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Abstract 

This study aimed to determine the use of social networks in educational environments from a student' s perspective, 
for which 57 students at Kastamonu University, Kastamonu Vocational School, Department ofNursing and Care 
Services, Child Development Programme and taking Educational Tools and Development course were 
interrogated. The students were asked to use Facebook, which was among the most used social networking sites 
in Turkey. A group of administrators were selected based on volunteerism among the students enrolled in the 
course. A closed Facebook group was created for these students. Each week, the students posted the images ofthe 
materials and their ideas of the new course material in this closed group. Other fellow students shared positive or 
negative criticisms about these posts by stating their reasons. The course instructor commented on students' new 
ideas. At the end ofthe 15-week course, students' opinions were gathered via semi-structured interview form and 
evaluated using a content analysis method. A total of 724 statements of opinion were obtained according to the 
research results. These expressions were collected under Technological Advantages, Negativities, Influencing 
Classroom Communication, Factors Considered in Commenting, idea and Project Sharing. 
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Introduction 

Many innovations have come to the fore in the 21 st Century in the fıeld of information and communication 
technologies. üne of them is the emergence of some new techniques and applications that transform users into 
active participants instead of passive recipients in the information building process (Amasha & Alkhalaf, 2017). 
Social networking sites (SNS) are particularly popular among youngsters (Fewkes & McCabe, 2012). Kaplan and 
Haenlein (2010) defıned social media as 'a group oflntemet-based applications that build on the ideological and 
technological foundations of Web 2.0 and that allows the creation and exchange ofuser-generated content' and 
have classifıed the existing social media as follows: 

Table 1: Classifıcation of social media based on social presence/media richness and self-presentation/self
disclosure (Kaplan & Haenlein, 2010) 

Social presence/Media richness 

Self- Low Medium Hiclı 
presentation/Self- High Blogs Social networking Virtual social 

disclosure sites (e.g. Facebook) worlds ( e.g. Second 
Life) 

Low Collaborative Content communities Virtual game 
projects (e.g. ( e.g. Y ouTube) worlds ( e.g. W orld 
Wikipedia) ofWarcraft) 

Nowadays, people not only need online networks connections but also feel obligated to be connected to their SNS 
that offer a wide range of services (Kanthawongs et al., 2016). People join social media sites, create profıles, 
connect with existing friends, maintain communication and interpersonal relationships, update various events, 
share photos, archive events, receive news about their friends, add new friends, inform friends or family members 
about new developments (Civicevic et al., 2016). 

970 million users registered on social media in 2010; this fıgure reached 2.62 billion in 2018 and is estimated to 
be 3.02 billion in 2021. As of April 2018, the most used SNS include Facebook (2.234 billion users), YouTube 
(1.5 billion users), WeChat (980 million users), Instagram (813 million users), Tumblr (794 million users), QQ 
(783 million users) and Twitter (330 million users) (Statista, 2018). As ofJanuary 2018, there are 51 million active 
SNS users in Turkey, equivalent to 63% ofthe total population. These users spend an average of2 h 48 min per 
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