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: indi y ionship between
. EACHERS' . amore complete indication of the degree of relationship
AN EXPLORATORY INVESTIGATION OF T thinking and the media in the home of the pre-school child.

PERCEPTIONS OF THE UTILITY OF A TEACHER'S GUIDE Plan of the Study. A sample of 129 students entering first grade in
FOR GUIDING INSTRUCTION FOR A TELEVISION SERIES ON a middle class, suburban town were tested on the Torrance Scales of
SKILLS ESSENTIAL TO LEARNING Order No. DA8303945 Creative Thinking, Figural Test, Foz:m.A. A follow-up questionqaire )
iana Uni tv. 1982. 305pp. i was sent to the parents qf these chlld‘re'n. Results of the questionnaire
Anois, MaRrY FraNces, Ep.D. Indiana University, . pp provided six scores relating to the child's access to, usage of and
Chairperson: Dr. Carl B. Smith degree of appropriateness of print material and of nonprint material in
This study examines teachers' perceptions of the-usefulness of an the home. The children were then tested on the Otis-Lennon Mental -
instructional guide that accompanies ThinkAbout, a sixty-program Ability tests. . . ] ‘
instructional television series on skills essential to learning. The Analysis of data included simple analysis of variance, Pearson
perceptions are reported as issues that best describe the patterns of product-moment correlations and step-wise multiple regression.
perceptions. These issues provide information that can clarify what Conclusions based or this analyses were: (1) Creative fluency,
makes a quide useful in an instructional situation. They also provide i’:'e'rdzil‘%.dog?ﬁfgzisyngn%ogﬁcl}%neo:hlr;lg'r;gi:zﬁ sngnmca(r;t)lyc ]
IRES a & ; - ; medi e home; reative
gz;g:lsmes for makmg‘d’ecrnsmns during the development of future elaboration it significantly correlated with 8 child"s sescr o rc
° The study uses a naturalistic/responsive inquiry methodology material; (3) Ideational flge'ncy is significantly influenced specifically
involving thirty-one interviews with teachers and a 900-person survey, by the interaction of a child's access to nonprint, hours of usage

i jon-wi hing population using the television nonprint, appropriateness of nonprint and 1Q; (4) Creative flexibility is
canvassing the nation-wide teaching popu n g significantly influenced specifically by  child's acoee 1 ey

series and thg accompanying guide. Initial.face-to-face interviews and hours of usage of nonorint. s

were used to ld‘entify issues about the ggide,ffhesg issues were used stipulated maxirhgm Ie:gtt?. Discb}uiiﬁﬁ:?z;f:f,ﬁ:fé%ﬁgffoy .
to develop the items on the survey. The final interviews, which were author.) UMI '
"with a sample of teachers who had completed and returned the

survey, were used to get a clearer understanding of the reasoning )

behind survey responses. ‘

The findings are that ten issues affect and refiect teacher's
perceptions of the usefulness of the guide. They are: (1) amount of

- time available for a lesson, (2) purposes teachers set for the series, THE QUESTION OF EARTH STATION OWNERSHIP IN THE
(3) the use of instructional television, (4) students’ needs, . ALASKAN BUSH: . AN ANALYSIS OF REGULATORY
(5) teaching style, (6) teaching experience, (7) grade taught, POLICY-MAKING '
(8) visual appeal of the guide, (9) thoroughness and completeness of . .
the guide, (10) guide specifics, including usefulness of components, BiviNs, THoMAs Harvey, Pu.D. University of Oregon, 1982. 280pp.
format concerns, features which should be added, and most useful Adviser: Deanna Robinson
type of writing. _ ] o : This study explores the question of lo¢al telephone exchange
The conclusions are that the ten issues can be restated into four versus long distance carrier ownership of the ruzal Alaskan small
\,  broad issues, which serve as focal points for future guide earth station network. The issue, currently being addressed by the -
\  development and study. First, t€achers expect certain featuresin a Federal Communications Commission, is analyzed from the

* guide depending upon the type of instructional material the guide
accompanies. Second, the amount of time a teacher can devote {o

. teaching a iesson affects the layout of the guide and the kinds of
suggestions appropriate to a lesson. Third, teachers have individual
differances which affect and determine which guide components will
be perceived as most useful. Finally, the thoroughness and »
completeness of the guide affects teachers' perceptions of the worth
and quality of the guide and, to some extent, their judgment of the
instructionat-material the guide accompanies. -

perspectives of technical capabilities, economic viability, and
political/regulatory environment. These perspectives are delineated
within the context of a comparison between the telecommunications
system in the contiguous United States and the Alaskan system
highlighting the uniqueness of the Iatter.

Two possible allernatives are examined based on the above
criteria and a recommendation made as to the most viable.
Suggestions for the application of this decision, technica! and
economic, are offered for future and existing national and
international telecommunications structures.

|
|
OrderNo.DAB301762

CHILDREN'S CREATIVE THINKING ABILITIES AND THEIR
RELATIONSHIP WITH MEDIA IN THE HOME
OrderNo. DA8300786

RADIO ANNOUNCERS® ATTITUDES VERSUS MEASURES OF
SUCCESS: ‘A CASE STUDY OF ANNOUNCERS AS

. ] GATEKEEPERS : OrderNo.DA8227476
BILLINGS, KATHLEEN ANN, ED.D. Boston University, 1982. 172pp. Major Cotuins, KEnneTH RaY, PH.D. Bowling Green State University, 1982
Professor: Dr. Gaylen Kelley 164pp ! S ' ’

Purpose. This ex post facto study was designed in an attempt to
Isolate factors that appear to be correfated with creative thinking skills
in children. Specifically, the factors studied were the amount of .
media, print and nonprint, present in the home, the extent »f usage of
these materials, and the percentage of materials owned and used that
were specifically designed for pre-school children. It was
hypothesized that children having greater access to and usage of
media in the home would score higher on the Torrance Scales of
Creative Thinking than those children with lower access to and usage .
of mediain the home. The specific creative thought processes
explored in relation to the home environment variables were creative
fluency, flexibility, originality and elaboration. As an added facet of
the study, children's composite scores of creative thinking were also
analyzed for correlation with the variables. IQ scores, as a measure of
convergent thinking, were added into the regression analyses to give

This study attempted to determine whether "successful”
announcers cluster as a type, based upon common attitudes toward a
list of statements. In doing so, the study attempted to link gatekeeping
theory and broadcasting "success” theories.

The case study was' conducted in four major Ohio cities with all
daytime commercial radio announcer-hosts (Monday through Friday)
being asked to participate. Announcers were asked to Q-sort 42
statements toindicale the announcers’ own attitudes and how they
believed an "ideal announcer” would respond. Both announcers and
program directors were asked to complete questionnaires, from
which were drawn two measures of the announcers' success.
Arbitron ralings data provided the basis for a third measure of
success. There were 31 usable “self" sorts and announcer
questionnaires, 29 usable “ideal” sorts, and 10 program diseclor
questionnaires returned.
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Four hypotheses were posed. The first, which suggested the
existence of discrete types of radio announcers, was suppgrted in the
analysis of announcers’ ' ‘deal” sorts, Three views of the “ideal
announcer” emerged: an organizationally well-integrated, dedicated
individual; a self-centered "star;" and an organizationally wel!-
integrated but less committed announcer. Only oﬁe"‘composne }
announcer,” who was most concerned about “running a good slj‘ow
and "professional” treatment at the station, emerged in the 'fseli
sort. ’ . . .
The second hypothesis, whichsuggested that successful
announcers cluster as a type, wasinconclusive. The most .
“successful” announcers appeared to view the "ideal announcer” as
wéll-integ'rated into the organizational structure, but the results were
not statistically significant. o

The third and fourth hypotheses could not be rigorously tested

because of insufficient data. Hypothesis three sugges?ed‘ that
announcers perceived by management to "fit" best:wnhm the
organizational structure cluster as & type. Hypothesis four §yggested
that announcers’ "fit" as perceived by management is positively
correlated with other measures of success.

EXTERNALIZING INTERNAL BOUNDARIES: AN EMPIRICAL

ANALYSIS OF THE RESTRUCTURE OF THE
TELECOMMUNICATIONS INDUSTRY  Order No. DA8309131

- Cowan, Everarp James, PH.D. The Universlty of Texas at Austin,
1982. 270pp. Supervisor: James W. McKie

On August 24, 1982, United States District Judge Harold H. Greene
approved the Consent Decree of 1.982 between ATAT gnd the Just{ce
Department by which AT&T is to divest the.Bell Operating Companies
(BOCs). This study analyzes the pre-divestiture structure of
production, theinternal loundaries and economies affected by the
-Consent Decree, and the institutional rearrangements that could
facilitate the continued economic and technological viability of the
industry. ) .

An empirical regulatory constrained, multiproduct translog cost
model and an associated system of local, toll, and information
demand equations are specified. The appropriate input and ouiput )
price and-gquantity indices are developed for each BOC. The model is
estimated using a 1967 to 1978 time series of the twenty-three BOC
cross sections. Tests for the ineffectiveness of regulation,
homotheticity, and constant returns to scale are rejected in favor of
the non-homothetic, increasing returns to scale, regulatory
constrained model.

Rejection of the constant returns to scale model and subsequent
estimation of the multiproduct returns to.scale measure provides.
evidence of the sufficient condition for subadditivity of the cost
structure, and therefore, evidence of the multiproduct firm natural
monopoly characteristics of the Bell System. In addition, increasing
estimated nonhomothetic elasticities of transformation provide
evidence of the accelerated electronic integration of the network, and
therefore, the increasing efficiency by which toll, local, and
information services are produced. Both of these sources of ]
-efficiency, as well as the universal service concept are placed in
jeopardy by the restructuring. ) )

To minimize the dislocations and increased inefficiencies, the
establishment of a joint industry board is recommended. The joint
board would have the following responsibilities: integrated network
planning; research and development rearrangements to provide a
homogerneous infusion of technology into the network; and tariff
structure development to discourage bypass of the local networks
and to insure universal service througn life-line rates.

PERCEPTUAL REALISM VERSUS DEPICTED REALISMf THE
DISCRIMINATORY ABILITIES OF ADULT TELEVISION
VIEWERS : OrderNo.DAB307644

CRANSTON, CHARLES MILTON, E0.D. East Texas State University, 1982.
132pp. Adviser: Robert Titus

The major purpose of the study was to determin‘e‘ whether or not
statistically significant differences existed in the ablln'ies among at'j'u!t
excessive and moderate television viewers in discrimmatmg"‘real
world relationships from relationships as depicted on television.
Education level, length of possession of a televisigq set, and

y terpersonal communications during viewing activity were also

l: lC‘latisticaliy compared to the discriminating abilities of the viewgr

—
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Informationfor the study was obtained by an opinionnaire
designed according.to Hammond's Error-Choice Technique, forcing
respondents to chogse either a "TV answer” or a "non-TV answer”
from the independent variable item section of the instrument. items
for this section, representing “real” relationships, were based on the
frequency of depiction on television. A mail-out of five-hundred-
ninety-six opinionnaires resulted in two-hundred-seventy-eight -
responses (47 percent).

Findings revealed statistically significant ditferences-among adult
viewers in their ability Yo discriminate between "real" world
refationships and relationships as depicted on television. Statistically
significant differences amongadult viewers were also found when

.education level, length of possession of a television set, and

interpersonal communications were compared to discriminating
ability. ’

The conclusion was that there is an inverse relationship between
length of viewing per day, and possession of a television set. A female
excessive viewer, with an education level of an undergraduate degree
orless, and having a television set for under five years, had the
greatest difficulty in discriminating "real” from depicted relationships.
A moderate viewer who had a television set for over twenty years.and
had a graduate degree had the least difficulty with discrimination.
Female moderate viewers appeared not to have a realistic view of
current events, while female and male excessive viewers had diffjculty
discriminating social relationships, roles, and-crime detection
relationships. Excessive viewers appeared not to be family oriented
and would rather continue watching television than converse with

- family members. Moderate viewers generally perceived most

relationships as realistic except for news oriented situations.

o

PROMPTING VIEWER INTERACTION WITH:\TELEVISED
INSTRUCTION Order No. DA8303885
DeNNIS, ROONEY WALTER, PH.D. Universily of Kansas, 1982.: 94pp.

The ability of a child to organize the world into commenly defined -
concepts--classification--has been used as an indicator of cognitive

" maturity. Development of this ability in preschool children through the

medium of television may be limited by the absence of active
participation and feedback. This study represents an effort to extend

_ the effectiveness of teaching classification skills through television by

creating an interactive learning situation for the young viewer.
Preschoolers prompted by a televised voice to point out the correct
answer to Sesame Stree! classification tasks during a ten-second )
pause (freeze-frame) of the television picture were compared to two
other groups of children, One comparison group saw segments witha -
silent ten-second pause and no prompt. The other group'saw the
original Sesame Street segments with neither pause nor prompt. A
controf group saw bits of a randomly selected Sesame Street program,
with all classification materials edited out.

The televised prompting technique was effective in increasing the
amount of viewer participation. Qvert participation, however, was only

- clearly linked to improvement on the matching tasks--the easiest of

the three measures of classification skills in this study. Viewers with
low pretest scores on the matching measure improved significantly i
they pointed during the ten-second freeze. Nonsignificant, but
revealing, interactions occurred between treatments and age, sex,
and attention, For instance, the silent pause did not improve the
performance of viewers, and appeared to distract the attention of
boys and younger children. )

The pause with prompt technigue increased visual attention to the
television but did not uniformly affect all viewers. Factors such as
entering competencies and familiarity with the traditional Sesame
Street format seemed to mediate the effects of the pr‘ompt technique.
In.general, for all conditions, increased visual attentibn and active
responding were viewer traits associated with higher gains on test
measures. Resulls are interpreted in terms of enhangement of
preschoolers’ perceptual analysis of classification problems, and the
interaction of instructional techniques with learner traits.

- e




A_LASKYA‘BROADCA.STING, 1922-77: AN EXAMINATION OF
GOVERNMENT INFLUENCE -~

‘Duncan, JoHN THomas, PH.D. University of Oregon, 1982, 548pp.
Adviser: Dr. Ronald E. Sherriffs '

During 1922-77, Alaska broadcasting was subject ot heavy
government influence. Alaska stations were authorized and regulated
by the departments of war, defense and interior in addition to normal
regulatory agencies. Commercial and noncommercial stations
received government assistance from federal, territorial and state
levels. This investigation sought to identify results of such extensive
governmental involvement.

Until 1942, indystry development paralleled that in conterminous
states as modified by climate, relative isolation and low population
variables. Nearly all early regulation was voluntary. ’

World War Il military activities included establishing the first
stations which became the world-wide American Forces Radio and
Television Service. Wartime civilian stations were subject to
censorship and unrealized military control.

Immediate post-war military radio activity declined briefly as
commercial radio expanded. lilicit broadcasting served areas without
local stations throughout the study period.

Television arrived in 1953. Cable systems and stations originated
all programming for lack of interconnection.

Within 11 years, civilian radio included rural stations, FM, high-
power AM facilities and a state-owned station. Most changed
ownership. New military radio and television stations were built.

During 1964-71, natural disasters affected station facilities and
finances but reconstruction ultimately improved service. By early
1971, North Slope oil possibilities had positively influenced state
economics. The new Alaska Educational Broadcasting Commission
moved to spread broadcasting to rural Alaska.

Industry growth later accelerated. Ten radio and three television

breeding resentment among commercial broadcasters. State-owned
television translators extended military and commercial signals. Mini-
TV stations brought television to rural villages.

Military stations decreased. Facilities operating in civilian service
areas were deleted or modified. ' .

The FCC became more effective as nongovernment broadcast
interests guardian although the interior department authorized a tow-
power FM station. ] )

. Satellite use became common for radio and television
experimental, demonstrative or commercial purposes. Prattices and
procedures pioneered in Alaska were applied elsewhere.
Broadcasting "in the public interest” was best interpreted by station
activities.

The investigation revealed that governmental involvement acted to
shape the Alaska system in surprisingly positive ways and was largely
responsible for the service level reached in 1977.

INVOLVEMENT, COMMUNICATION BEHAVIOR AND FAMILY
PLANNING DIFFUSION OrderNo.DA8304835

Ecuexe, CHrisTOPHER GODWIN, PH.D. The University of Wisconsin -
Madison, 1982. 208pp. Supervisor: Associate Professor Robert
Parker Hawkins

Research into the effects of mass communication in national
development has tended to neglect the role of audience motivation in
the effects process. But the uses and gratifications approach
suggests that individual need for a mass medium's content mediates
the influence of the mass media.

This study examined the way individuals in Benin, Nigeria respond
to family planning information, using involvement as a moderating
variable. Involvement was defined in terms of two major components:
commitment to a position on an issue, and mere concern with an
issue without necessarily taking a prior stand. These two major
components of involvement translated into perceived relevance,

in an expanded view of the concept of involvement, . _.....---~ -~
Predictions were made and tested about the refationships between
each of these components of involvement, mass media exposure to
family planning information, knowledge about family planning, and
use of a birth control. A probability sample of persons of both sexes,
15 years old and above participated in the study (N = 520).
The general findings indicate that the situational, behaviorai, and
. nerecived relevance variables tested in this study were more
E ‘I‘Cistent and reliable predictors of mass media exposure {o family

REEEEEEEE arn birth control than the attitudinal variable, aithoughi this could

OrderNo. DAB301772

stations were built and operated with varying amounts of state money, -

attitudinal, situational, behavioral intention, and behavioral variables

aing information, knowledge about family planning, andigse of a

be a considerable overstatement for some indi
consistent with earlier theoretical speculati%ipse.ms of the findings not
The theoretical picture of informiation processing that one might
derive _frorT} the results of tH% study is, however, not at all straight-
forwa{d. Itis pot clear that there is a linear sequence of events such
as be![efs. attitudes, mass media exposure, learning, intention and
behav!or. The pattern of influence has proven to be somewhat
complicated. : '
. Butbyincluding several measures’in an expanded view of
involvement and communication response, this study was ableto
prov:dq some evidence that communication behavior varies
accor'dlng to information relevance. Thatis to say thatthe degree of
situa}xonal relevance that information has for a person affects how
wel%'n-is remembered and used.
he results are discussed in terms of their implicati
of the mass media in national development. mplications for the role

THE RELATIONSHIP OF SCHOOL ACHIEVEMENT TO TIME .
SPENT WATCHING TELEVISION AMOMNG 10TH AND 12TH
GRADE PUPILS IN UNITED STATES HIGH SCHOOLS: AN
ANALYSIS OF HIGH SCHOOL AND BEYOND DATA

OrderNo. DA8303158
GooowiN, ErnesT EoGaR, Ep.D. The University of Akron, 1983. 230pp..

This study was an ex post facto investigation of the relationship
between pupil time spent watching television and schoo!
achievement. The investigation used a major national data set
gathered in 1980 by the National Opinion Research Centet and known
as HIGH SCHOOL AND BEYOND. This resulted in a representative
sample of some 43,000 tenth and twelfth grade pupils from 1,015 high
schools throughout the United States.

The research was conducted in two general ways. First,
standardized reading scores, used as an indicator of achievement,
were correlated with the amount of time pupils watched television.
Set_:pndly. teacher assigned grades were used 1o represent pupil
achievement and correlated with television viewing time, The reading
scores used met conventional standards for validity and reliability
while the grades were student self-reported. Certain other variables
were included to examine the television-achievement relationship
beypnd the effects which could be attributed to sex, race,, ability,
socnkoeconomic status, time spent on homework, and time spent at
work. :

. The study included two general hypotheses and 22 specific  + »
research hypotheses. Multiple linear regression was used o examine
these hypotheses and each was tested at the .05 alpha level. In.
addition, three subordinate tests were made for each hypothesis to
determine if findings were common to high, medium, and low
achievers.

Increased amounts of time spent watching television, for this -
sample of 43,000 pupils in United States high schools, was found to
l?e a statistically significant predictor of lower achievement. These
findings were strongest when viewing time was correlated with
standardized reading scores. However, increased viewing time was a
predictor of lovyer teacher assigned grades as well. Because of the
!arge sample size, theresearcher calculated and reported effact sizes
in all findings. In terms of practical importance, the significance
reported accounted for at least two percent of the variance. In
subordinate tests, the increased viewing time was significantly
associated with Jower achieverent achievers, In fact, the results were
most often mildly positive, achievers. In fact, the results were most
often mildly positive, but nonsignificant for tow achievers. The
researcher suggesied possible explanations of the findings and their
implications.
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A THEORETICAL DEVELOPMENT AND EMPIRICAL TESTS OF
A THEORY OF SUSCEPTIBILITY TO MEDIA EFFECTS
Order No. DAB8227274

GoutLo. Jane ESTHER, Pu.D University of Pennsylvaria, 1982. 231pp.
Supervisor: Robert C. Hornik

The purpose of this study is to theoretically refine and empirically
test a theory of susceptibility to media effects. The susceptibility
theory premises that the influence of the media is limited, since most
human behavior is learned within infor mation-rich environments.
Individuals can reality-testissues and opinions which are acquired
from the media. Susceptibility is hypothesized under two main
conditions: first, when the immediate environment does not provide
sufficient guidance about a topic, yet the individual must act on it.
Susceptibility is also hypothesized when the valence of cues within
the immediate environment reinforces the content of the media. The

~ construets of distance and cues are used to describe these situations,
- and develop tests.

The principles of the.susceptibility theory are studied across two
samples of adult women. Women who have less experience in the
labor-force, or have reinforcing cues within their immediate
environment are expected to be susceptible to television's messages
about work and career topics. The first sample (N = 837)isa
nationally representative one, gained from secondary analysis. The
second sample (N = 300) is collected through telephone interviews,
and is stratified according to distance from the work-force and the
valence of cues within the immediate environment.

Several significant resuits are found in the primary analysis using
an ordinary least squares regression model. Interaction terms are
incorporated. The results that are predicted by the susceptibility
theory are ones where the valance of cues within the immediate
environment (about work) are clearly reinforced in corresponding
te'evision content. Other results are noted which encourage the
further development of theoretical models to explain specification
effects of the media.

AND NOW A WORD FROM OUR GOD -- A LOCAL CHURCH
USES LOCAL RADIO OrderNo.DAB8302729

GRraHAM, JAMES WiLson, D.Min. Prince!o‘n TheoI09icaISeminafy,
1982, 101pp.

This project sought o address the question: Can the local church
.use the electronic media appropriately and with integrity to
communicate its message to its immediate community?

The question was raised in the context of the current controversy
concerning the "electronic church,” which has learned to use the
media, and over against current local usage, which in our opinion had
not. : :

Assumptions were made that the electronic mediais an extremely
effective meang-of-communication and that the church, called to
prociaim God's word and make good use of God's gifts, ought to be
using it. A given was that the local electronic medium in our situation
(and within our reach financially), was radio. »

The hypothesis was that: (1) If the church concentrates on using
a particular medium of communication (radio), then it will be able to
discover and clearly define what it is it wants to communicate, and
(2) If the church knows clearly what it wants to communicate and has
an understanding of the medium, then it will be able to use that
medium to communicate its message.

A project committee consisting of members of our Qutreach and
Evangelism Committee and other interested persons was formed.
Extremely important was the inclusion of media professionals. Six
meetings were held during which the committee studied the
uniqueness of the medium, discussed the message(s) of the church
they wanted to communicate, and wrote and produced programming
to do it. The product was four thirty-second spot announcements, two
seeking to communicate: You need God mare than you might think;
and two seeking to communicate; People need Christian fellowship.

. They were broadcast over a'period of tour weeks on two different
stations targeting two different audiences. Data was gathered from
spontaneous respondents and is reported in Chapter V.

The project, however, concentrated on the committee and its work
as communicators rather than on the listening audience as receivers.
We found that focusing on the medium of radio did help us discover
and clarify what we wanted to communicate, that medium's
audience's secular/pluralistic character and its short attention span

Q ing major determinative factors. . . . (Author’s abstract exceeds
E lC pulated maximum length. Discontinued here with permission of
hool.) UMI

THE EFFECTIVENESS OF FILM INTERVENTION AND
CLASSROOM INSTRUCTION ON SUSCEPTIBILITY TO
TELEVISION ADVERTISING IN FIRST AND FIFTH GRADE
CHILDREN :  OrderNo. DAB310291

GuLA, JOANNE M., PH.D. University of Massachusetts, 1983. 241pp, -
Director: Alison Alexander

Goals. Goals of the present investigation are to explore tha
possibility of utilizing training/teaching programs in elementary
schoo! systems 1o educate children about advertising as a viable
alternative to regulation of commercials aimed at children; and while
investigating the learning alternative, examine other factors affecting
the educational process, such as effects of age in the level of the
child's understanding, using film content as a teaching tool, and the
merits of reinforcing the film content with & lesson plan delivered by
an aduit.

Procedure. One hundred-forty eight children, from grade one and
grade five, in Eddington and Holden, Maine, served as subjects. The
children in each grade were randomly divided into three experimental
groups, so that one third viewed the educational film with no lesson; -
one third viewed the educational film with a lesson, and one third
viewed cartoons.

A comprehension test then was administered to each group.of
childen. The following week, subjects were randomly divided into
three groups. They viewed a thirty-minute television show with
commercials (for three cereal product choices) inserted in three
different order sequences. Each child later was interviewed in &
simulated shopping session which assessed her cereal product
preferences and also whether she was able to recognize advertising
gimmicks. . :

Hypothesized relationships were tested by analyses of variance,
stepwise regression d4nd Chi square. v :

Findings. Overall findings indicate that the training film was
effective in educating young children (ages 5-7) aboUt advertising
manipulation. An even greater consumer awareness was achieved
through the use of aduit intervention, by having an adult administer a
lesson plan after one group of children viewed the film. Other
subsequent findings, through stepwise regression procedures,
indicated what characteristics children utilized in choosing a cereal
product. Also, the interview.on cereal selections, proved to be a much
more effective device in measuring advertising manipulation than a
written test. : :

The fifth graders appeared skeptical of the necessary fundamental
level of training and measurement of advertising manipulation,
although learning was evident.

THE EFFECTIVENESS OF TELEVISION MINIPROGRAMS AS A
LEARNING METHOD OrderNo. DA8300913

HARTZELL, MARYGAYLE, Pu.D. Purdue University, 1982. 76pp. Major
Professor: James D, Russell

The major purpose of this study was to investigate the
effectiveness of television miniprograms as a fearning method. A
television miniprogram was operationally defined by the following:
(1) Four-sec‘pnd standard animated opening; (2) Content presented
by an exlen:suon specialist; (3) Four-second standard close.

The subjects were viewars in the Fort Wayne Standard
Metropolitan Statistical Area (N = 214). They were randomly selected
and .randomly assigned to four experimental conditions. Group G,
received pretest, exposure, and posttest. Group G, received pretest,
no exposure, and postiest. Group G3 was exposed to the miniprogram
andn‘to|ok t: e‘-posttest. Group G, took only the posttest. A ten-item
mullipié choice test was constructed by the investi
as prgtest and posttest. A questionnair)e{ seeking de‘;:mgo;;rr'é:o;;#izzggth
situational data accompanied the posttest.

The Solomon Four Group Design was used in order to control for
effect of the pretest. Two-by-two factorial analysis of variance was
used to analyze the data, the factors being pretest and treafment

) Bﬁsed on the resuits of this study, it was concluded that Iearni;wg is
sngqmcant on the knowledge leve! due to viewing a television
miniprogram of the format described, Pretesting did not significantly

effect learning either independently or in i i i
the miniorac o, y orin interaction with exposure to




ADMINISTRATIVE GUIDELINES FOR EFFECTIVE HIGH
SCHOOL USE OF INSTRUCTIONAL TELEVISION
Order No. DA8304227

Havicg, MichateL James, Ep.D. Drake University, 1982, 310pp.
Adviser: Dr. Paul H. Joslin

The problem. The purpose of this study was to develop a set of
administrative guidyines for the use of instructional television in high
schopls. R

Procedure. Attitudes and practices were identified in one selected
county for a user group and a policy group. Data from this
subpopulation, recommendations from professional organizations,
and inferences from research were used to construct a set of tentative
guidelines. These were submitted to a subpopulation in'a second
county for validation by user and policy groups. :

. Findings. Six proposed guidelines were validated by tests of
significance. Other guidelines not statistically validated, but not
rejected, were reported as possibly important.

Conclusions. The study yielded empirical evidence that six of the
proposed administrative ITV guidelines should be implemented. The

" six guidelines are useful to high school administrators and teachers.

Recommendations. Recommendations include: (1) the

" implementation of the six validated guidelines, (2) further research to

E

determine what other guidelines may be needed, and (3) additional
research is needed to clarify the extent to which each guideline
shouid be implemented.

RATIONALIZATION AND INNOVATION: THE REGULATION
OF NEW COMMUNICATIONS TECHNOLOGIES
: Order No. DAB310609

HoarwiTz, RoBeRT BRITT, PH.D. Brandeis University, 1883. 306pp.

The aim of this dissertation is to analyze the deregulation of
communications as a case study in a larger examination of the
reguiation and deregulation of economic activity in contemporary
American society. Deregulation, like regulation, is a tricky
phenomenon. Regulatory agencies do not all do the same thing.
There are differences between and among agencies. in the superficial
politics around regulation, capital routinely bewails in public the evils
of government intervention into the economy generally, whereas in
private each industry seeks the benefits and stability of economic
regulation. For, regulation historically has functioned, inter alia, to
guarantee the security of risk-taking and to alleviate the instability of
the market in certain areas. ' :

The "get the government off our backs" rhetori¢ applies much
more to the "social” regulatory agencies created in the 1960s and
early 1970s, such as OSHA, EPA and EEOC. And to a certain degree,
the rhetoric has backfired. Social regulation retains popular, and
grudging legislative, support, while traditional economic regulation
has been dismantled in some indystries. On the other hand, liberals
and public interest groups, tied to the Progressivist paradigm which
finds in the establishment of regulatory agencies a successful effortto
stem the power of capital and to force private decision-making into a
more democratic vein, view all deregulation as a horrific step
backward and a victory for capital. .

Since the late 1970s the Federal Communications Commission has
dropped restrictions on cable television, efiminated radio
programriing guidelines, initiated low-power television service.and
other deregulatory moves The dissertation examines why and how
deregulation has comie about. To this end it analyzed the history of
broadcasting and its regulation, with specific attention paid to the
treatment of technological innovations. It presents a literature survey

on the subject of regulation in general and attempts to create a viable
categorization of theories. My own analysis of regulation points to the
importance of administrative law and the process of rationalization in
law and economics. | discuss the emergence of this new body of taw
with a view toward the history of American private law and of Max
Weber's theory of rationalization. My theory of regulation separates
issues of genesis from operationality and ﬁnds three distinct phases
and intents of regulation. Finally, | return tt a description of the
current telecommunications revolution and discuss the reasons
deregulation came about.

Q
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TELEVISION NEWSCASTERS AND NEWS: THE PERCEPTION

AND SELECTION OF LOCAL NEWSCASTERS AND STATIONS

Order No. DA8300271

HouLBeRG, CHanLes FReDERICK, PH.D. The Ohio State University, 1982
136pp. Co-Advisers: Professor John Dimmick, Professor Donald
Cegala

This research project was designed to assess the relevance to the
viewing audience of the on-air image of local television newscasters.
Two data gathering methods were employed. First, focus group
interviews were conducted with 32 subjects to increase the audience
viewpoint and the findings were used, along with results of previous
research, to construct a questionnaire which was administered by
telephone to a random sample of 258 adults in the Columbus, Ohio
area. The telephone interviews gathered information about attributes
of the newscaster, newscast and television station, and about
respondent viewing behavior and demographics.

The perceptions of newscaster attributes were assessed through
18 items which asked the respondent to rate the importance of three
categories of newscaster attributes. As predicted, factor analysis
indicated three distinct and interpretable factors: (1) a para-social
interaction between the respondent and the newscaster (26.7% of the
variance); (2) professional attributes of the newscaster's on-air
?aerzf%r)mance (12.7%), and (3) physical attributes of the newscaster

Newscaster and station selection was assessed through
discriminant analyses. Most prominent in these resulis was that the
length of time a respondent has been viewing a pariicular station or
newscaster was the best predictor of difierences in newscaster and
station selection: Respondents with shorter viewing histories tended
to find the newscaster’s physical attributes more important while
respondents with many years of viewing tended to develop a para-
social involvement with a newscaster. There were no differences
among respondents viewing different newscasters in the importance
accorded to professional attributes. _

A surprise finding that half the respondents did not or could not
identify a local newscaster in which they were interested brings into
question the past assumptions about the importance of the
newscaster in the news delivery process. Future research needs to
assess the generality of this finding and the finding that a para-social
involvement is a common occurrence among respondents‘with long
viewing histories. In addition, as the newscaster perception ftems
accounted for only about half the variance, other dimensions of the
perception process need to be identified and examined.

A DESCRIPTIVE ANALYSIS OF THE NBC PARENT
PARTICIPATION TV. WORKSHOP PROJECT AS A
CONSTRUCTIVE USE OF COMMERCIAL TELEVISION

OrderNo. DAB306897

Jounson, Jean CLalgg, PH.D Wa i ]
) ) » PH.D. yne State University, 1982. 350pp.
Adviser: Dr. J. W. Warfield Y 30pp

Background. Research conducted in the field of i i
has demonstrated a need for parents and youngsterzczglz::)sn?ﬁgr‘:;ate
more openly with one another, especially on important sensitive ’
issues affecting their lives. This study examined the NBC Parent
Par'tnCIp‘ation TV Workshop Project in an effort to ascertain if the
projectis fulfilling its objectives {as perceived by participant
respondents) by (a) opening communication between parents and
yourjgste(s, {b) leading youngsters from television to active
participation, (c) developing critical thinking skills, and (d) leading to
greater social and self-understanding. ‘ '
. Method. The study was primarily descriptive and used survey
lnst‘ruments in obtaining data from workshop participants. A total of
86 final surveys were received from facilitators. Parent and youth
respondents completed 82 final Surveys per group. These responses
r\:;:raescomp;red ;{qithfpilot anc: pre-test responses for reliability
ures. Results of the final responses were tabula
by using the SPSS (Stgnistical Package for the SOCia'tggiggg;;alyzed
thrpugh the computer’services facility at Wayne State University and
::I:wel-sqa\;g;e tt:er?'ts wefre co;?puted for the appropriate data. However
m portion of results was reporte ' '

analyzed qualitatively. Pentedby percentages and



<
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Results. There was not enough significant differance between
parent and youth respondents who reported not discussing television
programs with each other prior to participating in the workshop
discussions to conclude that the workshop discussions have he}ped
them discuss sensitive subjects with each other. As noted, this is
affected by many other variables, within and outside of the group
discussion situation. )

There was significant difference with regard to socio- and
concept-oriented participants as hypothesized. . "

There was no significant difference in the perceptions of .
participants from high and low socioeconomic beckgrounds. or from
those representing minority or non-minority groups in regard to the
variables tested. .

Conclusions. Findings of this study support previous research
indicating that parental and aduit interaction with yeungsters on the
content and substance of television prograriming can increase the
medium's positive effects upon young people. The study also ex'te‘nds
the body of research in adult-child television interaction by providing
anoher means by which to increase the communication between
adults/parents and children. -

THE RELATIONSHIP OF JUNGIAN PSYCHOLOGICAL TRAITS
AND THE EFFECTS OF COMPARATIVE ADVERTISING

JOHNSON, RONALD DALE, E0.D. Texas Tech University, 1981.
Chairman: Dr. Dayton Roberts

The purposes of this study were (1) to examine the relationship
between the Jungian psychoelegical traits of a sample of students and
their sex and the dependent variables of recall, attitude toward a**
commercial, perceived believability, perceived informativeness, and
attitude toward the advertised product with respect to a comparative
advertising approach, (2) to predict level of recall, attitudes, and
perceptions with respect to the comparative advertising approach,
and (3) to compare the relative efficacy of a comparative advertising
commercial with a non-comparative commercial.

Procedure. Ninety six high-school students were divided equally,
on a random basis, into an experimental group and a control group.
The experimental group was exposed to a comparative advertising
commercial. The control group was exposed to a non-comparative
commercial.

Two instruments were employed. The M8TI was used 1o type the
student's Jungian psychological traits, which classity people

. according to their preferences for extraversion-introversion (EN),
sensing-intuitive (SN), thinking-feeling {TF), and judging-perceiving
(JP). A second instrument was developed to measure the subjects in
terms of the recali, attitudes, and perceptions relative to the
comparative and non-comparative commercials.

Multiple regression was used to analyze the relationship between
the independent variables of psychological traits and sex and the
dependent variables of recall. attitude toward the commercial,
perceived believability, perceived informativenr<s. and attitude
toward the advertised product.

Major Findings. The findings of this study suggest that certain
personality traits may influence how a person will react to various
advertising messages, and that a comparative advertising approach
may have merit as a tool of advertising strategy.

The most frequently exhibited psychological type among the
student was ESJ (extraveried, sensing, thinking, and judging). in all
cases but one, the predictive relationships between the psychological

~ lraits and the dependent variables were not significant in both the

- experimental and control group. The only case in which there was a
significant relationship was that between judging (J) and recall of
selling points in the comparative commercial.
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TELEVISION AS ENTERTAINER AND AS EDUCATOR:
PROCESSING AND RECONSTRUCTING NARRATIVE
CONTENT OrderNo. DA8B304526

; ‘ |
KwIATEK, KATHY KRENDL, PH.D. The Unjversity of Michlgan, 1982. |
135pp.” Chairman: Stephen 8. Withey . |

This study explores the nature of cognitive responses to television
content--the organization and reconstruction of a videotaped ‘

. stimulus--within an experimental context. Three models of information
processing encountered in the literature on television behavior are o
outlined in terms of their assumptions and hypothesized outcomes.

*The data reported on were derived from an experiment designed to
test these models against one another to determine the most

“ parsimonious explanation of subjects’ processing behavior.

Two ihdependent variables were manipulated: viewing set and
viewing mode. The former refers to the frame of reference: one-half of
the subjects were told the program was educational and was
specifically designed to teach them; the other half were told that the
show was designed for entertainment viewing. »

Viewing mode included a stopRing and a no-stopping treatment.’
Subjects in the stopping mode were given access fo a remote pause
device designed to give them control over the pace of the program.
The no-stopping treatment simply characterized traditional one-way -
viewing of the stimulus.

The 60 fifth grade children involved in the study viewed a 15-
minute narrative presentation and answered a series of open-ended
questions following'viewing. Criterion measures assessed both
general recall and deeper levels of comprehension.

Neither independent variable appeared to affect simple recal), but
viewing set had the hypothesized impact on measures of deeper
levels of processing and learning. Ciear differences between groups
resulted from subjects’ efaborations on the content,

Further analyses estimating additive models of viewing set or
perceived context and assessments of individual characteristics
offered little insight into subjects’ cognitive behavior. However,
paralle! analyses of the interaction models of these individual ™~
assessments and perceived context demonstrated the importance of
duopting .2 more multifaceted understanding of television viewing
behavior as researchers begin to address cognitive processes rather
than behavioral effects of the medium.

.

FACTORS WHICH INFLUENCE THE UTILIZATION OF
EDUCATIONAL MEDIA IN LOW AND HIGH SOCIOECONOMIC
SCHOOLS: A MODEL VS. PRACTICE Order No. DAB229785

McCLeesg, CARL GERALD, PH.D. The University of Toledo, 1981.
210pp. Chairman: Joseph C. Sommerville

The purpose of this study was to delineate factors as perceived by
administrators and teachers to be influential in the utilization of
educational media in low and high socioeconomic elementary
schools and to compare media utilization frequencies as reported by
teachers and presented in a model based on research studies.

It was hypothesized that there would be a significant diffeience in
the reports of administrators and teachers of low and high
socioeconomic status elementary schools with regard to familiarity
with media, frequency of utilizing media, variety of media utilized,
purposes and situations of media utilization, effectiveness of media,
frequency of utilizing media with an instructional system, factors
which influence media utilization and frequéncies of reported media
utilization as compared to a mode! based on research.

Five high and five low socioeconomic status elementary schools in
Toledo, Ohio served as the population for this investigation. The
criteria for inclusion as a sample school were; (1) less than 20
percent of the student body from low-income families (high SES} and
(2) greater than 80 percent of the student body from low-income

- families (low SES). .

A Likert-type questionnaire was administered to the faculty and
administrator of each school. Responses were based on their
perceptions. Scores were obtained for each of the following variables:
(1) familiarity with media types, (2) types of media utilized,

(3) frequericy of media utilization, (4) purposes/situations of media
utilization, (S) effectiveness of media categories, and (6) fagtors
influencing media utilization. .

1o
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Statistical analyses of the relationship butwoeri varlables specitied
In tha hypotheses provided the foltowling results: Thore was no
significant dilference between teachers and adiministrators of low and
high socloeconomic elomantary schools regarding: (1) The types of
modia with whith toachars reported they wera most familiar. (2) Tha
fypes of media ulizad by teachers and the frequency of such
wtillzation. (3) Tha purpases and situations for which teachers utilized -
media mast trequently. (4) Tha reports of the elfectivenadss of media
tor specibed putposes and situations (8) The trequency of the

sutilization of modia with ap instructional system. (6) Foctors
Influencing tho utilization of media. (7) Congruence of {roquencies of
media utilizalion as reported by teachers and presented ina model
based on rescarch. ’ ’

An analysis of the porcontages of 1esponses wag also used to
provide the following additional information petaining to the
hypotheses: (1) Teachers of both low and high SES elementary
schools rely heavily upon textbooks and utllize tham regularty with an
instructional gystem. {2) With tha exception of print matarials, less
than fitty percont of the teachers surveyed reported utilizing moedla as
frequently as presented In a model based on resoareh, . . . (Author's
abstract exceuds stiputated maximum langth. Discontinued, here with
permussion of author.) Ur\'Al . C.
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COMMERCIAL BROADCAST REGULATION: STRUCTURES
AND PROCFSSES IN MEXICO AND THE UNITED STATES
. OrdetNo. DAR227685

Manan, Many Fuzasi e, P ) The University of Toxas at Austing
1882, 324pp Supeivisor. Fimitle G MeAnany ]

Commercinl broadeast regulition in Moxlco and the United States
18 congidered from an institutional parspective, which encompnsses
the legal, palitie.al, and economic rationdles Tor state contro! of the
broadeast nduntry, the tormal roles of legally recognized rogulatory
actors, inteictions amony partios atintores!, and the relationship
batween the formal goals of broadeast rogulation aidd the outcomes
of regulatory interactions )

The Mexican government hoas great legitimate pdwer o control the
structure of prvate commercial roadoasting and the content of
programmuny State parlicipants in the reguintory process (ar
outnumbiy the recognzed private sector participants Analysis of
interathong enang partios ab interest roveads that Telovisa, the <
Mexican povate television conglomerate, 18 an active and influential
regulatory actor, although it s withiout legal identity as such. Televisa
appears to be able o win contessions froim the state which promote
its own irterests and to undermine those of tha state The formal
regutatory goal af prodiding a broadeast sarvice which énhances
national ie appears not to be sewved by formal regulalipns, which are
incontstently enforced, o by the outcomes of regulatary
interactiung, which perpetuate the status quo In hromu"nst
pragramming :

The U S government has less decess to legitimate power (o
regulate the structure 6f the commergial broadeast industry and the-
content of pragraninimg Plirticipation in the regulatory process is
open o any party at interest, although the private broadaeast Industry,
the Federal Communications Gommission, and Congress appear to
dominate the process, formally and informally. Farmal reguintory
goals embuody wreconcitable coniradictions in the United States.
Therefore, itis not surpriging that regulatory outcomes appear to
protect and promote the interests of the priviate broadeast industry
and not those ol the audience

Previous research on Mexico and its broadeast system suggests
that thera will be more control of private broadeasting there than in
the Uivted States Thig resiearch shows that while the formal structure
of broadeast regulation in Mexico croates the conditions lor groater
control, the hroadcast media there actually opernto with a degree of
indepandence quite similar to that of the U.S. broadeast industry.
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INSTRUCTIONAL GUIDES IN MEDIA COMMURICATION.
(VOLUMES | AND ) Grdor No, DAB301165

Mungv. Joinn Cowano, DA, Unhvaesity of Northern Colorado, 1682,
880pp.

This project in Hleu of a dissertatlon is o s6ries of threo course
guldes and two manuals in the area of medin communication, The
three cournes of study ara: (1) Survey of Medin Communication,

(2) Radio Production !, and (3) Television Production |, The manuals
are: (1) Greating Commercials, and (2) Tolevision Studio Oparations.

This project is designed to help the praspective leachor of coursag
I which the student has hisZher tirst contaet with MAss
media/broadensting It provides course guides v enough detall that
1eaders cnydetormine the day-to day progression of vach coursa,
The course fuides can be used as muodels which readets might usa to
design el own media communic alion cour ves,

The *Qreating Commercinls” manual details the elements of a

- broadeat commercial and the techniques which can be used to

produge ads, Tho "Television Studio memi‘unu“ munual detalls the
equipant and production procedures nec essary 1o produco
televigion programs, v

I

DOMESTIC AND FORFIGN ADVERTISING IN TELFVISION
AND MASS MEDIA GROWTH: A CASE STUDY OF BRAZIL
OrdorNo. DABD2 /7690

Mat1os, Stnao AuGusto Soamy, D The University of Toxas at
Augsting 1082 286pp. Supervisor. Enile G- MeAnany

The historical evalution of the relationship of the loreign and
damestic adverlising industry and the Brazidign mass madia, primarily
telavision, is examined within a framework of the socioeconomic and
palitical policies of devolopment adopted by the military roglma since
1964. The ovidonce shows that the socioeconomic and politicat
cantext of the country has directly and Indlroctly alfected the
davelopmentof the advertising and mass media Industilos.

These Industries have benelited from the soclosconomlc policiea
adopted by tha military regime over the past elghteen years Asa
reflaction of econamic developmant, cantorad on rapid
Industriallzation (based on torelgn technology and forelgn capital),
not only was there a shaip Increasedn advertising expendituraes, but
also growth of the masa medla, principally tolevision.

In Brazil, medla owndrship is 1esoved by law only tor Braziliang,
and broadcasting s conducted through the concession of licanses.
Besldes mass medip dependency on official aubsidlos, they aro
dependonl on foreign technology (printing machines and
broadcasting cquipmant), on raw matarial (newsprint) and on

" advortising suppon,

Brazilis among the ten countrios in the world that have the largest
advertising expendilures. The counlry's largest group of pdvertisors
are.MNCs, the lnrgest Individual ad vertisar, hewevor, 1s the
government, Telovision roceives atiout 40 percent of the total
ndvartising expenditures In the counlry. The top 20 adverlising
agencles conlrol 32 porcont of the total oxpenditures,

From 1930 to the mid- 1970's foreign advertising agancles
dominated the market, and Brazillan advertising agencles, and
tharafore the mass media, ware directly Influenced by thom. Theo
shape of domestic agencies, the lransterence of techniques, and the
training of admen wore all Influenced by tarcign agencies, Today, )
howaver, among the ten targest ngencies, soven are domestic, thanks
to a government pollcy of granting its advortising accounts only lo
national agencias. :

The evidence loads to the conclusion that the government is the
driving forco behind the nallonalizalion and growth of the mass media
and advertlsing Industriies In Brazil. It als0 shows that tho changes of
the last 18 yeors In thase industries have reflected the national
ecgnomlc model of development tdopted by the mliitary ragime since
1964, . -
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Order No. DAB309171

MickatLs, Eric Paiig, PHD. The University ol Texas at Augtin, 1082,
378pp. Suporvisor: Emilo McAnany

What are the relationshipa botween media, saclety and culture? Do
media bring people together, ot pult tham apart, around what lasuos,
and to what effecta? These questions ara approachad through -
anthropological field studies of modia lasuos, and Inlerpmwd by way
of an orlginal conceptuaiization of the telavision message ned
trangmission system. First, central terms for the resoarch ara dofined,
including culture, natural History, sthnography, and Information.

an, a naturs! historical obsarvation of a Christian fundamentalist
Jedia protest In Amaritio, Texag, Ia designed, conducted and .
sthnographically reported to detarmine what Kinds of media lssues
atizo publicly In community foruma, Tha resuits of this study indicnta
that conalderable varlation in tha interpretation and evaluation of
telovision mesanges can bo vbserved and may corrolate with church
membarghip in thia setting. Traditional modals of mass .
communication do not acecunt for such varlation, raquiring that &
tonceptualization of modia a4 a cybarnetically organized gystem of

aoclal porformances ba daduced. A follow-up Study is designed and
condutted to rofine this concuptualization and to test predictionn
trom the original study aftor-a three yoar Interval. This restudy
indicatad that fundamantatist protosts have shifted from wlegtronles to
print medin issues, and that school text-books weee the curront focus
of activity. Naturalistic protocol therelora Hmited the oxtent to which
the systoms conceptualization could be tested and refined But the
lack of Interestdn the sucond study contrasted to the positive
rasponse to the first, and the shift of locus to taxi-books, both are
suggustive indings which requlire Interpratation. Concluslons assart
the afflcocy of the cultural segmentation proposed in both studios,
and oxpliln its oporationallzation In Tuturo resenrch, A spuculative
interprotation of the relationahips batweun the lsauos ralsed by the
community.-Protestantism, media, and soclo-cultural change-ddentity
the significant co-occurrance of dvolutionary naturatism and
telocommunications, and the possible Implications of this aro
considarad In an exercise in cultural prediction,

THE REDIRAL COMMUNIEATIONS COMMISSION'S ‘
.C,OMM[’iHCIM RADIO DERFGUIATION ROLE
QuedorNo. DAB?274492

MORGENS 18 N, BATBARA LYNN, PR D Aowling Green State University,
192 356pp. . i

Since itg inception, Amencan idealogy has been hased upon a
phitosophy that "diveraty” or a multiphicity of voiees, i ('~\':<-|\|(a\l1o
the proper fundtiomng of the natian. The T edersl Communicationa
Commizgsion {| COY, in independent agency of the federal
govarnment, far example, has “iegulated” commercil radio
brondeanting, n the pastin in effort to encournge this toncept of
divarsity Current philosophy, however, indicates that diversity can
Lest be nehieved by "deregulating” radio and allowing mirket lorges
1o determine pragramming and procedura, Tho purpatia of this
dissertation, therefore, was (o determing whether of not the “marked
concopt,” as definad by the FOG, wag conducive to promoting
tiveralty,

The procedure ulilized In this study Includoed an examination of
various government docamonts, legal journigs and memorandums,
poriodicats, books, studies, newspapers, unpublished papars, and
proeoadings. .

Resulta of this study indicated that the deregulation of commorcial
adio broade asting was not conducing to promoting diversity, Tho
author also contended that deregulation might increase compatition
in cortain mdio markets and that I would maost probably contribuleto
grenter profits for the major braadeastars In a glven markot.

INSTRUCTIONAL TELEVISION: THE EFFECTS OF DIFFERENT
TYPES OF GRAPHICAL REPRESENTATION, IN COLOR, OF
QUANTITATIVE DATA ON THE PERCEPTION OF CHARTS

Order No. DABAOBBGS
Napol, Luigl, Pu.D. Indlana University, 1982 109pp  Chaltporson:
Dr. Donnis Pott

Problem. Qraphical roprosentations, such as colored clrclo charts,
are Incronsingly used In telovision bochuse thay can display a groat
doal of Information. Guldelings cancerming tho use of color tor
telovision graphic specinlists are nimoat non-axiatant. This study was

an attempt to dotorming the best combination of ¢lrgle chart and

background colors for represonting statistical data. The questions
under conaldaration wort as follows: (1) Doos the use of ditterent
colors aftect the accuracy of astimating tho slze of parts of o whole
whan prasantod on a tolevision sereen? (2) Doos the use of differant
colors aftact tha rapidity of estimating the slze of party of o wholy
whon presented on a telovision Beroun?

Procedure. Thy exparimontal wating Invplved the prosentation on
o tolovislon screon of sats A and B of 30.combinatinns each of ¢irelo
chart and background colors. The sample usad In this investigation
conslstod of 180 Instructors from Quebec who were randomly
assigned to aquat exparimontal groups A and 8, respaclively related
to nots A and B. Subjacts who daclared themsalves to be daltonians
wera not acceptad. Six colors were used for both sots. Tho subject's
tagk was to estimate, In porcentage, sach of the five parts of the clrcleo
chart shown on a tolevigion screan. Each combination waos satimated
by 3 subjocts soparately. The time of estimation ol aach chart wig
racordad by the regearcher, The data was analyzod by computer
uaing SPSS program ANOVA, vorgion 8-3, January 21, 1082, )

Results and conclusions. The resulls of tha first two anatyses of
varlanco showad no signiticant differences betwaon groups A and B,
In relatlon to accuracy of estimation, F value of 452 (p = ,502), and In
relation to raplidity of estimation, F valuo of .280 (p » 601). Therefore,
theso two graups wore combined Into one to carry out further data
analysis. The othor analyses of varlance concerning the offects of
background colors for eachrof the six chart colory, for both accuracy
and rapldity of estimation, did not show significant diticrencos. The
related F valuog varled from 1,739 (p = .173) 10 .043 {p x .900). The
major conclusions of thia study wore s follows: (1) The use of
differont colors doas not affact significantly the accuracyof
estimating tha siz0 of party of & whole when presented on a telovision
screon. (2) Tha use of different colors does not affact significantly the
repidity of estimatingthe nize of parts of a whole when prasented on a
television screen, )

BEXUAL SOCIAL LEARNING VIA TELEVISION: AN
EXPERIMENTAL ASSESSMENT OF THE POSSIBLE IMPACTS
OF “VIDSEX" Order No,. DAB30B9ODE

Neutnporr, Kimbeney Ann, PH.D. Michigan State University, 1082,
250pp.

Against a backdrop of soclal and political concorn over aoxual
contant on talovialon, thls research explores tho cognitive, aflective,
and bahavioral consoquences of the viewing of "vidsex." A sample of
234 collego studonts ware each Individunlly exporimentatly exposed
o one-15-minuto talovision "minl-movie” containing elthar highty
expliclt (R-rated varalon), low oxplicit {PG-rated vorsion), or nagligibly
explicit (G-rated veralon) contont portraying consiensual soxual
Intercourse, A conirol group saw no stimulus tape. The roaults show
tittle evidance tor the predictod soclal learning of parceptions,
expactations, attitudes, and anticipated bohavlors Where support |s
gainad, It appiles only to the Jow explicit condition; the high explicit -
condition diaplays a trend of counter-aupportive findinga. Additional
sall-raport moasures do, howevar, show a talationship batwoen
voluntoiry exposure 1o roedla sox over time and samo soxual attitudes,
cognitiona, and behaviors,
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- TELEVISION VIEWER ORIENTATION AND THE RETENTION
OF NEWS OrderNo. DAB310077

O'DonNELL, MICHAEL JoseEri, PH.D. The University of lowa, 1882.
162pp. Supervisors: Lary Belman, Professor Ken Starck

Democratic societies depend upon communication to create and
maintain an informed and interested public. Since the early 1960's,
television news has served as the primary source of information for
the majority of Americans. Empirical research indicates, however, that
viewers recall little or nothing from a typical television newscast. In
several studies, the majority of viewers recalled no stories, while mean
level of recall was one or two stories. :

) The present study investigates news recall by focusing on viewers'
reasons or motivations for watching the news. The research is
grounded in uses and gratifications theory, which argues that media
use is the expression of individual motivation. It was hypothesized that
amount and type of news recalled would vary across groups of
individuals as a tunction of motivation for watching the news.

Survey data were collected from a random sample of 181 residents
of Cedar Rapids, lowa, in late 1980. Telephone interviews were used
to measure viewer motivation, recall of stories and details from the
evening's network newscasts, general media use, and demographic
characteristics. - . .

Viewer motivation scales were Q-factor analyzed and produced
three general rews-viewing types: Surveillance, Para-Social, and
Personal and Soclal Utility. Small but significant differences were
found among the types in terms of number of stories and number of
details recalled. Surveillance viewers recalled the least amount of
news, Personal and Social Utility viewers recalled the most, and Para-
Social viewers fell in between. No differences were found in the
categories of news recalled by each type.

Differences in recall were further explored in terms of media use
and demographic characteristics. Recall was found to be consistently
related only to amount of attention Qiven to the news. The more
attention given, the more news that was recalled. No relationships

were found between level of recall and age, income, education, sex,
or general media use.

It was concluded that television news is not an efficient source of
information. Further, it was concluded that viewer motivations serve
as medialing variables in the mass communication process and in the
determination of media effects.

THE DIFFUSION OF INFORMATION CONCERNING NEW
MOTION PICTURES OrderNo. DAB8227699

O'GuinN, THomas CLAYTON, PH.D. The University of Texas at Austin,
1982. 160pp. Supervisor: Timothy P. Meyer

The investigation examined the diffusion of information

" concerning new motion pictures. This was done through the use of a
longitudinal survey design in which respondents (N =-81) were
nartitioned inlo three categories on the basis of the average length of
time they had waited tp attend five new motion pictures. Group
bounds were drawn in a manner consistent with the dominant
diffusion paradigm. Linear discriminant analysis was then used to
demonstrate and explore differences between early, majority, and
laggard attenders. Such differences involved exposure to information
from both marketer-dominated and nonmarketer-dominated
information sources, media use, demographic measures, and
communication activity. Each independent variable was tested for its
unique contribution to the explanation of attendance group
differences. Two stalistically significant {p < .05) discriminant
functions were derived which when applied correctly classified over
80% of the cases. Although the findings supported the theorized
relationship between the relative time of adoption (attendance) and
communication aclivity, important early activity appeared to be ofa
relatively insignificant duration, dissapated by actual attendance, and
difficult to manipulate. Overall, the findings demonstrated the

- fundamental importance of actual use (atlendance) within the
diffusion process. it appears that the system is weil defined along
such bounds. Furthermore, the findings implied the existence of at
least two consumer typologies, both important within the diffusion
process. The existence and composition of the two discriminant

. functions demonstrated important inadequacies in the traditional
notions of source interaction, personal influence, and diffusion.
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) Additionat analyses found that the favorite-activity of those scoring
high on crealivity was being with friends, while those scoring low on
creat!v!ty chose waltching television, and that those scoring high on
c‘reatlwty. creative writing and writing are more likely to be average
viewers (two to three hours a day) rather than light (zero to one hour a
day) or heavy viewers (four or more hours a day).

o

SITUATION COMEDY AND THE STRUCTURE OF
TELEVISION: A STRUCTURAL ANALYSIS ‘
OrderNo.DA8229597

RosaRos, Brooxs, Pu.D. University of Massachusetts, 1982. 147pp.
Director: Professor Maurice E. Shelby, Jr.

Television programming has not been subjected to close critical
analysis of its underlying structure. Four tenets of, structural analysis:
transformation, intelligibility, self-regulation, and formalization, are
drawn from the theories of Claude Levi-Strauss, Roland Barthes, and
Jean Piaget and applied to television situation comedy. ‘

Preliminary examination of the genre establishes that it is more
closely alligned to radio than film, while a survey of literary comedy
reveals transformations which demonstrate the importance of
analyzing television onits own terms.

Analysis of "l Love Lucy,” "McHale's Navy,” and "Allin the
Family," establishes three precepts basic to television structure.

Serial chronology represents television's way of structuring time.
Rather than compressing time, television fragments it. Changes occur
gradually and mimick real life as when Lucy becomes pregnant in "
Love Lucy.” Technical experimentation in the sixties, illustrated by
"McHale's Navy,” led to a temporary dissolution of exploitation of
serial chronology as a structural component. "All in the Family™
heralds a return to capitaiizing on serial chronology by extending
action as well as character over time. .

Telemythic scope represents television's characteristic scale,
which is limited in terms of setting and tends to make images recede
into abstraction. This is illustrated in "l Lové Lucy” by confinement of
characters to the Ricardo living room and the focus on domestic
events. In the sixties, illustrated by "McHale's Navy", producers
attempted to expand scope using exotic settings. In the seventies,
illustrated by "Allin the Family,” extreme close-ups, as well as the
concentration of action and scene, show an appreciation of scope.

The electron factor represents television's way of recomposing
reality so that it becomes abstract and symbolic withaut losing its
immediacy. Itis present in diluted formin "I Love Lucy,” which psed
cinematic techniques. It is most evident in "McHale's Navy” in dream
scenes. In "All in the Family,” videotape approximates the immediacy
of live transmission which, along with topicality, works to capitalize on
the vitality and abstraction of the electron factor.

THE ROLE OF DIVERGENT PERSONALITY PATTERNS AS
PERTAINING TO INDIVIDUAL VIEWER ASSESSMENT OF

- MINORITY CHARACTERS ON COMMERCIAL AMERICAN
TELEVISION : . OrdegrNo.DAB227498

Roox, TiMoTHY E., Pu.D. Bowling Green State University, i982.
173pp.

The purpose of this study was to investigate the manner in which
varying personality patterns affect the way mass communication (i.e.,
television) atidiences perceive minority characters on commercial
American television. This was accomplished by measurements of
subjects on three levels: media consumption (i.e., amount of
television watched), level of ethnocentrism displayed by subject, and
subject's perception of selective minority characters from commercial
television series. )

A review of the literature indicated a sound theoretical basis for
this study, with much of the research stemming from the {ollowing
areas: structure and effects of mass communication, development
and maintenance of stereotypes, and the role of the audience in mass
communication. :




Two instruments were utitized in the study. The first was a pretest
questionnaire designed to elicit specific adjectives describing the
characters listed for analysis in the final instrument. The final
instrument measured the subject's degree of media (i.e., television)
consumption, level of ethnocentrism, and perceptions of selected‘
minority characters on the basis of a seven-point Likert scale apptied
to the adjectives derived from the pretest questionnaire.

Statistical methods of data analysis employed in this study
included frequency counts, a series of two and three-way
crosstabulations, a factor analysis, a canonical correlation, and two
multiple regression analyses. The results obtained from the data
indicated no significant predictive structural relationships existing
' nsequent assumptions
ed inthis study
g these variables (ie.
rception of

between the variables being measured. No co
couid be drawn on the basis of the data obtain
fegarding potential relationships existing amon
media consumption, degree of ethnocentrism, and pe
minority characters on television).

THE LiSE OF FILMMAKING TECHNIQUES IN TEACHING
ABOUT FILM: A STUDY OF FiLM GAMES AT THE
UNIVERSITY LEVEL OrderNo, DA8305391

SemSEL, GEORGE STEPHEN, PH.D, The Ohio State University, 1982,
272pp. Adviser: Professor Robert W, Wagner

Thoug‘h film studies have been available in higher educationfora
number of years, little careful attention has been given to the
problems of teaching about this medium. There is a need in tha
teaching of film for new teaching/learning models which add to the
traditional strategies currently in usa. )

This exploratory research examines ways to use film in feaching
about film, ideally, all students should make films, though it is ‘
economically impractical to put a camera into everyone's hands as
easily as one can a book, It is, however, possible to create and
implement "film games," activities which allow students to operate
the mechanisms of filmmaking and to appear in the works produced.
This study describes and assesses teaching tactics which make the
fimenaking experience possible for large numbers of students in
educational systems limited in time and funding. These "film games"”
provide new strategies for teaching which affect student attitudes

_ about fitm and motivate them to know more about it.

The twelve film games observed and assessed in this study were
done with students at Ohio University, in Athens, Ohio, and Algoma
University College, in Sault Ste. Marie, Ontario, Canada, Thesa
activities were tried in thirty-six classes with 2052 students. Ten of the
courses were introductory, twenty were on:advanced undergraduate
levels, and six, primarily experimental courses, were on the graduate
level, but open to undergraduates. The study extended from 1974 -
through 1979.

The film games described in this research brought students close
to the process of filmas an important and necessary aspect of the

. medium, These activities taught factual knowlege about the practices

and materials of filmmaking, increased the ability of students to
perceive and respond intelligently to materials projected on the
screen, and changed student ideas about the nature and importance
of the medium. Useful lo teachers of film is that through the hands-on

- experiences gjven in the film games, a great deal of interaction is

E

generated between students, their peers, and their instructors.
Equally useful is that in developing students interest and motivation to
learn about film, the film games produce quick results.

Q
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RECOGNITION AS A MEASURE OF LEARNING FROM
TELEVISION COMMERCIALS OrderNo. DA8225672

SINGH, SURENDRA NARAIN, PH.D. The University of Wisconsin -
Madison, 1982. 269pp. Supervisor: Associate Professor Michael L.
Rothschiid .

Recognition has not been a widely used measure in the advertising
industry, although it appears to be a logical measure for assessing
learning for low-involvement products advertised on television. One
reason for recognition measures not being popular is that'they can
yield indiscriminately high scores which do not decline overlonger
periods. ‘

The major objective of the study was to develop a discriminating
recognition measure that would not yield consistently high scores yet
would reveal learing of a commercial. The recognition measures
developed in the study were tested for their discriminability across
length and repetition of a commercial. Another objective of the study
was to show that recognition scores would decline over time and that
they would be more sensitive than recall measures.

in a laboratory experiment, using a multialternative forced-choice
recognition test, it was shown that by using a large number of
distractorS, sutficiently rigorous recognition tests can be designed. An
increase in the number of distractors from four to eight did help '
reduce the recognition scores in general. Also, by increasing the
number of repetitions, recognition scores tended to increase. The
length of commercial had a significant effect on product category and
claim recognition but not on brand name or visual rec/ognition.
especially beyond one . epetition. The recognition scores showed a
wide range of learning across different levels of repetition and
message length, were not clustered around some high-asymptotic
value, and declined significantly during a six-week period. In general,
recognition scores for the 10-second commercials were higher than
recall scores for 30-second commercials. - D

The study, therefore, was successful in developing a "
discriminating recognition measure. One could conclude that \
advertisers are probably overadvertising in order {o maintain high
recall scores. If future field tests were to bear out these reported .
laboratory results, the implications for the advertising industry could
be far-reaching. Specifically, they may lead to (a) reduced media cost
due to lower levels of repetition, (b) accommodation of more client
advertisers by broadcasters within the same given commercial time,
and {c)} greater usage of 10-second commercials.

AN INTERPROFESSIONAL PERSPECTIVE ON ADVERTISING

EDUCATION OrderNo. DAB302992

STANKEY, MICHAEL JAMES, PH.D. University of Illinois at Urbana-
Champaign, 1982. 133pp.

) This study examines the growth of collegiate advertising education
within the overall context of professional education. An
|nterprofe55|onal-!ramewo(k is first developed by analyzing the

- development of university-based programs in law, journalism, and

!?usiness ad ministratjon against a sel of parameters drawn from the
hteraiurg on professional education, Based on this analysis; three
generallzatlo_ns are made which provide the dimensions of the

framework: (1) The problem of finding objectives is dealt with most
effectively when the.desired qualities of graduates are defined as a
basis for establishing staridards of training which are then endorsed
by the constituent occupation as the prerequisites for entry into the
profession. {2) The problem of attaining uniqueness is dealt with most
effectively when an ongoing commitment to research is established by -
increasing the quality and output of graduate research programs; by
supporting sufficient number of scholarly journals unique to the field;
and by increasing the rewards for scholarship, whether it be '
published or non-published. {3) The problem of achieving reformiis
most effectively dealt with when an outside organization is solicited to
sponsor an extensive evaluation of education in the occupational
area and the results of such an evaluation are used as the foundation
for organized discussion and decision-making.

Within the limits of the interprofessiona! framework, advertising
educalionis seen to be in the early stages of professional o

. development. .
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AN ANALYSIS OF PROGRESSIVE FM RADIO
OrderNo. DA8303246

Storm, GaRy Bauck, PH.D. State University of New York at Buffalo,
1982. 658pp.

This is a study of contemporary popular music. This music is‘ o
viewed from the standpoint of the broadcasting industry with which it
is so closely linked. )

This discussion centers around the relationship between radio and
contemporary popular music. The tension between the aesthetics of
music and the exigencies of the music industry are examined. The

discussion also addresses the role of popular music in the American

social experience--how this music at once creates and expresses the
mood of our age. Theories of culture by such authors as George
Steiner, Gregory Bateson, William S. Burroughs and Norman Mailer
are applied to this analysis of poputar music. The enormous )
educational potential of the broadcasting medium is explored, and
how it has failed to achieve this potential, and the resultant loss.

In addition, this thesis presents analyses of many specific musical
selections. Though the emphasis is on popular music of the last
twenty years, the discussion touches on any music that can be
broadcast--rock, folk, jazz, classical, etc. ,

This thesis is based on extensive fietd work, Information has been
collected from many professionals in the music industry, in
broadcasting, in concert promotion, in record manufacture and
distribution, as well as from media theoreticians and popular culture
historians. Transcriptions are included of many tape recorded

interviews with these experts. .

THE FUNCTION OF PRE-QUESTIONS, PAUSE, AND GAZE IN
CHILDREN’S ‘EDUCATIONAL TELEVISION
' ‘OrderNo. DAB308882 .

TamMBORINI, RONALD CHARLES, PH.D. Indiana University, 1982. 130pp.
Chairman: Dolf Zillmann

Several authors have recently criticized the format found in most
children's educational television claiming that the form used can have
undesirable effects. It has been speculated that children would be
betier served by programs using formats similar to that found in
programs-like Mr. Rogers' Neighborhood--programs which ask
children questions, allow time for chifdren to reflect on information,
and present information in a very intimate manner. :

This investigation looked at the effect of three format variables on
attention to the television monitor, learning of program materials, and
appeal of a television personality. The three variables examined were:
{a) providing pauses during which children could rehearse
information; (b) interspersing pre-questions throughout a program;
and (c) using eye-contact and directly addressing the viewer as
"you" in the presentation of program materials. )

Kindergartenand first-grade students were exposed to one of six
different versions of an original children’s story. Program versions
varied the use of pre-questicns, the provision of pause, and the use of
eye-contact and direct address by the storylelier. Data were collected
on visual attention, information acquisition, and appeal of the
storyteller. :

it was found that although learning was {acilitated by the use of
pre-gquestions directly addressed to children, visual attention was
reduced by this. it was suggested that the {ormat led children to
become more involved in the program and stimulated interaction
among children which resulted in decreased attention to the screen.
This rationale would seem to be supported by the finding that story
appeal was greatestin this condition. . N .

Pause was found to do-no harm to comprehension and may, in
fact, enhance the learning of information presented visually. Failure-to
provide pauses after a question, however, canreduce the interestin a
communicator and the appeal of a program. Finally, repeated use of
pause in most normal presentations can jpterfere with atiention.

Q
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THE CHILEAN MASS MED!A DURING T'HE PRESIDENCY OF
SALVADOR ALLENDE GOSSENS... OrderNo.DA8227787

TASSINARI, EDWARD. JOHN, PH.D. University of Miami, 1982. 522pp.
Supervisor: Professor John P. Harrison :

The mass media in Chile during the presidency of Salvador
Allende Gossens (1970.1973) was a source of contention on many
levels. In a sense, the conflicts within radio, television, and the press
reflected the divisiveness and polemical nature of Chilean society in
the face of the democratic election of & Marxist president. The
researclj incorporated here attempts to investigate the basic political,
economic, and ideological cohflicts within the Chilean mass media in
conjgnctnon’with escalating crises within the government that
culminated in the military coup of September 1 1, 1873. Related areas
are also examined, including the efforts by the government to utilize
!he mass media as a vehicle far political penetration and financial
invalvement wi!hin the Chilean media and the alleged utilization of
cenair) opposition media outlets as conduits for anti-government
rhetoric, erroneous information, and false propaganda. The historical
evolution of the Chilean mass media is examined in a general

- overview and the salient developments within these areas are traced

briefly within the administration of Presidents Jorge Alessandri
Rodriguez (1958-1964) and Eduardo Frei Montalva (1964-1870). In the
!lnal analysis, the divisions among the Chilean left, coupled with the
institutional constraints imposed upon the Allende government
resulted in a failure to develop the mass media as a means to mobilize
popular support for the Unidad Poputar program. One is left with the
conclusion that the enormously politicized nature of Chilean society,
as reflected within the mass media, makes concrete assessment
difficult to realize; given the myriad of political and philosophical
perceptions of the contending factions and the mass of subjective
rhetoric, the ongoing conflicts'to control, influence, and manipulate
the major media outlets must be carefully analyzed.

it was recommended that: {a) other technical system studies be
conducted using the five adoption characteristics, (b} the relative
advantage, compatibility and compiexity of satellite programming be
further examined, (c) station procedures associated with
administration and operations, and types of programs and reliability
associated with programming be further studied, (d) reduced
program costs and not installation costs be emphasized when

. promoting the adoption of satellites, and (e) further research in

satellite communication deal with the processes and elements which
affect the adoption of satellite-delivered television programs.

THE STAGE/SCREEN EXCHANGE: PATTERNS OF
IMITATION IN ART: '1896-1930 Order No. DA8301749
TisBETTS, JouN CARTER, PH.D. University of Kansas, 1982. 533pp?

The formative years of the American motion picture--the early
years of the silent film (1896-1915) and-the early years of the talking
picture (1926-1930)--were closely bound up with the traditions, plays,
effects, and personnel of the American popular theater. in adopting
many theatrical practices for their own purposes, early flimmakers..
presumed that formal and artistic correspondences existed between
stage and film--in effect, that the illusion of a theatrical event could be
achieved on the motion picture screen. In this way, it was assumed,
early filmmakers could gain a needed legitimate status and prestige -
for their medium. Thus, filmmakers and theatrical personnel
collaborated in the formation of production companies for the
purpose of making filmed plays--theatrical films--to capture the
attention of middle class audiences and the critical establishment.

Atthe beginning of both time periods there had been a general
critical approval and support of these imitative practices. However, °
near the end of both periods could be discerned a note of dissent.
Those theatrical films that displayed cinematic, rather than
"stagebound" effects, were encouraged. For the first time, the film
medium was examined as an art form relatively independent of the
stage, and the presumed correspondences between stage and screen
were questioned. Indeed, a reassessment of the nature and artistic

potential of the motion picture medium was underway.
. LY
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it s tho purpose of the pron.u_nt study 10 examing In dotall the
stage/acreon Intoractions in 1812:1918 and 1828-1830 and thelir role

in the aubsoequent dabale and discusaion concerning the relationthip -

of the motion plctura to tha theator, Tho primary matarinl la the body
of theatrical ima produced. Tha source plays of these films have
beon consulted and tha,fiims themsaelves moat of which now reside in
archivas away from the genoral public view: have bean examined.
Tha evident simitarities between both 08 wall a8 the disgimitaiitios..
pravida a aense of the oxtont to which iimmakers imiated theatileal
aevents throughaut both tima potiods, -

Thus, this study 1a chiofly congornod with the challonges
presonted Lo traditional pdtitudes toward nrt by the emargance of naw
tochnologles In the ninateanth and twontioth centurles-«in this cato,
the motion plctura.

Pf!FAOUl,T EXPbSUﬂF TO THE NEWS MEDIA: A
COMPARATIVE CROSS-SECTIONAL STUDY
‘ OrdorNo. DABINA290

Timas, Avneny Rea, Jin, Py . Tho Univarsity of Wisecansln -‘yadlson.
1082, 101pp. Supervisor. Profeasor Stoven K. Chatfoo

Based on it two wava statowide lolephona survay In Wisconsin of
ehildran (10 lo 17 yaars old) and thale parenita (N w 801) In the
¢ontext of the 1980 prosidontial election campalgn, this study

examinod pattorna of expouure to the news medla, longltudinal and
crons sectional stabllity In oxposura patierns, and parent-chiid
wimilatity In exposure patterng. In oddition, a soclalization to the nows
madia modol was tested using path analysig. The socialization model
examined tho tolativa contthutions ol maturational, environmontal,
parental, and social Interaction influences on the use of five ditferent
naws sources during proadolesconce (10 1o 11), enrly adoleacence
(1210 15), und late ndolagconce (10 10 17). The data collection was
{fundad by NSF grant (& 5L.S.7013435). ) :

it was genwrally expected that axposure, contitatency, and
Intargonerational almilarlty would Increase with the age of tho
youngstor. The results provided mixed suppurt for these expectations,
Of tha tiva news sourcas examined In this study, nawupapar rasding
was found to changa the most across the age groups, exhibit the
highoat over tima consistancy, and the highest Intergenarational -
similarity. Analysia of the soclalization madeals cleatly polntg to
parental influence, personal interests and Involvemonts, and the
combinatiun of tho two ag the chiof souges of influonce on news
madin use Newspapor readihg stands apart from the rest bocause of
tha central 1ole parentat bohavior plays, For all of the othor nows
sources, public atfalrs communications, that i porsonal involvement
in public atlairg relaled Interactions, wan found to be a substantial
detarnunant,

In adddition, it was found that the impacet of social background
factors auch ag family social miheu and parental nge wors not
vquivalenttor print naws soucces and felevislon news sources, The
evidence suggests a substantially stronger linkage for the print news
maedia. Moteovar, it ean be generally concluded that to the. oxtomnt
family social background factors have an impact on the youngstoer's
nows medin use, it flows through patental behavior,

THE OPTIMAL MISMATCH AND TELEVISION: A PIAGETIAN
INTERPRLTATION OF CHILDRIN'S PRLFERENCES AND
PROGRAM CONTENT v
ViLLrea - MiNNE Ly, Lueta JuRoutna, P D Tha Undvarsity of Clurago,
1082

Biaget poatulates aquilibration as the foree undedlying basic self-

regulatary mechanisms of change . W trananctiong batwenn tho

organism and tha environment produce foedback which s discropant
with exlisting structures, then Innor tension may result and Innor
structures may have to ba reargnnizad o that equitibrlum can ba
rastorod or Insrensed Sinco a single pxparlenco may not be enough
to lead to reorganization, and to the plaasurable sonso of “rightnaag”

- that nccompanios i, rapetitions of tha sama (or similng) discropancy:

praducing tranaactions may have to occur bofore equilibrlum can b
rastorad. This could lond to a tamporary dppotite for discrepancy.
Kuhn (1872) has labaled this type ol diacropancy the "optimal '
G’-‘"\mch"' -

FRIC

Aruitoxt provided by Eic: 2

This digsortation Is the first study In a plnhﬁod aarlas Investipaling
the optimal migmateh hypothesis In relation (o mass media In genaral

* nnd talaviston In particular, und & will focus on the proterances of

childran in the late preoperational and the concola opetatlons
period I an optimal mismateh exetys, and f i loads to an appetite for
discropangy In televiewing, hen ghildren whosaperformanca s
mostly atthe preoperational level will prefor to wateh programs in
which aventa nre bused un concrele operations; that in, progoams in
which monta! actiona arg reversible, elasses tond to ho hierarchically
nested, words aro representational, speech is doecenterod, o sharp
distinction Is made between internal wnd extormat events, and
saugabion, except as a source of humar, is based on loglont rather
than eyueantiic and atittary finks Children petfarming at the
concirate opecations level will prefer 1o view progiama in which
outcomes depend on the maniputation of abatract aymbols nnd the
willzabion of combinatory gystens ‘

Talovision proferonces were dotermined by asking naample of
Chieayo public sehoal ehildien trom 5 to 940 hat their thiee tavorit
TV shows- The progiamy mentioned were fhen tabidated and ranked
In paputanity, andd eaght of the mast populat progiams were analyzed
aceording Lo the Paigotian lnventary, an matrument dovelope
eapecinly tor this study The ¢hildron who chose anecor more of thasa
programs s their fuvonte weee thon given a battery of thieo Pragatian
tanks, and thoe associalion boetween s ores amd preterencos wan
analysoed according to log Roear madel, Reésulla suggest that an
optimind mismaten dors exind, but the appette lor discropancy may be
et to the younger preapesational ¢hddren who seem to naek
nagative evidence on pre Jopic al beliels rathor than positive evidonge
on logieal ruley -

- ADOLESCENT EVALUATIONS OF SEXUALITY ON

TELEVISION, IN MOVIES AND IN REAL LIFE

- OrderNo, DAB309214
WanoeN, SHARON PAnken, Pu.D. The Unlverslty of Toxas at Austing,
1882, 207pn. Supervisor Kyoon Hur

Relationships botwesn media influence and the ways adoloyconts
avaluate soxuality In real lile and the media were Invastignied based
on terotrch about sexunlity from tatevision and In film, nind
Intorparsannl altraction thoory and resantch -Porsonnlity/attlude and
demographic data on subjects wera compared for thalt value as
indlcunts of how subjocts evaluate toxuality.

Canonical correlation wis used 1o analyze data collectod in 1079
tfrom 80 maie and 126 lemale mass cammunication undeigraduates at
the Univarsity of Texas ol Austin, Dor?nrtmcm of Radio-Television.
Film Subjects compleled two questionnaires condarning how they
would avalunie saxuality in an opposite sex real person ond
T.V./movie parsonality undor different sltuations. Slluations posed
ware acquiintsnes and Inimate-other, T.V./mavie personality each
firat mot (or viewed) snd known {or viewed) over time.

Dato analysis revealed the topis 1o be complox but majortiendn
emerged suggosting prediction of avaluation palterng Is poasiblo, Sax
of respondents and the situation conslstently patierned how
adoloscents avalunted aaxuatity, Evaluating soxuallty wna o more |
complax procoss for females than tor males. Porgonallly und physical
¢haracteriatics of real peraons and T.V./movie peraonaities wato hey
factorg in the avaluation process. Porsonality/attitude dita nhout
subjects wore much more valuable than demographic data (which
proved to be of minimal value) tor Identilying ndolescen sexunhity

~ evaluntion potterns.

Madit influence and sexuality evalustion data suggoestod a
nogative rolationship batwean media influence and soxuality
evaluations of nell and others. Higher madia use and percelved -

Influence was nasosiated wth prooccupation with phynical as .
apposad 1o paraonality characteristics an criteria for evaluating
soxuality, Results suggosiud that modia encourages adoloscants to
evaluata others basad on physical appenranca, rejocting thone who

do not match physicnl appearance criteria sel by the madia,

Rosulty Indicated-the need to further inolate thosa :
parsonality/altitutie and demographic varlables, and percelved media
influence patterns which could be used niore roliably for predicting
adolescent noxuallty ovaluntion pattarns.
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‘THE EFFECT OF THE FORM COMPLEXITY OF TELEVISION

ON THE IDENTIFICATION/RECOGNITION PROCESS: AN

EXAMINATION OF THE SYMBOL SYSTEM OF TELEVISION
Order No. DAB300379

WHITE, SyLvia ELAINE, PH.D. The Ohio State University, 1982, 215pp.
Adviser: Professor Thomas A. McCain

An information processing model of human cognitive processing '
was drawn from experimental psychology, and its utility in explaining
media modality effects was examined. The modality examined was the
visual mode and the medium--television. .

The path of incoming, visual, televised information was traced
through the information processing model and was seen to pass
through three structures: the sensory register, working memory, and
long-term memory. It was seen that early in the model, in the sensory
register, the visual image is identified, and what is passed on to
working and long-term memory is an identified trace and not &
veridical image of what has been seen, it was proposed, therefore,
that the visual image from a televised message would have its most
direci effect in the sensory register at the point of '
identification/recognition.

The sensory regisier is limited in the amount of information it can
process at any one point in time. The rate of information input, the
number of simultaneous inputs, and the familiarity of the information
alt afect the ability of the sensory register to perform
identification/recognition.

The form complexity of the televised image was measured. it was
predicted that as the form complexity of the message increases, the
ability of the sensory register to perform id entification/recognition
would decrease.

Sixty-nine subjects participated in an experiment in which the
capacity drain at the point of identification/recognition was measured
using the secondary task technigue. Subjects performed two
experimental tasks at the same time, and performance on one task
was used to indicate capacity drain over three different difficulty
levels of the other task, while performance on that second task was
maintaine at a set level. The resuits supported the prediction that
increased complexity in the visual image would make the process of
identification/recognition harder. This result was also interpreted to
further verify the utility of the information processing model in
explaining media modality effects.

THE ADOPTION OF SATELLITE PROGRAM DELIVERY BY
TELEVISION BROADCASTERS Order No. DA8226952
WiLLIAMSON, Rick Paut, Ep.D. West Virginia University, 1982. 106pp.

National and international agenciés, along with domestic c§ble )
and public and commercial television broadcasters, are focusing t‘henr
attention on satellite developments. However, change in the satelh‘le
field is occuring so rapidly that there has been fittle time foi agencies
or broadcasters to assess rhany of the variables which affect satellite
adoption decisions. ’ : o

To address the need for research in the satellite field and to
identify need areas, the following problem statement was researched:

To determine if there were significant differences in the perceptions .
of the adoption characteristi¢s between adopters and non-adqpters of

satellite-delivered tel€vision programs. ) . .

The data for the study was based on questions |‘dent|fned through
the researcher's professional and internship experience, a telephone
survey and face-to-face interviews. From this information, questions
were selected for the survey inslrumq)nt and categorized into the
adoption characteristics..The survey instrument was evaluated for
content validity by recognized professionals in the brpadcast
television industry. The respondents from the validation were used to
modify questions on the final survey instrument. The survey
instrument was then sentto 157 television station managers. A
response rate of 83 percent was recorded. )

From the information collected by the survey, it was cqncluded
that: (a) there were significant differences in'the pgrgeptlons of'
adopters and non-adopters in the adoption characte,nshcs relative

' advantage, compatibility and complexity, (b) the major areas o_f
difference were in the perceptions of station proc‘edures associated
with administration and operation and ‘prpgra‘ammlqg. and
(c) adopters and non-adopters were similar in their perceptions

y ‘egarding cost of satellite equipment instailation and redu’ced

O
P rogram costs.
.A

THE RELATIONSHIP BE]'WEEN SOCIAL CLASS AND
AVAILABILITY, CREDIBILITY AND USAGE QOF
COMMUNICATION MED!A BY FARM FAMILIES IN FIVE
.NORTH CAROLINA COUNTIES OrderNo. DA8302118
Yancey, Epwin Lovew, Ep.D. NorthCarolina State University at

Raleigh, 1982. 165pp. Supervisors: Estelle Edwards White, Edgar
John Boone ) ’ ‘ '

T]we pri‘mary purpose of this study was to determine the
relat;qnshlp between the sacial class status of farm families and their
COnStl‘tuent farm operators and homemakers and their communication
behaviors. Communication behavior in this case related to the use of
mass mgdm. publications, and interpersonal information sourcesin
making "most important” farm and home decisions. A secondary -

* purpose was to describe the sample population based on the
_ relationships between their social class status and selected

Socioeconomic, political, and psychological characteristics.

- Personal interviews were conducted with a stratified random
sample of 231 farm families in five North Carolina counties. Chi-
square analysis, regression analysis, and correlations were used in

festing the data.

Findings supported the assumption that significant relationshi
eXISt_Ed between lower, middle, and upper-clags farm familiesrl?i':llwps
relation to t‘heir cp_mmunication behaviors, i.e., availability, credibility
and usage in decision making. Of particular significance was the '
rglatnon§h|p between farm operators’ social class and their
perceptions of the credibility of interpersonat information sources
The Extension Agent or other public agency source was viewed aé

most credible by middle and upper-class farm operators, whereas
lower-class farm operators viewed family, friends, or neighbors as the
most credible information sources. Consistent with this finding was
the positive relationship between the farm operators' social class and
the use of a research-based interpersonal information source in
making an importantiarm decision. .

. Homemakers' social class and'their perceptions of the credibility
of mass media sources of homemaking information were related.
Lower-class homemakers perceived television to be the most credible
mass media source, whereas upper-class homemakers chose
newspapers. Radio was the weak third choice of all homemakers. Of
patticilar importance to this study was the finding that only one-
!ounh of the homemakers used a research-based source of
information in making home decisions. No class distinctions wére
established for this behavior.
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