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INTRODUCTION

The Nirectory of Organizations Providing Business and Economic Education Informa-
tion was conceived and first published by the Standard Qil Company (Indiana). Since
the last edition of the Directory in 1979, however, many nonprofit organizations in the
business and economic education movement have changed or expanded their pro-
grams, some are no longer active, and new ones have been formed. Tirerefore, the
Foundation for Teaching Economics (FTE) was asked to compile, edit and publish an
updated edition of the Directory under a grant from the Amoco Foundation.

‘rhe Directory has three primary purposes:

1) To provide school administrators, curriculum developers and teachers with a
comprehensive source of information about nonprofit organizations providing
instructional materials and other programs to improve teaching about business
and economics;

2) To provide business and economic education organizations with information
about their counterparts to encourage cooperation and decrease duplication of
efforts; and

3) Toprowde the corporations and fou:*dations which fund business and ec.onom-
ic education organizations with information which wil enable them to improve
the focus and effactiveness of their charitable contributions.

There are many organizations with various approaches to business and economic
education operating at the local, state and national levels. The FTE has made every
effort to ensure that this Lirectory includes all nonprofit organizations with a stated in-
terest in business, consumer, career and/or economic education. Fi st, extensive re-
search was conducted to compile a list of such organizations natioriwide. Second, a
detailed questionnaire was developed and mailed to each organization. Third, follow-
up questionnaire mailings, personal letters and phone calls were used to solicit infor-
mation from those organizations which did not return the original questionnaire. In a
few cases, organizations did not or would not respond to any of the requests for infor-
mation. Therefore, these organizations could not be included.

The abstracts in this Directory are designed to provide a brief but comprehensive over-
view of the objectives, structure, and programs of each organization The information
has been provided by the organizations themselves The FTE edited th ¢ informat'on to
daccommadate the Directory’s standard format, but no attempt was made to verily the
accuracy of the i..ormation provided. Consequently, the FTE makes no warranty, ex-
pressed or implied, nor assuimes any lega! liability or responsibility for the accuracy,
completeness, or usefulness of any information, program, product, or service
disclosed.

Fieaders are invited to submit the na. n-2s and addresses of nonprofit organizations not
listed. Also, comments or suggestion.s for improving the Directory are always wel-
come. Please write:

Dr. Ronald A. Banaszak
Vice President
Foundation for Teaching Economics
550 Kearny Street
Suite 1000
San Francisco, CA 94108
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70001 LTD.

600 Maryland Avenue, S.W. Lavsrence C. Brown, ..
Suite 300, West Wing President
Washington, DC 20024

(202) 484-0103

OBJECTIVE: To assist disadvantaged high school dropouts in obtaining private
sector employment through a program of pre-employment training, educational up-
grading, motivational activities and job placement assistance.

Primary Program Focus: Youth Education

ORGANIZATION: Founded in 1969 This nonpartisan, nonsectarian, nonprofit or-
ganization is supported by contributions from businesses, foundations and individ-
uals; government agencies; membership dues; and the sale of publications.

Geographic Interest: National 1984 Budget: $4,500,000
Educational Level:  High School Full-time Staff: Not Provided

PROGRAM: Using a combination of public speaking forums, media contact and
corporate communications tools, 70001 works to inform a variety of audiences about
its activities and programs. 70001 provides curriculum consultation, direct programs
with students and materials development and dissemination. Instructional materials in-
clude lesson plans, posters and activities.

GRANTS: None
No. of 1984 Grants: -O- Amountof 1984 Grants: -O-

PUBLICATIONS: 70001 publishes 70001 Job Readiness Curricuium, a 300-bage
curriculum that cffers a complel: cystem for teaching pre-employment and work matu-
rity skills, two of the major areas required under the Job Training Partnership Act.

PERIODICALS: 70001 distributes Going Places (circ. £ 300), a bimonthly maga-
zine, and Update (circ. 700), a monthly newsletter. Both publications are for general
audiences and are available free of charge.




THE ACADEMY FOR ECONOMIC EDUCATION

1000 Virginia Center Parkway Dr. Gerald .J. Swanson
Richmond, VA 23295 1 resident
(804) 264.5851

OBJECTIVE: To strengthen bastc understanding of and appreciation for our Arner-
can economic system, especially among teachers, and to provide teachers with the
opportunity to improve their teaching skills.

Primary Program Focus: Economic and Free Enterpnse Education
ORGANIZATION: Founded n 1982 This nonpartisan, nonsectarian, nonprofit,

501(c)(3). public foundation s supported by contributions from businesses, founda-
tions and individuals.

Geographic Interest: National 1984 Budget: $300,000
Educational Level: Elementary Full-time S:aff: 2
through Adult

PROGRAM: The Academy conducts economic education workshops at major uni-
versities throughout the nation. The summer program involves teachers, school ad-
ministrators and curriculum coordmators. Participants receive scholarship support to
reduce therr cost for the summer workshops to a minimal iev.al. Other s 'vices pro-
vided include curnculum consultation and matenals development and dissemination.
Lesson plans are available,

GRANTS: The Academy's programs are a joint effort with local funding sources to
share costs for teacher training in basic economics.

No.of 1984 Grants: & Amount of 1984 Grants: $100,000
PUBLICATIONS: Non
PERIODICALS: Nonc




ACES, INC.
AMERICANS FOR THE COMPETITIVE ENTERPRISE
SYSTEM, INC.

4701 Limestone Road Rober. L. Sierer
Wiimington, DE 19808 Executive Dirertor
(302) 999-1545

OBJECTIVE: To explain our economic system and to correct public misconcep-
tions about market capitalism by providing first-hand presentations cf free market eco-
nomics for students and educators.

Primary Program Focus: Business, Economic and Free Enterprise Eaunation

ORGAMNIZATION: Founded in 1949. This nonpartisan. nonprofit, 501(c)(3) urgani-
zation 1s supported by contributions from businesses, foundations and individuals.

Geographic Interest: Delaware, Maryland 1984 Budget: $80,000
and Pennsylvania

Educationat Level:  Elementary Full-time Staff: 2
through University

PROGRAM: ACES, Inc. programs are designed to explain our economic system
and to correct increasing public misconceptions about free market capiiatism. ACES,
Inc. provides materials and teaching tools that present concepts underlying the free,
competitive market system. ACES. Inc. conducts in-service teacher training, main-
tains a free film library, conducts one-day student seminars for 11th and 12th graders
and hosts several economic luncheons. The Private Enterprise Market System Pro-
gram (PEMS) provides classroom sets of economic ecducation materials to secondary
social studies and economics teachers. Free Enterprise Week is a project which gives
the business community an opportunity to tell its story of private marketplace econom-
ics to Delaware's high school students. Other services include a speakers bureau and
piant tours. Materials available include fims, filmstrips and activities.

GRANTS: None
No. of 1984 Grants: 0- Amount of 1984 Grants: 0

PUBLICATIONS: ACES, Inc. converted Milton Friedmen's "'Free to Choose™ film to
filmstrips and developed teacher's guides, activity sheets and posters to accompany
the filmstrips Al activities are based on a “hands on" appioach for the student. A
serias of seven curriculum units Includes a vanety of matcrials developed for usein the
PEMS Program.

PERIODICALS: None




ThE ADVERTISING COUNCIL, INC.

825 Third Avenue Robert P. Keim
New York, NY 10022 President
(212) 758-0400

OBJECTIVE: To promote voluntary citizen action to solve national problems
through multimedia public service advertising campaigns in the public interest.

Primary Program Focus: Economic Education

ORGANIZATION: Founded in 1942. This nonprofit, 501(c)(3) council is supported
by contributions fiom businesses and corporate foundations.

Geographic Interest: National 1984 Budget: Not Provided

Educational Level:  Middle/Junior High Full-time Staff: 35
School through Adult

PROGRAM: The Advertising Council's public service campaign on the American
economic system was funded for the five-year period 1976-1981. Many of the Coun-
ci'sbooklets are now out of print, and the Campaign is essentially ver. The two publi-
cations listed below are still avalable, and supplies of these should last for another
year. Schools and businesses may order these booklets for a minimal fee.

GRANTS: None
No. of 1984 Grants: -0 Amount of 1984 Grants: -0-

PUBLICATIONS: The two economic education publications ¢f the Council which
are still available are Productivity and Your Part In It - a pamphlet describing the pro-
duction process in the American economic system, and Dollar$ and Senge, a pam-
phlet explaining, inflation and ways to help fight it. Both are suitable for junior and senior
high school use and for employee education programs.

PERIODICALS: None




AMERICAN ACADEMY OF POLITICAL AND SOCIAL SCIENCE
(AAPSS)

3937 Chestnut Street Marvin E. Wolfgang

Philadephia, PA 19104 President
(215) 386-4594

OBJECTIVE: To promote the progress of political and social science through unbi-
ased publications and meetings.

Primary Program Focus: Economic, Political Science and Social Science
Education

ORGANIZATION: Founded in 1889. This nonproht organization is supported by
dues from 10,000 members and the sale of publications.

Geographic Interest: International 1984 Budget: Not Provided
Educational Level:  University and Adult Full-time Staff: 6
PROGRAM: The Academy sponsors publications and meetings to promote prog-
ress in political and social science. It seeks to gather and present reliable, unbiased
information to assist the pubilic in forming intelligent and accurate judgements.
GRANTS: None

No. of 1984 Grants: -O- Amount of 1984 Grants: -0
PUBLICATIONS: None Listed

PERIODICALS: The Academy publishes The Annals on a bimonthly basis.




THE AMERICAN CITIZENSHIP CENTER (ACC)

Oklahoma Christian College Robert H. Rowland
Route 1, Box 141 President
Oklahoma City, OK 73111

(405) 478-5190

OBJECTIVE: To deveiop a better understanding and an appreciation of human and
economic freedom.

Primary Program Focus: Economic and Free Enterprise Education

ORGANIZATION: Founded in 1957. This nonprofit center is supported by contribu-
tions from businesses, foundations and Individuals and the sale of publications and
services,

Geographic Interest: National 1984 Budget: $224,000

Educational Level: Hign School Full-time Staff: 3
through Adult

PROGRAM: The Center sponsors five one-day Freedom Forums for high school
student leaders and teachers and five tour-day seminars. A college-level program
called Private Enterprise Education is conducted annually. A graduate course, Com-
parative Political and Economic Systems, is conductec *ach summer. The Center co-
operates with other organizations to promote private enterprise education. Private
enterprise workshops for employee groups are held on request. The Center maintains
a fim library, supplies advertising messages for the media and provides curriculum
consultation. Instructional materials available include tims and iilmstrips, posters and
textbooks.

GRANTS: None

No. of 1984 Grants: 0 Amount of 1984 Grants: -0
PUBLICATIONS: The Center publishes a multimedia, private enterprise, mini-
course, ""The Spirt of *76," for si*condary schools; pamphlets on economics; and the

book, Economic Truths and Myths.

PERIODICALS: A monthiy newsletter, American Citizenstip (circ. 12,000), is avail-
able to the pubiic.




AMERICAN COUNCIL FOR CAPITAL FORMATION (ACCF)

1850 K Street, N.W. Mark A. Bloomheld
Sutte 520 Executive Director
Washingtori, DC 20006

(202) 293-5811

OBJECTIVE: Tomntorm policymakers and the public of the importance of capital for-
mation to the economy andi to reduce the bias in the tax system against savings and
investment.

Primary Program Focus: Business and Economic Education

ORGANIZATION: Founded in 1975. This nonpartisan, nonsectarian, nonprofit as-
sociation is supported by membership dues.

Geographic Interest: National 1984 Budget: $600,000
Educational Level: Adult Full-time Staff: 10

PROGRAM: The Council provides analytical information about the relationship of
capital forrmation to economic growth through testimony before Congress and brief-
ings with the financial and economic media. In conjunction with the ACCF Center for
Policy Research, the Council provides a monthly forum for prominent members of
Congress, administration officials and policymakers to meet and discuss important
capital formation issues with members of the business community.

GRANTS: None
No. of 1984 Grants: -O- Amount of 1984 Grants: -0

PUBLICATIONS: The Council's publication, New Directions in Federal Tax Policy
for the 1980's (Ballinger Press), is a comprehensive examination of tax reform de-
signed to stimulate capiial formation and economic growth. It ncludes essays by John
Connally, Paul Volcker, Martin Feldstein. Representative Barber Conable and Senator
Bob Packwood.

PERIODICALS: Capital Frrmation (circ. 4,000) is the Council’'s monthly publication
for distribution to busmesses, members of Congress and the financial media.




AMERICAN COUNCIL OF LIFE INSURANCE

Education Relations and Resources Unit Richard S. Schweiker
1850 K Street, N.W. President
Washington, DC 20006-2284

(202) 862-4082

OBJECTIVE: To develop information about life and healttiinsurance for distribution
to the education community and to improve relations between the education commuy-
nity and the lite and healith insurance business.

Primary Program Focus: Consumer Education

ORGANIZATION: Fcunded in 1976 as a result of the merger of the American Life
Insurance Association and the Institute of Life Insurance. This nonprofit trade associ-
ation is supported by membership dues from over 600 Iife and health insurance
companies.

Geographic Interest: National 1984 Budget: Not Provided

EducationalLevel: Middie/Junior High Full-time Staff: 278
School through Adult

PROGRAM: The Education Relations and Resources Unit develops and distributes
publications and audio-vistsal materials on financial planning and lite and health insur-
ance for use by educators. In addition, it distributes manuals and sponsors workshops
for teachers; holds occasional conterences and meetings for leaders 1n education at
the secondary and post secondary levels on subjects of mutual concern; and devel-
ops other projects designed to bring the business and education communities closer
together. It also conducts a Business Executive in Residence Program in which top-
level executives from riember life and heaith insurance cornpanies spend several
weeks on college campuses working with students and faculty. The Council also con-
ducts research.

GRANTS: None

No. of 1984 Grants: 0. Amount of 1984 Grants: 0
PUBLICATIONS: A catalog of publications 1s avallable upon request.
PERIODICALS: None




AMERICAN COUNCIL ON CONSUM"R INTERESTS (ACCI)

University of Missouri Dr. Barbara Slusher
240 Stanley Hali Executive Director
Columbia, MO 65211

(314) 882-3817

OBJECTIVE: To identity and clarity consumer interests with respect to issues. poli-
cies and developments in the marketplace and in legislative and regulatory matters; to
stimulate research on consumer issues; and to promote better consumer education.

Primary Program Focus: Consumer and Economic Education

ORGANIZATION: Founded in 1953. This nonprofit, 501(c)(3) organization is sup-
ported by dues from 2,000 members, contributions from foundations and indwiduals,
sale of publications and services and conference registration fces.

Geographic Interest: International 1984 Budget: $115,000

Educational Level:  High &chool Full-time Staff: -0
through Aduit

PROGRAM: The Council conducts an annual spring conference which provides an
opportunity for professionals to share ideas, research sindings and consumer action
and education programs. The Coliston E. Warne Lecture Series, presented by an out-
standing consumer leader, is a conference highiight. Other services previded include
materials deve'spment and dissemination and research.

GRANTS: None
No. of 1884 Grants: -C- Amount of 1984 Grants: -0-
PUBLICATIONS: None

PERIODICALS: The ACC! Newsletter(circ. 2,000) is published nine times a year for
high school and university students and the general public. The Journal of Consumer
Affairs (circ. 2,000), published twice a year for the university and research communi-
ties, explores consumer issues and promotes better consumer education. Confer-
ence Proceedings (crrc. 1,200) is published annually for a general audience. A tourth
publication, available to members, describes career opportunities and ""happenings.”




AMERICAN ECONOMIC ASSOCIATION (AEA)

1313 21st Aveniie South C. Elton Hinshay-
Nashville, TN 37212 Secretary
(615) 322-2595

OBJECTIVE: To encnurage economic research, toissue publications on economic
subjects; and to encourage fraedom of ecoromic discussion.

Primary Program Focus: Economic Education

ORGANIZATION: Founded in 1885. This nonprofit, 501(c)(3) membership associ-
ation is supported by dues fram 19,000 members and the sale of publications.

Geographic Interest: International 1984 Budget: $1,822,000
Educational Level: University Full-time Staff: 18

PROGRAM: The American Economic Association is an organization of professional
economists which supports research and publication in the field of economics.

GRANTS: None
No. of 1984 Grants: -0 Amount of 1984 Grants: -0

PUBLICATIONS: AEA has published the Indax of Economic Articles, a cumulative
index of articles on economics from 1886 1o 1940,

PERIODICALS: The Association publishes American Economic Review, (circ.
25,000) five times a year and Journal of Economic Literature (crc. 25,000) quarterly.
Both publications are intended for professional economists. Job Openings for Econg-
mists (circ. 2,100) is a bimonthly newsletter distributed to members and institutions

-
-
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AMERICAN ECONOMIC FOUNDATION (AEF)

1215 Terminai Tuwer Homer W. Gileg
Cleveland, OH 44113 Charman
(216) 781-1212

OBJECTIVE: Toincrease understanding of the basic economc facts of the free en
lerprise system through research and to pubiish smplified explanations of economic
pnnciples for dissemination to general audiences.

Primary Program Focus: Economic and Free Enterpnise Education

ORGANIZATION: Founded in 1939. This nonpartisan, nonprofit, 501(¢)(3) founda-
tion is supported by contributions from businesses. foundations and ndividuals.

Geographic Interest: National 1984 Budget: Not Provided

Educational Level: Elementary Full-time Staff: -O-
through Adult

PF.OGRAM: The Foundation attempts, through research and publicaiions, to help
Americans understand that simple economic truths, spirtual faith, moral character and
limited government are necessary to maintain a prosperous free economy.
GRANTS: None

No. of 1984 Grants: -0 Amount of 1984 Grants: 0
PUBLICATIONS: The basic publications program of the Foundation consists of
How We Live, a smplitied economics text originally prbhished in 1944, and Ten Pillars
of Econormic Wisdom, a one-page abridged statement of the Foundation's philosophy.

PERIODICALS: The AEF Newsletter is published monthly.
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AMERICAN ENTERPRISE INSTITUTE FOR
PUBLIC POLICY RESEARCH (AEI)

1150 17th Street, N.W. Willam J. Baroody, Jr.
Washington, DC 20036 President
(202) 862-5800

OBJECTIVE: To assist policy makers, scholars, business leaders, media. and the
public by providing objective research and analysis of national and international issues
and to fosler effective competition of ideas.

Primary Program Focus: Business, Consumer, Econnmic and Free Enterprise
Education

ORGANIZATION: Founded in 1943 This nonpartisan, nonsectarian, nonprofit,
501(c)(3) institute is Supportedby contributions from businesses, foundations and in-
dividuals, grants from government agencies, membership dues, and the sale of publi-
cations and services.

Geographic Interest: International 1984 Budget: $11,585,000
Educational Level: University and Adult Full-time Staff: 150

PROGRAM: AEl's programs provide analyses of public policy issues and the pro-
cesses and institutions that shape public policy. AEl's outreach program includes: 1)
publications - over 75 in the last fiscal year: 2) AEI Public Policy Week - a week of over
25 seminars covering current issues in the fields of economics, domestic politics, in-
ternational affairs and social issues attended by top policymakers, the press, and the
public; 3) AEI World Forum - a yearly meeting hosted by former President Gerald Ford
for world leaders and 50 C&Os from major world corporations; 4) seminars for govern-
ment, foundation and business executives - cn current issues, often spanning two or
more days; 5) Election Watch - a series of monthly analyses opened to Washington
representatives of corporations and associations during the 1984 election: 6) radio
and television forums - a weekly radio forum and occasional television debate on cur-
rent public policy issues; 7) conferences - discussion of a single public policy 1ssue by
experts in the field for one or two days; 8) academic outreach - a network of 90 schol-
ars at colleges and universities around the worid, Coupled with over 200 Public Policy
Research Centers in campus libraries: 9) associates program - a vehicle for public par-
ticipation in AE! programs. Instructional materials include audio cassettes, films, perio-
dicals, reference books and textbooks.

GRANTS: None
No. of 1984 Grants: -0 Amount of 1984 Grants: 0.

PUBLICATIONS: AElssues a catalog of books published by the Institute. Subject
listings include Economic Policy and Government Regulation Recent significant publi
cations inciude. £ssays n Contemporary Economic Probiems, High Technology Poli
cies, Mamntaining the Safety Net: Income Redistnbution Programs i the Reagan
Administration and Making Economic Policy i Congress

PERIODICALS: AE! publishes two bimonthly publications. Pubic: Opirnon (cire.
10.000) and Regutation; AET Economust. a monthly publication: and a quarterly, AE/
Foreign Polcy and Defense Review, Memorandum is the mstitute's quarterty
Q sletter.
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AMERICAN FEDERATION OF SMALL BUSINESS (AFS3)

407 South Dearborn Street Thomas H Latimer
Chicago, IL 60605 Fxecutive Vice President
(312) 427-0206

OBJECTIVE: Toserve as a voice for 25,000,000 small busnesses inthe U.S. andto
act as an advocate for the consumer chaoice free market.

Pr nary Program Focus: Business, Consumer, Economic and Free Enterprise
Education

ORCGANIZATION: Founded in 1963 as the Conterence of Amencan Small Business
Organizations. In 1983, it became known as the American Federation of Small Busi:
ness. This nonpartisan, nonsectarian, nonprofit, association 1s supported by contri
butions from businesses and dues from 20,000 members.

Geographic Interest: National 1984 Budget: Noi Provided

Educational Level: Elementary Full-time Staff: 5
through Adult

PROGRAM: The Association provides publications, position papers and informa-
tion on the right to work, employee bill of rights. union monopoly powers. the moral
basis of a free society. educational reform, weaith and poverty, a new qgold standard,
regulatory dictatorship. the econumics of inflation and unemployment and non-
productive government.

GRANTS: None
No. of 1984 Grants: O Amount of 1984 Grants: 0

PUBLICATIONS: The Association ssues position papers on curent economnic
topics.

PERIODICALS: Nonc

C
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AMERICAN INDUSTRIAL ARTS STUDENT ASSOCIATION

1908 Association Drive Kathryn J. Schaeffer
Reston, VA 22091 Executive Director
(703) 860-9000

OBJECTIVE: To provide a national association for industrial arts students in educa-
tion.

Primary Program Focus: Business Education
ORGANIZATION: Foundedin 1978. This nunprofit 501(c)(3) association is support-

ed by contributions from businesses, the ducs of 40,000 members, and the sale of
publications.

Geographic Interest: National 1984 Budget: $150.000
Educational Level: Elementary through Full-time Staff: 2
High School

PROGRAM: The Association 15 an organization for students enrolled in industnal
arts programs in the nation's schools. Services provided include curriculum consulta-
tion, direct programs with students, and materials development and dissemination. In.
structional matenals produced include fimstrips. penodicals, pesters and activities.
GRANTS: None

No. of 1984 Grants: 0 Amount of 1984 Grants: 0
PUBLICATIONS: None

PERIODICALS: Schoo. Scene (@rc. 20.000) 1s the quarterly membership
publication.
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AMERICAN INSTITUTE FOR ECONOMIC RESEARCH (AIER)

Division Street Dr. Rollo Handy
Great Barrington, MA 01230 President
(413)528-1216

OBJECTIVE: To develop useful solution; to general economic problems; to dis-
seminate information to help individuals undesstand and cope with financial problems;
and to ad the progre:ss of American society.

Primary Program Focus: Consumer, Econornic and Free Enterprise Education

ORGANIZATION: Founded in 1933. This nonpartisan, nonsectanan, nonprofit,
£01(c)(3) institute is supported by contributions from individuals, investment and rent-
al income, dues from 8.000 members and the sale of publications and services.

Geographic Interest: International 1984 Budget: $1,500,000

Educational Level:  High School Full-time Staff: 50
through Adulx

PROGRAM: AIER publishes education billetins to disseminate its findings to mem-
bers and to the public. To foster the traming of economic scientists. AIER conducts an
eight-week Summer Fellowship program for senior undergraduate and graduate stu-
dents majoring in economics or related fields. The Institute provides a monthly stipend
and room and board to Summer Fellows. Summer Feliows who demonstrate potential
tor development as economic scientists may be awarded In-Absentia Fellowships that
provide total or partial payment of tuition at the college or uriversity of ther choice.
Services provided include direct programs with students, matenals dissemination and
research.

GRANTS: Stipends and fellowships as descrbed above.

No. of 1984 Grants: No! Provided Amount of 1984 Grants: Not Provide: |
PUBLICATIONS: None

PERIODICALS: The Insttute publishes Research Aeports (cre. 8,000) twice
monthly. Research Reports avaly/es current economic developments: Economie Edu-

cation Bulletin (circ. 2,000), published monthly, describes basic ¢ :onomic relation-
ships and events.

-
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THE AMERICAN INSTITUTE OF COOPERATION (AIC)

1800 Massachusetts Avenue, N W. Owen K Hallberg
Washington, CC 20036 President
(202) 296-6825

OBJECTIVE: Topromote a better understanding of the cooperative method of con-
ducting business.

Primary Program Focus: Agncultural Cooperative and Econonic E-ducation

ORGANIZATION: Founded in 1925 This nonprofit, H501{c)(3). educational assoq
ation 1s supported by contributions from foundations, an $80.000 endowment. dues
from 873 member cooperatives, the sale of publications and scrvices and tuion. AIC
has 873 member cooperatives.

Geographic Interest: National 1984 Budget: $600,000

Educationai Level:  High Scheol Full-time Staff; 9
through Adult

PROGRAM: AIC's educational program helps cooperative members understand
their cooperatives better; enables cooperative managers and employees to run ther
businesses more effectively: and teaches nterested citizens about the role coopera.
tives play In the marketplace. The highlight of AIC's educational activities is the annual
National Institute on Cooperative Education. Sessions focus on the Progress coopera
tives are making and the problems they face Throughout the year. AIC sponsors pro-
fessional development seminars and workshops n several subject arcas. Services
provided include curriculum consultation. direct programs with students. matenals de
velopment and dissermination and teacher training. AIC produces fimstips. nforma:
tional brochures, lesson plans, newsletters, penodicals and instructional activibies,

GRANTS: Through the annual Research Awards Program, AIC awards grants of
$2.500 for graduate and undergraduate research related te agneultural cooperatives

No. of 1984 Grants; Not Provided Amount of 1984 Grants: Nt Provicied

PUBLICATIONS:  AIC's general mformational brochires on cooperative operating
principles nclude. Cooperatives and Taxation: ( voperaticas - Why Use Them?. and
Croperatives  What are They” Business m My Town, How We Orgarnece to Do Busi
ness n America and Business i Qur Community are publizations available for class
room use. AIC also produces tims and slide sets.

PERIODICALS: AIC's annual publication 15 Yoarbook of Amencan Ceoperation
(cire. 4,750). Al Newsletter (cire. 3,.200) 15 1ssuced monthly.
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THE AMERICAN INSTITUTE OF FELLOWS IN

FREE ENTERPRISE (FIFE)
P.O. Box 217 . Calvin V. Hollis, Jr.
FIFE Hall President
8road Street
Houston, DE 19954
(302) 422-5403

OBJECTIVE: To give young Amencans an understanding and appreciation of our
free enterprise system and the nation that makes it work.

Primary Program Focus: Economic and Free Enterprise Education
ORGANIZATION: Founded in 1972. This nonpartisan, nonsectanan. nonprofit,

501(c)(3), chantable public foundation i1s supported by contributions from found ations
and ndwiduals. dues from 300 members and the saie of publications and services.

Geographic Interest: Natioral 1984 Budget: Not Provided
Educational Level:  Middie/Jumor Full-time Staff. -0
High School

PROGRAM: The Foundation promotes learning about the free enterprise system
and the basic principies on which the United States was founded through participation
in a community fundraising event. The Foundation encourages middle/junior high
schools to organize teams for " You Can Do It! Baseball' leagues. The lcagues arrange
community fundraising events for charitable causes of their own choice in which the
teams compete to answer questions based oninformation in the Foundation's books,
You Can Do It! and Builders of Our Nation. The program involves students, teachers
and the community. The Foundation's instructional materials include fims, books and
acltivities.

GRANTS: None
No. of 1984 Grants: O Amount of 1984 Grants: -0

PUBLICATIONS: The Foundahon publishes You Can Do It! an explanation and
brief history of the clerments that make the U.S. unique, and Buiiders of Cur Nation, a
biographical, Inspirational colliection of articles about individuals who have affected
the nation. The Foundation distnbutes the books in kits to schools that participate in
"You Can Do It leagues. Kits contaim additional materials tor game participation

PERIODICALS: None
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AMERICAN IRON AND STEEL INSTITUTE (AISI)

1000 16th Street. N.W. Tern L Lancan
Washington, DC 20036 Director of Eduational
(202) 452-7118 Services

OBJECTIVE: To develop economic education programs that encourage informa-
tion flow between the scademic community and the steel industry and maximize un
derstanding and appreciation o' the role and contrbution of each in the Amerncan
socio-economic system.

Primary Program Focus:  Economic Edcation

ORGANIZATION: This trade association Is supported by corporations in the Amern-
caniron and steel industry.

Geographic Interest: National 1984 Budget: $90.000

Educational Level:  High School Full-time Staff: 1
through Adlult

PROGRAM: Member companies of the association answer questions and provide
information about raw materials, vocational opportunities, personnel practices, com-
munication techniques, and the industry's place in the national econony. Companies
respond to requests by educators for speakers, consultants, printed materials and op-
portunities to take classroom groups on plant and office tours. Steel industry Econom-
ic Seminars for college teachers foster free interchange of ideas between academic
econormists and executives. A Fellows Program for colleges and unversities consists
of young steel company employees who have alreacly achieved positions of responsi-
bility who acceg! invitations 1o meet with student groups having a wide variety of
interests,

GRANTS: None

No. of 1984 Grants: 0 Amount of 1984 Grants: 0
PUBLICATIONS: The Institute’s Education Commuttee distubutes, onrequest, test
ed teaching aids including fimstrips with teacher guides. publications and other mate-
rials. "Economics of the Enwiroment™ 1s a teacher package consisting ol a fimstrp,

student activity sheets and a teaching guide,

PERIODICALS: Nonc Listed
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AMERICAN MANAGEMENT ASSOCIATION (AMA)

135 West 50th Street Robert M. Newton
New York, NY 10020 Director of Commumications
(212) 586-8100

OBJECTIVE: To improve the performance of people and their organizations
through developing, marketing, and presenting programs and materials designed to
strengthen management skills and practice.

Primary Program Focus: Business and Management Education

ORGANIZATION: Founded n 1923. This nonprofit association is supported by
membership fees and the sale of publications. Over 80,000 members are drawn from
organizations and executives in industry, commerce, government, charitable and non-
commercial groups and universities.

Gueographic Interest: International 1984 Budget: Not Provided

Educational Level:  High School Full-time Staff: 750
through Adult

PROGRAM: The Association's educational programs serve all levels of manage-
ment through meetings, books, periodicals, reports, research and muitimedia
courses. AMA offers survey reports and briefings on organizational problems and
practices, maintains a library and management information service and an Extension
Institute division for home study. “‘Operation Enterprise,” pait of AMA’s Young Adult
Program, offers high school and college students the opportunty to learn about man-
agement skills, principles, and methods through interaction with senior executives
from private and public organizations.

GRANTS: None

No. of 1934 Grants: -0- Amount of 1984 Grants: -0
PUBLICATIONS: The Association’s publications include Management Heview, Su-
pervisory Management, Personnel, Orgamizational Dynamie~ Compensation Review,

President and Compflash.

PERIODICALS: None
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AMERICAN PETROLEUM INSTITUTE (API)

1220 L Street, N.W. Charter. DiBona
Washington, DC 20005 President
(202) 682-8118

OBJECTIVE: To provide a forum for cooperative research and establish nent of in-
duslry-wide techivical standards

Primary Program Focus: Business, Consumer and Economic Education

ORGANIZATION: Founded in 1919. This nonproht trade association 1s supported
by the dues of 200 corporate and 6,000 individual members and the sale of publica-
tions and services.

Geographic Interest: International 1984 Budget: $47 000.000

Educational Level:  High School Full-time Staff: 550
through Aduit

PROGRAM: The APlInstitute addresses requiations and legislation affecting the pe
troleum industry, develops industry positions on matters of public policy, coordinates
submission of testimony before Congress and at agency hearings and seeks to im-
prove industry credibility with the public. Services provided include direct programs
with students, materials dissemination and research. Instructional matenals include
brochures, booklets, films and periodicals.

GRANTS: None
No. of 1984 Grants: O Amount of 1984 Grants: 0

PUBLICATIONS: Ihe Institute publishies hooklels, catalogs. books and tolders on
energy related topics for use by the general putiic.

PERIODICALS: None
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AMERICAN PRODUCTIVITY CENTER

123 North Post Qak Lane C. Jackson Grayson
Houston, TX 77024 President
(713) 681.4020

OBJECTIVE: Tomprove productivity, product quality and quality of work life in the
United States.

Primary Program Focus: Business Education

ORGANIZATION: Founded in 1877. This nonprofit, 501(c:)(3) center 1s supported
by contributions from businesses, foundations and individuals, membership dues and
the sale of publications.

Geographic Interest:  National 1984 Budget: $3,121,000
Educational Level:  Aduit Full-time Staff: 50

PROGRAM: The Center presents conferences and seminars; provides a consulting
service on productivity issues; mamntans library and information services. conducts
national surveys and research studies; and maintains regional and computer networks
on productivity. Instructional materials include lesson plans and periodicals.

GRANTS: None
No. of 1984 Grants: -0 Amount of 1984 Grants: -0

PUBLICATIONS: The Productivity Management Process s a comprehensive gude
to productivity management.

PERIODICALS: The Center publishes two annuar quides. Productivity Perspec-
tives (circ. 3,500) 15 a concise guide to United States and international productivity per-
forrance for managers, planners, researchers and speechwriters. Productivity Digest
(cre. 3.500) is an annual compendium of reviews of productivity anc: quality of work lite
Iterature. The Center's monthly penodicals for members, allwitha circutation of 2,200,
are Productivity Letter, Productivity Brief, Case Studies Senes and Managers
Notebook.
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AMERICANISM EDUCATIONAL LEAGUE

P.O. Box 5986 Edward S. Rankin
Buena Park, CA 90622 Executive Director
(714) 828-5040

OBJECTIVE: To conduct a suztained campaign of public education to promote
Constitutional principles: to advance the Private enterprise system and increas ind-
vidual responsibility; and to encourage the renewal of those moral and spiritual values
that guided our Founding Fathers.

Primary Program Focus: Economic and Free Enterprise Education

ORGANIZATION: Founded in 1927, This ncnpartisan, nonsectanan. nonproht,
501(c)(3). public foundation is supported by contributions from businesses, founda-
tions and individuais,

Geographic Interest: National 1984 Budget: $224 300

Educational Level: Elementary Full-time Staff; 5
through University

PROGRAM: The League conducts five distinct actvities involving free enterprise
education: 1) operating a large free circulating library of free enterpnse and American
heritage films; 2) publishing and circulating numerot s tracts, cards, and articles on
privateenterprise; 3) sending weekly Free Market feature articles to 330 newspapers:
4) holding an annual Milton Friedman National Essay Contest for college students; and
5) hosting public events presenting speakers for business and academia. The League
also sponsors an annual patriotic slogan contest for high school seniors.

GRANTS: None
No. of 1984 Grants: -0 Amount of 1984 Grants: -0

PUBLICATIONS: The League 1ssues news articles and flyers supportive of free
enterprise.

PERIODICALS: None
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AMERICANISM FOUNDATION

48 North Linwood Avenue Dr. N. M. Camardese
Norwalk, OH 44857 President
(419) 6688282

OBJECTIVE: To bring awareness of the essentials of leadership, citizenship, free-
dom, the free market private enterprise system, productivity and our great American
heritage and legacy of freedom to youth and to all other community members.

Primary Program Focus: American Hertage, Business, Economic and Free Enter-
prise Education

ORGANIZATION: Founded n 1979. This nonpartisan, nonsectarian. nonprofit,
501(c)(3). educational foundation 1s supported by contributions from businesses,
foundations and individuals.

Geographic Interest: National Budget: $31,400

Educational Level: Middle/Junior High Fuil-time Staff: -O-
School and High School

PROGRAM: The Foundation's programs include a high school assembly lecture se-
ries: a special teachers training program in economics; youth leadership seminars; a
speakers bureau; and "'American Forum on the Air,” a seven minute weekly broadcast
for radio stations on the fundamentals of Armericanism. Services provided include
community programs, direct programs with students, materials development and dis-
semination, research, seminars and teacher traing. Instructional materials produced
include audio and video tapes, fimstrips, pamphiets and periodicals.

GRANTS: None
No, of 1984 Grants: -0 Amount of 1984 Grants: -0-
PUBLICATIONS: None

PERIODICALS: Amencamsm Foundation News Notes (cire. 2,000)1s the Founda-
tion's bimonthly publication

Voo
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AMERICANS FOR RESPONSIBLE GOVERNMENT (ARG)

900 17th Street, N.W. Patricia M. Frierson
Suite 610 Vice President
Washington, DC 20006

(202) 659-4595

OBJECTIVE: To promote the American system of representative government and
to encourage active participation in government through research and educational
programs.

Primary Program Focus: Business, Economic and Free Enterprise Education and
Voter Programs

ORGANIZATION: Founded in 1983. This nonpartisar. nonsectarian, nonprofit,
501(c)(3), public founda. >n is supported by contributions from businesses, founda-
tions and individuals.

Geographic Interest: National 1984 Budget: $1.780.000
Educational Level: University and Adult Full-time Staff: 3

PROGRAM: ARG's current projects include: 1) National Coalition Directory - devel-
oping a directory of organizations organized around an issue and seeking to become
more involved in the governmental process: 2) American , Jetense Institute - working to
increase public awareness of the need for a strong national de:ense: 3) Research De-
velopment Project - developing a catalog of available public policy issue information
and disseminating it to organizations and individuals seeking greater participation n
the public policy arena; and 4) Voter Registration Project - encouraging broad-based
voter registration and participation throughout the country by funding organizations
with credible progams to increase voter registration and participation.

GRANTS: None
No. of 1984 Grants: .0 Amount of 1984 Grants: 0
PUBLICATIONS: None
PERIODICALS: None
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AMERICA’S FUTURE, INC.

514 Main Street R. K. Scutt
New Rochelle, NY 10801 Charrman
(914) 235-6000

OBJECTIVE: To educate the people of the United States about the history. charac
ter, importance, and value of our constitutional republic and mstitutions and the social,
economic, and poltical prin: iples upon which they are founded, with emphasis on the
advantages of the free enterprise system.

Primary Program Focus: Economic, Free Enterprise. and Political Education

ORGANIZATION: Founded in 1946. This nonpartisan, nonsectanan, nonprofit,
501(c)(3) foundation is supported by contributions from businesses, foundations and
individuals, and the cale of publications and services.

Geographic Interest: National 1984 Budget: $368,200

Educational Level: Middle’Junior High Full-time Staff. 7
School through Adult

PROGRAM: The Foundation uses multi-media programs such as syndicated radio,
inspirational baoks, patriotic pamphlets, audio-visual school progrms and newslet-
ters to develop a better understanding and appreciation of the principles of the
*American Way of Life.”" The Foundation sponsors a Textbook Evaluation Service that
reviews current and nw high school-level social studies textbooks for quality as teach
ing tools, accuracy of content, and the farr reflection of the principles and philosophies
of our free society.

GRANTS: None
No. of 1984 Grants: -0- Amount of 1984 Grants: O

PUBLICATIONS: The Foundation distributes pamphlets such as Free Enterprse:
The Road to f ~ospenty, Defending Amenca: “Nuclear Freeze ™ .- Assured Survival?,
America's Freedom: The Next 200 Years and The Victims ot Dick and Jane, It's Your
Choice: Freedom and Prospenty or Tyranny and Poverty 1S an award-winming econom-
ic primer published by the Foundation. t's Your Chorce is avallable free of charge for
classroom use.

PERIODICALS: Anienca’s Future: A Monthly Review of Nows, Books & Public Af-
farrs (circ. 13,500). the Foundation's newsletter, is avalabie to the general pubhic

-
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ARIZONA BUSINESS-IMDUSTRY-EDUCATION COUNCIL, INC.

(ABIEC)
4350 East Camelback Janet Beauchamp
Suite 140.C Executive Director
Phoenix, AZ 85018
(602) 840-0784

OBJECTIVE: To strengthen our educational and American free enterprise systems
by intensifying a dynamic partnership between the business, industry and education
communities,

Primary Program Focus: Economic and Free Enterprise Education

ORGANIZATION: Founded n 1960 This nonprofit, 501(c)(3) council is supported
by contributions from foundations and individuals, dues from 87 members and pro-
gram support.

Geographic Interest: Arizona 1984 Budget: $101,500
Educational Level: High School Full-time Staff: 2

PROGRAM:; Amon:jthe programs conducted by the Council are a five-day Free En.
terprise Institute for high school students: a one-day Free Enterprise Seminar for teach-
ers; a Business Experience for Educators Program; Business/Educator Dialogues;
and Executive/Superintendent Dialogues. The Council also conciuts the Coopera‘ive
Free Enterprise Education Program in which school/business teans demonstrate he
the free enterprise system affects business decisions, operations and personal |
styles. Services provided include curnculum consultation, direct programs with stu
dents, matenals development and dissemination and teacher training. Instructional
matenials produced include lesson plans and activities.

GRANTS: None
No. of 1984 Grants: -0 Amount of 1984 Grants: -0.

PUBLICATIONS: ABIEC has developed "Visions of the Future,” a curnculum de.
signed to help high school students think optimistically about the future through criticai
thinking and logical problem solving. The Council is currently developing matenals for
tugh school classroom use which focus on identitying globyal problems and how our
world resources can be used towards “solving” these problems, 1.¢. world hunger. en-
vironmental concerns_ etc.

PERIODICALS: None
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ASSOCIATES FOR FREE ENTERPRISE (AFE)

2150 Westbank Expressway . Norma Jane Sabiston
Suite 508 Admunistrative Director
Harvey, LA 70058

(504) 361-4755

OBJECTIVE: To promote the free enterprise systemthiough local, state and nation-
al educational programs.

Primary Program Focus: Free Enterprise and Energy Education

ORGANIZATION: Founded in 1980. This private orgarszation is supparted by con-
tributions from individuais and dues from 35 members.

Geographic Interest: National 1984 Budget: Not Provided
Educational Level:  Elementary through Full-time Staff: 2
University

PROGRAM: Associates for Free Enterprise sponsors the following programs: an
annual free enterprise conference at Centenary College of Shreveport involving local
business executives and high scho:l students: Free Enterprise Week for students at
Nicholls State, Thibodaux; Congressional intern Program, in which students attend a
week-long session in Washington, DC; Louisiana Youth Semnar, a week-long seminar
for teaching leadership skilis to students; and the annual International Exposition ¢
Students in Free Enterprise, a national collegiate organization. AFE has also esta’-
lished the Louisiana Energy Source Education Council to provide energy «ducation
teaching kits throughout the state for grades K-12.

GRANTS: Not Provided
No. of 1984 Grants: Not Provided Amount of 1984 Grants: Not Provided
PUBLICATIONS: None

PERIODICALS: /mpactis AFE’s bimonthly newsletter tor members




ASSOCIATION FOR EVOLUTIONARY ECONOMICS (AFEE)

Department of Economics F. Gregory 'Jayden
College of Business Administration Secretary-Tre asurer
University of Nebraska

Lincoin, NE 68588

(402) 472-3867

OBJECTIVE: To fosler mterest m the development of economics as an evolutionary
science through economic research, the dittusion of econonic knowledge and the es-
tablishment of better channels of commurnication between economsts.
Primary Program Focus: L conomic and Free Enterprise Education

ORGANIZATION: Founded in 1963. This association is funded by dues trom 2,000

members
Geographic Interest: International 1984 Budget: Not Provided
Educational Level: University and Adult Full-time Staff: 2

PROGRAM: The Association promotes research in economics through the quarter-
ly publication, Journal of Econormic fssues, The publication s receved by economists,
college-level social science teachers and institutions.

GRANTS: None

No. of 1984 Grants: -0- Amount of 1984 Grants: 0
PUBLICATIONS: None

PERIODICALS: The Association publshes Journal ot Economic Issues, (circ.
2.000), a quarterly publication distrbuted to members and mstitutions.

t,
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ASSOCIATION FOR PRIVATE ENTERPRISE EDUCATION

(APEE)
Hankamer School of Business Dr. Calvin A. Kent
Suite 316 Secretary ' Treasurer
Baylor University
Waco, TX 76798
(817) 755-3766

OBJECTIVE: To promote a belter understanding of the operation and benefits ot a
private enterprise system by encouraging the formation of chairs and centers for pri-
vate enterprise/entrepreneurship education throughout the United States and to serve
as a network for individuals hoiding those chairs and dirccting those programs.

Primary Program Focus: Business, Economic, Free Enterprise and Entrepreneur-
ship Education

ORGANIZATION: Founded n 1974. This nonpartisan, nonprofit, 501(c)(3) assoc
ation is supported by contributions from businesses, foundations and individuals,
dues from 80 members and the sale of publications.

Geographiclnterést: International 1984 Budget: $17.000

Educational Level: Elementary Full-time Staff: (-
through Adult

PROGRAM: APEE serves as a cleannghouse for colleges and universities which
have established programs with simitar objectives. The Association provides consult:
ing services to schools which are establishing chairs and centers in private enterprise’
entreprencurship education. APEE conducts an annual mternational conference fo
cusing on the operation of the private enterprise system and its benefits. The Assoct
ation encourages research and publication of studies pertaming to topie of nterest to
members.

GRANTS: None
No. of 1284 Grants: O Amount of 1984 Grants: -0

PUBLICATIONS: The Association has published The Future of Private Enterprse
Challenge and Respenses. Vol T and H(Georgra State University Press) This 15 a col
lection of essays by distinguished Amencans, The essays discuss the fundamental
challenges to the private cnterprise system.

PERIODICALS: The APEE newslotter, frisder (cire. 8.000), 15 pubic hed three tmaes
ayear The newsletter s intended o1 teachers, professors, and the generaipublic. The
Journal of Prvate Enterprise (cre. 500) 15 published annually and is intendedd tor univer
sity faculty.
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ATLAS ECONOMIC RESEARCH FOUNDATION

220 Montgomery Street Antony G. A Fisher
Suite 1063 President
San Francisco, CA 94104

(415) 392-2699

OBJECTIVE: Toadvise and support existing and developing indepenclent institutes
throughout the world that pubbish and promote authortative studies on important pub-
lic policy 1ssues intended to increase public understanding of econornic cause and
effect.

Primary Program Focus:  Consumer Ediication

ORGANIZATION: Foundedn 1981. This nonprofit, 5011 2)(3) foundation is support-
ed by contributions from businesses, foundations and in .viduals.

Geographic Interest: Internatioral 1984 Budget: $258.200

Educational Level:  Middie'Junior High Full-time Staff: /¢
School through Aduilt

PROGRAM: The Foundation raises furds and gives Siais to conduct institutes,
workshops. seminars and research designed to increase the public's awareness of
economic cause and effect. The Foundation ofters workshops and a manual on how to
set up an Atlas-type institute.

GRANTS:  Grants are awarded lo operating research institues for operating ex-
penses or specitic research projects.

No. of 1984 Grants: 11 Amount of 1984 Grants: $165.500
PUBLICATIONS: None

PERIODICALS:  Atias Report (cire. 2.000), the Foundation's Quarlerly newsletter, 1s
available to the general public,

. A
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BENEDICTINE COLLEGE

Benedictine College Dr. Gerard Senecal
Atchison, KS 66002 President
(913) 367-6110

OBJECTIVE: To mprove economic understanding by providing workshops and
lectures by national and international speakers.

Primary Program Focus: Economic and Free Enterprise Education
ORGANIZATION: Founded in 1868. This nonprofit, 501(¢)(3). four year iberal arts

college is supported by contributions from businesses and foundations, and work-
shop turtion.

Geographic Interest:  Kansas and Missoun 1984 Budget: $20,000
Educational Level:  High School Full-time Staff: 250

through Adult

PROGRAM: The College sponsors a six-lecture senes on economics each year. In
addition. a Productivity Workshop, & High School Leadership Workshop, an tconomic
Argumentation Workshop and other specialized workshops for economic enfighiten-
ment are held yearly.

GRANTS: None

No. of 1984 Grants: -0 Amount of 1984 Grants: 0
PUBLICATIONS: Each year the College publishes a booklet contaming the six lec-
tures m the lecture senes whichis sent to ail area libranes and s availlable to the general

publc.
PERIODICALS: None
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BETA GAMMA SIGMA

605 Old Ballas Road James A Viehland
Suite 220 Managing Diector
St. Louis, MO 63141

(314) 8728481

OBJECTIVE: To encourage and reward scholarship and accomplishment among
students of business and administration, to promote the advancement of education in
the art and science of business and to foster ntegity in the cor.duct of business
operations.

Primary Program Focus: Business and Economic Education
ORGANIZATION: Founded m 1913, This nonpartisan, nonsectanan. nonprofit,

501(c)(3) membership association is supported by contnbutions from individuals, in-
terest income, dues from 215,000 membiers, and the sale of publications.

Geographic Interest: International 1984 Budget: $400.000
Educational Levet: University ana Adult Full-time Staff: 4
PROGRAM: Annually, Beta Gamman Sigma conducts two national three - day serm.-
nars involving 26 students and 5 faculty members. Bienmial meelings bnng together
student and faculty leaders to discuss current business and economic issues. Ser-
vices provided include curriculum consultation, direct programs with students, and
materials development and dissemination. Instructional matenals nclude case studies
and penodicals.

GRANTS: Grants support a visiting professorship.

No. of 1984 Grants: 1 Amount of 1984 Grants: $45,000
PUBLICATIONS: None

PERIODICALS: Beta Ganma Sigma pubhshes Newslotter (circ. 150.000) semiran

nually. From the Pocien (cire. 150.000% annually, and Invated Essay (e 150.000) on
anirreqular basis. Directory (cire. 20,000) 1s published annually for new moemhers.

..
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BOY SCOUTS OF AMERICA

1325 Walnut Hill Lane Ben H. Love
Irving. TX 75038-309%0 Chiet Scout Executive
(214) 659-2000

OBJECTIVE: To buld character; to tram in ciizenship; and to foster fitness of the
mind and body.

Primary Program Focus: Consumer and Econonuc Education and Youth Devel
opment

ORGANIZATION: Founded n 1910 This nonsectarian. nonprofit, 501(¢)(3) organi
zation 1s supported by contributions from businesses, foundations and individuats, an
endowment of $43,951,000. dues from 4,754,500 members, and the sale of publica-
tions and supplies.

Geographic Interest: Naticnal 1984 Budget: $34.490.000

Educational Level: Elemertary Full-time Staff: 581
through High School

PROGRAM: The Boy Scouts of America Explorer program includes Career Aware-
ness Explonng, a cooperative program with tngh schouls i which career seninars are
presented during school ime. The Boy Scout ment badge program includes over 100
subjects for study and skill building Requirements for each badge are described n
pamphlets. Many teach economic concepls The Boy Sean nrovide direct programs
with students and matenals development and dissemination. Materials produced in
clude fiims and timstrips, penodicals, posters, textbooks and activitics

GRANTS: None
No. of 1984 Grants: 0 Amount of 1984 Grants: -0

PUBLICATIONS: The Boy Scouts of Amenca publish Boy Scout Handbook, Family
Camping Book and Fickd Book {outdoor iving) Pamphlets, skill books, eteaie pub
lished for ment badges and other program interest areas

PERIODICALS: Boy's [ife (v, 1,480,000y 15 o monthly magasne designed for
young scouts Scoubrg (e 328,000 1< a bimonthly magazne: tor adult scout leacd
ers. Explormg Journal(cire 24:3.000). published quarterdy, 18 tor young adults.

»,
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THE BROOKINGS INST!TUTION

1775 Massachusetts Avenue, N.W. Bruce K. Macl aury
Washington, DC 20036 President
(202) 797-6000

OBJECTIVE: To mprove public policy and its implementation through research and
educationin ecoriomics, government and foreign policy.

Primary Program Focus: Business, Consumer, Economic, Free Enterprise, and
Foreiyn Policy Education

ORGANIZATION: Founded in 1927. This nonpartisan, nonprofit, 501(c)3) nstitu-
tion is supported by contributions from businesses, foundations and indwiduals:; com-
puter center fees; conterence fees: a $55,450,000 endowment; and the sale of
publications and services.

Geographic Interest: International 1984 Budget: $12,225,600
Educational Level: Aduit Full-time Staff: 215

PROGRAM: In its educational activities, Brookings works to bridge the gap be-
tween scholarship and policy making, bringing new information and analyses to the
attention of decision makers in the: public and private sectors. Brookings' research in
€conomics seeks to increase public knowledge and understanding of the ecunomic
problems ccnfronting American society and to explore possible solutions Brookings
has long specialized in international £conomics, econormic growth and stability, indus-
tnal organization and regulation, labor economics, public finance, the economics of
hurman resources and urban economics. Services provided inchide conferences, ma-
terials development and dissemination, research and seminars. Instructional materials
include periodicals and textbooks.

GRANTS: None
No. of 1984 Grants: 0. Amount of 1984 Grants: -0

PUBLICATIONS: Brookings regards pubhcation and dissemmnation as an essential
part of the research process Publications include books, staff papers and chalogues,
and conterence proceedings. Among Brookings' rocent putlications are Fconomie
Choices, Federal Tux Policy, Government Finance m Developing Countries, Options
for Tax Retorm, Retirement and Economie: Behavior, and Tax ncentives iy 1 Economie
Growth. A publications catalog 1s available.

PERIODICALS: Brookings Papers on Econonie Activity 15 a brannual journal de
signedto provide academic and business cconomists, government oficials and mem
bers of the financial and busmess community with timely analyses of carrent economie
developments 8 ookmgs Hoview 1 a auiterly public poliey joumal Each issue fea
tures articios by Brookings experts on important questions ot domestic and toreign
policy.

e
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BUSINESS ECONOMICS EDUCATION FOUNDATION (BEEF)

$-297 Griggs Midway Buiding Robert H. Kaitz
1821 University Avenue Executive Director
St. Paul, MN 55104

(612) 645-5501

OBJECTIVE: To faciltate the study of marketplace economics by developing aca
demically sound, custom-made programs to ¢ Jpport leachers and assist high school
students in understanding the private enterprise system.

Primary Program Focus: Business, Consumer, Economic and Free Enterprse
Education

ORGANIZATION: Founded in 1976. This nonprofit, 501(c)(3) toundation 1s support-
ed by contributions from businesses. foundations, and individuals; and student tuition
fees.

Geographic Interest: Minnesota 1984 Budget: $241,000
Educational Level: High School Full-time Statf: 6

PROGRAM: The Foundation works directly with teachers to develop programs spe-
cific to individual curncula. BEEF statt assists teachers to assess their current curncula
and design economic education programs that can be infused throughout. BEEF then
helps create programs using locat community members as consultants and speakers.
Also availlable are seminar prograrns and a matenals fibrary. Minnesuta Business Ven-
ture, a summer program for students and teachers, provides students with the oppor-
tunity to Interact with busmess leaders and to compete with each other in managing
corporations through a computer game. Services also include matenials development
and dissemination.

GRANTS: None

No. of 1984 Grants: O Amount of 1984 Grants: 0
PUBLICATIONS: BEEF offers somoe prepackaged speakers and seminar programs
bascd on topics of current interest such as “Economies of Health Care,”™ “"Protection-

ism - Which industnies and Why,” and 'Economies of the Olympries.™

PERIODICALS: None
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BUSINESS/EDUCATION ALLIANCE

160 Michigan Avenue Ann . Westcott
Detroit, MI 48226 Exccutive Director
(313) 964-4000

OBJECTIVE: To help students, educalors, admmistrators. and the general commu:
nity understand business.

Primary Program Focus: Economic and Free Enterprise Education

ORGANIZATION: Founded mn 1951, This nonpartisin, nonsectanan, nenproit,
501(c)(3) alliance 1s funded entirely by business contnbutions.

Geographic Interest: Dotroit and surrounding 1884 Budget: $55300
counties

Educationai Level:  Elementary Full-time Staff: 3
through High School

PROGRAM: The Alliance sponsors workshops. IUncheons, and serminars for high
schocel students and teachers at all iovels. These programs melude “"Mint Society™, an
economic education traiming workshop tor elementary school teachers: Max Econo
my.” an econamic educition traming workstiop for high: school teachers: “Leatlership
Sharng Programs,”" a special pre-luncheon briefing for high school students and edy
cators, and "Busiess Awareness Serninars,” day longy conferences for high school
students and educators on specific ndustry fields.

GRANTS: None

No. of 1984 Grants: -0 Amount of 1984 Grants: ()
PUBLICATIONS. None

PERIODICALS: Non
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BUSINESS HISTORY AND ECONOMIC LIFE PROGRAM, INC.

(BHELP)
One Lake Hall Paul H. Tedesco, Ph.D.
Northeastern University Chairman
Boston, MA 02115 Department of Education

(617) 437:5912

ORJECTIVE: To develop student awareness of the role of econormic institutions in
the history and fife of our country, pnmavily through the development of cases which
show the influence of the decision maker on the evolving pattern of the American eco-
nomic system.

Primary Program Focus: Business and Economic Education and American Busi-
ness History

ORGANIZATION: Founded in 1967. This nonprofit, 501(c)(3) organization s sup-
ported by contributions from businesses, foundations and indwviduals, dues from 250
mermbers and the sale of publications.

Geographic Interest: International 1984 Budget: $17.000

Educational Level: Middle/Junior High Fuli-time Staff: O
School through University

PROGRAM: BHELP provides teacher workshops in which teachers are shown how
to develop case matenals for the classroom and how to use the case method. Through
a consultant this organization helps schools try out case approaches. BHELP also
helps businesses design programs to impact diectly upon the schools. Services avail-
able iInclude consultation with business. currculum consultation, matenals develop-
ment and dissemination, and teacher traming. Instructional matenals avadable include
case matenals, penodicals and activities. Developrment of imicrocomputer software 1s
just beginning.

GRANTS: None

Mo. of 1984 Grants: U Amount of 1984 Grants: ()
PUBLICATIONS: Since 1976, BHETE has pubitshed an annie casebook of cases
doveloped i therr summer workeshop Smgle cases such as  The Razors Bd
ae. " Andy Granatallh and the S10 Corporstion™ and “Undemeath the Golden Arch-

es The MeDonad s Corporation™ ae also a0 iiabie

PERIODICALS: 71O fedipy Newvsstoster (e, HSODY e a oo ey punlicabon svvible
to the generat pubhe
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BUSINESS JOURNALISM PROGRAM

School of Journalism James K. Gentry
University of Missouri Director
Columbia, MO 65211

(314) 482-7862

vBJECTIVE: To improve the business and economic understanding of reporters
for the nation's news media, thereby improving the quality of business and economic
reporting in the nation's news media.

Primary Program Focus: Business and Economic Education

ORGANIZATION: Founded in 1964. This nonprofit, 501(c)3) organization 1s sup-
ported by contributions from businesses and foundations and tuition.

Geographic Interest: National 1984 Budget: $70,000
Educational Level:  Unwersity and Adult Full-time Staff: 2

PROGRAM: The Program's activities include the Davenport Fellowship Program, a
four-week institute of intensive study in economics, finance, accounting and current
business and economic issues for mid-career business and economics reporters and
editors; undergraduate and graduate courses in business and economics reporting; a
business journalism resource center for professional journalists; and a business jour
nalism course of study for hindergraduate and fyraduate students in the School of Jour-
nalism. Services also include curriculum evaluation, matenals development and
dissemination, and research.

GRANTS: None
No. of 1984 Grants: - Amount of 1984 Grants: -0

PUBLICATIONS: The B ismess Journahsm Program publishes improving Your Re

porting: A Source List for Beporters. This publication ists the basic sources ot nforma
tion the business and economics reporter should know.

PERIODICALS: None




THE BUSINESS ROUNDTABLE

200 Park Avenue William L. Lurie
New York, NY 10166 President
{(212)682-6370

OBJECTIVE: To provide a forum in which business leaders of the nation can ex-
change ideas and develop policy recommendations on major business, economic
and social issues; to foster a higher and more realistic public appreciation of the contri-
butions of business to society; to obtain a better balance in labor management rela-
tions; and to strengthen the voice of business on these problems.

Primary Program Focus: Business and Economic Education

ORGANIZATION: Founded in 1972. This nonprofit association 1s supported by
dues from 200 members.

Geographic Interest: National 1984 Budget: Not Provided
Educational Level:  Adult Full-time Staff: 20

PROGRAM: Many Roundtable activities are conducted by operating comnuttees
and task forces organized to deal aith urgent challenges currently tacing the business
community. They develop background papers and policy recominendations on busi-
ness, economic and social issues of national concern. These ar:: circulated among
Roundtable members, legislators and the news media to encouragje open discussion
and constructive resolution of the issues in the national interest. Seminars on IMprov-
ing economic communications with corporate audiences are sponsored.

GRANTS: None

No. of 1984 Grants: O Amount of 1984 Grants: -0
PUBLICATIONS: None

PERIODICALS: Roundtable Report and Construction User Headlines, which pro-

vides information of use to companies that undertake o struction projects, are pub-
lished monthiy and are avaiable without charge.

[54
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CATO INSTITUTE

224 Second Street. SE. Edward H. Crane
Washington, DC 20003 Presicent
(202) 546-0200

OBJECTIVE: To broadnn the Parameters ot policy debate to allow « onsideration of
more options that are consistent with the traditonal Amenican principles of limited gov-
ernment, ndividual liberty and peace.

Primary Program Focus: Economic and Froe Enterprise Educanon and Foreign
Policy

ORGANIZATION: Founded in 19/7. This nonpartisan, nonprofit, 501(c)(3), pubiic
policy research foundation is supported by contnbutions from businesses, founda-
tions and individuals, and an endowment.

Geographic Interest: National 1984 Budget: $1,395,000
E.. .cational Level: University and Adult Full-time Staff; 18

PROGRAM: The Institute sponsors policy forums 2.3 tmes each month for discus
sion of important and timely public policy 1ssues. Three times each year, Calo spon-
sors a major policy conference which addresses some of the most important Issuces in
economics and poldics, including an annual rnonetary conference Each summer, the
Institute sponsors a Sumimer Seninar in Political Economy at Dartmouth College. Ser-
vices provided nclude dissemination of results of studies and books.

GRANTS: None
No. of 1984 Grants: -0 Amount of 1984 Grants: -0

PUBLICATIONS: The institute has an extensive publication program dealing with
the complete spectrum of policy ssues. Books. monographs, and shorter studies are
cormmissioned to examine the federal budget, Social Secinty regulations, NATO inter.
national trade, and a myrad of other issues.

PERIODICALS: Cuto Jowrnal {eire. 3,000). 1ssued three times a yoar i the Ingh
tute's nterdisciphnary ournai of public policy analysis available to the public. Cato Pol
¢y Report is the Institute's newsletter.




CENTER FOR BUSINESS AND ECONOMICS (CBE)

Lakeland College Dr. Ray Skrentny
P.O. Box 359 Director
Sheboygan, Wi 53082-0359

(414) 565-1286

OBJECTIVE: To prornote a greater awareness and understanding of the Amerncan
free enterprize system and to serve as a resource for the business community, teach-
ers and stucents.

Primary Program Focus: Business, Economic and Free Enterprise Education

ORGANIZATION: Founded in 1976. This nonprofit. 501(¢)(3). campus-based cen-
ter is supported by contributions from businesses, foundations, and individuals and
the sale of publications and services.

Geographic Interest:  Wisconsin 1984 Budget: Not Provided

Educational Level:  Elementary Full-time Staff: 1
through Adult

PROGRAM: The Center serves as a traning and educational resource for the busi-
ness community, teachers and students at all levels of education. The Center ; pro-
grams include: 1) Free Enterprise Week, 2) Free Enterpnise Symposium, 3) Teaching
Economics in the Classroom, 4) Economic Education Workshop for Employees,
5) Speakers Bureau, 6) Management Training Program, 7) Executives on Campus, and
8) Student Internshig: Program. Servicen provided include curriculum consuiltation, di-
rect programs with students, in-house economic education and management training
for businesses and indusiry, matenais development and dissemination. and teacher
training. Instructional materials avaitable include guidelines for the training programs,
posters and workbooks.

GRANTS: None
No. of 1984 Grants: -0 Amount of 1984 Grants: -0
PUBLICATIONS: None Listed

PERIODICALS: The Center publishes an annual report.
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CENTER FOR BUSINESS ETHICS

Bentley College W. Michael Hottman
Waltham, MA 02154 Director
(617) 891-2981

OBJECTIVE: To provirie a ncnpartisan forum for the exchange of weas on bus-
ness ethics as they retate to the actvitios of corporations, government and the
professions.

Primary Program Focus: Busness Ethics

ORGANIZATION: Founded in 1976 This norpartisan. nonprofit conter 1s support
ed by contributions from businesses and foundations, the sale uf publications and ser
vices, and by Bentley College.

Geographic Interest:  National 1984 Budget: Not Provided
Educational Level: University and Adult Full-time Staff: -0

PROGRAM: The Center sponsors national conferences on busness ethics and
publishes the proceedings of these conterences: publishes bibliographies on busi-
ness ethics topics and syllabi of business cthics courses: conducts surveys on topics
related to business ethics: and establishes contacts among corporations and individ-
uals seeking information un business cthics, eas and orograms. Textbooks and vid-
eo tapes of the confererces are avialable.

GRANTS: None

No. of 1984 Grants: -0 Amount of 1984 Grants: -
PUBLICATIONS: The Center's publications nclude Business Ethics Reports, pub
lished after each conference: Proceedings of Business Ethics Conferences, covering
a range of topics from social justice to the work ethic to computer ethics; Business
Ethics Syllaby, a collection of over 200 business ethics course syllabi from around tne
country: video tapes of national conlerences sponsored by the Center; and 4 variely of
bibliographies.

PERIODICALS: None

%
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CENTER FOR CONSTRUCTIVE ALTERNATIVES

Hillsdale Coliege Peter C. McCarty
33 East College Street Executive Director
Hillsdale, Ml 49242

(517) 437-7341

OBJECTIVE: To examir2 the principal problems of our tirne and offer solutions
drawn from traditionial values and liberties of American society.

Brimary Program Focus: Business, Economic and Free Enterpnse Education
ry g p

ORGANIZATION: Founded in 1972. This nonpartisan organizatiori 15 a division of
Hillsdale Coliege and is funded by contributions from businesses, foundations and in-
dividuals; an endowment: sale of publications; and student tuition,

Geographic Interest:  International 1984 Budget: $530,000

Educational Level:  Middle/Junior High Full-time Staff: 3
School through Aduit

PROGRAM: The Center advocates and supports freedom of individual choice. the
capacity of the private sector to solve its own problems and a reduction in government
intervention. The Center conducts three, week-long seminars during the college year
that examine alternative solutions to contemporary economic issues and the problems
of contemporary Arnerica. The Ludvig Von Mises Lecture Series invites lecturers to
present papers on dominant economic issues, and Hillsdale College protessors pro-
vide a Misesian analysis of each paper. Tne Christian Studies Convecationis an annual
assembly of intellectual and theological ieaders to examine contemporary issues from
a Judeo-Chnstian perspective. Center services inciuce malerials development and
dissemination. Instructionai materials available include audio and video cassettes, per-
iodicals and posters.

GRANTS: None
No. of 1984 Grants: -0 Amount of 1984 Grants: -0

PUBLICATIONS: In addition to monthiy and annual print publications, the Center
produces video tapes and audio casscttes.

PERIODICALS: /mipnmis {cre 110,000), publshed monthly. 15 a journal denved
from position papers presented at Center and Shevano semmars, Other publications
include Alternatives. a shart, humorous, monthly statement of political, econoric and
social issues; Champions of Freedom, the annual publication of the udvig von Mises
lectures: and the Chinstian Vision Series, based upon the Chnstian Studies Convoca
tion. Excerpts, from the seiminars are avalable on videotapes, and selected presenta
tions dre published as position papers.
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CENTER FOR ECONOMIC EDUCATION

School of Business and Administration Glen Beeson
Duquesne Universty Dean
Pittsburgh, PA 15282

(412) 434-6261

OBJECTIVE: To teach economics as a methodology which enables uscers to im-
prove the prediction and evaluation of the consequences of alternative courses of ac-
tion for ndividuals, orgaruzations and society.

Primary Program Focus: Economic Education
ORGANIZATION: Founded in 1971, This nonpartisan, nonsectarian, nonprofit,

501(c)3). university-based center is supported by contributions from busmesses and
foundations.

Geographic Interest: Wostern Pennsylvania 1984 Budget: $55,000
Educational Level:  Elementary Full-time Staff: 0
through Adult

PROGRAM: The Center conducts nstitutes and workshops on the Amencan econ-
omy for teachers, clergy and media professionals.

GRANTS: The Center administers the PhilipM. McKerna Fellowships Program. The
fellowships, avallable to college: and university taculty, provide financial reimbursement
tor travel, lodong. meals and related expenses for attendance at conferences. semi-
nars and «~nventions where the program is related to market economics. The maxi-
mum awara is $1,500.

No. of 1984 Grants: 17 Amount of 1984 Grants: $13,000
PUBLICATIONS: None

PERIODICALS: None
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CENTER FOR EDUCATION AND RESEARCH
IN FREE ENTERPRISE

Texas A & M University Steve Pejovich
College Station, TX 77843 Director
(409) 8457722

OBJECTIVE: To safequard the system of fiee enlerprise and to effectively ncrease
knowledge about free enterprise, its premises and €Conomic consequences.

Primary Program Focus: Economic and Free Enterprise Education

ORGANIZATION: Founded n 1977. This nonprofit, 501(c)(3). university-based
center is supoorted by contributions from businesses, foundations and individuals, a
$1.,600,000 endowment and the sale of publications and services.

Geographic Interest: International 1984 Budget: $348,000

Educational Level:  Elementary Full-time Staff: ©
through Adult

PROGRAM: The Center's programs include: fellowships for graduate students, the
American Economy institute which provides in-service training in economics for teach-
ers: Editors Conterence. an annual conference for newspaper editors in Texa s, con-
tinuing education programs for teachers and the general public; a distinguised visitors
program to bring scholars to Texas A & M; and an extensive library of economic educa-
tion materials. Other services provided include curnculum consultation, materials de-
velopment and dissemination and research. Instructional matenals available include
lesson plans, monographs on public policy topics and periodicals.

GRANTS: Not on a regular basis.
No. of 1984 Grants: O- Amount of 1984 Grants: G-

PUBLICATIONS: Public lssues, the Center's monograph series. provides simple,
readable, and timely position papers on Important social, economics and political is-
sues. Monographs n this series are written by mernbers of the Texas A & Mfacult y and
invited scholars.

PERIODICALS: Pathfinder(circ. 3,000)1s the Center's himonthly publication featur-
ing articles on a varcty of social and economic issues and informing readers about
educalional malenal- available al the Center or elsewhere. It provides quick reference
to newsworthy topics.
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THE CENTER FOR ENTREPRENEURSHIP AND SMALL
BUSINESS MANAGEMENT (CESBM)

College of Business Administration Fran Jabara
Box 147 Director
Wichita State University

Wichita, KS 67208

(316) 689-3000

OBJECTIVE: To educate people about the role of the entreprencur in the Amencan
enterprise system.

Primary Program Focus: Free Enterprise Education

ORGANIZATION: Founded in 1977. This organization is supported by public and
private funds. The Center is part of the College of Business Admirnistration at Wichita
State University.

Geographic Interest: National 1984 Budget: $500,000

Educational Level: Elementary Full-time Staff: 4
through Adult

PROGRAM: The Center's academic programs include the development of courses
in entrepreneurship, the Amer.;an enterprise system and new venture creation, Semi-
nar programs are conducted for legisiators, business managemerit, labor, media, chil-
dren and the public

SGRANTS: None
No.of 1984 Grants;: -O- Amount of 1984 Grants: -0

PUBLICATIONS: The Center is in the process of developing clementary level films
to provide a basic understandirg of the American enterprise system. A prime time tele

vision serigs will inform the public about the nature of business, profits and losses,
investment and risk, etc. The Business Hertage Series consists of book-length bingra:
phies on regional entrepreneurs. The Center also publishes The Complete Information
Bank for Entrepreneurs and Small Business Managers.

PERIODICALS: None Listec
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CENTER FOR INFORMATION ON AMERICA

P.O. Box 276 Townsend Scudder
Washington, CT 06793 President
(203) 868-2602

OBJECTIVE: To further public understanding of Amenca's self governing process
and the issues the country faces in continuing the successtul operation of demc cracy.

Primary Program Focus: Business and Free Enterprise Education

ORGANIZATION: Founded in 1950. This nonprofit center is supported by contribu-
tions from businesses and foundations and the sale of publications and services.

Geographic Interest: International 1984 Budget: $100,000

Educational Level: High School Full-time Staff: 3
thiough Adult

PROGRAM: The Center supports the development and dissemination of unbiased
educational materials on every aspect of the operation of government. These four to
six page pamphlets are researched and preparcd by leading authorities in their fields.

GRANTS: None
No. of 1984 Grants: -0 Amount of 1984 Grants: 0

PUBLICATIONS: (irass Roots Guides are four to six-page pamphlets featuring in-
formation on all operations ot government.

PERIODICALS: Vitallssues (cire. 2,000) 1s published 10 times a year for a wide au-
dience including schools. colleges. ibranes, bookstores, League of Women Voters
and the Chamber of Comimerce. Single and bulk copies are avallable.




CENTER FOR INTERNATIONAL BUSINESS CYCLE
RESEARCH

323 Uris Hall Dr. Ceoffrey H. Moore
Graduate School of Business Director
Columbia University

New York, NY 10027

(212) 280-2916

OBJECTIVE: To measure, analyze and nterpret short-ter n fluctuations in aggre-
gate economic actiity, inflation, employment, and foreign trade flows in major industri-
al countries and to develop and test new methods of tracking and forecasting the
world’s economies.

Primary Program Focus: Economic Education

ORGANIZATION: Founded in 1979. This 1aApartisan, nonsectarian, nonprofit re-
search center is funded by contributions from businesses, rescarch contracts, and the
sale of publications,

Geographic Interest: International 1984 Budget: $360,000
Educational Level: University and Aduit Full-time Staff: 7

PROGRAM: The Center's research pians focus on the idea of innovation n eco-
nomic measurement as apphied to business cycles and inflation in the United States
and other countries. The Center develops and tests new metl i0ds of tracking and fore.
casting the world's economies. Among the new measures under development are an
expansion of the Center's international indicators to cover the rapidly growing coun-
tries in the Pacific basin a weekly leading index of the U.S. economy, and a system of
leading and coincident indicators of inflation. The Center strives for wide dissemina-
tion of its research findings through various media. This requires that the Center state
its results clearly, keep them relevant to today’s problems., and provide the evidence to
support them,

GRANTS: None

No. of 1984 Grants: (- Amount of 1984 Grants: (
PUBLICATIONS: None

PERIODICALS:  The Centor pubiishes £ cosaron Hecovery Wateh (cre 550) b

monthly, Inflation Employmient Pross Rolonase (e 450) monthly, and foternation:il
Economc Inicators (circ. 100) monthiy.

£ ..
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CENTER FOR PRIVATE ENTEAPRISE

! 'ankamer School of Business Dr. Calvin A. Kent
Baylor University Director
Waco, TX 76798

(817) 755-3766

OBJECTIVE: To provide training and materials in the area of private enterprise and
entrepreneurship education for teachers, students and community groups.

Primary Program Focus: Business, Economic and Free Enterpnise Education

ORGANIZATION: Founded in 1977, This university-based education center 1s sup-
ported by an endowment, contributions 1 om businesses, foundations and individuals
and the sale of publications and services.

Geographic Interest: International 1984 Budget: Not Provided

Educational Level:  Eicmentary Fuli-time Staff: 4
through University

F.IOGRAM: The Center conducts teacher traming programs designed to increase
teacher understanding of the American economy and suggests ways to teach stu
dents about the benefits of the American economy. A major focus of the Center 1s
helping vocational and business teachers include the process of venture mitiation in
their curriculum. In 1978, the Center was designated as the Natonal Center for Entre-
preneurship Education. As such, it serves as a cleanng house for nstructional mater:
als in the area of entrepreneurship. In addition, the Center sponsors teacher award
programs; economic: education workshops for clergy and civic groups: and programs
for elementary and secondary students, The Center's staft s also active n entrepre
neurship research. Qther services provided mnclude matenals development and dis
semination. 'nstructional matenals avallable nclude films, simulations, actvities and
textbooks.

GRANTS: None
No. of 1984 Grants: (- Amount of 1984 Grants: 0

PUBLICATIONS: [ooks written by Center staff nclude The Focyclopodia of Entre
preneurship (Prentice i, Matenals for Entroprenearship Education A Resource
Bibhography for Elementary and Secondary Teachiors and Envronment tor Entrepre
neurship (Lexigton Books). Repreats of articles watten by Center slaff are avaiable: In
addition, the Center stalf has prod iced o prublication o assist teachers mdentifyng
free or expensive matenals, amonetary pelicy smutation and afilm. - Free Enterpnse
at Work: How Entrepreneurs Mike It Work for You™

PERIODICALS: None

o [
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CENTER FOR PRIVATE ENTERPRISE EDUCATION

Box 922 - Station A Dr. Don P. Diffine
Searcy, AR 72143 Director
(501) 268-6161 Ext. 470

OBJECTIVE: To disseminate free market information to a vanety of audiences and
to help people . understand the facts of econonic ife.

Primary Program Focus: Economic and Free Enterprise Education
ORGANIZATION: Founded in 1976. This nonpartisan, nonsectanan, nonprofit as-
sociation is supported by contributions from businesses and individuats, the sale of
publications, and an endowment,

Geographic Interest: International 1984 Budget: Not Provided

Educational Level: Elementary Full-time Staff: -0
through Adull

PROGRAM: The Center's student faculty sta’t develops matenals: mantans a Ii-
brary of private enterprise books, pamphlets, and audio-visual matendls which are list-
ed n Businessman's Bibhography: conducts a speaker's bureau, provides news
articles and editonals about private enterprise wrtten hy industry and academic ex-
perts; and offers radio broadcasts and spot announcements,

GRANTS: None

No. of 1984 Grants: -0- Amount of 1984 Grants: -0

PUBLICATIONS: The Conter has published Locating in Searcy, Arkansas, a compi-
laton of facts about Searcy, Arkansas.

PERIODICALS: The Center's newsletter, Entreprencur (cire. 7.000), 15 published
quarterly.
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CENTER FOR RESEARCH IN GOVERNMENT POLICY

AND BUSINESS
Graduate School of Management Karl Brunner
University of Rochester Director
Rochester, NY 14627
(716) 275-3218

OBJECTIVE: To support and disseminate research related to public policy issues.
Primary Program Focus: Business, Ecoromic and Free Enterprse Education

ORGANIZATION: Founded in 1966. This nonprofit, 501(c)(3) organiz:ation 1s fund-
ed by contributions from businesses, foundations and individuals, 2nd by the sale of
publicaticns and services.

Geographic Interest: International 1984 Budget: $370,000
Educational Level:  University and Adult Full-time Staff: 4

PROGRAM: The Center sponsors and publishes research by academic econo-
mists o policy-related topics. It sponsors various committees and conferences. Many
of its publications appear first in academic journals and are reprinted for distribution.
The Center assists in the preparation of two journals, The Journal of Monetary Eco-
nomics and the Carnegie-Rochester Conference Senes on Public Policy. Center per-
sonnel frequently cooperate with journalists in preparation of articles.

GRANTS: None
No. of 1984 Grants: -0 Amount of 1984 Grants: -0

PUBLICATIONS: The research and conferences supported by the Center lead to a
wide vanety of publications. The Symposia Series is a collection of articles on public
policy topics. The Reprnt Series contans Center-sponsored papers which have been
published i journals or periodicals. The Cainegie-Rochester Conferences on Public
Policy consists of papers wnd commenties presented at the Caregie Rociester
Conferences. In 1984 two Center books, Theory, Policy, Instititions.: Papers from the
Camegie Rochester Conterence s on Public Policy (North Hollan Publishing Cormpany)
and the Apocalyptcs Cancer & The Rig Lic (Smon & Schuster), were published. Nu:
merous other books have been published with the support of the Center.

PERIODICALS: None
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CENTER FOR THE DEFENSE OF FREE ENTERPRISE

12500 N.E. Tenth Place Ron Amold
Bellevue, WA 98005 Executive Direclor
(206) 455-5038

OBJECTIVE: To rescarch, publish and dissenmnate information about free enter-
prise and to relate the prnciples of free enterprise to contemporary American society

Primary Program Focus: Free Enterprise Education

ORGANIZATION: Founded on July 4, 1976. This nonpartisan, nonsectanan. non-
profit, 501(c)(3) organization s supported by contrbutions from businesses and dues
from 15,000 members.

Geographic Interest: International 1984 Budget: Not Provided
Educational Level:  University and Adult Full-time Staff: 2

PROGRAM: The Center has developed a wide array ot programs designed to com-
rmunicate the virtues of free ent rprise. These nclude American Broadcasting Net-
work, a network of more than 630 radio stations which regularly broadcast programs
on free enterprise prodiuced by the Centor; Amencan Pross Syndicate, a nationwide
newspaper syndicate which regulurly publishes materials on free enterprise; and Free
Enterprse Press, a publishing house which publishes books on free enterprise topics.
The Free Enterprise Legal Defense Fund files briets and offers reforrals The Center
provides internships ter college students al the Center, media awards and essay
contests.

GRANTS: The Center gives 1edia awards for free enterprise journahsm.

No. of 1984 Grants: Not Provided Amount of 1984 Grants: $1,000
PUBLICATIONS: Through the Free Enterprise Press, the Center has published
books on regulation, privalc 1 roperty naghts, ant industry activism  taxation, free enter-
prise versus communism and many other topics.

PERIODICALS: The Puvate Sector (Gire.. 15.000) 15 the Center's quarterly publica-

tion for members. Advise and consant(cire. 5,000), published on an occasional basis,
18 18SUe onented.

b
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CENTER FOR THE STUDY OF AMERICAN BUSINESS

Campus Box 1208 Dr. Murray L. Weidenbaum
Washington University Director
St. Louis. MO 63130

(314) 889-5630

OBJECTIVE: Toanalyze and investiga ¢ the role of the private enterprise system n
American society and to mpraove the un ierstanding of that role through research and
publication,

Primary Program Focus: Business, Economic and Free Enterprise Education

ORGANIZATION: Founded in 1975. Thus nonpartisan, nonprofit. 501(c)(3) center s
funded by contributions from businesses, individuais, and toundations, and an
endowment.

Geographic Interest: International 1984 Budget: Not Provided
Educational Level:  University and Adult Full-time Staff. 8
PROGRAM: The Center studies the American business system. the role of private
enterprise in the development of American society, and the relationship between the
American economy and a free society, It s nvolved In ccononic research, publishes
reports on public policy and general articles, and sponsors lectures and serminars at
the University.

GRANTS: None

No. of 1984 Grants: -0- Amournit of 1984 Grants: -0
PUBLICATIONS: The Center publishes reports on pubhc pelicy and general articles
for distribution to leaders in government. business, the acadenic community and the

news media. Single copies of Center publications arc available without charge.

PERIODICALS: None

-
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CENTER FOR THE STUDY OF DEMOCRATIC INSTITUTIONS

Box 4068 M. Geraid Bradford
Santa Barbara, CA 93140 Administrative Direc:tor
(805) 961-2611

OBJECTIVE: To clanty, through interdisciplinary cialogue, the basic 1ssUes con-
fronting a democratic society.

Primary Program Focus: FEducatinn in Democracy

ORGANIZATION: Founded in 1959, This nonpartisan, nonsectanan, nonprofit
501(c)(3)organization is supported by contnbutions from toundations and individuals,
the sale of publications and services and dues from 20,000 members

Geographic Interest: International 1984 Budget: $965.300
Educational Level: University and Adult Full-time Staff: 0

PROGRAM: The Center's program addresses the basic i3sues ot democracy: rep-
resentative government, individual liberty, social justice, equal opportunity, freedom
under the rule of law, separation of powers, federalism, free enterprise, education, reli-
gious and political pluralism, the principled defen..c of democratic nstitutions and the
pursuit of peace. The Center promotes independent thought and criticism devoted to
clarifying the basic issues of democracy through meetings, conferences and pub-
lished imaterials. Avallable instructional materials Include books, audio and video cas-
settes, reports and pamphlets.

GRANTS: None

No. of 1984 Grants: 0. Amount of 1984 Grants; 0.
PUBLICATIONS: Th~ Center publishes occasional papers, reports, television tran.
scrpts, bulletins. peace papers, and pamphlets on issues of concern to the Center. A

publications list is available.

PERIODICALS: Centor Magasme (cire. 20,000) 1s a bimanthly publication distribut-
ed tomembers.
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CENTER FOR THFE. STUDY OF ECONOMICS

580 N. Sixth Street Steven Cord
Indiana, PA 15701 President
(412) 465-7119

OBJECTIVE: To advocate a free enterprise system in which fabor and capital are
freed from taxation .is much as possible, but socially created tand values are taxed.

Primary Program Focus: Economic and Free Enterpnse Education
ORGANIZATION: Founced in 1980. This nonpartisan, nonsectanan, nopprofit,
501(c)(3). charitable foundaticn is supported by contributions from foundations and
individuals, a $190,000 endowment and the sale of publications.

Geographic Interest: National 1984 Budget: $32,000

Educational Level:  High Scheul Full-time Staff: 1
through Adult

PROGRAM: The Center promotes the two rate property tax through loboying, re-
search, and the dissemination of mformation through films, fimstrij ., posters, and per-
iodicals. Other services include curriculurm consultation and student programs,.
GRANTS: None

No, of 1984 Grants: -O- Amount of 1984 Grants: 0
PUBLICATIONS: None

PERIODICALS: /ncontive Taxation (cire. 4,500), the Center's newsletter, 1s pub
lished eight times a year.
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CENTER FOR THE STUDY OF PRIVATE ENTERPRISE

Appalachian State University Larry V. Ellis
Boone, NC 28608 Director
(704) 262-2048

OBJECTIVE: To provide education, research and discussion of the private enter-
prise system.

Primary Program Focus: Fconomic Education and Prvate Enterprise Research
ORGANIZATION: Foundedin 1976. This nonproht, university based organization 1s
supported by business and individual contributions, a $60,000 endowment, and Uni-
versily funds,

Geographic Interest: North Carolina 1984 Budget: $10.000

Educational Level: Middle/Junior High Full-time Staff: 2
School through Aduilt

PROGRAM: The Center promotes ecuomic education through research, n-ser-
vice training programs, and a two-week summer institute on economic education for
public school teachers. It also mantans a lbrary ot iims, tapes, similation games and
other matenais which are made available to teachers. in addition, the Center sponsors
conferences and training programs for business executives and employees.

GRANTS: The Center awards, on a competitive b asis, yrants to faculty for research
on prvate enterprise.

No. of 1984 Grants: 1 Amount of 1984 Grants: $1,500
PUBLICATIONS: None
PERIODICALS: None

6 L
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CENTER FOR THE STUDY OF THE ECONOMY AND THE STATEL

University of Chicago George J Stigler
1101 East H8th Street Director
Chicago. IL. 60637

(312) 962-7519

OBJECTIVE: To study the effects ot government on the economic system and the
reciprocal effects of economic groupson government.

Primary Program Focus:  Research

ORGANIZATION: Foundedin 1977. This nonprofit center 1s supported by contiibu-
tions from businesses and foundations.

Geographic Interest:  National 1984 Budget: Not Provided
Educational Level:  Unwersity Fuli-time Staff: -0

PROGRAM: The Center 1s a jomt enterprise of econonsts and lawyers at the Uni
versity of Chicago and includes faculty members from the Graduate: School of Busi
ness, the Law School and the Department of Economics It studies the effects of
economic life on political life. and vice sersa 1tis guided inits studies by three central
questions: 1) Why is & particular policy mtroduced? 2) What are the specific eftects of
the policy under study? 3) Whe 1s gaining and who 1s losing frorm the policy™

GRANTS: None
No. of 1984 Grants: -0 Amount of 1984 Grants:

PUBLICATIONS: The research of the Gentor 1s presented i its working papers
which are published in standid econonic journals. Thirty five papers had been pub-
ished by August 1984 Among these are " The Growth of Government.” “The Effect
of the State on the Famuly.’ “An Introduction to Prvacy i Feonomies and
Politics," “Efficient Redistnbution in Agrcultural Commodity Markets. ™ “Genesis of
the Sherman Act,” “The Behavior of U S, Deticits.” and “*Public Policies. Pressure
Groups, and Dead Weight Cost.”

PERIODICALS: None
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CENTURY Il FOUNDATION

330 Oak Brook Road Dr. Arthur . Melvin
Oak Brook, IL 60521 Execitive Director
{(312) 654-3000

OBJECTIVE: To help citizens become aware of ther own moral comm.or: sense,
temporarily hidden by cultural smog, and discover that the same dependable guide-
lines for ethical behavior and good citizenship are shared by most of thair fellow
citizens.

Primary Program Focus: Business, Consumer, Free Enterprise and Economic
Education and Ethics

ORGANIZATION: Founded in 1966 This nonpartisan, ronsectanan, nonprofit,
501(c)(3) foundation i1s supported by contributions from busin.:sses, foundations and
individuals; by the sale of publications and services; and by tuition.

Geographic Inteiest: National 1984 Budget: $58,000

Educational Level:  Middle/Junior High Full-time Stafi; 2
School through Aduit

PROGRAM: The Foundation's program comoines research and ecucation to help
people gain understanding and awareness of a common “'morai valuing standard.”
"Valuing" is the cantinuous human action of aeciding how t invest personal energy,
time, ability and resources to produce well-being for self an others. The premise of
the Foundation's program is that individuals z.-» continuousiy involved in making eco-
nomic decisions. The program focuses primarily on dierilitying and affirming the princi-
ples which govern the process of making decisior:s that are nght and ¢ 2od. The
program is carried out through valuing analysis workshops, Community Consensus
Centers, and surveys to evaluate specitic problems in order to find equitable solutions.

GRANTS:  Grants are awarded to insure that a full cross section ot any commurity
can participate in a workshop, regardless of income level.

Mo. of 1984 Grants:  Not Provided Amount of 1984 Grants: $6.2.0

PUBLICATIONS: Discoverng Consensus on a Moral Valuing Standard: A Descrp-
tive and Expenmental Study of Centary s Valung Analysis Processiis a doctoral dis
sertabion with a comprehensive explanation of research conducted and results,
ncludmg cxplanation of the Valuing Analysis Workshop Program. The Syllabus is used
In the Foundation's workshops.

PERIODICALS: “Something to Think About” newspaper columng are published |,
cally in conunction with the Community Consensus Center programs. Faradynns an
occasional paper concerning basic concepls ot moral valung and reasonable

freedom.
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CHAMBER OF CUMMERCE OF THE UNITED STATES

1615 H Street, N.W. Dr. Richard L. l.esher
Washington, DC 20062 President
(202) 463-5436

OBJECTIVE: To advance human progress by advocating an economic, politi-
cal, and social system based on individual freedom, incentive, opportunity, and
responsibility.

Primary Program Focus: Business, Economic and Free Enterprise Education

ORGANIZATION: Founded m 1912. This national federation of voluntary organiza-
tions of business and professional people is supported by contributions from busi-
nesses and foundations, the sale of publications and services and dues from 3,700
chambers of commerce and trade associations including over 150,000 firms, corpora-
tions, and individuals,

Geographic Interest: International 1984 Budget: Not Provided

Educational Level:  Elementary Full-time Staff: 1,000
through Adult

PROGRAM: Through its members. the Chamber develops and makes known to the
government and the public the recommendation of the business community on nation-
alissues affecting the economy and the future of the country. The Chamber's national
staff acts as a catalyst by providing communication tools and techniques for attiiated
local and state chambers, associations, and corporations. The Chamber's objectives
in the area of Business and Economic Education (BEE) are: 1) to find out what busi-
ness firms and organizations are doing to build public confidence tn business, thus
providing a base of information for future effort; 2) to recominend effective programs
business can emp'oy to reach various publics with business and/or economic informa-
tion; 3) to monitor public opinion toward business and the enterprise system as a basis
tor developing and recommending effective approaches for BEE communications;
4) to develop methods for determining the impact of BEE programs on public attitudes
toward business; and 5) to establish a cooperatiig nationwide delivery system of state
and local committecs to ensure implementation of BEE programs throughout the na-
tion. Economics for Young Americans is a multimedia economic education program
designed to bring a better underst.inding of our private enterpnse systern to students
ingrades 9-12. The prograrn includus scripts, slides, cassettes, and a discussion lead-
ers guide. Empresais a scif-contaned teaching program that gives Spanish speaking
students and employees a working knowledge of the private enterprise system,

GRANTS: None
No. of 1984 Grants: -0 Amount of 1984 Grants: O

PUBLICATIONS: Over thirly tirm and shide presentations on business and free en:
terprise subjects produced by the Chamber are avallable to the public.

PERIODICALS: The Charnber publishes Nation's Business (. 500,000) monthly
and Busmess Advocate (circ. 150,000) bimonthly.
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CHICAGO BOARD OF TRADE (CBOT)

141 West Jackson Boulevard Thomas R. Donovan
Chicago, IL 60604 President
(312) 435-3500

OBJECTIVE: To provide a commodity exchange, a marketplace for buyers and sell
ers. The CBOT provides futures markets in agricultural products, financial mstruments
and precious metals, as well as markets for options on futures contracts.

Primary Program Focus: Business, Economic and Free Enterprise Education

ORGANIZATION: Founded in 1848, This association is supported by its operations
and 3,400 members.

Geographic Interest. International 1984 Budget: Not Provided
Educational Level:  High School Full-time Staff: 500
through Aduit

PROGRAM: 30T is a commodities exchange. Education related to futures mar-
kets is provided through materials development and dissemination, teacher traning,
research, curriculum consultation and student programs.

GRANTS: CBOT Educational Research Foundatior, an independent, nonprofit
toundation, grants funds for academic research in futures markets.

No. of 1984 Grants: Not Provided Amount of 1984 Grants: Not Provided

PUBLICATIONS: The Board provides publications on the operations of commodity
markets.

PERIODICALS: The Board publishes Review of Rescarch in Futures Markels {circ.

700) three or four tmes a year. The journal 1s mtended for academics and industry
professionals.
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THE CITIZENS FOUNDATION, INC.

306 S. Salina Street Dianne M. Kuruc
Room 310 Executive Director
Syracuse, NY 13202

(315) 471-5721

OBJECTIVE: To support and preserve the American free enlerprise systemthrough
programs in economic education.

Primary Program Focus: Economic and Free Enterpnse zducation
ORGANIZATION: Founded in 1946. This nonpartisan, r.onsectarian, nonprofit,

501(c)(3) foundation is supported by contributions from businesses and indwviduals
and dues from 300 members.

Geographic Interest: Onadaga County, Budget: $55,000
New York

Educational Level:  Elementary Full-time Staff: 1
through Adult

PROGRAM: Among the Foundation's major programs are Operation Enterprise,
week-end seminars for high school students to acquaint them with the frre enterprise
system and how it works; A Look at America, a one-day program for visiting foreign
students and annther for American students visiting other countries, to provide a bet-
ter understanding of our country and economy; Current Issues, a monthly luncheon
program featuring speakers on matters of current interest: and Teacher's Economic
Education Workshop, a program for in-service teacher training. The Foundation has a
number of additional programs aimed at economic education including a Career Day
Program designed to give high school students an opportunity to experience the busi-
ness world.

GRANTS: None
No. of 1984 Grants: -0 Amount of 1984 Grants: -0
PUBLICATIONS: None

PERIODICALS: The Foundation publishes an annual report and a newsletter, Foun-
dation Fellowship.
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CLOSE UP FOUNDATION

1235 Jefferson Davis Highway Stephen A. Janger
Anlington, VA 22207 President
(703) 892-5400

OBJECTIVE: To promote a greater awareness and appreciation of the ndividual's
role in society by providing learning experiences for people of all ages. The Foundation
is dedicated to the principle that informed, active citizens are essential to a responsive
government and a healthy community.

Primary Program Focus: Citizenship Education

ORGANIZATION: Founded in 1971 This nonpartisan, nonsectarian, nonprofit,
501(c)(3) foundatior 1s supported Dy tuition; contributions from businesses, founda.
tions and individual: - grants from government agencies; and the sale of publications
and services.

Geographic Interest: National 1984 Budget: $13,950,400
Educational Level: High School Full-time Statf: 94
and Adult

PROGRAM: The Fcundation's programs include: 1) publication of an instructional
booklet, Special Focus. ihe Econorny: 2) seminars for high school teachers and stu-
dents in Washington, DC fo~using on business and econormics: 3) seminars and work-
shops at the local level for teachers ard students; 4) production of a nationaliy telecast
series of public affairs programs; and 5) seminars on contemporary American govern.
ment for elderly Amencans.

GRANTS: The Foundation awards grants to affilated civic, community, and educa-
tional groups for conducting government education programs at the state, local, or
regional level.

No. of 1984 Grants: 40 Amount of 1984 Grants: $88.000

PUBLICATIO.:S: Close Un Special Focus series, published by the Foundation, in-
cludes booklets on the economy. energy, and U.S -Soviet rolations. These booklets
are designed for use by high school students in conuncton with the televised
seminars.

PERIODICALS: Perspectives is a biamual publication which describes how gov.
ernment works through onginal articles written by private citizens and government offi-
cials. Current Issues is an annual hanabook that covers ten foreign policy and ten
domestic policy 1ssues. Both publications are mtended for use by high school stu-
dents and educators,
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COALITION FOR FREEDOM

Box 19458 Terry Edmondson
Raleigh, NC 27619 Vice President
(919) 781-0489

OBJECTIVE: To establish a communications network to educate and inform the
public of the need for an unregulated free enterprise system and a strong national
defense.

Primary Program Focus: Free Enterprise and National Defense Education

ORGANIZATION: Founded in 1979. This nonprofit. 501(c)(3) organization is sup-
ported by contributions from businesses, foundations and indivichials.

Geographic Interest: National 1984 Budget: $450,000
Educational Level:  Adult Full-time Statff: 3
PROGRAM: The Coalition focuses on the media, the prime outlet for its educational
activities. Television programs produced by the Coalition include “The KGB: The Lie
and the Truth,” "Feet People," ""Star Wars or Reality?,” " Soviet Military Power" and
“Walter Williams Special: Soviet Intentions.”” The Coalition also sponsors seminars to
provide t usine;smen, scholars, journalists and students with the opportuntity to grap-
ple with pressing national protilems.

GRANTS: None

No. of 1984 Grants: O Amount of 1984 Grants: -0
PUBLICATIONS: The Coalition produces hims for television.

PERIODICALS: The Coaltion's quarterly newsletter, Freedom and National Securt-
ty, is distributed to contnibutors.
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COLOR.\DO BUSINESS WEEK
1390 Logan #308 Thomas G Curigan

Denver, CO 80203 Director
(303) 831.7411

OBJECTIVE: Tomprove the economic teracy of tigh school students

Primary Program Focus: Fconomic Education

ORGANIZATION:  Founded m 1984 This nonparlisan, nonsectanan, nonprofit,
S01(c)3). educational toundation 1s supported by contributions from businesses,
fourdations and individuals.

Geographic Interest:  Colorado 1984 Budget: Not Provided
Educational Level:  High School Full-time Staff; 1

PROGRAM: The Foundation ofters the Colorado Bunmness Week program . ong-
week, intensive exposure: to private enterprise education for high schoo! students.

GRANTS: None

No. of 1984 Grants: O Amount of 1984 Grants: (-
PUBLICATIONS: None

PERIODICALS: None
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COMMITTEE FOR ECONOMIC DEVELOPMENT (CED)

477 Madison Avenuce Robert . Holland
New York, NY 10022 President
(212) 688 2063

OBJECTIVE: To prescrve and strengthen our free sociely by formudating public and
business policy recommendations as a result of objective reseerch and informed dis-
cussion by top ranking corporate and academic leaders.

Primary Program Focus: Economic Education

ORGANIZATION: Founded in 1942, This nonpartisan, norprofit organization 1s
supported by contributions from over 2,000 businesses, toundations, and ndividuals.
The Committee 1s a group of t.p business executives and scholars.

Geographic Interest: International 1984 Budget: $3,290,100
Educational Level: University and Adult Full-time Staff: 45

PROGRAM: CED conducts research and jormulatas pohcy reconimendations on
major econoniic Issues I four primary areas: 1) national economic policy. 2) education
and urban development, 3) mternational economics, and 4) corporate and govern-
ment management improvemient. Policy forums are held occasionally for local busi-
ness, civic, government and education leaders. Policy statements are prepared and
widely distributed to business, government and media audiences. Recent Cemmittee
studies include *'Business and the Public Schools.” “Financing World Econornic
Growth,” "Reforning Tax Policy,” “Put uc Private Partnership for State Economic
Development.” “Fighting Federal Detieits,” and “Strategy for U, 5. Industrial
Competitiveness ™

GRANTS: Nonc
No. of 1984 Grants: 0 Amount of 1984 Grants: (-
PUBLICATIONS: A publications catalog 1s avallable upon request.

PERIODICALS: CED publhshes a nowsletter and an annual report.
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COMMITTEE TO FIGHT INFLATION (CFl)

1150 17th Street, N W. Honorable Henry Fowler and
Washington, DC 20036 Dr. Herbert Stein
(202) 862-6487 Co-Charrmen

OBJECTIVE: To promote effective antinflation noliies.

Primary Program Focus: Education on Inflation

CRGANIZATION:  Founded n 1980. This bipartisan, nonprofit group of former gov-
ernment otficials and members of Congress with oxtensive expenence n economics
and hnance I1s supported by the American Enterprise Institute.

Geographic Interest: National 1984 Budget: Not Provided
Educational Level:  Adult Full-time Staff: 1

PROGRAM: The Committee makes hndings and recommendations on inflation
known through policy statements.

GRANTS: None

No .£1984 Grants: -0 Amount of 1984 Grants: 0
PUBLICATIONS: CFlissues policy statemerns on inflation.
PERIODICALS: None
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THE CONFERENCE BOARD

845 Third Aventie James T. Mills
New York, NY 10022 President
(212) 759-0900

OBJECTIVE: To assist business leaders in reaching sound decisions on critical is-
sues of management practice, public policy and econormiics and to strengthen public
understanding of business's role in market econonues.

Primary Program Focus: Business, Consumer, Economic, and Management
Education

ORGANIZATION: Founded in 1916. This nonpartisan, nonsectarian, nonprofit,
501(c)(3) organization is supported by membership dues from almost 4,000 associate
organizations, sale of publications and services, sponsored research, and
investments.

Geographic Interest: International 1984 Budget: $16,700,000

Educational Level: University Full-time Staft: 350
through Adult

PROGRAM: The principle activities of the Board are: 1) to conduct scientific re-
search in the fields of business economics, business management, international de-
velopments, and public affairs; 2) to make the results of such research available to
tirms, educational institutions, government agencies and the general public; 3) to con-
duct conferences, seminars, and courses (approximately 150 annually) on matters af-
fecting business and management for business executives and government officials;
and 4) to provide information services for its members and the news media. The Board
makes some publications available to secondary schouls, colleges and universities,
and the clergy without cost or for a minimal fee.

GRANTS: None
No. of 1984 Grants: -0 Amount of 1984 Grants: -O0-

PUBLICATIONS: The Board publishes research reports in the field of finance, «.co-
nomics, international operations, marketing management, public atfairs and communi-
ty relations, planning, and personnel and human resources management. A cataluy of
these reports is available from the Board.

PERIODICALS: Rouaad Maps of industry, published twice a month on a wide variety
of economic; subjects of general interest, is suitable for educational purposes in sec-
ondary schools. Other publications include: Current Economic Trends. quarterly,
Worlc! Business Perspectives; Statistical Bulletin, monthly; Business Outlook, and a
month'y magazine, Across the Board.
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CONFERENCE ON ECONOMIC PROGRESS

2610 Upton Street. N.W. Leon H. Keyserling
Washington, DC 20008 President
(202) 363-6222

OBJECTIVE: To conduct economic research and education and 1o publish studies
on economic issues and related problems and policies in the United States.

Primary Program Focus: Busmness, Consumer and Economic Education
ORGANIZATION: Founded in 1954. This nonprofit, nonpartisan, nonsectanan,

public educational foundation Is suppaorted by contributions from foundations, mdivid.
uals, and organizations and the sale of publications.

Geographic Interest: National 1984 Budget: Not Provided
Educational Level: High School Full-time Staff: 5

through Aduit

PROGRAM: The Conference publishes and distributes book-length publications on
economic topics to high schools, colleges, economic educators, business, lubor and
agriculture leaders, the press and members of Congress. The Conference staff mem
bers also make numerous speeches, write articles and ave Congressional testimony
on U.S. economic pertormance and national economic policies.

GRANTS: None
No. of 1984 Grants: -0- Amount of 1984 Grants: -0

PUBLICATIONS: Selected recent Gonterence publications include Money, Credit
and Interest Rates. Thewr Gross Mismanagement by the Federal Reserve System;
“Liberal™ and “Conservative™ National Policies and their Congequencas, 19191979
and Joward Full Employment Within Three Years. The Conference has a series of pubi-
cations dating back to 1954,

PERIODICALS: None




COUNCIL OF BETTER BUSINESS BUREAUS (CBBB)

1515 Wilson Blvd. William H. Tankersley
Arlington, VA 22209 President
(703) 276-0100

OBJECTIVE: To promote ethical standards in business practices and protection ot
the consuming public through voluntary regulaticn and monitoring activities: to be a
national spokesperson for consumers by fostering high standards of business respon-
sibility and performance.

Primary Program Focus: Consumer Education

ORGANIZATION: Founded in 1970 through a merger of the National Better Busi-
ness Bureau and the Association of Better Business Bureaus. This nonprofit, 501(c)(3)
foundation is supported hy membership dues from nearly 200,000 business and pro-
tessional firms in all fields, contributions from foundations and sale of publications. The
CBBB has 186 affiliated local Bureaus, operated autonomously, throughout the United
States and Canada.

Geographic Interest: International 1984 Budget: $2,762,700
Educational Level:  Adult Full-time Staff: 104

PROGRAM: The Council’'s education and information activities are prim# ily con-
sumer-oriented, using a public service, mass media network. Publications, television
and radio messages stress the hasic theme of "‘getting your mcney's worth through
wise purchasing practices.” The Council distributes one million consumer pamphlets
each year on approximately 80 subjects of consumer interest. The Council's Philan-
thropic Advisory Service collects, evaluates and distributes infcrmation on the gover-
nance, programs and finances of more than 9,000 nonprofit, soliciting (charitable)
organizations in the United States. Other programs include: a self-regulatory ficcha-
nism to assure ti th and accuracy in advertising, a mediation/arbitration service for
resolving consumer/business disputes; ar.d programs with trade associations to de-
velop voluntary standards for selling and advertisi -y products and services. The
Council's information, education and consumer resolution services are offered free 1o
the public.

GRANTS: Nore
No. of 1984 urants: -0 Amountol1984 Crants: O

PUBLICATIONS: Th: Counclil publishes consumer education booklets on various
products and services. The malerials do not describe, rate or endorse specific brands
or products. Rather they provide objective, ¢neral, prepurchase information to aid
consumers in making wise buying decisions. A catalog of consumer booklets is avail
able. The Councll also publishes Get'ing More I'or Your Money, Do's and Don'ts in Ad-
vertising Copy and How to Protect Your Business.

PERIODICALS: None Listed
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COUNCIL ON ECONOMIC PRIORITIES

30 Irving Place Sheila Ratner
New York, NY 10003 Administrative Director
(212) 420-1133

OBJECTIVE: To evaluale and encourage corporate social responsibility and good
environmental practice and to conduct policy studies on national securty.

Primary Program Focus: Consumer and Economic Education
ORGANIZATION: Founded in 1969. This nonprofit, 501(c)(3) council is supported

by contributions from foundations, dues from 1,500 members and the sale of
publications,

Geographic Interest: National 1984 Budget: $600,000
Educational Level: Aduit Full-time Staff: 10

PROGRAM: The Council conducts research and publishes reports primarily in the
areas of military spending. ethical investment, government relations, environment,
consumer issues, and energy.

GRANTS: None
No. of 1984 Grants: -0- Amount of 1984 Grants: -0-

PUBLICATIONS: The Council has an extensive publications list. Among its publica-
tions are Miltary Expansion, Economic Decline, Child Care Crisis: Is Business Picking
Up the Slack?, The Iron Triangle: The Polttics of Defense Contracting, Occupational
Safety & Health in the Chemical Industry, Energy Conservation: A Consumer's Guide,
and The Next Nuclear Gamble: Transportation and Storage of Nuclear Waste.

PERIODICALS: CEP Newsletter (circ. 1.500) is the monthly publication of the
Councill.
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DELTA Pl EPSILON

Gustavus Adolphus College Eliis J. Jones
St. Peter, MN 56082 Executive Director
(507)931-4184

OBJECTIVE: To improve business education through encouraging research, rec-
ognizing exceptional researc') achievement and publicizing research in business
education.

Primary Program Focus. Business Education

ORGANIZATION: Estallished in 1936. This national honorary protessional gradu-
ate society in business education is supported by dues of over 25,000 members in 90
chapters located at institution: of higher learning which offer programs of graduate
business teacher education.

Geographic Interest: National 1984 Budget: $100,000

Educational Level:  High School Full-time Staff: 8
through Adult

PROGRAM: Delta Pi Epsilon assists its members and the profession in general to
meet high standards of scholarship, leadership and cooperation through a variety of
publications and activities at the locil and national levels. These actwvities include
sponsoring a distinguished lecture: series, regularly scheduled research conterences
and an annual research award.

GRANTS: None
No. of 1984 Grants: -0 Amount of 1984 Grants: -0-

PUBLICATIONS: Delta Pi Epsilon publishes materials for classroom use and re-
search activity. These include the Rapid Readers series, which provides ideas for the
teacher to use in enlivening and enriching the teaching of business subjects in the
classroom; Doctoral Dissertation Indices; the Service Builetin senes, designed for the
researcher; and Research Bulletins, designed to iaentify areas of needed research.

PERIODICALS: Deita Pi Epsilon pubilishes Delta Pr Epsilon Journal, a biannual pub-
lication containing abstracts of recently completed research studies and projects. It
also publishes Busmess Education Index, an annual index of husiness education arti-
cles compiled from a selected list of periodicals and yearbooks.
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DELTA SIGMA PI

330 South Campiss Avenue Michael J. Mazur, Jr.
P.O. Box 230 Executive Direstor
Oxtord, OH 45056-0230

(5613)523-4189

OBJECTIVE: To foster the study of business in universities; to promote a closer af-
filiation between the commercial world and students of commerce: and to further a
higher standard of commercial ethics and the civic and commercial welfare of the
community.

Primary Program Focus: Business and Free Enterprise Education

Q“GANIZATION: Founded in 1907. This nonprofit, professional fraternity is sup-
po ted by contributions from businesses, foundations and individuals; dues from
12C.000 members; and the sale of publications.

Geographic Interest: Internationa! 1984 Budget: $550,000
Educational Level:  University Full-time Staff: 12

PROGRAM: Delta Sigma Pl is an international professional fraternity supporting its
goalby providing materials development, materials dissemination and direct pregrams
with students. Instructional materials include posters, periodicals and man-sals for
chapter operations.

GRANTS: None
No. of 1984 Grants: -0- Amountof 1984 Grants: -0-

PUBLICATIONS: The fraternity publishes a Bienral Survey of Colleges and Univer-
sities Offering an Organized Curriculurn in Corwnerce and Business Administration.
This free publication serves as a source of information on colleges and universities
offering a degree program in business administration. It contains enroliment statistics,
tuition and other useful information.

PERIODICALS: The DELTASIG (circ. 26,000) of Delta Siyma Pr is published
qQuarterly and distributed to all collegiate and alumni members in good standing and to
deans of business schools.
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THE DIEBOLD INSTITUTE FOR PUBLIC POLICY STUDIES, INC.

#75 Park Avenue South John Diebold
New York, NY 10016 Director
(212) 684-4700

OBJECTIVE: To focus on the institutional and Structural mechanisms needed to
preserve the vitality of private enterprise and enhance its contributions to public life.
Particular emphasis is placed on the relationship between market systems and innova:
tions in technology.

Primary Program Focus: Economic Education

ORGANIZATION: Founded in 1968. This nonprofit, 501(c)(3) foundation is support-
ed by contributions from corporations, foundations, and the philanthropic program of
The Diebold Group, Inc., a management consulting firm.

Geographic Interest: International 1984 Budget: Not Provided
Educational Level:  University and Adult Full-time Staff: -O-

PROGRAM: The Institute has sponsored lecture series at Harvard University focus-
ing on various aspects of market economies. These lectures have been published in
book form, the most prominent being New Challenges to the Role of Profit, published
by the Association of College and Research Libraries and named outstanding aca-
demic book of the year by Choice magazine in 1979. The Institute also sponsors a
research interchange program with over 150 research and academic institutions: a
program of case studies on nine nations' policies concerning the information sector
and the impact of these policies on overall development; and occasional sem:nars on
topics related to the rnandate of the Institute.

GRANTS: None
No. of 1984 Grants: -0- Amount of 1984 Grants: -0

PUBLICATIONS: The Institute has supported publications on private sector deliv-
ery of services traditionally considered the domain of public sector providers, the most
important being a 1977 book entitled Alternatives for Delivering Public Services.
Monographs on business in the developing countries and other topics ot interest to the
business community are also published.

PERIODICALS: None
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DIRECT SELLING EDUCATION FOUNDATION

1730 M Street, N.W. Marlen2 W. Futterman
Washington, DC 20036 Executive Director
(202) 293-5760

OBJECTIVE: To conduct programs and produce informative and educational publi-
cations to increase understanding of consumer issues and direct sales.

Primary Program Focus: Business, Consumer, Economic and Free Enterprise
Education

ORGANIZATION: Founded in 1974. This nonpartisan, nonsectarian, nonprofit,
501(c)(3), public foundation is Supported by contributions from businesses, founda-
tions and individuals and by a $675,000 endowment.

Geographic Interest: National 1984 Budget: $375,000
Educational Level:  University and Adult Full-time Staff: 3

PROGRAM: The Foundation conducts skills development programs for consumer
organizations. The Foundation also sponsors acadernic seminars, a speakers bureau,
research grants, case study development and tellowship prograrns for marketing pro-
fessors. In addition, the Foundation develops consumer brochures which are available
without charge to the general public.

GRANTS: The Foundation awards grants to support consumer organizations and
academic research.

No. of 1984 Grants: Not Provided Amount of 1984 Grants: $31,000

PUBLICATIONS: Consumer brochures avalable free to the public include "Cus-
tomers Mean Business," "Questions Every Buyer Should Ask" and "'Promises —
Check ‘em Qut!"

PERIODICALS: The Foundation publishes an annual Bibliography on Direct Sales
in the United States, an annotated bibliography of books and articles on direct sales.
At Home with Consurmers (circ. 21,000) is a quarterly publication avatable without
charge.
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DISTRIBUTIVE EDUCATION CLUBS OF AMERICA (DECA)

1908 Association Drive Dr. Frederick L. Williford
Reston, VA 22091 Executive Director
(703) 860-5000

OBJECTIVE: To provide an avenue for career indentification and development, an
understanding of our economic system, an understanding of their responsibilities to
society, and selt-development opportunities for marketing education students.

Primary Program Focus: Business, Econormic and Marketing Education

ORGANIZATION: Founded in 1946. This nonpartisan, nonsectaiian, nonproft,
501(c)(3), educational association is a voluntary organization that provides services to
its members in 50 states and 4 territories.

Geographic Interest: National 1984 Budget: Not Provided

Educational Level: High School Full-time Staff: 16
through Adult

PROGRAM: Distributive Education Clubs cf America (DECA) is a student-centered
organization whose program of leadership, career, and personal development is de-
signed specifically for students enrolied in marketing and distributive education.
DECA is a cocurricular organization which is an integral part of the classroom instruc-
tional program. DECA's role is to assist the State Associations of DECA in therr growth
and development; to further develop education in marketing and distribution which will
contribute to occupational competence; and to promote understanding of and appre-
ciation for the responsibilities of citizenship in our free, competitive enterpnse system.
A tull range of conferences, leadership activities, and competitive events are provided
for students.

GRANTS: None

No. of 1984 Grants: -0 Amount of 1984 Grants: -0-
PUBLICATIONS: None

PERIODICALS: The associatn publishes New Dimensions, a quarterly maqjazine
for students; DECA Advisor, a monthly newsletter for teachers and profeasinnals, The

Marketeer, an aniual monograph featuring career information about a specihc area of
marketing; and Inside DECA, a newsletter for corporate sponsors of DECA




ECON-ED FOUNDATION

P.Q). Box 76 Eleanor H. Tobin
L.a Mesa, CA 92041 Exccutive Director
(619) 442-4151

OBJECTIVE: To establish economic fteracy as a high school graduation require-
ment so that students will enter the "'reai world'™" after graduation prepared to make
decisions as producers, consumers, and citizens.

Primary Program Focus: Economic Education

ORGANIZATION: Established in 1976. This nonprofit, 501(c)(3), 509(a)(1), public
toundation is supported by contril :itions from businesses, foundations, individuals
and community groups which are members of the organization.

Geographic Interest: Calitornia 1984 Budget: $75,000
Educatinnal Level:  High School Full-time Staff: 3

PROGRAM: In 1984, the Econ Ed Foundation participated directly in the adoption
and strengthening of high school graduation requirements in basic economics, pro-
vided four very successful high school teacher training workshops, cooperated in cur-
riculum and material development in the San Diego and Grossmont Districts, executed
a community outreach program to heighten awareness of the need for economic edu-
cation, and organized a volunteer tutoring program to help students meet Ihe gradu-
ation requirements in economics, All services were provided without charge.

GRANTS: None
No. of 1984 Grants: -0 Amount of 1984 Grants: 0.

PUBLICATIONS: The Foundation funded the development of "Economics In Every-
day | anguage", a teacher's manual whict- presents the basics of Am.erican economic
history. comparative economic systems and personal economics. This tearhing tool
has been designed to be used by teachers wilh a minimai background in e. nomics,
and the fifteen lessons can be used as a tolal course or ntegrated into geoyraphv.
Amencan history, cwics, business, consurner education, and home economics
courses.

PERIODICALS: The Foundation publishes an annual report and a quarlerly news-
letter which are sent free upon request.
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ECONOMIC EDUCATION FOR CLERGY, INC. (EEC)

6410 Rockledge Drive B. Pat O'Rourke
Suite 302 Vice President
Bethesda, MD 20817

(301) 530-1100

OBJECTIVE: To provide economic education to clergy regardless of affiliation.
Primary Program Focus: Economic Education

ORGANIZATION: Founded in 1957. This nonproht, 501(c)3) organi’ation is sup-
ported by contributions from businesses, foundations and individuals  The organiza-
tion was originally known as the Clergy Economic Education Foundation.

Geographic Interest: National 1984 Budget: $300,000
Educational Level:  Adult Full-time Staff: 3

PROGRAM: EEC's basic program is a three or four-day conference on economic
education, cosponsored with a college or university or an existing state council on eco-
nomic education. Selected academic economists present the topics along with repre-
sentatives of labor, business, and agriculture, who discuss a wide vanety ot economic
principles and timely issues. Sessions are open to questions from the clergy. The initial
workshop in an area is organized by EEC. The organization also intiates accredited
economics courses at theological schools. Currentiv there are eight courses offered
by 38 institutions. In addition. EEC conducts national and regional symposia on var-
ious subjects of interest - ieadership level clerqy.

GRANTS: None
No. of 1984 Grants: O Amount of 1984 Grants: -0
PUBLICATIONS: None

PERIODICALS: EEC prepares and distnbutes an annual report.




ECONOMIC INSTITUE FOR RESEARCH AND EDUCATION
3870 Cloverleat Drive Dr. Fred R. Glahe

Boulder, CO 80302 President
(303) 443.1716

OBJECTIVE: To support and promote the American free enterprise economic sys-
tem through research and education.

Primary Program Focus: Economic and Free Enterprise Education

ORGANIZATION: Founded n 1977. This nonprofit, 501(c)(3), publiic foundation is
supported by contributions from businesses, foundations and individuals.

Geographic Interest: National 1984 Budget: $20,000
Educational Level: Elementary through Full-time Staff: -0.
University

PROGRAM: The Institute Sponsors lectures by speakers who promote the objec-
tives of the Institute; intiates anc publishes research by scholars on subjects pertinent
to the market economy; and offers courses to teachers in economic theory and paolicy.

GRANTS: None

No. of 1984 Grants: - Amount of 1984 Grants: -0-
PUBLICATIONS: The Institute publishes textbooks, pamphiets and research by
scholars. Somz of these include The Meaning of Solzhenitsyn, How to Fight Infiation:
Two Cpposing Views, Economics and the Doctrine of Man, and The Role of Ideas in
Human Affairs.

PERIODICALS: None
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ECONOMICS IN ARGUMENTATION

4800 San Felipe, #440 (Gregory F. Rehmke
Houston, TX 77056 Director
(713) 621-6062

OBJECTIVE: To 'each economics to high scnool speech and debate students.
Primary Program Focus: Economic Educ 'ion

ORGANIZATION: Founaed in 1979. This ronprofit, 501(¢)(3) organization is sp-
ported by contributions from businesses, foundations and individuals and the sale of
publications and services.

Geographic Interest: National 1984 Budget: $47,000
Educational Level: High School Full-time Staff: 2

PROGRAM: The Economics in Argumentation Program I1s designed to give high
school debate teachers and students the economic training they need in a form that
complements their skills in forensics. This is done by holding a series of two-day sum-
mer seminars teaching basic economic concepts, distributing research materials, and
conducting a careful follow-up prograrn. Each year the organization deveiops eco-
nomic analyses, compiles facts and produces an extensive bibliography on the nation-
al debate topic. The organization operates the “High School Metwork.™ an electronic
network aviilable on the Delphi system capable of connecting clebate students arid
teachers to college economics mators.

GRANTS: None

No. of 1984 Grants: -0 Amount of 1984 Grants: 0
PUBLICATIONS: Economics in Argumentation publishes an extensive bibliography
oneach year's nat: ‘nal topic of debate. Recent brbliographies include Resource Book
on Poverty, Jobs, and Government (1984-85) and Resource Baok on Water Quality ini
America (1985-86).

PERIODICALS: HSN Newsletter is avalable for high school stidents online on the
Deiphi system.

I
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EDISON ELECTRIC INSTITUTE (EEI)

1111 15th Street, N.W. Willam McCollam. Jr.
Washington, DC 20036 President
(202) 828-7400

OBJECTIVE: To assist its members at the national, state and local levels by provid-
ing information anc education regarding energy-refated issues.

Primary Prograti Focus:  8usiness, Consumer, Economic, Free Enterpnse and
Energy Education

ORGANIZATION: Founded in 1933. This mstitute 1s an association of approximate-
ly 200 investor-owned electric companies.

Geographic Interest: National 1984 Budget: Not Provided
Educational l.evel: Elemeniary Fuil-time Staff: 260
threugh Adult

PROGRAM: The Institute collects and dissominates ndustry refated data, tracks
emerging 1ssues ol public intercst ana engages N human resource planning, rescarch
and public relations Other services include matenals development and disserrination
and teacher training.

GRANTS: FEEl's Library Grant Program disseminates energy and econommic htera.
ture to almost 6,000 high school, public and university ibranes riationwide.

No. of 1984 Grants: Not Provired Amount of 1984 Grants: Not Provicle 1

PUBLICATIONS: The institute 15 publishing a twelve voiume Power of Choice
“Bookshelf” to assist electric companies in reestablishina closer work ing - lationships
with therr customers. EEI also produces Eneray Etficiency in Five Sleps @ imanual pre-
senting basic principles of wise energy use in curches and synagogues. Muimedia
educatior kit on eneragy-reiated topies provide teacners guides, audio visual mater-
als, activity sheets. ete.. and are available for varous grarde ovels EF 2ubhications
Catalog 1s an extensive st of nublications avatlable from the nshitule.

PERIODICALS: EEi propares i senal publicatons mcue neg the Stasticn? Your-

book of the Llectae Utiitity Industry and the Eloctie Power unvevs £rectee Focspec:
ves (ore. 5 QUMIs d quarterty nublication lor percors nterasted chrgy.
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THE CHARLES EDISON MEMOR' .L YOUTH FUND

1000 16th Street, N.W, SheriL. Schneider
Suite 401 Executive Director
Washington, DC 20036

(202) 293-5092

OBJECTIVE: To promote and support the development of campus leadership for
the assumption of leadership roles in the community and nation.

Primary Program Focus: Economic and Free Enterprise Education, Government
and Political Journalism

ORGANIZATION: Founded in 1969. This nonprofit, 501(c)3) organization is sup-
ported by contributions from businesses, foundations and individuait and by tuition.

Geographic Interest: National 1984 Budget: $415,000
Educational Level:  University Full-time Staff: 5

PROGRAM: The Edison Fund offers several educational programs. The most
prominent of the Fund's programs is the six-week Ins.tute on Comparative Political
and Economic Systems held every summer since 1970 at Georgetown University in
Washington, DC. Its purpose is to educate young leaders in the concepts of an eco-
nomic system which encourages private enterprise and a political system which pro-
tects the individual through a constitut  1al government. Other programs of the Echison
Fund include the American Polttical Journalism Conferences, designed to assist stu-
dents with an interest in political journalism to better understand the importance ot ac
curacy in the news media. and the Carnpus Economics Seminars, which encourage
broader understanding of our private enterprise: economy among college and universi-
ty students and faculty. In 1985, the Edison Fund 1s launching a fourth major program,
The Institute on Politica! Journalism. This program. which will be held annually at
Georgetown Uriversity, is designed to promote ethical standards inthe media and pre-
pare students for careers in political journalism.

GRANTS: None
No. of 1984 firants: -0- Amount of 1984 Grants: 0
PUBLICATIONS: None

PERIODICALS: T7he Ediison Report (circ 7,000) 15 the brannual newsictler of the
Fund.
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ENTERPRISE AND EDUCATION FOUNDATION

200 Commerce Court Building Wiliam R Lund
Pittsburgh, PA 15219 President
(412) 394-5771

OBJECTIVE: To provide an understanding of the private enterprise system and to
promote economic education for secondary schoo! social studies and economics
students,

Primary Program Focus: Economic Education

ORGANIZATION: Founded in 1975. This nonpartisan, nonsectarian, nonprofit,
501(c)(3) foundation is supported by contributions from businesses, foundations and
individuals.

Geographic Interest: [elaware. Maryland. New 1984 Budyget: $123,000
York, Pennsylvania and
West Virginia

Educational Level:  High School Full-time Staft: 3

PROGRAM: The Foundation uses the *'Private Enterprise Market System Program”
(PEMS) to increase students' understanding of econoriics. It encourages an integra-
tive approach for discussing economic and business issues within existing courses of
social studies and economics. The core of the PEMS programis a series of seven cur-
riculum units which are comprised of articles and résources prepared by organizations
and companies throughout the U.S. Intensive inservice traning provides ongoing re
sources and technical support ior the teachers who attend a two-day orientation work-
shop prior to curriculum implementation. Teachers are offered a one-day refresher
course each subsequent year. All program activities are coordinated through a region-
al educational service agency and are financed by a nonprofit foundation of local busi-
ness and community leaders. This local involvement provides for the unique needs of
indivichual communities. Instructional materials available inciude lesson plans, period
cals and worksheets,

GRANTS: None
No. of 1984 Gran.s: -C. Amount of 1984 Grants: -0

PUBLICATIONS: The Private Enterprise Market System Program consists of seven
learning units- “The "'ature of the Prvate Enterpnse Market System,” “Who Sets
Prices?,”" “"Money. Influ n, and Jobs,” "Who Profits from Profits?.” “'Productivity:
The Worker and His Tools, ™ "Governiment, Cosls and Benefits” and "The U.S. and the
World Economy. ™

PERIODICALS: Fnterpising ducator (. 2,500, a newsltetter for teachers and
SpPONsors. 1s published three times a year. An arig’ 1xport s distnbuted to contnbu:
tors.
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ENTERPRISE SQUARE, USA

Oklahoma Christian College Robert H. Rowland
Route 1, Box 141 Exccutive Director
Oklahoma City, OK 73111

(405) 478-5190

OBJECTIVE: To use state of the art technology to teach about the Ainerican free
enterprise system.

Primary Program Focus: Business, Economic and Free Enterprise Education
ORGANIZATION: Founded in 1982. This nonprofit, 501(c)(3), educational organi-

zationis supported by admission fees, contributions from businesses, individuals and
foundations, membership dues, and the sale of publications and services,

Geographic Interest: National 1984 Budget: $500,000
Educational Level:  Elementary through Full-time Staff: 18
Adult

PROGHAM: Enterprise Square, USA is a unique educational attraction. It uses sta e
of the art technology to teach about the American free enterprise system. Enterpn..e
Square offers a half-Jay in-service program for teachers. it also sponsors a national
awards program which honors individuals and organizations making important contri-
butions to the interpretation of free enterprise and free enterprise education. Enterprise
Square, USA sponsors a Graduate Teachers Seminar, Youth Citizenship Seminar,
Freedom Forums, Employee Education Workshops, Free Enterprise Seminars and
public addresses. Other services provided include curriculum consultation, direct pro-
grams with students, and materials development and dissemination. Instructional ma-
terials available include tiimstrips. lesson plans. periodicals, posters, microcomputer
software, activities and textbooks.

GRANTS: None
No. of 1984 Grants: -O- Amount of 1984 Grants: O

PUBLICATIONS: Free Enterprise Min Course was prepared to acquant students
with the Ainerican econormic system. This mini-course 1S recommendeo for eighth
through twelfth grade students. It includes workbooks, recorded tapes and economic
computer games to bie used on an Apple Il.

PERIODICALS: A monthly newslettar. Amerncan Citizenstup Newsletter (o,
12,000), and a quarterly tablod, U-Can-Make It (cuc. 50,000}, are published for
students.
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THE ENTREPRENEURSHIP INSTITUTE

3592 Corporate Drive, Suite 100 Dr. Jan W. Zubnick
Columbus, OH 43229 President
(614) 895-1153

OBJECTIVE: To provide programs and services for entrepreneurs in growing busi-
nesses and firms which support entrepreneurs (e.g. banks, law firms, venture capital-
ists, etc.) which result in the start up or expansion of the entrepreneurial firm.

Primary Program Focus:  Business, Free Enterprise, and Entrepreneurial Education

ORGANIZATION: Founded in 1976. This nonprofit, 501(c)(3) institute is supported
by corwributions from businesses and foundations, government agencies, member-
ship dues from its 2500 members, the sale of publications and services, and tuition.

Geographic Interest: National 1984 Budget: $780,000
Educational Level: Adult Full-time Staff: 12

PROGRAM: The Institute’'s Community Entrepreneurship Program is a complete
process for organizing business resources and making them available to people own-
ing or wishing to start growing businesses. ""Project Need It is a training program for
educators, economic developers, etc., wishing to learn how to develop their own en-
trepreneurial programs. The Institute also engages in research and offers curriculum
consuitation and entrepreneurship forums.

GRANTS: None

No. of 1984 Grants: -0 Amount of 1984 Grants: -0-

PUBLICATIONS: The Institute publishes materials for entrepreneurs, intended en-
trepreneurs, and teachers of entrepreneurship courses. These include varnous unique
items on specific business topics written by successtul entrepyreneurs and brief mono-
graphs on selectr.d business topics.

PERIODICALS: /nsights to Business, an annual publication of the Institute, is avail-
able t¢ enireprencurs and students.
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THE ENTREPRENEURSHIP INSTITUTE

University of Oklahoma James A. Constantin
College of Business Administration Director
307 West Brooks, Room 1

Norman, OK 73019

(405) 325-3563

OBJECTIVE: To preserve and enlarge the role of entrepreneurship and small busi-
ness in our capitalistic system.

Primary Program Focus: Business, Economic and Free Enterprise Education

ORGANIZATION: Founded in 1978. This nonpartisan, nonsectarian, nonprofit insti-
tute is supported by University resources and client fees.

Geographic Interest: National 1984 Budget: Not Provided
Educational Level:  University and Adult Full-time Staff: -O-
PROGRAM: The Entrepreneurship Institute responds to requests for help in prepar-
ing business plans for start-up organizations. It also helps with selected managerial,
marketing and financial problems. Services provided include direct programs with
students.

GRANTS: None

No. of 1984 Grants: -0- Amount of 1984 Grants: -0-
PUBLICATIONS: None

PERIODICALS: None
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ESPING CENTER OF FREE ENTERPRISE
Bellevue College Dr. Judd W. Patton

Bellevue, NE 68005 Director
(402) 291-8100

OBJECTIVE: To promote a deeper understanding and commitment to free enter-
prise principles tfor faculty, staff and students of Bellevue College and the general
public.

Primary Program Focus: Economic and Free Enterprise Education

ORGANIZATION: This nonpartisan, nonsectarian, nonprofit center is supported by
contributions from businesses, foundations and individuals.

Geographic Interest: Omaha, Nebraska 1984 Budget: $45,000
Educational Level:  University and Adult Full-time Staff; 1

PROGRAM: The Center's programs include a three-day summer institute for teach-
ers, a lecture series and a resource center library.

GRANTS: None
No. of 1984 Grants: -0 Amount of 1984 Grants: -0-
PUBLICATIONS: None

PERIODICALS: Oikonoma (circ. 5,000) is the Center's nationally distributed quar-
terly newsletter.
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ETHICS RESOURCE CENTER, INC.

1730 Rhode Island Avenue, N.W. Gary Edwards
Washington, DC 20036 Executive Drrector
(202) 223-3411

OBJECTIVE: To restore public trust in our society's estabhshed inshtutions.
Primary Program Focus: Business, Free Enterpnse and Ethics Education

ORGANIZATION: Founded n 1977. This nonpartisan, nonsectarian, nonprofit,
501(c)(3). educational corporat.on 15 suphorted by contnbutions from businesses,
foundations and ndwviduals: dues from 25 nembers; and the sale of publications and
Services.

Geographic Interest: National 1984 Budget: $168,700
Educational Level:  Adult Fuil-time Staff: 5

PROGRAM: The Center serves estabiished institutions, including major corpora-
tions, professional associations, educational institutions, government units, public ser-
vice and nonprofit groups. Services range from disseminating resource matenals and
research reports to long-term advisory projects involving development of standards of
conduct and management ethics programs. To respond quickly and efficiently to re-
quests for nfermation, the Center has developed ““how-to™ guides and a videotape.
The first two guides address current issues in business ethics: Creating a Workable
Company Code of Ethics and Management and Ethics in Trairing and Development.
The Center maintains an ethics reference library and provides periodic conterences,
workshops and seminars.

GRANTS: None
No. of 1984 Grants: -0- Amount of 1984 Grants: -0

PUBLICATIONS: The Center pubiishes books, pamphlets and research studies in-
cluding The Ethical Basis of Economic Freecom, a collection of essays by scholars,
business leaders and public officials; Common Sense and Everyday Ethics, a practical
guide to making ethical decisions; Implementation and Enforcement of Codes of Eth-
ics in Corporations and Associations, a research report on successful methods for im-
plementing and enforcing codes of ethics; and Survey Report on The Effectiveness of
Medical Ethics Traing, a survey sponsored by the American Medical Assoctation.

PERIODICALS: The Center publishes an annudl report and a quarterly newsletter,
Ethics Rasource Center Report, which are available without charge.
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EXCHANGE CITY

The Learning Exchange Ellen Prittman
2720 Walnut Director
Kansas City, MO 164108

(816) 234-9177

OBJECTIVE: To help interr ediate grade teachers teach the basics of the Amencan
economic system through a model instrictional program

Primary Program Focus: Economic Education

ORGANIZATION: Founded in 1980, This nonprofit, educational program (one of 8
programs developed by The Learning Exchange) is supported by contributions from
businesses, foundations and individuals, tuition fees and the sale of publications and
services.

Geographic Interest: Kansas and Missouri 1984 Budget: $239.900

Educational Level: Elementary and Middle/  Full-time Staff: 7
Junior High Schoal

PROGRAM: The Exchange City Economic Education Program at The Learning Ex-
change helps local educators acquaint students with concepts basic to the Amencan
economic system. This comprehensive four part program includes prelimnary teach
er workshops, four to six weeks of classroom instruction for students. a one day visit
to Exchange City and two weeks of follow-uplessons. The highlight of this program s a
field tnp visit to the minitown of > change City, an 8,500 square foot metropolis located
within The Learning Exchange facilty. Economic concepts learned within the regular
classroom are given real lite appli:ations as students become responsible for running
the entire city for a day. Each studient takes a job inone of the city's businesses. which
Include retail shops. a bank, snack shop, city hall, newspaper. radio station, factory,
warehouse and computer center. Economic concepts become real as students make
decisions that affect therr business and ther personal tinances.

GRANTS: None

No. of 1984 Grants: Amount of 1984 Grants: ()
PUBLICATIONS: The program publishes Next Stop, Exchange Oty a teachers”
manual designed to accompany Exchange City programs The manual contans a se
ries oflessons covering nine basic ceonomic concepts and the necessary preparation

for the student field trp to Exchange: City.

PERIODICALS: None
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FAIRCHILD-MARTINDALE CENTER FOR THE STUDY OF
PRIVATE ENTERPRISE

Drown Hall, Room 35 Dr. J. Richard Aronson
Lehigh University Director
Bethlehem. PA 18015

(215) 861-3411

OBJECTIVE: To study the privale and pubic sectors of the LLS cconomy
Primary Program Focus: Business and Economic Education

ORGANIZATION: Founded in 1980 This nonpartisan, nonprofit center was estab-
ished with a gift from alumnus Harry Martindale and his wife Elizabeth Farchild
Martindale.

Geographic Interest: National 1984 Budget: Not Provided
Educational Level: University through Adult — Full-time Staff: 3

PROGRAM: Formed as an interdicciplinary resource, the Center contributes
through scholarship to improved understanding of the Amencan econormic system.
The four basic programs of the Center are the Visiting Scholar Series. Special Events,
Faculty Rescarch, and The Fairchid-Martindalte Student Associate Prograin. Through
these programs, the Center provides opportumties for studenis and taculty to meet
outside the classroom to discuss current 1ssues confronting the Amencan economy.
The Center also provides curnculum consultation.

GRANTS: Grants are given to university facuity members to carry out therr research
projects.

No. of 1984 Grants: Not Provided Amount of 1984 Grants: Not Provided

PUBLICATIONS: The Center's pubhcations nclide the Farchild - Martindale Reprint
Series. Fairchid - Martmdale Discussian Paper Senes, Hoemdasticih-ation: impheations
for U'S. Industnal Policy (JAFPress), and Schumpter, Keynes. and Me x: A Centennial
Celebration,

PERIODICALS: Forspectives on Busmess and Econcmics s the annuial undergrad.

uate journal wntten by senior members of the Farchild Martindale Stident Associ:
ation. Eachissue of the joumal tocuses on one broad economic or business problem.
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FEDERAL RESERVE BOARD

20th and C Streets, N.W. Paul A Volcker
Washington, DC 20551 Chairman
(202) 452-3000

OBJECTIVE: To conduct monetary policy, to supervise and examine member
banks and to provide payment mechanism services.

Primary Program Focus: Consumer and Economic Education

ORGANIZATION: Founded in 1913. The Federal Reserve Board, an Independent
government agency, consists of member banks and 12 regional Fedelal Rescrve
Banks. (List of regional banks follows.)

Geographic Interest: Nationar 1984 Budget: Not Provided

Educational Level:  High School Full-time Staff: 1,400
through Adult

PROGRAM: Through the educationa! services of its twelve regional banks, the
Board sponsors teacher workshops; speakers; tours; free loan of movies and other
audio-visual materials; and produces and distributes teaching gurdes and supplemen-
ta! materials. In addition, the banks in Kansas City and San Francisco have permanent
museum:-style exhibits.

GRANTS: None
No. of 1984 Grants: -0 Amount of 1984 Grants: -0

PUBLICATIONS: The regional banks produce hundreds of publications The Cata.
log of Pubiic Information Matenals, avanable from the Board or any regional bank. lists
allmaterials available Federal Reserve Matenals for Educators 1s a isting of matenals
specially designed for classroom use.

PERIODICALS: The Board publishes the Federal Reserve Bullotn monthly Each
regional bank also produces pernodicals providing economic ntarmation.
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Federal Reserve Banks
frublications Services
Washington, DC 20551
(202) 452-3244

Federal Reserve Bank of Atianta
Research Department
Pubiications Unit

P.O.Box 1731

Atlanta, Georgia 30301

(404) 521-6500

Federal Reserve Bank of Boston
Bank and Public Services Department
Boston, Massachusetts 02106
(617)973-3459

Federal Reserve Bank of Chicago
Public Information Center

230 South LaSalle Street
Chicago, lllinois 60690

(312) 322-5112

Federal Reserve Bank of Cleveland
Fublic Informatior, Center

PO Box 6387

Cleveland, Ohio 44101

(216) 579-2048

Federal Reserve Bank of Dallas
Public Aftarrs Department
Station K

Dallas, Texas 75222

(214) 651-6289 or 6266

Federal Reserve Bank of Kansas City
Publc Affarrs Department

925 Grand Avenue

Kansas City. Mizsour 64198

1816) 881-2402

Federal Reserve Bank of Minneapohs
Ctfice of Public Information

250 Marquette Avenue

Minneapolis, Minnesota 55480

(612) 340-2446

Federal Reserve Bank of New York
Public Intormation Departrent

33 Liberty Street

New York, New York 10045

(212) 791-6134

Federal Reserve Bank of Philadelphia
Public Information Department

P.O. Box 66

Philadelphia, Pennsylvania 19105
(215)574-6115

Federal Reserve Bank of Richmond
Public Services Department

PO. Box 27622

Richrnond, Virginia 23761

(804) 6431250

Federai Reserve Bank ot St. Louls
Bank Relations and Public
Information Department

PO. Box 442

St. Louis, Missouri 63166

(314) 444-8421

Federal Reserve Bank of San Francisco

Public Information Department
P.O. Box 7702

San Francisco, Caltornia 94120
(415)974-3234



FISCAL POLICY COUNCIL, INC. (FPC)

100 East 17th Street John H. Perry, Jr.
Riviera Beach, FL 33404 Chairman
(305) 863-9701

OBJECTIVE: To study, research and analyse national econonuc policy with empha-
sis on the federal corporate tax structure and ils Impact on society and the economy.

Primary Program Focus: Economic and Free Enterprise Education

ORGANIZATION: Founded in 1969. Tiys nanproht, 501(c)(3). prvate education
and research organization is supported by contributions from associations, business-
es, foundations and individuals.

Geographic Interest: National 1984 Budget: Not Provided
Educational Level: Adult Full-time Staff: 1

PROGRAM: The Council's principal pruject 1s the National Dividend Plan which IS
designed to promote national fiscal responsibility, ndividual incentives and free enter
prise by integrating and restructuning the federal corporate tax system lo encourage
participation in, understanding of and support for a competitive private economy and
fiscal responsiblity in government. The Council also researches and analyzes federal
tax laws, the welfare of society and the role of government in society. Materials pro-
duced by the Council include publications, fims ard cassettes.

GRANTS: None

No. of 1984 Grants: -0 Amount of 1984 Grants: (-
PUBLICATIONS: 1he Council publishes public mterest studies and analyses on is-
sues relating to public policy, human incentives, government finance, economics and

politics.

PERIODICALS: None
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THE FISHER INSTITUTE

6350 LBJ Freeway Shernll E. Edwards
Suite 183E Presic.ant
Dallas, TX 75240

(214) 233-1041

OBJECTIVE; To increase knowledge among government and business leaders
and the pubiic about the usefulness of competitive markets as the bestmeanrs to soh ¢
Arverica's long-range economic problems.

Primary Program Focus: Business, Economic and Free Enterprise Education

ORGANIZATION: Foundedin 1977, This nonpiofit, 501(c)(3) institute is supported
by contributions from businesses, foundations and individuals and the sale of publica-
tions and services.

Geographic Interest: International 1984 Budget: $350.000

Educational Level:  High School Full-time Staff: 3
through Adult

PROGRAM: Each year the institute conducts a summer series for high school
teachers on the free enterprise system at the University of Texas, Arlington. Two public
forums are heid in Dallas and Irving for the discussion of public policy. The Institute 1s
aiso involved in Junior Achievement programs. in-plant ecoriomic awareness pro-
grams and curriculum development for school systems and businesses.

GRANTS: None

No. of 1984 Grants: 0 Amount of 1884 Grants: -0-
PUBLICATIONS: The Instilule has published over 200 books. Among these are:
Welfare for the Well to-Do, Economics of Income Distribution, Tax Limitation and The
Role of the Federal Government, Deregulating Labor Relations and Principles of Ameri:

can Prosperity. A cataiog of publi.ations is available.

PERIODICALS: Enterpriseis amonthly publication of the institute intended for adult
readers.

[
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FOUNDATION FOR AMERICAN COMMUNICATIONS (FACS)

3383 Barham Boulevard John E. Cox, Jr.
Los Angeles, CA 90068 President
(213) 851-7372

OBJECTIVE: To improve the quality of information reaching the American public
through the news media by helping journalists improve their understanding of impor-
tantissues and by helping the public deal with the news medsa.

Primary Program Focus: Business and Economic Education and Journalhism

ORGANIZATION: Founded in 1976. This nonpartisan, nonprofit, 501(c)(3) founda-
tion is supported by contributions from toundations, businesses and the news media.

Cographic Interest: International 1984 Budget: $1,200,000
Educational Level:  Adult Full-time Staff: 13
PROGRAM: Since 1979, more than 3,000 journahsts have attended over 65 FACS
Conterences nationwide primarily dealing with economics and business. Other topics
include business-related environmental issues, such as nuclear energy and toxic
waste. Programs are conducted for individual news organizations a | television net-
works. In addition, regionai and national programs are open to any journalist.
GRANTS: None

No. of 1984 Grants: -0- Amount of 1984 Grants: -0

PUBLICATIONS: The Foundation publishes a Journalism Economics Conference
Manual, a 500-700 page resource manual for journalists on economics.

PERIODICALS: The Journalist (circ. 14.000) is the Foundation's quarterly publica-
tion for the news media and business readers.
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THE FOUNDATION FOR AMERICAN FREE ENTERPRISE

PRODUCTIONS
250 Kaiser Building George J Rogers
300 Lakeside Drive Chairman
Oakland, CA 94612
(415)947-0997

OBJECTIVE: To help employees and the public understand the economic benefits
to be gained trom stnving for excellence by applying the basic economic concepts
and principles underlying the American system.

Primary Program Focus: Business, Consumer, Economic and Free Enterprise
Education

ORGANIZATION: Founded in 1983. This nonprofii, 501(c)(3). 509(a)(1) foundation
is supported by contributions from businesses, foundations and individuals and the
sale of publications.

Geographic Interest: National 1984 Budget: $25,000
Educational Level:  High School and Adult  Full-time Staff: 1

PROGRAM: This newly formed Foundation has inherited a research and reference
library compiled by Amencan Free Enterprise Productions, a consulting firm which
was the predecessor of the Foundation. This library will be utilized in the training of
young communicators and in preparing material for employee and public use. The
Foundation responds to requests for heip in preparing business plans for start-up or-
ganizaticns and with selected managerial, marketing and financial problems.

GRANTS: None

No. of 1984 Grants: -0 Amount of 1984 Grants: O-
PUBLICATIONS: TheFoundation has published economic and business education
pamphiets including The Big Idea and a senes entitled Vital Facts of Life. Reprints are

avaiable for a small charge.

PERIODICALS: None
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THE FOUNDATION FOR ECONOMIC EDUCATION, INC. (FEE)

30 South Broadway John C. Sparks
Irvinton-On-Hudson, NY 10533 President
(914) 591.7230

OBJECTIVE: To promote the free market, limited government, private philosophy
through publications, lectures and seminars.

Primary Program Focus: Economic and Free Enterprise Education
ORGANIZATION: Founded in 1946. This nonpartisan, nonsectanan, nonprofit,

501(c)(3), public foundation is supported by contributions from businesses, founda-
tions and individuals and through the sale of publications and services.

Geographic Interest: International 1984 Budget: $1,170.000
Educational Level:  High School Full-time Staff: 35
through Adult

PROGRAM: The Foundation publishes and distributes books and essays and con-
ducts seminars that develop the case for private property. the free market economy
and strictly limited government. These seminars are Intended for indwiduals through-
out the U.S. and foreign countries from all walks of life.

GRANTS: None
No. of 1984 Grants: -0 Amount of 1984 Grants: -0

PUBLICATIONS: A Literature of Freeclomis a catalog of books and activities of the
Foundation. Publications cover all aspects of free market economics. Popular pam-
phlets that provide an introduction to the basic ideas of liberty are available in two spe-
cially grouped pr ckages, Introductory Set /and /. A two-volume high school text, Free
Market Econorrucs, consists of readings and a study gude.

PERIODICALS: The Foundation pubiishes the month:journal, The Freemarn: ldeas
on Liberty (circ. 35.000). which is available to anyone in the U.S upon request Notes
from FEE 1s a bimorithly four-page report on current topics and an update on the Foun-
dation's activities




FOUNDATION FOR FREE ENTERPRISE

411 Hackensack Avenue Georg;e Hallock
Hackensack, NJ 07601 President
(201) 487-4600

OBJECTIVE: To expand the understanding ct economic conceplts, theornes and
principles inherent in the free market system and to dissermmate this nformation to en-
courage positive, constructive participation in the fre . entcrprise system.

Primary Program Focus: Economic and Free Enterprise Education

ORGANIZATION: Founded in 1975 by the Commerce and Industry Association of
New Jersey. This nonpartisan, nonsectarian, nonprofit, 501(c)(3) foundation is sup-
ported by contributions from businesses, foundations and indivicuals and tuition.

Geographic Interest: New Jersey 1984 Budget: $135,000

Educational Level:  High School Fuli-time Staff: 2
through Adult

PROGRAM: Foundation programs include: Understanding Amencan Business, a
fifteen-session course available to professional educators: Learn about Busmness. a
three-day summer seminar for outstanding high school students: Free Market Study
Conference, an eleven-session course for academically talented high school students:
Young Scholars Conterence, a series of ten dinner meetings for academically talented
high school students; Awards for Excellence in Teaching Economics, which recog-
nizes outstanding teaching practices; and Charr of Business Enterprise. a fully sup-
ported professorship at Ramapo College intended to foster a clearer understanding of
free enterprise among college students and the community at large. The Foundation
staff provides consulting services to New Jersey school systems.

GRANTS: None
No. of 1984 Grants: -0 Amount of 1984 Grants: -0
PUBLICATIONS: None

PERIODICALS: The Foundation distnbules a quarterly newsletter, Foundation for
Free Enterprise Newsletter (circ. 1,200). to contrbutors and educators.

Do
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FOUNDATION FOR RESEARCH IN ECONOMICS AND

EDUCATION (FREE)
1100 Glendon Avenue Dean 3am
Suite 844 Direcior of
Los Angeles, CA 90024 Speciat Projects

(213) 208-7735

OBJECTIVE: To teach secondary school students how the private enterprise econ-
omy works and to support research In economics and management

Primary Program Focus: Economic Education

ORGANIZATION: Founded n 1970, This nonpartisan. nonsectaran, nonprofit
chanteble foundation is affillated with the Pacitic Academy for Advanced Studies and
s supported by contributionsfrom businesses and foundations.

Geographic Interest: National 1984 Budget: $348,000

Educational Level:  High School Full-time Staff: 1
and University

PROGRAM: FREE awards grants for research economics and management It
has developed a fim seres, *'The People on Market Street,  for classroom use

GRANTS:  Most grants are awarded for study of current issues of public policy.

No. of 1984 Grants: Not Provided Amount of 1984 Grants: Not Provided
PUBLICATIONS: FREE has created a seres of seven educational films. **The Peo-
ple on Market Street.” designed to teach the principles of our competitive market sys-
tem to secondary school and community college students. The fim senes 1S

distributed by the Wall Disney Educational Media Company.
PERIODICALS: Ncne
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FOUNDATION FOR STUDENT COMMUNICATION, INC.

305 Aaron Burr Hall Janet Pofcher
Princeton, NJ 08540 President
(609)921-1111

OBJECTIVE: To promote better communication between the nation’s college ju-
niors and seniors and the business community,

Primary Program Fecus:  Economic Education

ORGANIZATION: Foundedin 1958. This nonprofit, 501(c)(3) foundation I1s support:
ed by corporate advertising and contributions and is operated by students at Prince:
ton University.

Geographic Interest: National 1984 Budget: $264,000
Educational Level:  University Full-time Staff: 1

PROGRAM: Once a year the Foundation organizes a national conterence which in-
cludes the nation's top student leaders and prominent business executives and gov-
ernment leaders. The conterence includes a series of speeches, workshops,
seminars. and informal mteractions about national and business issues. The Founda-
tion also publishes Business Today magazine, which includes articles of interest for
the career-oriented student.

GRANTS: None

No. of 1984 Grants: O Amount of 1984 Grants: 0
PUBLICATIONS: None

PERIODICALS: Business Today magazine (cre. 200,000)1s supported by corpo-

rate advertising and distributed free, three times a year, to juniors and seniors at 135
colleges and universities.
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FOUNDATION FOR TEACHING ECONOMICS

550 Kearny Street Wiliam M. Hassebrock
Suite 1000 President
San Francisco, CA 94108

(415) 981-5671

OBJECTIVE: Toimprove economic literacy by establishing the study of economics
as a basic part of middle/junior high school curricula In schools throughout the nation.

Primary Program Focus: Economic Education
ORGANIZATION: Founded in 1975, This nonpartisan, nonsectarian, nonprofit,

501(c)(3), public foundation is supported by contribrutions from businesses, founda-
tions and individuals and a $5,000,000 endowmen:.

Geographic Interest: National 1984 Budget: $750,000
Educational Level:  Middle/Junior Fuli-time Staff: 10
High School

PROGRAM: The Foundation has developed a conciete, “real world” method for
teaching how our economy works to junior high school students. It funds or en-
Ccourages the development of innovative instructional materials based on its teaching
method. These nstructional materials include textbooks, fims and firnstrips,
microcomputer courseware. etc. The Foundalion also works directly with schools and
school districts to make economics a basic part of their junior high school curricula.

GRANTS: The Foundation awards grants to schools and school districts to assist
themin the design of economics curnicula, the training of teachers and the purchase of
instructional materials. Grants are also made to individuals and organizations for the
purpose of developing innovative instructional matenals, Unsolicited grant proposals
are not encouraged.

No. of 1984 Grants: 66 Amount of 1984 Grants: $310.315

PUBLICATIONS: The Foundation has funded the development of Our Economy:
How It Works (AddisonWesley Publishing Company), a jinior high school textbook;
Teachina Economics: Content and Strategies (Addison-Wesley Pubiishing Company).
a textbook for teachers; *'Our Economy Filmstrip Series” (Random House); “"Famous
Amos: The Business Behind the Cook.e” (Simon & Schuster Communications), a
28-minute film about entrepreneunisin, Strategies for Teachng Economics: Junior
High School Level (Part || of the Master Curiculum Guude n Economics published by
the Joint Council on Economic Education); "A Study of State Mandates and Com-
petercics for Economics Instiuction”: and “Speaking About Economics,” an 8 min-
ute film on the need for econoinic education, produced by Cormmunication Design
Associates,

PERIODICALS: The Foundation publishes an annual report and a quarterly news.
letter which are available free upon request.
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FREE ENTERPRISE EDUCATION CENTER

4800 San Felpe Rolland Storey
Suite 440 President
Houston, TX 77056

(713) 621-1156

OBJECTIVE: To promote the ideals of individual responsibilily and constitutional
government as prerequisites to the sustenance of free markets and 1o increase public
understanding of free markets in theory and in praclice.

Primary Program Focus: Economic and Free Enterprise Education
ORGANIZATION: Founded in 1976. This nonpartisan, nonsectanan, nonprofit.
501(c)(3) organization is supported by a $105.000 endowment and contributions from
businesses, foundations, and ndividuais.

Geographic Interest: Houston, Texas 1984 Budget: $143,400
Educational Level:  Elementary through Adult Full-time Statf: 2
PROGRAM: The Center serves as a cleannghouse for information on free market
econoinics, capitalism, free enterpnse and retated topics It disseminates information
and materials created by others through teacher training programs, seminars, confer-
ences, etc. Fims, filmstrips, textbooks, simulations, activities and games from many

sources are available throngh this clearinghouse. The Center also holds an annual
seminar for teachers throughuut Texas.

GRANTS: None

No. of 1984 Grants: -0 Amount of 1984 Grants: O
PUBLICATIONS: None

PERIODICALS: Nonc




THE FREE ENTERPRISE INSTITUTE

7575 East Fulton Road Sally G. Graves
Ada, Ml 49355 Coordinator
(616) 676-6986

OBJECTIVE: To explan. communicate and reinforce the reciprocal relationship be-
tween personal and econoniic freedom: to serve 44 a clearinghouse for nformation on
free enterprise, bringing together individuals and organizations shanng a common be
lief in freedom.

Primary Program Focus:  Economic and Free Enterprise Educatior

ORGANIZATION: Founded n 1972, This nonprofit nstitute is supported solely by

Amway Corporation.
Geographic Interest: International 1984 Budget: Not Provided
Educational Levei: Elementary Full-time Staff: 1

through University

PROGRAM: The institute's National Teacher's Economic Education Workshop Pro-
gram develops economic education workshops i local communities. The Institute
provides support to the workshops which include inservice career education seminars
and graduate credit workshops. The Institute supports seconda - school and college
programs such as Project Business and Sturients in Free Enterpnse.

GRANTS: None
No. of 1984 Grants: 0. Amount of 1984 Grants: 0

PUBLICATIONS: The Institute publishes and - 2s the Free Enterprise Re-
source Index, an annotated nventory of audio o ads. books, penodicals,
organizations, and corporate programs on tree enterpnse, which also serves as a
catalog of the Institute's audio visual collecion. Audio visual matenals are avaitable on
loan from the Institute. Packets of mformation on free enterprise are avatlable free of
charge.

PERIODICALS: None
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FREEDOMS FOUNDATION AT VALLEY FORGE (FFVF)

Valley Forge, PA 19481 Dr. Robert Miller
(215) 933-86825 President

OBJECTIVE: To create a better understanding and appreciation of the basic princ
ples of our American heritage and to contribute to the development of responsible
ciizenship.

Primary Program Focus: Economic and Free Enterprise Education

ORGANIZATION: Founded in 1949. This nonpartisan, nonsectanan, nonprofit
foundation 1s supported by contributions rrom businesses, foundations and individ-
vals. FFVF has 6,000 members in 42 chapters.

Geographic Interest: National 1984 Budget: $2,000,000

Educational Level:  High School Full-time Staff: 30
through Adult

PROGRAM: The Foundation presents awards to organizations, corporations,
schools, teachers and other individuals to draw public attention to constructive words
and deeds which support the United States' social, political and economir system.
The Foundation's Center for Responsible Citizenship, established in late 1984. spon
sors sympostums, publications and related projects which address citizen awareness
and support for the delicate balance between nghts and responsibilities in a free socr-
ety The Center conoucts a seres of graduate-credit seminars for teachers and school
administrators in cooperation with several major universities and colleges. one-week
accredited history workshops; forums; and conferences. The Foundation administers
the Leavey Awards for Excellence in Prnvate Enterprise Education for courses or pro-
jects developed by high school teachers cr college faculty The Foundation grants up
to twenty $7.500 cash awards yearly and a special mentorious award of $15,000
Awards are given to individuals, organizations and corporations for prociams or pro-
jects relating to the American private enterpnse system Awards are given In twelve
communication and action areas including: public addresses: sermons. youth, school
and educational programs; fims: magazine and newspaper articles, radio and televi
ston productions; and economic education programs.

GRANTS: None
No. of 1984 Grants: -0 Amount of 1984 Grants:
PUBLICATIONS: None Listed

PERIODICALS: The FIVF publishes an annual report and a quarterly newsletler.
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FUND FOR EDUCATION IN ECONOMICS (FEE)

1120 Connecticut Avenue, N.W. Michele A. Thornpson
Washington, DC 20036 Acting Administrator
(202) 467-4928

OBJECTIVE: To promote increased knowledge of the economy and ncreased skill
In personal economics as they relate to commercial banking and the financial system.

Primary Program Focus: Business, Consumer, Economic and Free Enterprise
Education

ORGANIZATION: Founded n 1925. This nonprofit fund 1s entircly supported by in-
vestment ncome.

Geographic Interest: National 1984 Budget: $238,000

Educational Level: Elernentary Full-time Statf: 2
through Aduli

PROGRAM: The primary purpose of the Fund is to support the Personal Economics
Program (PEP). PEP 1s a volunteer effort of bankers working with educators to « pple-
ment educational programs by making presentations on topics such as personal
finance, banks and banking. and the financial system to students at all levels. In add-
tion. the Fund provides financial suppast for the development of programs and.or ma-
tenals on banking and banking services and personal finances ‘or educators and
bankers to use in the classroom. Training on use of the materials in the classroom IS
provided to bankers.

GRANTS: Uptothree grants ot $15.000 each are awarded each year to state bank-
ers’ associations desirng to implement the Personal Economics Program.

No. of 1984 Grants: 3 Amount of 1984 Grants: $45.000

PUBLICATIONS: The Fund supports publication of mtroductory and suppiemen.
tary matenials fc.: use by bankers and educators in making presentationg and a variety
of reference matenals for students and aduits to familianze themselves with banking,
banking services, and personal finances. Examples of these mcluda: "Banking as a
Business,” "Banks and Banking Services." "Careers in Banking.” “Personai Money
Management,”” "Checking  Account Management™ and “Consumer Credit and
Loans.™ An introduction to Banking and Economicsts a sel of 18 lessons ncluding
transparencies and a presenter's guide to be used in grisdes 4.9

PERIODICALS: None
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FUTURE BUSIMESS LEADERS OF AMERICA-
PHI S3ETA LAMBDA, INC. (FBLA-PBL)

P.O.Box 17417 - Dulies Edward D. Miller
Washington, DC 20041 President
(703) 860-3334

OBJECTIVE: To bnng busmess and education together in a positive working rcla-
tionship through programs and services that create a forum in which students, educa-
tors, and business people learn about one another.

Primary Program Focus: Business, Economic and Free Enterprise Education

ORGANIZATION: Founded in 1942 This nonpartisan, nonsectarian. nonprofit,
501(c)(3) association i supported by dues of 210,000 members: contributions from
businesses, foundations, and individuals; and the sale of publications and services.

Geographic Interest: National 1984 Budget: $1,100,000

Educational Level:  Middle/Juntor tiigh Full-time Staff: 13
School through Aduit

PROGRAM: The Association's programs include: ''Getting involved,” an ongoing
national project designed to heip students learn the free enterprise system through a
study of entrepreneurship, technology, and productivity; "‘National Awarcds Program,”
a prog: am in which students compete in individual. team, and chapter events culminat-
ing in a National Leader-hip Conference; and "' Youth for Understanding,” a student
exchange program which offers members the opportunity to stay in another country to
study some aspect ¢t business.

GRANTS: Scholarships are oftered to qualified members to participate in the
"Youth for Understanding’* studer. exchange progiam.

No. of 1984 Grants: Not Provided Amount of 1984 Grants: Not Provided

PUBLICATIONS: The Association publishes Getting involved, a packet designed to
teach free enterprise through local chapter activities and Data Bank Report, a comput
enzed data bank repert providing nformation on successful local projects. The Report
gives recognition to successful projects. helps chapters undertake Getting Involved
for the first time, and provides data for research and evaluation.

PERIDDICALS: The Association issues three peniedicals: Tommorow's Business
Leader (circ 210,000), published quarterly for high schoot and college students and
adults; Hotine (circ:. 10,0009, pubhished quarterly for teachi s and advisors; and The
Graduate Record (cire. 7.000), published three times a year for alumni and chapter
advisors.
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GENERAL FEDERATION OF WOMEN’S CLUBS (GFWC)

1734 N Street, NW Jeri Winger
Washington, DC 20036 International President
(202) 347-3168

OBJECTIVE: To unite women's clubs in order to enhance community service ef-
forts by volunteers.

Primary Program Focus: Consumer, Economic and Free Enterprise Education
ORGANIZATION: Founded in 1890. This nonpartisan, nonsectanan, nonprofit,
501(c)(3) federation is supported by contributions from businesses, dues from
500,000 members and a $1,200,000 endowment,

Geographic interest: International 1984 Budget: $850,000

Educational Level: Eiementary Full-time Staff: 18
through Adult

PROGRAM: Through its Conservation. Education, Home Lite, Public Affarrs. and In-
ternational Aftairs Departments, GFWC sponsors a varnety of programs to transform
common concerns of public interest into projects and programs of action by volunteer
clubwomen. Among its special projects is GFWC's FREE Enterprise Program. The
Federation develops and dissenwnates nstructional materals ncluding fims and pro-
gram guides and sponsors direct programs for students.

GRANTS: None
No. of 1984 Grants: -0 Amount of 1984 Grants: -0
PUBLICATIONS: None Listed

PERIODICALS: GFWC Clubwormen Magazine (cuc. 25.000) 1s published six tirnes
ayear tor rembers,
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GEORGIA COALITION FOR CONSUMER EDUCATION

PO. Box 38107 Susan A. Goddard
Atlanta GA 30334 Coordinator
(404) 656-4482

OBJECTIVE: To promote quality consumer education programs and Increase pub-
lic understanding of the value of consumer education in Georgia.

Primary Program Focus: Consumer Education

ORGANIZATION: Founded in 1984. This nonprofit association 1s supported by the
dues of 51 members.

Geographic Interest: Georga 1984 Budget: Not Provided
Educational Level:  Elementary Full-time Staff: -O-
through Adult

PROGRAM: The Coalition 1s a statewide network which promotes consumer edu-
cation. It sponsors seminars for professionals on timely consumer topics and perodi-
cally distributes consurmer educalion matenals.

GRANTS: None

No. of 1984 Grants: O Amount of 1984 Grants: -0
PUBLICATIONS: None

PERIOBICALS: The Georgia Consurner Exchange is a quarterly newsletter which
highlights state and local consumer issues.
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THE HERITAGE FOUNDATION

214 Massachusetts Avenue, N.E. Dr. Edwin J. Feulner, Jr.
Washington, DC 20002 President
(202) 546-4400

OBJECTIVE: To promote the principles of free competitive enterpnse, mited gov-
ernment, individual iberty and strong national defense.

Primary Program Focus: Policymakers' Effect on the Economy

ORGANIZATION: Founded n 1973 This nonpartisan, nonsactanan, nonprofi,
501(c)(3). pubiic foundation is supported by contributions from over 140.000 bus-
nesses, foundations and individuals.

Geographic Interest: National 1984 Budget: $10,000,000
Educational Level:  Unwersity and Adult Full-time Staff: 100

PROGRAM: The Foundation conducts rescarch on public policy issues. produces
fact sheets and analy/es data for legislators, policymakers, local organizations, news
analysts, and the public. Hentage Resource Bank receves and disseminates informa-
tion about activities and publications of 400 cooperating groups and 1000 academics
sharing common values a::d interests. It identifies upcoming policy issues, provides a
speakers bureau and witnesses for congressional testimony and fcilitates forums for
exchange of opinions. The Washington Roundtable holds meetings enabling business
representatives to meet and tatk with Washington policymakers. Concise studies con-
cerning immediate 1ssues in economic and foreign policy are produced and distribut-
ed to policymakers.

GRANTS: None
No. of 1984 Grants: O Amount of 1984 Grants: 0

PUBLICATIONS:  Major publications of the Foundation nclide: Mandate for Lead-
ership iV, a 600 page book providing policy recommenddations 1o the second Reagan
Administration: and The 1985 Annual Gurde to Public Fohcy Experts, a directory of
over 1000 policy experts throughout the U S and Canada who address foreign and
domestic policy issues from a generally conservahve and free market perspective.

PERIODICALS: The Foundation ssues National Secunty Record (cire. 1,000), a
monthly publication for policy makers: Fohcy Roview (cire. €.000). a quarterly publica-
tion for general audiences; Issues Bufiotn, focusing on timely specific policy 1ssues;
Backgrounders, featwnng i-depth treatment of longer ranger policy issues; Critical Is-
sues, monographs analy/zing current 1ssues in detail. and Education Update. Other
books and monographs are also published
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THE HOOVER INSTITUTION ON WAR, REVOLUTION
AND PEACE

Stantord University Dr. W. Glenn Campbell
Stanford, CA 94305 Director
(415)497-1754

OBJECTIVE: Toact as an international center for advanced study in domestic and
internationat affars.

Primary Program Focus: Economic Education, Domestic and International Affairs
and Pubilic Policy

ORGANIZATION: Foundedin 1919. This nonprofit, 501(c)(3) institute is supported
by a $70 milion endowment, University funds; contributions from businesses, founda-
tions and individuals; and the sale of publications and services. The Institute was es-
tablished by former President Herbert Hoover as a special libra,y on the causes and
consequences of World War |.

Geographic Interest: International 1984 Budget: $9,300,000
Educational Level:  Unwversity Full-time Staff: 180

PROGRAM: The Institution's Domestic Studies Program and International Studies
Program publish the results of basic research and current public policy analyses by
economists, demographers, political scientists, sociologists, educators, and histori-
ans Each year the National Fellows Program provides about twelve younger scholars
the opportunity to pursue advanced post-doctoral research. Scholars from throughout
the world come tu conduct research in the 1.6 million-volume library's outstanding col-
lections on Africa and the Middle East, East Asia, Eastern Europe and Russia, Latin
America, North America, and Western Europe. The Institution's library contains one of
America’s most complete collections on political, seunwinic, and social change in the
20th century.

GRANTS: None

No. of 1984 Grants: 0 Amount of 1984 Grants: 0
PUBLICATIONS: The Hoover Institution Press annually publishes approximately 25 '
titles on a broad range of topics related to 20th century tustory. domestic and foreign

policy issues, and bibliographic and documentary works.

PERIODICALS: None Listed
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THE HUDSON INSTITUTE

620 Union Drive Thomas D. Bell, Jr.
P O. Box 648 President
Indianapolis, IN 46206

(317)632-1787

OBJECTIVE: To heip policymakers make the best possible decisions, gven the
constraints of time, money and information.

Primary Program Focus: Economic, Free Enterpnise and Employment Policy
Education

ORGANIZATION: Founded in 1961. This nonprofit, 501(c)(3), public policy re-
search organization 1s supported by contributions irom businesses and foundations,
government contracts, and the sale of publications and services,

Geographic Interest: International 1984 Budget: $17,000.000

Educational Level: Middle/Junior High Full-time Staff: 50
School through Adult

PROGRAM: Dwisions of the Institute include Economic and Policy Studies, Europe
and the World, National Securities Studies. Hudson Center for Education and Employ-
ment, The Center for Naval Analyses, the Hudson Fellows Program and Visions of the
Future. The Institute takes no official position onissues. Reports gererated by the Inst;-
tute reflect the views of those who worked on them, and Hudson's professional staff
represents a diversity of talents, interests and political viewpoints. Hudson anaiysts
strive for creative and innovative research approaches and pride themselves on pro:
viding decistonmakers with practical and usable analyses. Services provided include
curnculum consultation, materials development ana Jissemination and teacher train-
Ing. Instructional materials availabl:: include lesson plans, textbooks and videotapes.

GRANTS: None

No. of 1984 Grants: 0 Amount of 1984 Grants: -
PUBLICATIONS: The Institute has numerous publications ncluding The Corming
Boom, The Economic Future of the U.S . The Competition: Dealing with Japan,

Rethinking the Ut ithinkable - 1980's and The Resourcetul Earth,

PERIODICALS: The Institute publishes an Annual Report and a quarterly Cornmuny-
que (circ 5,000).
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HUGH O’BRIAN YOUTH FOUNDATION (HOBY)

10880 Wilshire Boulevard Linda Pelegrino
Suite 1500 Chief Operating Officer
Los Angeles, CA 90024

(213) 474-4370

OBJECTIVE: 7o seek out, recogrize and reward leadership potential in high school
sophomores in America and abroad and to provide a torum for these potential leaders
to interface with recognized leaders in business, government, science, education and
the professions through give and take workshops.

Primary Program Focus: Business, Economic and Free Enterprise Education

ORGANIZATION: Founded in 1958 This nonprofit, 501(c)(3) organization is sup-
ported by contributions from businesses, foundations and individuals and a
$1,872,100 endowment.

Geographic Interest: International 1984 Budget: $804,100
Educationat Level:  High School Full-time Staff: 9

PROGRAM: Al Foundation programs are currently directed to high school sopho-
mores. Each of the nation’s 21,000 public and private high schools are invited to send
one sophomore leader to represent their school at a three- day HOBY State Seminar.
These seminars focus on a variety of topics dealing with the American incentive 3ys-
tem. The seminars provide the sophomores with opportunities to interact with leaders
from the professions, business, education, the arts and the public sector. A volunteer
selection panel from the State Seminar Committee picks ore boy and one grrl to repre-
sent their state at the HOBY International Leadership Seminar.

GRANTS: None
No. of 1984 Grants;: -O- Amount of 1984 Grants: -0

PUBLICATIONS: The Foundation periodically publishes booklets for students and
principals on economic education topics.

PERIODICALS: The Foundution publishes Ambassador (circ. 60,000), a biannual
newsletter avaiiable free to students, principals, and contribuiors.
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IC? INSTITUTE

2815 San (3abriel Dr. George Komelsky
Austin, TX 78705 Cirector
(512) 471.6280

OBJECTIVE: To study and analyze the enterprse system and to serve as a major
research center for the study of innovalion, creativity and cagntal.

Primary Program Focus: Business. Consumer, Economic and Free Enterprise
Education

ORGANIZATION: Founded in 1976. (Formerly the Institute: for Constructive Capital
1sm.) This nonpartisan. nonsectarian, nonprohit educational institutior 1s supported by
contributions from individuals and an endowment of $3.500.000.

Geographic Interest: Internationai 1984 Budget: $668.200
Educational Level: University and Aduilt Full-time Staff: 10

PROGRAM: The IC? Institute at the University of Texas at Austin is a major research
center for the study of innovation, ciealivity and capttal (hence IC). The Institute's
studies and analyzes information about the enterprise system through an integrated
program of research, conferences and publications. The Instit: 2, studies provide
frameworks for dealing with current and critical unstructured problems from a private
sector point of view. The key areas of research and study include: the management of
technology; creative and innovative management; measuring the state of society; dy-
namic business development and entrepreneurship; econometrics, economic analy-
sis and maragement sciences; and the evaluation of attitudes, opinions and concerns
on key issues.

GRANTS: None

No. of 1984 Grants: 0 Amount of 1984 Grants: -0-
PUBLICATIONS: IC’rcscarchs published in monographs, policy papers. techrical
working papers, research articles and three major senes of books: Creative and Inno
vative Management (Ballinger Press). Transformational Management and Irmproving

U.S. Energy Security. A catalog of publications is available upon request.

PERIODICALS: /" Newslotter (circ, 2.000) 15 published quarterly for distrbution to
conference attendees and the general public.
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IDAHO STATE WHEAT GROWERS ASSOCIATION

Owyhee Plaza Harland K. Blackburn
SuiteM Executive Director
Boise, 1D 83702
(208) 345-0706

OBJECTIVE: To promote marketing, research and nationai and state programs and
legislation; to negotiate eificient and economical transportation; and to speak out on
current issues affecting the wheat industry and farming.

Primary Program Focus: Economic and Free Enterprise Education

ORGANIZATION: Founded in 1957. This nonprofit association 1s supported by
dues from 1,365 members and contributions from businesses.

Geographic Interest: Idaho 1984 Budget: $157.000

Educational Level: Elementary, University Full-time Staff: 2
and Adult

PROGRAM: The Association's "'Ag in the Classroom’ program is provided to 4th
grade students. The Association also develops research repoits tor growers and unt-
versities and has produced fimstrips for use in classrooms.

GRANTS: The Associalion provides funds to obtain equipment for experiment
stations.

No. of 1984 Grants: $2,000 Amount of 1984 Grants: |

PUBLICATIONS: The Association provides news reieases to the local press and
publishes The Wheat Grower, a national magazne.

PERIODICALS: /daho Wheat (circ. 14,000) is a bi-monthly publication of the Asso-
ciation for farmers and those with an interest in agrbusiness.
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INDUSTRIAL INFORMATION INSTITUTE, INC.

6219 Market Slreet Don E. Weslenbarger
Youngstown, OH 44512 Director
(216) 7582339

OBJECTIVE: To provide citizens, especially teachers and students, with exper-
iences and information to further therr nderstanding of how businesses and the
American enterprise system operate and to help correcl misconceptions about busi:
ness ownership and profit.

Primary Program Focus: Business, Consumer, Economic, Free Enterprse and
Caraer Education

ORGANIZATION: rounded in 1947. This nonpartisan, nonsectanan. nonprofi,
501(c)(3) association is supported by contributions from businesses and foundations
and membership dues from approximately 100 companies.

Geographic Interest: 4 Counties in Ohio and 1984 Budget: $75.000
Pennsylvania

Educational L.evel: Elementary Full-time Staff: 2
through Aduit

PROGRAM: The Institute offers a comprehensive community economic information
and education program. included in this program are workshops and courses for
teachers, industnal tours for educators, seminars for students and teachers, a re-
source center, a fim library, a speaker service and a radio series. Services provided
alsoinclude materials development and dissemination, curriculum consultation and re-
search. Instructional materials include films, fimstrips and textbooks,

GRANTS: None

No.of 1984 Grants: 0. Amount of 1984 Grants: 0
PUBLICATIONS: None

PERIODICALS: None
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THE INSTITUTE FOR APPLIED ECONOMICS

P.O. Box 765 Holmes Brown
New York, NY 10013 President
(212) 406-3420

OBJECTIVE: To establish better understanding of the private enterprise system by
conducting courses and forums that feature give-and take discussions among busi-
ness leaders, educators, journalists, clergy and other opinion 'eaders that influence
public policy

Primary Program Focus: Business and Free Enterprise Education and Career
Development

ORGANIZATION: Founded in 1975. This nonpartisan, nonsectanan, nonprofi,
501(c)(3). public foundation: is supported by contributions from businesses, founda-
tions and individuals and the sale of publications and services.

Geographic Interest: National 1984 Budget: $275.,000

Educational Level:  Middle/Junior High Full-time Staff: 4
School through Adult

PROGRAM: The Institute makes detailed program manuals available to educational
and business organizations that wish to replicate the successful programs the Institute
has developed and conducted. Counselors describes how to structure and carry outa
community course for middle school through communily college councelors on career
opportunities at all levels of academic achievement. Teachers s the manual for a grad-
uate credit course on economic education for high school teachers which has been
franchised to more than 60 universities in 30 states The Institute conducts res.ear-
chand makes the expertise of its staff and volunteers; available to profit and nonprofit
organizations. Filrms are also available.

GRANIS: None
No. of 1984 Grants: -0 Amount of 1984 Grants: (-

PUBLICATIONS: The Institute’s publications include. Business. Fehgion and Eth:
ics. which provides business leaders, clergy and lay leaders smth a comprehensive
overview of the subject of corporate respon.itility In Amenca, How to Fund, Mandge
and Market High Technology Rescarch, the complete proceedings of an Institute
conterence m which leaders in the held discussed the course menca must take to
recapture its leadership role in tigh technology; and Netwark felevision Coverage of
Economic News. which examines how economic news was reported duning the recov-
ery of 1983 on the three network evening news broadcasts. Counselors and Teachers
are detailed program manuals produced by the Inshtute.

PERIODICALS: The Institute publishes an annual report
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INSTITUTE FOR CONTEMPORARY STUDIES (ICS)

785 Market Street Glenn Dumke
Suite 750 President
San Francisco, CA 94103

(415) 5436213

OBJECTIVE: To clevate the debate on cntical issues of public polcy.

Primary Program Focus: Business. Consumer, Economic. Free Enterpnse and
Putlic Policy Education

ORGANIZATION: Founded n 1972, This nonpartisan, nonprofit, 501(c)(3) mstitute
IS supported by contributions from businesses, foundations and ndwiduals, dues
from 85 members and the sale of publications and services.

Geographic Interest: International Budget: $1,200.000

Educational Level:  High Schoo' Full-time Staff: 14
through Adult

PROGRAM: The institute develops and publishes public policy studies; sponsors a
Public Aftairs Fellowship program; mamntans an Acadermic Associates program which
allows professors to review and critique new studies ais they are published: and spon-
sors an annual Public Policy Conference. The Institute also sponsors roundtable dis-
cussions featuring prominent government and business leaders. Instructional
matenials available include periodicals and teatbooks.

GRANTS: Nore
No. of 1984 Grants: 0O Amount of 1984 Grants: -0

PUBLICATIONS: The Institute’s publications catalog includes titles of ICS Press
publications such as World Economic Growth: Education on Tnal: Strategies for the
Future, Umiors in Transition: Connection or Confrontation?: Reaganomics Examined:
Successes, Falures, Unfintshed Agenda; and The Federal Budget: Economics and
Politics.

PERIODICALS: The Institute publishes the Journal of contemporary Studies (circ.
1,700) quarterly.
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INSTITUTE FOR ECONOMIC AND BUSINESS RESEARCH/
CENTER FOR PUBLIC AFFAIRS (IEBR/CPA)

218 Summerfield Hall Anthony L. Redwood
The University of Kansas Executive Director
Lawrence, KS 66045

(913) 864-3123

(913) 864-3701

OBJECTIVE: To perform applied, Kansas-oriented research for state and local gov-
erments, the state business comrnunity and other private concerns in the areas of
business, public policy and economics; to provide outreach and information services
in these areas; and to engage in basic and applied research at the state and national
levels.

Primary Program Focus: Business, Economic and Public Policy Education

ORGANIZATION: Founded in 1976. This nonprofit, university-based research cen-
ter is supported by university appropriations and external researcii grants and
contracts.

Geographic Interest: National 1984 Budget: $1,750,000
Educational Level:  University and Aduit Full-time Staff: 25

PROGRAM: The Institute actively pursues, develops, prepares and administers
grant and contract research. Its own research activities include business, public policy
and econoimic research in the areas of environmental policy, state economic forecast-
ing, economic impact and development, social policy, labor market information, urban
policy, cominunity development and survey research. Information gathered is dissemi-
nated through regularly scheduled publications, technical reports and research mono-
graphs, annual conferences, institutes and numerous presentations. The Institute also
maintains the Kansas Policy Database and the Auxiliary State Center for Census Data.
The Institute regularly responds to requests for information from various groups and
organizations.

GRANTS: None
No. of 1984 Grants: O Amount of 1984 Grants: O

PUBLICATIONS: Every two years the Institute publishes tti: Kansas Voter's Guide.
The Institute also publishes research monographs.

PERIODICALS: Published quarterly by the Institute, the Kansas Business Review
(crrc. 6.300) is provided at no cost to Kansas businessmen and bankers, government
personnel. public officials and academicians as well as to all high schools and public
libranes in the state. The Review provides a forum for research, economic analysis and
statistical indicators. The Institute annually publishes the Kansas Statistical Abstract.
The Abstract summarnzes perlinent stalistical data about the state.
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INSTITUTE FOR ECONOMIC AWARENESS

The University of Kansas Emerson L. Hazlett
202 Bailey Hall Director
Lawrence, KS 66045

(913) 864-310)3

OBJECTIVE: To promote economic education,
Primary Program Focus: Economic Education

ORGANIZATION: Founded in 1972. This nonprofit, 501(c)(3) institute is supported
by contributions from businesses, tuition and an endowrnent,

Geographic Interest: Kansas 1984 Budget: $125.000

Educational Level: Elementary Full-time Staff: 3
through Adult

PROGRAM: The Institute provides graduate credit and in-service courses in eco-
nomics for teachers The Institute is currently developing a high school unit entitied
"The Infrastructure' funded by the Associated General Contractors of America. In ad-
dition to teacher training, the Institute has developed filmstrips and microcomputer
software and offers curriculum consultation.

GRANTS: None

No. of 1984 Grants: .0 Amount of 1984 Grants: -0
PUBLICATIONS: ''The Jeans Factory" is a microcomputer simulation in which sty-
dents assume the role of plant manager making decisions which affect employees,

customers and stockholders. The simulation is intended tor junior coliege students.

PERIODICALS: None
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INSTITUTE FOR HUMANE STUDIES

George Masnn University Leonard P. Ligqio
4400 University Drive President
Fairfax, VA 22030

(703) 323-1055

OBJECTIVE: To work with scholars throughout the world engaged in research in
the humane sciences (econumics, history, law. politics and ethics) in order to broaden
the understanding and practice of the principles of liberty.

Primary Program Focus: fconomic and Free Enterprise Education

ORGANIZATION: Founded in 1961. This nonpartisan, nonsectarian, nonprofit,
501(c)(3), educational institute is supported by contributions from businesses, foun-
dations andg individuais and by the sale of publications and services.

Geographic Interest: Interrational 1984 Budget: $1.000,000

Educational Levei:  High School Full-time Staff: 9
and Unversity

PROGRAM: The Institute undertakes research and consultation and provides tel-
lowships. Programs include seminars, iectures, syrnposiums, conferences and a vari-
ety of publications. Seminars include “Economics in Argumentation,” introducing the
free market, private enterprise philosophy to high school students, and "Undergrad-
uate Summer Seminars,”” bringing together select undergraduate students to explore
the principles of liberty and the free society The fellovhip program includes the
Claude R. Lambe Fellowships to support outstanding undergraduate and graduate
students and the Hayeck Fund for Sciiolars to promote the careers of free market
scholars.

GRANTS: The majority of grants are fellowships for students and faculty to pursue
research into various areas pertaining to classical hberalism.

No. of 1984 Grants: 40 Amount of 1984 Grants: Not Provided

FUBLICATIONS: The Institute has published two series of books, the Humane
Studies Services (Humanities Press) and the Series in Economic Theory (New York
University Press).

PERIODICALS: Puhlshed three times a year. Humane Studies Review (circ. 2,500)
is mailed to all members of the Institute’s student network. Accotintis published sever-
altenes a year and is the Institute's newsletter to donors. Institute Scholar (cire. 1,000),
published three times a year, is distributed to all network scholars.




THE INSTITUTE FOR RESEARCH ON THE ECONOMICS
OF TAXATION (IRET)

1331 Pennsylvania Avanue, N.W Dr. Norman B. Ture
Suite 515 President
Washington, DC 20004

(202) 347-9570

OBJECTIVE: To ccntribute to the tormulation of constructive economic policies
which will promote a strong, growing and efficient free-market econorny.

Primary Program Focus: Economic and Free Enterprise Education

ORGANIZATION: Founded in 1977. This nonpartisan, nonprofit, 501(c)(3) institute
is supported by contributions from businesses, foundations and indviduals.

Geographic Interest: National 1984 Budget: $500,000
Educational Level:  Aduit Full-time Statf: 12

PROGRAM: IRET provides analyses of the likely impact of specific tax and spend-
ing proposals on economic activity and productivity. Staff economists work un tax pro-
jects for publications and conduct conterence meetings aealing with current issues in
tax policy.

ARANTS: None
No. of 1984 Grants: -0- Amount of 1984 Grants: -0

PUBLICATIONS: The Instiute publishes Essays in Supply Sde Economics, a
collection of six essays.

PERIODICALS: Four series (circ. 15,000) are published on a penodic basis: /RET
Op Ed., Economic Policy Bulletin, Economic Reports. and Fiscai Issues. Each series
examines tax arid fiscal policy issues in varving depths and is distributed to Congress,
government officials, business and opinior: leaders and the press. A publications list of
back issues is available.
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THE INSTITUTE FOR SOCIOECONOMIC STUDIES

Airport Road Dr. Leonard M. Greene
White Piains, NY 10604 President
(914) 428-7400

OBJECTIVE: To promote and conduct research refating to the qualty of hite, eco-
nomic development, social motivation, poverty, urban regeneration and the problems
of the elderly.

Primary Program Focus: Economic and Free Enterprise Education and Public
Palicy

ORGANIZATION: Founded in 1974. This nonpartisan, nonsectarian, nonproft,
501(c)(3), research foundation is supported by the contributions of individuals and the
sale of publications and services.

Geographic Interest: National 1984 Budget: $646,300
Educational Level:  Adult Full-time Staff: 10

PROGRAM: The Institute conducts research in its areas of interest and dissemi-
nates that research in its periodicals, books and monographs. In addition, the Institute
sponsors conferences and symposia and a National Essay Contest on the subject of
welfare and social insurance consolidation.

GRANTS: Grants are awarded to scholars for research in the Institute’s areas of
interest.

No. of 1984 Grants: 15 Amount of 1984 Grants: $29,350

PUBLICATIONS: The Institute has developed Free Enterprise Witnout Poverty, a
plan for comprehensive welfare reform o restore incentive to the poor 1o become pro-
ductive members of our free enterprise systemy: and An lnventory of State and Local
income Transter Programs, Fiscal Year 1977, the first compilation of all U.S. income
transfer programs.

PERIODICALS: The Institute putilishes The Journal: The Institute: for Socioeconom-
ic Studies (circ. 17,500) quarterly and The Socivecononic Newsletter (Girc. 17,500)
bimonthly.
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INSTITUTE OF AMERICAN ENTERPRISE

307 West Brooks Dr. Alexander Holmes
Room 306 Director
Norman, OK 73019

(405) 325-2861

OBJECTIVE: To disseminate to students and the public accurate information and
careful analysss of the economic principles underlying the American economy and how
they affect state and local public poiicy.

Primary Program Focus: Economic Education

ORGANIZATION: This public foundation is supported by a $75,000 endowment
and contributions from businesses, foundations, and individuals.

Geographic Interest: Okiahoma 1984 Budget: $25,000

Educational Level:  High School Full-time Staff: -0
through Aduit

PROGRAM: The Institute provides public policy consultation with state legislative
and business leaders; univer: ity-level teaching and special programs: scholarships/
internships for college students: and essay contests for high school seniors,
GRANTS: None

No. of 1984 Grants: -0 Amount of 1984 Grants: (-
PUBLICATIONS: None

PERIODICALS: None

Pomwe o,
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INSTITUTE OF FREE ENTERPRISE

P.O. Box 3551 Dr. W. Troy Anders
High Point College Director
High Point, NC 27262

(919) 885-0555

OBJECTIVE: To explore the strengths and weaknesses of the American free enter-
prise system and to further economic education in the mid-Atlantic states.

Primary Program Focus: Economic and Free Enterprise Education

ORGANIZATION: Founded in 1981. This nonprofit institute is supported by contri-
butions from foundations.

Geographic Interest: Mid-Atlantic States 1984 Budget: Not Provided
Educational Level:  University Full-time Staff: 1

PROGRAM: The Institute sponsors an annual lecture on free enterprise by a noted
speaker for High Point College students and the public.

GRANTS: None
No. of 1984 Grants: -0- Amount of 1984 Grants: -0
PUBLICATIONS: None

PERIODICALS: The Institute publishes an annuat Journai of Free Enterpnse con-
taining student research.

i
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INTERCOLLEGIATE STUDIES INSTITUTE, INC. (1S1)

14 S. Bryn Mawr Avenue E. Victor Milione
Bryn Mawr, PA 19010 President
(215) 525-7501

OBJECTIVE: To provide a conservative educational alternative on university cam-
puses through publications, lectures, conferences. books, and other programs to up-
hold imited government, private property and a free market economy.

Primary Program Focus: Frew Enterprise Education and Western Cuttural Heritage

ORGANIZATION: Founded in 1953 This nonpartisan, nonprofit, 501(c)(3), public
foundation s funded by contributions from businesses, foundations and individuals,
and the sale of publications and services. The Institute has 25,000 members.

Geographic Interest: National 1984 Budget: $801,000
Educational Level: University Fuil-time Staff: 12

PROGRAM: Each summer in cooperation with the Center for Free Enterprise Edu-
cation at the University of Tennessee, Chattanooga, ISI sponsors a week-long confer-
ence on “'The Role of Business in Society.”” The Institute sponsors frequent lectures
across the country that deal with economic and business issues. Occasional confer-
ences, such as "The Morality of the Free Market," are held. Institute services also
include curriculum consultation, direct programs with students and matenials dissemi-
nation. Instructional materials include books, pamphiets, periodicals and reprints.

GRANTS: None

No. of 1984 Grants: -0 Amount of 1984 Grants: -0
PUBLICATIONS: An extensive reprint program, including reprints from /ntercolie-
giate Review and other sources. is sponsored by the Institute. These reprints are made
avatable to college teachers for ciassroom use.

PERIODICALS: The Institute publishes The Intercollegiate Review (circ. 30,000)

and Modern Age (circ. 5.000). quarterly; The Political Science Reviewer (circ. 1,000,
annually, and Continuty: A Journal of History (circ. 500), semi-annually.
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INTERMNATIONAL ASSOCIATION OF BUSINESS

COMMUNICATORS (IABC)
870 Market Street Norman G Leaper
Suite 940 President
San Francisco, CA 94102

(415) 433-3400

OBJECTIVE: To help business communicators develop the ability to assist their or-
ganizations in achieving their goals; to promote professional growth tor member% anu
to advdance the profession.

Primary Program Focus: Business and Economic Education
ORGANIZATION: Founded in 1970. This nonpartisan, nonsectanan, nonprofit as-

sociation is supported by dues from 12,000 members, the salz of publications and
services and fees for workshops, seminars and conferences.

Geographic Interest: International 1984 Budget: $2,600,000
Educational Level:  University and Adult Full-time Staff: 20
PROGRAM: IABC encourages the establishment of effective traning programs for
business, industry, nonprofit organization and government communicators through
sponsorship of workshops and seminars, publication analysis and research Members
of the Association’s 126 chapters range from senior-level communications managers
to entry-level practitioners including editors, writers, public affairs and community rela-
tions specialists and other communication specialists

GRANTS: None

No. of 1984 Grants: O Amount of 1984 Grants: 0
PUBLICATIONS: None

PERIODICALS: Commuricaton World (cire. 15,000) 1s the Association’s monthiy
publication distributed to members.
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THE INTERNATION/.L ASSOCIATION OF STUDENTS IN
ECONOMICS AND BUSINESS MANAGEMENT (AIESEC)

14 West 23rd Street Student Operated
New York. NY 10010
(212) 206-1888

OBJECT'VE: To dentify and train a seloc! group of economics and business stu-
dents *vith leadership potential, thro.gh international exchange of nternships offenng
practical management experiences.

Primary Program Focus: Business ond F oo womic Education

ORGANIZATION: Founded in 1957, This nonprofit, 501(c)(3), membership organi-
zation Is supported by contributions from businesses. foundations and indwiduals;
tunds from government agencies; and dues from 2,400 members.

Geographic Interest: International 1984 Budget: $416,000
Educational Level: University Full-time Statff: 8

PROGRAM: AIESEC sponsors seminars, conterences, study tours, and trainee pro-
grams inbusiness and industry. It administers a variety of student programs. The Intern
Exchange Program is a bilateral exchange of student trainees with 54 other AIESEC
membership countries. Students are placed in positions in foreign firms and exposed
to the decision-making process. The Leadership Development Program eniables stu-
dents from developing courtries to learn new management techniques threugi istern:
ship in the U.S. Local student/business programs increase intersc.uon betwnen
business people and college and university members. Business s :minars and panei
discussions focus on an issue of concern to participants and drav from the student,
academic and business sectors. Gareer planning meetings allow bu.iness representa-
tives to present their companies ond industries to American students nn campus and
to meet potential employees. The Seminar Study and Training Program combines
weekly discussion with the Intern Uxchange. The Extension and Consaliciation Pro
gram Sponsurs exchange: students i-om developing and developed countries who
learn the best m.anagenal techniques to operate the AESEC program.

GRANTS: None
No. of 1984 Grants: (. Amount of 1984 Grants: (-
PUBLICATIONS: None

PERIODICALS: The Association publishes, Linkiotter quarterly and The Journal six
times a year.
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INTERNATIONAL ECONOMIC STUDIES INSTITUTE

1400 Eye Street, NW. Timothy W. Stanley
Sute 510 President
Washingtun, D .C. 20005

(202) 898-2022

OBJECTIVE: To exammne maor ntertational economic issues of concen to Amen
cans and to inform government and private sector palicymakers and opinion leaders
and the public.

Primary Program Focus: Economic bducation

ORGANIZATION: Founded n 1974, Tt.s ronprofit, 501(¢.)(3) mstitute 15 atfhated
with the International Economic Policy Association and utiizes its staff and consultants
on arembursable basis. It 1s supported by contributions from businesses, foundations
and indviduals and grants from gavernment agencies.

deographic Interest: International 1984 Budget: $40.000
Educational Level:  University and Adult Full-time Staff: -0

PROGRAM: The Institute is pnmarily a research organization aimed at the profes:
sional level. Officers and consultants also participate in acadermic conferences, sym-
posia, workshops. etc. Current emphasis s on the misaligned dollar and its impact on
U.S. trade an 1 the U.S. economy. The Institute offers training tor graduate and under:
graduate student mterns.

GRANTS: None
No. of 1984 Grants: 0 Amount of 1984 Grants: 0

PUBLICATIONS:  Raw Materials and Foreign Policy (Westview Press) and Techriol
ogy and Economic: Development. A Realstic Perspoective ((Nestview Press) are pubh
cations of the Institute. The nstitute has also worked on prblicatons on East West
trade mn technology: miternational cconomics and secunty, ncluding NATO and arms
control; and trade development,

PERIODICALS: Cordornporayy issucs (cre. H00) 15 pubhshed annually Pernodic pa
pers are occasiondlly pubiished by the: insbitute
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INTERNATIONAL INSTITUTE FOR ECONOMIC RESEARCH
(IIER)

1100 Glendon Avenue #844 Wilham R Allen
Los Angeles, CA 90024 President
(213) 208-7735

OBJECTIVE: To promote and distnbute dispassionate apphcations of clemental
analysts to economic and public policy 1ssues.

Primary Program Focus: Economic Ecucation

ORGANIZATION: Founded in 1974. This nonpartisan, nonprofit. 501(¢)3) mshitute
is supported by contributions from businesses. toundations and mdivicduals and the
sale of pamphlets.

Geographic Interest: International 1984 Budget: $170.000
Educational Leve!: University and Adult Full-time Statf: 0.

PROGRAM: The Institute provides an economic commentary five day:s a week on
over 28 radio stations across the United States. The Institute also publishes pamphlets
and flyers directed teward govermnment decision makers. the media. corporate offy-
cers, professionals and college and high school teachers. The Institute’s president
makes numerous presentations at workshops, civic and corporate meetings and me-
dia interviews.

GRANTS: None
No. of 1984 Grants: 0 Arnount of 1984 Grants: ()

PUBLICATIONS: The Institute publishes angnal and repnnt papers: witten by
economists and public policy experts. The topics cover a wide spectrim of economic
and public policy 1ssues.

PERIODICALS: 71 Michnight Economist: Brovcdeast £asays (cire. 20.000), pub-
Ished twice yearly, 15 a compilation of the Inatitute's radio broadeasts The Midright
Econonustiiyer (cire. 1.000), pubnished monthly, presents 4 selection of commentaries
broadcast dunng the month.
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INVEST-IN-AMERICA NATIONAL COUNCIL, INC.

2400 Chestnut Street Louis G. Miilone
Sute 1710 President
Philadephia, PA 19103

(215) 568-7311

OBJECTIVE: To provide teachers with a fundamental and positive understanding of
the American market system.

Primary Program Focus: Business Consumer, Economic and Free Enterpnse
Education

ORGANIZATION: Founded i 1949 This nonprotit, 501(c)(3) orgamnzation s sup
ported by contrbutions from businesses, foundations and ndividuials.

Geographic Interest: National 1984 Budget: $352.000

Educational Level: Elemontary Full-time Staff: 8
through Adult

PROGRAM: Investin-America’s institute on the Amencan economy 18 a specially
talored approach to education providng elementary and high school teachers direct
contact with representatives of the Amencan market system. The philosophy of the
institute 1s grounded on the belief that the United States offers the world's best model
of a working democracy. providing a maxmum of indvidual freedom and national
progress. This success over the last two centunes nwes much to the ree market sys:
tem. The institutes are organized to openly discuss the private compettive market sys-
tem. These discussions feature America's business leaders and provide teachers with
a fundamental and positive understanding of the Amencan market economie system
Services provided include direct programs with students, matenals dissemination. re:
search and teacher training Instructional matenals nclude iims, lesson plans. penodi-
cals and textbooks.

GRANTS: Grants are awarded tor university or college costs. acadermic honorari
ums, twtion, stipends, ciassroom materals and other related costs in provicding the in
stitute on Amencan economy, media workshops of media protessionals and protiles of
Amearncan lcaders.

No. of 1984 Grants: 20 Amount of 1984 Grants: $173.131

PUBLICATIONS: The Councid's publications mehide Econonue Ditersicy i the Ele
mentary Schools, Mathormatios: of Savinagas and lnvestment. Savings and Investment
Essontials of Economic Frogross, Your Stake n Frofits, The School s Bolen Bemioving
the Cultural Lag m Economie: Education and Ten Lssontials ot Feonomie Progess

PERIODICALS: None

EI{IC 1
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INVEST-IN-AMERICA NORTHERN CALIFORNIA
COUNCIL, INC,

210 Post Street Richard R. Pohii
Suite 609 Executive Director
San Francisco, CA 94108

(415) 781-3282

OBJECTIVE: To foster a better tunderstanding of the fundamentals of economics
and a greater appreciation of our free enterprise system.

Primary Program Focus: Economic and Free Enterpnse Education
ORGANIZATION: Founded in 1954. This nonpartisan, nonseclarian, nonprofit,

501(c)(3) organization is funded by contributions: from businesses, foundations, and
tihdividuals.

Geographic Interest: Northern California 1984 Budget: $'45,000
Educational Level: Middle: Junior High Full-time Statt: 0
School. High School
and Adult

PROGRAM: The Council sponsors the following activities: 1) high school economic
discussion competition: 2) high school Jjournalism competition on economic subjects;
3) junior high/middle school essay compelition on a subject relating to business:
4) student press conferences with nationally recognized business leaders: and
5) teacher education in consumer economics and n teaching economics. Services
also incfude materials dissemination.

GRANTS: None
No. of 1984 Grants: 0 Amount of 1984 Grants: O
PUBLICATIONS: None

PERIODICALS:  An annual repurt is distibuted to schools and businesses.
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THOMAS JEFFERSON CENTER FOR POLITICAL ECONOMY

114 Rouss Hall Edgar Olsen
University of Virginia Executive Drrector
Charlottesville, VA 22901

(804) 9243544

OBJECTIVE: To ennch the resources for economic research at the University of
Virgina.

Primary Program Focus: Economic Education

ORGANIZATION: Founded in 1857. This nonproft center 1s supported by tunds
from the University's Department of Economics.

Geographic Interest: National 1984 Budget: $5.000
Educational Level:  University Full-time Staff: 0
PROGRAM: The Center sponsors public lectures by visiting scholars four to six
times a year: publhishes discussion papers, and mamtams a hbrary of discussion pa-
pers and journals.

GRANTS: None

No. of 1984 Grants: 0O Amount of 1984 Grants: -0
PUBLICATIONS: 1he Center's Discussion Paper Series mcludes more than 45 pa
pers on a variety of economic topics mciuding “Minmum Wages and the Distnbution
of Income,” "Money. Growth and the Theory of Interest” and “The Role of Govern

ment! In the Housing Sector.”

PERIODICALS: Nonu

——
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THOMAS JEFFERSON RESEARCH CENTER

1143 N. Lake Avenue David Gentry
Pasadena, CA 91104 President
(818) 798-0791

OBJECTIVE: To apply professional systems management methods for seeking
and communicating workable solutions to the human problems of individuals, organi-
zations and society.

Primary Program Focus: Business, Ethics, and Free Enterprise Education

ORGANIZATION: Founded in 1963. This nonpartisan, nonsectanan, nonprofi,
501(c)(3) and 509(a)(2) research center is supported by contributions from business-
es, foundations and ndividuals; funds from government agencies; and the sale of
publications and services

Geographic Interest: International 1984 Budget: $600.000

Educational Level: Elementary Full-time Staff: 10
through Adult

PROGRAM: The Center conducts lectures seminars and workshops in leadership
and applied ethics. Research findings are published as reports, articles and books.
Center research indicates that a successful private enterprise economic system de-
pends upon leaders and voters who understand the ethical principles of responsible
freedom, justice, integrity, thrift, the work ethic. and a democratic republic. The exces-
sive size and cost of government and its antagonism toward private enterprise i1s of
special concern. Center services include curniculurn consultation and matenals devel-
opment and dissemination. Instructional matenials avatable nclude fims, lesson plans,
and textbooks.

GRANTS: None
No. of 1984 Grants: O Amount of 1984 Grants: 0

PUBLICATIONS: The Center's publications inchide Frontiers of Professiona’ Man-
agement. an audio cassette album featunng the views of eight leading exper's on
management, Excellence il cadership, based on the study efthe success and failure,
of thousands of executives and therr organizations: and Froductiviity. Getting Employ-
ees to Care, a four hour cassette album sharing the experences of some of Amerca's
leading experts on productivity.

PERIODICALS: 7 ¢ Center publishes a monthly newsletter, Jetforson Research
Letter, to enabie readers to keep up to-date on new developments inthe field of human
behavior,
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JOINT COUNCIL ON ECONOMIC EDUCATION (JCEE)

2 Park Avenue Dr. Michael A. MacDowell
New York, NY 10016 President
(212) 685-5499

OBJECTIVE: Toenhance the quality and increase the quantity of economic educa-
tion provided in thie nation's schools and universities.

Primary Program Focus: Economic Education

ORGANIZATION: Founded in 1949. This nonprofit, 501(c)3) organization 1s sup-
ported by contributions from businesses and foundations, a $54.358 endowment and
the sale of publications. It has 50 state and 265 local affiiated councils and centers
which are listed in the Appendix.

.

Geaographic Interest: National 1984 Budget: $2,439,000
Educ: tional Level:  Elementary through Full-time Staff: 25
University

PROGRAM: The Joint Council provides three basic services: 1) established and
maintains the largest nongovernmental teacher training system in the U.S.. including
£0 independent state councils on economic education and 265 university centers for
economic education which reach 100,000 teachers a year with vanous training pro:
grams and matenials; 2) produces basic curnculum materials for economic educators,
from kindergarten through ntroductory economics at the college level, and provides
resources and funding to tram teachers to use them: and 3) coordinates a system for
teacher training, curriculum change and cvaluation called the Developmental Econom-
ic Education Program (DEEP). DEEP is a contractual affiliation between a local school
system. the state council on economic education and the Joint Council. Districts pay
no dues or fees for participation in DEEP, but must provide coordinators and teacher
release time. Local corporations, plant facilities of major companies of indivic'uals un-
derwnte DEEP. Currently, there are 1,000 districts and over 12 million student;; partici-
pating in DEEP.

GRANTS: The Joint Council awaras grants to enhance the use of quality economic
education materials or programs by the nation’s teachers. Grants are also awarded to
develop, distribute and evaluate materials that teach economics.

No. of 1984 Grants: 450 Amount of 1984 Grants: $1,280,000

PUBLICATIONS: The Jont Conncil distrbutes Chocklist, a catalog of over 100 of
the organization's publications. Including books. audiu-visual materals, mcrooom:
puter modules and lests of economic iteracy. Among the publications are the Master
Curncutum Guide m Economics, a quidelne for school systems on - integrating
econoin ¢ nto existing courses of study, “"Give and Take,™ afim senes for use in
grades 8 10; " Trade Offs." a ilm series for 9 13 yoar olds; Tax Whys, " afim senes to
help high school students betler understand taxes; and INCOMEOUTCOMES, a set
of eight computer iodules.

PERIODICALS: The Jomt Council distbutes the Journal of £ conomic Education

(circ. 3,500), a quarterly publication for econoroic educators; Update (cie 35 000), a

general crrculation newsletter; and The Elementary Economust, a tnannuat publication

drsinned to notivate educators 1o teach basic cconomics by providing them with ef-
F IK‘IC teaching activities and economics background
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JUNIOR ACHIEVEMENT, INC. (JA)

550 Summer Street Karl Flemke
Stamtord, CT 06901 President
(203) 359-2970

OBJE"TIVE: To provide young people with practical economic education pro-
grams and experiences in the competitive private enterprise system through a partner-
ship with the business and education communities.

Primary Program Focus: Business, Consumer, Economic and Free Enterprise
Education

ORGANIZATION: Founded in 1919. This nonprofit, 501(«)(3) organization is sup-
ported by contributions from businesses, foundations and Indlividuals. It has 250 local
affiliates and 615,000 student members.

Geographic Interest: International 1984 Budget: $29,660,700

Educational Level: Eiementary Full-time Staff: 853
through High School

PROGRAM: Junior Achievement (JA) is a high school program in which students
gain hands-on experience by forming mini-companies, selling stock. producing and
marketing products or services, keeping records and then liquidating the company in
15 or 25 weeks. JA eéncourages young people to “learn by doing' about American
business and economics. Applied Economics (AE) is a one-semester, high school
elective course meeting five days a week. A visiting business consultant teaches one
day each week, teaming up with the teacher to present :conomics using a '*hands
on" learning method. Project Business is a flexible economic education program
which fits into an existing 8th/9th grade social studies cliss. A business executive, in
partnership with a teacher, presents a variety of business/economic topics once a
week for 12 weeks. Business Basics presents 5th/6th graders with a JA or AE high
school program spokesperson wiio relates experiences about working with the mini-
Company established. Services provided also inclide rnatenals development and dis-
semination and teacher traiming. Instructional matenals produced include filmstrips,
lesson plans, microcomputer software, simulations, activities, games and textbooks.

GRANTS: None
No. of 1984 Grants: -0 Amount of 1984 Grants: O

PUBLICATIONS: Jurior Achieveront publishes mstructional matenals 1o support
s basic programs.

PERIODICALS: None

A1
.
»

134




LAB (LEARNING ABOUT BUSINESS) INC.

Lake Erie College Pautine S. Krug
Box 251 Executive Drector
Painesville, OH 44077

(216) 352-3361

OBJECTIVE: Togive selected students an appreciation for and en intensive experi-
ence with the private enterprise system.

Primary Program Focus: Free Enterprise [:ducation

ORGANIZATION: Foundedin 1980. This ncnprofit, 501(c)(3), campus-based orga-
nization is funded by contributions from businesses, foundations and individuals.

Geographic Interest: Northern Ohio 1984 Budget: $34,000
Educational Level:  High School Full-time Staff: 1

PROGRAM: LAB is a one-week prograrn which introduces high school students
(during the summer between their junior and senior years) to the principles of American
business. The class sessions during the day address such topics as economics, mar-
keting, labor management, and how to form a corporation. Evening seminars provide
an opportunity for the students to discuss daily topics with members of the local busi-
ness community. A computer simulation of the marketplace environment produces
continuity between the day and evening sessions. LAB, Inc. produces fimstrips, mi-
crocomputer software and simulation activities.

GRANTS: None
No. of 1984 Grants: -0- Amount of 1984 Grants: -0-
PUBLICATIONS: None

PERIODICALS: LAB Annual Report provides a description of the annual program.
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LAW AND ECONOMICS CENTER (L+EC)

Emory University Henry G. Manne
Allanta, GA 30322 Director
(404) 7275771

OBJECTIVE: To further the development of law and econonics as intellectualy -
tegrated disciplines.

Primary Program Focus: Economic and Legal Education

ORGANIZATION: Founded in 1980. This nonprofit, 501(c)(3) center 1s supported
by contributions from businesses, foundations, and individuals,

Geographic Interest: National 1984 Budget: Not Provided
Educational Level: University and Adult Full-time Staff: 6

PROGRAM: The Center's program consists of a cluster of related actwities based
on teaching, research, publication, and conference administration. The Center offers
the L+EC Economics Institute for Law Professors, a two and one half week summer
course; the L + EC Law Institute for Economists, a two- week summer course; interdis-
ciplinary programs in law and economics. three or tour-day programs during the
school year; and the Fellowship Program in Law and Economics, in which selected
students are admitted to the Emory University J.D. degree program and concentrate in
law and economics.

GRANTS: The Fellowship Program in Law and Economics provides tution and a
substantial stipend during the three-year program.

No. of 1984 Grants: Not Provided Amount of 1984 Grants: Not Provided
PUBLICATIONS: None

PERIODICALS: [ eXecon (circ. 1.800), Working Papers and Supreme Court Eco-
nomic Review are published penodically by the Centor.
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LAW AND ECONOMICS CENTER (L&EC)

University of Miami Kenneth W. Clarkson
P.O. Box 248000 Director
Coral Gables, FL. 33124

(305) 284-6174

OBJECTIVE: To undertake research using the combined disciplines of law and
economics to increase tinderstanding of the toundations of a free society and to dis-
seminate the findings of that research.

Primary Program Focus: Business, Consumer, Economic and Free Enterprise
Education

ORGANIZATION: Founded in 1974. This nonprofit. 5G1(c)(3) center is supported
by contributions from businesses, foundations and individuals and by the sale of publi-
cations and services.

Geographic Interest: International 1984 Budget: $550.000
Educational Level:  University and Adult Full-time Staff: 7

PROGRAM: The Center conducts teaching institutes in market economics for fed-
eral judges, Latin American policymakers and media representatives. It also adminis-
ters interdisciplinary seminars in law and economics anc sponsors research in the
areas of product liability, government regulation, etc. The Center's activities are de-
signed to focus attention on those aspects of education and scholarship needed for
maximum individual freedom under a rule of law and to strengthen the usefuiness of
economics in policy deliberation by relating ecoriomic scholarships to ihe substance
and procedures of law.

GRANTS: None
No. of 1984 Grants: O- Amount of 1484 Grants: 0-

PUBLICATIONS: Products Liabity at a Glance s an extensive summary chart of

) y
statuitory and case law among the 50 stat-s iptended to ncrease understanding of
products liability law, its directions and probatile consequences. The Center 1lso pub-
iishes books, o;cartional paners. proceed.nys of law and cconomics seminars, a 1e-
: ' S| :
print series, a media sourcebook and 2. working papers series. A pubhications list is
available.

PERIODICALS: ™Nonce




LEARNING CENTER FOR ECONOMICS

807 N.E. Broadway Me! Pibal
Minneapolis, MN 55413 Coordinator
(612) 627-3166

OBJECTIVE: To enhance ind promote ezonomic education programs and traning
for teachers in the Minneapolis school district.

Primary Program Focus: Consumer, Economic and Teacher Education

ORGANIZATION: Founded in 1975 This nonpartisan, nonsectarian, nonproft,
901(c)3). educational center is supported by contributions from businesses, founda-
tions and individuals: funding from government agencies; and an $8,000 endowment

Geographic Interest: Minneapolis, Minnesota 1984 Budget: $72.000

Educational Le: al: Elementary through Full-time Staff: 1
High School and Adult

PROGRAM: The Learning Center is involved in increasing student and teacher
knowledge of the local economic community and the American economic system and
in preparing students for full and productive par'icipation in society. The Center devel-
ops curriculum materials and provides teacher in-service training in economics and
student workshops on economic topics. The Center sponsors a Student Congress on
Economic Issues, a program that provides the opportunity for high school students to
apply their economic knowledge. It also houses a resource center for economic edy-
cation and a program for circulating econornic materials. Instructional materials avail-
able include lesson plans and simulations, activities and games.

GRANTS: None
No. of 1984 Grants: 0 Amount of 1584 Grants: (-

PUBLICATIONS: The Conter publishes a senes, Curmculum Guide and Teaching
Strategies in Economics for Grades 4.5.6 Gand 12

PERIODICALS: Frogmss Report(cire 250)1s a newsletter distntuted three tmes a
yedr to teachers and corporate contubutors.

P o
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THE LEHRMAN INSTITUTE

42 East 71st Street Nicholas X. Rizopouios
New York, NY 10021 Executive Director
(212) 988-7300

OBJECTIVE: Toencourage an interdisciplinary approach to the study of public poli-
cy, especially 1ssues connectea with international economic and security problems.

Primary Program Fouus: International Economic and Security Problems

ORGANIZATION: Founded in 197. . This nonpartisan, nonprofit, 501(c)(3) institute
is supported by contributions from businesses, foundations and a $1,000,000
endowment.

Geographic Interest: International 1984 Budget: $600,000
Educational Level:  University and Aduit Full-time Staff: 6

PROGRAM: Under the direction and supervision of the Committee on Fellows and
Programs, close to 70 seminar meetings are held at the Institute each year. The Insti-
tute and the Association of vacques Rueft jointly established a Jacques Rueff Memori-
al Prize. The prize is awarded at three-year intervals to an individual for outstanding
contributions in the general field of political economy. Services provided include au-
thors’ seminars, policy round tables and research. Instructional materials produced in-
clude books.

GRANTS: Alimited number of Research Fellowships are awarded each year to indi-
viduals pursuing their own research and writing in areas broadly complementary to the
Institule's overall studies program.

No. of 1984 Grants: 3 Amount of 1984 Grants: $60,000

PUBLICATIONS: The institite's publications include Money and the Corning World
Order (New York University Press), U.S.- lapanese Economic Relations: Cooperation,
Competition. and Confrontation (Pergamon), and " The Complete Works of Jacques
Rueft” (in preparation). The Institute is also the cosponsor of over 40 other books.

PERIODICALS: None




LINCOLN FILENE CENTER FOR CITIZENSHIP
AND PUBLIC AFFAIRS (LFCCPA)

Tufts University Stuart Langton
Medford, MA 02155 txecutive Director
(617) 381-3453

OBJECTIVE: To develop and disseminate a body of knowledge concerning how
citizens can imost etfectively and constructively participale n social and yovernmental
institutions,

Fimary Program Focus:  Economic, Civic: and Global Education

OCRGANIZATION: Founded in 1948. This nunproft, educational center is supported
by contributions trom businesses, foundations and ndividuals and funds from govern-
ment agencies. The Center has operated at Tufts University since 19 and 1s gov-
err~Jd by the Civic: Education Foundation.

Geographic Interest: Naticnal 1984 Budget: $470,000
Educational Level:  High School Full-time Staff: 14
through Adult

PROGRAM: The Center works tc strengthen the field of citizen participation as a
muttidisciplinary area of inquiry and practice. Aspects of citizen participation studied
include youth citizenship, corporate public involvernent, volunteer leadership and enwvi-
ronmental citizenship. Programs inciude the National Conference on Citizen Participa-
tion, The Citizen Participation Institute, Citizen Survey Project, Youth Community
Volunteer Project, (oacher Workshops in Economics, Law and Global Education, New
England Environmental Conference, New ...gland Environmental Conterence tor Col-
lege Students, Environmental Leasiership Traming Institute, Nonprofit Leadership Insti-
tute and the Massachusntts Corporate Public involvernent Project.

GRANTS: None
No. of 1984 Grants: O Amount of 1984 Grants: 0

PUBLICATIONS: The Center publishes a book series on citizenstip and public
atfars.

PERIODICALS:  Cit-onstupr Particyen magazne and New Lngland Eovironemen-
tal News are published penodically Ly the Conter
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THE LINCOLN INSTITUTE FOR RESEARCH

AND EDUCATION (LIRE)
1735 DeSales Street, N.W. J. A. Parker
Suite 802 President
Washington, DC 20036
(202) 347-0872

OBJECTIVE: To accenluate the many similar interests, aspirations, and hopes
which tie all Americans together as citizens of one nation with one national destiny and
to seek resolution of minority problems within the framework of traditional U.S. politics
and economics.

Primary Program Focus: Consumer, Economic and Free Enterprise Education

ORGANIZATION: Founded in 1978. This nonpartisan, nonprofit, 501(c)(3), public
policy research and education organization is supported by contributions from busi-
nesses, foundations, and individuals.

Geographic Interest: National 1984 Budget: $700.000
Educational Level:  Adult Full-time Staff: 1)
PROGRAM: The Institute's programs emphasize private enterprise views on public
policy issues at all levels of government and stress positive solutions to Black Ameri-
can issues and problems. Current studies are being conducted on issues that affect
Black Americans, including tuition tax credits, enterprise zones, criminal justice admin-
istration, national defense, internal security, flat-tax, quotas and organized labor. Pro-
jects alsc include sponsored and cosponsored seminars and conferences and a grant
.« scholarship program.

GRANTS: Not Provided

No. of 1984 Grants: Not Provided Amount of 1984 Grants: Not Provided
PUBLICATIONS: None

PERIODICALS: The Lincoin Review s a journal published quarterly.
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MANHATTAN INSTITUTE FOR POLICY RESEARCH

131 Spring Street Wilham M. H. Hammett
New York, NY 10012 President
(212) 354-4144

UBJECTIVE: To improve the media's understanding of public palicy 1ssues that re-
quire economic analysis.

Primary Program Focus: Economic Education

ORGANIZATION: Founded in 1977 This nonpartisan, nonprofit, 501(c)(3), public
foundation is supported by contributions from businesses, foundations, and individ-
uals.

Geographic Interest: National 1984 Budget: $850,000
Educational Level:  Aduit Full-time Statf: 8

PROGRAM: The Institute has two core programs. The book publishing program
seeks to bring new intellectuals into print in a format that will have greatest impact. The
Institute finds the authors and seeks contracts with major trade publishers. The Insti-
tute also actively promotes and distributes the books. The second program is the
Manhattan Forums. These forums artract leading intellectuals who present their ideas
and work to the media and business leauers.

GRANTS: None
No. of 1904 Grants: -0- Amount of 1984 Grants: -0

PUBLICATIONS: Among the books recently promoted by the Institute are Losing
Ground: American Social Polcy 1950- 1980, From Adan Smith to the Wealth of Amer.
fca, Secrets of the Tax Revolt, Power and Privilege: Labor Unions in America and Sup-
ply Side Solution,

PERIOUICALS: The institute publishes Manhattan Report on Economic Policy
(circ. 20,000) eight times a year.
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THE MEDIA INSTITUTE

3017 M Street, N.W. Patrick D. Maines
Washington, DC 20007 President
(202) 298-7512

OBJECTIVE: To promote improvement in business and economic news coverage
through research studies and programs related to business/media relations, the new
technologies and communications policy issues.

Primary Program Focus: Business and Economic Education

ORGANIZATION: Founded in 1979. This non-profit, 501(c)(3), research organiza-
tion is supported by contributions from businesses, foundations and individuals;
funds from government agencies; and the sale of publications and services.

Geographic Interest: National 1984 Budget: $956,900
Educational Level:  University and Adult Full-time Staff: 7

PROGRAM: The Institute sponsors a variety of research and aducational programs
related to business/media relations, the new technologies, and communications is-
sues, both domestic and international. The Institute publishes studies analyzing media
coverage of major business and economic issues and books on other media-related
topics.Other Institute progr.ums include a monthly luncheon senes, whict provides a
forum for business executivos and journalists to discuss media issues; and seminars
and workshops across the country.

GRANTS: None
No. of 1984 Grants: 0- Amount of 1984 Grants: -0

PUBLICATIONS: The Institute has numerous publications on topics related to busi-
ness and economics. Suome of these are Economies Forecasts, Election Years and the
Media, Points of View: Speeches Presented at the Busimess/Media Luncheon Sernies
and Energy Coverage-Media Paric.

PERIODICALS: The Institute publishes two newsletters. Media Institute Forum
(circ 4.000) 15 published aix ime s ayearn, and Bus wess and the Media (cre. 4.000) 1s
published three tmes a year An annual reports also pubashed




MISSOURI CHAMBER OF COMMERCE EDUCATION
FOUNDATION, INC.

P.O.Box 1155 Ron Rouwerson
Jefterson City, MO 65102 Secretary
(314) 6342414

OBJECTIVE: To create a better understanding of the American free enterprise eco-
nomic systern and its principles, heritage and traditions.

Primary Program Focus: Econcmic and FreeEnterprise Education

ORGANIZATION: Founded in 1964. This nonpartisan, nonsectarian, nonproht,
501(c)(3) foundation is supported by contributions from businesses and individuals.

Geographic Interest: Missouri 1984 Budget: $52,000
Educational Level:  Elementary Full-time Staff; 3
through Aduilt

PROGRAM: The Foundation sponsors a variety of study tours, workshops, forums
and symposit.1s throughout the state. These include the Missouriana Study Tour. a
three-week credit course for teachers who tour Missouri industry by bus; Col' ge-Busi-
ness Symposiunis, a program tor college students and faculty; and Economic Educa-
tion Workshop for Clergy. a program for clergy of all churches. The Foundation
annually sponsars a senes of forums throughout the state directed at high school stu-
dent leaders. These forums provide students the opportunity to interact with businass
and political leaders. Services provided also nclude maternials development and dis-
semination. Instructional materials avaiable nclude lesson plans and nstructional
sheets on the American economic system.

GRANTS: None
No. of 1984 Grants: -O- Amount of 1984 Grants: 0
PUBLICATIONS: None

PERIODICALS:  £ducation Notes s an accasional ewslotter sened by the Cham
ber's Education Council

P,

144



NATIONAL 4-H COUNCIL

7100 Coni ecticut Avenue Mary Kaye Merwin
Chevy Chase, MD 20815 Admitistrator, Programs
(301) 656-3000

OBJECTIVE: To provide opportunities for young people to develop marketable
skills, become aware of career opportunities, and become involved in personai and
business economics.

Primary Program Focus: Consumer, Economic and Agricultural Education

ORGANIZATION: Founded in 1976 as a result -f a merger of the National 4-H Ser-
vice Comimttee (founded in 1921) and tt.e National 4-H Foundation (founded in 1948).
This nonprofit, 501(c)(3), private educational Institution 1s supported by contributions
from corporations, foundations and individuals.

Geogrephic Interest: National 1984 Budget: $12,000,000
Educational Level:  Elementary Full-time Statf: 200

through High School

PROGRAM: The “learn by doing™ appreach of the 4-H program provides opportu:
nities for young people to develop marketable skills, necome aware: ot career opportu-
nities, and become involved in personal and business econormics. Special programs
on career exploration, youth employment, comimodity marketing, economics in action
and business management are otfered in cooperation with the private sector. This
youth program of the Cooperative Extension Service of the State Land Grant Universs-
ties and the U.S. Department of Agriculture now involves five million boys and girs
from 9 to 19 years of age.

GRANTS:  Scholarsiip grants are awarded to 4 Hmembers for use in pursuing high-
er education.

No. of 1984 Grants: 284 Amount of 1984 Grants: $281.400

PUBLICATIONS: The: Counctt bublishes a wicke vanety of educational prnted and
audio-visual malerials.,

PERIODICALS:  The: Counci putsshes Natiom il 4 H News ona penodic basis

Broa
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NATIONAL ASSOCIATION FOR INDUSTRY-EDUCATION
COOPERATION (NAIEC)

235 Hendricks Boulevard Dr. Donald M. Clark
Buffs!lo, NY 14226 President
(71:.) 834-7047

OBJECTIVE: To foster industry-education joint etforts in school improvement and
economic development at local and state levels.

Primary Program Focus: Consumer, Economic and Vocational Education

ORGANIZATION: Founded in 1964, This nonpartisan, nonsectarian, nonprofit,
501(c)(3) association is supported by contributions from businesses and foundations,
funds from government agencies, dues from 983 members and the sale of publica-
tions and services.

Geographic Interest: International 1984 Budget: Not Provided

Educational Level: Elementary Full-time Staff: 2
through Aduit

PROGRAM: NAIEC is a national Clearinghouse for information on industry involve-
ment in education. It provides leadership in developing effective joint industry and edu-
cation efforts to implement policy and programs aimed al helping youth acquire
employable skills, work attitudes and an understanding of our economic; System.

GRANTS: None
No. of 1984 Grants: 0. Amount of 1984 Grants: -0.

PUBLICATIONS: Materials produced by NAEC include Industry Education Coun-
cils: Handbook, How to Plan a Community Resources Workshop: A Handbook: A
Guide for Evaluating I austry Sponsored Educational Materials: Independent Educa-
tional Management Audit: A System Approach, and Volunteensm in Special Education
Through Industry Education Cocperation The Association also has a fim, “"Communi-
ty Based Career Education Advisory Councils. A Mechanism for Local Collaborative
Efforts."

PERIODICALS: NA/EC Nowsiettor (circ. 1.500) is a brmonthly publication of the
Assoctation. Journal of Industry Education Cooperation {crc. 1,150) 15 published
semi-anntrally,
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NATIONAL ASSOCIATION OF INVESTORS CORPORATION
(NAIC)

1515 East Eleven Mile Road Thomas E. O'Hara

Royal Oak, MI 48067 Chairman
(313)453-0612

OBJECTIVE: To interest people in all aspects of equity investment, create new
shareholders and to teach sound investment principles.

Primary Program Focus: Economic Education

ORGANIZATION: Founded in 1961. This association is supported by ducs from
6,000 affiliated clubs with 115,000 members and by the sale of materials.

Geographic Interest: National 1984 Budget: $2,000,000
Educational Level:  Adult Full-time Staff: 18
PROGRAM: Local chapters tran people as speakers to teach NAIC Stock Study
procedures, to explain the economic: factors aftecting therr lives and to reply to accu-
sations made against the operating policies and profits of business and industry.
GRANTS: None

No. ot 1984 Grants: -O- Amount of 1984 Grants: -0-
PUBLICATIONS: The Association publishes The NAIC Investor's Manual.

PERIODICALS: Better Investing is published monthly.
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THE NATIONAL ASSOCIATION OF LIFE UNDERWRITERS
(NALU)

1922 F Streel, N.W. Jack £ Bobo, CLU, FIMI
Washington, DC 20006-4387 Executive Vice President
(202) 331-6031

OBJECTIVE: Tu support ard raaintain the principles ot life and health insurance: 1o
promote high ethical standards; to inform the public and render community service

Primary Program Focus: Business, Consutner and Economic Education

ORGANIZATION: Founded in 1890. This nonprohit trade association, whose mem-
bership comprises over 128,006 salespersons of life and health insurance and allied
financial products, consists of over 1,000 state and local associations and is support-
ed by membership dues and vdvertising revenue

Geographic Interest: National 1984 Budget: Not Provided

Educationai Level: Elumentary Full-time Staff: 94
through Aduit

PROGRAM: NALU sponsors educational and public service programs and encour-
ages state and local associations to Sponsor adult classes in family finance and mon-
€y management as part of its consumer education program. Guidelines are provided
to members for this purpose. It encourages use of materials such as Family Financial
Education for Adults, an 80-pa; je comprehensive outline of a 12-week course in family
tinance and money management. A speakers bureau is maintaned by affiiate state
and local associations.

GRANTS: The Association awards grants to further ife nsurance education and re-
search into products, services and public attitudes.

No. of 1984 Grants: 1 Amount of 1984 Grants: $1,000

PUBLICATIONS: The Association publishes numerous printed and audio-visual
materials to help consumers better understand and appreciate lite and health insur-
ance, prepares guidelines and materials on maney management and family finance,
for student and adult classroom use: and publishes pamphlets explaining career op-
portunities in life and health insurance. Teaching materials: developed by the Associ-
ation are described in the Amerncan Council of Lite Insurance Catakogue.

PERIODICALS: NALU has two monthly newsletters, Life Association News (circ.

140.000), for members, and Education Newsietior (cire. 1,400), for state and local
NALU education chairpersons,

fo
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NATIONAL ASSOCIATION OF MANUFACTURERS (NAM)

1776 F Street, N.W. Aicxander B. Trowbridge
Washington, DC 20006 President
(202) 626-3700

OBJECTIVE: To promote Amenca’s economic heaith and productivity, particularly
in the manufacturing sector, by developing and ad scating sound industrial practices;
to make the American business community more ware of and involved in the process
of public policy formation; and to reinforce public understanding of the importance of
the competitive market system in promoting the national interest athorne and abroad.

Primary Program Focus: Economic Educ:tion

ORGANIZATION: Foundcd in 1895, This nonpartisan, nonsectarian, nonprofit as-
sociation 1s supported by dues from 3,500 members.

Geographic Interest: National 1984 Budget: $11,000,000

Educational Level: Elementary Full-time Staff: 20C
through Adult

PROGRAM: The Association works indirectly with the educational system to pro-
mote a better understanding of the Amernican economic systern. While many of its
communications have an economic content, the Assuciation 1s not actively involved In
the development of educational materials.

GRANTS: None

No. of 1984 Grants: -0 Amount of 1984 Grants: 0
PUBLICATIONS: None

PERIODICALS: Enterpnse (cire. 41,000) 15 published 10 times per year. [tis distnb-
uted to business leaders, Congress, the press, colleges and ibranes Atwrqular inter-

vals NAM publishes Perspective on Nahonal lssues (circ. 8,000) on selected topics.
This free publication 1s distributed to opinion leaders and the press.

)
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NATIONAL BUREAU OF ECONOMIC RESEARCH, INC. (NBER)

1050 Massachusetts Avenue Martin S. Feldsten
Cambridge, MA 02138 President
{617) 868-3900

OBJECTIVE: Toinvestigate, research and present to the public important econom-
ic facts and their interpretation in a scientific and impartial manner.

Primary Program Focus: Economic Research

ORGANIZATION: Founded in 1920. This nonpartisan, nonprofit, 501(c)(3), re-
search bureau is supported by grants from government agencies and contributions
from businesses, foundations and iIndividuals.

Geographic Interest: International 1984 Budget: $7,000,000
Educational Level: Adult Fuli-time Staff: 50

PROGRAM: NBER conducts research on economic growth and fluctuation, pro-
ductivity, employment, price levels, national income, public finance, financial instity-
tions, monetary economics, social security, international economics, human
resources, social institutions and labor econornics. Resuits of Bureau research are dis-
seminated to policymakers in government and the private sector through books, work-
ing papers and conferences.

GRANTS: None
No. of 1984 Grants: -0- Amount of 1984 Grants: -0

PUBLICATIONS: NBER publishes several books each year through the University
of Chicago Press. They are intended for academic and government economists. Oc-
casionally the Bureau prodi: ses summary report of a body of research for a wider
audience. However, even these summaries are written for an audience with an under-
graduate education in economics.

PERIODICALS: NBER publishes a monthly Digest (cire. 13,000). which summa-
nzesrecent working papers for a nontechmical audience, and a quarterly Reporter
(cire 10,500), which mcludes abstracts of alt working papers and reviews of recent
findings.
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NATIONAL CENTER FOR POLICY ANALYSIS (NCPA)

7701 N. Sternmons John C. Goodman
Sutte 717 President
Dallas. TX 75247

(214) 951-0306

OBJECTIVE: To pron ote free enterpnse through research and puohication of stud-
ies and to find free enterprise solutions to major governmental problems.

Primary Program Focus: Consumer and Free Enterpnise Education
ORGANIZATION: Founded in 1982. This nonprofit, 501(c)(3) center is supported
by contributions from businesses, foundations and individuals and the sale of publica-
tions. The Center has 250 members.

Geographic Interest: International 1984 Budget: $329,000
Educational Level:  Adult Full-time Staff: 3
PROGRAM: The NCPA proriuces one study per month and one or two conferences
per year. The studies and conferences promote free enterprise and sug;gest solutions
tor economic problems facing the putshc and the government.

GRANTS: None

No. of 1984 Grants: -0 Amount of 1984 Grants: -0
PUBLICATIONS: A list of NCPA publications is available. Selected titles include The
R.E.A.L. Defict, Wellare and Poverty, The Future of Our Public Schools: The Causes
and Solutions, Analyzing the Reagan Record and Dismantiing the State: The Theory

and Practice of Frivatization.

PERIODICALS: Studies (circ. 300)1s the Center's maonthly pubslication.
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THE NATIONAL CENTER FOR RESEARCH IN
VOCATIONAL EDUCATION

The Ohio State University Dr. Robert I Taylor
1960 Kenny Road Executive Director
Columbus, OH 43210-1090

(614) 486 3655 or

(800) 848-4815 toli tree outside Ohio

OBJECTIVE: To increase the abiity of diverse agencies, mstitutions, and organiza-
tions to solve educational problems relating to mdividual career planning, preparation,
and progression.

Primary Program Focus: Business, Carcer and Vocational Education

ORGANIZATION: Founded in 1965. This nonprotit campus-based rescarch and
development center is supported by contributions, grants and contracts from busi-
nesses, government agencies, schools, colleges and universities, and mternational
agencies.

Geographic Interest: international 1984 Budget: Not Provided

Educational Level:  High School Full-time Staff: 194
through Aduit

PROGRAM: The Center provides assistance to local scheol disinets, state agen-
cies and multinational corporations in the areas of evaluating rograms and servic s,
conducting task analyses, projecting employer demand for skitied workers and de-
signing training progra.ns. The Center operates three computerized clearng houses
and two networks that provide access to thousands of materials produced around the
U.S. The Center houses the ERIC Cleannghouse on Adult, Career and Vocational Edu-
cation. The Center also provicies leadership training developinent through The Nation:
al Academy for Vocational “ducation's nationwide workshops, conferences and
seminars. In addition. The Advanced Study Center awards tellowships to scholars and
other leaders to pursue advanced mauiry in vocational and technical education.

GRANTS: None
No. of 1984 Grants: (. Amount of 1984 Grants: 0

PUBLICATIONS:  Over 1.000 products have resaltod from National Conter e
scarch, development, tramimeg and information achvitios. These products ofter a wide
range of assistance and consist ot pelicy and nformation papers, statt development
handbooks, research reports an . summianes. mstructional guides, career dey alop
ment systems and videntiapes of workshops and seninars Products are dovel noed
for all levels of vocational. technical and adult education

PERIOBICALS:  /uicts canf Finctiigs (cire H500). synthese, of research, w b
hished ararterl and Vocoational ! dueator (cie 35.00M) o quarterly newstiolter, 15 avail-
able tree to vocational educators and vccupktional tramers
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NATIONAL COALITION FOR CONSUMER EDUCATION

4 Apple Lane David Schoenfeld
New Milford, CT 06776 President
(203) 354-8409

OBJECTIVE: 7o promote and expand consumer education.

Primary Program Focus: Consumer Education

ORGANIZATION: Founded in 1981, This nony rohit, 501(c)3) orgariasation 1s sup:
ported by contributions from businesses, foundations, and ndividuals; grants trom
government agencies; dues from 3,500 members; and the sale of publications and
Sservices.

Geographic Interest: National 1984 Budget: Not Provided

Educational Level: Elementary Full-time Staff: -O-
through Adult

PROGRAM: The Coalition develops and disseminates cducational materials includ-
ing lesscn plans. posters and periodicals. Other activities of the Coalition include
teacher training, research, curnculum consultation and direct programs with students.
GRANTS: None

No. of 1984 Grants: -0 Amount of 1984 Grants: 0
PUBLICATIONS: None Listed

PERIODICALS: NoneLlisted




NATIONAL EDUCATION PROGRAM (NEP)

Oklahoma Christian College Dr. George S. Benson
Route 1, Box 141 President
Oklahoma City, OK 73111

(405) 478-5190

OBJECTIVE: To promote an understanding among the American people of the im-
portance of fath in God, strictly imited constitutional government, private enterprise
and private ownership and control of property.

Primary Program Focus: Economic and Free Enterpnse Education

ORGANIZATION: Founded in 1936 This nonprofit, 501(c)(3) organization is sup-
ported by centributions from businesses, foundations and individuals.

Geographic Interest: National 1984 Budget: $200,000

Educational Level:  Middie/Junior High Full-time Staff: 5
School through Adult

PROGRAM: The Natiunal Education Program has several areas of sctivity including
aradio show on 120 stations in 38 states entitled "Behind the News, " 4 weekly column
inover 1.500 publicai..ns, the production and distrbution of educational filis, a sum
mer youth seminar program, a series of lectures, mini-courses for teachers, a monthly
newsletter and research.

GRANTS: None
No. of 1984 Grants: -0 Amount of 1984 Grants: 0

PUBLICATIONS: The Natonal F.ucation Program has developed five mini
courses, each consisting of a teacher's guide, student workbooks, and cassette
tapes. Mini-csurses such as Declaration of irdependence, U.S. Constitution and Pri-
vate Enterprise are intended for classroom Jse The National Educational Program
"Matenials and Services’ pamphlet also lists iims, cartoons and printed speeches
avallable at nominal cost

PERIODICALS: NEP has two monthly publications, the National Program Lettor
(cire. 50,000) and The Monthly Letter (cire, 11.000)

-
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NATIONAL FEDERATION OF INDEPENDENT BUSINESS (NFIB)

600 Maryland Avenue, S.W. John Sloan
Suite 700 President
Washington, DC 20024

(202) 554-9000

OBJECTIVE: To promote and protect our free enterprise: system.

Primary Program Frzus: Business, Consumer, Cconomic and Free Enterprise
Education

ORGANIZATION: Founded in 1943. This nonpartisan, nonprofit association I1s sup-
ported by the dues of 560,000 members.

Geographic Interest: National 1984 Budget: Not Provided

Educational Level: Elementary Full-time Staff: 675
through Adult

PROGRAM: NFIB conducts research on small business issues and presents opin-
ions of its members to state and national legislative bodies. NFIB provides publica-
tions, cash prizes and advisory assistance to the Future Business Leaders of America,
Distribulive Education Clubs of America and Junior Achievement, Inc. It encourages
its members to become involved in economic education and career education pro-
grams at the community level. NFIB sponsors awards to outstanding teachers in Coop-
eration with the National Business Educators Association and supports teacher
training in economics and business.

GRANTS: The NFIB Research and Education Foundation gives awards to outstand-
ing teachers and students through programs of other organizations and to special pro-
jects about small business entrepreneurship, economic and business education.

No. of 1984 Grants: Not Provided Amount of 1984 Grants: Not Provided

PUBLICATIONS: “What's the Difference,” a poster and accompanying teacher's
guige comparing different economic systems, is revised annually. "Entrepreneurship:
Starting a New Business'' is a packet of posters and assays on entrepreneurship. The
INSIGHT program provides informative 1aterals for employers wishing lo help their
employees gain a better understanding of issues impacting small business.

PERIODICALS: NFIB Mandate (circ. 600,000), published bimonthly, covers topics
of interest to small businesses and educators. Quarterly Economic Report on Small
Business (circ. 2.500) is made available to ibraries, educators, and researchers,
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NATIONAL FOUNDATION FOR CONSUMER CREDIT (NFCC)

8701 CGeorgia Avenue Robert E. Gibson
Suite 601 President
Silver Spring, MD 20910

(301) 589-5600

OBJECTIVE: To fostor a better understanding of consurner credit through sound
educational, research and counseling programs.

Primary Program Focus: Consumer Education

ORGANIZATION: Foundedin 1951. This nonprofit, 531(c)(3) foundation is support-
ed by contributions from businesses, dues from 1 .000 members and the sale of publi-
cations and services.

Geographic Interest: National 1984 Budget: NotProvided

Educational Level:  Elementary Full-time Staff: 4
trrough Adult

PROGRAM: NFCC wc:ks with business, labor, the press, consumer groups and
academic institutions te educate consumers on intelligent credit usage and wise fam
ily tinancial planning. The Foundation supplies its member cour seling services, school
systems and federal, state and social agencies with materials in the form of pamphlets,
studies, speeches, news releases and press kits. Radio and television public service
announcements are provided and updated to coincide with current economic events.
NFCC also conducts research into the personal, professional, educational and socio-
economic aspects of consumer credit and disseminates the results to s member
counseling services as well as to government agencies, congressional leaders and
business, trade and labor organizations. Through its affiliated consumer credit coun-
seling services, the Foundation provides professional counseling to aid and rehabilt-
tate financially distressed families. NFCC sponsors workshops for high school
teachers and state and national ¢nferences on consumer credit

GRANTS: None
No. of 1984 Grants: 0 Amount of 1984 Grants: -0

PUBLICATIONS: The Foundation's educational materials nclucle traming hand-
books for consumer credit counselors and pamphlets and audio visual presentations
On consumier credit topics. Pamphlets inciude " Consumer Credit Counselng,” "Get
ting a Hold on Credit," "Understanding Consumer Credit” and "Establishing Good
Credit.” Audio-visual matenals include "An Alternative to Bankruptcey,” "Bankruptey
Isn't Funny"* and "'Buyer Beware.

PERIODICALS: Mombaors' Bullotin s the Foundation's newslettor,




THE NATIONAL INSTITUTE FOR WORK AND LEARNING

(NIWL)
1302 18th Street N.W. Richard A. Ungerer
Sutte 501 President
Washington, DC 20036
(202) 887.6800

OBJECTIVE: Topromote the idea that full development of our human resources de-
mands that education and wark be treated as lifetime pursuits.

Primary Program Focus: Economic and Career Education

ORGANIZATION: Foundedin 1971. This nonprofit, private organization is support:
ed oy contributions rom businesses and foundations and government contracts.

Geographic Interest: National 1984 Budget: $1.000,000

Educational Level:  High School Full-time Staff: 10
through Adult

PROGRAM: The Institute serves as an exchange for ideas and information, con-
ducts research and surveys and publishes reports on critical issues regarding educa-
tion and work. The Partnership for Youth Development Program empiloys locai and
state collaborations to promote private sector involvement in public school effective-
ness, improve the transition from school to work and improve relationships between
employers and unions and post-secondary institutions. The Worklite Transitions Pro-
gram aids transitions necessitated by new technoiogy, recessiors, imports, entry of
women into the labor force and retirement. The Critical Skills Program identifies critical
skills needs and develops collaborative efforts to increase skills required by industry
and the economy.

GRANTS: None

No. of 1984 Grants: O Amount of 1984 Grants: 0O-
PUBLICATIONS: Nune Listed

PERIODICALS: Nonc Listed
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NATIONAL LIVE STOCK AND MEAT BOARD

444 North Michigan Avenue John L Huston
Chicago, IL 60611 President
(312) 4675520

OBJECTIVE: To enhance the profit opportunities for the livestock and red meat in-
dustry by protecting and improviiy consumer demand for beet, pork, lamb, veal, and
processed meats,

Primary Pregram Focus: Consumer Education

ORGANIZATION: Founded in 1922, This association is supported by voluntary do-
nations by livestock producirs in the 48 contiguous statns.

Geographic Interest: N. ‘ional 1984 Budget: $14,000,000
Educational Level: Elementary Full-time Statf: 57
through Adult

PROGRAM: The association's educational program consists of the development of
filmstrip kits, bookiets and pamphlets.

GRANTS: Grants are given in the area of human nutrtion research.

No. of 1984 Grants: Not Provided Amount of 1984 Grants: Not Provided
PUBLICATIONS: The association produces “Shaping a Nation," a twu-part, 130
frame sound filmstrip which teaches three simple economic principles using the live-
stock and meat industry as a case study. A full-color pcster highlights the many and
varied career areas related to tarming and ranching, €.g..transportation, banking, mar-
keting, animal health care, etc. The set also includes a comprehensive teacher's
guide. The program is designed for use in grades § through 8.

PERIODICALS: None Listed

It
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THE NATIONAL MANAGEMENT ASSOCIATION (NMA)

2210 Arbor Boulevard Ronald E. Leigh
Dayton, OH 45439 President
(513) 294-0421

OBJECTIVE: To promote the personal and professional development of manage-
ment men and women, the recognition of managemerit as a profession and the tree
enterprise system.

Primary Program Focus: Business, Free Enterprise and Management Education

ORGANIZATION: Founded m 1925, This nonpartisan, nonsectanan, nonprofit,
501(c)(3) associationis supported by dues from 72,000 members in 270 chapters, the
sale of publications and services and ndividual contributions.

Geographic Interest: National 1984 Budget: 1,461.300

Educational Level:  High School Full-time Staff: 25
through Adult

PROGRAM: NMA chapter members imeet regularly and participate in ongoing edu-
cational programs, community activities, chinics, workshops, etc. The NMA trains
chapter officers, moniors activities to promote professionalism, develops courses
thro 1gh the NMA Educational Foundation and surveys the current thrust of manage-
ment science. The Association develops management training matenals, provides
curnculum consultation and mantains a speakers bureau Matenals produced by the
NMA include films, fimstrips, textbooks, activiies and perniodicals.

GRANTS: None
No. of 1984 Grants: 0 Amount of 1984 Grants: -0

PUBLICATIONS: The Association has published First Line Supervisor Program,
First Line Supervisory Handbook, Principles of Managing, Advanced Management
Stuchies, Critical Incidents i Management and other materials for professional
development courses.

PERIODICALS: MANAGE magazine (cre. 72,000) 15 1ssued quarterly to Assocl-
ation members.
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NATIONAL SCHOOLS COMMITTEE FOR ECONOMIC
EDUCATION, INC. (NSCEE)

P.O. Box 295 Morgan S. A. Reichner
86 Valley Ruad President
Cos Cob, CT 06807-0295

(203) 869-1706

OBJECTIVE: To reseaich, develop, and disseminate supplementary classroom
teaching aids which use nontechrical concepts. words. and phrases appropriate for
elementary through high school students to teach sunple, functional, enterprise
economics.

Primary Program Focus: Consumer, Economic, and Free Enterprise Education
ORGANIZATION: Founded in 1953. This nonpartisan, nci.sectanan, nonprofit,

501(c)(3), educational foundation is supported by contributions from businesses,
foundations and individuals and the sale of publications.

Geographic Interest: National 1984 Budget: $130,000
Educational Leve!: Elementary through Full-time Staff; 3
High School

PROGRAM: NSCEE'S educational services include seminars, audio visual aids,
pamphlets, wall charts and posters, teacher guirles and manuals, student waorkshops
and lesson plans placed in professional journals.

GRANTS: None
No. of 1984 Grants: 0 Amount of 1984 Grants: -0

PUBLICATIONS: Aids to Teaching Economic Principles is a catalog of NSCEE's in-
structional materiale. These materials include You Choose. a student workbook for
grades 3-7. Introducing Econonics. a thiee kit senes presenting basic principles and
values of the American economic systemin simple, understandable language: teacher
guides for all levels of instruction: and audio-visual classroom aids suttable for various
grade jevels.

PERIODICALS: None

-
-

160




NATIONAL TAXPAYERS UNION (NTU)

325 Pennsylvania Avenue, S.E David L. Keating
washington, DC 20003 Executive Director
(202) 543-1300

CBJECTIVE: Toreduce government taxes and spending and to promote constitu-
tional limitations on federal and state spending and taxes.

Primary Program Focus: Econoric and Free Enterpnise Education
ORGANIZATION: Founded in 1969. This nonpartisan, nonprofit associabion is sup-
ported by contributions from businesses and individuals. dues of 150,000 members
and the sale of publications and services.

Geographic Interest: National 1984 Budget: $2,000,000
Educational Level:  Adult Full-time Staff: 15
PROGRAM: The National Taxpayers Union analyzes legislation of concern to tax:
payers and publishes periodic reports and articles on their eftects. The NTU presents
testimony to Congress and lobbies for pro-taxpayer legislation. The organization annu-
ally rates members of Congress on how often they vote to reduce federal spending.
The NTU has also developed a slide show.

GRANTS: None

No. of 1984 Grants: O Amount of 1984 Grants: -0-

PUBLICATIONS: Perodic reports are published on legslation that  affects
taxpayers.

PERIODICALS: Dollars & Sense (circ 70,000) 1s distributed to members monthly.
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NORTH CAROLINA FOUNDATION FOR RESEARCH AND
ECONOMIC EDUCATION (NCFREE)

530 N. Blount Street Michael R. Mann
Raleigh, NC 27604 Exesutive Director
(919) 828-3733

OBJECTIVE: To preserve and promote the private enterprise system through re-
search on the pnvate enterprise attitudes of the voters in each legislative district and
the attitudes and voling records of legislators

Primary Program Focus: Political and Governmental Attitudes

ORGANIZATION: Founded in 1983. This nonpartisan, nonprofit, 501(c)(6), busi-
ness association is supported by dues from 76 members.

Geographic Interest: North Carolina 1984 Budget: $250,000
Educational Level:  Adult Full-time Staff: 3
PROGRAM: The Foundation conducls research and provides to its members infor-
mation and asscssments of each legislator's voting record and attitude toward private
enterprise. Members also receive information about the attitiides, registration data
and voting' _tory of each legislative district. The Foundatian constantly moritors and
reports .1 legislative activity.

GRANTS: None

No. of 1984 Grants: -0- Amount of 1984 Grants: -0-
PUBLICATIONS: None

PERIODICALS: Weekly Newsletter (circ. 80) 1s distrbuted to the Foundation's
membership.
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NORTHWOOD INSTITUTE
P.0.Box 58 Jo Ann Seguin

Cedar Hill, TX 75104 Director
(214) 291-7466

OBJECTIVE: Toimprove the public's understanding of the philosophy ot freedom.
Primary Program Focus: Economic and Free Enterpnse Education

ORGANIZATION: Founded in 1963. This nonproht, 501(¢)(3) institute is supported
by contribut.uns from businesses, foundations and individuals and an endowment.

Geographic Interest: International 1984 Budget: Not Provided
Educational Level:  University and Adult Full-time Staff: 3
PROGRAM: The Institute maintains a freedom library and conducts seminars on the
philosophy of treedom for adult and college level audiences. Services provided in-
clude direct programs with students, materals dissemination and research. Instruc-
tional materials include a periodical and a textbook.

GRANTS: None

No. of 1984 Grants: -0 Amount of 1984 Grants: -0-
PUBLICATIONS: The !nstitute publishes an economics textbook, Dividing the
Wealth, by Howard Kershner and an autobiography, A Saga of America, by Howard

Kershner.

PERIODICALS: The Institute publishes Answers to Ecoromic Problems (circ.
2,000) monthly.
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OFFICE EDUCATION ASSOCIATION (OEA)

5454 Cleveland Avenue Dorothy M. Goadmann
Columbus, OH 43229 Executve Director
(614) 895-7277

OBJECTIVE: To provide skill and personal leadership programs for students en-
rolled in vocational business and office education programs.

Primary Program Focus: Business and Free Enterprise Education

ORGANIZATION: Founded in 1966. This nonprofit, 501(c)(3) association 1s sup-
ported by contributions from businesses, foundations and ndividuals. dues from
74,000 members, and the sale of publications, services and advertising.

Geographic Interest:  National 1984 Budget: $570,000

Educational Level: High School and Full-time Staff: 6
Post-Secondary

PROGRAM: The free enterprise program sponsors competition among OEA mem-
bers. Competition between individuals or chapters evaluates therr efforts to inform oth-
ers about the iree enterprise system. Compelitive events in economic awareness are
also sponsored at the regional, state and national levels.

GRANTS: None
No. of 1984 Grants: O Amount of 1984 Grants: -0-

PUBLICATIONS: OEA publishes the Office Education Association Leadership De-
velopment Series, a series of six booklets on parhamentary procedure, goal =eiting, a
program of work development for chapters, manners for all oceasions lcadership de-
velopment, written communications and public speakiny.

PURIODICALS: OFA Commumque (circ. 76,000) is a quarterly publication avail-
able to student and teacher members.
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OHIO INSURANCE INSTITUTE (Oll)

P.O. Box 632 Noreen W. Johnson
Columbis, OH 43216 President
{614) 228-1593

OBJECTIVE: To help Ohioans better understand their insurance.
Primary Program Focus: Consumer Education

ORGANIZATION: Founded in 1968. This nonprofit trade association is supported
by dues from 100 members.

Geographic Interest: Onhio 1984 Budget: $80,000
Educational Level:  High School and Adult ~ Full-time Statf: €

PROGRAM: Oll conducts high school classroom programs including fims and
speakers; offers a "Workshop for Educators', a three-day summer seminar for high
school teachers; and gives a Teacher of the Year Award to recognize the ideas of edu-
cators in developing teaching units for insurance education.

GRANTS: Oll provides support to school district coordinators and Centers of Eco-
nomic Education to plan and conduct workshops on insurance-related topics.

No. of 1984 Grants: 6 Amount of 1984 Grants: $3,000

PUBLICATIONS: The Institute publishes Auto Insurance---Yesterday, Today and
Tomorrow, a complete hands-on teacher package on auto insurance featuring an
audio-visual program, teacher gude and support publications for high school
teachers.

PERIODICALS: The whio Insurance Guide (circ. 3,000) is an annual publication ot
the Institute. One copy is provided free to each high school in Ohio.
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OPERATION ENTERPRISE

P.O. Box 88 Jarosiav B. Tusek
Hamilton, NY 13346 Director
(315) 824-2000

OBJECTIVE: To offer huigh school and college students an ovportunity to learn
management principles, leadership skills and ways of improving their personal
effectiveness,

Primary Program Focus: Business, Economic, and Free Enterpnse Education

ORGANIZATION: Founded in 1963 by the Presiderits Association of the American
Management Association This nonpartisan, nonsectaran. nonprofit program is fund-
ed by contributions from businesses, foundations, and individuals, tution and a
$173,136 endowment.

Geographic Interest: International 1984 Budget: $232.200
Educational Level:  High School and Full-time Staff: 3
University

PROGRAM: The program consists of six day. ten-day. and four-week seminars for
high school and college students who are selected on the basis of scholastic aptitude,
leadership ability, and demonstrated interest in self improvemernit Participants interact
with a guest faculty of practicing managers and top executives dunng round table dis-
cussions. The curriculum also includes case studies, smulations and role playing exer-
cises. Corporations, foundations and civic organizations sponsor many of the
students who participate in Operation Enterprise programs.

GRANTS: None
No. of 1984 Grants: -0- Amount of 1984 Grants: 0

PUBLICATIONS: The Carcer Development Kit for Future Leaders meludes <clf eval
uation instruments, sources ot job information and career planning strategies.

PERIODICALS: None
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OREGON BUSINESS WEEK (OBW)

P.O. Box 12519 Sarah Uhlanu
Salem, OR 97309 Executive Director
(503) 588-0050

OBJECTIVE: To provide a week-long summer camp experience for practical in-
struction in business and the free enterprise system for high school sophomores and
juniors and their teachers.

Primary Program Focus: Economic and Free Enterprise Education

ORGANIZATION: Foundedin 1979. This nonprofit, 501(c)(3) campis supported by
contributions from businesses, foundations, civic clubs, trade associations and indi-
viduals through the Associated Oregon Industrizs Foundation.

Geographic Interest: Oregon 1984 Budget: $180,000

Educational Level:  High School Full-time Staff: Not Provided
PROGRAM: Oregon Business Week is a summer camp at Western Oregon State
Cnllege with a curriculum in practical econorvics and the world of business. Business
Week explores the challenges of business and the working of state and national
economies. Participants visit nearby businesses and learn some of the intricacies of
businss management through a computerize.d decision-making game. Oregon Busi-
ness Week is a joint venture by the Assor:iated Oregon Industries Foundation, Oregon
Department of Education, Oregon Coui:cil an Economic Education and Western Or-

egon State College, in cooperation with Orcgon Chambers of Commerce. The faculty
and advisors are volunteers from the business community.

GRANTS: All applicants who atl..nd Oregon Business Week receive scholarships.
No. of 1984 Grants: Not Provided Amount of 1984 Grants: Not Provided
PUBLICATIONS: None

PERIODICALS: None

'v.'
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PACIFIC ACADEMY FOR ADVANCED STUDIES (PAAS)

1100 Glendon Avenue Dean Baim
Suite 844 Director of Special Projects
Los Angeles, CA 90024

(213) 208-7735

OBJECTIVE: To provide nonnormative instruction and materials concerning eco-
nomic principles and current economic 1ssues.

Primary Program Focus: Economic Education
ORGANIZATION: Founded in 1976 This nonpartisan, nonsectarar, nonprofit,

501(c)3) organization is supported by contributions tfrom businesses and
foundations.

Geographic Interest: International 1984 Budget: $206,000
Educational Level:  Middle/Junior High Full-time Staff: 1

School, High School

and Adult

PROGRAM: The Academy promotes economic education through the develop-
ment and dissemination of instructional materials, teacher traning and curriculum
consultation. Availlable matenals include textbooks, lesson plans, activities and peric-
dicals.

GRANTS: None
No. of 1984 Grants: -0 Amount of 1984 Grants: 0-

PUBLICATIONS: PAAS has develped a set of seven companion quides to The Peo-
pie on Market Street and The People on Market Street Guide to Macroeconomic Topics
for use by teachers and students using ' The People on Market Street™ film seres. Un-
der the auspices of the Oral History Program of UCLA, the Academy has published
Nobel Prize Winning Economust: Fredenick A. von Hayek, a series of Interviews with the
Noble Laureate and his associates.

PERIGOICALS: The Academy publishes Contempory Economics Issues (circ.
1,500). distrbuted free quarterly to secondary school teachers of economics, and
Trade Winds (circ. 800), a biannual for ecconomic eaucators,
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PHI GAMMA NU

6745 Ct, .ryl Ann Drive Lorraine A. Scott
Seven Hills, OH 44131 Executive Director
(216) 524-0934

OBJECTIVE: Tofoster the study of business and encotrage scholarship, participa-
tion in school activities, and the association of students to promote advancement, pro-
fessional competency and achievement in the field of business.

Primary Program Focus: Business tducation

ORGANIZATION: Founded in 1924. This nonprofit, professional. college-based fra-
ternity has 20,000 members in 93 collegiate chapters and 16 alumni chapters.

Geographic Interest: National 1984 Budget: Not Provided
Educational Level:  Unwersity and Adult Full-time Staff: -0
PROGRAM: The fraternity's activities further business ethics and culture In civic
and professional enterprises. Phi Gamma Nu provides awards tor scholastic achieve-
ment and two annual scholarships for members.

GRANTS: None

No. of 1984 Grants: -0 Amount of 1984 Grants: -0
PUBLICATIONS: None

PERIODICALS: The fratermity publishes The Magazine of Phi Gamma Nu and The
Alumni Newsletter.

[
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POLITICAL ECONOMY RESEARCH CENTER (PERC)

502 South 19th Street John A. Baden
Suite 211 Executive Director
Bozeman, MT 59715

(406) 587-9591

OBJECTIVE: To promote a sociely in which individuals are free and responsible in
therr relations with one another and their environment.

Primary Program Focus: Economic and Free Enterprise Education

ORGANIZATION: Founded in 1981. This nonpartisan, nonsectaran, nonprofit,
501(c)3) center is supported by contributions from businesses, foundations and indi:
viduals, the sale of publications and services and cooperative programs,

Geographic Interest: International 1984 Budget: $320,000
Educational Level:  Unwersity and Adult Full-time Staff: 7

PROGRAM: PERC is an economic "think tank'' working with schoiars, business
people and government officials to produce policy-relevant research. This research is
transmitted to the policy arena through books, articles, lectures and conferences. The
Center's publications have systematically identified economic and environmental
problems associated with bureaucratic management of resources and have suggest-
ed constructive reforms consistent with traditional American vaiues.

GRANTS: None

No. of 1984 Grants: -0 Amount of 1984 Grants: -0
PUBLICATIONS: The Center has published 10 books with such publishers as the
University of Michigan Press, Johns Hopkins University Press, University Press of Kan-
sas and Academic Press. Some representative tities include The Birth of a Transfer

Society, Economics: Private and Public Choice and Water Crisis: Ending the Policy
Drought.

PERIODICALS: PERC Reports (circ. 2.000) 1s a quarterly publication of the Center.
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A PRESIDENTIAL CLASSROOM FOR YOUNG AMERICANS

441 North Lee Street David E. Ushio
Alexandnia, VA 22314 Executive Director
(703) 683-5400

OBJECTIVE: To inform high school juniors and seniors about American govern-
ment at the federal level through seminars and workshops given by national leaders in
Washington, DC.

Primary Program Focus: Business, Economic and Government Education
ORGANIZATION: Founded in 1968. This nonpartisan, nonprofit. 501(c)(3) vrgani
2¢ »nis supported by tution, contributions from businesses, ftundations and individ:
uais and a $170,000 endowment.

Geographic Interest:  National 1984 Budget: $1,000.000
Educational Level:  High School Fuil-time Statf: 10
PROGRAM: The Presidential Classroom 1s a umque: learning expenence for out-
stanaing high school juniors and seniors from the United States and abroad  Through
a series of seminars and tours of Washington attractions the students interact with
American and international leaders. In addition to government, senwnar topics include
business. economics, environmentat protection, and American education. Approxi
mately 3.000 students participate in the program yearly.

GRANTS: Nune

No. of 1984 Grants: -0 Amount of 1984 Grants: -0
PUBLICATIONS: None

PERIODICALS: Outivokis an unnual publication distnbuted to student participants.
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PRODUCTIVITY COMMUNICATION CENTER (PCC)

6 Beacon Street, Sutte 1110 Daniel ['ckinson
Boston, MA 02108 President
(617) 5237155

OBJECTIVE: To assist corporations in des.gning and implementing employee
economic awareness programs which aid  in improving  labor-management
communications.

Primary Program Focus: Business, Consumer. Economic and Free Enrterprise
Education

ORGANIZATION: Founded in 1979 This honpartisan, nonprofit, 501(c)(3). public
foundation is supported by the sale of publications and services and contributions
from businesses and foundations.

Geographic Interest: National 1984 Budget: $167.000
Educational Level: Adult Full-time Staff: 5

PROGRAM: PCC assists corporations i developing and maintaining employee
awareness programs such as: Productivity Through Participation, a day-long tramning
workshop for managers in how to design and conduct empioyee awareness pro-
grams; Reading Today's Employees, a half-day training workshop for sup.rvisory and
union personnel on employee awareness and communication; and Project Insight,
PCC's directly managed employee awarenrss program. PCC also maintaing 4 large
collection of employee awarenes s literature, films. and audio-visuals and makes these
resources avatlable to companies a . associations.

GRANTS: None

No. of 1984 Grants: 0. Amount of 1984 Grants: 0-
PUBLICATIONS: The Center has two major publications, Prociictivity Thiough -
ticipation and I's Thor Business Too Both publications are guidebooks to employee
awareness intended for managers and corporate officials mvolved m employee aware-

ness programs.

PERIODICALS: Insignt (cire.. 1,200) 1s the quarterly publication ol the center

”
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RAMPART INSTITUTE

Box 26044 Lawrence Samuels
Santa Ana, CA 92799 President
(714) 979-5737

OBJECTIVE: To educate the public in the hbertanan/voluntaryist philosophy of per-
sonal and econormic liberty.

Primary Program Focus: Free Enterpnse: Education

ORGANIZATION: Founded 1 1980. This non-protit, 501(c¢)(3) nstitute is supported
by dues from 400 members and contributions from inchviduats.

Geographic Interest: National 1984 Budget: Not Provided
Educational Level:  University and Adult Full-time Staff: O
PROGRAM: The Institute sponsors the Future of Freedom Conference and the
Freeland Conference Series. Materials availabi:: from the Institute include films, text:
books, posters and penodicals.

GRANTS: None

No. of 1984 Grants: O Amount of 1984 Grants: -0

PUBLICATIONS: The Institute publishes The Free Market Yeliow Pages. a directory
of ree market businesses and organizations, and Fundamentals of Liberty

PERIODICALS: The Institute publishes New Rampart (circ. 460) six times a year
and Rampart Individuahst (cire. 340) twice a year.




REASON FOUNDATION

1018 Garden street Robert W. Ponie, Jr
Santa Barbara, CA 93101 President
(805) 963-5993

OBJECTIVE: To educate the public on the principles of a free society: private prop-
erty, individual liberty, and free markets.

Primary Program Focus: Ecoriomic and Free Enterpnse Education

ORGANIZATION: Founded in 1978. This nonpartisan, nonsectarian, nonprolit,
501(c)3), public foundation s supported by contributions from husinesses, founda-
tions and individuals; dues from 38,000 members; and the sale of publications.

Geocraphic Interest:  National 1984 Budget: $1,300,000

Educational Level: High School Full-time Staff: 12
through Adult

PROGRAM: The Foundation's primary tocus 1s communicating with the public by
means of Reason magazine (analysis and commentary on current Issuies) and a daily
radio series, "'Perspective on the Economy'' (economic commentary). In addition, the
Foundation commissions research on theoretical and public policy issues, such as de-
regulation, privatization and human rights, anc publishes its findings.

GRANTS: None
No. of 1984 Grants: -0 Amount of 1984 Grants: -0

PUBLICATIONS: The Foundation issues a Catalog of publications including books,
studies, essays, pamphlets, reprints and bibliographies. The publications focus on
topics of public policy, basic principles of freedom and local government. Among the
Foundation's major onginal works are Cutting Back City Hall, Instead of Reguilation,
Defending a Free Society and Unnatural Monaopoles.

PERIODICALS: The Foundation has two monthly periodicals: Reason (circ.
38,000), available to the general public: and Fiscal Watchdog (circ. 1,000). a newslet
ter ntendect for local officials and taxpayers. Reason Papers (circ. 1.000) 1s published
annually for the academic comimunity Contributors receive the Annual Report and the
quarterly Reason Report.
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RESPONSIBI.E GOVERNMENT FOR AMERICA FOUNDATION

(RGAF)
900 17th Street, N.W. Patricia M. Frierson
Suite 610 Vice President
Washington, DC 20006
(202) 659-4595

OBJECTIVE: To provide leadership andresoturcest dividuals and organizations
concerned with mantaining the principles of private in~ ve and free enterprise.

Primary Program Fecus: tusiness, Economic, Free Enterprise and  Voter
Education

ORGANIZATION: Founded in 1982. This nonpartisan, nonsectarian, nonprofit,
501(c)(4), public foundation is supported by contributions from businesses, individ-
uals and trade associations.

Geographic Interest: National 1984 Budget: $280.000
EducationalLevel: Adult Full-time Staff: 3

PROGRAM: The Foundation's programs mnclude. (1) National Coalition Project,
which educates and mobilizes individuils and organizations across the country to be-
come actively involved in the political and governmental system by conducting semi-
nars to instruct them on effective utilization of their resources and providing public
policy issue materials; (2) Consultants Forums, which bring together the leading politi-
cal minds 1in America; and (3) Video Inserts, which develops rionpartisan issue tapes
for local nightly news shows objectively detailing facts and figures relevant to current
important issues facing the public.

GRANTS: Nonc
No. of 1984 Grants: -0 Amount of 1984 Grants: -0
PUBLICATIONS: None

PERIODICALS: Viewponit, the Foundation's quarterly newslelter. i di. tnbuted lo
contnisutors.
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THE ROCKFORD INSTITUTE

934 N. Main Street John A Howard
Rockford, IL 61103 President
(815) 964-5053

OBJECTIVE: To raise the evel of public understanding about the basic institutions
of the free society, e.g. government, economy, schools, family, media, etc.

Primary Program Focns:  Free Enterprise Education

ORGANIZATION: Founded i 1380 as the successor to T he Rockford College Insti-
tute which was founded in 1976. This nonpartisan, nonsectanan, nonprofit, 501(c)3)
organization is supported by membership dues, a $290,000 endowment, sales of
pubiications and services, and contnbutions from businesses, toundations and
inchividuals.

Geographic Interest: International 1984 Budget: $950.000
Educational Level: University through Adult ~ Full-time Staff: 19
PROGRAM: Provides lectures and programs for trade associations and meetings
of business executives and speeches for schools and colleges. Some essays and
printed speeches from the Institute are approprate for classroom use.

GRANTS: None

No. of 1984 Grants: -0- Amount of 1984 Grants: -0
PUBLICATIONS: The Institute publishes numerous oooks, paimphlets. and articles
analyzitwy the impact of cultural forens upon the economy. Capitahsm and Culture, a
reprint of lectures presented at a wominar spansored by the Institute, 1s o typical

publication.

PERIODICALS: Persuasion at Work (cre. 1.500) 15 the Institute’s monthly
newsletter.
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SECURITIES INDUSTRY FOUNDA™ ON FOR
ECONOMIC EDUCATION, INC.

120 Broadway H. Pim Goodbody, Jr.
New York, NY 10271 Secretary
(212) 608-1500

OBJECTIVE: To foster understanding of the American free enterprise system and
the wvital role of the securities industry in the system.

Primary Program Focus: Business. Consumer, Economic and Free Enterprise
Education

ORGANIZATION: Founded in 1977. This nonpartisan, nonsectaran. nonprofit,
501(c)(3) foundation is supported by contributions from businesses and individuals.

Geographic Interest: National 1984 Budget: $69,000

Educational Level:  Elementary Full-time Staff: 0.
through Adult

PROGRAM: ‘'The Stockmarket Game' 1s a simulation developed to promote a bet-
ter understanding of the U.S. iinancial system. The Foundution prornotes its use in
middle/junior high school through college classrooms. The Foundation has alsc devel-
npad A Sound Investment,” an audio visun! program about starting a business. in-
tended for high school audiences. Free Ente:prise Fellowships is a program for high
school students which includes summer internships, tours and classes.

GRANTS: None

No. of 1984 Grants: O Amount of 1984 Grants: 0
PUBLICATIONS: The Foundation publishes Aspects of Fconomic Education i the
Clas<room, annventory of classroomimalenals sutable for use in teaching cconumics

to K-12 students.

PERIODICALS: None
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SOCIAL SCIENCE EDUCATION CONSORTIUM,

INCORPORATED (SSEC)
Educational Resources Center Irving Morrissett
855 Broadway Executive Director
Boulder, CO 80302
(303) 4928154

OBJECTIVE: To improve the quality of sucial science education at all levels,
Primary Program Focus: Social Science Education

ORGANIZATION: Founded in 1963. This consor tium is funded by the National Sci-
ence Foundation, National institute of Education. the United States Department of
Education, private organizations and the sale of publications. The Consortium has 103
members.

Geographic Interest: National 1984 Budget: $900,000

Educational Level: Elementary Full-time Staff: 40
through Adult

PROGRAM:  The Consortium disseminates information about social stuches matert-
als, instructional methods and trends and provides a forum for social scientists and
educators to exchange ideas and views. A materials resource and demonstration cen-
ter 1s maintained. Many of these materials deal with economics and econormic topics.,
The Teacher Associate Program trains selected social studies teachers in teadership
roles. The consortium operates the computer search service Educational Resources
Information Center's (ERIC) Clearnghouse for Social Studies Social Science Educa-
tion (CHESS). The Clearinghouse and SSEC acquire. summarize. index, review and
analyze current matenals related to social studies and social science topics.

GRANTS: None
No. of 1984 Grants: ( Amount of 1984 Grants: 0

PUBLICATIONS: The Consortium publishes nterpretive: summanes and research
iaterals.

PERIODICALS: Kooy Upis the Consortiurm's newsleter Over 75 penodicals of-
fenng teaching tips, social | udies resources, and analyses of socil and professional
Issues are available

N
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SOCIETY OF AMERICAN BUSINESS AND ECONOMIC

WRITERS (SABEW)
School of Journalism James K. Gentry
University of Missouri Executive Director
Columbia, MO 65211
(314) 882-7862

OBJECTIVE: To encourage comprehensive reporting of economic events without
fear or favor in a manner in keeping with the proud heritage of American journalism.

Primary Program Focus: Business and Economic Education

ORGANIZATION: Founded in 1984. This nonprofit, 501(c)(6) organization is sup-
ported by membership dues.

Geographic Interest: National 1984 Budget: Not Provided
Educational Level:  Adult Full-time Staff: -O-
PROGRAM: The Society produces a quarterly journal which highlights key bu -
ness ¢ 'd econornic issues, provides guidelines tor writing specific types of stories and
suggests information resources. An annual convention ofters speakers on key issues
and trends and professional development tips.

GRANTS: None

No. of 1984 Grants: -O- Amount of 1984 Grants: -O-
PUBLICATIONS: Noune

PERIODICALS: The Business Journalistis a quarterly professional journal distribut-
ed to members.

-
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STUDENTS IN FREE ENTERPRISE (SIFE)

1601 South Springfield Dr. Alvin Rohrs
Bolivar, MO 65613 President
(417) 326-36 11

OBJECTIVE: To encourage and help young people anticipating business careers
to commit themselves to an individual endeavor that avocates the American Free En-
terprise System and helps promote its continued Improvement and progress by bring-
ing to the system new Iife and new ieadership.

Primary Program Focus: FEconcmic and Free Enterprise Education

ORGANIZATION: Founded in 1975. This nonpartisan, nonsectarian, nonprofit,
501(c)(3) association consists of and is supported by 175 colleges and universtties.

Geographic Interest: International 1984 Budget: $128,000
Educational Level: University Full-time Staff: 6
PROGRAM: The association helps college SIFE groups put together projects to
promote free enterprise economics, Services include direct programs with students
and materials development and dissemination. Instructional materials Include films,
fimstrips, lesson plans, microcomputer software, periodicals, posters, simulations, ac-
tivities, games and textbooks.

GRANTS: None

No. of 1984 Grants: O Amount of 1984 Grants: -0

PUBLICATIONS: Planning calenders and participation manuals are published to
assist college-based SIFE groups.

PERICDICALS: None
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TAX ANALYSTS

6830 North Fairtax Drive Thomas F. Field
Arlington, VA 22213 Executive Direcior
(703) 532-1850
(800) 336-0439

OBJECTIVE: To improve public understanding of the federal tax system through
publishing activities and related educational efforts.

Primary Program Focus: Business, Consumer, Economic, and Federal Taxation
Education

ORGANIZATION: Founded in 1970. This nonpartisan, nonsectarian, nonprofit,

501(c)(3), 501(a)2) organization is supported by the sale of pubiications and
services.

Geographic Interest: International 1984 Budget: $2,100,000
Educational Level: University and Adult Full-time Staff: 45

PROGRAM: Tax Analysts publishes Tax Notes, Tax Notes Today and books on tax-
related topics.

GRANTS: None
No. of 1984 Grants: 0 Amount of 1984 Grants: -0

PUBLICATIONS: Tax Analysts publishes Bliepmnts for Basic Tax Reform, a
comprehensive overview of alternative tax reform strategies.

PERIODICALS: Tax Notes (cire. 3.200) 15 a weekly publication mtended tor tax law-
i p

yers, tax accountants and public finance economists Tax Notes Today s a daily publi-

cation avallable through electronic data bases

LY
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TAX FOUNDATION, INCORPORATED

One Thomas Circle, N.W. Robert C. Brown
Suite 500 President
Washington, DC 20005

{202) 8229050

OBJECTIVE: To ad in the development of a more efficient and economical govern-
ment by monitoring, analyzing and reporting on fiscal and management aspects of
government.

Primary Program Focus: Business, Economic and Free Enterprise Education

ORGANIZATION: Founded in 1937, This nonprofit, 501(c)3) organization is sup-
ported by contributions from businesses. foundations and individuals, the sale of pub-
lications and services and dues from 1,000 members.

Geographic Interest: National 1984 Budget: $1,480.000
Educational Level:  University and Adult Full-time Statf: 20

PROGRAM: The Foundation mornitors and reports on legislation and issues aftect-
ing public finance at the federal, state and local levels. It analyzes and reports on sig-
nificant policy and economic shifts and their potential effects on the American
taxpayer. The Foundation maintains an information hotline and ptiblic finance research
library, conducts meetings, briefings and conferences and supplies expert testimony
upon request. The College Classroom Project provides economic education course
materials to college educators free of charge. The Foundation also supplies large
quantitics of matenals to the Joint Council on Economic Eciucation for use in its sum-
mer teacher training program. A scholarship fund is avalable to help professors and
graduate students attend the national conterence of the Tax Foundation.

GRANTS: None
No. of 1984 Grants: () Amount of 1984 Grants: (.

PUBLICATIONS: The Foundation prepares pubhcitions as needed on current tax
related issues . Recent publication fopies melude economie torecasting fiscal policy,
tax burden, internationat taxation and tnemployroent. A publication st s availablo.

PERIODICALS:  The: Foundation pubiiches Tox Foafine: (e 12000 ton times g
year. Fisoal Pohcy Forum (cre 20.000) quartery and Librarv Budiotrr six times cach
year.

[N
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TAX LIMITATION RESEARCH FOUNDATION (TLRF)

500 North Washington Street Louis K. Uhler
Suite 2N1 President
Falls Church, VA 20046

(703) 543-2500

OBJECTIVE: To conduct and disseminate research on tax and spending limitation
and expenditure control.

Primary Program Focus: Business. Consumer, Economic and Free Enterprise
Education

ORGANIZATION: Founded in 1975. This nonpartisan, nonprofit, 501(c)(3) founda-
tion is supported by private and foundation grants.

Geographic Interest: National 1984 Budget: $300,000
Education Level: High School Full-time Staff: 4
through Adult

PROGRAM: The Foundation conducts research on tax and spending limitation and
disseminates the research findings. It sponsors an annual conference on topics reiat:
ed to tax limitation. The Foundation provides testimony for Congressional hearings
and publishes books and monographs. TLRF is affiliated with the National Tax Limita-
tion Committee.

GRANTS: None

No. of 1984 Grants: 0 Amount of 1984 Grants: -0-
PUBLICATIONS: Publications of the Foundation include The Right of Peacelul
~hange, Article V of the Constitution, Meeting America’s Economic Crisis: A Road-
map to Emergency Federal Spending Reductions, How to Limit Government Spend-
ing and a filmstrip for high school students.

PERIODICALS: None

183




THE TAXPAYERS’ FOUNDATION

325 Pennsylvania Avenue. S.E. Scott D Palmer
Washington, DC 20003 Executive Director
(202) 543-3070

OBJECTIVE: To encourage responsible tax and government spending practices
through a program of research, p blications, conferences and public education

Primary Program Focus: Economic and Free Enterprise Education
ORGANIZATION: Founded in 1978 This nonpartisan, nonprofit. 501(c)3) public

foundation is supported by contnbutions from businesses, foundations and individ-
uals and the sale of publications.

Geographic Interest: National 1984 Budget: Not Provided
Educational Level:  High School Full-time Staff: 3
through Aduit

PROGRAM: The Foundation publshes educational material, sponsors a Capitol Hill
intern program for college students and supports research on laxpayer 1ssues. Ser-
vices provided include curriculum consultation,

GRANTS: None

No. of 1984 Grants: 0 Amount 0f1984 Grants: 0

PUBLICATIONS: The Foundation publishes two series of policy studies, Cost EF-
fective Government and Taxpa yers’ Issues

PERIODICALS: None Listed
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TEXAS BUREAU FOR ECONOMIC UNDERSTANDING, INC.

611 Ryan Fiaza Drive Leon B. Blair
Suite 1119 Executive Director
Arlington, TX 76011

(817) 265-0983

OBJECTIVE: To help young Americans understand therr heritage—what this coun-
try has, how it got it, and how it can keep it.

Primary Pro,ram Focus: Economic and Free Enterpnse Education
ORGANIZATION: Founded in 1954. This nonpartisan, nonsectartanan, nonprofit,

501(c)(3) association is supported by contributions from businesses, foundations and
individuals and dues of 179 members.

Geographic Interest:  Texas 1984 Budget: $380,000
Educational Level:  Elementary Full-time Staff: 3
through Adult

PROGRAM: The Bureau supports Free Enterprise Institutes at Texas universities to
help classroom teachers teach economics with emphasis on the free enterprise sys-
tem. In addition, the Bureau develops and disseminates curriculum materials to teach
and reinforce the concepts of free enterprise. The Bureau also conducts regional
American Heritage programs at the primary and secondary school levels. These pro-
grams sponsor Junior Historian Chapters, an intellectually-oriented, extracurricular ac-
tivity that encourages local historical publications. Materials include lesson plans,
periodicals and posters.

GRANTS: Grants are made to Texas universities to fund graduate level courses for
teachers. Grants are also awarded to regional groupings of public and private schools
to tund local, student-written publications. economic history fairs and other motiva-
tional programs.

No. of 1984 Grants: 30 Amount of 1984 Grants: $148,000

PUBLICATIONS: The Bureau publishes a Teacher's Guide to Economic and Social
Studies Resources, an index of organizations providing resource matenals; American
Heritage of Great Ideals, a resource unit for instruction in America's basic heritage ot
great ideals; Our Hertage from Our Great Documents, a collection of documents from
American history; Arnerica's Hentage from the Founaing Fathers, a selection of biogra-
phic sketches of our Founding Fathers: and a serics of thirty-two bulletin board posters
complete with lesson plans to teach ecoriomic and ‘ree enterpnse concepts.

PERIODICALS: None
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TOMORROW’S AMERICA FOUNDATION

P.O. Box 37106 D. Michael Broome
Charlotte, NC 28237 President
(704) 376-9068

OBJECTIVE: To teach young people the principles of leadership, goal setting, moti-
vation, self-development and Americanism.

Primary Program Focus: Economic and Free Enterprise Education

ORGANIZATION: Foundedin 1979. This nonprofit, 501(c)(3) foundation is support-
ed by contributions from businesses, foundations and individuals, registration fees
and the sale of publications and services.

Geographic Interest: National 1984 Budget: $205,000
Educational Level:  High School and Full-time Statf: 2
University

PROGRAM: The Foundation conducts the Broyhill Leadership Conference pro-
gram throughout the United States. The five-day conferences for high school and col-
lege-age students involve speakers, fims, group activities and discussions. Athletic
events and social activities are also a part of this program intended to strengthen lead-
ership and communication skills, develop goal setting skills and increase positive
thinking. Students become more aware of the priceless freedoms and blessings of the
free enterprise system.

GRANTS: None
No. of 1984 Grants: -0 Amount of 1984 urants: -0

PUBLICATIONS: 7ne Broyhil Leadership Conference Handbook provides 270
pages of material relating to goal setting, organization. communication, self-concept,
leadership, America, and our free enterprise system. The materials are illustrated and
written on students’ interest levels. The Foundation has produced a six-tape cassette
series and two 16mm films, *You Can Be the Person You Dream to Be' and ''You and
America: Two Greal Champions. "

PERIODICALS: None
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UNITED STATES INDUSTRIAL COUNCIL EDUCATIONAL
FOUNDATION

200 Waverly Blidg Anthony Harrigan
Brentwood, TN 37027 President
(615) 377-4792

OBJECTIVE: To promote and defend traditional free market economic principles
and the political values that support them.

Primary Program Focus: Free Enterprise Education

ORGANIZATION: Founded in 1967. This nonpartisan, nonseciarian, nonprofit,
501(c)(3). educational foundation is supported by contributions from businesses,
foundations, and individuals.

Geographic Interest: National 1984 Budget: $350,000
EducationalLevel: University and Adult Full-time Staff: 6
PROGRAM: The Foundation sponsors the Overseas Lecturers Program which sup-
ports visiting fellows who lecture on U.S. campuses. Each year the Foundation pre-
sents The American Values Award to one individual who has earned the respect of
many leaders for a singular commitment to eliminating misunderstandings about tradi-
tional American values. The Foundation also supports college newspapets through di-
rect grants and mailings of editorial cartoons, syndicated columns and other materials.
GRANTS: Grants are awarded to start up new college newspapers.

No. of 1984 Grants: 4 Amount of 1984 Grants: $10,000
PUBLICATIONS: None

PERIODICALS: Special Reports (circ. 1,500) and Briefing (circ. 1,500) are the

Foundation's quarterly publications for contributors. Other pamphlets are distributed
to the media, schools and the general public twice a year.

[,
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W. E. UPJOHN INSTITUTE FOR EMPLOYMENT RESEARCH

300 S. Westnedge Avenue Dr Robert G. Spiegelman
Katamazoo, MI 49001 Director
(616) 343-5541

OBJECTIVE: To conduct or financially support research designed to seek solutions
to problems of employment and unemployment and to disseminate such findings
through publications,

Primary Program Focus: Business and Economic Education

ORGANIZATION: Founded in 1945. This nonprofit, 501(c)(3) institute is supported
by a $19,200,000 endowment and the sale of publications and services.

Geographic Interest: National 1984 Budget: $1,200,000
Educational Level:  University and Aduit Full-time Staff: 22

PROGRAM: The Instituie conducts and financially supportsresearch in the areas of
labor market dynamics, labor management relations, employment and training pro-
grams, income replacement policy and jocal and regional studies. Research findings
are published.

GRANTS: The Institute awards grants for 1esearch in employment-related fields,
leading to Institute publications designed to provide new and important inforrmation to
policy makers.

No. of 1984 Grants: 6 Amount uf 1984 Grants: $150,000

PUBLICATIONS: The Institute publishes resezrch findings. Sample publications in-
clude CETA: Accomplishments, Problems, Solutions; Changing Schedules of Work:
Patterns and Implications, Determinants of Female Reentrant Unemployment, Compa-
ny Productivity. Measurement for Imprevement, Do Tax Abatements “Impair'’ the Fi.
nancing of Local Public Education? and Building a Career: The Effect of Initial Job
Experiences and Related Work Attitudes on L ater Empioyment.

PERIODICALS: The Institute publishes Business Outiook quarterly for business
and goverrment audiences.
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UTAH BUSINESS EDUCATION ASSOCIATION

Brighton High School Colleen Vawdrey
2220 East 7600 South President
Salt Lake City, UT 84020

(801)943-2771

OBJECTIVE: To improve business education instruction by providing workshops
for secondary and post-secondary teachers.

Primary Program Focus: Business, Economic and Free Enterprise Education

ORGANIZATION: Founded in 1954. This nonprofit association is supportedby
dues from 320 members.

Geographic Interest: Utah 1984 Budget: $1.300

Educational Level:  Mddle/Junior High Fuli-time Statf: 0
through Adult

PROGRAM: The Association provides workshops in areas of interest to teachers of
business education. Members are developing innovative programs which involve new
technology, data processing, information processing, etc.

GRANTS: Four awards are given tc members of student business organizations,
two to Future Business Leaders of America members (secondary) and two to Phi Beta
Lambda members (post-secondary).

No. of 1984 Grants: 4 Amount of 1984 Grants: $200
PUBLICATIONS: None

PERIODICALS: The Association distributes a newsletler to its members.
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WASHINGTON BUSINESS WEEK

P.O. Box 658 Linda Mackintosh
Olympia, WA 98507 Executive Director
(206) 943-1600

OBJECTIVE: To share the American free enterprise system with high school sopho-
mores, juniors and teachers.

Primary Program Focus: Free Enterprise and Economic Education

ORGANIZATION: Founded in 1976. This nonprofit, 501(c)(3) organization is sup-
ported by contributions from businesses and foundations.

Geographic Interest: Washington 1984 Budget: $315.000
Educational Level:  High School and Adult  Full-time Staff: 1
PROGRAM: Each summer, Washington Business Week offers six, week-long ses-
sions on the private enterprise system to high school students. Students hear lectures,
participate in discussion groups and run their own companies as they begin to acquire
and assimilate the concepts of our economic system. Students spend the week with
ten other students and a business volunteer. Together they run a manufactu agfirm (a
computerized simulation) and experience real life problems and decisions made by
companies throughout the state.

GRANTS: None

No. of 1984 Grants: -0- Amount of 1984 Grants: -0-
PUBLICATIONS: None

PERIODICALS: None

~
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WESTERN ECONOMIC ASSOCIATION INTERNATIONAL

(WEA)
7400 Center Avenue Dr. Eldon J. Dvorak
Suite 109 Executive Vice President
Huntington Beach, CA 92647
(714)898-3222

OBJECTIVE: To promote exchange of knowledge and ideas between economists
in academia and those in business and government and to promote commt inication of
economic knowledge to audiences outside the profession.

Primary Program Focus: Business and Economic Education

ORGANIZATION: Founded in 1922. This nonprofit. 501(c)(3) association is sup-
ported by the sale of publications and services, dues from 1,800 members, interest
income, conference fees, and contributions from foundations.

Geographic Interest: International 1984 Budget: $322,300
Educational Level:  University and Adult Full-time Staff: 5

PROGRAM: The Association holds one of the world's largest annual economic
meetings with approximately 1,000 participants. The Contemporary Policy Issues Pro-
gram of WEA 1s designed to focus research on issues of vital concern to business,
government and other decision makers; to present this research in a manner which
communicates to noneconomists; and to involve economists working in a variety of
settings in a mutually beneficial idea exchange. Each year WEA awards cash prizes
and recognition for outstanding achievements in teaching, research, and student
research.

GRANTS: None

No. of 1984 Grants: G- Amount of 1984 Grants: O
PUBLICATIONS: None

PERIODICALS: WEA created the quarterly senai Contemporary Policy Issues (circ.
3.500) to communicale research on 1ssues of vital concern to economusts. business
and government leaders. media trade and industry groups and educated laypersons

interestedin the economy. Econormic Inquiry (circ. 3.000)1s the Association’s quarterly
pubhcation for protessional economusts.
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WISCONSIN AGRI-BUSINESS COUNCIL

1400 E. Washington Avenue Russel Weisensel
Suite 185 Executive Drrector
Madison, W1 53703

(608) 255-7976

OBJECTIVE: To support the agriculture/agribusiness industry through education,
public relations and legisative efforts.

Primary Program Focus: Business, Consume:, Economic and Free Enterprise
Education

ORGANIZATION: Founded in 1972. This nonpartisan, nonprofit association is sup-
ported by contributions from businesses, foundations and individuAls, membership
dues and the sale of publications and services.

Geographic Interest:  Wisconsin 1984 Budget: $120,000
Educational Level:  Elementary and Adult Full-time Statf: 3
PROGRAM: The Council's education program provides economic and free enter-
prise information related to the productiun of food and fiber. Consumer education pro-
grams focus on food, the economics of food and issues of food and food production.
Instructional materials produced include posters and periodicals.

GRANTS: None

No. of 1984 Grants: -0 Amount of 1984 Grants: -0
PUBLICATIONS: The Council publishes Old MacDonaid's Farm, ‘as Changed and
No One Cares More Than The Farmer tor use by fourth grade students. The Wonderful
World of Wisconsin's Food and Fiber and That All May Eat are published for general
audiences. All publicawons are provided free to schools.

PERIODICALS: Agraaction is the monthly newsletter of the ~ouncil

LA
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WISCONSIN FEDERATION OF COOPERATIVES

30 West Mifflin Street #401 Rod Nilsest'ien
Madison, Wi 53703 Executive Secretary
(608) 258-4400

OBJECTIVE: To improve, ioster and promote a better understanding ol coopera-
tives' principles and practice; to promote the interests of its members; and to promote
further growth and stengthening nf cooperatives.

Primary Program Focus: Business, Consumer and Cooperative Education
ORGANIZATION: Founded in 1969. This nonpartisan, nonprofit, 501(c)(3) associ-

ation is supported by dues from 320 members, contributions from foundations and the
sale of publications and services.

Geographic Interest: Wisconsin 1984 Budget: $474.400
Educational Level.  Elementary Full-time Staff: 11
through Adult

PROGRAM: The Federation provides educational mstruction to member organiza-
tions and their membership through legal-fi \ance workshops, young couples’ cooper-
ative leadership conferences, advanced young couples cooperative leadership
conferences, youth programs, cooperative publication workshops. employee training,
dairy fieldmen’s leadership conferences, management principles and practices semi-
nars, vo-ag teachers conferences, legislative conferences and others.

GRANTS: None
No. of 1984 Grants: -0 Amount of 1984 Grants: 0
PUBLICATIONS: None

PERIODICALS: The Association publishes Challenge (circ. 4.000) monthly and
Coitact (crc. 3.200) weekly.

-

193



WMC FOUNDATION, INC.

111 E. Wisconsin Avenue James S. Haney
Milwaukee, WI 53202 Piesident
(414) 2719428

OBJECTIVE: Togive Wisconsin high school students and teachers an inside look at
how business operates.

Primary Program Focus: Business, Economic and Free Enterprise Education
ORGANIZATION: The WM Foundation was established in 1981 as an educational
foundationto eceive funds for Business World. The nonprofit, 501(c)(3) foundation is
supported by contributions from businesses, foundations, and individuals as well as
Chambers of commerce, service organizations, and a $14.720 endowment.
Geographic Interest: Wisconsin 1984 Budget: $210,000
Educational Level:  High School and Adult Full-time Staff: 2
PROGRAM: Business World is designed to bring Wisconsin high school students
and teachers together with representatives of the state's business community for a
week of interaction and learning. Currently, two sessions are held on a college campus
during the summer with approximately 300 students and 50 teachers in attendance at
each. Attendees listen to the presentations of business people, interact wvith the pre-
senters and participate in a simulated business mManagement game.

GRANTS: None

No. of 1984 Grants; 0 Amount of 1984 Grants: -
PUBLICATIONS: Mone

PERIODICALS: Business World Update (circ. 2.000) 1s the monthly publication of
the orgamization available to program participants and donors.

("4,
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WORK IN AMERICA INSTITUTE, INC.

763 White Plains Road Jerome M. Rosow
Scarsdale, NY 10583 President
(914) 472-9600

OBJECTIVE: To serve as achannel for the transmission of new ideas on the quality
of working life and productivity.

Primary Program Focus: Business, Economic and Free Enterprise Education
ORGANIZATION: This nonprofit institute 1s supported by contnbutions from busi-

nesses and foundations, grants from government agencies and the sale of publica-
tions and services.

Geographic Interest: International 1984 Budget: Not Provided
Educational Level:  High School Full-time Staff: 21
through Adult

PROGRAM: The Institute provides a series of conferences, symposia and site visits
on timely issues and pertinent topics ccncerning the quality of student programs and
working life and productivity. Institute activities include research, student programs
and materials development and disemination.

GRANTS: None
No. of 1984 Grants: -0 Amount of 1984 Grants: -0
PUBLICATIONS: The Institute publishes books on current workplace topics.

PERIODICALS: The Institute publishes World of Work Report monthly and a sernies
of research reports entitied Studies in Productivity.
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WORLD RESEARCH INCORPORATED (WRI FILMS)

11722 Sorrento Valley Road Danvel Theodore Loeliler
San Diego, CA 92121 President
(619) 566-3456

OBJECTIVE: To produce thought provoking educational fims. video. and mater-
als designed to stimuiate discusston of historical and current events.

Primary Program Focus: Economic and Free Enterprise Education and Contem:
porary Issues

ORGANIZATION: Founded in 1969 This nonpartisan. nonprofit, 501(c)(3). public
toundation is supported by contiibutions from busmesses, foundalions and individ-
uals and the sale of publ:cations and services.

Geographic Interest: International 1984 Budget: $875.000
Educational Level:  Eiementary Full-time Staff: 9
through Adluit

PROGRAM: WRI has concentrated on producing fiims and videotapes and devel-
oping unique and innovative educational media for all age levels. The films focus atten-
tion on issues of interest to students and taculty. Among the subjects covered are
inflation, energy use. social justice, media communications, commercialization of
Space, poverty, productivity, and consumer economics. WRI also provides teacher
training, curriculum consultation and student programs. Instructional matenals for use
with WRI films include lesson plans, posters and audio cassettes.

GRANTS: None
No. of 1984 Grants: -0- Amount of 1984 Grants: -0

PUBLICATIONS: The Incredible Bread Machine (bonk and film) 1s a well-known WRI
production The buok has been adopted across the nation by hundreds ot high school
and university educators as supplementary reading in soctal studies courses. Other
film productions include "'Free Enterprise at Work,"' "'A Question of Profit,” "' The Infla-
tion File™ and "'Chickenomics .

PERIODICALS: WRI publishes an annual educational mater:is catalog describing
the tilms, wideos and print matenials the rrganization has avallable for rental and
purchase.
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YC'JNG AMERICANS FOR FREEDOM FOUNDATION (YAFF)

Woodland Road, Box 1002 Richard C. Hahn
Sterling, VA 22170 Executive Director
(703) 450-5162

OBJECTIVE: To promote the philosophy of individual tre.2clom, free enterprise,and
limited government.

Primary Program Focus: Economic and Free Enterprise Education

ORGANIZATION: Founded in 1984. This nonpartisar, nonsectarian, nonprofit,
501(c)(3) organization is supported by an endowment, contributions from individuals,
the sale of publications and services and by Young Americans For Freedom, Inc., a
profit making, conservative, bipartisan, educational, activist, youth organization.

Geographic Interest: National 1984 Budget: Not Provided
Educational Level:  Middle/Junior High Full-time Staff: 5

School through

University

PROGRAM: The Foundation provides speakers, discount books. reprints of arti-
cles, films, tapes, seminars, conferences, and scholarships for young conservatives.

GRANTS: The Foundation is developing a scholarship program for students dem-
onstrating interest in the free enterprise systern and/or government and political affairs.
Awards will be based on achievement and/or need.

No. of 1984 Grants: -0 Amount of 1984 Grants: O
PUBLICATIONS: None

PERIODICALS: None at this ime. Several are planned.
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YOUNG AMERICA’S FOUNDATION

11800 Sunrise Valley Drive Ronald Robinson
Suite 182 President
Reston, VA 22091

(703) 620-5270

OBJECTIVE: To provide students, primarily undergraduates, with materials to en-
able them to defend the free enterprise system, strong national defense and other
philosophically conservative principles.

Primary Program Focus: Economic, Free Enterprise and National Defense
Education

ORGANIZATION: Founded in 1968, This ncnpartisan, neiprofit, 501(c)(3) founda-
tion is supported by contributions from businesses, foundations and individuals and
the sale of publications and services.

Geographic Interest:  National 1984 Budget: $600,000
Educational Level:  High School and Full-time Staff: 5
University

PROGRAM: The Foundation's summer orientation conference brings conservative
students from throughout the United States to Washington for an a ademic program
intended to aid students in defending their conservative beliefs in the classroom. The
speakers program provides finanial support to help college and university students
bring conservative speakers to their campuses. Each year the Foundation awards
scholarships to patriotic and activist students.

GRANTS: None
No. of 1984 Grants: -0 Amounto, Grants: 0

PUBLICATIONS: The Foundation publishes books and articles onissues of interest
to young Amenicans on campus. Recent monograph titles have been Pacifism, An
Anti-Christian Philosophy, Corporat~ Profits, Too Much or Not Enough? and The En-
emies of Faith Today. The Foundation has also publisiied a 280-page critique of the
major college economic texts, American Economics Texts, A Free Market Critique.

PERIODICALS: Libertas (circ. 30.000) is the Foundation's quarterly newsletter.

Campus Intelligence Briefis a monthly report of the Foundatior. The Foundation annu-
ally publishes a debate handbook on the year's scholastic debate topic.
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APPENDIX: JOINT COUNCIL ON ECONOMIC EDUCATION
AFFILIATED COUNCILS AND CENTERS
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AFFILIATED COUNCILS AND CENTERS
ALABAMA =

(602) 6215357

Center for Director

Economic Dr. Wil'lam 8. Svoboda
Education (602) 9656052
Arkansas Exccuhva Duaclov

State Mr. Philip E. Powell

Counct Assistant Diraclor
on Economic Mrs. Polly M. Jackson
Education Admin Assistant
Mrs. Sandra Palmer
Economlc Education
Specialist
re. Betly Muench
4501) 371.2061
MH Russen Director
Center for Mrs. Betty Jones
Econgmic {501) 246-5511. £xt 330
Education

Bessie B Moote Director

Canter for

Economic Associate Director

Eaucation Dr. Philllp Besonen
(501) 575-2855

Econnmic Lieracy Dswector

Council of Mr. Douglas Miiler

California (2131 590-5747

Center for Director

Economic Dr. Frank Jaw it

Education (707) 826 3347

19§ | (,

Alabama Executive Director:
Counci Dr. Ed Caradine
on Economic (205) 348-5794
Education 1205) 348-2935
Center for Dite tor
Ecnnomic Or. James F. Haynes
Education (205) 2321802
Center fot Director
Economic Dr. Andrew M. Weaver
Education Assistant Director
Ma. VIkkl McGee
1205) 826:4450
Center for Business/  Director
Economic Dr. Willilam D. Gear
Education (205) 870-2931
c.enter for Director
Economic Dr. A.K. Barakeh
Education (205) 460 7171
Center for Director
Economic Dr. Lawrence t.ovik
Education (205) 566.-3000
Center for Director
Economic Dr. Ed Caradine
Education (205) 348-5794
(205) 3482935
Alaska Executive Director
Council Ms. Monica E. Thomas
on Economic (807) 474-6520
Education (907) 474.7119
Center for Director
Economic Dr. Staphen Jackstadt
Education (807) 788 1901
Center for Director
Econonuc Ms. Monica E. Thomas
Educalion (907) 474-6520
Anzona Executive Director
Councit Dr. Gerald J. Swanson
on Econnmic Associate Director
Education Or. Ruth G. Cooper

Dr. Thomas R. McKinnon

Arkansas Depariment of Education

University of Alabama
School ol Commerce

Post Office Box J
Unlversity, Alabama 35486

Athens State College
Division of Business
Athens, Alabama 35611

Auburn University
Curriculum & Teaching Department
5082 Haley Center
Auburn University,
Alabama 38493501

Samtord Univeraity
800 Lakeshore Drive
Birmingham, Alabama 35229

University ot South Alsbama
Department of Economics
& Finance
University Boulevard
Moblle, Alabama 36688

Troy State University
Sorrell School of Business
Troy, Alahama 36082

Univeraity of Alabama
Scheot of Commerce

Post Otfice Box J
University, Alabama 35486

Univarsity of Alaska, Falrbanks

Schoot of Management
Falrbanks, Alaska 99775.1070

Univeraity of Alaske. Anchorage
School ol Business &

Pubiic Atlas
Anchorage, Alaska 99508

University of Alaska, Fairbanks
School of Management
Falrbanks, Ataska 997751070

The Universily of Arizona
805 E Sixth Street
Tucson, Arizona 85719

Arlzona Statle University
College of Education
209 Payna Buidin
Tempe, Anzona 85287

Room 4048
Litlle Rock, Arkansas 72201

Henderson State University
HSU Bor 7616
Arkadelphla, Arkansas 71923

Universily of Arkansas

118 Business Administration
Buuldmﬁ

Fayetlnvilte, Arkansas 72701

Economic Literacy Councll of
California

Surte 122

400 Golden Shore

Long Beach, Calitornia 0802

Humboldi 8tate Universitly
Depariment of Ecenomics
Arcata, Calitornia 95521
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COLORAD

ERIC

Aruitoxt provided by Eic:

Center lor
Economic
Sducation

Center for
Economic
Education

Center tor
Economic
Education

Center tor
Economic
Education

Center toe
Fconomie
Educatin

Center fur
E-onomic
Educatinn

Center tor
Econamie
Eaucaton

Center 1or
Econome
Rescarch ang
Edur ation

Center for
Econnmuc
Resedrch gngt
Ectiur ation

Crntor 4y
Econon it
Educ atun

Contar 40y
£ anom
£t atier

Cotstnr tor
Econom
Education

Center tor
Econormg
Echyr gt

Centor for
£onanur
faucabon

Coloradn Cenpe
on Econom,
Eduration

Center for
Er ongmu
Ecduc atien

Ceootae ¢
Econom,
Eracatir

Coantor foyr
Econnrg
Educ ation

Diractor
Dr. Mark Evans
(805) 833 2375

Director

Dr. Don R. Leet
Assouiate Diecior
Or. James Echols
1209) 294.4045

Director
Dr. John Latky
(714) 773 2248

Diector
Ms. Jane Lopus
{415) 881 3140

Diocton
Mr. Lany Little
(21 498 54 16

acting Diector
Dr. Charles inacker
1213 204 3746

Drector

Or. Marllyn Kouritsky
Ascistant Director
Ms. Lory Furse
(21731 825 8384

Directur
Dr. Daniel R. Blake
(213 885 2447

Drrescton
Or Robert | Bray
(714) 594 4561

Durec e
Dr. Larry Sander
‘9161454 1077

e tor
Dr. Jim Charkins
718 887 1R2A

Lotesc toye

Or. Ruth Shen
Assaciate Diect
Ms. Carol Khadjenourn
(415, 469 1430

[HTS I
Dr Turley Mings
408 277 3285

e tene

Dr. Eimer U. Clawson
Aatociate Do gr
Or. Dennis 8Brennan
1.9 946 24k 3

Procirgpnt

Mrs LaKay Schrudt
130 1 492 6465

Do tene
Dr. A. Paul Baflantyne
t30% 543 1162

Dreectos
Or. David C. Wilson
13031 936 8441 £41 921

Directorr
Dr. R. Michael Brown
13031629 3217

University ol Colorado

California State Coliage,
Bakerstield
Deparimeni of Economics
1 Stockdale Highway
Bakersfleld, Catifornia 93311 1099

Calltornia State University,
Fresno

School 0. Social $ iences
*9sno, Cahformia :11740

California State university,

Fullerton
800 North State College Soulevard
Fullerton, Cahifornia 92634

Callfornia State University,
Hayward

School of Business anc® Economics

Hayward, Califorma 94542

Calitfomia State University,
Long Beach

Department of Ecosamics

1250 Ben Flower Bivg

Long Beach. Caltermia 90840

Califomia State University.
Los Angeles
Depantment of Business Eduration
5151 State University Drive
Los Angeles, Cal'tornia 90030

Uaiversity ol California
Los Angeles
firaduiate Schoot o Ecbycation
405 Milgard Avenye
Los Angeles, Caltorn a 00024

Califomia Stat~ University.
Northridge

Department of Econgmics,

18111 Noranot! Sireet

Northridge, Caltoimia 91310

Calitomia State Polytechnic
University

IO W Temple Avonge

Pomona, Calitornia 91768

Calitomia State Universty.
Sacramento

Department of Econgm «,

6000 J Street

Sacramento. Ca'sforra 95819

San Bemardino State University
5500 Universaty Parka,y,
San Bernataino, Cantorria 9; 407

San Francisco State University
1600 Hotoway Avenye
San Francisco. Calfornin 9413

San Jose Slate University
One Washngtsn Square
San Jose. Canfrrniy 95197

Universily ol the Pacitic
Schoor of Edur at n
Stockton. Calilarn 195711

Buniness 154 Campus Bos 416
Boulder. {0l acn 80%)9

University of Colorado
Cotiage of Letters A
ant! Sceaces
Colorado Springs, Coinado 07

Loretto Heighls College
WO S Federal Bivd
Denver, Cotorado #0236

Metropolitan State College
Aurana Campus
Department nf Fconom., s,
1006 11h Street Bor 34
Denver, Colorado 80204
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CONNECTICUT

Cornecticut Joint
Counct on
Economic
Education

Capitat Regon
Centet tor
Economic
Education

Cerder tor
Ec cnomic
Education

Center tor
Eoonomie
Education

Execyive Director

Dr. Edward L. Hamblin

Program/Administrative
Assistant

Mrs. Norma B. Hawkins

(200 486 2327

1200) 486 3565 Ext 66

Director

Dr. Rona.d R. Daigie
Adnumistrative Assistant
Mrs. Elizabeth Maniatty
1203) 827-7318

Pragram Director
Dr. Thomas Duncan
(203) 239-1158

Dwrector

Mr. Edward J. Brennan

Program/Administrative
Assistant

Mrs. Noreen L. Pouison

1203) 322 66 Ex! 66

University of Connecticut
One Bishop Cucle
Storrs. Connechicul 06268

Central Conneclicut Stata
University

Denartment of Economics

Marcus White Halr - - Room 103

New Brtain, Connecticut 06050

Southem Connecticut State
University

All correspondence tn home
tesidence

46 Erva Sieet

North Haven, Connecticut 06473

University of Connecticut,

at Stamlord
Senhisidicwn Road
Stamiord, Connecticut 06903

Center tor Dwrector University of Connecticut
Economi Dr. Edward L. Hamblin U-55 One Bishop Circie
Education 1203) 486 2327 Storrs. Cinnecticut 06263
DELAWARE
Delaware Council Presidant: University of Delaware
on Economic Dr. James B. O'Nelil 110 Purneit Hail
Education (302) 451-2559 Newark, Detaware 19716
Center for Director University of Delaware
Economic Dr. James B. O'Nelll 110 Purnet) Hatl
Education Assistant Director Newark, Deiaware 19718
Mrs. Bonnle T. Meszaros
(302) 451-2559
DISTRICT OF COLUMBIA
Center for Director Howard University
Economic Dr. John M. White Department of Economics
Education (202) 638-6717 Washington, D.C 20059
FLORIDA e
Flonida Council Executive Director 1401 Westshore Btvd
on Economic Mr. Donsid G. Fall Sunte 511, Badger Buitding
Education Field Director Tampa, Florida 33607
Ms. Abbelean Kehler
(813) 8756509
Center for Director Florids Atiantic University
Economig Dr. Milton B. Redman Department of Economics
Education (305) 393-3225 Boca Raton, Flonda 33431
Center for Co-Directors University of Floride
£conomic Dr. Frederick O. Goddard 186 Norman Halt
Education Dr. Glenna Carr Galnasville, Florida 32611
{904) 3920971
Center ‘o Director Untversity of North Floride
Econotme Dr_Joseph M. Perry St Johns Blu!f Road
Education (904) 646 2470 P O Box 17074
Jacksonville, Florida 32216
Center for Director Florida internationat University
Economic Economics - DM 345
Education Tamiarm Trail
Miaml, Florida 33199
Center for Director University of Central Florida
Economic Dr. Robert L. Pennington Cone& e of Business Administraiion
Fducation (30%) 275 2870 niversity Bouievard
Orlando, Ftorida 32816
Centet lor Director University of West Florida
Economi, Ms. Suzenne Mouldor Depdartment of Economics
Educaton (904) 474 2657 and Marketin
Pensacola, Florida 32204
(904) 474.2657
Center tor Directo Florida Stste University
Econnmic Dr. Ltiltan H. Mohr 315 Hecht House
Education Field Director Taliahassee, Fionida 32308
Mr. Russeli Landry
(904} 644.4772
O
ERIC y
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AFFILIATED COUNCILS

Cenler for
Econumic
Educalion

Director.

Dr. Dick J. Puglisi
Associate Direclor

Mr. C.C. (Ted) Hagen
Program Coordinalors
Mr. Yorry Boshm

Mr. Resymond W. Lawrence
813)974.2175

GEORGIA

Georgia Councit Director

on Economic Dr. David Martin

Education Administrative
Coordinator
Ms. Sharelis Roberts
Fieid Rapresentative
Ma. Disne Biggers
(404) 658-32

Cenlar for Director

Economic Dr. Mollie Brown Stroble

Education 912) 439.4772

Center tor Director.

Economic Dr. Eimar williams

Education Associate Direclor
Dr. Ronald VanSickle
(404)542:7266

Center lor Direclor

Business and Or. Bavarly Armento

Economic (404) 658.3284

Education

Center for Director.

Economic Ptol. Terasa Sherrouse

Education Associate Director
Prot. willlam L. Whatley
1404) 7371560

Center {or Drractor:

Economic Dr. Richerd p. Guynn

Education Associate Director
Prol. Bill Lankford
(404) 834.1340

Center tor Director

Economic Or. J.B. McCollum

Education (404) 568-2044
Associate Direclor
Or. Bob Henderson
‘404) £68-2250

Center lor Director

Economic Dr. John F. Pearce

Education (404) 864.339°

Center tor Dreactor

Economic ur. Forest Denman

Education 912) 744.2700

Center tor Director

Economic Or. Jo Ann Jones

Education (912) 453.4210

Center fot Director

Teonomc Or. Quide W. Dickey

Education Associate Diractor
Dr. Dudliey Salley
Ext 2229/2380/2344

Coastal Georgia

Center for Director

Economic Dr. Thomas R. Eeson

Educatinn 1912) 356-2256

Center for Associate Director

Economic Or. Stephen K. Agyekum

Education 912) 927 5628

Center lor Dieector

Econcmie Or. Dou?lu A. Nettleton

Educat-on 1912)68151¢ 1

Center tor Ditec.tor

Economic Dr. William P. Frech

Educanon (9121 333.5327

HAWAIL - o
Hawar ,n! Erecutive Directo:
Council on Dr. James Mak
Q Economic (808) 9487009
Education

ERIC

Aruitoxt provided by Eic:
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Unliversity of South Florida
EDU 118
Tampa, Flonda 33620

Georgla State University
Unwversity Plaza

807 Lawyers Titie Buildin
Atlanta, Georgia 30303-3083

Albany St~te Colliege
Divi810n 0f Business
504 Coliege Drive
Albany, Georgra 31705

University of Georgla
204 Dudiey Hatt
Athens. Georgia 30602

Georgla State University
30 Pryor Street. Room 807
Atlanta, Georgia 30303-3(83

Augusta Collsge

Department ol Business
dministration ard Economics

Augusta, Georgia 30904

West Georgia Collage
Mapte Street
Carroliton, Georgra 30118

Coluinbus College
Columbus, Georgia 31993

North Georgla College

Department of Business
drmin stration

Dahlonegs. Georgra 30597

Mercer University
School of Business and Economics
Macon, Georgia 31207

Georgia College

Department of Economics
and Finance

Milledgevliite, Georgia 31061

Berry College

Department of Business and
conomics

Box 503!

Mount Berry, Georgia 30149

Savannah State College
Schoo! of Business
Savannah, Grorgia 31404

Armstrong State College
11935 Abercr 'n Street
Savannsh, G-orgia 31419

Georgis Southarn Collega
Departrment of Econnmics
Landrum Box 8144

Statesboro. Georgia 30458

Valdosia State College
Unpartment ol Secondary £.9yr alion
Valdosta. Georgra 31601

Univeraity o' /lawsil
Portevs Hall. Room 540
2424 Maile Way
Honolulu, Hawan 96822
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IDAHO

Center for
Economic
Education

Director:
Dr. Lynette Oshima
(808) 948-7009

University of Hawail
Same address as above

idaho Councii

Executive Director

Boise State University

on Economic Dr. Geraid F. Draayer 1910 University Drive
Education (208) 385 1193 Bolse, Idaho 33725
Center tor Director Boise State University
Economic Dr. Gerald F. Draaysr Same address as above
Education Assistant Direcior:
Mr. James A. Stephens
(208) 385-1193
Center for Director Idaho State University
Economic Dr. Roger Rankin Campus Box 8059
Education (208) 2.36-3807 Pocatelio, idano 83209
(208) 236-3202
ILLINOIS -
tihinois Councii President: Norihem lilinols University
on Economic Dr. John L. Lewis Adams Hatl
Education Assistant Director DeKalb, ithinois 60115
Mr. Daniel W. Gregg
(815} 7530354
Center lor Co-Directors: Southem lilinols University,
Economic Dr. Roger L. Lutt ~arbondale
Education Dr. James Leming College of Education
(818) 453-3321 Carbondale, IHinois 52901
618) 536 2441
Center lor Director DePaul University
Economic Dr. Barbera Reque Deyanmenl of Economics
Educatior: {312) 3418173 2323 North Seminary Avenue
Chicago, Hinois 60614
Ottice tor Director Northern Illinois University
Economic Dr. John L. Lewlis Oftce of Economic Education
Education Assistant Director DeKalb, inois 60115
Daniel W. Gregg
(815) 753-0354
Ottice for Director: Southern lllinols University,
Econom:c Dr. Gilbert Rutman Edwerdsville
Education (618) 692-2522 Box 102
Assistant Birector Edwardsville, Ithnois 62026
Mr. John F. Sharp
(6181 8922542
Center for Director Western Hilnols University
Economic Dr. James F. Niss Depariment of Economics
Education Field Representative Macomb, Hilinois 61455
Ms. Nancy Tredrea
{309) 2982434
Cottoet boar Dirpcten Itlinois State University
£ oneme Or. Bernard J. McCarney  Department ot Economics
Foduc atvn 1309: 438 2106 Normal. Ihinois 61761
Cortor for Thrector Bradiey University
[ ZERRIIET Dr. Kalman Gotdber Urtan Athaurs inatifute
Educataoe (09 676 7611 Ext 304 Paoria. lirus 616245
At [hrer toe
Ms Joanne Dempsey
SN K6 TR Far 43
(AL [ e Governors State University
b Mr. John S. Morton ot o d Bune o, &
forg o VLRGN Eat g Pratye Aproranty e
University Park. i '« 60466
et Ll v Universily of Hilinois
o Dr Philip M Faucett 307N g0 Ree tin
Sl AR R TEN Urbana, ti o ettt
INDIANA .
T et Purdue University
ot prof. petet V Harrington vt oo b fae 0
Or Micharl W Watt, A
A RS West Latayelle, « ‘vl
T Indiana Universiy
Dr. Phidlip Saunders e L B
ot PR SRR R I
Bloomingtlon, = ¢ oaatt o
- Indhang University - Purdue
Dr Job 1 P Manzer University at Fort Wayne
[T el L T}
Fort Wayne e F
O
ERIC oy
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AFFILIATED COUN

Center for Duector

Economic Dr. Sham Bhatia

Education (317) 6584800
(2194 980 6646

Ceriter tor Director

Economic Prot. Ralph Ocon

Education 219 844 0520 £x1 505

Center tor Director

Economic Dr. Robert Harris

Education 1317) 264-8100

Center tor Duwector

Economic Dr. DeVon L. Yoho

Education (317) 285 8020

Center tor Director

Economic Dr. Thomas Swartz

Education 1219) 239.,737

Associate Director
Dr. Frank J. Bonello

(219) 239 7229
Center for Director
Economic Dr. Ashton . veramallay
Education 1317) 966-826 1
Center [or Directar
Econamic Protessor Jack Grantham
Education 1812) 232.6311 £x1 5876
Pu:dye Dwrector
Center for Dr. Micnael Walts
Economic 317) 494.8545
Education Associate Director
Dr. Gerald Lynch
(3171 494.4;
lowa Councn Executive Director
on Econornic Mr.Donald G. Davison
Education (319 353.3423
Center for Acting Ditector
Ecnomic Dr. B. Wylie Anderson
Education {319y 27324142
Center for Director
Economic Mr Donald G. Davison
Education 1319) 353.3423
KANSAS . S
Kansas Council Executive Director
on Economuc Or. Michael Oldtather
Eduration Administrative Assistant
Ms._Deborah M. Sweet
Exacutive Assistant
Ms. Linda Benteman
Field Director
Mr. John Hail
QLY 812 6702
Certor tor Ot tor
Fconome Or Nancy Groneman
Eduar ation 0L AVI200 €41 30K
Center 10r Director
Economic Or. Danlel G. Rupp
Education Q1) 626 4418
Center §r Dernctor
Eonnomie Dr. Emerson Hazielt
fddur ation Assarate Direetor
Dr John Guanther
i91) uk4 210,
[ESTRZIIINY ML W TEENITN w o
Satetge Coetor for Richard Dawson
Eecnnm g i W BRON
E-4a gt
Contoy 1y [rrec o
[INTRINTS Dr. Vers Freeman
Fodor oo R IR
Lt £y Durgc ¢
Eoorme Ms Bsrbars P Bueli
f10r atian ARk 3000
O

VN EGONOMIC EDUCATION
CILS AND CENTERS

U - Northwest

Dision of Business and Econ-mcs
3400 Broadway

Gary, indiana 46408

Purdue University-Calumet Campys
2233 17151 Street

Anderson Building

Roarn 208

Hammond, Inciana 463223

Indiana University - Purdue
University at Indianapolis

425 Agnes Streel

Indianapolis, Indiana 46202

Ball Stale University
College of Business
157 W8

Muncie, Indiana 47306

University of Notre Dame
Departinent ol Econamics
Notre Dame. indian. 46556

Indiana University East
2325 Chester Boutevard
Richmond, indiana 47374

Indiana State University

Social Science Egucation Center
217 Jamison Hal

Terre Haute. Indiana 47809

Purdue Unlversilr

Krannert Center lor Executive
Educaton ang Research

Room 2314

West Latayette, Inchana 47907

University of lowa
Phillips Hail
lowa City. owa 52242

University ot Northern 1owa
Department of Economics
Cedar Falls. lowa 50613

University of jowa
Phithips Hall
fowa City, lowa 52242

21,
e L

Kansas State Univarsity
Department of Econormics
322 Waters Han
Manhattan. Kansa. 6650

Emporia State University
Cremer Map

1200 Comm gl
Emporia. kans.a. HeRO!

Fort Hays State University
Department ¢t Econnmics,
Hays, kancas 67601

University of Kansas
202 Batley Hall
Lawrence, kanwas Hds

LAUC RN TS
Shawnoe Mission, Ka«i,.¢, 1,00

Kansas State University
SO B e et by |

Manhattan. K. is 65606

Wichits State Unwversity
intoe Mg

Dopartnent of £onnomo s
Wichia, karisas £7,0R
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KENTUCKY
Kentucky Council Executive Director: Univereity of Louleviiie
on Economic Dr. Jack C. Moigan Department of 3econdary Education
Education Program Administrator/  Belknap Campus
gvg&v,am Director of Loulsvilla, Kentucky 40292
Peggy Walther
(50 g886591
President, KCEE KCEE
Mr. Thomas A. Gerdis Protessionat Towers
{502) 896-1622 Suite L 12
4010 DuPont Circle
Loulsvlila, Kentucky 40207
Center fo Director: Weatern Kentucky University
Economic Dr. Wililam W. Davis Department ot Economic$
Education (502) 7452249 Bowling Greon, Kentucky 42101
Center for Director Northern Kentucky University
Economic Dr. Nancy Lang 481 BEP Building
Education (606) 572.5179 Highland Helghts, Kentucky 41076
Centar for Diractor- Unliversity of Kmluckg
Economie Dr. Mary Ann Farley 134 Taylor Education Building
Education (606) 257-1778 Cotlege of Education
Lexington, Kentucky 40508-0001
Center for Director University of Loulaviile
Economic Dr. Jack C. Morgen Department ot Secondary Education
Education (502) 588-6591 Belknap Campus
Loulsvilte, Kentucky 40292
Center for Director. Morshead Stete University
Economic Mr. Grean R. Milier 415 Combs Buitding. UPO 1280
Education (806} 783-2171 Morehead, Kenlucky 40351
Center for Director Murray State University
Economic Dr. Dannie Harrison Department of Economics
Education (502) 7624188 and Finance
Murray. Kentucky 42071
Audubon Director Brescia Col
Center lor Mr. Robert Grsham Science Building, Room 128
Economic Assistant Director 120 West Seventh Street
Education Mre. Mévri Bowling Owensboro, Kentucky 42301
(502) 926-5037
Center for Director. Alice Lioyd Coliege
Economic Dr. Ronald Nichols Caney Creek Community Center
Education (606) 368-2101 Pippa Passes, Kentucky 41844
Center lor Co-Directors Eastarn Kentucky University
Economic Dr. William R. Morrow Coitege of Business
Education Dr. Leonard N. Widaner Richmond, Kentucky 40475
(808) 622-1773
LOUISIANA _
Loussiana Council Exacutive Drector Loulsiana State University
on Economic Dr. Nancy Sidener Room 340
Education (504) 388-8611 Pieasant Hati
Baton Rouge. Louisiana 70803
Center for Drrector Louislana State University
Economic Dr. Lamar B. Jones Department of EConomics
Education (504) 388-5211 Room 2139 CEBA
Baton Rouge. Louisiana 70803
Center lor Director University of Southwestern
Economic Dr. $im LaPoint Loulsiane
Education (318) 2316668 206 Foster Haii
Department of Economics
Latayette, Louisiana 70504
Conter oy rector McNeese Slate University
Ecoremy Mrs. Martha C. Misik College of Business
Fotig ot o VIR 437 8527 PO Box 998
Lake Charles. Lowisiana 70609
Center fie Dhte 10e University of New Orleans.
£ooron. Dr Char'as P. Fishbaugh Lake Front
Fadocaation 504 286 KON Department of Eronomics
& Finance
Naew Orleans. Louisiang 70148
Cenrter tor Director Loutslana Yech University
Ecomnmic Dr. B. Earl Williamson Rox 10318 Tech Station
Ertise ation Assistant Director Ruston, Louisiana 71272
Dr. Phillip Fincher
(118) 257 2467
Center for Director Centenary Collage
Economis Or. Harold Christensen Depaitment of Economics
Education (318) 869-5148 Shreveport, Louis:ana 71104
Center tor Dwector Nichoils State University
Economic Dr. Ken Rachal PO Box 2015
O Education (504) 4468111 Ext 1405 Universtty Station
- Thibodousx, Louistana 70310
ERIC 206 o1
v




MANE
Maine Council Executive Director
on Economic Mr. Robe -t J. Mitchetl
Education (20/) 5811467
Center for Director
Economic Or. Ann E. Pooler
Education (207) 581.2448
MARYLAND N R
Council en Execulive Dyrector
Economic Dr. Carol Adams
Education Assistant Director
In Marylang Ms. Felicia Allender
Field Drector
Mrs. Mona Razzak
(301) 321.2137
Center for Director
Economic Or, Annan Amegbe
Education (301) 444 3438
Center for Director
Economic Or. Michael Malone
Education (301) 778.2800
Center for Director
Economic Ms. Mary Ann Hewitt
Education (301) 454.4264
Center for Director
Economic Mr. Allen C. Cox
Education (301) 730-8200
Center for Director
Economic Or. Margaret M. Murphy
Education (301) 99?-8045
Center for Co-Directors
Economic Dr. Robert Burton
Education Or. Dav!d Felt
(301) 589.4219
(301) 689-439C
Center for Co-Directors
Economic Dr. Ko Nru on
Education Or. Donald Stabite
(301) 8637100 Ext 274, 27
Center for Director
Economic Or. George Georglou
Education (301 321-2137
MASSACHUSETTS ) I
Economic Executive Director
Education Mr. James F. Connors
Council of 617) 227.6691
Massachusetts
Center for Co-Drrectors
Economic Or. Norman F. Benson
Education Or. Carol C. McDonough
(617)452-5000
Center ‘or Director
Econnmic Mr. George G. Watson, Jr
Edut ation 617628 Ext 2041
Center 1o Ditector
Ecanomu; Dr. Richard D. Ward
Education 1617) 999 8432
Centet foy Diiector
Econom, Dr. Robart Rosenthal
Fiuration (617) 2381081 Ext 250
Lonter {or Directon
Ecanamie Professor Robart D. Crolt
Education H17) 745 0556 Ext 197
Centor tor Diter tin
Econnmie Dr Robert L. Hemond
€ Aucatinn 41 717 5331 Bt 308
Center tor Diecton
Eranomue (6171 793 BOOO
Education
O

E
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University of Malne a1 Orono
22 Coburn Hall
Orono, Maine (34469

University of Maine at Orono
College of Education
Shibles Hall

Orono, Maine 04469

Towson State University
Towson, Maryland 21204

Morgan State University
611 McMechin Hall
Baltimore, Maryland 21239

Wwashington College
Department of Economics
Chestertown, Maryland 21620

University of Maryland
J M Patterson Buidin
College park, Maryland 20742

Loyola College-Columbia Campus
Loyola College Protessional Cenler
55&0 Sterrett Ptace

Columbla, Maryland 21044

Johns Hopkins University,
Columbia

Suite 202-Overlook Center

5457 Twin Knolis Road

Columbia, mMaryland 21044

Frostburg State College Center
217 Frampton Hall
Frostburg, Maryland 21532

St. Mary's Collsge of Maryland
Department of Economics
s St. Mary's City, Maryland 20686

Towson State University

¢fo Council on Economic Education
in Maryland

Towson, Maryland 21204

14 Beacon Street
Suite 613
Boston, Massachuselts 02108

University of Lowell
One University Avenue
Lowsll. Massachuselts 01854

Tults University
. The Lincoln Filene Center
Medford, Massachusett-. 07 ¢,

Southeastern Massachusells
Universit

College »f Business & Industry

North Dartmouth,
Massachusetts 02748

Stonehill College
Department of Economics
North Easton. Massachusetl . 02366

Salem State College
Dapartment of Economi s,
Salem. Massachusetts 01970

American International College
Oepattiment of EConomics
Springlield. Massachsette o109

Worcester Siate College
Worcaster, Masc.ac husetts, 016,
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AFFILIATED COUNCILS AND CENTERS

MICHIGAN
Michigan Economs: € xecutve Director Eastern Michigan University
Edduation Or. Robert Ristau Silt Hall Annex
Coundil (3121487 2071 Ypsinanti. Michigan 48197
Center tor Progran. Courdimgtor Northern Michigan University
Economi Mr. Amold Aho £ anomics Department
Edue abon 906) 227-2017 Marquette, Mi:tngan 498545
Gentor for Direc tor Central Michi?an University
B conome Dr. Robert C. Mills Rowe Hall 12
Edu aton i zran Mount Pleasant, Michigan 48859

1517) 774 3204

Deep Courdinator

Mr. Tim Schitling

(5171774 4332
M higar Consamor Director Eastern Michigan University
Eduy atan Ms. Rosella Bannister 207 Rackham Bui'ding
Conter Secretary Libranan Ypsilanti, Michigasn 48197

Patricia McCreery

(3131487 2292

MINNESOTA = S _ N
Minnesota Executive Director University of Minnesota,
Councit on Dr. Bruce R. Dalgaard Twin Cities
Economic (612) 373-4469 1169 Management & Economics
Education Bundin

271 19th Avenue S
Minneapoils, Minnesota 55455
Center for Dicector University of Minnesota.
Econornic Or. Curt L. Anderson Dulut
Education Assistant Director. 156 Schoo! of Business
Dr. Thomas Duft and Econonucs
(218) 726.7568 Duluth, Minnesota 55812
(218) 126-8759
The Tn Coflege Director Tri-College University
University Dr. 2. Ed O'Relley 308 Ceres Hall MDSU
Center tor (218) 237-8170 Fargo, North Dakota 58105
Economic (701) 236-2844
Education (701) 237 8819
Center for Director Mankato State University
Econonuc Dr. Paut J. Thompson Department of Economics
Education 1507 389-5326 Mankato. Minnesota 56001
Center lor Director University of Minnesota,
Economic Dr. Bruce R. Daigaard Twin Citles
Education 612) 373-4464 1 1689 Management and Economics
undin
Minnsapolis, Minnesota 55455
Center for Dicector Saint Cioud State Univarsity
Economic Dr. Robert Hendricks Saint Cloud, Minnesota 563u1
Education 61212552157
Center lor Director Coligge of Saint Thomas
Economic Dr. M. Selim Department of Ecor ‘mics
Educatian Field Director Saimt Paui, Minnes: ta 55105
Sister Marie Herbert
612)647-5655

MISSISSIPPI R S
Amenican Director 656 N State Streel Suite 312
Frnterprise Ms. Peggy Howard PO Box 1849
Center ot 1601 969-06,22 Jackson, Missi5s1ppi 38215-1849
Micsissi
Center tor Directar Delia State University
Feonomye Dr. Mary Haas Division of Social Geiences
EAucation h0) 1) 843-8234 Kethiey Han

Clgveland, Mississppr 38733
Center for Dirnctor Mississippi University for Women
Ecanonm Dr. Billy D. Pounds Devartment of Econonwcs
E i atien (H01) 3294750 Ext 1R Box 551
Columbus. Mississippr 39701
Conter ta Diractor University of Southarn Mississippi
Feanomic Dr. C. Warren McKinney  Department of Curniculum &
Edar ahion 1601 266 455G Instruction
Southern Station. Box 8229
Hatliesburg. Mississipo 394065057
Contor g Doty Willlam Carey Coliege
Eroanomme M. James Shivers Sehoot of Bsiness
e atinn LA PANIA Bex 145
Hattiesburg, Mississippr 39401
Copte bor Direetar Jackson State Unwaersity
Eeonam M. McKintey Alexandor  Depariment of Economics
Education 1601) 968 41 Jackson, Mississippi 39217
O
207
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AFFILIATED COUNCILS AND CENTERS

MISSOURI

MONTANA

Center for Dwector Mississippl State University
EconomiC Or. John F. Perry .O. Drawer NU
Education (601) 3252280 Mississippi State, Mississippt 39762
Center for Dwector. Univereity of Mississipp!
Economic Cr. Edgsr Wood 104 Connor Hall
Education 1601) 2325830 Unlvarsity. Mississippi 38677
Missourt Prasident Univessity of Missouri
Counctii on Dr. Robert Strom Department ot Economics
Economic (314) 882-3803 228 Professional Building
Education Columbla, Missouri 65211
Center for Drreclor Southesst Missourl State University
Economic Dr. Judith E. France Academic Halt, Room 135
Education (314) 651-2542 Cape Girardesy, Missoun 83701
Center lor Director University of Missourl
Economic Dr. Stephan G. Buckles Deé)avlmenl of Economics
Education Assistant Direclor 220 Protessionat Building

Dr. Ellzabeth Dickhaus Columbia, Missouri 65211

(314) 882-3803
Center lor Acting Drector: Rockhurst College
Economic Mr. Geol barth 5225 Troost Avenue
Educalion Curriculum Director: Kansss City, Missour 84110

Dr. Susan Adler

(816) 926-4058
Center for Drrector: Northweet Missourl State University
Economic Dr. Rey Brown School of Business Administration
Education Administrative Assistant 305 Caiden Hall

Breech Center
ol Economic
Education

Center for
£. .nomic
Education

Center for
Economic
Education

Center for
Economic
Education

Ms. Shells Keliey
{816) 562-1123

Director:
Ms. Ma,y Sue Carter
(417) 869-8731 Ex|. 242

Director:
Dr. Allon Stone
{417) 836-5350

Director-

Dr. Jorry Aschermann
Co-Director

Mr. Nader Vergha
(816) 271-4300

Director.
Ms. Sarupsge McCorkle
Associate Director

Mr. Devid Willlame
Curriculum Director:
Ma. Elsine Coulson
1314) 553-5248

Maryviite, Missour: 64488

Drury Coll

De 'anemv Economics
North Benton

Springfield, Missoun 65802

Southw=st Missourl State University
Depariment of Economics
Springtield, Missoun 65802

Missourl Western State College
4525 Downs Drive
St. Joseph, Missouri £4507

University of Miseourl - St. Louls
Department of Economics

1 Natural Bridge floed
St. Louls, Missouri 63121

ERIC

Aruitoxt provided by Eic:

Mrntana State
Council on
Ec. nomic
Education

Center for
Economic
Ecucation

Center for
Economi¢
Education

Center for
Ecanomic
Education

on Economic
Education

Centar for
Economic
tduration

Canter for
Feonomie
t ducation

Center tor
Econumie
Education

"y
‘/

]

Ne},fi;sk:o Coauncii

.t
s

Executive Director
Dr. Terry Anderson
(406) 994.5G47

Director

Dr. Terry Anderson
(406) 994 5847
Director

Dr. William O'Connor
(406) 6837152

Dwrector
Dr. Michael H. Kupillk
(406) 243 4575

Executive Director

Dr. Willlam B. waistad
(402) 472 2333

Enmg‘ Coordinator
Ms. Sharon Sass

(402) 472.5612

Arting Director
Mr. Rolland Jewing
(308! 432-625%

Dutector
Ms. Joyce Gleason
1402) 8262161

Diractor

Ms. Qiynna Fells Da
1402) 463 2402 Ext

208

71223

Montane Siate University
Department of Economics
Bozeman, Montana 59717

Same address as above

Wastern Montana Collega
108 Main Hall
Dillon, Montana 59725

University of Montana
Dapartment of Economics
Missoula, Montana 59801

Unlvonll;of_ Nobraskr, . ﬁncoln
College of Business Administration
Lincoln, Nebraska 68588 0402

Chadron State College
Dwision of Soraal Studies
Chadron, Nebraska 89337

Doane College
Economics Dapartment
Crote, Nebraska 68333

Haslings College
Department of Economics
Hurlay McDonald Hal
Haslings, Nebraska 68901
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NEVADA

Cantar for
Economic
Education

Center for
Economic
Education

Center lor
Economic
Education

Director:

Dr. Wiliam 8. Walstad
Assistant Directors
Ms. Karen Hallows
Ma. Margaret Mescher
(402) 472-2333

Co-Directors.
Dr. Will.am Hosek
g02j 554.2596
r. Jamas Dick
g02) 554-3464
rogram Cootdinator
Sara Dralll
(402) 554 2357

Dswrector
Mr. Clit Gin
Agsistant Cirector

Neena Balnl
(402) 375-2 100 Ext 204

AFFILIATED COUNCILS AND CENTERS .

University of Nehraska - Lincoln

Deganmem of Economics

305 Coltege of Business
Administration

Lincoln. Nebraska 685880402

Universily of Nebraska #t Omaha

Department of Ecnomics

512 College of Businass
Administration

Omaha, Nebraska 68182

Wayne State Coll

Division (. Social Scignces

NEW HAMPSHIRE

Nevada Council
on Economic
Education

Center lo
Economic
Education

Center tor
tconomic
Education

Co-Directors.
Dr. Russell Halliday
Dr. Robert F. Smith
(702) 739-3618

Director
Dr. Robert F. Smith
{702) 739-3618

Director
Dr. Russell Halliday
(702) 784-6634

University of Nevads, Las Vegas
Department ol Economics

4505 Marytand Pmkwar

Las Veges, Nevada 89154

University of Nevada, Las Vegas
Department of Economics

4505 Marytand Pavway

Las Vegas, Nevada 89154

University of Nevads. Reno
Department of Economics, 318 F
Coliege of Business Administratinn
Reno, Nevada 88557

Now Hampshire Exacutive Director. PO Box 373
Council on Mr. Jim Tinsley Hooksett, New Hamsphire 03106
Economic (803) 224.5322
Education
NEW JERSEY
New Jersey Director: Trenton State College
Councit on Dr. Robert L. Stout 1168 Bhss Hall
Economic (809) 771-2153 CN 550
Education Tranton, New Jorsey 08625
Center for Director: Qlassboto State College
Economic Dr. Benjamin G. Hitchner  Department of Economics
Education (609) 863-5348 Gisssboro, New Jarsey (028
{609) 863-6014
Center for Director Jossay cnr State College
Economic Dr. Gary D. Spencer Vodra Hall, Room 437
Edur.ation {201) 547-312 2039 Kennedy Boutevard
Jersey City, New Joragy 07305
Center for Director: ‘Tranton State College
Economic Dr. Danisl R. Hall 113 Bliss Hal)
Education (809) 771-2294 CN 550
Tronion, New Jersey 08625
NEW MEXICO , VU
New Mexico Acting Director van Buran Middle Schoot
Councit on Ms. Chervl Sunvmors 700 Louisiana, SE
Economic (505) 26582833 Afhuquerque. New Mexico 87208
Education
NEWYORK = . R
New York State Exncutive Drector fRusselt Sage College
Cou icil on Dr. Sanford Qordon Department of Economics
Econamic (518) 270 2384 Troy, New York 12180
Education Administralive Assistant
Ms. Marlan W. Potter
1%18) 270 2226
unnter o {hrecior Fardham Universily
fconrme Frongmic Education Center
Eucanon a1 Rose Hitl
Adnanisteation Building North
c:a e Jay Sextet
Bronx, New York 10023
Gontet dor haANY State University Colloge a1 Butlato
Lo anorrg Dr. William Bonnett Department o! Economics
Eduration Assacrate Disector 1300 Exmwood Avenue
Ms. Lynne White Bullalo, Nuw York 14227
(21161 8756001
Contee e Ci: Denctors Queens COIIO%O of the City
Feonomic Dr. Jack Zevin University ol New York
Education Dr. Harry Qroantisld Dapa:tment of Education
(718) 620 7548 Flushing, New York 11367
Q (718) 520.7398
ERIC 209 O
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AFFILIATED COUNCILS AND CENTERS
Center for Co-Directors Stata University Colisge at
Economic Dr. Jamas Clcarelli Fredonie
Education Dr. Matthew J. Ludes Fredonia, New York 14063
(716) 873-3505
Center for Director State Univarsity of New vark
Economic Dr. Jay Bloom Coliege at New Pait2
Education (914) 257.2033 Economics Depariment
New Paltz, New York 12561
Cenler for Drrector Fordham University
Economic Or. John B. poster Lincoin Center Campus
Education {21.,841.5289 Cotiege of Education
113 West 80th Street
New York, New York 10023
Center for Diroctor Emplre State College
Economic Dr. George G. Dawson Long island Regional Learning
Education (516) 997.4700 Center
State Univarsity of New York
ox 130
O1d Westbury, New York 11568
Cenler for Drector St. John Fisher College
Econornic Allan J, Norton Eas! Avenue
Education Associate Direclors Rochester, New York 14618
Dr. Mary Zimmerman
Mrs "X?m“ L. Cohe
, . Cohan
(716) 385-8096
Cenlur for Co-Directors. LaMoyne College
Economic Or. Darlus J. Conger LeMoyne Heighls
Education g15&'446-2882 Exl 496 Syraouse, New York 13214
r. Mary L. Collins
{315) 446-2882 Ext. 288
Center for Drrector Russell Sage College
Economic Dr. John A. Tribble Department of Econormics
Education (518) 270-2296 Troy, New York 12180

NORTH CAROLINA

North Carohna

O

E

Aruitoxt provided by Eic:

RIC

uncil on
Economic
Education

Center lof
Ecoromic
Lducation

Center (or
Economic
Education

Othice tor
Economic
Education

Center lor
Economic
Education

Center tor
Economic
Education

Senlet for
Econormic
Education

Centef tor
Economic
Educ ation

Center tor
Economic
Erication

Center tar
Economie
Education

Centor for
Economi
Educatinn

oy
hv iy {

Execulive Vice President.
Mr. John G. Redmond, Jr.

(819) 379-5056

Dwrector
Dr. Pamels J. Nickless
(704) 258.6422

Drreclor
Dr. rvin B. Tucker, HI
(704) 597-4138

Director:
Dr. Roberta Woolevsr
(919) 986-3201

Director
Dr. indar P. Nijhawan
(919) 486-1225

Ditector
Dr. Siuart D. Alten
(919) 379 5463

Director
Mrs. Both S. Eckstein
(319) 757.6351

Director
D-. Willilem Q. Forgang
(704) 483 7343

Director
Mr. Robert M. Usry
(9191737 2472

Director

Dr. W.W. Hall, Jr
Associate Director
Dr. Luther D Lawson
1193953000

Dector
Or. Leery L. Hungerford
1919 761 2112

210

Unlversity of North Carolina at
Gresnshoro

301-N Business & Economics Butiding

Greensboro, North Carolina 27412

Unlvmu“ of North Carolina at
Asheville

One University Heights
Asheville, Norih Carotina 28804.-3299

Unlvmu¥ of North Carolina at
Charlotte

UNCC Station

Charloite, North Carohna 28223

Unlversity of Norih Carolina
037A paabody Halt

Schoot of Education

Chapel Hill, North Carotina 27514

Fayettaville Siate University
Continuing Education Center
Fayetteville, North Carolina 28301

University of North L. .olina

at Greensboro
Department of Economics
Greensboro, North Carolina 27412

Bast Carolina University
School of Business
Greenvil'a, Nirth Caroling 27834

Plaiffer Colt je
Misenhelmer, Norih Carolina 28109

North Carolina Stale Univarsity
Department of Economics
and Business
Box 8110
Relaigh, North Catnlina 2769% R110

University of North Carolina at
Wilmington

Camaeron School of Business
Administration

601 South Gallege Roac

Wilmington, North Caronna 28403 3297

Winston-Salens State University
Department of Sociat Stiences
WinstonSalom, North Carolina 22110
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AFFILIATED COUNCILS AND CENTERS
NORTH DAKOTA _

North Dakota
Council on
Economic
Education

Cenler for
Economic
Educalion

Cenler for
Economic
Educalion

The Tr-College

Execulive Director.
Dr. Z. Edward O'Relley
(218) 236-2844

(701) 237-8170

(701) 2378819

Direcior
Mrs. Cleo Clevetand
(7011 777-2637

Direcinr
Dr. Lyle R. Fogel
(701) 857-3244

Director

Tri-College Universit
306 Ceres Hall NDS
Fergo, North Dakota 58105

Univarsity of North Dakots
Department of Economics
Gamble Hall, Room 290

Grand Forks, North Dakota 58202

Minot State College
Admimsiration Buiidin
Minot, North Dakola 58701

Tri.College University

O

ERIC

Aruitoxt provided by Eic:

Universily Dr. 2. Edward D’Relley 306 Ceres Hail NDSU
Cenler for Associate Director Fargo, North Dakota 58105
Economic Mr. David Kahl
Education 1218) 236-2844
(701) 237-8170
Ohio Councit Prasident The Ohlo State University
on Economic Dr. Edward M. Scehill 112 Mount Hall
Education 614) 4225276 1050 Carmack Rnad
Columbus, Ohio 43210
Center for Director uUniversity of Akron
Economic Dr. vred Carr Coliege of Education
Educahion 1216) 3757762 Zook Hall, Room 435
Akron, Ohio 44325
Gt Center Director Ashland College
for Business and Dr. Lucilla G. Ford Ashland, Ohio 44805
Economic Field Director
Educaiion Ms. Gall Hawks
(419) 289-3811
{419) 289-4142
Ext 5511, 5518
Center for Diractor Dhilo University
Economic Dr. Wililam Rader Coliege of Education
Education (614) 594.5781 113 McCracken Hall
Athens, Ohio 45701
Greater Director: University of Cincinnatl

Cincinnali Center
tor Economic
Educalion

Cleveland Cen-r
tor Econom:=
Education

Central Ohio
Centar for
Economic
Education

Cenler fc -
Ecoromi
Education

Center 'or

Eoonome
Educahon

Oklahoma Counc

on Economc
Edurahon

Center Inr
Ec.onomig
Education

Center for
Econanue
Education

Dr. George Vredaveld
Associate Director
Dr. David Dieterie
(513) 475-2948

Co-Diractors

Dr. Judith Staley Brenneke

Dr. John C. Soper

Pubiic Information
Dwrector.

Jenet AuWertor

School Services
Coordinator

Betty R. Marcus

(216) 3074384

Director
Dr. Steven L. Milier
(6141 422-1178

Duector
Dr. Waltar A Verdon
(51N B72 812

Droctor

Dr. Donald Yankovic
Associate Drector
Dr. Frederick €. 1 'nk
{419) 537 4153

(419) 537-2562

Executive Vice President
Or. Kent W. Olson
Ditactor nt

Education Seraces
Ms. tynds Wimmor
(405} 1,74 204

Direcior
Dr. Jaan Caldwall
(405) 341 2980 Ext 2627

Dvrector
Or. Loy E. Prickett
(405) 3256021

211 ‘i

v 0y 0l

s

Department of Economics
1605 Crosley Tower

Mas Location 223
Cincinnad, Ohio 4522 ¢

John Carroll University
School of Bu iness
Clevetand, Ohio 44118

Dhio State University
College of Education

315 Ramseyer Hall

29 West Woodru!* Avenue
Columbus, Onhic 43210

Wright State University
Colonel Glenn Highway
Dayton, Ohio 45435

University of Tolado
Oepartment of Econormics
Toledo. Ohio 43606

t'klahoma State University

t .. Coliege of Business
Admunstration

Stiliwater, Oklahoma 74078

Cer tral Stale Univarsily
Department of Econormigs
Edmond, Oktahoma 73034

University of Okiahome
106 Adams Hait

307 West Brooks
Norman, Okiahoma 73019
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AFFILIATED COUNCILS AND

OREGON

Center for
Economic
Education

Cenler tor
Economic
Education

Director:

Dr. Kent W. Olaon
Assistant Diteclor:
Ma. Lynda Wimmer
(405) 624.5204

Drreclor
Dr. Conatance Van Scoy
1918) 4565511

WV RVUGATION
CENTERS

Oklahoma Siate Univaraity

112 Coliege of Business
Administration

Stillwater, Oklahoma 74078

Northeaatern Oklshoma State
Univerait

Dwvision of Business

Tehlequah, Okiahoma 74464

PENNSYLVANIA

Qregon Councit

on Economic
Education

Cenler for
Economic
Education

Center tor
Economic
Education

Center for
Economic
Education

intenm Executive Director
Mr. Douglea A. Haskeil
Adminisirative Assistan)
Ms. Kathryn J. Wassam
{503) 229-3169

Drreclor
Prof. Chartotte T. Harler
(503) 754-3211

(D)"eg.ollo’ D Wyatt
r. o Wya
(5098381220

Dirsctor
Dr. Joan O'Bannon
(503) 229-3169

Portiand State University
P O. Box 751
Portland. Oregon 97207

Qregon State Univeralty
Mitam Hail, Room 157
Corvallis, Oregon 97331

Waestern Oregon State College
Monmouth, Oregon 97361

Poriland State University
Economics Depariment
Portland. Oregon 97207

ERIC
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Pennsyivania
Council on
Economic
Education

Cenler tor
Economic
Education

Center tor
Eccnomic
Education

Cenler tor
Economic
Education

Center tor
Economic
Education

Center for
Economic
Education

Center for
Economec
Education

Center for
Economic
Education

Center tor
Economic
Education

Centet tor
Economic
Education

Center o1
Economic
Educanon

Rhode island
Councit on
Economic
Education

Executive Diractor:
Or. |. E2°0 Staplas
g15) 564-1914

ield Reprasentals 'es
Ms. Carolyn Holler.an
ﬁiﬁ) 779-7111

8. Vickie White
(412) 285-9801

Drrector.
Prof. Warren Piilsbury
(215) 861.3423

Director
Dr. Peter K. Bohting
(711389 434)

Drrectot
Dr. Lynn Nelson
(215) 419-4097

Oirecter
Or. William 14. Ross
B 22X3.2626

Director
Mr. fiharlee Bunnstt
814) 8717585

Crroctor

Mr. Chartes B. Stevenson
(412) 357-2523

(412) 357.2649

Co-Dinactors

Ur. Robert J. Labeipla
ty. Michuel Ulans
1117 822.3452

Cwrectnr
Dr. Jutiray Blalc
{¢12) 674-858)

Lo Buectns

Dr. Harry 5. Strickiand
(71713617635

Dr. Michawt Marino
(717, 96" 7a008

Duertor 8 h
Dr. Judy Br:
(11N /Y <|S?it‘:g

Exacutive Director
Prof. John M. Sapinsiey
Admingirative ASsistant
Ma. Sholle (Carnevats
401Y a86 8037
Consultant
Or. Kaamth V. Lundberg
r (401 4848413

o Ao . )
RledRE 7

Rhude islany Colrege

University City Center
3824 Markal Street
Phlladelphia, Pennsylvama 19104

Lehigh Univeryity

Departrent of Ezunomics
Drown Halt 35

Buthiehem, Penmsyilvan.a 18015

Hloomsburg Stats Collage
Departmant ot Ecararracs
loomsburg, Pannsyivania 17815

Widenor University
Dopartment o Education
Chester, Pennsyivaniz 19011

Ciaelare Univeraity ol
Pennuytvenis

33 Dana S4i Hat

Clanion, Pennsylvanig 16774

Gannon Unlvorsity
Pairy Scjuure
Erio, Pennsylvania 16549

indiana Univesalty of Pottosylynnia
McElhanay Han
Indtann, Penngylvania 15705

Milarsville Univershy
Educational Gmve ' pment

and Kveld Services
Millersville, Pennsyivania 17951

University of Pittsburgh
Graduata Scouo! 6f Business
315 mervis Man

Pliitsbiurgh, Pennyyivania 19260

Linlvgrsity of Seranton
Ciraauate Senool
Scranton, Panrsylvaria 18510

Shiopenabury Statn College
Cotlege of Businnss
Shippanahutq. Fannayivana 17057

Doi\.mmom of Econome.e
Managenom
Providaned, Rhod [slana 12908
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Center for
Ecanomic
Education

SOUTH CAROLINA

SOUTH DAKQTA

Direclor:
Or, Pater R. Moore
401) 456-8417
ield Director:
Ms. Deborah Hayes
401) 456-8414
esearch Direclor
Dr, James J. Batres
gon 456-8558
esource Assisiant:
Ms. Patricla Morgan
(401) 4568413

Rhode island College

Departmant of Economics
Management

Providence, Rhode Island 02908

South Carolina
Councii on
Economic
Education

Center for
Economic
Education

Center lor
Economic
Education

Center for
Economic
Education

GCenlar for
Economic
Education

Center for
Economic
Education

Center for
ecnnomic
tducation

Center for

Economic
Ezlucation

TENNESHEE

O

ERIC
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South Daknla
Council on
Economic.
Education

Center 101
Econamic
Education

Broneh

Genter nn
CGeonomic
Eancator
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Executive Director.
Mi. Howard Y. Thomas
(803) 7580391

Director:
Pruf. Amold Hite
(803) 7926974

Director.
Dr. Roger F. Msiner
(803) 654-3497

Director:
Dr, Geraid E. Brager
(803) 777-2879

Director:
De. James Rinehart
(803) 669-4121 Ext. 426

Director:
Dr. John W. McAlhany
(803) 229-8232

Dwractor
Or. Gary Stone
(803) 3232166

Diractor:
Nr. Michasl Jilling

South Carolina Dept. of Ed.
1208 Rutledge Oflice Building
1429 Senate Street

Columbla, South Caroiina 29201

The Cltadel

Deparimeni of Business
dministration

Chatlsston, South Carolina 29409

Clemson Universit

Center for Policy Study

124 Sirrine Hall

Cotlege of Commaerce & Indusiry
Clemson, South Carolina 29631-1309

University of South Carolina
Oepartment of Economics
Columbla, South Carolina 20208

Francls Marion College

Dug'mmenl of Economics &
usin@ss Adminisiration

Florenca, South Carotina 29501

Lender College

Department of Business
dminisi'ation and Economics

Greenwood, Soulh Carolina 20646

Winthrop College

Schooi of Businass Administration
Rock HIll, South Care lina 29733
Univarsity of South Carolina

at rtanby
Spansl':\%um. Sc:glh Carolina 29303

Acting Drractor
Dr. Ralph Brow
(805) 677-5620

Directar
Or. Wililem E. Kamps
(605) 688-4141

Bran:h Director
Dr. Mcka Madden
605) 9231434

Directon
Or. Kan Bauge
{30) 336 5308
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Univarsity of South Dskota
Departmant of Economics

210 Patterson Hall

Vermillion, South Dakota 57069

South Dakota Stats Univarsity
Economics Depariment
College o! Agricuiture &
Biological Science
Brookings, South Dakoia 57007

Henry T. Quinn Branch Center
Minusteman Graduate Center
RR 3 8ou 217

Rapld City. South Daxota 57701

Augustana Coliege

NDavartment of Econc ¢S

29th Streel and & Surini!
Sloux Falls, South Dakola 57197

Univarsity of South Dakota
Dep tmen, of Econamics
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Cenler tor
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Education
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AFFILIATED COUNCILS A

Dirsclor.
Dr. samey T. Ralfield, Il
(901) 6681818

Director
Dr. W. Frod Mackara
(6151 929-4455

Ditector
Dr. George A. Spiva
(615) 974.3303

Direclor
Or. Richard D. Evans
(901) 454.2474

Director
Dr. Joel Hausler
1615) 898-2038

Direclor
Dr. Gary Young
(901) 587.7228

Director
Dr. Dorothy Skeet
615) 322-68090

WiV EUVUGATION

ND CENTERS

Union Universit

Department of Bysiness
Administration

Jackson, Tennessee 38301

East Tennessee State University
Box 23, 080A

Department ot Economics
Johnson City, Tennessee 37614

University of Tennessee
Department ol Economics

College o! Business Administration
Knoxvlile, Tennessee 37996.0550

Memphis State University
Department ol Economics

College of Business Adminisiration
Memphis, Tenngssee 38152

Middle Tennussee State University
Department ol Economics & Finance
Box 485

Murtreesboro, Tannessee 37132

Unlverslly of Tennessee at Martin
School of Business

Browning Hall

Martin, Tennessee 38238

Peabody College of Vanderbitt
University

Box 320

Nashville, Tennessee 37203
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Exucutive Director
Mr. Jay N. Welch

Administrative Assislants

Ms. Sallie Andrews
Ms. Sara Duckett
(713) 488.9537

Drector
Dr. Lawrence 2iegler
1817) 273.3377

Director

Dr. Jo Ann Swaeney
Associate Ditector

Ms. Charlene Boelicher
512)471 4611

Director
Mr. Joel Allen
(713) 880-8648

Dwector

Dr. Larry R. Dale
Associate Director
Ms. Julie Youngblood
(8061 6963849

Ditector
Mrs. Dena Creely
(5120991.6810 £x1 434

Do toe

Dr. witiam witter

Avcoriate Diredtor
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University of Houston at
Clear L ake City

2700 Bay Area Boutevard

Houston, Texas 77058

University of Texas at Arlington
Cotlege ol Business Administration
Arlinglon. Texas 76019

University of Texas at Austin

Coliege o! Education

Departr ! of Cutriculym &
Insttu. ..on

Education Buiiding 406

Austin, Texas 78712

Lamar University
P O Box 10045
Beaumont, Texas 77710

Wesl Texas Siate University
Schont of Business

PO Bor 96

Canyon, Texas 79016

Cofpus Christi State University
Schoot of Business Adminimtratinn
6300 Ocean Drive

Corpus Chrisli. Truae 78410

Norih Texas State University
Brox 9477
Denton, Tewo 76,01

Universiy ol Haouston at

Clear Lake City
CTOOBR A VB ey
[RPIRIS

Houslton. Trea 2200

Stephen F Austin State University
Bow 1400 GEA G,
Nacogdoches, Tvv v “fow,

Angelo S1a1e Unives sity
ATl e R ey,

San Angelo, 1. .y, /v

Southwest Texas State University
R P PR

587 Marcos. " ey uiid



APPENDIX: JOINT COUNCIL ON ECONOMIC EDUOA’I‘IO“
AFFILIATED COUNCILS AND CENTERS

UTAH

Cenler lor
Economic
Education

The Mar ue Rabuorn
Center ror
Econamm
Edu ation

Duector

Dr. John Pisciotta

Entrepreneurship
Education

Dr. Calvin A. Kent

Programn Coordmaloe

Ms, Martha Hormn

8171 755 3766

Acting Director
Dr. Garland Hadlgy
18171692 6611 Fxt 4360

Baylor University

Hankamer School of Business
Suite 219

Waco, Texas 76798

Midwestern State Universily
()IVISI(H\ ol Bll?-l"i“;%

3400 Tatt Bivd

Wichita Falls, Texas 76308

VERMONT

Utah Councl
on Fconone
Educatin

Crater for
Economi
Education

Conter tat
Ecr homic
Eduration

Canter tar
E¢ononn
ot ation

Crnteor ‘ot
Ec mormge
Education

Evecutive Directan
Dr. Maurice Capson
B0 533 552

Director

Prof. Glenn F. Marston
(8011 750 2301
Associate Director

Dr. Witliam A. Stull
t801) 750 2346

Ditector
Dr. Dix W, Cloward
1801) 626 6068

Ohteee 1,
Dr. Wayne W Clark
(801 374 2850

Duogtor
Dr. Jewell J. Rasmussen
801) 581 8318

Ulah State Otfice ol Education

Froe Enterpaseitconormue Bdue ahon
250 East 500 South

Sait Lake City, Uiah Ba11)

Ulah State Universily
College of Business
UMC 35

Logan, Utah 84321

Weber State College
Department of Econamics
Ogdan, Utah 84408

Brigham Young University
164 FOB Econaomirs, Oept
Provo, Utah 54602

The University of Utah
Department ot Econonucs
326 kDGB

Safl Lake City, Utah 84112
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Vermont

Council on
Economic
Eduration
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Exec uliver Diroc e o
Mr. Williem Dunk alberger
B2 428 3111

120 State Stee 0
Montpelizr, Vermo 1 05602

Executive Directon
Dr. Charles J. Gallagher
(8041 257 1627

Dt teye
Dr. Daniel Orr
(700 4961 6200

Dot
Dr. Jerry . Moore
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Virginia Commonwealth University
Schoot of Business Building

1015 Finyd Avenye

Richmond, Viegimia 23284

Virginia Polytech Institute and
tate Universily

Coitege of Business

Blacksburg. Virgiia 24061

University of Virginia

Department o Curae atam and
Instruchon

Ruftner Ml

Curry Mom nia Schont of Educ ation

405 Ermimet Giteeed

Charloltesville. Virginia 27907

Genrge Mason Universit;
[ partment o Educ ation
490 Unopreaty Droye
Fairfax, Vigina 22030

James Madison Universily
fae g arttr ent o Eoonome o
Harmsonburg. Y g 08

Lynchburg College
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d Dominion University
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AFFILIATED COUNCILS AN

WASHINGTON
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D CENTERS

WEST VIRGINIA

WISCONSIN

Cenler for Director. Virginia Commonweaith University
Economic Dr. Charles J. Gallagher  School of Business Buiding
Education Economic Education 1015 Floyd Avenue
Consultants Richmond, Virginia 23284
Mrs. Sara Baird
Mrs. Linda Bullock
Mrs. Lilile Taylor
(804) 257-162
Stock Market Carme
Consuttant
Mrs. Rosemarle Coppins
(804) 267-1490
Washington Executive Director 1904 Third Avenue
Council lor Or. Kenneth E. Leonard #1014
Economic Assc.ciate Direcior Seattie, Washington 98101
Educahon Dr. Donald R. Wentworth
Community Relations
Drrector
Ms. S. Jeanne Keenan
(208) 622.0965
Center lor Directos Western Washington University
Economic Or. David M. Nelson College of Business and Economics
Education (208) 676-3911 Bellingham, washington 98225
Center for Director: Eastem thh?lon University
Economic Me. Tom Bonsor Dsparment of Economics
Education (509) 359.2428 3040 Patierson Hall
Cheney, Washington 99004
Center for Director: Seattle pacific University
Economic Dr. Kenneth E. Leonard Schoot of Business & Economics
Education Administrative Assislanl:  Seattle, Washington 98119
Ms. Laurie Finn
{206) 281.2972
Center for Director: Paclfic Lutheran University
Economic Or. Donald R. Wentworth  xavier Haly
Education (208) 535.7597 Tacoma, Washington 98447
(206) 535-7598
Waest Virginia Executive Director: West Virginla University
Counctl on Or. Lewis C. Bell Morgantown, West Virginia 26506
Economic (304) 2935721
Education
Center for Director: Marshail Univergity
Economic Or. Frank Riddle partment of Social Studies
Education (304) 696-6610 Huntington, west Virginia 25701
Center for Direclor: West Virginle University
Economic Dr. C. Kenneth Murray Morgantown, West Virginia 26506
Education (304) 293-3442
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Wisconsin State
Councit on
Economic
Education

Center for
Economic
Education

Center for
Economic
Educalion

Center for
Economic
Education

Center for
Economic
Education

Center for
Economic
Education

Center for
Businessy
and Ecunomics

Centet 100
Econcme

Edurabon

Wyoming State
Coun.. . on
Economic
Education
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Executive Direclor:
Mr. Wllam J. il
(414) 228-2090

Dwector:
Or. Jenry D. Jonnson
(715) 838-2726

Program Direcior:
Or. Margaret A. Laughiin
1414) 465.2137

Drireclor.
Dr. Leon M. Schur
414) 963.4678

Drrector
Dr. James J. Grunioh
(414) 424.2441

Orrector
Dr. Kahtan Al yasiri
(608) 342 1547

Durector
Dr. Ray Skrentny
{414) 565 1286

(hroctor
Or. Donald Sitva
(414,472 1155

Executive Dited o
Dr. James Zancanatta
1307) 766-4352
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5757 North Green Bay Avenue
P.O. Box 591
Milwaukee, Wisconsin 53201

University of Wigconsin, Eau Clalre
Departmenl of Economics
Eau Claire, Wisconsin 54701

Univeralty of Wiscongin, Green Bay
Green Bay, Wisconsin 54202

University of Wisconain, Milwaukee
Department of Economics

Bollon 824

Milwaukee, Wisconsin 53201

Untvarsity of Wisconsin, Oshkosh
Deﬁamnenl of Economics
Oshkosh, Wisconsin 64901

University of Wisconsin, Piatteviilg
Department ot Economics & Business
Plattevllie, \Visconsin 53818

Lakeland ¢ oliege

Center for Jusiness & Economics
PO Box 359

Sheboygan, Wisconsin 530872

University of Wisconsin -Whitewaler
Department ot Enonornice
Whitewater, \Wr,( onsin 53190

University of Wyoming
Room 316

McWhinne Mgt
Laramie, Wyoming 82071
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AFFILIATED COUNCILS AND CENTERS
SPECIALIZED CENTERS FOR ECONOMIC EDUCATION

A speciatized cenler serves as an inlormational resource unit, a nanionai ciearing
house. andior a depository within a spacific and detined area of responsibibity in the
national economic education @ffort Such centers exist 1o serve a particular necd ol
the network and its constituents

CENTER FOR DFVELOPMENT OF ECONOMIC EDUCATION
JUNIOR HIGH SCHOOL (Grades 7-9)

Center lor Economic Education
Unwversity of Pacific

School of Education

Stockton. Cahlornia 95211

Dr Ronald A. Banaszak
Director
{208) 946-2463

NATIONAL CENTER FOR AUDIOVISUAL MATERIALS FOR TEACHING ECONOMICS

Center for Economic Education
Oregon State University

Mitam Hall. Room 157
Corvallis. Oregon 97331

Protessor Charlotte T Harter
Director
(503) 754.3211

NATIONAL CENTER FOR COMPUTER ASSISTANCE IN ECONOMICS

Center for Economic Education
Mankato State University
Department of Economics
Mankato. Minnesota 56001

Dr Paul J Thompson
Director
(507) 3895326

NATIONAL CENTER FOR ENTREPRENEURSHIP IN ECONOMIC EDUCATION

Center for Private Enlerprise
Baylor University
Waco. Texas 76798

Dr Calvin A Kent
Director
(817) 755.3766

NATIONAL CENTER FOR GAMES AND SIMULATIONS IN
ECONOMIC EDUCATION

Center for Economic: Education
University of Minnesota

1169 Business Adminstration Building
Minneapolis, Minnesota 55455

Dr Bruce R Dalgaard
Director
(612) 373-4469

NATIONAL CENTER FOR THE IMPROVEMENT OF INSTRU [ION
AND CURRICULUM DEVELOPMENT IN THE TEACHING UF ECONOMICS

Center for Ecoromic Educalion
llinois State University
Department of Econnmics
Normal. lihinois 61761

Dt Bernard J McCarney
Director
(309) 438-2106

NATIONAL CENTER FOR PERSONALIZED INSTRUCTION
IN BUSINESS AND ECONOMICS

Empire State Coliege
Center tor Business

and Economic Education
Empue State Conege
State University ol%lo.s York
PO Bos 130
Oirt Westhury. New Yirk 11568

Dr Georg G Dawson
D.rector
(916) 9972700

NATIONAL DEPOSITORY OF CHILDREN'S STORIES IN ECONOMICS

Center for Lronomie Eduration
Saint Cioud State Umiversity
Coliege of Business Ronm 110

]: \l}C Saint Cloud Minnesnta 56301
B K Ny,
217 ot
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AFFILIATED COUNCILS AND CENTERS

Dr. Robert H. Hendricks
Director
(612) 256-2157

NATIONAL DEPOSITORY FOR ECONOMIC EDUCATION AWARDS

Minois State University
Milner 184
Normal. litinois 61761

Mr. George € Palmer
Director
(309! 438-3355

NATIONAL DEPOSITORY AND SPECIALIZED CENTER FOR MATERIALS
ON WORLD ECONOMICS

Center tor Economic Education
College of St. Thomas
Saint Paul, Minnesota 55105

Dr. M A Selim
Director

Sistes Marie Herbert
Associate Director
(612) 647.5655

SPECIALIZED CENTER FOR THE CAPSTONE HIGH
SCHOOL COURSE IN ECONOMICS

Center tor Economic Educalion

Governors State University

Collega of Business & Public Administration
Park Forest South, 1inois 60466

Mr. John S. Morton
Director
(312) 534.5000 Ext. 2241
SPECIALIZED CENTER FOR ELEMENTARY ECONOMIC ECUCATION
University of South Florida
LB 623
Tampa. Florida 33620
Dr. Dick J. Puglisi
Director
Mr. C.C. (Ted) Hagen
Assistant
813) 974.2175
SPECIALIZED CENTER FOR LEARNING THEORY AND ECONOMIC EDUCATION
Georgia State Unversity
30 Pryor Street
Room 807
Allanta, Georgia 30303.3083
Dr Beverly Armento

Directur
(404) 858.3284

JOURNAL OF ECONOMIC EDUCATION

Dr. Kalman Goldberg

Journal of Economic Education
Bradiey Unwersity

Urban Alfairs jnstitute

Peoria, Ithnois 61625

(309) 676-7611 Ext 304

JOINT COUNCIL CONTACT:
Robert J. HighSmith

Diractor

Research and University Services
(212) 8855499

AN R
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INDEX OF
ORGANIZATION LOCATIONS BY STATE

Arkansas
Center for Private Enterprise Education

Arizona
Arizona Business-Industry-E ducation Council

California

Americamsm Educational League

Atlas Economic Research Foundation

The Center for the Study of Democratic Institutions
Econ-Ed Foundation

Foundation for American Conimunications

The Foundation for Amencan Free Enterprise Productions
Foundation for Research in Economics and Education
Foundation for Teaching Economics

The Hoover Institution on War, Revolution and Peace
Hugh O'Brian Yuuth Foundation

Insutute for Contemporary Studies

International Association of Business Communicators
International Institute for Economic Research
Invest-In-America Northern Calitornia Council, Inc.
Thomas Jefferson Research Center

Pacific Academy for Advanced Studies

Rampart Institute

Reason Foundation

Western Economic Association International

World Research Incorporated (WRI Fims)

Colorado

Colorado Business Week

Economic Institute for Research and Education
Social Science Education Consortium, Incorporated

Connecticut

Center for Information on Amenca

Junior Achievement, Inc.

National Coalition for Consumer Education

National Schools Committee for Economic Education, Inc

Delaware
Aces. Inc.
The Amencan Institute of Fellows in Free Enterpnse

-
kg
L ESR]
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INDEX OF
ORGANIZATION LOCATIONS BY STATE

District of Columbia

70001 Ltd.

American Council for Capital Formation

American Council of Life Insurance

AmeriCan Enterprise Institute for Public Policy Research
The American Institute of Cooperation

American Iron and Steel Institute

American Petroleum Institute

Americans for Responsible Government

The Brookings Institution

Cato Institute

Chamber of Commerce of the United States
Committee to Fight Infiation

Conference on Economic Progress

The Direct Selling Education Foundation

Edison Electric Institute

The Charles Edison Memorial Youth Fund

Ethics Resource Center Inc.

Federal Reserve Board

Fund for Education in Economics

Future Business Leaders of America - Phi Beta Lambda, Inc.
General Federation of Women's Clubs

The Heritage Foundation

The Institute for Research on the Economics of Taxation
International Economic Studies Institute

The Lincoln Institute for Research and Education
The Media Institute

The National Agsociation of Life Underwriters
National Association of Manufacturers

National Federation of Independent Business

The National Institute for Work and Learning
National Taxpayers Union

Responsible Government for America Foundation
Tax Foundation, Incorporated

The Taxpayers' Foundation

Florida
Fiscai Policy Council, Inc.
Law and Economics Center (University of Miarm)

Georgia
Georgia Coalition for Consumer Education
Law and Econmics Ceriter (Emory University)




INDCX OF
ORGANIZATION LOCATIONS BY STATE

idaho
ldaho State Wheat Growers Association

llinois

American Federation of Srnall Business

Center For the Study of the Economy and the State
Century Ill Foundation

Chicage Board of Trade

National Live Stock and Meat Board

The Rockford Institute

Indiana
The Hudson Institute

Kansas

Benedictine College

Center for Entrepreneurship and Small Business Management

Institute for Economic and Business Research/Center for Public Affairs
Institute for Economic Awareness

Louisiana
Associates for Free Enterprise

Massachusetts

American lstitute for Economic Research

Business History and Economic Life Program, Inc.
Center for Business Ethics

Lincoln Filene Center for Citizenship and Public Affairs
National Bureau of Economic Research, Inc.
Productivity Communication Center

Mary'and

Economic Education for Clergy, Inc.
National 4-H Council

National Foundation for Consumer Credit

Mississippi

Business/Education Alliance

Center for Constructive Alternatives

The Free Enterprise Institute

National Associetion of Investors Corporation
W.E. Upjohn Institute for Employment Research

Minnesota

Business Economics Education Foundation
Delta P1 Epsilon

Learning Center for Economics

SN
.~ .
i
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INDEX OF
ORGANIZATION LOCATIONS BY STATE

Missouri

American Council on Consumer Interests

Beta Gamma Sigma

Business Journalism Program

Center for the Study of American Business

Exchange City

Missouri Chamber of Commerce Educational Foundation. Inc.
Society of American Business and Economic Writers
Students in Free Enterprise

Montana
Political Economy Research Center

North Carolina

Center for the Study of Private Enterprise

Coalition for Freedom

Institute of Free Enterprise

North Carolina Foundation for Research and Economic Education
Tomorrow's America Foundation

Nebraska
Association for Evolutionary Economics
Esping Center of Free Enterprise

New Jersey
Foundation tc: Free Enterprise
Foundation tor Student Communication, Inc.

New York

The Advertising Council, Inc.

American Management Association

America's Future, Inc.

The Business Roundtable

Center for International Busiess Cycle Research
Center for Research in Government Policy and Business
The Citizens Foundation. Inc.

Coinmitiee for Economic Development

The Conference Board

Council on Economic Priorties

The Diebold Institute for Pubhic Policy Studies ne

The Foundation for Economis ©ducation ine

The instiute: for Apphed Economics

The Institute for Socioeconomic Studes

The Internationat Association of Students iy Econarme . o Brsines Management
Jont Cauncit on Economic Lducation

The Lehrman Institute

Manhattan Institute for Policy Rosearch

Mtionat Assocation for Industry b dncation C OPOTALION
Cperation Enterpnse

Secunties Industry Foundation for £ eoncic tducation ne
Work in Amiencd Instdute, ne

o
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INDEX UF
ORGANIZATION LOCATIONS BY STATE

Ohlo

American Economic Foundation
Americanism Foundation

Delta Sigma Pi

The Entrepreneurship Institute
Industrial Information Institute, inc.
LAB (Learning About Business) Inc.
The National Center for Research nn Vecationai Education
The National Management Association
Office Education Association

Ohio Insurance Institute

Phi Gamma Nu

Oklahoma

The American Citizenship Ceriter
Enterprise Sqjuare, USA

The Entrepreneurship Institute
Institute ot American Enterpnse
National Education Program

Oregon
Oregon Business Week

Pennsylvania

American Academy of Political and Social Science

Center for Economic Education

Ceanter for the Study of Economics

Enterprise and Education Fourtdation

Fairchild-Martinda/e Center for the Sty of Private Enterpnse
Freedoms Foundation at Valiey Forge

Intercollegiate Studies Institute. Inc.

Invest-in-Amarnica National Council, Inc

Tennessee
American Economic Association
United States Industnal Counci Educational Foundation

Texas

Arnencan Proauctivity Cenior

Associaton for Private Enterpnise Education
Boy Scouts of America

Center for Educator and Resaarch in Free Enterpnsae
Center lor Private Enterpnise

i.conomics 1N Argurmentation

The Fisher institute

Free Enterprise Education Center

IC7 Institute

Mational Center for Fouacy Analysis

Northwood Institute

Texas Burcau for Economic Understanding. Inc

S0
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INDEX OF
ORGANIZATION LOCATIONS BY STATE

Utah
Utah Business Education Association

Virginia

The Academy for Economic Education
American Industrial Arts Student Association
Close Up Foundation

Council of Better Busienss Bureaus
Distributive Education Clubs of Amenca
Institute for Humane Studies

Thomas Jefferson Center for Political Economy
A Presidential Classroom for Young Amercans
Tax Analysts

Tax Limitation Research Foundation

Young Americans for Freedom Foundation
Young America’s Foundation

Washington
Center for the Defense of Free Enterprise
Washington Business Week

Wisconsin

Center for Business and Economics
Wisconsin Agn-Business Council
Wisconsin Federation of Cooperatives
WMC Foundation, inc.
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!GEOGRAPHIC EDUCATIONAL AREA OF SERVICES
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The Academy for Economic Education X XXX | X ]| X XXX XX X | X
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