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resource requirement in garmenting sector would be 0.23 nullion {vocational/ diplomas). ¢.56 million (graduates)
and 0.10 million post graduates. Job roles for these educational levels would include line supervisors, designers,
sampling and production merchandisers. production managers and quality controllers. It 1s evident that there 1s
huge emplovment potential and therefore. emphasis should be on career oriented curriculum where internships add
value to the students’ learning experience.

eimie e = eye-w -« . ..tablished to be studied:

1. Tounderstand the internship requirements in a fashion design program.

2. To find out the expectations of fashion design students while looking for internship.

3. To explore the experiences gained during internship.

+. To suggest improvements to make internship program more effective.

It is anticipated that the findings will be helpful to curriculum planners. industry and future students.

a0 stany aus waugacoa e poseptions of 66 fashion design students of NIFT. Gandhinagar from two batches
{2018 and 2019 internship track). Internship is scheduled at the completion of 3t vear and before commencement
of + vear of study for a period of § weels. Data pertaining to expectations was collected betfore joining internship
i May 2018 and 2019, Data related to experiences during internship were gathered once the students were back
from internship program in the month of August 2018 and 2019. Since population size 1s small. the entire
populations (both batches) were used for surver. Only 66 completely filled questionnaires have been used for the
study. Students who completed their internship in 2018 have graduated and students who underswent internship in
2019 are pursuing thelr +% vear of fashion design degree.

Aixed method approach. comprising of survev and interview was adopted to collect the information. Based on
objectives and curriculum requirements. a structured questionnaire was developed for survey. It was vahidated by
two experts from fashion design department. The final instrument was directly administered by the researcher to
the respondent students and iminediately collected upon completlon The survev data was collected at two phases:
pre- internship and post internship. The response rate was 93% for pre-inter DShlp and §7.53% 1n post internship
survey. Post survey. in-depth interviews using semn structured interview schedule were conducted. It provides
scope for cross- questioning and reframing of questions to obtain relevant and in-depth information about their
roles, responsibilities, expectations and experiences. The data was analyzed using descriptive statistics.

i v saas conwndllts gathered in Lecture room and survey questionnaire was distributed among them. The
resear chel briefed the students about the purpose of collecting data. Questionnaire was divided into two parts:
demographics and psychographics. Demographics, comprised of 7 questions that dealt with respondent attributes
such as age. gender. tyvpe of organization, preference of organization, departinent assigned during internship
period. product category. stipend and other benefits paid. Psvchographics section comprised of + dichotomous
questions. § open ended questions. and 2 questions based on 3- point rating scale. Dichotomous questions asked
respondents whether their expectations were met. difficuliy faced in arranging internships. duration of internship
period. The open ended questions allowed respondents to provide information on their roles and responsibilities,
expectations from internship, positive and negative experiences, types of projects handled. work environment, anv
changes observed in their KSA. job possibilities and progress possibilities in professional capacity.

Intervieros: Purposive sanpling was used for interview. Only 16 students from entire population were selected
for in-depth interview. Names have been coded to protect the identity of the respondent. Interview was conducted
by the researcher in campus and was hand recorded. Care was taken that sample represented all 3 types of
organizations falling under fashion industry. Interview schedule had 3 semu-structured questions. These questions

1 to their good as well as bad experiences. specific job role. and difficulties faced by them during internship.

srovides details of the sample used in the present study. +5 and 21 students participated in the survey from
2018 and 2019 batch respectivelv. For mterview schedule, 10 students from +3 participants of 2018 batch and 8
students from 21 participants of 2019 batch were selected.

1 ear SUrvey Interview
Number of respondents 2018 internship 43 10
2019 internship 21 6
Total respondents 66 15

Results of survey and interview are analyzed to answer the research objectives.

e om = mive = eemmeeneen - veelis) Internship program to students who have completed their 3 vear of study. By
the completion of 37 vear. students are well versed with various courses, have gained knowledge and developed
skills such as pattern making. garment construction. ideation and sketching, history of fashion. surface design,
draping. merchandising, and production systems. First 2 weeks of internship program allow students to get an
exposure to varlous departments. overall functioning of the company and then student is assigned a particular
department, preferably design or merchandising department. For the remaining six weeks, students work on
different projects that are assigned by company mentors besides developing a range on the basis of the design brief



Asian Journal of Education and Training, 2018, 5{4) 301-508

given by the company. Post completion of internship. student has to present the work in front of jury panel for
evaluation of the same. Qualitative feedback 1s provided by Industry Mentor to the Fashion Design department.

ed 1n survey. Demographic details of respondents are presented ir

Demographic details of respondents Frequency Yoage
Age (in vears) 20-21 35 37.5
20-93 15 273
24-25 10 15.2
Gender Male 6 9.1
Temale 60 90.9
Txpe of organization Design house 14 21.2
Export house 29 3.5
Domestic manufacturing unit/ brand 29 +3.0
Any other 1 1.51
Category Womenswear Hd 66.6
Menswear a LT
Hids wear a =Y
Both womenswear and menswear 8 19,1
Both womenswear and kidswear 3 +.92
All three categories 1 1.91
Stipend Paid 15 297
Not paid a1 770
Other benefits Yes 6 9.1
No 60 80.9
Difficulty in arranging internship Yes 1+ 21.2
No 392 TS.T

Fashion design is an under graduate + yerr derres program. The eligibility te join program is successful
completion of XII standard. It is apparent from hat 57.5 % respondents were in the age group of 20-21
vears. Data revealed that 90.9 % respondents . ___ ___.ales. It was evident that 21.2% student respondents
mterned in a design house, 33.3% in export units. +3% in domestic manufacturing/ brand and remaining 1.51% in
other types of organizations engaged in retail or e-commerce. It was also observed that maximum students (68.6%)
worked 1n womenswear category. Data pertaining to stipend and other benefits revealed that most companies in
apparel/ fashion sector do not provide any kind of benefits or financial suppoert to the interns. Only 22.7% received
stipend and the companies that paid stipend were brands like Madura Fashion & Lifestyle, Arvind Fashion Ltd..
Craftsroots, Three Clothing. Ridhi Majithia, Vedic Apparels. A Little Fable. Raymond. Code 61. Regarding
benefits. only 9.1% students were offered benefits such as reimbursement of travel cost of company sent them to
processing unit. lunch. attending an event to get exposure, and transport in company bus. 21.2% students faced
difficulty in arranging their internships. The reasons described included late response from companies despite
regular follow-up mails; mternee seats were already full in that company. no response from design house and had to
opt for brand manufacturer. and location limitation.

s g wo oo usiup upponwallity a5 per ones expectations builds pressure on any student as it impacts their
career auns and future goals. 68 students (9.09%) mentioned that their expectations were not met. Reasons for
disappointment as stated included- less design related opportunity: Little exposure fo overall functioning: no inputs
regarding costing. pricing and sourcing: samnples not developed in therr presence. assigned merchandising department instead of
design; industiv mentor was quite rude fo her, {itHe inputs in design as she wwas asked to work 1 merchandising department.
bad wwork space for internee, thne wastage due to slove deciston making process af management’s end. lack of mentoring. little
Jeedback. and no learning as she ran on ervands and twas grven tasks that did not offer much responsibility or learning.
Remaining 90.9% were satisfled with their internship as their expectations related to learning and industry
exposure got fulfilled.

Three areas emerged from survey findings with respect to expectations of the students. First theme emerged
tocused upon improvement in knowledge. skills and attitude (KSA) to perform in apparel/ fashion companies.
Students considered internship as an mmportant step in achieving their career goals as it would enhance their
abilities to worlk in industrial settlng de\ elop abilities to interact. commumnicate and handle situations at work
place. provide opportur ell as in teams. develop survev and research skills. Our

L | 11

findings are supported b ,tudv who found that inter nshlp experience helped students
achieve the tollowing: connuence 1n sHiLs ang ~=wosremas Smaee s A mrrmeesnes 2P e needed skills at workplace,
enhanced interpersonal and technical slulls. found that internships enable
students to develop desired skills through | found self~- mitiative. academic

preparedness and positive attitude as success fuviors s avines 1uy Lcusup sausiection. Summary of survey wor.t.
KSA 1s as follows:
Skills developed- handling worlers, how to lowering cost of preduction. design process, presentation skills.
communication. work while maintaining deadlines, market research. CAD slalls, research and analvsis.
designing embroidery designs for varieus markets, managerial skills. handling orders. technical drawing.
developing samples.
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Knowledge enhanced- documentation, business aspect of design, different types of embroideries and
layouts, fabrics understanding, creating tech-packs. khakha development. mitering i garments. social
media marketing. knowledge of denin washes, industry systems and functioning.

Attitude gained- time management, work ethics. taking responsibility, team work. punctuality. sincerity,
quick learner. enthusiasm.

Second theme enmerged described their interest in experiential learning. As a part of curriculum. students had
visited companies under various courses such as Fabric Fundamentals. Surface Design. Apparel Production,
Merchandising Systems, Quality Svstems. Such visits provided an over view of the topic under study. 100%
students were quite excited w.r.t. thelr internship. They considered it as an opportunity to learn the functioning of
a garment manufacturing in a unit. infrastructural and human resource set up required. departments involved and
their roles. various job roles. functioning of design team. accomplishing orders within stipulated times. sourcing.
planning activities apart from gaining marketable job experience,. Nost importantly, students were highly
interested to learn about the design process tollowed in these companies based on client briefs. Studies strengthen
S Eem M o et Jearning allows better clarity of classroom concepts when applied practically

mmprovement in knowledge about company and work habits, valuable real world

A L | 3

mg of potential “er understanding d career prospects

rkforce tramning Findings cited b sroject internships
HE. Ilt'lpuu, IR -HUS LN Pl‘Ult’SSlUllal expel‘ien(‘e T PI'U\ 1S gl‘eater EXPOSUI‘E‘ 10 pl'UJ.t'S-'a'lU{lc'.U. el‘l‘_ironment ﬂlld
develops an understanding of working under another designer.

Third themne revealed that students expected greater inputs and opportunities i design field. Being a student
of Fashion Design program. students expected that thev would be involved in design department. As an active
learning ‘real world’ experience, students expected greater inputs on design process. execution of a range for the
designer. learn to handle chients. designing garments for the company and interaction with buver. Students who
were working m a design house pot ample opportunities to design. These projects included dev, eloplno tech-packs.
creating 50(‘1:11 media profiles. embroidery and motif dev elopment. creating range. handle sampling, pattern and

khakha development. new design development with left over fabrics.

e e saiap s« waldatory credit course, 1t was necessary to know up to what extent students were able to
relate institutional learning with industrial experiential learning. This required an analysis of relationship between
the 's and courses studied by them.

Ulustrates percentage and mean score of respondents who mentioned ‘to great extent’ on a three point
scale that questioned the level of application of educational learning te their job roles.

Item LU EETdl caachit Nlean sCOore
Draping 13.1 2,43
Pattern malkinge a+.5 1.5G
Garment construction o 1.31
Surface ornamentation 63.6 1.45
Design process 93.9 1.0G6
Fabric knowledge 51.5 1.25
Sketching & illustration 4.2 1.3+
Use of I'T skills for documentation 33.0 1.84
Use of design software for digital design development 16.9 1.5+
Merchandising process and documentaticn 40.9 1.57
Manufacturing process A 1.30
Responses 1 lemonstrated that “design process’ was the most useful academic learning that was widelv

used in the indusuy auu dhey could work on projects without much difficulty. Thexv could easily relate and work
comfortably. 94% students agreed that design process is ‘used to great extent’ in the industry irrespective of
garment category or type of organization. In fact, they have refined their skills in design process and are more
comnfortable to present their research and findings on identifving trends. silhouette, defining client profile. season.
range design. and presenting these boards to clients or management during meetings. 32% responses showed near
unanimeus agreement that "Fabrie krowledge 1s exoremely 11111)01‘t'mt n f’lSthllf apparel industry. Designer or
merchandiser has to work with fabries and therefore, possessing good knewledge abourt fabric behavior.
characteristics. uses. sourcing destinations 1s a must. ‘Garment construction’ and ‘knowcledge of manufacturing process
scored third highest. 77.2% apreed that working in fashion industry requires seund knowledge of garment
construction and manufacturing svstems. To execute a design. a deﬂgner should be well aware of garment
construction methods that include varieties of seams. hand and machine finishes. steps in construction, material
requirement. Student’s responses indicated that they were comfortable in getting the designs or range executed as
they had already learnt skills during academic learming. It was easier for them to gude tailors and work with
pattern masters while getting design executed. This was follewed by sketching and illustration {7+.2%). surface
ornamentation {63.6%). Table demonstrated that Draping had least utiity in the industry. 15% stated draping
technique as 'to a great extent whereas 39% mentioned as “very little’. Thorough mnvestigation of responses
revealed that students whe were working in a design heuse mentiened that draping was used ‘to a great extent’ as
each design 1s unique and 1s developed using draping technique eor a combination of draping and pattern making,
The responses of students who were in export house or brand manufacturing units stated that draping technique
was least or not at all used in thelr companies.

Every student had her/his own share of good and bad experiences during internship llustrates some
of the experiences mentioned by internees in thelr questionnaire. Based on these responses. students were selected
for conducting interviews in second phase. Interviews conducted elaborated in detail about the experiences. Most
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students stated to have positive experience. 27% did mention about bad experiences. It was evident from findings
that internship was a valuable experience for students. It helped them relate classroom learning with real life
experience making the learning more authentic. Internships vield greater benefits to students by enhancing their
skills, better employment opportunities, greater understanding of concepts. increased knowledge, working pattern
of companies. besides developing capabilities that cannot be developed in a <lassroom setting such as: work
delegation. leadership. teamwork. work ethics, dealing with people. inter-perseonal skills. and worlkplace hazards.

Good experiences DAUu EAPErIeHCces

» TIriendly and healthy environment e Travelling in local buses

* Gained production lnowledge specially denim washes ¢ No helper was provided. had to remove big and
» All 30 designs made were approved and sent for mass | heavy rolls by myself

producticn ¢ Asked to do packaging with emplovees for a
» et designers and opportunity to attend trade show $5't9 | shipment

» TIreedom to explore resources and design ¢ Rude behavior of mentor

» Time management and getting work done from others ¢ Not sufficient design inputs as expected

» Learnt initiative taking, sincerity and behaviourial skills ¢ \Worked as runner most of the times

o T'ull guidance and cooperation from designer ¢ Many times no work due to off- season

» Learnt how a startup works and tts teething problems ¢ Made to do their work and also over time

e Learnt handling social media for a brand ¢ Felt under- utilized and some days I was bored

® Learnt people handling such as tailors or working with
master

» Learnt problem solving and time management
» Networking and made connections

» Exposure to realities of making garments

» Increased confidence in professional skills

» Improved vocational skills

» FEnhanced communication skills

» Increased ability to deal with different people at various
levels

» Some level of autonomy in responsibilities

To gain an understanding of various aspects related to experiential learning during internship program.
students ~were nelad to rate each of the 11 parameters on a three point rating scale (satistactorv-1. good-2, very
good-3 lustrates the experience regarding each itemn.

Parameters of internship

Orverall experience
Industry wkg knowledge
Knowledge enhancement
Skilt development
Duration of intemship

Quality of mentoring atisfactory

Parameters

Quality of projects jood

Learning experience ery good

Dev of prof network
Personal growth

Daily tasks assigned

It 15 evident from th rience’ in all items. Highest
s manep s s avssss o swese wd Tleaningful and valuable to
thewr learning process. These tasks added to their personal growth (mean score= 2.23) The internship program
was considered as an ultimate learning experience {mean score= 2.15} that added new dimensions to their thought
process and academic learning.

All respondents had good (86.3%) to very good (13.7%) experience with their mentors. Respondents swere quite
satisfied with their industry mentors for quality of mentoring and timely guidance. This has helped them to value
time. apply their learning in an effective manner. and grasp better understanding of working systems and practices
besides completing projects on time. 72.6% and 65.1% reported knowledge enhancement and skill development
respectively. Quality of projects was marked as ‘good’ by 83.1% of students.

Duration of internship was one aspect that showed ‘satisfactory’ results. 56% students felt that the 2 months
duration 1s too less to get hands on experience at the industry. Students swere of the opinion that internship
duration should be increased to 4+ months. This will provide them ample opportunity to adjust in work

mean score (2.37) Was ol iy v suans v
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environment, get exposure to all departments. more number of tasks or projects to work upon. better development
of skills and knowledge, more exposure to company’s activities,

Survey findings showed that internship helped build skills, knowledge and attitude among respondents,
provided a rich opportunity to experience real world of worli. responsibly work on the job role provided during
mternship and be able to relate and apply their acadennc learning while working on tasks assigned. Further.
mterviews were conducted with selected sample to gainer deeper insight on the perceptions of students regarding
expectations and experiences from an internship program and the findings are presented in verbatim quotations.
This allowed richness in the data collected. The interview focused on the following aspects:

®» Roles. responsibilities and projects handled.

®» Expectations.

®» Experiences.

®» Perceptions.

Roles. Responsibilities & Projects handled:

S1: Tinterned i @ brand house and creafed collection of mensioear shurt tncorporating prints. silhouette, frims bestdes
developing a trend direction book and product shoots.

S2: I look into the entire design process for the brand. creating tech-packs. follovo-ups. independenth handling
sampling wiit and market survev. I werked on 4 design projects based on erafts.

83: I mterned n a design house. My role rvequived me to handle soctal media for the companv- Instagram and
Facebook: designing garments for upcommyg fashion week; provide ideas for packaging: and suggest ideas for
utthization of left over fabrics.

S+ I wnterned wwith a renowned fasihion designer. I wwas asked to research on readv to wear Iine along with couture.
create art installation ideas for their upeoming store based on thetr brand identity, developed presentation boards for
invetes and digital media and FDCI presentation for upeommg event. I wwas hucky to experience and work for India
Couture Jeek collection. Shared ideas and developed artvorks for the collection. selected arfvorks rvere sent for
sampling wwhere I worked on khakha making, creative surface development. provided colowr and material options.
Jinishing and fittings for the show packing garments and senduig to the showw venwe On the dav of fushion show I
worked back stage and looked after immediate alterations, linewps, immediate changes required.

850 My interest weas to work i an export howse and I worked for a US Brand in woven categorv. I wwas responsible
Jor developing surfaces wsing different embellishiment materials and colours. I was also leoking after placement of
orders for computerized embroidery. trims. and fabrics. Buver's brief wwas handed over to me to svork accordmgiv.

86: My role tn the export house required me to conduct research on trend directions, get the samples made. and look
after sourcing of vartous materials and development of suifaces and embrordery designs as per buver requivement.

The findings revealed that although students worked in design department in the organization. their roles and
responsibilities differed depending upon the kind of organization. Ones sworking under a designer/ design house
received greater inputs in designing collections, exposure to fashion week activities, design development process.
They worked on single piece and achieving highest level of quality and craftsmanship in making that one piece. On
the other hand. students who worlked in a brand house or export house were exposed to the process and operations
related to mass manufacture of garments based on buver’s brief. The focus was on following buyer brief. sourcing
materials, sample development and approvals and finally production. Most students reported that the role and
tasks fulfilled the alm of internship program as th~ #oele ~fhend voven onleable ngeresting, allowed them to use
their skills and knowledge and focused on learning

Expectations:

S2: I expected to learn the overall wworking of a brand manufacturer. wanted to learn about tech- pack. fubrics. colour
combinations and embrorderies for mass market'. Ilearnt more than what I had expected. I wvas involved 1 meetings
weth buvers, alloveed to handle sampling wnit independently. I ganed knoviledge about different types of softrvare.

S6: I wanted to learn ot a company works, spectficallv design department. i an organized sector. I was assigned fo
design and sampling department wwhere iy projects related to destgning garments and sample development allovced me
to understand the svstems and processes follotved in an export house.

S7: Though I worked in a brand house of iny chowe. my expectations were not met. I had high hopes from internship. I
was engaged tn making excel sheets and tags besides assisting my mentor i sample development. I looked forward to
greater inputs in design.

88: My experience at brand hrouse was quite disappointing. I wwas engaged as assistant designer in the company. I
expected to learn about different processes involved in production. No exposure wwas given on pricing of products and
SOUTCING.

89: Before jomning my internship, I expected to learn and develop wunderstanding of how a designer labels works. I was
more than happy when I wwas selected by a design house as an wnfern. I developed designs. embroideries for their
upcoming collection and looked after design developnent te sampling fo production of final garments. I never expected
such detadled exposure.

S12: I expected greater design tnputs and relevant tasks. It woas duapponting when many temes Iweas asked te ift and
staft heavy boxes or do tasks that did not relate to my learnimg expectations.

The interview responses indicated that internship expectations were partially met for some of the students due
to unfavorable experiences. Though students had joined their preferred organizations. the tasks and exposure
provided did not match their expectations.

Experiences:

S8: 1 gof opportunity fo visit various factories and interact wwith vendors. The negative aspect was long working hours
and 6 davs’ week.

S2: Recerved appreciation and earned respect for my work. I have been asked to jorn post completion of my degree
programme. I did not have am negative experience.

810: At the brand howse. I had the freedom of exploring the resources to develop collection. But during internship,
while getting my sanples stitched, sample inaster left the job and I had to request hin endlessly to develop iny samples.
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This caused enormous mental stress and developed negativitv in me. I was frustrated but someheir, I wwas able to
manage before completion of my tnternship.

S$11: 1 was able to experience both- a design house and an export house working as my designer alse had export
drviston. On the negative, I was frustrated as initially T acas assigned to HOME department. Secondly HR teams
were mrsmanaged and sometimes rude to me.

S12: It weas @ 360 degree expertence at the expert house where Ilearnt about design. sampling. qualify. getting orders
approved corvections and overall functioning. Locking at negative side of v experience. I can say if wwas bad. Lots of
phvsieal activety wwith wo breaks or relaxing time in befeeen. They just wanted work. We were treated as workers
sometimes.

8$13: I was appreciated by iny mentor for my managerial skills and getting work done on time. It myv intfial davs. I
misplaced one pattern of a garment whicl wwas to be developed wrgently for buver meet. My mentor velled at me. I
reallv felt insulted m frout of others.

St The internship has helped me utilize my mstitutional learning. brought greater clarity to my career goals and
prepavedness. Involvement tn variety of tasks gave me greater co;ﬁa’mre abos(f mv strengths and abilities.

8$15: The experience ecannot be attained inerely by reading books in closed settings of an institution. I learnt
preseitation skills, wunderstanding buver requirenent. wwork under pressure. maintamn tine lines. and overcome
challenges. Horking tn sampling department requured me to interact with different people thus. enhancing my inter-
personnel skills and people management skills. In fact. I considered myself more refined nove

S$16: Internship 1s an opportunitv te learn those aspects of garment industry functioning that cannot be learnt through
text books. The professional environment is all-together different from theorefical lectures. It 15 full of challenges that
are tackled on daly bass. It wwas really tough fime for me when I jorned internship as I was not able to cope wp with
time lnes, did mmistakes as wweell. AIv mentor weas alscavs rude and rarvely appreciated my ceork.

The views indicate that mternship experience has been a nmux of positive and negative experiences. Through
educational learning. students are only able to get some idea of how industry functions and theyv develop high
expectations. The gap between their expectations and experiences can affect their interest in learning, motivation.
self-initiative and may develop a laid back attitude among students.

luration as a short period for experiential learning. It is
suggested that the inter nshlp duration should be increased to + -6 months. Internship should be structured and
designed using a cooperative approach between academia and industry. Aentors should avoid giving mundane
tasks. In fact, dependine unon the strenoths and wealinesses of the student intern. exciting and challenging tasks
should be designed Valuable and detailed feedback will help student to bring better
understanding and i, nespecuw ueawnent and appreciation will motivate student intern teo take initiative,
generate Interest. act responsibly. become loval and be enthusiastic. Continuous support from academic and
mdustry mentors will frreoe ~Tomsees AFelosslee 22ees She Jearning process 1s constantly monitored. The mentors
should act as facihitators Academic mentors should brief and prepare the students for
mternship. Lack of unde. ciaining v vvinpansy wnw iind of work expected from students acts as a hurdle in their
performance. Acadenia should work in close connection with industry to identifv and incorporate latest as well as
furure skills in their curricula and internship objectives.

An Internship Cell needs to be incorporated that solely works in tandem with industry by keeping a track of
changing job roles. shill and knowledge requirements. internship openings. changes happening in fashion industry.
negotiates with companies for motivational stipend scheme. create a repository of local. national and global
companies with their internship requirements. conduct ‘fashion industry requirement awareness seminars for
students, develop formats that are mailed to students to find their preferences, mapping of student preferences with
industry requirements. conduct skill and knowledge test to find best student- company internship match. These
suggestions can definitely bring about a drastic change in students perceptions and expectations enabling them to
have better internship experiences.

Lue g s purtraved that perceptions of students varied as far as their expectations from internship program
at fashion companies was concerned. Fach student had their own thought process while approaching and selecting
the company. Three themes emerged: improvement in KSA. interest in experiential learning, and greater exposure
m design field. Our findings are supported by who also found that students considered
mternships as “an gpporfunity for hands on expertence. yuwiywwwn jor emprovinent. and newe beginning'.

As an important outcome, the study found that internship experience proved to be a highly valuable experience
for fashion design students as growth was observed in lknowledge, slill and attitude, clarity of job roles and
responsibilities, types of operations conducted in various departments and actual functionine of the oreanization.
enhanred amnlacment annortunities. networling with potential employver:

Fashion industry is one that demands long wormng nowrs, nigu wever o1 comunuunen,
mows wea ana seu- arnen work force. Internships foster overall development of students through experiential

learning and develop ability to correlate their institutiona’ '~~~ ivh wonl 1 qogrling, increased awareness
of job roles, responsibilities, processes, and career prospect

Negative experiences during internship can ba o lInce 13 we wuwdd €Xperiences may discourage
students trom building a career in the industry iIntments arise due to mundane tasks,
wrelevant tasks. simple and non- challenging tas Contrary to *&-i~ Fremmoms ~Tso shows
that positive experiences during internships strelg e wae wevns v o waat 10 Industrs Students
should talke their internship opportunity quite serlouslv depending upon their comvetencies. 1nev snould select
mternship position that enables them to develop maximum competencies The p0551b1]1t\' of student






