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This bibliography has been compiled as paft of a continuing series designed”
to make information on relevant dissertations available to users of the ERIC
system. Monthly issues of Dissertation Abstracts International are reviewed in

order to compile abstracts of dissertations on related topics, which thus become
accessible in searches of the ERIC data base. Ordering information for the dis-

sertations themselves is included at the end of the’ bibliography. ,
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Abstracts of the following dissertations are included in this collection:

Abrams, Michael Elliot
RELIGIOUS BROADCASTING: A
Q-METHODOLOGICAL STUDY OF
ELDERLY AUDIENCE.

Adler, Roy Douglas -
RESPONSE TO TELEVISION ADVER- "
TISING: THE CASE OF DIRECTLY
MARKETED PRODUCTS ’

Baukus, Robert Alexander

PROGRAM TYPE DECISIONS ﬁDR‘THE
SCHEDULING OF TELEVISION CONTENT
AND SHARETESTIMATION -

Brobeil, Peter Ao

AN EXPERIMENTAL 'STUDY OF "THE EF-
FECTIVENESS OF DOCUMENTARY FILM
AS AN ATTITUDE INFLUENCE DEVICE
ON ELEMENTARY SCHOOL PUPILS

Byler, Robert Harris, Jr.
THE BROADCAST ASCERTAINMENT PROCESS-—
1971 TO 1981 .

Childers, T@try Lee

SENSORY AND SEMANTIC BASES ON INTER-
ACTIVE IMAGERY IN AN.ADVERTISING
CONTEXT

Corison, Cynthia Lee
COMMUNICATION AVOIDANCE, MEDIA
USES AND GRATIFICATIQNS, AND -
PARASOCIAL INTERACTION: A PATH®
ANALYSIS

Craig, John Robert
FEDERAL COMMUNICATIONS COMMISSION V.

* NATIONAL CITIZENS COMMITTEE FOR

BROADCASTING: THE COURTS ACT ON
CROSSOWNERSHIP g ~

Dombtowski, Dennis Joseph

FILM AND TELEVISION: * AN ANALYTICAL
HISTORY OF ECONOMIC AND CREATIVE IN-
TEGRATION .

Elliott, Joyce Charlotte
IMAGES OF OLDER ADULT CHARACTERS
ON DAYTIME TELEVISION SERIAL DRAMA=

P
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Forrest, Edward .James .
' PSYCHOGRAPHIC SEGMENTATION OF
THE TELEVISION AUDIENCE '

Gardner, Meryl Paula
AN INFORMATION PROCESSING APPROACH
TO EXAMINING ADVERTISING EFFECTS

Hosley, David Henry '

THE MEN, THE INSTRUMENT, THE MO-
THE DEVELOPMENT OF RADIO
FOREIGN CORRESPONDENCE IN THE
UNITED STATES THROUGH 1940

Kaner, Harriette =

ADOLESCENT * REACTIONS TO RACE AND
SEX OF PROFESSIONAL TELEVISION
NEWSCASTERS ‘ ,

Linton, David®Stuart -
MEDIA PREFERENCES AND THEIR RE-. -
LATIONSHIPS TO MENTAL IMAGING AND
ABSTRACT REASONING ABILITY - '

Madden, Thomas Justin-*
HUMOR IN ADVERTISING:
OF A HIERARCHY OF EFFECTS PARADIGM

MaYon, William Allyn

THE USE OF MINORITY ADVISORY PAN~-
ELS IN PUBLIC TELEVISION: COOPTA-
TION OR COOPERATION .=

Maxwell.lRobert Allen A
TELEVISION AND PRINT JOURNALISM: A,
,DESCRIPTIVE STUDY OF DIFFERENCES IN
*THE REPORTING OF A-CONTROVERSIAL
PUBLIC ISSUE--THE TRANS—-ALASKAN .
OIL PIPELINE. g

Merenski, J. Paul

' - THE EFFECT OF PRODUCT INVOLVEMENT

AND MODE OF PRESENTATION OF TELE-~
VISION ADVERTISEMENTS ON ATTRIBU-
TION AND RECALL PROCESSES

Miliet. Christine Marie . -
AN ANALYSIS OF THE AMERICAN NET-
WORKS' EVENING NEWS COVERAGE OF
THE "IRAN CRISIS'": DATELINE
TEHRAN, NOVEMBER 5, 1979 TO
JANUARY 15, 1980 -
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Platt, Janice Lyn
TAXATION PROPOSALS FOR THE FUNDING
OF AMEBIQAN BROADCASTING, 1922-1926

Popp, Lorraine B. :
IT'S ALL IN THE FAMILY: STRUCTURAL .
DETERMINANTS OF TELEVISION'S ROLE IN
MEXICAN-AMERICAN AND ANGLO HOUSEHOLDS

‘Pounds, Micheal Charles-
DETAILS IN BLACK: A CASE STUDY IN-
VESTIGATION -AND ANALYSIS OF THE €ON-

TENT -OF THE UNITED STATES WAR DEPART~- -

MENT NON-FICTION MOTION PICTURE THE °
NEGRO SOLDIER. - (VOLUMES I AND II)

Raffa. Jean Benedict N

VALUES ON TELEVISION SHOWS, WATCHED

BY ELEMENTARY SCHOOL AGED CHILDREN:
YHE DEVELOPMENT. AND IMPLEMENTATION OF
A METHODOLOGY

Reese, Stephen Dee ‘ .
MULTI-CHANNEL REDUNDANCY EFFECTS ON
TELEVISION NEWS LEARNING

Rushing; Sam Kittrell -
PROFESSIONALISM AMONG TQQFVISION
NEWS DIRECTORS

Stefaniak. Gregory

-

i
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'THE INFLUENCE OF THE UNITED STATES -

COURTS OF APPEALS ON BROADCAST AND
CABLE REGULATION AND POLICY 1971~
1980 -

Tungantla, Rama Murthy

ANALYSIS OF INTERNATIONAL NEWS AND
INFORMATION COVERAGE BY THE UNITED
STATES MASS. MEDIA: A STRUCTURAL

" APPROACH. (VOLUMES. I AND II) )

Von Schilling, James Arthur ,

THE APPLICATION OF HUMANISTIC- VALUES
TO THE STUDY OF THE MASS MEDIA IN
AMERICAN CULTURE .

Warr, Hollis Jefferson, Jr.
LOCAL COMPARATIVE TELEVISIO
TISING: AN EXPERIMENT
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ﬁiléox; Gary Burl
THE EFFECT OF MASS MEDIA PRICE

ADVERTJSING ON THE RETAIL PRICE OF
A CONVEKIENCE PRODUCT '

Wittig, John William
COMMUNITY IMAGE, COMMUNICATION AND
QUALITY OF LIFE .. ) -
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AELIGIOUS BROADCASTING: A Q-METHODOLOGICAL

| STUDY OF ELDENLY ‘AUDIENCE  _ OrderNo.DAS213819

' Asnams, Micmage Ertior, Pn.D. University of M;ssourl - Cokumbla,
1981. 288pp. Supesvisor: Dr. Won H. Chg\p :

From Its inception in 1921, religious broadcasting has attracted
- strong audience response and participation. This reaction has
" inchuded claims by listeners of repentence from sin, relormed lives,
*. and spiriugl and physical healing through radio miaistries. In the
i 49308, radio refigion also became a powerful political force in the
hands of Father Charles Coughlin, the controversial radio priest. At
the sama lime, refigious radio expanded world-wide. Today, religious -
tsleviaion éind radio have blossomed as a $500 million a year industry
employing satefiite technology and cable television systems.
Research has shown the eiderly to be attfacted to reffgious radio
«and tefevision more than other groups. in this Q-methodoiopical
udy, forty-two eiderly residents of Mid-Missouri, whose mean age
Was 73, were asked (o rank forgy-five statements regarding uses of
and atffiudes toward religious broadcasting. From factor analysls,
four sudience types emerged, accounting for 54 percent of the
variance in rankings. Each perceived a different agenda of
ations trom religious broadcasting. The Simple Pieticis a
- reguier chuichgoer who prefers face-to-face fellowship. He seldom
" Netenst0 religlous broadcasting, except for entertainment purposes,
" ortoseetechniques of video ministers. The Moralis}, aisoa
) ‘ ,istens often. He sees religious broadtasting as a
weagon for reform injgn immoral world. The Moralist is likkly to
contribute money anJcorrespond with religious brosdcasting
es. The Propiiat uses the broadcasts as a guide to-
tion and revelation, a compass in his social life and an
sssurance of the future. The Electrified Mystic claims ahostof
-gpiritusd benefits including healing, feifowship, and “good teeling.
. This study relates audience gratifications'to psychological needs
of elderly and soclal gerontologice|theory. Spiritoal grattfication is
* alao axplored in ligtit of the concept of the sacfed and the profane as
advanced by Durkheim and by Eliade. Broadcasting's links to ritual
aleo examined.
,.Wndlrecﬁon of the stidy Indicates the functionalist perspective in
maas communication-might wefl be cohsidered inlight of ritual, the
- ) N ’

L]

RESPONSE TO TELEVISION ADVERTISING: THE CASE OF \
DIRECTLY MARKETED PRODUCTS  Order No.DAB22425
AoLsh, Rov DoutiLas, Pu.D. The University o Alabama, 1882. 122pp.

: urement of advertising response has been a
A ﬂo,l?:liel;ﬁc::e'r. !Ie.(;&e)?:seurch pieces directed toward its achievement.
L AAfocus on directly marketed producis--those offers made :n "
tlevision requiring a mail or telephone response--provide d. way °,
davelop iptérrelationships between scheduling patterns an 'resggm‘”
in & fleid setting free from n‘uqh n?n}advemsing contaminants as
1 ntory irregularities.
w?h:':z’s‘::r:: z‘::ble?y\ywls ?he specification of the single perllo'd
sdvertising modg! for purchasd response, for 8 number of ;ra‘roduc
categaries. within the context of television advertising. Within-a
product category. 8 function describing response to advertising
rapaetition wses estimated . Across product categories, response
tunctions were examined 1o determine whelh‘e:’ the 1ormqi 1he
ion changed or only the parameters varied.
L - mm‘l;\?t rgs::?ch wes deysigned as a scheduling guide for managers
‘ intarested in sates resuits Other ldv;ﬂdisinga mcd‘:l: r:::tt\'ed the
8 in t dotlars as the end decision, ]
. eg::?flngn&mé? exposure purchasad by the budgst was not
considerad. . - '

Data regarding advertising oxoencﬁturu. sdvertising scheduling.
and sales each day were gatherad for 61 campaignsin 17 produptﬁ
categories ‘These data were extracted from information at WSFATV
Montgomery) and WATL-TV (Atianta). About 30,000 data entries
wers recorded .

.. Thefollowing reaults were found: (1) over the range o! cuniulative

. .+ eftective reach (CER) studied (i ¢ 0-80%); the relstionship between. -

CER and cumulative orders (CO) was linsar. Coaflicients of ,
_ dstermination axceeding S0 wers observed for 76% of the .
. campaigns. (2) CO was superior to percent orders as a criterion
' Cr"pbb‘, CER was supsrior (o average frequency of exposyre as a

[ e - ,

) . Expected Share Decision (ESD) model, based on the Bayesian

.

- .

-

N . .

predictor varible, (3) the conclusion of linsarity did not depend on
" product category; only the parameters varied, and (4) these

conclusions held scross stations with very, different market ¢
chéracter . . .
. This rese provided the first empirical evidence of the -
relationship betweenreach ana orders. It suggests that a linear-
response function exists over a far broader range of eflort lhln.hld»
previously been suspected. No evidence of either a concave Oran s
shaped demand function was observed. The advertising manager can

: .~ use these results Bither directly. conceptually, or empirically.

-

" PROGRAM TYPE DECISIONS FOR THE SCHEDULING OF
TELEVISION CONTENT AND SHARE ESTIMATION
. Order No. DAB219787

Baukus, RoserT Auzxmneé. Pn.D. University of Massachusatis, 1982.
168pp. Director: Professor Leslie K. Davis o

Phase | of this thesis developed a method 1o evaluate the effacts of
‘competitive broadcasts within a market area on the share of audience
" ‘obtained by each program type offered by a target station. The

decision rule, is a descriptive tool! that indicates the relstive
magnitude and stability of each program types' share performance
within and across the competitive environments that occurred during
~ a yearly sample frame. The ESD procedure selects a set of five ]
dominant program types for the target station. The share value of :
each dominant type is projected for the following yearly sample frame '
based on the index produced by the ESD method. The results Indicate
that the ESD procedure can effectively discriminate the share .
potential of pragram types. The usa of the ESD model together with
the judgment and experience of expert media planners should .
produce more accuyate program type decisions.
. Inthesecond phase of this study the standard ratings estimation .

- ‘procedure (SOP) was recast into the form of a regression equation. A .
stepwise regression procedure indicated that the SOP procedure T
does not’produce rating estimates when a program is moved (0 & ‘
different time pegigd or isnew to the station. Two additional variables  *
were added 1o th ro]glon equation. These included the previous
geasbn share of the program type and the rating of the program that
proceeds or leads into the program being evaluated. The use of

_ previous season share and lead in program rating produced a less
subjective estimate of future rating. The results indicate that isad in
rating appears to be a strong ovérall predictor of the target program 4
ratings. In situations when tha target program is new to the station,
this simple variable segms to produce a more accurale ratings
estimate than the share estimation methods used in the SOP ..
procedure. . :

4
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AN EXPERIMENTAL STUDY OF THE EFFECTIVENESS OF

DOCUMENTARY FILM AS AN ATTITUDE INFLUENCE DEVICE
ON ELEMENTARY SCHOOL PUPILS , Order No‘,oAamgaze ‘
Brosaw, Peter J., Pu.D. Michigan State University, 1882. 5201:9

The purpose of this study was to evaluate the efiectiveness of
».dog.umentary fiim as an attitude influence device on efementary
school pupils. A model for persuasive message design was developed
arid applied to the production of a 16mm color/sound documentary
fiim entitied Circle Song. The film portrays the aastern grey woll's
ecological niche within its natural habitat. Narrated in a Native L
American language, the film utilizes English in its trans!ation. T
A pretest-postiest conjrol group design.was utilized-within the o]
atudy. Participants were solected tfrom grades 3, 4, and 5, as
suggested by the findihgs of the Messarschmidt study, first reported 0
in 1833. Prior to the experimantal phase of the study, a pllot survey
was conducted with a similar age sample. Results of the survey
guided the design and production of the 16mm experimental tilm.
Results of a pretest were paired, and random agsignmentto a
traatment or control group was conducted for each grade level
participating in the study. The experimental procedure invoivad the
projaction of the test film and subsequent testing for resuitant
aflective disposition and cognitive learning. '

- '
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The Yas! instrument consisted of a fosty-item Likest Scale,
developed with the assistance of @ panel of judges. Tests items were
randomiy redistributed) for sach testing session. Testing of seven
hypotheses utilized a lingar regression model. All hypothedes were
Jested using 1 statistics with a confidence level estabiished at'& =

Results of this hves‘tignticuindic-le that significant (X = .05)
cognitive change had occurred within each experimental group
tesled. Significant (& = 05) atfective change was recorded at the
third and fifth-grade experimental level. No significant (< = .05)
aflective change was noted at the fourth-grade level. i is suggestad
that the recorded disparity in gain scorg concerning aflective .
eaménts might be attributed to developmental factors.

No “sleeper effact”™ or “decay™ was recorded on adelayed
postiss! sdministered ten days alter the experimantal treatment.

N -
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THE BROADCASY ASCERTAINMENT PROCESS--1973 TO
1981 . . OrderNo. DAB214428
Bvian, Rosent Hanmis, JA., Pu.D. Bowling Green State University,
1982. S16pp. - ;

This study examined the evolution, implementation and
conasquences of the ascertainment process, created in 1871 by the
Pederal Communigations Commission to gulde broadcasters in
determining community neads to be treatad by public interest

. it focused on application of the process to commercial
Scensees, exploring the perspectives of citizen groups, bmudcusl.‘n

Rasources included reports in renewal applications anid stations’
public fies, FCC documénts and public comments for docket
inquiries, syrtheses of previous studies, and interviews with
broadcasiers, FCC personnel and others involved in the process.
Primary comparisons were made of grocedures for aurveying the
public, sslecting and interviewing community ieaders, prioritizing
needs and reporting responsive programs. The FCC'a methods of
evalusting data and enforcing ascertamment standards also were
shudied. A g .
. Datain ascertainment reports revested many procedural variances
and ¢d not facilitate measurements by schdiars nor by FCC analysts
of Bneer relationships between identified needs and responsive

Aacertainment provided a focal point for license challenges, and -
tha dialogue between broadcasters and citizen groups in .
sscertainment-related docket inquiries was often antagonistic and
sell-serving. ‘ .

FCC administration of the process was ineflective l? that it tailed to
set preciss objectives, to conduct experiments which it proposed or
L) nmn results. It did not enforce ascertainmant rules stringantly,
ar'd a license revoked for ascertainment deficlencles. The,
FCC made qumm tut no qualitative stugies p! programming.

The process was oflen modified during the decads and was
eiiminated for commaercial radio in 1881. The FCC's thrust toward
dereguiation has increased broadcasiers’ discretion in determining
how {0 mest community needS and reverted to the 1060 emphasis on

" programs rather than the process by which needa are discovered.

The ascesainment principie provides a viable atimulus for
enhancing dislogue between brosdcasters and citizens. But the.
tormal process did not prove its value as a utilitarian regulatory
lmtmmcgl for promoting I(:;o-dcul service in the public interest.

.

-y . -
»
L]

SENSORY AND SEMANTIC BASES OF INTERACTIVE
IMAGERY IN AN ADVERTISING CONTEXT ’
. . OrderNo. DAB216234
Cunpens. Tenay Lee, P D The University of Wisconsin - Madison.
1982 349pp Supervisor Professor Michael J. Houston
Objectives Advertiscrs are continually faced with dacisions

specific 1o the creation and design of promotions) communications.
o: particular significance in advertising design ls the degres ta which

RIC

Aruitoxt provided by Eic:

: M mv ge will be communicméd in a verbally verlus'. a vlsulﬂ.y
g;?enmd!omu it is an accepted idea that the use of pictures aida in
communicating the intended massage but, little is known about the

* source of this effect. Researth indicates that pictures tend w elicit

mental images in the receiver's mind's eye. This research also
indicates these mental imagesfacilitate the learning and retention of a
message. The overall objective of this reseach was to gain a better
understanding of the role that mentat imagery plays in communicating
promotional messages. . .
Several psychologicat theories exist as to why imagery aids
memory retention. The theories are: (1) the distincliveness of the
image. (2) the increased availability of incidental redundant retrieval
cues, and (3) relational organization of the imaged stimulus. A study
was conducted to evaluate the exient 10 which each theorywould  °

.axplain the facilitating effects of imaginal processing. Based upon-the

findings. implications were drawn which might aid In the creation of
more eflective promotional communications. .

Resoarch Seftipg. To evaluate the explanations oftered for the
eflects of imaginal processing, a laboratory experiment was !
conductéd. Two-hundred seventy-one undergraduate students were .
exposed o various combinations of picture or word configurations.
Their affects on recall of brand-product class associations were
assessed through analysis of covariance technigees.,

Findings. The results of this research supported an explanation for
intesactlive mental imagery thatis grounded in the relational T
organization that occurs through the creation of an interactive scene.

-The interactive picture appears to form the type of associative

tinkages in memory that faciliiate cued retrieval. Results failed to
provide supgort for an incidental redundant fue explanation or a
stimulus difterentiation explanation. Implications of these results ware
discussed in terms of the constructioft of pictures, the use of color,
and the cgmmunication of product attribute information through
advertisedonts.y

. K r 4

COMMUNICATION AVOIDANCE, MEDIA’ USES AND
GRATIFICATIONS, AND PARASOCIAL INTERACTION: &
PATH ANALYSIS |, Order No. DAB224829

Corison, Cyntria LEg, Pu.0. University of Oregon, 1982. 193pp.
Adviser: Wilfiam R. Eltiott A '

This investigation developed a communication avoidance scale to
tap ditferent communication behaviors within different
communication settings, evaluated the relationship of communication
avoidance to social contact and the desire for social contact. and
determined the interrelationships between communication avoigance,
media consumption, gratifications derived from media, and parasocial

Jnteraction with television programs and persona. Three sets of
hypotheses were develoged in addition to a path model. A pretast
questionnaire was adminigtered to forty individuals fotlowed by the
sdministration of the finat questionnaire to 252 individuals. Zero-order
correlaticns, as well as multiple clagsification analysis, were used to
test thechypotheses and path analysis was used'to test the path
model. .

Results from the correlational analysis indicated statistically
significant relationships in the hypothesized directions between
communication avoidance and social cortact, television use, film use,
and parasceial interaction. Multiple 8lassification analysis, used to
determine the relative contribution of each of the independent
variables on,the dependent variables, indicated statistically significant
support for the contribution of communication aveidance on use of
television, recorded music, film, print, and gratifications derived from
film.

-

*  The path analysis indicated that ten of the fourteen paths

proposed were statistically significant. Social contact waa influenced
by communication svoiddnce, perceived academic atatua, and deaire
for social contact. Telavision' usago and gratitications derivad from
tatavision were influenced by communication avoidance and the
degree of social contact and gratifications obtained from television.

Generagily, the results of the investigation provided support far the
position that there exists significant interrclationships between
cammu:‘lecsltl}n avoidance, media consumption, gratifications gainsd
via the a. and parasoclal intaraction, €

»
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FEDERAL COMMUNICATIONS COMMISSION V. NATIONAL
CITIZENS COMMITTEE FOR BROADCASTING: THE GOURTS
ACT ON CROSSOWNERSHIP Order No. DAB223434

Craig, Joun Roaenr, Pu.D. University of Missourl - Columbia, 1981.
155pp. Supervisor: Dr. James W. Gibson -

. LY .

, This dissertation traces the history of the newspaper-broadcasting
eroasownership issue in the United States. Concern for this practice
was voiced in the early 1940's by President¥ranklin D. Roosevelt and
Federa) Communications Commission Chairman James L. Fly, but the
commission took no action following an on-again, off-again
lnvestigation lasting until 1944, Newspaper-broadcast
crossownership 1ook a back seat to other commission corlcerns
through the lata sixties as ohly occasions) problems surfaced.
Pressure from the Justice Department led the commission to release
proposed rules in 1975 declaring future crossownerships __
incompatable with commission philosophy. Most existing\
crossownerships were allowed 1o remain in existance, howevar,
except tor sixteen such cambinations where the owner of the only

«  newspaper also owned the only broadcast ficensa. An appeé! was
fBad with the District of Columbia Court of Apgeals which upheld the
commigsion's right to issue the rules, but disagreed with its decision
to allow most crossownershipa to remain. The resulting court decision
‘mulmd divestiture except where crossownership was proven in lrl\e .
public interest. On appeal, the Supreme Court upheld the Appeals
Csurt'a ruling regarding the commission’s power 1o rule on
crossownership and reversed the divestiture requirament. The

#  Federal Communications Commission’s Order-was thus upheld in its
enirety. - ot
The study finds that the Federal Commuhications Commlission's
, crossownership rules were not all that radical, but merely codified the
position on localism and ownership diversity the commission had
favored for years. The commission was responsible for the uproar
greeting the rules, however, since it had haphazardly enforced

ownership diversity from radio's early days until the rules .

announcesment in 1975, The courts hay little choice but to uphold

what, in theory, had been the commission‘a historical position.

v 3
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F'lLM AND TELEVISION: AN ANALYTICAL HISTORY OF °
ECONOMIC AND CREATIVE INTEGRATION
OrderNo. DAB218457

Doumsrows«i, Dennis JosEPH, Pu.D. University of lliinols at Urbene-.
*  Champaign, 1882. 468pp.

An analytical history of film-television relationships indicatesthat
major film producers and television have merged. Integration has
occasioned mutual adaptations, and any compstition remaining

~ between the two media is mitigaied by shared economic goalsand
~ - phila assumgptions interlocking them in capitatistic private «
[ .
. r initlal interconnection in the 1820s stemmaed frompatsnt |
ing. Hollywood me a radic canter; Paramount owned varibus
casting interests. Companies and unions awaited televisionas 8
market tor their product and skills. ’
. Ouring the 1950s the separation oltheatre chains from producers
ailowed the latter to aupply material to television as it grew and prices
became atlractive. After early efforts by independants the majors

+ produced fiimed series, released features to television directed
their product to emerging television system¥f abroad. ican
market dominance of global program sales peaked In the mid- 196808

. butrasidual imprints on foreign telavision remalin.

*  Commarcial television's appetiie tor teatures In the 1960e spawned
made-for-iglsvision movies and, more recently, mini.serles. These
make up two-thirds of all network features and have appsared in
theaires.

Hollywood producers are now explolting media such as CATV, pay *
televislon and home video, creating e duplication of content among
them. When all electronic markets are considered, it appsars thaithe
fiim) companies now rely on such sources for nearly a third of theli .
income, a share likely to grow with the new media.

This non-theatrical income neasly eliminates the risk of a festure’s

.

fallure. No single meliium’s audience is largs encugh in the total
” , =it 10 determing 1he success or falire ot tn that medium;
: Y pmarket of in each medium has thus been
- ERICninished., : e
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Tha major firme in each-medium have atteinpted to control thosa in
the other,. resulting in regulstory proceedings and antitrust kigation.
Yat governmeit actions preserve concentration and shift power ’
meraly trom one oligopoly to another, maintaining the very features of

" the system that causs market dysfunction. Tendencies toward

concentration In the fiim and television industries refiect desper
sttributes:of the economic system atfasge. . .
N . e o

IMAGES OF OLDER ADULT CHARACTERS ON DAYTIME
TELEVISION SERIAL DRAMA Order No. DAB223184

EvLtoTT, Jovce CuarioTTE, E0.D. Columbia University Teachers
Co’lwe. 1981. 168pp. Sponsor: ‘Professor Ruth G. Bennett

The thirteen daytifie television serial dramas were examined to
determine the images of the older adult characters, those judged to
be.abiout siaty five years of age or older. Two hundred and sixty
episudes, twenty consecutive programs for each of the serials, were
monitored during July through November 1979. Coding was done by
the principal investigator and four co monitor’s using pre-tested
research instruments developed for the study. The method of content
analysis was employed, and eighty of the 260 total episodes were co-
monitored. Reliability was assessed. .

Data was gathered on each program and on each character
judged to be about sixty-five or older. Scenes, actual time, cvents,
locale, and all characters who appeared ware recorded for each
epilode. Demographic data, interpersonal relations, perscnal goals,
and behavior were coded for every older character who spoke. A
nineteen point behavior range recurded the actions of the older
characters. Judgments on age of the characters coded ag being
about sixty five years of age or older, were made on the basis of
appearance and on the following evidence: role of great grandparent,
parent of a.child thirty or more years of.age, a retired person, sell-
described as older, reated as older in the dialogue by others, and the
acutal age of the actor or actress playing the character. :

The fifty eight oldeg characters, thirty-five males and twenty three
females, made up 8 percent of the characters with speaking parts,
Nearly half were middle class and approximately one-fourth were
upper class. The group had 82.7 percent in good health. Fifteen otder
males were professionals, four times as many professional
occupations as older women had. Only six of the group were retired.
Women were more likely to engage In nurturing behaviors, but mates
and females balanged fairly evenly in other behaviors,

Older males had greater diversity in their representation than older
females did Older adult characters were not the center of the daytime
seria! plots, but the myths of aging--senility, serenity, inflexibility, and
disengagement:--were not present in the older characterizations.

. -
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PSYCHOGRAPHIC SEGMENTATION OF THE TELEVISION
AUDIENCE Ordar No. DAB205528

- FORREST, EDWARD JAMES, Pu.D. The University of Wiscongin -

Madison, 1681, 289pp. Supervisor: Assistant Professor Timothy
Haight :

The purpose of this study was 1o assess the statistical as well as
managerial value of psychographic sagmentation to the audisnce
researcher, As opposed to traditional demographic descriptors which
messure an individual'a age, sex, education, income, etc., .
psychographic descriptors measure an individual’s attitudes, interests
and opinions.

It was hypothasized that psychographic descriptors are better
predictora of TV viewing behavior than demographic descriptors

se psychographics explain proportionately more variance.
sing a national aample base of 1273 persons, over 1,000 crosstad
analysis, # 231 discriminant analyses and a factor analysis were  *
performed. ; )

it was found that for a majority of the thirty-three programs
analyzed that psychographic dimensions explained proportionatety
more variance. N .

Morsover, i was demonstrated In every instance that the addition
of peychographic descriptors significantly increassd the total smount
of variapce scoounted for,

Q )
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10 addition 10 the significant increase in explained variance, t.was

demonsirated tht the paychographic dimenalons were independent
of (and thus can not be regarded s mumm!on.

hi : .
mm'&m%m of "image.£ongruence” was elaborated

n. Wherein, it was documented that the lifestyle and personality
&acter:l;nﬁ‘cs of a program's audience wa3 dften a direct reflection
of its content. .

Finally, analysis of the audiences' demographic and .
psychographic profilesis presentad so as to provide the media
planning praciitioner with standard geasurements of réachy”
camposition and penetration. - .

‘

-AN INFORMATION PROCESSING APPROACH TO EXAMINING
ADVERTISING EFFECTS OrdorNo. DAB219020

Ganoner, Memve Pauia, Pu D. Carneble-Mellon University, 1981,
322pp. e

’ Three studies are presented which investigate adventising eflects
using an information processing spproach.

. The first study is entdied “The Effects of Attacks and Inoculations
in g Public Poti et gl ) l

.Alternative approaches for measuring the eflects'o! corrective

advertising are evaluated and a typology of beliets is presented for
use with a cognitive structure approach, The results of an experiment
which invastigates both the effects of attacking different types of
beliets and whether a firm can inoculate consumers against an aftack
are discussed. *

The secend study is entitied “Chronomeétric Analysis: An
introduction and an Application to Low Imvolvement Perception
Advertisements.” The methodology involved in using response times
to examine internal information procecsing is briefly reviewed and the
application o this approach tc consumer research is discussed . A
study is described that uses response times to examine the differential
eflects of high and low invcivemert learnihg of advertising messages.”
Low involvement learniny is hypothesized 15 take place under either
attention limited or strategy limted conditions. The experiment
examined the latter condilion where consumers fully attend to the
advertisqment but not for the purpose of evaluating the advertised
good. The results of the experiment confirm several predicted eflects
of this type of low invol@ment processing, including the formation of
more poutive attitudes toward the advertised brand.

L

THE MEN, THE-INSTRUMENT, THE MOMENT: THE
DEVELOPMENT OF RADIO FOREIGN CORRESPONDENCE IN
THE UNITED STATES THROUGH 1940 Ordar No. DAB222407
Hoswey, Davio HenRy, Pu.D. Colutnbia University, 1982. 320pp. -

This thesis is a social hisitry of radio foreign correspondence
" through 1940, emphasizing the transition from a network

+ rapressniative system of covering loreign dévelopments to a .

corresporndent system, in which reporters worked aolely for the
nptworks and reported the news themselves, instead of procuring
speskers. Most of these correspondents were Amaricans without
prior broadcasting experienca. )

This thesis may make a contribution to media sociology by
providing a history of radio toreign correspchdenca. Hanno Hardt
(1875) has argued that the development of a critical- intellectual
tradition in the study of communication must begin with an
understanding of its history. and that the inteiectual history of tha.
field will yield theoretical insights concerning the relationship ‘
batween communication ard the advancement of society which may
be applied to research today.

Further, it is hoged that a history of broadcast foreign
correspondence through 1940 will help journalists and others better
understand broadcast foreign correspondence today. given the many
precedenis sat by the ploneer loreign cotvrespsndents. .

This thesis discusses the roles of predecessors Frederick William
Wite’and William Hard, pioneers Casar Seerchinger, Fred Eate
Max Jordan. and those who established radio foreign
correspondence; Edward R. Murrow, William L. Shirer, Thomas

Q din, Eric Sovareid, Mary Marvin Breckinridge. Sigrid Schultz,
ERIC
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Cecil Brown. John MacVane and others. Also examined is tha
contribution of network executives and naws people in America,
particularly efforts (ﬁp William Paley, E8ward Klauber, Paul White, H. V.
Kaltenborn, Robart Trout, Abe Schechtgr and othors.

- . -

ADOLESCENT ?!ACTIONS TO RACE AND S‘EX OF
PRQFESSIONA{% TELEVISION NEWSCASTERS ’

Ordar No. 8214880

"Kangn, HARnETTE, Pu.D. Now YGi% University, 1962, 183pp. Chailrman:

Professor George Fluharty

The purpose of this study was to investigate the rélationship
between reactions to the race and sex of professional televisien
newscasters and the riice, sex, soclosconomic status, television news
viawing frequency, and openmindadness of adolescent viewers.

Subjects were 534 New York City high school students. Sul
indicated on which TV channel they most oiten watched the news and
then rated four prominent TV newscasters from that channe!: a black
male, a white male, a black female, and a white female. ;

There wera three dependent variables: competency ratings, soch
distance ratings as potential next door neighbors, and social distance

i tential kin by marriage. Research questions ¢
the relationship between raca and sex of subjects and ratings of .
newscasters were examinad with a four-way analysis of covariance,. «
Relationships of tha other threswariables were examined using
multiple regression analysis. *

Results indicated a relationship beiween race and sex viswers
and ratings of the four newscasters. Howsver, most of the differences,
though statistically significant, were negligible or smail. The main

findings were due 1o interactions of race and sex. In rating the
competence ol newscasters, black male viewers rated women slightly
higher than men; white male viewera rated men slightly higher than
women. Blacks did not show the same slight preference for male
newscasters that whites did. Blacks rated both races the same; whiles
sated white newscasters slightly higher on competency. In rating
newsacasters as potential neighbors, the direction of the Interaction
was to rate opposite sex and same race newscasters slightly higher.
In rating newscasters as potential kin by marriage, higher ratings wers
given to same race nawscastyrs. Same race preference was slightly
stronger among whites. ©
_ Sociceconomic status, TV news viewing frequency, and open-
mindedneas of subjects were not found to be correlated with ratings.

From this study it would appear that women and blagks are
accepted as competent nawscasters, ot least among urban teanagers
who watch ths local news whare women and blacks regufbirly
perform. It also appears tht:isoclll distance reactions of black and
whita teanagers today are ktill relsted to raca, especially on the
quastion of kinship by marriage, L

MEDIA PREFERENCES AND THEIR RELATIONSHIPS TQ
MENTAL IMAGING AND ABSTRACT REASONING ABILITY
OrdarNo. DAB214882

Linton, Davio Stuany, Pu.D. New York University, 1062, 175pp.
Chairman: Prolesgor Christine Nystrom ’ -

The purpose of this research was to ascertain if relstionships
might exist between preference for one medium of communication v .
over another and the subjects’ mental Imaging ability and/or abstraet
reascning abliity. The two media selected {or study were television
and a combination of radio, phonograph and tape recording refesred
to as "radio/phono.” It was theorized that media/imaging and
media/abstracting relationships would be eithar “supplamentary” or
“complamentary.] The presanca of a supplementary relationship
would be confirmed by the presence of significant positive
correlations between preference for one of the medis.and high scores
on tests of imaging and abstracting functions which correspond to
that medium. Presence of a complementary relationship wouldbe - -
confirmed by a significant positive correlation between preference for
one of the media and high scores on tests of imaging and abstacting
functions which are other than those which correspond to that
medium. Subjects were 104 maje and 98 femala high school students,
Four instruments were usaed for data collection: a Media Survey
developed by the ressarcher, the Betts'a Questionnairs upon Mental

]
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irhagery (OMI), 8 Concept Grouping test and the Absiract Reasoning
m;anm«mwtm:r«wmm :
defined as 8 ratio estimaie of the portion of & subject'a total slectronic
- Mmedia usage made up of television. This “TV Ratio” became the
- dependent variabie in all statistical computations. A series of multiple®
*  regression and discriminant analyses were performed using vasious
combinations of imaging and.abstracting scori the independent
variables. In orily one case was the slightest significance found--a
. positive correlation between a combindtion of six variables and &
preference for television on thh TV Ratio scale (R? = .07633; p< .05).
Since ali other analyses were nonsignificant, the null hypothesis was
* accepted. However, due to methodotogical weaknesses found in the
© research, particularly the questionaple validity of the OM|, it is
impossibie to claim that the theoretical basis of the research was
given a scientifically valid tesi. Therefore, the results were deemed
inconciusive. ¢ . 14

.,

HUMOR IN ADVERTISING: APPLICATIONS OF A
HIERARCHY OF EFFECTS PARADIGM OrdorNo. DAB219823

MAOGEN, THowAs Justin, Pu D, University ol Massachusetts, 1982, -
221pp. Director: Dr, William R. Dillon ¢

The goal of this dissertation was lo examine the impact of
humorous commescials upan cognitive actions inherent 1o
< Information processing within the context of a hierarchy ol eflects

model. The model tested in this research is in the spirit of the

Information-processing model recommended by McGuire lor testing

the effectiveness of advertisements. '

The research was experimental and was conducted in thescontext

of a laboratory situation. The experimental design wasa2x2x 3
+ factorial design: Two products (mature, new), twb program contexta
(humorous, nonhumorous) and three commercials (product related
humor, product unielated hymor and nonhumor). The endogenous -
factors examined were: attention, comprehension, retention, product
attitude, reaction to the commercisl and behavicral intention. The
subjects were undergraduale busineas and communication students
at & largo Northeastern university, Each subject was exposed o one
of the tweilve experimental treatments.

The effectiveness of the humorous commercials relative to
snonhumorous commaercials was analyzed first by assessing the
offects of humor on individual cognitive actions and secondly by
analyzing these cognitive actions as a causal system.

* The method proposed in this rescarch views the persuasjon
process to be succinctly characterized by two latent factors: namely,
arousasl and yielding. The manilest variables are: treatment, attention,
message reaction, message evoked thought, attitudes and increased
interest. :

Tfh.e resufts of this dissemation are supportive for the use of humor
ertising. The éftectivaness of humor was vividly demonstrated
whorgthe cognitive actions were analyzed jointly. However, analysis of
the gitects of humor on the separate cognitive actions indicated that
' huffiar was eflective at capturing attention, but no severe ditferential

-

. eflects existed lor subsequent cognitive action, Hence, as McGuife
advocates, advertising messages should be compared in terms of
persuasion not the separste cognitive actions camprising persussion,

' }
THE USE OF MINORITY ADVISORY PAN.ELS IN PUBLIC
TELEVISION: COOPTATION OR COOPERATION -
o ‘ OrderNo. DAB223218
Mason, WiLLiam Auurw, Eo D. Harvard Univorsity, 1882, 143pp.

+In 1867, the Congress of the United States passed the Public
Broadcasting Act, amending the Communications Act of 1834. The

. Public Broadcasting Act authorized the credtion of the Corporatiomey,

for Public Broadcasting (CE{B), an agency designated to receive
federal tunds for the development and expansion of a system that had,
bean widely referred to as "educational broadcasting.” tncluded in its
mandate, CP8 was to increase programming for those least served by
commercially sponsoréd broadcast Interests. This mandate
notwithstanding, blach activists and media practitionere deplored the
tack of minority programming and minority invilvement in the public
O ision programming decision-making process. .

ERIC
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In 1872, as CPB prepared to tace Congress for an extension of its
charter and'long-range finance bill, CPB convened the first of five
sdvisory pansts to help them define “what is a minofity, what are their
needs, why are there timited minority member8 involved in decision-
making roles throughout public broadcasting”. The lirst inquiry, the
Advisory Panel on the Essentials for Effective Minority Programming
in Public Broadcasting, concluded with a set of recommendations
which were tyen lorwarded to the CPB. Most of them were adopled as
policy, by the larger body. Yetin November, 1979, a CP8 Task Force
on Minorities in its report, A Formula for Change, siated that many, 8
not-most, of thé substantive recommendations had not been .
implemented. o, .

This analytic paper explores the background of the events and
actors which surrounded the Corporation lor Public Broadcasting's
actions. The central issues focus on thé utility of the minority advisory
panel approach, the interrelationships between panelists and CPB
stafl. All were partners in recommending solutions to increasing
minority participation in public television decision-making. The study
employs three sources of information: (a) the author's participation
and observations; (b) documentation from material obtained during a
four year membership on three of those minority advisory panels: the
Essentiats for Ellective Minority Programming, the Black Cultural
Solicitation Pane! and the Biack Cultural Programmihg Panel, and
(¢) interviews with key panelists and CPB stall during 1972.1977. . . .
(Author's absiract excesds stipulated maximum length. Discontinued

.
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TELEVISION AND PRINT JOURNALISM: A DESCRIPTIVE

STUDY 'OF DIFFERENCES IN/THE REPORTING OF A

CONTROVERSIAL PUBLIC ISSUE.-THE ‘TRANS:ALASKAN OIL
_ PIPELINE- Order No. DAB226780

Ma xweil, Roseat ALLen, Pu.D. New York Univorsity, 1982. 208,
irperson: Prolessor Christine Nystrom

This study tests the validity of the organizational theory of news
salection through a comparative analysis of television network news
and national newspaper coverage of the Trans:Alaskan Pipeline
controversy, January 1869 through December 1975. Because of
organizational diflerences betweeMprint and television news
systems:-@ g ; in their legal relationships to government, their
sconomic structures, and the.ways in which they gathér news, it was
hypothesized that television will report (1) more lederal government
and industry pegs and sources, and lewer independent and other
pegs and soiirces than print, (2) fewer investigative stories than print,
and 3) fewer stories and fewer, less diverse issues than print. tn
order to test these hypotheses, reports relevant to the pipeline
Controversy were locatpd through uge of the “criticat incident®™
mathod of sampling. Fifteen critical Incidents were identified ln$;ﬂ
pipeline storles in the two media (the CB8S, ABC, and NBC netwo
news programs lor television, ang-the New York Times, the
Washington Post, the St. Louis Post-Dispatch, and the San Franciso
Chronicle for print) in the ten days preceding and the ten days }
tollowing the date of each criticalincident weri examined by content
analysis through the use of an Instrument developed for that purpose.

To test for statistically significant differgnces in proportions of
pogs and sources in difterent categories batween the two media, a
standard statistical test was employed. Quantitative analysis of the 7
data preduced mixed results. Hypathesis 1 was supported with ‘
respect to lederal government pegs and sources, but not with rospect
to industry pegs and sources. Thishypothesis was also supported
with respect to independent pegs (but not sources) and foreign pegs
(but not sources), but not with respect to state pegs and sburces.
Qualitative analyses of the data also indicated that print provided
greater diversity in reporting pegs and sources than did television.
Hypothesis 2 was not supported: no investigative storles were located
In either medium. Hypothesis 3 was partially supported. in that while
television devoted alarger proportion of its newshole to the plpeline

'_ than did print, print reported a broader spectrum of the issuss than
did television. Generally, the results lend support to the organizational
» theory of naws selection, in that telavision tended to report the-
“official” point of view while print went further afield in reporting a
 diversity of pegs, sources, and issues. .

*
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“FHE EFFECT OF PRODUCT INVOLVEMENT AND MODE OF

PRESENTATION OF TELEVISION ADVERTISEMENTS ON' .

"ATTRIBUTION AND RECALL PROCESSES -
- ' OgderNo. DAB223061

. MeRenski, J. Paut, Pn.D. University of Cincinni{i, 1882. 276pp.

The concept of involvement has been advancRd to explain
difterences in processing of advertising communidations for different
types of products. This study is designed to offer gome clarification of
the diflerences in approach that might be neces<ary to advertise.
objscts/issues which differ in thé level of involvement they typically
evoke in an audience ,

The complexity of evoked attribute arrays, confidence in attribute
possession, recall of the content of the television advertisements, and
unaided recall were measuréd in 8 2 x 2 x 2 factorial design of -
(nkolvement (high and low) x Presentation (piclorial and textual) x Day
,(wh&dny and Day after) with control group The sample consisted
of 94 women recruited thorugh a local schoo! organization. Four
hypotheses were tested . (I) There are significant differences in
sitribute complexity for high versus fow involvement producta™
{1l) There are significant differences in attribute confidence for high
varsus low involvement products. {il} There are significant
difterencos in content recall for advertisement about high versus low
tnvolvoment products. (V) Ther&are significant differencesin free:
recall for advertisements about high versus fow l?‘volvemenf'producu,

Hypothesis | was supported with signiticantly igher complexity for
high involvement products and this eflect covaried with the reponed
enjoyment of television. Hypgthesis Il was supported with significant -
interaction eflects qf involvement with mode of presentajion and day.
For the high involvement products, 8 higher confidence was found in
the textual reatment and for the sanie-day (SOR) subjects, whereas
for the low involvement products, higher confidence was found in the
plctorial treatment dnd for the day-after (DAR) subjects. Confidence:
covarled with television enjoyment and the generalizability estimates
(sttribution measures). With the control group in the analysls, affect

and purchase intentions also covaried with confidence. Hypothesis Il
was supported with significantly higher content recait in the high
inwaolvement, in the pictorial, and in he SDR treatmen(s. A significant

* intqraction een involvement and day emerged in the same
pattsrn.as that found for the confidence measure. Hypothesis IV was
supported but with results opposite of that found for the content recall

.

measure Schematic recall {aided by a familiarity bias) was offered a8~

an explanation for this reversal.

;

AN ANALYSIS OF TME AMERICAN NETWORKS' EVENING
NEWS COVERAGE OF THE “IRAN CRISIS"; DATELINE
TEMRAN, NOVEMBER 5, 1979 TO JANUARY 15, 1980

i, ’ OrderNo. DAB225977
MiLLen, CrusTine Marie, Pu.0. Northwestern University, 1982,
541pp.

This study is an anslysis of the networks’ avening nows coverage
of the Iran Crisis, November S, 1979 (ono day after the takeover of the
American embassy in Iran) 10 January 15, 1880, the day American
Journalists were expelied from Iran due 1o press violaffons and alleged
blas ng. The rescarch question asked in this study is what, i
any, salient characteristics arose during the weeknight coverage of
events in Iran by ABC, CBS, and NBC.

Tha principle methodology is qualitative content analysis. The
study ls divided into two parts: oral and visual content. Seven
vasiables were developed and were applied only 1o news reports
broadcest from Tehran. They are: running timo of news reports, news
source aftribution, eight subject-matter categories, the use of in. *
studlo reports, the standupper, illustrafive visual material, and
graphics. .

An axemination and discussion of the seven variables revesl little -
significant difference in illustrative visual material; massive
demonstrations, nows confergntes, interviews, and events that
centerad around the American eambassy were covered by all the
network correspondents. ABC tended to use more graphicy and “still’
Mustrations than CBS and NBC. NBC made significant use of in-studio
raports for their “Iran Report.” Differences were noted in the format of

. the stand-up report. ABC flied twice the number of reports than did
C88 and NBC; howsver, MBC used more on-alf correspondants than
QO  BS and ABC. Naws source sttribution was similar among the three

\

\
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networks. Nows coverage in Iran did concantrate most heavlly on the
embassy takeover and the hostagesl internal governmental affaits and
toreign relations received continual coverage; lranian society also
received.considerable atiention the first six weeks, .

The study concludes that in a continuing ctisis news story, where
westarr correspondents are subjected to glimiling press code, there
will be little overall differ#nce in what is covered. Events which the
reporter can witness will be leatured. The salient differencesin.
coverage will arise in writing, compusition, editing, delivery format,
and length of news reports. Dramatic action will oflen be highlighted
rather than in-depth analysis of the significance of the crisis.

v
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TAXATION PROPOSALS FOR THE FUNDING OF AMERICAN
BROADCASTING, 1922-1926 Order No. DAB213863

PLATT, JaNice Lvw, Pu.D. ‘University ol Missourl - Columig/a, 1981,
168pp. Supervisor: Stephen M. Archer

This study of early radio concenttates on the funding of the
economically roubled broadcasting industry of the American 19208
and investigates why broedcasting taxation proposala were ngver
Implemented, evan on an experimental basis. .

The dissertation.examines the twenties broadcasting consumer,
emphesizing poat:war economic instability, the r of the middie .
clas\ and Mellon's tax revisions. A discussion of ésrly broadcasting

wegulfion provides informagjan-at®i the effect of Hoover's Radio

Conferences on broadcasting's econemic status. The investigation
stresses the contrast batweon broadcasting’s financial distress and

* the radio manufacturing industry's success in an economic report of

both industries. The study describes alternative plans to laxation
ranging from endowment to municipal broadcasting to listener
domuon{ and emphasizes the development of toll broadcasting
including reactions to radio advertising. .

_ Finally, the study outlinas taxation plans, including direct taxation .’
through a license fes and indirect taxation through & tax on radio sats
&nd parts or radio manulacturing companies. Government control
with a taxation system concerned Industry and governtheps leadws
and arguments for and against government intervention in '
broadcasting are discussed. ‘ 4 .

The study concludes that taxation proposals failed tor soveral *
reasons. Broadcasters desperitsly needed an immediata sourca of t
revenue and advertising provided thatincome, albeit on asmall scale, *
Industry leadars felt that because the government had responded
slowly 10 broadcasting's sudden growth, any form of taxation
requiring government intarvention would have hampered
broadcasting's development as a pubiic service., . :

Also the taxation plans contained Inherent weoknesses. By the

time taxation proposals appeared. manulacturers sold millions of
* radio refeivers and parts, tax free, and thus collectindNy fee from the
public would have been impuactical, at best. In additigh, the proposals

called for pagment beyond the purchase price of a ragio sot. Although
many middle-class cansumers could afford o pey for broadcasting, ~
the nation's poor coylg not. .

The study shows that the development of commerglal radio
broadcasting in the United States after World War | was a logical,
practical and workable solution to tha eaconomic woes
broadcasters during this time and prevented the industry from
adopting a taxation system of funding. .

IT'S ALL IN THE FAMILY: STRUCTURAL DETERMINANTS

,OF TELEVISION'S ROLE IN MEXICAN-AMERICAN AND

ANGLO HOUSEHOLDS Prdlr No. DA8215868
Pope, Lorrane B., Pu.D. University of California, Sanfa Barbera,
1881. 242pp.

Differences in Mexican-American and Anglo family structura, a

[N

seen through socialization practices, were shown to be reflectsd in
the ways television was used. The focus was not on teisvision's

effects, but on how families may.mediate its effects in predictable

ways. Television usage is thought to reflact the goals and attitudes of
family members.

- Discernable differences were found in Mexican-Amgrican and

_ Anglo child-rearing practices, although they wera no absolute. Most
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Angios, and the more hi educated Maxican-Americans, sxhibited
gnmcumwmwwummmndm'cw-
esaring practices than did most Mexican-Americans and some
Angios. As 8 ruis, the more oversil control that was evident, the more
formal rules and regulstions were placed over television viswing snd
the more the parents used television 83 8 ool to convey information
“s:tlmu‘:muma. howsver, appeared (o be due 10 cultural faclors.
Anglos were more apt 10 use television for impersonal, factual
information, whereas Maxican-Americans were more spt lo use it for

- socla) information snd to relats what they saw 1o their own lives. This

- i consistent with the socisiization practices of the two groups 8s
dafined by other resaarchers. v .
It was Also demonstrated that fsmilies may influenge the reaction
children have to violent programs snd likewise, that they may
catermine whather or not children use television as s sowce of
creative stimulation. ‘ ; ’
Participant observation in the homes of thirtean Anglo and
Mexican. Anterican families permitted first-hand observation of family
bshaviors and viewing-habits. Each family was observed for
approximately six hours s day for five days. Inlerviows were

conducted with each family member oid snough to respond.

v
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DETAILS IN BLACK: A CASE STUDY INVESTIGATION AND
ANALYSIS OF THE CONTENT OF THE UNITED STATES WAR
DEPARTMENT NON-FICTION MOTION PICTURE THE 'fEGRO .
SOLDIER. (VOLUMES 1 AND i) OrdotNo. DAB2148687
Pounps, Mickeat Cuances, Pu.D. New York University, 1882, 5680pg.
Chairman: Professor, Robert Ruderman

Tha ¢ritics! iterature of American ciiems has argued that the
image of biack Americans.underwent sn unprecedonted, positive
change during the Second Wayld War. THE NEGRO SOLDIER,
sccording to ressarchers, combinad thestrical flmmaking techniques
with fresdom from commercial prassures that ordinarily biased black
characterizations. This study oxaminegs the social conditions
surrounding the fiim's production, provides 8 content pnalysis, end
compares its porirayals with official government policy statemonts on
fllim treatments of biack Americans. The study concludes that,
although some dapictions ware subslantisl improvemants over
Holtywood's biack stereotypes, othors, in both civillan and millisry
contaxts, refieciod nagative racial sttitudes. - -

Yo provids an objective framework for analysis a system of
saventeen categories, for deriving fiimic and cultural information in

" cultura) context irom motion pictures, was developed. These
categories were defermined from the litersture on cinema and
ethnogrephy and wera modified 10 refieci pilot test findings.’

The study showed thst the War Department’s production of TMHE

GRO SOLDIER emerged initially from interests in social reform and

cial smelicsation. However, the development of 8 professional flim
production system under military siipervision, while il resulted ina
film that was more pofished than previous government social issues
flima, a!s0. tonded o isolate the filmYrom civilian concerns snd to
emphaskze the War Depariment’s ubjectives to dévelop s fiim that
_would sarve its public policy parposes.

The fim's explicit cortent adhered 1o government policy and
social bies favoring non.discriminatory trestment for black v
Amaricans. They were shown, for exampia, 88 coming from middia
class families and as operstors of sophisticated military technolpgy.
Howsver, ils latent conlent revesled 8 persistence of negslive
stereotypes:-biacks as athieles, entertainers, worshipors who sfe
precccupied with religion, parties involved in sexual courtship, snd
soidiers capsble of using lechnology within military contexts only,

The study conciudes that THE NEGRO SOLDIER was significant
for sttempling to present more positive film images of blsck

Amaricans. lronically, the film’s purpose, to elicit a fuli commitmant
from black Americans for the war effort, was undermired by the
limited contexts the film allowed for reiating representations of biack
contributions to Amarican society and the War,

.

-
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VALUES ON TELEVISION SHOWS WATCHED BY
ELEMENTARY SCHOOL AGED CHILDREN: THE
DEVELOPMENT AND IMPLEMENTATION OF A
METHODOLOGY Ordes No. DAB226426
RAFFA, JEAN BentoicT, Eo D. The University of Florida, 1982. 244pp.
+ Chairman: Ceorga M, Schuncke .
Recently, much régearch has been direcléed at studying the

negative behaviors depicted on lelevision shows and determining the - .

/mpacl this content has on youth. Little attention, however, has been
given to assessments of the value content of television shows. The
purpose of this investigation was threefold: (a) to develop a content
analysis methodslegy for discerring and describing the value contént
of telévision shows, [b) 1o apply this methodclogy Lo selecied
television shows popularly watched by elementary school children,
and () o determing it the vafues conveyed on this sample were
consistentwith the values and values issues that are considored to be
‘most impaertant 1o elementsry school sged children.

The sample was composed of lwo episodes eéach tiom three serios
popular with this age group: The Duhkes of Haz:atd, The Incredible
Hulk, and Love Boat. During 8 training period calegorics were
sclected and defined., a training manual was written andiyised, and
dater-rater reliability was established. Two raters then intpendently
coded the sample episodes for the frequency of occurience of 22
positive values and their negative counterparts. The most frequently .
occurring values on each episode were next examined for intensity
uging the criteria of tacial expressions, actions, vegbal behavior,
n}usic speed, music loudness, sound eflects and camera shots.

For ihe six episodes a total of 18 values occurred withenough
trequency to merit further examination for intensity of treatmant. Eight
of thege values were prosocial and eight were antisocial. A major
finding was that the antisctial valises were conveyed with significantly
more inlensity than the prosocial values. It was hypothesized that this
may be a partial explanation for the fact that research thus far has
shown that childien are more apt 1o model the regalive behaviors
depicted on television fhan the positive opes. Other conclusions were
this sample did contain a gréat amount of both prosocial and
antpocial vakie content; different saries seemed to rely on dmc{enl
technigues 1o convey iniernsily; some series conveyed values with
maore intensity than others: and the sample did contain information
aboul four of the seven values that are of major importance to
children; . ’

-

“MULTI-CHANNEL REDUNDANCY EFFECTS ON TELEVISION
NEWS LEARNING Ordar No. DAB218Q30
Rexse. Srepnen Dre, Pr. D, The University of Wiscorizin « Madison,
1982. 140pp, Supervisor: Associaie Professor Dan G, Drew

An experiment was designed 1o test the eflects of between-
channiel redundancy on learning from ielevision news. Non. significam
and conflicling findings in the broadcast nows literature had left
unresolved the efiect of visusls on learning. Redundancy is proposed’
as an esplanatory variable, which considera the relationship bstwesn
information in three channels: the audio, the non-verbal pictorial, and
the visual:-vertal print channel, Redundancy is defined as shared
information, with informationat units synchronired at given points in
time. A sub:definition, reintedness; reférs to the reiationship betweesn
pictures and words, ,

Research indicales thal pictures facititate learning when they
reinforce and compiement verbal infesmation. A 2 x 2 actorial design
was empioyed 1o test combinations of audio. print and pictori®)
information. The two factors are the relaiedness betwoen the pictorial
and verbal channci(s), 8nd presence or absénce of printed
iformation, reduridant with the sudio channel, creating four
conditions. (1) reisted pictures snd weords, (2) unrelated pictures
snd words. (3) reiated pictures and words, with redundant print
intormation, and (4) unrelated pictisres and words, with redundsnt

« print information, *

Twenty-five University of Wisconsjn: Madison undergraduates
- weare randomly sasigned (o each of the four conditions (N = 100). -
_Three network news stories were selected which succeasfully ,
Hustrated verbs! content (related condition). Visuala were re-edited
within aach story to disrupt the synchronizstion betwean words and
pictures (unreisted condition). Esch story was complctaly captionad,
crasating the other two canditions.




Anﬂm of vuiance resuls show that, as hypothesized reiated
ictures and words increass recall and reduce orror. Pictorial
’Jelasedness improves understanding in one story.
" Adding redundant print information exerts a negative efiect on
“learning. In the first manipulated story, captions lowered recall and
reduced underslandmg The print effects in the other two stories were
o -non:significant but in the same directions. Results are mlerpreled in
‘tight of Broadbent’s attention theory. Even though they are
radundant, splitting attention between two language channels
appears to impede learning. Captioning may present a double
. . distraction, competing with verbal information in the audio channel,
‘as well as drawihg attenlion away trom visuals. Results are discussed
s gu'dehnes for produm o news stories which enhance audience
- leurnnng

“»

PROF,ESSIONA ,R‘$M AthNG TELEVlSlON NEWS DIRECTORS
OrderNo. DAB217303

» RUSHING, SAm Krnnzu. Pﬂkﬁ Tho University of Mississippi, 1982.
173pp ,Director: Professot. JohnR Fawcett, Jr. '1

The purpose of this sludy was: to generate anindex of -

protessionalism for television news directors in the United States and

! Yo compare levels of mdessnonarsm with selected demographic and
- ‘'sttitudinal characteristics. A survey questionnaire was designed and .
malted to a random sample of commercial television stations. The
sample comprised 43.5 percenl of the total population of 705

» commercial television stations in the United States. One hundred -
seventy returns (55.4 percent) were usable. The instrument contained
the. McLeod-Hawley professionalism index. Responses to the index

The data generated indicated that the typical news director was
between 30 and 39 years of age, white, male, and had been in the
occupation of television news for 11 years of more. The typical
respondent had a bachelor's degree and had majored in either
journalism or radio and television in college. He had been in his
current job less than six years. He was married and earned more than
$21,000 annually. He subscribed to two or more professional -
publications, was a member of two or more professionat
organizations and directed a staff of 11 or more workers.

The directors said college and university journalism programs
.. were not adequalely preparing students for careers in broadcast
news. The'directors recommended that such programs emphasize
writing and reporting skillg. .

The study findings indicated that a statistically significant
relationship does not exist between the news director's level of
professionalism and the size of the market in which he works. The
findings did not indicate a relationship between level of -,
professionalism and the size of the director's parent comqany, salary.
level of education, or the number of years the news direc
in the occupation. The analysis indicated a significant relat !onship
between level of professionalism and sex {(men tended to soore as.
maore professional more frequently than did women). News directors
who scored higher on the index tended to have a lower opinionwof the

professional standards of the occupation lhan did those who scored

lower on the index.

THE INFLUENCE OF THE UNITED STATES COURTS OoF
APPEALS ON BROADCAST AND CABLE REGULATION AND
POLICY 1971-1980 OrderNo. 8221964

Sreraniak, GreGoRy, PH.D. Southern lllinois University at Carbondale,
1982, 272pp. Adviser: Harry W. Stonecipher

Earlier studies regarding the influence of the United States Coum
of Appeals on broadcast and cable regulation and policy were lif ‘i;ed
to Federal Communication Commission decisions which were ../

appealed to the D.C. Circuit. In these studiesthe researchers found
that the court had an effect on the formation of regulatory pol:oy.
These researchers’ conclusions were tempered; however, since thiy
argued that the court had not unduly influenced or usurped the:i "
Commtssuon s authority in the regulatory scheme.

’ Emc

Aruitoxt provided by Eic:

L Supreme Court decisions and other case data exists by which the

were analyzed usi Esgthe Weinthal-O'Keefe professionalism formula.

. interaction process is examined by taking three "structural” variables:

ofa

rhad been -

.

These earlier studies did not include Commission decisions which
were appealed to appellate tourts outside of Washington, D.C.In, .
contrast, this 1871-1980 study analyzed broadcast and cable
reguiations which were |ssued in each of the eleven U.S. Courts of
Appeals.
¢ This 19711980 case study found that the appellale eouns
continued to influence basic and important regulatory policies. The
courts were generally consistent in maintaining broad regulatory
policies which spanned the fifty,two years o{judicial review but were
less amenable with issues which primarily evolved duringthe 1971+
1980 period. The D.C. Circuit was proportiondtely the least indulgent ~
of the eleven circuits. The 1971-1980 study found, however, that the
usurpation question may be t;n(a'p.sWerable bécause each court
decision was justified by the egurts’ use of one, or more of the judicial
review criteria used in this study, and because a limited number of

v oy

" usurpation question can be reviewed. The reigevance of the usurpation .
issue was aiso questioned because tHe debate invoives relative terms
and interpretations which fail to produce basic information that can
be used in an evaluation of the needs and importanceof these
regulatory institutions. *

i

ANALYSIS OF INTERNATIONAL NEWS AND INFORMATION
COVERAGE BY THE UNITED STATES MASS MEDIA: A
STRUCTURAL APPROACH. (VOLUMES | AND 1) . *
, OrderNo. DAB221340
TUNUGUNTLA. Rama MURTHYPH.D. University of Minnesota, 1982. 393pp. -

Thewneven flow of news and information between the developed
and developing countries has dominated discussions in the field of
internationab¢ommunication in recent years resulling in enormous »
amount of research. Most such studies were primarily descriptive
failing to investigate the “structural” forces that resulted in sucha
flow. This study attempts at such an investigation.

This study used the basic model developed by John Galtungin his
structural theory of internatignal relations that deal with
communication networks among nations by adapting the dependency
concept as an important element in the process of interaction -
between the United States and the developing countries of Asia. The

" bilateral trade, cultural contacts and the degree of dependency The
structural forces, conceplualized in terms of these “extra-media”
variables, become the predictor (independent) variables of
international news and information coverage. The criterion
(dependent) variables are the patterns of international news and
information coverage by the United States mass media with reference
to the countries under study.

. Fot the purpose of this study, the defined "system" of reference is
Asia with the selected countries forming the component parts. The
countries selected for this purpose are: Afghanistan, Bangladesh,
Burma, Hong Kong, India, indonesia, Japan, the Repubilic of (South)
Korea, Malaysia, Nepal, Pakistan, the Philippines, Singapore, Sri .
Lanka, Taiwan and Thailand. These countries constitute over 50 N
percent of Asia’s population which seem to suggest a pattern of news

and information coverage representing Asia. . .
¢ For an examination of international news and information
goverage by the United States mass media, four daily newspapers are
,¢0ntent analyzed for a period of three years (1977- 79). The
newspapers selected are: the Washington Post (East), the Los
“Angeles Times (West), the Chicago Tribune (Midwest) and the Atlanta

Constitution (South).

/i Major hypotheses relate to the relationship between the structural

“'variables and the patterns of news and inférmation covernpe by the

yniled States mass media.
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THE APPLICATION OF HUMANISTIC VALUES TO THE
STUDY OF THE MASS MEDIA-tN AMERICAN CULTURE

: *  OrderNo. DA8214439
~ Vo SCHILLING, JAMES ARTHUR, PH.D. Bowling Green State University,
1982. 147pp. : . } :

“This study utilizes principles of humanistic thought in the analysis
of the mass media in American culture, with a particular 1oc;?n new
maedia technology. The paper first explores the disharmony t may
now exist between key values in American culture and in American

 mass media. Roots of thia disharmony are traced to the basic profit-
oriented structure of the media industry in the United States and,the
practices that result from that structure: restrictions on numbers of
‘channels and on diversity of material and sources, limitation of
JJccess, unequal treatment of audiences, and emphasis on passive
roles for the American public. ; - .

These practices are contrasted with "sef-fulfiliment” values
currently reported among many Americans, with the “cultura!
pluralism® theme in Amrerican society, and with basic human values
a8 described in humanistic psychology. Guidelines are suggested for
s “Utopian” mdia system that encourages a maximur number of
channels, a wide diversity of sources, open and meaningful access,
equal treatment of ali audiences, and commupity dialogue and
cultura! interaction. -

These guidelines are then used to assess the new media
technology now emerging in American culture: cable television,
satellite transmission, and home videocassette and videodisc
systems. Each new technology is shown to be fulfilling the humanistic
guidelines to some extent, but reinforcing the status quo of the
established media system 1o a greater extent, due to the increasing
‘presence and strength of the media conglomerates. The use of *
ahernate media facilities and services by individual Americans to
produce and distribute videotapes is judged to be the best hope for

- u’h development of media systems in American culture that are based

on humanistic values. .

+ « An appendix to this paper describes the making of an .
" independently-produced videotape using alternate media facilities
and services available to the American public.

LOCAL COMPARATIVE TELEVISION'ADVERTISING:. AN,
! EXPERIMENT 7 Order No. DAB225369

WaRrR, HoLtis JEFFERSON, Jn., Pu.D. The University ol Tennessee,
‘1082, 117pp. Major Professor: Dr. Donald G. Hileman

The purpose of this study‘ was to detersmine the effects that
comparative television commercials for a local retailer would have on
local consumers. Specifically, this research was designed to
determine f local comparative television commercials were more of
tess effective than local noncomparative commercials in the areas of:
{1) sponsor identification; (2) recall of copy claims; (3)- consumer
approval; (4) believability, (5) interestingness; and (6) store
patronage.

A controlled laboratory experiment was executed and data

men's civic clubs. Two freatmdnt comm cials were produced for a
tocal retailer which contained the same cepy themes and used
identical production technigues. The only difference between the two
treatment commercials was that one had a comparativé message
while the other had a noncomparative message. Three television
programs were then produced which were identical except for the
commercials. These programs were then edited so the first program

program contained the local retailer’s noncomparative commercial.
The third program did not contain a commercial for the local retailer.

of subjects. One civic club viewed the program containing thy s
corthparative commercial. The second club was shown the program
containing the noncomparative commercial. The third club, acting as
a control group, viewed the program that did not have a commercial

« ' for the local tetailer. . . ]

Results reported show no statistically significant differences

_ between the responses obtained from subjects in the three

“ - gxperimental groups. These findings suggest that comparalive

Qv o .
han noncomparative television atvertiging.
ERIC : |
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gathered from 88 subjects who were members of three Knoxville-area

contained the locai retailer's comparative commercial and the second

These three programs were randomly assigned Yo the three groups

~ghevision sdvertising for a local relailer i8 no more of no less effective

.-

THE EFFECT OF MASS MEDIA PRICE ADVER lSlﬁG ON THE
RETAIL PRICE OF A CONVENIENCE PRODU :
) . : ) Ordes No. DAB224492
WiLcox, Ganry Bunt, Pu.D: Michigan State University, 1982. 166pp._

The impact of advertising on the prices of products and services
has long been disputed. Three\qajor theories have emerged
concerning the effect of advertising on the price of products: (1) the
advertising market power theory, (2) the advertising information
theory, and(3) the information processing theory of consumer
choice. ©0

The market power mode!l views advertising as changing consumer
tastes and establishing brand loyalties among buyers of advertised
products. The results are higher profits for the large advertisers and
higher prices for the consumer. An alternative 1o the advertising
market power model develpped from information theory maintains
that advertising provides information 1o consumers arid thereby
increases price sensitivity and lowers price.

A theory of consumer choice has emerged based on cognitive .
information processing. The information processing theory of
consumer choice views products as multiattribute objects. In the case
that price is an important attribyte, price advertising for the product is 7
likely to increase in importance f8 the consumer and the use of,such
advertising is also likely to increase. ‘

The primary purpose of the dissertation was to examine the effects
of price advertising in the mass media on a ¢onverience product. The
study used an.ad hoc matched pair design 16 compare the price of a
convenience product in markets that restrict mass media price
advertising to the price in markets which allow mass media price |~ .
advertising. The price and dispersion of price for a convenience

. product--domestic beer--was unaffected by the presence or absence
of price adveitising in the mass media within a market.

Applying the findingsWthe relationships presented in the
information processing perspective reveals some interesting
implications. First, considering the multiattribute nature of products
expressed in the theory, these findings indicate that price appears to

. be an attribute that has litffe importance for a convenience item--
domestic beer. N

Second, the consumer's use of internal memory may be an
important reason why. psice advertising has no effect on the price of
convenience products. The consumer may have sufficient information
stored in meémory without activating his external Search process to
arrive at a purchase decision. i .

COMMUNITY IMAGE, COMMUNICATION, AND QUALITY OF
LIFE Order No. DAB215829

WITTIG, JoHN WiLLiawm, PND 'Southern IHlinols University at
Carbondale, 1981. 185pp.. )

Gaps in Social indicators research pointto t‘\e need to augment |
quality of Ife evaluations and measures of community satistaction
with a consideration.of the perceived sense of the community, and an
examination of the uses to which media are put in communicating
about the community. . .
The study employs telephone survey research methodology in
order-to investigate the relationships among community image, ’
+ quality of lite, and communication media in two adjacent midwestern
cities. Open-ended questions are used to develop respondent
geperated lists of attributes of community life which are perceived as
most and least desirable, topics of community oriented conversation, -
and fems of good and bad news. Subjects appraise the quality o iNe.
in their town; and provide demographic data. ) )
Results, based upon a sample size of 411, reves) that the media
are differentially perceived as purveyors of good and bad news;but -
that the media have little or no impact in commuriity image formation,
Communtty image, operationafized as the citizen generated lists of
most liked and most disliked itema of community e, emerged as an
insignificant corretate of quality of fife indicating that community
2 image is an independent construct reflecting the intersubjectively
shared value system undergirding the evaluation of life and evenis in
the community. Quality of life was rated highly by citizens of both
towns, but the blue collar town was ranked significantly lower than the
middle-class counterpart. Only the education level of the respondent
was sighlificintly correlated to guality of lifs evaluations. [
High egress of ance batwean the itlame talked about |
. - and perceived as Kkes, dislikes, good news, and bad news indicates |
that the citizenry share a common perceptual organizing system !




whlchlsuhchdhhcumedhmmnﬂym Exposure to :
media was unreisted to elther quality of e evaluations or 10

~community image. iInterpérsonal convershtion about city matters
apparently serves as a vehicle for confirmation of preexisting attitudes
about city lite, as a means of disseminating information about the city,

- and as & device whereby the cmzens maintain their commonly held
behel system.
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