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PREFACE

The development of this resource notebook was one of tne major activities of
the "Project to Promote Economic Development Through Entrepreneurship Educationand Training." To achieve economic development through entrepreneurship education
and training, collaboration is needed among all the entities involved in the
education and training of the entrepreneur, the development of the enterprise, andthe development of an environment suitable for economic growth. The U.S.
Department of Education, Office of Vocational and Adult Educ?tion, and the U.S.
Department of Commerce, Minority Business Development Agency, have collaborated infunding this project which was operated by the School of Occupational and Adult
Education, College of Education, Oklahoma State University.

The major project objectives were:

o To promote entrcsreneurial education in vocational education at
the secondary, postsecondary and adult levels, and to increase
coordination with Minority Business Development Center
service providers

o To assist vocational educators and Minority Business Development
Center representatives in developing, improving, and expanding
entrepreneurial training programs by developing program models,
training strategies and bibliographies of resource materials

o To develop and disseminate entrepreneurial education materials
for use by vocational educators and Minority Business Development
Center service providers

This resource notebook has been designed for use by vocational administratorsand educators and by Minority Business Development Center representatives.Direction and recommendations have been sought from members of both groups acrossthe nation through a series of local and state seminars. We have attempted to
incorporate as much of their input as time and space would allow. We encouragethe use of this "hands-on" notebook as a beginning in the development and
improvement of entrepreneurship education and training programs. We can guaranteethat the resources we have provided in this notebook will lead you to a vastnumber of additional resources sufficient to meet any training needs you mayhave.

Material designed to supplement the notebook is contained in the
Entrepreneurship Education Training Package also developed through this project.
The Package describes the process of bringing education, government, and theprivate sector together in communities to collaborate on entrepreneurship
education programs and offers strategies for accomplishing this gleaned fromtwenty-one seminars held around the nation. Appendix J provides instructions forordering the Guide.

Our best wishes are extended to you in your endeavor to promote entrepreneur-ship education in your community.



ACKNOWLEDGEMENTS

The staff for a "Project to Promote Economic Development Through
Entrepreneurship Education and Training" would like to express their thanks to
all those individuals who have contributed to the development of the resource
notebook. We gratefully acknowledge the work 01 Dr. Richard L. Lynch and
colleagues, Virginia Polytechnic Institute and State University, and Jerry W.
Gilley, Oklahoma State University, in conducting the formal literature review;
of Dr. Garry R. Bice, Oklahoma State Department of Vocational-Technical
Education, for the development of the Entrepreneursnip Education Model as well
as for the writing of various notebook sections; and of Dr. Raymond W.
LaForge, Oklahoma State University, College of Business Administration, for
the development of several sections of the notebook.

Dr. Donald W. Robinson, Dear, College of Education, Oklahoma State
University, has been a source of support and encouragement throughout the
project. We extend our appreciation to for the creation of an environment
conducive to our success.

The staff of the Oklahoma State Department of Vocational-Technical
Education have also contributed generously of their time and resources to
assist us with computer services, graphic design, printing services, and
curriculum materials. We express our gratitude to all of these individuals.
We extend our gratitude also to the members of the Project's Panel of Experts
for the generois donation of their time in providing us with direction in the
preparation of the notebook. Panel of Expert members include: Dr. Marion B.
Holmes, Dr. Paul G. Larkin, Mr. Leo E. Presley, Dr. Gail Trapnell, Ms.
Constance Gipson, Dr. Benjamin C. Whitten, Ms. Rita Gonzales, Mr. William H.
Bailey, The Honorable Wes Watkins and Dr. M. Catherine Ashmore.

We have also received continued assistance and support in the way of
research, materials and recommendations from M. Betsy SchwaW)eryer, National
Federation of Independent Business; Ms. Carol Eliason, NationGi Small Business
Training Network; Ms. Virginia McBride, National Association of Women Business
Owners, Los Angeles Chapter; Ms. Arlene Priest, National Association of
Homehased Businesswomen; Mr. John F. Robinson, National Minority Council,
Inc.; as well as from the National Center for Research in Vocational
Education, Ohio State University; the Center for Entrepreneurship and Small
Business Management, Wichita State University; and The Center for Private
Enterprise and Entrepreneurship, Baylor University.

To all those individuals and organizations tnat have so generously shared
their idecv, materials, research and time, we extend our thanks. The
enthusiastic support of numerous individuals and organizations has made the
development of the resource notebook both a productive and an enriching
experience.

vi



TABLE OF CONTENTS

Faye
Preface

Ackrowledgements
vi

Introduction Whet is the Role of This Resource Notehook
1How Can You Use It?

Cnapter I Entrepreneurship:
What Is It and Why Is It Important?

5

What Is Entrepreneurship?
Why Is Entrepreneurship

Important?
What Is The Role of Education In Entrepreneurship?

Chapter II Entrepreneurship Education:
Where Does It Fit?

11

Entrepreneurship Education Model
Key Concepts

Chapter III Entrepreneurship and Enterprise Development Process:How Do I Do It?
17

Implementation of Entrepreneurship EducationModel

Development of Entrepreneurs

Stage One: Awareness
Stage Two: Development
Stage Three: Application

COMMITMENT: Personal Assessment of Entrepreneurial Skills

Development of Enterprises

Stage Four: Venture
Stage Five: Assessment

Key Concepts

vii



Page

Chapter IV Minority Entrepreneurs: Do They Have Special Training Needs? 39

Stage One: Awareness

Stage Two: Development

Stage Three: Application

COMMITMENT

Stage Four: Venture

Stage Five: Assessment

Key Concepts

Chapter V Entrepreneurship Education Evaluation:
flow Do I Assess the Value of the Program? 49

Evaluation of Entrepreneurial Training Programs
Implementing the Evaluation
Individual Student Evaluation
Program Evaluation

Chapter VI Entrepreneurship Educatior, Assistance:

Where Do I Get Help? 53

References

Appendices

Sources of Assistance
Developing Collaborative Networks
Minority Business Development Centers
Vocational Education Systems
Strategies for Collaboration Between Minority Business
Development Centers and Vocational Education

A. Selected Annotated Bibliography

B. Model Training Program Descriptions

C. Overview of Minority Business Development Centers
and Their Role in Enterprise Development

MBDA Regional Office Directory
Minority Business Development Center Directory

D. Excerpts from Entrepreneurship in Voc Ed: A Guide
for Program Planning, Davis and Zelinko, 1982

Table of Instructional Strategies

viii

9

BEST COPY AVAILABLE



E. Assistance Agencies

El Council for Education Development and Research
Member-Institutions

E2 4-H: Listing of State Land-Grant Universities

E3 Joint Council on Economc Education:
Directory of Affiliated Councils and
Centers/Members of the National Association of
Economic Educators

Ell American Vocational Association: Selected

Materials an, Order Blank

E6 Beacon Films - Rental Form

E6 Directory State Liaison Representatives of the
National Network for Curriculum Coordination of
Vocational and Technical Education

E7 Directory State Directors of
Vocational- Technical Education

E8 Association of Collegiate Entrepreneurs
Participating Colleges and Universities

E9 Bank of America: Small Business Reporter Series
1984 Order Blank and Price Listing

Elo National Allia,-ce of Homehased Businesswomen -
Directory and Membership Form

Ell U.S. Small Business Administration Regional

Directors, Order Forms

E12 Small Business Institute Program
Membership Directory

E13 Small Business Development Centers - Directory

F. A Flow Chart for Planning and Implementing a
New Ventura

G. Characteristics of Entrepreneurs

H. Entrepreneur Quotient, Success Quotient, Career Quotient:
National Research Center for University and College
Admissions

I. ERIC Document Order Form

J. Entrepreneurship Education: Organizing to Develop Programs
and Collaborative Networks

ix

BEST COPY AVAILABLE



ILLUSTRATIONS

Page

TABLE 1 Examples of Entrepreneurial Skills Areas 26

TABLE 2 Planning an Entrepreneurial Venture 32

TABLE 3 Collaborative Strategies 76

FIGURE 1 Collaborative Efforts 9

FIGURE 2 Entrepreneurship Education Model 13

FIGURE 3 Entrepreneurship and Enterprise Development Process:
Implementation Model 18

FIGURE 4 Model Programs for Entrepreneurship Education and Training . . 21

FIGURE 5 Management Activities acid the Business Life Cycle 35

FIGURE 6 Collaborative Network for Developing Entrepreneurs 64

FIGURE 7 Collaborative Network for Developing Enterprises 65

FIGURE 8 Collaborative Network for Developing the Economic
Environment bb

FIGURE 9 Minority Business Development Age.wy Business Development
Center Network 68

FIGURE 10 Voc-Ed Opportunities in Public School Systems 71

x

11



1

INTRODUCTION

WHAT IS THE ROLE (K- THIS RESOURCE NOTEBOOK:
HOW CAN YOU USE IT?

Taken in a large context, entrepreneurship is just one avenue of economic
growth and development within the American economy. It is, however, -eceiving
increasing attention from the state and federal governments, as well as from
the private sector, as perhaps one of the most important factors in the future
economic development of our postindustrial society. Assuming that
entrepreneurship plays a vital role in the present and future economic health
of our nation, it becomes important to learn how to foster entrepreneurial
behavior as well as how to provide an economic ,Avironment conducive to the
success of new enterprises. Some of the questions this poses are:

O
Whac are the personal characteristics needed by an individual
to become a successful entrepreneur and can these
chiTacteristics be taught?

O
What busines7, and other skills are essential to the success of
an entrepreneur and how can they hest be infused into existirg
educational/service programs?

O
What motivates individuals to become entrepreneurs and can such
motivation occur in the classroom?

O
What is the social and economic environment most conducive to
the implementation and success of new business ventures and is
it possible to create such an environment intentionally?

O What process should he used to obtain answers to these questions
and subsequently to implement programs using the information
obtained?

The amount of literature that has beer produced in the last three years
addressing these issues is greater than the e'um of all that was written on the
topic in the preceding thirty years according to the Center for
Entrepreneurship and Small Business Management at Wichita State University.
Despite this abundance of information, there is still no widely accepted
definition of entrepreneurship, no consensus on the characteristics of
entrepreneurs and whether or not they can be taught, no definitive answer to
tho question concerning what motivates individuals to become entrepreneurs and
Wiether or not such motivation can be accomplished through education, little
agreement on the socioeconomic clim-te most conducive to entrepreneurial
success, and no overall plan or process for implementing what we do know or
for researching what we do not.
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Under these conditions, how can vocational educators and administrators
move ahead in the area of entrPpreneurchip adm!"+""7 u^w can thcj justl-y
the use of already limited resources for programs that are as yet largely
experimental? These ani other issues pertaining to entrepreneurship education
will be addressed throughout this resource notebook in an attempt to clarify
the role entrepreneurshio plays in our economy :aid how education :an
contribute to its growth and success. You will find that this is a practical,
"how-to" approach to this somewhat controversial issue. The notebook
emphasizes the implementation of educational programs to teach those aspects
of entrepreneurship that will be useful to students a; life skills and which
already have proven value. It was designed to assist vocational educators,
Minority Business Development Centers, and other groLps to assume leadership
roles in promoting cc:c:Live entrepreneurial education programs. Following
are specific suggestions on how to use each section of the notebook.

Chapter I contains definitive information about the need for successful
entrepreneurs and enterprises that wil ielp clarify your understanding of the
essential nature of entrepreneurship and free enterprise in our economy. You
and your coworkers need these facts in order to highlight the importance and
relevance of entrepreneurship education in your community

Chapter II provides a conceptual model for a comprehensive
entrepreneurial education 7..p'oach. The responsibility of educational
institutions for entrepreneurial training at each learning level is depicted
along with the interrelated roles of business, industry, government, and the
individual. You can help to bring this interaction to fruition at each
learning level, i.e., elementary, secondary, postsecondary and adult.
Strategies for supporting a comprehensive entrepreneurship education system in
your community must encompass the five stages for entrepredeur and enterprise
development, namely, awareness, develrpment, application, venture, and
assessment.

Chapter III describes the Entrepreneurship and Enterprise Development
Process and provides a guide for you to examinD the present status of
entrepreneurship education in your community. You will need to identify basic
target groups and training objectives for each of the five stages is the
development of entrepreneurs and enterprises. Vocational educators need to
enlist the support of the local Minority Business Development Center (MBDC)
representative and/or other groups to infuse entrepreneurial training
opportunities into existing prevocational and vocational programs, or to
initiate separate programs at each learning level. In ajdition, part-time
programs must be designed to provide incubator-type environments for adults
venturing into businesses and for owners of growing businesses. Examples of
model programs are included in the resource notebook to illustrate various
instructional strategies and delivery systems used to facilitate the
development of entrepreneurs and enterprises at each learning level,
i.e., elementary, secondary, postsecondary and adult programs.

Chapter IV discusses minority entrepreneurship and explcres what, if any,

special training needs minority entrepreneurs may have at each of the five
developmental stage.. MBDC directors need to be aware of these needs and work
with vocational educators and other groups to ensure that they are met at
every educational level.

13
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Chapter V suggests evaluation strategies for you to examine and improvethe present status of entrepreneurial education in your community. You will
need to foots evaluation strategies on the effectiveness of programs as well
as on the individual student's aptitude,

attitudes, Aotivation and
entrepreneurial competencies.

Chapter VI includes specific information about agencies that can pcovide
you with assistance in the development of entrepreneurs, enterprises and ahealthy economic environment in your community. A variety of services are
available to assist vocational eaucators and ABDC representatives. The
mission and goals of the .IBDC and the vocational education system are
described along with the kind; of services provided for the development of
entrepreneurs and enterprises. You will need to consider the suggested
strategies which vocational educators car use in collaborating with Minority
Business Development Centers and other groups in the community. Ideas a.e
included to help you in obtaining the support of various local, state, ana
national sources of assistance for entrepreneurial programs at each learning
level.

The Appendices are an additional feature of the resource notebook. The
annotated hibliography includes available learning materials related to the
various aspects of entrepreneurship education. Eight areas of vocational
education are addressed: agriculture, business and office, health
occupations, home economics, industrial arts, marketing and distribution,
technical, and trade and industrir.d. Some of the materials are minority-oriented and some are suited to technical business assistance through MBDCs
and other groups in the community involved in entrepreneur and enterprise
development. A matrix is provided to guide you in identifying those materialsbest suited to your needs. The matrix is keyed to the five stages in the
development of entrepreneur; and enterprises: specifically, awareness,
development, application, venture, and assessment.

Also included in the Appendices is an annotated listing of assistance
agencies, model program descriptions, an entrepreneurship program planning
guide, and various other information which supplement; the notebook chapters.
A complete index of the content of the Appendices is located in toe Table ofContents.

14



CHAPTER I

ENTREPRENEURSHIP:
WHAT IS IT AND WHY IS IT IMPORTANT?

WHAT IS ENTREPRENtURSHIP?

Entrepreneurship is a word that has been defined and used in a variety of
ways. Although no single definition for entrepreneuship has been widely
acceoted by the education community, there du seem to be certain elements which
are present in a large number of the descriptions found in the literature. The
definitive characteristics of entrepreneurship used as a basis for this project
are taken from the work of Shapero and Sokol (1982). These authors have
reviewed the literature and they suggest that entrepreneurship has five specific
aspects:

o Initiative-takiny: One or more individuals take the
responsibility of founding a new
business

o Consolidation of resources: The founders assemble resources
and develop a husiness structure to
accomplish some objective

o Management: The founders are actively involved in
the management of the business

o Relative autonomy: The founders have a great deal of
freedom in using the resources of the
husiness

o Risk-taking: The founders are directly responsible
for the success or failure of the
business

A careful analysis of these characteristics suggests the similarity
between entrepreneurship and the development and management of most small
businesses. Small business owners typically take initiative, consolidate
resources, manage with relative autonomy, and assume the risks of the husiness
venture. Although one might argue that all small business owners/manayers are
not entrepreneurs, the terms are sufficiently synonymous to be used
interchangeably throughout this notehook.

15
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WHY IS r:/!;,Lpi.,

Why is it important that e'Jfepre
What is the contribution of ent carer,e,,,s
The Preface to the Encyclopedi ')f

1982) states:

ventio-H,s?

ind y)ciety?
,`.na and ',/sper

Humanity's progress from )

explained in numerous ways. h o ,eeiral to ,';r' laily

of th,2se theorie', has been the :31e 3, oI

change," the force that initiates and ITIoftnints material

progress. Today we recognize teat the aye e;. at change in

human history has been and maci lielv will continue to be

the entrepreneur.

A similar view has been expressed by Frank Carney, the founder of Pizza

Hut, Inc. (Christy and Jones 1982): "Entrepreneurs are the cornerstone of the

American Enterprise System, the self renewing agents for our economic

environment."

Although these statements provide eloquent support for the importance of

entrepreneurship, they do not present specific illustrations of the
contribution entrepreneurship makes to the economy and society. However,

statistical evidence from a variety of sources (Christy and Jones 1982; Kent,
Sexton, and Vesper 1982; Naisbitt 198'2: The State of Small Business 1983)

suggests that small business/entrepreneurship is important because:

0 Most businesses in the United States are considered to he

small businesses (approximat,,ly 9521

o New business ventures are being feta,s1 a rapid rate

(approximately 600,000 per year)

o Small businesses generate almost half nf the sales produlen by

all firms in the United State; (aPiffitely 45Y)

Small businesses employ almost halt of no workers in all

American firms (approximatoly

O The development of new venture', and toe ex,onsion of existing
small businesses have accountd for the majority of new jobs

added to the economy in recent y.iir-; (7d WA)

0 Small businesses have heed revonsihle for the development of many
innovative products and pro: (a. 1-,-10otely times US many

innovations as larue fl-ms)

The importance of small business/antre.prenencship to the economy and

society is unquestionable. Small businesses are rr-sponsihl for providing a

substantial number of the products, service, and Joh; neLessary for economic

growth. Small businesses are respon,;ible for producIng many of the

innovations that have altered the c,tructuro and fdnctioninij of society. As

the American economy continues toward an emphasis, or services, the role and

importance of small business/entrepreneurship should increase because small

16 BEST COPY AVAILABLE
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businesses are especially dominant in the service sector of the economy. It
is natural to assume that it is important to preserve and foster the
continuing success of small business in America.

WHAT IS ME ROLE OF EDUCATION IN ENTREPRENEURSHIP?

Education can play at least three legitimate roles in the development of
entrepreneurship. One role is as an advocate for entrepreneurship. Educators
and trainers can ensure that students are presented with entrepreneurship
options in their career choices. Students should be encouraged to investigate
the possibility of starting new businesses or going to work for small
businesses as they plan their educational programs. This encouragement should
occur at all levels of the educational process, but appears to be especially
critical at the secondary and postsecondary levels. Most vocational programs
hava been oriented toward preparing students as employees. Only in recent
years 1.1:.s there been a substantial increase in the number of colleges and
universities offering courses or programs in entrepreneurship/small business
(Vesper 1982). More emphasis on the desirability and feasibility of
entrepreneurial careers at all levels of education should lead to the
establishment and success of an increased number of small business ventures.

The second role of educators/trainers is to ensure that students have the
necessary business and technical skills to be successful in entrepreneurial
careers. There is considerable evidence to support the fact that the fai'ure
rate of small business is very high and that many of these failures are due to
poor management (The State of Small Business 1983). Larry Jones, President of
the Coleman Company, Inc., has observed:

To be successful in any business, big or small, the entre-
preneurial spirit is essential. However, one's drive must
be tempered by a working knowledge of sound management
practices. A recent Dun and Bradstreet study shows that
poor management accounts for the vast majority of failures
of new businesses. Management, then, is the fiber which
holds all successful businesses together, and is a subject
of the most careful study. (Christy and Jones, 1982)

Manaement in an entrepreneurial venture includes knowledge and skills
covering all business functional areas (marketing, accounting, finance, etc.) as
well a: the technology of the product/service being offered by the business
(welding, computers, sporting goods, etc.). Although there is some disayreement
ai to how many of the ingredients of successful entrepreneurship can be taught
and 'earned, there are many important mechanical components to developing and
managing a small business (Timmons 1982). These mechanical components
(designing an accounting system, performing cash flow analysis, developing a
business plan, etc ) are learnable and should be emphasized by those educating
entrepreneurs.

At some future time, researchers may agree upon the personal
characteristics of successful entrepreneurs and what it is that motivates them
to initiate new enterpr:5es. As indicated by examples in Appendix G,
information is available on these topics and they continue to generate a great

1'7



deal of interest. Once a consensus has been reached, educators will have to

address the problem of feasibility: i.P., can these personal characteristics he

taucht effect'vely in the classroom; can motivation occur; and if so, how?

Until these questions have been more satisfactorily resolved than is presently

the case, they cannot he seen as subjects of serious concern for program

planners within the public vocational education system who must carefully

justify the use of their resources. It would seem reasonable to encourage

educators and others involved in entrepreneurship education and training to

concentrate their efforts on ensuring that students understand the free

enterprise system, are fully aware of the possibility/acceptability of

entrepreneurship as a career option, and possess the basic business and

technical skills they will need to form a solid foundation for advanced

business/technical training. Students who show an interest in pursuing

entrepreneurial careers could then be channeled into smaller programs which

would address their specific developmental needs.

The third, and probably most important, role that vocational educators

can play in the development of entrepreneurship is one of leadership at the

national, state and local levels. It appears that entrepreneurship education

has reached the proverbial crossroads (Sexton 1984). If it is to grow as an

academic discipline with a somewhat consistent delivery system reaching all

educational levels, some agency/institution must serve in the leadership role

to address the issues of research, curriculum devci3pment and coordination,

teacher training, and delivery systems. Vocational education has a long

history of successful collaboration with government, community, and

business/industry and can use thi; expertise and existing network to initiate

collaborative efforts for the development, expansion and improvement of

entrepeeneurship education programs.

Successful entrepreneurship is a product of the existence of willing and

able entrepreneurs, enterprise opportunities, and ? healthy economic

envirorment, as illustrated in Figure 1. This necessitates collaboration among

the entities which comprise each of these areas. Political entities such as

city council members, mayors, state legislators, and governors must introduce

legislation and economic planning programs which enhance economic development

in the private sector and which support entrepreneurship education in the

public sector. Government agencies and the private sector must make venture

capital available to promote the initiation and growth of businesses likely to

succeed in that area. Education must prepare students to successfily own,

manage, and work in those businesses. Economic development will result only

if all of the factors for business success coexist, and education can play a

kev role in promoting entrepreneurial behavior and new enterprise development

'y opening the channels of communication with other agencies and institutions

cnicerned with the development of entrepreneurs and enterprises.

It is only through the collaboration of the agencies and organizations

involved in establishing a healthy economic development environment,

developing entrepreneurs, and identifying and developing successful

enterprise. that a community can promote and receive the benefits of economic

development. The cast of characters available to collaborate in the support

of entrepreneur and enterprise development includes the myriad of

institutions, agencies, and organizations represented at the local, state,

regional and national levels.
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The follow4ng chapter contains a conceptual model for entrepreneurship

education which illustrates its cooperative nature ana presents five

developmental stages required for individuals to become successful

entrepreneurs. The Entrepreneurship and Enterprise Development Process is

expanded in Chapter III to describe these five developmental stages, along

with target groups, basic training objectives, educational,instructional

strategies, and selected model programs. Chapter IV outlines some of the

training needs of minority entrepreneurs. A general plan for evaluation of
individual achievement and program results is included in Chapter V, and

Chapter VI summarizes assistance programs for the Entrepreneurship and

Enterprise Development Process. Additional information is located in the

Appendices, including an annotated bibliogiaphy which lists current resource
materials available on entrepreneurship and an annotated listing of

assistance agencies.

21



ENTREPRENEURSHIP EDUCATION: WHERE DOES IT FIT?

11

Although there is ; yet a universally accepted definition of the term
"entrepreneur," considert.,le resources have been expended for curricula,
instructional materials, and programs to encourage the development of
entrepreneurs and enterprises. There is an obvious need for helping an
educated citizenry to move toward and to keep pace with trends of the future.
If entrepreneurship is to become an even more significant part of our future,
it becomes imperative that the educational system devise a means whereby
entrepreneurial awareness and skills can he taught as a part of a total
educational program. Furthermore, studeptc must be made aware that
entrepreneurship is a viable alternative to seeking employment and working for
someone else.

F.%1PkEII[dI:sHIP EDUC:.IION MODEL

A conceptual ril()dH fc) '.c_utship education was viewed as a primarybasis for designing and COInviP:"cl tee tasks associated with the project for
"Promoting Economic Development Thrnuyr Entrepreneurship Education andTraining." The project staff c elic_,f22 that development of a conceptual modelwould in tarn provide a framo-',, for- urganizing, developing, and implementingvarious activities and 7.1sk_ -; this particular project. In fact, ithas become just that. ihe r!,J products of this project are all based
on and directed toward the mdel ner.wed in this chapter.

In developing tru-,, Entreprenieuts) FA.,:ation Model, several general
concepts were considered to be furiiamr:nY,1 and overridiny determinants of
strategies for developinj entreprem2urill nu-;inesses in the United States.Those concepts include the followng-

o Society (inclodfn indn,try, uovernment, and technology)
is moving toward an eotf,-;)(eneJr-Afp context

o A change process model be erndibyed as a strategy to encourage
vocational education instrin.cors to include entrepreneurship
training as a major focus o, their programs (a shift away from the
basic tradition of preparing individ.als to work for someone else)

Development of favocahlf- at, Itudes trviard entrepreneurship, as
well as creativeness and in-ovativeness, must he a focus of future
training programs

BESI COM AVAILABLE
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O The inoividual's personal development is linear, At the same time

it is recognized that each individual's processes or steps vary
and do not follow a lock-step approach

o Personal, technical, and a .nagerial skills for entrepreneurial

activities must be developed

O Education, business, industry, Nvernment, and the individual each
has a key role to play in the development of the entrepreneur

O Development of programs, materials, and strategies must result
from public/private collaborative efforts, planning, and

particioation

In further consideration of t'e model, :iistorical data regarding

entrepreneurial activity were studied. In addition, barriers to successful
entrepreneurship establishment, particularly those affecting minorities, were

identified. These efforts led to the conclusion that the single most
important problem in entrepreneurship development is the lack of an
integrated, coordinated, and systematic plan to mobilize all of the available
resources and to focus efforts on the points of greatest potential payoff. The

:,,aportance of collaboration and networking was clearly identiried, and these

needs were consistent with the design of our project. Vocational education

has a history of seeking advice from business and industry. That advice,

however, has generally be?n oriented toward technical skills needed by

students to work for someone else. This advice-seeking role needs to be
expanded to include the preparation of individuals to go to work for
themselves. By developing a model that delineates whom is to be served, what
types of needs must be met at what time, and how those needs should be filled,
a format involving public/private collaboration began to take shape.

The model presented on the next page (Figure 2) has five stages which

are a part of the process whereby individuals become successful entrepreneurs.

To achieve this outcome, individuals must develop an awareness (Stage One) of
entrepreneurial career options in the free enterprise system together with an
information base and basic literacy, currently a part of our educational

system. The model depicts this as usually happening at the elementary age
level and continuing through the secondary, postsecondary, and adult levies
depending upon individual needs, motivation, interests, and other factors. On

the left side of the model it is noted that the individual has the prime
responsibility fog this development, with educational institutions and
agencies also playing a role (e.g., the public school system delivers the
program for teaching reading, writing and arithmetic). Further exposure to

entrepreneurial ideas often occurs at the middle, junior high, and early
secondary le21s, and continues throughout an individual's lifespan.
Development of technical and business skills (Stale Two) most often begins at

or about the secondary educational level. It is here that technical skill
development, including specific occupational skills sucn as welding, computer
programming and accounting, and entrepreneurial business skills, such as cash
flow management and insurance needs, are initially developed through
vocational education. On the left side of the model, we note that the

individual still has the major responsibility for acquiring these competencies
through programs and services offered by educational institutions. At the

same time, business, inlustry, government, and trade and professional

23
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organizations begin to play a bigger role. These agencies include voluntary

programs such as the Service Corps of Retired Executives (SCORE), governmental

assistance programs such as those provided through the Minority Business

Development Aoency, and informational programs provided through such

ors ,nizations as the National Federation of Independent Business.

Practice, refinement, and application of skills (Stage Three) is that

period during which the individual continues to develop business and technical

skills, either under the supervision of an educational institution or on the

job as an employee. This period may begin earlier for some individylls or

extend longer for others who are 19SS motivated or interested. Again, the

individual has the prime responsibility tc acquire these skills. It is during

this period that individuals build towara committing a portion of their work

lives to the occupational area in which they have been preparing. As with

earlier stages, complementary support services and programs are provided by
educational agencies, business, industry, government, and others.

Commitment is a critical event in the developing roe of the individual.
Commitment to an occupational area for earning a living retains at least two
major options--working for someone else or becoming self-employed, an

entrepreneur. In either case, commitment is essential and the model is

designed to show commitment as a critical event in the entrepreneurial
establishment process. The funnel or venturi effect depicts the important
nature of the commitment decision and the accompanying acceleration of
development nccurring after that decision is made. The commitment to enter an
entrepreneurial venture is solely the respon3ibility of the individual; but
educational institutions, business, industry, government, and other agencies
continue to provide information and support services.

Venture development (Stzge Four) is the initiation of a business

enterprise by the entrepreneur. The role of business, industry, and

government is greatly expanded at this point. Assistance in developing a

business plan, completing market analysis, planning for marketing strategies,

and procuring financing are examples of services, resources, and consultive
needs that can be met through the function of business, industry and
government. Additionally, the venture stage represents a major testing ,)round

of the base of information and technical skills developed through the
vocational education system. A lack of adequate understanding regarding the
requirements for business enterprise development and/or the lack of vocational
skills for the services or products to be delivered will ultimately lead to
only marginal success if not outright failure. However, there is a "margin of

error" for those whose entrepreneurial and vocational skills are developed to

a reasonable level. This "margin of error" allows for additional practice and
refinement of existing skills and information together with the development of
new ideas, skills, and information--a role filled by the educational system,
service agencies, and other groups involved in the development of
entrepreneurs and enterprises.

As the individual moves forward, assessment takes place (Stage Five).
Further development and expansion of an entrepreneurial venture, or perhaps
even redirection, may occur. Follow-up support is still needea "room
educational institutions and agencies as well as from business, industry,

government, and other private sector agencies. However, after the venture

begins operation and passes through some of the critical early stages, the
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role of public educational institutions and agencies begins to diminish in
favor of the individual becoming more independent and working within the
private sector.

KEY CONCEPTS

he proposed Entrepreneurship Education Model encompasses several key
concepts that are emphasized here by way of summary. First, the public
education system in the United States is the ore institution in Pur country
that is designed to serve people from the preschool gears through postcareer
retirement Most other public agencies limit their programs, activities, and
services to very specific audiences. Sometimes their parameters are
determined by clients' socio-economic status, age, family status, employment
status, or other relatively narrowly defined criteria; but the public
educational system, whether it be elementary, secondary, postsecondary, or
college and university, serves the total population spectrum. That would
suggest that the educational system is the most viable delivery system to
ensure coordination and articulation of entrepreneurship and economic
development programs and strategies. Certainly, the public school system has
the greatest potential for influencing learning in the affective and cognitive
domains. In addition, teachers, curriculum content or focus, teaching/
earning strategies, and student attitudes and motivation are all influenced

through the educational system.

Secondly, educational institutions (secondary and area schools, technical
institutes, community colleges and universities) are organized and charged
with the responsibility of serving the needs of a community, region or state.
Formally developed entrepreneurship education programs and extension programs
aimed specifically at working professionals have a higher probability than
pert;aps any other facet of entrepreneurship education of resulting in the
formation of new, desirable companies in the short term. Further, programs
aimed at working professionals are particularly attractive since they dovetail
individual, personal, and career goals and motivations with national
policies.

Thirdly, governmental policies and actions encourage educational
institutions to focus on displaced workers, who constitute perhaps the single
most fertile ground for developing and encouraging the formation of
enterprises.

Financial and funding requirements play a large role in the development
of new enterprises. Since most of the available financial assistance comes
from governmental agencies, through either direct assistance or tax policies,
close cPllaboration among service deliverers is called for. Educational
institutions, business and industry, and federal, state, and local agencies
must collaborate to assure a well-choreographed delivery of the appropriate
services needed by a potential entrepreneur at the right time or stage of
development.

Viewing the entrepreneurial development process in terms of specific
stages makes it possible to identify distinct needs and to develop integrative
strategies for each stage in the process. This approach leads to
comprehensive entrepreneurship training as specific training strategies and
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programs can he developed for each stage of tbe total entrepreneurial
development process. It is then possible to direct efforts toward producing
awareness of and interest it entrepreneurial careers at an early aye and then
providiny the proper guidance, training, and education to ensure 'successful
progression through each staye of tie process. The model also leads to an
integrated approach to entrepreneurship training by incorporating and
coordinating the expertise cf various organizations at the appropriate staye.
For example, the model suggests that the regular education, system sAuld be
the basic conduit for entrepreneurial training since most individuals have
direct and continuous contact with it throughout their lives. Other sources
of entrepreneurial assistance (government and private) are viewed as auxiliary
and she 1 be infused at the appropriate stage to supplement the reyular
education system. As an integrated approach, the model depicts
entrepreneurial development beyinniny at an early age and potentially
continuing throughout the productive life of the entrepreneur.

The followiny chapter outlines specific strategies for implementiny
entrepreneurship education programs at all educational levels and at each
developmental stage in the Entrepreneurship Education Model. It includes
examples of model programs which have successfully incorporated
entrepreneurship training into existing educational programs as well as
programs which -ave been successful as free-standing, self-contained units of
entrepreneurship instruction.

2
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CHAPTER III

ENTREPRENEURSHIP AND ENTERPRISE DEVELOPMENT PROCESS:
HOW DO I DO IT?

The Entrepreneurship Education Model introduced in Chapter II (Figure 2)
provide', a framework for developing comprehensive and integrative approaches
to entrepreneurship training. The framework divides the process of creating
successful new ventures into several sequential stages and relates each to the
typical progression of an individual through the regular educational system.
The purpose of Chapter III is to provide a handbook-type approach for
vocational educators to use as a basis for developing effective self-contained
entrepreneurship training programs, as well as for infusing training into each
existing program across the spectrum of vocational education service fields
at the prevocational/elementary,

vocational/secondary/postsecondary and adult
levels.

IMPLEMENTATION OF ENTREPRENEURSHIP EDUCATION MODEL

the Entrepreneurship and Enterprise Development Process depicted in
Figure 3 indicates the three stages related to the development of entrepre-
neurs and the two stages concerned with the development of enterprises. Thus,it is possible to identify distinct training needs and to develop educational
and instructional strategies for each stage in the process. This approach
leads to comprehensive entrepreneurship training since specific training
strategies and programs can be developed for each stage of the total entrepre-
neurial development process. Efforts can be directed toward producing aware-
ness of and interest in entrepreneurial cafcers at an early age and then
provioing the proper guidance, training, and education to ensure that
ildiviuuals progress successfully through each stage of the process.

Viewing entrepreneurial development in this manner suggests important
training implications. The long-run development of a continuous supply of
successful entrepreneurial ventures requires the implementation and coordina-
tion of training beginning at the elementary level and continuing through the
postsecondary/adult levels. In the short run, however', the development of
effective training programs requires that the individual's current stage of
entrepreneurial development be ascertained (COMMITMENT) and then specific
instruction provided to assist the individual through the remaining stages inthe process. For example, some individuals will possess the competencies and
commitment to be entrepreneurs and will need assistance only in developing the
enterprise. Other individuals at the same age level may have deficiencies in
basic business and/or technical skills and shoula receive the training sug-
gested for stages two or three before progressing 0 stage four.

2d
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Program planners and curriculum developers in vocational educationsystems need to identify basic target groups and establish major trainingobjectives for entrepreneurship programs at each learning level in theeducational system. Some alternative approaches for organizing
entrepreneurship training strategies are suggested by Davis and Zelinko (1982)in their Guide for Program Planning. They point out the primary responAbilityof vocational educators for extended

entrepreneurship training as follows:

...to provide students with the wherewithal to earn a living as anemployer or employee The first task is to identify theenvironment within the local setting that wfll best meet the needsof the students who are bei.g served...There are a number of
possible combinations that exist for entrepreneurship training atall school levels and in all settings where vocational, technicaland adult education occur. Three examples are suggested as follows:as a separate program in high school; as a part of an existing
occupational program; and as a part-time program for adults.

Target populations, instructional goals and delivery system options must beidentified in order to design and implement
effective entrepreneurshipprograms at the local level. The five essential steps in developingentrepreneurship training are designated by Davis and Zelinko (1982) as:(1) Assessing the Status of Your Situation; (2) Defining the Problem;(3) Selecting the Solution; (4) Implementing the Solution; and (5) Monitoringthe Solution. Guidelines for each step are included in the excerpts fromDavis and Zelinko's book (1982) in Appendix D, along with a partial list ofinstructional techniques which may he used in achieving entrepreneurialtraining objectives related to the developmental stages and to basic targetgroups.

A variety of educational instructional strategies may be used inachieving effective
entrepreneurship training at each learning level. Many ofthese instructional techniques are illustrated in the model programs selectedas examples at each educational level in the development of entrepreneurs andenterprises. The following criteria were used to identify modelentrepreneurship programs:

1) Model represents one of the developmental
stages, i.e., awareness,development, application, venture, and/or assessment

2) Model represents one of the learning levels, i.e., elementary,secondary, postsecondary, and/or adult

3) Model represents one of the types of
vocational programs--i.e.,agriculture, home economics, marketing and distribution, trade andindustrial, technical, health occupations, business and office, andindustrial arts--or is generic in nature and can be adapted tovarious programs

4) Model represents a creat've, unique use of instructional
strategies,techniques, or activities
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A matrix of the selected model programs is shown in Figure 4, .0ith an

indication of the de'elopmental stages and educational levels each program

represents. Reference is made to the model program examples in the following

discussion of training objectives and instructi)nal strategies suggested for

each stage in the development of ,Intrepreneurs and enterprises. The 15 model

programs selected as examples are described in more detail in Appendix B.

DEVELOPMENT OF ENTREPRENEURS

Stage One: Awareness

Target Group. The first objective in the entrepreneurial training

process is to ensure that individuals possess an adequate information base of

basic communication, mathematical and computer skills, and are exposed to

entrepreneurial ideas. Typically, this knowledge (ad these skills would be

provided by the regular educational system beginning at the elementary level

and continuing through postsecondary programs. The basic target group for

thil type of training is youth, but individuals in other age groups may be

deficient in some of these areas and require specialized training before

pursuing entrepreneurial careers.

Training Objectives. Effective written and oral communication skills and

sound foundations in basic mathematical and computer operations are important

in most vocations and are critical to entrepreneurial success. r:-.trepreneurs

must be able to communicate effectively with many different yroups:

customers, employees, bankers, government officials, community leaders, etc.

The development and operation of a business is essentially a series of

e<changes between two parties. Communication skills are required to

successfully transact these exchanges, and mathematical and computer skills

are necessary to evaluate potential exchanges and assess business performance.

Some specific examples of the need for communication and mathematical skills

in the development and management of a business enterprise are, as follows:

Oral and written communication skills are required to inform

employees of the important policies, plans and procedures

that affect the pe cormance of their jobs

0 Obtaining financing for a new venture typically requires

written communication and mathematical skills to develop a

business plan and oral communication skills to present this

plan to potential investors and/or financial institutions

Mathematical skills are required to read and evaluate financial

statements, and computer skills can be used to develop

forecasts and budgets in business planning

0 Generating sales in the retail or industrial sector typically

requires effective communication between the entrepreneur and

potential customers
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Shapero and Sokol (1982) ar..ue that two factors related to the company

formation decision are the individual's perceptions of a) the desirability and

b) the feasibility of an entrepreneurial career. These perceptions are

largely determined by the cultural background and social situatior, of the

individual. When zultural and social influences place a high value on

entrepreneurial activity, it is more likely that the individual will perceive

entrepreneurship as desirable and feasible and seriously consider the

formation of a new venture.

This suggests that one important factor in increasing the entrepreneurial

development of minority groups is to increase minority members' perceptions of

the desirability and feasibility of entrepreneurial careers. The first Step

in developing these perceptions is the generation of awareness of and interest

in entrepreneurship at an early age. Minority and other potential

entrepreneurs need to believe that forming entrepreneurial ventures is highly

valued in their cultural/social system and that it is possible for them to

overcome any barriers to venture formation. Youth as potential entrepreneurs

should be made aware of appropriate educational tracks so that they can plan

programs of preparation for entrepreneurial careers.

Educational/Instructional Strate ies. Vocational education leaders and

program planners should identify the environment within the school system that

will meet the needs of the individuals to be served. K-12 and postsecondary/

adult education programs should be examined for current activities relating to

entrepreneurial awareness. Particular attention should be given to the

importance of basic skills and exposure to the entrepreneurial concept for

local minority groups. The potential for infusing entrepreneurship training

should be considered by vocational educators, school administrators and staff,

citizen groups, and other assistance agencies such as MBDCs, SBA, and SCORE.

I. Prevocational/Elementary Level: Elementary students are

forming values and attitudes which influence career choices. An emphasis in

economic and career education has already been incorporated into the K-12

curriculum in many public schools. Exposure to the entrepreneurial role in

the American economy, the free enterprise system, and opportunities for

entrepreneurship as a career goal should be introduced in the elementary

grades. The development of programs such as the "Kinder-Economy" and the

"Mini-Society" referred to by Kent (Materials for Entrepreneurship Education

1981) affords an opportunity for the inclusion of the entrepreneurial role in

the free enterprise system.

Delivery System Alternatives:

° Create opportunities for elementary students to relate to role models

who are successful entrepreneur.s, including representatives from

minority groups in the community. Kent (Materials fcr
Entrepreneurship Education 1981) notes that entrepreneurs often are

not accorded the same status as atnle,:es, politicians, military

heroes, and professionals in the community or in literature used at

elementary and junior high levels
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o Adapt the "Mini-Society"
approach referred to by Kent (Materials for

Entrepreneurship Education 1981) to help elementary and junior highschool students set up a functioning community with political
structure as well as business firms and financial institutions whichprovide examples of the entrepreneurial roles of both minority and
nonminority leaders in the local area

Examples of Model Programs:

O
The Free Enterprise Elementary Career Education Project*(Model 1)represents an attempt to help elementary students learn moreabout our economic system and various jobs involved in the
operation of the system. Students see how to apply ski'ls
learned in academic classes to practical situations and alsolearn job skills

O
The Kinder-Economy Program (Model 2) is a teacher-guided
program which introduces basic economic concept activities.The experimental program is based on the belief that young
children can identify and comprehend economic concepts andapply them to real situations using their own laws. Nine
decision-making and analytical concepts are explored

2. Vocational/Secondary Level: High school students are viewingcareer opportunities and can compare the roles of employers and employees.Awareness of entrepreneurship as a vital ingredient of the free enterprisesystem and expansion of basic entrepreneurial skills can he a part of theexisting vocational-technical education curricula at the secondary level.Students at this level may be potential
entrepreneurs and should have anopportunity to understand the complexity and the pitfalls, as well as thepossible rewards, of small business ownership. The role of small business inthe community should be stressed as a factor in nurturing entrepreneurship andin generating jobs and technological advancement in the private sector.

Delivery System Alternatives:

Incorporate an entrepreneurial concept and career opportunitiesunit into an existing occupational program as an extension ofeconomic and career education. School stores and other salesprojects in many vocational programs form an ideal base forencouraging the entrepreneurial spirit among high school students

Initiate a special
entrepreneurial opportunities course as amarketing and distributive

education elective for students wnomay want to stay in rural areas with limited employment
opportunities, specifically minority students who lave gainedbasic occupadonal skills

* Detailed descriptions of all model training programs are locatedin Appendix B.
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O Plan a series of entrepreneurship speaker seminars in order to
accelerate the exposure of high school studelts to a variety of

successful entrepreneurs -epresenting minority and nonminority

groups in the community. An entrepreneurial advisory group

could be established to facilitate the selection of speakers
and to plan field trips to small businesses owned by
representatives of local minority groups

Examples of Model Programs:

o Exploration of Entrepreneurship as a Career Option (Model 3), planned

at the high school level, aids students in exploring entrepreneurship

opportunities through ongoing vocational education programs.
Entrepreneurial concepts are infused into the curriculum through
phoLugraphy, food service, horticulture, and auto mechanics classes.

One hour per day of a regular three-hour period is devoted for six

weeks to outside speakers representing both single-owner and larger

businesses and to learning activities which encourage students to look

at business ownership as a career option

0 Entrepreneurship and Black Youth (Model 4) is offered at the seconaary

level to acquaint students with the idea of entrepreneurship, and

motivates students towards entrepreneurship as a career goal. Students

are exposed to successful Black role models

3. Postsecondary/Adult Levels: Adult education programs are viable

avenues for cr?acing awareness 'f entrepreneurial opportunities in the free

enterprise system. Attention snould be focused on adults who are unemployed
and on those who are employed part-time or full-time and may wish to upgrade

their skills and become self-employ?d. Lareness of opportunities to become
employers rather than employees should be one of the aims of adult education

programs.

Delivery System Alternatives:

Schedule seminars on entrepreneurship opportunities at local
employment centers such as shopping malls. Cosponsor
seminars with groups interested in encouraging entrepreneurial
careers, such as MBDCs, SBA, and SCORE. Individuals who are

currently managing small businesses and are interested in

owning their own businesses comprise a good participant group

0 Schedule seminars for adults at various times during
the day or evening on specific topics relating to
entrepreneurial opportunities. Leaders of organizations of

small business owners, especially minority entrepreneurs,
should be invited, along with a variety of other successful
entrepreneurs in the community. Many individuals need role
models to challenge them to consider becoming employers

rather than employees
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Examples of Model Programs:

The Southeast Oklahoma Rural Entrepreneurship/Industry Program(Model 5) includes an exploration unit in Phase 1 which
focuses on free enterprise and entrepreneurship--discoveriny
the world of small enterprise, examining entrepreneurship as a
career, and finding new enterprise ideas

Entrepreneurship for Kids (Model 6) is au inservice program designedto make teachers aware of the importance of small business and
entrepreneurship in our economy. Information, resources and learningactivities are provided to help K-12 students consider and evaluate
the career goal of owning tteir own businesses

The Teacher Practicum
- Entrepreneurship Awareness and Training forPublic School Teachers (Model 7) provides elementary and secondary

public school teachers with opportunities to update their knowledge ofentrepreneurship. The program involves two weeks of classroom
activity at the University of Texas and four additional weeks ofobservation at sponsoring businesses

Stage Two: Development

Target Group. The second stage in the entrepreneurial trainingprocess involves the development of the required technical and business skills.Technical skills involve the N:cupational area of the proposed venture
(welding, engineering, etc.). Business skills include general managementprocedures as well as specific skills in each of the major business functionalareas (marketing, finance, accounting, etc.). The major target group forthis type of training is potential business owners who can generally be reachedat the secondary and postsecondary educational levels.

Training Objectives. Since most new business ventu,es startwith very few employees, the entrepreneur typically must perform most of thebusiness and technical activities required in the operation of the venture.This means that the entrepreneur must have skills in a variety cT areasincluded in Table 1.

Although an entrepreneur may have employees who specialize in some ofthese areas or may purchase certain specieiized services (e.g., accounting andlaw), a broad knowledge of technical and business skills is necessary toeffectively manage a new venture. The entrepreneur is responsible for theperformance of the business and must either personally perform th_, requiredbusiness and technical activities or he able to evaluate how well theactivities have been performed by others.

Educational/Instructional Strateciies. Vocational education leadersand program planners should assess the availability of technical and businessskills in existing curricula at the secondary and postsecondary/adult levels.In settings where vocational and technical education occurs, it may benecessary to refocus technical and business skill courses toward
entrepreneurial competency requirements which address student needs aspotential employers rather than employees.
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TABLE I - EXAMPLES OF ENTREPRENEURIAL SKILLS AREAS

Technical Skills

How to operate the latest technology in a business area
How to perform all activities related to presenting
products/services to consumers
How to evaluate the quality of products/services produced

fleneral Management

How to develop a strateyic plan
How to implement the strategic plan
How to evaluate and control the strategic plan

Marketing

- How to analyze the potential of markets

How to develop sales forecasts
How to determine the appropriate prices for products/
services

How to promote the business

Finance

How to calculate the expected rate of return on

potential investments
How to perform financial ratio analysis
How to determine capital needs

Risk Management

- How to identify growing risk exposures in business
How to measure, analyze, and manage risk factors
How to purchase commercial insurance against risk
How to manage and finance self-insurance/reinsurance
aspects

Accounting

- How to prepare and interpret income statements
How to prepare and interpret balance sheets
How to perform sash flow analysis
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1. Vocational/Secondary Level: High school youLo are developing
technical and business skills in existing occupational programs. Several
approaches to entrepreneurship training should be considered in settings where
vocational and technical programs exist.

Deliver: System Alternatives:

O
Existing occupational programs could be utilized to provide
opp ,tunities for the development of entrepreneurial skills:

- Instructional content could be part of a capstone program
available either concurrent with, or after, occupational
training. Students would be involved for several class
periods each week throughout the year

- Instructional content could be included as a part of every
occupational program to provide students with creative
experiences and knowledge related to opening small
businesses

o Separate programs could be designed to focus on entrepreneurship
skills for advanced secondary students:

- Team-teaching situations with students rotating among technical
and business skill courses could be utilized

- A senior seminar could be offered to emphasize entrepreneurial
skills gained in technical and business courses

Examples of Model Programs:

o The Steps to Starting a Small Business Program (Model 8) was
developed by the Business Education Council in the Department of
Public Instruction fc_l' the Madison City Schools in Wisconsin. The
free-standing program structure provides for a daily one-semester
course for eleventh and twelfth-grade students. Business Education
Council members assist in teaching the in-school and outside
activities

2. Postsecondary/Adult Levels: Adults who are opening small
businesses, or who own existing businesses, may need to develop/improve their
business and technical skills. Individuals who are employed full-time may
wish to upgrade their skills. Davis and Zelinko (1982) suggest several options
that could be made available as part-time programs for adults, as illustrated
in the following delivery system alternatives.
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Delivery System Alternatives:

o Seminars offered at various times during the day or evening on
specific topics related to entrepreneurial skills, i.e.,
management procedures, bookkeeping, marketing, and technical
skills in occupational areas of the business venture can be scheduled

o Individualized, self-paced modules can be completed at home
with assistance and evaluation by a school facilitator

Examples of Model Programs:

o The Southeast Oklahoma Rural Entrepreneurship/Industry Program
(Model 5) is a five-year pilot project and provides d basic
skills program in three area vocational/technical schools for
youth and other individuals who have dropped out of school or who
have a pattern of severe unemployment/underemployment. The
format for the program is tne open-entry/open-exit system in
which students start at different times, are self-paced, and
exit independently as competency objectives are completed

Stage Three: Application

Target Group. The third stage in the entrepreneurial training
process is focused on the practice and refinement of technical and business
skills. On-the-job experience appears to be al important component in the
development of successful entrepreneurs. It provides the potential business
owner with the opportunity to "practice" the business before actually starting
the venture and may lead to the generation of ideas for developing new
business concepts. The target groups at this stage in the entrepreneurial
process are youth and adults who want to establish their own businesses.
Advanced secondary and postsecondary programs should prcide opportunities to
reach these two target groups.

Training Objectives. Busioess experience is extremely
important for at least two reasons. First, it provides the entrepreneur with
the opportunity to apply, practice and refine the skills learned during
educational training. This experience appears to be critical since lack of
adequate business experience is often cited as a major cause oc small business
failure (Tate, Megg nsons, Scott, and Trueblood 1978). Secondly, Cooper
(1971) has presented evidence which suggests that experience in a specific
business may act as an "incubator" for the development of ideas that lead to
the creation of new ventures. Thus, working in a specific business seems to
provide the opportunity for the potential entrepreneur to identify new and
better ways to produce dnd/or market specific goods/services.
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Educational/Instructional Strategies. Vocational education
leaders and program planners should be aware of the need for practice and
refinement of technical and business skills. This vital stage is an integral
part of the development of entrepreneurs and should be considered an outgrowth
of early developmental stages one and two. The potential for infusing
application and refinement of entrepreneurial skills for youth and adults
interested in business ownership should be considered by vocational leaders,
school administrators and staff, citizen groups, and other assistance agencies
such as MBDCs, SBA, and SCORE.

Secondary/Postsecondary/Adult Levels: Mature students and adults
interested in becoming entrepreneurs may need highly individualized educational
and assistance programs in order to achieve realistic business experiences
relative to their potential for entrepreneurial success, and to insure their
ability to apply the technical and business skills requisite to the
implementation of new ventures.

Delivery System Alternatives:

O
Existing occupational programs could be utilized to provide
opportunities for application and refinement of encrepreneurial
skills:

- Individualized, self-paced modules could be available in

learning resource centers for students interested in
specific entrepreneurial career areas

- Work experience opportunities and field-study experiences
could be planned to help students apply entrepreneurial
;kills in real situations

° A separate program in entrepreneurship training could be taught
as a marketing and distribution elective for high school
students who have gained technical skills in a craft or trade
by experience or training outside the traditional school
curriculum; for example, students who grew up in family-owned
business settings or students who have completed vocational
and technical training but have not completed high school,
i.e., trained typists, plumbers, carpenters, and chefs

- A team-teaching situation with students rotating among
minicourses in marketing and business finance focused on
application and refinement of entrepreneurial skills is a
useful technique

- A semester-length minicourse offered as a senior seminar
could emphasize application and refinement of
entrepreneurial skills

O
Seminars ccn be cosponsored by groups interested in supporting small
business in ti-e community (i.e., MBDCs, SBA, SCORE, and Chambers of
Canmerce) and can be focused on problem-solving skills and
application in specific entrepreneurial ventures
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o Counseling seminars in postsecondary/adult programs should
provide personal assessment guides based on entrepreneurial
competency areas for adults interested in entrepreneurial
ventures

o Assistance programs such as MBDCs and SBA should provide
opportunities for screening potential entrepreneurs to
determine the personal assessment and the commitment levels of
adults seeking help in planning and implementing new business
ventures

Examples of Model Programs:

Entrepreneurship Preparation fur Vocational Education Program
(Model 9) irzludes assistance for students starting their own
businesses. The program is in twenty-two comprehensive high schools
in Montgomery County, Maryland. The entrepreneurial unit was infuscd
into the existing vocational programs in the areas of marketing,
distribution, and industrial education. Comrtency-based materials
are used along with some self-development modifications

Junior Achievement (Model 10) is a national program which provides
students the opportunity to initiate business ventures, experience
the decision-making responsibilities of stockholders and boards of
directors, and acquire practical, realistic education concerning the
private enterprise system

At the postsecondary/adult level, the Southeast Rural
Oklahoma Entrepreneurship/Industry Program (Model 5) provides an
application of entrepreneurial skills in the incubator stage for
students starting their own businesses. Assistance in assessment and
commitment is included in the five -year pilot project directed by the
Oklahoma State Department of Vocational-TeOnical Education

The Hawaii Entrepreneurship Training and Development Institute
(Model 11), established by a private business community, has a
training workshop format. The recruitment and selection of
participants is based on intensive assessment and commitment
procedures

COMMITMENT: Personal Assessment of Entrepreneurial Skills

This critical event in the entrepreNrial development process is an
evaluation period to determine the training needs of an individual. It

represents a decision point in the process and is tynically encountered at the
postsecondary/adult level prior to the actual start-up of a business
venture.



The basic question to be answered for this period is: Does the
individual possess the competencies and commitment to be a successful
entrepreneur? If the answer is yes, training should be directed toward
developing the entrepreneurial venture as des:ribed in stages four and five.
If the answer is no, training should be directed toward remaining hasic
technical or business skill deficiencies as discussed in stages two and
three.

Vocational education leaders and program planners should he aware of the
need for personal assessment and commitment on the part of youth or adults who
are potential entrepreneurs. This critical event is an integral pa "t of tne
development of entrepreneurs; however, it should be considered an outgrowth of
early developmental stages two and three and/or a starting point for stages
four and five. Vocational educators, school administrators and staff, citizen
groups, and assistance agencies such as ADCs, SBA, and SCORE should consider
avenues which can be utilized to ensure that assistance is provided for youth
and adults during the personal assessment and commitment period before going on
with entrepreneurial training programs at Stage Four: Venture, and Stage Five:
Assessment.

DEVELOPMENT OF ENTERPRISES

Stage Four: Venture

Target Group. The fourth stage in the entrepreneurial training
process provides the knowledge necessary to develop and implement a new
venture plan. This type of training should be directed toward those who are
committed to establishing new businesses and can be provided as part of a
course at the postsecondary level or outside the regular educational system.

Training Objectives. Developing and implementing a new ventureplan a time-consuming process that requires potential entrepreneurs to use
their technical and business skills to create and manage the venture on paper.Table 2 illustrates one way to look at this process. (Appendix F gives a lorepersonalized and detailed implementation process.) The common elements in
most implementation approaches are: a) the need to assess the feasibility of
the new venture from both a marketing and a financial perspective, and b) the
need to plan and evaluate all management aspects of the venture prior to
implementation.

The critical training objectives are to make sure that potential
entrepreneurs know what to do and how to perform the necessary activities.
Previous technical and business skill training and experience should ensure
that the potential entrepreneur possesses the various skills to perform thedesired analysis. Training should emphasize the organizational sequence of a
feasibility study and new venture plan as well as how to schedule the variousactiviles for successsul implementation of the new venture plan.
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PLANNING AN ENTREPRENEURIAL VENTURE

Brainstorm. -ig New
Organizational Ideas

Defining the
Business Concept

Analyzing the Market
for the New Organization

/
Goals and Strategies

for Lie New Organization

Marketing Planning for
the New Organization

't
Defining the Products and

Services to Be Offered

/
Resource Budget and
Breakeven Analysis

Reviewing, Budgeting, and
Designing Control Systems

Yt
Planning for Implementation

4'
Preparing a Presentation

Brief

Source: Gillingham and Loucks (1982)
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Educational/Instructional Strategies. Vocational educators and
program planners need to identify the opportunities or lack of opportunities
for adults to obtain educational assistance in the actual planning and
implementation stages of new ventures. The knowledge necessary to plan and
implement a new business venture is Essential for successful entrepreneurship.
Youth and adults who may be working part-time or full-time and who are
interested in and/or committed tc becoming entrepreneurs need educational
assistance at the postsecondary and adult educational levels. Vocational
educators, citizen grow s, and assistance agencies should coordinate joint
efforts to provide educational assistance in planning and implementing
business ventures for youth and adults who are committed to entrepreneurial
careers. Particular attention should be paid to potential entrepreneurs in
local minority groups.

Postsecondary/Adult Levels: Part-time vocatioh,1 programs and
local assistance programs, such as those provided by MBDCs, SBA, and SCORE,
provide valuable help to advanced secondary students and adults who want to
start their own businesses. Personal assessment and commitment are vital steps
prior to the actual planning and implementation stage in entrepreneurial
development.

Delivery System Alternatives:

A special course or series of ,,,',,::s could be planned involvinq
potential entrepreneurs in the :,,*1!cli step-by-step procedures
necessary to develop and implemJit: new venture plans

A team-teaching situation with students rotating among
minicourses in the mar,eting, management, and business finance
aspects of the devcopment of new venture plans is another
strategy

Seminars could be offered at various times during the day and evening
on special topics involved in planning and starting a business.
Local, state and 4`2deral agencies, i.e., MBOCs, SBA, SCORE, and
Chambers of CommerL% could cosponsor such seminars

Learning materials of an individualized, self-paced nature could
be utilized by a school facilitator to assist adults in the
planning stage of a new venture

O
Full-time classes for six to twelve weeks could be scheduled in
adult vocational programs, or three-hour blocks for twelve to
twenty-four weeks could be arranged for adults already
employed. Classes and seminars of this type could be offered
in major employment centers, such as shopping malls and trade
centers
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Examples of Model Programs:

The Small Business College (Model 12) is designed to serve the needs
of the community and give small business owners assistance in
improving business skills, profits and growth. The emphasis is on an

experiential approach

The Southeast Area Rural Oklahoma Entrepreneurship/Industry
Program (Model 5) includes an advanced incubator stage which
assists adults in the planning and implementation of new
business ventures. A follow-up consulting phase provides
technical assistance for six months to one year. Fledgling

companies will leave the incubator as private enterprises

The Hawaii Entrepreneurship Training and Development Institute
(Model 11) demonstrates an intensive workshop training program for
adults. The format provides evening and Saterwy sessions for a two-
threr month period. The "how-to" and "hands-on" approach
incorporates the development of a husiness plan (surrogate for equity
and capital litmus tests). A seven-month, follow-up consulting
period is included in the program

Stage Five: Assessment

Target Group. The fifth stage in the entrepreneurial training
process provides existing husiness owners with the husiness and technical
skills to properly develop the venture after its inception. Training for these

skills can occur during formal courses in postsecondary educational
institutions, adult vocational education programs, or it can be prc" 'ad by
other sources outside the regular educational system.

Training Objectives. The appropriate management activities and

required management skills ?re different as a new venture proceeds through its
life cycle. This process is illustrated in Figure 5. Entrepreneurial

activities predominate during the conception and initiation of the new

venture. The entrepreneur is typically engaged in all business activities.
Because there are few employees and little specialization of functions, most
of the entrepreneur's energy is directed tow,id the day-to-day activities of

producing and selling the product/service. Then,, is usually little time for
planning and other long-range considerations. May firms do not develop much
beyond this point and ei 'her fail or maintain a owginal existence.

Other fims begin to grow, and this growth places different demands on
the entrepreneur. Profitable growth requires careful planning and
organization. New employees must be hired, trained and supervised.
Production, marketing and financial resources must be obtained and efficiently
used. Proper management of cash flow is critical for the survival of the firm
through this growth period. The entrepreneur can no longer be involved in all
day-to-day activities and must begin to delegate responsibility and perform
more long-range management functions.
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Life cycle
stage Initiation Development 1 Growth Maturity Decline

MANAGEMENT ACTIVITIES AND THE BUSINESS LIFE CYCLE

Managerial Originator- Planner- Developer- Administrator- I Successor-role inventor organizer implementer operator reorganizer

Managerial roles related to the life cycle of the firm.
SOURCE: Hollingsworth, A. Thomas and Herbtrt W. Hand (1979), A Guide to Small Business

Management, Philadelphia, Pennsylvania: W. B. Sanders Co., pp. 20.

40 Figure 5
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As a firm develops through growth to maturity, management activities
closely resemble those in a bureaucratic large firm rather than those
associated with the initial new venture. The entrepreneur becomes more

divorced from the '6actical aspects of the business and becomes more of an
administrator concerned with developing policies, plans and procedures to

guide the continued development of the firm.

Although a firm may remain in the maturity stage for a considerable length
of time, some firms may reach a point of saturation and begin to decline. In

response to this, the entrepreneur may want to find a successor for his/her

role, sell the business, or possibly even "go public" to generate the capital
necessary to reverse the decline. The knowledge a,.1 skills required to

determine the proper course of action and to carry it out effectively are
considerably different from those necessary in the other stages of the business

life cycle.

Even though all firms do not p.oceed through all stages, and each stage
is not the same length or easily identified, the business liYe cycle is a
useful way to illustrate how a firm might develop over time and how management
activities are likely to change with this developmer The important training

implications are that entrepreneurs need to have ki ?dye of the business

life cycle, and the skills to adapt their management ,o the different needs of
developing firms.

Educational/Instructional Strategies. Vocational leaders and assistance

ayencies and institutions in the community should examine the availability of
aid for small business owner's during the development and growth period of new

ventures. Entrepreneurs need support and expertise to succeed in new

ventures. Particular attention should be given to the entrepreneurial
assistance needs of minority groups through the joint efforts of vocational
educators, citizen groups, and assistance agencies in the community such as

MBDCs, SBA, and SCORE.

Postsecondary/Adult Levels: Adult education programs could serve
the entrepreneurial population in the community by providing a networking
center to ensure the joint efforts of the available resources of both public
and private groups.

Delivery System Alternatives:

° Local alumni who have succeeded as entrepreneurs in various
business ventures could be involved in Entrepreneurship Career
Advisory Groups which are called into action as experts when
needed by individuals or groups in the community
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O
Assistance programs such as those provided by MBOCs, SRA, and SCORE,
can provide valuable support for vocational programs at the
postsecondary/adult levels

O
Faculty in community colleges, junior colleges and nearby
universities are valuable resources for entrepreneurs with
suecial problem situations

O
Formal courses and seminars could be developed in postsecondary/
adult programs to provide business owners with the advanced business
and technical skills needed to expand or redirect ventures

O
Updated information can he disseminated informally by entrepreneurial
consultants, adult programs, and private institutions. Newsletters
publ:;;Ied by vocational programs could keep alumni updated

O
Bankers and other financial assistance groups can cosponsor
update seminars in areas which involve additional technology
in order for entrepreneurs to obtain the financing necessary
for the growth of ventures

O
Successful entrepreneurs can be solicited by vocational
educators to provide expertise and advisement for new ventures
in a cycling kind of involvement on both a formal and an informal
basis

Examples of Model Programs:

O

Small Business Management (Model 13) provides opportunities for
business owners to upgrade small business skills with an emphasis on
financial analysis and record keeping. The program helps businessmen
to retain present employee jobs and to hire additional employees

The Educational Assistance Program for Retail Entrepreneurs
(Model 14) developed at Oklahoma State University through the Center
for Apparel Marketing and Merchandising is facilitated by the
University Extension Service. The format consists of a workshop
which presents examples and miniproblems to encourage individual
involvement by retail participants. The content of the workshops
rocuses on the improvement of inventory, management, the development
of seasonal merchandise plans, and promotional strategies for
increasing sales and profits

O

Minnesota Entrepreneurs Club (Model 15) is a program established to
provide a forum for fellow entrepreneurs to share ideas and
experiences. Opportunities are availahle for entrepreneurs to learn
from consultants, professionals, and business experts about business
management
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KEY CONCEPTS

The training needs and suggested instructional strategies for each stagE

of the Entrepreneurship and Enterprise Development Process have been discussed

in detail in this chapter along with selected model programs. The key

concepts are summarized in the following statements.

First, three basic target groups are the focus of the Entrepreneurship

and Enterprise Development Process: youth regularly enrolled in the public

education system, potential business owners regularly enrolled in the public

education system and/or employed in the work force, and existing business

owners striving to develop or expand successful enterprises.

Secondly, basic training needs must be identified at each educational

level in relation to the three stages associated with the development of the

entrepreneur and the two stages focused on the development of the enterprise.

Personal assessment and commitment is a critical period in the continuation

of the Entrepreneurship and Enterprise Development Process.

Thirdly, educational/instructional strategies must be directed toward the

infusion of entrepreneurship programs into existing prevocational

(elementary) and vocational programs at the secondary, postsecondary, and

adult levels. In addition, efforts must be made to introduce separate

programs at each educational level in order to focus on the unmet needs of

local target groups.

Fourthly, successful implementation of entrepreneurial training programs

necessitates concentrated efforts at each stage of the development process in

order to identify potential entrepreneurs at an early age and to assist them

in the creation and development of successful enterprises.

Finally, a variety of different types of training and assistance programs

are required for the continuous development of successful entrepreneurs. The

regular education system is in a position to provide much of the education and

training. Howe..er, other training sources and assistance programs are needed

to supplement and assist the educational system and to reach indiOduals not

engaged in formal educaticn programs.

Additional information about the model programs is provided in Appendix 8.

Other resource materials pertaining to entrepreneurship education are included

in the annotated bibliography locatea in Appendix A. A bibliography matrix is

provided to facilitate the review of resource materials available for each

stage of entrepreneurship education; the coding system enables thy, reader to

identify the vocational education field of service to which the material

applies as well as the suitability of the material for technlral business

application. The succeeding chapters deal with the training needs of minority

entrepreneurs, the assessment of entrepreneurship programs, and existing

assistance agencies of various types.

5 )
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CHAPTER IV

MINORITY ENTREPRENEURS:
DO THEY HAVE SPECIAL TRAINING NEEDS?

Traditionally, minority business has been stereotyped in such a way thathistorical prejudices and limitations on minority participation in smallbusiness ownership have been perpetuated. Although much progress has beenmade over the last two decades, the Minority Business Development Agency(MBDA) Research Division (1982, 1984) indicates that minority businessenterprises remain greatly underrepresented in the American businesspopulation. The participation rate of minority business as a whole is onlyone-fifth that of nonminority business, although the statistics varysubstantially beLleen different minority groups. There are approximately 63firms per 1,000 nor minority persons as compared to 9 for Blacks, 20 forHispanics and 29 for Asians. The vast majority of these firms are truly smallbusinesses, many of them employing fewer than five people, New researchindicates that minority businesses do not have the overwhelming failure ratethey were once purported to have and may indeed experience as few as 4% morefailures than nonminority firms. It would seem, then, that the critical issuefacing minority small business continues to be the low formation rate.

In 1982, the Minority Business Development Agency began a research effortto determine why minorities participate less in business ownership and theirfindings to date have interesting implications for education. The purpose ofthis chapter is to translate those findings into traihIng needs and strategiesfor minorities that may have a positive impact on their business formationrate and subsequent success.

It is important to stress that the basic training needs are tie same forall potential entrepreneurs and vary as individual needs, experience,motivation and interest va'y. Minorities do not have unusual or specialtraining needs as individuals and are not deficient or unique in terms oftheir personal abilities. What minorities require is the opportunity toovercome historical cultural and social limitations that are still affectirjhow they are perceived in the business world and how they perceive themselves.In this respect, nonminority women snare many of these same training needs,and although this chapter addresses minority needs in particular, theliterature indicates that many of the items discussed pertain equally, if notmore so, to nonminority women.

The factors believed to influence the issue of r'nority participation inbusiness are largely
sociological, psychological and educational in nature
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and are the subject of ongoing MBDA research. They tend to be complex and
sometimes controversial, but they must be addressed if an environment allowing
minority ent.-epreneurs equal opportunity and access in the business world is

to be created. The training needs and suggested strategies identified in this
chapter indicate how education can contribute to this effort.

STAGE ONE: AWARENESS

Training_ Need: Creation of an awareness of business opportunities open to
minority entrepreneurs

Research indicates that many potential minority entrepreneurs lack
exposure to the variety of business opportunities available to them. They

need to have information about high-quality, successful minority businesses
along with projections about the future of minority business, consumer needs,
and other factors likely to create business opportunities.

Strategy: Administrators, program planners and instructors need to develop a

sensitivity to the needs of minority students and take steps to include
examples of successful minority-owned and managed businesses within the
community in the awareness materials and activities that they plan. Local

MBDCs, Chambers of Commerce, Small Business Development Centers or Institutes
and other such agencies can assist educators in identifying those minority
entrepreneurs who would be willing to act as speakers, open their businesses
for field trips, act as consultants in curriculum/program development, sponsor
activities, and so on. Involvement of this type is perhaps the most effective

means of conveying to minority students that business opportunities are open
to them, what those opportunities are, and what they need to know to pursue
careers as entrepreneurs.

Training Need: Exposure to minority entrepreneurs who are role models

Successful minority business owners and managers communicate the message,
"You can do it!" to potential minority entrepreneurs. They may also help
dispel fears that entrepreneurship is not as culturally or socially acceptable
as other careers.

Strategy: The need for minority role models can be addressed in much the same

way as the need for awareness of business opportunities. Research clearly
'ndicates that many entrepreneurs have had exposure to role models or have
lived in circumstances that have made owning and managing a small business
seem a viable alternative to working for someone else. Role models help
dispel the fear of the unknown that many people experience when faced with
career decisions. They can bring the prospect of becoming an entrepreneur
into perspective by personalizing both the demands and the rewards of "being
your own boss." Involving minority entrepreneurs in Junior Achievement
activities, career fairs, free enterprise courses, field trips, school
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companies, and so on, not only provides role models for minority and
nonminority students but also creates opportunities for educators to expand
their collaborative networks of individuals/agencies involved in
entrepreneurship education. This would also allow educators and students to
have direct access to information about the needs, op;,rtunities, and barriers
experienced by minority entrepreneurs.

Training Need: Exposure to formal and informal business networks

Networking has always been a successful business technique. Minority
entrepreneurs need to be introduced to existing formal and informal business
networks and encouraged tc deselop contacts of their own that will prove
useful to them in business. Networks can provide a variety of assistance to
entrepreneurs in the form of information, capital, advocacy, technical
assistance, etc. The more positive exposure to available networks which
minorit; entrepreneurs experience, the more likely it is that they will
utilize them in developing and operating enterpr'ises.

Strategy: Educators can become informed about those agencies/organizations in
their communities and states waich offer assistance of various types to
minority entrepreneurs an.' then plan activities that will expose students to
them. People seek assistance from those sources v,ith which they are familiar
and comfortable, and the comparatively small number minorityowned small
businesses gives potential minority entrepreneurs less opportunity for direct
exposure to role models, making association with both formal and informal
business networks imperative.

STAGE TWO: DEVELOPMENT

Training Need: Conveyance of the importance of the basic skills
(communication, computation, and computer literacy) to the
successful management of an enterprise

An understanding of how basic skills are used in the development and
management of a business should increase learner motivation as well as result
in more effective instruction. If the basic skills are taught using the
medium of business-related skills, the learner progresses in two aspects of
training at the same time.

Strategy: Involving members of the minority business community in classroom
activities seems to be the most appropriate strategy to meet this training
need. Guest speakers, field trips, and simulated business activities which
tie practice and theory together would be useful.
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STAGE THREE: APPLICATION

Training Need: Instruction in business skills usiny an experiential approach

Research indicates that experiential learning is the key to
entrepreneurial behavior; therefore, formal courses nay not be as useful to

entrepreneurs as hands-on, intensified programs related directly ti the
development or management of a sk,cific enterprise (Sexton 1984). Minority

students generally have less personal experience with the business world and
may therefore benefit from a wide variety of experiential learning activities.
Programs of this type will most likely need to be tailored to the needs of
each participant, or to small groups of participants with similar backgrounds

and needs, in order to encompass each individual's strengths and interests.

Strategy: This training need is simply an extension of the previous two. The

opportunities for minority students to have previously experienced the
business world are few, making it highly desirable to tie instruction to
experience. This not only makes theory more meaningful, but it expands the
personal experiences of the students. This may lead to an increase in

motivation and enhancement of self-esteem. We tend to engage in those
activities in which we are fairly certain we can succeed, and the enlargement
of our personal experiences therefore increases our options. Programs such as
Junior Achievement, Pepsi DECA Learn and Earn, Foxf1re, 4 -H, Future Farmers of
Ame:ica and so on have tremendous potential to assist educators in this area.

Traininy Need: Instruction to upgrade technical skills

In some instances, potential entrepreneurs are not sufficiently informed
concerning the business world to know what technical training they require to
function successfully within it, a condition which must be addressed by
training programs prior to the actual skill development process. S(Aidents who

have not previously considered entrepreneurship as a career option may need
guidance in selecting courses which emphasize those skills that will he most
useful to them in small business, and they should be encouraged to progress to
more advanced levels of development than they might for other career options.
MDDA research indicates that the successful foinmation of new enterprises
within the minority community has been very positively influenced by the
increasing numbers of minority managers and other professional people
available in the workforce who have sufficient educati )n to assume responsible

positions within small businesses.

Strate :
As potential minority entrepreneurs begin to practice their tech-

nica and business skills, they must have the flexibility and the motivation

to upgrade their skills continually. In order to accomplish this, they must
first have sufficient information to evaluate their current skills. Lack of
exposure to the business world can create a situation in which a student, is
unable even to assess his/her development and may require assistance to do so.
Vocational educators must be prepared to assess student development and supply
the required upgrading, which means that they must stay abreast of major

changes. This can best be accomplished through communication with the bus-
iness world and through their own continuing education.
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Training Need: The application of advanced business a;., technical
training in realistic settings

Theory and practical application can be worlds apart in the businessfield, making on-the-job and incubator-type training experiences essential toentrepreneurship education. This is expressly appropriate for minority entre-preneurs for whom this may be the first exposure to the world of business.
Strategy: Cooperative education is already a very successful part of mostvocational education programs and can be incorporated into entrepreneurshipeducation through one of the areas rJ vocational specialty or through newprcv;ams with a business emphasis. ApprenticeFhips, internships, on-the-jobtraining, and incubator

situations supp;emented with coursework whichaddresses the point of view of the employer can greatly benefit potentialminority entrepreneurs. Minority businesses can be utilized for programs ofthis type when possible, with resulting benecits for both businesses andstudents. Educators can also Involl . government and nonprofit agenciesworking with youth employment and training. A good example of a program ofthis type is YOUTHWORKS in Washington, DC. This nonprofit organizationscreens several hundred low-income and minority applicants aged 16-20 eachyear to create a talent pool. The youth are then given preemploymenttraining focusing on employer expectation,:,
communisation skills, jobsearching techniques, attitude development and life management skills. Theyouth then intt.view for jobs in a variety of businesses. Stunts who areplaced are evaluated regularly and YOUTHWORKS provides a money-back guaranteeto cooperating businesses. Vocational educators could work with organizationsof th:- type to include pre- and postemployment training on theentrepreneurial option and make an effort to place students in smalleebusinesses owned and managed by minoriy entrepreneurs. (See Appendix E for amore thorough description of YOUTWORKS.)

COMMITMENT

Training Need: The opportunity to undergo self-assessment as well as expertassessment by another :na' 'idual in relation to business andtechnical skill development and usPge

Commitment is an essential step in the Entrepreneurship Education Model.This stage is based on the premise that many entrepreneurship skills ran bemeasured in quantifiable and aualifiable manners by entrepreneurs and/or theirtrainers, but tnat other characteristi:s necessary for entrepreneurial successare abstract and only the entrepreneur can determine which of these he/shepossesses. Minority entrepreneurs often have even less margin for error indeveloping small businesses than do nonminority owners/managers due to limitedstart-up and expansion capital, making realistic skill assessment criticalprior to the actual implementation of new businesses. Skill development isone fat or .ntrepreneurs can contiol and improve upon in dc4eloping andimplements ,g businesses, and it is to their advantage to evaluate their skillsac:urately and then proceed according 'a their needs.

5,i
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Strat::ly: Fxtensive research has been conaucted in the last ten years in an
attempt to determine the characteristics of successful entrepreneurs. The

results have generally shown that entrepreneurs possess so many different
characteristics that it would be difficult to "teach" individuals the
appropriate personality traits. "It appears to be a matter of Vole, place,
motivation, opportunity, knowledge and circumstances that causes
entrepreneurial behavior. Motivation, opportunity and knowledge are the three
factors of particular importance." (MBDA 1982) Motivation and business
skills/knowledge can be measured, and instruments already exist to assist
educators in accomplishing this. What is important is that students be
encouraged to use the infonnation constructively and that educators and others
concentrate their resources for enterprise development on those individuals
who appear to posses sufficient business knowledge and motivation to become
entrepreneurs. Once ootential entrepreneurs have determined that they possess
the necessary business and technical skills required for the enterprises in
which they are interested, they need to assess their level of commitment to
becoming practicing entrepreneurs. This is not a decision to be made in

haste. The time, energy, and resources that entrepreneurship generally
requires constitute a considerable personal investment, and training programs
which assist entrepreneurs with the actual planning and implementation of
small businesses ca.aot afford to use their resources for individuals who lack
the commitment to initiate ventures successfully. This caution would stem
particularly appropriate with regard to potential minority entrepreneurs, who
have less access to venture capital, fewer role models, less access to formal
and informal networks, less social and cultural support, and less personal
experience to assist them in succeeding with new ventures.

STAGE FOUR: VENTURE

Training Need: The personal involvement of minority entrepreneurs in the
development of viable business plat";

Assistance , acies which nelp minority entrepreneurs develop business
plans should invo:ve the entrepreneur in all phases of its development and
extend the use of the business plan as a guide during the first few months of
operation. If the entrepreneur understands the business plan and is the key
participant in its development, he/she is more likely to use it after raising
the capital for the venture. He/she will also be knowledgeable enough to
adjust the plan as :ircumstances require.

Strategy: Many resources already exist to assist vocational educators in
meeting this training need. The important thing to remember is that only
those po*ential entrepreneurs who display sufficient prior development of
business skills, technical skills and motivation should be involved in
programs offering instruction at this level. Training at this level involves
all of the initial work that goes into planning an enterprise on paper before
seeking venture capital. Minority entrepreneurs will have less access to
personal resources and venture capital and so must be especially well prepared
with 3 complete business plan before attempting to raise money. Many
materials are available to teach the steps to planning a business and support
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must be available at each step to ensure that students have mastered the
necessary skills and can apply them during the planning stage. This type oftraining ordinarily occurs at the junior college, community ,ollege,university and technical institute educational levels. These programs can headapted tr reach adults not currently associated with the formal educationsystem. An excellent example of a highly successful projrain at this level isthe Hawaii Entrepreneurship Training and Development Institute described inAppendix B.

training Need: The experience of implementing a business plan in an
educational setting

Incubator programs offer potential entrepreneurs the opportunity todevelop a service or product and market it in a setting that is characteristicof the real" business world without exposing them to risk. They can practice
implementiftj their business plans and testing their own skills and level ofinterest and commitment prior to becoming involved in business ventures.

Strategy: This training need requires a major commitment of resources and ahigh level of cooperation between education, business and gove^nmnt.
Incubator-type programs can be developed using resources from vocational
education, state economic devllopment and manpower offices, and localbusinesses and industries. The quality of instruction and colla5orative
efforts must be excellent to ensure the success of students involved in
incubator programs and to provide benefits to Lne businesses and industriesinvolved. The Oklahoma State Department of Vocational-Technical Educationparticipates in an entrepreneurship

training program which includes anincubator stage. Appendix B contains a description of the Southeast OklahomaRural Entrepreneurship/Industry Program.

STAGE FIVE: ASSESSMENT

Training Need: The opportunity to manage an enterprise in cooperation with
an experienced owner /manager

Minority entrepreneurs can benefit from training programs that allow themto manage small businesses
uoJor the direction of experienced owners/managers,limiting the liability of both the entrepreneurs And the enterprises.

Programs of this type would perhaps eliminate or reduce some of Lne financial
restrictions and lack of opportunity with which many minority entrepreneursare now contending.

Strategy: The opportunity to manage an enterprise under the supervision of anexperienced owner/manager requires more than part-time consulting. Itrequires the full-time oommitment of successful owners/managers to work along-side "students," teaching them those aspects of running small businesses thatthey do not know or in which they are deficient. If adults participating inprograms of this type were carefully screened and if planning were complete,

5/
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success would be more likely. The business could belong to the supervisor or

to another party, but motivation of the "student" would be enhanced if the

business were potentially his/hers. This type of program would allow

"students" to prove to themselves and to fu:.Jre investors that they are good

risks in the business world. Continued association with education would allow

for advanced study of any management or technical skills that the apprentice

owners/managers may be lacking.

Training_ Need: The opportunity to take over existing businesses and develop
them as part of a training program

This alternative would be beneficial in much the same way that working

with an experienced manager would, but it would Also eliminate some of the

stressful initial demands involved with starting a new business. The stages

of small business growth (Church!ll and Lewis 1983) demand a wide range of

skills and a high level of adaptability that not a'.1 entrepreneurs are willing

(or qualified) to meet. An opportunity which may be one entrepreneur's dream
may be another's nightmare, making this alternative viable for minority

entrepreneurs possessing the desire and skills to determine whether
entrepreneurship is a suitable option.

MBDA research (1984) indicates that although existing minority firms i11

some areas appear to grow and expand is quickly as similar nonminority firms,
they do so with a greater level of debt, which can render them vulnerable to

sudden market shifts and other business-related risks- In some parts of the

country, minority firms are still struggling against external constraints such

as limited market size or demand, limited access to financial and human

capital, degree of racial discrimination and competitiveness, and influences
of public policy. Internal constraints that are believed to inhibit expansion
but that have not yet been researched are: relatively low motivation to

achieve, lack of business knowledge, and an unwillingness to take proper risk
or share ownership or control with others. It is a fact that businesses that

are large enough to employ 100 or more people are much less susceptible to

failure than those with 25-99 employees, indicating that money for business

growth may be well invested.

Strategy: Both the internal and external constraints on minority business
growth can be addressed through training programs that asiow entrepreneurs to
assume management of existing small businesses with the potential for

successful expansion. It is possible that entrepreneurs could participate in
programs of this type by offering their existing businesses for development

purposes, with part of the risk mitigated by the services and resources
supplied as part of the training program. The appropriate new management
skills could be taught and applied to the developmental/growth stage of the
businesses involved, capital for expansion could he supplied or subsidized,
and the progress/success of the program could be evaluated on a regular basis.
A program of this type also has the potential to provide excellent researcn
information on small business expansion.

In addition, most bankers and venture capitalists kaow of a number of
companies scheduled to be sod at a los'a or used as tax write-offs. A

5-cc
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training program could become the mechanism to allow minority

entrepreneursthe opportunity to work with the expansion and/or redirection of businesses.if a turnaround is successful, tne training program could purchase a companyon a nonprofit basis until the entrepreneur is sufficiently
trained and hasthe capital to purchase it himself/herself.

KEY CONCEPTS

Minority small business is increasing, and the trend for these businessesis away from retail trade and personal services into areas such asmanufacturinc, construction and wholesale trade- -a clear sign of economicprogress since these latter firms have much greater potential for signifianteconomic impact. "Entrepreneurs in these lines of business are considerablyyounger, better educated, and tend to have higher earnings than other minorityself-employed and wage and salary
employees." (MDA 198) Greater access towell-educated minority managers and professionals

has also had a very positiveimpact on the formation of minority businesses. The failure rate of minoritysmall business has been found 4-o be much lower than was previously
believed.

Despite the signs of progress, the fact still reine'ns that minoritybusinesses are greatly underrepresented in the American population whencompared to nonminority
businesses. Much more research is needed on thesociological, psychological and educ.tional aspects of this issue, but thereare some clear implications for educators to consider. Areas that can headdressed by vocational
education for minority students are: awareness, rolemodels, networking, importance of basic skills,

experiential education,upgrading technical skills, application of advanced skills, assessment ofskills and motivation, business plan development, business planimplementation, management, and business
development/expansion.

Many vocational schools have developed programs to meet localentrepreneurship training needs. Collaboration with Minority BusinessDevelopment Centers could result in the expansion of existing programs and/orthe creation of new programs to meet the specific needs of potential andexisting minority entrepreneurs. Chapter V suggests
strategies for evaluatingprograms that may prove useful to program planners and administrators.Chapter VI addresses the need for

collaborative efforts among existingagencies and organizations and describes strategies for accomplishing that
end.
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CHAPTER V

ENTREPRENEURSHIP EDUCATION EVALUATION:
HOW DO I ASSESS THE VALUE OF THE PROGRAM?

EVALUATION OF ENTREPRENEURIAL TRAINING PROGRAMS

In considering an evaluation component for an entrepreneurial trainingprogram, several questions immediately come to mind: Why evaluate? Whatshould be evaluated? and How should the evaluation be accomplished?

As might be expected, the answers to these questions can be quite varieddepending on the specific purposes of the program under consideration, theuses to be made of the results, and the degree of specificity of analysisdesired. Yet, one can design an effective evaluation o. 3n entrepreneurialtraining program by considering the following key factors tentatively
identified 3S being requisite to successful

entrepreneurship establishment( Entrepreneurial Edw_ation: A Focus for the 80's, SBA 1981):
O

Attitudes, aptitudes, abilities, interests, work habits,
and characteristics of entrepreneurs

O

Communications and other interpersonal relationship skills
O

Economic principles related to business ownership
O

Decision-making skills

O
Technical and business management skills

The overall purpose of evaluation is twofold. First, the evaluation
should consider the ef'ectiveness of the program; and second, it should bedesigned to determine ways in which the program can be improved. The processused to assess these two areas will vary with the program, the resourcesavr.1:Jable for evaluation, and the specific interests ana abilities of theevaluators.

IMPLEMENT:NG THE EVALUATION

Every entrepreneurial training program must meet the test of providing auseful, programmatic end product which will serve as a stimulus to the
establishment of successful enterprises. The stimulus may be a more effectivemeans of initiating new programs, new materials to use in a curriculum,
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refinements in methods of delivery, processes for establishing effective

collaborative efforts among agencies, or a host of other types of stimul4.

In any event, the stimulus must be identified, documented, analyzed, and

interpreted in order for the most effective stimuli to he replicated and

incorporated into ongoing programs.

This suggests that a plan for evaluation should be included as an

integral part of every entrepreneursh education and training program. The

evaluation design should ensure the examination of both the internal and

external elements of the program (or stimulus). The chosen evaluation design

must consider, at a minimum, the following elements:

O Relevance to actual skill, abi'ity, and attitude requirements

c Effectiveness in preparing participants to establish

entrepreneurial activities

O Techniques that are feasible and easily replicated

O Improvement and relinement of factors that produce positive

results

The evaluation program may be planed and implemented by program staff,

or third-party evaluations may he used. The key factor is that an evaluation

design he selected and utilized. Ry nature, specific evaluation design and

data collection instruments must be developed after the program objectives

have been identified and when the purposes of the evaluation have been

specified.

INDIVIDUAL STUDENT EVALUATION

There are several separate areas that must be evaluated to determine the

success of entrepreneurial training programs in benefiting individual

students. Aptitude, attitude, motivation, and small business skills are key

areas of assessment.

Aptitude

For diagnostic and analysis purposes, many vocational educators use the

California Academic Aptitude Test-Short Form. This test has proven helpful

in developing individualized programs for students to improve the development

of critical competencies necessary for potential er,tropreneurs.

Attitude

Even thougli the development and/or change of individual attitudes is not

well understood and is difficult to accomplish, attitudes ar° critical to the

development of entrepreneurs. There are several strategies that might be used
to assist with this complex area. First, the "instructor" must be keenly
aware of the attitudes of successful entrepreneurs. Specific attributes are
discussed in Appendix G. cacondly, the "instructor" must observe attitudes
displayed by students in the classroom, in on-the-job training, and in social

situations. Thirdly, the instructor must observe how individuals handle
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interpersonal relationships, human and technological
interactions, andattitudes toward making sound business management decisions.

The Curriculum and Instruction Materials Center of the Oklahoma StateDepartment of Vocational-Technical Education has developed a competencyprofile that is useful in recording the attitudes of individuals. The profileis a guide and should be used only to help the instructor assist the studentin developing appropriate attitudes.

Motivation

One of the overriding factors in the development of entrepreneurialactivities is the motivation of individuals.
Some motivational factors arewell known, but the instructor must be acutely aware of various factors thatmotivate different individuals. Instructors must observe individual studentinterests, classroom and work experience

absences, quality of workaccomplished, completion of extra work assignments, and other indicators.Instructors can also include various motivational components such as the ZigZiegler "I Can" program to help individuals become further motivated towardestablishing new enterprises.

Small Business Skills

Perhaps the easiest component of entrepreneurial programs to measure isthat of skills or competencies in small business ownership and management.Virtually all curricula available today include units or course tests to helpinstructors assess the competencies
developed by students. Excellentassessment instruments are included in the American Institutes for Research(AIR) entrepreneurship literature and the pre- and posttests included in theUniversity of Georgia

entrepreneurship materials.

PROGRAM EVALUATION

In addition to determining the progress and competency development ofindividual students, the instructor must be concerned with the overall valueand success of the entrepreneurship training program. The most important andeasiest measure of such a program is also the most obvious: "How manyindividuals have established successful enterprises?" Other factors deserveconsideration, also. Assuming it is important to conduct a successfulentrepreneurship training program over a long period of time, the instructorshould be concerned with such other elements as types of businessesestablished, 4nvolvement and relationships among existing businesses inencouraging new enterprises, support services available through otheragencies, long-term success and growth of
entrepreneurship venturesestablished, overall student placement, and overall student competencydevelopment.
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As required by rederal legislation, most State Departments of Vocational
and Technical Edication have formalized procedures for follow-bp of program
participants. Instructors can find survey forms and evaluation instruments
that have been developed for their use by contacting their State Vocational
Research Coordinating Unit (RCU) or their State Vocational Planning Unit. The

addresses of all regional and state contacts that make up the curriculum
consortium are located in Appendix E6.

63
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CHAPTER VI

ENTREPRENEURSHIP EDUCATION ASSISTANCE:
WHERE DO I GET KIP?

A variety of services is available from a multitude of agencies to
assist vocational educators and Minority Business Development Center
representatives in developing, improving, or expanding entrepreneurship
education and training prog-ams. Vocational educators and MBDCs can leverage
their resources by taking advantage of the information, materials, and
programs already developed and functional. Resourceful use of existing
services prevents wasteful duplications of effort and makes it possible to
provide effective entrepreneurship training at a relatively low cost.

The purpose of this chapter is to identify some of the major sources of
assistance for entrepreneurship training, to present the basic types of
assistance provided by each source, and to suggest how collaborative efforts
between these sources might be developed and implemented. Since the major
focus of this project is on the involvement of MBDCs and vocational educators,
the discussion concludes with an overview of MBDCs and the vocational
education system.

SOURCES OF ASSISTANCE

Vocational educators and MBDC representatives may tap a variety of
sources for assistance in developing and implementing collaborative
entrepreneurship education and training programs. The number and variety of
organizations/agencies promoting entrepreneurship and offering some type of
service--direct or indirect--to existing and potential entrepreneurs is
encouraging. The purpose of this section is to give a representative sample
of existing assistance agencies which meet the needs of entrepreneurs at all
five levels of educational development as presented in the Entrepreneurship
Education Model introduced in Chapter II, as well as agencies involved
primarily in the development/stimulation of the economic environment, and toillustrate how vocational educators and MBDCs might utilize the services of
these agencies on a reciprocal basis.

Thl designation of each agency/organization in this section as providing
services primarily at one of the Cve developmental levels is arbitrarily
based upon what appear to be their major functions. Most agencies overlap
into several developmental areas, out for purposes of simplification, eachappears only once. This section is not meant to be a comprehensive listing of
availe,le entrepreneurship assistance agencies but provides a representative
sample of agencies that are likely to be available at the local, state and
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federal levels. With some research, program planners and administrators can
identify similar organizations in their communities to assist in the
development, expans;on and improvement of -itrepreneurship education programs

which will meet the needs of entrepreneurs at all levels of development.

DEVELOPMENT OF THE ENTREPRENEUR

Stage One: Awareness

Agencies whicn concentrate on providing services at this level are
primarily concerned with the awareness of elementary school children and other
publics of the workings of the free enterprise system and the career
possibilities it offers in entrepreN,urship. Services in this category can

take the form of economic education, career education, consumer education,

research concerning the benefits of free market enterprise, the development of

curriculum materials, and teacher education.

Although many agencies have incorporated some aspects of entrepreneurship

awareness into their programs, some have made it their primary thrust.

Following are brief descriptions of three such agencies providing services at
the national, state and local levels.

National Level. The Joint Council on Economic Education (JCEE) is an

independent, nonprofit, nonpartisan, educational organization incorporated in
1949 to encourage, improve, coordinate, and service the economic education

movement. The Council's principal medium for expanding and improving economic

education is a network of 50 State Affiliated Councils and 241 Centers for
Economic Education operating at colleges and universities throughout the

nation. The Courcil sponsors an Annual National Awards Program for the
Teaching of Economics in cooperation with the International Paper Company

Foundation. It also develops curriculum materials, improves teacher training,
identifies new curriculum patterns, and shares research and implementation
procedures through the Developmental Economic Education Program (DEEP).

The tremendous network already established by JCEE makes its programs

available in every state. The Centers work closely with the public schools

and the adaptability of their programs to vocational education needs could be

explored. MBDCs could be inidolved with JCEE activities to promote the
involvement of minority students as well as to influence the type and scope of

activities delivered.

State Level. Although the Joint Council for Economic Education functions
effectively at the national, state and local levels through its 50 State
Affiliated Councils and 241 Centers for Economic Education, another example of
a state-level assistance agency for the awareness stage is the Advancement of

Economic Education Project located at the University of Texas at Austin. The

Advancement of Economic Education Program is designed to integrate economic
concepts into the present Texas curriculum. This program has three basic com-
ponents which include curriculum development, demonstration and dissemination
of economic materials, and evaluation of materials and programs.
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This is an example of the type of project which can have a significant
impact on and be impacted by vocational educators and MBDCs. Collaboration
with project administrators/funders could possibly result in the development
of suitable materials for vocational education and MBDCs, or at the very least
vocatichfal educators and MBDCs could influence the variety, range and emphasis
of materials/programs developed to serve elementary and secondary students.
Awareness of and possible involvement in state-funded projects such as this
one could prevent cost y duplication of effort as well as expand the awareness
of all parties involved concerning the needs of the vocational education
system and potential minority entrepreneurs.

Local Level. Future Business Leaders of America (FBLA) is a national,
nonprofit educational organization made up of students pursuing careers in
husiness or Fusiness education. There are more than 210,000 Active members in
over 10,000 chartered chapters across the nation as well as in Samoa, Guam,
Puerto Rico, and the Virgin Islands. These chapters carry FBLA services to
the local level in an effort to bring business and education together in a
positive working relationship. Organizational goals include: promoting
competent, aggressive business leadership; understanding American business
enterprise; establishing career goals; encouraging scholarship; promoting
sound financial management; developing character and self-confidence; ano
facilitating the transition from school to work.

FBLA's structure, purpose and activities all center around successful
collaboration among business, industry, government and education. Many of
its current chapter and national activities are carried out in cooperation
with the vocational education system. These activities reach students in high
schools and postsecondary institutions, and national management/leadership
conferences and seminars train teachers, administrators, advisors, and student
leaders. MBDCs could contribute to FBLA activities as representatives of
business/industry to ensure that minority concerns are addressed.

Stage Two: Development

This developmental level emphasizes the business and technical skills
potential entrepreneurs will need to function successfully in businesses of
their own. Agencies included in this sectica offer services designed to
enhance the opportunities available to students to obtain business and
technical skills that are relevant to entrepreneurship and that are current.
Services available to secondary schools and the vocational education programs
affiliated with them are of particular importance here.

National Level. The Pepsi DECA Learn and Earn Program is a service
offered nationwide through the Pepsi-Cola Company to any interested DECA
(Distributive Education Clubs of America) Chapter, Students set up actual or
simulated businesses to sell a product. Project guidelines and incentives
highlight concepts, objectives, planning, organizing, budgeting, promotion and
evaluation. A final repert may be submitted as a DECA competitive activity.
Educational materials are available for the Project. Through an experiential
education program of this type.. students learn and practice the business
and/or technical skills necess,ry to run small businesses. All information is
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relevant because it is acquired and ut-'ized in actual and simulated

businesses planned and operated by the students.

Vocational educators can accPss this asi..:,tance throuyh their local DECA

chapters without havi.iy to develop their own curriculum materials and can

utilize DECA services in the process. MBDCs could possibly participate in

tnis activity in an advisory capacity and/or provide instruction in those

aspects of small business development in which they have expertise. Tnis kind

of participation provides exposure for all agencies/individuals involved and

can improve instruction throug the utilization of experts in certain areas.

If this activity were implemented at the high scht;o1 'Pvel, perhaps
potential/existing clients of MBDCs could take part to benefit the activity as

well as themselves.

State Level. Most states have service. available similar to that of

the Curriculum Publications Clearinghouse located at Western Illinois

,,niversity in Macomb. The Curriculum Publications Clearinghouse is operated by

Western Illinois University through a funding agreement with the Illinois

State Board of Education, Department of Adult/Vocational/Technical Education,

for the purpose of providiny state-developed materials on a cost-recovery

basis. The Clearinghouse does have entrepreneurship education materials

available.

There are six regional curriculum enters for vocational education which
coordinate materials for each reyion, and these are coordinated by the
National Network for Curriculum Coordination of Vocational and Technical

Education (NNCCVTE). Familiarity with and utilization of the curriculum/

materials services for vocational educators can keep educators and MBDCs
informed ,-,00ut pertinent materials currently available. Materials are

generally available on both a purchase and a loan bas's enabling educators to

review materials prior to making a purchase. As vocational educators move

ahead in the area of entrepreneurship education, this type of service will

become increasingly valuable.

Local Level. Future Farmers of Amuica (FFA) is an integral part of the

program of vocational ayriculture education in the public schools. It

provides a laboratory for practical training in agriculture, leadership,
cooperation and citiz?nship as students take part in meetings, public

speaking, contests, awards and cooperative efforts for community improvement.
The program also offers instruction and activities in thp field of

agribusiness.

Most FFA activities occur at the local level but they also extend to the

state and national levels through conferences and cDmpetitions. Students have

the opportunity to learn a tremendous amount about the business(es) involved

with agriculture through business-oriented activities, fundraising and
community service. Vocational educators are already actively involved with

FFA but can perhaps work to focus activities on entrepreneurship opportunities
in agribusiness and to extend their already impressive network to include
other ayencies in innovative ways.

1
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Stage Three: Application

This developmental level builds upon the previous two by emphasizing the
need for potential entrepreneurs to use ti,, 'r business and technical skills in
practical settings through internships, or-the-job trainirg, incubator
experiences and simulations. Formal programs are most often geared toward
postsecondary educational institutions, but they naturally overlap with high
school programs and programs for Aults not in traditional training programs.
Junior colleges, community colleges, universities and technical institutes are
often involved with entrepreneurship education at this level.

National Level. The National Research Center for College and University
Admissions (NRCCUA) is a nonprofit organization involved in a variety of
activities. IDEA (Institute for the Development of Entrepreneur Abilities)
provides entrepreneur seminars, workshops and speeches and is currently
developing a manual for entrepreneurial self-instruction. The Entreprene..
Scholarship Program (ESP) identifies entrepreneurial talent in high schools
and colleges and is developing a system of providing awards, financial aid,
and support. In addition, the Center has developed EQ (Entrepreneur
Quotient), SQ (Success Quotient) and CQ (Career Quotient) measures to
cAimulate discussion concerning entrepreneurship. Appendix H contains copies
of all three documents. Throughout '.he year, the Center surveys high school
students regarding education, career, and financial id r pinions and has added
entrepreneurship as an option. All results are computerized. The Center also
funds various projects includiog the writing of a motivational book about
minority entrepreneurs.

Several opportunities exist for collaboration with NRCCUA. MBDCs couldwork with this agency to identify potential scholarship recipients as well as
to locate those minority students entering postsecondary institutions who
express an interest in entrepreneurship as a career option. They can also
utilize materials developed by the Cu.ter and encourage the development of
additional materials for minority students.

State Level. The Center for Entrepreneurship and Small Business Manage-
ment, located at Wichita State University in Wichita, Kansas, does not by any
means limit its activities to the state of Kansas; however, logistically it iseasier for state residents to be involved in the Center's training activities.The f.iorities o the Center are: (1) development of en academic program in
entrepreneurship and small business management, (2) creation and endowment of
a professional chair, (3) development of z,n information bank and library, (4)
research and publication, (5) special interest seminars, (6) developmen': offilms for elementary school students, and (7) creation of a prime-time tele-
vision program for major network exposure.

The Center's activities cover almost the entire range of developmentallevels so it is dlfficult to select a category in which to place it, but all
of the services offered are of excellent quality. MBDC clients could benefit
from the courses offered on small business ownership ana management, and
clients, students and educ:tors will find the materials library and abstract
service offered by the Center to be very valuable. Vocational educators and
MBDCs could perhaps reciprocate by offering their special areas of expertise

3
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to the Center by serving as resource per.ons and influencing future Center

research and development activitie.

Local Level. The Center for Small Business :oonsored by Daytona Beach
Community College and Private Industry Council servtc Volusia County in

Florida. It is a program offerer by the Special Prog,ams Division or Daytona
Beach Community College and his been der,ignated by the Small Business
Administration and American Association of Community acid Jenior Crlleges as a

member of the Small Business Training Network. Counseling services are
provided to both potential and existing entrepreneurs; training in the form of
workshops, courses, semina s and conferences is offered throughout the year in
Volusia County; and the Center has a resource library which contairs research

undertaken by the Center. Training costs are nominal as services are provided
in cooperation with the Private Industry Council of Volusia County, the
University of Central Florida, SCORE, Stetson University, and area Chamber: of
Commerce through the Volusia/Flagler Small Business Coordinating Council.

The Center is an excellent example of a collaborative effort among local

assistance agencies. Vocational educators and MiDCs could get involved in the

lctivities c;" the Center and utilize its services for students and clients.
It is much more cost effective to adapt a successful existing program to meet
the needs of special polations than to duplicate services.

DEVELOPMENT OF T!: ENTERPRISE

Stage Four: Venture

This is the developmental level in which potential entrepreneurs actually
begin ventures and it overlaps to give some assistance to existing
entreprerus who require/request assistance in managing small businesses. Of

all the developmental levels, this one seems to have the most selection of
direct service agencies offering assistance on subjects ranging from how to
obtain venture capital to how to acquire appropria', teol.riical skills.

National Level. The National Alliance of Homebased Businesswomen (NAHb)
was developed for the purposes of promoting personal, professional and
economic growth among women who wish to work from their homes; t' provide a
forum for the exchange of information; to provide publications disseminating
current information; and to provide a support net.ork. NAHB publishes a
quarterly newsl-Ater, holds annual national meetings, and publishes an annual

directory of a' the loce chapters throughout the nation. The Alliance was
instrumental in the development of the resource guide Women Working Home: A

Homebased Business Guide and Directory (Second Edition, 1983), authored by.
Warion Ben and Wendy -Lazar. An abstract of the book is included in the
annotated bibliography.

This organization appears to he particularly suited to the needs of

minority and other women who have marketable skills but who wish to work out
of their hones for various reasons. Many skills taught i vooatione proirams
are adaptable to this tyoe of enterprise, and it would seem that the poterial

I
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for collaborative efforts among vocational educators, MBDCs, and community/
neighborhood development cooperatives have exciting possibilities. NAHB
offers the combined experience, iteas and talents of women from all over the
nation, offering educators and MBDCs the opportunity to utilize the expertise
of members in their communities.

State Level. The Southern Oregon kegional Services Institute (SORSI) was
established by the state legislature in 1979 to assist private businesses and
government agencies (at all levels) in fostering economic growth in the
southern Oregon region. The Institute consists of academicians and students
from Southern Oregon State College trained to provide technical data and
research information to existing business, industry and.commerce in the
southern Oregon region as well as to potential business. Consultations are
free and advance estimates f.:%r specific costs are available upon request,
SORSI also serves ac a Small Business Assistance Center in southern Oregon.

SORSI and programs like it could serve as resources for vocational
educators and MBDCs that have students/clients in need of services of this
type. Some of the services offered by SORSI overlap with those of MBDCs, and
perh.ps each agency could enrich the other with special areas of expertise.

Local Level. The Urban University Center in Los Angeles offers programs
that are designel to produce a positive impact within the service region ,.ith
the primary objective of increasing employment. Industrial development and
community economic development services are provided in the following areas:
(a) direct technical and management assistance to existing small businesses
and industries, (b) assistance in the formation of new enterprises which
create new employment opportunities, (c) special research studies for
expansion and diversification of existiog businesses and industries suitable
for development in the region and implementation of the research effort,
(d) industrial development conferences for local leaders and assistance in the
formulation of technical/educational curricula with workshops/planning
seminars for people involved in business owelopment activities, and
(e) business financial assistance in the form of counseling/resources/
arrangement of financial packages, etc.

Linkages between the Urban Center and other programs similar to it and
vocational educators and MBDCs could prove beneficiui in several ways. Each
agency/organization could keep th! other informe-4 of its activities so that
students and clients cou'd use those services pertinent to their current
needs. Involvement with ongoing research and updated information impacts the
Crecti i of vocational programs to prepare students better to meet the needs
of local business and industry. Referrals between the Center and MBDCs would
allow each agency to concentrate on those needs not met by the ether.

Stage Five: msessment

This level of development deals strictly with individuals already in
business for themselves. It involves training which improves, expands and/or
redirects the abilities of the existing entrepreneur to improve his/her
chances for success. Services at this level are almost entirely oriented
toward management and technical assistance, but they also focus on capital

7 li
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formation, t:',e teaching of the transitional skills necessary fnr entrepreneurs
as businesses grow and change, research, and advocacy for small uusiness.

National Level. The National Federation of Independent Business Research
and Education Foundation (NFIB) :s a membership organization for approximately
one-half million small business managers and owners, which provides
information and educational materials based on research and the monitoring of
political action regarding small business. It currently employs 23 full-time
state lobbyists and has a state representative in every state capital. NFIB
has an educational divisinn which creates classroom educational materials.
Faculty Associates is the organization within NFIB which services educators.

NFIB has a tremendous amount of information about small business at its
disposal. Research conducted utilizing responses from its members can provide
valuable data for vocational educators to use in program planning and
development. MBDCs can Jtilize information which pertains to the needs of
existing entrepreneurs, current practices of small business owners, and
proj:cted trends. educational materials developed by NFIB are of excellent
quality and could prove useful to educators. NFIB members might appreciate
information concerning the current activities of vocational education and
MBDCs in their area. NFIb's publications are an excellent method of
delivering information to a large number of small business owners.

State Level. The Caruth Institute of Owner-Managed Business, located at
Southern Methodist University in Dallas, Texas, does not limit its activities
to Texas but offers its comprehensive training programs for all beginning
entrepreneurs and owners/managers of existing businesses. Entrepreneurship I
- Starting a Business and Entrepreneurship III - Managing the Owner-Managed
Business are designed to give maximum skills training and application to
participants, Vocational educators and MBDCs could refer students and clients
to the program, and MBDC personnel could act as resource persons for the
Institute. The Entrepreneur's master Planning Guide, an excellent publication
developed by the course instructors, John A. Walsh and Jerry F. White, could
also prove to be a good resource for MBDC clientele.

Local Level. The National Association of Women Business Owners (NAWBO)
was established to serve the needs of women in business. The Association
provides workshops and seminars for management training, technical assistance
and related learning opportunities, and offers valuable networking
opportunities. It also provides a discussion forum, develops and lobbies for
legislation which benefits women-owned businesses, and works to improve
economic opportunities for women. Chapters of NAWBO are governed at the local
level and may offer newsletters, membership directories, quarterly meetings,
business resource seminars and speakers' bureaus.

Since NAWBO chapters function at the local level, collaboration with
vocational educators and MBDCs is possible. Vocational educators and MBDCs
can refer students and clients to organizations of this type, and, by becominy
involved with their activities through speaking engagements, conferences, and
referrals, can influence them to more specifically meet their needs. NAWBO
involves virtually every type of business owned by women and is a tremendous
opportunity for networking for MBDC clients and vocational education-trained
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students. It provides many of the services formal education programs and
MBDCs cannot.

An excellent example of local collaborative efforts is the Presidents'
Roundtable established by the Los Angeles Chapter of NAWBO. In 1983, the
president of the L.A. Chapter, Virginia McBride, and the president of Women in
Business, l_ynda Fluent, found their organizations overlapping in many of their
activities and objectives. They met to explore possible solutions and from
that meeting came the idea for a Presidents' Roundtable to include all chief
executive officers of women's professional organizations in the Los Angeles
area. This network of professional women's organizations describes its
objectives as: to promote the spirit of cooperation for professional women's
groups, to provide an exchange of information, to support women's issues, to
educate and inform about women's issues, and to enhance the visibility of
professional women. Eighteen organizations are already involved end nine
others will be added soon. As the group works together, they find more and
more areas in which they can eliminate duplications of effort and concentrate
on enhancing their specialty in services offered to members of the
organizations involved. Their activities serve as an excellent example of the
kind of effective collaboration that can benefit agencies, organizations and
individuals involved in entrepreneurship activities.

DEVELOPMENT OF THE ECONOMIC ENVIRONMENT

This special and vitally important category of activities focuses not on
the direct services provided by agencies and organizations to the individual
entrepreneur and enterprise but rather on the efforts of organizations to
create an overall economic environment conducive ts: the establishment and
success of small businesses. Involvement with agencies that engage in
advocacj for small business, community/state planning for economic growth,
executive-level advisory functions, and so on, is essential if vocational
educators and MBDCs are to influence decisions and keep up-to-date ob;i economic
developments and trends that affect them. All three categories--the
development of the entrepreneur the development of the enterprise, and tte
development of the economic envii.snment--are vital to economic growth.

National Level. The National Association for the Self-Employed (NASE) is
an organization registered and certified to operate in all fifty states. It
is organized to provide professional guidance and economic benefits for small
business enterprises. The primary goal o7 the Association is to foster an
environment where self-employed business people can flourish. Services
available are: (a) information about federal legislation that affects small
ousiness; (b) an organized lobbying effort; (c) professional guidance and
educational seminars; (d) the NASE newsletter Profitline; and (e) certain
insurance and retirement benefits, discounts, etc.

NASE offers individual business owners the opportunity to increase the
impact they have on legislation and other measures which affect their
businesses. In this respect, the organization resembles the National
Federation of Independent Business- It would be to the advantage of NASE
members to know about services offered through vocational education and MBDCs,
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and vice versa. If NASE members wish to support certain efforts that would
benefit vocational education and the activities of MBDCs, they first have to
have information and be sold on ideas. Collaboration is always a two-way
street.

State Level. The Western Kansas Manufacturing Association (WKMA) is
comprised of 75 active and 80 associate members who are involved in
legislation and advocacy activities making the needs of small business known
at the local, state and national levels. In addition, WKMA acts as an
educational arm for its members offering numerous seminars throughout the
year. WKMA also provides 14 scholarships to vo-tech schools, community
colleges, and state universities.

WKMA would be an excellent source of information, ciientele and support
for both vocational educators and MBDCs in the state of Kansas. Vocational
educators and MBDCs could, in turn, support the educational efforts of the
WKMA as well as provide expertise for seminars and conferences. Organizations
of this type can be found in all states but will vary according to the
eAnomiiindustrial base in each area.

Local Level. The Chamber of Commerce Gf the United States is the
national-level representative for literally thousands of local Chambers of
Commerce. In 1983, the total membership of businesses and organizations in
the Chamber was 227,400. The membership includes local, state, and
international Chambers, businesses, and trade and professional associations.
The Chamber is active in advocacy pursuits for business; the production of
educational materials for various audiences; publication of The Nation's
Business and the Washington Report; production of video conferences through
its Biz Net network; and sponsorship of educational programs through its
Center for Leadership Development, the Corporate Executive Development
Program, and Institutes .or Organization Management. The influence of the
Chamber is lespread and its activities touch many sectors of society.

Local Chambers represent communi4 businesses and are actively involve°
in economic development activities. Vocational educators and MEnCs offer
important services for local small businesses and can work with local Chambers
to tai r services to meet the needs of small businesses in their communities.
The Chamber offers e4posure and clientele for educational and MBDC services.
Cooperation is much more easily established and new ideas implemented at the
local level than at any other level, and the Chamber of Commerce in each
community is often at the center of local economic development activity.

Sources and types of assistance should be a topic in entrepreneurship
education and training programs. Recent research (Welsch and Young 1982;
Elbert, Anderson, and Floyd 1983; and Franklin and Goodwin 1983) supports the
effectiveness of cillaborative efforts but suggests that entrepreneurs
generally seek help from only those sources with which they feel comfortable,
regardless of their assistance needs or the ability of the source to provide
the desired assistance. Training can be used to make potential and existing
entreprereurs more knowledgeable of and more comfortable with the most
effective sources of assistance for their particular needs.
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DEVELOPING COLLABORATIVE NETWORKS

Vocational educators and MBDCs need to take advantage of the services

offered by other types of organizations. The purpose of this section is ,o

present network models which illustrate the types of collaboration that might

be effectively utilized in entrepreneurship education and training programs.

Figures 6 and 7 represent collaborative networks directed toward differ-

ent target groups and different stages of the entrepreneurial developmen". pro-

cess. Figure 6 shows the types of agencies and programs that might be irte-

grated to provide youth with basic skills and exposure to entrepreneurial

ideas, as well as organizations and programs that might be utilized to help

potential entrepreneurs obtain desired ousiness and technical skills and as-

sess their competencies and commitment for entrepreneurial careers. Figure 7

is directed toward existing entrepreneurs or those in the process of planning

and implementing new business ventures. The organizations linked together in

this figure generally provide information and/or assistance for specific types

of business enterprise. Figure 8 rep-esents a collabora-tive network of agen-

cies involved with the development of an economic environment favorable for

small business growth. Vocational education and MBDCs can impact these

agencies using the tools and information at their disposal.

Vocational educators and MBDC representatives can USE these figures as a

framework for develop' j networks of collaboration for each of their entrepre-

neurship programs. Le development and utilization of collaborative networks

is a cost-effective way to deliver entrepreneurial assistance. It is import-

ant that collaboration involve agencies working with all aspects of entrepre-

neurial development to ensure that the efforts succeed, because each step in

the developmental process is ssential to the success of subsequent steps.

Appendix E gives more specific information on a large variety of

assistance agencies, and althougn it is not meant to be ccmprehensive, it is

representative of the many kinds of services available throughout the nation.

A crucial part of the collaborative process lies in identifying all of the

resources existing in a local area. The manual entitled Entrepreneurship

Education: Organizing to Develop Programs and Collaborative Networks 1984)

developed along with this nctebook is a good source of information concerning

strategies for bringing ?. various assistance agencies in a community

together once they have L_en identified. An order form for this document is

located in Appendix J.

MINORITY BUSINESS DEVELOPMENT CENTERS (MBDCs)

The Minority Business Development Agency (MBDA) of the De?artment of

Commerce operates in accordance with the following missior statement:

Increase the opportunity for racial and ethnic minorities to
participate in the free enterprise system through the formation and
development of competitive minority-owned and managed firms. This

will be achieved by emphasis on private sector involvement and
entrepreneurial selt-reliance, rather than government dependence.
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In order to carry out its mission, the MBDA has established the concept of the
Minority Business Development Center (MBGC) as the primary celivery system for
assisting minor;ty firms. This delivery system is graphically displayed in
Figure 9 on the following page.

MBDCs have been established in 100 Standard Metropolitan Statistical
Areas (SMSAs) throughout the United States (See Appendix C for a complete
listing of MBDCs). The MBDC delivery system has three specific goals:

o To encourage and promote business formations by minorities

o To promote increased growth rates among new and existing minority
businesses

o To reduce failure rates of minority businesses by assisting them in
planning and implementing sound, competitive strategies

To meet these specific goals, each MBDC performs three main functions:

o Develops and maintains an inventory of etisting minority businesses
and prospective entrepreneurs

o Provides a brokering service that will foster and promote new
business ownership, Iwsiness expansions, marketing opportunities, and
new capital sources

o Proviaas management and technical assistance to qualified minority
firms

MBDCs provide a variety of services of potential value to vocational
educators interested is entrepreneurship education and training:

I. Management and technical assistance (M&TA) to qualified minority firms and
individuals (as referenced in Executive Order 11625) seeking assistance from
the MBDC. Priority assistance is targeted to the following groups:

o Businesses with high employment potential
o Businesses with high technology potential
o Businesses with high export potential/capability
o Graduating 8(a) firms
o Businesses owned by minority omen

M&TA assistance consists of two types:

o General counseling and referral services at no charge
o Specific business assistance on a fee-for-services basis

Specific M&TA business assistance is geared to help start new businesses
and to increase growth rates and help reduce the failure rate among minority
business firms. This overall assistance improves gross receipts, profits, anethe net worth of assisted firms. When a client requires services beyond the
MBDC's technical and financial capabilities, the MBDC utilizes Specialized
Consultant Services (SCS).
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2. Identification and promotion of opportunities for minority business furies:

o Marketing Opportunities
o Capital Opportunities
o Business Ownership Opportunities

3. Advice and guidance to minority individuals and firms on how bestto avail themselves of these opportunities.

4. Development and maintenance of inventory of
0

0

0

Minority vendor firms which are capable of selling their goodsand services to the public and private sectors. The N30C
acr5mplishes this by making new entries and by verifying and
updating the MBDA national computerized listing known as thePROFILE System

Qualified minority individuals and firms with the potential tostart and expand businesses

Traditional and nont.aditional sources of debt and equitycapital

o Local (public and private sector) M&TA resources
O

Aho's Who in Minority Business Development. The Directory
includes local public and peiva...a sector policy makers and
resources, minority businesr, commun.ty leaders and othersinteoested in furtherirg t'oe participation of minoritybusiness. The Jire..t'iry is updated an verified on a quarterlybasis and submitted directly to the MBDA Clearinghouse inWashington, DC, for inclusion in the National Who's Who
Information System

5. Brokering services for:

' Mirwrity ....udls/firms with the potentie to start and/orexpand but, n,,ses or prevent business failures

o Minority vendor firms with public and/or private sector
procurement opportunities, both foreign and domestic

Minority firms seek.ng or requiring capital resources

The brokering function consists of matching firms and prospectiveminority entrepreneurs with business ownership, market and capitalopportunities.

6. Promotion and utilization of the services and resources of other MBDAprogrm . such as:

National Minority Supplier Development ',..Juncil (NMSDC) - whichprovides a brokering service matchingMinority Business Enterpoisewith market opportunities identified by the NMSDC

84
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Minority Business OpporturWy Committees (MBMs) - which

provide access to local federal market, capital, and

management opportunities

state and Local Government_Loarams - which identify market

and other business opportunities with their resrective

governmental entities

o Technology Commercialization Centers (TCCs) - which assist

MBDC clients that recuire marketing, financial or

development technology assistance

o Minority...Export Development Centers (MEDCs) - which can assist

MBDC client firms (capable of exporting TO secure export

contracts and other exporting opportunities

ABOCs could be a valuable source of general economic, financial, and

market information as well as specific information and assistance for the

development and growth of entrepreneurial ventures. Vocational educators

should take olvantape of the services offered by MBUCs and look for

opportunities v work together on programs of mutual benefit. Appendix C

contains a more comprehensive description of MBDC activities alcng with

directories of the Minority Business Development Agency regional offices and

the Minority Business Development Centers.

VOCATIONAL EDUCATION SYSTEM

The Vocational Education System in the United States is designed to

provide training for a broad range of individuals, accommodating clients

without bias from approximately fourteen years of aye to seventy and beyond,

in virtually every occupatione area and in all types of ,ducational

institutions. The federal government has provided lee ip and financial

assistance for vocational education since about 1917. ..e governments are

responsible for delivering vocational education programs and services and

usually designate the State Department of Vocational Education (administrative

names or the agency vary from state to state) to develp and implement

vocational education programs.* Whether the terminology used in a state is

vocational education, vocational-technical education, occupational education,

or oc, pational and advlt education, the services provided nationwide are

basically the same. Vocational education programs are funded through a

combination of federal, state, and local funds, with the proportions varying

from state to state. Programs are primelly delivered through the publ'.c

educational system, including secondary schools, area vocational - technical

schools, technical institutes, community and junior colleges, and colleges and

universities. Figure 10 illustrates a standard delivery system. Services are

provided by state administrators, state supervisors, local administrators,

instructors, and college and university professors.

*See Appendix E7 for a complete directory of State Directors of Vocational-

Technical Education
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Very few vocational proyrams are offered to stidents heloa the ninth

grade in school. However, a vast majority of the nation's public high schools
offer at least one vocational program, which afforns the opportunity for
someone in the syst-nn to provide Information and resources to teachers and

students in elementary and middle or junior hiyh sch2ols. At the hiyh school

level, soma states have vocational programs available at the nintn grade
level, usually limited to home economics and agricultural programs, both ref
which provide valuahle opportunities to acquaint students with specific

entrepreneurship career options. Most vocational programs at the secondary

level b-±gin in the tenth or eleventh grades and arc available in the
agricultiral, business and office, distribut,on and marketing, health, home

economics, technical , and trade and industrial areas. MRDC; and other

agencies working with school ad-iinistrators and instructors can use this
multitaceted delivery system to provide general and specific information to
students and to encourage interested students to begin developing 4nterests

And commitnents toward entrepreneurship. Providing information, resources,

and technical ?ssistance at the high school levol is a critical link in the

entrepreneurial development process.

In some states, area vocational-technical schools are designed primarily
for secondary students, while in other states the area schools are designed
primarily for post-high school stodents. 1i either sitiation, adult students

are enrolled in full-time classes or evening classes. This provides

opportunities for MBDCs and others to develop collaborative efforts to

encourage entrepreneurship development. Many programs or courses on small
business ownership and/or menagement are offered which impact directly on

entrepreneurship and enterprise development. Educational administrators ann
instructors are usually very interested in developing collaborative
relationships to make their programs more effective and more relevant to the

needs of their students.

Communit-y and junior colleges, as well as technical institutes, also

offer many opportunities for tin development of collaborative efforts to

encourage ,sppreneurship and enterprice development. Highly technical
programs and courses are offered in thps, institutions and many of them
provide great potential for the estahlishment of new enterprises, In

addition, more mature students in these institutions provide viahle
opportunities for entrepreneurial nevelopment.

Although colleges and univer3ities provide few vocational education
programs per se, most vocational instructors are trained as teachers through

colleges and universities. This offers r'RDCs, as well as other agencies, the
opportunity to prowide relevant information about enterprise development to
those potential and practicing teachers and to utilize their resources to

create posi`7ve attitudes tovord entrepreneurship training and careers.

As can he seen from this brief overviea, the vocational education system
provides access to a broad range of individuals and delivery systems touching
nearly every segment of tie American economy. Hy developing collaborative
relati.;nships, vocational edu_ators and MBDCs can have a direct impact on the
development of interest in, commitments to, and specific training for the
estahlishment of entrepreneurial a:tivities.

(fvf ('OPY AVAILABLE I



STRATEGIES FOR LOLLABORATION BFFWEEN MINORITY BUSINESS PEULLOPIENI CFNFE4S
AND THE VOCATIONV, FOUGATION SYSTEM

The educdtional system is probdhly the only public vehicle designed to
meet individual needs beginning at tie preschool aye and continuing through
postretirement. MBDCs can use this system in various ways to help accomplish
many of their suecified objective;. 'Through various strategies, MBDCs can
have access to potential entrepreneurr, to accomplish such things as attitdde
development, the provision of specific entrepreneurial information, the
identification of prospective erv,repreneurs, and delivery of specific
entrepreneurship training activities.

Elementary Schools

Although vocational education programs are not provided directly at th,e
elementary level, school administrators an /or ,,eachers have the opoorfunitv
to work with MBDCs to:

Develop student attitudes and interests. Attitudes ant interests
are developed at early ages and many school curricula provide
information and materials that create important foundations for
the careers of students. Instructors of economic and career
education may find MBDC involverlient useful in conveying a "real
world" environment when certain aspects of their courses are taught

c Provide written materials, chdrts, fil and filmstrips for use in
regular classroom programs. The focus of such efforts is to provide
information about the role of small business in the American way of
life and the economy, motivational material to interest students in
the idea of working for themselves rather than for someone else, and
expansion of individual horizons about emerging technologies and
services that will provide viable career choices in the future

Secondary Schools

Secondary schools provide broader opportunities and more specific roles
for MBDCs to work directly with students in the est,,Iblishment of
entrepreneurship activities. Most vocational programs are desiyned to prepare
students for employment and to provide technical skills in preparation for
work. There is a vast opportunity for vocational administrators and teacners
to work with MBCCs tie technical skills to small business establishment.

A wide variety of options exists for secondary vocat,onal teachers to
work directly with VBDCs to encourage the development of enterprises. Some of
the strategies that night be used are:

0
MBDCs provide current facts, figures, and statistics about local
entrepreneurial activities and opportunities

0
MBCCs provide instructional materials and resoJrce f- teachers
to use in instructional programs. Many MBDCs already nave
access to valuable resource materials that are not readily
available to teachers
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O MBDC representatives serve as resource persons to help teachers
aranye tours and field trips to existing and innovative small

business enterprises

O MBDCs work with vocational teache-s to identify current students
who possess the skills, personal _haracteristics, and
potential motivation to establish their own businesses

O Vocational teachers work with MBDCs to identify former students

who have the necessary characteristics to be entrepreneurs

Other strategies can be developed to accomplish specified goals. The

most effective strateyy will he determined by the working relationship
established between the MBDC and the secondary school system. It is important

that the MBDC and the school system establish a collaborative relationship to
accomplish more effectively their mu'Aial pals and at the same time meet the

needs of the clients they serve.

Postsecondary Schools

Postsecondary vocational programs provide yet another avenue for
vocational educators to assist MBDCs with the establishment of entrepreneurial

activith.s. "articipants in postsecondary vocational programs are usually
more mature, have A yreater sense of purpo:e. are more highly motivated, and
are closer to entering enployment than are those enrolled in secondary

programs. Although many of the strategies that are appropriate at the
secondary level may he used at the postsecondari level, additional
opportunities may exist.

O MBDCs might arrange to have specific courses or programs of
varying duration oftered. Highly specific suhject matter may

he available to a wide population, including individuals
Prepariny to enter business, those just starting in business,
or those established in business who may he ccotemplating
changes in their operations

O Postsecondary programs offering short courses on business
management, taxes, marketiny, advertising or a nost of other
areas could benefit MBIC clients

O By working with MBDCs, postse..ondary institutions have a
great opportunity to assist them in identifying potential
entrepreneurs and providing service to those who may de in the
7n-tial or advanced stages of establishing their own
businesses

Adult Vocational Education

often local individual reeds and tne leadersh'p of the local
education agencies involved will be the major determining factors in deciding
which educational agency (or agencies) offers adult programs. MBDCs and the
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offering agency can develop collaborative efforts regardless of which agency
administers the adult vocational programs.

The forms of the effort will vary with the agency involved and an overall
plan should be developed by the MBDC and vocational educators to ensure that
the needs of entrepreneurs are accommodated. For example:

Basic remedial skill development, technical skill development,
advanced technical skill development, and business and
management skill development are pro ram areas that are
already available and can be adapted/expanded to better servo
MBDC clients

Many unemployed adults, displaced workers and underemployed
adults take advantage of adult vocational programs, creating an
excelent pool of potential entrepreneurs with which MBDCs cau
work

Vocational educators have a golden cpportunity to encourage the
establishment of enterprises by working with Minority Business Development
Centers. Concerted efforts to develop collaborative working relationships
must be high on the priority list of both organizations. In addition, MBDCs
an.; vocational educators must focus on specific goals to be achieved when
working with other agencies and instlotions. The schematic on the following
page (Table 3) provides a brief summary of some strategies that may be
valuable for vocational educators and MBDCs as they develop collaborative
efforts.

Working relationships with a variety of other assistance organizations
are generally necessary to make the best use of existing resources. It is
obvious that area vocational schools and MBDCs have commonalities in their
objectives for entrepreneurship training and different strengths in providing
programs to meet these objectives. Collaborative efforts that capitalize on
these differential strengths should be developed.

Ji



EDUCATIONAL
LEVELS DELIVERY VEHICLE

COLLABORATIVE STRATEGIES

AGE GROUP SERVED
ENTERPRISE

DEVELOPMENT FOCUS INSTRUCTIONAL STRATEGY

(n2
- ar
..) oo
0 sr
4 o.

Vocational/Tochnical and
Business Programs

Mostly above 25 yrs. of age Getting Establishoci
Entraproneurial

Opportunitioc
Managorial A Business

Skills
Business Survival

Seminars
Workshops
Teohnical Assistance
financing information
Small Business Fairs

,-
trE (i)

° 4z fr- o u
o

in
u.1 ac

CL

Vocational/Technical and
Business Programs -
InclutrIng technologies
(adult programs also offered)

Mostly young adults, post-
high and college age along
with adults

Small Business
Establishment

Operation
Management
Financing
AdvortiaIN

Programs
Seminar.
Consultant Swims
Small Business Fairs

CC
.c

cc 0 (i)
0 uj 4z H sr
0 o- o
o IA o
w o cr
N 0. O.

Ares Vocational Schools
Community Colleges
Technical Institutes

Mostly young adults, post-
high and coital)* age along
with adults

Small Business
Establishment

Operation
Mu .agsimont
Financing
Advertising

Programs
Somiaars
Consultant Sorvicos
Small Business Fairs

, Hrr 2
0 4cr
0 00
UJ rr
V) 0.

Vocational Prograws
(Technical A Business)

Agriculture
Business Education
Distribution A Marketing
Health Organizations
Home Economics
Trade & industrial

(some adult programs and
grads* 9 - 12)

Mostly high school ago w;th
some adults

J
,-

Entrepreneurship
Opportunities

Getting Estriblished In
Business

Operating Small Businesses

Resources
Technical information
Entrepreneurship

Opportunities
Career Days

, -
,r ,
.4(.. i

z 1
iu cca 0

°..., rxW
UJ 0.

Course In Economics
Education

Grades 1.8

Mostly youth Attitudes
General Small Business

information

Prints° InforrnatIor
Resources

Posters
Charts

Table 3



REFERENCES



1

REFERENCES

Aplin, J.. and Leveto, G. "Factors that Influence the Business Success ofMinority Entrepreneurs." American Journal of Small Business 1 (1976):30-36.

Blankenship, M., and Moerchen, 8. Home Economics Education. Boston:Houghton Mifflin Co., 1977.

Brockhaus, Robert H., Sr. "The Psychology of the Entrepreneur." InEncyclopedia of Entrepreneurship, pp. 39-55. Edited by C. A. Kent, D. L.Sexton, and K. H. Vesper. Englewood Cliffs, NJ: Prentice Hall, Inc.1982.

Chamberlain, V., and Kelly, J. Creative Home Economics Instruction. NewYork: Webster Division, McGraw Hill Book Company, 1975.

Chen, Gavin, and Stevens, Richard.
Minority-Owned Business Problems andOpportunities: 1963 Update. Washington, DC: U.S. Department ofCommerce, Minority Business Development Agency, Research Di. loon, June1984.

Christy, R., and Jones, B. The Complete Information Bank for Entrtareneurs_andSmall Business Managers. Wichita, KS: Wichita State University, 1982.
Clark, Bryan W.; Davis, Charles H.; and Harnish, Verne C. "Do Courses inEntrepreneurship Aid in New Venture Creation?" Journal of Small BusinessManagement 22 (2) (1984): 26-31.

Clayton, O. "Planning a Career as a Business Owner."
u4siness Education Forum36 (2) (1981): 23-25.

Colby, Pamela, and Rassen, Rachel. A Handhook on Utilization of Entrepreneur-ship Material for Vocational Education. Madison, WI: The VocationalStudies Center, University of Wisconsin-Madison, 1981.

Cooper, Arnold C. "Spin-Offs and Technical
Entrepreneurship." IEEEtransactions of Engineering

Management Eh-18 (1) (1971).

Churchill, Neil C., And Lewis, Virginia L. "The Five Stages of Small BusinessGrowth." Harvard Business Review (May-June 1983): 30-50.

Dart, Jack, and Pendleton, Lorne L. "The Role of Advertising Agencies inEntrepreneurial Ee tion.' Journal of Smell Business Manueoent 22 (2)(1984): 38-44.



Davis, Edward L., and Zelinko, Margaret. Entrepreneurship in Voc Ed: A Guide

for Program Planning. Columbus, OH: The National Center for Research

in Vocational Education, The Ohio State University, 1982.

DeCarlo, J., and Lyons, P. A. "Comparison of Selected Personal

Characteristics of Minority and Non-minority Female Entrepreneurs."

Journal of Small Business Management 17 (4) (December 1979): 22-29.

Dickinson, R. "Business Failure Rate." American Journal of Small Business

6 (2) (1981): 17-25.

Dun and Bradstreet. Apparel Uutlouk. New York: Dun & Bradstreet, 1981.

Elbert, Dennis J.; Anderson, Donald G.; and Floyd, James R. "SCORE/ACE

Volunteers and SBI Programs: An Evaluation of Support Potential."

Journal of Small Business Management 21 (2)(1983): 38-44.

Franklin, Stephen G., and Goodwin, Jack S. "Problems of Small Business and

Sources of Assistance: a Survey." Journal of Small Business Management,

21 (2)(1983): 5-12,

Furtado, L., and Haines, P. "Entrepreneurship Education - The Time Has Come."

Busln2ss Education Forum 34 (7) (1980): 15-17.

Gillingham, David W., and Loucks, Kenneth E. "Forming New Entrepreneurial
Ventures Through the Use of Venture Group Sessions." Journal of Small

Business Management (October 1982): 5-12.

Gilstrap, R. S., and Morton, W. Current Strategies for Teachers: A Resource

for Personali :ing Instruction. 1975.

Gumpert, D. "Entrepreneurship: A New Literature Begins." Harvard Business

Review 6U (2)(1982): 5U-60.

Hollingsworth, A. Thomas, and Hand, Herbert k. A Guide to Small Business

Management. Ph:ladelphia, PA: W. B. Saunders Co., 1979.

Kent, C. "Business Education and the Future of Free Enterprise." Business

Education Forum 35 (1) (1981): 28-30.

Kent, Calvin A. Materials for Entrepreneurship Education: A Resource

Bibliography for Primary and Secondary Instructors. Waco, TX:

Venture Assistance, Inc. and The Center for Private Enterpr.,e and
Entrepreneurship, Baylor University, 1981.

Kent, C. A.; Sexton, D. L.; ;Ind Vesper, K. H., eds. Encyclopedia of

Entrepreneurship. Englewood Cliffs, NJ: Prentice Hall Inc., 1982.

Kroeger, Carroll V. "Managerial Development in the Small Firm." California

Management Review 18 (1) (1974).

Naishitt, J. "Restructuring of America -When, Where, How and Why." U.S. News

& World Report (December 27, 1982): 49-50.

JO



BEST COPY AVAILABLE
3

National Federation of Independent Business. Small Business in America. San
Mateo, CA: National Federation of Independent Business, 1981.

Oklahoma State Department of Vocational-Technical Education. Major Competency
Areas: Student Competency Achievement. Stillwater, OK: Oklahoma State
Department of Vocational - Technical Education, 1982.

Pellegrino, E., and Reece, B. "Perceived Formative and Operational Problems
Encountered by Female Entrepreneurs in Retail and Service Firms."
Journal of Small Business Management 20 (2) (1982): 15-24.

Robinson, Richard B. Jr.; Pearce, John A. II; Vozikis, George S.; and Mescon,
Timothy S. The Relationship Between Stage of Development and Small
Firms Planning and Performance." Journal of Small Business Management
22 (2) (1984): 45-52.

Russell, J. S. "Let's Ge Bullish About Small Business." Voc Ed (May 24, 1980).

Scanlon, T., and Flexman, N. "A New Approach to Educating Entrepreneurs."
Journal of the American Vocational Association (May 1980): 28-30.

Sexton, Donald L., and Bowman, Nancy B. "Entrepreneurship Education:
Suggestions for Increasing Effectiveness." Journal of Small Business
Management 22 (2) (1984): 18-25.

Sexton, D. L.; Van Auken, P. M.; and Ireland, R. D. "Directions for Future
Research in Entrepreneurship." American Journal of Small Business 6 (1)(1981): 52-55.

Sexton, D., and Van Auken, P. Entrepreneurship Education: Proceedings of the
1981 Conference on Entrepreneurship Education. Waco, TX: BaylorUniversity, 1981.

Shapero, Albert, and Sokol, Lisa. "The Social Dimensions of Entrepreneurship."
Encyclopedia of Entrepreneurship, pp. 7% 87. Edited by C. A. Kent, D. L.Sexton and K. H. Vesper. Englewood Cliffs, NJ: Prentice Hall Inc.,1982.

Sullivan, Elizabeth T.; Clark, Willis W.; and Tiegs, Ernest W. California
Test of Mental Maturity Series: Level 5. Monterey, CA, Del Monte
Research Park: CTB/McGraw-Hill, 1970.

Tate, Curtis E.; Megginsons, Leon C.; Scott, Charles B.; and Trueblood, Lyle R.
Successful Small Business Management. Dallas, TX: Business
Publications Inc., 1978.

University of Georgia. Entrepreneurship Vol. I and II. Athens, GA:
University of Georgia, Division of Vocational Education, n.d.

U.S, Department of Commerce, Minority Business Development Agency, Research
Division. Minority Business Today: Problems and Their Causes,
Washington, DC: U.S. Department of Commerce, Minority Business
Development Agency, Research Division, January 1982.



4

U.S. Department of Education. Office of Vocational and Adult Education.
Symposium on Entrepreneurship Education, Policy Statement for
Distributive Education Clubs of America, by Edward L. Davis, 1982.

U.S. Department of Education. Office of Vocational and Adult Education.
Symposium on Entrepreneurship Education Policy Statement for the Fashion
Institute of Technology on Education for Self-employment, by Marvin
Feldman, 1982.

U.S. Department of Education. Office of Vocational and Adult Education.
Symposium on Entrepreneurship Education, Policy Statement by the National
Federation of Independent Business on Entrepreneurship as Part of
Vocational and Adult education, by Elizabeth Schwammberger, 1982.

U.S. Office of the President. The State of Small Business: A Report of the
President. Washington, DC: Government Printing Office, March 1983.

Vozikis, G., and Glueck, W. "Small Business Problems and Stages of
Development." Academy of Management Proceedings (1980).

Weinrauch, J. Donald. "Educating the Entrepreneur: Understanding Adult
Learning Behavior." Journal of Small Business Management 22 (6) (1984):
32-37.

91



APPENDICES



APPENDICES INDEX

Appendix A Selected Annotated Bibliography

Appendix B Model Training Procram Descriptions

Appendix C Overview of Minority Business Development Centers and Their
Role in Enterprise Development

'3 MBDA Regional Office Directory
'3 Minority Business Development Center Directory

Appendix D Excerpts from Entrepreneurship in Voc Ed: A Guide
for Program Planning, Davis and ?Oink°, 1982

Appendix E Assistance Agencies

Appendix E1 Council for Education Development and Research
Member-Institutions

Appendix E2 4-H: Listing of State Land-Grant Universities

Appendix E3 Joint Council on Economic EducatioN.
Directory of Affiliated Councils and
Centers/Members of the National Association of
Economic Educltors

Appendix E4 American Vocational Association: Selected
Materials and Order Blank

Appendix E5 Beacon Films - Rentat Form

Appendix E6 Directory - State Liaison Representatives of
the National Network for Curriculum
Coordirjtion of Vocational and Technical
Education

Appendix E7 Directory - State Directors of

Vocational-Technical Education

Appendix E8 Association uf Collegiate Entrepreneurs -

Participating C'lleges and Universities

Appendix Eg Bank of America: Small Business Reporter
Series - 1984 Order Blank and Price Listing



Appendix F

Appendix G

Appendix r{

Appendix I

Appendix J

Appendix El() National Alliance of Hometased Businesswomen -
Directory and Membership Form

Appendix Ell U.S. Small Business Administration - Regional
Directors, Order Form

Appendix E12 Small Business Institute Program - Directory

Appendix E13 Small Business Development Centers - Membership
Directory

A Flow Chart for Planning and Implementing a New Venture

Characteristics of Entrepreneurs

Entrepreneur Quotient, Success Quotient, Career Quotient
- Nation; Research Center or University and College

Admissions

ERIC Document Order Form

Entrepreneurship Education: Organizing to Develop Programs
and Collaborative Networks - Instructions for Ordering

1 L; u

N



APPENDIX A

SELECTED ANNOTATED BIBLIOGRAPHY

11



PREFACE

The Selected Annotated Bibliography as presented in this notebook
references over 100 publications which have been selected for their relevance
to entrepreneurship education and training. Eac.. publication is described in
detail on a separate page.

Preceding the publication description are two indexes to the
biblipgraphy. This first index of items is arranges in alphabetical order by
author. For each item, the index gives the page number of Appendix A on which
the publication is described in greater detail. Each item is also assigned
the appropriate code(s) which indicates special features of the material as
described in the coding system below. The second index of items is arranged
in alphabetical order by title.

Following the indexes are five matrixes designed to assist notebook users
to identify those materials best suited to their needs. Each matrix
represents one of the five developmental stages in the Entrepreneurship
Education Model introduced in Chapter II: Stage One - Awareness, Stage Two -
Development of Business and Technical Skills, Stage Three - Application of
Occupational Skills and Entrepreneurship Competencies, Stage Four - Venture/
Enterprise Development, and Stage Five - Assessment. Bibliography entries are
listed by page number on the appropriate matrix; for example, if the
book/film/article is primarily targeted toward practicing small business
owners, it will appear on the matrix for Stage Five - Assessment. Materials
are also categorized according to the vocational education field of service
for which they are most appropriate, their suitability for use by the business
community, minority orientation, and whether or not they contain strategies
for teachers.

COOING SYSTEM FOR BIBLIOGRAPHICAL ENTRIES

A. Material covers core topics involved in entrepreneurship training

B. Material is suitable for use by the business community

C. Vocational education field of service addressed is:

1) Generally transferable to most fields of service
2) Agriculture
3) Busines., and Office

ii
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4) Health Occupations

5) Home Economics
6) Industrial Arts

7) Marketing and Distribution

8) Technical

9) Trade and Industrial

D. Material is minority oriented

E. Material contains strategies foi the classroom teacher



SELECTED ANNOTATED BIBLIOGRAPHY

INDEX: ALPHABETICAL BY AUTHOR

Page
Author and Title Number Coding

Allen, John W.; Armstrong, David G.; and Wolken, Lawrence 1 C-1
C. The Foundation of Free Enterprise. College
Station, TX: Center for Education and Research in
Free Enterprise, Texas A & M University, 1979.

Ashmore, M. Catherine; Pritz, Sandra G.; et al. Program 2 A,C-1,E
for Acquiring Competence in Entrepreneurship (ACE),
Revised. Columbus, Ohio: The National Center for
Research in Vocational Education, The Ohio State
University, July, 1983. (NOTE: EU # unavailable at
time of review.)

Athena Corporation, The. Minding Your Own Small Business: 4 A,C-7,E
Simulation Game 1. Bethesda, Md.: The Athena
Corporation, 1975. (ED) 134 824).

Athena Corporation, The. Minding Your Own Small Business: 5 A,C-7,E
Business Simulation Game 2. Bethesda, Md.: The
Athena corporifTWT7T767 (ED 134 824).

Bauer, Robert O. Small BUsiness Goes to Colle e. Small 6 A,C-1,E
Bu.,iness Administrat on, 1 /8.

Baumback, Clifford. Baumback's Guide to Entrepreneurship. 7 A,B,C-7
Englewood Cliffs, NJ: Prentice-Hall, Inc., 1981.

Behr, Marion, and Lazar, Wendy. Women Working_ Home: The 8 A,B,C-1,
Homebased Business Guide and Directory. Emmaus, PA: C-5,D
WWH Press, 1983.

Blagrove, Luanna C. Strategies for Minority Businesses. 9 B,C-1,D
Manchester, Conn: Blagrove Publications, Inc.,
1980.

Boettcher, Julie, and Hutkin, Ron. Personnel Development 10 A,C-1,E
for Entrepreneurs. Lincoln, Nebr.: Nebraska
NC1Tational Needs Research Coordinating Unit and
Columbus, Nebr.: Platte Technical Community
Colleje, 1977. (ED 153 006 Ind ED 153 007)
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Boulden, Alfred W., et al. Curriculum Materials for 11 A,C-1,E

Small Business Ownership and Management.
Hartford, CT: Connecticut State Department of
Education, Division of Vocational Education,

Central Connecticut State College, 1978.

Brenneke, Judith Stanley. Integrating Consumer and 12 C-1,E

Economic Education into the School Curriculum.
New York, NY: Joint Council on Economic
Education, U.S. Department of Education, 1981.

California State University. Business Ownership and 13 A,C-1,7,

Management Addition: California Business
Education Program Guide for MarKeting and
Distributive Education. Los Angeles, CA:

California StatellaWrsity, 1979.

Center for Private Enterprise and Entrepreneurship, 14 A,C-1,E

The. Materials for Entrepreneurship Education: A
Resource Bibliography for Primary and Secondary

Instructors. Waco, TX: The Center for Private
nterprise and Entrepreneurship, Baylor

University, 1981.

Chickenomics. 16mm, videocassette, audiocassette 15 A,B,C-1,

and filmstrip. 1982. Distributed by World D,E

Research Incorporated, San Diego, CA.

ChickPnfeEd. 16mm, videocassette, audiocassette 16 A,B,C-1

and filmstrip. 1984. Distributed by World
Research Incorporated, San Diego, CA.

Chickenpower. 16mm, videocassette, audiocassette
and filmstrip. 1984. Distributed by World
Research Incorporated, San Diego, CA.

Christy, Ron, and J'nes, Billy M. The Complete

Information Bank For Entrepreneurs add Small
Business Managers. Wichita, KS: The Center
for Entrepreneurship and Small Business
Management, 1982.

17 A,B,C-1

18 B,C-1

Clark, Lita W. How to Open Your Own Shop or Gallery. 19 A,B,C-1,

DNew York: St. Martin Press, 1978.

Clayton, Dean; Park, O. D.; Smith, Phyllis; Buttler, 20 A,C-3,E

Tommie; McEntire, Jean; and Brown, Marsha.
Arkansas' Junior Executive Training Curriculum
Guide. Fayetteville, Ark.: University of

Arkansas, Area of Vocational Education, 1981.
(ED 210 492)
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Colby, Pamela, and Rassen, Rachel. A Handbook on 21 C-1,E
Utilization of Entrepreneurship Material for
Vocational Education. Developed at the American
TTITTlutes for Research under support from the
Office of Vocational and Adult Education, U.S.
Department of Education, Contract No.
300-79-0535. Madison, Wis.: The Vocational
Studies Center, University of Wisconsin-Madison,
1981.

Colnecticut State Department of Education. A Pilot 22 A,C-1
Program to Provide Ownership Skills to Seniors
in the Vocational Technical Schools and Other
Educational Institutions Year Two: Final Report.
Hartford, Conn.: Connecticut State Department of
Education, 1980. (ED 194 716).

Davis, Edward L., and Zelinko, Margaret A. 23 C-1,E
Entrepreneurship in Voc Ea: A Guide for Program
Planning. Columbus, Ohio: The National Center for
Research in Vocational Education, The Ohio State
University, 1932.

DeMarco, Jim D.; Ramirez, Carlo; Schweigert, Naida; and 24 B,C -1,D
Tyler, Shirley. Demonstration of a Model for the
Education and Training of Spanish-Speaking
Entrepreneurs, Gardena, Calif.: Amex Systems,
Inc., 1975. (El) 123 344).

DeSanctis, Vincent. "Entrepreneurship Education: 25 C-1,E
Education for More Than Self Employment."
Career Change: Implications for Vocational
Education. Edwardsville, Ill.: Southern Illinois
TiTiTii-t-y at Edwardsville, nepartment of
Secondary Education, June 1980. (ED 197 066).

Downing, Diane. "Education, Training, and Assistance: 26 C-1
An Issue But Not a Priority." A Report on the
White House Conference on Small Business, Jan.
1980.

Eliason, Carol. Entrepreneurship for Women: An 27 C-1
Unfulfilled Agenda. Columbus, Ohio: The National
.enter for Research in Vocational Education, The
Ohio State University, 1981. (ED 199 444).

Ely, Vivien K., and Barnes, Michael T. Starting Your 28 A,C-1,
Own Market'ng Business. 2nd ed. New York: Gregg 7,E
Division/McGraw-Hill Book Company, 1978.
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ERIC Documents, How to Order: Revised April 1981. 29 B,C-1

Ewing, Samuel D., and Maloney, Clifton H. Minority 3U B,C-1,

Capital Resource Handbook: A Guide to Raising D

Capital for Minority_Entrepreneurs. 2nd ed. I

Washington, D.C.: Security Industry Minority
I

Capital Foundation, 1980. (ED 198 324).

Fanslow, Alyse M. and Compton, Cheryl W. 32 A,C-5,

Entrepreneurship: A Sr. High School Hcme
Economics Career Exploration Unit. Ames, Iowa:
Iowa State University Bookstore, 1981. (ED 205-722).

Free Enterprise at Work. 30-minute sound film or video 33 A,B,C-1,
produced by Bailey Studios, Houston, TX, in D,E

cooperation with the Center for Private Enterprise,
Baylor University, Waco, TX. 1984.

Free Enterprise Institute, Thc. Free Enterprise Resource 34 A,C-1

Index. 3rd. ed. Ada, MI: The Free Enterprise
institute, 1981.

Gale Research Company. Urban Business Profiles--An 35 A,B,

Examination of the7FIRITITITties Offered by 18 of C-5,7,

the Most Common Types of Small Businesses and a 8,9,D

Guide to Their Establishment and Successful
Management: Volume I. Small ResearchMT-Try
Series. Detroit: Gale Research Company, 1979.

Glover, RoL rt W. Minority Enterprise in Construction. 36 B,C-9,

New York: Praeger Publishers, 1977. D

Greenwood, K. M., et al. Apparel Shop Entrepreneurship. 37 A,B,

Stillwater, OK: Center for Apparel Marketing C-5,7,
and Merchandising, Oklahoma State University, 1980.

Gustafson, Ray. Buying, Selling, Starting a Business. 38 A,B,C-1

Fort Calhoun, NE: Gustafson Horseshoe Corp., 1982.

Hailes, William D. Jr., and Hubbard, Raymond T. Small 39 A,B,

Business Management: Planning and Ope-ation. New C-1

York: Van Nostrand Reinhold Company, 1977.

Hilton, Terri. Small Business Ideas for Women and How 40 B,C-1

to Get Started. New York: Pilot Industries,

Inc., 1975.
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Halt, Nancy; Shuchat, Jo; and Regal, Mary Lewis. 41 A,C-1,
Minding Your Own Small Business: An Introductory 7,D,E
Curriculum for Small Business Management. Belmont,
Mass.: CRC Education and Human Development, Inc.,
1979. (ED 173 623).

Huddlestcn, Kenneth. The Economic DeveloaemILOssonaity. 42 A,3,C-1
Appleton, WI: F.,x ta;ley Technical Institute, 1982.

Huddleston, Kenneth. The Economic Plan. Appleton, WI: 43 A,B,C-1
Fox Valley Technical Institute, 198:

Hutt, Roger W. Creating a New Enterprise. Cincinnati, 44 A,C-1,
Ohio: South-Western Publishing Co., 1982. 7,E

Hutt, Roger W. Discovering Entrepreneurship. Cincinnati, 45 A,C-1,Ohio: South - Western Publi sing Co., 1982. E

Insurance Information Institute. Risk Management and 45 A,B,C-1
Business Insurance. 12 minute ITTiiirip or slide
presentation. 19$1. Distributed by the Insurance
Information Institute, New York, NY

Jeanneau, Joseph A.; Anderson, Dennis; Murray, Douglas; 47 A,C-1,
and Logan, William. Small Business Management D,E
Instructor's Manual. Volumes 1, II, III, and IV.
3rd rev. ed. -Prince Albert, Saskatchewan, Canada:
Training Research and Development Station,
Department of Manpower and Immigration, 1973. (ED
082 052).

Jenkins, Michael D. Startingand Operating 3 Business in 48 A,B,C-1,California. Sunnyvale, CA: Oasis Press, 1980. E

Jessup, Claudia, and Chipps, Genie. The Woman's Guide 49 A,B,
to Starting a Business. 2nd ed. New York: Holt, L-1
Rinehart, and Winston Publishing Co., 1980.

Kalangi, Christopher J., et al. The Develo ment of 50 A,C-1,
Entrepreneurs through Wicationa Education: E
Introduction to Entrepreneurship. Columbus, Ohio:
the National Center for Research in Vocational
Education, The Ohio State University, 1975. (ED
147 771).

Kent, Ca'vin A. The Environment for Ent,epreneurship. 51 A,B,C-1
Lexington, MA: Lexington Books, 1984.
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Kent, Calvin; Sexton, Donald L.; and Vesper, Karl H. 52 A,C-1
Encyclopedia of Entrepreneurship. Englewood
Cliffs, NJ: Prentice-Hall, Inc., 1982.

Kuebbler, Gary L. Going Into Business For Yourself. 53 A,C-;,
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Enclose Check or Money Order

Payable to EDRS in US Funds or
enclose authorized original Purchase Order

No Phone Orders

Complete text/book(s)
Modular unit(s)

Instruction Guide(s)
Lesson Plan(s)
Test(s) & Test Key(s)

Simulation/Gaming
Pamphletaroaure
Monograph
Microfiche
Other

Yes
Yes

No
No

Nonprint:
Transparency
Film

Filmstrip
Video
Audio

Display (posters, etc.)
Other

Material is part of a series: Yes No
Material can stand alone: Yes No
Material is intended for supplemental use oily Yes No

Narrative:

See Appendix I for a current order form.

* Cost - Microfiche: 970 up to 480 pages; 20(f additional for each 96 pages
or part thereof.

Paper: $2.15 for each 25 pages; $1.75 additional for each 25 pages
or part thereoC.

127



30

B, C-1, D

Ewing, Samuel D., and Maloney, Clifton H. Minority Capital Resource Handbook:

A Guide to Raising Capital for Minority Entrepreneurs. 2nd ed.

Washington, D.C.: Security Industry Minority Capital Foundation, 1980.

(ED 198 324).

Availability: Address: Securities Industry Minority Capital Foundation

490 L'Enfant Plaza East, S.W.
Washington, D.C. 20024

Cost:

Copyrighted:
Public Domain:

$5.00 1- 10 copies

$2.00 11-100

TI75 101 or more

X Yes No

Yes X No

Print: Nonprint:

Complete text/book(s) Transparency

Modular unit(s) Film

Instruction Guide(s) Filmstrip

Lesson Plan(s) Video

Test(s) & Test Key(s) Audio

Simulation/Gaming Display (posters, etc.)

Pamphlet/Brochure Other

Monograph
Microfiche

Other (Handbook) X

Material is part of a series: Yes X No

Material can stand alr,ne: X Yes No

Material is intended for supplemental use only Yes X No

Narrative:

This handbook consists of a guide for raising capital for minority

entrepreneurs. The first section deals with the process of raising capital.
Then, the realities of raising capital, intermediaries and financial advisors,
and assessing needs are outlined. Factors considered in evaluating the

entrepreneurial team and the venture are discussed. Six points to consider
when presenting a proposal to an investor are examined, and a sample proposal

is provided. The investigation and negotiation stages and postfinancing
relationships are also described. Iadividaal investors and various
institutions are discussed as potential sources of capital. The following

types of institutions are included: commercial banks, the Small Business
Administration, small business investment companies, venture capital firms,

corporate venture capital activities, and Minority Enterprise Small Business
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Investment Companies (MESBICs). MESBICs in twenty-one states (California,Connecticut, Hawaii, Illinois, Kentucky, Lruisiana, Maryland, Massachusetts,Mississippi, Michigan, New Jersey, New York, North Carolina, Ohio, Oklahoma,Pennsylvania, Texas, Virginia, Washington, West Virginia, and Wisconsin) arelisted. A page of miscellaneous
sour,:es and a brief bibliography areprovided.
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A, C-5, E

Fanslow, Alyse M. and Compton, Cheryl W. Entrepreneurship: A Sr. High School

Home Economics Career Ex loratior Unit.. Ames, Iowa: Iowa State

University Boo store, 8 . 205-722).

Availability: Address: University Bookstore
Memorial Union
Iowa St?.ce University

Ames, Iowa 50011

Cost: $6.i0 (PB)

Copyrighted: Yes X No

Public Domain: X Yes No

Print: Nonprint:

Complete text/book(s) Transparency

Modular unit(s) Film

Instruction Guide(s) Filmstrip

Lesson Plan(s) X Vi 'eo

Test(s) & Test Key(s) 7 Audio

Simulation/Gaming Display (posters, etc.)

Pamphlet/Brochure Other

Monograph
Microfiche X

Other

Material is part of a series: Yes X No

Material can stand alone: X Yes No

Material is intended for supplemental use only Yes X No

NarriAive:

This unit was developed to assist high school home economics teachers in
incorporating an entrepreneurial dimension into their programs. The materials

are designed for exploratory purposes. The unit contains 15 lessons with
objectives, generalizations, and classroom activities. Each lesson is

designed for a 50-minute class period. The lessons contain background

information for teachers in addition to student worksheets, student
reference sheets, guest speaker guidesheets, vocabulary lists, and
achievement tests. Activities include case studies, field trips,

readings, guest speakers, and class discussions. A small group format

is suggested. The 15 units cover the following topics: nature of small
business, goal setting, product determination, advertising, business
location, business expenses and capital, hanker visit, types of business
organizations, financial management, business recordkeeping, customer
employee relations, small business owner visit, and self-evaluation of
small business ownership. The last unit is an achievement test; possible
assignments for make-up work also are given.
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A,B,C-1,0,E

Free Enterprise At Work. 30-minute sound film (or video) produced by BaileyStudios, Houston, TX, in cooperation with the Center for Private
Enterprise, Baylor University, Waco, TX, 1984.

Availability: Address:

Purchase Rental
World Research, Inc. University of Illinois Film Center11722 Sorrento Valley Rd. 1325 South Oak
San Diego, CA 92121

Champaign, IL 61820
1-800-972-3635

1-800-367-3456

Cost:

Copyrighted:
Public Domain:

Print:

$475.00 (16 mm)
$356.00 (Video)
3-24.50 (Rental)

X Yes No
Yes --7--No

Complete text/book(s)
Modular unit(s)

Instruction Guide(s) X

Lesson Plan(s) X

Test(s) & Test Key(s)

Simulation/Gaming
Pamphlet/Brochure
Monograph
Microfiche
Other

Nonprint:

Transparency
Film

Filmstrip
Video
Audio

Display (posters, etc.)
Other

X

Material is part of a series:
Yes NoMaterial can stand alone:

X Yes _ NoMaterial is intended for supplemental use only Yes X No

Narrative:

This film is designed to make students aware of the importance of
entrepreneurship, the possibility of becoming entrepreneurs as a careerchoice, and how entrepreneurs create johs. Stress is also placed on therelationship between political and economic freedom. The film tells thestories of nine entrepreneurs. Three of these individuals have successfullystarted and expanded their firms into multimillion dollar operations. Threeothers have just recently begun and are still experiencing the pain as well asthe pleasure of venture initiation. The last three entrepreneurs are nighschool students who have already gone into business for themselves. Acomplete teacher's guide is available that is keyed to the film.
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A, C-1

Free Enterprise Institutc, The. Free Erterprise Resource Index. 3rd ed.

Ada, MI: The Free Enterprise Institute, 1981.

Availability: Address: The Free Enterprise Institute

7575 East Fulton Roao
Ada, MI 49355
(616) 676-6986

Cost: $2.00 (PB)

Copyrighted:
Public Domain:

Print:

X Yes No

Complete text/book(s)
Modular unit(s)
Instruction Guide(s)
Lessou Plan(s)
Test(s) & Test Key(s)
Simulation /Gaming
Pamphlet/Brochure
Monograph
Microfiche
Other

Yes X -No

X

Nonprint:
Transparency
Film
Filmstrip
Video
Audio
Display (posters, etc.)
Other

Material is part of a series: Yes x No

Material can stand alone: --7--Yes No

Material is intended for supplemental use only Yes X No

Narrative:

The Free Enterprise Resource Index is divided into five sections. They

include: (1) Films, Filmstrips, Video Cassettes (arranged by grade

level); (2) Books; (3) Periodicals, Essays, Reports; (4) Organizations;

and (5) Corporate Programs and Resources. The purpose of this document

is to provide a comprehensive listing of materials, organizations, programs

and resources dedicated to the advancement of free enterprise and

entrepreneurship.
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r0) o.hpany Urban L!Li_

Opportunities Offered uy 18 of the rio'
1911d Guide to Their Establishment and
Small Research Library Series. Detroit: Go;

Availability: Address: Gale Research Company
Book Tower
Detroit, MI 48226

Cost: $65.00 (HB)

Copyrighted:
Public Domain:

X Yes

Yes

Print:

Complete text/book(s) X

Modular unit(s)

Instruction Guide(s)
Lesson Plan(s)
Test(s) & Test Key(s)

Simulation/Gaming
Pamphlet/Brochure
Monograph
Microfiche
Other

No
X No

35

A, B, C-5, 7, 8, 9, D

Fxamindtion of the
n_lyEes of Small Businesses

Management: Volume I.
4seach Company, 1979.

Nonprint:

Transparency
Film

Filmstrip
Video
Audio

Display (posters, etc.)
Other

Material is part of a series:
Material can stand alone:
Material is intended for supplemental us'. only

Narrative:

X Ye

X Yes

Yes

No

No
X No

This book is a republicatior, of a series of studies profiling eighteen
types of businesses most commonly started by minorities in urban population
centers. The businesses include: Beauty Shops, Bowling Alleys, Building
Service Contractors, Children's and Infant's Wear, Contract Construction,
Contract Dress Manufactdring, Convenience Stores, Customer Plaster Industries,
Dry Cleaning, Furniture Stores, Industrial Laundries and _inen Supply, Machine
Shop Job Work, Mobile Catering, Pet Shops, Photographic Studios, Real Estate
Brokerage, Savings & Loan Associations, and Supermarkets. (The oriyinal
publications were initially commissioned by the United States Department of
Commerce but are no longer available through official government channels.)
The business profiles include a description of the industry or service
provided, information on the nature of the product and the potential customer,an analysis of business feasibility,

projections of attainable returns oninvestment, and special considerations or factors which may prove favorable tothose considering establishing new urban-related minority ventures. Inaddition, guidance in establishing a business. especially with regard tofinancing, is provided. Finally, each study closes with a useful bibliographyand a list of relevant trade organizations.
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B, C-9, D

Glover, Robert W. Minority Enterprise in Construction. New York: Praeyer

Publishers, 1977.

Availability: Address: Praeger Special Studies
200 Park Avenue
New York, NY 10017

Cost: $18.b0 (1113)

Copyrighted:
Public Domain:

Print:

Yes No

Yes X No

Complete text/book(s) X

Modular unit(s)
Instruction Guide(s)
Lesson Plan(s)
Test(s) & Test Key(s)

Simulation/Gaming
Pamphlet/Brochure
Monograph
Microfiche
Other

Nonprint:
Transparency
Film
Filmstrip
Video

Audio
Display (posters, etc.)
Other

Material is part of a series: Yes X No

Material can stand alone: X Yes No

Material is intended for supplemental use only Yes X No

Narrative:

This is a report of a research Ftudy on minority contractors sponsored by the

U.S. Department of Labor. The hook summarizes the research. provides a

profile of minority contractors and their unique problems, summarizes

obstacles in upgrading minority contractors, discusses approaches to upgrading

minority contractors, and describes joint ventures and minority contractor

associations. Conclusions and recommendations are provided.

The study itself relied primarily on interview data from 340 Black,

Spanish-heritage, Asian-American, and Chinese-American contractors. (There

were 25 white contractors in the group.) Contractors in the mechanical trades

were given special attention. Four areas of concern compri,ed the interview:

(1) background of the contractor, (2) profile of the firm, (3) problems with

the firm, and (4) the contractor's view of upgrading efforts. To supplement

this information obtained from contractors, interviews were also conducted

with 30 union officials, civil rights leaders, government officials,

contractors' association staff members, surety agents, and others. The end

result is the publication of this text designed to provide information on

upgrading minority contractors.
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A, B, C-5, 7, E

Greenwood, K. M., et al. Apparel Shop Entrepreneurship. Stillwater, OK:
Center for Apparel Marketing and Merchandising, Oklahoma State
University, 1980.

Availability: Address: Center for Apparel Marketing & Merchandising
HEW 306
Oklahoma State University
Stillwater, OK 74078

Cost: $50.00 (HB1

Copyrighted: Yes X No
Public Domain: X Yes No

Print: Nonprint:
Complete text/book(s) Transparency
Modular unit(s) X Film
Instruction Guide(s) X Filmstrip
Lesson Plan(s) Video
Test(s) & Test Key(s) Audio
Simulation/Gaming X Display (posters, etc.)
Pamphlet/Brochure Other
Monograph
Microfiche
Other

terial is part of a series: Yes X No
.Aerial can stand alone: _X Yes No
Material is intended for supplemental use only Yes 7-- No

Narrative:

The materials consist of five self-paced, self-evaluative instructional
learning packages. These materials are self-instructional and can be used
with or without a facilitator. The materials are designed to develop a
comprehensive business plan for individuals considering starting their own
retail apparel stores. An introductory learning packet is included with
complete instructions for the user/s. The four additional learning packets
are in the areas of accounting and control, buying and merchandising,
operations and management, and advertising and promotions. Each of the four
units includes two or more modules and an individual store plan. Each module
contain,: learning activities, simulated exercises, and preferred readings.
Also included are suggestions for extended learning experiences in the local
community.
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A, B, C-1

Gustafson, Ray. Buying , -
Selling Startioga Business. Fort Calhoun, NE:

.

Gustalson Horseshoe Corp., 1g82.

Availability: Address: GHC

1314 Monroe Street
Fort Calhoun, NE 68023

Cost: $9.95

Copyrighted: X

_
Yes No

Public Domain: Yes --7--11c

Print: Nonprint:

Complete text/bcok(s) X Transparency
Modular unit(s) Film

Instruction Guide(s) Filmstrip
Lesson Plan(s) Video
Test(s) & Test Key(s) Audio

Simulation/Gaming _ _
Display (posters, etc.)

Pamphlet/Brochure Other
Monograph
Microfiche
Other

Material is part of a series: Yes X No

Material can stand alone: X Yes No

Material is intended for supplemental use only Yes X No

Narrative:

The book's primary purpose is to provide individuals with the necessary
information to start, buy or sell a business. The book is divided into nine
chapters dealing with the selection of a CPA, A6torney, Broker, Insurance
Agent, and Franchise. The basis for this hook is experience rather than
theory. A variety of examples is included; the examples are incorporated in
an understandable manner and highlight the essential elements of business
transactions.
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A, B, C-1

Hades, William D., Jr., and Hubbard, Raymond T. Small Business Management:
Planning and Operation. New York: Van Nostrand Reinhold Company, 1977.

Availability: Address: 450 West 33rd Street
New York, NY 10001

(ISBN 0-442-23020 -6)

Cost: $11.80 (PB)

37:20 (Instructor's Guide)

Copyrighted: X Yes No
Public Domain: 'es X No

?rint: Nonprint:
Complete text/book(s) X Transparency
Modular unit(s) Film
Instruction Guide(s) Filmstrip
Lesson Plan(s) Video
Test(s) & Test Key(s) Audio
Simulation/Gaming Display (posters, etc.)
Pamphlet/Brochure Other
Monograph
Microfiche
Other 10,./III

Material is part of a series: Yes X No
Material can stand alone: X Yes No
Material is intended for supp;emental use only Yes X No

Narrative:

This text focuses on opportunities in the free enterprise system as discussed
in terms of seven kinds of small businesses: production, distribution,
retailing, personal services, professional services, financial, and public
utilities. Other topics include problems of entrepreneurship, types of
business organization, layout and facilities, financing the business,
recordkeeping, law and insurance, sales promotion, and personnel management.
Small businesses are described by the SBA as having S5 million to $15 million
in wholesale sales, $1 million to $5 million in retail sales or construction
receipts, or as a manufacturing plant with fewer than 1500 employees.
Ninety-five percent of all businesses in the U.S. are "small"; 51% of the
total civilian work force is employed by small businesses. This text is
divided into ten units (chapters). Each 6lit contains objectives, textual
material, vocabulary lists, multiple choice and essay self-evaluations (no
answer- provided), and a variety of suggested learning activities.
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B, C-1

Hilton, Terri. Small Business Ideas for Wuien and How to Get Started. New
York: Pilot Industries, Inc., 1975.

Availability: Address: Pilot Industries, Inc.
347 Fifth Avenue
New York, NY 10016

Cost: $2.00 (PB)

Copyrighted: 7 Yes No

Public Domain: Yes X No

Print: Nonprint:
Complete text/book(s) X Transparency
Modular unit(s) Film
Instruction Guide(s) Filmstrip
1 ;on Plan(s) Video

Test(s) & Test Key(s) Audio
Simulation/Gaming Display (posters, etc.)
Pamphlet/Brochure Other
Monograph
Microfiche
Other

Material is part of a series: Yes X No

Material can stand alone: X Yes No

Material is intended for supplemental use only Yes X No

Narrative:

This book provides ideas for 21 small businesses especially appropriate
for women that can be started with a modest investment. Many of the
businesses can be operated from the home on a part-time basis. The author
begins with a brief discussion on how to start and promote a business; and
then, in one page or less, discusses the following businesses: flea market
stores, bookstores, producing art shows, rerun shops, part-time florists,
specialized crafts shops, mall or cleaning services, picture framing shops,
selling sweet smelling things, operating tourist homes, babysitting
registries, home catering businesses, home cooking schools, fix-it shops,

typing service, modeling, paper flower making, bottle gardens, manufacturing
businesses, inventing marketing games, and shopping guide publishers. The
discussion for each of the businesses varies but provides ideas on such
topics as location, where to get merchandise, recordkeepir1g, and personnel.
For each of these businesses, the author provides additional resources for
the interested entrepreneur.
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A, C-1, 7, D, E

Holt, Nancy; Shuchat, Jo; and Regal, Mary Lewis. Minding Your Own Small
Business: An Introductory Curriculum for Small Business Management.
Belmont, Mass.: CRC Education and Human Development, Inc., 1979. (ED 173
623).

Availability: Address: '4perintendent of Documents
U.S. Government Printing Office
Washington, D.C. 20402
Stock No. 017-080-02000-9
(202) 783-3238 or Telex (#710-822-9413)

Cost: $7.25 (PB)

Copyrighted: Yes X No
Public Domain: X Yes No

Print:

Complete text/book(s)
Moaular unit(s)
Instruction Guide(s) ---X

Lesson Plan(s)
Test(s) & Test Key(s)
Simulation/Gaming
Pamphlet/Brochure
Monograph
Microfiche
Other

Nonprint:
T ransparency
Film
filmstrip

:ceo
r.-dio

l,splay (posters, etc.)
Other

Material is part of a series: X Yes No
Material can stand alone: X Yes No
Material is intended for supplemental use only Yes X No

Narrative:

This curriculum guide is intended for use in an introductory course for
secondary aria postsecondary students interested in beginning a shill business
venture. Tha guide is organized into ten units: (1) What's It All About, (2)
Forms of Business, (3) Marketing, (4) Location, (5) Systems and Records, (6)
Promotion,(7) Pricing. (8) Human Relations, (9) Financing a Business, and
(10) Effects of Business Decisions. A summary page ircluding synopsis of unit
content, learning objectives, teaching strategies, miniproblems, and
references is provided at the beginning of each unit. Also included are
teacher and student materials needed for use in the unit and a glossary of
financial terms.
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A, B, C-1

Huddleston, Kenneth. The Economic Development Opportunity. Appleton, WI:
Fox Valley Technical Institute, 1982.

Availability: Address: Bookstore
Fox Valley Technical Institute
1825 N. Bluemound Dr.
P. O. Box 2277
Appleton, WI 54913-2277
(414) 735-5764

Cost: $3.50 (PB)

Copyrighted: Yes X No
Public DomLin: X Yes No

Print:

Complete text/book(s)
Modular unit(s)

Instruction Guide(s)
Lesson Plan(s)
Test(s) & Test Key(s)
Simulation/Gaming
Pamphlet/Brochure
Monograph
Microfiche
Other

X

Nonprint:
Transparency
Film
Filmstrip
Video
Audio

Display (posters, etc.)
Other

Mat.irial is part of a series: X Yes No
Material can stand alone: X Yes No
Material is intended for supplemental use only Yes X

Narrative:

The purpose of this document is to present a step-by-step guide to the
planning and implementation of a district econt-.:;c development program.
An historical perspective and arguments for eccowoc development are also
provided. The focus of this work reinforces the fLidamental purpose of
entrepreneurship which is economic growth through tl.e private sector.
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A, B, C-1

Huddleston, Kenneth. The Economic Plan. Appleton. WI: Fox Valley Technical

Institute, 1982.

Availability: Address: Bookstor-!

Fox Valley Technical Institute
1b25 N. Bluemouni Dr.
P. O. Box 2277
Appleton, WI 54913-2277
(414) 735-5764

Cost: $3.50 (PB)

Copyrighted:
Public Domain:

Print:

Complete text/book(s)
Modular unit(s)

Instruction Guide(s)
Lesson Plan(s)
Test(s) & Test Key(s)
Simulation/Gaming
Pamphlet/Brochure
Monograph
Microfiche
Other

Yes X No

Yes No

X

Nonprint:
Transparency
Film

Filmstrip
Video

Audio
Display (posters, etc.)
Other

Material is part of a series: X Yes No

Material can stand alone: X Yes No

Material is intended for supplemental use only Yes X No

Narrative:

This document provides the organizational structure and operational activities
of an economic development organization. This work matrixed well with the
material provided in The Economic Development Opportunity which is also
written by the Fox Valley Technical Institute. Provided in this material are:
(1) the Advisory Committee System, (2) the Economic Development Coordinator's
Responsibility, (3) Technical Consultants, (4) Implementors, and (5) Economic
Development Resource Board.

141



44

A, C-1, 7, F

Hutt, Roger W. Creation aNew Enterprise. Cincinnati, Ohio: South-Western

Puhlishing Co., 1982.

Availability: Address: South-Western Publishing Co.
Cincinnati, Ohio 940A)

Cost: $',.50 (PB) (School Discount Price)

Copyrinhted: X Yes No

Public ()main: Yes --X No

Print: Nonprint:

Softback text/book(s) X Transparency

Modular unit(s) Film

Instruction Guide(s) Filmstrip

Lesson Plan(s) Video

Test(s) & Test Key(s) X Audio

Simulation/Gaming Display (posters, etc.)

Pamphlet/Brochure Other

Monograph
Microfiche
Other

X Learning activities
X Teache-'s Manual

Material is part of a series: Yes X No

Material can stand alore X Yes No

Material is intended for supplemental use only Yes X No

Narrative:

This softback text is intended for use in a high school sett.;ny,
primarily with marketing and distributive education students. The six
chapters include (1) discovering the world of small enterprise, (2) examiiing
entrepreneurship as a career, (3) finding new enterprise ideas, (4) planning a
new enterprise, (5) putting the plan into action, and (6) preparing a

financial plan. Illustrations are provided throughout the text to supplement

the reading. Student activities provided at the end of each chapter include
matching vocabulary exercises, short-answer questions, and case studies. A

teacher's manual i< also available and includes teaching tips, tests, test
keys, etc.
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A, C-1, E

Hutt, Roger W. Discovering Entrepreneurship. Cincinnati, Ohio: South-
Western Publishing Co., 1982.

Availability: Address: South-Western Publishing Cu.
Cincinnati, Ohio 94010

Cost: $126.00 (4 Films and Cassettes) (School Discount Price)

Copyrighted: X Yes No
Public Domain: Yes X No

Print:

Complete text/book(s)
Modular unit(s)
Instruction Guide(s)
Lesson Plan(s)
Test(s) & Test Key(s)
Simulation/Gaming
Pamphlet/Brochure
Monograph
Microfiche
Other

t sprint:

Transparency
Film

Filmstrip
Video.

Audir

Display (posters, etc.)
Other

X

X

Material is part of a series: X Yes No
Material can stand alone: Yes X No
Material is intended for supplemental use only X Yes No (Primarily)

Narrative:

This set of four filmstrips and two audio-cassettes correlates in part
with the textbook, Creating a New Enterprise, by Roger W. Hutt. The
audiovisuals, however, may be used to supplement other entrepreneurship
materials for high school students. The titles of the four filmstrips include
(1) The World of the Entrepreneur, (2) Roads to Entrepreneurship, (3) Legal
Forms of Business Enterprise, and (4) Procedures for Planning New Enterprise.
The filmstrips are designed to introduce major topics on entrepreneurship to
high school students.
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A, B, C-1

Insurance Information Institute. Risk Management and Business Insurance. i2

minute filmstrip or slide presentation. 1981. Distr,buted by the

Insurance Information Institute, New York, NY.

AvaliaJility: Address: Insurance Information Institute
Consumer Affairs and Education Division

110 William Street
New York, NY 10038

Cost:

Copyrighted:
Public Duloain:

Print:

$20.00 (Filmstrip)
$25.00 (Slices)

X Yes No
Yes 17No

Complete text/book(s)
Modular unit(s)
Instruction Guide(s) X

Lesson Plan(s)
Test(s) & Test Key(s)
Simulation/Gaming
Pamphlet/Brochure
Monograph
Microfiche
Other

Nonprint:
Transparency
Film
Filmstrip
Video

Audio
Display (posters, etc.)
Other

Material is part of a series:
Material can stand alone:
Material is intended for supplemental use only

Narrative:

Yes
--7--Yes

Yes

X No
No

X No

X

X

The purpose of this filmstrip is to help business people who wish to became
owners cf their own firms, to identify risks and develop strategies to cope
with them. A major portion of this filmstrip is devoted to insurance
information for business since insurance is an important part of a business

person's overall risk management program. This filmstrip serves as a guide to
the would -be entrepreneur, and as an educational tool for students.
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A, C-1, D, E

Jeanneau, Joseph A.; Anderson, Dennis; Murray, Douglas; and Logan, William.
Small Business Management Instructor's Manual. Volumes I, II, III, and
IV. 3rd rev. ed. Prince Albert, Saskatchewan, Canada: Training
Research and Development Station, Department of Manpower and Immigration,
1973. (ED 082 052).

Availability: Address: Training Research and Development Station
Department of Manpower and Immigration
Prince Albert, Saskatchewan, Canada

Cost: $29.95 (HB)

Copyrighted: IF Yes No
Public Domain: Yes X No

Print: Nonprint:
Complete text/book(s) Transparency
Modular unit(s) Film
Instruction Guide(s) X
Lesson Plan(s) X Video
Test(s) & Test Key(s) Audio
Simulation/Gaming Display posters, Etc.)
t'amphlet /Brochure Other
Monograph
Microfiche -X---

Otner

X

Material is part of a series! Yes X No
Material can stand alone: X Yes No
Material is intended for supplemental use only Yes ---X---- No

Narrative:

These materials are contained in four volumes and were developed to
prepare adults of Indian ancestry to own and manage their own small
businesses. The course is divided into nine subjects including the management
process; marketing management; finance, accounting, and bookkeeping; personnel
management; business law; personal finance; business communication; productionmanagement; and office procedures. The course requires approximately five
months of full-time instruction (500 hours). Each instructional guide
includes an overview, objectives, reference materials, resources required,
methods, directions for using training techniques, and indicators (evaluative
methods).

Information regarding administering the program is also provided in such
areas as recruiting and selecting students, instructor training, funding, and
follow-up counseling.
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Jenkins, Michael D. Starting and Operating a Business in California.

Sunnyvale, CA: Oasis Press, 1980.

Availability: Address: P.S.I. Research, Inc.
Oasis Press
1287 Lawrence Station Road
Sunnyvale, CA 94089
(408) 745-1103

Cost: $26.95 (Sinder)

Copyrighted: X Yes No

Public Domain: Yes X No

Print: Nonprint:

Complete text/book(s) X Transparency

Modular unit(s) Film

Instruction Guide(s) X Filmstrip

Lesson Plan(s) Video

Test(s) & Test Key(s) Audio

Simulation/Gaming Display (posters, etc.)
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Material is part of a series: Yes X No
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Material is intenaed for supplemental use only Yes X No

Narrative:

The material includes the essential elements to start and operate a business

in California. The text narrows its scope and usefulness because of its focus
on California's business laws; however, the material presented does provide an

adequate foundation. The first section of the book examines the preliminary
considerations for going into business and includes the selection of the legal
form in which the business will operate and the advantages and disadvantages
of bLy41g an existing business. State and federal licensure and taxation con-
stitute the primary focus of this book. A comprehensive resource section 'is

provided and it includes personal services, ERISA compliance, OSHA regulations
and other information related to entrepreneurship.
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Jessup, Claudia, and Chipps, Genie. The Woman's Guide to Starting a Business.2nd ed. New York: Holt, Rinehart, and Winston Publishing Co.,
1980.

Availability: Address: Holt, Reinhart, and Winston
383 Madison Avenue
New York, NY 10017
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Copyrighted: X Yes
Public Domain: Yes
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Narrative:
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In 1972 there were only 400,000 female-owned businesses in America-3.1% ofthe total. By 1979 there were nearly 1,000,000. This text begins by
discussing some of the reasons for this dramatic rise and then deals with thepreliminary tasks involved with starting a business such as getting the idea,buying a business or franchise, planning, dealing with the legal aspects,
finding the right accountant, pricing, and obtaining credit and insurance. Itfurther discusses operating tasks such as promotion, paperwork, marketing,taxes, and personnel. The second half of the nook deals with case historiesof success-ful women entrepreneurs in six general areas of business:
retail4ng, services, home services, food, manufacturing, and franchises. Adescription of a business is given, followed by the owner of the business
sharing her experiences in the enterprise.
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Kalangi, Christopher J., et al. The Development of Entrepreneurs through

Vocational Education : Introduction to Entrepreneurship. Columbus, Ohio:

The National Center for Research in Vocational Education, The Ohio State

University, 1975. (El) 147 771).

Availability: Address: Through ERIC
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Copyrighted: Yes X No
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Narrative:

This curriculum guide is designed for first-year students in postsecondary

technical schoois. The materials are comprised of 22 modularized
instructional subunits designed to create among the students (1) an

awareness of entrepreneurship; (2) motivation for exploring entrepreneurship
as a career option; (3) an acquaintance with the skills, knowledge, and
attitudes required of an entrepreneur; and (4) an insight into the problems
and prospects inherent in entrepreneurship. Each of the 22 subunits is

organized into four major units: concept factors, personal factors, world

factors, and managerial factors. Each unit begins with a brief introduction
describing the major topics developed in the subunits. The subunits are
designed to be taught in forty-four 5O- miiute sessions. Each subunit includes
overall and enabling objectives, resources, suggested advance preparation for
the teacher, instructional activities, recommended class time, and a
bibliography. The major topics relative to entrepreneurship are developed in
the subunits.
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Narrative:
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This book analyzes the current burA of entrepreneurial activity and explains
how government policies can improve the environment for entrepreneurship. It
advocates a revival of the traditional process of innovation and venture
intitiative and laments the short-run-profit orienLation that taxes and
regulations have forced on managers.

The tcpics covered in this text are as follows: T:e rediscovery of the
entrepreneur; The entrepreneurial event; The entrepreneurial process; The
fiscal environment for entrepreneurship; Taxation and the entrepreneurial
environment: Regulation and the entrepreneurial

environment; Patents and the
entrepreneurial environment; The European environment for entrepreneurship;
The new entrepreneurs; Index.
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Kent. Calvin: Sexton, Donald L.; and Vesper, Karl H. Encyclopedia of

Entrepreneurship. Englewood Cliffs, NJ: Prentice-Hall, Inc., 1982.

Availability: Address: Prentice-Hall, Inc.
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Public Domain: Yes X Nr
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This book explores the history, psychology, sociology and social dimensions of

entrepreneurship. The concept of ventu.'e cr '.ion is examined and chapters

audressing risk and capital research are included. Ti-e relationship between

entrepreneurship and small business and internal cr ,,orate strategies are

revealed. Economic development and growth through the theor) of

entrepreneurship is provided. Research models, issues, and tie need for

education for entrepreneurship is the final focus of this text. The book is

academicall; written and contain.; excellent references. The book is well

suited for academic environments examining the theory and application of

entrepreneurship.
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Kuebbler, Gary L. Going Into Business For Yourself. Columbus, Ohio:
Distributive Education Materials Lahoratory, The Chio State University,
n.d. (FD 112 237).

Availability: Address: Instructional Materials Lab
The Ohio State University
154 W. 12th Avenue, # 139
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Copyrighted: Yes X No
Public Domain: 7 Yes No
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Narrative:

This curriculum guide is intended for use with 11th and ,2th trade
marketIng and distributive education students. It 4,s designea to help
students Jain an under,tanding of the problems and decisions that
entrepreneurs face and to obtain skills necessary in operating a small
Cosines ;. Included in the guide are 15 lesson plans with accompanying
handouts and transparency masters. A student project simulating starting and
managing a b:siness is included. Major topics are ownership and control,
store image, financing the business, location, the building, personnel
policies, behind-the-scenes work, customer servic3 policies, pricing
merchandise, buying merchandise, stock control, store promotion, risk and
insurance, records system, and government regulations. The suggested
timetable, lessons, and assignments can be adjusted to fit teacher and student
needs.
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Lane, Byron. How to ree Yourself in a Business of Your Own. Englewood

Cliffs, N.J.: Prentice Hall, Inc., 1980.

Availability: Address: Prentice Hall, Inc.
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Copyrighted: X Yes
Public Domain: Yes
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Instruction Guide(s)
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Nonprint:
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Small business represents one-half of the American econniv., one of every
two working Americans is directly or indirectly involved in small business.
Many fail, but the challenge that is still there is the focus of this
handbook. Emotional fulfillment, being one s own boss, proving one's self,
and directing one's own destiny are the basic appeals of entrepreneurship.
These four themes are examined from a "totalistic" perspective--interrelating
work and life. Topics include the new entrepreneur, starting a new business,
forms of business ownership, sources of finance, managing the enterprise,
sources of help, working with people, and the small business of the future.
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Leach, James A. "Increasing Productivity through Vocational Education and
Training for Self Employment." Potential Role; of Vocational
Education In Improving the Productivity of the 4orkforce. Springfield,ill.: University of Illinois at Urbana-Champaign, College of Education,1981. (ED 205 681).

Availability: Address: Through ERIC

Cost: ERIC Document Ordering Instructions and Charges

Copyrighted: Yes X No
Public Domain: X Yes No

Print:

Complete text/book(s)
Modular unit(s)
Instruction Guide(s)
Lesson Plan(s)
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Simulation/Gaming
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Narrative:

This is one of seven chapters in a monograph dealing with the impact of
vocational education on the improvenent of worker productivity. This chapterdiscusses the relationship between small businesses and increased workerproductivity. It also identifies target groups that would benefit from
entrepreneurship training. The chapter is divided into five sections:
introduction, productivity of the small business sector, the need foreducation and training in tho small business sector, implications forvocational education, and summary. The chapter is intended for
entrepreneurship instructors and/or program coordinators, vocational educationgra,Juate students, vocational supervisors, and vocational directors.
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Leslie, Mary, and Seitz. David D. New Businesses Women Can Start and

Successfully Operi:e: The Woman's Guide to Financial Independence. New

York: Barnes ane Aohle Books, 1979.

Availahility: Address: Farnsworth Publishing Co., Inc.
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most: $3.95 (PB)
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Copyrighted: X Yes No
Public Domain: Yes X No

Print Nonprint:
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Pamphlet/Brochure Other
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Narrative:

The authors of this paperback book primarily discuss businesses that may
be of interest specifically to woven. Businesses are grouped under 12 areas
of interest: glamour, research, creative, handicrafts. food, writing,
organizing, office, promotion, selling, animals, and people. Within these 12
interest areas approximately 101 businesses are discussed. The primary
topics addressed for each business are: (a) the idea for the business, (b)
getting started, and (c) cash flow. The first three chapters of the book
include c discussion about woen and their new role in business, financing a
business, and promoting a new business. The book concludes 4th st,:cess
stories of women in husiness.
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MacFarlane, William N. Principles of Small Business Management. New York:
McGraw-Hill Book Company, 1977.

Availability: Address: McGraw-Hill Book Co.
1221 Avenue of the Americas
New York, New York 10020

Cost: $24.50 (HB)

Copyrighted: Yes X No
Public Domain: X Yes No

Print:
Nonprint:

Complete text/book(s) X Transparent.),
Modular unit(s) Film
Instruction Guide(s) Filmstrip
Lesson Plan(s) Video
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Narrative:

Businesses succeed because they are operated in accordance with sound
management practices, the basic principles of which are delineated in thistext. The major objectives of this book are to acquaint prospective smallbusiness managers/owners with these basic principles; to introduce the toolsneeded for effective planning, organizing, e.nd controlling; and to developskill in analyzing management problems and dealing effectively with them. Thetext is written in a question-and-answer format. It provides an overview forthe prospective entrepreneur of the major problems typical of small
businesses. For the incumbent business owner, it provides a means of
self-evaluation. The twenty-one chapters are sub-divided into six sections:
managing a small business, establishing the business, financial and
administrative control, marketing procedures, operations management, and legaland governmental controls. There are five appendices providing SBA field
office addresses, SBA publications lists, free SBA management assistance
publications, a listing of national trade associations, a Small Business
Reporter Publication Index, a bibliography of enrichment references, and a keyfor chapter self-checks. An instructor's guide is available.
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Mancuso, Joseph R. The Small Business Survival Guide--Sources of Help for

Entrepreneurs. Englewood Cliffs, N.J.: Prentice-Hall, Inc., 1980.

Availability: Address: Prentice-Hall, Inc.
Order Departme
200 Old Tappan Road
Old Tappan, NJ 07675
(201) 767-5049

Cost: $10.95 (PB) (ISBN# 814-211)
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Copyrighted: X Yes No
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Narrative:

This publication identifies a wide variety of resources of interest to

beginning or practicing entrepreneurs. The chapters include: sources for
advertising and public relations and how to obtain them free; sources from
which to obtain grants from foundations and government agencies; sources to
familiarize the entrepreneur with various issues pertaining to bankruptcy; a
listing of the best-selling books in the country on small business; a listing
of business associations that are of value to entrepreneurs; sources that
offer guidance for developing a business plan; sources cf help specifically
for Canadian businesses; a list of data-processing information; a list of
places for entrepreneurial education; sources of information to assist a
franchisee; a list of financial journals and newsletters; a listing of
government sources of information; sources of management assistance; a list of
organizations and directories that will help entrepreneurs find competent
sales representatives; marketing directories/publications, organizations that
exist to help entrepreneurs with the marketing functions, ar,:! marketing
research agencies; sources r' information for minority businesses; a listing
of resources on how to obtaibl patents and how to protect trademarks and
inventions; information on obtaining loans from the Small Business
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Administration; a directory of small business investment companies; sources ofhelp to the entrepreneur (note: the author considers this to be the mostvaluable section of the book); information on taxes and tax shelters; alisting of Department of Commerce publications and field offices; sources ofinformation on venture capital; sources of information geared specifically
towards women; and a list of miscellaneous publications.
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McCaslin, Barbara S., and McNamara, Patricia P. Re Your Own Boss: A Woman's

Guide to Planning and Running Her Own Business. Englewood Cliffs, N.J.:

Prentice-Hall, Inc., 1980.

Availability: Address: Prentice-Hall, Inc.
Order Department
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Old Tappan, NJ 07675
(201) 767-5049

Cost: $16.95 (HB)
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Copyrighted: X Yes No

Public Domain: Yes --7--No

Print:
Complete text/book(s) X

Modular unit(s)
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Narrative:

This book was written for women who want to become business owners. It

provides an introduction to business ownership and marketing research, how to

develop a marketing plan, how to choose a legal structure, the necessities of

establishing a business, how to determine financial needs and where to yo for

financing, information on financial planning and recordkeeping, inventory

control and purchasing techniques, and information on hiring and good human

relations. The final chapter includes procedures for developing a business

plan. Throughout the chapters there are worksheets with answer sheets

provideJ in the Dack of the book. A vocabulary of business terms is also

included. This book is based on the experience and advice of over 300 women

business owners and many women business ex -arts. It grew out of the

curriculum materials on women in entrepreneurship developed under contract

with the U.S. Office of Education.
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McCaslin, Barbara S., and McNamara, Patricia P. How To Start Your Own
Business: Women Entrepreneurs Project. LosTrgTles, Calif.: Unive,sityof California-Los Angeles, Division of Vocational Education, 1977. (ED156 906, ED 156 907, ED 156 908).

Availability: Address: Through ERIC

Cost: ERIC Document Ordering Instructions and Charges

Copyrighted: Yes X No
Public Domain: X Yes No
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Narrative:

A small business management program targeted for women at postsecondary and/oradult levels is described in three volumes: Final Report, Instructor's
Manual, and Instructional Materials. A survey of California women businessowners was made to identify the characteristics and needs of women
entrepreneurs. Based on this survey, an entrepreneurship education programand curriculum were developed and pilot-tested with eight women. The finalreport describes the background of the project, needs, purposes and
objectives, procedures for curriculum development, procedures for testing thecurriculum materials, and the survey used to identify characteristics andneeds of women entrepreneurs. The instructor's manual (the second volume)provides information needed to teach an entrepreneurship course by usingcurriculum materials developed through the project.

The instructional materials (the third volume) are organized into eightlearning activity packages (LAPs). The LAPs are self-paced, student-centeredmodules which take the learner through the process of preparing a businessplan. Students actually prepare a business plan through a series of
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Narrative: Continued

simulated learning activities. Each LAP includes a rationale statement,

behavioral objectives, homework learning activities, a list of optional

reading materials, fact sheets containing basic content, ?nd worksheets.

Titles of the LAPs include: Small Business Ownership/Introduction;

Marketing Research; Marketing Plan; Setting Up Your Business/Start Up;

Decisions and Choices; Financial Planning; Financing; Operations/Running You-

Business; and Putting It All Together/Planning Your Business.
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McFarlane, Carolyn. Gattin Down to Business: What's It All About. (Module1). Developed at t e merican nstitutes for Resea-ch under support fromthe Office of Vocational and Adult Education, U.S. Department of
Education, Contract No. 300-79-0535. Madison, Wis.: The VocationalStudies Center, University of Wisconsin-Madison, 1981.

Availability: Address: Vocational Studies Center
University of Wisconsin-Madison
964 Educational Sciences Building
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Cost: $10.00 (Student Guide)
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Copyrighted: Yes
Public Domain: X Yes

Print:

Complete text/book(s)
Modular unit(s)
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Pamphlet/Brochure
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Nonprint:

Transparency
Film

Filmstrip
Video
Audio

Display (posters, etc.)
Other
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Narrative:
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This is Module 1, an introductory or "core" module to an additional 35instructional modules developed as part of a research project entitled"Development of Entrepreneurship Training Components for VocationalEducation." Module 1 provides a generic introduction to entrepreneurship.Examples of businesses related to seven major vocational education subjectareas are provided. Also included is a general discussion of managementprinciples appropriate for all small businesses.
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Narrative: Continued

Module 1 includes both student and teacher guides. It is divided into 15

un'ts, each with identified goals and objectives. The case study approach to

skill development is used. Supporting text to the case studies, individual

and group activities, and discussion questions are also included. There is

an overall summary and a written quiz for the module.

(See pp. 21, 65, and 85 for other American Institutes for Researd materials)
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McFarlane, Carolyn, and Colby, Pamela. Resource Guide of Existing
Entrepreneurship Materials. Develo,,d at the American Institutes for
Research under support from the Office of Vocational and Aoult Education,
U.S. Department of Education, Contract No. 300-79-0535. Madison, Wis.:The Vocational Studies Center, University of Wisconsin-Madison, 1981.
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University of Wisconsin-Madison
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Copyrighted: Yes X No
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Nar ative:

The resource guide is a product of a research project entitled "Development ofEntrepreneurship Training Components for Vocational Education." The Guidelists all entrepreneurship materials identified during the literature reviewphase of the project. It includes a bibliographic listing of materials thatwere used to develop the 36 instructional modules for seven major vocationalfields as well as a bibliography of general background information onentrepreneurship. This guide is of value to educators who eesire incormationon entrepreneurship in addition to that found in the Getting Dowr to Businessmodules.

(See pp. 21, 65, and 85 for other American Institutes for Research materials)
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McVicar, Marjorie, and Craig, Julia F. "4; ^:!: °y My Own Business:

Entrepreneurial Women Share Their Secrets for Suc-ess. New York: Richard
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Public Domain:
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Material is part of a series: Yes X No
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Narrative:

This book is based on the e,,periences of over 100 women business owners.
The authors describe the processes of opening and operating a business, as
well as issues, challenges, aod problems unique to women entrepreneurs. Part

I discusses the preliminary groundwork that is necessary before bu:iness plans

are implemented, Such groundwork Ocludes personal analysis and exzmining
and developing c-iginal ideas. Part II provides mole specific information for
onerating differnt types of businesses: retail, service, and manufacturing.

Several general Aclusiorz about businesswomen are provided. A resource list
for each chapter is provided at the end of ',,he book.
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Ihis publication identities sources it information to help the entrepreneur.
t istings include: generic books of, entrepreneurship and other sources of
rooks; women resources; government piblications. ,'urces of franchising;
resources from the Interr i Revenue '-)ervice; 1J.. postal publIcotions; sources
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Narrative:

In this critical issue paper presented to the President and the Congress

of the United States, the importance of small business ventures in our economy

aril the significant impact vocatioral education can have on entrepreneurship

education are discussed. Vocational education has paid too little attention

to self-employed persons who discover and create their own jobs. These

entrepreneurs are essential to economic vitality. There is a need tc create

more entrepre-,:urial work opportunities inside existing organizations. The

time has come to focus national attention on education for self-employment

including (1) re-examining public policy to see how government may 5e

discouraging small business formation, (2) enlarging manpower policy

corceptions to include self-employment incentives, (3) encouraging business to

redefine employment in entreprereurial terms, and (4) learning how to modify

educational programs to prepare people for entrepreneurially-defined work.
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This resource materials package on entrepreneurship is designed for useby secondary and postsecondary vocatio. ai edu,Lators to assist in the
development or organization of a program in small business management.Section I contains a bibliography of printed materials concerned with
entrepreneurship. Information is organized into four parts: getting ready tobecome an entrepreneur, iecoming an entrepreneur, being an entrepreneur, and
additional sources. Section II contains the bibliography portion of a
three-volume publication entitled Minding Your Own Business and is organizedintc three parts: the environment -67small business, managing a ;mall
business, and curricula. Section III provides a listing of publications onentrepreneurship which have beer selected from a search conducted by the
Educational Resources information Center (tRIC). Finally, Section IV containsabstracts of new and continuing projects concerning entrepreneurship
administered Di the U.S. Office of Education, Division of Research and
Demonstration in the Bureau of Occupational and Aduit Education, Fiscal Years1976 and 1977.
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Nonprint:
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Audio
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Other

Chapter in Text

Material is lart of a series Yes On

Material can stand alone: Y Yes No

Material is intended for supplemPrital use only Yes X ro

Narra,,ve:

This resource on entrepreneurship is one of the chapters of the 1902

Yearbook of the American Vocational A,seciation. The intended readers of the

chapter are individuals directly responsible for organizing and/or teaching

entrepreneurship.

The first half of the chapter can be used as a partial resource for
Introducing entrepreneurship to students. It contains statistics relating
entrepreneurship that were presented at the 1980 White House Conference on
Small Business, farts concerning the importance of small businesses,
information on increasing entrepreneurial opportunities, and examples of the
contributions of small businesses. The second half of the chapter present:
implications of entrepreneurial training for vocational education. four

levels of entrepreneurial training are identified and suggestions are also
given regarding new training approaches.
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Nelson, Robert E.; Leach, James A.; and Scanlan, Thomas J. Ownin_g_and
Operating a Small Business. Urbana-C)ampaign, Ill.: University of
Illinois, Department of Vocational-Technical Education, Division of
Business Education, June, 1976. (ED 133 435).

Availability: Address: University of Illinois
Department of Vocational-Technical

Education
Urbana-Champaign, IL 61801

Cost: Not Available

Copyrighted: Yes X No
Public Domain: X Yes No

Print: Nordrint:
Complete text/book(s) Transparency
Modul4r unit(s) Film
Instruction Guide(s) X Filmstrip
Lesson Plan(s) Video
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Simulation/Gaming Display (posters, etc.)
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Material is part of a series: Yes X No
Material can stand alone: X Yes No
Material is intended for supplemental use only Yes X

Narrative:

This curriculum guide con,. AS 14 units designed to aid the teacher in
providing instruction in small business ownership and management for students
at the secondary, adult, continuing education, or community college levels.
Each unit consists of an introduction; objectives; content; and suggested
activities, including projects, group dynamics, simulations, role playing,
case studies, and assignments. Most units contain at least one case study
depicting a real-life business situation. Units include: the nature of small
business, determining product and market, selecting the location, obtaining
initial capital, choosing the legal form of organization, managerial planning,
recordkeeping, financial management, credit and collections, advertising and
sales promotion, employee and community relations, obtaining informaLion and
assistance, insurance, and the future of small business.
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Nelson, Robert E., et al. Organizing Small Business Programs in Community
Colleges. Urbana-Champaign, Ill.: University of Illinois, Department of
Vocational and Technical Education, Office of Vocational Education
Research, dune, 1,2.

Availability: Address: Curriculum Publications Clearinghouse
Western Illinois University
46 Horrabin Hall
Macomb. lu 61455
(309) 28-1917

Cost: $1.00 (PB)

Copyrighted: Yes X No

Public Domain: X Yes No

Print:

Complete text/book(s)
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Pamphlet/Brochure
Monograph
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Other
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Nonprint:

Transparency
Film
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Video
Audio
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Material is part of a series: Yes X No

Material can stand alone: X Yes No
Material is intended for supplemental use only Yes X No

Narrative:

This publication provides information to Illinois community colleges for de-
veloping educational programs designed to meet the needs of current and future
small business entrepreneurs. In the introduction, the importance of the
sma.. business sector to the economic growth of the state is explained. The
role of the community college in facilitoti 4 small business development is
described. A model to follow in designing entrepreneurial training programs
is presented. Suggestions regarding the following program components are pro-
vide,;: participant needs, program contents, advisory committees, neeas
assessment strategies, financing the program, promoting the program, miscellan-
eous program details, and evaluating the program. Finally, a few exemplary
entrepreneurial training programs from throughout le United States are cited.
An extensive bibliography is included, with listings of available curriculum
yuides and textbooks, sample forms, course outlines, degree programs, etc.



73

A, B, C-7

Packard, Sidney, and Carron, Alan J. Start Your Own Store: Managing,
Merchandising, and Evaluating. Englewood Cliffs, N.J.: Prentice-Hall,
Inc., 1982.

Availability: Address: Prentice-Hall, Inc.
Order Department
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(201) 767-5049

Cost: $19.95 (HB)

Copyrighted: X Yes No
Public Domain: Yes --7--NG

Print: Nonprint:
Complete text/bool(s) X Transparency
Modular unit(s) Film
Instruction Guide(s) Filmstrip
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Pamphlec/Brochure Other
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Material can stand alone: X Yes No
Material is intended for supplemental use only Yes X No

Narrative:

According to the authors, retail sales for 1981 were estimated to reach
$1 trillion generated by 1.8 million stores, 35% of which have no paid
employees and only 7% of which employ more than seven people. Success in
small business ownership, according to Dun and Bradstreet, is based upon
personal preparedness. This text is designed to provide a prewatory
introduction to the potential retail entrepreneur. Topics are grouped into
three topical areas: opening the store, operating the store, and evaluating
the store's performance. This handbook is suitable for self-instruction.
Appendices provide information on government regu ations, insurance
requirements, SRA checklists, SRA loans, and SRA field office addresses.
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Persons, Edgar A., and Swanson, Gordon I. Entrepreneurship Education for

Adults--Program Development and Implementation. St. Paul, Minn.:
University of Minnesota, Division of Agricultural Education, Department of

Vocational Education, 1979. (ED 133 563, ED 133 569, _0 167 761, ED 167
762, ED 167 763, ED 167 764, ED 167 765, ED 167 766).

Availability: Address: Minnesota Curriculum Service. Center
3554 Bear Avenue
White Bear Lake, MN 55110
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Copyrighted: Yes X No

Public Domain: Yes No
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Material is a series: X Yes No

Material can stand alone: X Yes No

Material is intended for supplemental use only Yes X No

Narrative:

Developed through a two-phase project, a three-year small business
management adult education program is described it eight volumes entitled:

1. Small Business Management: Instructor's Manual

2. Small Business Management: Volume II -- Business Analysis. Second Edition

3, Small Business Management: Volume III -- Curriculum: Year I, II, III

4. Small Business Management: Addendum to Small Business Managemert
Education Volume III

5. Small Business Management: Instructor's Manual On Intrepretation of
Small Business Analysis Data

6. :mall Business Management: Getting a Small Business Manan?m6nt Education
Program Started

(Continued on next page)
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7. Small Business Management Hucation: Final Report-- An Adult Education

Program: Development, Demonstration anfl [valuation of Management
Education programs for rwall PiA,,iness Fritrepreneurs, Including

Minorities

Small Business managemeot EdwatiDr: :-ritnprereurship Education for

Adults Program Development and Implementation: Final Report

The purpose of the comprehensive prograr' is to help families improve the
effectiveness of their husioess operation and enable them to reach family and

business goals. The instructor's manual (the first volume) is intended to

serve as a guide for estahlishiny a small business management adult education

program in a community, It includes the following: philosophy and

description of the program, responsibilities of the instructor, using advisory
committ-es, implementing the program, senuring enrollment, organizing the
program, e,-luatiny the program, and an annotated bibliography. A practice

problem in year-end business analysis is presented in Volume II to provide
piperience with a system of single-entry bookkeeping. Volume III, a

curriculum guide designed for a three-year program, contains unit objectives;
transition of units; key questior:,; teaching strategies; summary; resources
and equipment needed; lists of refer.nces; and appendice' containing student
handouts, worksheets, and/or transparency masters. The lourth volume is a

supplement to Volume III and r_ontains additional handouts, case problems,
schedules, and seminar information keyed to specific units of instruction.
fhe fifth volume provides instructors with suggestions on how tables and
significant figures formed in a small business report can be used by students

to improve the management of small businesses. The sixth volume describes
step-by-step procedures for starting a small business management education

program. It serves as a model for program implementation: needs assessment,
legislation, instructor certification, solicitation of support, and preservice

workshops for instructors.

The final report for the first phase of the project is contained in a

seventh volume. It describes the background of the project, site selection,

staff development, selection and use of advisory committees, curriculum
development procedures, evaluation, and dissemination activities. The eighth
volume is the final report for the second phase of the project. It provides

background information, a brief description of each major activity that was
accomplished during the sezond phase, a list of the products that were

developed, and dissemination procedures.
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Pirikh, V.M. High Technology Industries Through Entrepreneurial Education.

Burnaby, British Columbia: British Columbia Institute of Technology,
Directed Study Center, 1979. (ED 171 991).

Availabi.:ity: Address: Through ERIC

Cost: Eric Document Ordering Instructions and Charges

Copyrighted:
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Narrative:

This report examines a study to promote high-tech industries in British
Columbia using an in.egrated educational and economic development program.
Topics discussed in the report include: the historical development and
importance of entrepreneurship education in British Columbia, types of
industry suitable for Britisn Columbia, a model educational program (basic
concepts of the model, on-camrns tmning, on-the-job training), developing
manufacturing industries, and cost considerations. The "discovery park" model

addressed in the report 1.; an active cooperative effort between educational
institutions, different deoartments and levels of government, small-scale
manufacturing units, and a cooperative-based large marketing corporation that
would provide basic knowledge in specific fields, specialized skills in the
field of manufacturing, on-the-job training to provide the "state of the art"
in industry, and business management skills, both general and unique. Once a
student graduates and launches a venture, the program would provide ongoing
assistance.
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Ransom, W. J. Evaluating and Planning for Your Business Survival and
Growth. Lancaster, OH: E. Ralph Sims, Jr. and Associates, 1982.

Availability: Address: E. Sims Consulting Group, Inc.
919 E. Fair Avenue
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(614) 564-1091

Cost: $30.00

Copyrighted: X Yes No
Public Domain: Yes X No
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Complete text/book(s)
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Narrative:

This doument includes sections on business failure; survival techniques; the
purposes, goals, objectives and philosophies of small businesses; assodate
attitude survey; evaluation tools to determine mar t size; position and
fallacies; and how to evaluate your competitors. Ater one-half of this work
concentrates on the financial aspects of small business management, which
includes financial rates analysis, people ratio analysis, cash flow analysis,
break-even analysis, financial statements and the "Z" ratio probability ofbankruptcy. The final section addresses survival planning and decision-
making. This document is a very practical and realistic approach to small
business management.
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Reece, Barry L., and Lyncn, Richard L. Developing Competency-Based
Inaividualized Instructional Modules for Owner-Managers or Small Business

Firms: Final Report. Blacksburg, Va.: Division of Vocational and
Technical Education, Virginia Polytechnic Institute and State UniversiLy,

1977. (ED 164 779).

Availability: Address: Through ERIC

Cost: Eric Document Ordering Instructions and Charges

Copyrighted: Yes X No

Public Domain: X Yes No

Print: Nonprint:

Complete text/book(s) Transparency
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Narrative:

This is the final report of a project designed to develop, administer, and
estiluate an in-service education program for owner-managers of newly-formed

small business firms. The project objectives included: (1) identifying the
core-crucial managerial-entrepreneurial competencies needed by owner-managers
of newly-created small business firms, (2) p1_,Jaring a series of
competency-based individualized instructional modules, and (3) recruiting and
enrolling a minimum of twenty-five owner- managers in a self-paced program of
study. A review of literature was undertaken to identify the reasons for

failure of small business firms, to determine needed owner-manager
competencies, and to determine the content for a training program.
Twenty-four core-crucial competencies were identified from the literature
review and verified by an entrepreneurship advisory committee. Twelve

self-paced instructional modules were then written featuring audio cassettes,
instructional materials, and learning experiences. References published by
the Small Business Administration were also included in the modules. A

176



79

Narrative: Continued

trainitA p 3gram for twenty-seven
owner-maagers was conducted using themodules. Assistance was provided in completing the modules by specially-

trained teacher-counselors and a third-party evaluator. It was concluded thatthe self-paced study was an acceptable approach to the aevelopment of
competencies needed for the successful operation of newly-created smallbusinesses.
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Reece, Barry L., Lynch, Richard L.; et al. .Achieving Success Ir Small

Business: An Educational Program fo- New Smal; Business Owner-Managers.
Blacksburg, Va.: Division of Vocational and Technical Education, Virginia
Polytechnic Institute and ',tate Uriversity, 1977.

Availability: Address: Wisconsin Vocational Stuale Center

964 Educational Sciences Builaing
1025 W. Johnson St.
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Copyrighted:
Public Domain:

Yes X No

Yes No

Print: Nonprint:

Complete text,'book(s) Transparency

Modular unit(s) X Film

Instruction Guide(s) X Filmstrip

Lesson Plan(s) Video

Test(s) & Test Key(s) Audio

Simulation/Gariing Display (posters, etc.!

Pamphle/Pmhure Other
Monog, 1

Microfiche

Other

Material is part o a series: _Yes X No
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Narr five:

These materials consist of twelve self-study, self-paced instructional
modules designed to develop basic management skills for owner-manayers of
newly-created small retail, wholesale, or service business firms. The titles

of the instructional modules include: Success in Small Business: Luck or
Pluck; Determining Capital Needs; Estinating Your Business Potential; Creating
an Effective Rusiness )mage; Developing Your Sales Promotion Plan; Developing
Ads That Produce Results, Improving Profits Through Effective Management;
Improving Employee Select,,n, Training, and Supervision; Merchandising: The

Key to Greater Profits; Business Records: Good Medicine Tastes Bad Assessing
the Health of Your Business; Protection for You ann Your Busines!,. Each

module is organized into five elements: (1) cover page (describes the content
of tho modu,e in concise terms); (2) audio tape (presents a preview of major
concepts described within the inc :uctional module); '3) printed material
(describes important small busine, management concepts); (4) learning
activities (provide an opportunity to apply key concepts to individual
business sitwAions); (5) preferred readings (sources for addition.1
information regarding the major topic covered in the module).



81

A, C-1, E

Rice, Fred, et al. Small Business Manag.e.i;cnt: Going-Into-Business Modules
for Adult and/or Post Secondary Instruction. St. Paul, Minn.:
University of Minnesota, Oeparcment of Agricultural Education, Division
of Vocational Educatinn, 1978. (ED 167 761).
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Copyrighted: Yes X No
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Narrative:

Fifteen modules on small business management are provided in this
curriculum guide developed for postsecondary and/or auult vocational
instructors. Module titles are as follows: decision-making steps, financing
a small business, location of small business, record systems, the balance
sheet and profit and loss statement, purchasing, marketing, sales, cash flow,taxes and depreciation,

insurance, management controls for smll business,
employer-emplcyee relations, break-even analysis, and maxir.;zing profit. Eachmodule is organized into seven elements: (1) introduction; (2) behavioral
objectives; (3, transition of modules (a brief summary of the previous,
current, and following module); (4) the lesson (content ;s centered around aseries of key questions related to student objectives, with each key cuestioncontaining a suggested teaching strategy); (5) summary (key points); (6) unit
evaluation instrument (including instructios for using and an answer key);and (7) transparency masters for use in the lessons. Each module requires1-1/2 to 2 hours to complete.
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Richman, Charles S. Small Business Enterprises for Workers wito Hsahr,rtics.

Falls Church, Va.: Institute for Intormation Studies, 1982.

(ED 215 180)
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Narrative:

Designed to make disub ed individuals aware of their own potentia'
entrepreneurial capacities, this self-help minual provides information to
help potential entrepreneurs make appropriate small business decisions and

find needed information and resources. Following a discussion of

entrenreneurship as an employment option, various topics relevant to the
disab,ed entrepreneur are covered, including entrepreneurial success stories,
entrepreneurship and the self-help movement, and home-based er:crepren!urs. In

d section devoted to developing and organizing a business enterprise, the
:ollowing topics are discussed: gathering ideas for business opportunities,
the business outlook, entrepreneurial business opportunity areas for the
1980's, and forms of business organization. Guidelines are set forth for

develor'ng a business plan, Outlined next are types and sources of public and
private- assistance. Completing the guide is a section on locating a new
enter:rise, determining capital needs, and getting good h')1p.
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This instructional guide for an entrepreneurship program in secondary
schorl° consists of 13 units which may be used as the primary or supplementalresourc. for a one-semester ourse. Also, The materials may be useful topostsecondary and adult education instructors. The following items areyrovided for each unit: objectives, hando.As containing necessary content andbackground information, questions for discussion,

transparency masters, instudent activities. The 13 units include (1) introduction tJ entrepreneurshipand serf- employment; (2) selection of an effective legal form of busines.organization; (3) selection of effective specialized assistance; (4) finncingthe small business; (E) selecting a location; (6) building, Auipment, anilayout; (7) operating permits, licenses, and tax regulations; (8) personnelmanagement for the entrepreneur; (9) building a flexible advertising plan;(-,0) determining pricing and credit policies; (11) inventory and supplies:(12) understanding a basic accounting system; and (13) selection of effectiveprotective steps.
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Narrative:

This book is intended for both newcomers to business and seasoned entrepre-

neur,. It will help any business person avoid the pitfalls of borrowing as

well as obtain the fastest and best financing. The information will help

entrepreneurs determine their financial need, identify where to go for money,

pres6nt their cases, negotiate, identify what to look for in a loan agree-

ment, and understand the actual obligations of the borrower. The appendices

include a sample packet cf materials that could be presented to a lender and

lists of venture capital companies and small business investment companies.
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No. 300-79-0535. Madison, Wis.: Th.., Vocational Studies Center,
University of Wisconsir-Madison, 1981.

Availability: Address: The Vocational Studies Center
964 Educational Sciences Building
1025 West Johnson Street
Madison, Wisconsin 53706

Cost: $6.00 (Per Student Module)
W.V) (Per Teacher Guide)

Copyrighted: Yes X No
Public, Domain: X Yes No Contract # ED 300 .9-0535

Print: Nonprint:
Complete text/book(s) Transparency
Mod' it unit(s) Film
In uction Guide(s) X Filmstrip
Lesson Plan(s) Video
Test(s) & Test Key(s) Audio
Smulation/Gaming Display (posters, etc.)
Pamphlet/Brochure Other
Monograph

Microfiche

Other

Material is part of a series: X Yes No
Material can stand alone: X Yes No
Material is intended for supplemental use only Yes X No

Narrative:

These are 35 business-specific instructional modules developed as part of
a research project entitled, "Development of Entrepreneurship Training
Components for Vocational Education." The modules were designed to be
included as an entrepreneurship component with seven vocational areas. The
titles of the modules by vocational education discipline are as follows:

Agriculture, 5 modules: Dairy Farming, Farm Equipment .7.e pair,

Fertilizer and Pesticide Service,
Garden Center, Tree Service
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NarrativL li ,

Business and modules: Answering Service, Bookkeepiny Service,
Secretarial Service, Software Design

Company, Word Processing Service

Health, 3 modules: Health Spa, Nursing Service,
Wheelchair Transportation Service

Marketing and Distributive, 7 modules: Apparel Store, Bicycle Store,
Business and Personal Service,
Flower and Plant Store,
Innkeeping, Specialty Food Store,
Travel Agency

Home Economics, 5 modules: Day Care Center, Home Attendant
Service, Housecleaning Service,
Restaurant Business, Sewing
Service

Technical, s modules: Energy Specialist Servicc, 0uard
Service, Pest Control Service

Trades and Industrial, 7 modules: Air Conditioning and Heatiny
Service, Auto Repair Shop,
Carpentry Business, Construction
Electrician Business, Hair Styliny
Shop, Humbirg Business, Welding
Shop

Each ifiodule consists of student and teacher guides. The student sections

4ncude nine units with goals and objectives, a module summary, case studies,

supporting text, individual and group activities, discussion questions, and a

written quiz.

A separate teache's guide for each module provides a list of goals and

objectives, an overview of the module, suggestions for using the module,

responses to activities and discussion questions, optional points to present,

quiz answer key, and a list of suggested readings. Instructional time for

each module is approximately 10 class perioos.

Each module contains the same basic information related to the

business discussed in the specific module. The use of these modules should

he preceded by Module 1, Getting Down to Business: What's it all About?, which

is a generic introduction to entrepreneurship.

(See pp. 21, 63, and 65 for other American Institutes for Research materials)
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Scanlon,Thom3c J.; Sradl, Henry J.; Nelson, Robert E.; Evens, Rupert N.;
Flexman, Nancy A.; Horton, Sally E.; Whobrey, Ruthann Ryan; and Lettmayr,
Christian F. Entrepreneurship Education: Learnina_the Skills, Vol. I.
Entrepreneurship Education: Apply the Skills, Vol. II. Entrepreneurship
Education. Supplementary Readings, Vol. III. Methods and Materials for
Entrepreneurship Education Project (MMEE). Phase III Report, No. 166.
Springfield, Illinois State Office of Education, Division of Adult,
Vocational and Tecnnical Education, 1980. (Vol. I: ED 190 863)(Vol. II:
ED 190 864) (Vol. III: ED 190 865) (Final Report: ED 192 021).

Availability: Address: Curriculum Publications Clearinghouse
Western Illinois University
46 Horrabin Hall

Macomb, IL 61455
(309) 298-191;

Cost: 52.6.00 (per set) (PB)

Copyrighted: Yes X No
Public Domain: X Yes No

Print:

Complete text/book(s)
Modular unit(s) X

Instruction Guide(s) X

Lesson Plan(s)
Test(s) & Test Key(s)

Simulation/Gaming
Pamphlet/Brochure
Monograph
Microfiche
Other

X

X

Nonprint:

Transpi ncy
Film

Filmstrip
Video
Audio

Display (posters, etc.)
Other

Material is part of a series: Yes X No
Material can stand alone: X Yes No
Material is inLended for supplem?ntal use only Yes X No

Narrative:

This three-volume curriculum guide and final report emphasizes entreveneuridl
skills in relation 4.o management and industry. Volume I provides an
orientation to the course and four instructional units: inner control,
innovation, decision making, and human relations. Each unit contains
information related to six management skill areas: determining product and
market, selecting a location, advertising and sales prom,'ion, recordkeeping,
obtaining initial capital, and employee and community relations. Volume II
focuses on planning and completing student projects related tc t;le kill areaslisted previously. Volume III includes critical incidents, reJdinci,s, and
suggested addiLional resources which complement the instruction strategies
contained in the first two volumes. The curriculum guides provide objectives,

185



88

Narrative: Continued

learning activities, transparency masters, Pnd handouts.

The final report describes field testing, revision, and publication of the

curriculum materials. Suggestions for establishing new courses in community

colleges and implementing the materials in existing courses are provided. A

listing of contacts at the state, national, and international levels is

included.
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Schlichting, Harley. Operating Your Own Business. Columbia, Mo.:
University of Missouri-Columbia, Instructional Materials Laboratory,
1980. (ED 195 806),

Availability: Address: Instructional Materials Laboratory
University of Missouri-Columbia
10 Industrial Education Building
Columbia, Missouri 65201

Cost: $4.00 (P5) (Catalog No. DE-35-I)

Copyrighted: Yes X No
Pub is Domain: X Yes No

Print: Nonprint:
Complete text/book(s) Transparency
Modular unit(s) Film
Instructi6n Guide(s) X Filmstrip
Lesson Plan(s) X Video
Test(s) & Test Key(s) X Audio
Simulation/Gaming Display (posters, etc.)
Pamphlet/Brochure Other
Monograph
Microfiche
Other : Assignment Sheets

Handouts

X

Material is part of a series: * ;;_yes No
Material can stand alone: X Yes

No

No
Material is intended for supplemental use only Yes __

* A series of units which comprise the Missouri Marketing and Distributive
Education secondary curriculum.

Narrative:

This secondary marketin; and distributive education perforinance-based
instructional unit contains nineteen lesson plans, each designed for a

fifty-five minute instructional period. The following topics are included:
types of small and large scale business establishments, (2) customer

identification, (3) business locations, (4) stor. layout, (5) equipment,
(6) product planning, (7) financing, (8) organization, (9) government
regulations, and (10) legal issues. Each lessen plan includes objectives,
information sheets, assignment sheets, transparency masters, and teacher and
student activities. Optional activities, a bibliography, a poc_ .ssessment
instrument, and a unit evaluation instrument and key are included at the end
of the unit.
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Shuchat, Jo. Mini Problems in Entre reneurshi Volume IV. Boston, Mass.:

CRC Education and Human Deve opment Inc., 1979. ED 158 042).

Availability: Address: Superintendent of Documents

U. S. Government Printing Office

Washington, D.C. 20402

Stock #: 017-080-02003-2
(202) 783-3238 or Telex (#710-822-94?3)

Cost: $5.50 (PB)

Copyrighted: Yes

Public Domain: X Yes

Print:
Complete text/book(s)
Modular unit(s)
Instruction Guide(s) T
Les:.on Plan(s)
Test(s) & Test Key(s)

Simulation/Gaming X

Pamphlet/Brochure
Monograph
Wcrofiche X

Other

'A No

No

NN.print:
Transparency
Film
Filmstrip
Video

Audio
Display (posters, etc.)
Other

Material is part of a series:
X Yes

Material can stand alone:
X Yes

Material is intended for supplemental use only Yes

Narrative:

No

No

X No

The miniproblems are provided to augment an introductory and/or

advanced course in small business management and ownership. They relate to

the following topics regarding entrepreneurship' women and minority

entrepreneurs, ethics, communication skills, recordkeeping, and self-

assessment. All the problems address common business situations and skills

needed by entrepreneurs; a few are presented as "games" designed to promote

skill development. The amount of time required to complete the miniproblems

is flexible; each can be completed in 10 minutes or a full class period,

according to the preference of the teacher and the class, and the time

available. The instructional format of each miniproblem is identiied (e.g.,

small group discussion, role play, brainstorming exercise, written exercise,

pencil-and-paper problem, individual exercise, etc.) although formats can be

changed as desired. Both teacher and student materials for each miniproblem

are provided. The intended level of instruction can he secondary,

postsecondary, or adult.
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huchdt, Jo; Holt, Nancy; and Regal, Mary Lewis. Something Ventured,
Something Gained: An Advanced Curriculum for Scall Business Management,
Volume II. Belmont, Mass.: CRC Education and Human Development, Inc.,
1979. -70 173 624).

Availability: Address: Superintendent of Documents

U.S. Government Minting Office
Washington, D.C. 20462
(Stock # 017-080-020002-b)

(202) 783-3?38 or Telex (#710-8229413)

nst: $6.50 (Payment is due in advance)

Copyrighted: Yes X No
Public Domain: X Yes No

Print:

Complete text /hook(s)
Modular unit(s)

Instruction Guide(s)
Lesson Plan(s)
Test(s) & Test Key(s)
Simulation/Gaming
Pamphlet/Brochure
Monograph
Microfiche
Other

X

Nonprint:

Transparency
Film

Filmstrip
Video
Audio

Display (posters, etc.)
Other

Material is part of a series: X Yes No
Material can stand alone: X Yes No
Material is intended for supplemental use only Yes X No

Narrative:

Nine units on small business management are provided in this curriculum
guide designed for use in an duvanced course in either a secondary or
postsecondary setting. Its focus is on those who are interested in
beginning a small business venture, rave some prior business knowledge, andhave a specific baciness in mind. The nine unit topics include: (1) SettingUp Your Business, (2) Marketing, (3) Location, (4) Promotion, (5) Systems and
Records, (6) Pricing, (7) Business Policies and Relationships, (8)
Organizational Structure, and (9) Financing Your Business. At the beginning,f each unit is a summary page containing a synopsis of the unit's content,
objectives, student project work, teaching strategies, mini problems, andreferences. Also included are guidelines for presenting the material,discussion notes, and suggestions for conducting class activities. Studentinformation sheets, worksheets, case study problems, interview forms, andproject instructions are included.
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Shuchat, jG, and Otto, Judith. Small Business Management and Ownership.

Volume Three: Location Decisions--A Simulation. Boston, Mass.: CRC

Educational and Human Development, Inc., 1979. (ED 204 640).

Availability: Address: Superintendent of Documents
U.S. Government Printing Office
Washington, D.C. 20402
Stock # 017-080-02001-1
(202) 783-3238 or Telex (#710-822-9413)

Cost: $6.50 (Payment is due in advance)

Copyrighted: Yes X No

Public Domain: X Yes No

Print: Nonprint:

Complete text/book(s) Transparency

Modular unit(s) Film

Instruction buide(s) Filmstrip

Lesson Plan(s) Video

Test(s) & Test Key(s) Audio

Simulation/Gaming X 'Asplay (posters, etc.)

Pamphlet/Brochure Other

Monograph
Microfiche
Other

Material is part of a series X Yes No

Material can stand alone: X Yes No

Material is intended for supplemental use only Yes X No

Narrative:

This is a game simulating the research, analysis, and decision making a

person must do to select an appropriate business location. In the game, the

specific content area tatght to students is the process for choosing a

location for a small business; the basic skills practiced are problem solving

by analysis and logic, decision making, and constructive group interaction to

achieve a common goal. Teacher instructions, student instructions and all

game materials required are provided. The Jame takes four to six class

periods to play, including introduction, play, scoring, and post-game

discussion.
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Small, Anne, and Levy, Robert S. A Woman's Guide to Her Own Franchised
Business. 3rd ed. New York: Pnilot Industries, inc., 1975.

Availability: Address: Pilot Industries, Inc.
347 Fifth Avenue
New York, NY 10016

Cost: $2.50 (PB)

Copyrighted: X Yes No
Public Domain: Yes X No

Print:

Complete text/book(s) X

Modular unit(s)
Instruction Guide(s)
_esson Plan(s)
Test(s) & Test Key(s)
Simulation/Gaming

Pamphlet/Brochure
Monograph
Microfiche
Other

Nonprint:

Transparency
Film
Filmstrip
Video
Audio

Display (posters, etc.)
Other

Material is part of a series: Yes X No
Material can stand alone. X Yes No
Material is intended for supplemental use oaly Yes X No

Narrative:

This is a step-by-step guide showing how to participate in franchising.
It explains the franchising opportunities that have been created for women and
how to take advantage of them. The book is intended for women lf all ages
and of any status. The author provides an explanation of a franchise,
suggestions for financial assistance, types oir f,einchises suitable for women,
a list of companies by occupational area that provide franchising
opportunities for women, and a sample franchise contract.
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Smith, Brian R. How to Prosper in Your Own Business--Getting Started and

Staying on Course. Brattleboro, Vt.: The Stephen Green Press, 1981.

Availability: Address: The Stephen Green Press
Brattleboro, Vermont 05301

Cost: $11.95 (HB)

Copyrighted:
Public Domain:

Print:

X Yes
Yes

Complete text/book(s) X

Modular unit(s)
Instruction Guide(s)
Lesson Plan(s)
Test(s) & Test Key(s)

Simulation/Gaming
Pamphlet/Brochure

Monograph
Microfiche
Other

. No

X No

Nonprint:

Transparency
Film
Filmstrip
Video

Audio
Display (posters, etc.)
Other

Material is part of a series:

Material can stand alone:
Material is intended for supplemental use only

Narrative:

Yes

X YeF

Yes

X No

No

X No

This book is described by its author as a guide for entrepreneurs. Potential

entrepreneurs can select chapters of interest or can proceed sequentially

through the material. Chapter One discusses the author's concept of the new

entrepreneur and includes a brief history of entrepreneurship. Chapters Two

and Three prepare the reader to enter into business ownership by providing

information on profitability of small businesses, franchising, the mental and

physical requirements of business, and sources of assistance. Chapter Four

discusses how to prepare a business plan and provides excerpts from actual

plans. Chapters Five through Ten discuss the operation of a business,
marketing a business, financing a business, maraging personn?1, administering

a business, ad other aspects such a! the business cycle, the role of

government, business failures, selling the business, and estate planning.
Chapters Eleven and Twelve concern women and couples in small businesses.

Chapter Thirteen talks about the future of small business as viewed by the

author. Appendices include liztings of SBA and U.S. Department of Commerce
field offices, a listing of sources of information for specific businesses, a

final exam, a bibliography, and samples of a partnership agreement and two

business plans.
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Smutney, Joan F. Job Creation: Creative Materials, Activities, and
Strategies for the Classroom. Springfield, Ill.: Illinois State
Board of Education, Department of Adult, Vocational and Technical
Education, Research and Development Section, 1982. (ED 213 954).

Availability: Address: Curriculum Publications Clearinghouse
Western Illinois University
Horrabin Hall 46
Macomb, IL 61455

1/4800) 322-3905 (In Illinois)
(309) 298-1917 ;Outside Illinois)

Cost: $19.95 (No. 203)

Copyrighted: Yes X No
Public Domain: Yes No

Print:

Complete text/book(s)
Modular unit(s)
Instruction Guide(s)
Lesson Plan(s)
Test(s) & Test Key(s)

Simulation/Gaming
Pamphlet/Brochure
Monograph
Microfiche
Other

X

X

Nonprint:

Transparency
Film
Filmstrip
Video
Audio

Display (posters, etc.)
Other
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X

Material is part of a series: Yes X No
Material can stand alone:

X Yes No
Material is intended for supplemental use only Yes X No

Narrative:

Designed for use by high school students, their teachers and counselors,
these six learning modules contain creative materials to encourage individualsto think about their own talents, skills, interests, and capacities for jobcreation. Each module consists of student worksheets and teacher guides.
Covered in the first five modules are the following topics: (1) Identifying
personal skills and their relationship to job creation; :2) Identifying job
creation opportunities in the community; (3) Planning and organizing in job
creation; (4) Elements of job creation, including involvement, cmmunity,
risk-taking, accomplishing, and task performance; and (5) Assessing oneselfand one's readiness for involvement in entrepreneurship as well as starting
and developing new ideas. The sixth module (complementing the first five)consists of an audio cassette script which includes the words to 11 songs
concerning the topics addressed in the modules, as wall as worksheets for
teachers and students.
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Steinhoff, Dan. Small Business Management Fundamentals. 2nd ed. New York:

McGraw-Pill, 1978.

AKilability: Address: McGraw-Hill
1221 Avenue of the Americas
New York, NY 10020

Ccst: $24.95 (HB)

Copyrighted:
Public Domain:

X Yes No

Yes X No

Print: Nonprint:

Complete text/book(s) X Transparency

Modular unit(s) Film

Instruction Guide(s) Filmstrip

Lesson Plan(s) Video

Test(s) & Test Key(s) Audio

Simulation/Gaming Display (posters, etc.)

Pamphlet/Brochure Other

Monograph
Microfiche
Other

Material is part of a series: Yes X No

Material car, stand alone: X les No

Material is intended for supplemental use only Yes X No

Narrative:

There is a general lack of comprehension of basic management skills among

owners and operators of small firms. This college-level text offers a
straightforward approach in presenting fundamentals of managing small firms.
The text is organized around planning, financing and financial management,
form and structure of the business, operating, and evaluating a small
business. Unique to this text are discussions of consumer legislation,
business layout, and the usefulness of key-man/woman insurance. Case studies

and discussion questions are provided for each chapter. An instructor's

manual is available.

194



97

C-1

Stevick, Orlo D. Model For Small Business Management Program In North Dakota
Post-'econdary Institutions: Final Report. Devils Lake, N. Dak.: Lake
Region Junior College, 1978. (ED 162 122).

Availability: Address: Through EU::

Cost: Eric Document Ordering Instructions and Charges

Copyrighted: Yes X No
Public Domain: X Yes No

Print: Nonprint:
Complete text /book(s) Transparency
Modular unit(s) Film
Instruction Guide(s) Filmstrip
Lesson Plan(s) Video
Test(s) & Test Key(s) Audio
Simulation/Gaming Display (posters, etc.)
Pamphlet/Brochure Other
Monograph
Microfiche X

Other X Final Report

Material is part of a series: Yes X No
Material can stand alone: X Yes No
Materi31 is intended for supplemental use only Yes -7-- No

Narrative:

This is the final report of a project designed to educate small business
entrepreneurs on a continuing basis over three years. A model was developed
to meet the specific needs of North Dakota business entrepreneurs and the
postsecondary educational institutions providing the training. The model
consists of four types of activities: classroom instruction, small group
instruction, individual instruction, and business technology instruction. The
instructional materials for the fist year included information and content
that have application to all class members. In the second and third years,
much of the instructional material was drav:n from analyses of the class
memkers' businesses. A listing of unit topics for each of the three years of
instruction is provided. The intended reader of this report it anyone who is
responsible for developing and/or conducting entrepreneurship training foradults.
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Teal, Ptarsmigan. "Women in the Rural Economy: Employment and
Self-Employment." Brakes Shoes, Backhoes, and Balance Sheets:
The Changing Vocational Education of Rural Women, ed. Stuart Rosenfeld.
Washington, D.C.: Rural American Woman, Inc., 1981. (ED 212 759).

Availability: Address: Rural American Woman, Inc.
1522 K. St., N.W., Suite 700
Washington, DC 20005

Cost: :7.00 Individuals
$15.00 Organization
3-576 RAW members

Copyrighted: Yes X No
Public Domain: X Yes No

Print:

Complete text/book(s)
Modular unit(s)
Instruction Guide(s)
Lesson Plan(s)
Test(s) & Test Key(s)
Simulation/Gaming
Pamphlet/Brochure
Monograph
Microfiche

Other X

Nonprint:

Transparency
Film

Filmstrip
Video
Audio
Display (posters, etc.)
Other

Material is part of a series: Yes X No

Material can stand alone: X Yes No
Material is intended for supplemental use only Yes X No

Narrative:

This resource on entrepreneurship is one chapter of a five-chapter
document dealing with special problems of vocational education for rural
women. The author highlights the activities of rural female entrepreneurs,
assesses the role of "microbusiness" in rural economies, and shares unique
experiences of rural women. Suggestions are also give , relative to a number
of approaches to consider when developing entrepreneurship courses for rural
women.

The intended reader of the material is anyone who is directly responsible
for organizing and delivering entrepreneurship instruction for rural women.
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Turpeau, Anne B. Business Opportunities Project of the National Committee on
Household Employment: Final Report. Washington, D.C.: Office of
Education (DHEW), 1979. (ED 193 423).

Availability: Address: Through ERIC

Cost: Eric Document Ordering Instructions and Charges

Copyrighted:' Yes X No
Public Domain: X Yes No

Print:

Complete text/book(s)
Modular unit(s)
Instruction Guide(s)
Lesson Plan(s)

Test(%) & Test Key(s)

Simulation/Gaming
Pamphlet/Brochure
Monograph
Microfiche
Other

X

X

Nonprint:

Transparency
Film
Filmstrip
Video

Audio

Display (posters, etc.)
Other

Material is part of a series: __Yes X No
Material can stand alone: X Yes Ne
Material is intended for supplemental use only Yes X No

Narrative:

This evaluation report examines a business opportunities project that was
designed to encourage and assist low-income women, especially minority women,to explore business ownership as a career option. The report evaluates the
seven-week test workshop conducted for working women (over half having annual
incomes under eight thousand dollars and nearly half having less than a highschool education). The evaluation suggests that the participants gained newknowledge of business ownership and management, formulated new career plans,
and undertook new learnng activities. Appendices to this report include aschedule and workshop agenda, the results of a survey of basic business
competencies among women, the survey form, qualitative evaluations from
participants, and a summary and evaluation of each session with objectives.
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University of Georgia. Entrepreneurship Vol. I and II. Athens, GA:

University of Georgia, Division of Vocational Education, n.d

Availability: Address: Division of Vocational Education
628 Aderhold Hall
University of Georgia
Athens, GA 30602

Cost: Not Available

Copyrighted: X Yes No

Public Domain: Yes X No

Print: Nonprint:

Complete text/book(s) Transparency

Modular unit(s) Film

Instruction Guide(s) X Filmstrip

Lesson Plan(s) Video

Test(s) & Test Key(s) X Audio

Simulation/Gaming Display (posters, etc.)

Pamphlet/Brochure Other

Monograph
Microfiche
Other
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Material is part of a series: Yes X No

Material can stand alone: X Yes No

Material is intended for supplemental use only Yes X No

Narrative:

This material consists of two volumes. Volume I is dedicated to the personal
characteristics of entrepreneurs and Volume II focuses on the orientation and
marketing of small business. This curricuhm consists of instructors'
outlines, classroom activities, pretests, instructors' chec points, and post-

tests. The material is comprehensive and exacting. It covers every aspect of
entrepreneurship and small business administration. A complete bibliography
is provided for each section and constitutes an accurate review of literature

concerning small business administration.
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U.S. Department of Commerce, Minority Business Development Agency. Guide to
Federal Minority Enterprise and Related Assistance Programs, 1982.
Washington, D.C.: Minority Business Development Agency, U.S. Department
of Commerce, 1982.

Availability: Address: U.S. Department of Commcrre

Minority Business Development Agency
14th Street and Constitution Avenue, N.W.
Washington, DC 20230

Cost: No Cost

Copyrighted: Yes X No
Public Domain: Yes No

Print:

Complete text/book(s)
Modular unit(s)

Instruction Guide(s)
Lesson Plan(s)
Test(s) & Test Key(s)
Simulation/Gaming
Pamphlet/Brochure
Monograph
Microfiche
Other

Nonprint:

Transparency
Film

Filmstrip
Video
Audio

Display (posters, etc.)
Other

Material is part of a series: Yes X No
Material can stand alone: X Yes No
Material is intended for supplemental use only Yes X No

Narrative:

This monograph identifies and describes federal programs which furnish
capital, management assistance, and contracting opportunities for minority
businesses. In addition, other federal business-related programs which may be
of interest to minority entrepreneurs are described. For each program, the
following information is provided: program title, agency, type of assistance
available, description of the program, eligibility requirements, application
procedure, and :ontact addresses and phone numbers. The information is
categorized into the following sections: interagency coordination, Minority
Business Development Agency (MBDA), U.S. Small Business Administration (SBA),
business contract opportunities, financial assistance, management assistance,
information assistance, and special programs. Extensive directories of
contract agencies for the minority entrepreneur intested in programs described
in this publication are provided in 17 appendices.
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U.S. Small Business Administration Publications. April, 1981.

Availability: Address: Superintendent of Documents
Government Printing Office
Washington, DC 20402
(202) 783-3238 or Telex (#710-822-941')

Cost: Varied (See Appendix E11)

Copyrighted: Yes X No

Public Domain: X Yes No

Print: Nonprint:

Complete text/book(s) Transparency
Modular unit(s) Film

Instruction Guide(s) Filmstrip

Lesson Plan(s) Video
Test(s) & Test Key(s) Audio
Simulation/Gaming Display (posters, etc.)
Pamphlet/Brochure Other
Monograph
Microfiche
Other X SBA materials

Material is part of a series: X Yes No

Material can stand alone: X Yes No

Material is intended for supplemental use only Yes X Nn

Narrative:

See Appendix E11 for a dircctory of SBA Regional Offices. Also included are
listings of materials that are free and for sale along with order blanks for
both.
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Van Voorhis, Kenneth R. Entrepreneurship and Small Business Management.
Boston, Mass.: Allyn and Bacon, Inc., 1980.

Availability: Address: Allyn and Bacon, Inc.
470 Atlantic Avenue
Boston, Mass. 022'0

Cost: $29.09 (HB)

Copyrighted: X Yes No
Public Domain: Yes X No

Print: Nonprint:
Complete text /bocsK(s) X Transparency
Modular unit(s) Film
Instruction Guide(s) Filmstrip
Lesson Plan(s) Video
Test(s) & Test Key(s) Audio
Simulation/Gaming Display (posters, etc.)
Pamphlet/Brochure Other
Monograph
Microfiche
Other

Material is part of a series: Yes X Mo
Material can stand alone: X Yes No
Material is intended for supplemental use only Yes X No

Narrative:

Small businesses are failing at a rate of 90%. Yet, in spite of these
statistics, there has never been so many small businesses and people thinking
about starting new ones. This text explores the reasons behind the continued
interest in entrepreneurship and provides a practical, "how to" approach to
starting and managing a small busiless.

Beginninc with an overview of entrepreneurship, the nine sections (18
chapters) cover a step-by-step process for conducting a feasibility study and
developing a business plan; organizing and starting a business; marketing and
operations; management; evaluating performance and changing strategies to take
advantage of opportunities; and a final chapter on small business management
counseling specifically focused on students in the federally-sponsored Small
Business institute.

Two self-assessment instruments to help the potential entrepreneur
consider his/her readiness are provided. A checklist on insurance needed, a
form for evaluating an ongoing business, and a bibliography of SBA materials
are also provided. Case studies are used extensively to illustrate basic
principles.
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Vesper, Karl H. New Venture Strategies. Englewood Cliffs, N.J.:
Prentice-Hall Inc., 1980.

Availability: Address: Prentice-Hall, Inc.
Order Department
200 Old Tappan Road
Old Tappan, NJ 07675
(201) 767-5049

Cost: $21.95 (HB)
1-16: (PB)

Copyrighted: X Yes No
Public Domain: Yes X No

Print: Nonprint:
Complete text/book(s) X Transparency
Modular unit(s) Film
Instruction Guide(s) Filmstrip
Lesson Plan(s) Video
Test(s) & Test Key(s) Audio
Simulation/Gaming Display (posters, etc.)
Pamphlet/Brochure Other
Monograph
Microfiche
Other

B, C-1

Material is part of a series: Yes X No
Material can stand alone: X Yes No
Material is intended for supplemental use only Yes X No

Narrative:

There are eleven types of entrepreneurs described in this book, ranging
from the self-employed individual to conglomerators. Beginning with a
discussion of entrepreneurial perspectives, the text examines alternative
kinds of veitures. how to discover them, and--once discovered- -how to find
lines of entry. A dichotomous approach to entrepreneurship, individual and
corporate, is presented. Topics include success and failure factors, career
departure points for beginning a new business, sources of venture ideas, entry
wedges, and locating and buying an ongoing business. Brief case studies are
used extensively to illustrate key points.



105

A, C-1, E

Walden, Jim, Project Director. Small Business Ownership, Management,
Entrepreneurship: A Model for Vocational Education Program Development in
Entrepreneurship. Little Rock: Division of Vocational, Technical, and
Adult Education, Arkansas State Department of Education, 1978. (ED 174
855) (ED 164 996).

Availability: Address: Through ERIC

Cost: ERIC Document Ordering Instructions and Charges

Copyrighted: Yes X No

Public Domain: X Yes No

Print: Nonprint:
Complete text/book(s) Transparency
Modular unit(s) X Film
Instruction Guide(s) Filmstrip
Lesson Plan(s) Video
Test(s) & Test Key(s) X Audio

Simulation/Gaming X Display (posters, etc.)
Pamphlet/Broch6re Other
Monograph
Microfiche X

Other

Material is part of a series: X Yes No
Material can stand alone: X Yes No
Material is intended for supplemental use only Yes X No

Narrative:

The guide for instruction (ED 174 855) in the basics of entrepreneurship
is intended for use primarily in adult education. However, it can be adapted
for use in secondary and postsecondary vocational education programs. Twelve
topical units are presented in the guide: business financing; business
financial planning; business outlook; financial records management; human
relations and its effect on personal and business life; insurance; modern
marketing for small businesses; paperwork managemen_; personal and family
financial management; personnel management in small businesses; property
management; and taxation and tax planning. Each unit contains most of the
following instructional elements: unit objectives, suggested activities,
instructional materials, information sheets, assignment sheets, tests, and
answer sheets for tests and assignments. The guide can be used as an
instructional resource for the teacher when giving group instruction, or each
unit can be used by individual students on a self-study basis.

The final report of this project (ED 164 996) describes the methods for
developing and implementing the modules as well as the staff development
program designed for adult instructors.

2,3
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A, B, C-1

Winston, Sandra. The Entrepreneurial Woman. New York: Newsweek Books, 1979.

Availability: Address: Newsweek, Inc.
444 Madison Ave.
New York, NY 10020

Cost: $2.95 (PB)

Copyrighted: X Yes No

Public Domain: Yes X No

Print: Nonpr

Complete text/book(s) X Transparency

Modular unit(s) Film
instruction Guide(s) Filmstrip

Lesson Plan(s) Video

Test(s) & Test Key(s) Audio

Simulation/Gaming Display (posters, etc.)

Pamphlet/Brochure Other

Monograph
MicroficheOr

Material is part of a ser:Ps: Yes X No

Material can stand alone: X _yes No

Material is intended for supplemental use only Yes X No

Narrative:

This book focuses on the psychological and personal implications for

women who are starting their own businesses. It addresses situations that
force women to juggle their lies between 'heir work and their families, or to
choose between careers and marriage. By sharing the experiences, trials, and
successes of other women in business, this book gives support and
encouragement to those women who are thinking of going it on their owl in the

business world. This book is help for the new entrepreneurial woman, the
reentry woman, the woman considering a career change, and the professional
contemplating whether or not private practice is for her.
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A, C -i, E

Winter, Gene M. Sourcebook for Improving Post-Secondary Education for
Self-Employment. Albany, N.Y.: State University 0. New York at Albany,
Two-Year College Development Center, 1979. (ED 131 247).

Availability: Address: Through ERIC

Lost: ERIC Document Ordering Ins./uctions and Charges

Copyrighted: Yes X No

Public Domain: -T- Yes No

Print: Nonprint:
Cmplete text/book(s) Transparency
Modular unit(s) Film
Instruction Guide(s) Filmstrip
Lesson Plan(s) Video
Test(s) & Test Key(s) Audio
Simulation/Gaming Display (posters, etc.)
Pamphlet/Brochure Other
Monograph
Microfiche X

Other Handbook for Coordinators of Post-Secondary
Programs for Self-Employment

Material is part of a series: Yes X No
Material can stand alone: X Yes No
Material is intended for supplemental use only yes X No

Narrative:

This sourcebook on small business/entrepreneurship programs is written
for coordinators or instructor,. of entrepreneurship programs at postsecondary
levels. The major content includes a synthesis of ideas and recommendations
in ten decision areas which coordinators of entrepreneurship programs must
address: purpose or need, clientele, client characteristics, program
objectives, program structure and scope, funding and support, staffing,
recruitment and selection, evaluation;, and program content. Basic questions
and supportive materials are provided to assist with decision making.
Listings of resources Jnd instructional materials are appended. Six case
studies of small business ventures are presented with questions to guide class
d scussions, individual assignments, ana instructor presentationl,. Guidelines
for evaluating program planning, recruitment and selection, instructional
objectives, staffing, and program impact are also outlined. A listing of
contact persons at postsecondary institutions and a topical paper on
recruitment ard funding are also provided.

2 25
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Woolen, Robert. Blazing Squeeyees: Media Arts Entrepreneur Project

Training Manual. Nateck, MA: Vision in Action, Inc. 1983

Availability: Adriress: Media Workshop
26 Summer Street
Nateck, MA 01760

Cost: Not Available

Copyrighted: Yes X No

Public Domain: X Yes No

Print:

Complete text /book(s)

Modular unit(s)
Instruction Guide(s)
lesson Plan(s)
Test(s) & Test Key(s)
Simulation/Gaming
Pamphlet/Brochure

Monograph
Microfiche
Other

X

X

Nonorint:

Transparency
Film
Filmstrip
Vidco

Audio
Display (posters, etc.)
Other

C-1,E

Material is part of a series: Yes X No

Material can stand alone: X Yes No

Material is i:Itended for supplemental use only Yes X No

Narrative:

This training manual is divided into three principal sections. The first

s2ctico provides an overview of the workshop and presents the essential

elements for a successful program. The second section introduces the media
and business curriculum utilized during the workshop and the program services

that are provided. Finally, the actual business operations are explored,
which include a business checklist, plan, and financial statement.

This manual, while limited in scope, is a satisfactory reference for those
interested i' conducting a workshop dealing with entrepreneurship. The manual

lacks depth and avoids the complex issues of entrepreneurship, but it does

provide a promatic application.
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MODEL 1 A Free Enterprise Elementary Career Education Project: Academic
Skills Application (1980)

MODEL 2 The Kinder-Economy: A Case-Study of Kindergarten Pupils'
Acquisition of Economic Concepts (1977)

MODEL 3 Exploration of Entrepreneurship as a Career Option (1983)

MODEL 4 Entrepreneurship and Black Youth (1980)

MODEL 5 Southeast Oklahoma Rural Entrepreneurship/Industry Program

MODEL 6 Entrepreneurship For Kids (1984)

MODEL 7 Teacher Practicum - Entrepreneurship Awareness and Training for
Public School Teachers (1983)

MODEL 8 Steps to Starting a Small Business

MODEL 9 Entrepreneurship Preparation for Vocational Education Programs in
22 Comprehensive High Schools (1978)

MODEL 10 Junior Achievement (1919)

MODEL 11 The Hawaii Entrepreneurship Training and Development Institute
(HETADI)

MODEL 12 Small Business College (1980)

MODEL 13 Small Business Management: Vocational Programs in 20 Adult Vo-Tech
Institutes Through Extension Services (1980)

MODEL 14 Educational Assistance Program for Retail Entrepreneurs (1983)

MODEL 15 Minnesota Entrepreneurs Club (1983)

ii



1

ENTREPRENEURSHIP EDUCATION
MODEL PROGRAM INFORMATION

MODEL 1

1. Program Name/Title: A Free Enterprise Elementary Career Education
Project: Academic Skills Application (1980)

2. Location: Troy State University, Huriburt Field, Florida

3. Level: a. Stage: Awareness
b. Target Group: Elementary

4. Affiliation/Collaboration: N/A

5. Program: a. Basic Training Objectives: To help students learn about the
free enterprise system and the jobs nuessary to enable the
system to function efficieAtly.

b. Educational and Instructional Strategies: Simulated activities
of actual market economy; comprehensive 6-week course; working
foundation in areas of banking, farming, manufacturing, and
retailing; lectures, group discussions, film strips, field
trips, and guest speakers.

c. Content: 1) understand interrelationship of producing,
distributing and consuming goods and services; 2) recognize
interdependence of individual citizens and workers in public
and private enterprise; c) develop job awareness and
responsibilities in free enterprise.

d. Other Information:

1) Faculty: Elementary School Teachers

2) Results: Length of Time - Started in 1979, 3-year period.
Number Trained - 300 students in grades 4-6
Success - Objectives were met, activities of

project closely integrated into school
curriculum, student participation
increases each year, contributed to
maintaining high level of school
attendance. Pre- and post-tests indicate
that students were able to give logical
answers to written test questions on
enterprise economy.

3) Cost/Benefits: N/A

4) Replicability: NJA
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6. Evaluation: N/A

7. Contact Person: Norbert Johnson
Associate Professor of Counseling
Troy State University

(904) 884-7461

0210
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ENTREPRENEURSHIP EDUCATION
MODEL PROGRAM INFORMATION

MODEL 2

1. Program Name/Title: The Kinder-Economy: A Case-Study of KindergartenPupils' Acquisition of Economic Concepts (1977)
2. Location:

University of California, Los Angeles
3. Level: a. Stage: Awareness

b. Target Group: Elementary (K-12)

4.
Affiliation/Collaboration: N/A

5. _Program: a. Basic Training Objectives: To present conflicting evidenceand show the process of decision-making
through

rationalization as accomplished by five- and six-year olds.Investigates the relationship of child's success in economicdecision making and analysis to instructional interventionor increased maturity; the extent and degree children areable to master
concepts; the type of school, home, andpersonality variables that predict success in economicdecision making and analysis; and parents' attitudes towardthe teaching of economic decision making and analytical

principles.

b. Educational and Instructional Strategies: Games, learningcenters, worksheets, filmstrips, role play, simulationactivities.

c. Content: Set of sequential
experiences emphasizingdecision-making concepts on economics

related to the realworld; introduces basic economic concepts to children inprimary grades; nine economic decision-making and analyticalconcepts using a three-stage sequence of experience,
debriefing, and reinforcement. Nine concepts: scarcity;decision making, opportunity cost and cost-benefit analysis;production; specialization; distribution; consumption andsavings; demand and supply; business organization andbusiness venture; money and barter.

d. Other Informa-ion:

1) Faculty: Randomly selected from group of 92
volunteers; teachers attended a 30-hour
workshop on Kinder-Economics, have been
tested on the nine economic concepts and have
demonstrated competency in the programs at or
above the 80 percent level.

211



4

2) Results: Length of Time: 1977

Number Trained: 96 subjects from 5
kindergarten classes, aged 5-6 years

Success: Children's understanding of
economics most likely related to
instructional intervention inherent in
Kinder-Economic Program. After completing

program, aildren's economic literacy level
was 4 percent higher than level manifested
by the teachers.

3) Cost/Benefits: N/A

4) Replicability: N/A

6. Evaluation: N/A

7. Contact Person: Ashley Parker
Research Assistant
Wiversity of California
210 Moore Hall
Education Department
Los Angeles, CA 90024

(213) 825-8383

212
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ENTREPRENEURSHIP EDUCATION
MODEL PROGRAM INFORMATION

MODEL 3

1. Program Name/Title: Exploration of Entrepreneurship as a Career Option
(1983)

2. Location: Memphis, Tennessee, Melrose High School (Pilot)

3. Level: a. Stage: Awareness
b. Target r-oup: Secondary/Adult Vocational Education

4. Affiliation/Collaboration: Public School

5. Program: a. Basic Training Objectives: N/A

b. Educational and Instructional Strategies: Seminar speakers
from small and large businesses, SBA, etc. are used. Text
Used: Last year developed own materials for reference;
DACE (Program for Acquiring Competence in
Entrepreneurship), NCRVE; Small Business Management and
Ownership Vol. 1, (GPO); Creating a New Enterprise,
Southwestern

c. Content: Career awareness of entrepreneurship option;
infusion concept; 6 week unit for each--marketing and
distribution, office education, trade and industrial,
building trades, commercial arts, other areas--full year
program marketing class, advanced students, separate course
elective. Entrepreneurship concepts infused into existing
programs in photography, food service, horticulture and
auto mechanics.

d. Other Information:

1) Faculty: Certified Marketing and

Distributive Education Teacher

2) Results: Length of Time - 1982-83; 1 hour per day, 6
weeks (from regular 3-hour period)
Number Trained - 60 Stuaents, average 15 for
each of the four groups
Success - NJA

3) Cost/Benefits: Vocational Education funds (State and
Federal)

4) Replicability: Already replicated, plan to replicate
state-wide next year.

213
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6. Evaluation: Evaluated at end of school year to improve offering
following year.

7. Contact Person: Herb Morris
Consultant - MDE

Memphis City Schools
1597 Avery - Room 244
Memphis, TN 38112

(901) 454-5295

2 1 4



ENTREPRENEURSHIP EDUCATION
MODEL PROGRAM INFORMATION

7

MODEL 4

1. Program Name/Title: Entrpproneursip and Black Youlh 198ki)

2. Location: Athens, Georgia

3. Level: a.

Target
Awareness

b. arget Group: Secondary

4. Affiliation/Collaboration: University of Georgia, Small Business
Development Center, Georgia Office of Minority
Business Development; The National Business
League

5. Program: a. Basic Training Objectives: to acquaint students with theidea of entrepreneurship and to impress upon them the
importance of higher education as a means of achipving high
goals; and to motivate students toward entrepreneurship as acareer goal through exposure to successful Black role
models.

h. Educational and Instructional Strategies: 4 days 'n college
campus environment during summer (June ; intensive workshopsheld in University classroom; special events planned to
provide recreational and cultural diversity; awards
presented to winners during banquet.

c. Content: starting and managing a business, business law,
marketing, international trade, computer simulation in which
student learns to manage a mock firm, goal achievement, and
assertiveness training; core of classroom activities -computer game, serves as vehi(Je o utilize theory presentedin earlier classroom sessions.

d. Other Information:

1) Faculty: University of Georgia Colle(_e of Business
Administration, SBDC professionals, ano
successful Black entrepreneurs

2) Results: Length of Time - 19B0
Number Trained - 221 studen+s
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3) Cost/Benefits: Cannot be fully measured in percentages
and numhprc_ Cinnifiranra i- r1nz..1.,

...

understood from students' comments.

4) Replicability: Program expanded regionally into Alabama
and South Caro;ina.

6. Evaluation: Jtudents complete an unsicned evaluation form to assess the
program internally. Returning students complete additional
evaluation that gives indication how student utilized
informaticn gained during previous year's program.

7. Contact Person: Ms. Le-Quita R. Booth
Associate Director of Special Programs
Small Business Development Center
University of Georgia
Athens, Georgia

216



ENTREPRENEURSHTP EDUCATION
MODEL PROGRAM INFOR1ATION

MODEL 5

i. Program Name/Title:
Southeast Oklahoma Rural

Entrepreneurship/IndustryProgram

2 Location:

9

Kiamichi Area Vocational and Technical
District; Seven-county area -c Pittsburg, Coal,Johnson, Atoka, Pushmataha, Bryon and Choctaw.
Training facilities located in 3 sites - McAlester,Atoka and Hugo

3. Level: a. Stage: Awareness, Development, and Applicationb. 'target Group: Postsecondary and Adult
4. Affiliation/Collaboration: Project funded by Oklahoma State Department of

Vocational-Technical Education

- Contract with School District
- Other support

groups cooperating with
Project:
o Office of Governor
o Rural Enterprises Development
Company/Industrial Technology Research &
Development, Inc. (REDC/ ITRAD)

o Small Business
Administration DistrictOffice

o Oklahoma Department of Economic and
Community Affairs

o Oklahoma Economic Development Departmento Choctaw ManPower Training Program

Note: Initial Grant from US Department of Labor,1981. Sub Part J, CFA
National Demonstration

Program, Title 6 Special Project
5. Prograw a. Basic Training Objectives: to develop and sustain theeconomic ability of the 7-county area by assisting in theskills training of employees and in the development of smallbusinesses which will result in jobs. Objectives: 1) tointroduce persons enrolled in Vocational Education to theprivate enterprise system in their

specific vocationaltraining program area; 2) to provide employment preparationthrough PLATO/Basic Skills Program in *..he 3 learning centersfor youth and other individuals who have dropped out ofschool
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5. Program: a. Basic Training Objectives: (Continued)

or have a vttern of severe unemployment /underemployment;
3) to provide management training and as:4stanLJ to those
who wish to pursue careers as owners/managers of small
business; 4) to develop n,m products and processes in
related vendor production for small businesses through
linkages between the REDC/ITRAD federal government
institutions, Small Business Administration and private
sector management industries; and 5) to provide job-related
training to unemployed or underemployed individuals to
prepare them for jobs in emerging local industries

b. Educational and Instructional Strategies: Open-entry--open-

exit vstems--students start at different times, self-paced
and exit independently as complete competency oNectives in
contract.

Phase I - Awareness curriculum for all students

Phase II - Advanced entrepreneurship training
targeted for students who want to start their
own businesses

Format for Incubator Stage - The small business
management training provided in overall
vocational traLuing prog,ams far secondary and
adult students at each of 3 locations

- The Incubator training is conducted in an open
space industrial facility edjacent to the Vo-Tech
Campus

c. Content: 5-year pilot project with training for special
industry skills which will result in the employment of
skilled trainees in locally created industries.

Sample Curriculuo: Small Business Management
Training Course Outline

Phase 1 - free enterprise and entrepreneurship -
discovering world of small enterprise, examining
entrepreneurship as career, finding new
enterprise ideas

213



11

c. Content: (Continued)

Phase II - advanced entrepreneurship - plenning a
new enterprise, putting the plan into action,
preparing a financial plan, and a program for
acquiring competence (PACE)

d. Other Information

1) Faculty: Three industrial training coordinators
provide industrial training in production for
potential owners and employees in the emerging
business

2) Results: Length of Time - January 1981 started this 5-
year project

Number Trained - CETA first Year - N/A
1982/83 - 936 secondary

adults
875 adults
55% male, 45% female
enrollment distribution

Success: Development Stages in Incubator -

McAlester - Southeastern

Warehousing
Service Corp., Wire Cut, storage,
& Kit Packaging Business.

Training began June 1, 1983.

Hugo - PAC RAT, new product, on

attachment to hold tools,
spare tire and jack in
pickup truck, new invention
ready for production and
marketing

Atoka - Cimarron Bronze Works,

foundry operation in
startup stage

- Circle Ball is a new product
in the pending stage for
Atoka or Hugo incubator

Assistance is being proviaed for a

fourth Community Incubator
-Scannol, Inc. -producing a

dispcsdble fabric glove in Colgate
Community Incubator

213
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3) Cost/Benefits: N/A

4) Replicahility:

6. Evaluation: N/A

7. Contact: N/A

Pilot project can be used as model
program for community college, and
training at vocational and technical
level in a 4-year college and university
setting

2,30
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ENTREPRENEURSHIP EDUCATION
MODEL PROGRAM INFORMATION

MODEL 6

1. Program Name/Title: Entrepreneurship For Kids (1984)

2. Location: Apollo JVS, 2225 Shadnee Rd, Lima, WO° 45806

3. Level: a. State: Awareness
b. Target Group: Adult (K-12 Teachers)

4. Affiliation/Collaboration: Consumer Economics, Vocational Home Economics,
State Department of Vocational/Technical
Education

5. Program: a. Basic Training Objectives: To acquaint participants with
1) Information about small businesses, what makes them
successful, and how they contribute to the economic system.

2) Information, resources, and learning activities that will
help students consider and evaluate the career goal of
owning their own businesses

b. Educational and Instructional Strategies: One-day teacher
in-service

c. Content: To make teachers aware of importance of small
business and entrepreneurship and how they can integrate
this into their curriculum

d. Other Information:

1) Faculty: Consumer Economics Coordinator, Guidance
Superviser, Shop Owners

2) Results: Length of Time: Planning 8-12 hours

Operate 6-1/2 hours
Number Trained: 20-24 (estimate)
Success: Questionnaire Evaluation given at

the end of the day

3) Cost/Benefits: Consumer Economics Grant. Reimburses
$35 per teacher to school districts
sending teachers to cover substitute
cost. Low cost/high benefit is expected

4) Replicahility: Easy for any school system to do

221
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6. Evaluation. One page questionnaire will be completed by participants

7. Contact: Carol Craig Bodeen
Consumer Economics
Apollo J.V.S.
2225 Shawnee Road
Lima, Ohio 45806

(419) 999-3015

222
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ENTREPRENEURSHIP EDUCATION
MODEL PROGRAM INFORMATION

MODEL 7

1. Program Name/Title: Teacher Practicum - Entrepreneurship Awareness and
Training for Public School Teachers (1983)

2. Location: University of Texas, Austin

3. Level: a. Stage: Awareness
b. Target Group: Adult

4. Affiliation/Collaboration: College of Engineering/College of Education

5. _Program: a. basic Training Objectives: Teaching teachers the basics of
doing business in the American free enterprise system - e.g.,
the importance of productivity, how supply and demand really
work, the meaning of teamwork in a company, why businesses
feel burdened by regulations, the spirit of employees working
hard and enjoying it. Overall Goal: To be sure the concepts
of free enterprise reach all students. Text--based on
previously developed materials.

Outgrowth/Follow-through Program: Excellence Awards for
Enterprising Students of Practicum Teachers. Fourfold
purpose: a) to stimulate imaginative projects of students in
response to innovative teaching practices among past and
present Practicum Teachers; b) to give recognition to
enterprising students who, in turn, demonstrate the benefits
of scholarships awarded to their teachers; c) to encourage
both students and teachers to share with others a useful
descrii)tion of effective teaching practices in free
enterprise education; and d) to foster an awareness and
exchange of successful student learning experiences by
dissemination of effective teaching models.

b. Educational and Instructional Strategies: Summer session:
one week at UT campus for orientation, lectures and
attending Annual Free Enterprise Conference; four weeks
actively involved with sponsoring company; one week return to
UT campus developing lesson plans, attending lectures and
debriefing.

c. Content: Enbales teachers to become part of the company team
for four weeks -allowing them firsthand experience with what a
corporation is really like; how it functions daily, meeting
challenges, and shouldering its responsibilities within a
community.
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d. Other Information:

1) Faculty: University instructor originally from private
business

2) Results: Length of Time - 1976 and still on-going
Number Trained - As of 1983, 202 teachers

have participated
Success: Proved to be remarkably effective as

evidenced by the increased teacher
and company participation since it
started. Program is still ongoiny.

3) Cost/Benefits: Sponsoring company contributes $2,200 to
cover teacher stipend and program costs.
Sponsoring businesses indicated practicum
gives them a good return for their
investment since it provides immediate
benefits to the community through more
informed consumers and better prepared
business persons.

4) Replicability: Program could be used in various colleges
and universities.

6. Evaluation: Survey of 1981 teacher practicum participants: 78% indicated
practicum very valuable, 97% recognize need for teaching
economic education to their students.

7. Contact: George H. Blank
Coordinator-r;hair of Free Enterprise
The University of Texas at Austin
College of Engineering
Engineering-Science Bldg 348
Austin, TX 78712

(512) 471-7501

224
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ENTREPRENEURSHIP EDUCATION
MODEL PROGRAM INFORMATION

MODEL 8

1. Program Name/Title: Steps to Starting a Small Business

2. Location: Madison, Wisconsin

3. Level: a. Stage: Development
b. Target Group: Secondary (Grades 11 and 12)

4.
Affiliation/Collaboration: Business Education Coordinating Council,

Madison Metropolitan School District, Madison
Business and Education Coordinating Council,
University of Wisconsin School of Education,
Madison Rotary Foundation, Wisconsin State
Department of Public Instruction, and Bureau of
Vocational Education.

5. Program: a. Basic Training Objectives: To provide students with economictheory and hands-on activity. The hands-on activity will putthe economic theory to practice in the form of how to start asmall business.

b. Educational and Instructional Strategies: Program consists of28 classroom hours and 28 hours of outside activity, for atotal of 56 hours. Upon completion of the course studentshave a complete business plan with a financial statement.
Last activity of the course consists of a loan officer from afinancial institution critiquing the business plan with thestudent and providing constructive criticism. Communitypeople representing business, industry, labor, and government
participate in teaching the class. Text used--In Business
m gazine, selected Small Business Administration Bulletins,selected books on Small Business Management.

c. Content: Topics covered: Small Business Opportunities,Marketing Process, Legal Form of Business, Small BusinessTaxes, Small Business
Ins:rance, Market Research, Selecting aLocation, Merchandise Inventory and Cycle, Capital, SmallBusiness Resources, Cash Flow, Business Records, Personnel

Management, Advertising and Sales Promotions, and LoanInformation.

d. Other Information:

1) Faculty: Teachers undergo training program on entrepreneur-
ship prior to teaching the topics (Semer,i-,er in-
service course and curriculum writing during the
summer).
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2) Results: Length of Time - N/A
Number Trained - N/A
Success - N/A

3) Cost/Benefits: Jointly funded by Business and Education
Coordinating Council, Madison Rotary
Foundation, Wisconsin DepartmeA of Public
Instruction, and B aau of Vocational
Education.

Budget. Year One -- $36,000
Year Two -- $22,400
Year Three- $ 5,000

4) Replicability: N/A

6. Evaluation: N/A

7. Contact: Mrs. Audrey Lehman

Business and Education Coordinator
Madison Business and Education Coordinating Council, Inc.
P. O. Box 71

Madison, Wisconsin 53701-0071

(608) 257-2828
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ENTREPRENEURSHIP EDUCA1I0
MODEL PROGRAM INFORMATION

MODEL 9

1. ?rogram Name/Title: Entrepreneurship Preparation for Vocational Education
Programs in 22 Comprehensive High Schools (1978)

2. Location: Montgomery Ccunty, Maryland

3. Level: a. Stage: Application
b. Target Group: Second,%ry (Grades 11 and 12)

4. Affiliation/Collaboration: Public School System, Montgomery County,
Maryland; Constriction Trade Foundation; Auto
Foundation and Retail Trade Foundation

5. Program: a. Basic Training Objectives: N/A

b. Educational and Instructional Strategies: Infused into
vocational e,ucation program. 1-3 periods (2 3/5 hours each)
weekly. Used no materials that are specifically on
entrepreneurship education. Used competency-based
educational materials with some self-developed modifications.
The programs include a career day with speakers and business
people presen,:.

c. Content: Entrepreneurial concepts infused into existing
vocational programs in the area of marketing and distributive
education.

d. Other Information:

1) Facultt: Vocajonal education background. Worked
construction in high school and college. There are
20 teachers in construction programs, 4 teachers in
auto programs;. Also used assistance from bankers,
lawyers and and insurance people for students
starting new businesses.

2) Results: Length of Time - Proposed in 1974 still on-going
Number Trained - 4,000 since started, 450

students per year enrolled
Success - Most of the students in the auto
program get jobs in that area. In the
construction program, 5U% continue schooling;
35% are emplcyed; 15% go into nunrelated areas
or the military. Some from both programs start
businesses right away but it is difficult in
these hard economic times.
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3) Cost/Benefits: Funding was received through loans from
community banks.

4) Replicahility: Nine other counties as well as other
states and Africa used the model and

modified it.

6. Evaluation: Used state evaluation forms. Evaluation done within a

three-year period regularly. Teacher program also

evaluated.

7. Contact: Dr. Michael Wilson
Coordinator for Construction and Auto Foundations
Montgomery County Public School System

(301) 279-3433
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ENTREPRENEURSHIP EDUCATION
MODEL PROGRAM INFORMATION

MODEL 10

1. Program Name/Title: Junior Achievement (1919)

2. Location: Stamford, Connecticut

3. Level: a. Stage: Application
b. Target Group: Secondary

4. Affiliation/Collaboration: Local Business Community

5. Program: a. Basic Training Objectives: To provide practical and
realistic education and experience in the private enterprise
economic system.

b. Educational and Instructional Strategies: Students are
supervised by adult volunteers from the local business
community. ?.0-25 students are formed to organize an
enterprise; fleet one night per week; for two hours.

c. Content: Principles of the free enterprise and economic
system.

d. Other Information

1) Faculty - local businessmen

2) Results: Length of Time - 1919
Number Trained: N/A
Success: Membership is well over 200,000 and

growing, with a budget of almost $2M.
Testimony to the value of JA comes
from thousands of former JA
participants

3) Cost/Penefits: Students raised their own funds for their
projects; fund-raising campaigns are
initiated

4) Replicability: 250 JA operating areas in all 50 states
and has affiliates in 16 foreign
countries
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6. Evaluation. N/A

7. Contact: Frank Evans
Director, Program Operations
Junior Achievement, Inc.
550 Summer Street
Stamford, Connecticut 06901
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ENTREPRENEURSHIP EDUCATION
MODEL PROGRAM INFORMATION

MODEL. 11

1. Program Name/Title: The Hawaii Entrepreneurship Training and Development
Institute (HETADI)

2. Location: Honolulu, Hawaii

3. Level: a. Stage: Venture
b. Target Group: Postsecondary and Adult

4. Affiliation/Collaboration: Hawaii Entrepreneurship Training and
Development Institute; established by the private
business community and former staff members of the
refocused U.S. State Department International
Entrepreneurship Development Program, East-West
Center in Honolu'u, nonprofit educational and
scientific corporation

5. Program: a. Basic Training Objectives: Achievement of both business and
life goals

b. Educational and Instructional Strategies: 6PM-9PM evenings
and 8AM-4PM Saturdays for 2-3 months; or 3-week residential,
every day for 21 days; "how-to" and "hands-on" approach
requirement; business plan (surrogate for equity and capital
litmus test). Text used - The Entrepreneur's Handbooks and
Practical Guide to Preparing Your Business Plan.

c. Content: 3 elements--recruitment and selection, training
workshop, follow-up consulting; CETA contractor, 200-300
hours; training workshop program includes role models,
business knowledge, business skills, character development,
and business planning and management. Follow-up consulting
consists of a 7-month period, every two weeks, consulting,
brokering the business plan to bankers or financiers,
negotiating leases with landlords, finding key suppliers and
pricing for clients, introducing clients to key business

and updating/changing business plans with new circumstances

d. Other Information:

leaders in industry, establishing record/bookkeeping systems,
monitoring sales, reviewing management styles and decisions,

1) Faculty: Practitioners not academicians; applied and
experimental teaching--not theoretical; teachers
must operate their own businesses or have
previously owned a business
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6. Evaluation:

7. Contact:

2) Results: Length of Time--4 years, 1977-82
Number Trained--2,000 in 4-year period
Success: 66% of trainees started businesses
after completion of training program; 52%
continued in business 2-4 years later

3) Cost/Benefits:

4) Replicability:

1,978 jobs created at a cost to the
government of $1,200 per job

Extremely adaptable, implemented in 5
different countries: USA Mainland,
Indianapolis; New Zealand; Swaziland,
Africa; Guam; and Saipan. Guidelines for
replication include: HETADI personnel or
training of trainers, program for transfer
of methods and materials, reproduction
rightc available.

Arthur Young Associates

Gene R. Ward

Executive Director

Hawaii Entrepreneurship Training & Development Institute
Suite 1409, Century Center
1750 Kalakaua Avenue
Honolulh, HI 96826

(808) 955-8655
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ENTREPRENEURSHIP EDUCATION
MODEL PROGRAM INFORMATION

MODEL 12

1. Program Namelfitle: Small Business College (1980)

2. Location: Stark Technical College, 5200 Frank Rd., N. Canton,
Ohio 4472G

3. Level: a. Stave: Venture

b. Postsecondary/Adult

4. Affiliation/Collaboration: State of Ohio Post-Secondary College System;
nonsubsidized, self-supporting effort to serve needs
of community

Program: a. Basic Training Objectives: The concept behind most of the
Small Business College courses is to give small business
owners a taste of skills and varied disciplines that cad aid
in maximizing their profits and growth.

b. Educational and Instructional Strategies: Professional "Real
World experience. Action oriented. Emphasis on "hands-on"
experience. Ability to communi.,ate effectively. Continued
growth in field of interest. High level of dedication.

c. Content: The focus was centered on start-up skills that can
be learned, such as preparing a business plan, sources of
financing, analyzing business locations, and instituting
credit policies.

d. Other Information:

1) Faculty: Professional Businessmen

2) Results: Length of Time - Since 1980, we have offered at
least 5 to 7 courses each 12 weeks. Prior
planning and needs assessment took four months.
Number Trained - 1100 students
Success - In 1980, this Small Business Program
became the recipient of a grant from the
American Association of Community and Junior
Colleges for participation in the National Small
Business Training Network and later, after
comprehensive field testing, was selected as one
of the nine exemplary projects within the
Two-Year College Business Training movement.
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3) Cost/Benefits: Small bus, ss owners who have no formal
business training but who are looking to
improve their business skills can choose
from a wide variety of courses at a low
fee of $50 for most mini courses. Text
materials for many courses are furnished
at no additional cost by the SBA.

1) Replicability: Numerous colleges throughout the country
have inquired about this concept and are
implementing similar programs.

6. Evaluation: Each class is monitored; students have a chance to evaluate
the instructor, course content and general data.
Confidential direct business counseling is provided to
individuals and companies, emphasizing recognized practices
for effective enterprise development. Close contact is
maintained with clients over a sufficient time to evaluate
results and progress.

7. Conti Leon H. Albert
Director

Center for Employee Development and Management
Stark Technical College
6200 Frank Avenue, NW
Canton, OH 44720

(216) 494-6170, ext. 249 or 255
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ENTREPRENEURSHIP EDUCATION
MODEL PROGRAM INFORMATION

MODEL 13

I. Program Name/Title: Small Business Management: Vocational Programs in 20
Adult Vo-Tech Institutes Through Extension Services
(1980)

2. Location: 20 Adult Vocational-Technical Institutes throughout the
State of Minnesota

3. Level: a. Stage: Assessment
b. Target Group: Postsecondary and Adult

4. Affiliation/Collaboration: Minnesota Department of Education - Vocational
Education Program

5. Program: a. Basic Training Objectives: Upgrading skills of small business
owners; emphasizes financial analysis and recordkeeping

b. Educational and Instructional Strategies: Freestanding. Text
used was self-developed from the initial project in 1976.

c. Content: N/A

d. Other Information:

1) Faculty: Must be lice. -_a to teach, degree in Business
Educe-Hon or Distributive Education or other
related degree. Minimum of 3 years of business
experience. Prefer that they have been
e-t7epreneurs.

2) Results: Length of Time - Started in 1978
Number Trained - Averages 30 businesses per

program; 550-625 businesses
enrolled

Lgtscess: Have helped businesses to retain
present employee jobs and to hire additional
employees; for every $1 invested in program, a
return of $12 is realized.

3) Cost/Benefits: 75% from state funds, 25% from local funds

4)
leillE2tilltt: N/A

6. Evaluation: There is need and market for the program; more instructors
are needed; need to increase private funding sources; need
more cooperation from other state agencies
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7, Contact: Lynda Rago
Division of Vocational and Adult Education
Minnesota Department of Education
Capitol Square Building
550 Cedar Street
St. Paul, Minnesota 55101

(612) 296-3994
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ENTREPRENEURSHIP EDUC TION
MODEL PROGRAM INFORMATION

MODEL 14

1. Program Name/Title: Educational Assistance Program for Retail
Entrepreneurs (1983)

2. Location: Center for Apparel Marketing and Merchandising
(CAMM), Mahoma State University

29

3. Level. a. Stage: Assessment
b. Target Group: Adult

4. Affiliation/Collaboration: University Extension

5. Program: a. Basic Training Objectives: To provide workshops,
consultation teams and learning materials to assist retailers
in improving efficiency related to merchandise management,
financial performance, marketing strategies,
manufacturer/retailer relations, and promoting and selling.
Educational assistance for adults in the workplace--apparel
store retailers who have been in business 5 years or less and
have annual sales volume under $500,000.

b. Educational and Instructional Strategies: Workbook with key
concept, examples, miniproblems and small group discussions.
One-day workshop (6 hours), CAMM workshop leader presents key
concepts and examples, workshop participants complete
miniproblems and terminal worksheets, 4 intermittent srrIll
group discussions are moderated by experienced Retail Apparel
Guides (RAG). EvalJ.tion period at conclusion of workshop.
One-day individual consultation session follows the next
day.

c. Content: Workshop I - 4 units on inventory control and
merchandise analysis, 3 units on seasonal merchandise plans
and market open-to-buy budget. Workshop II - 3 units on
sales promotion budget and use of media, 3 units on
increasing sales and profits.

d. Other Information:

1) Faculty: Dr. Kathryn M. Greenwood, CAMM Director and
Deborah P. Stickland, CAMM Program Coordinator

2) Results: Length of Time: 1978 and still on-going
Number Trained: Over 1,500 retailers have

attended one or more workshops
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Success: Individual workshop evaluations
extremely high in regard to achievement of
specific objectives for each unit in workbook.
Now currently conducted in 12 locctions across
the country.

3) Cost/Benefits: Generates income to cover operating
expenses

4) Replicability.: Completely packaged for use in apparel
markets or for other groups of retailers
as requested.

6. Evaluation: Five-ye3s assessment study near completion

7. Contact: Dr. Kathryn M. Greenwood

Director
Center for Apparel Marketing and Merchandising
Oklahoma State University
NEW 306
Stillwater, OK 74078

(405) 624-7469
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ENTREPRENEURSHIP EDUCATION
MODEL PROGRAM INFORMATION

MODEL 15

1. Program Name/Title: Minnesota Entrepreneurs Club

2. Location: Minneapolis, Minnesota

3. Level: a. Stage: Assessment
b. Target Group: Adult

4. Affiliation/Collaboration: Control Data Busines, A Technology Center

5. Program: a. Basic Training Objectives: To provide a forum for fellow
entrepreneurs to share ideas and experiences, at.i to learn
from experienced entry..eneurs, consultants, professionals
and business people about how to start up and manage a
successful business.

b. Educational and Instructional Strateo' Monthly meetings
with guest speakers selected from a b, range of business,
professional and technical expertise; tours of local
companies, field trips, and other practical and entertaining
activities

c. Content: N/A

d. Other Information:

1.) Faculty: N/A

2) Results: N/A

3) Membership:

his or her own business for profit and to
those who have a sincere interest in

beginning their own businesses for profit.
Currently has 260 members.

4) Cost/Benefits: Membership Dues: $12.00/year plus $1.00
per meeting

5) Replicability: N/A

6. Evaluation: N/A
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Open to any person who has recently started

7. Contact: Tom von Kuster

Club President
Business A Technology Center
511 11th Avenue South
Minneapolis, MN 55415

(612) 375-8150
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ADDITIONAL MODEL PROGRAMS

1. 4th Annual Byre R. Shoemaker School
For Vocationally Talented Students
Division of Vocational Education
George KcAab
65 S. Frost Street, Room 907
Columbus, OH 43215

(614) 466-3430

2. Entrepreneurship and You

East San GLaliel Valley R.O.P.
Jeri Roseboro
1717 W. Merced Avenue
West Covina, CA 91790

(818) 967-7597

3. Plus, Inc. Economic Development CSBG

Beatrice Jones-Toiten
222 E. Wilson Street
Batavia, IL 70310

(312) 87q-1185

4. Entrepreneurship Training of Community College Staff

Bureau of Economic & Business Research
University of Illinois
428 Commerce West
1206 S. 6th Street
Champaign, IL 61820

(217) 333-6429

5. Small Business Seminar Series
Elgin Community College
Dick McConnel, Coordinator
Small F;usiness Training

Fountain Square
51 S. Spring Street
Elgin, IL 60120

(312) 888-6908

6. Educational Technology

Dr. Lois Bennett
1121 Country Club Dr
Estes Park, CO 80517

(303) 469-8163
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7. Small Business Center
Pueblo Community College
Dr. Tony Zeiss
900 W. Orman Avenue
Pueblo, CO 81004

(303) 549-3325

8. Fairfax County Small & Minority Business Enterprise Program
Fairfax County, Virginia
Mr. Larry Wellman
4100 Chain Bridge Road
Fairfax, VA 22030

(703) 691-2727

9. Rensselear Polytechnic Institute
Incubator Program
Jerry Malone
1223 Peoples Avenue
Troy, NY 12180

(518) 266-6658

10. Creative Problem-Solving Institute
Uni'ersity College of Buffalo, NY (NYSU)
Ar. Angelo Biondi, Executive Director
1300 Elmwood
Buffalo, NY 14222

(716) 878-6221

11. Entrepreneurship Training
Chamber of Commerce of Hawaii
Sidney Armstrong
735 Bishop Street

Honolulu, Hawaii 96813

(808) 531-4111

12. NET/PRO - New Enterprise Training for Profits
Kentucky Department of Education
Suzanne Moore
Capital Plaza Tower
Frankfort, KY 40601

(502) 564-4201
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13. The Community Development Corporation Model
Bob Zdenek

National Congress for Community Economic Development
2025 I Street
Suite 901

Washington, DC 20006

(202) 659-8411

14. Pepsi Learn & Earn

Distributive Education Clubs of America
Edward L. Davis
1980 Association Drive
Reston, VA 22091

(703) 860-5000
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MINORITY BUSINESS DEVELOPMENT CENTERS (MBDCs)

The Minority Business Development Agency (MBDA) of the Department of
Commerce has established the following mission statement:

Increase the opportunity for racial and ethnic minorities to
participate in the free enterprise system through the formation and
development of competitive minority-owned and managed firms. This
will be achieved by emphasis on private sector involvement and
entrepreneurial self-reliance, rata: than government dependence.

In order to carry out its mission, the MBDA has established the concept of the
Minority Business Development Center (MBDC) as the primary delivery system for
assisting minority firms.

MBDCs have been established in 100 Standard Metropolitan Statistical
Areas (SMSAs) throughout the United States. A complete listing of MBDCs is
included later in this Appendix.) The MBDC delivery system has three specific
goals:

To encourage and promote business formations by minorities

To promote increased growth rates among new and existing minority
businesses

To reddce failure rates of minority businesses by assisting them in
planning and implementing sound, competitive strategies

To meet these specific goals, each MBDC performs three main functions:

0

0

Develops and maintains an inventory of existing minority businesses
and prospective entrepreneurs

Provides a brokering service that will foster and pranote new
business ownership, business expansions, marketing opportunities, and
new capital sources

O
Provides management and techniLal assistance to qualified minority
firms

MBDCs provide a variety of services of potential value to vocational
educators interested in entrepreneurship education and training:

1. Management and technical assistance (M&TA) to qualified minority firms and
individuals (as referenced in Executive Order 11625) seeking assistance
from the MBDC. Priority assistance is targeted to the following groups:
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o Businesses with high employment potential

Businesses with high technology potential

Businesses with high export potential/capability

Graduating R(a) firms

o Businesses owned by minority women

M&TA assistance consists of two (2) types:

General counseling and referral services at no charge

Specific business assistance on a fee-for-services basis

Specific M&TA business assistance is geared to help start new businesses

and to increase growth rates and help reduce the failure rate among minority

business firms. This overall assistance improves gross receipts, profits, and

the net worth of assisted firms. When a client requires services beyond the

MBDC's technical and financial capabilities, the MBDC utilizes Specialized

Consultant Services (SCS).

2. Identification and promotion of opportunities for minority business firms:

Marketing Opportunities

Capital Opportunities

Business Ownership Opportunities

3. Advice and guidance to minority individuals and firms on how best

to avail themselves of these opportunities.

4. Development and maintenance of inventory of:

Minority vendor firms which are capable of selling their goods

and services to the public and private sectors. The MBDC

accomplishes this by making new entries and by verilying and

updating the MBDA national computerized listing known ;Is the

PROFILE System

Qualified minority individuals and firms with the potential to

start and expand businesses

Traditional and non-traditional sources of debt and equity

capital

Local (public and private sector) M&TA resources

Who's Who in Minority Business Development. The Directory

includes local public and private sector policy makers and

resources, minority business community leaders and others
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interested in furthering the participation of minority
business. The Directory is updated and verified on a quarterly
basis and submitted directly to the MBDA Clearinghouse in
Washington, DC, for inclusion in the National Who's Who
Information System

5. Brokeripg services for:

Minority individuals/firms with the potential to start, and/or
expand businesses, or prevent business failures

' Minority vendor firms with public and/or private sector
procurement opportunities, both .'reign and domestic

' Minority firms seeking or requiring capital resources

The brokering function consists o' matching firms and prospective
minority entrepreneurs with business ownership, market and capital
opportunities.

6. Promotion and utilization of the servitls and resources of other MBDA
programs such as:

' Nati ;ial Minority Supplier Development Council (NMSDC) - which
provides a brokering service matching MBEs with market
opportunities identified by the NMSDC

o Minority Business Opportunity "ommittees (MBOCq - which
provide access to local Fedrral market, capital, and
management opportunities

StLte ar-i Local Government Programs - which identify market
and other busitss opportunities with their respective
governmental entities

o Technology Commercialization Center:, (TCCs) - which assist
MBDC clients that require rn?rkrating, financial or
development technology assistant,.

' Minority Export Development Centers fit.DCs) wLich can assist
1BDC client fqiii177pable of exporting) to secure export
contracts and other exporting opportunities

MBDCs could be a valuable source of general economic, financial, and
market information as well as specific information and assistance for the
cirmelopment and growth of entrepreneurial ventures. Vocational educators
should take advantage of the services offered by MBDCs and look for
opportunities to work together on programs of mutual benefit.
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MBDA: III/HAT 17"IS AND WHATIT DOES

ch
WHAT IS THE MINORITY BUSINESS
DEVELOPMENT AGENCY?
It is the U.S. Government agency created
to develop programs to assist minority
entrepreneurs.

WHEN WAS THE AGENCY STARTED?
MBDA was established by Executive Order
11625 in 1969.

WHAT TYPES OF ASSISTANCE DOES
MBDA PROVIDE?
MBDA awards grants and cooperative
agreements to state and local government
agencies, profit and non-profit business
development organizations, and trade as-
sociations to provide manapement,
marketing, finari^Ial, and technical as-
sistance to minority entrepreneurs.

DOES MBDA OR ITS FUNDED BUSI-
NESS DEVELOPMENT ORGANIZATIONS
CHARGE FEES FOR SERVICES?
Nominal fees are charged. In some cases,
waivers of fees are granted.

WHAT ARE THE PROGRAM DIVISIONS
OF MBC1?
MBDA has an Office of Resource DI-
velopment, establishing public and private
resources for minority -owned enterprises;
an Office of Enterprise Development, -e-
sponsible for the delivery of management
and technical 'istance to minority busi-
ness.s and it asing their participation
in growth industries; and ail Office of Ad-
vocacy, Research and Information, re-
sponsible for formulating and advocating
federal policies for minority business de-
velopment, conducting research to under-
stand the probler s and characteristics of
minority firms, and collecting and dis-
seminatng information beneficial to
minority business development.

WhAT 18 THE DEFINITION OF
"MINORITY BUSINESS ENTERPRISE"
A minority business enterpr'se is one that
is owned or controlled by one or more
socially or economically disadvantaged
persons. Such disadvantage may arise
from cultural, racial, chronic economic
circumstances, background or other
similar cause. Such persons include Blacks,
Hispanics, Asian Americans, American
Indians, Eskimos, and Aleuts.
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ARE WOMEN ELIGIBLE FOR MBDA
ASSISTF4 :r.::::?
Minority women are eligible for assistance.
Non-minority women are eligible on an
individual basis if they are found to be
socially or economically disadvantaged.
But as a group, non-minority women are
not eligible for MBDA assistance.

DOES MBDA REQUIRE CLIENTS TO
RECEIVE CERTIFICATION AS
MINORITIES BEFORE RECEIVING
ASSISTANCE?
No, MBDA does not require certification
of minority entreprenee,s.

DOES MBDA HAVE REGIONAL AND
DISTRICT OFFICES?
Yes, MBDA has six regional offices:
Atlanta, Chicago, Dallas, New York, San
Francisco, and Washington, D.C. The
agency also has district offices: Boston,
Denver, Miami, Philadelphia, Kansas
City, Mo., and Los Angeles.

HOW MANY MINORIVY-OWNED BUSI-
NESSES ARE THERE?
There were 561,395 firms with gross saes
of $26.3 billion, according to the Census
Bureau's 1977 Survey of Minority-Owned
Business Er.arprises. This was an increase
of 31 percent in number of firms and 69
percent in gross receipts over 1972
Black-owned firms accounted for 41 per-
cent of all minority-owned firms and 33
percent of gross receipts. Firms owned by
persons of Spanish origin accounted for 39
percent of both number of firms and gross
receipts while Asian Americans, American
Indians, and other minorities accounted
for 20 percent of the minority-owned
firms and 28 percent of their gross receipts

WHERE IS THE HEAVIEST CONCENTRA-
TION OF MINORITY-OWNED FOMS?
Over 41 percent of all minority-owned
firms in the United States were located
in California, Texas, New York, Florida, and
Hawaii and accounted for over 47 percent
of all gross sales, according to the
Census Bureau
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BUSINESS ASSISTANCE
6

WHAT IIRE MEOWS PROGRAMS?
MBDA has the following programs: Minority Business Development Center
Program, Export Development Program, Technology Commercialization
Centers Program, American Indian Program, Rural Assistance Program,
Acquisitions Assistance Program, Franchising Assistance Program, State ard
Local Government Program, Volunteer Management Support Program, Research
Information Program, Minority Trade Association Program, National Minority
Supplier Development Council Program, Advocacy Assistance Program,
Interagency Council for Minority Business Enterprise Program, Minority
Business Opportunity Committee Program, and Information Clearinghouse Program.

CAMINORITY BUSINESS DEVELOPMENT CENTER PROGIAM

HOW DOES THE MINORITY BUSINESS DEVELOPMENT CENTER
PROGRAM WORK?
MBDA funds 100 Minority Business Development Centers, located in areas across
the country with the largest minority populations, to provide management,
marketing and technical assistance to increase business opportunities for minority
entrepreneurs in the United States and fore,gn markets. Each centercalled an
`.""Xincreases the formation of minority-owned firms, expands existing firms
an J minimizes the rate of business failures. The MBDC provides vital ac-
counting, administration, business planning, construction, and marketing infor-
mation. The sources of the information are TT:30r U.S. corporations, trade
associations, export management companies, and federal, state and local govern-
ment agencies. The MBDC also identifies minority-owned firms for contract and
subcontract opportunities with federal, state, and local government agencies
and the private sector.

WHO OPERATES THE MBDC?
The MBDC is operated by private accounting firms, business development
consulting firms, educational institutions, and state and local government agencies.

WHERE ARE THE MBDC LOCATIONS?
MBDCs are located in 37 states and the District of Columbia: Alabama, Arizona.
Arkansas, California, Colorado, Connecticut, Delaware, District of Columbia,
Florida, Georgia, Hawaii, Illinois, Indiana, Kentucky, Louisiana, Maryland, Mass-
achusetts, Michigan, Minnesota, Mississippi, Missouri, Nevada, New Jersey,
New Mexico, New York, North Caolina, Ohio, Oklahoma, Oregon, Pennsylvania,
Puerto Rico, South Carolina, Tennessee, Texas, Utah, Virginia, Washington,
and Wisconsin.

WHERE DO YOU CONTACT THE NEAREST MOM?
Contact the MBDA regiunal office nearest you. Atlanta (404) 881-4091,
Chicago (312) 353-0182, Dallas (214) 767-8001, New York (212) 264-3262,
San Francisco (415) 556-6733, Washington (202) 634-7897.

DO YOU NEED 10 HAVE AN ESTABLISHED BUSINESS TO RECEIVE
MBDC ASSISTANCE?
No. The MBDC assists potential as well as existing entrepreneurs

MUST FIRMS MEET A SPECIFIC SIZE OR DOLLAR VOLUME TO RECEIVE
ASSISTANCE?
No.
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7

EXPORT DEVELOPMENT PROGRAM
DOES MBDA PROVIDE INTERNATIONAL TRADE ACSISTANCE?
Yes, MBDA has established an Export Developmen Program to assist
entrepreneurs in international business ventures.

HOW ARE ENTREPRENEURS ASSISTED?
MBDA has funded 15 organizations that provide export marketing plans, identifypotential markets and trado leads, and technical assistance including short-termfinancing and shipping information. These organizations coordinate with the
Small Business Administration, the International Trade Administration, the
Export-Import Bank, export management companies, freight movers, and banking
institutions to provide assistance.

WHERE DO YOU GO FOR ASMTANCE?
The Export Development Consultants are: Latin Arneiloan Trading Company,
Atlanta, (404) 942-4668; SER-Jobs for Progress, Inc., Miami, (305) 649-7500;Caribbean Marketing Overseas, Santurce, Puerto Rico, (809) 728-4545;
Alexander Grant & Co., Detroit, (313) 965-637.0; Peter F. Koch & Associates,Wheeling, III., (312) 459-1100; Cavazos International, !nc., Houston,
(713) 821-7610; International Business of New Orleans, (504) 241-4877;
Development Associates, San Francisco, (415) 776-0120: Development
Associates, Arlington, Va., (703) 97r-0100; Universal Impost & Export Corp.,Dallas, (214) 871-0144; Watson, Rice & Co., Washington, D.C.,
(202) 628-0833; AWI Trading Co. & Consultants, New York, (212) 683-3930;

Cardinal Management, Los Angeles, (213) 385-1335; Minority Export
Development Consultant, San Diego State University Foundation, San Diego,(619) 286-5623; Trustee of University of Pennsylvania, Philadelphia Export
Network, Wharton Research Center, Philadelphia, (215) 898-4189.

qtRURAL ASSISTANCE PROGRAM
DOES MSDA PROVIDE ASSISTANCE TO FIRMS AND ENTREPRENEURS
IN RURAL AREAS?
Yes, MBDA has a Rural Assistance Program for management and technical
assistance to minority entrepreneurs located in areas not served by the Minority
Business Development Centers.

WHAT AREAS ARE COVERED UNDER THIS PROGRAM?
Alabama, Georgia, Mississippi, North and South Carolina, Louisiana,
New Mexico, Texas, Arkansas, and California.

WHERE DO YOU GO FOR ASSISTANCE?
The Rural Assistance Program is run by the following organizations: Georgia
Tech Research Institute, (404) 894-3833, covering Alabama, Georgia,
Mississippi, North and South Carolina; the National Council of La Raza,
(202) 293-4680, covering Louisiana, New Mexico, Texas, and Arkansas;

and Development Associates, (415) 776-0120, covering California.
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TECHNOLOGY COMMERCIALIZATION CENTER PROGRAM
DOES MSDA OFFER ASSISTANCE TO INVENTORS TRYING TO GET A NEW
PRODUCT )R SERVICE ON THE MARKET?
Yes, MIN 1 has a Technology Commercialization Center Program providing
marketing and technical assistance to minority inventors, engineers, scientists
or other entrepreneurs with new products or services.

WHAT FORM OF ASSISTANCE 18 PROVIDED?
The program otters assistance in the development of feasioiiity studies, market
and product testing, location of products or services patented by private and
government organizations that have commercial potential, and the identification
of financial resources and licensing arrangements with U.S. and foreign com-
panies. Clients also gain access to new technologies developed through the
Federal Laboratory Consortium and university engineering schooid.

WHERE DO YOU GO FOR ASSISTANCE?
MBDA funds 10 Technology Commercialization Centers. They are: New England
Technology Commercialization Center, Hartford, Conn., (203) 527-1301;
Center for Invention and Industrial Development, Baltimore, Md., end
Washington, D.C., (3011 542-4850 or (202) 727-6609; Middle Atlantic
Technology Center, Raleigh, N.C., (919) 781-9081; Tr ,hnology Utilization and
Commercialization Center, Atlanta, (404) 894-3833: Industrial Technology
Research and Development Foundation, Inc., Durant, Okla., (405) 924-5094;
Center for Arid r,nd Tropical New Crop Applied Science and Technology,
Tempe, Ariz., (602) 965-1260; Pacific Northwest Technology Center, Portland,
Ore., (503) 226-4985; Technology Research and Commercialization, Inc., Los
Angeles, (213) 417-4923; Control Data Technology Center, Dallas, (214)
385-5577; IITRI Technology Commercialization Center, Chicago, (312) 567-4664.

ACQUISITIONS ASSISTANCE PROGRAM
DOES MBDA ASSIST MINORITY ENTREPRENEURS IN BUSINESS
ACQUISITION OR MERGER TRANSACTIONS?
Yes, MBDA has an Acquisitions Assistance Program to help minority entrepreneurs
to own and control medium and large businesses in areas such as manufacturing,
high-technology industries, telecommunications, energy and transportation.

!WW DO YOU QUALIFY?
Clients must demonstrate the ability to invest 5 percent in cash or tangible
assets of the aggregate cost of the purchase price of the business to be acquired.
Also, clients should be knowledgeable about the business and industry of the
proposed acquisition. Businesses to be acquired must show steady profits and
net assets valued it excess of $1 million or gross revenue of $3 n' ;ion or more.

WHAT KIND OF ASSISTANCE 18 PROVIDED?
Clients are assisted in negotiating the potential acquisition or merger. Clients
are also consulted about the business, industry and financial conditions of the
company to be acquired, and where financing might be obtained to complete
the acquisition.

WHERE DO YOU GO FOR ASSISTANCE?
MBDA funds three private firms to provide acquisition a.lsistance. They are:
Duff and Phelps, Inc., Chicago, (312) 263-2610; Arthur Young & Co.,
Washington, D.C., (202) 828-7000, and Watson, Rice & Co., Washington, D.C.,
(202) 628-0833.
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MINORITY TRADE ASSOCIATIONS PROOPIAM
WHAT IS THE PURPOSE OF THIS PROGRAM?
Trade 111sociatians are among the most importaht orginrtlons representingthe business community. Under this program, MBIIA fun $ nine minority tradeassociations. They are responsible for generating new bUSfriess opportunities andadvocating minority business Issues at the federal, state and local governmentlevels.

WHICH TRADE ASSOCIATIONS ARE FUNDED BY USDA?
MBDA funds the following trade associations: National Association of MinorityCertified Public Accounting Firms, American Association of Spanish-SpeakingCPAs, Latin American Manufacturers Association, National Association of MinorityContractors, U.S. Hispanic Chamber of Commerce, American Association ofMinority Enterprise Small Business Investment Companies, National Bar Association,National Insurance Association, and American Savings and Loan League.

FRANCHISING ASSISTANCE PROGRAM
IS USDA CONCERNED ABOUT HELPING MINORITY ENTREPRENEURS
ACQUIRE FRANCHISES?
Yes, MBDA recognizes the full potential of franchises to tty, minority entrepreneur.
The agency has established a new program to identify franchise opportunities.

WHERE DO YOU GET HELP?
Contact MBCA's Office of Resource Development, (202) 377-5770. TheMinority Business Development Centers also are actively engaged in
identifying franchise opportunities.

PRIVATE SECTOR RESOURCE PROGRAM
DOES SODA ENCOURAGE THE PRIVATE SECTOR TO HELP GENERATEOPPORTUNITIES FOR MINORITY-OWNED BUSINESSES?
Yes, MBDA believes minority business development must have strong supportfrom the private sector. The agency works closely with the U.S. Chamber of Com-merce, trade associations, and local government officials,,and the heat's ofFortune 1,000 corporations to identify opportunities for minority entreoreneurs.The agency funds the National Minority Supplier Development Council which hasseveral hundred corporate members who purch3se the products and servicesof minority businesses, and support the federal programs to expand theminority business sector. Corporate members of the council have establisheda $5 billion goal in purchases from minority-owned firms in 1983.

WHERE DO YOU GET ASSISTANCE?
Contact MBDA's Private Sector Programs Division, (202) 377-3237. TheNational Minority Supplier Development Council's address is: 1412 Broadway,11th Floor, New York, N.Y. 10018, (212) 944-2430.

HOW DOES PANDA WORK WITH OTHER FEDERAL, STATE AND LOCAL
GOVERNMENT ACENCIES TO DEVELOP PROGRAMS AND OPPORTUNITIESFOR MINORITY ENTREPRENEURS?
MBDA has established Interagency agreements vith 27 federal departments andagencies to increase opportunities for minority-owned businesses. For example,the Federal Communications Commission has agreed to help minority
entrepreneurs acquire radio and television stations ant* otner telecommunication
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properties. ACTION, the national volunteer agency, has agreed to provide
volunteer managers to work with the Minority Business Development Centers in

assisting minority entrepreneurs. And the Small Business Administration has
agreed to work with MPDA to provide greater assistance to minority firms entering

and leaving the 8 (a) business development program.

ADVOCACY PROGRAM
HOW DOES THE ADVOCACY PROGRAM ASSIST MINORITY BUSINESSES?
Established in January 1983, the Advocacy Division monitors and advises MBDA

officials of actions by Congress, federal, state and local agencies, and private
institutions that have significant impact on minority businesses. The Division

focuses on major topic areas such as taxes, capital formation, and increased

federal grant and procurement opportunities for minority firms. The Division also
disseminates useful information on these subjects to the Minority Business De-
velopment Centers, other MBDA-fundi,d organizations and the public.

INFORMATION CLEARINGHOUSE

MOW DOES MBDA DISSEMINATE INFORMATION?
MBDA disseminates information through. a national Information. Clearinghouse
in Washington and through the agency's Minority Business Development Centers.
The clearinghouse is responsible for collecting information on minority businesses.
The information is used to identify new business opportunities and contacts for
joint ventures. The clearinghouse also disseminates MBDA publications.

WHERE IS THE INFORMATION CLEARINGHOUSE LOCATED?
It is located at MBDA headquarters in the Department of Commerce:

Information Clearinghouse
Minority Business Development Agency

U.S. Department of Commerce
Washington, D.C. 20230

202/377-2648

WHERE CAN YOU OBTAIN A LISTING OF MINORITY-OWNED BUSINESSES?
There are a number of published minority business directories available to the
public. Those that have been identified by the Information Clearinghouse are
available in its Directory of Minority Business Enterrice Directories. Listings of
minority-owned businesses also can be obtained from MBDA through its PROFILE
Minority Business Locator Service, a national computerized data system designed
to match minority firms with business opportunities. The system is not used to

supply mailing lists fur commercial purposes. A PROFILE search may be obtained
from the the nearest Minority Business Development Center. The Information
Clearinghouse may be contacted for additional information.

HOW CAN YOU GET ON THE PROFILE SYSTEM?
Contact the Inform' on Clearinghouse or nearest Minority Business Development
Center for an application form to list your firm.
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PREFACE

Established in the U.S. Department of Commerce by Executive Order 11458 in

1969, and expanded by Executive Order 11625 in 1971, the Minority Business

Development Agency (MBDA) promotes and encou^ages minority business ownership.

Originally called the Office of Minority Business Enterprise, it was renamed

in 1979 and redirected in support of larger minority firms in growth

industries.

MBDA coordinates and monitors minority business support in the public and

private sectors, and sponsors a national network of Minority Business

Development Centers (MBDCs) offering management counseliny to minority

entrepreneurs. The centers receive operating funds from MBDA and report

client services to MBDA.

Business Development Center counselors advise minority owners in areas such as

marketing, accounting, personnel management, and business training. They help

owners to secure government and private procurement contracts, and to assemble

financial packages for submission to lenders. The Minority Business

Development Agency itself does not make loans.

Business services are offered for nominal fees to current minority business

operators and those considering starting a business.

Executive Order 11525 defines a minority business enterprise as follows:

"Minority business enterprise" means a business
enterprise that is owned or controlled by one or more

socially or economically disadvantaged persons. Such

disadvantage may arise from cultural, racial, chronic
economic circumstances or background or other similar cause.

Such persons include, but are not limited to, Negroes, Puerto

Rici'ns, Spanish-speaking Americans, American Indians,

Eskimos, and Aleuts.

For further information, contact:

Information Clearinghouse, Room 6708
Minority Business Development Agency
U.S. Department of Commerce
Washington, D.C. 20230

(202) 377-2414
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REGIONAL OFFICES

Xavier Mena
Acting Director
450 Golden Gate Avenue
Room 15045

San Francisco, CA 94102

(415) 556-7234
FTS 556-7234

Stanley Tate
DiPector
14th 8 Constitution Ave, NW
Room 6711

Washington, DC 20230

(202) 377-8275
FTS 377-8275

Paul R. Jones
Director

1371 Peachtree St, NE
Suite 505

Atlanta, GA 30309
(404) 881-4091
FTS 257-4091

Richard H. Sewing
Director
55 E; t Monroe Street
Suite 1440

Chicago, IL 60603

(312) 353-0182
FTS 353-0182

Georgina Sanchez
Director
26 Federal Plaza
Room 37-20
New York, NY 10278

(212) 264-3262
FTS 264-3262

David Vega
Acting Director
1100 Commerce Street
Room 7B19

Dallas, TX 75242

(214) 70-8001
FTS 729-8001

DISTRICT OFFICES

Ralph Gill

Business Development Specialist
2500 Wilshire Blvd
Suite 908

Los Angeles, CA 90057
(213) 688-7157
FTS 798-7157

Emma C. buck
District Officer
333 W. Colfax Avenue
Room 305

Denver, CO 80204
(303) 837-2767
FTS 327-2767

Rudy Swarez
District Officer

Federal Office Building
Room 930
51 SW 1 Avenue
Miami, FL 33130
(305) 350-5054
FTS 350-5054

Rochelle K. Schwartz
District Officer
P. O. Box 570

441 Stuart Street, 10th Floor
Boston, MA 20117

(617) 223-3726
FTS 223-3726

Chester E. Stovall, Jr.
District Officer
Federal Building
Room 501
911 Walnut Street
Kansas City, MC 64106

(816) 374-3381

FTS 758-3381

Alfonso C. Jackson
District Officer

Federal Office Building, Room 9436
600 Arch Street

Philadelphia, PA 19106

(215) 597-9236
FTS 987-9236
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Francis Gallela
Project Director
Alaska Rural Assistance Program
1011 East Tudor Rd, Suite 210
Anchorage, AK 99503

(907) 562-2322

Harold Gilchrist
Project Director
Birmingham MBDC
2017 Morris Avenue, 2nd Floor
Birmingham, AL 35203

(205) 252-3682

Lorraine Edwards
Project Director
Mobile MBDC
4321 Downtowner Loop North
Suite D
Mobile, AL 33,-,N

(205) 344-9650

Bernell Mapp
Proi..ct Director

Montgomery MBDC
503 South Court St, Suite 210
Montgomery, AL 36104

(205) 263-0818

Lewis Cole
Project Director
Little Rock MBDC
One Riverfront Place, Room 415
North Little Rock, AR 72114

(501) 372-7312

Joseph Hardy
Project Director
Navajo Indian MBDC
P. O. Drawer L
Fort Defiance, AZ 86504

(602) 729-5763

MBDC DIRECTORY

Stanley Freidman
Project Director
Phoenix MBDC
3300 North Central Avenue
Suite 2200
Phoenix, AZ 85012

(602) 274-0550

Jess Hines
Project Director
Tucson MBDC
120 West Broadway
300 United Bank Building
Tucson, AZ 85701

(602) 622-5700

L. Tulloch Reid
Project Director
Anaheim MBDC
2700 Mirth Main St, Suite 810
Santa Ana, CA 92701

(714) 661-8200

Marcia Homme
Project Director
Bakersfield MBDC
615 California Ave, Suite 27
Bakersfield, CA 93304

(805) 322-1527

Steven Stallings
Project Director
California Indian MBDC
1541 Wilshire Blvd, Suite 418
Los Angeles, CA 90017-2269

(213) 483-1460

Josephine R. Mena
Project Director
Fresno MBDC
2010 North Fine, Suite 103
Fresno, CA 93727

(209) 252-7551
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MBDC DIRECTORY

Larry Burton
Project Director
Los Angeles North MBOC

3460 Wilshire Blvd, Suite 1006
Los Angeles, CA 90010

(213) 382-5032

Cleveland O'Neil
Project Director
Los Angeles South MBDC

2651 South Western Avenue, Suite 300
Los Angeles, CA 90018

(213) 731-2131

Frances Grice
Project Director

Riverside/San Bernadino MBDC
341 West Second St, Suite 1
San Bernadino, CA 92401

(714) 884-8764

Allan Ross
Project Director
Sacramento MBDC
;55 Capital Mall, Suite 500
Sacramento, CA 95814

(916) '41-2370

George Urcuioli
Project Director
Salinas MBDC

137 Central, Suite 1
Salinas, CA 93901

(408) 422-3701

Chuck Shocky
Project Director
San Diego MBDC

6363 Alvarado Ct, Room 225
San Diego, CA 92120

(619) 265-3684

Michael Cienfuegos
project Director
San Francisco Rural Asst. Program
693 Sutter, 3rd Floor
San Francisco, CA 94102

(415) 776-0120

Jose Placentia
Project Director
San Jose MBDC

2700 Augustine Dr, Rom 2112
Santa Clara, CA 95051

(408) 980-0371

Joseph T. Anastasi

Project Director
Stockton MBDC

2291 West March Ln, Suite 227D
Stockton, CA 95207

(209) 174-3553

Gilbert Cisneros
Project Director
Denver MBDC

700 West 6th Ave, Suite 400
Denver, CO 80204

(303) 595-4744

Stan Straugter
Project Director
Washington MBDC
2100 M St, NW, Suite 607
Washington, DC 20037

(202) 293-1982

Ryan Jones
Project Director

Jacksonville MBDC
333 North Laura St, Suite 465
Jacksonville, FL 32202-3508

(904) 353-3826
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William Rios
Project Director
Miami MBDC
20) Alhambra Circle, 9th Floor
Coral Gables, FL 33134

(305) 442-2000

Shirley Austin
Project Director
Orlando MBDC
132 East Colonial Dr, Suite 211
Orlando, FL 32801

(305) 422-6234

George Powell
Project Director
Tampa MBDC
315 East Madison Street
Fun Bank Building, Suite 617
Tampa, FL 33602

(813) 273-9145

Gerald Adam
Project Director

West Palm Beach MBDC
1675 Palm each Lake Blvd
Suite 1002
West Palm Beach, FL 33401

(305) 683-4400

Eugene Campbell
Project Director
Atlanta MBIC
75 Piedmont Ave, NE, Suite 256
Atlanta, GA 30303

(404) 586-0973

Harvey Johnson
Project Director
Augusta MBDC
1208 Laney Walker
P. O. Box 1283
Augusta, GA 30901

,404) 722-0994

MBDC DIRECTORY

Herry Th,las
Pioject Director
Columbus MBDC
1214 First Avenue, Suite 430
Columbus, GA 31901

(404) 324-4253

Frank Brown
Project Director
Georgia Technology/Rural MBDC
Enginetring Experiment Station
EDL Hinman Building, Room 325

Atlanta, GA 30332

(404) 894-3833

Rudolph Quarterman
Project Director
Savannah MBDC
31 West Congress St, Suite 201
Savannah, GA 31401

(912) 236-F708

Herbert Yamane
Project Director
Honolulu MBDC
1150 South King St, Suite 203
Honolulu, HI 96814

(808) 531-7502

Burt Kidd
Project Director
Chicago North MBIR,

600 Prudential Plaza
Chicago, IL 60601

(312) 856-0200

Webster Daniel

Project Director
rhicago South MBDC
180 North Michigan, Suite 333
Chicago, IL 60601

(312) 984-5940
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Ms. Ellen Joseph
President, IMPACT

Minneapolis/St. Paul MBDC
100 North 6th Street, Suite 440B
Minneapolis, MN 55403

(612) 333-3600

Ernest G. Williams
Project Director
Gary MBDC
567 Broadway

P. O. Box 9007, Suite 4
Gary, IN 46402

(219) 883-5802

John P. Cox

Project Director
Indianapolis MBDC
1 Virginia Avenue, 2nd Floor
Indianapolis, IN 46204

(317) 639-6131

Robert Tinnin
Prujea Director
Louisville MBDC
835 West Jefferson St, Room 103
Louisville, KY 40202

(502) 589-7401

Warren Birkett
Project Director
Baton Rouge MBDC
1676 Jallas Dri''e

Baton Rouge, LA 10806

(504) 387-1799

Marlin Gusman
Project Director
New Orleans MBDC
650 South Pierce St, Suite 204
New Orleans, LA 70119

(504) 486-6296

MBDC D.RECTORY

Mildred B. "ugh
Project Director
Shrev-nort MBDC
3003 Knight St, Suite 212
Shreveport, LA 71105

(318) 868-0511

Dan Gibbons

Project Director
Boston MBDC
15 Court Square, Suite 410
Boston, MA 02108

(617) 523-4438

Woodrow McCutchen
Project Director

Baltimore MBDC

2901 Druid Park Dr, Suite 203
Baltimore, MD 21215

(301) 462-3700

Walter McMurtrey
Project Director
Detroit MBDC

1505 Woodward, Suite 700
Detroit, MI 48226

(313) 961-0903

Baby Wells
Project Director
Flint MBDC

708 Root St, Suite 325A
Flint, MI 48503

(313) 239-5847

Laura Theroux
Project Director

Minnesota Chippewa MBDC
P. O. Box 217

Cass Lake, MN 56633

(218) 335-2252
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MBDC 0IRECTORY

Bennett Levy
Project Director
Kansas City MBDC
920 Main 1100 Charter Bank Center
Kansas City, MO 6",105

Julian D. Brown
Prnio,:t D:irec;:or

Raleigh Durham 1,'IDC

P. O. Box 1088
DurLam, NC 27702

(816) 221-3:00 (019) 683-1047

Thomas Eirich
Project Director
St. Louis MBDC
1 Centerre Plaza, Suite 1900
St. Louis, MO 63101

Jim Laducer
Project Director
Bismarck MBDC
3315 South Airport Road
Bismarck, ND 58501

(314) 425-0500 (701) 2553285

J. B. Burrell
Project Director
Jackson MBDC
P. O. Box 3192
Jackson, MS 39207

Dudley Christie
Project Director
New Brunswick MBDC
5 Elm Row, Suite 400
New Brunswick, NJ 08901

(601) 352-5514 (2;1) 247-8550

English Bradshaw
Project Director
Charlotte/Gastylia MBDC
230 South Tryon St, Room 1030
Charlotte, NC 28202

James H. Blow
Project Oirector
Newark ABOC
600 Park Place, Suite 1604
Newark, NJ 07102

(704) 372-6J66 (201) 623-7710

Mike Lackey

Project Director
Cherokee MBDC
Qualla Bowldary
P. O. Box 1?00
Cheroke2, NC 28719

(704) 497-9335

John L. Cooper

Project Director
Greensboro MBDC
701 East Market Street
Greensboro, NC 27401

Anna Mueller

Project Direct r
Albuquerque MBDC
718 Central SW

Albuquerque, NM 87102

(505) 842-7114

Bob Johnson
Project Director

New Mexico Indian MBDC
2401 12th Street, NW
P. O. Box 6507
Albuquerque, NM 87197

(919) 273-9461 (505) 242-4774
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Robert Bailey
Project Director
Las Vegas MBDC
618 East Carson
Las Vegas, NV 89101

(702) 384-3293

Celia Cadiz
Project Director
Bronx MBDC
349 East 149th Street
Bronx, NY 10451

(212) 665-8583

Tirso Gautreau
Project Director
Brooklyn MBDC
105 Court Street
Brooklyn, NY 11201

(212) 852-9001

Areil Bgtnitez

Project Director
Buffalo MBDC
Convention Tower
43 Court St, Suite 200
Buffalo, NY 14202

(716) 855 -0144

Sam Alvarez
Project Director
Long Island MBDC
150 Broad Hollow Rd, Room 99
Melville, NY 11747

(516) 549-5454

R-hen Estrada
Project Director
Manhattan MBDC
551 Fifth Ave Suite 320
New York, NY 1J1?6

(2121 651-8044

MBDC DIRECTORY

Rabb. Zvi Kestenbaum
Project Director
Opportunity Development MBDC
12 Heyward Street
Brooklyn, NY 11211

(212) 522-5620

Kevin Murtha
Project Director
Queen MBDC
9777 Queens Blvd, Suite 708
Forest Hills, NY 11374

(212) 275-8735

Carlos Maldonado
Project Director

Rochester MBDC
16 West Main St, Suite 215
Rochester, NY 14614

(716) 546-1930

Mike Stelzer
Project Director
Cincinnati MBDC

1900 Central Trust Center
Cincinnati, OH 4520'e

(513) 651-1900

Booker Tall
Prole:A Director
Cleveland MBDC
601 Lakeside VI, Room 335
Cleveland, OH 44114

(216) 664-4152

Randall Runk
Project Director
Columbus MBDC
180 East Broad Street
Columbus, OH 43215

(614) 911-8500
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Tcm Maultsby
Project Director
Dayton MBDC
350 Gem Plaza
Dayton, OH 45402

(513) 222-2100

G. M. Dodson
Project DirP-tor
Oklahoma City MBDC
1500 NE 4th St, Suite 101
Oklahoma City, OK 73117

(405) 235-0430

Art S'ockman
Project Director
Oklahoma Indian MBDC
555 Constitution Avenue
Norman, OK 73069

(405) 329-3737

Cecil L. Williams
Project Director
Tulsa MBDC
543 East Apache, Suite 204
Tulsa, OK 74116

(918) 428-2511

Grace Gallegos
Project Director
Portland MBDC
8959 SW Barbur Blvd, Suite 102
Portland, OR 97219

(503) 245-9253

Gilbert Medina
Project Director
Philadelphia MBDC
1818 Market St, 31st Floor
Philadelphia, PA 19103

(215) 561-7300

MBDC DIRECTORY

Burrell 3rown
Project Director
Pittsburgh MBDC
429 Forbes Avenue
Allegheny Bldg., Suite 1604
Pittsburgh, PA 15219

(412) 261-2950

Manuel L. Prats
Project Director
Ponce MBDC
M. L. Prats and Associates MBDC
Ferrocarril 08, Santa Maria
Ponce, PR 00731

(809) 843-2737

Yolanda Garea
Project Director
Mayaguez MBDC
P. O. Box 6015 Marina Station
Mayaguez, PR 00709

(809) 833-7785

Oscar Prieto Morgado
Project Director
San Juan MBDC
GPO Box 3631
San Juan, PR 00936

(809) 753-8484

Olga Burke
Project Director
Charleston MBDC
90 Cannon Street
Charleston, SC 29403

(803) 577-4105

Ellis Mack
Project Director
Greenville MBDC
300 University Ridge, Suite 110A
Greenville, SC 29601

(3C3) 271-8753
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T'Augustus Hill
Project Director
Memphis MBDC
1188 Minna Place, Suite 400
Memphis, TN 38104

(901) '26-9713

Faye Weaver
Project Director
Tennessee State MBDC
1025 Andrew Jackson Builaing
Nashville, TN 37215

(615) 741-2545

Benjamin Franklin
Project Director
Austin MBDC
2009 B East Riverside Drive
Austin, TX 78741

(512) 448-4101

Clyde C. Johnson
Project Director
Beaumont MBDC
330 Liberty, 1st Floor
Beaumont, TX 77701

(409) 833-3426

Hernan I. Orellana
Project Director
Brownsville MBDC
855 West Price Road, Suite 30
Brownsville, TX 78520

(512) 544-7173

Alvino Campos
Project Director
Corpus Christi MBDC
P. O. Box 9339
Ccrpus Christi, TX 78469

(512) 852-0909

MBDC DIRECTORY

Al Alvarez
Project Director
Dallas Rural MBDC
205 Stemmons Tower -South
2720 Stemmons Freeway
Dallas, TX 75207

(214) 638-6605

Douglas Mitchell
Project Director
Dallas/Ft. Worth MBDC
1800 One Dallas Center
Dallas, TX 75201

(214) 748-0100

Albert Salinas
Project Director
El Paso MBDC
37L7 Admiral, Suite Al
El Paso, TX 79925

(915) 592-2020

Richard Ambus
Project Director
Houston MBDC
2870 Citicorp Center
1200 Smith Strept
Houston, TX 77002

(713: 650-3831

Jorge D. Cedillo
Project Director
Lareao MBDC
Auto Plaza
800 East Mann Road, Suite 101
Laredo, TX 78041

(512) 724-8306

Gabriel Garcia
Project Director
MrAllen MBDC
Professional Plaza
4307 North 10th St, Suite F
McAllen, TX 78501

(512) 687-8336
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MBDC DIRECTORY

Jude Vadez
Project Director
San Antonio MBDC
University of Texas in

San Antonio (UTSA)
College of BtAsiness Administration

San Antonio, TX 78285

(512) 224-1945

Mike Robertson
Project Director

Salt Lake City MBDC
50 West Broadway, Suite 800
Salt Lake City, UT 84101

(801) 328- 300

Gene A. Moore
Project Director
Newport News MBDC
2601 A Chestnut Avenue
Newport News, VA 23607

(804) 244-9122

Dan F. Bailey

Project Director
Norfolk MBDC
Plaza 1 Buildi
1 Main Plaza Ea_:., Suite 801
Norfolk, VA 23510

(804) 627-5254

James Washington Jr.
Project Director
Richmond MBDC

214 East Clay Street
P. O. Bo( 26751
Richmond, VA 23261

(804) 649-7473

Edward H. Nixon
Project Director
Seattle MBDC
18 West Mercer, Suite 201
Seattle, WA 98119

(206) 281-8011

Eric Rautenbery
Project Director
Milwaukee MBDC
600 West Walnut St, Room 39
Milwaukee, WI 53212

(414) 265-6200
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Information Clearinghouse
Office of Advocacy, Research and Information

Minority Business Development Agency

Directory of Regional and District Offices and Funded Organizations. 1983,
MBDA. Listing of organizations funded by the Minority Business Developmecc
Agency to provide management and technical assistance to minority business
owners.

Q & A. June 1983, MBDA. Brochure proviling answers to questions about MBDA's
assistance to minority entrepreneurs.

MBDA - What You Need To Know. 1981, MBDA. Brochuoe describing programs and
activities of the Minority Business Development Agency.

MBDA Minority Business Development :*?nters. 1983, MBDA. Brochure describing
Federal system for delivering business development services to minority
Americans.

Closing the Information Gag. 1983, MBDA. Brochure describing information
resources and systems av-ilable to minority business people through the
Information Clearinghou and Minority Business Development Centers.

Performance Highlights Report (FY 1983). Summary of client services provided
by MBDA Business Development Centers.

Federal Aoanc Performance for jnorit Business Develo ment (FY 1982).
37FrITITTO Federa act vit es (loans, procurements in support of minority
business.

1982 Guide to Federal Minority Enterprise and Related Assistance Programs.
November 1982, Department of Commerce. A reference boos describing Federal
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Urban Business Profiles. April 1972, Economic Development Administration,
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MBDA Information Clearinghouse, Room 6708
U.S. Department of Commerce

Washington, D.C. 20230
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Section I
INTRODUCTION

Purpose of the Guide

The purpose of this guide is to assist program planners and curriculum developers in implement-
ing entrepreneurship training by providing an action planning process for use in selecting entrepre-
neurship materials that are appropriate for the population served by their educational agencies. The
guide will assist users in the following activities

Becoming aware of a variety of availab1.2 curriculum materials
Selecting materia!s that arc appropriate for a given program
Identifying essential elements of an entrepreneurship education program
Becoming aware of alternative approaches for implementing programs
Developing a plan for implementing programs

Performing effectively as a resource person for developing programs

Entrepreneurship: A Brief Perspective

The vi, _,rd "entrepreneur" brings to mind that bold, daring individual who is willing to take a
chance with an ideathe person who is starting a business. Going into business for oneself is a large
part of the American dream. However appealing, the future of new businesses is never predictable.
The potential for ;access certainly exists 97 percent of American businesses are classified as small
businesses by the U.S. Small Business Administration (SBA), and one out of eight American, is self-
employed (U.S. Department of Commerce 1975). Small businesses produce 44 percent of the United
States Gross National Product (GNP). Nevertheless, small business failures are common, since approxi-
mately 400,000 businesses are dissolved each year. According to the SBA, almost half of all small
businesses fail within the first two years of operation. With 56 percent of all employees in this country
working for small businesses, the economic impact of their success or failure is felt in every segment
of the economy.

The largest single cause of business failure is poor management Entrepreneurship training,
therefore, has become an impo-tant part of a successful educational program. Vocational education,
as a part of a program of preparing students for employment, is beginning to accept the challenge of
providing entrepreneurship training. Entrepreneurship curriculum development at the national, state,
and local levels is evidence of the growing commitment to entrepreneurship education by vocational
educators.

In order to understand the current scene, however, it is useful to understand something of the
background of entrepreneurship. In the early 1900s, the United States was continuing its industrial
development. Because industries grew faster than the number of trained workers, a shortage of these
workers resulted. The federal government responded by appropri-aing funds to states for vocational
education. The intent was to meet the immediate national need for workers. Vocational education
responded to the need of the time.
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Today's instructional programs continue that mission Vocational education is again responding
to the needs of the time. The success of small businesses is critical to continued economic growth in
America. Vocational education must, therefore, continue to provide expanded educational services
to potential entrepreneurs

Not many years ago, the National Education and Training Task Force for Minority Business
Enterprise (1974) concluded that entrepreneurship as a career opportunity is ignored by the educa-
tional system. In order to counter this situation, the task force recommended the following actions
at various levels.

Establish clear direction and leadership at the national level No single agency has ultimate
responsibility for (minority) business enterprise education and training development.

Establish coordinators at the state and local levels. The vast network of resources must be
linked and coordina,:d.

Establish delivery systems at the local level

Develop improved curriculum and teaching resources.

Develop career awareness programs.

Establish work experience programs for potential (minority) entrepreneurs.

Vocational programs must be expanded to address entrepreneurship in three dimensions:

1. Exposure to make students aware of entrepreneurship as a career option

2. Exploration to provide a basic understanding of the essential concepts of entrepreneurship

3. Preparation to assist persons who enter and operate a small business

Organizing for Entrepreneurship Training

The potential for extended entrepreneurship training is limited only by the creativity of program
planners. The primary responsibility of vocational educators, in this regard, is to provide students
with the wherewithal to earn a living as an er iloyer or employee. This responsibility can be addressed
in a number of ways. The first task, however, is to identify the environment within the vocational
setting that will best meet the needs of the students who are being served. In the opinion of the
authors, all studentssecondary, postsecondary, and adultshould be exposed to entrepreneurship
either as an option within a ible career choice or by actual implementation of a more formal
process. There are a number possible combinations that exist for entrepreneurship training at all
school levels and in all settings where vocational, technical, and adult education occur. Three examples
are suk,gested as follows.

As a separate program in a high school

As part of an existing occupational program

As a part-time program for adults
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As a Separate Program in a High School

Target populr ions

Students who have gained technical skills in a craft or a trade by experience or training
outside the traditional school curriculum, e.g., musicians, leatherworkers, painters, farmers,
or students who grew up in a family business

Students who have completed vocational or technical training but have not completed high
school, e.g., typists, mechanics, carpenters, plumbers, chefs, and food serv,ce graduates

Instructional goals

To develop an awareness o, the opportunities of small business ownership

To develop the planning skills reeded to open a small business

Delivery system options

A special course taught as a marketing and distributive education elective

A tear,)-teaching situation with students rotating among minicourses in marketing,
management, and business finance

A semester-length minicourse offered as a senior seminar

As Part of an Existing Occupational Program

Target populations

Students who have excelled in the vocational or technical education curriculum and who
need additional challenges

Students who have gained basic occupational skills and have decided to remain in a ru, al
area with limited employment opportunities

Students who may be interested in opening a small business in the future after working in
the occupational area for some time

Instructional goals

To explore career options in small business management

To develop planning skills needed to open a small business

Delivery system options

'. As part of a capstone program involving the removal of students from the traditional
vocational edu.-ation program for class periods throughout the year, e g., three hours per
week

Indivichia!ized modules that can be utilized by students in a learning resource center

Instructional content included as part of every occupational program within the facility,
e.g., school stores and sales projects in any vocational program
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Instructional goals

To develop an awareness of the opportunities of small business ownership

To develop the planning skills needed to open a small business

Delivery system options

Full-time (six hours per day) classes for six to twelve weeks

Three-hour blocks for twelve to twenty-four weeks

Seminars offered at major employment centers, such as shopping malls, utilizing any of
the above options

As a Part-Time Program for Adults

Target populations

Individuals who already are operating their own small business

lndividua, employed full-time but who are interested in becoming self-employed

Individuals who are currently managing small businesses but who wish to upgrade their skills

Organizations of small business people who are interested in upgrading their entrepreneurship

skills

4 Craftspeople, artists, and others who operate a small business as a sideline

Instructional goals

To develop planning skills needed to open a small business

To develop skills necessary to operate and maintain a business after it has been established

To develop problem-solving skills

Delivery system options

Seminars offered at various times during the day or evening on specific topics relating to

entrepreneurship

Self-paced modules that iiidiviouak might complete at home and then meet with instructors
to review and evalu: to pn,grec.-.

Seminars cosponsored by woups interested in supporting small businesses, e.g., Small

Business Administration (SF:A), Active Corps of Executives (ACE), and Senior Corps of

Retired Executives (SCORE)
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Section II
STEPS IN DEVELOPING

ENTREPRENEURSHIP TRAINING

An Overview of Five Essential Steps

5

Once the determination has been made that entrepreneurship training is appropriate for a localeducation agency, the task for program planners is to design and implement the program. Imple-menting entrepreneurship training, as any other planned change in education, includes:
Step 1. Assessing the Status of Your Situation
Step 2: Defining the Problem
Step 3. Selecting a Solution

5tep 4: Implementing the Solution
Step 5. Monitoring the Solution

This section of the guidebook briefly discusses each step in this process

Step 1: Assessing the Status of Your Situation

During this stage, planners should take a look at "what is " They should, therefore, examinethe following questions:

What populations are to be served?

What current activities relating to entrepreneurship are being conducted?
What are the instructional delivery formats?

What resources are available?

To determine "what is," program planners also should try to r^mplete one or more of thefollowing activities:

Discuss the potential for entrepreneurship training with local vocational educators; followthis with meetings with other school staff and/or citizen groups
Review policy statements and administrative guidelines relating to new or innovativer ,igrams to determine procedures for implementation.
Conduct student surveys to determine the specific characteristics of various targetpopulations.

IL

Data should be analyzed to provide information that will assist the planner in identifying astructure for entrepreneurship training.
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Step 2: Defining the Problem

Based on the assessment in Step 1, the planner should complete Worksheet 1. This will allow
the planner to identify the dimensions or parameters in which entrepreneurship training must
function. This stage should result in formulating tentative program goals and in identifying target
populations, the levels of instruction, and the possible schedule.

LStep 3: Selecting a Soluti( 1

Worksheet 1 at thi: end of this section is intended to assist the planner i defining the dimen-
sions of entrepreneurship training. Once these have been ident;cied, the planner should review the
curriculum resource in this light. Th! final selection of resources will be based on a combination of
strengths and weaknesses that appear to provide the greatest potential for success in instruction.

To select the appropriate curriculum, the planner should idertify the relative value of a number
of different product features, e.g., reading levels, the availability or audiovisuals, and program goals
and objectives of the local educational agency. Additional data should be considered in setting curric-
ulum resource priorities. Program planners should develop their own data sources based on objectives
and on the availability of data. The fc:..ir summaries in the next section are designed to provide com-
parative data on the resources that are described in this guide. Since more information is included than
would be utilized in typical review, the planner shoula select the criteria that are most relevant to the
local situation Worksoeet 2 is designed to assist in this process.

Once a decision is made about which criteria will be utilized, the planner should organize the
data in such a way that a comparison can be made of the various curriculum options One method of
making this comparison is by toxans of a priority matrix. Under this system, relative values are assigned
to each criterion. Decisions then are based on the cumulative scores of each product, as shown in the
following sample.

Curriculum
Resources

CURRICULUM PRIORITY MATRIX
(Sample)

Prior ty Criteria

.-',,I.->, ,16"

. 0 0 0
(JQ \'' C\

4, Iss. 1r`,0J ...4 \ -+ V-
' ' C

(-) <I Or

Resource X

Resource Y

Resource Z

1*

2

0

1

0

2

3

1

2

3

0

3

3 x 2 = 6

3 x 2= 6

1 x 2= 2 J

14

9

9

1

2

2

*General ranking of cell scores:
0 inappropriate for proposed training program
1 low priority

2 moderate priority
3 high priority
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By reviewing each criterion separately, assigning a point value to each criterion, and summingthe points, the planner can compare the resources across a series of criteria. The relative value of thecriteria can oe aci,asted by weight (as shown in the criterion labeled Appropriate Depth of Instruc-tion). The planner then is in a position to determine the curriculum with the best combination offeatures that are deemed important by the local education agency. (See Worksheet 2.)

Step 4: Implementing the Solution

Based on Worksheets 1 and 2, the planner should be able to identify the target population, theprogram structure, the program objectives, and the needed curriculum resources. The new trainingprogram then must be equipped, scheduled, budgeted, staffed, and publicised. Strategies will varywith local educational agencies; however, successful implementation will depend on the relevantinformation constantly being provided to all persons involved in the program. A structured descriptionof the proposed training program often is useful. In order to organize the proposed training program,the reader is urged to utilize Worksheet 3.

Step 5: Monitoring the Solution

Every aspect of the nrw training program must be continually reviewed in order to evaluate itseffectiveness. Based on these reviews, adjustments should be made to accommodate economic ortechnological changes. An excr...11ent tool for monitoring any vocational program is the use of anadvisory committee. Such d -ommittee could be particularly useful to this type of training program.A broad representation of educators, government personr-; (e.g., from the U.S. Small BusinessAdministration), current practitioners, and program graduates would provide a great deal of assistancein monitoring the program.

In planning entrepreneurship programs, the following worksheets can be used to accomplish theireceding steps. These worksheets include the following:
Worksheet 1: A Guide to Designing Entrepreneurship Training (Step 2)
Worksheet 2: A Guide to Assessing Curriculum Pr:orities (Step 3)
Worksheet 3: A Guide to Implementing Entrepreneurship Training (Step 4)
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INSTRUCTIONAL TECHNIQUES AND STRATEGIES

CLASSROOM DISCUSSIONS

Panel Discussions
Debates
Symposiums

Forums
Colloquia
Shadow Panels
.-istoning Teams

Cirwlar Discussions

Case Studies

Problems

Historical
Examples

Group Instructions

Inner and Oucer Circles
Buzz Sessions

Simulatee Experiences

Skits

Sociodramas
Role Playing
Photo Situations
Games

Home Experiences

Practice
Evaluation

Reading Ma'_arials

Textbck'i
Periodicals
Newspaper;

Trade Pubiications

MULTIMEDIA APPROACH

ChalkUpzrds
Flip Charts
Flannel Boards

Bulletin Boards
lransperencies

Films
Filmstrips

Audio Tapes
Exhibits

Individualized Learning

Programmed Instruction
Independent Learning Pack?ges

Demonstrations

Processes
Procedures
Techniques

Alternative Approaches

Laboratory Experiences

Productive Laboratories
Experiential Laboratories
Observational Laboratories

Community Resources

Guest Speakers
Field Trips

Sources: (1) Chamberlain and Kelly
(2) 61,Akenship and Moerchen, 1976
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ASSISTANCE AGENCIES

This section is included to assist program planners and developers tolocate organizations which are currently serving potential and eAi,tingentrepreneur: either directly or indirectly. It is not intended t) be acomprehensive listing of all available sources of entrepreneurial assistance,but rather is representative of the many type of agencies involved in thiseffort.

To avoid the duplication of resources, it is advisable for existing
organizations to collaborate in he area of entrepreneurship education andenterprise development. This is particularly appropriate for vocationaleducators who already work closily with the private sector and federal/stategovernment in a variety of training programs. The development of acollaborative network among agencies cffering entrepreneurial assistanceshould be a .op priority as administrators and eclusAtors plan programs fentrepreneurship education and trainirg-

What follow, is a matrix of th,, o-,sistance agencies included in thissection for each of the five de.elopmental stages rreseted in Chapter II.Each agency is then described in mor detail. In many instances, directoriesaccompany particular assistance agencies and will be referenced in the agencydescription. All directorie and supplementary materials are found insubsections of Appendix E.

The assistance agenciz re presented alphabetically within each of thefive stages of 'he En', rship Education Model, with an added dimensionnecessary to accommodi e sll of the organizations - Development of theEcoromic Environment. These divisions are arWtrariiy based oo what projectstaff perceive to be the agencies' primary functions. Nat9rall.y, manyagencies serve entrepreneurs at various levels, but for purposes of space andtime, each agency appears in only one category.

ii
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ASSISTANCE AGENCIES
INDEX

DEVELOPMENT OF THE ENTREPRENEUR

STAGE ONE: AWARENESS

BASIC SKILLS AND ENTREPRENEURIAL IDEAS

1. Advancement of Economic Education Project

Page

Number
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1
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17. Oklahoma Council on Economic Education 8
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9

iii
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STAGE TWO: DEVELOPMENT
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Number
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2. American Institutes for Research
10

11
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12

13

13

14

9. Future Homemakers of America
14
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15
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19, U.S. Department of Education: Ottice of Vocat onal and "ZO

Adult Education - National Conte- for Researc in

Vocational Education

20. Vocational Education Materials Center 20
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STAGE THREE: APPLICATION
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23
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24
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5. Center for Small Business
25
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29
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29
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30
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32
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DEVELOPMENT OF THE ENTREPRENEUR

STAGE ONE: AWARENESS

BASIC SKILLS AND ENTREPRENEURIAL IDEAS

1. Advancement of Economic Education Project - University of Texas at
Austin

Type of Assistance: Material development, resources, education.
information

Description: The Advanceme-t of Economic Education Program is
designed to integrate economic concepts into the present Texas
curriculum. This program has three basic components which include
curriculum development, demonstration and dissemination of economic
materials, and evaluation of materials and programs.

Contact: Charlene BoettchPr

Coordinator, Advancement of Economic Education
The University of Texas at Austin

Department of Curriculum and Instruction, EDB # 406
Austin, TX 78712-1294

(512) 471-4611

2. kssociation of Private Enterprise Education

Type of Assistance: Professional affiliation, networking, advocacy,
information

Description: The Association of Private Enterprise Education was
established in 1978 and includes academicians, administrators,
professional chairs and centers of economic education throughout the
U.S., Canada and Mexico. Its purpose is to promulgate an accurate
understanding of the American economic system, to advance teaching
of and research in free market economics, to promote communication
between academia and business, and to encourage dialogue with
representatives of otter economic systems across the world. The
Association conducts international conferences, sponsors scholarly
forums, and publishes a newsletter.

Contact: Dr. Calvin Kent

Hankamer School of Business
Baylor University
Waco, TX 76798

(817) 755-3766
(Memberships)

or

284



2

Dr. Cra.ig E. Aronoff

Chair of Private Enterprise
Kennesaw College
Marietta. GA 30061

(404) 429-2745

(Newsletter)

3. Center for Education and Research in Free Enterprise (CFE) -

Texas A & M University, Collece Station, Texas

Type of Assistance: Research, materials development, information,
education

Description: The Center for Education and Research n Free
Enterprise, founded in 1977, is a privately supported program of
Texas A & M University. Through education and research programs the
Center seeks to promote economic understanding. The Center produces
materials and publishes articles about economic issues, recent
research developments and economic facts in a bimonthly newsletter.

Contact: Center for Education and Research in Free Enterprise
Texas A & M University
College Station, TX 77843

4. Center for Private Enterprise and Entrepreneurship - Baylor
University, Waco, Texas

Type of Assistance: Research, education

Description: The Center has a threefold purpose: (1) to preserve
tue competitive private enterprise system in America, (2) to promote
the entrepreneurial spirit, and (3) to increase understandiny
concerning the benefits of the private enterprise system. The ten
major aspects of the ,';;-oqrAm are: teacher education programs, private
enterprise research, precollege student proyrams, put.lic education
programs, employee economic education, entrepreneurship education,
venture capital formation, innovation evaluation program,
ertrepreneufial research and venture assistance program.

Contact: Cen'er for Private Enterprise and Entrepreneurship

Hankamer School of Business
Baylor University
Waco, TX 76798
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b. Center for Youth Development and Research (CYDR) - St. Paul,Minnesota

Type of Assistance: Research, materials development, resources,
advocacy, education

Description: CYDR seeks to contribute to knowledge about andpromotion of healthy youth development through teaching, research,and community cutreach with a wide variety of adults and young peoplewho reflect the socioeconomic and cultural diversity of Minnesota,
the nation, and the world. It is not a direct service agency butendeavors to assist agencies and individuals in designing andimplementing youth programs, training youth workers, and proviaingresource materials. CYDR publishes the Center Quarterly Focus.

Contact: Center for Youth Development and Research
University of Minnesota
386 McNeal Hall
1985 Buford Avenue
St. Paul, MN 55108

(612) 376-7624

6. Charles Stewart Mott Foundation - Flint, Michigan

Type of Assistance: Philanthropic

Description: Using the processes of eaucation, social welfare andenvironmental development, the Mott Foundation funds programs aimedat improving the quality of life through individuals and theircommunity. It supports the community educatior, concept which tiesall learning together and seeks to involve every'ne in thedetermination of their lives and the life of the community throughself-improvement.

Contact: The Charles Stewart Mott Foundation
1200 Mott Foundation Building
Flint, MI 48502

(313) 238 5651
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7. Council for Educational Development and Research (CtlaR)
- Washington, DC

Type of Assistance; Professional affiliation, research, advocacy

Description: CEDaR is an association of nonprofit educational
research and development organizations. The primary mission of the
CEDaR member-institutions is to promote school improvement through
their research, development, dissemination, and service activities.
Currently, 14 nonprofit organizations belong to the association.
Two basic goals guide CEDaR's 1.4going efforts: to advance the level
of programmatic institutionally-based educational research and
development, and to help demonstrate the importance of that research
and development to improving education in this country. To this
end, CEDaR publishes a quarterly magazine, Educational R & D Report,
which features activities highlighting the results of educational
research and development. The magazine is free. See Appendix E1
for a directory of CEDaR Member-Institutions.

Contact: Council for Educational Development and Research
1518 K Street, NW
Suite 206

Washington, DC 20005

(202) 638-3193

8. Developmental Economic Education Program (DEEP)

See Joint Council on Economic Education

9. Direct Selling Education Foundation - 4ashington, DC

Type of Assistance: Education, information, research, materials
development, resources

Description: The Direct Selling Education roundation is a
not-for-profit public educational organization based in Washington,
DC. Its objective is to serve the public interest in the
marketplace through educational, informational and resear-,
activities. The Foundation runs consumer conferences, publishes a
free quarterly newsletter (At Home with Consumers), develops and
distributes consumer information literature in English and Spanish,
supports research on consumer and marketplace matters, and
maintains a library in Washingon, DC.

Contact: Direct Selling Foundation
1730 M Street, NW
Washington, DC 20036

(202) 293-5760
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1U. 4-H (Head, Heart, Hands, Health) - Cooperative Extension Service,
U.S. Department of Agriculture

Type of Assistance: Education, resources, information

Description: 4-H is the youth education program of the Cooperative
Extension Service which is conducted jointly by the U.S. Department
of Agriculture, the state land-grant universities, and county
governments. The Extension Service was established to educate--to
inte-pret and encourage the practical use of knowledge that comes
out of scientific research. Today it is still an agency for change,
stressing education for action through organization and leadership
by local citizens. Extension 4-H work is conducted locally by
"county agents." They plan youth programs with advisory committees
of local community leaders in line with local needs. Since needs
vary, pr( rams may differ across the nation. In many places,
paraprof,,sionals help agents with volunteers and 4-H groups. 4-H
welcomes everyone to participate, regardless of race, creed, color,
sex, or national origin. Examples of the kinds of activities
engaged in by 4-H participants are: problems of the environment,
community development, health, home economics, personal development,
community service, leadership, citizenship, agriculture, clothing,
home improvement, beautification, safety, aerospace, theatrics,

karate, marketing, conservation, publi:. speaking, home gardening,
photography, woodworking, entomology, small engines, first aid,
firefighting, job training, consumer education and many, many more.
For specific information pertaining to 4-H activities in your area
contact your county Extension agent, your state land-grant
university (see Appendix E2 for a listing), or the address below.

Contact: Extension Service
U.S. Department of Agriculture
Washington, DC 20250

11. Freedoms Foundation at Valley Forge - Valley Forge, Pennsylvania

Type of Assistance: Awards for excellence in private enterprise
education, education

Description: The Foundation is a nonpolitical, nonsectarian,
nonprofit organization underwritten by tax-deductible contributions
which pranotes an understanding of America's political, social,
spiritual and economic institutions and fosters responsible
citizenship. The Foundation sponsors extensive educational
activities toward this end. Cash incentive awards are granted to
educators whose outstancEng innovative classroom techniques or
projects instill in their students a deeper understanding of the
positive role private enterprise institutions play in improving the
standard of living for all citizens. An annual program offers up
to twenty awards of $7,500 each and one of $15,000 for an unusually
meritorious entry.
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Contact: Freedoms Foundation at Valley Forge
Valley Forges PA 19487

(215) 933-8825

12. Free Enterprise Institute - Amway Corporation, Ada, Michigan

Type of Assistance: Resources, education, information, materials
development

Description: The Free Enterprise Institute of the Amway Corporation
is an educational organization

which hes.been assigned the task of
explaining the reciprocal relationship between personal and economic
freedom as the economic basis of a vivrous culture.

Contact: The Free Enterprise Institute
Amway Corporation
7575 East Fulton Road
Ada, Michigan 49355

(616) 676-6986

13. Future Business Leaders of America - Phi Beta Lambda (FBLA)

Type of Assistance: Education, resources, information

Description: FBLA is a nonprofit educational association made up of
students pursuing careers in business or business education. It is
composed of three divisions: FBLA for high school students, PBL for
postsecondary students, and an alumni division formed from both
groups. The purpose of the organization is to bring business and
education together in a positive working relationship. It offers
programs and services that create a forum in which students,
educators and business people learn about one another.
Organizational goals include: promoting competent, aggressive
business leadership; understanding American business enterprise;
establishiny career goals; encouraging scholarship; promoting sound
financial management; developing character and self-confidence; and
facilitating the transition from school to work. There are more
than 210,000 active members in over 10,000 chartered chapters
throughout the 50 states, American Samoa, Canal Zone, Guam, Puerto
Rico, the Virgin Islands and U.S. Department of Defense schools in
Europe.

Contest: Future Business Leaders of America -

Phi Beta Lambda, Inc.
P. O. Box 17417 - Dulles
Washington, DC 20041

(703) 860-3334

2j
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14. Joint Council on Economic Education (JCEE) - New York, New York

Type of Assistance: Information, networking, education, materials
development, research

Description: The Joint Council on Economic Education is an
independent, nonprofit, nonpartisan, educational organization
incorporated in 1949 to encourage, improve, coordinate and service
the economic education movement. The Council's principal medium for
expanding and improving economic education is a network of 50 State
Affiliated Councils and 241 Centers for Economic Education operating
at colleges and universities. In cooperation with the International
Paper Company Foundation, the Council sponsors an Annual National
Awards Program for the Teaching of Economics. It also develops
curriculum materials, improves teacher training, identifies new
curriculum patterns, and shares research and implementation
procedures through the Developmental Economic Education Program
(DEEP).

See Appendix E3 for a 1983 Directory of Affiliated Councils and
Centers which also contains all members of the National Association
of Economic Educators.

Contact: Joint Council on Economic Education
Public Inormation Department
1212 Avenue of the Americas
New York, NY 10036

15. National Association of Economic Educators (NAEE) - Atlanta, Georgia

Type of Assistance: Professional affiliation, networking

Description: The National Association of Economic Educators includes
directors, assistant/associate directors, and field consultants
affiliated with Centers of Economic Education and State Coyncils on
Economic Education. The Association states its purposes as: (1) to
cooperate with the Joint Council on Economic Education in planning,
implementing, and evaluating activities and programs of the Joint
Council which are conducted through affiliated Councils and Centers;
(2) to provide a forum for the communication and exchange of ideas
and information among those interested in and concerned with economic
education in the United States; (3) to serve as the principal

professional organization of the economic education movement; and
(4) to promote programs in economic education that are objective,
nonpolitical, nonpartisan, academically free and responsible. An

elected Executive :ommittee, consisting of three Directors of
Councils of Economic Education and three Directors of Centers of
Economic Education, serve J propose policies and procedures to the
NAEE membership of approximately 350. If you would like more
information concerning NAEE, refer to Appendix E3 for the Center or
Council nearest you, or use the national address listed below.
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Contact: National Association of Economic Educators
Georgia State University
University Plaza
Atlanta, GA 30303-3083

(404) 658-2520

16. National Coalition of Hispanic Mental Health and Human Services
Organizations (COSSMK) - Washington, DC

Type of Assistance: National Hispanic youth business awareness and
motivation

Description: A model demonstration project mobilizing public and
private resources in Washington, CC, and Sap Antonio, Texas, to
provide youth with business career information and motivation. The

National Hispanic Youth Institute is the aspect of COSSMHO which
provides a focal point for developing comprehensive services for
youth.

Contact: COSSMHO

1015-15th Street, NW
Suite 402
Washington, DC 20005

(202) 638-0505

17. Oklahoma Council on :conomic Education (OCEE) - Stillwater, Oklahoma

Type of Assistance: Information, education

Description: The Oklahoma Council on Economic Education is an
independent, nonprofit, nonpartisan educational organization
dedicated to increasing economic understanding among Oklahomans.
Leadership and funding comes from the business, labor, agriculture,
government, and education sectcrs of the state's economy. OCEE is
affiliated with the National Joint Council on Econcmic Education.

Contact: Oklahoma Council on Economic Education
112 Business Building
Oklahoma State University
Stillwater, OK 74078

(405) 624-5204
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18. Texas Bureau for Economic Understanoing - Arlington, Texas

Type of Assistance: Education, research, materials development,
information

Description: The Texas Bureau for Economic Understanding was
established as a nonprofit organization in 1954 for the following
purposes to which it still adheres: to endeavor to increase the
degree and extent of intelligent devotion to the American free
enterprise economic system by increasing individual understanding of
the fundamental and significant laws, concepts, policies, and
practices which characte-ize and sustain our system and make it
superior to other economic systems; to promote, stimulate, and assist
in increasing general understanding of the reationship between the
American political, economic, and social systems and the Constitution
of the United States; to carry on research and study; and to develop,
prepare, acquire and dissemilate informational materials toward the
furtherance of these purposes; to cooperate with educational
institutions and leaders and with other groups toward the attainment
of these purposes; including the financing of and participation in
educational activities carried on under the direction of competent
patriotic educators, and the development and conduct of educational
activities for adults not affiliated with educational institutions;
to combat the acceptance and spread of doctrines designed to
reconstruct our economic and social orders along socialist or
collectivist lines, and to endeavor to persuade other Americans to do
likewise.

Contact: Texas Bureau for Economic Understanding
611 Ryan Plaza Drive
Suite 1119

Arlington, TX 76011

(817) 265-0983
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STAGE TWO: DEVELOPMENT
TECHNICAL AND BUSINESS SKILLS

1. American Industrial Arts Student Association (AIASA) - Reston,

Virginia

Type of Assistance: Networking, information, education

Description: AIASA is the vocational organization for elementary,
junior high and senior high school students who are enrolled in or

who have completed industrial arts courses. There are approximately

33 charter state associations affiliated with the national

organization. AIASA is designed to thvelop he leadership and

personal abilities of students 0., they relate to the
industrial-technical world, as well as to inspire students to respect

the dignity of labor and to appreciate crifsmanship. AIASA also

assists students in making informed and meaningful occupational

choices.

Contact: American Industrial Arts student Association
1908 Association Drive
Reston, VA 22091

(703) 860-9000

2. American Institutes for Research - Palo Alto, Californie

Type of Assistance: Research, materials development

Description: AIR is an independent nonprofit organization
established in 1946 to conduct research, development, and evaluation

studies in the behavioral and social sciences for clients in

government and the private sector. Mate-ials on entrepreneurship

have been developed by AIR and are available for purchase.

See the Selected Annotated Bibliography of tnis notebook on pp. 21,

63, 65 and P5.

Contact: American Institutes for Research
1791 Arastradero Road
P. O. Box 1113
Palo Alto, CA 94302

OR

41 North Road
Bedford, MA 0173U
(611) 275-0800

(415) 493-3550

OR

1055 Thomas Jefferson St, NW
Washington, DC 20U07
(202) 342-500

203

22 Hilliard Street
Cambridge, MA 02l38
(617) 661-6180
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I. American Vocational Association (AVA) - Arlington, Virginia

Type of Assistance:
Resources, materials development, information,networking, advocacy, research

Description: The American Vocational Asscciation is a professionalaffiliation for
educators/administrators of vocational/tech icaleducation. The association works to promote and improve

vocational/technical education, to establish ties with government andbusiness, to provide
professional networking opportunities for

educators/administrators, to develop curriculum materials, as well asto sponsor many other activities. Materials on entrepreneurship areavailable for purchise from the AVA.

See Appendix E4 for a description of selected materials and an orderblank.

Contact: American Vocational Association
?J20 North 14th Street
Arlington, VA 22201

4. Beacon Films - Norwood, Massachusetts

Type of Assistance:
Materials development and distribution

Description: Beacon Films is a private sector business with a largenumber of educational films. Several films are available relating tobusiness/entrepreneurship. Of particular interest is a seriesentitled Starting Your Own Business which includes the followingfilms:

- Are You an Entrepreneur?

- What's the Best Business for You?
- Who Will Your Customers Be?
- How Will You Penetrate

Your Market?
- How Much Capital Will You Need?
- Should You Start, Buy

or Franchise a Business?
- Developing a Business Plan
- Using Other People's Help
- The Sources of Capital
- Women Entrepreneurs
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The Management Clinic Series produced by the Federal Business
Development Bank is entitled Running a Small Business. Available
films are:

- Evaluating a Small Business
- Financing a Small Business
- Basic Records for a Small Business
- Insurance Needs for a Small Business
- Inventory Control: Retail
- Inventory Control: Manufacturing

Films are available for purchase of rental. See Appendix E5 for
rental forms.

Contact: Beacon Films
1250 Washington Street
P. O. Box 575
Norwood, MA 02602

(617) 761-0811

For Rental:

University of Illinois Film enter
1325 South Oak Street
Champaign, IL 61820

University of Arizona
Bureau of Audio-Visual Services
1325 E. Speedway
Tucson, AZ 85719

(800) 252-1357 (In Illinois)
(217) 333-1360 (Outside Illinois) (602) 626-3856

5. Curriculum Publications Clearinghouse - Western Illinois University,
Macomb, Illinois

Type of Assistance: Resources, materials development

Description: The Curriculum Publications Clearinghouse is opuated
by Western Illinois University through a funding agreement with the
Illinois State Board of Education, Department of Adult/Vocational/
Technical Education, for the purpose of providing state-developed
materials on a cost-recovery basis. The Clearinyhouse does have
entrepreneurship education materials available.

Contact: Curriculum Publications Clearinghouse
Western Illinois University
Horrabin Hall 46
Macomb, IL 61455

(800) 322-3905 (In Illinois)

(.309) 298-1917 (Outside Illinois)
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6. Distributive Education Clubs of America (DECA) - Reston, Virginia

Type of Assistance: Experiential education, information

Description: The purpose of DECA is to develop occupational
competencies in tne field of marketing and distribution and to
promote understanding and appreciation of our fre2 enterprise system.
Approximately 80 chapters are affiliated with the national
association. OECA offers many opportunities for young people to
develop leadership qualities through student offices, competitionsand social inter-actions.

Contact: Distributive Education Clubs of America
1808 Association Drive
Reston, VA 22091

(703) 850-5000

7. Foxfire Fund, Inc. - Rabun Gap, Georgia

Type of Assistance: Experiential education, consulting

Description: Foxfire began as an English project in Rabun Gap,
Georgia, resulting from Eliot Wiggington's attempts to make writing
enjoyable and meaningful for his students. Students began by
recording mountain folklore, history, and culture, and published
their first volume of Foxfire with a $400 donation from the
community. The Foxfire program now has 'Aven full-time teachers, haspublished seven books, and has expanded into an extensive and varied
four-million-dollar nonprofit organization run almost entirely bystudents. Mr. Wiggington travels several days each week lecturing
and assisting others interested in implementing programs of this
type, always emphasizing that students handle all aspects of the
program, including business functions.

Contact: Foxfire Fund, Inc.

Rabun Gap, GA 30568

(404) 746-5318
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8. Future Farmers of America (FFA) - Alexandria, Virginia

Type of Assistance: Experiential education, information

Description: FFA is an integral part of the program of vocational
agriculture education in the public schools. It provides a

laboratory fcr practical training in agriculture, leadership,
cooperation and citizenship as students take part in meetings,
speaking, contests, awards and cooperative efforts for community
improvement. The program also offers instruction and activities in
the field of agribusiness.

Contact: National FFA Center
P. 0, Box 15160
5632 Mt. Vernon Memorial Hwy
Alexandria, VA 22309

(703) 360-3600

9. Future Homemakers of America (FHA) - Reston, Virginia

Type of Assistance: Experiential education, information

Description: FHm is a nonprofit student organization for students
in home economics, grades K-12. Chapters encourage personal growth,
leadership development, and family and community involvement. They

explore hone economics-related jobs and careers. Chapter projects
focus on a variety of youth concerns, including nutrition and
fitness, teen pregnancy, strengthening family relationships, energy
conservation, wcrking with children and the elderly, teen-run
businesses, youth employment and career exploration.

Contact: Future Homemakers of America
1910 Association Drive
Reston, VA 22091

k703) 476-4900
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10. Illinois Vocational Curriculum Center (IVCC) - Sangamon StateUniversity, Springfield, Illinois

Type of Assistance:
Resources, materials development, education,curriculum consulting

Description: The Illinois Vocational Curriculum Center is part ofthe East Central Network of the National Network for CurriculumCoordination in Vocational-Technical Education (NNCCVTE). Themajority of materials
available from IVCC are free on a loan basis.Many materials on entrepreneurship are available to educators in theState of Illinois. The Center publishes MEMO to keep vocationaleducators updated on new materials and computer software. The Centeris funded by the Illinois State Board of Education, Department ofAdult, Vocational and Tennical Education.

Contact: Illinois Vocational Curriculum Center
Sangamon State University
E-22

Springfield, IL 62708

(217) 7864375

11. Junior Achievement, Inc. - Stamford, Connecticut

Type of Assistance:
Experiential education, resources

Description: Junior Achievement, Inc. is a nonprofit corporationheadquartered in Stamford, Connecticut that is the "Umbrella" forsome 250 Junior Achievement operating areas in all 50 states and 16foreign countries. The purpose of Junior Achievement and its fivemajor programs is to provide practical and realistic education andexperience in the private enterprise economic system. Adultvolunteers (advisors) assist young people to form their own companiesduring a school
year, operating just as any other business would.

Othcr Junior Achievement programs are:

Project Business - a flexible economic
education program for

8th and 9th grades

Business Basics - high school JA officers make presentationsto 5th and 6th grade students
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Economic Awareness - describes several programs designed to
deliver business and economic education
information to the general public

Applied Market - is a program for college students. It provides

a variety of practical and theoretical business
ard economic education activities. Presently,

many business majors are receiving college
credit for participating as advisors in the JA

high school program

Contact: Junior Achievement, Inc.
ATTN: Senior Vice President - Programs
550 Summer Street
Stamford, CT 06901

(203) 359-2970

12. Minne,;ota Curriculum Services Center - University of Minnesota,
Woite Bear Lake

Type of Assistance: Resources

Description: The Minnesota Curriculum Services Center is a nonprofit
organization funded by the Minnesota State Department of Education
through the Division of Vocational-Technical Education. It serves
he needs of Vocational, Career, and Special Needs Education in the

state of Minnesota through a program of free loan of instructional
materials for preview purposes and the sale of some items on a cost-
of-printing basis.

Contact: Minnesota Curriculum Services Center
3554 White Bear Avenue
White Bear Lake, MN 55110

(612) 770-3943
or

(800) 152-9024 (within ;'innesota)

2O9
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13. National Commission on Resources for 'fouth. Inc. (Nrwil - Now Ynrk,
NeW York

Type of Assistance: Information, promotion, networking, publice_ion

Description: NCRY is an independent nonprofit organization to
expand opportunities for young people to participate in society.
Through a national information-sharing network, NCRY seeks out,
encourages, and promotes programs that recognize the capabilities and
the developmental needs of young people. Some NCRY publications deal
with entrepreneurship and youth in business.

Contact. NCRY

36 West 44th Str-
Room 1314
New York, NY 10036

14. National Netwr, r for Curriculum Coordination of Vocational and
Technical Education (NNCCVTE)

Type of Assistance: Curriculum coordination, resources, materials
development

I:escriptioh: NNCCVTE is a network consisting of six curriculum
coordination centers, six corresponding interstate networks, a
national council of curriculum center directors, and 57 state
representatives. This network is designed to share curriculum
development products and services throughout the nation. The purpose
of the network is to increase the availability of curriculum
information and materials, to promote the adoption and adaptation of
curriculum materials developed with assistance from federal and state
vocational education funds, to minimize duplication in curriculum
development, and to improve the quality of curriculum materials and
services.

See Appendix E6 for a directory of State Liaison Representatives ofthe Network.

Contact:

NORTHEAST
New Jersey Vocational

Educational Resource Center
Rutgers University
200 Old Matawan Road
Old Bridge, NJ 0887

(201) 390-1191

SOUTHEAST

Curriculum Coordination Center
Mississippi State University
Research and Curriculum Unit
Drawer DX

Mississippi State, MS 39762

(601) 325-2510

3 A
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EAST CENTRAL NETWORK
for Curriculum Cnnrd4nAtinn
On the campus of
Sangamon State University, E-22
Spriryfield, IL 62708

(217) 786-6375

NORTHWESTERN

Curricula' Coordination Center
Commission for Vocational
Education

Building 17, LS-10
Airdustrial Park
Olympia, WA 98504

MIDWEST

a::*riculum Cuuldinaulun Lenter
State Department of Vocational
iod Technical Education

1)00 West Seventh

Si,illwater, UK 74074

(405) 377-2000, Ext. n2

WESTERN

Curriculum Coordination 'enter
University of Hawaii
1776 University Avenue
Wist Hall 216
Honolulu, HI 968?2

(808) 948-7834
(206) 753-0879

15. Offl-e Ecucation Association (DEA) - Columbus, Ohio

Type of Assistance: Education, resources

Description: 0EA is a national voluntary association for students
enrolled in vocational business and office occupations education.
It is a cocurricular activity that is an integral part of the
educational program which is designed to develop leadership
abilities, interest it the free enterprise system, and competency in
office occupations within the framework of vocational and career
education. DEA is divided into four district categories: secondary,
postsecondary, collegiate, and alumni. OEA is made up of local
chapters within state associations. Regular publications include
the 0EA Communique (a quarterly journal) the Local Advisor's
Bulletin (bimonthly bulletin between the months of September and
761Twy, The World c` 0EA (reference marual), It's a New Year (annuli
chapter handbookT, Competitive Events Guidelines, and the DEA Week
Promotion booklet and National Leadership Conference publication.
Also available is the Related Materials Service which offers items
to supplement .lassroom instruction.

Acting as liaison between business and industry and t:ie 0EA Board
of Directors is the Nat;oal Business Advisory ('ouncil. The Council
is composed of representatives from different segments of the
business world. DEA encourages involvement of business and industry
at all levels of the organization to promote the sharing of
information, needs, ideas, trends and so forth. Co'smunity
involvemert is encouraged through service, citizenship activities,
and ecorrimic awareness activities.

Contact: Office Education Association
5454 Cleveland Avenue
Columbus, OH 43??9

(614) 895-7217

3')1
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unto eyricui tural Education Curriculum Materials Service -

The Ohio State University, Columbus

Type of Assistance: Materials development, resources

Description. The Ohio Agrice.tural Curriculum Materials Service is

sponsored by the Ohio State Department of Education and the
Department of Ayricultiral Education at ThE Ohio State University.
The Service develops curriculum materials as well as makes
resources available to educators.

Contact: The Ohio Agricultural Curriculum Materials Service
The Ohio State University
2120 Fyffe Road, Room 254
Columbus, OH 43211)

(614) 422-4848

17. Pepsi DECA Learn and Earn Program - Purchase, New York

Type of Assistance: Experiential education

Description: DECA chapters wishing to participate have students set
up actual or simulated businesses to sell a product. Project
guidelines and incentives highlight concepts, objectives, planning,
organi4ing, budgeting, promotion and evaluation. A final report may
he submitted as a DECA competitive activity. Educational materials
are available for the Project.

Contact: Learn and Earn Project
Ittn: Dr. H. Naylor Fitzhugh
Pepsi-Cola Company 5/1
Purchase, NY 10577

18. State Departments of Vocational/Technical Education:
Area Vocational-Technical Schools

Type of Assista.ice: Education, information, resources

Description: These schools generally service students at the high
school level and may offer entrepreneurship training ranging from a
fully developed, multiservice program to a single unit within a
skills course such as welding or electronics.

Contact: See Appendix E7 for a complete listing of all State
Directors of Vocational Education. Your State Department
can direct you to your area vo-tech schools.

3J2
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19. U.S. Department of Education: Office of Vocational and Adult
Education - National tenter tor HesearCn in Vocational taucation

Type of Assistance: Information, curriculum development, research,

promotion, networking

Description: The National Center for Research in Vocational
Education is funded by the federal yovernment to conduct research,
develop materials, and disseminate information, as well as perform
many other functions to promote, improve and expand vocational

education throughout the nation. Entrepreneurship Education is a

special interest of the Center, which is actively involved in this

area. The Center produced the PACE materiels described in the
annotated bibliography of this notebook . It also produces a

puhlication entitled New Venture Network: News on Entrepreneurship

Education.

Contact: National Center for Research in Vocational Education

Tne Ohio State University
1960 Kenny Road
Columbus, OH 43210

1-800-848-4815

20. Vocational Education Materials Center - University of Georgia,

Athens

Type of Assistance: Resources, curriculum materials development,

research

Description: The Vocational Materials Center functions within the

Division of Vocational Education, University of Georgia. It

operates under grants from the U.S. Department of Education and the
Georgia State Department of Education with the support of the
College of Education. The Center is comprehensive in its commitment

and approach to the development and dissemination of materials in
the broad field of Vocational Education.

Contact: Vocational Education Materials Center
628 Aderhold Hall
University of Georgia
Athens, GA 306U2
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21. Vnratinnal InductriAl ri"k, of Amc;...ca (V1CA) - Lee,bury, viryinia

Type of Assistance: Experiential education, promotion

Description: VICA is a national organization of students enrolled
in vocational trade, industrial, technical and health education
programs. Its purposes include fostering a respect for the dignity
of work, establishing realistic vocational goals, creating
enthusiasm for learning, and helping students obtain full and
rewarding lives. VICA also promotes high standards in trade ethics,
workmanship, scholarship, and safety. The organization is the tool
ised to develop the ability of students to plan, organize and carry
out worthy activities and projects through the democratic
processes.

Contact: Vocational Industrial Clubs of America
P. O. Box 3000
Leesburg, VA 22075

(703) 777-8810

22. Vocational Studies Center - University of Wisconsin, Madison

Type of Assistance: Education, materials development, resources

Description: The Center has developed training materials entitled
Steps to Starting a Small Business and also offers a self-help
program called "Achieving Success in Small Business: A Competency
Based Educational Program for Persons Interested in Small Business
Ownership."

Contact: The Vocational Studies Center
University of Wisconsin-Madison

964 Educational Sciences Building
1025 West Johnson Street
Madison, WI 53706

(608) 263-4357

3_)4
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23. western Curriculum Looraination center (wLLL) - Honolulu, Hawaii

Type of Assistance: Resources, materials development,
administration

Description: The Western Curriculum Coordination Center is one of

six regional centers of the National Network for Curriculum
Coordination in Vocational-Technical Education (NNCCVTE) and is
funded by the U.S. Department of Education. It is located at the
University of Hawaii, Manoa Campus, and provides leadership in
curriculum coordination to the Western Area which includes American
Samoa, Arizona, California, the Commonwealth of the Northern
Marianas, Guam, Hawaii, Nevada, and the Trust Territory of the
Pacific Islands. A Curriculum Resource Center is maintained by WCCC
to assist its consortium members in the preparation and development
of vocational-technical education curriculum materials. The Center
also acquires newly developed materials and disseminates them to the
states/territories within the region through their State Liaison
Representatives (SLRs). Service to the SLRs is foremost in the work
of the WCCC.

Contact: Western Curriculum Coordination Center
College of Education
University of Hawaii
1776 University Avenue
Wist 216
Honolulu, HI 96822

(808) 948-7834

3,15
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STAGE THREE: APPLICATION
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1. American Society for Training and Development (ASTD) -

Washington, DC

Type of Assistance: Professioial affiliation, networking,
resources, information

Description: The American Society for Training and Development is
an organization dedicated exclusively to serving the needs of the
human resource development (HRD) professional. ASTD accomplishes
this through publications, meetings, seminars, textbooks, and
diverse clearinghouse activities. Within the organization there are
two special networks--The Women's Network and the Minority Network--
to work on special projects, etc., as well as 46 Special Interest
Groups. More than 120 Chapters in nine geographic regions bring
ASTD to the local level. The major professional HRD areas served
are: Human Relations, Technical and Skills, Marketing/Sales
Training, Instructor Effectiveness, Career Development, Media,
Program Evaluation, and Organizational Development.

Contact: American Society for Training and Development
600 Maryland Ave, SW
Suite 30S
Washington, DC 20024

(202) 484-2390

2. Association of Collegiate Entrepreneurs (ACE) - Wichita State
University, Kansas

Type of Assistance: Information, advocacy, networking

Description: The Association of Collegiate Entrepreneurs is d new
organization developed to enhance and promote opportunities for
students interested in entrepreneurial pursuits. They produce a
national publication used as a forum for sharing information among
member universities. Included is a section on existing university
programs for entrepreneurs and a section on venture opportunities.
ACE also hosts national conferences for collegiate entrepreneurs.

See Appendix F8 for a listing of universities currently
participating in ACE.

Contact: Verne C. Harnish

Association of Collegiate Entrepreneurs
Center for Entrepreneurship

Wichita State University
Wichita, KS 67208

(316) 689-3000



24

3. Center for Entrepreneurial management New 101K, ileW IVIN

Type of Assistance: Information, research, education, resources,

materials development

Description: The Center for Entrepreneurial Management, formerly an

arm of the American Management Association, is run as a nonprofit

research and educational facility offering tapes, books and seminars

in the U.S. and abroad. Of particular interest is the research done

by the Center on characteristics of entrepreneurs.

Contact: Center for Entrepreneurial Management
83 Spring Street
New York, NY 10012

(212) 924-7304

4. Center for Entrepreneurship and Small Business Management -

Wichita State University, Kansas

Type of Assistance: Resources, education, research, materials

development

Description: The priorities of the Center are: (1) development of

an academic program in entrepreneurship and small business

management, (2) creation and endowment of a professional chair,

(3) development of an information bank and library, (4) research and

publication, (5) special interest seminars, (6) development of films

for elementary school students, and (7) cracion of a prime-time

television program for major network exposure. Several

well-researched biographies of successful entrepreneurs have already

been published.

Contact: Center for Entrepreneurship and
Small Business Management
130 Clinton Hall

Wichita State University
Wichita, KS 67208

(316) 689-3000
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5. Center for Small Business - Daytona Beach Community College and
Private Industry Council, Daytona Beach, Florida

Type of Assistance: Counseling, training, research, resources

Description: The Center for Small Business is a program offered by
the Special Programs division of Daytona Beach Community College and
has been designated by the Small Business Administration and
American Associatic,, A Community and Junior Colleges as a member of
the Small Business Training Network, Counseling services are
provided to both potential and existing entrepreneurs; training in
the form of workshops, courses, seminars and conferences is offered
throughout the year in Volusia County; ,end the Center has a resource
library which contains research produced by the Center. Training
cysts are nominal as services are provided in cooperation with the
Private Industry Council of Volusia County, University of Central
Florida, SCORE, Stetson University, and area Chambers of Commerce
through the Volusia/Flagler Small Business Coordinating Council.

Contact: Center for Small Business
P. O. Box 1111

Daytona Reach, FL 32015

(904) 255-8131

6. Florida Center 1-or Career Development Services State of Florida
Department of Education, Tallahassee

Type of Assistance: Resources, materials development, information,
placement

Description: The Florida Center for Career Development Services
offers several career, occupational and placement programs and
services t, students/teachers in the state of Florida. The
Cooperative Agency Placement Service (CAPS) circulates information
to possible employers about potential employees as they complete
their training/education. The Center also serves as Florida's
Career Information Delivery System through programs called VIEW,
PREVIEW, and ChOICE. New products/services are developed in
addition to ongoing functions.

Contact: Center for Career Development S_rvices
Florida Department of Education
Knott Building
Tallahassee, FL 32301

1-800-342-9271

3 IS
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/. Institute Tor tdwm
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New York

Type of Assistance: Research, education

Description: ILER is a nonprofit organization woich organizes
workshops and courses and prepares educational materials for workiny

people. It works with both union and nonunion yroups around the

nation to equip stewards, activists and rank-and-filers with the
information. skills, and strateyies they need to begin tackling

their probl .s on and off the job. The Institute provides a basic

understand,ig of the American economic system and how it functions

that enables people to operate effectively within the system.

Contact: ILER
853 3 roadway

Room ?U14
New York, NY 10003

8. National Research Center for College and University Admissions

(NRCCUA) Kansas City, Misseuri

Type of Assistance: Information, research, resources,

education

Description: The National Research Center for College and

University Admissions is a nonprofit organization involved in a
variety of activities. IDEA (Institute for the Development of
Entrepreneur Abilities) provides entrepreneur seminars, workshops
and speeches and is currently developing a manual for
entrepreneurial self-instruction. The Entrepreneur Scholarship
Program (ESP) which identifies entrepreneurial talent in high
schools and colleges and is developing a system of providing awards,

financial aid, and support. The Center has developed EQ
(Entrepreneur Quotient), SQ (Success Quotient), and CQ (Career

Quotient) measures to stimulate discussion concerning

entrepreneurship. Appendix 4 contains copies of both documents.
Throuyhout the year the Center surveys high school students
regarding education, career, and finanr_ial aid opinions and has

added entrepreneurship as an option. All results are computerized.

The Center also funds various projects including the writing of a
motivational book on minority entrepreneurs.

Contact: The National Pecearch Center
for College and University Admissions

8800 Rlue Ridoe Roulevard
Suite 316
Kansas City, MO 64138

(816) 761-1525

3 JJ
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9. National Small Business Training Network (NSBTN): American
Association of Cowunity and Junior Colleges (AACJC1 -
Washington, DC

Type of Assistance: Educa-ion, networking, information, program
development, materials development, resources

Description: NSBTN links together 227 two-yea- colleges it 49 states
and works with the Small Business Administration to deliver high
quality, low cost, small business management teaching, and assists
colleges to market the networking concept in local settings by
establishing liaisons and cAperativa efforts with other
community-based groups. Educational and informational publications
are available.

Contact: Carol Eliason, Director
NSBTN/AACJC
One Dupont Circle, NW
Washington, DC 20036

(202) 293-7050

10. Opportunities Industrialization Centars of America, Inc. (OIC /A) -
Michigan State Council - Lansing, Michigan

Type of Assistance: Job Training and Placement

Description: OICs of America, Inc. is a community-based, self-help
skills training and community revitalization program founded by Dr.
Leon H. Sullivan, Chairman of the National Board of Directors of
OIC/A. From its beginning as an employment and training program in
Philadelphia, it has grown into a total economic development and jcb
creation movement which serves an interracial cross-section of the
American unskilled, unemployed and disadvantaged in wore than 140
communities. Since 1964, OICs have trained over 600,000 people and
hive placed approximately 70% in meaningful jobs. Over 1/3 of OIC
trainees were on welfare before coming to OIC, but alumni have
contributed an estimated $600 million to the national economy in tax
dollars alone. Training is provided in 160 different skill areas,
and a close working relationship is maintained with all levels of
government and local business.

The state of Michigan has five OICs that work together under the
direction of the Michigan State Council of the OICs of America.
This Council is in the process of developing a major project
targeted toward young women wit} children, a group with
traditionally low participation rates due to lack of support
services for child care and transportation. The project, to be
entitle( Michigan Opportunities fur Mothers, will provide young
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clients with training in the provision of child care services,

remedial education, parenting skills, enrichment training,

entrepreneurial skills training, and supportive services. The major

outcome of this, project is to assist graduates to establish their

own at-home day care centers as well as cooperatively-owned centers.

A unique feature of the project is that mothers will bring their

children to the training center which will be a licensed day care

facility operated by OIC.

Contact:

Michigan State Council of the OIC of America

111 South Capitol, Suite 710

Lansing, MI 48933

(517) 484-9642

Greater OIC of Metropolitan Detroit

1565 Oakman Boulevard
Detroit, MI 48238

(313) 883-4510

Greater Flint OIC
708 Root Street
Flint, MI 48503

(313) 766-7269

OIC of Muskegon County
201 Apple Avenue
Muskegon, MI 49440

(616) 726-4033

OIC of Metropolitan Saginaw
1000 Tuscola Street
Sagindq, MI 48607

(517) 752-4148

OTC of Greater Lansing
50U West Lenawee
Lansing, MI 48933

(517) 484-9644
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11. Public/Private VentLres (P/PV) - Baltimore, Maryland

Type of Assistance: Research, consulting, education

Description: P/PV seeks effective approac!,e; to meeting the needs
of disadvantaged citizens for job training, education, and economic
opportunity. The organization conducts research, dev:.lops programs
and assists both the public and private sectors in a broad range of
activities designed to help people, especially youth, become
self - sufficient. It is a national, not-for-profit corporation which
has worked in over 40 cities with programs that serve community and
business needs while helping individuals become productive members
of the work force. Examples of P/PV programs are: (a) The Surmer
Training and Education Program for disadvantaged youth which
provides work experience and intensive remdial education; 0) Youth
Conservation and Service Corps Programs; (c) Ventures in Community
Improvement whi:h trains disadvantaged youth and women in
construction (and other nontraditional occupations for women) while
making permanent improvements in public housing and buildings;
(d) State Employment Initiatives for Youth which emphasizes the
coordination of state resources to help students make a successful
transition from school to work; (e) a Study of School/Business
Partnerships to evaluate existing cooperative and adopt-a-school
programs; and (f) the Development Training Institute which helps
individuals engaged in community economic development gain the
skills to plan, finance and manage development ventures in
low-income neghborhoods.

Contact: Public/Private Ventures
399 Market Street

Philadelphia, PA 19106

(215) 592-9099

12. Technology Exchange Center (TEC) - Garden Grove, California

Type of Assistance: Inforration, consulting

Description: The Technology Exchange Center has been formed as a
nonprofit company with directorship from businesses, education,
labor and tne community to address labor and management training
needs. The Center matches available labor to specific needs,
provides qualified professionals as instructors, provides custom-
designed programs for labor and management and provides cost-

effective training with possible outside financial support.. TEC
coordinates funding sources, training sources, business, governmen,.,
and the community to implement educational/training programs,
apprenticeships, etc. The Center serves as a vehicle to bring
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industry and academia together to discuss and satisfy current labor

needs as well as plan for the future.

Contact: Technology Exchange Center
13162 Newhope Street
Garden Grove, CA 92643

(714) 636-2632

YOUTHWORKS - Washington, DC

Type of Assistance: Education, job placement

Description: YOUTHWORKS is a nonprofit organization which provides

an alternative job training and placement service to meet

employment needs in Washington area business and trade associations.

Each Spring several hundred low income and minority youth applicants

between the ages of 16 and 20 are screened and interviewed to

participate in this program. Successful applicants attend a four-

day training seminar and become part of a talent pool available to

employers. At any time during the school year YOUTHWORKS has a

ready supply of part-time or permanent entry-level help available,

but the emphasis is on summer employment. Pre-employment training

focuses on employer expectations, communication skills, job

searching techniques, attitude development and life management

skills. YOUTHWORKers are periodically evaluated throughout the term

of employment. Any youth not meeting standards of performance will

be counseled and if he/she fails to improve will be dropped from the

program. If the student is let go during the first four weeks of

employment, YOUTHWORKS wi'l reimburse the employer for all wages

paid during that time.

Contact: YOUTHWORKS
1250 Eye Street, NW
Suite 402
Washington, DC 20005

(202) 6h2-2178
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DEVELOPMENT OF THE ENTERPRISE

STAGE FOUR: VENTURE

ENTERPRISE DEVELOPMENT

I. American Associa,.inn of ilinority Enterprise Small Business
Investment Companies (AAMESBIC) Washington, DC

Type of Assistance: Venture capital formation, information, resources

Description: This is an association of the privately owned invest-
ment companies which participate in the Small Business Administra-
tiun's Minority Enterprise Small Business Investment Company Program.
MESBICs invest in small businesses owned by socially or economically
disadvantaged persons. SBA supplies financial assistance in the
ratio of $3 for every dollar of private capital invested by a MESBIC
participant. Investments can he in the fonn of straight loans or
equity investments and range from a few thousand to several million
dollars. AAMESBIC has several publications available to guide
existing and potential MESBICs in the investment process and a'so
pubi,shes Perspective - AAMESBIC Newsletter every month, as well as
the Journal of Minority Business Firms.

Contact: American Association of Minority
Enterprise Shall Business
Investment Companies
915 15th Street, NW
Suite 700
Washington, DC 20005

(202) 347-8600

2. American Indian National Bank Washington, DC and
Albuquerque, New Mexico

Type of Assistance: Banking services

Description: Stockholders invest in this instituticA making
resources available to Indian tribes,

organizations and individuals
for various Indian enteprises. Offices are available in
Washington, DC, and Albuquerque, New Mexico.

Contact:

AINB

1701 Pennsylvania Avenue
Suite 310

Washington, DC 20006

(202) 965-4460

AINB

2401 12th Street, NW
OR Albuquerque, NM 87102

(505) 842-1395

314
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3. Bank of America: Sm311 Business Reporter Series -
San Francisco, California

Type of Assistance: Materials development

Description: The Small Business Reporter Series developed by the
Bank of America provides straightforward, practical information on
owning and opnating a small business. It is for all those who need
information about small business - bus'Iness owners, bankers,
attorneys, accountants, consultants, industry and trade
associations, schools, and libraries. The content of the Series has
been well researched, and, althouyh the emphasis is on California,
most of the information is applicable throuyhout the United States.

See Appendix E9 for an order blank and price listing.

Contact: Bank of America
Department 3401
P. 0. Box 37000
San Francisco, CA 94137

(415) 622-2491

4. Center for Entrepreneurship - Stanford University, Los Anyeles,
California

Type of Assistance: Information, networkiny

Description: Students at Stanford University formed the Center for
Entrepreneurship to link students and the community through
internships, seminars, etc., for the ptirpose of evaluating new
ideas, finding venture capital, etc.

Contact: Center for Entrepreneurship

Stanford University
Stanford, California 94305

315



5. Developiny Neighborhood Association of Kansas City - The Center ror
Neighborhood Development, Pioneer Community College, Kar.sas
City, Missouri

Type of Assistance: Information, education, networking, advocacy

Description: The Association and Center in Kansas are dedicated to
promoting self-financed self-help and cooperation among people and
organizations. They promote the forming of neiyhborhoods into
various types of cooperatives for the purpose of self-employment,
investment, development, etc. Entrepreneurship is a vital aspect of
their work.

Contact: The Center for NEiyhborhood Development
Pioneer Community College
560 Westport Road
Kansas City, MO 6411i

(816) 753-4949

6. The Entrepreneurship Institute (TEI) - Columbus, Ohio

Type of Assistance: Business and job development, networking

Description: The Entrepreneurship Institute is an independent,
nonprofit organization which works to briny together a consortium of
individudls within a community for the purpose of creating
innovative, high-growth companies.

Contact: TEI

3592 Corporate Drive
Suite 100

Columbus, OH 43229

(614) 895-1153
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Hawaii Entrepreneurship Training and Development Institute (HETADI)-

Honolulu, Hawaii

Type of Assistance: Education, research, advocacy

Description: HETADI is a nonprofit, educational/scientific
corporation which promotes entrepreneurship development by trainin
entrepreneurs and promotes the creation of more business
opportunities. Acditional information is located in Appendix B.

Contact: HETADI
Suite 1409
Century Center
1750 Kalakaua Avenue
Honolulu, HI 96826

(808) 955-8655

8. Human Resources Corporation (HRC) - Honolulu, Hawaii

Type of Assistance: Technical assistance, procurement, information,
management assistance, resources, research, consulting

Description: The Human Resources Corporation is a private firm which
provides technological research and development as well as
management consiiltiny services to private, public, local, state and

national organizations. It is based in San Francisco with area
offices in Washington, DC, and Honolulu. HRC is under contract to
the Minority Business Development Agency (MBDA) to act as a Minority
Business Development Center (MBDC). MBDCs provide a wide range of
management and technical assistance to potential and existing
minority entrepreneurs.

See Appendix C for a Directory of all MBDCs.

Contact: Human Resources Corporation
1150 South King Street
Room 203
Honolulu, HI 96814

(808) 531-750

Or

1109 Oak Street

San Francisco, CA 94111

(415) 552-79u0 (Main Office)
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9. Human Resources Development Center (HRDC) - Carver Research
Foundation, TPskegee Institute, Alabama

Type of Assistance: Resources, information, education, advocacy,

materials development

Description: The Human Resources Developmert Center was established
at the Tuskegee Institute in 1968 as an administrative mechanism for
the combination of Cooperative Extension a- i Federal Extension. The

purpose of the Center is to utilize the -xpertise at the Institute
to improve the quality of life for people. The Center develops
materials, sponsors a variety of conferences and workshops, offers
community education classes, sponsors educational/recreational
summer day care experiences for yoeTh, participates in youth
advocacy projects, as well as supports numerous other activities.
Of particular interest is the Center's work with the Minority
Highway Contractors' Assistance Program and Small Business
Development.

Contact: Human Resources Development Center
Tuskegee Institute
Robert Russa Moton Hall
Tuskegee, Alabama 36088

(206) 727-8764

10. Institute for American Business (IAB) - Washington, DC

Type of Assistance: Procurement, enterprise development

Description: The Institute for American Business is funded by the
U.S. Department of Commerce, Economic Development Administration.
It works through already existing channels to bring together
talented mir-ity entrepreneurs, venture capital, and unique
business opportunities.

Contact: Institute for American Business
1090 Vermont Avenue, NW
Suite 9U0
Washington, DC 20005

(202) 371-1400
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11. International Council for Small Business (ICSB) - Washington, DC

Type of Assistance: Professional affiliation, res.lrch, advocacy,

networking

Description: ICSB is a nonprofit organization whose goal is to

serve as the primary organization for the diverse professionals

interested in small business management and entrepreneurial

development. Its role is to integrate and expand the value of

specific trade or professional organizations. Activity stimulates

research and creates unique networking capabilities for special

interest groups.

Contact: Executive Secretary
International Council for Small Business

National Affiliate
P. 0. Box 14014
Washington, DC 20044

or

ICSB

3642 Lindell Blvd
St. Louis, MO 63108

(314) 534-7232

12. Kentucky Highlands Investment Corporation - London, Kentucky

Type of Assistance: Venture formation

Description: Kentucky Highlands Investment Corporation is a

development firm founded specifically to take high-risk, venture

capital and term loan positions in start-up and expanding business

enterprises located (or to be located) in Eastern Kentucky. The

Corporation backs high and low technology ventures.

Contact: Kentucky Highlands Investment Corporation
911 North Main Street
P. O. Box 628
London, KY 40741

(606) 864-5175
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13. Local Initiatives Support Corporation (LISC) - New York, New York

Type of Assistance: Financial, technical

Description: LISC is designed to help independent, community-based
development organizations improve the physical and economic
conditions of their communities. It aims to increase the ability of
exemplary local organizations to develop significant projects of
construction, rehabilitation, business capitalization or expansion,
commercial revitalization, or related activities.

Contact: LISC

666 Third Avenue
New York, NY 10017

(212) 949-8560

14. National Alliance of Homebased Businesswomen (NAHB) - Norwood,
New Jersey

Type of Assistance: Networking, advocacy, information

Description: The National Alliance of Homebased Businesswomen was
developed for the purposes of promoting personal, professional and
economic growth among women who wish to work from their homes; to
provide a forum for the exchange of information; to provide
publications disseminating current information and to provide a
support network. NAHB publishes a quarterly newsletter, holds
annual national meetings and publishes an annual directory of all
the local chapters throughout the nation. The Al liance was
instrumental in the development of the resource guide Women Working
Home: A Homebased Business Guide and Directory, Second Edition,
printed in 1983 and authored by Marion Behr and Wendy Lazar. The
book is described in the annotated bibliography of this resource
notebook.

See Appendix E10 for the national directory and a membership form.

Contact: National Alliance of Homebased Businesswomen
P. 0. Box 95
Norwood, NJ 37648

(201) 768-8177
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15. National Minority Business Council, Inc. (NMBC) - New York, New 'fork

Type of Assistance: Advocacy, basic prog-ams and services for

minority entrepreneurs

Description: Through advocacy for minority business, NMBC addresses

the questions of education, procurement, training, and the treatment

of minority enterprises in different areas and different markets.

Services to minority entrepreneurs include a quarterly publication,

a legal service program, two seminars each year in continuing

management education, as well as other educational seminars. NMBC

also publishes a national minority business directory.

Contact: NMBC
235 East 42nd Street
New York, NY 10017

15. National Science Foundation (NSF) - Washinyton, DC

A. Innovation Centers

B. Small Business Assistance

Type of Assistance: Information, counseling, guidance

Description: The National Science Foundation provides information

and guidance to research and techno;ogy-based small, minority and

-omen-owned firms concerning NSF programs and research

opportunities.

Contact: Office of Small Business Research & Development

National Science Foundation
1800 G St., NW

Room 511-A
Washington, DC 20550

(202) 357-9498
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17. New Enterprise Trailing for Profits (NLT/PRO) - Wasriinyton, DC

Type of Assistance: Education, materials development

Description: New Enterprise Training for Profits is a comprehensive
new venture traininc system that can be purchased for a minimum
investment of $5,00J per system. A multimedia educational approach
guides the user through all the steps acessary to set up a new
business ventura'.

Contact: Venture Concept Systems
1901 L Street, NW
Suite 400
Washington, DC 20036

(202) 331-9265

18. Rural Enterprises, Inc. - Durant, Oklahoma

Type of Assistance: Consulting, technical assistance,
information

Description: Rural Enterprises is a nonprofit corporation
headquartered in Durant, Oklahoma. It was established as a national
demonstration effort using industrial innovation to develop new jobs
and new businesses ire economically distressed rural areas of
Southeastern and South-central Oklahoma. Rural Enterprises provides
an innovation evaluation process for new products for a $75.00 fee,
and provides assistance in all areas of business and product
planning or processes that score sufficiently high in the innovation
evaluation process. The corporation is sponsored and supported by
various public and private organizations.

Contact: Rural Enterprises, Inc.
P. O. Box 1335
Durant, OK 74702-1335

(405) 924-5094
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19. School for Entrepreneurs - Tarrytown, New York

Type of Assistance: Education, resources, information

Description: The School for Entrepreneurs is a privately run
educational experience comprising two consecutive weekends for the

current cost of :350.00. Students learn how strong their

entrepreneurial drive is, what their highest personal skills are,

and how to sharpen both. The student's business idea(s) is

evaluated and then detailed plans for the proposed venture

developed. The student then presents his/her proposal to a
representative of a Wall Street venture-capital firm. Time is then

devoted to networking, life planning, and goal setting. The school

follows up on students' activities in relation to their plans. The

course is conducted two times each year.

Contact: The Scnool for Entrepreneurs
Tarrytown Conference tenter
P. O. Box 222
Ez.;t Sunnyside Lane
Tarrytown, NY 10591

(91L') 591-8200

(212) 933-1031

20. Small Business Administration (SBA) - Washington, DC

a. Office of Minority Small Business and Capital Ownership

Development

Type of Assistance: Information, advisory

Description: Formulates and coordinates policies benefiting

eliyible minority small business. Provides direct assistance to

minority business as well as works with other agencies, banks

and industry to increase the number, of minority-owned businesses
and improve their chances of success.

Contact: U.S. Small Business Achninistration
(Regional Directors)
(See Appendix E11)
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b. Small Business Investment Companies

Type of Assistance: Financial and management

Description: Specializes in providing equity .unds, long-term
loans and management assistance to small business concerns owned
by socially and economically disadvantaged individuals.

Contact: U.S. Small Business Administ.ation

(Regional Directors)
(See Appendix Ell)

c. Subcontracting Program

Type of Assistance: Information, advisory

Description: SBA's Office of P Tement and Technoloyy
Assistance operates this program LJ provide small and
disadvantaged business the maximum opportunity to participate in
Federal contracts.

Contact: U.S. Small Business Administration
(Regional Cirectors)
(See Appendix E11)

d. Service Corps of Retired Executives (SCORE)

Type of Assistance: Technical, management

Description: Volunteer group of retired men and women who
provide free management cou.iseling. Counselors possess the
kinds of manayerial, professional and technical experience
useful to owners and managers of small retail, wholesale,
service or manufacturing businesses.

Contact: National SCORE Office
1441 L. Street, NW
Washington, DC 2u416
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e. Active Corps of Executives (ACE)

Type of Assistance: Technical, managemeot

Description: Volunteer executives from private
business/industry provide free counseling on managerial,
professional and technical topics to small business owners dr1i

managers.

Contact: U,c. Small Business Administration
(Regional Directors)
(See Appendix E11)

f. Small Business Institute (SBI) Program

Type of Assistance: Technical, management

Description: Utilizes university and college business majors as

counselors to small business. Students work as a team under
the guidan:e of a professor to meet with and counsel small
businc3s owners and managers. At the end of the term, they

submit a written report stating the problems, alternatives and
suggested solutions for a business. There is no charge for the

service.

Contact: Small Business Institute Program
1441 L Street, NW
Washington, DC 20416

(For local programs see Appendix El? and Appendix Epa)

g. Small Business Development Centers (SRDC)

Type of Assistance: Technical, management, education, research,

information, resources

Description: See # 21 of this section.

Contact: See Appendix E13 for a directory of all SKL)Cs.
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21. Small Business DevelopmenL Center (SL - University of Wisconsin,
Whitewater

Type of Assistance: 1.,ounseling, management, education, research,
information, resources

Description: The Small Business Development Center at the
University of Wisconsin is designated as a SBDC by the U.S. Small
Business Administration. Based of the agricultural extension model
that has benefited Wisconsin farmers for over a cen'ory, the SBDC
aims to provide management assistance to the 95,000 small businesses
in Wisconsin.

Contact: Small Business Development Center
University of Wisconsin - Whitewater
800 West Main Street
Whitewater, WI 53170-1797

(414) 472-4980

22. Southern Oregon Regional Services Institute (SORSI) - Southern
Oregon State College, Ashland

Type of Assistance: Education, consulting, information, research

Description: SORSI was established by the state legislature in 1979
to assist private businesses and government agencies (at all levels)
in fostering economic growth in the southern Oregon region. The
Institute consists of academicians and students from Southern Oregon
State College trained to provide technical data and research
information to existing business, industry and commerce in the
southern Oregon region as well as to potential business.
Consultations are free and advance estimates for specific projects
are available upon request. SORSI also serves as a Small Business
Assistance Center in southern Oregon.

Contact: Regional Services Institute
Southern Oregon State College
Ashland, OR 97520

(503) 482-6365
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23. United Indian Development Association (UIDA) - Los Angeles, Eureka

or Escondido, California

Type of Assistance: Management, technical, business and economic
development

Description: UIDA is a nonprofit corporation founded and directed
by American Indians. It provides management services and technical
assistance to individual business owners, tribal enterprises,
development corporations and community service centers. Managers

are trained to use tools and techniques within the Indian cultural

value system and with an appreciation of problems unique to American

Indians.

Contact: UIDA
1541 Wilshire Blvd
Suite 307
Los Angeles, CA 90017

OR

UIDA
411 J Street
Suite 7

Eureka, CA 95501

(707) 445-8488

UIDA
365 West Second Avenue
Suite 204
Escondido, CA 92025

(714) 746-7356

24. Urban University Center - University of Southern California, Los

Angeles

Type of Assistance: Technical, economic development, training

Description: The Urban University Center offers programs that are
designed to produce a positive impact within the service region with

the primary objective of increasing employment. Industrial

development and community economic development services are provided
in the following areas: (a) direct technical and management
assistance to existing small businesses and industries,
(h) assistance in the formation of new enterprises which create new
employment opportunities, (c) special research studies for expansin-,
and diversification of existing businesses and industries suitable
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for development in the region and implementation of the research
effort, (d) industrial development conferences for local leaders and
assistance in the formulation of technical/educational curricula
with workshops /planning seminars for people involved in business
development activities, and (e) business financial assistance in the
form of counseling/resources/arrangement of financial packages, etc.

Contact: Urban University Center
University of Southern California
3716 S. Hope Street, # 200
Los Ang::!les, CA 90007

(213) 743-2371

25. U.S. Department of Commerce - Washington, DC

a. Interagency Council for Minority Business Enterprise

Type of Assistance: Executive-level advisory

Description: An alliance of Federal departments and agencies
working together to develop and coordinate Federal programs and
activities supporting minority enterprise development. The
Council is chaired by the Secretary of Commerce and wfte-
chaired by the Administrator of the Small Business
Administration.

Contact: Executive Director

Interagency Council for Minority Business Enterprise
Minority Business Development Agency
U.S. Department of Commerce
14th St. and Constitution Ave, NW
Washington, DC 20230

(202) 377-5061
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b. Minority Business Development Agency

1) - Minority Business Development Centers - See Appendix C

2) - Acquisition Assistance Program

Type of Assistance: Financial, technical

Description: Provides technical support services to assist

minority buyers of medium- and large-sized manufacturing firms,

or high-technology industry such as energy, telecommunicans

and medical instrumentation. Assistance available at all stages

of analysis and negotiation in business acquisition

opportunities.

Contact: MJDA Regional Offices
(See Appendix C)

3) American Indian Program

Type of Assistance: Management, technical

Description: Designed to provide American Indians, Eskimos,

Aleuts and their tribal governments with business management and

tennical assistance using consultants through grant. or

cooperative agreements. Economic self - determination for

individual and tribal businesses is the program's goal.

Contact: MBDA Regional Offi,.es
(See Appendix C)

4) Minority Bank Development Program

Type of Assistance: Management, technical, market development

Description: Minority-owned banks are provided the following

types of assistance:

o Intensive assistance to execu,ive officers and top-level
management
Market development through the solicitation of deposits and

loans from governm:-rtal units and the private sector

o Creation of a capital support program

Contact: MRDA Regional Offices
(See Appendix C)
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5) Minority Business and 1e Associations (MB & TA)

Type of Assistance: Information services, technical

Description: Program supports MB & TAs which act as advocates
for their members and which provide information and technical
services to their membership and to the minority business
community:

o Cooperative advertising and group benefits
o Business promotion and technical services
o Negotiating trade discounts
o Liaison with MB & TA majority counterparts and with Feder?1,

State and local activities intended to improve the viability
of members in respective industries

Contact: MBDA Regional Offices
(See Appendix C)

6) Minority Export Development Consultants

Type of Assistance: Marketing, technical

Description: Provides minority business with exposure to
international marketing networks, market information, and
products and service delivery assistance:

o Identify potential markets and specific trade leads
o Technical assistance to complete international transactions
o Coordinate public agencies to increase participation by

minority business

Contact: MBDA Regional Offices
(See Appendix C)

7) National Minority Supplier Development Council (NMSDC)

Type of Assistance: Access to corporate markets

Description: NMSDC and its affiliated regional councils conduct
a national marketing program to attract private sector business
opportunities for minority business persons and to increase
corporate procurement from minorities.

Contact: National Minority Supplier Development Council
1500 Broadway, Suite 3001
New York, NY 10036
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8) Research Prugram

Type of Assistance: Research, information, contracts for

research

Description: The Research Program of the MBDA Office of

Advocacy, Research and Information emphasizes analyses and
studies which can be used to modify or improve national minority
business development policies and programs. The focus of

studies is quite broad but must be related to the general
concepts of business formations, expansion and failure or to the
potential of minority-owned firms to contribute to

socioeconomic development. There is also a need for careful
exploration of sociological, demographic, institutional and
other variables Affecting minority business de. lopment. An

annual contract research competition is announced in
November/December of each year with contracts awarded the

following June. Approximately one-half million dollars is

awarded each year to five or six successful applicants.

Contact: Chief, Research Division
Office of Advocacy, Research and Information
Minority Busiriss Development Agency
Room 5709
Washington, DC ','30

(202) 377-1671

26. Venture Founders Corporation - Belmont, Massachusetts

Type of Assistance: Venture capital, management, technical

Description: Venture Founders provides venture capital of a full
range of business and technical resources to promising start-up and
early-staye technology ventures. VF manages $26 million in the U.S.

and has a Britisf affiliate. VF staff capabilities allow them to
become workiny partners with the entrepreneur or innovator to
analyze appropriate markets, determine fundamental financial
requirements and suitable structures, resolve technical design and
production problems, identify critical management rwais, and help to
select team members to fill those needs.

Contact: Venture Founders Corporation
IOU Fifth Avenue
Waltham, MA 02b4-752/

(617) 890-1000
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27. Women's Institute for Housing and Econ)mic Development, Inc.
(WINED) - Boston, Massachusetts )r Newport, Rhode Island

Type of Assistance: Opportunities for self-help to low income
women

Description: WINED was established in 1981 to promote economic
self-sufficiency and self-determination for women heads-of-household
by facilitating the initiation of housing and businesses through
partnerships between community-based organizations and established
corporations. It provides information, contacts, and model
development while stimulating long-term, long-growth ventares for
low income women that will move them from social dependency to
economic self-sufficiency. A major publication of WHED is
entitled A Development Primer and is available at the address
below.

Contact: WIRED

92 South Street
Boston, MA 02111
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STAGE FIVE: ASSESSMENT
MANAGEMENT, DEVELOPMENT, EXPANSION AND/OR REDIRECTION

1. American Association o' Black Women Entrepreneurs, Inc. (AABWE) -

Washington, DC

Type of Assistance: Networking, advocacy, education, resources,

information

Description: AABWE is a nonprofit, tax exempt national trade and

service association. Membership is open to Black women business
owners and other individuals interested in assisting and supporting
Black women business owners. A group representing at least 10

persons who are members of the Association (Class A and 15 members)

may petition the Executive Board requesting permission to establish
a chapter. Association purposes are to ,Tite Black women
entrepreneurs; to serve as a national voice presenting the interests
of members; to promote business opportunities and encouraye
educational and professional development; to serve as a depository
and distribution center for data on the Black female business owner;
to provide programs encouraging Black women to consider business
ownership as a career aspiration; to promote the credibility and
quality of products and services of Black women-owned firms; to
encourage members to support one another through joint ventures,
suhcontracting and information exchange; to encourage the
establishment of local business groups; and to promote businesses
that are Black female-owned and controlled with predominantly flack
staff.

Contact: American Association of Black Women Entrepreneurs, Inc.
1326 Missouri Avenue, NW
Suite Four
Washington, DC 20011

(202) 231-3/51

2. American Management Associations: Institute for Management
Competency - New York, New York

Type of Assistance: Education

Description: The Competency Program was developed by the Institute
for Management Competency to assist managers and executives to fine-
tune future managerial skills. The hulk of the curriculum is

competency-based, experiential and student-centered. 'Irimary focus

is on the skills shown by five years of research to be directly
linked to superior management performance. Most of the trdining
occurs on the job.
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Contact: Director of Administration
Institute for Management Competency
American Management Associations
135 West 50th Street
New York, NY 10020

(212) 903-7C61

3. Americri Women's Economic Development Corporation (AWED) -

New York, New York

Type of Assistance: Management, technical, education, networking

Description: AWED is a nonprofit corporation which was created to
assist women to realize their fullest business potential. It is
partially underwritten by the U.S. Small Business Administration and
a variety of private companies and founda ions. Among its services
are personal and telephone counseling on bu,'ness problems;
training programs that teach practical informa.'on on starting,
building and managing businesses; Chief Executive Roundtables for
women interested in expanding multimillion dollar businesses; Ind
peer group support through American Women Entrepreneurs, which is a
network of over 20,000 women in business.

Content: American Women's Economic Development Corporation
The Lincoln Building
60 E 42nd Street
New York, NY 10165

(212) 692-9100

4. The Caruth Institute. of Owner-Managed Business - Dallas, Texas

Type of Assistance: Education, materials development

Description: The Caruth Institute of Owner-Managed Business offers
two comprehensive training programs: Entrepreneurship I - Starting a
Business, geared for potential entrepreneurs; and Entreprerolurship
III - Managing the Owner-Managed Business, geared for existing
entrepreneurs. A major publication written by the course
instructors, John A. Walsh and Jerry F. White, is entitled The
Er'ltmeneur's Master Planning_Guide.

Contact: The Caruth Institute of Owner-Managed Business
Edwin L. Cox School of Business
Southern Methodist University
Dallas, TX 75275

(214) 692-3326
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b. Center for Apparel Marketing and Merchandising (CAMM) -
Oklahoma State University, Stillwater

Type of Assistance: Education, research, materials development,

networking, information

Description: CAMM is an organizition operating under the auspices
of the University Extension Proram at Oklahoma State University.
The Center provides educational assistance for owners/managers of
existing apparel stores and for adults interested in opening their

own stores. The center provides (1) retailer workshops, seminars
and consultations conducted in Regiinal Apparel Markets across the

country; (2) learning materials for apparel shop entrepreneurs and
potential entrepreneurs such as the Learning Guide and Business Plan

and How to Open Your Own Clothing Store; and (') a membership
program including qa-,terly newsletters, an annual research report,

and financia1 analysi: reports for individual stores. The Center

staff includEs faculty from the clothing, textiles and merchandising

department in the College of Home Economics as well as graduate

research assistants with experience -etailing and store

ownership/management.

Contact: Dr. Kathryn M. Greenwood, Director
Center for Apparel Marketing and Merchandising
Oklahoma State University
HEW 306
Stillwater, OK 74078

(405) 624-7469

6. Farber, Theodore K., Attorney-at-Law - Minneapolis, Minnesota

Type of Assistance: Legal counsel

Description: Theodore K. Farber, attorney, is engaged in the

general civil practice of law in downtown Minneapolis, serving the
legal needs of growing businesses, emerging businesses, and
entrepreneurs on a local, national, and international level.
Emphasis is on business, international, corporate securities, tax
and licensing legal matters. Mr. Farber is actively engaged in
cooperative community, state, and national programs promoting mall

business development and growth, such as the Minnesota World Trade
Association, Greater Minneapolis Chamber of Commerce, Minnesota
Entrepreneurs Club (See Appendix B, Model Program # 15),
German/American Business Roundtable, Pacific Basin Advisory Council,
Governor's Task Force on Relations with China, and the Minnesota
World Trade Center Commission. Mr. Farber is also available to

assist other communities/states in initiating entrepreneurship
clubs.
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Contact: Theodore K. Furber, Esq.
Attorney-at-Law
O'Connor and Hannan
3800 IDS Tower
80 S. 8th Street
Minneapolis, MN 55402

(612) 341-3800

29-0584 MEVBTC MPS (Telex)

7. Insurance Information Institute (III) - New York, New York

Type of Assistance: Education, research, information

Description: The Insurance Information Institute is a nonprofit
educational, fact-finding and communications organization dedicated
to improving public understanding of the property and casualty
insurance business. It is supported by more than 300 insurance
companies and provides public relations and communications services
to other insurance organizations. The Institute assists consumers
directly, conducts research and surveys, works closely with
educators and provides strategic planning aids for insurers.
Institute functions are divided among seven divisions: Media
Relations; Publications, Advertising and Marketing; Planning and
Issues Analysis; Consumer Affairs and Education; Field Services,
Finance and Administration; and Subscriber Services. The Consumer
Affairs and Education Division works closely with secondary and
college-level schools in the areas of curriculum development, course
materials and teacher assistance. In addition, III provides a
toll-free hotline for insurance consumers who have questions
concerning car, home and business insurance.

See Appendix A for a review of selected III educational materials on
risk management and business insurance.

Contact: Insurance Information Institute
110 William Street
New York, NY 10038

(212) 669-9200

(800) 221-4954 (HOTLINE)
(212) 669-9200 (Call collect in New York)

8. Management Development Center - Lansing Community College, Lansing,
Michigan

Type of Assistance: Information, education, resources

Description: The Management Development Center is sponsored by the
Management and Marketing Department of Lansing Community College and
offers a series of seminars for credit. It also has available the
T.I.M.E. Series (Total Instruction in Management Effectiveness)
which is a self-paced course.
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Contact: Management Development CeliLer
Lansing Community College
419 N. Capitol Avenue
Lansing, MI 48901

(517) 483-1578

National Association of Black Women Entrepreneurs (NABWE) - Detroit,

Michigan

Type of Assistance: Networking, professional affiliation,

advocacy, resources, education

Description: NABWE is a network of Black women who own and operate
their own business enterprises and women who are interested in

learning more about the business world. Members are encouraged to

do business with one another and to provide assistance and the
opportunity to share resources and information needed to create,

expand and manage a rew growth-oriented enterprise.

The association also provides a forum for discussing issues and

experiences related to economic development and lobbies for
legislation which would benefit Black economic development. NABWE

publishes a quarterly newsletter and conducts workshops and seminars
on economic development, management training, technical assistance,

financing and related learning opportunities that enable
entrepreneurs to compete more effectively in the business world.

Contact: National Association of Black Women Entrepreneurs
P. O. Pox 1375

Detroit, MI 48231

(313) 963-8767

10. National Association of Manufacturers (rAM): Associations Council -

Washington, DC

Type of Assistance: Advocacy, networking, affiliation

Description: The NAM Associations Council is a Washington-based
organization that focuses on the specific concerns and needs of the
manufacturing trade asscciation community. Through the Associations
Council, associations with like pur,ioses work with NAM to meet
mutual objectives effectively and economically with regard to
legislative and regulatory issues, management techniques, and public
affairs programs. Over 12() associations, representing more than
1800 association executives and 30,000 manufacturers, have already
joined together to create a strong, effective team. Publications
include worts, Briefing, Perspective, Guidelines for Action, and a
feature magazine entitled Enterprise.
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Contact: National Association of Manufacturers
1776 F. Street, NW
Washington, DC 20006

(202) 626-3700

11. National Association of Minority Contractors (NAMC) Washington, DC

Type of Assistance: Professional affiliation, advocacy, information

Description: The National Association of Minority Contractors is a

full-service, nonprofit membership association representing
minority contractors in 34 states, the District of Columbia, and the
Virgin islands. It was established in 1969 to address the needs of
minority contractors nationally.

Contact: National Association of Minority Contractors
3H Massachusetts Avenue, NE
Capitol Hill
Washington, DC 20002

(202) 347-3259

1'. National Association of Women Business Owrier: (NAWBO) - Chicago,
Illinois

Typo of Assistance: Networking, inf' flation, education,
advocacy, professional affiliation

Description: NAWBO was established to serve the needs of women in
business. The Association provides workshops and seminars for
management training, technical assistance and related learning
opportunities, as well as offers valuable networking opportunities.
It also provides a discussion forum, develops and lobbies for
legislation which benefits women-owned business, and works to
improve economic opportunities for women. Chapters of NAWBO are
governed at the local level and may offer newsletters, meHbership
directories, quarterly meetings, business resource seminars and a
speakers' bureau.

Conta(A: National Association of Women Business Owners
5U() Michigan Avenue

Chicago, IL 60611

(312) 661-1700

33
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13. National Federation of Independent Business Research and Education
Foundation (NFIB) - San Mateo, California

Type of Assistance: Information, advocacy, educatiol, research

Description: NFIB is a membership organization for approximately
one-half million small business managers and owners; it provides
information and educational materials based on research and the
monitoring of political action regarding small business. It

currently employs 23 full-time state lobbyists and has e state
representative in every state capital. NFIB has an educational

division which creates classroom educational materials. Faculty

Associates is the organization within NFIB which services
educators.

Contact: NFIB
Research and Education Foundation
150 W. 29th Avenue
San Mateo, CA 94403

14. National Network of Hispanic Professional Services Firms -
Pockville, Maryland

Type of Assistance: Advocacy, intormation, networking

Description: The National Network of Hispanic Profcssional
Services Firms is a national membership organization created to
further Hispanic Ousiness interests. the Network serves as a
clearinyhousP for information and legislation to expand their
business base.

Contact: National Network of His,anic Professional Services Firms
527 West Montgomery Avenue
Rockville, MD 20850

(301) 340-9817
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15. The Owner-Managed Business Center, Inc. (OMBC) - Richardson, Texas

Type of Assistance: Technical, management

Description: OMBC was founded to meet the increasing needs for
practical, down-to-earth solutions to the problems of growth and
profitability in business. A training team of well-educated
successful business owners is available through the Center to
provide management training, alternative specialty staff,
specialized workshops and presentations, and instructor training
for business. Publications available through the Center are:
Administering tht, Closely-Held Company, The Entrepreneur's Master
Planning Guide, cirri financial training resources entitled That's
Business which include hooks, films, video-cassettes and study
guides.

Contact: The Owner-Managed Business Center, Inc.
725 South Central Expressway, # B-12
Richardson, TX 75080

(214) 669-1627

16. University Business Assistance Center of Oklahoma -

East Central State University, Ada, Oklahoma

Type of Assistance: Management, `technical, information

Description: The purpose of the Center is to assist in stabilizing
and expanding the economic base of Oklahoma through improved
technical service delivery to new and existing enterprises. Primary
emphasis is on job-producing, job-expanding, and job-saving
activities. The Center provides management counseling and
technical assistance to small businessmen in every aspect of a
firm's inception, development, and expansion, did engages in
specialized research to determine the market and general feasibility
of new products using existiny resources.

Contact: University Business Assistance
Center of Oklahoma

East Central State University
Ada, OK 74820

(405) 436-2422
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17. Urban Business Assistance Corporation (UBAC) - New York, New York

Type of Assistance: Consulting, technical, management, education

Description: UBAC is a privately funded, not-for-profit
organization affiliated with New York University which serves small
businesses owned by minorities and women. Since 1969 UBAC has
provided business guidance to small business owners in the New York
area, with the goal of improviny their financial position and growth
potential. UBAC offers comprehensive business aid on a wide range

of topics and consulting in such areas as accounting, finance,
sales and marketing, management, and information systems. UBAC also

offers a certificate program in Small Business Management.

Contact: Urban Business Assistance Corporation
100 Trinity Place
Room 603
New York, NY 10006

(212) 285 -6U90

18. Volunteer Urban Consulting Group, Inc. (VUCG) - New York, New York

Type of Assistance: Consulting. management assistance

Description: The Volunteer Urban Consulting Group was tormed in
1969 by the Harvard Business School Club of New York. Its initial

focus was minority economic development. In 1973, vuCG expanded its
services to nonprofit organizations, and in 1975 to municipal
agencies and arts and cultural organizations. Funding comes from
private and corporate contributions as well as from public sources.

VUCG has a full-time staff as well as access to several hundred
volunteer experts in various areas depending upon the needs of its
clients and attributes much of its success to the ability to match

client needs and consultants. VbCG is constantly improving,
updating and expanding its services to meet the current needs of the
organizations it serves.

Contact: Volunteer Urban Consulting Group, Inc.
24 West 40th Street
New York, NY 10018

(212) 869-0800
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DEVELOPMENT THE ECONOMIC ENVIRONMENT

1. American Enterprise Institute for Public Policy Research (AEI) -
Washington, DC

Type of Assistance: Research, information

Description: The American 7nterprize Institute for Public Policy
Research is a nonpartisan, nonprof;t, publicly supported researchand educational institution based it Washington, DC, with academic
outreach programs throughout the world. It is dedicated to the
principle that the compe'tion of ideas is fundamental to a free
society. The Institute strives to be a marketplace of ideas where
scholars, public officials, business leaders, journalists and ntheriare offered a free and open forum to debate the vital issues ofpublic policy.

AEI's programs consist of Economic Poli-y Studies, Education Policy,
Energy Policy, Fiscal Policy, Government Regulation, Health Policy,
International Programs, Legal Policy Studies, National Defense
Studies, Political ind Social Processes, and Regional/Philosophy/Public Policy. Current special activities include the Center for
Hemispheric Studies, Competing in a Changing Wocld Economy Prciect,
Legislative Analyses, Neight,orhood Revitalizatiod Project, an.,
Academic Outreach.

Associates of AEI receive the following publications: The AEI
Economist (a ranthly newsletter), Public 0 inion (a bimonthly
magazine , ana Regulation: The AEI Journa on overnment and Society
(a bimoothly magazine). A complete listing of putilications
available through AEI can be obtained at the address below.

Contact: American Enterprise Institut, for Public Policy Research
1150 Seventeenth Street, NV
Washington, DC 20036

(202) 862-5800
(800) 424-2873
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2. Chamber of Commerce of the United States - Washington, DC

Type of Assistance: Information, resources, materials development,
affiliation, advocacy, networking

Description: In 1983, the total membership of businesses and
organizations in the Chamber was 227,400. The membership includes
local, state, and international Chambers, businesses, and trade and
professional associations. The Chamber is active in advocacy
pursuits for business; the production of educational materials for
various audiences; publication of The Nation's Business and the
Washington Report; video confereicing through its Biz Net network,
and sponsorshiTc7rf educational programs through the Center for
Leadership Development, the Corporate Executive Development Program,
and Institutes for Organization Management. The influence of the
Chamber is widespread and its activities touch many sectors of
society.

Contact: Chamber of Commerce of the United States
1615 H Street, NW
Washington, DC 20062

(301) 468-5128

3. Corporation for Enterprise Development (CfED) - Washington, DC

Type of Assistance: Research, information, resources, materials
development, advocacy

Description: CfED is a national nonprofit organization exclusively
devoted to the research, development and dissemination of
entrepreneurial policy initiatives at the local, state and federal
levels. Its programs reduce unzmployment by stimulating enterprise
development, particularly in poor communities and neglected market
sect(); As the U.S. link in the Local Employment Inititatives
Projec. of the Organization for Economic Corporation and
Development (OECD's) , CfED is part of a 16-natinn effort to
facilitate the international exchange and development of job
creation and enterprise development strategies. CfED is currently
conducting a state policy demor.stration project for the Governors of

Michigan, Ohio, and South Carolina in cooperation with the Council
for State Planning Agencies entitled "State Entrepreneurial Economic
S'Lrategy Development and Demonstration Project (SEEDS)." CfED is
also involved in the "HUB Program on Women's Enterprise." The

Entrepreneurial Economy is a monthly newsletter produced by CfED.

Contact: Corporation for Enterprise Development
1211 Connecticut Ave, NW
Suite 710A
Washington, DC 20036

(202) 293-7963
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4. Council of State Community Affairs Agencies (COSCAA) -
Washington, DC

Type of Assistance: Executive-level advisory

Description: COSCAA is a national organization representing state
executive-level agencies responsible for a variety of local
assistance functions in community development, housing, economic
development, planning and man&gement assistance.

Contact: Council of State Community Affairs Agencies
444 North Capitol Street
Washington, DC '6001

5. Council of State Planning Agencies - Washington, DC

Type of Assistance: Executive-loYel advisory, advocacy

Description: The Council of State Planning Agencies is a membership
organization comprised of policy and planning executives of the
nation's Governors' offices. Through its publicatiuns, seminars,
and direct assistance to individual states, the Council provides
intellectual leadership to the states on a wide spectrum of policy
and technical matters, particularly those bearing on the development
of the American economy.

Contact: Council of State Planning Agencies
Hall of the States
400 North Capitol Street, NW
Suite 291

Washington, DC 20001

(202) 624-5386

6. Minority Business Opportunity Committee (MBOC) - Honolulu, Hawaii

Type of Assistance: Information, education/training, procurement

Description: Minority Business Opportunity Committees were
established in 1970 as standing committees of each of the Federal
Executive Boards, which are made up of the senior officials of
Federal agencies in each locality. They exist in many cities and
states and their structure and programs will vary according to local
needs or priorities. MBOCs are responsible for supporting and
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implementing the naticial minority enterprise programs within the

Federal Government. In general, MBOC activities are oriented toward
establisning and advancing programs wittin the government and
private sector which improve the availab.lity of: procQrement

opportunities, bonding and financing, education and training,
technical aci.;ice and other business resources. Th? Minority

Business Development Agency has been desijnated 35 the "lead agency"

for MB005.

Contact: Minority Business Opportunity Committee
Honolulu - Pacific Federal Executive Board
300 Ala Moana Blvd
Box 50268
Honolulu, HI 96850

(80C) 546-2196

7. National Association for the Self-Employed (NASE) - Hurst, Texas

Type of Assistance: Information, advocacy, education

Description: NASE is an organization registered and certified to
operate in all fifty states. It is oryanized to provide
professional guidance and economic benefits for small business

enterprises. The primary goal of the Association is to foster on
environment where self-employed business people cat. flourish.
Services available are: (a) information about federal legislation
that affects small business; (b) an organized lobbying effort;
(c) professional guidance and educational seminars; (d) the NASE
newsletter Profitline; and (e) certain insurt.lce and retirement
benefits, discounts, etc.

Contact: National Association for the Self-Emplujed
National Headquarters
The Woodlands
2121 Precinct Line Road
Hurst, TX 76053

1-800-433-8004

OR

1-800-772-5005 (in Texas)



63

8. State Job Training and Coordinating Council - Boston, Massachusetts

Type f Assistance: Executive-level advisory

Description: The Massachusetts State Job Training and Coordinating
Council is currently made up of 46 representatives from state and
local government, education, business and industry who work together
under the Job Training Partnership Act to coordinate all efforts inthe State of Massachusetts to prepare and place in jobs the JPTA
clients as well as unskilled youth, older workers, displaced workersand so on. Massachusetts is in the middle of a four-year plan todevelop a comprehensive State employment policy which coordinates
all existing state resources to meet employment training and
placement goals. Important factors in this plan are that strong
Private Industry Councils have been established, a Partnership
Center created to provide expert assistance, and cooperative
programs established with the Employment Service, Szy State Skills
Corporation, Department of Public Welfare, Department of Education,
the Executive Office of Communities and Development, the ExecutiveOffice of Elder Affairs, and the Massachusetts Rehabilitation
Commission.

Contact: Training and Coordinating Council
Hurley Building, 4th Floor
Government Center
Boston, MA 02114

(617) 727-8380

9. State of Illinois Commission for Economic Development -
Springfield, Illinois

Type of Assistance? Executive-level advisory

Description: The Commission for Economic Development is a
bipartisan permanent legislative agency which provides economic
policy guidance to the Governor and the General Assembly. The
Commission is composed of State Senators (appointed by the Presidentof the Senate) State Representatives (appointed 1): the Speaker ofthe House), and distinguished business and p -fessional leaders
(appointed by the Governor). These people sere on a voluntary
basis.

Contact: Commission of Economic Development
222 South College
Springfield, IL A'306

(217) 782-2874
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10. Western Kansas Manufacturing Association (WKMA) - Dodge City,

Kansas

Type of Assistance: Advocacy, information, education

Description: The Western Kansas Manufacturing Association is

comprised of 75 active and 80 associate members who are involved in

legislation and advocacy activities, making the needs of small

business known, at the local, state and national level. In

addition, WKMA acts as an educational arm for its members offering

numerous seminars throughout the year WKMA also provides 14

scholarships to vo-tech schools, community colleges, and state

universities.

Contact: Western Kansas Manufacturing Association
1700 E. Wyatt Earp Blvd
P. 0. Box 1382
Dodge City, KS 67801

(316) 227-8082
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CEDaR Member-Institutions

Appalachia Educational Laboratory
Terry L. Eidell, Executive Director
P. O. Box 1348
Charleston, WV 25325
(304) 347-0400

Center for Educational Policy and Management
Robert H. Mattson, Director
College of Education
University of Oregon
Eugene, OR 94703
(503) 686-5173

Center for Social Organization of Schools
Edward McDill, James McPartland,
Co-directors
Johns Hopkins University
J505 North Charles Street
Baltimore, MD 21218
(301) 366-3582

Center for the Study of Evaluation
Eva L. Baker, Director
UCLA Graduate School of Education
145 Moore Hall

Los Angeles, CA 90024
(213) 825-4711

Far West Laboratory for Educational
Research and Development

William Spady, Director
1855 Folsom Street
San Francisco, CA 94103
(415) 656-3000

Institute for Research on Educational
Finance and Governance

Henry M. Levin, Director
CERAS Building
School of Education
3tanford University
Stanford, CA 94305
(415) 497-1901

Mid-Continent Regional Educational
Laboratory

Lawrence Hutchins, Executive Director
4709 Belleview Avenue
Kansas City, MO 64112
(816) 756-2401

OR 2600 South Parker Road
Building 5, Suite 353
Aurora, CO 80014
(303) 337-0990
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CEDaR Member-Institutions

National Center for Research in

Vocational Education
Robert E. Taylor, Executive Director
Ohio State University
1960 Kenny Road
Columbus, OH 43210
(614) 486-3655

The NETWORK, Inc.
David Crandall, Executive Director

290 South Main Street
Andover, MA 01810
(617) 470-1080

Northwest Regional Educational
Laboratory

Robert R. Rath, Executive Director

300 S.W. Sixth Avenue
Portland, OR 97204
(503) 248-6800

Research for Better Schools
John E. Hopkins, Executive Director
444 North Third Street
Philadelphia, PA 19123
(215) 574-9300

Research and Development Center for

Teacher Education
Gene Hall, Director
Education Annex 3.203
University of Texas at Austin
Austin, TX 78712
(512) 471-1343

Southwest Educational Development
Laboratory
Preston C. Kronkosky, Executive Director
211 East Seventh Street
Austin, IX 78701
(512) 476-6861

SWRL Educational Research and Development

Richard E. Schutz, Executive Director
4665 Lampson Avenue
Los Alamitos, CA 90720
(213) 598-7661

Council for Education Development
and Research

E. Joseph Schneider
Executive Director
1518 K Street, N.W., Suite 206
Washington, DC 20005
(202) 638-3193
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4-H: LISTING OF STATE LAND-GRANT
UNIVERSITIES

Cooperative Extension Service
Auburn University
Auburn, AL 36830

Cooperative Extension Service
University of Alaska
Fairbanks, AL 99701

Cooperative Extension Service
University of Arizona
Tucson, AZ 85721

Cooperative Extension Service
P. O. Box 391
Little Rock, AR 72203

Cooperative Extension Service
University of California
2200 University Avenue
Berkeley, CA 94720

Cooperative Extension Service
Colorado State University
Fort Collins, CO 80521

Cooperative Extension Service
University of Connecticut
Storrs, CT 06268

Cooperative Extension Service
University of Delaware
Newark, DE 19711

Cooperative Extension Service
Federal City College and
Washington Technical Institute
1331 H St, NW

Washington, DC 20005

Cooperative Extension Service
University of Florida

Gainesville, FL 32601

Cooperative Extension Service
University of Georgia
Athens, GA 30601

Cooperative Extension Service
University of Guam
P. O. Box EK

Agana, Guam 96910

Cooperative Extension Service
University of Hawaii
1;onolulu, HI 96822

Cooperative Extension Service
University of Idaho
Morrill Hall
Moscow, ID 83843

Cooperative Extension Service
University of Illinois

Urbana, IL 61801

Cooperative Extension Service
Purdue University
Lafayette, IN 47907

Cooperative Extension Service
Iowa State University
Ames, IA 50010

Cooperative Extension Service
Kansas State University
Manhattan, KS 66506

Cooperative Extension Service
University of Kentucky
Lexington, KY 40506

Cooperative Extension Service
Louisiana State University
Baton Rouge, LA 70803

Cooperative Extension Service
University of Maine
Orono, ME 04473

Cooperative Extension Service
University of Maryland
College Park, MD 20742
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4-H: LISTING OF STATE LAND-GRANT
UNIVERSITIES

Coopere.tive Extension Service
University of Massachusetts
Amherst, MA 01002

Cooperative Extension Service
Michigan State University
East Lansing, MI 48d23

Cooperative Extension Service
University of Minnesota
St. Paui, MN 55101

Cooperative Extension Service
Mississippi State University
Mississippi State, MS 39762

Cooperative Extension Service
University of Missouri
309 University Hall
Columbia, MO 65201

Cooperative Extension Service

Montana State University
Bozeman, MT 59715

Cooperative Extension Service
University of Nebraska
Lincoln, NE 68503

Cooperative Extension Service
University of Nevada
Reno, NV 89507

Cooperative Extension Service
University of New Hampshire

Taylor Hall
Ourham, NH 03824

Cooperative Extension Service
Rutgers - The state University
P. O. Box 231

New Brunswick, NJ 08903

Cooperative Extension Service
New Mexico State University
Las Cruces, NM 88001

Cooperative Extension Service
N.Y. State College of Agriculture
Ithaca, NY 14853

Cooperative Extension Service
North Carolina State University
Raleigh, NC 27607

Cooperative Extension Service
North Dakota State University
Fargo, ND 58102

Cooperative Extension Service

Ohio State University
2120 Fyffe Road
Columbus, OH 43210

Cooperative Extension Service
Oklahoma State University
Stillwater, OK 74078

Cooperative Extension Service

Oregon State University
Corvallis, OR 97331

Cooperative Extension Service
The Pennsylvania State University
University Park, PA 16802

Cooperative Extension Service
University of Puerto Rico
Rio Piedras, PR 00928

Cooperative Extension Service
University of Rhode Island
Kingston, RI 02881

Cooperative Extension Service
Clemson University
Clemson, SC 29631

Cooperative Extension Service
South Oakota State University
Brookings, SD 57006



4-H: LISTING OF STATE LAND-GRANT

UNIVERSITIES

Cooperative Extension Service
University of Tennessee
Knoxville, TN 37901

Cooperative Extension Service
Texas A & M University

College Station, TX 77843

Cooperative Extension Service
Utah State University
Logan, UT 84321

Cooperative Extension Service
University of Vermont
Burl:- ton, VT 05401

Cooperative Extension Service
Virginia Polytechnic Institute
and State University

Blacksburg, VA 24061

Cooperative Extension Service
P, O. Box L
Killshill

St. Croix, VI 00850

Cooperative Extension Service
Washington State University
Pullman, WA 99163

Cooperative Extension Service
West Virginia University
294 Coliseum

Morgantown, WV 26506

Cooperative Extension Service
University of Wisconsin
432 North Lake Street
Madison, WI 53706

Cooperative Extension Service
University of Wyoming
Box 3354
University Station
Laramie, WY 82070
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The Joint Council is an independent nonprofit,
nonpartisan, educational c ganization
incorporated In 1949 to encourage, impr we,
coordinate and service the economic education
movement.

The Joint Council's principal medium for
expanding and improving economic education
is a network of 50 state Affiliated Councils and
256 Centers for Economic Education operating
at colleges and universities.

This Dir.tory of Affiliated Councils and
Centers contains all the members of the
National Association of Economic Educators
(NAEE), Associates and Assistants, Joint
Council staff and regional representatives.

Any ,.,hanges or additions to the Directory
should be sent to: Joint Council on Economic
Education, Public Information Department,
2 Park Avenue, New York,
New York 100v1. (212) 6855499.

()Copyright 1984, Joint Council on Economic Education

ALABAMA
Alabama
Council
on Economic
Education

Center for Bushes,
Economic
Education

center for
Economic
Education

Center for
Economic
Education

ALASKA
Alaska
Council
on Economic
Education

Center for
Economic
Educ lion

ARIZONA
Arizona
Council
on Economic
Education

Canner for
Economic
Education

ARKANSAS
Arkansas
Stale
Cou ci
on t onornic
Eo, -shoo

M H Russell
Center for
Economic
Education

Bessie 8 Moc e
Center for
Economic
Educat

CALIFORNIA
Economic Literacy
Council of
California

Executive Director
Dr Ed Everett Ceradinis
(20611164090

DI 4..tOr
Prof Lester H Monism
(205) 6702931

U actor
Dr n warakeri
(205) 4017171

Interim Director
Dr Ed Everett Chadinis
(206)3464090

Executive Defector
Ms Monica E Thome*

4744520
474.7119

Director
Ms Monica E Thomas
M7)4744520

Executive Director
Dr Gerald J Swanson
Associate Director
Dr Ruth G Cooper
(602) 621-5357
0502) 621 5355

Director
Dv William S Svoboda
Ma 965.6052

Executive Director
tr Phillip E Powell

sistant Director
* Polly M Jackson
Ao m Aesistent
Mrs Sandra Palmer
(301) 371 2061

Director
Ms Bitty Jones
(501) 2465511

Director
Dr Thomas R McKinnon
Associate Director
Dr Phillip Besonen
1.;'l) 5752855

Dfecti
Dr Rotten J h ghsmith
(213) 590.5747

Center to Director
Economic Dr Frank Jewett
Education (707) 826.3347

Center for Director
Economic Dr Mark Evans
Education ,305) 5332375

Center for Director
Economic Dr Don R Lest
Education Associate Director

Of James Echols
(209) t94-4045

Center for Dir*-1 or
Economic Dr A.An I :.;f1,,

Education (714)77-'2248

of Alsberne
School of Commerce
Poet Office Bra J
Univerails, is'abarna 3EQII

Samford UnlversNy
800 Lakeshore Drive
SinnInghent, Alabama 35229

UnivereRs of South Alabama
DePanfnent of Economics

& Finance
Unlventity Boulevard
WOK Alabama MOB

U
of Abons

ScnivnottT Comlamerce
Poet Office Pox J
UnNemity, Ate: ama 35486

0 Nooks et Fairbanks
thrtoir"ri
Department soircotra'artntcs
314 Chandalar Ave S
Febbenke, Alaska 119701

of Alaska el Felitunte
ScUrtovr"Tol Management
Department of Economics
314 Citandaler Awe S
Fairbanks, Alaska 99701

The Driefeelehr of Arbon
1130 F elan Street
Tueec.n, Anzo ia 85719

Atimna State 0nNersIty
College of Education
209 Payne Building
Tomas, Arizona 813287

Maness Department of Education
Roof 40413
Little Rod snsas 72201

Hend4.-enn State trahrersitY
HSU Bo.
Arkadelphia, Arkansas 71923

University of Arkansas
118 Business Administration

Building
FeyetHside, rkansa 72701

Economic Literac, Council of
Ceillornla

Suite 230
400 Gordan Shore
Lung gawk California 90802

Humboldt Slab 0111464BY
Depenment of Economics
A cats, California 95521

CeNtomie Slate College,
Sekenfield

Westmont of Economics
9001 Stockdale Highway
Bakersfield, California 91'J9

Celifomis Stale U1114ersIty,
Freon°

Department of Economics
Frew.a, California 93742

Celiftents Slate UnteersIty,
Fullerton

800 North Slits College El, uleverd
FulSr i, California 92'634
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Cent*, for
Buren's, and
Economic
Education

Gent*, for
Economic
Education

Center for
Economic
Education

Center (-
Economic
Education

Center for
Economic
Education

Center tot
Economic
Education

Center for
Economic
Education

Cato; for
Economic
Education

Coastal Georgia
Gooier for
Economic
Education

Cantor for
Economic
Education

Center for
Economic
Education

HAWAII
Herren Joint
Council on
Economic
Ed-nation

Canter for
Economic
Education

IDAHO
Idaho Council
on Economic
Education

Center Mr
Economic
Fducation

Center tor
Economic
Education

ILLINOIS
Illinois Council
on Economic
Education

Center for
Economic
Fducation

Director
Dr Browny Affront°
(101)656320A

Director
Prof Teresa Sherrouse
Associate Director
Prof William L Whatley
(404) 731 1580

Director
Dr Richard D Guynn
Associate Director
M Bill Lankford
(101)834.1340

Director
Dr J B McCollum
1404) 5862044
Associate Director
Dr Bob Henderson
(101) 5862250

Director
Dr John F Pearce
(401) 8643391 Ext 911

Director
Dr Forest Denman
(91217442700

Director
Dr Jo Ann Jones
(91214534210

Director
Dr Oulda W Dickey
Associate Director
Mr Josoph P Bradley
'404) 232 5374
1st 2:26 2380, 2344

Director
Dr Leo O Patrish
(912) 3562335

Director
Dr Douglas A Nettleton
(912)8815161

Director
Or William P Freon
i9'71 3335927

Executive Director
Dr Stephen Jackstedt
Associate Director
Ma Pamela Rigg
18013) 9484009

Director
Dr Stephrn Jackstadt
1806 94E , 409

Executive Director
Dr Gerald F Dreyer
(208) 3881193

Director
Dr Gerald F Dreayer
(208) 3881193

Dnecto
Dr ROgref Rankin
(209) 3807
(208) 236.2363202

Executive Direhtor
Dr L Lewis

viyarn Coordinator
Ms Kathy Lockard
Field Representative
Mr Peter R Senn
(815) 7530354

Director
Dr Donald Vaughn
(618) 4535250

Georgie State University
Univor 'iv Pla2a
Atlanta, Us 'rim 3GJ03

Augusta Codes,iw sDerDepartment of Sne
ntlinistrallon 6 E.onomIcs

Auguste, Georgia 30901

Wast Georgie Cramp
Maple Street
CamNitOn, Georgia 30118

Columbus College
Columbus, Georgia 31993

North Gaorgle Collage
Departremi of Business

Admit. oration
Oehitine01, Georgia 30533

Mime' University
School of Bushnell and Economics
Macon, Georgia 31207

Georgie C. Ng*
De artment of Economics I Finance

,Georgia 31061

Berry
CollogeCtiiirsinossand Economics
Box 5031
Mount Sorry, Georgia 30149

Savannah Stale College
School of Business
Savannah, Georgia 31404

Georgia SOuthe n College
Department r I bconomirs
Landrum Box 8144
Stearin:40, Georgia 30458

Valdosta State College
Dordoriszont of Secondary Education

Giorgio 31801

University of Hawaii
Porteus Hall Ro01., 540
2424 Made Way
Honolulu, Pews') 98622

University of Hawaii
Same address as above

iloiee State University
t910 University Drive

Idaho 83725

B oise Slats University
Same address as above

Idaho Stale University
Campus Box 8059
Pocatello, Idaho 83209

Northern ..eivervc.f
Adams Hall
DeKalb, Illinois 80115

Southern Om* University
Carbenditle

,liallege of Business
(,:arbordele, Illinois 62961

Ceritor for
Economic
Education

Office of
Economic
Education

Center for
Economic
Education

Center for
Economic
Education

Center for
Economic
Education

Center for
Economic
Education

Center for
Economic
Education

Center for
Economic
'ducation

INDIANA
Indiana Council
on Economic
Education

;,enter for
Econ
Educaton

Center for
Economic
Educator

Center for
Economic
Education

Center for
Economic
Education

Center for
Economic
Education

Center fo
Economic
Education

Center for
Economic
Education

Center for
Economic
Education

Center for
Economic
Education

Center for
Economic
Education

Director
Dr Barbaa Roque
(312) 3218173

Director
Dr John L Lewis
(815) 753-1037

Director
Dr Ray Bernardi
(618)692 2733

Director
Dr James F Niss
1309)296-1412

Director
Dr Bernard J McCarney
130914384106

Director
Dr John S Morton
13t2) 534 5000 Est 2241

Director
Dr Kalman Goldberg
Associate Director
Ms Joanne Dempsey
me 8764811 Ext 304

Director
Dr Donald Kemmerer
(217)333-06U

Director
Prof Peter V Harrington
Associate Director
Dr Michael W Watts
(3t 7) 49413545

Director
Dr Phillip Saunders
(812) 3364050

Director
Dr Maurice Tsai
(812)4792870

Director
Dr John P Marlow
.219)482 5514

Director
Dr Anthony.sAo,6( -.taming

Director
Dr James J innings
(219)8440520 Ext 389

Director
Dr Robert Harris
Program Director
Mrs Bonnie Ne.man
(317) 26413103

Diroctor
Dr Devon L. YOn0
Associate Director
Dr Marianne Talafu.,e
1317) 2868020

Direct,
Dr Thomas Swertr
(2191239.7,37

Director
Dr Ashton i Veramailay
1317) 9668261

Director
Professor Jack Grantham
(8112326311 Est 5878

3

Wiwi University
Department of Economics
2323 North Seminary Avenue
Chicago, Wino a 60614

Nutharn Minors University
Office of Economic Education
DeKalb, Illinois 80115

Southern 1111nole University
School of Business
Box 107
Edwerdeville, Illinois 62026

Western Itllnale University
Department of Econom cs
mama*, IllinOIS 61455

Illinois Slats University
Department of Economics
Normal, Illinois 61761

Governors State University
College of Business &

Public Administration
Park Fewest South, Illinois 60436

'Bradley University
Urban Affairs Institute
Peons, Illinois 6 625

University of Mint*
David Kinley Hall Rm 110
1407 W Gregory Drive
Urbana, Illinois 61801

Purdue University
Krann_ I Graduate School of

Management
Department of Economics
West Lafayette, Indiana 47907

Indiana University
Deoartment of Economics
301 Ballantine Hall
Bloomington, Indiana 47405

University of Evansville
Schools f Business
PO Box 329
Evansville, Indiana 47702

Indiana University Purdue
University at Fort Wahine

Neff H .11 Room 340
Fort Wayne, Indiana 46805

DePauw University
Department of Economics
Oroencaa'.., Indiana 46135

Purdue University Calumet Campus
2233 171st Street
Anderson B ulding
Room A221
Hamnurld, Indiana 46323

Indiana University Purdue
University at Indianapolis

4_S Agnes Street
Indianapolis, Indiana 46202

Bali State University
Department of Econ, ics
146 WB
Munch'. Indiana 47306

University of Notre Dame
-iupanment of Economics
Notre Dame, Indians 46556

Indiana University East
2325 Chester Boulevard
Richmond, Indiana 47374

Indiana State University
Social Science Education Center
217 Jerr,SOn Hall
Tens Haute Indiana 47809
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4

Grow for
Et.onomic
Education

IOWA
lows Council
on Ecor me
Education

EMC
nom oroic

Education

Cenr for
Economite c
Education

KANSAS
Kansas Coundl
on Economic
Education

Center for
Econornic
Education

Center for
Ecnomic
Education

s

Center for
Economic
Education

Center for
E
Educatc000rnicion

Center for
Economic
Education

KENTUCKY
Kentucky Council
On Economic
Education

Conte for
Economic
Education

Centro for
Economic
Education

Center for
Economic
Education

Confer for
Economic
Earocatior,

Center for
Economic
Education

Center for
Economic
Education

Audubon
Gene for
Eno. -uric
Educath...

I:erector
Dr. Dennis J Miaow
017)4044386

&south.. "Anector
Mr Donal° 0 Poison
(31913574423

Dr II Anderson
0110 12

Director
Mr Donald 0 Denson
DM 3534423

Executive Director
Or Michool Metter
Execute* okootslant
Ma. Janne Dennis
W1313324102

Director
Dr Raffaele Dailiro
G13I 343.1200

Director
Dr Drina Rupp
?MOSSO%

DIrector
Of Emerson Hazlett
Aleistent Director
Me. Pet Weiss
1911 8843103

MOW Mosta-
Ur MOAN' Orolethor
Associate Dirator,
Ms Delta almond
MI MOW
Director
Ms Barbaro P Buhl
(31013063220

Executive Director
Of Jck C
Assisatant Dit goir
Ms Pew loVoither
(502) 3861

Vice Needed for
D eu..ronmont
Mr Acme

KW=
A Gordis

RCM

D ifilljtOr
Or MOST W cane
M=7462249

Dhector
Of Nancy Limp
MO 5724179

Acting Director

1001
irginia Arwo
25/-3254

od

Director
Dr Jack C MOrg n
1502) 3668801

Director
Mr Oran R Miller
Assistant Director
Ma. Kristen Ptolemy/ski
NOR 7804010

Dinecer
Or Donnie Hanson
03021 782-4186

Diror
Mr

ect
Robert Graham

A/Natant Matron
Mrs Martha Goff land
(502) 9266037

Paola
Oranner1UrdwOuldualsitte School of

Manapinent
Deportment of Economics
Wise IninTalle, Indiana 47007

Uneasily el love
PhIkipe Hal
Iowa Clio Iowa 52242

Uneasily el Nolliorn lave
Department of Euhiornics
Celia Pale. lows 50613

Urawelto of ewe

Now ',to, Iowa 52242

Kassa as% University
=imat of Economics

m" Hail
Nialthaleit, Kansas OW

Eralleits Sale Univeisity
Cromer HO
1200 Commsrcial
Iraparls, Kansa 66801

P oet Nays Sets Unetareity
Deportinwil

Kansas 61601
of Economics

Nook

thessially el Kassa
202 eery Hall
Lawrieles, Kansas 64046

lenses Sale University
202 !Hermon* Hail
Manhation, Kansas 06506

WNW" Me Univasfty
Groton Hall
Department of Economics
Whale, Kansas 67200

Uneasily of Lanneelle
Department of Secondary Education

..P:laire14C4mPuSKentucky 40292

traerally el llie
Pro fessional Towers
&OM L 12
4010 DuPont Circle
Luoleale, Kentucky 40207

Wears Kenteroy UneenOty
Deprtment Economics
terialne Ones, Kentucky 42101

W hen Kentuelny University
Mt UP building
Nailer/ Heiple, Kan y 41076

Unbreilly el Maude
Grosoe of Education
330 Co.ifory
Liotilleen. Kentucky 40505

Uroforally of
of Socondary Education

Carpus
Kentucky 40292

Mareissal Sa
415 Comb* BuileldtlIndig,s012110
W erehled, Kentucky 40361

Untosally
=moot of Economics
Mew Kronur-au 42071

Med,
SconcecButar& Room 128
120 West Seven Street
Owenelmona lentucky 423o

Center for
Economic
Education

Center for
Econo vnic
Education

LOUISIANA
Louisiana Council
on Economic
Education

Conte for
Economic
Education

Corer for
Economic
Education

Center for
Economic
Education

Conte' for
Economic
Education

Conte for
Economic
Education

Contoir for
Economic
Education

Center for
Economic
Education

MAINE
Moire Co moil
on Economic
ECJostion

Center for
Economic
Education

MARYLAND
Council on
Economic
Education
in Maryland

Center for
Economic
Education

Center for
Economic
Education

Center for
Economic
Education

renter for
Eccoornic
Education

Center for
Economic
Education

Director
Dr Ronald Nichols
(entr 3642101

Coairectors
Dr William R Morrow
Dr Leonard N Widener
(003)622.1020

Executive Directo
Dr Howard M Schober
t504) 3884011

Director
Dr Roblin Flammang
Field Consultant
Ms Peggy King
0041 3865211

Acting Director
Dr Jim LiPoint
13101 23143663

Director
Mr James E Tins*
OM 477 2520 Ext 549

Director
Or Charles P Fisribnugh
(504) 2664031

Director
Dr 13 Earl Williamson
Assistant Director
Mr Philip Fincher
(3'9)257 2487

Director
Dr Harold Christenson
(316)8095148

Director
Dr Ken Rachel
(504)4464111 Ext 1405

Executive Director
Mr Rroert J Mot her
(207) S 1 146!

Director
Dr Ann E 000ler
(207) 501 J 11

Executive Director
Dr Coro] Adams
Assistant Director
Mrs Evelyne Rebook

Layton
Administrative Assistant
Mrs Sondos Awed
Educational Assistant
Mrs Mona Raul*
(roh 321 2137

Director
Dr Annan Amigo,
(301) 4443440

Director
Dr Miches4 Malone
ring 7762800

Weir
Rotwicca Straw

131 45442034

Director
Lk Allen C. Cox
(301) 7308200

Director
Dr Margaret M Murphy
(301)997404o

Aloe Lloyd oll
Carey Creek

C Comegemo noty Cooler
Papa Passes, Kentucky 41844

Eastern Kentuc..ry Uneasily
College of Business
Illohmond, Kentucky 40475

Louisiana Slate University
Room 3.0
Pleasant Hail
S alon Roup, Louisiana 70603

LouLoiene State Weenie
Department of Economics
Room i1313CEBA
Mhos Pampa Louisiana 70603

University of Southwestern
Labials

206 'hest Hail
Department of Economics
Laleyetle, Louisiana 70504

Weems Pais University
Sonooi of Business
Like Charles, Louisiana 70600

New WINO%
untrirP'. of 1
114 Business Admoniatratoon

Building
Department of Economics

Finance
New Orleans, Louisiana 70146

Loulsiona Tea Preemie/
Box 10316 Torch Station
Ruston, Louisiana 71272

Centenary
DePartmenitirconomros
Ihnosport, Louisiana 71134

Nicholls Pate Univeree
University Station
Thibodaux, Lovelorn' 70310

University of WWI at Orono
22 Coburn Han
Orono, Mame 04469

University of Maine at Orono
College of Education
Shobiro Hall
Orono, Maine 04469

Tame State U
Towson. Maryland

lime University

B ahknarR
611 kroMethin

Llaryland 21239

Washinolon Cele.
D epartment of Economic,
Chestelexon, Maryland 21620

University a Iderflaw,
J M Pattenon Building
College Pero. Maryland 20742

Lai* Collopestuallee Copps
Gollep Protegee( Center

5660 Sterreit7lace
Ceara* Maryland 21044

The Jahn. Hepldne tenlearelly
Coonowilo Edusollen Program
Columba Gooier
Joseph Square Wiens Center
5403 Herpes Farm Road
Gcbattaa, Maryland 21044



Center for
Economic
Education

UTAH
Utah Council
on Economic
Education

Center for
Economic
Education

Center for
Economic
Education

Center for
Economic
Education

Conte, for
Fconomic
Education

imatM .r
Vermont
Council on
Economic
Education

VIRONHA
VInOnis Council Executive Director
on Economic Dr Charles J Gallagher
Education Economic Education

Consultant
Ms Unda F Buttock
004)257-1627

Director
Dr Norman Brown
n3)91114220

Director
Dr Jer _Manahan
piroom111

DMr e0ctor:0 Miter
0100

:640

Director
Prot Glenn F Manion

Director
Dr William A. Stull
(801) 7502348

or
Dr
Direct

Dix Cloward
001) 8364048

Director
Dr Wayi W Clark
001) meso

Director
Dr Jewell J Rasmussen
001) 5814318

Exscutive Diroctor
Mr Daniel W Gregg
0565 8203111

Center for
Economic
Education

Center for
Economic
Education

Center for
Economic
Education

Center for
Economic
Education

CA lief for
Ecom -i-
Edurd

Center for
Economic
EduAtion

Center for
Economic
Education

Center for
Economic
Education

WASHINGTON
Washington State
Council on
Economic
Education

director
Dr aim R MOON
(004) 9243738

Director
Dr ikkeil Gliatrap
7031 323242

Director
Hooted lAlliter

Economic Education
Consultant

Mrs Elizabeth Allebaugh
(703)4334003

Director
Dr Robert L Hill
004) 5224380

Vector
Dr Usmsn A Dunne
0104)440.3571
004) 440.3674

Director
Dr Dougiss Woolley
(703i 73i-5188

Director
Dr Charles J Gallagher
MO 257-1627

Executive Director
Dr Kenneth E Loomed
Amain"' Director
Dr Donald R. Wentworth
Community Relations

Director
Ms S Jeanne Keenan
(20618224085
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Mississippi 30701

UnlversNy of Southern idealealdri
Department of Curriculum

Instruction
Southern Station Box 6220
Kattlealivag. Mississippi 354065057

WIllison Carey College
School of Business
tialliesburg, Mississippi 39401

Jackson SMbs Udmurt%
School of Education
Box 7124
Jadwork Mississippi 39217

Meade Collage
Janson, "Jossissippi 39210

0814111141stasc Unhandy
P 0 Drawer NU
missiosippi Stabs, Mississippi 39762

Univers*/ of Mississippi
104 Connor Mail
Waverer,, Mississippi 36677

University of Missouri
226 Professional Building
Columbia Mimi. 652' t

Southeast Missouri Stale Unimestry
Department of Economics
Cage Girendau, MISsourt 63701

University d Minos`
Department of Economics
9 MiddlibuStx mail
Columbia. Missouri 66211

Rockhuret College
5225 Stood Avenue
Kansas City, Missouri 64110

Northman Missouri Sled Univordly
School of Business Adminikostion

rIB. Missouri 84408

tinny College
itrirnent of Economics

900 North Bimini
Springfield, Missouri 06BC2

Southweet Miesouri Side University
Department of Economics
Suningneid, Missouri 65802
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Ti Bounktful stew crop of IIVTI li:e4ources to
help You in Key lireas.

1

Private sector Partnerships
New this fall.. . .

Poo AVA products to help you build
partnerships between vocational eaucation programs

and business and industry in your community

saratisimiftwor
110.1113/If

3nTormation Briefs
-Promotional flyer
ream lode:alma
Editorial
'Window Riga
Iliden/lcript
Certificate
Recognition

NOON

Pre-Publication
&pedal Offer
Reserve your copy
today and save. Or-
ders will be mailed
in becember. 1233.

NA Resource Kit
%bationa Education and Business: A

A newly-developed picket containinga series of mate-
rials to help you work more effectively with business
in your community. This valuable information -
packed resource is nght in tune with the new push to
build creative partnerships with business andindus-
try. The kit includes:

Five practical, four-page information briefs.
providing nuts and bolts facts on: "Effective 'Voca-
tional Advisory Councils"; "Coordinating a Cumc-
ulum Review "; "Vocational Education/Busmess

Partnerships that Kirk" and "A Private Sector Look
at Education."

A set 0116 attractive color shoes with script foruse
in making the cue concerning the value ofpart-
nerships. Script is locally adaptable, and may be
supplemented with your own slides and facts.

Set of 10 information-packed flyers, focusing on
the benefits to be gained from partnerships. This

orking Partnership

attractive hand-out, designed to use with a person-
al presentation, explains the vanous types ofcoop-
erative arrangements possible. (Can also be pur-
chased separately in bulk.)

Materials outlining steps to follow to qualify for a
new certificate recognition to be offered by AVA to
programs whose curriculum has been reviewed
and 'pawed by their local advisory committees.

Set of 10 small wii,dow signs for distnbution to
kris ,messes who are working with vocational educa-
tion programs. Sign reads, "Nk support vocational
education." (Bulk quantities available.)

A set of model press releases that can he adapted for

use in publicizing special events involving business
and industry.

A sample editorial :hat can be submitted for pub-
lication in your local newspaper.

#PR-30 $40

PM 1984 Yearbook
Collaboration: Vocational Education and the Private Sector

Because of the complexity of our changingeconomy.
education needs assistance from the privatesector to
develop programs in tune with workplace needs. The
1984 Yearbook Advisory Committee took a broad and
forward approach in their plann,.., of this book,
taking care to include philosophical, conomic, po-
litical and other societal factors that affect joint ef-
forts of the employment community and education.
This latest in NAY popular annual series is a thor-
ough and sincere effort to present contemporary
ideas, facts and beliefs from noted experts in thefield
about collaboration, an issue drawing enormous at-
tention today in the vocational educational commu-

kttN

nity and on a national level. The impact of the re-
cently mated lob paining Partnership Act and the
reauthonsation of the Vocational Education Act on
collaboration are also covered. This yearbook puts a
lot of issues in perspective. UV want to make itpart
of your personal library.

Hardback #01984 $18
ftwerback 41P1984 $10
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Vocational Education in the Comprehensive
Thigh School

AVA offers a series of materials on one of the hottest topics on today education agenda.

Assessing the Needs
By Harry &yid, 1983

A well-known educational researcher and author summanzes and gives
some insightful perspective on the future of vocational education in the

comprehensive high school based on hearing papers presented at an
American Vocational Association Board of Directors hearing on the sub-
ject. This paper capsulius innovative approaches and techniques pre-
sented by hearing speakers on how to address challenges facing vocation-

al education in this setting. Directors of comprehensive high school
programs in vocational education will find this papers useful resource in

pri.:^til planning.
#10283 $7

An Agenda for Improvement

This action-oriented publication offers a series of guiding principles for
developing strong vocational education programs in the comprehensive
high school. Conclusions are drawn from presentations made by leading
educators at a conference on the topic sponsored by /VA. The publication
includes a comprehensive series of recommendations for actions that will
result in improvement in vocational education programs in this settin±.
A must for any educator who is concerned about making vocations'
education in the comprehensive high school more effective and relevant

to the needs of students and employers.
411083 58

Making the Cue for Excellence

Four articles, taken from the popular Executive Directions series written
by AA Executive Director Gene Bottoms and originally published in the

associationk journal IfxEd, set forth a pro-active agenda for educators to
follow in responding to the mandate for acellence in secondary educa-
tion. These columns look at the impact of technology and other societal

changes on program planning and provide concrete ideas for implement-
ing change. The series is an excellent resource to use as background

information for local industry, school boards, in community forumsand

with other audiences who need to become more aware of vocational

educations needs and possible new directions for programs in the com-

prehensive high school.

Articles are available in an attractive, presentation quality form in bound

sets of four or individually, in quantities of 100 copies or more.

Series Titles:
"Strengthening Technological howevtion" #10583

"No Quick Fir Can Lead to Excellence" #10683

"Quality lbkes Commitment and unrction" #10783
"lfx Ed Belongs on the National Agenda for

Excellence" #10883

Bulk orders of individual titles $10 per 100

Sets of all four reprints #10483 $30 per 100

Facts and Figures

A useful two-page overview of facts about vocational education programs
in the comprehensive high school setting. Includes information on

enrollment, funding, teacher requirements, placement of students, stu-
dent organizations and economic benefits. Useful as background mate-
nal for school boards, press, industry, community groups and others who

need information about programs.
aFit )4 $10 ;.-er 100. Minimum order 01100

Changing Mare of Work
Stimulating material about workplace changes.

Careers lbniorrow: The Outlook for Itbrk in a
Changing Nbrld
Edited by Edward Cornish, 1983, Hbrld Future Society.

Gaze into the fascinating future of work without a crystal ball. This
illustrated, 160-page paperback features hat sty -four articles on the fu-

ture of work by prominent futurists, work experts and educators Se-

lected from The Futurist Magazine, titles include: Robots in the Work-

place, Careers with a F. ture: Where the lobs Will be in the 1990s, The

Great Depression of the 1980s. How it Micht Begin; Disappeanng Jobs.

The Impact of Computers; How Microelec milts May !,"range the Work-

place, A Guide to Computer Shopping; the Electronic Office and Elec-

tronic Meetings. Essential reading for anyone who will be planning

vocational programs or counseling people for jobs in the future

#A-85 $6 95
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iipprenticzahip
Outstanding materials to heir, vocation; educators enhance their ability to 6lfer related instruction for

apprenticeship proorami.

Apprentice Con Modules
Owe loped by Conserve, Inc., with funding from the Office of
Itcational and Mull Education, U.S. Department of Education,
1983.

Designed for use in the first and second years of apprenticeship relatec,
subjects training, these ten self- instructional, self-paced modules are
suitable for either instructor-supervised or independe.it study arrange-
ments. The write emphasizes the principles, concepts and information
that apprentic- nust know and use in areas such as mathematics, safety,
physical science and communication skills. Illustrations and applied
rumples amplify written mats nab. Self-tests are included to prat
mutes- If the rubjr atter in each section. For any instruetp vho
needs goof rni 's for related apprenticeship training.

Mks include:
,4 Basic Core Curriculum, #A-60; Introduction to 4p/en-
tice:hip, #A-61; Basic Mathematic:, #A-62; Basic Safety I,
#A-63; Bask Safety #A-61; Basic Measurement, #A 65
Sketching, Drawing and Blueprint Reading, #A-46, Basic
Physical Science, #A-67; Work* in Organizations,
#A-68; Intervenor:a' Skills and Communication, #A-69
and complete set ,A-70. SS per iroduk; $15 for compkte
set.

Learning How to Mach
By David Coetsch, 1983

Instructor %mining Modules
Developed by Construe, Inc., with funding from the Office of
lbcatioral and Adult Education, U.S. Department of Education,
1981

A series of teaching materials designed to help vocational instructors
learn how to give Inprentices the theoretical and technical knowledge
base they need. These ten self-instructional, self-paced :nodules com-
prise an instructional system for preservice and inservice staff develop-
ment. The materials are written to train related subjects instructors in
ti. critical teaching skills necessary.

Mks include
Introduction to Related Subjects Instructionand In-Ser-
vice guirdsv Materials, #A-71; Manning the Apprentice-
ship Program, OA-72 Planning Related Subjects Instruc-
tion, #A-73; Desseioping Instructional Materiels for Ap-
prentices, #A-74; Presaitirtg hiormation to Apprentices,
#A-75 Directing Learning Activities for Instruction,
#A-79 ProvisAg for Individual Leanwr Needs, SA-77,
C.ontrolling Instructional Settings. 4A-7d, Evaluatin g
mantic, Arrformance, )A -79; Camtuaticating with Ap-
prentices, #4-80 and complete set, On.21; $5per module;
$45 for complete set.

Beginning Teaching
Help for :lir difficult challenges faced by nets teachers.

Although part -time' hnical teachers are usually aperts in their own
fields, they are ester, ur.siolled in the techniques andprinciples :essary
to be good teachers. This 110-page bock, comprised of tar self-paced
learning modules, is designed for these Jae teachers. Units cover the
most eke( we teaching techniques recognized by the profession, and
siker new instructors to gain practical insights and skills in just deer l2
hours. Self-tests and activities design' to demonstratepractical applica-
tions of the concepts int.oduced are included for each module. Use it as
part of you, teacher orientatitA program, the basis of a course for
technical aperts in your community who want to teach seminars or
cusses on their own, or a reverence guide to develop your u.n teacher
educate..., program.
#10183 315

likat..AAL4,611.

The Vocational Instructor's Survive; i;uide
By Dodd Coetsch, 1982, originally &eloped for the State of Florida
Department of Educatior

*Aching responsibilities go far beyond classroom instrucuon. This guide
offers help to beginnii4/ instructors forcarrying out all the other wiles
standard tartboolu seldom caw. This book helps ir.structors rise to the
challenges of student recruitment, placementand follow-uo responsibil-
ities with scores of suggested strategies, techniques and approaches for
improving effectiveness in these critics! areas. Developing contacts with
the Susiness community is an important focus. Sample materials ap-
plicable to every vocational Pier are included. An appends has sample
letters, forms, checklists. Practicing and prospective vocational instruc-
tors in every field will find this book an important resource.

#11083 .11

, s
7.4.1tar...\ter)
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Enterpreneumhip
taluabk resources for a growing aspect of all vocational educction programs.

A lbacher's Guide for Entrepreneurship Instruction
By Vivien Ely 1983

This comprehensivi guide to entrepreneurship instruction identifies
appropriate entrepr neurship toncepts for introduction tot !dents
from elementary sch x.1 age through adult le% 1,s and :Wes detailed help
for offering appropriat 'sstruction. It stresses si. ...para....in skills
required for embuldng, n a entrepreneurial cat - .sial shows how to
plan appropriate instruction for each instructiona A suggested

teaching outline fir a 16-unit entrepreneunal course is a retailed blue-
print for carrying out a workable instructor progran,. Pas extenave
guide to good resource materials and contacts is another valuable fea-
ture,
;109?? $15

Entrepreneurship 'baking Components (FTC)
Developed by American Institutes for Research with funding from
the Office of kcational and Adult Education. U.S. Department of
Education, 1981.

As more people venture out as entrepreneurs, the demand for more and
better training srses is rising. ETC booklets give students specific.
dorm-to -wth ideas about how they can use then job skills to run their
own bus.oesses. Modules are designed for secondary. postset ondary and
adult education audience.. ear seven mrjor vocational edulation disci-
plinesagriculture, businiN, and office, health. marketing and distabu-
the. occupational home economics. technica' and trade and industrial
Both student and teacher modules are available for each occupation

red. Some introductory ma-nals on entrepreneurship training are
also available. ISee order form for complete listing of titles.) ,"aese
comprehensive booklets wide an excellent basis for self-study or
course Instr.' )ction.
_Ascher moduks-43 each: Student modules$6 each.
Complete Set$200 (all disciplines)

Curriculum ZUnterinla
Oils for livening up the curriculum in some key areas.

The Ups add Downs of the Job Sear k.h
By Sharon Sperling Connolly 1983

Herta a great new classroom resourcea game which lends a little ievity
to the process of planning a job search. As sit dents move across the game

board in search of a job, they run into placement counselors. state
agencies and others who can help or hinder their search. The game
reinforces the need for adequate training and education in order to
advance. Useful as part of occupational training programs in service.
clerical, medical, creative and manual/machine career areas. Also an
innovative addition to any career education class. The first player to go
around the game board completely and land on the "winner" space win:
the game, and maybe a chance in the real game of job hunting
Comes with game board and pieces, job information cards ind ristruc-
hurts.

sPie5t

)0' p111111101111111111.1=1 7t-'4V144.\4t12)aw

Aduk Roles and Functions
NorloPed with funding from the 14kst Virvnia Board of Education.
Bunnu of Ibr,ational. Rchnical and Adult Education.

7veryttolig from how to budget for a new baby to has to control weight is
covered ,n this real-life centered course far > lung people on the i felines
of assuming adult roles. Designed for use in t'eventh and twelfth grade
home economics classes, the comp tency-based, non-laboratory course
fills an important educeonal gal, by zeroing in on many of the tasks for
which we don't traditionally trua, students. Seven content areas ,-re
coveredFrady Relations, Consumer Edu Atm. Home Management.

areer, Housing, .' triton and Parenting. A teachers section, with mas-
ter list of concepts, essential competeocies and outcomes. resouite list
and scheduling suggestions ms ncluded. Visual aids, activity suggestions
and class exercises complete the training package. Material can be used as
the basis for a two-year course in its Witty, or a short-term course
made up of selected units. Materials have bee" ectensnely field tested. and
the program has received national r :cognition as at es)tstanding model
for teaching students about ado 1 responsibilities

$20
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Planning Tor Economic Development
Another outstanding addition to AVA's valuable library of economk development materials.

A Report of Quick-Start Economic Development
Programs
By Marcel Dutall, prepared for the Offke of 14xational and Adult
Education, U S. Department of Education, 1983

If your community has been hard-hit by unemployment, a quick start
conomic development program might be a solution This report is
useful to planners who are interested in attracting new economic yen-

tures ana suits. The study, which profiles methods used by twenty
states, show that quick-sta.t programs to med specific employer neeCs
do make a difference. Find out how programs art planned, financed, and
coordinated, and what economic impact the activities have had in each
state A useful resource directory ofeconoriic development contacts in
e:rh state is also included.

#A-84 $12

Serving gpecici Populations
A look et how vocational education and the private sector can work together to improve efforts to train

members of minority groups for employment.

Education for Ibmorrow's Jobs
&Nei by Susan Sherman, Na10,101 Academy f Science

Findings from a rtudy focusing on collaborate.* efforts be ween voca-
tional education and private-sector employ.gs to improve he empleo-
abe ty young people, specifically minority students living in
econom.cally depressed areas The report highlights chN:n les faced by
vocational educators in carrying out this task and makes ri,mmendt

Lions for addressing those challenges. The report has implications for
program planners Alla for persons involved in impler4r.:ii.: the Job
taming Partnership Act The study was conn:lete. by 0-- "ional
Academy's Committee on Vocational Education an I Ecor Develop-
ment in Dzoressed Areas in response to a charge rom tl U.S Depart-
ment of Eedcatior

#A-86 S10:5
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Rational Vocational
Education Week*

Get started early to plan for 1(9cational Education 14i.ek-1984
with these valuable publicity planning aids.

Vocational ',dui, tion Week '84
Publicity Kit

AVAt popular Publicity Kit has been greatly aparieed
for 1984. The kit includes everything you'll need to
pull off some ewiting activities and promotion for
Vocational Education NEek celebrations in Febru-
ary- -sample news releases, public service announce-
ments, proclamations, a message from the President
of the United States, a sample editorial and a flyer
proodirtg a lively overview of vocational education
nationwide. All are based on the theme for Vocational

Education Week 1984, "Vocational Education: Creat-
ing hrtr,2rships for Excellence". A series of nine up
...beets showing how to plan and carry out a wide
range of activities are a major kit component. A

planning calendar with suggested activities and a
blank calendar with space for writing in local ac-
tivities will make scheduling easy. A page of hand-
some clip art, new this year. will help you highlight
the theme in your printed materials Order now so
vou can start planning your activities early.

#PR-13 $10

Tip Sheets
PI:awing Calendar
Clip Krt
*ample Pans
Proclamations
Rya

vocational Education Week Public Relations Guide

AVA's extensive PR guide for Vocational Education NEek gives you hir,lreds of ideas The how to's of

open houses, special events, career fairs, display booths, slide/tape presentations. film festivals, working

with newspapers, broadcast media, wire services awl more. Suggested copy for radio/TV spot

announcements and newspaper articles will make your local public inforrnal.on campaign easy

#10579 $3.50

*Posters, buttons, labels, radio spots, TV slides and other National Vocational Education Week materials

with the 1984 theme will be out soon. Order your PR Kit and Guide now, and watch your mail for news

about .7.1flitional promotional items

.k.
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ORDERING
INFORMATION

Indicate quantity of each item
desired on the order form on the
opposite page. NA : order a'id
subtract discount if applicable.
(See discount policy below)

If you wish to be invoiced, add
$2 for handling and enclose an
authorizing purchase order. Incrf-
cate the purchase order number
on the order form.

Please note that you must order
at least $10 worth of materials.

Return your form with appro-
priate payment or purchase order
to:
American Ibcational Association
2020 North 14th Street
Arlington, VA 22201

Discount Policy:
10-19 copies, 10% off list price
20-99 copies, 20% off list price
100 + copies, 30% off list price
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P.O. Box 575
asNorwood, MA 02062
(617) 762.0811

All Beacon Films May Be
Rented Nation-Wide From
The University of Illinois

We are delighted to announce that all of the films listed in this catalog are available for short-term ren-
tal use from the University of Illinois Film Cer:er. If your audiovisual program needs are short-term, be
sure to contact them to rent any of the films In this catalog or to request a complete listing of the
several thousand titles they have available. To save time, you may use the attached order forms to rent any
of the Beacon films in this cateog. Simply complete the information on the attached order form and
forward to:

UNIVERSITY OF ILLINOIS FILM CENTER
1325 SOUTH OAK ST.

CHAMPAIGN, ILLINOIS 541120

FILM RENTAL INFORMATION
Film Order No. Rental Rate Film Title

58989 $12.00 Are You an Entrepreneur?
58990 $1200 Autumn with Griulles
57004 $13.75 Basic Records For a Small 3utmess
85018 $1800 Bighorns of Boau.y Creek
58971 $12.50 Bike Style
85010 $19 75 Black Wect, The

b- t19.75 Bones
05009 $8 25 B011 ..., petit

05017 $7.50 Boy With Big Heart, The
05028 $7.50 Chausseu' Solitaire, Le
58972 $1450 Cold Water The Silent Killer
77019 $28.00 Contact
85008 $19.75 Cotton Club, The
57003 $13 75 Credit and Collections
85019 $18.00 David
84998 417.25 Devil and Daniel Mouse, The (English)
85013 $17.25 Devil and Daniel Mouse, The (Spanish)
84997 $18.75 Dreams of a Grade School Dancer
05027 $7.51 Eau Magique, L'
56987 $13.00 Evaluating s Small Ovalness
85007 $19.75 Facts of Life, The
58988 $1300 Financing a Small Business
561 1 $9.25 Food for Thought: Milk and Milk Products
05028 $9.00 Food for Thought: Breads and Cereals
05029 $9 00 Food for Thought' Meat and Alternates
05030 $8 75 Food for Thougnt: Fruits and Vegetables
05031 $7.50 Fox and Bear
58978 112.00 Glacier Country
85014 $19.75 Grass on the Poof
05018 $8.75 Halleluiah Dow:, '
58902 $12.00 Hearing Imp ment: An Overview
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film Order No. Rental Rats Film This

84998 $17.25 Heron Na: lad Bill, A

58975 $1200 High Country

57001 $12.00 How Much Capital Will You Need?

57000 $12.00 How WIII You Penetrate Your Market?

8,399 $16.00 How We Made the Devil *no "aniel Mouse

05033 $7.50 Hungry Walrus, The

85020 $18.00 I Know a Secret

0ee21 $7 50 Imani. Boogie and the Egg

05015 $8.75 I'm Growing, I'm Changing ((rowing Lip, Part 5)

57002 $13.75 Insurance for a Sm.', Business

85000 $18 00 Introducing Janet

85001 $18.50 Is it Lector or LezNer,

05020 $8.25 It's a Hobby for Harvey

85021 $18.00 Jenny Koo Koo

05032 57.50 Kujichagulle

05022 $7.50 Kuumba: Simon's New Sound

56993 $13.75 Language Through Sight and Found

58073 $13.00 Leiria, Time Photography

58994 $14.00 List ag for *.anguage

511074 $12.00 Logdrivers

05018 $7.50 Lonely Hunter, The

05034 $7.50 Magic Water, The

56975 $10.50 Map It Spring

56980 $12.00 Mountain Forests

05035 $7.50 Moms /Mama, Le

05038 $7.50 Nia

55006 $19.75 Oscar Micheaux, Film Pionner

85002 $19.50 Osprey

85003 $18.00 Passion of Christ, The

1E004 $19.75 Pearls in ti phabet Soup

05036 $7.50 Petit Gar; i au Grand Coeur, Le

85022 $18.00 Pick Me up at Peggy's Cove

85009 $19.75 Portrait of Two Artists

58986 $13.25 Psychic Parrot, The

05037 $7 5i) Ouingalik and the Sea

05040 $7 50 Ouingalik at la Mer

05039 17.50 Renard et Ours

58981 $8.50 River, The

58995 $12.00 Rivers of the Rockies

58982 $11.00 Round Robin

05010 $8 75 Saiut, Montraal

56996 $11.00 Seabirds

05014 $8 75 Searching for Some Love and Care (Growing Up, Part 4)

al997 $13.00 Sky's Unlimited. The

05011 $8 75 Someday I'll Be Big (Growing Up, Part 1)

85011 $19.75 Sports Profile

55983 $15.00 Talons

56977 $12.00 Timberline

85023 $19.75 Time to Ns Brave, A

05012 $8 75 Tomorrow Pll Be There (Growing Up. Fan 2)

05023 $7.50 Ujamas: Noel's Lemonade Stand

05024 $7.50 Ujima Modiipe and the Flood

05025 $7.50 Umoja. Tiger and the Big Wind

8515 $16.25 Viola

85005 $20.75 Way o' the Willow, The

56.)96 $12.00 What's the Best Business or You?

85012 $19.75 When the Animals Talked

58990 $12.00 Who Will four Customers Be?

56984 $11.00 Winter Harvest

58965 $15.00 Winter Survival in the Bush

05013 $11 75 You Bring Your Lunch, I'll Bring Mine (Growing Up, Part 3)

.-.
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UNIVERSITY OF ILLINOIS FILM CENTER
1325 SOUTH OA'( STREET CHAMPAIGN ILLINOIS 61620

3

FILM RENTAL ORDER FORM
PHONE ORDERS (217) 333-1360 IN ILLINOIS CALL TOLL FREE 600-252-1357

SHIP TO

CONFIRM 70

We will permit substitution of dates other than those
shown, according to the limit checked below

within one week
within two weeks within the current samester
within one r within th... :urrent academic year

Do no bock films during these periods

TITLE

P.O NO DATE

BILL TO

YOUR PHONE NO

PAGE

To charge Mins to your credit card. complete the
following information
0 VISA INTERBANK #
0 MASTERCARD

CARD #

EXPKIATION DATE

SIGNATURE

TITLE
NUMBER

PREFERRED USE DATES
1st Choice 2nd Choice

Under the administration of the Office of Associate Vice President for Public Service
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DIRECTORY - STATE LIAISON REPRESENTATIVES
OF THE NATIONAL NETWORK FOR CURRICULUM

COORDINATION OF 'iOCATIONAL AID
TECHNICAL EDUCATION

330



STATE LIAISON REPRESENTATIVES

EAST CENTRAL

Rebecca S. Dclglass
Project Director, EC/CCC
Illinois Vocational Curriculum

Center
Sangamon State University E-22
Springfield, IL 62708
(217) 786-6375

DELAWARE

Rachel Schweitzer
Division of Vocational-Technical

Townsend Bldg
P. O. Box 1402
Dover, DE 19901
(302) 736-4681

DISTRICT OF COLUMBIA

Sylvia Liggins
Brown Junior High School
24th & Denning Road
Washington, DC 20002
(201) 724-8690

ILLINOIS

Charles Schickner
Illinois Board of Education
100 N 1st St, E-426

Springfield, IL 62777
0.17) 782-4620

INDIANA

Ed Brown

State Board of Vo-Tech Education
401 Illinois Bldg
17 W Mark3t St
Indianapolis, IN 46204
(317) 232-1823

MARYLAND

Gerald F. Day
Maryland Department of Education
DVTE
200 W Baltimore
4altimore, MD
(301) 659-2090

21201

MICHIGAN

Ed Cory

Michigan Department of education
P. O. Box 30009

Lansing, MI 48909
(517) 373-0402

MINNESOTA

Helen Henrie
State Department of Education
6E1, Capitol Square Bldg
550 Cedar St

St. Paul, MP 55101
(612) 296-95J9

OHIO

Joyce Keefer

Instructional Materials Laboratory
1885 Neil Ave, Room 112
Ohio State University
Columbus, OH 43210
(614) 422-50U1

PENNSYLVANIA

Vernon Register
State Department of Education
P. O. Box 119
Harrisburg, PA 17108
(717) 787-8506

VIRGINIA

Kay Brown
Vocational Curriculum Development
Department of Education
P. O. Box 60
Richmond, VA 23216
(804) 225-2074

WEST VIRGINIA

Larry G. Froehlich
Vocational Curriculum Laboratory
Cedar Lakes Conference Center
Ripley, WV 25271
(304) 372-8673
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STATE LIAISON REPRESENTATIVES

WISCONSIN

Lou Chinnaswamy
Wisconsin Board of Vocational
Technical & Adult Education

4802 Sheboygan Ave, 7th Floor

P. O. Box 7874
Madison, WI 53702

(608) 266-2222

NORTHWEST

Steve Bishopp
Project Director, NW/CCC
Bldg 17, LS-10
Airdustrial Park
Olympia, WA 98504
(206) 753-0879

ALASKA

Verdell Jackson
Department of Edu:ation
Pouch F, Alaska State
Office Building
Juneau, AK 99611
(907) 465-2980

COLORADO

Wiley Lewis
Curriculum Materials Service
Vocational Education Building
116 Colorado State University
Ft. Collins, CO 80523
(303) 491-5273

IDAHO

Donald Eshelby
Planning Unit Coordinator
Len B. Jordan Building
650 W State St
Boise, ID 83720
(208) 334-3871

MONTANA

Robert Ruthemeyer
1300 11th Avenue
Helena, MT 59620
(406) 444-2410

NORTH DAKOTA

Larry Barnhardt
Board for Vocational Education
State Capitol, 15th Floor

900 E Boulevard
Bismarck, ND 58505

(701) 224-3178

OREGON

Wanda Monthey
State Department of Education
700 Pringle Parkway SE
Salem, OR 97310
(503) 378-2713

SOUTH DAKOTA

Larry Lyngstad
Division of Vocational Education
Richard F. Kneip Bldg
Pierre, SD 57501
(605) 773-4721

UTAH

N. C-aig Kennington
Curriculum & Information
Vocational Education Unit
State Office of Education
250 E 500 South
Salt Lake City, UT 84111

(801) 533-40:6

WASHINGTON

V. Kenneth '.Matson

Vocational Director
Marysville School District # 25

4220 80th Street N.E.
Marysville, WA 98270

(206) 653-0665

WYOMING

Kenji Okang
Department of Education
Hathaway Bldg, Room 246
Cheyenne, WY 82002
(307) 777-6235
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STATE LIAISON REPRESENTATIVES

WESTERN

Lawrence F. H. Zane
Project Director, W/CCC

Barbara Luckner-Loveless
Associate Director
College of Education
University of Hawaii
1776 University Ave, Wist 216
Honolulu, HI 96822
(808) 948-7834

AMERICAN SAMOA

Valaparaiso leremia
Department of Education
Box 324
Pago Pago
American Samoa 96799
633-5238

ARIZONA

Gordon Hall
State Department of Education
1535 W Jefferson
Phoenix, AZ 85007
(602) 255-5351

CALIFORNIA

Nona Verloo

Vocational Education Support
Service

California State
Department of Education
721 Capitol Mall, 4th Floor
Sacramento, CA 95814
(916) 445-0404

GUAM

Peter Nelson
Guam Community College
P. 0. Box 23069
Guam Main Facility
Agana, Guam 96921
734-4311

HAWAII

Barbara White
University of Hawaii
2327 Dole St
Honolulu, HI 96822
(808) 948-7461

NEVADA

Bill Trabert
Nevada Department of Education
Capitol Complex
Carson City, NV 89701
(702) 885-3144

NORTHERN MARIANAS

Atanacio Taitinfong
Department of Education
Commonwealth of the No. Marianas
Saipan, CM 96950
9311-9827

TRUST TERRITORY

Ruben Dayrit

Department of Education
Kolonia Ponape
Eastern Caroline Islands 96r..41
Phone 250

SOUTHEAST

Roy Hinrichs
Project Director, SE/CCC
Network for Curriculum Coordination
Mississippi State University
P. O. Drawer DX

Mississippi Statr, MS 39762
(601) 325-2510

ALABAMA

James Kenrick
State Office Bldg, Room 802
Montgomery, AL 36130
(205) 832-3473

33

3



4

STATE LIAISON REPRESENTATIVES

FLORIDA

David C. McQuat
Division of Vocational Education
State Department of Education

Knott Building
Tallahassee, FL 32301

(904) 488-1831

GEORGIA

Patt Stonehouse
Office of Vocational Educ .ion

Georgia Department of Education
Twin Towers East, 17 Floor
Atlanta, GA 30334
(404) 656-2547

KENTUCKY

John Horton
Office of Vocational Education
2024 Capitol Plaza Tower
Frankfort, KY 40601
(502) 564-2890

MISSISSIPPI

James McC,Illy, Jr.
Research & Curriculum Unit
Mississippi State University
P. O. Drawer DX
Mississippi State, MS 39762
(601) 325-2510

NORTH CAROLINA

Meg Murphy
North Carolina Department of
Public Instruction

550 Education Bldg
Raleigh, NC 27611
(919) 733-78S3

SOUTH CAROLINA

Robert Benson
Vocational Curriculum Development

1237 Gadsen St
Columbia, SC 29201
(803) 758-5971

TENNESSEE

Virgil Mock
Tennessee Department of Education
205 Cordell Hull Bldg
Nashville, TN 37219
(615) 741-3446

MIDWEST

Bob Patton
Project Director, MW/CCC
Curriculum & Instructional Materials

Center
1500 W 7th Ave
Stillwater, OK 74074
(405) 377-2000 Ext. 252

ARKANSAS

James Dasher
Vocational Planning & Evaluation
State Department of Education
Little Rock, AR 72201
(501) 371-1855

IOWA

Ron Jarchow
Career Education Division
G-imee State Office Bldg
De3 Moines, IA 50319
(515) 281-4718

KANSAS

Les Abel
State Department of Education
120 E 10th St
Topeka, KS 66612
(913) 296-2222

LOUISIANA

David Poston
Vocational Curriculum Development

and Research Center
P. O. Box 1159
Natchitoches, LA 71457

(318) 352-5348



STATE LIAISON REPRESENTATIVES

MISSOURI

Harley Schlichting

Instructional Materials Laboratory
10 Industrial Education Bldg
University of Missouri
Columbia, MO 65211
(314) 882-2883

NEBRASKA

Merle Rudebusch

Special Vocational Programs
State Department of Education
301 Centennial Mall South
P. O. Box 94987
Lincoln, NE 68509
(402) 471-4805

NEW MEXICO

Doug Richardson
New Mexico State
Department of Education

Education Building
Santa Fe, NM 87503
(505) 827-6511

OKLAHOMA

Joyce Sawatzky
Curriculum & Instructional

Materials Center
1500 W. 7th Ave
Stillwater, OK 74074
(405) 377-2000

TEXAS

at Lindley

Educational Programs, RCU
Texas Education Agency
201 E 11th St
Austin, TX 78701
(512) 834-4165

NORTHEAST

Martha Poaci

Project Director, NE/CCC
New Jersey Vocational Education
Resource Center

Rutgers University
200 Old Matawan Road
Old Bridge, NJ 08857
(?U1) 390-1191

CONNECTICUT

Angelo Tedesco

Division of Vo-Tech Schools

Connecticut Department of Education
P. O. Box 2219, 165 Capitol Ave
Hartford, CT 06115
(203) 566-7418

MASSACHUSETTS

John McDonagh
Division of Occupational Education
Massachusetts Department of Education
1385 Hancock St

Quincy, MA 02169
(617) 770-7380

MAINE

Maurice Parent

Department of Education &
Cultural Services

Station 23
Augusta, ME 04'33
(207) 28) -3565

NEW HAMPSHIRE

Richard Monteith
Division of Vocational- Technical
105 Loudon Road
Concord, NH 03301
(603) 271-3186
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STATE LIAISON REPRESENTATIVES

NEW YORK

Richard Jones
Bureau of Occupational Education
16th Floor, Twin Towers

99 Washington Ave
Albany, NY 12230

(518) '74-4802

PUERTO RICO

Santos Echevarria dePerez
Department of Education

Box 759
Hato Rey, PR 00910
(809) 753-7275

RHODE ISLAND

Frank Pontarelli
Rhode Island Department of
Education

Bureau of Vocational and
Adult Education
22 Hayes St
Providence, RI 029C8
(401) 277-2551

VERMONT

Arthur Erickson
Vocational-Technical Education
Vermont Department of Education
Montpelier, VT 06602

(802) 828-3101

VIRGIN ISLANDS

Aubrey Roebuck
Department of Education
P. O. Box 630
St. Thomas, VI 00801
(809) 774-3046
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STATE DIRECTORS
VOCATIONAL EDUCATION

(arranged alphabetically by State)

Gerald D. Hiley

Career/Voc. Educ. Administrator
State Department of Education
Alaska Office Bldg, Pouch F
Juneau, AK 99811

(907) 465-2980

Robert T. Carter
State Director
Division of Vocational Education
State Department of Education
887 State Office Building
Montgomery, AL 36130

(205) 261-5198

J. Barry Ballard

Director of Vocational, Technical
and Adult Education

State Department of Education

406 State Education Building, West
Capitol Mall

Little Rock, AR 72201

(501) 371-2165

John T. Lange

Deputy Superintendent and
Director of Vocational Education

Special Program Services
1535 West Jefferson
Phoenix, AZ 85007

(602) 255-5343

James Allison

Acting State Director
Vocational Education
State Education Building
721 Capitol Mall
Eacramento, CA 95814

(916) 445-3314

Leonard A. Hergenreter

State Board for Community Colleges
& Occupational Education

Centennial Building, 2nd Floor
1313 Sherman Street
Denver, CO 80203

(303) 866-3071

Clarence M. Green
Associaf: Commissioner/Director
Division of Vocational & Adult Education
State Department of Education
P. O. Box 2219

Hartford, CT 06115

(203) 566-7546

Otho E. Jones
Division of Career and Continuing

Education

415 12th Street, NW, Room 904
Washington, DC 20004

(202) 724-4184

Thomas M. Welch
Acting State Director of Vocational

Education
State Department of Public Instruction
J. G. Townsend Bldg
P. 0. Box 1402
Dover, DE 19901

(302) 736-4638

Joe D. Mills

Director, Division of Vocational Education
State Department of Education
Knott Building
Tallahassee, FL 32301

(904) 488-8961
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STATE DIRECTORS
VOCATIONAL EDUCATION

William P. Johnson
Associate Superintendent
Office of Vocational Education
State Department of Education

1766 Twin Towers East
Atlanta, GA 30334

(404) 656-6711

Nelson H. Muraoka
Acting State Director
of Vocational Education

2327 Dole Street
Honolulu, HI 96822

(808) 948-7461

James D. Athen
Director of Career Education
Iowa Dept. of Public Instruction
Grimes State Office Building
Des Moines, IA 50319

(515) 281-4702

Larry G. Selland
State Administrator of
Vocational Education

650 West State Street
Boise, ID 83720

(208) 334-3216

James R. Galloway
Assistant State Superintendent
Dept. of Adult, Vocational an0
Technical Education
100 North First Street
Springfield, IL 62777

(217) 782-4627

Geneva Fletcher
Acting Executive Director
State Director of Vocational Education
State Board of Vocational &

Technical Education
401 Illinois Building
17 West Market Street
Indianapolis, IN 46204

(317) 232-1814

Dean M. Prochaska
Director of Vocational Education
State Department of Education
120 East Terth Street
Topeka, KS 66612

(913) 296-3951

Wilburn J. Pratt
Assistant Superintendent for

Vocational Education
State Department of Education
2011 Capital Plaza Tower
Frankfort, KY 40601

(502) 564-4286

Elaioe Webb
Assistant State Superintendent
Vocational Education

State Department of Education
Capitol Station - Box 44064
Baton Rouge, LA 70804

(50P) 342-3524

David F. Cronin
Associate Comm., Division of
Occupational Education

Quincy Center Plaza
1385 Hancock Street
Quincy, MA 02169

(617) 770-7350
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STATE DIRECTORS
VOCATIONAL EDUCATION

Addison S. Hobbs
Assistant State Superintendent
Vocational Technical Education
State Department of Education
200 W. Baltimore Street
Baltimore, MD 21201

(301) 659-2075

Wayne R. Ross
Associate Commissioner
Bureau of Vocational Education
Department of Educational &
Cultural Services

Education Building, Station 23
Augusta, ME 04333

(207) 289-2621

Arnold C. Loomis
State Director, Vocational

Technical Education Servit..e
State Department of Education
P. O. Box 30009

Lansing, MI 48909

(517) 373-3373

Joseph P. Graha
Assistant Commissioner
Division of Vocational Technical

Education
State Department of Education
564 Capitol Square Building
550 Cedar Street
St. Paul, MN 55101

(612) 296-3995

Frank Drake

Assistant Commissioner & Director
of Vocational Education

State Department of Elementary &
Secondary Education

P. O. Box 480

Jefferson City, MO 65102

(314) 751-2660

Elwyn Wheat

Associate State Superintendent
Vocational Technical Education
State Department of Education
P. O. Box 771
Jackson, MS 39205

(601) 3E9-3088

Gene Christiaansen

Assistant State Superintendent for
Vocational Education Services

Office of Public Instruction
106 State Capitol
Helena, MT 59620

(406) 449-2410

Clifton B. Belcher, Director
Division of Vocational Education
Department of Public Instruction
535 Education Building
Raleigh, NC 27611

(919) 733-7362

Carrol E. Burchinal

State Director Vocational Education
State Board of Vocational Education
State Capitol
Bismarck, ND 58505

(701) 224-2259

Gene H. Strain

Assistant Commissioner for
Vocational Education
State Department of Education
301 Centennial Mall South
P. O. Box 94987
Lincoln, NE 68509

(402) 471-24;5
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STATE DIRECTORS

VOCATIONAL EDUCATION

G. William Porter
Acting Chief
Division of Vocational Technical

Education
State Department of Eeucation
105 Loudon Road
Concord, NH 03301

(603. 271-2452

Gordon Ascher
Assistant Commissioner of Ed. &
State Director of Vocational Ed.

State Department of Education
225 West State Street
Trenton, NJ 08625

(609) 292-6340

Wilma Ludwig
State Director of Vocational Ed.
State Departr..ent of Education

Education Building
Santa Fe, NM 87503

(505) 827-6511

Bill Trabert
State Director of Vocational &
Continuing Education

State Department of Education
400 West King Street
Capitol Complex
Carson City, NV 89710

(702) 885-3144

James A. Kadamus
Assistant Commissioner for
Occupational & Continuing Ed.

State Department of Education
99 Washington Avenue, Room 1624
Albany, NY 12234

(518) 474-3981

Donald E. Dunkle
VOTRAKON - Cirector
USREP/JECCR
APO, NY 09038

Darrell Parks, Director
Division of Vocational Education
Ohio Department of Education
907 Ohio Departments Building
65 South Front Street
Columbus, OH 43215

(614) 466-3430

Francis T. Tuttle
State Director
Vocational & Technical Education
1500 West 7th
Stillwater, OK 74074

(405) 377-2000

Monty Multanen
Assistant Superintendent
Division of Vocational Education
State Department of Education
700 Pringle Parkway, SE
Salem, OR 97310

(503) 378-2337

Jerry C. Olson
State Director, Vocational Education
State Department of Education
333 Market Street
P. O. Box 911
Harrisburg, PA 17108

(717) 787-5530

Angel Rivera
Acting Assistant Secretary
Vocational Technical Education
State Department of Education
Box 759
Hato Rey, PR 00919

(809) 753-9128
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STATE DIRECTORS
VOCATIONAL EDUCATION

Frank M. Santoro

Deputy Assistant Commissioner
for Vocational Education

State Department of Education
Roger Williams Building
Room 222B, 22 Hayes Street
Providence, RI 02908

(401) 277-2691

Moody Oswald, Director

Office of Vocational Education
State Department of Education
908 Rutledge Office Bldg
Columbia, SC 29201

(803) 758-5372

David S. Bonde
State Director

Division of Vocational Technical
Education

Richard F. Kneip Building
Pierre, SD 57501

(605) 773-3423

Warner Dickerson

Assistant Commissioner
Division of Vocational Education
State Department of Education
200 Cordell Hull Building
Nashville, TN 37219

(615) 741-1716

Paul W. Lindsey

Associate Commissioner for
Occupational Education & Technical

Texas Education Agency
201 East 11th Street
Austin, TX 78701

(512) 834-4298

5

Kent Worthington

Administrator, Vocational Education Div.
State Office of Education
250 East 5th South Street

Salt Lake City, UT 84111

(801) 533-5371

Melvin H. Garner

Administrative Director
Vocational & Adult Education
P. O. Box 6Q

Richmond, VA 23216

(804) 225-2073

Aubrey L. Roebuck

State Director, Vocational Education
Department of Education
P. O. Box 6640

Carlotte Amalie, VI 00801

(809) 774-3046

Gerard A. Asselin
State Director
Adult & Vocational-Technical Educatior.
State Department of Education
State Office Building
Montpelier, VT 05602

(802) 828-3101

William P. Mohler
Executive Director

Commission for Vocational Education
Bldg # 17, Airdustrial Park

MS/LS-10
Olympia, WA 95804

(206) 753-5660
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STATE DIRECTORS
VOCATIONAL EDUCATION

Robert P. Sorensen
State Director
Wisconsin Board of Vocational,
Technical & Adult Education

4802 Sheboygan Avenue, 7th Floor
P. O. Box 7874
Madison, WI 53707

(608) 266-1770

Clarence E. Burdette
Assistant Superintendent
Bureau of Vocational, Technical
& Adult Education

Building Six, Room 8221
1900 Washington Street, East
Charleston, WV 25305

(304) 348-2346

Renae B. Humberg
State Director
Vocational Programs Unit
State Department of Education
Hathaway Building
Cheyenne, WY 32002

(307) 777-7415

Peter R. Nelson

Acting State Director
Guam Community College
P. O. Box 23069

m Main Facility
96 921

Gu

Guam,

(671) 734-431

Valaparaiso Ieremia
State Director of Vocational Education
Department of Education
Government of American Samoa

P. O. Box 324
Pago Pago, Samoa 96799

(684) 633-5238

John Perkins
Director Vocational Education
Department of Education

Headquarters
Saipan, Mariana Islands 96950

Atanacio A. Taitinfong
Acting Director of Vocational Education
Department of Education

Lower Base, Tanapaq
Saipan, CM 96950
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ASSOCIATION OF COLLEGIATE ENTREPRENEURS
PARTICIPATING COLLEGES AND UNIVERSITIES

(arranged alphabetically by State)

Arizona State University
University of Arizona

California State Univ. at Long Beach
Stanford University
University of California,

Santa Barbara
University of Southern California
University of Colorado

George Washington University
Georgetown University
Florida Southern College
Illinois Institute of Technology
Kellogg School of Management

- Northwestern

Loyola University of Chicago
University of Chicago
Ball State University
DePauw University

Indiana University
Kansas University
Wichita State University
University of Kentucky
Babson College
Boston College
Boston University
Cornell University
Harvard Business School
Harvard Law Schot,.

Harvard University

Massachusetts Institute of Technology
New England Conservatory of Music
Northeastern University
Suffolk University
Tufts University
University of Massachusetts

Colby College

University of Maine
Michigan State University
University of Michigan
Dartmouth College
University of New Mexico
Clarkson University
Long Island University
New York University

State University of New York
SUNY - Binghamton, NeW York
Syracuse University
Ohio State University
Oklahoma University

Atkinson Gri.Juate School of Management
- Oklahoma University

Willamette University - Oregon
Carnegie Mellon University
University of Pittsburgh
Wharton School - University of

Pennsylvania

University of Puerto Rico
Brown University
Baylor University
Rice University
Southern Methodist University
Stephen F. Austin State College - Texas
Texas A & M

University of Texas
University of Texas - School of
Engineering

University of Texas - School of Business
Southern Utah State College
University of Virginia
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BANK OF AMERICA: SMALL BUSINESS REPORTER SERIES
1984 ORDER BLANK AND PACE LISTING
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About the Series Publications Available

The Small Business Reporter° provides
straightforward. practical information on
owning and operating a small business. It is
for all those who need information about
small businessthe business owner. of
course, but also bankers, attorneys. accoun-
tants, consultants, industry and tici_le asso-
ciations. schools, and librarks.

As a result of thorough research. including
extensive field interviews. Small Business
Reporters are authoritative as well as objec-
tive. Emphasis is placed on California-based
operations, but most material is applicable
to enterprises throughout the United States.

Business Operations lescribe the principles
and practices at woi.k in various aspects of
business management. Topics relate to
problems encountered by business people in
all fields.

Business Profiles deal with specific tyr -s of
small business, discussing investment re-
quirements. operating 'altos. operational for-
mats, and problems. trends, and opportuni-
ties in the business.

erofffsional Management reports discuss
the business concerns involved in setting
up a veterinary. medical, dental, or account-
ing practice.

Topic selections are based on the needs of the
small business c' immunity as reflectedl-y
changes in market conditions and requests
from readers.

Single copies of any report listed in this index
are available free at Bank of Amer ca
branches in California. To order repo, 3 by
mail, please see the reverse side for mail
order charges.

Small Business Reporter
Second juarter 1984
Business Operations
How to Buy or Sell a Business. 1982

Financing Small Business. 1983

Management Succession. 1981

Understanding Financial Statements. 1980
Steps to Starting a Business. 1983

Cash Flow/Cash Management. 1982

Advertising Small Business. 1982

Personnel Guidelines. 1981

Crime Prevention for Small Business. 1982

Equipment Leasing, 1583
Avoiding Management Pitfalls. 1981

Businese erofiles
Bars and Cocktail Lounges, 1981

The Handcrafts Business. 1980

Restaurants. 1983

Gil', Stores. 1980
Bicycle Stores. 1981

General Juu Printing. 1979

Apparel Stores, 1978

Property Management, 1977

Professional Management
Zstablishing an Accounting Practice, 1982

Establishing a Veterinary Practice, 1974

Establishing a Dental Practice. 1982

Establishing a Medical Practice. 1982

Please make sure this index is current. If it is
not, write for a free list of titles in print.
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Order Form
Small Business Reporter
Second Quarter 198^
Business Operations

Form No. Title

0

0

SBR- 102

SBR- 104

SBR-107

SBR- 109

SBR-110

SBR -1 12

SBR -1 13

SIR -1 15

SBR -1 16

SBR -1 18

SBR-121

How to Buy or Sell a Business

Financing Small Business

Management Succession

Understanding
Financial Statements
Steps to Starting a Business

Cash Flow/Cash Management

Advertising Small Business

Personnel Guidelines
Cnme Prevention for
Small Business

Equipment Leasing
Avoiding Management Pitfalls

Business Profiles

SBR- 101

SBR-103

SBR-105

SBR- 106

SBR-108

SBR-114

SBR -122

5ER-124

Bhrs and Coeltail Lounges

The Handcrafts Business

Aestaurants

Gift Stores

Bicycle Stores

General Job Printing

Appai-el Stores

Property Management

Professional Management

SBR-119

SBR-125

SBR-126

SBR-127

Establishing an Accounting Practice

Establishing a Veterinary Piactice
Establishing a Dental Practice

Establishing a Medical Practice

How to Order

To order copies to be sent by mail, check the
puncations desired on the reverse side. Detach
this form and send it with a check or money order
made payable to Bank of America. Mail to:

Small Business Reporter
Bank of America
Department 3401
P.O. Box 37000
San Francisco, CA 94137

Charge.1 for mail orders
Individual copies

Inside California' @ $2 00

Outside California @ $3 00

Bulk quantities
125 cr more copies. any one title)

Inside California' @ $1 00 $
Outside California @ $1 50

Total amour et enclosed

PLEASE DO NOT SEND CASH

Publications to be mailed to:

Name

Company

Address

City State ZIP

Reports will be sent by third-class mall Please

allow six to eight weeks for delivery.

Reports mailed within California are free These

cho..ges are for postoge and handling only
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National Alliance of Homebased Businesswomen

Purposes:
The purposes of the National Alliance of Homebased
Businesswomen are to:

Emphasize, encourage, and stimulate personal, professional, and
economic growth among women who work from, or wish to
work from, their homes
Project a positive image cf women with homebased businesses
Provide a forum for the discussion and exchange of homebased
business information and experiences
Provide publications disseminating current information and ex-
changing views on mutual concerns
Provide a support network of professional contacts, education,
and encouragement for women with homebased businesses
Showcase members' goods and services

Benefits to members:
The Alliance, a quarterly newsletter, with articles about helpful
business information, news of members' achievements, and infor-
mation about new resources znd ideas for businesses
An Annual Meeting that includes seminars on business subjects,
an opportunity for members to showcase their goods and serv-
ices and to help decide the future directions and activities of
NAHB

I A quarterly Meeting-by-Mail from the board of trustees, keeping
members informed about what the board is doing for them and
providing a place for members to speak out on issues that con-
cern them
An Annual Directory of all members published in November and
updated quarterly
Local chap.ers for networking with other members
A certificate of membership, suitable for framing and displaying

Membership:
There are three categories of membership:

Member: A person with a revenue-producing home-
based business; has the right to vote, to become an
officer or trustee, and to become a member of a
national committee.

Associate Member: A person who has not yet estab-
lished a revenue-producing homebased business, may
not vote or hold national office but may vote and hold
office in a chapter if the chapter so rules.
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Supporting Member: Any person not included un-
der general or associate membership or any corporate
body that gives tangible support to NAHB; may not
vote or hold office in NAHB.

Membership fees can be deducted as a business
expense. Membership is on an individual, professional
basis, just as the benefits are on an individual basis

Member: $30

Associate Member: $30

Supporting Member: a contribution of money,
goods, or services.

NATIONAL ALLIANCE OF HOME-
BASED BUSINESSWOMEN

Membership Application

(name) larra Ltdr) (IfIrPhOnt

(street addre,$) (atty/Nise) (up tockl

Name and nature of my business
(few the NAHR Dora toryl

member $30,

My check for S is enclosed for associate mem-
ber $30

supporting
member

I would like to be affiliated with a chapter
Make check payable to NAHB and mail to NAHB, P 0 Bt n 05,
Norwood, NJ 07648
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WWH Press Order Form

Suggested uses for
Women Working Home:
The Homebased Business Guide

and Directory
Marketplace for products and

services
Resource information
Business guidelines
Idea catalyst
Textbook
Networking list

For Canadian buyers.
115.50 (or 112.95 in
U S. dollars), plus
11.75 postage/handling

WWH Press
P.O. Box 237ED
Norwood, New Jersey 07648

Order Form

Name
Address

City State Zip
Area Code and Phone Number

Please send copies of Women Working Home: The Home-
based Business Guide and Directory at f .2.95, plus 11.25 postage
and handling, for each book N.J. residents add 1.78 sales tax. En-
closed is S . For information on quantity orders, write to
WWH Press Allow four weeks for delivery.
FA Check 0 Money Order.
Charge my D MasterCard Visa

Card No l i Exp Date
Signature

If you would like to be included in future directories, please print or
type the following information This will help us in our planning.

Name-

C occcPAnV Swam.. %amt.

Adder..

It% Maw hp

ount reirphone

:)ccupation
Description of work
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CHAPTERS

NATIONAL ALLIANCE OF HOMEBASED BUSINESSWOMEN
P. O. BOX 306

Midland Palk, NJ 07432

ARIZONA

Janet Gaddis
3426 W. Tangerine
Phoenix, AZ 85021

(602) 242-7812

CALIFORNIA

Connie Hunt
624 Tahos Road
Orinda, CA 94563

(415) 254-7535

Camilla Coe Lemmon
407 Jolina Way
Encinitas, CA 92024

(619) 942-8757

Beverly Mathews

4326 Bellaire Avenue
Studio City, CA 91604

(213) 761-3386

Laurie Eastwood
30551 Camino Porvenir
Rancho Palos Verdes, CA 90274

(213) 544-2242

Barbara McCaslin
2236 Overland Avenue
West Los Angeles, CA 90064

(818) 470-7940

COLORADO

Gail Bird

8241 Pomona Drive
Arvada, CO 80005

(303) 431-9163

FLORIDA

Marie A. Sherrett
7018 N. Cameron Avenue
Tampa, FL 33614

(813) 886-8971

MARYLAND

Nola Theiss
6888 Mink Hollow Road
Highland, MD 20777

(301) 854-3020

MICHIGAN

Catherine P. Bloom
1832 Lonsdale NE
Grand Rapids, MI 49503

(616) 451-3326

MINNESOTA

Edna Gonske
20 E. 40th Street

Minneapolis, MN 55409

(612) 824-4737

403
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CHAPTERS

NATIONAL ALLIANCE OF HOMEBASED BUSINESSWOMEN
P. O. BOX 306

Midland Park, NJ 07432

NEW JERSEY

Louis Seeger
425 Broad Avenue
Palisades Park, NJ 07650

(201) 947-1201

Karen Voitel

P. O. Box 257
Lebanon, NJ 08833

(201) 236-2878

Cathleen Scott
57 Oak Streit

East Orange, NJ 07018

(201) 678-2065

Joanne Stankievich
107 Boulevard
Mountain Lakes, NJ 07046

(201) 334-7922

NEW YORK

Patricia Keady

Woodcrest Orin
Hopewell Junction, NY 12533

(914) 226-7893

Louise Navros

116 Seminole Way
Rochester, NY 14618

(716) 244-3533

NEW YORK

Barbara Plasker
1 Blueberry Hill Road
Spring Valley, NY 10977

(914) 425-0234

Arleen Priest
41 Hampton Road
Scarsdale, NY 10583

(914) 725-3632

Roberta Edwards
11540 Lincoln Street
S. Ozone Park, NY 11420

(212) 529-3099

UTAH

Gladys Marietti
2617 Highland Drive
Salt Lake City, UT 84106

(801) 466-3626

ILLINOIS/WISCONSIN

Sammi Fredenburg
3129C Montana Avenue FV
Great Lake, IL 60088

('12) 689-9075

Janet Marlin
505 E 19th Street
Sterling, IL 61081

(815) 626-4302
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James B. Angevine
Region : Administrator
Boston Regional Office
60 Batterymarch, 10th Floor
Boston, Massachusetts 02110

Tel: (617) 223-6660

Peter P. Neglia
Regiun II Administrator
New York Regional Office
26 Federal Plaza, Room 29-118
New York, New York 10278

Tel: (212) 264-1450

Robert Lhulier
Region III Administrator

Philadelphia Regional Office
One Bala Cynwyd Plaza

West Lobby, Suite 640
231 St. Asajhs Road
Bala Cynwyd, Pennsylvania 19004

Tel: (215) 596-5901

Miller A. Widemire
Region IV Administrator

Atlanta Regional Office
1375 Peachtree Street, N.E.
Atlanta, GElrgia 30309

Tel: (404) 881-4999

Richard Durkin
Region V Administrator

Chicago Regional Office
219 South Dearborn Street
Rm 838

Chicago, Illinois 60604

Tel: (312) 353-0357

P7pendix E11

keyndioo n. Lopez
Region VI Administrator
Dallas Regional Office
1720 Regal Row - Suite 230
Pallas, Texas 75235

Tel: (214) 767-7611

William A. °owell
Region VII Administrator

Kansas City Regional Office
911 Walnut Street, 13th Floor
Kansas City, Missouri 64106

Tel: (861) 374-3316

C. R. Suarez

Region VIII Administrator
Denver Regional Office
Executive Tower Bldg, 22d Floor
1405 Curtis Street
Denver, Colorado 80202

Tel: (303) 837-5441

Irenemaree Castillo
Region IX Administrator

San Francisco Regional Office
450 Golden Gate Avenue
Box 36044

San Francisco, California 94102

Tel: (415) 556-7487

Stephen J. Hall
Region X Administrator

4th and Vine Building
2615 Fourth Avenue
Seattle, Washington 98121

Tel: (206) 442-5677
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U.S. Small Business Administration
Office of Management Assistance

SBA Free
Management
Assistance
Publications

Management Aids (MAs)

Financial Management odd Analysis

_ MA 1.001
_MA 1 002
_ MA 1.003
_ MA 1.094
_MA 1 005
_ MA 1 006
_ MA 1 007
_MA 1 008

_MA 1.009
_ MA 1 010

_MA 1 011
_ MA 1 012
_ MA 1 013

MA 1 014
MA 1.015
MA 1.016

_ MA 1.017
_ MA 1.018

MA 1 019
_ MA 1 020

Planning

MA 2 002
_ MA 2.004

_ MA 2 005
_ MA 2.006
_ MA 2 007
_ MA 2 008
_ MA 2 009
_ MA 2 010

_ Mt. 2 01'
_ Mo c ui&
_ MA 2 013

_ MA 2 014
MA 2.015

_ MA 2.016
_ MA 2.017

_ MA 2.018
_ MA 2.019

_ MA 2.020
_ MA 2 0:1
_ MA 2.022
_ MA 2.024

MA 2 025
MA 2 026

41..E7

The ABC's of Borrowing
What Is the Best Selling Price?
keep Pointed Toward Profit
Basic Budgets for Profit Planning
Pricing for Small Manufaurers
Cash Flow in a Small Plant
Credit and Collections
Attacking Business Decision Problems With
Breakeven Analysis
A Venture Capital Primer for Small Business
Accounting Services for Small Service
Firms
Analyze Your Records to Reduce Costs
Profit by Your Wholesalers' Services
Steps in Meeting Your Tax Obligations
Getting the Facts for Income Tax Reporting
Budgeting in a Small Business Firm
Sound Cash Management avd Borrowing
Keeping Records in Small Business
Check List for Profit Watching
Simple Breakeven Analysis for Small Stores
Profit Pricing and Costing for Services

Lc'atin; or Relocating Your Bilsiness
Problerai in Managing a Family-Owned
Business
The Equipment Replacement Decision
Finding a New Product for Your Company
Business Plan for Small Manufacturers
Busiress Plan for Small Construction Firms
Business Life Insurance
Planning and Goal Setting for Small
Business
Fixing Production Mistakes
Setting Up a Quality Control System
Can You Make Money With Your Idea or
Invention'
Can You Lease or Buy Equipment?
Can You Use a Minicomputer?
Check List for Going Into Business
Factors in Considering a Shopping Center
Location

!nsurance Checklist for Sn:all Business
Computers for Email BusinessService
Bureau or Time Sharing
Business Plan for Retailers
Using a Traffic Study to Select a Retail Site
Business Plan for Small Service Firms
Store Location "Little Things" Mean a Lot
Thinking About Going Into Business?
Feasibility Checklist kr Starting a Small
Business of Your Own
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General Manogement and Administrotion Small Business Bibliographies (SBBs)

_ MA 3 001
MA 3.002

_ MA 3 004
_ MA 3 005
_ MA 3 006

MA 3 007
_ MA 3 008
_ MA 3 009

Marketing

4 001
MA 4 002

_ MA 4 003
_ MA 4 005

MA 4.007
_ MA 4.008

_ MA 4 010
MA 4.012

_ MA 4.013
_ MA 4.014

_ MA 4.015

MA 4.016
MA 4.318
MA 4.019

_ MA 4 020

Delegating Work and Responsibility
Management Checklist for a Family Business
Preventing Retail Theft
Stock Control for Small Stores
Reducing Shoplifting Losses
Preventing Burglary and Robbery Loss
Outwitting Bed-Check Pa. lers
Preventing E.I.bezzlement

Understanding Your Customer
Creative Selling: The Competitive Edge
Measuring Sales Force Performance
Is the Independent Sales Agent for You?
Selling Products on Consignment
Tips on Getting More for Your Marketing
Dollar
Developing New Accounts
Marketing Checklist for Small Retailers
A Pricing Checklist for Small Retailers
Improving Pergola! Selling in Small Retail
Stores
Advertising Guidelines for Small Retail
Firms
Signs in Your Business
Plan Your Advertising budget
Learning About Yc.ur Market
Do You Know the Results of Your
Advertising?

Orgonizotion and Personnel

__ MA 5.001
_ MA 5 004
_ MA 5 005

MA 5.006
_ MA 5 307
_ MA 5 008

Cnecklist for Developing a Training Program
Pointers on Using Temporary-Help Services
Preventing Employee Pilferage
Setting Up a Pay System
Staffing Your Store
Managing Employee Fnefits

Legal and Governmental Affairs

_ MA 6 003
_ MA 6.004

MA 3 005

Miscellaneous

Incorporating a Small Business
Selecting the Legal Structure for Your
Business
Introduction to Patents

MA 7 032 Azauciation Services for Small Business
_ MA 7.003 Market Overseas With U S Government

Help

Li 0

1 Handcrafts
2 Home Business's

_ 3. Selling By Mail Order
9. t-farketing Research Procedures

_ 10 Retailing
1z Statistics and Maps for Natioual Market 'olalysis

_13. National Directories for Use in Marketing
_ 15 Recordkeeping SystemsSmall Stoic and Service

Trade
18. Basic Business reference Sources
20. AdvertisingRetail Store

_31. Retail Credit and Collection
_ 37. Buying for Retail Stores
72. Personnel Management
_ 75 Inventory Management
_ 85. Purchasing for Owners of Small Plants

86. Training for Small business
87. Financial Management
88. Manufacturing Management

_ 89. Marketing for Small Business
_ 90. New Product Development
_91. Ideas Into Dollars (Inventors' Guide)
_92. Effective Business Communication

93. Productivity Management in Small Business
FA Decision Making in Small Business

Starting Out Series (SOSs)
_ 0101 Building Service Contracting

0104 Radio-Television Repair Shop
0105 Retail Florists

._ 0106 Franchised Businesses
0107 Hardware Store or Home Centers

0111 Sporting Goods Store
.._ 0112 Drycleaning
.....0I14 Cosmetology

0115 Pest Control
_ 0116 Marine Retailers

0117 Retail Grocery Stores
_ 0122 Apparel Store
_ 0123 Pharmacies
_ 0121 Office Products
_ 0129 Interior D,ungn Services
_ 0130 Fish Farm, ng
_ 0133 Bicycles
_ 0134 Roofing Contractors
_ 0135 Printing

0137 The Booksto-
0138 Home Furnishings

_ 0142 Ice Cream
0145 Sewing Centers
0148 Personne Referral Service
0149 S.11ing F,y Mail Order

_ 0150 Solar Euergy
_ 0201 Breakeiren Point for Independent Truckers

azo.i Starting a Retail Travel Agent
0203 Starting a Retail Decorating Products Business

* U S GOVERNMENT PRINTING OFFICE 1983 0-422-874



To get copies of the listed publications. check the titles you want. fill in your name and address, and mail this order form to

U.S. Snell Lesions Administration
P 0 Box 15434
Ft Worth, Texas 76119

Nctice. Limit of one copy of each publication up to fifty puhlicattons

Name

Street

(Please Print or Typel

City/State/Zip
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U.S. Small Business Administration
Office of Management Assistanrs.
SBA 1158

SBA For Sale
Management
Assistance
Publications

7

For-Sale Books

To Greiff: Complete the Order Form and check off requested
publications. Send it with .y ..ar check or numey order to the
Superintendent of Documents, Government Printing Office,
W ishington. D.C. 20402. Make check or money order payable to
th,. Superintendent of Documents. Do not send postage 'temps
or cash. These booklets are not sold by the Small Business
Administration. Foreign remittances should be made by
international money order payable to the Superintendent of
Documents, by draft drawn in U.S. dollars on an American or
Canadian bank located in the U.S. or Canada, or by UNESCO
coupons. Please Note: In accordance with U.S. Department cf
the Treasury regulation, checks drawn on Canadian banks fur
amounts of less than four U.S. dollars ($4.00) cannot be
accepted. This regulation also applies to Canadian money
orders. If the value of your order is less than $4.00, we auvest
you charge your order to your MasterCard or Visa account
Please include your card number and date of expiration. Prices
subject to change without notice.

Small Business Management Series
The books in this series discuss specific
management techniques or problems.
No.

1. An Employee Suggestion System for Small Companies
9. Cow Accounh.g for Small Manufacturers

Assists managers of small manufacturing firms establish
accounting procedures that help control production and
business coats.

ls. Handbook of Small Business Finance
20. Ratio Analveis for Small Business
22. Practical Business Use of Government Statistics

Available only from SBA.
25. Guides for Profit Planning

Guides for computing and using the bmakeven point, the
level of gross profit, and the rate of return on
investment.

28. Small Business and Governmem Research and
Development. Includes a discussion of the procedures
necessary to locate and sell to Government agencies

29. Management Audit for Small Mamdacturen
A questionnaire for manufacturers.

SI. Insurance and Risk Management for Snail Business
31. Management Audit for Small Retailers

149 questions to review business operations.
32. Financial ReoordkeephIg for Small Stores
33. Small Store Planning for Growth

Covers merchandising, advertising and display, and
,,.ovides checklists to increase sales.

3E /masa Index/Profile
Presents an e. dilation process that may be used to
investigate frauchise opportunities.

38. Training Salesmen to Serve Industrial Markets
Available only frcm SBA.

37. Financial Control by TIme-Abeorption Analysis

410
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No.
38. Management Audit for Small Servi La Firms

A queotionnaire for service firms
39 Decision Points in Developing New Products

Provides a path from idea to muketing plan for the

smal: manufacturing or R & D firm
40 Management Audit for Small Construction Firms

A questionnaire for construction firms
41. Purchasing Management and Inventory Control for

Small Business
42. Managing the Small Service Firm for Growth and Profit

43. Credit and Collections for Small Stores

Starting and Managing Series
This series is designed to help the small
entrepreneur "to look before leaping" into a

business.

No.
1 Starting and Managing a Small Lupines. of Your Own

101 Starting and Managing a Small Service Firm

Nonseries Publications

A Basic Guide to Exporting
003-009-00349-1 (Commerce Dept.)
U.S. Government Purchasing and Sales Directory
A directory for businesses interested in selling to the U S.
Goverment Lists the purchasing needs of various Agencies.

045--J00-00153-9
Managing for Profits
Discusses the various management func'ions. 045-000-00200-3

Buying and Selling a Small Business
045-000-00164-4
Strengthening Small Business Management
Emphasizes management self-improvement.
Available from SBA only.
The Best of the SBI Review-1973-1979
Management ideas for the small business owner-manager.
045-000-00172-5

Business Basics
Each of the 23 self-study booklets in this series
contains text, questions, and exercises that teach
a specific aspect of small business management.

No.
1001 The Profit Plan
1002 Capital Planning
1003 Understanding Money Sources
1004 Evaluating Money Sources
1005 Asset Management
1006 Managing Fixed Assets
1007 Understanding Costs
1008 Cost Control
1009 Marketing Strategy
Continued on Back Panel
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Order Form Check List

Small Business Management Series
No. Stock No. Price

1 045-000-00020-8-43.50
9 045- 000-00182-8- 8.00

15 045-000-00208-0- 4.50
20..._045-000-00150-4- 4.50
25 45-000-00137-7-- 4.50
28. 045-000-00130-0- 4.25
29 045-000-00151-2.-- 4 25

30 045-000-00209-8-- 5.00
S1._ 045-000- 00149 -1- 4.50
32 _045-000-00142-3- 5.50
33.__045-000-00152-1- 5.50
35 045-000-00125-3- 4.50
37. 045-000-00134-2-- 5.50
38. 045-00-00203-9-- 4.50
39._ 045-000-00146-6- 4.25
40 045-000-00181-0- 4.25
41.__045-000-00167-9--- 4.50
42 045-000-00165-2- 4.25
43._045-000-00169-5-- 5.00

Starting and Managing Series
No. Stock No. Price

1. 045-000-00212-8-- 4 75
101. 045-000-00207-1- 4.50

Nonseries Publications
Stock No. Price
003- 009-00349 -1 -$8.50

045-000-00153-9-- 7.00
045-000-00208-3-- 5.50
045-000-00164-4-- 500
045-000-00172-5- 5.50

Business Basics
No Stock No. Price

1001. 045-000-00192-0-44.50
1002. 045-000-00193-8- 4.50
1003. 045-000-00194-6-- 4.75
1004. 045-000-00174-1- 5.00
1005. 045-000-00175-0-- 2.75
1006. 045-000-00178-8-- 4.75
1007. 045-000-00195-4- 3.25
1008. 045-000-00187-3- 4.75
1009. 045-000-o3188-1- 4.75
1010. 045-000-00177-6-- 4.50
1011. 045-000-00190-3- 4.50
1012. 045 -000- 00178 -4-- 4.75
1013. 045-000-00179-2- 4.50
1014. 045-000-00180-6- 4.75
1015. 045-000-00181-4-- 4.75
1018. 045-000-00182-2- 4 75
1017 045-000-00183-1- 4.75
1018. 045-000-00184-9-- 4 50

1019 045-000-00189-0- 4 75
1020. 045-000-00185-7- 4 50
1021. 045-000-00186-5- 4.53
1022. 045-000-00191-1- 4 50
1023 045-000-00196-2- 4.50



Business Basics (continued)
No.
1010 Retail Buying Function
1011 Inventory Management-Wholesale/Retail
1012 Retail Merchandise Management
1013 Consumer Credit
1014 Credit and Collections. Policy and Procedures
1015 Purchasing for Manufacturing Firms
1018 Inventory ManagementManufacturing/Service
1017 Inventory and Scheduling Techniques
1018 Risk Management and Insurance
1019 Managing Retail Salespeople
1020 Job Analysis. Job Specifications, and Job Descriptions
1021 Recruiting and Selecting Employees
1022 Training and Developing Employees
102: Employee Relations and Personnel Policies

9

Prices shown were in effect in October 1983 Prices of
Government publications are subject to change without notice
and the prices charged on your order will be those in effect
when your order is processed.

A 25-percent discount is given for quantities of 100 or more of
the same publication to a single address. For foreign mailir6s,
please add 25 percent to prices shown above.

The publications listed above may also be purchased from
U.S. Department of Commerce field offices. If one is located in
your city, consult your telephone directory for the address.

A companion form, SBA-115A, lists Free Publications and is
available without charge from SBA. P.O. Box 15434, Fort
Worth, Texas 78119.

115 B
October 1983

GPO : 1983 0 - 418-644

Cut along Lis line a..2
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Enclosed is _ _ C3 check,
L money order, or charge to my
Deposit Account No

111111111111O1111

Order No

Dept 39-CC, Superintendent of Documents, U S Government Printing Office, Washington, D C 20402
Credit Card Orders Only
Total charges
Fill in the boxes below
Credit
Card No

MasterCard and
VISA accepted.

war
...401

Custanor Treimon No

ArN oterne MM Of ,CO
C444 Coesmiuuuus u

Expiration Date
Month/Year l i l _1

Ohara orders may be telephoned to tne GPO order
desk at (2021783 3238 from 8 00 a rn to 4 00 p m
atrn time Monday Friday (excpt nolideyel

Please send me the publications I have indicated

Company or Personal Name
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SMALL BUSINESS INSTITUTE DIRECTORS' ASSOCIATION
MEMBERSHIP INFORMATION

Don Altman
Abilene Christian University
Box 8059, ACU Station
Abilene, TL 79601

(915) 677-1911

David Ambrose
University of Nebraska
at Omaha

Omaha, NE 68182

(402) 554-2547

Dcnald G. Anderson
University of North Dakota
Box 8163 - University Station
Grand Forks, ND 58202

(701) 777-2224

Skinner E. Anderson
Sonoma State University
1801 E. Cotati Avenue
Rohnert Park, CA 94928

(707) 664-2387

John W. Baker Jr.
Northwest Missouri State University
207 Colden Hall
Maryville, MO 64468

(816) 562-1285

Robert J. Barbato
Rochester Institute of Technology
One Lomb Memorial Drive
Rochester, NY 14623

(716) 475-2350

G. K. Barrett
Findlay College
1000 N. Main Street
Findlay, OH 45840

(419) 42.)-8313

Cali Beals
Wayne State College
Wayne, NE 68787

(402) 375-2004

Elizabeth D. Behrt,is

Hastings College
Hastings, NE 68901

(402) 463-2402 Ext. ?23

Robert E. Bernier
University of Nebraska at Omaha
Nebraska Business Development Center
Omaha, NE 68182

(402) 554-2521

Narendra C. Bhandari
Pace University
Pace Plaza
New York, NY 10038

(212) 488-1877

Kathleen C. Brannen
Creighton University
California at 25th Street
Omaha, NE 68178

(402) 280-2129

William H. Branr'n

Creighton University
25th & California
Omaha, NE 68114

(402) 280-2441

Thomas C. Breznau
Kalamazoo College
306 A Dewing
Kalamazoo, MI 49007

(616) 383-8594
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SMALL BUSINESS INSTITUTE DIRECTORS' ASSOCIATION
MEMBERSHIP INFORMATION

Robert Brockhaus
St. Louis University
3674 Lindell Blvd
St. Louis, MO 63108

(314) 658-3826

Michael S. Broida
Miami University
229 Culler Hall

Oxford, OH 45056

(513) 529-4344

Sam J. Bruno
University of Houston-Clear Lake
2700 Bay Area Blvd
Houston, TX 77058

(713) 488-9424

Allison Buck
Missouri Ineu Tech Inc.
Rt 4 Box 519
Rolla, MO 65401

(314) 364-7747

Cle Buck
Lawrence :nstitute of Technology
21000 W 10 Mile
Southfield, MI 48075

(313) 356-0200

Austin Byron
Northern Arizona University
P. O. Box 15066
Flagstaff, AZ 86001

(602) 523-3657

Donald Calvert
Canisius College
2001 Main Street
Buffalo, NY 14208

(716) 883-7000

William J. Capezio
Lynchburg College
Lynchburg, VA 24501

(804) 522-8388

Janice W. Cavallaro
University of North Florida
4567 St. Johns Bluff Road, S
Jacksonville, FL 32216

(904) 646-2476

G. Marc Choate
Willamette University
Salem, OR 97301

(503) 370-6225

Neil C. Churchill
Southern Methodist University
Dallas, TX 75275

(214) 692-3185

Tom Clark
Xavier University
Victory b Dana
Cincinnati, OH 45207

(513) 745-3471

Donald M. Clause
University of West Florida
SBDC-Building 8
Pensacola, FL 32514

(904) 474-2915

Robert S. Coe
Angelo State University
A.S.U. Box 10891
San Angelo, TX 76909

(915) N2-2231
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SMALL BUSINESS INSTITUTE DIRECTORS' ASSOCIATION
MEMBERSHIP INFORMATION

Alan H. Cohen
Ithaca College
406 N Bldg

Ithaca, NY 14850

(607) 274-3949

Joel Corman
Suffolk University
8 Ashburton Place

Boston, MA 02108

(617) 723-4700 Ext. 395

Joseph W. Creek
Sorrell School of Business
& Communication

Troy State University
Troy, AL 36082

(205) 566-3000 Ext. 144

James Cupello
Utah State University
UMC-35

Logan, UT 84322

(801) 750-2384

Richard T. Dailey
University of Montana
School of Business Administration
Missoula, MT 59812

(406) 243-6644

William Davig
Auburn University
School of Business
Auburn, AL 36849

(205) 824-4591

Bill Davis
Winona State University
324 Somson Hall
Winona, MN 55987

(507) 457-5191

Jerry DeHay

Tarleton State University
Stephenville, TX 76402

(817) 968-9087

F. Derakhshan
Indiana University-Kokomo
2300 S Washington Street
Kokomo, IN 46902

(317) 453-2000

Norman H. Deunk
Central Michigan University
Mt. Pleasant, MI 48859

(517) 774-3736

Saul Diamond

University of Northern Iowa
Cedar Falls, IA 50614

(319) 273-2490

Dale DicksGn
Mesa College
School of Business

Grand Junction, CO 81501

(303) 248-1213

Thomas W. Dooley
Lewis University
Rt. 53

Romeoville, IL 60441

(312) 242-0015

Paul Dunn

Northeast Louisiana University
ADM2-104
Monroe, LA 71209

(318) 342-2129

416

3



4

SMALL BUSINESS INSTITUTE DIRECTORS' ASSOCIATION

MEMBERSHIP INFORMATION

Dennis J. Elbert
University of North Dakota

Box 8163
Grand Forks, ND 58202

Candace A. Furo
dniversity of Minnesota-Duluth

150 SBE
Duluth, MN 55812

(ill) 777-2224 (218) 726-8986

William D. Evans
Wright State University
Dayton, OH 45435

(513) 873-3243

Jack D. Ferner

Wake Forest University-Babcock
Box 7659
Winston-Salem, NC 27109

(919) 761-5575

Gwen Fontenot
University of Southwestern LA-SBDC
P. O. Box 43732
Lafayette, LA 70504

(318) 231-6845

Phillip B. Foster
Metropolitan State College
1006 11th St re c - Box 13

Denver, CO 80204

(303) 333-5668

Eugene F. Fregetto
University of Illinois
P. O. Box 4348
Chicago, IL 60680

(312) 664-7200 Ext. 4818

Fred Fry
Bradley University-BMA
Peoria, IL 61625

(309) 676-7611 Ext. 278

Oliver Galbraith III
San Diego State University
School of Business Adminis,ration
San Diego, CA 92182

(619) 265-5308

Wayne H. Goff
University of Texas-Tyler

3900 University Blvd
Tyler, TX 75701

(214) 566-1471

B.B. Goldner
LaSalle College
20th Street & Olney Avenue
Philadephia, PA 19141

;215) 951-1416

Frederick D. Greene
Manhattan Co-lege
Manhattan Collec3e Parkway

Riverdale, NY 10471

(212) 920-0437

Marsha D. Griffin
Alabama A & M University

P. O. Box 429
Normal, AL 35762

(205) 859-7481

John L. Grim
Youngstown State University
410 Wick Avenue
Youngstown, OH 44555

(216) 742-3087



SMALL BUSINESS INSTITUTE DIRECTORS' ASSOCIATION
MEMBERSHIP INFORMATION

James Grimm
Northern Illinois University
Wirtz Hall 122
Dekalb, IL 60115

(815) 753-1124

Ronald Hagler

California Lutheran College
Peters Hall

Thousand Oaks, CA 91360

(805) 492-2411

W. Edward Hair

Morgan State University

Coldspriny Lane & Hillen Road
Baltimore, MD 21239

(301) 444-3357

Ted Halatin

Southwest Texas State University
San Marcos, TX 78666

(512) 245-2573

Cliff Hanson

Chadron State College
10th & Main Street
Chadron, NE 69337

(308) 432-6282

Nancy M. Hardison

Point Loma Nazarene College
3900 Lomaland

San Diego, CA 92014

(639) 222-6474 Ext. 328

Walter B. Harris
Norfolk State University
2401 Corprew Avenue
Norfolk, VA 23405

(804) 623-8929

Gerald E. Hills

University of Illinois at Chicago
2521 University Hall
Chicago, IL 60680

(312) 996-267'

Warren L. Holtzman
College of Business
Office of the Dean

Virginia Polytechnic Institute and
State University

Blacksburg, VA 24061

(703) 961-7903

David H. Hovey Jr.
Indiana State University
School of Business
Te-re Haute, IN 47809

(812) 232-6311 Ext. 7413

John C. Howard
Alfred University

College of Business Administration
Alfred, NY 14802

(6C7) 871-2226

H. Keith Hunt
Brigham Young University

632 TNRB, Grad School of Management
Provo, UT 84602

(801) 378-2080

Paul W. Jansen

College of St. Thomas
2115 Summit Ave, P. O. 6001
St. Paul, MN 55105

(612) 647-5621

Dewey E. Johnson

California State University-Fresno
Cedar at Shaw
Fresno, CA 93740

(209) 441-8455
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SMALL BUSINESS INSTITUTE DIRECTORS' ASSOCIATION
MEMBERSHIP INFORMATION

Eldon Johnson
Central Washington University
20000 68th Ave W
Lynnwood, WA 98036

Robert J. Kerber
Illinois State University
College of Business-WIL 103
Normal, IL 61761

(206) 771-1572 (309) 438-7083

Richard J. Judd
Sangamon State University
Shepherd Road
Springfield, IL 62708

(217) 786-6534

Robert T. Justis
University of Nebraska
201 College of Business Adm n.
Lincoln, NE 68588

(402) 472-3276

Rudolph Kagerer
University of Georgia
Colleye of Business Administration
Athens, GA :50602

(404) 542-1294

C. E. Kellogg
Arkansas Tech University
Dean Hall 209
Russellville, AR 72801

(501) 968-0354

Robert A. Kemp
Drake University
Des Moines, IA 50311

Ed Kern
Auburn University
Auburn, AL 36849

(205) 826.4030

Ram Kesavan
University of Detroit
4001 W McNichols
Detroit, MI 48221

(313) 927-1129

W. F. Fred Kiesner
Loyola University
7101 W 80th
Los Angeles, CA 90045

(213) 642-4569

Bruce Kirchhoff
University of Nebraska at Omaha
CBA 512
Omaha, NE 68182

(402) 554-3655

Stanley J. Kloc
Vest Virginia University
F. O. Box 6025
Morgantown, WV 26506

(515) 271-2807 (304) 293-5837

Elizabeth Kendall
North Adams State College
Church Street
North Adams, MA 01247

(413) 664-4511 Ext. 396

Ooseph T. Kosnik
dames Madison University
Harrisburg, VA 22807

(703) 433-6840
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SMALL BUSINESS INSTITUTE DIRECTORS' ASSOCIATION
MEMBERSHIP INFORMATION

Nancy Kotzen

Westfield State College
Western Avenue
Westfield, MA 01086

E. J. Lodell

St. Mary's University
One Camono Santa Maria
San Antonio, TX 78284

(413) 568-3311 Ext. 313 (512) 436-3705

Robert Kramarczuk
College of St. Thomas
2115 Summit Avenue
St. Paul, MN 55105

(612) 647-5886

Kenneth J. Lacho
University of New Orleans
Lakefront
New Orleans, LA 70148

(504) 28E 6481

Marilynn R. Leonard

Tektronix, Inc. Mail Stop 48/143
P. O. Box 500

Beaverton, OR 97077

(503) 627-1161

John Levins
Keene State College
Main Street
Keene, NH 03431

(603) 352-1909 Ext. 537

R. Dean Lewis
First National Bank
Box 659

Huntsville, TX 77340

(409) 295-5701

Patrick R. Liverpool

University of Toledo
Toledo, OH 43606

(419) 537-2266

John D. Ludlow

Northern Michigan University
Marquette, MI 49855

(906) 221 -2605

R. Rodman Lud,ow

Eastern Michigan University
Ypsilanti, MI ''97

(313) 487-0171

C. G. Chuck Maass

University of Delaware
Suite 005 Purnell Hall
Newark, DE 19711

(302) 738-2747

Kenneth E. Marino
University of Kentucky
Lexington, KY 40506

(606) 257-7726

Terry L. Maris
Eastern Illinois University
School of Business

Charleston, IL 61920

(217) 581-3526

Edwin D. Marsh
Alabama A & M University
School of Business
Huntsville, AL 35762

(205) 859-7481

420
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SMALL BUSINESS INSTITUTE DIRECTORS' ASSOCIATION
MEMBERSHIP INFORMATION

Robert Masters
Fcrt Hays State University
600 Park
Hays, KS 67601

(913) 628-4201

Charles H. Matthews
University of Cincinnati
College of Business-M.L. # 20
Cincinnati, OH 45221

(513) 475-6421

Jerome D. McCormack
University of Scranton
O'Hara Hall
Scranton, PA 1850

(717) 961-7588

Tom Miller
Antelope Valley College
3041 W Avenue K
Lancaster, CA 93534

(805) 943-3241 Ext. 245

James H. Milleville
Valparaiso University
College of Business Administration
Valparaiso, IN 46383

(219) 464-5044

Samuel K. Moak
Virginia State University
Petersburg, VA 23803

(804) 520-6630

Coenraad Mohr
Illinois State University
College of Business
Normal, IL 61761

(309) 438-5606

James F. Molloy Jr.
Northeastern University
360 Huntington Avenue
Boston, MA 02115

(617) 437-4812

William H. Murphy
Salem State College
south Campus, Harrison Road
Salem, MA 01970

(617) 745-0556 Ext. 2700

Donald D. Myers
University of MO-Rolla
201 Harris Hall
Rolla, MO 65401

(314) 341-4568

William Naumes
Clark University
950 Main Street
Worcester, MA 01610

(617) 793-7615

Marvin Nesbit
Florida International University
Tamiami Campus MO-1
Miami, FL 33199

(305) 554-2272

Asger M. Nielsen
Clarkson College
School of Management
Potsdam, NY 13676

(315) 268-7981

Eugene L. O'Conner
CA Poly State University
San Luis Obispo, CA 93407

(805) 546-2680
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SMALL BUSINESS INSTITUTE DIRECTORS' ASSuCIAlION
MEMBERSHIP INFORMATION

Herbert Olivera
Morgan State University
Cold Spring Lane & Hilltop Road
Baltimore, MD 21239

Mary Roz

Marin Small Business Institute
Box 65

Kentfield, CA 94904

(301) 444-3160 (415) 456-6202

Robert W. Olmen

Greenville College
315 E College Ave

Greenville, IL 62246

Ronald S. Rubin

University of Central Florida
College of Business-Box 25000
Orlando, FL 32816

(618) 664-1840 Ext. 327 (305) 275-2108

Robin Peterson
New Mexico State University
Box 5280 University Station
Las Cruces, NM 88003

(505) 646-3341

Mary Prenosil

University of Northern Iowa
127 Seerley Hall
Cedar Falls, IA 50614

(319) 273-2696

Michael Reilly
University of Scranton
Scranton, PA 18510

William G. Ruble

Northeast Missouri State University
Kirksville, MO 63501

(816) 785-4367

Toward T. Rudd Jr.
CA State College

9001 Stockdale Highway
Bakersfield, CA 93304

(805) 833-2333

Lowell I. Salter

University of North Florida
4567 St. Johns Bluff Road S
Jacksonville, FL 32216

(717) 961-7588 (904) 646-2476

George W. Rimler

Virgiria Commonwealth University
1015 Floyd Avenue
Richmond, VA 23229

Douglas W. Schell
Wake Forest University
6337 Reynolda Station
Winston-Salem, NC 27109

(804) 257-1480 (919) 761-5043

Ray Robbins

University of Arkansas-Little Rock
33 & University Avclue

Little Rock, AR 72204

Edward Schoen
King's College
N River Street

Wilkes-Barre, PA 18711

(501) 569-3353
(717) 826-5900 Ext. 790

4 22
BEST COPY AVAILABLE



10

SMALL BUSINESS INSTITUTE DIRECTORS' ASSOCIATION

MEMBERSHIP INFORMATION

Dominic J. Scudiero
Elmhurst College
190 Prospect Street
Elmhurst, IL 60126

(312) 279-4100 Ext. 273

Ray D. Siehndel
Washburn University
17th & College
Topeka, KS 66621

(913) 295-6300 Ext. 591

Richard O. Sielaff
University of Minnesota-Duluth

110 SBE
Duluth, MN 55812

(218) 726-7577

Leo Simpson
Eastern Washington University
Cheney, WA 99004

(509) 359-2474

'Jseph F. Singer
University of Missouri-Kansas City
5100 Rockhill Road
Kansas City, MO 64110

(816) 276-2896

Ashok K. Singh
Gettysburg College
Box 523
Gettysburg, PA 17325

(717) 334-3131 Ext. 415

Harri c Soll
SBA Cenral Office
1441 "L" St, NW
Washington, DC 204.16

(202) 653-6287

Matthew C. Sonfield
Hofstra University
207 Davison Hall
Hempstead, NY 11500

(516) 560-5/28

Albert J. Souza
Thomas College
West River Road
Waterville, ME 04901

(207) 873-0771 Ext. 312

Michelle Ingram Spain
Case Western Reserve Ur ;versity
Cleveland, OH 44106

(216) 368-2053

Winston D. Stahlecker
Eastern Montana College
1500 N 30th Street
Billings, MT 59101

(406) 657-1609

Harriet Stephenson
Seattle University
12 & E Columbia
Seattle, WA 98122

(206) 626-5376

Lowell E. Stockstill
Wittenberg University
P. O. 720
Springfield, OH 45501

(513) 327-7903

Peter J. Stroosma
Skagit Valley College
2405 College Way
Mount Vernon, WA 98273

(206) 428-1261

4 'd3



SMALL BUSINESS INSTI1UTE DIRECTORS' ASSOCIATION
MEMBERSHIP INFORMATION

Jeff Susbauer
Cleveland State University
UC517 College of 3usiness Admin.
Cleveland, OH 44115

(216) 687-4743

Dwaine R. Tallent

St. Cloud State University
College of Business
St. Cloud, MN 56301

(612) 255-3215

P. Ronald Tarullo

California Unive^sity of PA
Business Department
California, PA 15419

(412) 938-4371

David G. laylor
Lamar University
Box 10025
Bzaumont, TX 77710

(409) 838-8627

Marilyn L. Taylor
University of Kansas
Lawrence, KS 66045

(4.3) 864-3117

Bernard Tenenbaum

Wharton School-University of PA
Suite 343 Vance Hall
Philadelphia, PA 19104

(215) 898-4861

Henry A. Tomberi

Department of Management Science
California State University
Hayward, CA 94542

(415) 881-3141

C. Burk Tower

University of Wisconsin-Oshkosh
Oshkosh, WI 54901

(414) 424-1437

Roy Tremmel
Rend Lake College
Ina, IL 62846

(618) 437-5321 Ext. 252

Lyle R. Trueblood

University of Tulsa
College of Business Administration
Tulsa, OK 74104

(918) 592-600u

Jude Vadez

University of Texas - Sul Antonio
Center of Economic Development
San Antonio, TX 78285
(512) 244-1945

Frederick C. Volker
College of Business Administration
Texas Tech University
Lubbock, TX 79406

(806) 742-3461

George S. Vozikis

University of Oklahoma
307 W Brooks

Norman, OK 73019

(405) 325-2651

Fred I. Weber Jr.

'liversity of Portland
5000 N Willamette Blvd
Portland, OR 97203

(503) 283-7272

424
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SMALL BUSINESS INSTITUTE DIRECTORS' ASSOCIATION
MEMBERSHIP INFORMATION

Stuart Wells
San Jose State University
San Jose, CP. 95192

(408) 277-2105

Harold P. Welsch
DePaul University
25 E Jarkson
Chicago, IL 60604

(312) 321-8471

John A. Welsh
Southern Methodist University
Box 333
Dallas, TX 75275

(214) 692-3326

Eugene P. Whitney
Southern Vermont College
Monument Avenue
Bennington, VT 05201

Max S. Wortmar Jr.
College of Business Administration
University of Tennessee
Knoxville, TN 37916

(615) 974-3161

Ray Wysocki
University of Maine-Presque Isle
Maine Street
Presque Isle, ME 04769

(207) 764-0311 Ext. 371

Ugur Yucelt
Norwich University
Division of Business
Northfield, VT 05663

(802) 485-5011 Ext. 239

Leo Zagunis
1220 S W 3rd
Portland, OR 97204

(802) 442-5427 (503) 294-5203

John T. Wholihan
Bradley University
College of Business Administration
Peoria, IL 61625

(309) 676-7611 Ext. 270

Henry Wichmann Jr.
University of Alaska
School of Business
Anchorage, AK 99508

(907) 786-1791

Gerald Williamson
East Central Oklahoma State University
Ada, OK 74820

(405) 332 -436e
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SBI PROGRAMS BY CITY AND STATE

Alabama

Auburn

Auburn University
Birmingham

Univ. of Alabama in Birmingham
Florence

University of North Alabama
Huntsville

Univ. of Alabama in Huntsville
Jacksonville

Jacksonville State University
Mobile

University of South Alabama
Montgomery

Alabama State University
Troy

Troy State University
Tuscaloosa

Univ. of Alabama in Tuscaloosa

Alaska

Anchorage
University of Alaska

Fairbanks
University of Alaska-Fairbanks

Arkansas

Arkadelphia

Henderson State University
Batesville

Arkansas College
Clarksville
College of the Ozarks

Conway

University of Central Arkansas
Fayetteville

Univ. of Arkansas at Fayetteville
Jonesboro

Arkansas State University
Little Rock

Univ. of Arkansas at Little Rock
Magnolia

University of Southern Arkansas
Monticello

Univ. of Arkansas at Monticello
Russellville
Arkansas Polytechnical

Searcy

Harding College

Arizona

Flagstaff

Northern Arizona University
Glendale

American Graduate School of
International Management

Tempe

Arizona State University
Tucson
University of Arizona

California

Arcata

Humboldt State University
Azusa

Azusa Pacific College
Bakersfield

California St?te College-Bakersfield
Chico

California State University- C..ico
Claremont

Claremont Men's College
uomilguez Hills

"al State University-Dominguez Hills
rresno

California State University-Fresno
Fullerton

Cal State University-Fullerton
Hayward

Cal State University-Hayward
Long Beach

Cal State University-Long Beach
Los Angeles

Cal State University-Los Angeles

Loyola-Marymount University
University of California at
Los Angeles

University of Southern California
Northridge
Cal State University-Northridge

Pomona

Cal State Poly-Pomona
Sacramento
Cal State University-Sacramento

San Bernardino
Cal State College-San Bernardino

San Dicgo

Point Loma College
San Diego State University
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Slit PROGRAMS BY CITY AND STATE

California

San Francisco

San Francisco State University
University of San Francisco

San Jose
San Jose State University

San Luis Obispo
Cal Poly State University-

San Luis Obispo

Santa Barbara
University of California-

Santa Barbara
Westmont College

Stockton
University of Pacific

Tur'iock

California State College-
Stanislaus

Whittier
Whittier College

Colorado

Alamosa
Adams State College

Colorado Springs
University of Colorado-
Colorado Springs

Denver
Denver University
Metropolitan State College

Durango
Fort Lewis College

Fort Collins
Colorado State University

Grand Junction
Mesa College

Greeley
University of Northern Colorado

Pueblu
University of Southern Colorado

Connecticut

Storrs
University of Connecticut

West Haven
University of New Haven

Delaware

Newark

University cf Delaware

Florida

Boca Raton
Florida Atlantic University

Coral Gables
University of Miami

Ft. Lauderdale
Nova University

Jacksonville
University of North Florida

Miami

Florida International University
Orlando

The University of Central Florida

Tallahassee
The Florida State University

Tampa
University of South Florida

Georgia

Albany

Albany State College
Americus

Georgia Southwestern College

Atlanta
Atlanta University
Emory University

Georgia Institute of Technology
Georgia State University

Augusta
Augusta College

Carroll,w1
West Gewvia College

MilledgeviL?
Georgia Coilege

Marietta
Southern Technical Institut,.

Savannah
Armstrong State College
Savannah State College

Statesboro
Georgia Southern College

Valdosta
Valdosta State College
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SBI PROGRAMS BY CITY AND STATE

Hawaii

Hilo
University of Hawaii-Hilo

Honolulu
Chaminade University
Hawaii Pacific College
University of Hawaii-Manoa

Maui

Maui Community College

Idaho

Boise
Boise State University

Moscow
University of Idaho

Pocatello
Idaho State University

Illinois

Carbondale
Southern Illinois Univ.-Carbondale

Champaign
University of Illinois at Urbana-

Champaign
Charleston

Eastern Illinois University
Chicago

Chicago State University
De Paul University
Illinois Institute of Technology
Roosevelt University

University of Illinois-
Chicago Circle

Decatur
Millikin University

De Kalb
Northern Illinois University

Edwardsville
Southern Illinois University-
Edwardsville

Elmhurst
Elmhurst College

FAanston
Northwestern University

Jacksonville

MacMurray College
Lebanon
McKendree College

Illinois

Lockport

Lewis University
Macomb
Western Illinois University

Normal

Illinois State University
Palos Heights
Trinity Christian College

Peoria

Bradley University
Quincy

Quincy College
Springfield

Sangamon State University

Indiana

Anderson
Anderson College

Angola

Tri-State University
Bloomington

Indiana University
Evansville

Indiana State University-Evansville
University of Evansville

Fort Wayne
Indiana-Purdue University

Gary

Indiana University-Northwest
Goshen

Goshen College
Greencastle
DePauw University

Hanover
Hanover College

Indianapolis

Butler University
Indiana Central University

Kokomo

Indiana University-Kokomo
Muncie

Ball State University
New Albany

Indiana University-Southeast
Notre Dame

Saint Mary's College
University of Notre Dame

Richmond

Indiana University-East
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SBI PROGRAMS BY CITY AND STATE

Indiana

Terre Haute
Indiana Star? University

Valparaiso
Valparaiso University

Iowa

Ames
Iowa State Universit:,

Cedar Falls
University of Northern If_!wa

Cedar Rapids
Mt. Mercy College

Davenport
St. Ambrose College

Des Moines
Drake University

Dubuque
University of Dubuque

Iowa City
University of Iowa

Sioux City
Briar Cliff

Kansas

Emporia
Emporia State University

Hays
Fort Hays State Uni.J:Tsity

Lawrence
University of Kansas

Manhattan

Kansas State University
Pittsburg
Pittsburg State University

Sterling
Sterling College

Topeka
Washburn University

Wichita
Kansas Newman College

Wichita State University

Kentucky

Bowling Green
Western Kentucky University

Ft. Mitchell
Thomas More College

Kentucky

Hiqhland Heights
Northern Kentucky University

Lexington
University of Kentucky

Louisville
Univ. of Louisville Foundation, Inc.

Morehead
Morehead State University

Richmond
Eastern Kentucky University

Louisiana

Baton Rouge
Louisiana State University-Baton Rouge

Hammond

Southeastern University
Lafayette
University of Sout.'western Louisiana

Lake Charles
McNeese State University

Monroe
Northeast Louisiana University

Natchitoches
Northwestern State Univ. of Louisiana

New Orleans
Loyola University
University of New Orleans
Xavier University

Pineville
Louisiana College

Ruston
Louisiana Technological University

Shreveport
Louisiana State Univ. in S'Ireyeport

Thibodaux
Nicholls State University

Maine

Bangor
Husson College

Springvale
Nasson College

Biddeford

St. Francis College
Orono

University of Maine/Orono



SBI PROGRAMS BY CITY AND STATE

Maine

Portland
University of Southern Maine
Westbrook College

Maryland

Baltimore

Loyola College
Morgan State University
University of Baltimore

College Park

University of Maryland
Cresaptown

Frostburg State College
Salisbury

Salisbury State College

Massachusetts

Amherst

University of Massachusetts
Boston
Boston College
Northeastern University
Suffolk University
University of Mass./Boston

Cambridge
Mass. Institute of Technology

Lowell

University of Lowell
North Adams

North Adams State College
North Dartmouth

Southeastern Mass. Univei-sity
Salem
Salem State College

Springfield

American International College
Western New England College

Worcester
Clark University

Michigan

Allendale
Grand Valley State College

Detroit
University of Detroit
Wayne State University

Michigan

East Lansing
Michigan State University

Flint

University of Michigan-Flint
Houghton

Michigan Technological University
Kalamazoo

Kalamazoo College

Western lichigan University
Marquette

Northern Michigan University
Mount Pleasant

Central Michigan University
Sault Saint Marie

Lake Superior State College
Ypsilanti

Eastern V -higan University

Minnesota

Bemidji

Bemidji State University
Duluth

St. Scholastica College
University of Minnesota-Duluth

Mankato

Mankato State University
Moorehead

Moorehead State University
Morris

University of Minnesota-Morris
St. Cloud

St. Cloud State University
St. Paul

St. Thomas College
Northfield
St. Olaf College

Winona
Winona State University

Missouri

Joplin

Missouri Southern State College
Kansas City
Rockhurst College

University of Missouri-Kansas City
Kirksville

Northeast Missouri State University
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SBI PROGRAMS BY CITY AND STATE

Missouri

Maryville
Northwest Missouri State Univ.

St. Joseph
Missouri Western State College

Springfield
Southwest Missouri State Univ.

Mississippi

Cleveland
Delta State University

Hattiesburg
Univ. of Southern Mississippi

Jackson
Jackson State University
Millsaps College

Mississippi State
Mississippi State University

University
The University of Mississippi

Montana

Billings
Eastern Montana College

Bozeman
Montana State University

Missoula
University of Montana

Nebraska

Chadron
Chadron State College

Crete
Doane College

Hastings
Hastings rollege

Kea rr.ey

Kearney State College
Lincoln
Univ. of Nebraska at Lincoln

Omaha
Creighton University

Peru
Peru State College

Wayne
Wayne State College

Nevada

Las Vegas
University of Nevada-Las Vegas

Reno
University of Nevada-Reno

New Hampshire

Durham
University of New Hampshire

Manchester
New Hampshire College

Plymouth

Plymouth State College

New Jersey

Camden
Rutgers University

Lincroft
Brookdale Community College

Madison
iThirleigh Dickinson University

Mahwah
Ramapo College

Newark
New Jersey Institute of Tech.

Pomona
Stockton State College

Trenton
Trenton State College

Montclair
Montclair State College

New Mexico

Albuquerque
University of New Mexico

Las Cruces
New Mexico State University

Las Vegas
New Mexico Highlands University

Portales
Eastern New Mexico University

Santa Fe
College of Santa Fe
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SBI PROGRAMS BY CITY AND STATE

New York North Carolina

Albany Charlotte
SUNY at Albany Univ. of North Carolina at Charlotte

Alfred Cullowhee
Alfred University Western Carolina University

Binghamton Durham
SUNY at Binghamton North Carolina Central University

Brooklyn Greenville
St. Francis College East Carolina University

Buffalo Raleigh
Canisius College North Carolina State University

Greenvale Wilmington
C.W. Post Center Schcol of Business University of NC-Wilmington
Long Island University Winston-Salem

Hempstead Wake Forest University
Hofstra University

Ithaca North Dakota
Cornell University

Jamaica Bismarck
St. John's University Mary College

Loundonville Fargo
Siena College No th Dakota State University

New York Grand Forks
Bedard Baruch College & Research University of North Dakota
Foundation of the City Univ. Jamestown
of New York Jamestown College

Pace University Minot
Plattshurg Minot State College
SUNY at Plattsbury

Potsdam Ohio
Clarkson College of Technology

Riverdale Ada
Manhattan College Ohio Northern' University

Rochester Aaron
Rochester institute of Technology University of Akron

St. Bonaventure Copeland
St. Bonaventure University Ohio University

Schenectady Beres
Union College Baldwin-Wallace College

Syracuse Bowling Green
Syracuse University Bowling Green State University

Utica Cincinnati
SUNY at Utica/Rome University of Cincinnati

Xavier University
North Carolina Cleveland

Case Western Reserve University
Boone Cleveland State University
Appalachian State University Columbus

Chapel Hill Capital University
Univ. of North Carolina-Chapel Hi1.1 Ohio State University
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Ohio Oklahoma

Dayton Oklahoma City

University of Dayton Oklahoma Christian College
Wright State University Shawnee

Defiance Oklahoma Baptist University
Defiance College Stillwater

Findlay Oklahoma State University
Findlay College Tahlequah

Marietta Northeastern Oklahoma State Univ.
marietta College Tulsa

New Concord Oral Roberts University
Muskingum College University of Tulsa

Oxford Weatherford
Miami University Southwestern Oklahoma State Univ.

Painesville

Garfield Senior College Oregon
(Div. of Lake Erie College)

Rio Grande Corvallis
Rio Grande College Oregon State University

Springfield Eugene
Wittenberg University University of Oregon

Toledo LaGande
University of Toledo Eastern Orf_yon State College

Urhana Newberg
Urhana College George Fox College

Westerville Portland
Otterbein College Portland State University

Wilberforce University of Portland
Cmtral State University Salem

4ilherforce University Willamette University
Wilmington

Wilmington College Penns/lyania
Youngstown

Youngstown State University Bethlehem
Lehigh University

Oklahoma California
California State College

Ada Chester
East Central University Widener College

Durant Cheyney
Southeastern Oklahoma State Univ. Cheyney State College

Enid Erie

Phillips University Gannon College
Edmond Gettysburg

Central State University Gettysburg College
Lawton Indiana

Cameron University Indiana University of Pennsylvania
Norman Lewisburg

University of Oklahoma Rucknell University
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SBI PROGRAMS BY CITY AND STATE

Pennsylvanil

Middletown

Penn State Univ.-Capitol Campus
Philadelphia
Drexel University

LaSalle College
Temple University
University of Pennsylvania

Pittsburgh

Carnegie Mellon University
Duquesne University
University of Pittsburg

Scranton

University of Scranton
Shippensburg

Shippensburg State College
Slippery Rock

Slippery Rock State College
State College
Pennsylvania State University

Villanova

Villanova University
West Chester

West Chester State College
Wilkes-Barre

1(ing's College

Wilkes College

Rhode Island

Bristol

Royer Williams College
Kingston

University of Rhode Island
Providence

Johnson & Wales College

South Carolina

Charleston
The Citadel

Clemson

Clemson University
Conway

University of South Carolina
Florence

Francis Marion College
Rock Hill

Winthrop College

South Dakota

Aberdeen

Northern State College
Madison

Dakota State College
Rapid City

National College of Business
Sioux Falls

Augustana College
Sioux Falls College

Spearfish

Black Hills State College
Vermillion
University of South Dakota

Tennessee

Athens

Tennessee Wesleyan College
Chattanooga

The Univ. of Tennessee at Chattanooga
Clarksville
Austin Peay State University

Cookeville

Tennessee Technological University
Johnson City

East Tennessee State University
Knoxville

The Univ. of Tennessee at rnoxville
Martin

The Univ. of Tennessee at Martin
Memphis

Memphis State University
Murfreesboro

Middle Tennessee State University
Nashville

The Univ. of Tennessee at Nashville

Texas

Abilene

Abilene Christian University
Hardin-Simmons University

Alpine

Sul Ross State University
Arlington

University of Texas-Arlington
Austin

St. Edward's University

University of Texas at Austin
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SBI PROGRAMS BY CITY AND STATE

Texas

Belton
Mary Hardin Baylor

Beaumont
Tamar University

Brownsville
Pan American Univ. at Brownsville

Canyon
West Texas State University

College Station
Texas A A M Univ,,rsity

Commerce
East Texas State-Commerce

Corpus Christi
Corpus Christi State University

Denton
North Texas State University

Edinburg
Pan American University

El Paso
University of Texas-El Paso

Houston
Houston Baptist University
University of Houston

College if :11,1i. Admin.

College of Bus. Tech.
University of Houston-Clear Lake

Campus
Huntsville

Sam Houston State University

Irving
University of Dallas

Kingsville
Texas A & I University

La-edo
Laredo State University

Lubbock
Texas Tech University

Argiculture Economics
Business Administration
Home Management

Marshall
Wiley College

Nacogdoches
Stephen F. Austin University

Odessa
Univ. of Texas-Permian Basin

San Angelo
Angelo State University

Texas

San Antonio
St. Mary's University
Trinity University
Univ. of Texas-San Antonio

San Marcos
Southwest Texas State University

Texarkana
East Texas State-Texarkana

Tyler
Texas Eastern University

Ulvalde
Sul Ross State University

Wact;

Baylor University
Wichita Falls

Midwestern State University

Utah

Logan
Utah State University

Ogden
Weber State College

Provo
Brigham Youlg University

Salt Ake City
University of Utah

Vermont

Bennington
Southern Vermont College

Burlington
Champlain College
University of Vermont

Castleton
Castleton State College

Johnson
Johnson State College

Northfield
Norwich University

Po6lty
Green Mountain College

Virginia

Blacksburg
Virginia Polytechnic Institute

State University
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SBI PROGRAMS BY CITY AND STATE

Virginia

Charlottesville
University of Virginia

Colgate Darden Graduate School
McIntire School of Commerce

Fairfax

George Mason Unversity
Ft. Myer

Golden Gate University
Harrisonburg
James Madison University

Norfolk

Norfolk State College
Old Dominion University

Richmond

Virginia Commonwealth University
Petersburg

Virginia State University
Williamsburg
College of William & Mary

Washington

Cheney

Eastern Washington University
Ellensburg

Central. Washington University
Lynnwood

Edmonds Community College
Olympia

Evergreen State College
Pullman

Washington State University
Seattle

Seattle University
University of Washington

Tacoma
Pacific Lutheran University
University of Puget Sound

Washington, D.C.

American University
Gallaudet College
Georgetown University

Southeastern University
University of the District of

Columbia

West Virginia

Athens

Concord College
Bluefield

Bluefield State College
Charleston
University of Charleston

West Virginia College of Graduates
Elkins

Davis and Elkins College
Fairmont

Fairmont State College
Glenville

Glenville State College
Huntington

Marshall University
Institute

West Virginia State College
Morgantown
West Virginia University

West Liberty

West Liberty State College
Wheeling

Wheeling College

WisconsiA

Eau Claire

University of Wisconsin-Eau Claire
Kenosha

University of Wisconsin-Parkside
Madison

University of Wisconsin-Madison
Milwaukee

Marquett? University

Milwaukee School of Engineering
University of Wisconsin-Milwaukee

Oshkosh

University of Wisconsin-Oshkosh

Wyoming

Laramie

University of Wyoming

Guam

Agana

University of Guam
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SBI PROGRAMS BY CITY AND STATE

Puerto Rirx,

Hato Rey
Interamerican University

Mayaguez

University of Puerto Rico-Mayaguez
Ponce

Catholic University of Puerto Rico
Rio Piedras

UnivP-;ity of Puerto Rico-Rio Piedras

American Samoa

Pago Pago
American Samoa Community College

Virgin Islands

St. Thomas
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SMALL BUSINESS DEVELOPMENT CENTERS
AND SUBCENTERS

Region University and Address

I Mr. Warren Purdy
State Director-SBDC
Univ. of Southern Maine*
246 Deering Avenue
Portland, ME 04102
(207) 780-4423

Mr. Michael Aube
Di rector -SBDC

Eastern Maine Dev. Corp.
10 Franklin Street
Bangor, ME 04401
(207) 942-6389

Mr. William Coombs
Di rector -SBDC

Maine Dev. Foundation
One Memorial Circle
Augusta, ME 04330
(207) 622-6345

Mr. James Baressi
Di rector -SBDC

No Maine Regional
Planning Commission

P. O. Box 779
2 Main Street

Caribou, ME 04736
(207) 498-8736

Dr. William Little
Di rector -SBDC

Univ. of Maine at Machias
Math and Science Building
Machias, ME 04654
(207) 255-3313

*Denotes Lead SBDC School

Re ion University and Address

44o

1

Mr. John Ciccarelli

State Director-SBDC
University of Massachusetts*
203 School of Management
Amherst, MA 01003
(413) 549-4930 Ext. 303

Dr. Jack McKiernan
Director

Metropolitan Boston Regional SBDC
'Aston College
96 College Road - Rahner House
Chestnut Hill, MA 02167
(617) 552-4091

Mr. Laurence Jutras

Director-SBDC
Capital Information Service
University of Massachusetts
203 School of Management
Amherst, MA 01003
(413) 549-4930

Mr. William Waumes
Director

Central Regional SBDC
Clark University
950 Main Street
Worcester, MA 01610
(617) 793-7615

Mr. Henry Sypher
Director

Minority Business Training
and Resource Center

Roxbury Community College
625 Huntington Avenue
Boston, MA 02115
(617) 734-1960
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SMALL BUSINESS DEVELOPMENT CENTERS
AND SJBCENTERS

Region University and Address

I Mr. Ed Browne
Director-SBDC
Salem State College
292 Loring Avenue
Salem. MA 01970
(617) 745-0556 Ext. 2595

Mr. Clyde Mitchell
Director
Southeastern Regional SBDC
Southeastern Massachusetts
University

200 Pocasset Street
Fall River, MA 02722
(617) 673-9783

Dr. Lewis Tucker

Co-Director
Dr. Arthur Gerstenfeld
Co-Director
Technological Productivity
Innovation Center

Clark University
950 Main Street
Worcester, MA 01610
(617) 793-7134
(617) 793-5471

Mr. Daniel E. Diamond
Director
Northeast Regional SBPC
University of Lowell
Research Foundation
450 Aiken Street
Lowell, MA 01854
(617) 458-7261

Mr. Merwin Tober
Director
Western Regional SBDC
Univ. of Massachusetts
101 State Street, Room 216
Springfield, MA 01103
(413) 737-6712

*Denotes Lead SBDC School

kegion UniversityanclAddress

I Mr. Lester Killen
Acting State Director-SBDC
University of Connecticut*
School of Business Admin.

Box U-41D
Storrs, CT 06268
(203) 486-4135

441

Mr. Joseph StaiwicKi
DirecLor-SBDC
C/o Chamber of Commerce
250 Constitution Plaza
Hartford, CT 06103
(203) b25 -4451

Mr. George Ahl
Director-SBDC
C/o Chamber of Commerce
180 Fairfield Avenue
Bridgeport, CT 06604
(203) 335-3800

Mr. John Silber
Director -SBDC
C/o Chamber of Commerce
195 Church Street
New Haven, CT O606
(203) 787-6735

Mr. John O'Connor
Directof-SC1C
C/o Chamber of Commerce
One Whale Oil Grow
New London, CI 06320
(203) 443-8332

Mr. Niel Wehr
Director-SBDC
C/o SACIA
One Landmark Square-Suite 230
Stamford, CT 06901
(203) 323-1833
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SMALL BUSINESS DEVELOPMENT CENTERS
AND SUBCENTERS

Region University and Address

I Mr. Bob ' Achy

Director-SBDC
C/o Chamber of Commerce
32 North Main Street
Waterbury, CT 36721
(203) 757-0701

Mr. Douglas Jobliny
State Director-SBDC
Bryant College*
Smithfield, RI 02917
(401) 231-1200

Mr. Joe Newsome
Di rector -SBDC

Opportunities

Industrialization Center
One Hilton Street

South Providence, RI 02905
(401) 272-4400

Ms. Margie Edwards
Director

Downtown Providence SBDC
270 Weybosset Street
Providence, RI 02903
(401) 831-1330

Ms. Sue Barker

Director-SBDC

University of Rhode Island
Ballantine Hall
Kingston, RI 02881
(401) 792-2451

Mr. Robert E. Honnold
State Director-SBDC
University of Vermont*
Extension Service
Morrill Hall

Burlington, VT 05405
(802) 656-2990

*Denotes Lead SBDC School

Region University and Address

I Mr. Richard Crimmins
Director

Northwestern SBDC
Chittenden County
Univ. of Vermont Extension Office
Winooski, VT 05404
(802) 656-4420

Ms. Linda Aines
Director

Southwestern SBDC
Rutland County
Univ. of Vermont Extension Office
Rutland, VT 05701
(802) 773-3349

Mr. Ernie Saunders
Director
Northeastern SBDC

Calendonia County
Univ. of Vermont Extension Office
St. Johnsbury, VT 05819
(802) 748-8177

Mr. Barry Stryker
Director
Central SBDC

Washington County
Univ. of Vermont Extension Office
Montpelier, VT 05602
(802) 223-2389

lr. Robert Townsend
Director

Southeastern SBDC
Windham County
Univ. of Vermont r.::,tension Office
Brattleboro, VT 1J53()1
(802) 257-7967 or 45.-2664

Mr. Craig R. Seymour
State Director-SBDC

University of New Hampshire*
Whittemore School of Business
McConnell Hall
Durham, NH C0824
(603) 862-3556

442



4

SMALL BUSINESS DEVELOPMENT CENTERS
AND SUBCENTERS

Region University and Address Region

II Ms. Adele Kaplan
State Director-SBDC
Rutgers University*
3rd Floor - Ackerson Hall
180 University Street
Newark, NJ 07102

(201) 648-5621

II

Professor Larry Novick
Director-SBDC
Brookdale Community College
Business/Management Team
Newman Springs Road

Lincroft, NJ 07738
(201) 842-1900 Ext. 229 III

Professor John deYoung
Director-SMC
Cumberland County College
P. O. Box 51i
Vineland, NJ 08?60
(609) 691-8600

Ms. Rose Nini
Director-SBDC and
Management Training Center
Mercer County Community College
1200 Old Trenton Road
Trenton, NJ 08690
(609) 586-4800

Mr. John Droughton

Director-SBDC
New Jersey Inst. of Technology
323 Martin Luther King 81v
Newark, NJ 07102
(201) 596-3336

*Denotes Lead SBDC School

443

University and Address

Mr. Michael Simonetti

Director-SBDC
Raritan Valley Chamber of Commerce
303 George Street - Suite 405
New Brunswick, NJ 08901
(201) 545-3300

Mr. Richard Grierson
Director-SBDC
Rutgers University at Camden
311 North 5th Street
Camden, NJ 08102
(609) 757-6062

Mr. Warren Van Hook
Director-SBDC
Howard University*
2361 S''erman Avenue, NW
WashirA,Lon, DC 20059

(202) 636-7187

Dr. Patrick Hughes
Oirector-SBDC
Univ. of the District of Columbia
School of Business and Public
Management
900 F Street, NW
Washington, DC 20005

(202) 727-1051

Ms. Susan Garber
State Director
SBDC of Pennsylvania
University of Pennsylvania*

The Wharton School
3201 Steinberg Hall-Dietrich Hall/CC
Philadelphia, PA 19104

(215) 898-1219



SMALL BUSINESS DEVELOPMENT CENTERS
AND SUBCENTERS

Region University and Address

III Professor Charles Coder
Di rector -SBDC

Bucknell University
109 Dana Engineering Building
Lewisburg, PA 17637
(717) 524-1249

Dr. Woodrow Yeaney
Director-SBDC
Clarion Univ. of Pennsylvania
Dana Still Building
Clarion, PA 16214
(814) 226-2626

Region University and Address

Mr. Peter Federici
Director-SBDC
Duquesne University

Rockwell Hall, Room 10 Cc;-.Lourse
600 Forbes Avenue
i-ittsburgh, PA 15219
(412) 434-6231

Mr. Jerome R. Kenwood
Director-SBDC
Gannon University

Carlisles Building, 3rd Floor
Erie, PA 16541
(814) 871-7370 or 871-7714

Dr. Bernard Goldner

Director-SBDC
LaSalle College
20th & Olney Street

Philadephia, PA 19141
(215) 951-1416

Ms. Edith Ritter

Director-SBDC
Lehigh University
412 South New Street # 203
Bethlehem, PA 13015
(215) 861-390

*Denotes Lead SBDC School

5

III ur. David Watkin
Di rector -SBDC

Pennsylvania State University
Capitol Campus

Crags Building, Route 230
Middletown, PA 1/057
(717) 948-6031

Mr. David D'Arcancielo
Di rector -SBDC

St. Francis College
Padua Hall, Suite 234
Loretto, PA 15940

(814) 472-7000 Ext. 231

Dr. George J. Titus
Director-SBDC
Temple University
School of Business Admin.
1945 North Broad Street
Philadelphia, PA 19122
(215) 787-7282 or 787-8461

Mr. Bernard H. Tenehaum
Director-SBDC
University of Pennsylvania
The Wharton School
343 Vance Pall/CS
Philadelphia, PA 19104
(215) 898-4S61

Mr. Clarence K. Curry
Director-SBDC
University of Pittsburgh

Graduate School of Business
Mervis Hall, Room 372
Pittsburgh, PA 15260
(412) 624-6435

444
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SMALL BUSINESS DEVELOPMENT CENTERS
AND SUBCENTERS

Region University and Address

III Mr. Jerome F. McCormack
Director-SBDC

University of Scranton
School of Management
O'Hara Hall

Scranton, PA 18510
(717) 961-7588

Ms. Sandra Beynon
Di rector -SBDC

Wilkes College

Institute of Regional Affairs
165 South Franklin Street
Wilkes Barre, PA 18703
(717) 824-4651 Ext. 222

Mr. Cecil Underwood
State Director-SBDC
University of Charleston*

2300 MacCorkle Avenue, SE
Charleston, WV 25304
(304) 357-4800

Mr. Dean Kenny
Director-SBDC

Concord College
Center for Economic Action
Athens, WV 24712
(304) 384-9811

Mr., Fred Bailey

Director-SBDC

Parkersburg Community College
Route 5, Box 167-A
Parkersburg, WV 26101
(304) 424-8277

*Denotes Lead S3DC School

Region University and Address

III Ms. Chris Weiss
Director-SBDC
Women and Employment, Inc.
1217 Lee Street East
Charleston, WV 25301

(304) 345-1298

Mr. Charles G. Maass
State Director-SBDC
University of Delaware*
Purnell Hall - Suite 005

Newark, DE 19711
(302) 451-2747

IV Dr. Fred Myrick
State Director
SBDC of Alabama
Ms. Sherry Dilbeck
Assistant State Director

Univ. of Alabama in Birmingham
1717 11th Ave South, Suite 419
Birmingham, AL 35294
(205) 934-7260

443

Mr. Harvey Smith
Director-SBDC
Univ. of Alabama in Birmingham*
1717 11th Ave South, Suite 419
Birmingham, AL 35294
(205) 934-6760

Dr. Edwin D. Marsh
Director-SBDC
Alabama A & M University
School of Business
Normal, AL 35762
(205) 859-7481



SMALL BUSINESS DEVELOPMENT CENTERS
AND SUBCENTERS

Region University and Address Region

IV Dr. Niles Shoening
Director
Alabama High Technology

Assistance Center
Univ. of Alabama at Huntsville
School of Admin. Science
327 Morton Hall

Huntsville, AL 35899
(205) 895-6303

Or. Thomas Knight
Director-SBDC
Alabama State University
915 South Jackson Street
Montgomery, AL 36195
(205) 293-4137

Dr. Ed Kern

Director-SBDC
Auhurn University
School of Business
Auburn, AL 36830
(205) 826-4030

Mr. Pat W. Shaddix

Director-SBDC
Jacksonville State University
College of Commerce and
Business Administration

Jacksonville, AL 36265
(205) 435-9820 Ext. 342

Ms. Ann Barrow
Di rector -SBDC

Livingstone Universi*y
Station 35

Livingstone, AL 37470
(205) 652-9661 Ext. 439

*Denotes Lead SBDC School

IV

446

University and Address

Mr. Joseph W. Creek
Director-SBDC
Troy State University
School of Business and Commerce
Troy, AL 36081

(205) 566-3000 Ext. 144

Mr. Marius Jones

Director-SBDC
Tuskegee Institute
Department of Business
Tuskegee, AL 36088
(205) 727-8710

Dr. William R. Bennett
Director-SBDC
International Trade Center
University of Alabama
920 4th Avenue - Patton Bldg
University, AL 351101
(205) 348-7011

Ms. Barbara Hynes
Director-SBDC
Univ. of Alabama at Huntsville
School of Administrative Science
Huntsville, AL 35899
(205) 895-6407

Dr. William S. Stewart
Director-SBDC
Univ. of North "Aabama
School of Business
Florence, AL 35630
(205) 766-4100 Ext. 420

Dr. Penny Noriega
Di rector -SBDC

Univ. of South Alabama
College of Business & Management
Mobile, AL 36688
(205) 460-6130
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Sh.ALL BUSINESS DEVELOPMENT CENTERS
AND SUBCENTERS

Region University and Address Region

IV Mr. Gregory L. Higgins Jr. IV

State Director
SBDC of Florida
Mr. Jerry Widman
Assoc. State Director
University of West Florida
617 University Office Blvd
Pensacola, FL 32504
(904) 478-2820

Mr. Donald M. Cause
Director-SBDC
University of West Florida*
College of Business
Pensacola, FL 32514
(904) 474-2910

Ms. Patricia McGowan
Di rector -SBDC

Florida A & M University
Number Sever. Commons
P. O. Box 708
Tallahassee, FL 32307
(904) 599-3407

Mr. William Healy
Director-SBDC
Florida Atlantic University

One River Plaza Bldg
Room 910
305 South Andrews Avenue
Ft. Lauderdale, FL 33301
(305) 467-4238

Mr. Marvin Nesbitt
Director-SBDC
Florida International University
Division of Continuing Education

MO1 Tamiami Campus
Miami, FL 33199
(305) 554-2272

*Denotes Lead SBDC School

University and Address

Dr. William M. Smith, Jr.

Director-SBDC
Florida Keys Community College
602 Duval Street

Key West, FL 33040
(DOS) 294-8481

Dr. John Kerr

Director-SBDC
Florid State University
Business Building, Room 129
Tallahassee, FL 32306
(904) 644-6524

Mr. Paul C. Swink
Director-SBDC
State University System
1031 NW 6th Street, Suite C-2
Gainesville, FL 32601
(904) 377-5621

.

Mr. William P. Healy
Director-SBDC
State University System
One River Plaza
305 South Andrews Ave. Room 910

Fort Lauderdale, FL 33301
(305) 467-4238

Mr. Robert J. Heckel
Director-SBDC
Stetson University
P. 0. Box 1429
Deland, FL 32720
(904) 734-1066

Or. Al Polfer
Director-SBDC
University of Central Florida
College of Business
Orlando, Ft 32816
(305) 275-2796
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SMALL BUSINESS DBELOPMENT CENTERS
AND SUBCPITERS

Re ion University and Address Region

IV Dr. Lowell Salter

Director-SBDC
Univ. of North Florida

College of Business Admin.
Building 11, Room 2197
P. O. Box 17074

Jacksonville, FL 32216
(904) 646-2476

Mr. William Manck
Director-SBDC
University of South Florida
College of Business
Room 3331
Tampa, FL 33620
(813) 974-4274 or 974-4264

Dr. Frank Hoy
Stale Director
SBDC of Georgia
Mr. Red Sanders

Asst. State Director
Administrative Offices
Brooks Hall, Room 348
Athens, GA 30602
(404) 542-5760

Mr. Gerald Rucker
Director

Northeast Georgia SBDC
University of Georgia*
400 East Clayton Street
Athens, GA 30602
(404) 542-7436

Ms. Sabrina Smith
Director

Southwest Georgia SBDC
Albany Junior College
P. O. Box 308
Albany, GA 31702
(912) 439-7232

*Denotes Lead SBDC School

University and Address

IV Dr. Bill Monge
Director

Augusta College/Central Savannah
River Area SBDC

School of Business
9.500 Walton Way

Augusta, GA 30910
(404) 828-1791

448

Mr. George L. St. Germain
Director
Clayton Junior College/South
Metro Atlanta SBDC

P. O. Box 285
Morrow, GA 30260
(404) 961-3414

Mr. Benno Rothschild
Director

West Central Georgia SBDC
Columbus College
P. O. Box 2441

Columbus, GA 31902
(404) 571-7433

Mr. Merle King
Director

Northwest Georgia SBDC
Floyd Junior College
P. O. Box 1864

Rome, GA 30163
(404) 295-6327

Mr. Clyde Conine
Director

Central Georgia SBDC
Georgia College/Macon Junior Coll.
P. O. Box 169
Macon, GA 31298
(912) 741-8023

Mr. Lewis Stewart
Director

Southeast Georgia SBDC
Georgia Southern College
L.B. 8156, GSC
Statesboro, GA 30460
(912) 681-5194
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SMALL BUSINESS DEVELOPMENT CENTERS
AND SUBCENTERS

Region University and Address

IV Mr. Lee Quarterman
Director-SBDC
Georgia State U iversity
Box 874
University Plaza
Atlanta, GA 30303
(404) 658-3550

Mr. Rick Franks
Director
Savannah Area SBDC
Savannah State College
301 West Broad Street
Savannah, GA 31499
(912) 233-3067

Mr. William Fredenberger
Director
South Georgia SBDC
Valdosta State College
Pound Hall

Valdost?, GA 31698
(912) 333-5963

Mr. Jerry Owen
State Director
SBDC of Kentucky
University of Kentucky
18 Porter Building
Lexington, KY 40506-0205
(606) 257-1751

Mr. James Kurz
Director
Central Kentucky SBDC
University of Kentucky*
18 Porter Building
Lexington, KY 40506-0205
!606) 257-1751

Region University and Address

IV Mr. Bob Justice
Director
Eastern Kentucky SBDC
Morehead State University
Morehead, KY 40351
(606) 783-2077

Mr. Norris Christian
Director-SBDC
Kentucky Dept. of Commerce
Office of Business Development
Capital Plaza - 23 Floor
Frankfort, KY 40601
(502) 564-2064

Mr. Otis H. Erwin
Director-SBDC
Murray State University
College of Business &
Pu'olic Affairs

Murray, KY 42071

(502) 753-4134

Mr. Roger Marshall
Director-SBDC
Northern Kentucky University
Highland Heights, KY 41076
(606) 572-6558

Mr. David Elam
Director-SBDC
Somerset Community College
Monticello Road
Somerset, KY 42501
(606) 678-8174

Mr. John Ford
Director-SBDC
Western Kentucky University
Bowling Green, KY 42101
(502) 745-2901

Dr. Robert D. Smith
State Director -SBDC

University of Mississippi*
School of Business Administration
3825 Ridgewood Road

Jackson, MS 39211
(601) 982-3825

kDenotes Lead SBDC School

44
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SMALL BUSINESS DEVELOPMENT CENTERS
AND SUBCENTERS

Region University and Address Region

IV Mr. Pete Everett
Director
Mississippi Research and
Development Center
P. O. Drawer 2470
Jackson, MS 39205
(601) 982-6501

Mr. Raleigh Byars
Director-SBDC
Univ. of Mississippi at Oxford
University, MS 38677
(601) 232-5001

Mr. Wesley Bennett

Director-SBDC
Univ. of Southern Mississippi
Gulf Park Campus

Long Beach, MS 39560
(601) 868-9988

Mr. W. F. Littlejohn
state Director
S' DC of South Carolina

University of South Carolina
College of Business Admin.
Columbia, SC 29208
(803) 777-5118

Mr. Casey Blondisz
Director-SBDC
University of South Carolina*
College of BwOness Admin.
Columbia, SC 29208
(303) 777-5118

Mr. Pat Cunningham
Acting Director-SBDC
Clemson University
Basic Service Center
College of Commerce and Industry
Sirrine Hall

Clemson, SC 29631
(803) 656-3227

Denotes Lead SBDC School

University and Address

IV Dr. Mack Morant

Director-SBDC
South Carolina State College
Dept. of Business Admin.

Orangeburg, SC 29117
(803) 534-6894

450

Mr. Russell Watson
Director-SBDC
Winthrop College
Basic Service Center
School of Business Admin.
Kinard Hall
Rock Hill, SC ?9733
(803) 323-2203

Dr. Leonard Rosser
State Director
SBDC of Tennessee

Memphis State University
Fogelman College of Business &
Economics

Memphis, TN 38152
(901) 454-2500

(Vacant)

Memphis State University*
SBDC

Fogelman College of Business &
Economics

Memphis, TN 38152
(901) 454-2500

Mr. Don Wilkinson

Director-SBDC

East Tennessee State Univ.
College of Business

Johnson City, TN 37614
(615./ 929-4257

Mr. William L. Richmond
Director-SBDC

Middle Tennessee State Univ.
College of Business

Murfreesboro, TN 37132
(615) 898-2745
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SMALL BUSINESS 'EVELOPMENT CENTERS
AND SUBCENTERS

Region University and Address Region

IV Mr. Paule Goldberg

Director-SBDC
Roane State Community Coll.
Patton Lane
Harriman, TN 37748
(615) 354-3000 Ext. 209

Mr. Michael L. Hudson
Director-SBDC
State Technical Institute
Knoxville, TN 37919
(615) 584-6103

Mr. Stephen Brown
Director-SBDC
Tennessee State University
College of Business
Nashville, TN 37203

(615) 251-1505

Mr. Robert R. Bell
Director-SPC
Tennessee Tech. State Univ.
College of Business Admin.
Cookeville, TN 38505
(615) 528-3371

Mr. Carl Savage
Director-SBDC
Univ. of Tennessee at Martin
College of Business
Martin, TM 38238
(901) 587-7306

Mr. dimes M. Coburn
Director-SBDC
Walter State Community College
Morristown, TN 38714
(615) 280-2611

*Denotes Lead SBDC School

University and Address

V Dr. Robert Pricer
State Director
SBDC of Wisconsin
University of Wisconsin
602 State Street, Second Floor
Madison, WI 53703
(608) 263-7794

451

Mr. Bill Pinkovitz

Director-SBDC
University of Wisconsin*
SBDC

602 State Street, Second Floor
Madison, WI 53703
(608) 263-2221

Mr. Jim Webb
Director-SBDC
Univ. of Wisconsin at Eau Claire
Schr..ider Hall, # 113
Eau .laire, WI 54701
(715) 836-5611

Mr. Larry Kostroski
Director-SBDC
Univ. of Wisconsin at Green Bay
Library Learning Center
Room 710
Green Bay, WI 54302
(414) 465-216/

Dr. A. William Pollman
Di rector -SBDC

Univ. of Wisconsin at La Crosse
School of Business Admin.
La Crosse, WI 54601
(608) 785-8782

Mr. Je-ry White
Director-SBDC
Univ. of Wisconsin at Milwaukee
929 North Sixth Street
Milwaukee, WI 53226
(414) 224-475,3
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SMALL BUSIESS 'DEVELOPMENT CENTERS
ANI1 SURCENTERS

Region University and Address keyion

V M:-. Max Hensel

Di-ck_tor-SBDC

Univ. of Wisconsin at Oshkosh
Clow Faculty Building, Row- 107
Oshkosh, WI 54901
(414) 424-1541

Mr. Glenn Bozoo
Di rector -SBDC

Univ. of Wisconsin at Parkside
Molinaro Building, Room 344
Kenosha, WT 53141
(414) 553-2047

Mr. George Seyfarth
Director-SBDC
Univ. of Wisconsin at
Stevens Point

Thom 452

Stevens Point, WI 54481
;715) 346-2004

Mr. Tuula Harris
Di -ector-SBDC

Univ. of Wisconsin at Superior
1800 Grand Avenue
Superior. WI 54880
(715) 394-3351

Mr. Anthony ^mato

Director-SBDC
Univ. of Wisconcin at Whitewater
4133 Carlson
Whitewater, WI 52190
(414) 472-3217

Mr. Tim Donahue
SBDC of Minnesota
Colle'o of St. Thomas
2115 Jmmit AvJnue
St. Paul, MN 551U5
(612) 647 -584U

i.lniversity and Address

V Ms. Karen v.inney

Director-SBDC
College of St. Thomas*
2115 Summit Avenue
St. Pau;, MN 55105
(612) 647-5840

Dr. Milton Will
Director-SBDC

Bemidji State University
Bemidji, MN 56601
(218) 755-2754

Mr. Douglas P. Pardo
Di rector -SBDC

Brainerd Area Vocational

Technical Institute
300 Quince Street
Brainerd, MN 56401
(218) 828-5344

Dr. Chloe Elmgren
Direct ,..-SBDC

Mankato -,tate Universit)
Mankato, MN 56001
(5J7) 389-2963

Dr. Frank Smith
Dire-Aor-SBDC

Minnesota Agricultixal Ext
jervice (MAFS)

University of Minnesota
218-J Classroom Office Bldg
St. Paul, MN 55108
(612) 373-1093

Mr. Len Sliwoski

Director-SBDC

Moorhead State University
Moorhead, MN 56560
(218) 236-2289

*Denotes Lead 58DC School

4 52 BEST COPY AVAILABLE
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SMALL BUSINESS DEVELOPMENT CENTERS
AND SUBCEN'ERS

Region University and Address

V Mr. Dick O'Connell

Director-SBDC

Southwest State University
Room PS 214
Marshall, MN 56258
(507) 537-7386

Dr. Dwaine Tallent
Di rector -SBDC

St. Cloud State University
College of Business
St. Cloud, MN 56301
(512) 255-3215

Mr. Scott Harrison
Di rector -SBDC

Univ. of Minnesota at Duluth
Business Administration Dept.
Duluth, MN 55812
(218) 726-7150

Ms. Joell Bjorke
Di rector -SBDC

Winona State University
Eighth and Johnson
Winona, MN 55987
(507) 457-2150

Dr. Allen Hyman
State Director-SBDC
Wayne State University*
Metro. Center for High Tech.
2727 Second Avenue
Detroit, MI 4820'
(313) 577-4848

Or. Norman Deunk

Director-SBDC
Central Michigan University
School of Business Admin.
Mour' Pleasant, MI 48858
(517) 7 74 -3 736

Region University and Address

Dr. Wen :Mao Chen
Director-SBDC

Kalamazoo College
Lee Stryker Center
Kalamazoo, MI 49007
(616) 383-8594

Mr. Richard Tieder
Director-SBDC
Michigan Technological UW,v.
Bureau of Industrial Dev.
Loughton, MI 49930
(906) 487-2470

Mr. Eric L. Rinehart
State Director
Illinois SBDC

Dept. of Commerce &
Community Affairs*

620 East Adams Street
Springfield, IL 62701
(217) 785-6131

Ms. Sandra Foster
Director-SoDC

City Colleges of Chicago
30 East Lake Street
Chicago, IL 60601
(312) 984-2791

Dr. Richard Schreve
Direr"-or-SBDC

Governors State University
College of Business and Public
Administration

Park Forest Soot:,, IL 60466
(312) 543-5000

Mr. Albert King
Director -SBDC

Northern Illinois University
College of Business
Dekalb, IL 60115
(815) 153-1243

f-es Lead SBDC School
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SMALL BUSINESS DEVELOPMENT CENTERS
AND SUBCENTERS

Region University and Address

V Ms. Nancy Cooper
Director-SBDC
Richland Community College
Continuing Education Dept.
2425 Federal Drive
5ecatur, IL 62526
(217) 875-7200

Mr. Harold Wilson
Director-SBDC
Southern Illinois Univ.
at Carbondale

Administrative Sciences Dept.
Carbondale, IL 62901
(618) 453-3307

Mr. Arnold Franke
Di rector -SBDC

Southern Illinois University
at Edwardsville

School of Business
Building II
Edwardsville, IL 62026
(618) 692-2750

VI Mr. Paul McGinnis
State Director-SBDC
University of Arkansas
at Lite Rock*

College of Business

New Business Bldg, Room b24
33rd St and Univ. Avenue
little Rock, AR 72204
(501) 371-5381

Mr. Jeff Pittman
Di rector -SBDC

Arkansas State University
P. O. Drawer 2550
State University, AR 72467
(501) 972-3517

*Denotes Lead SBOC School

Region University and Address

V? Dr. Bob Reely
Director-SBDC
Hardiny University

Department of Bus. Y Econ.
Searcy, AR 72143
(501) 268-6161 Ext. 497

454

Mr. Steve DeMott
Director-SBDC

Henderson State University
Box 2231
Arkadelphia, AR 71923
(501) 246-5511 Ext. 327

Mr. Don Cook

Director-SBDC
Univ. of Arkansas at Fayetteville
Business Administration Bldg
Rm 117

T-4etteville, AR 72701
(!)01) 575-5148

Mr. Charles Higgins
Director-SBDC

Univ. of Arkansas at Monticello
UAM Station 3495
Monticello, AR 71555
(501) 367-6811 Ext. 41

Dr. Homer Saunders
Director-SBDC

University of Central Arkansas
College of Business Admin.
Conway, AR 72032
(501) 450-3190

Mr. John Baker
State Director-SBDC
Northeast Louisiana University*
College of Busi,ness Admin.
Monroe, LA 71209
(318) 342-:_129
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SMALL BUSINESS DEVELOPMENT CENTERS
AND SUBCENTERS

Region University and Address

VI Ms. Nadia Goodman

Director-SBDC
Louisiana Dept. of Commerce
P. O. Box 44185
Baton Rouge, LA /0821
(504) 388-6282

Mr. Charles C. Holbrook
Director-SBDC
Louisiana State University
College of Business Admin.
Baton Rouge, LA 70803
(504) 388-6282

Dr. John A. Vassar
Director-SBDC
Louisiana State University

at Shreveport
8515 Youree Drive
Shreveport, LA 71115

(318) 797-5022

Mr. James A. Webb, Jr.

Director-SBDC
Louisiana Technical University
College cf Administration &

Eusinecs
Wyly Tower 1123
Ruston, LA 71272
(318) 257-3537

9r. Lonnie Phelps
Director-SBDC
McNeese State University
College of Business Admin.
Lake Charles, LA 70609
(318) 477-2520 Ext. 531

*Denotes IJ_ad SPIDC School

IF

Region University and Address

VI Mr. John Johnson

Director-SdDC
Southern University
Division of Business Admin.

6400 Press Drive
New Orleans, LA 70126
(504) 948-4944

VII

4.56

Mr. Ivan J. Miestchovich, Jr.
Director-SBDC
University of New Orleans
College of Business Admin.
Lakefront Campus
New Orleans, LA 70148
(504) 286-6663

Mr. Harold P. Langford
Director-SBOC
Univ. of Southwestern Louisiana
College of Business Admin.
P. O. Box 44828
Lafayette, LA 70504
(318) 231-5745

Mr. Onhn Rouse, Jr.

Director-SBUC
Texas A & M U-iversity System*
Engineering Research Center
College Station, TX 77843-3577
(817) 273-25/1

Mr. Lloyd E. Anderson
State Director
SBDC of Iowa
Iowa State University
Center for Industrial Research
and Servi'...e (CIRAS)

Room 205 - Engineering Annex

Ames, IA 50011
(515) 294-3420
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SMALL BUSINESS DEVELOPMENT CENTERS
AND SUBCENTERS

Region University and Address

VII Mr. Jan DeYoung

Director-SBDC
Iowa State University*
Department of Economics
83 East Hall
Ames, IA 50011
(515) 294-8069

Mr. Louis Wood
Director-SBDC
Drake University
210-C Aliber Hall
25th and University
Des Moines, IA 50311
(515) 271-2655

Dr. Emmett J. Vaugnan
Director-SBDC
University of Iowa
College of Business Admin.
Room 24 - Phillips Hall
Iowa City, IA 52242
(319) 353-5340

Mr. Al Phelham
Director-SBDC

iversity of Northern Iowa
School of Business
121 Seerley Hall
Cedar Falls, IA 50613
(319) 273-2696

Mr. Robert Eernier
State Director
SBDC of Nebraska
Univ. of Nebraska at Omaha
Peter Kiewit Center
1313 Farnam-on-the-Mall
Omaha, NE 68182
(402) 554-2521

*Denotes Lead SBDC School

Region University and Address

VII Mr. Fred Layberger
Director-SBDC

Univ. of Nebraska at Omaha*
Peter Kiewit Center
1313 Farnam-on-the-Mall
Omaha, NE 68182
(402) 554-3291

Mr. Cliff Hanson

Director-SBDC
Chadron State College
Chadron, NE 69337
(308) 432-4451

Ms. Kay Kayne
Director -SBDC

Kearney State College
West Center Bldg
Room E-107

Kearney, NE 68847
(308) 234-8344

Dr. Robert Justis
Director-SBDC

Univ. of Nebraska at Lincoln
College of Business Admin.
Lincoln, NE 68508
(402) 472-3276

Mr. Vaughan Bt son
Director-SBDC
Wayne State College
Wayne, NE 68787
(402) 375-?004

Mr. Fred O. Hale
State Director
SBDC of Missouri
St. Louis University

O'Neil Hall - 100
3642 Lindell Boulevard
St. Louis, MO 63108
(314) 534-7232
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SMALL BUSINESS DEVELOPMENT CENTERS

AND SUBCENTERS

Reyion University and Address Region

VII Mr. Filipe Garcia-Otero
Director-SBDC
St. Louis University*
O'Neil Hall - 100
3642 Lindell boulevard
St. Louis, MO 63108
(314) 534-7232

University and Address

VI Dr. John Amos
Director-SBDC
University of Missouri at Rolla
206 Harris Hall
Rolla, MO 65401
(314) 341-4561

Mr. Phillip Gaffke
Director
Div. of Community & Ecomic Dev.
SBIR/Hi-lech Program (SBDC)
State of Missouri
P. O. Box 118
Jefferson City, MO 65102
(314) 751-3906

Dr. Bruce Culley
Director-SBDC
Rockhurst Collr
Gassman Hall
5225 Troost Avenue
Kansas City, MO b4116
(816) 926-4572

Dr. Jim Atteberry
Di rector -SBDC

Southwest Missouri State Univ.
Room 124 - Cheek Hall
901 South National
Springfield, MO 65804
(411) 836-5685

Dr. Owen Miller
Directur-SBOC

Univ. of Missouri d, alumbia
111 Electrical Engineering Bldg
Columbia MO 65211
(314) 882-2691

*Denotes Lead SRDC School

Dr. Charles H. Davis
State Director-SBDC
Wichita State University*
College of Business Admin.
1845 Fairmount
Wichita, KS 67208
(316) 689-3193

Dr. Bart Finney
Director-SBDC
Emporia State University
School of Buainess Building
Emporia, KS 66801

(316) 343-1200 Ext. 308

Mr. Dale j. Peier
Director-SBDC
Fort Hays State University
School of Business Building
Hays, KS 67601
(913) 628-5340

Mr. David Smith
Director-SBDC

Johnson County Community
College

College Poulevard at

Quivira Road
Overland Park, KS 66210
(913) 888-8500

'Jr. J. Barton-Dobenin
D i rect or -SBDC

Kansas State University
Manhattan, KS 66505
(913) 532-5827

45 i



19

SMALL BUSINESS DEVELOPMENT CENTERS
AND SUBCENTERS

Region University and Address

VII

VIII

Dr. Terry Mendenhall
Director-SEX
Pittsburg State University
Gladys A. Kelce School of
Business and Economics

Kelce Center

Pittsburg, KS 66761.
(316) 231-7000 Ext. 435

Dr. Marilyn L. Taylor

Director-SBDC
University of Kansas
School of Business

Summerfield Hall
Lawrence, KS 66045
(9 3) 864-3117

Dr. Frank A. Sotrines
Director-SBDC
Washburn University

Henderson Learning Center
T'peka, KS 66621
(913) 295-6305

Mr. Kumen Davis
State Director-SBDC
University of Utah*
Graduate School of Business
Salt Lake City, UT 84112
(801) 581-7905

Dr. Harold Hiskey
Director-SBDC

Southern Utah State College
Cedar City, UT 84720
(801) b86 -4411

*Denotes Lead SBDC School

Region University and Address

VIII Mr. Joseph Barrett
Director -SBDC

University of Utah
Kiesel Building
325 24th Street
Odyen, UT 84401
(801) 394-5174

Mr. Roger Mattson
Director-SBDC
University of Utah
460 North University Ave
Suite 5-B
Provo, UT 84601
(801) 373-3521

M-. Marion Bentley
Director-SBDC
Utah State University
Dept. of Business Admin.
UMC 35
Logan, UT 84322
(801) 750-2283

X Mr. Ed V. Owens
State Director-SBDC
Washington State University*
441 Todd Hall
Pullman, WA 99164
(509) 335-1576

Ms, Velora LaMunyon
Director-SBDC

Eastern Washington University
705 West First Avenue
Spokane, WA 99204
(509) 456-4259
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SMALL BUSINESS DEVELOPMENT CENTERS
AND SUBCENTERS

Region University and Address

X Mr. Paul Rodet
Di rector -SBDC

Western Washington University
College of Business
Bellingham, WA 98226

(206) 676-3895

Region University and Address

X Mr. Tom Hampson
Director-SBDC
Blue Mountain Comm. College
2410 NW Garden Avenue

P. O. Box 100
Pendleton, OR 97801
(503) 276-1260 Ext. 293

Mr. Douglas L. Clark
Di rector -SBDC

Department of Commerce and

Economic Development
101 General Administration Bldg
Olympia, WA 98504
(206) 753-5614

Mr. Joe Tanner
Director-SBDC
Columbia River Economic

Development Council
404 East 15th Street
Vancouver, WA 98663

(20E) 694-5006

Mr. Sandy Cutler

State Director
SBDC of Oregon
Lane Community College
Downtown Center
1059 Willamette Street
Eugene, OR 97405
(503) 484-2126 Ext. 530

Mr, Charles Reich
Director-SBDC
Lane Community College*
1059 Willamette Street
Eugene, OR 97405
(503) 484-2126 Ext. 530

*Denotes Lead SBDC School
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Mr. Don Laws
Director-SBDC
Central Oregon Comm. College

NW College Way
Bend, OR 97701
(503) 382-6112 Ext. 400

Ms. Bobbie Clyde
Director-SBDC
Chemeketa Community College
4000 Lancaster Drive NE

P. O. Box 14007
Salem, OR 97309

(503) 399-5181

Mr. Bruce Borquist
Director-SBDC
Clackamas Community College
19600 South Molalla Avenue
Oregon City, OR 97045
(503) 657-8400 Ext. 414

Mr. Jim Clune
Director-SBDC
Clatstop Commurity College
16th and Jerome
Astoria, OR 97103
(503) 325-0910
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SMALL BUSINESS DEVELOPMENT CENTERS
AND SUBCENTERS

Region University and Address Region

X Ms. Mary Spilde
Director-SBDC
Linn-Benton Community College
6500 SW Pacific Boulevard
Albany, OR 97321

(503) 967-6112

Mr. Mike Dillon

Director-Sr'
Mount Hood Community College
26000 SE Stark Street
Gresham, OR 97030
(503) 667-7225

Mr. Art Dixson
Director-SBDC
Portland Community College
12000 SW 49th Avenue
Portland, OR 97219
(503) 283-2541

Mr. Ken Hagstrom
Director-SBDC

Rouge Community College
3345 Redwood Highway
Grants Pass, OR 97526
(503) 474-0762

University and Address

X Mr. Earl McCollum
Director-SBDC

Treasure Valley Comm. College
650 College Boulevard
Ontario, OR 97914
(503) 889-6493 Ext. 50

Mr. John Qualley

Director-SBDC
Southwestern Oregon Comm. College
Coos Bay, C '7420

(503) 888-2.i Ext. 259

Mr. Jim O'Donnell

Director-SBDC
Tfllamook Day Community College
401 B Main Street
Bay city, OR 97141
(503) 842-2551

*[..notes Lead ADC School
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Ms. Charlene Borchers
Director-SBDC

Treaty Oaks Community College
404 West 2nd street
The Dalles, OR 97058
(503) 296-2231

Mr. Terry Swagerty
Director -SBDC

Umpqua Community College
Box 967

Roseburg, OR 97470
(503) 440-4600 Ext. 651
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SOURCE: Hollingsworth, A. Thomas and Herbert W. Hand (1979), A Guide to Small Business
Management, Philadelphia, Pennsylvania: W. B. Sanders Co., pp. 20.
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DEFINITION OF ENTREPRENEUR

Entrepreneur is derived from the French word "Entreprendre" which means
"to undertake". The entrepreneur undertakes to organize, manage and assume
the risk of business. He is an individual who creates, cp. s and manages a
business firm. The ertrepreneur is an enraordinary person who arranges and
manages any enterprise, especially a new or untried business. According to
Frank Carney, founder of Pizza Hut, Inc.:

Entrepreneurs are the cornerstone of the American Enterprise
System, the self renewing agents for our economic environment.
Normally defined as risk takers in new venture creations,
entrepreneurs are uniquely optimistic, hard driving, committed
individuals who derive great satisfactio,, from being independent.
Starting a new business requires more than just an idea; it requires
a special person, an entrepreneur, who uses sound judgement and
planning along with his risk taking to insure the success of his own
business. (Christy and Jones, 1982)

A prekise definition of an entrepreneur (entrepreneuse, the feminine form
of the word) is difficult. Webster identifies him/her as "one who organizes a
business und-rtaking, assuming the risks for the sake of profit." More
clearly expressed, an entrepreneur is one who recognizes opportunity; he is an
innovator/developer who assumes risk in a competitive marketplace in order to
provide a needed product or service--and to realize an adequate reward
(profit) for his efforts. He is a catalyst for change, a salesman, a
competitor with himself in quest of his own goals. He is a tireless worker,
is pleasantly aggressive, and is an independent thinker who tempers a "can do"
spirit with careful analyses of successful techniques in management and
marketing strategies. And he is, first and foremost, a small business owner
who, by virtue of his positive influence on the preservation of our political
and economic heritage, is the unsung hero in American society--yesterday,
today, and tomorrow (Christy and Jones, 1982). Mary Hudson, President of
Hudson Oil Company, indicated that:

...entrepreneuse is a seldom used feminine version of the word
entrepreneur. Increasingly, the opportunities for and recorded
successes of women in new business ventures offer great
encouragement to those with vision, courage, and management skills.
It is a tough world, but women can and are succeeding admirably in
growing numbers. (Christy and Jones, 1982)

According to Brent Barry, President of BRB, the doors of business
opportunities for the minority person are opening with increasing frequency.
Because of the lack of a long track record in successful small business
operations, minorities are finding that there are some hurdles which sometimes
must be jumped, especially in arranging financial backing, which may prove at
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first discouraging. But these, too, can he overcome. There is a definite

need for more %,nority venture creations, but minorities should follow the

strategies of all erstwhile entrepreneurs: careful study, planning, and

develcpment before launching an enterprise (Christy and Jones, 1982).

Characteristics of Entrepreneurs

Numerous studies have been conducted to determine the "personal
(1,:alities" and "traits" needed to be a successful entrepreneur. One rather

extcnsive survey of entrepreneurs concluded with the following advice:

Be aggrec,ive, be competitive, be goal-oriented, be confident, be
egocentric, make decisions, be an achiever very early in life, be
a loner in your final decision, put family and friends second to
business, b' an opportunist, do not be security-oriented, be
persistent, nave determination, be an optimist (to an extreme),
have desire to achieve, be hyperactive mentally, be a dreamer, be
a calculated ris'i-taker, want power, learn from previous mistakes,
be a perfecti)nist and be intuitive. (Clayton, 1982)

In addition, entrepreneurship has been defined as the interaction of the
following eight skills: inner control, planning and goal-setting, risk-taking,
innovation, reality perception, using feea-back, decision-making and human

relations. Entrepreneurs are highly independent. Over 75% of all

entrepreneurs had parents or other role models who were self-employed.
Educators should assume the role of facilititors (not teachers) and help
potential entrepreneurs to manage their own learning (Scanlon and Flexman,

1980).
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SELF- EVALUATION FOR POTENTIAL ENTREPRENEURS

There are a number of tests that purport to measure entrepreneurial potential. They ask
questions related to subjects as diverse as your need for independence, your marital status,
your sex, your sports interests, and your rlanning ability. However, in reviewing most of these
approaches, it has been found that few of them attempt to predict success, only activity.

The following self-appraisal form refers to those areas that are important to success and can
be controlled or affected by the individual.

If the statement is rarely tine of you, score 1
lf CNA statement is usually true of you, score 2.
If the statemert is almost always true of you, score 3.

1. I have firmly etstablished my personal oto;t.ctives.
2. My person;.. ty is the type that fits my business.
3. I tend to get things accomplished within reasonable time constraints.
4. I can change my objectives as my markets dictate.
5. I have common sense.
6. I would like to achieve something worthwhile.
7. I enjoy being responsible for getting things accomplished.
8. I like to operate alone and make decisions on my own.
9. Risk" tuat ons do not pose an unusual threat to me.

Th. I can with uncertainty
11. I czn take and ,rse negative comments from others.
12. I can sell myself and my business.
13. There is little lhance for me t' tail.
14. I have the energy needed to accompi -h the task.
15. I am truly excited about the businesr
16. I have a record of goo() health and r s little work because of sickness.
17. My business -foes not violate my social status.
'8. My gamily is firmly committed to long ours and hard effort in regard to the

business.
19. I get thu job done with little wasted time.
20 I can select individuals to assist me in my weak areas.
21. i am able to get people working with me.
22. I have a ,ligh level of self-discipline.
2', . I can appraise the world in a realistic manner.
24. I have the skill and experience necessary for my business.

Sccre

A score of 60 to 72 is goo's, 18 to 58 is fair, and under 48 is poor. It should be apparent that a
high scc'e is not a guarantee of success; many other factors must also be given consideration,
However, if you have beer both honest and objective in your answers, you rnay gain some
insight into the degree your personal haracteristics may affect the success of your business. A
low score should certainly make you reconsider whether or not you want to own a small
business.

SOURCE: Hollingsworth, A. Thomas and Herbert W. Hand (1C79), A rut '1 to Small
b isiness Management, Philadelph:a, Pennsyl-ania W. B. Saunders Co.,
pp. 17.
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DETERMINE YOUR EQ
DEFINITION: An "EN-TRE-PRE-NAM" is an individual who ,:tc:-.,tes, develops, and manages a

business venture, with personal risk, for a potential profit

DESCRIPTION: The EQ, more commonly known as the Entrepreneur Quotient, is a self - directed
learning tool. It is not a test, blt rather ? method by which En individual can com-
pare his own personal characteristics with those of successful entrepreneurs.

INSTRUCTIONS: Answer each question to the best of year ability There is no time Correct
answers are given to each question to further stimulate your intere*t.

INTERPRETATION: Remember, this is not a ter?. If you canno' ansN..er any of the questions, do not be
alarmed. You can learn to be 'n entrepreneur. "or those individuals who prefer a
scoring format, the procedure below provides rotign guidelines

CORRECT NUMBER
100
85
70
55
40
25

0

If you're not already an entrepreneur, you should be.
You're con,eatible. Get started.
You have otential. Study the rules.
You're be! ind, but you can still make it.
You don' t :eem to be interested, but that doesn't mean you can't mice it.
You still have a chance. Go for it,
You'.e probably (had.

1. As a child, did you have a paper route, sell ca'Ady
magazine subscriptions, or shine shoes for nioney''

DYES ONO
2. Did you tome from a family that owned a

business?
DYES DNO

3. Do you have a relative who is in business?
'S ENO

4. Have you ever woraed for a where you
had close contact with the r,

DYES ONG
5. Are you between the ages of 16 and 44?

DYES ENO
6. Have you ever worked for a large company where

you wo -d closely with a top manager^
DYE DNO

7. Have you ever been fired from a job?
DYES ONO

8. Do you have experience in organization, planning,
budrtir..;, personnel, marketing, advertising, ad-
min15.ration, evaluation'

DYES DNO
9. If you are married is your spouse supportive of the

persona' ..nd financial risk% involved in starting a
busing.:?

=ES DNO

10. Do you have a library of "self-help" success
books?

DYES ONO

11. Are you respected by your peers at work and by
your friends in other areas of your life?

OYES ONC

12. Are you inquisith !, inventive, creative, in-
novati "e, and aggress've?

13. Do you enjoy solving problems?
DYES ONO

DYES ONO
Would you rather be your own boss?

EYES ONO
Do you like io make things happen?

DYES or:o
Do you enjoy taking persona! and financial risks?

DYES DNO
Were you a first-torn child in your family?

OYES ONO
Are you male or female?

DFEMALE DMALI:

Are you married or single?
OMARRIED DEINcLE

Do you consider yourself a free and independent
spirit?

OYES ONO
21. Do you have a high need for achievement?

DYES ONO
22. Did you have a goo.: relationship with your father?

OYES 0110
23. Small business employ over 50% of the workforce,

generate 50% of all new jobs and account for 44%
of the gross national product.

OTRUE CFALSE

24 Do you take rejection person.:11y?

468
DYES ONO



2
EQ Entrepreneur Quotient

25. Do you like to move around a lot?
EYES ENO

26 Is it true that entrepreneurs make good managers?
EYES ENO

27. To be a successful entrepreneur, an individual
needs a lot of good luck

TRUE FALSE
28. Surt..-:.ssful entrepreneurs often use the advice of

expert outside consultants.
TRUE EFALSE

29 Do you believe that you can control your own
destiny?

DIES ENO

30. Are you a consistent goal setter, and results-
oriented individual?

EYES ENO

31. Have you ever been forced to move, gone through
a divorce, or suffered the death of a spouse or
parent?

DYES ENO

32. Do you have si 15ic experience in the area of
business you plan to go into?

OYES ENO

33. Personal savings is the most important source of
start-up funds for entrepreneurs.

TRUE FALSE
34. Do you L managerial skills?

EYES ENO

35. Are you willing to work longer hours for the same
salary you 'now mace?

OYES ENO

36. Do you have a college degree or special skills and
knowledge from a vocational or technical school?

OYES ENO

37. Do you know how to raise money for starting a
business?

38. Dc you Eke people?

39. Can you make quick decisions?

40. Do you have a high energy level?

EYES ENO

OYES ENO

OYES ENO

:YES ONO

41. Do your friends and acquaintances place a great
deal of faith and trust in you?

OYES ENO

42. Do you follow through with implementation when
a decision has been made?

OYES ONO

43. Do you believe in your own power to accomplish
goals?

OYES ONO

44. Are you willing to change our negative habit
pat terns?

EYES -ENO

45. Do you have high moral and ethical standards?
EYES ENO

46 Do you have a good idea or product and/or know
how to get one?

EYES ENO

47. Do you know now to tap the power of your subcon-
sious mind?

OYES ONO

48 Are you dedicated and corimi,ted to being in
busi. ess for yourself?

EYES ONO

49. Do you know how to develop a business plan for
presei.tation to a group of investors?

OYES ENO

50. Can you inspire and motivate other individuals?
EYES ENO

51 Do you know how to use radio, TV, direct mail,
and space advertising?

OYES ONO

52 Do you know what the four P's of marketing are?
OYES ONO

53. Are you familiar with the GPM principle?
OYES ONO

54. Do you know how to multiply your talents?
C'YES ONO

55 Do you know how the 20/80 rule affects success?
OYES ONO

56 Have you ever made an assessment of your per-
sonality characteristics?

'rES ONO

57 Have you ever determined your net worth?
OYES 0.10

58 Do you know what the 12 laws of universal success
are

EYES ONO

59 Have you ever explored your career potential?
DYES ONO

60 Do you believe in the poi, 2r and success of self-
directed learnii.g?

EYES ONO

61 Do 1,ou wake up happy 99% of the time?
OYES ONO

62 Do you provide a period during each day for think-
ing, studying, planring, or re!a;tation?

OYES ONO

Do you consider yourself ambitious?
IRS t .40

63

64.

65.

Do you enjoy power, control and authority?
OYES ONO

Would you be willing to quit your job today and
start at tae bottom?

EYES ONO

66. Do you know how to determiAae the "break-even"
point?

EYES ENO

67 Do you know what motivates customer behavior
and buying habits?
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68 Student organizations such as ATA, VICA, DECA,
FFA and others help students learn about en-
trepreneurship.

ETRUE EFALSE
69 Do you know where to get information on franchis-

ing'?

EYES ENO
70 Do you know the rules of buying ar. existing

business?
EYES ONO

71. Are you willing to follow a proven success system
even if it differs from yours?

OYES ONO
72 The National Federation of Business is the largest

small business organization in the United States.
TRUE EFALSE

73. Can you accept failure without admitting defeat?
OYES ONO

74. Do you know how to project cash flow?
OYES ONO

75. Do you know how to read a balance sheet and pro-
fit and loss statement?

EYES ENO
76. Are you familial with the current business and ta,.:

laws?
OYES ENO

77. Are you familiar with the laws affecting recruit-
ment and selection of personnel?

OYES ONO
78. Do you know, or are you willing to learn how to

sell?
OYES CNO

79. Do you consider yourself enthusiastic, im-
aginative, and tenacious?

OYES ONO
80. he you willing to participate in both the profits

and Tosses of a business?
OYES ONO

81. Do you know how to protect your ideas from
thieves?

82. Do you have a savings acrounl?
OYES ONO

OYES ONO
83. Are you familiar with the principles of bartering?

OYES ONO
84. Are you familiar with the rules and laws pertaining

to investments?
OYES ONO

85, Are you familiar with the 30,000 occupational titles
in the United States?

OYES NO
86. Do you tow how to get free publicity for your

product or service?
OYES ONO

87. Are you dissatisfied with your present employ-
ment or school work?

OYES ONO

88 Women entrepreneurs represent about 7% of all
self-employed.

OTRUE FALSE
89 Minority entrepreneurs r present abol.* 5.5% of all

self-employed
TRUE FALSE

90 On the average, incorporate,. self-employed per-
sons make more than self employed proprietors.

TRUE FALSE
91 On the average, women entrepreneurs make less

than men.
TRUE FALSE

92. Do you know to find business and operating
ratios fcr specific industries?

OYES ONO
93. Are you familiar with the differences between a

general corporation, partnership, sub-chapter S,
and proprietorship?

OYES ONO
94. Do you know how 'o find adult training programs

in entrepreneurship?
OYES ONO

95. Are you familiar with the services offered by the
513A?

OYES ONO
96. Are you familiar with the services offered by the

Minoricy Business Development Agency and the
Minority Business Development Centers?

OYES ONO
97. Are you familiar with Federal government con-

tracting and R&D monies available to small
business?

OYES ONO
98. If you are a parent of a teenager, are you familiar

with entrepreneur programs available in high
schools and colleges?

OYES ONO
99. Are you familiar with business control systems

such as accounting, recordkeeping, financial
ar lysis, bookkeeping, profit centers, collections,
forecasting, etc.?

DYES ENO
100. Do you know the secrets of working with bankers,

accountants, and attorneys?
OYES ONO

101 The tailure rate of most small business start-ups is
about 80% within the fire: three ears.

ETRUE FALSE
102. Immigrants have a high rate of entrepreneursh. -) in

the United States.
TRUE FALSE

103. Over 90% of all business in the ti.S. are small,
employ fewer than 20 persons, and are organized
as sole proprietorships.

TRUE FAUX
104. The source of all creative ideas is based upon

universal energy that flows through our brain and
s activated by our subconscious mind

ETRUE DFALSE
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ANSWERS TO THE EQ
1. Yes 27. True 53. Yes 79 Yes
2 Yes 28 True 54 Yes 30 Yes
3 Yes 29 Yes 55 Ye, 81 Yes
4. Yes 30 Yes 56. Yes 82. Yes
5. Yes 31. Yes 57. Yes 63. Yes
6. Yes 32 Yes 58. Yes 84 Yes
7. Yes 33. True 59. Yes 85. Yes
8. Yes 34 Yes 60. Yes 86. Yes
9. Ye:, 35. Yes 61. Yes 87. Yes

10. Yes 36. Yes 62. Yes 88. True
11 Yes 37. Yes 63 Yes 89. True
12 Yes 38 Yes 64 Yes 90. True
13 Yes 39. Yes 65. Yes 91. True
14. Yes 40. Yes 66. Yes 92. Yes
15 Yes 41. Yes 67. Yes 93. Yes
16. Yes 42. Yes 68 True 94. Yes
17. Yes 43 Yes 69 Yes 95 Yes
18. Either 44. Ycs 70. Yes 96. Yes
19. Either 45 Yes 71. Yes 97 Yes
20. Yes 46 Yes 72. True 98. Yes
21. Yes 47. Yes 73 Yes 99. Yes
22. Yes 48 Yes 74 Yes 1G0. Yes
23. Yes 49. Yes 75 Yes 101. True
24 No 50. Yes 76. Yes 102. True
25. Yes 51. Yes 77 Yes 103. True
26 No 52. Yes 78 Yes 104. True

The EQ was created by James W Kunz for use by the INSTITUTE FOR THE DEVELOPMEN T OF
ENTREPRENEUR APILITIES. Copyrigh 1983 All rights reserved No portion 4 the EQ may be copied, in any
fashion, by any method, without tie written permission of the publisher Other selscoring Career Life Planning
Forms Include the SQ: Success Quotient, the OQ Occupational Q lottent, and the CQ Career Quotient Ind:victual
copies of any one form may be purchased for $3 00 each or in % olumes 430, ordered at thesame lime for $1 00 each plus
postage and handling. Please make all checks or money orders payable to IDEA, Suite .' it), 8800 Blue Ridge
Houle% ard, Kansas City, Missouri 6-1138
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COMPARE YOUR SQ

DESCRIPTION:
The "SQ" is short for SUCCESS QUOTIENT. . .a highly specialized checklist of words thatdescribe successful human behavior.

INSTRUCTIONS..
Quickly read each word and honestly ask yourself if this characteristic applies to you. Then
give yourself a score between 1 and ! 0 with 10 being high. Cnntinue doing this until you havematched each word with your own personal image of yourself. When you have finished, count
up the total score by adding all of the chosen word numbers. Total points equal 2,250.

INTERPRETATION:
This is not a test, and there are no right or wrong answers. You brae only compared yourselfwith known characteristics of successful. persons. The closer you are to 10 on each scale, thebetter your chances are of leading a successful life. If you do not like your current self image asit relates to success, don't complain. .learn to change it try changing your attitudes, develop-ing skills, E becoming self-directed through the study of success methods, imitating a men-
tor, reading success books, going back to schoo:, changing jobs, and giving up negative habits.

Successful people arc, not successful by accident. They have learned to live by and apply thelaws of success. These individuals are found in all walks of life. Age, sex, and ethnicbackground never make a difference. They are known by their images, reputations, andachievements. They include students, hous,-wives, secretaries, businessmen, professionals,laborers, millionaires, writers, artists, poets, tea chers, and government workers.

Various studies of successful individuals through out history have shown that, as a group, theyexhibit the characteristics as found in the SQ. In 1:ddition, their success has always been defin-ed, very simply, as "the progress an individual rakes tewards a predetermined and worth-while goal."

In the literature of history, they are cften referred' to as scholars, champions, victors, winners,heros, lions, tigers, leaders, entrepreneurs, creators, innovators, and eagles. They dream, havemighty visions, are classified as mavericks, and are known to be performance oriented. They
fly higher than most, live on the edge of the future, and are known by the goals they achieve.You too can become one. .if you are willing to put forth the effort.
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PERSONAL
IMAGE

Hair 12 3 4 5 6 7 8 9 10

Skin 1 2 3 4 5 6 7 8 9 10

Clothes 1 2 3 4 5 6 7 6 9 10

Manners 1 2 3 4 5 6 7 8 9 10

Teeth 1 2 3 4 5 6 7 8 9 10

Nails 1 2 3 4 5 6 7 8 9 10

Shoes 1 2 3 6 5 6 7 6 9 10

Health . 2 3 4 5 6 7 8 9 10

Language 1 2 3 4 5 6 7 8 9 10

Attitudes 1 2 3 4 5 6 7 8 9 10

Values 1 2 3 4 5 6 7 8 9 10

Education 1 2 3 4 5 6 7 8 9 10

Te:nperaments : 2 3 4 5 6 7 8 9 10

Skills 1 2 3 4 5 6 7 8 9 10

Relationships 1 2 3 5 6 7 6 9 10

Home 1 2 3 4 5 6 7 8 9 10

Family 1 2 3 4 5 6 7 5 9 10

Possessions 1 2 3 4 5 6 7 5 9 10

Habits 1 2 3 4 5 6 7 II 9 13

Achievements 1 2 3 4 5 6 7 8 9 10

Job 1 2 3 4 5 6 7 5 9 10

Spiritual 1 2 3 4 5 6 7 5 9 10

Physique 1 2 3 4 5 6 7 8 9 10

3ehavior 1 2 3 4 5 6 7 6 9 10

Interests 1 2 3 4 5 6 7 5 9 10

INTERNAL
DRIVE

Tenacious 1 2 3 4 5 6 7 8 9 10

Initiative 1 2 3 4 5 6 7 8 9 10

Determined 1 2 3 4 5 6 7 8 9 10

Consistent 1 2 3 4 6 7 8 9 10

Motivated 1 2 3 4 5 6 7 8 9 10

Dependable 1 2 3 4 5 6 7 8 9 10

Reliable 1 2 3 4 5 6 7 8 9 10

Ambitious 1 2 3 4 5 6 7 8 9 10

Enthusiastic 1 2 3 4 5 6 9 9 10

Involved 1 2 3 4 5 6 7 8 9 10

Purposeful 1 2 3 4 5 6 7 8

Disciplined 1 2 3 4 5 6 7 9 9 10

Concentrated 1 2 3 4 5 6 7 8 0 10

Acts 1 2 3 4 5 6 7 0 9 10

Desires 1 2 3 4 5 6 7 6 10

Decisive 1 2 3 5 6 7 5 9 10

Dedicated 1 2 3 4 5 6 7 6 1 10

Confident 1 2 3 4 5 6 7 8 9 10

Committed 1 2 3 4 5 n 7 8 9 ID

Risks 12 3 4 5 6 7 8 9 10

Prepares 1 2 3 4 5 6 7 8 9 12

Resourceful 1 2 3 4 5 6 7 8 9 10

Energetic 1 2 3 4 5 6 7 8 9 :0

Inspirational 12345678910

Persistent 1 2 3 4 5 6 7 8 9 10

WINNING
VALUES

Grateful 1 2 3 4 5 6 7 6 9 10

He mole 1 2 3 5 6 7 6 9 10

Courteous 1 2 3 4 5 6 7 6 9 10

Cheerful 1 2 3 4 5 6 7 6 9 10

Tactful . 2 4 5 6 7 9 10

Loyal 1 2 3 4 5 7 6 9 10

Honest 1 2 3 4 5 6 7 6 9 10

Ethical 1 2 3 4 5 6 7 6 9 10

Fa.thful 1 2 3 4 5 6 7 6 9 10

Trustworthy 1 2 3 4 5 6 7 8 9 10

Responsible 2 3 4 5 6 7 8 9 10

Thankful 1 2 3 4 5 6 7 8 9 10

Accepting 1 2 3 4 5 6 7 8 9 10

Appreciative 1 2 3 4 5 6 7 8 9 10

Kind 1 2 3 4 5 6 7 9 10

Cooperative 1 2 3 4 5 6 7 8 9 10

Empathetic 1 2 3 4 5 6 7 6 9 10

Compassionate 1 2 3 4 5 6 7 6 10

Friendly 1 2 3 4 5 6 7 8 9 10

Understanding 1 2 3 4 5 6 7 9 10

Loving 1 2 3 4 5 6 7 8 9 10

Patient 1 2 3 4 5 6 7 5 9 10

Respectful 1 2 3 4 s 6 7 6 9 10

Forgiving 1 2 3 4 s 6 7 8 9 /0

Sympathetic 1 2 3 4 5 6 7 8 9 10



ACADEMIC
CHARACTERISTICS

LEADERSHIP
TRAITS

Ca:m 1 2 3 5 6 7 8 9 10 Delegates 1 2 3 5 6 7 8 9 10

Friendly 1 2' 5 6 7 8 9 10 Healthy 1 2 3 4 6 6 7 6 9 1 0

Cooperative 12 3 S 6 7 8 9 10 Enthusiastic 1 2 3 a 5 6 7 8 9 10

Optimistic 1 1 3 S 6 7 8 9 10 Energetic 1 2 3 4 5 6 7 8 9 W

Constructive 1 2 3 5 6 7 8 9 10 Communicates 1 2 3 S 6 7 11 9 10

Disciplined 1 2 3 S 6 7 8 9 10 Committed 1 2 3 4 5 6 7 19 10

Conservativ e 1 2 3 5 6 7 8 9 10 Knowledgeable 1 2 3 4 S6 7 8 9 10

Statistical 1 2 3 4 5 6 7 8 5 10 Tactful 1 2 3 4 S6 7 8 9 10

Social 12 3 4S6 7 69 to Respected 1 2 3 6 16 7 61 10

Adjusting 1 2 3 a 5 6 7 8 9 10 Intuitive 1 2 3 S 6 7 8 9 10

Adaptable 5 6 7 8 9 10 Caurageous 1 1 3 4 S6 7 8 9 10

Controlled 1 2 3 4 5 4 7 5 I 10 Dependable 1 2 3 4 5 6 7 6 9 1 0

Stable 1 1 3 4 5 6 7 4 9 10 just 1 2 3 4S 6 7 9 9 10

Alert 1 2 3 a 5 6 7 8 9 10 Flexible 1 2 3 4 s a 7 19 10

Idealistic 1 2 3 4 S6 7 8 9 10 Cont-ol led 1 2 3 S 6 7 8 9 10

Obedient 1 2 3 a 5 6 7 89 10 Empathetic 1 2 3 5 7 8 9 IC

Loving 1 2 3 4 5 6 7 8 9 10 Ethical 1 2 3 4 5 6 7 8 9 1 0

Organized 1 2 3 a S 6 7 I 9 10 Responsible 1 2 3 6 S6 7 59 10

Concentrates 1 2 3 4 5 6 7 5 9 10 Decisive 1 2 3 4 5 6 7 119W

Listens 1 2 3 4 S6 7 11 9 10 Sincere 1 2 J 4 5 6 7 11 9 10

Comprehends 1 2 3 4 S6 7 8 9 10 Adaptable 1 2 3 4 S6 11 9 10

Studious 1 2 3 4 5 6 7 8 9 10 Positive i 2 34 s I 7 11 10

Reads I 2 3 4 SG 7 5 9 10 Skilled 1 2 3 4 S67 8 1 10

Writes 1 2 3 4 51 7 8 9 to Tolerant 1 2 3 4 5 6 7 II 9 10

Communicates I 2 3 4 SG 7 8 9 10 Performer 1 2 3 4 5 6 7 19 10

Om=

474

7

ENTREPRENEUR
DESCRIPTORS

A iventurous 1 2 3 4 6 6 7 6 9 1 0

Goal-Se :et C 3 3 451 7 8 9 10

Skill *-d 1 2 3 451 7 19 10

Creative 1 2 3 a 5 1 7 8 9 10

Decisive 1 2 3 4 5 6 7 5 9 1 0

Energetic I 2 3 4 51 7 11 9 10

Self-Directed 1 2 3 451 7 11 9 10

Independent 1 2 3 4 6 6 7 5 9 1 0

Maverick 1 2 3 4567 19 10

Strategist 1 2 3 456 7 61 10

Promoter 1 2 3 45 G711 9 10

Dreamer 1 2 3 45171 9 10

Visionary : 4 3 45G 7 SO 10

Mission-oriented 1 2 3 43 G711 9 10

Challenged i 2 3 4 5 6 7 11 9 10

Catalyst 1 2 3 456 7 11 11 10

Positive 1 2 3 4 36 7 11 9 10

Planner 1 2 3 4 S1711 9 10

Organizer i 2 34567 69 10

Innovator 1 I 3 45 1761 10

Leader 1 2 3 4 SG 7 19 10

Prepared 1 2 3 4 51 7 19 10

Risker 1 22222 7 11 9 10

Determined 1 22222 7 SO 10

T h r i f ty 1 2 3 4 5 6 7 5 9 1 0



ADVANCEMENT
SKILLS

Organizing 2 3 4 5 0 7 8 9 IC

Administering 2 3 4 5 6 7 8 9 10

Planning 2 3 4 5 6 7 11 9 10

Producing 2 3 4 5 6 7 g 4 10

Marketing 2 3 4 5 6 7 8 9 i0

Operating 23456784 10

Budgeting Z 14 5 6 7 44 9 III

Evaluating 2 445678410

Communicating 2 I a 5 6' 11 4 III

Specializing 1.5b7R410

Networking 21454711410

Coordinating 244567114 III

Negotiating 2 3456784 10

Learning 2 1 4 5 ti 14 4 I»

Researching ' i 8 ,4 III

Mentoring 2 I 4 `i 11 9 .0

Risking 2 1 4 6 7 8 4 0,

Integrating 1345n-8910

Competing 2 I 4 5 6 01 4 3))

Listening 2 1 4 5 4 1

Innovating 1 1 4 5 I- PI 4

Creating 2 4 4 I, 4 lo

Manufacturing 2 3 4 5 b 7 8 9 10

Visualizing 2 1 4 5 h 7 8 9 10

Imagining 2 3 1 5 6 7 8 9 10

ACHIEVFMENT
RECORDS

Takes Risks

Hard Worker

Self-crganized

Competitive spirit

Quick learner

Generates money

Wins awards

Improved position

Manages people

Selling experience

Created something

Service oriented

Communicates well

Predicts future

Positive attitudes

Excellent habits

Proven performance

Accepts challenges

Eliminates failure

Accumulates wealth

Persistent drive

Teaches others

influential contacts

1 2 3 15 6 4 II

2. 3 1 5 6' 8 4 10

2 1 4 5 6 7 8 9 0)

24456784 10

2 4 4 5 6 8 9 Ill

2 1 4 5 5 8 4 10

2 1 4 ` 9 Ill

2 I 4 ; 6 7 11 4 10

24456'8410

2 14567 14 4 III

2 I 4 5 ti 8 4 1 0

4 14 4 III

2 4 4 5 6 7 8 4 II'

4 M e I I

I ' I 4 111 III

1
1 2 I 4 . 9 I,

I 2 I 4 ' n r, 4 111

1 1 1 1 34 4 III

214 .6 -8410

2 1 I. 7 $ 4 III

1 4 ti 7

Community involvement) L 34 5 ,6 78 9

Highly thsciplined 1 13456711910

SUPER
GOALS

Future growth 1 2 I 4 5 6 7 8 9 311

Self-accepting 1 L I 4 5 6 7 8 9 10

Problem solver 1 2 1 4 5 I, 7 8 9 10

Behavorial

understanding 2 3 4 5 11 7 8 4 111

Successful habits I 4 5 1. 7 II 9 1l1

Justice advocate 3456 784 10

Self-directed 3 4 5 n 7 ?I 9 W

Resists confoz may 2

Independent thinker 1 2

Spiritually aware 2

Close friendships 2

Emotionally stable 2

1456784 10

I 4 5 6 7 II 41 111

14 5 6 7 11 4 10

1 4 5 (I 7 8 4 10

445678,410

Positive values .' 1456711410

Peak experiences 2 I a 5 I, 7 11 4 I 1 1

Full life 2 1 4 5 6 7 8 4 10

Healthy body 2 4 4 5 I. 7 41 4 10

Humorous personality 1 2 I 4 5 11 7 Pi 4 ill

1 2Profound philosophy 1 4 5 h 7 14 4 Ill

Spontaneous reactions I 2 I 4 5 6 7 8 4 III

Loves mankind

Human Justice

12145678910

1 2 3 4 6 7 8 9 10

Helps others I 2 3 4 5 6 7 11 9 10

Autonomous self 1 2 1 4 5 6 7 8 9 10

Realistically onented 2 1 4 5 6 7 8 9 10

Life appreciation 2 3 4 5 6 7 8 9 10

The SQ was created by James W Kunz for use by the II' 3TITUTE FOR THE DEVELOPMENT OF
ENTREPRENEUR ABILITIES. Copyright 1983 All rights reserved No portion of the SQ may be copied, in any

fashion, by any method, without the written permission of the publisher Other self - scoring Career Life Planning

Forms include the OQ Occupational Quotient, tht- EQ Entrepreneur Quotient. and the CQ Career Quotient

Individual copies of any one form may be purchased for $3 00 each or in volumes over 30. ordered at the same time, for

$1.00 each plus postage and handling Please make al' checks or money orders payable to I"EA, Suite :116, 88(40 Blue

Ridge Boulevard, Kansas City, Missouri 64138
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DISCOVER YOUR CQ
DESCRIPTION: The CQ is a self-scoring test of an individual's knowledge in the world of work The 114

test Items were structured around seven career steps from self evaluation to placement.
Individuals cannot only test their own job market knowledge, but they ^an find the
answers to their most pressing job search questions The CQ is useful as a self-directed
learning device as well as a motivational tool for stimulating group discussion in a career
seminar

INSTRUCTIONS: Although this is a knowledge test, try not to be nervous The answers to eaci question are
given beneath each question In some cases, t'iere can be additional Items added to an
answer, but in these Instances, the answer was not expanded due to a lack of space, and
our desire for you to think beyor d the test Sad, but true, an estimated 95 percent of the
population will not know the answers to most of these questions By learning the
answers, you can Increase your chances of becoming more successful at job hunting and
final employment

1 A person wont:rig full time for 35 years, averaging 40
hours/week, for 50 weeks/year, will spend 70,000 hours at
work?

2 What government book has the largest list of occupational
descriptions?

cam'. leuoljedn330 Jo Anuoil-uo

3 List three characterist'cs of selling

asap 1E) imuoD (z) Ailuniniddo (11

4. List five inexpensive government boetts that can provide
you with a comprehensive view of the work in America'

10C1 agl ul pampa
suourdnno Jo SMISIJAIIE1100 pallaps (s) suowInno pup
samsnpui Jo sap( paijissep (91 Janie) 8utJo1dx3 (El 11(x)qpuel4
noonno leuoiminno (z) uoneJoids3 leuolleen330Joj Jinn° (1)

5 What are the five stages of the Job Loss grieving process'

33Uelda33V Is) UOISSaJdaC1 110 gUIUMIlee () Jaliuy (z1 (mac Ill

6 List five future trends that will affect rn individual's career
development in the next 10 years

5111014 1110/4 Ul uotpnpall
(S) SiUNJULU JO UOIMUOITIV iv) sqof amepene of 'Liam Jo AltAns
Janc, (E) sami"Ape lemlioloutpal (z) flunpom uaulom dlOW lit

7. List five successful "Careering" Competencies
BUtwioJiad

IS) luipainmo 1,1 guins% (E) Sutioioaw (z) 8unponnat4 ill

8 List five marketing tools for promoting yourself to an
emi .ver:

JaAPV (s) Jana"! (PI auoyelaial (El mattaajui IZI

9. List five ways of acquiring work skills:

sivatuasq
atunsall(1)

lai)UnIOA
(s) 1110A1 10010S it) satqcjoH (E) saiinp atuoH Iz) a3quagidy

10. List six major components of a successful plan fnr finding a
job

uonDy
(9) auity (5) satumpy (,) ansau (E1 juatupultuo3 IZ1 le00 ill

II. List three follow-up techniques to an interview
iisiA (El lanai tzlauutici ail

i2 List those major factors that ere necessary for gathering in-
formation about a company prior to an interview:

pqPIS (Z11 sailiquenpirsio (II)
IOJIUGD ui3 (pi) aSll lEil

Ap satins Am S (01) quatuannbaJ
alueJ(u3 (6) uoimnp3 (8) satuunooddo IL) sjijauas3 (9) stimung
ISI azIS 191 uotonal (E) spnpom (z) aJnon.qs pruoir sitaliJo Ili

12 List five information facts you need to get in good contact
for a job interview

?son 15) 110,11 (P) Lloi If t J1111 (Z) aufrIsl

14 List fit e things you need to know prior to an interview.
aim

yof 191 suolpan(J is) 3Pla (r) Jamairualui (E) awry 1Z) 41P(I 111

15 What sector of the American economy creates the most
jobs'
sassawsnq Hews

16 What is the major different- between an information inter
view and a job interview"

suntans qof uou puP injssaps uou st MJIAJJIUI uolletu lo)U! ayy

17 How many job openings are there each year, over a
12-month period'

uo ((au 61 pailvtileaupanoun.loajsueu
(El uoilinu £ Z juatua (z) Uotipw z t sqof mars( (I)

18 What percentage of all jobs require college degree'
jua3Jad 10ZI Aluanny

lc What percentage of all lobs available are listed in the help
wanted column of nev ;papers?
jua3Jad 10ZI AluaMj

20. What reason do most people give for not looking for a job?

uowafall

21 List five turning points in person's life that ultimately
affects a career choice

as nods
to glean 151 uaypq3 tyl uollenpeJ9 (E) J310A1(1 IZI A8ell1PW
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118111IVAV Ad03 1S38 1 

(1) Lacks skills 12) Poor manners (3) Bad langtvge (4) Nc ambition 
(5) Poor presentation 

:11.101311J 111011301131 MOIAJalUI *VW aAU Ian 'vs 

Ninety-five (95) percent 
qof inpsaans roj inssanu sum 

await% alp moms sou op ermine go( Jo allirsuaarad PRIM 'Ls 

(1) Punctuality (21 Attendance (3) Production (4) Rebolonships (51 
Following instructions/rules 

11,110^ sapwood situ urn .9s 

75 80% 

maws 9-s rasp qtrya qo(s tillOOJIII 
Pa"Id ac AIPPOSJOU ue 11110111Jad paiI0Idusatin Austu mos' 'SS 

(1) Crime (2) Stress131 Discrimination (41 Illness (5) Alcoholism (6) 

Family disintegration 

:luaus 
- Aotdwaun vim paltriness uopsry twos ',gnu Liu sers PS 

111 Economic secunty (2) Recreational 131 Educational (4) Medical 
(51 Social status (6) Family (7) Mobility (8) Communications 

:paAosduta Supq p sluauaq soften aAU isn es 

111 Video tape (2) Magnetic tape 1.11 Role playing (4) Information 
interview feedback 

:map-maul us so; lumina Jo spotuatu no; pn 'ZS 

(11 Getting foot in the door (2) Network contacts (3) Clarifying Job 
requirements (4) Learning about the company 

imaprapury uoststuropry us Jo usuaafqc upon aqs ale pqm 
Fifty (50) minimum 

zikstuado qof auo pup try 
saps° tat aiptu try paths noA 11113 2113 auotidaps Aunt' MOH OS 

95 rejections, 4 into. views, and 1 potential offer 

isuoturauos ausnsar 001 qinorqs 
ntansiarydwa ilutpuu Jo saaueqa wntutulw rnoA ass pubis 

(1) Medical (2) Psychological (3) Attitude (4) Behavior (5) Situa- 
tional (6) Employment history 

:410M pig) low op aidoad !sous imp noun up st 
Five six weeks 

alstrass atp puu cry alp) II saop luos mos' 'LP 

(1) Employment agencies - 8.9% (2) Newspaper ads - 9 9% (3) In- 
formal - 74.5% (41 Other 6.7% 

'IS 

'61t 

issalsom nips align 
iq palm sputum lianas qof poen moqs gastrulas loop miss .9si 

(11 Friendships (21 Goal setting (3) Achievements (4) Skill iden- 
tification (51 Competency development (6) Positive feedback 

:lissom ;las punts of sham -.Au stryi .59 

(1) High school (2) Business school (3) Technical school (41 junior 
college (5) College (6) Graduate school (7) Correspondence school 

(111 Seminars (91 Workshops (101 Books .:; Apprenticeships (12) 
Menton (13) Experience 

dlustuias so; %samosa, softru asp isn 

(11 Employment agencies - 12.2% (2) Newspaper ads - 13% (3) in- 
formal - 63.4% (4) Other 10.5% 

ipa1p0A1 .111103 anlq 
Aq pasn spotuato lianas cprinotp Amp %puma, saop wqm 

Forty (401 percent 

passasansp 
-sad aqs paw 03USOM &IOW wpm uaw 'oqof nom us Es 

(1) Physician (21 Minister (31 Professor (4) Psychiatrist (5) Lawyer 

looqn mammal arynbar imp tato( situ ion 

(1) Accountant (2) Engineer (3) Teacher (4) Forester (5) Librarian 

:aadiap allaUO3 Strai,-.MOJ 34/160.1 imp 11.10( aAU Ian 

'et 

oP 

(1) Cosmetologist (2) Policeman 01 Programmer (4) Buyer (5) 
Drafter 

:Amps p susaA one agnbni ItR11 sq0( aAU len 'es 

(1) Carpenter (21 Machinist (3) Patternmaker (4) Meatcutter (5) 
Firefighter 

Strytrysit nomads atinbar :NI an( aAU NI/ 'SS 

11) Secretary (2) Electroplater (3) Locksmith (4) Typesetter (5) 
Cashier 

'1601182nPa 1008 n OR allnbai INV av son ce 
(1) Bartender (2; Guard (3) Dancer (41 Blacksmith (5) Mode' 

:sustrydtp soaps gllq a arynbas sou op stip mot aAU je 
(11 Transfer (2) New position (31 Own business 

:mons atta annual try sAsst &btu ton .sz 

(1) Crades (2) Awards (3) C.P.A. (4) Personality (5) Motivation (6) 

econunendations (7) Tests 

:ennui 
uospape mamas mu try sasn a:lama a slops; 10m m aqs sari 'as 

(1) Self assessment (2) Life stage analysis (31 Occupational infor- 
mation (4) Alternative match (5) Searching methods (61 Decision 
making (7) Adjustment 

:ssaaord Supaam an try paspsal Wan aye 6. sin .zz 

(1) Historical (2) Functional (3) Biographical 

:1130JOUJ Jo sadAs aasql awepj .ge 

(1) History (2) Current glary (3) Replacement cost (4) Economy (5) 
Budget (6) Supply/Demand 

essollau AJOIVO 1111 ciaLoplusa Os 111111J0d11111 1.10131/1 aAU uryi 

(1) Body odor (21 Dirty nails (3) Unkept shoes (4) Messy hair (S) In- 
appropriate clothes (6) Gaudy ;r.velry 

:jjo sra.topiuta 
tessualool wiry ssyl 110914.1313111J1143 tenosiad xis mush! .ot 

(1) Autobiography (2) Journal (3) Interest survey (4) Values 
checklist (5) Personality inventory (6) Aptitude tests (7) Occupa- 

tional survey (8) Physical test 
most oqn 

luippop le; rtoA dpq um imp gram atIltapmallte mita ion .6z 

Palfull age ul slags an safill 

30,000 

MIMS 
tanopodn33o Lague molt ez 

Fifty 1501 percent 

ZgslwU )OU 1034Od 
qyaa atoms pop oqn quapoto 01 AitAa p IRO 'LE 

(1) Impulse (3) Habit (3) Routine (4) Default 

:11JOOOD Ann mosso auotspap alma atdoad sAmo inoi son .gg 

(1) Job club - 37% (2) He10 wanted ads - 15% (3) amployment 

agencies - 2% (41 Businvas acquaintances - 16% 01 Professional 
associations - 4% (61 Prrstan wanted ad - 0% (7) Resumes - 9%181 

Friends/Relatives - 1% (9) State employment office - 1% (10 
Former Employer - 12% (111 Direct calls - 14% 

yqnp tsof 
Ikqtet lows snausitsa pee s.sallunnu nj salt seauampal 

la pint spogaso gum go( snap Hogs qassasa, loop pus 1g 

$500 - S1,000 

Laailoplusa allasass aqs mai/clam pus Vat 'am 'asprawpa 
of stautanq a Jo; moo Jo alt's asompoadda to q prqm tz 

111 To get the interviewer to like you (21 To give you a job 

Latapsa)iq 
qof s try 3AappO 01 Spa unssodwi pow 0/Al aqs an swim .sg 

A supporting network of unemployed person directed by a 
teacher/facilitator 

Alma qof in :sum 

OI 



59 List the six functions of management

uotteniesg 1918uttaSong
AllotopotOaW 191 Sutuue id (El uotteusonwpv (z) uountue8.10 Ill

60. According to many employment specialists, the last person
to be Interviewcd has the best chance to get the job"

61. Eighty (80) percent of an iceberg Iles beneath the water and
controls its forward movement. What analogous part of our
pe sonality functions In the same way to mowe our
behaviot?
putw snotpsuo3un ayy

62. List three reasons most business fail:

sap Peg 1E) luawa8euew mod izItcle) jo xon (I)

63. List six major characteristics of an entrepreneur.
8UI4SEE (9) att I I Jad WOO

(s) papAnow (g) pautuuataG (El wapuadaput (z) -.A.ttealp (11

64. What organization offers free testing, free occupational in
formation. and free job placement?

JJIAJOS lUZWAOldW3 satv1S

65. Within a 45-year career lifespan, most people will change
jobs about nine times?

66. Most hiring is accomplished on the basis of a general fir
mula, using 10% intelligence. 10% skills and 80% per-
sonality?

67. What a_ t the four steps in building successful philosophy
of life?

stiqeq Intssa)3ns awoJag Ray !tun 331)
-Jeid (9) P1111,10dUlt sapnitoe ptqm uo apt3au (c,-) uoists awes
aqi JAtry oqM spuauj awos putd (z) aq of tueM twA tpqm aftew I (II

68. What are the eight steps in making decision:
PV (61 ssa)3ns to Rtioqtqwd attawls3 (91 aPpaci (L) ateniena

-all (91 slip at.11 taicliatut ISI uotonuiono pa1103 (e) sasiteu
-Jags ay) xusts 1E) stied so azAtiuy (z) waotoid aqt Aptuant

69. List five sources of occupational information

suottewicind wawuJasoo Is) fuvicol ut s>foog Iql sa8sd mottaA
auoticiatai, (E) saliotaanp ssautsng (z) anuetaut Ruedwop (1)

70. List 12 contact sources for potential jobs:

1231PaW 1Z11 luatuJiasoo II!)
sassautsng 101) saauitutenb3v 16) 4)al4319) saiqqoH ILI stiadS
191 suonuanuo3 15) Liam% (v) sqn(3 1E) saltaiaoS IZI 1004)S HI

71. List 14 measurable human aptitudes:

tesisnw (pti 314SWV (£1) atwapuDV (ZI1 ivatumpals1
(11) uondaaiad J0103 (011 uotivutpioo3 toot-puni-aA3 (6) Altiat
-xap mum (9) Atiaotap callutA (h) Teotzap (9) uondaaJad LU103
(SI (CM/S (t) 1101.1.KUPN (El 1E112A (z) aauatittlatut ittauao

72. List the 10 developmental stages of human life:

tiMC1 tot) as, P10 16) PootP1DPV (9) hope lunoA IL) uaaj,
19) uaat-aid (S) pootimo It) A3uijui It) gins (z) onsuaid

73. List the 10 career stages affecting a person's life:

uotnsintil, 101) luawaotag
16) guIlli0M1811uawitwwo:)(L)Iltitouatzadx3 (9) fuotvioldx3 (5)
uonitqllinut fEl itUOH (Z) quig 11

74. Most occupations can be classified
based upon similar worker require
characteristics. What are they?

12 interest areas
As and personality

8ottulopacInv3344,1
flopuanutiylutpial (ii) tutuvoutrwnH (01) suottepow

411033V 16) 2ulliaS1811isisp ssatilsng (LI lotilsnPul 19) Ilmueqaaw
aMpatola (v) stvwtoelllullId 1E1 attnuat3S (z) 311CIPV Ill

11

75 Personality tests, interest inventories, occupational
SJrvevs, and psychological instruments can all predict your
future career and success'

76 Grades in school can predict your future occupational suc-
cess?

77 List six career development theories that explain how most
people find their jobs.

safiets apl (9) spaauieuos
iad (GI 4t1Jitqnd 19) olaJuoJitas (El tuapmv (z) Roleuosiad (1)

78 List those factors that exert a positive influence on career
exploration and development:

steno (Z11 AtinoviAl (111 SallitinliOdd0 (011 SlJpOW
161 uotteJtowapt (9) J)UJiied IL) AJuapuadapui (9) tuawasatqw
(9) tuatuflpni (v) aDuaptjuo3 (C) Attstpa'qo (z) apueiatoi, (I)

79 List five primary motivating drives for explaining human
behavior:

leulalvW Is) ueopioidx3 Ir) 1v14.L 1E) SuIpm (z) i unH (i)

80. List five physical working traits that affect career develo,-
ment:
Sutsueleg 1518unpnol 8t-taas (El 8ui1PuBH Iz) LpSuails (11

81 List five environmental conditions that affect career
development:

ltetton (SI amt.( (SI alacidsowtv (E) spiexeH (zI uotte3o1 (i)

82 List five social climates that affect career development.
pair-Ayala Is)

lennistput (r) uetiettiotlInV (El amotadwo3 1Z1 snointuaAPY (1)

83. List five leadership traits-
tuapttuoD (s)

appaRpaimouN (p) pautichmta (El pautwiatact (z) pates:tow (1)

84 List 10 factors affecting a person's career life pattern:
a)uaStoatut (ill souls loll

sal notclv 161 stsaiatut 191 athsam ILI tuaweiadwai, (9) sanleA
ISI Aolzuosiad (p) tuawuoosug (E) AttpaJaH IZI twiteJnpa Iii

85. Define the term Career Development

11.10M j0 ppom aqt utqom
Aowapt pas ellutuoniset pus sailets apt snoties qiInwto ssed am
se uottJanp inc tlutAppow 'SOW) AUIBUOSiad 1.01M SJIiaPeilni)
qof SUIVIVSU ucin passq suotstJap 8uniew )saJtot.13 fvuonedn)
3o aim; mate 4inpid tewaw 8wdotasap jo ssaawd ayf st it

An individual's career decisions are usually based upon
how his personality characteristics interact with his en-
vironment at any particular stage of life development'

87. What is an Entrepreneur?

atutuas sautsnq v sa8suetu pus SUMO steels ott's omptstput uv

88. List five skills necessary for successful job hunt.
8utpiss0 (S) asnellitsasut I91 samtow (E) sPcaliaW IZ)181305

89. List five marketing concepts necessary to successful job
hunt:

filUlipS (SI SUISI1JaApV IV) 43.1B7S7)1 IC) &Mani iZ) SUIUOIOSOd )

90. List five successful social skills for job searching:

ssauandatJaiddy (g)
flumuidsiopun Iv) Aopcosuodsag 1E) AlsauoH Iz) uonsiadoop (I)

91. List five successful motivational skills for job searching:

a(SI tuapquo3 (v) pautichpsta (E) Riffiqindepv (z, annet)...:us;37:11)

86.
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.8tnipuet4 pue aSesod sniff 'iptio 00. 1$ 10; atup awes aip >e plop° 'oc Jo satunion ti! 10 pea 00.es 
10; posatpind aq dew wio; auo Aug Jo soldop pinmpui luopon0 t.soo3ns :as alp pug luopon0 inauaidan 
-us :Os luarion0 letiopedn330 :Zoo ail) apnpu! SUM; Joann 1214)0 'iatis!iqnd otp Jo uomitu 

-lad uomim alp inoimm 'potpatu due Aq 'uon4sa; due ut 'palcio3 aq dew a j otp Jo uopiod oN paniasal 
'C861 il48pAdo3 vroom 12)1123 watudoi; "tau lamp Aq asn 10j zunx satuaj Aq pouran sent Do atu, 

I AgriIndustrial Informational shifts 
2 Population changes 
3 Technological achievements 
4 T asportation systems 
5 tentative acts 
6 Wars and natural disasters 

Lsaspsys puomodnsso ;Pip sasuanuul suspninj Slight 

50% 30% 20% 

LaaAap allailos (c) 
uouenpull longs, yip (c) afnilli youllue aqs Supads 

pug 1u ,in 'lumina ailnbai sap( Hy suaspd swim 

(1) College placement office: Free (2) State employment office 
Free (3) Pnvate employment agencies 40.60% of first month's 
pay or 10-30% of yearly pay (4) Career consulting 550 00/hour 

(5) Resume preparation. 1100 00 (6) Executive search. 25-30% 
compensation (7) Testing and evaluation. 825850/Test (8) Cor- 

porate oplacement 15% of salary (9) Executive recruiting 
25-30% of compensation 

/a5U11111111111111 1551113 
Jo; mos so alum tuntupsuounuquitu ails an swim 

It is the process of imparting to others, or assimilating within 
oneself, theoretical and experiential knowledge and skills that 
prepare one for survival in future personal, economic, educa- 

tional, and career roles. 

''l1 

11 

11 

i..11011113nlail 155551113 1 111M -111 

Yes NQ 

The amount spent in four years, plus the loss of wages, if In- 
vested over the lifetime of a worker, will exceed the cumulative 
salary over me same period of time. 

mos 
ay; InJOAt aaslap alliff03 III 'Apo 113111101103a JO 'ULM Ul 

(1) More college degrees mean a higher salary (2) If you are train- 
ed for a job, you'll get it (3) Only men have aright to work (4) 

Learning only takes place in se.lools and college (5) If you're a 
specialist, business will come knocking at your door (6) Occupa- 

tions are stable over long periods of time 

:spun so won aqs stuAtu xis son 

(1) Social (2) Calm (3 Optimistic (4) Adaptable (5) Idealistic (6) 
Disciplined (7) Alert (8) Stable (9) Constructive (10) Satisfied 

pumpe.d1 
Amos m lumps yip p 53941013111.111143 JOWL ails ssn 

(1) Attentiveness (2) Adaptability (3) Persistence (4) Curiosity (5) 
Flexibility (6) Sensitivity (7) Rhythms (8) Energy (9) Sociability 

(10) Humor 

paps Pant um MD 
:suawdopAap 

spaunnaduias pfeu 01 I'll 
(1) Reading (2) Wnting (3) Studying (4) Listening (5) Speaking (6) 

Concentration (7) Organization (8) Library (9) Research (10) 
Testing 

:3131103 10 looq3s 
ON ul paassns uouad dpq RIM says smys nor)) on 

(1) Alcoholism - 35% (2) Drug use - 56% (3) Language problem 
-56% (4) Garnishment - 18% (5) Overweight 20% (6) Other 

health problems - 59%17j Arrest record - 25% (8) Prison record 
30% 

'011 

'601 

(1) Knowledge (z) Skills (3) Thinking (4) Character (5) Citizenship 
(6) Wisdom (7) Tolerance (8) Adaptability (9) Relationships (10) 

justice Ill) Courage (12) Personality 

:instuoucoa 
twin MOO voissranpa amps Jo ssuauaq ails unn 

(1) High school diploma 28% (2) Reading ability 85% :3) 
Writing ability 85% (4) Personal appearance 75% (5) Work ex- 

perience - 26% (6) Job training - 28% (7) Skilled experience . 23% 
(8) Job reference 50% (9) Testing 35% 

osuraudd go( 
pallesuAposip uaarz: os asn spAolduta op spoySatu swim COI 

(1) U S Department of LaF4r (2) U.S Department of Commerce 
(3) U S Civil Service Commission (4) U S. Employment Service 
(5) U S Department Health, Education and Welfare 

:uouuuojul Iuoudnsso Jo; 110311110113.11 pabulum aAu son 'ZO1 

(1) Earnings (2) Unions (3) Legislation (4) Training (5) Education 
(6) Population (7) Professors (8) Environment 

:puusap 
pus Arldns iwuolusdnsso asuanum pry) mope; mays gen 

(1) Sensory (2) Exploration (3) Differentiation (4) Recognition (5) 
Identificelon (6) Imitation (7) Acting (8) Testing (9) Integre m 

(10) Implementation 

zallmis) fin p suatudopaap aqs spAtos 
yd aqs uo sassed uouad Pry) aitiodulp aqs am, itilm .001 

(1) To make money (2) To save monly 
:saaAcycua ally saaAoldma mortar Uptii ails axe seym 

(1) Get attention (2) Create desire (3) Picture benefits (4) Prove ad- 
vantages (5) Give testimony (6) Persuade reader (7) Push action IS) 

Postscript 

'101 

Jasul UV fuppas Jana! J5A03 pool spatuap asjs pn 
(1) Government loans (2) Co-operative education (3) Scholarships 
(4) State grants (5) Part-time employment 

:uouranpa Supapriqo Jo; pp pyauvuu 55315505 &AU sin 
(1) Antisocial (2) Pessimistic (3) Radical (4) Destructive (5) 

'901 Disoriented (0) Loveless (7) Hostile (8) Exploiting (9) Hyperactive 
(10) Unrealistic 

:spodosp alla1103 pin 160113, %IMP 83111%13131m093 01 '96 

(1) Status (2) Power (3) Wealth (4) Independence (5) Adventure 

:waned 
suatudopAap 13311* anoA Itypaip man NARA ;AU 11111 '96 

(1) Rewards (2) Working (3) Moral (4) Survival 

:ssasord names aqs ssajp imp sante,. so sapollaps anos self 

(I) Know yourself (2) Condition your body (3) Educate your mind 
(4) Praise the soul (5) Develop positive attitudes (6) Set attainable 

goals (7) Commit to a cause (8) Practice success methods (9) 
Counsel with wise persons (10) Perform with results 

zssassns snot 01 ails ar PIM '96 

(1) Faith (2) Hope (3) Love (4) Romance (5) Enthusiasm 

yspas qof ails ssaj ttln pin suolowa amusod aAu pn 
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IEDRSIERIC
OPERATED BY

44

DOCUMENT REPRODUCTION SERVICE
P O Box 190 ARLINGTON VIRGINIA 222100 1703) 841-1212

COMPUTER MICROFILM INTERNATIONAL CORP

IMPORTANT INSTRUCTIONS
ORDER BY ED NO. (6 digits)

See Resources in Education
(RIE)

SPECIFY EITHER:
Microfiche (MF)

or
Paper Copy (PC)

ENTER UNIT PRICE
(See Below)

ENCLOSE CHECK OR MONEY
ORDER
Payable to EDRS in U S
Funds Check must indicate
the U S transit number of your
banks agency

OR ENCLOSE AUTHORIZED
ORIGINAL PURCHASE ORDER

COMPLETE AND SIGN BELOW
INCLUDE SHIPPING CHARGES

(See Charts Below)

Date

Signature

Title

UNIT PRICE SCHEDULE

MICROFICHE IMF)

NUMBER FICHE EACH ED
1 To 5 (up to 480 pages)

61481-576 pagest
7 1577-672 pages)
8(673 -768 pages)

Each additional
microfiche (additional 96 oases!

PRIc.E CODE
MF01
MF02
MF03
MF04

Pne
$ .97

1.17
1.37
1.57

.20

PAPER COPY (PC)

NUMBER PAGES EACH ED
1 to 25

26 to 50
51 to 75
76 to 100

Each additional
25 pages

PRICE CODE Puce
PC01
PCO2
PC03
PC04

112.16
3.90
6.68
7.40

1.75

1

Phrase Remit To Our
Now Address:

COMM MINORU* 111131NAIIONAL CORP.

31100 WHEELER
ALEXANDRIA, VA. 22204

ORDER FORM

my TO

RILL TO

ED NUMBER
1

NO OF
PAGES

NO OF COPIES
UNIT
PRICE TOTAL

MF PC

TOTAL NO OF PAGES SUBTOTAL

TAX EXEMPT NO

DEPOSIT ACCT NO

VA RESIDENTS ADD
4% SALES TAX

SHIPPING

TOTAL

CHARTS FOR DETERMINING SHIPPING CHARGES
IMMENIM

1st CLASS POSTAGE FOP. .1
1 -'1 4-8 9-14 15-18 19-21 22-27 28-32Microfiche Microfiche Microfiche Microfiche Microfiche Microfiche MicroficheONLY ONLY ONLY ONLY ONLY ONLY ONLY$ 20 $ 37 $ 54 $ 71 $ 88 $105 $1 22

U.P.S. CHARGES FOR
llb 2 lbs 3lbs 4 lbs 5 lbs 6 lbs 7 Ibs 8 to 20 lbs33-75 MF 76-150 151.225 226-300 301-375 376-450 451-525 526-1500or 1-75 PC MF Or PC Mt: or PC MF or PC MI- or PC MF or PC MF or PC MF or PCPAGES PAGES PAGES PAGES PAGES PAGES PAGES PAGESNot to Exceed Not to Exceed Not to Exceed Not to Exceed Not to exceed Not to Exceed Not to Exceed Not to Exceed$1 59 11 97 $2 36 $2 74 $313 $3 51 $3 90 $4 28-$8 90

NOTE Orders lor 33 or more microfiche and all orders for paper conic s :PC. will be shipped via United Parcel Sr IVIC«InIV5S tic!f- r1

flovised June 1963
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2 GF.VERAL INFORMATION

1 PRICE LIST
The prices set forth herein may be changed without notice how* nor any
price change will be subject to the approval of the National Institute of E du
cation Contracting Officer

2 PAYMENT
The prices set forth herein do not include any sales use, excise or similar
taxes which may apc4 to the sale Cf microfiche or hard copy to the Cus
tomer The cost of such taxes if any, shall be borne by the Customer

Payment shall be mad* net thirty 130) days from date of invoice Payment
'Kell be without expense to CMIC

3 REPRODUCTION
Express permission to reproduce a copyrighted document provided he
rounder must be obtained in writing from the copyright holder noted on the
trtlo pp* of such copyrighted document

4 CONTNGENCIES
CMIC she not be liable to Customer or any other person for any failure or
delay m ti peiformance of any obligation if such failure of delay la) is due to
events beyond the control of CMIC incuding, but not limited to fire storm,
flood earthquake, explosion, accident, acts of the public enemy, strikes,
lockouts, labor disputes, labor shortage work stoppages transportation
embargoes or delays. failure or shortage of materials, supplies or ma
chenery. acts of God, or acts or regulations or priorities of the federal state.
or local governments, (b) is due to failures of performance of subcontractors
beyond CMIC's control and without negligence on the part of CMIC, or lc I is
due to erroneous or incomplrte information furnished by Customer

S UAILITY
CMIC's liability if any, arising hereunder Shnd not exceed restitution A
charges

In no event shall CMIC be liable for special consequential or liquidated
damages arising from the prevision of services hereunder

6 WARRANTY
CMIC MAKES NO WARRANTY, EXPRESS OR IMPLIED. AS TO ANY MATTER
WHATSOVcR INCLUDING ANY WARRANTY OF MERCHANTABILITY OR
FITNESo FOR ANY PARTICULAR PURPOSE

7 OUAUTY
CMIC will replica products returned because of reprodui. bon efects or in
completeness The quality of the input document is not the responsibility of
CMIC Best available copy will be supplied

s CHANGES
No waiver alteration or modification of any of the provisions hereof shall be
binding unless in writing and signed by an officer of CMIC

DEFAULT AND WAIVER
a If Customer fails with respect to this or any other agreement with CMIC to

Pay any invoice when due Or tO accept any shipment as ordered CMIC
may without prejudice to other remedies defer any further shipments
until the default is corrected or cancel this Purchase Oriur

b No course of conduct nOr any delay OfCMIC in e.arcising any right he
rewider shall waive any rights of CMIC or modify this Agreement

10 GOVERNING LAW
This Agreement shall be construed to be between .merchants Any question
concerning its validity, construction or performance shall be governed by
the laws of the Slate of New York

11 DrIOSIT ACCOUNTS
Customers who have a continuing need for ERIC documents may open a
Deposit account by depositing a minimum of 3200 00 Oi e a deposit ac
count is opened. ERIC documents will be sent upon request and the account
charged for the actual cost and postage A monthly statement of the account
will be furnished

12 STANDING ORDER ACCOUNTS
Customers who desire to receive microfiche copies of all ERIC reports an
nounced in each issue of Resources in Education may do so by depositing
32000 00 or submitting an executed purchase order The cost of each issue
and postage will becharged against the account A monthly statement of the
mount will be furnished

13 PAPER COPY (PC)
A paper copy PC is xerographic reproduction on paper of the original
document Each pap.; :opy has a Vellum Br istOi cover to identify and protect
the document

U FOREIGN POSTAGE
Postage fur all countries other than the United States is based on the interna-
tional Postal Rates in effect at the time the Order is shipped To determine
postage allow 75 microfiche or 75 PC pages per pound Customers must
specify the exact classification of mail desired and include the postage for
that classification with their order Payment must be in United States funds

OTHER ERIC COLLECTIONS AVAILABLE FROM EDRS

STANDING ORDERS
Subscription orders of microfiche copies of all ERIC reports announced in each issue of
Resources in Education average $160 00 per month

BACK COLLECTIONS ;Postage extra)

Reports in
Reports in
Repotts in
Reports in
Reports in
Report in
Reports in
Reports in
Reports in
lepotts in
Reportsin
Reports in
Reports in
Reports in
Reports in

Research in Education for 1986 and 1967
Research in Education for 1968
Research in Education for 1969
Research in Education for 1970
Research in Education for 1971
Research in Education for 1972 .

Research in Education for 1973
Research in Education for 1974
Resources in Education for 1975
Resources in Education for 1978
Resources in Education for 1077
Resources in Education for 1978
Res :cies in Education for 1979
Resources in Education for 1900
Resources in Education for 1961

AIM/ARM MICROFICHE COLLECTIONS (postege extra)
CLEARIratIOUSE MICROFICHE COLLECTIONS (postage extra)
SPECIAL COLLECTIONS (postage extra)

Office of Educebon Research Reports 1956 65
Pacesettes in Innovation, Fiscal Year 1966
Pacesetters ki innovation, Fiscal Year 1967
Pacesetters in Innovation, Fiscal ar 1968 .
Selected Documents on the Disadvantaged
Selected Doctanents it Higher Education .

Manpower Research: fin/elm for Fiscal Year 1' 8 and 1967
Mar.perwer Research: Inventor/ for Fiscal Year ,d8
Manpower Research. Inventory for Fiscal Year 1969

SPECIAL PRODUCTS (postage included)

Information Analysis Products Btliography 1975. 1977
1978
1979
1980 .

1981

$ 416.05
1252.65
1494.50
1521.67
1775.91
1338.17
1600.91
1673.19
1874.17
1963.76
1871.63
1944.77
2103.53
2128.83
1995.89

:0.168 /fiche
0.200/fiche
0.143/fiche

$ 474.05
169.46
205.49
131.42
391.32
179.89

93.38
52.05
87.84

120.95
43.45
38.93
39.05
39.05
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APPENDIX J

ENTREPRENEURSHIP EDUCATION: ORGANIZING TO DEVELOP
PROGkAMS AND COLLABORATIVE NETWORKS -

INSTRUCTIONS FOR ORDERING
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CIMC POLICIES AND PROCEDURES

TELEPHONE ORDERS

1

Telephone orders may be placed by calling the Curriculum and Instructional
Materials Center (CIMC), Oklahoma State Department of Vocational and technicalEducation. Please have an authorized purchase order number before you placeyour order by telephone. The telephone number to call is (405) 371 -2000, X258.

All telephone orders require written confirmation. To avoid duplication of
orders, mark your order "Confirmation of Telephone Order." Also, pleaseinclude the teacher's name who will utilize the materials for all schoo' anduniversity orders.

PAYMENT

All orders will be iivoiced shortly after materials are shipped. Payment isdue upon receipt of invoice. All check.; "lust be drawn upon a U.S. bank andpayable in U.S. currency. All prices are subject to change without notice.
Shipping charges are added to invoice.

RETURNS

Written authorization to return any material must be obtained from thisoffice. After authorized returned goods are received, credit will be issuedat 100 percent of full list price only on current editions of the materialswhich are unmarked and in resalable condition. All material to receive creditmust be returned prepaid within six (6) months of the date of the purchaseorder.

Items returned to the CIMC that are not in resalable condition or are not
authorized for return will be returned to the purchaser without credit.

After authorization has been confirmed, please address all returns to Oklahoma
State Department of Vocational and Technical Education, Curriculum/Resale
Division, 1500 West Seventh Avenue, Stillwater, Oklahoma 74074. The invoicenumber on which the materials were billed must be included with the return.

DAMAGED MATERIALS

Credit for goods received in defective condition will be 100 percent invoiceprice or replacement of defective goods. This office must receive notice ofdamaged goods within (5) days of the receipt of goods in order for credit to beauthorized. in the event that materials were damaged in shipment, claims mustbe filed against the carrier; the CIMC is not respnsible for damage incurredin transit.

For additional information on ordering or returning materials, contactBusiness Manager, CIMC/State Department of Vocational and Technical Education,1500 West Seventh Avenue, Stillwater, Oklahoma 74074, (405) 377-2000, X 257.

Please include purchase order and all pages of order form. Mail to above addaddress.
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2

CURRICULUM AND INSTRUCTIONAL MATERIALS CENTER

State Department of Vocational and Technical Education

1500 West Seventh Avenue
Stillwater, Oklahoma 74074

P. O. No.:
Date:

BILL TO:

Attn:
Cust. #

School

Street

City StatP Zip

SHIP TO:

Attn:

School

Street

City State Zip

Phone No.:

MATERIAL ID # QTY. TITLE PRICE

Signed

4,U S GOVERNMENT PRINTING OFFICE 1984 -7 7 5 - 03 iv
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