
Engaging students in experiential e-learning is challenging. This article discusses how to establish a 

multimedia-rich e-learning environment to enhance experiential learning and engage students in applying 

course content in real-world situations. Consultants from golf, manufacturing, and food industries were 

invited to offer professional advice and evaluate student group projects. At the end of the course, surveys 

were sent to gather feedback from the students and the industry consultants to understand their perceived 

helpfulness of the multimedia content to support experiential e-learning. Twenty-two students and 13 

content and perceived it as helpful to their experiential e-learning and the development of authentic group 

projects. The industry consultants had similar thoughts on multimedia content and recognized the quality 

of student group projects.
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critical connection between classroom and business, 

journals, discussions, or brainstorming activities 



widely used in business education, such as statistics 

method and communication medium need to be 

outcomes. They also suggested that videos must 

understand both the students’ and invited industry 

this study were listed below. The authors answered 

multimedia modules?

Research Design and Participants



both the students’ and invited industry consultants’ 

study can be either quantitative, qualitative, or a 

ended questions).

sized Midwestern university were invited to 

based on their involvement in the courses. Although 

Course Design

1. 

instructional designer to build multimedia 

instructional resources that were organized 
into three main categories (interview videos, 
academic articles, and business articles). 

 

the semester, the students, instructor, 
and invited industry consultants actively 

consultants served as outside evaluators to 



whether the students’ recommendations 

in these two courses started with having students 

students in continuous online conversations 
and encouraging students to read academic and 

1. 
 Videos could be used to simulate 

into smaller segments, and organized with 

watching interview videos, the students, 
instructor, and invited industry consultants 

related to the video content and relevant 

their thoughts through online conversations.

the interview videos. The academic articles 

Woods gone” … ). The instructor also 

academic and business articles.



solutions in order to validate the content 

and industry consultant’s assessment were 

Instruments

the invited industry consultants were also given a 

1. 

subscales based on their involvement in the 

Table 1.The Structure of Student Perception Survey 



modules.

The Student Perspective

the currently enrolled insurance course, which 

with these multimedia modules. According to 

instructional resources included within these 

Table 2. Means and Standard Deviations on the 
Measure of Student Satisfaction with the Offered 
Multimedia Modules

resources (interview videos, academic articles, and 



the articles selected by the instructor. According 

the instructor’s narrations to each interview video 

the average rating on this section was the highest 

and connect the scenarios in the interview videos 

instructional resources and connect them to the 
main course content.

or two insurance courses, including the currently 

between the scenarios in the interview videos and 

the average rating on this section was the lowest (M 

multimedia elements, students tended to agree less 



Table 3. Means and Standard Deviations on the 
Measure of Student Satisfaction and Perception of 
Multimedia Modules Offered

The Industry Consultant Perspective

that students were able to somewhat 1) utilize their 

were made.”

However, with regard to the overall quality, these 

Table 4. Means and Standard Deviations on the 
Measure of Industry Consultants’ Perceived Quality 
of Student Projects

consultants’ thoughts on the students’ abilities 



Table 5. Means and Standard Deviations on the 
Measure of Students’ Abilities to Carry Out the 
Required Tasks 

 

multimedia module to student learning was high 

and agreed that the multimedia modules brought 

You could interview a client about putting 
together info + preparing budgets. Next 
module could be broker on preparing 
information to market, slating markets. 

Then w/a UW reviewing the data, preparing 
a quote, evaluating the risk. All the way 
back to the client at posting binding with 
their next steps.

Table 6. Means and Standard Deviations on the 
Measure of Industry Consultants’ Perceived 
Helpfulness of Multimedia Modules to Student 
Learning

the instructional resources and connect them to 
the main course content. The video design and the 

The invited industry consultants had similar 
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