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This bibliography has been compiled as part of a coatinuing series

designed to make information on relevant dissertations available to
users of the ERIC cystem., Monthly issues «f Dissertacion Abstracts
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dissertations on related topics, which thus become accessible in
searches of the ERIC data base. Ordering information for dissertations
themselves is included at the end of the bibliography.
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A NEW WORLD INFORMATIOMN AND COMMUNICATION
ORDER: A NIGERIAN RESPONSE OrderNo. DAB3030486

¢ AxagHA, Kavin CHukwuesi K. PH D. University of Minnesote, 1984,
32pp. Major Adviser. Rchert Lindsay

With the nise of nationalism in the newly indepe: dent states of
Africa, Asia, and Latin &:nerica, a parallel concern or control of thair
economies, communications and cultures was established. This
concern manitested itself in many ways, but crystallized on two mgjor
considerations: the call by these post-colonial states for a new world
information order and a new economic order to replace the ¢ld orders
grossly skewed in tavor of the industrializ.d nations.

This study was concerned with the call for a new world information
and communication ordar and Nigeria's response to it.

The News Agency of Nigeria (NAN) is Nigeria's single most
important response to the call for a new order of informiation and
communication,

Using an integrated technique of data collection--questionnsire
survey, face-to-face unstructured interviews, particinant observation
and library sources.-the study examined ine origin, structure,
operations, and the ssco-political role of the agency as well as the
sacial characteristics of its journalists, the relationship between the
agency and the world agencies and the problems affecting its current
and potential eHectiveness in batancing global news llow and
integrating the African news media.

Because the study conicmplated primarily the main demographic
and social characteristics of NAN journalists, no assumptions were
made and no hypotheses wers tested.

The profile that emerges from he study ic of a press corps of
protessionally oriented journaiists who are well-paid, relatively young

and well-educated but inexperienced. The m
merried and are native to the rural areas of m'.‘m".'nm.f::%m
they entered the news media through ditferent routes, the majority did
%0 through university training in journalism. Yet the majority feels that
& university degree in journalism or in another discipline is
unnecessary 1or journalism work. Thers is disproportionate
representation aiong geographic and ethnic lines, with most
m;:tnh:nt: t%oming from the southern states.

gh the results may noi be representative in isti
sense (92 out of 166 journalists compIZtod m:i r:tin;:tm ca
questionnaire), thay are Important as substantive data concerning an
28pect of communications development about which Itte is known.

THE POTENTIAL OF VIDEOTEX IN THE KINGDOM OF SAUDI
ARABIA: A DESCRIPTIVE STUDY Order No. DAB504843

AL-DAxHEEL, Fawaz MoMamweDp, Pu.D. Wayne State University, 1964,
3B0pp. Adviser: Dr. J. Daniel Logan

This study is a descriptive analysis of the nature and techinology of
videotex, proviging background information on its worldwide
development and applications, but focussing primarily upon the
potential applications of videotex sysiems in Saudi Arabia.

As a background to the problem, Saudi Arabia’s past and current
economic development plang are examined, as well as relevant socio-
cuhural aspects of the Kingdom. Socio-cultural and economic facets
of the country are examined in order to determine their compatibility
with eaxisting or modified videotex systems. Tha nature and
technology of videotex are examined in detail in crder to establish
their compatibility with the existing telecommunication and
irformation technoiogies in Saudi Arabia. The worldwide
devetopment of videolex systems is examined to ascertain which of
the videotex standards and technologies will be most suitable in 1 e
case of Saudi Arabia.

The research entails a mail questionnaire which is analyzed to
yweld the existing leval of video:ex application in the Kingdom, as welt
a8 the respondents’ judgments about what applications wouid be
most suitable for Saudi Arabia. This resea:ch proposes cooperative
public-private sectors investment in the development of videotex; the
current proposal adapts and modified a model proposad for the State
of South Carolina by Garry Powers, a research analyat at the
University of South Carolina. A cooperative public.private sectors
Saudia Arabian Information Resour -e ;ietwark Authonity (SA-IRNA) is
proposed as the vehic'e ol introducing and promoting a national
videotex system The functions of the Information Authority will
inciude the development of a well-organized, large datahase as wef
as videotax sysiems Recommendations are also made regarding
such igsues as the adoption of the Telidon standard in Saudi Arakia

, and tha satablishment of consistant terrinology for usain the

o~

AN ANALYTIC,L COMPARATIVE STUDY OF TELEVISION
SYSTEMS AND DECISION-MAKING PROCESSES IN FOUR
ARABIAN GULF STATES (SAUD!I ARABIA, KUWAIT,
BAHRAIN AND QATAR) OrderNo. DAB42B8SB2

AL-USMANI, ABDULRAZAK S., PH.D. The University of Wisconsin -
Madison, 1984 282pp. Supervisor. Professor Richard G. Lawson

There has been a tendency in the United States to labal madia
systems of the world according to abstract categories like " westermn,”
“communist,” “authoritarian,” etc. Such iabeling has given the
impression that tew important differences exist among courntries
classified under the same categories. Several communication
ressarchers have even suggested that television, especiaily in
developing nations, functions similarly, ignorng diversities thai may
exist among the nations such as differencas of political, social, and
religious structures. Th:s siudy examines four Gul Aradian states
usually considered 1o be hamogenous, sharing nearty similar cutturel
charscteristics Substantial and formative difterances in the TV

systems' structure, politicai philosophies, and decision-making
processes within Saudi Arabia, Kuwait, Qatar, and Bahrain werd
discovered.

Since the study asks how the TV systems in the four states are
structured and decisions are made, direct observation was the best
possible research method. The writer observad and discussed issues
with key parsonnel within sach system.

The study shows that certain differences indeed do exist in the
structuring of the four systems, even though state governments own
all four. That is, each possesses a different modal of operation,
especially with issues reiated to centralization and decentralization ol
authority. Officials in each system perceive television ditferently, and
hence they have ditferent philosophies about how TV can besthe -
usad. The study's findings thus do not support the clalm that
television in developing nations follows similar patterns. Rather, their
ditierent social, religious, and political philosophies result in different
standards of censorship and processes of program acquistion and
production, which can in tum negatively affect program exchange
and cooperation found batween Gultvision and other simiiar Gull
organizations,

GEMOER PORTRAYAL IN MAGAZINE ADVERTISING

Order No. DAB428306

Bames, JuoiTh A.. Pu.D. Rensselaer Polvtechnic Institute, 1984,
217pp.

An analysis of the gender portrayals in magazine ads in 1953, 1§79
and 1983 shows ti1al over the thirty years, the portrayals have become
1833 stereotypically masculine and feminine, but that over the short-
fermfrom 1979 to 1983, they have started to become more traditionad,
# only slightly.

The methodology combines Kenneth Burke's tenars of rhetorical
criticism with content analysis methods. Burke's cluster anatvsis ie
used to index the elements to be analyzed; his structural analysis to
chart changes in them; and his agon analysis to identity overail
masculine and feminine portrayals.

Facial expressions, places and products are analyzed in ads in fve
difterant types of magazines--men's, women's, home. business and
news--for the three test years in order to show changes in portravals
both over time and across markets. Full page ads only are examinsd.
The January, May and September issues wera chosen to adjust for
sessonal advertising changes.

The data provide informetion on the gender composition of ads as
well a3 gender-related patterns in gaze direction and focus. facial
expressions and place and product associations. Resuits vary by
slemeni and magazine category but, in general, support the thesis. Ad
Composition: Men predominate in ads, but less so in 1979 than in
1953 or 1983. Ads showing men and women together and as equals
peak 1n 1979 but then drop off. Expressions; Women predominantiy
look up and smile in th : 1953 ads, have more varied expressions in
1979 and return somewhat to earlier patterns in 1983. Men's patterns
are consisterdly mo 2 diverse. Focus patterns do not support the
thesis. Place: Homa remains more a woman's place and the office
more @ man’s, butin 1879, there is a sharing of both places by men
and women, Products: Domastic and personal care iterns stil remain
more feminine and cars, electronics and financial goods more
masculine. Howsver, there has been a general increase 1n gender.
neutral, no-figura ads for thesa products.



MEDIA EFFECTS AND THE FQRMATION OF POLITICAL
COMMITMENTS CrderNo DAB4283689
Bast  Lane M Pa D Bowling firean Soate University, 1984 201pp.

This study examiesd the differential etects of media on tha
tormation of nolilical comm:tinents dur.ng the presidential campagn
of 1972 Polticai comnutment was corceptualized to include multiphe
aspects of political activities and atutudes The media vaitabies were
separated inihialry into candidate controlled and non-cardidate
controlled souices, as well a5 into the media channels o’ television,
radio, paint, ard interpersonal communication These
conceptualizations were onented toward refining both the political
commitment vanables and the media influence variables lhat are of
concern in mass communication research.

The data tor this study were based on the survey conducted in
Syracuse. New York by Patterson and McCiure. Facior analysig of
relevant data from the Patterson and McClure study provided the
basis tor operationalizing the political commitment and media
varables The polihical commitment variables included political
attachment. political estrangement. care who wins, political interest,
strength of party :ndentification. expec! to vote. and candidate
preterence.

The results indicated that the overali effects of media on the
tormation on political commitments were minimal in comparison to
the effects of socineconomis status and social background
charactenistics The degree of involvemer.(in various forms of medig
was less influentaiin shaping political commitments than was the
perceived influence of media. Several background variables, such as
age cohort. marital status. religion, education, and class
indentification, were significantly related to the forrmation of political
commitments. suggesting that the prevaiiing life siyvies and daociogies
may play a morg influential role in residential camgeiins than the
direct effects of media involvements.

KEEPERS OF THE FLAME: A SEARCH FOR VALUES IN THE
MAGAZINES OF THE CAR-CULTURE Order No. DAB428507

BuLaisoeLL, Kennetw CHanLes, Pu.D. Rensselaer Polytechnic Institute,
1984, 189pp.

*'3 nroduct of a technological society has had a more complete
imnar® =5 - 2iftlure than the automobile of 20th century America.
Accordingly, much has been written about the automobile's role in
American lite Cynthia Dettalbach, in her book /n the Driver's Seat
(1978), identifies four "dream™ categories--youtr., freedom, success,
and pcssession--values that are bound « p with our codective
inagination, and "carried” by the automobile.

The end of World War Il saw the beginning of the halcyon days of
the automobile in America. and the ienewal of tne passionate love
affar of the American with his car. At the same time European sports
cars were imported ininCreasing numbers. Reflecting the growing
nterest in enthusiasts’ cars and racing, Road and Track magazine
~88 established in 1948, madeled after 8ritish motoring journals. it
~a8 soon followed by Sports Car Graphic and Sports Cars lilustrated
(wrhich becamen 1260. Car and Driver).

A content analysis of selected issues of the four magazines from
the aarly 1950's through the 1870's revealed that youth. freedom,
success, and possession, along with two other pervasive themes, sex
and power. are indeed to be found in the enthusiast«' car-culture. As
Keepars of the Flame, the enthusiast-writers vigorously promoted the
automobiie within the context of tha larger American culture and
guwied therr readers to value the behaviors and beliefs heid by the
writers to be “correct.”

The magazines’ view of youth s, for the most part. nostalgic.
Possessicn is classic cars, exolic cars. and desining the unattainah'
Success for the editors was inextricably lied to possession. Freedom
meant, in the early days of the magazines, speed and racing; in the
:ast decade. a frontier individualism that guarded freedom from any
axternal threats to the enthusiasts’ car culture Sex is discussed with
an outdated mixture of shyness and bravado Women are surrogate
automobiles and heings to be feared as they nave the power to deny
‘raedom The magazines ad'nire and desire powear and control over
other man and ~women and over the automobile.

"he eddors use the mayazine as a plattorm trom which to preach
ar Amencanadealism. parhaps outmoded. but strongly helieved

THIRD WORLD NEWS ON NETWORK TELEVISION: AN
INCLUSION/EXCLUSION STUDY OF VIOLENCE
OrderNo. DABS254584

CHnPER, ANNE MESSERLY. P D The Unnersity of North Caroting at
Cravel Hill, 1984 184pp Supervisor: Robertl Stevenson

Probably no single topic in the New World Information Order
debate has generated as much interest as that of negative coverags
=t :he Third World. Numerous studies have shown that violence does
indeed dominate coverage by United States media. But does
“gominance” mean that viclence determines coveragse?

This stiudy looked at the evening news on ABC, CBS, and NBC
bacause of television's importance, as America's national news
meditim, in reporting foreign affairs. After a content analysis o
tatevigion news for the year 1378 was done, the results werd

compared with newsworthy events in the Conflict and Peace Data
Bank to see which ones were iIncluded and which exciuded, this bank
compiles ang scales events in seven categories érom neutral to
conflictive. Discriminant analysis was used to test the hypothesis that,
fer 100 Tnird World countries, the more violent an event, the more
likely it is 1o be covered on network television news.

Results showed that violence had at best a barely perceptible
relation 10 inclusion/exclusion of events. Correlstions between scaled
vinlence and coverage on television were' entire Third World. .052;
Middie East, 01, Africa, .114; Asia, .004, and Latin America, .06. Tha
hypothesis was ot supported.

The inclusion/exclusion method also revealed that 21 countries
got 84 1 percent of coverage. Despite their involvement in
newsworthy domestic and international events, 78 Third World
countries ware virluaily absent from television screens, receiving from
1 to legs than 1 percent of Third World coverage. Egypt received not
onty the most coverage (12.3 percent of the total); it also had tha
highest selection rate, with 86.8 percent of its events included on
lelevreion--compared to 27 percent for the Third World as a whole.

Thus television creates two kinds of distortion; "over"-coverage of
afew countries, such as Egypt, and virtual omission of a great mary
countries, such as all those in South Atnerica. Television seems able
to cover only a few continuing storieg [ his study proposes that thcee
involving the Third World are: tha survival of Israel, the threat of
communism/socialism, and violence in sub-Saharan Africa. Countries
that do not fit into these three stories receive littie or no television
coverage. This study conciudes with suggestions for using the
mnclusion/exclusion method as a means of knproving network
coverage of the 78 negiecied countries.

CENTRAL OR PERIPHERAL ROUTES TO ATTITUDE CHANGE:
THE ROLE OF REPETITION IN TELEVISION COMMERCIAL
WEAROUT OrderNo. DAB422%4Y
ConteTy, WitLiau CLEVE, PH.D  The University of iowa. 1984 172pp.

Supervisors: Assistant Professor PaulJ Traudt, Associate Protessor
‘“hn T. Cacioppo

"his study used Petty and Cacioppo's Elaboration Likelihood

» (1981) to examine the ctects of message repetition and speerd
o! presentation on attitudes toward television commercialg, An
experimen! was designed to evaluate three hypotheses. (1) Civen the
recommendation is personally relevant: moderate ievels o
omenercial repetition increases central route processing, resulting
Enncrease in attitude change for etiong argument commercials and
1 rpuciousness ettect on attitudes for weak argument commerciais,
(2) Extanding, the period prior to central route processing, through an
ncrease in presentation spead, will delay the effects of message
repetition and commercial wearout. (3) i television commercials are
predominately processed through a peripheral route to attituge
change, at least with the first few exposures. the initial attitudinal level
of a quickened televisior commercial will pe higher than the same
commercial presented at a siower pace.

Urider conditions of high involvernent. undergraduates viewed
television commercials 1n which argusnent quahty and speed ot
presentation were manipulated. For these purposes. four television
commercials were produced and incorporated into & two by two by
tour tactorial design. two tor presentation rate (regular or quickened);
two for argument type (strong o weak), and four {6 exposure
frequancy (one, three, five, or s ven) Following exposure 1o the
rominarcial(s), sublects evaluated the product and commercials on
Vanous cngnitive response. athtudingl, boredom, trusiworthiness. and
recajll measures

ERIC
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Resulia revasied that atiitude:: towaid the advertived product were
not affected by soeed of pracentation. The Quiciened commrcuh‘
ey increased initial athtudes (hypothess & 3), noe delayed their
wbsequent daciing (hypothess # 2), indicating that the Increased
presentation spesd dxd not drsrupt viewer processing of these Simple
commarcial messages Results for tha first hypothesis indicated
central route processing of the commarcial messages. Thore was aino
anindication that message repetition (rather than speerd of .
pressntation), was the key 10 message processing ability, producing a
speciousnass effect for waak argumant commercials. It also appear xd
that cogniive responacs were mcreasingly direciad 10wArg the .
commercial tpell (rather than e advertised product) with repetitio: .

EMOTIONALLY DISTURBED AND NON-EMOTIONALLY
DISTURBED CHILDREN'S PERCEPTIONS OF PROSOCIAL
TELEVISED MESSAGES OrderNn. DAB421892

Dumeam, Dona ANITA, Pu.D. The University of Texas at Austin, 1084.
J245p. Supsrvising Professors: James E. Gilliam, Timothy P. Meysr

During the 1970s, adherence to the social learning theory view of
"Idevision’s effect” on children shitted to concern about l.go-rohu
Changes in chikiren's ability 10 process ielevision information (Resves
& Wartela, 1982; Wartelia, 1980). In much of the children and
KX3vision ; ssearch, researchers using a cognitive developmental

per3pective have chosen Pizgetian logical operations as the means
for unaerstanding children's ability to comprehend what they see on
TV (Fabaer, Perioff, & Hawkins, 1982). But, as variables, age and
Piagetian cognitive devalopmental stages may not add as mugh
ingight into children's perceptions of what they see On television ag &
variable concerned with sacial cognition might (Faber et al., 1962).
Role taking, or the ability to put onesett mentally in place of another,
has been suggested conceptuaily (Faber, Brown, & McLeod, 1979;
Wartella, 1980) and methodologically (Faber et al., 1982) as a .
developmental concent directly relaied to children’'s comprahension
ot teievisac material. In additior: to investigating the importance of
role taking in tha comprehension of prosacial televised messages,
this study focused on: the perceptions emotionally disturbed chikiren
deveiop from prosocial content, how these perceptions may differ
from those of non-emotionally disturbed children, and differences n
perceptions within the population of emotionally disturbed chidren.

Data for the study were coliected from 30 rhildren labeled
emotionally disturbed and 30 non-emotionally disturbed children
ranging in age from 6 years 10 months to 13 years. A story from tha
Seiman Byrnes role taking measure and five questions were raad -
each child. Following the story, ®ach child was asked to watch a
videotaped segment from the Mork and Mindy television series ang
then to respond to questions about the program. This information
plus demographic data for esch child and the Walker Prob/em
Behavior identificat'on Checklist for the emotionally disturbed group
tormed the basis for the major analyses of the study.

The canornical correlation analyses yielded strong supporting

evidence for role taking as an in~‘cator of comprehension for the non-
disturoed group Howaver, role \aking did not appear to be as strong a

predictor for the emotionaily disturbed group. Results of the
dmcriminant anaiyses revealed that the disturbed group and the non-
disturbed group responded ditferently to the comprehension
measure. Childran labeled em:.tionally disturbed generally perfonned
at & lower iaved than did their r.on-disturbed peers. Distinct
comprehenmon differences between groups of enotionally disturbed
chiciren were statistically supported. ¢ :

THE RELATIONSHIP BETWEEN SENSATION-SEEKING AND
HORROR MOVIE INTEREST AND ATTENDANCE

OrderNo. DAB421377

EUWARDS. EMILY D.. Pul The University of Tennesses. 1084, 134pp
Major Professor Jack b Hasking

More than any othar mayie genre, harror movies have content
whaich s noticeably pessimistic, tension-arous.ng. fearanducing,
‘nreatening ind unpleasant Yet. the gerre nag historically been an
'mpcrant pat of the film induatry and has conustently boasted
Lornmercial success The pu.pose of th.y study was to dis-over cluen
hehind audence suppart of thi typa of flim The Sensmion-soakmg
theory of Marvin Zuckerman was appned as an explanation for f ()

. PRISONERS, REPORTERS AND THE MEDIA:

audiance interest in Norror movies. A sampie ot Knoxville, Tennessee
adulits were surveyed in a mail Questionnaire, which included
measures of horror movie interest, mensures of movie-GoIng habits,
measures of attitudes toward occuit subjects, and Zuckerman's
(1978) measura of the Sensation. seeking trait, Findings show that
subjects who had a high interest in watching horrgr movies also
scored higher on the sensation-seekiny scale. In addition., sudjects
who indicated a greater precccupation with thoughts ahout rnortality,
8 greater bekel in spiritg and aliens, and were less religiously
orthodox also tende ' to ba more interested in watching horror
movies. Preoccupe . with death, belief in spirits, and belief in aliens
were aiso found to L. . posmitively correlated with Sensation-seeking.

EDUCATIONAL RADIO AND RURAL DEVEI.OPMENT

Order No. LA8S02304

Ema, EMA ADaM JoSAuA Upo, PH.D. The University of Michigan, 1984.
256pp. Chairman: Frank E. Beavar

This study is based on the assy mption that rnedia, particularly
radio, can contribute immensely to rural developmeni even in areas
with rough terrains and isolated communities. The Farm Forum is
perhaps the most comman type of eclucational broadcasting in
developing countries, and is ofter, actively oriented towarda national
poals of development. The use of communication technologies aimed
at providing the rural communities with techniques of crop production
and management are of major consideration in this study,

Inadequate definition of "Rural Development” had been a major
setback to severai rural projects in developing countries. Some have
defined it as tha establishment of industries, more government
agencies, mass education, deurbanization and/or decentralization of
national projects. The geéography, economy and traditions of any rurg.
com 1unity are vital to the success of any development project, but
these factors are often left out of the definition,

Pressures from social classes, political and religious groupe have
“" "ulted in the setting-up of inappropriate priorities, unworkable
= «d Objectives, corruption and politi~al and economic instabilities.
Such conditions are ve.y unfavorable to developmant projects, as
exemplified in this study of UNESCO experiments in Senegal,
Tanzania and Ghana,

Iradequate tacilities, limited tunds, inefficient statf and ghor
communications systems are major Jethacks in any developrment
program. immense cultural differences and mass illiteracy are
hinderances to faster. paced reveiopment. Over the years, experience
has shown the need for a strong field organization and constant
contact between the radio instructors and the forums. Occasional
visits, workshops and inter-forum or community projects can provide
channels for the contacts. Communities must assume major
regponsibilities for organizing the forums. The program formats could
vary, but depend on the level of literacy or general awareness of the
targzet audience, as well as the program contents.

This study is intended as a case study. Itis hoped that through
reading these pages, one can extract usable ideas from the
exprriances of the Senegalese, Tanzanian and Ghanaign
sxperiments, and sdapt tham o similar situations

THE ROLE OFf
IN AGENDA-SETTING
Order No. DAB428243

FARNSWORTH, KENT ALLEN, Pu.D. The University of lowa, 1984. 268pp.
Supervisor: Professor Don D. Smith

SPECIA'. INTEREST GROUPS

The mass communication theory commonly referred 1 ag agenda-
setting postulates that the general public learn from the mass media
which public issues to consider 'mportant. Agenda-setting scholars
have generally examined thig P-oposition by measuring the araount
and type of attent on yiven particilar issues by the medis, followed by
assessments .1 the salience these issues hold in the public mind.

This study hygothesizeg thaca portion of the news agenda
originates with spec-al intaras? Qroups who have becoma skilled at
presenting their causes to raporters ang editors in such a manner as
to attract ne.i-a attention. Thesa greuns presume thal they can
infiuence both an "issyes agenda” (the issues prasentad by the
Tedia) and an “aitiudes agenda (the aititudes reflected in that
coverage) by proparly presenting their cases to reportars. The study
hy: ,thesizes, howevar. that these groups ara able 1o influence the

5" ueg agenda, but fal g influence any athitudes 4g-nda which might
.‘auDEElf




Using maximum security prison inmates at tre lowa State
Penitentary as tha special :nterest group, the study assesses tho‘
atutisdes of thrs group on penal issues, on prison life and on media
coverage of tha pnson. Using cooriantation tachn:ques, it then
compares these attitluds 1o those held by lowa reporters, editors and
naws directors on tha name 138ues 1o 155e8S similanty /dissimilanty
lowa news contant 1s examined to de rming how muc_h attention
prison 1ssues recave and what attituc: 2s are retlected in prison news.,

The study finds that aithough the  ditudes of inr ates and
reporters are simifar on certain human rights issues, they are
dssimilar on prison conc'itiong issues Consistent with the hypothes:s,
the content analysia reveals that :nrnates succeed in establishing an
“is3ues” 4 jarda with the media in that prison issues do receive _
sigmificant coverage, hut fail to estabiish an 'attitudqn' agenda that is
reflected in the content. Instead, the attitudes found in prison news
closety paraliel those hetd by the reporters who produce tha news.

PREACHERS, PRESS, AND POLITICS: THE MEDIA CAKREER
OF A CONSERVATIVE SOCIAL MOVEZMENT
OrderNo. DAB422840

FieLos, Ecro ELLEN, Pu.D. University of Oregon, 1984. 411pp.
Adwviser: Donald R. Van Houten

This disseratation examines how three New Christian Right
organizations were portrayed in major national news media from ‘
June, 1979 through September, 1981. A qualitative content analysis
was used to deveiop a set of descrintive categories of coverags in the
New York Times, the Washingion Po&, Time, Ncwwook US News
and World Report, CB3, ABC, and NBC. These calegories indicatw
how the movement was both legitimated and delegitimated in that
coverage. Comparisons batween media type and over time show how
themes in New Christian Right coverage developed. Research on
journalists’ work routines and on naws organizations is combined
with theories of mass media's relationship to social structure 10
suggest explanations for the thematic patterns in the coverage.

The movement's leaders and followers were usually deligitimated
whiie the ove: all political effectiveness of ihese groups often was
portrayed as substantial. Theory-based expianations for this paradox
M2 presented. A functionalist, integrative explanation suggests that
the content of the New Christian Right's program violate poiitical and
religious norms while the techniques of the movement were
consistent with nluralistic politics. A critical, power explanation
contends that "pluralism™ 18 a disguise for a "depoliticized” politicad
reaim. The New Christian Right had attempted to "repoliticize
morality” thus threatening that reaim. The movement was depicied as
sffective on tecnnical grounds. but not generaily kgitimate in a

politic” * culture characterized by the mgenony of non-substantive
poitic i discourse.

POPULAR RELIGION AND THE IMPERATIVES OF
TELEVISION: A STUDY OF THE ELECTRIC CHURCH

OrderNo. DABS0368
Franki, RazeLie, Pu.D  Bryn Mawr College, 1984. 309pp.

Religious broadcasting by evangelical fundamentalist
rQanizations is not & new phenomenon. What is new, many critics
argue, is the size of the commercial investment and the ciract politicat
mobillzation undertaken by certain prominent members of the so-
cailed “electric church.”

To date, scholars have examined several related aspects of the
electric church, such as the conflict betwean American
evangelicalism and modernity and the relationship between religicus
beliefs and political behaviors. There has been na discussion to date
regarding an appropriate irame of reference and sociological
classification of this phenomenon. Therefore, | discuss and analyze
the concept of the electric church as a new social institution, in order
to develop e sociological framework for assessing the implications of
this progany of popular religion and tele visi: 1,

Trus dissertation examines the impa-  ~f televici,n on religious
messages 1t begins by formulating the .ypothesis that the electric
churchis a hybnd institution carsisting of structural elements from ita
twn forebears..urban revivalism and the medium of talevision. Nt
eramines ine graowth. ard formulates an ideal type, of rpan
revivalism (Chaoter 2). and it details the imperativea of talavigion as an
nshitution (Chanter 3)

In croer to characterize this new institution. a content analysis was
prepared and carried cut (Chapter 4) on a sample of 48 programs ot
representative leaders of the electric church--Oral Roberts, Robert
Schuller, Rex Humbard Jimmy Swaggart, Jerry Falwell, James
Robison, Jim Bakker. and Pat Roberison This content analysis
reveals significant changes in the electric churcn's program
rmessages and persuasive appeals (Chapter 5) when compared with
those of urban revivalism Furthermore, the analysis documents the

slectnc church's transformation of the traditional ritual of fundraising
(Chapter 8).

This study concludes (Chapter 7) by highlighting thea salient issuas
raisad by its analysis of this new institution.

COMMUNICATION AND CULTURE: A Q-METHODOLOGICAL
STUDY OF PSYCHO-SOCIAL MEANINGS FROM
PHOTOGRAPHS IN TIME MAGAZINE Order No, DA8423248

GoLoman, IaviN, Py D. The University of Jowa, 1984. 335ppn Co-

Supervisors: Professar William Stephenson, Professor Al'vert O,
Talbott

In keeping with the theoretical and methodological subjective
science principles as articulated by Stephenson's Q-methodology,
this dissertation posits an empirical humanisticaily oriented approach

© to tha study of communication and culture. Cultural understandings

were arrived at in tight of inherent factor structure created by the

| individual himsaif, ra- her than on categorical, logizal explanatory

grounds. Unlike the __jective mode in communication research which

| deals with the products explicitly produced by and delivered over the
. mass media, this study attended 1o the implicit, rich underlying
- subjectivity and the creative nexus of excess meanings reache d in

relation to selt-reference, feelings, and known laws,

The impetus for this study came by way of historian Christopher
Lasch who argues that tha changed relationship between private and
public spheres has fostered the development of a narcissistic
character structure in American culture. Moreover, the historical
decline of the family, bureaucratization of the private sphere, and a
therapeutic sensibility has eroded the competence of the ordinary

person and subsequently this has weakened the seif.

With Lasch's thesis in place as abductory, the corcourse was

' p'aced directly into the mass media via Time magazine. A Q-sample of

sixty photographs was selected, and ten individuals Q-sorted those
items under eight experimer *ally induced conditions of instruction,
which were ag follows: importans 1-ow, upbringing, ideals, personal
problems, real issues, common conversation, class conscious, and
self. By way of Q-techniquae, factor theory, and the methodoloqy of the
single case, ilawful possibilities were expected to mediate.

The initial findings suggested that public matters are worked out in
personal termg, rather than impersonal codes of meaning. Moreover,
the dynamic operant factor structure across ce.es pointed to Lasch's
narcissistic culture, but on grounds other than he an.icipated. In eight
of the cases stu.'ied the sef-confirmatory communs. ation hehavior
was problematic ond maintained with varying degrees of difficulty. Tu
gualdy the initial findings. an intensive comparative interpretation of
two cases was undertaken with one of the cases demonstrating &
more self-detached, publicly oriented self, while the other individual
displayed a marked amount of self-absorbed communication
bahavior,

MAKING MEDIA FIT: SHORT-TERN ADJUSTMENT TC A
NEW CONMMUNICATIONS TECHNOL( GY IN A WEST
JAVANESE VILLAGE OrderNo. DAB422911
Houaoay, Duncan Atan, PH.D. Ur:versity of Pennsylvania, 1984,
312pp. Supervisor Ray L Birdwhisiell

This case study examines the process of introducing filmmaking
technology to @ West Javaness village. 1t is asked how this naw
ommunications technolog «/ay made 1o fit the existing social system
in the viliage, not how it might have changed tnat system. The tocus 1s




nus on adjustment to the new technology rather than eftects resuting
from 1S use. Adjustment refers 1o constraints imposed on the
operation and use of the technology and on the situations in which it
sused The method of investigation 18 participant intervention.-
studying the introcuction of something new while in the proce.s of
ntroducing it. Observation is at the microcultural level, focusing on
events surrounding the initial contact with filmmaking equipment.
Interpretaion of the data i1s concernad with the probiem of how
patterns were set for the continuing use of the technology--the
probkem of “calibration.” It is conciuded that through & series of
mcrocultural events, the use of filmmaking technology was made to
Mt ongoing political and economic activity in the village.

The report includes (1) areview of other cases of initial contact
with communications technology, (2) a history of the study viliage
ad description of current institutional arrangements, (3) a
background of research activity at the University of indonesia lsading
'o the entrance of filmmaking equipment iiito the study village, (4) a
description of events during the initial 16-hour period when
fimmaking equiprnent was introduced, (5) atanscript of selected
portions of the camera lesson. and (8) an interpretation of activity
dunng the camera lesson in terms of the concept of calibration. It .
suggested in the conclusion that the approach which stresses
adjustment provides a broader observational field for studies of the
dffusion of communications technology, and that this approach may
be us iy combined with longitudinal studies which stress media
effectx

BROADCAST ADVERTISING SALES EDUCATION: A
COMPARISON OF PERSPECTIVES OF BROADCAST
MANAGERS AND BROADCAST EDUCATORS IN THE SOUTH-
CENTRAL REGION OF THE UNITED STATES

Order No. DAB501501

Hos ke, WiLiam Dawt, Pu.D. Nortn Texas State University, 1984,
1550pp.

The purpose of this study s 1o identity and compare the skilis and
KNOWIGJge Areas INAT are VAIUSDIE TOF SUCCASS IN Broadcast
advertising sales from the perspectives of broadcast managers and
brosdcast educators and to identify and compare to what degree
recent graduates of broadcast-communication, tusiness, and other

majors perform or exhibit thesa skills and knowledge areas as

The opinions of the broadcast managers and broadcast educators

perceived by salected broadcast managers and broadcast educators.

CHILDREN’S UNDERSTANDING OF TELEVISION
ADYERTISING: THE IMPACT OF HOST-SELLING

Kunkiee, Dare Lyman, Pu.D. University of Southern Caiifornia, 1984,
Chairman: Professor Aimes Dorr

This study explores children’s understanaing of telavision
advertising when the advertising coc ignt features the sama primary
characters as those in the adjacer.t program contant. This type of
advertising ig referred o as host-selling. The impact of the host-
selling format is examined by cornparing ¢’ .u/en’s responses to the
same commercials presanted in both a host-selling and normal
viewing (non-host-selling) format. Three dimensions of children's
processing of television advertising which could be affected by the
practics of hast-selling are assessed: ability to discriminant
commercial from program content; ability to attribute persuasive
intent to a commercial; and attitudinal response to commercial
appeals. The role of developmental differances in aii three of these
areas i3 alsc examined by comparing children of two age groups who,
on the bas:s of differences in their general cugnitive ahilities, can be
expected to process this type of advertising differentially. The groups
of children compared were younger chikiren aged 4-5 years and older
children aged 7-8 years.

Results indicated that both age groups were significantly less
likely to dis¢riminatea commercial from program content in the host-
selling than in the non-host-selling conditian. No impact of the host-
selling format was observed on children's ability to attribute
persuasive intent to commercials for either age groun. A significant
interaction was observed on children's attitudinal responsa to
commercial appeals. The older children demonstrated a significantly
more positive attitude toward the advertised product in the host.
ssHing than in ine non-host-salling condition; tha younger children
responded in a consistently positive fashion across the two
treatments on the attitudinal measur2s. Significant age differences
unrelated to t* + host-selling treatment were also observed. The oldes
children’s abuli.y to discriminate a commercial from program content
and to attribute persuasive intent to the commercial content were
both found to be significantly greater than that of the younger group.
Implications of the results are discussed.

(Copies availabie exclusively from Micrographics Department,
Deheny Library, USC, Los Arrgeles, CA 90089.)

MASS MEDIA AND POLITICAL SOCIALIZATION OF
IMMIGRANTS OrderNo. DAB428260
Lez, DoNGSHIN, PH.D. he University of lowa, 1984. 185pp.
Supervisor: Professor Don Smith

This study examines the role of the mass media in the political

were determined from responses to a ¢ i1estionnaire of fifty-six items.
The questionnaires were distnbuted t. e chairs of the departrents
0 arsas responsible for broadcast curricula at forty-two tour-year
uriversitic s listed by the 1982 Broadcasting-Cablecasting
Yearboc. 3ol Taishoff, editor, Washington, Broadcasting Magazine]
as oftering degrees in broadcasting, and 126 broadcast managers
who were randomly selected from the broadcast markats in which the
forty-two educational institutions are located. The response rate was
84 per cent from broadcast educators and 51 par cant from broaJjcast
managers.

Based upon data analysis using analysls of variance, Tukey tests
for pairwise comparisons, and independent ¢ tests, the following
conclusions were drawn. (1) Of the twenty-threa skills and kno “iedQe
areas percerved as valuable to success in broadcast acdlvertising sales,
skills in interpersonal communication are most imporiant. (2) Thera iy
a high degree of agreement between broadcast manage: s and
broadcast educators as to the skills and areas of knowledge that are
valuabie for success in broadcast advertising sales. (3) Broadcast
managers and educators are in general agreement 23 to the
sftactiveness of broadcast-communication education in preparing
students for succe=s in broadcost advertising saies although
broadcast sducators may be ovarty enthusiastic in their agpraisat of
the effectivaness of thes degrea.

socialization of imniigrants to the U.S. More specifically, this study
develops a model for the impact of the mas , media on the (1) politicad
knowledge gain and (2) democratic orientation (support for
democracy) of these immigrants,

A path model examines the mass media impact on the poiitical
sociahzation of immig ants In this model, it is postulated that four
antecedent variables (pre-immigration education. socioeconomic
status. language fiuency and political interest) affect two mass media
use vanables (ethnic media use, media intended for an immigrant
community. and host media use, med:ia intended for ganeral
poptlation) and that the mass inedia use variables in turn influence
the pohtical socialization (pohitic Al knowledge gain and democratic
orientation) of iImmgrants

Major findings include (1) Generally, the direct eifects of
antecedentvanables on political socializanon were much grealer than
their indirect effects via the mass media (2) Among the major
vanables for this study, sot 10economic status had the greatest direct
influence on the politizal knowledge gain of smmigrants. (3) Among
the vanables for this study. language fluency had the strongest
influence on ethmic media use and host media use. while it had the
second s'rongest influence on political knowledge gain. {4) Political
interest was th only variable that did not have any signiicant clirent
effect on pulitical knowledge gain and demacratic onentawan
(9) Ethnic medin use did not wtluence poiltical knowledge gain or
demociatic onentation signicantly in eldlier direction (6) Hnst media
use duectiy and positiely nthvenced political knowlel'ge qgain, but did
not affect democratic anentation. (7) Among mass media. hogt
feievision had the greatest effect on political knowledge gain of
mmigrants



At ESS PROSE: » STUDY OF THE MEDIA PROJECTED
IMAGES OF AGING AN REFLELTED IN CONTENT ANALYSIS
.OF MAGAZINEZS FOR OLDER PERSONS

OrderNo. DAB423083

LogTTeaLE, BrioGET CavHemiNg, Pu.D. City U/, iversity of New Yor,
198 . 320pp. Adviser: Professar Charies Wi, .ick

Thia resaarch is a study of the most salien: continuities and
changes in the way in which contemparary senicr citizens are
sociahized and depicted througn the mass communications media,
specifically in two we'i ¢ stal-ished anct widely circulated magazines
tor older persons.-Modern Maturity, anc 50 Plus (formerly Harvegt
Years, and Retirenient Living,. This content analysis of speciak:
magazines conisisted of the following twelve categories, (and 137
subcate_cries) They are: Leisure Time; Realities of Aging;
Retirement; Value Orisntation, Religion and Spirituality; Daily Living,
Health, Economics, Residential Patterns, Part time Work, Second
Careers, ang Volunteer Activity; Family, and Coping Mechanisms, The
content of these magazines was analyzed using the twelve categories
over 8 twenty year ime period, and th® sampling covered three
dfterent time points in each of these two specially inagazines tor
siderly audences Tabulation of the frequency of appesrance of
vanous category and subcategory items indicated the editorial impact
and socializslion of the readers in the identified areas within this
research study These magazines are addressing the heaithy aged
wh show no visible signs of aging until seventy-five years of age; and
encouraging their readers into positive norms of aging; and
reinforcing that "age is a victory. not s defeat,” using the words of
Ethel Percy Andrus, founder of Modern Maturity in 1958. The mature
market way reviewed by analyzing the advertisements in the later
ssues of these magazines in order to determine the impact which the
graying of America has had on the economic market, which
iraditionally has been concerned with the 18-48 age group.
Determination was made of the at...butes of the Jeaithy and happy
89ed usinp surveys conducted by National Opinion Research Center
{(MORC). This study made it possibie to tabula ~ both continuities ad
changes in the editorial direction of these magazines; the data
revaaied more continuity over time. These magazines have taken on
Quite & heroic lask 10 sociakize the akierty and counter the forces of
Cur 8O3t 30Cty. And enabie readers 10 3ee this ime of their Hie as
£ 8n0d of growth and 1uifilment.

AN EXPLORATORY STUDY OF PRE.SCHOOL AND
ELEMENTARY SCHOOL CHILL AEN'S PERCEFTIONS OF
TELEVISION COMMERCIALS OrderNo. DAS422812
Lome, JiLL LyneTTE, PH.D. Ingiana University, 1984. 100pp.

This study was conducted to obtain information on citildren’s
perr. sptions of television commercials. Forty-eight subjects ranging
tfrom gre-school threugh sixth grade and from four years through
sieven years were selected as subjects Each chilkd was shown each
of three different videotaped commercials spliced with programming.
Immediately after viewing each segment, the subject we! interviewed
by an interviewer who had been trained by the researcher. The
interviews were unstructured and included questions and probing
tectiques that were developed to elicit responses reflecting the
chiziren's perceptions, without introducing biases. The interviews
were tape-recorded and later transcribed. These transcripts were
content analyzed anvi the data generated by this process were
compared across grace/age ievels of the children. Additionally, they
were compared to adults’ perceptions of the same videotapes.

Perceptiong varied across grade/age ievels and the differences in
levels of perceptions were significant. Generally speaking. the
compilexity and accuracy of the perceptions increasad with
prade/age lsvel. The younger children's perceptions were oviity
smplistic and inaccurate, relative to acults’' perceptions.

As grade/age level increased, the complexity and accuracy
ncraas 3 such that those in the upper levels recognized the real
diffarsr. es between prog, amming and commerciais and were ableto
correctly ideatity the prod- :ts advertised and the action in the
commercials The younger subjects did not exhibit an understanding
of the real differences between programming and commerrialg; in
other words, they ofien failed to recognize the selling and
mformational intents. Additionality, they often incorrectly dentified the
Drogducts advertised and the action in the commercials.

AN INVESTIGATION )>F THE INTERRELATIONSHKIPS

BETWEEN PRODUCT INVOLVEMENT, ADVERTISEMENT

CONTENT AND INFORMATION PROCESSING STYLES
OrderNo. DAE 421758

LYNCH, JAMES MICHAEL, PH.D. The University of - uxas at Austin, 1994,
288pp. Supervising Professor: David L. Huff )

This study used conjugate lateral eye movements to infer which
bramn hemisphere dominated in the processing of a forced choice
between a brand advertised with an entirely verbal advertisement and
4 brand advertised v«th a picture advertisement. Conjugate lateral eye
movemaents were also used to classity subjects according to their
gensral hemispheric ‘ireferance or dominance. It was anticipatud that
left-dominant subjects woulkd left prucess their brand choices and that
they would tend to select the verbally advertised brands. Likewise, it
was anticipated that right-dominant subjects would right process their
brand choicer, and that they would 1end to salect the pictorially
advertised b. :nds. In addition, it was expected that "high.
involvement” products wouid be associated with left processing and
with the choice of verbally advertised orands and that "low-
Involvement” nroducts would be 2ssociated with riynt processing and
with (he choice of pictoriaily advertised brands,

Subjects were presented with four forced-choice situations. Each
situation invoived a sclection between two brands, one advertisad
with only words and one advertised with only & pitture Each
advertisement contained both a rational and an emotional appeal.

‘ This proce..ure produced a choice measure for each product type

pius two eye movement measures in responce to two *efiactive
questions about each choice.

The resuits indicated that left-dominant subjects were more iikely

to choice process left than right and that right-dominant subjects

i vaare more likel s to choice process right than |eft. The degree of

association

/83 N0t &s strong as expected; however, suggesting

| inherentd’, ‘erences between the widely used classification techninug
© which was employed and the marketing-oriented, forced-choice oot

i

situation. Both the ieft.-dom:. :ant and the right-dominans subjects

; tend’d to solgct the pictorially advertised brands, although the right.
_ dominant subjects wer significantly more likely to ¢ 0. For product
. mvolvement, no significart relationships ware identified »ith regard %0

ilu‘th« processing mode .

A£and selection.

| THE GLOBAL POLITICS OF COMMUNICATIONS SATELLITS:

ACCESS TO THE ZUSTATIONARY ORBIT AND RADIO
SPECTRUM RESO.JRCES Order No. DAB428622

ManrTinez, LaARRY FrRank, Pu.D. University of Calitornia, Santa
Barbara, 1984. 487pp.

Satellites ar¢ increasingly important meas for communication
information. They derive their information- relaying capabilities
through the use of two outer space resources, the geostationary orbit
and the radio spectrum. This is a study of the cooperation,
compdatition, and contlict between natinns over access to the
orbit/spectrum resources for satellite communications,

Thae ability to create, store, process, and communicate information
is an increasingly important component of a nation’s economie,
military, and societal competence to exist in a competitive
international system. Consequently. as highly efficient disseminators
of information, -:ommunications satelliti~s are important {actors of
nationsl powe:i. The politicization of the International
Telescommunication Union (ITU), the organization charged with
allocating and managing the ortit/spectrum resources, stems from a

widespread e iion that present use of satellite communications
and th‘: orbim\.utrum resources widens the "gap” between the
Highly Developed Countries (HNCs) and the Leas:Devsloped
Countries (1.DCSs) Within an international nagotisting climale
characterized by the call f¢ a New World Information 0r¢er, _thc
asymmetrically distributed ability 1o use satellite communications
transiates to & heightening controversy over access to the
orbit/spectrum resources.
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The controversy centers on how 1o sliocate and manage the
orbit/apectrum resources 30 that ali nations will enjoy futu-e
“equitabie access guaranteed in practice.” LDCs claim that equitable
2ccass is best achieved through a mere rigld planning method that
res. ves on an a prior/ basis portions of the orbits spectrum resources
for (heir use. HDCs favor a more flexible .nanager ent regime that can
accommodate evolving technologies and service requirements. This
is th2 seti.ng as nations prepare for the ITU's 19685/88 World
Administrative Radio Conferences (Space WARC) which will decide
how the orbit/spectrum resourc e will be allocated and managed.

THE IMPACT OF ADVERTISING ON THE LESS CEVELOPED
COUNTR!ES: SOME EMPIRICAL EVIDENCE

OrderNo. DA8503083
Meziou, Fenm, Pu.D. University of Miniiesota, 1884. 146pp.

The impact of promoting a consumerist snciety through
advertising on the eccnomic, social and poliucal Iife of the devgloping
nations has gained in recent years some attention amongp
developmentalists seraching for causes of underdevelop:ian .

There are basically two schools of thougiit on the subject.
Proponents of capitalist-industrial models of economic development
arue tha: high mass consumption is necessary to stimulate
production, attract capital and create employment. Thus the
promotion of goods and services in the mass media will help increase
aspirations for consumption of products and build support for an
urban-industrial mode! of economic devalopment. An opposed school
of thougnt led primarily by dependency theorists argues that the
promotion of a consumerist society in the developing nations is
detrimental to th socic-economic and political stability of thess
nations.

A major limitatio. of these opposed schools of thought in their
explanation of the implications of the promotion of coasumer goods
in underdeveloped countries is that they fail in many cases to support
their claims with hard evidence.

The research reported in thig thesis studies the relationship of
advertising 1o the economic, social and political life of the daveloping
nations. The independent variable stu: lied is per capita advertising
expenditures. The dependent variables studied include: economie
advancement, economic dependence, investment in soclal services,
and political instability.

The reqults indicate that there is no relatianstip between the level
of sdve  ngexpenditures in a developing country and the degres of
economii. advancement, political instability and economic
depandence of this country. However, the findings reveal a very
strong positive correiation between the lavel of advertising
sxpenditures in a deveioping nation and the performance of thig
nation in fuifilling the basic sozlal needs of its citizens.

It is concluded that advertising shouid not be viewed as a direct
cause of underdevelopment. Rather, it is a naturally occurring
economic and soclal phenomenon in nations that have reeched g
certain level of socio-economic advancement and that have chosen to
NCOUrage private enterprise,

CARL MCINTIRE: THE EARLY RADIO YEARS (1932 7O
1958) OiderNo.DAB428391

MuLOLLAND, ROBERT JosER, PH.D. Bowling Green State University,
1984 280np. '

This study describad Carl Mcintire's use of radio and nis
relationships and problems with local stations, networks, and
government agencies during the years 193;-1955. This was
accomphished through the examination of primary sources including
those in Mcintire's radio files in Collingswood Nev: Jersay,

Mclintire started broadcasting his Sunday evening religous
services from his church in Collingswood, N.J., 'n 1935, over WPEN,
Philadelphia. He would continue until 1945, Mcintire's Sunday
morning religious services were broadcast over WCAM. Camden,

N.J . starting in 1938 and continuing until 1949 He was removed from
both stations when the selling of radio time tor religion was
discontinurd His removal resulted in complaints to the FCC and in
courtaction Mclintrre attempted. starting in 1942, to oblain free
religious time on the networ..s NBC Blue, NBC Red, CBS. and Mutual.
for the Amencan Council of Churchas His actions were met with
conthcts and mited suctess

Conclusions. (1) Mcirtire has been using radio for over 50 years
and his place in the history of religious radio has been overlooked.
(2) Mcintira's concept of freedom of speech for radio, limited only by

existing libel laws and which would lead hiin to conflicts with the FCC

and the courts, in regard to tl.¢ Fairness Doctrine in the 1960's and
1870's, had its beginnings in the 1830's on WPEN, Philadelphia.
(3) Mcintire had been a controversial figure on radio and used his

se. 0ns on radio as an advocacy to present his views on loc sl and

nalional issues before the start of "The Twentieth Century
Reformation Hour™ in 1855. (4) The idea of Mcintire purchasing radio

time aside from his regul:ir Sunday services, which would have its

culmination in 13855 with the start of " The Twentieth Century
Reformation tiour,” had its roots in the 184’ in local political and
religious battles.

A STUDY OF FACTURS RELATED TO THE USE GF .AOTION
PICTURE i ..MS BY PUBLIC SCMOOL TEACHERS

OrderNo. DAB425332
NERDEN, JOSEPK TAFT, PH.D. Yale University, 1953. 371pp.

This study was concentrated on 2« school distrits in Connecticut
which, on the basis of a short questionnaire to pubiic school
principals, appeared to have the basic essentials for conducting
classroom motion picture programs.. These essentials include
adequate 1.0tion picture projectors, a coordinator of audio-visual
education in each school, adequate funds for the purchase of filme
and favorable attitudes on the part of supervisors and administrators.

tJuestionnaires were mailed to all public $chool teachers in the 24
towns. Approximately 39% responded with usable replies. On the
basis of answers to two key questions, teachers were divided inte
non-users (22%), moder.te users (39%), and users (39%). Answers 1
ol of the remaining questions were tabulated in these three groups.

Resuits. The q: 'stibnnaires of the film-userr showed greater
proportional frequency of film use than those 6/ .he non-users in
respect to such items as: familiarity with availabie films and film
catalogues, number of films previewed for showing, number of timeg
disappointed when film was not available, used greater numburs of
fimstrips, saw more films in the school auditorium, used more fikms
passed ajong to them by other teachers, reported more help from the
school audio-visual coordinator and the school system audio-vieusl
director, had access to an educational film library in the town, were

. able 10 darken the classrooms, reported availability of a projecter

~ when needed, and reported the greatest number of factors which tondd
to encourage classroom use of motion pictures and the fewest factors
which tend to "“der them.

- Agreatert  ortion of fim.users than non-users were gradustes
from teachers <olleges and had participated a number of times in
audio- visual workshop sessions.

The study reveals that more motion picturas are usad by
kindergarten aid grade school teachers than by junior and senior
high school teachers. In grades 7-12, film-users were concentrated
among teachers of social studies and science.

A number of teachers and their principals were selected for
personal interviews, in order to further determine why teachers
working in similar environments ditfered in the extent to which they
u9ed motion picture films in classrooms. From the interviews, it
appeared that flim-users wvere highly cooperative teachers who were
inclined to assume additional responsibilities both in the school and
in the community. Further, film-users appeared 10 be the teachers
who conducted student.centered classrooms, were accustomed %0
using all kinds of learning resources, and who tanded to be the
leaders rathes i1 n the followers.




A STATUS STUDY SURVEY OF POSTSECONDARY
CONSQRTIA IN THE UNITED STATES IN 1982, INVOLVED
IN THE OFF.CAMPUS DISTRIBUTION OF EDUCATIONAL
MATERIAL VIA TELEVISION OrderNo. DA8428672

Niemeven, Dani€L Crarces. Pu O Urnivarsity of Colorado at Buulder,
1884. 196np. Director: Professor Robert E. deKiefter

There is a great deal of activity in the area of televised instruct!on
at the postsecondary level Several demugraphic, social, economic
and technological developments have occurred in the nast few years
that have contributed 1o a new awareness of the roie of educational
technology in the di tnibutic i of pestsecondary educational materials
to students off campus Hundreds of colleges and universities have
formed consortia to deal with this developing electronic technology,
and hundred more are see'ung a4 model to follow.

Thig survey of postsecondary consortia in the United States
involved 1n the off-campus distribution of educational materials via
lelevision was conducted in two phuses.

Fhase one involved locating the consortia throughout the United
States and obtaining accurate. precise information on the name ang
'ocation of each consortium.

Phase two involved questioning thess consortia for :ne purpose of
obtaining basaline data concarning thaeir size, organizaionci
structure, mission. technoloyy. funding and budget. _Curmnt
snroliment and recent growth were analyzed by relation:tup with year
established, coverage area. range of services, and sources ot
funding, full-ime administrator and type of membership. _

The study localed 71 active consortia in the United St.ates. offering
more than 2,000 courses to more than 100,000 students in 1982.

Significant positive associations were found between "Iargo
current enrollment” and “wide coverage area,” between Iflrgl
current enrollment” and " wide range of services avanleble. between
“racent growth™ and "wide coverage area,” betwean "recent growtt:
3nd “wide range of services available” and between “recent growth
and "tunding trom an outside source.”

VERBAL FEEDBACK AND THE ACQUISITION OF
INFORMATIOf ' FROM INSTRUCTIONAL FILMS

Order No. DA85038486
Novak, GLenn Davio, Eo.D. Norihern lllinols University, 1984, 1945p.

Research regarding the effect of positive and negative feedback
upon learning has had contlicting results. In some contexts, praise
hes been found to be a faciiitator of learning; 'n other situations,
reproof “as been equally or more effactive. To date, no research has
been concucted which studies the relationship between oral
feedback from an instructor and the subsequent acquisition of
information fre, ) instructional films, The resea.ch problem i thig
study was to determine if such a 1aiationship did exist and,
secondarily, to determine if subjects differing in anxiety level acquired
significantly different amounts of information from films.

The subjects for the study were 290 undergraduate colleya
students from 12 intact classrooms. Each ~tudent completed a short
anxiety questionnaire that yielced a nume: cal index of general
anxiety. Subjects then viawed one o: two short ingtructional films on
motion picture aesthetics. Immediately following, a 20-item objective
test over the film was given. Two days later, feedback treatment of an
atificial nature was administered by the researcher in the form of orsl
praise. oral reproot, or no feedback. Praised subjects were told that
they had done extremely weil on the first test. Reproved subjects were
told that they had done quite poorly. Cantrol groups recewved no
feedback. Immediately after the feedback, subjects saw the seccnd
film and took another short objective test over it.

Statistical analysis of the data rev2aled a significant difference in
the post:test means between the praised and control groups, with the
prased group Scaring higher Reproved subjects scored
ntermediataly. Suujects rated 'ow in anxiety scored higher than those
ratead high in anxiety. No irteraction emerge between teegdback
reatment and anxiety

Verbal feedback from an instructor has an influence upon learning
inthe college classroom This study demonstrates the nature of this
ntluenca on the acquisition of specific information from instructional
1ims. Educators who use hims in the classroom should be aware ot
the possible impact of their comiments upon subsequent learning from
those films. The conscious application of positiva feedback and the
reduchion of anxisty in the classroom are instructional strategies for
enhancing learming from films.

MASS COMMUNICATION FOR NATIONAL DEVELOPMENT IN

NIGERIA: ANALYSIS OF CONTENT AND STRUCTURE
OrderNo. 018428119

Osore11E, BASSEY £, Pu D. Howard University, 1984. 326pp.

This study hinges on the cuncerns that the Nigerian press ought t
participate fully in the processes of its nation's developnient by
providing information designed to enhance mutual trust among ethnic
Jrouns and ultimately th promote national integration in the country.
Theories of mass me wa and national development, tha study posits,
shuuki set a framework for the identification of basic human needs,
and the dire~'ion of mediated communication that could encourage
the satistar. .on of such needs at all levels of developrnent.

As a cenlerpiece in a continuing search for appropriate roles of
the press in development, the study rests on the author's proposition
that unless Nigenia uses its media to raise naiicnal consciousness by
placing emphasis on the human aspects of development, it may not
be able to develop much else--politically and economically.

The study argues that the eurocentric concepts of development
and the paradigms often associated with development
communication are no more than a ot of values drawn irom the
universalistic slocans of “free enterprise” and that these concepts
and paradigms can neither measure the performance, nor prescribe
the proper roles of the press in a devaloping nation like Nigeria.

To stir up any observable changes n the effort of the press to
create a community of shared interest.-a process of social integration,
the study conceptualized the term "develapment” in the light of
Nigerian experience and d eveloped some communication indicators
that touch upon the basic human needs of t.*9 igerian people.
including thosa living in the rural areas, and *.at are useful in gauging
the effort of the press to promote national :nte - 2uon

Through Content Analysis Method, the deve( ypment news carried
by the sampled newspapers was eramined quan‘tatively to determine
the degree to which the press participated in the nrocess of
integration. By thisindex, the quantity of developmant information
was significantly low. The study finds the Nigerian media rather
parochial in ccntent and sectional in outiook implying that the
process of integration i3 yet to begin in Nigeria.

“TERRORISM AND THE MED!A: A RHETORICAL CF'TICAL
- ANALYSIS OF THE "CRISIS$ IN IRAN"

OrderNo. DA:503089

- PaLmenToN, PaTRICIA Rusy, PH.D. University of Minnesota, 1984.
"~ 318pp.

Taking the position that the rhetoric of terrorism is in large art
created by those responding to it, the author of this study ~rdlyzed
television news coverage as one such response. Specifically, thig
study exarnined television news coverage provided by ABC and CBS
News portaining to the taking of American hostages in Iran in
Novamber of 1879, utilizing a rhetorical critical perspective and
methodology. Results indicated that the coverage provided by these
two networks differs in emphasis and development, yet the
perspectives put forward are complementary. CBS focused atiention
upon determining cause for these cvents, placing causation
predominantly within the United States. Concern over causation and
control developed into assessments of effectiveness of the U.8.
Administration, In CBS coverage, control in Iran remains clouded, yet
Administration actions appear to be merely reactive to controiting
iranian forces, Lack of control js placec in implicit contrast to the
possibility of etfective action through military intervention. ABC News
portrayed events as primarily caused by situational factors in ran,
with the U.S. Administratlon appearing to act responsibly In the tace
of uncontrolled forces. ABC shows a confused picture, and appasre
1o embark upon an effort to find the assumed order in the siuation n
ABC's depiction are many contradictory themes, reinforcing ti
sense of confusion. The lack of order inherent in the confusion
reinforces the search for a way to regain order, and once again
military action appears as a feasibie alternative because of 1ta
symbalic, rhetorical value. Both CBS and ABC portrayals are
consistent with terrorist rhetorical strategies: (o cause 8
reinterpretation and a questioning of the astablished order, ad to
erthance the possibility of institutional overraaction.
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ZABLE TELEVISION AND THE FIRST AMENDMENT
Order No. DASS0 18864
PanSONS, PATRICK Rosent, Py D, University of Minnesota. 1984.

B8pp.

This study considers the history of legisiative and judicial decision-
making with respect to cable television and the First Amendment,
sxamines the various models of First Amendment rights that have
been proposed tor the medium, and finally recommends a Full.
Protection Model that provides an equitable balance between the
rights of the cable operator and those of tha communlty.

Thae first part of the study briefly traces the development of cable
television and cable television regulation. It examines F.C.C. and
congressional consideration of First Amendmant issues in the
regulation of cable TV. A detailnd analysis of federal court decisions
concerning the First Amendmvint status of cable foliows. The analysis
suggests that in the Congress and in the courts, an early, unified
perception of cable a3 a non-meadium provided justification for strong
reguiation. Subsequent deterioration of that perception has ledto a
growing concern about cable's First Amendmaent status, but no singie
m 4el of constitutional rights has been uniformly accepted.

e second part of the study outiines a theoretical yardstick for
the ineasurerent of cabie rights models. The yardstick requires a
balancing between the expreasive rights of the individual and the
colective right to open markeiplace of ideas. The principal modets of
cable rights--the Print Model, the Broadcast Modet, the Public Utility
Mode, and the Public Forum Mode!--are then considered and found
incapable of the necessary balancing of rights. Fingily, & Full-
Prosection Model is proposed that would provide for such balancing
by permitiing Hmited state conitrol over cable based on the medium'’s
unigue physiesl and sconomic characteristics.

AN EXPERIMENTAL INVESTIGATION OF THE RELATIONSHIP
OF SOME MESSAGE AND RECEIVER CHARACTERISTICS ONM
COMMUNICATION SUCCESS OrderNo.DAB421248

Prrra, Dennig ANTHONY. PH.D. University of Maryland, 1933, 242pp.
Supervisor. Gary T. Ford

This dissertation was designed to explore the advertising effects
engendered by some message and receiver characteristics in radio
advertising and their impact on communication success. The
dissertation employed a 2 x 3! experimental design in which two
independent variables. message typo (assertion versus implication)
and repetition {1 versus 2 versus 4 exposures of a message) were
variad while two covariates, the receiver's cognitive style and
involvement with the advertised p.oduct category were assessed post
hoc. The deper.dent variables used in the study comprised arange of
cognitive effects thought to resuit from exposure to advertising. aidod
recall, unwided recail, and three types of beliets, verbatim. conceptual
and inferential beliets.

This digsertation investigates mass communication success. an
area of interest tor both the Federal Trade Commission and
advertising practitioners. Futhermore. the dissertation resolves,
conceptuslly, the differences between two positions in the marketing
literature, advertising risieadingness and advertising success, and in
s0 doing, provides a more universal perspactive than either of them.

This dissertation begins with an ar.alysis of unsuccesstul mass
communication and the importance of studying its causes. it also
highlights needed research in the area which justify investigating the
research variables,

The experimen consited of several stages. The first stage, the
piot stage. invoived refinement of the adverlising stimuli, ptocedures,
and materials. The second stage involved collecting data on the two

covariaies: cognitive style and product involvernent. The third stage
consisted of exposing 148 male and female subjects to tha
experimentsl treatment.

Twenty research hypotheses were tested using multiple
regression, multivariate multiple regression and between variables t-
tests. Results of the analysis supported several hypothesized effects
of the independent varinbles and covariates Repetition appeared to
have a significant etfect on subject aided recall and unaided recall
Wit regard to the belief measures. repetition had a signiticant
relationship 10 verba'm and conceptual beliets Involvement showed
no sigruficant relatic ships to the dependent variables Cognitive style
had a significant etfect on Lonceptual beliefs.

Several relatior ships among the dependant variables ware also
mvestigated N wes found that both conceptual and inferential belels
werg relpts? o0 hat they were unrelated to verbatim beliefs.

STAR DISCOURSE AND TELEVISION: A CRITICAL

APPROACH Order No. DABA2178%9

Rexves. Jimmie LYnN, PH.D. The University of Texas at Austin, 1984,
251pp Supervising Professor Horace Newcomb

The first section of the dissertation addresses critical issues
surrounding star studies and television. Adopting a cultural view of
communication, stardom is treated as a compiex phenomenon with
institutional, textual and social dimensions. A critical framework is
then proposed that inciudes a functional definition for stardom and a
star taxonomy. Blending the theoretical work of Richard Dyer with the
socioiogical serm ~lics of V. N, Volosinov and M. M. Bakhtin, the star s
defined as the m _Jiated human discourse of an in~ividualized social
type--and as such the star represents a strategic socio-ideological
woridview. Television's role as our culture's central processor of
social reality is also discussed, and the television medium is
conceived of as 1 vast signifying domain in which a number of
signifying arenas both intersect and interact. A taxonomy is then
develope. ' . i sugpests the foliowing categories for television's
diverse population of star figures: star presenters, star personalities,
stiar performers, star characters and star consteliations.

In the sacond section, this framework is demonstrated with star
discourse analysis of prominent figures from television's prime
signifying arenas. For example, in this section Walter Cronkite,
Jorinny Carson and Archie Bunker are treated as canonized stars of
long-range relavance. Other star figures subjected to in-depth
analysis inciuds David Letierman, Muhammad Ak, Howard Cosell and
Me. T. Finally, in the closing chapwer, an agenda t0 guide star studies
i suggested.

A CONTENT ANALYSIS OF EBONY'S AND LFFES 1988-
1948 REPORTING (N BLACK CIVIL RIGHTS MOVEMENT
issues Order No. DAB424767
Sapeumm, VaLerie Stepnanie, Pu.D. Onio University, 1084. 98pp.
Direcior of Dissartation: Dr. Guido H. Stempei li|

This analytica! content analysis discusses the contributions of the

- coverage of civil rights issues between 1955 and 1965 to the

respective success and failure of Ebony and Life, two general interest
pCture magazines.

News-picture articles are the basic unit of analysis for the study.
The coding proc.edure is the placement of content into predetermined
categories: Event Coverage Picture Stories, Featurs Pictura Stories,
Portraits Environmaental Portraits, Confrontation Picture Stories, and
Afterm:s  Picture Stories. if pictures were mentioned in the "Letters
to the Euitor” column they were coded as to whather the writers of the
letters were for or against rivil rights movement issues presented in
the magazines,

Evidence showed that, Life contained more pictorial coverage of
civil rights events than Ebony. This appeared to be due to the fact that
Life was a weekly and it increased its proportion of coverage. Life aitso
carried a higher proportion of pictures with violence against civit
rights demonstrators than Ebony. Ebony had a higher propartion of
pro civil rights issues in the "Letters to the Editor” columns than L¥e.
The Event Coverage Sicturs Category and the Feature Picture Story
Category contained more picture stories than the Portrait Category in
both magazines. ‘

The proportion of Confrontation and Aftermath Pictura Stories in
L#e did prove to be higher than those in the Environmental Portrait
Category. in contrast, the proportion of the Confrontation Picture
Story Category and the Environmental Portrait Category in Ebony was
siightty higher than those in the Atermath Pictura Story Category.

MASS MEDIA AND DEVELOPMENT IN SUDAN

OrderNo. DAB419874

Sio AHMED, ABU Bakr AwAD, PH.D. The Pennsylvania State University,
1984. 244pp. Adviser: Thomas W. Benson

The purpose of this thesis is to examina mass media and
developmeant in the Sudan. There is a general consensus that mase
medis are important in developing countries. This dissentation is &
new case study which attempts to analyse the hisiory and
development of mass media in modern Sudan. It refiects a general
overviaw in using media for change and in the sarvice of
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modernization and progress. It questions the reciprocal relationship
between media and society, the function and goals of the role of the
media In development. t suggests a new IGRA "Ricite” model of
development based on education and religion with socioeconomic
msues of democratzation and participation. A support for the mode! is
tound, and a reconceptualization of the change process is proppud.
We argue that change is a perception that starts within the individual

The centrai focus of this study is the contemporary development of
mass media in te Democratic Republic of the Sudan. Several
connecting th nes have been put forth to explain the pattern of
developmant. Assumptions established about mass media were:

(1) people look at mass roedia for messages that can tiansiorm thel
lives and (2) mass media serves as an agent of rainforcement rather
than an agent of change. o

Historical development is reviewed, the present situation 18
summarized, and mplementations and nbservations regarding future
developments are made. The study confirms among other things, the
use of broadcasting effectively in education and advances a propussl
for the Open University in Sudan.

The study seexs to build upon what is known about the role of
comimunication in economic and social development in the
geveloping countres It also introduces theories of development and
then proceeds tc a description of newspapers, periodicals, tilms,
rad 10, talevision. news agencies, satellites, imported material and
media content of state controlled media that was virtually complete.

Since September 28. 1983 (21st of Dhu Al Hijjah 1403 AD),
islamization and development of other cultural policies were
announced by President Numeiri of Sudan to promote national
entity The new laws establish security and justice in ail their
dimensions. by thoosing to make it their special purpose to help find
ways out of poverty 1o a decent lite through co-operation and
surance of a developmental society The media can be effective In
creating awareness, interest and favor able attitudes by their immenes
power to attract and hold the attention of millions of people ahout the
imlamic da'wah and recent Shariah enactments in the country.

it is hoped that this study will open avenues for further research
which will eventuaily lead to more access to knowledge in
development of human nature, participating in building the Sudanese
nation.

A MODEL FOR DEVELOPMENT OF A
TELECOMMUNICATIONS SATELLITE NETWORK FOR
ADMINISTRATIVE, EDUCATIONAL AND OTHER PURPUSES
N A PRIVATE ORGANIZATION Order No. DAB429890

Sreng, ALLEN RiCHARD, E0.D. Andrews University, 1964. 127pp.
Cheirman: Edward A, Streeter

Problem. While large organizations such as fedaral and state
governments and large commercial corporations have expended their
resources to take ad «antage of communication satellites, private
organizations with mors modest means have not been provided with a
plan for utilization of this new technology. The purpose of this study
was to design a model for development of a télecommunications
network which private organizations could uss 10 create their own
lelecommunications satellite n iworks.

Literature was reviewsd to provide a perspective of the history and
devdlopmant of satellite technology. 'wo telecommunication
networks already in operation by privata organizations were visited
and & report about these networks provided concrete aspects of
in# nnect systems,

- model for the development of a satellite natwork was then
recommended with specific notes on potential areas of opération and
administration. The model was validated by a jury, a panel of experts
n the field of satellite communications, who provided comments with
their o-7alu ations.

Conclusion. Telecommunication satsllite networks ware shown to
be successtully operatad in two private organizations and are known
lo be in a developinental stage at others. A simple stap-by-step
procedure, as recommendad in this study, would be heipful to other
organizalions interested in developing a network. Tha Seventh-day
Adventist Church. object of this model, with its muli-faceted
operation of administrative offices. schools, hospitals, printing plents,
tood tactoriag, broadcast stations, emergency preparedness units,
and approximately 3000 local churches in the United States could
benafit from having a telecommunications network and ahould
ommance planyior developing an Adventist Tele~ommunications
Network

umneg way, the conclusion that telew
specific type of coping strat for the reducti j

strain, the theory developedeigythis researchcgrc;, o eceived role
supported with this sampie of respondents. Ther
bptwpen perceived anomia and measures of fan
viewing. There did appear to be a
role-strain and selected measures of esca
the contingency variables were controlied
analysis, there was hitle change in the str
Howpvar. when the total se.mple was divi

ANALYSIS OF INCIDENTAL LEARNING VIA TELEVISION AND
THE RELATIONSHIP BETWEEN RETENTION AuD INDIVIDUAL
CHARACTERISTICS OF AGING ADULTS

Oider No. DA8428710

SToKES. Launa CHrisTING, Pu D Tre Flonda State Universily, 1984,
157pp. Major Protessor: Dr.iary L. Pankowski

The purpose of this study was to find what proportion of main and
subordinate ideas aging adults remembered after casually viewing a
television documentary. This study investigated the proportion of
main ideas and subordinate ideas recalled immediately and one wesk
later and the change between immediate and delayed retention. This
study aiso examined the elationships between the aging aduft's

ndividual characteristics and the immediate and delayed retention of
main and subordinate ideas.

Fitty-five aging adults between fifty-two and eighty-nine yuars of
age were participants. Eighty percent were females, and twenty
percent were males; their previous educational attainment level was
above average.

Participants viewed a commaercially-prepared television
documentary in a casual setling. A propositional analysis scheme of
the program's narration was used 1o designate main and subordinate
ideas. Cued-recall tests were developed and contained 5 items
measuring main ideas and S items measuring subordinate ideas.
Immediately after the program was viewed, participants were given
the first cued-recall test. A week later, participants took a different
cued-recall test,

Results indicate that there is a statistically significant difference
between the immediate recall of main ideas and the immediate recali
of subordinate ideas. There is also a statistical difference between the
delayed recall of main ideas and the delayed recall of subordinate
deas. Although more main ideas and subordinate .Jeas are recalled
immediately than one week later, the results of this research show no
statistical ditference between immadiate and delayed retention.

When Stepwise Regression was used to analyze the importance of
the independent variables age, socioeconomic status,
meaningfulness of content and material, attitude towards television
and previous education, only education vaas stati<tically significant,
This variable explained 28% of the immediate main idea retention and
19% of the immediate subordinate idea retention. Previous education
cxplained 20% of the main ideas and 13% of the subordinate ideas
recalied one week after viewing the documentary.

ROLE STRAIN, ANOMIA, AND TELEVISION VIEWING: A
PRELIMINARY INVESTIGATION Order No. DAB427708

STaeETER, SANORA KAY WaTERS, PH.D. Oklahoma State University,
1984. 125pp.

Scope of Study. The present research was designed to empirically
test_a theoretical conceptualization of prosocial television use, A
basic u nder ying assumption was that individuals within society
experiénce numerous structural constraints and respond to these
constraints in either of two ways: (1) they perceive anomia and non-
normatg‘ve adaptive behaviors emerge or (2) they perceive stress and
hormative coping strategies emerge. Specifically, the research
examined the following areas of interest: (1) fantasy television
viewing as a form of adapting to perceptions of anomin and
(2) escape television viewing as & form of coping with perceptions of
strese. It further considerad the role psyc vo-social resources as
contingency factors mediating those two relationships. A strat/fied
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HISPANICS. THE MASS MEDIA, AND POLITICS:
ASSIMILATION VS. PLURALISM Order No. DA8410803

Susanavi-VeLrz, Feoemco ANTOni0, Pu D The University of Wisconan -
Madison, 1384. 357pp Superwisor Protessor John T. McNally

This work investigates whether, for a sampie of 165 Mexica_m‘ 125
Puerto Ricans, and 110 Cubans in Chicago, (a) exposure to Hispanic
and Anglo mass media s reflective of an assimilationist or a plur_a}ht
process, and (b) if exposurs to such mass media influences political
knowledga of, and participation in, Am: -ican society. Of particular
interest 18 *he analys:s of similarities and Jifferences in thase _
communication and political processes among the three Hispanic
groupsin Chicago. .

The independent vanables are sex, age, proportion of years in the
US, education, English language reading ability, and Spanish
language reading ability. The dependent variabies are (a) four
measures of exposure to Anglo mass media, (b) 8ight measures of
axposure to Hispanic mass mecia, (c) two measures of dependoncy
on Hispanic radio ang TV for information about the Latino qqmmumy.
(d) anindex of political knowledge. and (8) an index of political
participation. Secondary analysis was performed, using hierarchical
regression, on data from a 1977 stratified cluster probability survey of
Latinos in Chicago.

The findings indicate that exposure to the madia is often 2 function

of a combination of ditf arent viriables for each Hispanic group, but
that there ig a general assimilationist process in Latinos’ increased

exposure to the Anglo mcdia and diminished exposure to the Hispanic

medis.

The findings regarding poiitical procasses indicate that contrguung
for the independent variables: (a) Hispanic and Angip pr!qt media
have sigriiicant positive influences on Puerto Ricane’ political

knowiedge; (b) Hispanic print media have a significant influence on
thess Latinos’ poktical participation; (c) the Angio print media 2iso
have a significant influence on the political knowiedge of Mexicans
and Cubans wha are US citizens, but the Hispanic print media does
not, and (d) Hispanic radio has a positive influence only on the
poiitical knowledge of Cubans who are US citizana.

CAPITALIST MODE OF COMMUNICATIONS,
TELECOMMUNICATIONS UNDERDEVELOPMENT AND SELF.
RELIANCE: AN INTERDISCIPLINARY APPROACH TO
TELECOMMUNICATIONS HISTORY AND SATELLITE
PLANNING ON A PAN-AFRICAN SCALE

Order No, DAB503372
Sv, Dewsa Jacaues Hamis, Pu.D. Howard University, 1984. 838pp.

This dissertation addressag tha following two fundamental issues:
(1) To whatextent is the underdeveiopment of Black Africa's
telecommunications sector a consequence of telac ommunications
growth and expansion in the Western capitalist worid, and
particularly, Western Europe? (2) Why are the present
telecommunications planning strategies undertaken in the African
countries inadequate? In order to tackle these issues, It is suggested
that a single analytical framework base.) on historical materialism
which includes a periodization of te:lecommunications history in pre-
colonisl, coionial and post-colonial times, Is the more appropriate way
to mvestigate telecommunications underdevelopment in Africa. Fowr
major conclusions are suggested by the study: (1) In pre-colonial
times, the first revolutions in the art of transmission emerged in Black
Pharaonic Egypt and in Black Africa through cave paintings, drume
conveying coded signals, and writing systems; (2) during the colorial
pariod, telecommunications tachnology was primarily used as a
means for economic expansion and military subjugation; (3) the post-
cotonial erais characterized by the Western multination !
corpotations’ control of the national markets and the maintenance of
outward-criented patterns of telecomrnunications traffic in Black
Africa, (4) The telecommunications planning strategies impleinented
in Africa under the leadership ot Western capitalism aggravate the
continent’'s economic and technological dependency. It is
recomraended thal plans rooted in the unequal international division
of labor must be completely reversed by the African countries if they
want to achieve socio-aconomic and technological self-reliance.

: OF MEDIA
THE ITV THRILLER: THE INTERACTION
SYSTEMS AND POPULAK CULTURE Order No. DAB405452

TANKEL, JONATHAN Davip, Pu.D. Tha University ol Wisconsin -
Madison, 1984, 270pp Supervisor: Protessor ConR. Le Duc

\sion programining has been exchanged since the
begT:l\en:\gs o Fv?\zn%na! television systems Through the ng\gtgen-
fttas. the Unied States was the dominant exporter of te nysuonm
programming to the worid. Countries such as the United »r_.gdn
aiso engaged in program exchange on 8 minor scatq. Amtci:n
program export was modsied on the export of theatricM mo |

pictures in terms of rationaie and mechanics. _Exchanoe by the Unied
Kingdom was different in context and mechanics. espacially the
export of programemwng by the companies ot lndepefwdent Television,
the advertiser-supported television service created in 1854. Thrqm
the nineteen-sixties, the major companies of lndepeqdent Tehvu_ﬂon
sxporied programs throughout the world..but the major emphass was
on penetration of the United States, both in network sales and
syndication. Associated TeleVision (ATV) wa_s.the ljeader in sales 0
the United States through its American subsiciary, Independent
Television Corporation ([TC). ATV concenti ated on the sale of
musical variety series and film action series. The jatter came to be
calisd [TV Thriliers. This thesis documents the production of the TV
Thrillers by ITV, the subsequent export of those series to the Un}ted
States, and the impact of that production/export on the domtnc
audience, In 80 doing, the thesis axamines theories of international
program flow as expressed by Shiller, Varis and Nordenstreng and
Jeremy Tunstall. These scholars view international program fiow &3 &
“one-way street,” from industrialized nations to the Third World. By

| examining the process of program exchange between two

industrialized nations, the concept of a "mutual media advantage” is
proposed 8s a madification of the generaily accepted theory of
imamationsl program flow.

PATTERNS OF MASS MEDIA EXPOSURE AMONG ADULTS,
'HIGH SCHOOL JUNIORS, AND SEVENTH GRADERS

( Crder No. DAB428308
| WALKER, JaMES RoBeRT, Pu.1D. The University of owa, 1984, 285pp.
Supervisor: Professor Samuel L. Becker

The most common mears of identitying mass media consurars
has been by the use of demographic variables. In this study. tts
" researcher used Q-type factor analyses to identify types of ma: 8
media consumers. Separate Q-type factor analyses were run for
axposure to seven mass media (television, motion pictires, r :dio,
recordings, newspapers, magazines, and books) ar

Xnosure to
88 categories of content within these media. Separ; Iy ses were
run for three groups of respondents (116 seventh r 107

juniors, and 121 adults) located in the Waterloo, !

Analyses of exposure to the 86 cateqories of ‘dia content
dentified the following types: for the seventh grade, .. amale
Readera, Male Newspaper Readers, Male TV Watchers, Female
Newsraper Readers, Upscale Country, General TV Watchers, Male
Movie Goers, and Non-News Readers: for the juniors, Cable
Television Watchers/Newspaper Avoiders, Newspaper Readers,
Black Females, Adolescent Male Interests, Female Movie Goers, Non-
Fiction TV Watchers, Female Adolescent Readers, and Entertainment

. Tetevision Watchers; and for the adults, Newspaper

. Avoider/Entertainment Watchers, Newspaper Readers, TV

Homemakers, Young Male Movie Goers, Country Listeners, Action
Entertainment Watchers/Readers, Entertainment Watchers,
Sports/Businesspersons, Upscale Readers, and Male TV Waichers.

Using demographic variables as independent variables, regression
andlyses were performed to identify the strongest predictors of the
.nass media tactors produced by the Q-analyses. Sex and age were
the most frequent significant predictors,

Correlations were run between the factor scores for the mass
madia content factors highest in violent content and perceived
violence in sociely. These weore compared to the correlations
produced between twn incividual media exposure variables (total
lelevisicn eaposure and exposure to violent telewision programs) and
warceived violence in society. For the adults, the two mass media
factors highest in violent content were more strongly correlated with
perceived violence in society than were tha individual media
variables.
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BEING-IN.THE.BODY: A REFLECTION UPON AMERICAN
SELF-MEDICATIOM DRUG ADVERTISING
Order No. DAB423808

WALCH, BaRBARA Pu D The University of lowas, 1584. 412pp.
Supervisors. Professar Jarnes W Caray, Professor Donovan J. Ochs

The primary purpose of this dissartation is to construct a broad
overview of the evolution of seif-medication drug advertsing from
1776 through 1980 as it has amerged from the interacting forces of
tha drug and advertising industries, goverrment regulators and the
congumer/public. A sacondary purpose is to refiect upon that
conatruction in light of the critical thaory of ivan llich and to relate
that reflection to the culturally bound e~ erience of being in-the-body
or smbodiment.

The history of seif-medication drug advertising illustrates the
processes postulated by lilich's theory that in the course of modern
lite the individual has become increasingly dependent on mass
produced goods and servicas and increasingly less autonomous. The
drug industry was seminal in combining the power cf increasingly
potent products and increasingly effactive persuasive capabilities.
Drug products were earliest of the medical and scientitic advances
which have allowed humans increased control over the body Drug
advertising was tha first lo portray the body as an object to be
managed, dominated and controiled. If, as philosophers contend, the
human I8 alvays in a balance between being and having a body, the
history presented here suggests that in the reairm of drug advertising
during the 20th century there has been 1 bias in the direction of
presenting the body as an object or possesion which one Nas.

HISTORY AND ANALYSIS OF MEDIA CONTROL IN |RELAND
1923 . 1983 Order No. DAB425150

Woooman, Kigran, PH.D. Southern lllinois University at Carbondale,
1884. 483pp. Major Professor: Dr. Sharon Murphy

Revolutionary ideology makes few plans for the stable peace on
which its activity is predicated. The irish ir: the 1920s were alone
responstble for the conditions that would determine the qu ality of ife
that political freedom now made possible. Social control was, and
continued to be, the dominant consideration. In exercising the rights
of free citizens it became the policy of church and state to curtail thedr
snjoyment on the fearful grounds that their exp’oitaticn might lead to
abuse. First, for moral reasons, then, for political purposes, freedom
of expression was restricted by a form of censorship that was, with
the passage of time, tc grow progressively indefensible as
understanding deepened of the nature of man and the furictioning of
hig institutions.

This work examines the maral, political and intellectual climate in
which occurred the changing conditions that governed
communications over the period. It portrays the statutory and societal
measures that sought to control literary output and conlemporary
media performance. it presents an outline of the history of
governmentintervention in the conduct of the national broadcasting
sarvice's handiing of news and features in general, and the veporting
of events in Northern Ireland in particular. It considers the
wmplications of the redefinition of individual respansibility for moral
action: as a result of new directions in theology taken by tha Catholic
churcti. It reviews the probiems of reporting terrorist activities which
arise when government nolicy is at variance with the protessional
obligations of the journalist o provide for an informed elactorate.

To Jelermina the genesis and operationalization of moral and
political censorship aver the period recoursa has baen made to those
organy of public opinion which considered th 2 shaping of public
stttudes as part of their responsibilitios. A contrastive history of the
vgor of the prohibition on alieged indecent and obscene literature
and of the exclusion of political terrorists from the airways s further
reviewad by questionnaires and interviews. The church's new
affirmation of personal responsibility for choices is contrasted with
the limitations impased on them by the government. In light of
ncreases in range and improvements in ddfusion, censorship, in
refand. it will be arqued. contains wit un it the elements that make its
dscomposition the .nevitable outcuma of its own effectivenass.

LIBERATORY EDUCATION CURRICULLM IN TY
PRODUCTION FOR INNER CITY YOUNG ADULTS
OrderNo. DA85014Q7

Zaccarol, Denise Marie, PH.D. The Union for Exparimenting Colleges
and Universities, 1984. 32pp.

A curriculum for teachers of inner city young adults on the
production of TV programs about community issues. Thig bookiet
describas liberatory education methodology and techniquas for
‘eachers and students to use video in order to analyze and retiect on
themsaelves and their community. It details a liberatory education
methodology which allows students to think mora criticaily about the
situation they are in and allows young adults to be involved in the
1s8ues of their community. it describes a learning process that opens
up information which then allows students to transform the worid to
benefit their lives.

This curriculum is designed for a semester class in beginning TV
production lesading to a completad TV program. [t axplains how to
Chooee a topsc and a style for the production. It presents iteme one

will need to teach this clasas and distribution outlets for the finished TV
program.
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