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ABSTRACT
The research is focused on the emerging practices of digital photojournalism in war contexts, in relation to the use of user-
generated content from social networks. The focal point is the coverage of the Russo-Ukrainian conflict by the two main
online newspapers of the belligerent countries: Ukrayinska Pravda and Rossiyskaya Gazeta. From the analysis of an initial
sample of 7,194 articles (6,646 Ukrainian and 548 Russian), published during the first semester of the war, the preferred type
of graphic content and the degree of presence of images from the different social platforms will be determined. Likewise,
the article offers a theoretical innovation on the current state of the routine of war digital photojournalism, introducing the
definition of the concept of “false collective source” due to the appropriation of mechanisms of collective intelligence for
potential propaganda purposes. The informative use of the social web has generated a transition from “gatekeeping” to
“gatewatching” that makes it necessary to review the state of the art to avoid a possible instrumentalization of the role of users.
Finally, a decalogue is proposed to combat digital illiteracy and identify new appropriation practices, by distinguishing the use
of the social web as an information source versus its use as a mere distribution channel.

RESUMEN
La investigación enfoca su interés en las prácticas emergentes del fotoperiodismo digital en contextos bélicos en relación con
el uso de contenidos generados por usuarios desde las redes sociales. El estudio se centra en la cobertura del conflicto ruso-
ucraniano por parte de los dos principales diarios digitales de los países beligerantes: Ukrayinska Pravda y Rossiyskaya Gazeta.
A partir del análisis de una muestra inicial de 7.194 artículos (6.646 ucranianos y 548 rusos), publicados durante el primer
semestre de la guerra, se determinó el tipo de contenido gráfico preferente y el grado de presencia de imágenes procedentes
de las distintas plataformas sociales. Asimismo, el artículo ofrece una aportación de innovación teórica sobre el estado actual
de la rutina del fotoperiodismo digital bélico, introduciendo la definición del concepto de «falsa fuente colectiva» como
resultado de la apropiación de mecanismos propios de la inteligencia colectiva con fines potencialmente propagandísticos. El
uso informativo de la web social ha generado una transición del «gatekeeping» al «gatewatching» que requiere una revisión
del estado de la cuestión con el fin de evitar una posible instrumentalización del papel del usuario. Por último, se plantea
un decálogo para combatir la desalfabetización digital e identificar las nuevas prácticas de corte apropiacionista, mediante la
distinción del uso de la web social como fuente informativa frente a su utilización como mero canal de distribución.
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1. Introduction and state of the art
In an era marked by the global fight against disinformation, this study examines the status of

photojournalism in relation to the incorporation of User-Generated Content (UGC). The growing concern
about the dissemination of false images through the Internet is a consequence of the influx of Web 2.0
in the dynamics of production, access, and distribution of visual information through the media in the last
two decades (Kümpel & Springer, 2016; López-García et al., 2017). Infoxication and media overload in
the face of the overexposure of images on the web calls for a profound revision of the role of informative
photography in the post-digital era, especially in the case of war conflicts (Zelizer, 2005; Griffin, 2010;
Khaldarova & Pantti, 2016). Recent studies on the risks and opportunities of collaborative journalism have
focused on the need to refine data verification practices and techniques in the face of the growth of Web
3.0 (Carson & Farhall, 2018; Ballesteros-Aguayo et al., 2022). However, as Benaissa Pedriza points out,
”no quantitative research has been found that specifically analyzes the use, presence, and relevance of
content published in social networks as a source of journalistic information” (2018: 17).

Within 2.0 sources, Canavilhas and Ivars-Nicolás distinguish contributions from blogs and microblogs,
forums or mailing lists, chats, wikis, multimedia repositories, and social networks. According to their
research, Web 2.0 sources are based on the ”contribution of collective intelligence and, in this sense,
are predominantly unofficial” (2012: 65). In the present research, we will examine whether this premise
is fulfilled in the case of the presence of social networks in the photojournalistic coverage of the Russo-
Ukrainian war by the two leading digital media in the belligerent countries: Ukrayinska Pravda and
Rossiyskaya Gazeta (Similarweb, 2023a; 2023b).

As Pavlik (2001) points out, the use of the Internet has introduced new ways of searching for
information, contacting unofficial sources, and finding expert sources. The incorporation of social
networks into journalistic practices entails the introduction of new models of information production
(Hedman & Djerf-Pierre, 2013; García-Avilés, 2014) and the need to distinguish between their role
as sources of journalistic information (Gans, 2004) or as distribution channels (Janssen Observer-
FAPE-ANIS, 2017). Within the so-called ”reciprocal journalism” (Lewis et al., 2013), based on the
development of a horizontal relationship between journalists and users in the exchange of information and
opinions (Paulussen & Harder, 2014), it is necessary to distinguish valuable information from rumors and
disinformation.

The current trend in the use of UGCs is to resort to these sources of information when it is impossible
to contact official sources (De-Keyser & Raeymaeckers, 2012). This situation is increasingly common in
photojournalistic coverage of crisis situations. However, informative monitoring through the screen entails
a lower diversity of sources and the risk of spreading ”fast news” (Sacco & Bossio, 2015). Likewise, this
research raises the risks involved in the appropriationism of the collective intelligence dynamics by the
official sources.

1.1. From “gatekeeper” to “gatewatcher”. Towards collaborative journalism?
Nowadays, the power of images lies in their appropriation and distribution by Internet users. The user,

who has become a ”produser” (Bruns, 2008), not only consumes information but also assumes a more
active role, interacting and contributing to the production and viralization of hypermedia information (Parra,
2017; Sabés & Parra, 2014; Marchionni, 2013). New ways have opened the production (Hermida &
Thurman, 2008), consumption (Casero-Ripollés, 2012), and distribution of content (Fernández-Castrillo,
2014), which have contributed to blurring the distinction between reporting and covering events (Kermani,
2018). According to Sánchez and Martos, ”we are currently witnessing a continuous, personalized and
participatory journalism with multimedia capabilities, which acquires its identity on the Web”. In this
open and interactive sphere, the former differentiated roles between sources, producers, and consumers
of news and information are eroding, and the continuous flows of content can no longer be owned
or controlled (Heinrich 2012; Hermida 2013). The shift from a “one-to-many” to a “many-to-many”
communication model (Jahng & Littau, 2016; Newman, 2009) has made social networks the primary
means of accessing information for most users (Tranche, 2019; Sánchez, 2016). In some cases, the
media simply reproduce what is viralized on the World Wide Web, without providing information about
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the difference between who creates, edits, and distributes the images. This confusion of roles carries a
high risk of engaging in disinformation practices when primary sources are not contrasted or the difference
between authorship and distribution of content is not identified. According to data from the 2022 Edelman
Trust Barometer, the issue of disinformation and fake news ranks among the top concerns of the world’s
population, being a cause for concern for 76% of respondents. In addition, 46% of participants view the
media as agents of societal disintegration and place journalists among the least trustworthy groups. In the
ranking of the country’s main problems, the Spanish population places the role of the media and social
networks (disinformation, manipulation, and the spread of hoaxes) ahead of housing and the environment
(CIS, 2022).

According to Bruns (2003), in the online environment, the overabundance of content has led to an
evolution of the role of the journalist from ”gatekeeper” to ”gatewatcher”. That is, a function based not so
much on filtering or blocking data or images, but on ”content curation” (Stanoevska-Slabeva et al., 2012;
Loo et al., 2015), through the selection and dissemination of mostly foreign information. While in the
first modality, the information may come from any type of source, the second typology includes only the
contents available through the Internet.

On the other hand, the blurring of the role of the user as a source of information –due to the proximity
and immediacy in the absence of the journalist and in favor of a pluralistic view of reality– can lead to a
single discourse camouflaged behind an apparent collective creation of knowledge. In other words, the
growing presence of institutional sources in social networks can overshadowUGCs, representing a setback
in the progress achieved by collective journalism. Another of the great challenges of photojournalism today
is that of authorship, ”(...) from the illegal copying and distribution of an author’s images to the lack of
attribution, that is, the absence of citation of the author of the image” (Robles, 2020: 419). The editing
and viralization of images made by others belong to the field of distribution and never to that of authorship,
two categories that tend to be confused due to the tyranny of immediacy in the dissemination of news,
especially in the context of war.

1.2. The social web in the coverage of the Russo-Ukrainian war
Previous research highlights the dominant role of Russia in the use of propaganda and disinformation

(Helmus et al., 2018; Tarín et al., 2018; Van-Herpen, 2016). On the other hand, Olivares-García et
al. (2022) argue that in the first thirty days of the Russo-Ukrainian war of 2022, Ukraine controlled the
narrative of the conflict from social platforms, largely thanks to the contribution of the Ukrainian president
himself from his Instagram and Telegram profiles. According to this research group, ”Zelensky uses social
networks as a means of information to disseminate images of the destruction of his country and to connect
with his people in a direct way, beyond the information that traditional media can provide through the
press, radio, or television” (Olivares-García et al., 2022: 5). In their study, they highlight the scope and
effectiveness of this strategy based on the use of social networks from two main factors: first, the fact
that during a conflict, the means of journalistic production may be limited –or even unavailable at certain
times–; and also because the reporting of events through the social networks makes it possible to completely
control the narrative without having to rely on the cooperation of journalists and –more specifically– media
editors.

A survey on perceptions of media coverage of the Russo-Ukrainian war at the beginning of the conflict
–conducted by the British research agency YouGov for the Reuters Institute’s Digital News Report 2022–
gathered important data on the presence of social media as a source of information. Between 29th March
and 7th April 2022, a total of 1,000 people from five different countries –based on their proximity to the
conflict– were interviewed. The main findings include a low level of trust in the media’s perspective on
the conflict –especially among the younger generations– and the fact that, although television is still the
main medium through which citizens learn about the war, most information is consumed online –whether
from media websites, non-mainstream websites, or social platforms– (Newman et al., 2022).

In the YouGov study, geographic proximity was one of the factors that determined the results obtained.
Fahmy and Kim (2008) also suggest that patriotism predominates in media coverage of war conflicts when
the journalists’ country of origin is involved in the conflict. Similarly, in their research on the Iraq War,

© ISSN: 1134-3478 • e-ISSN: 1988-3293 • Pages 81-91



C
om

un
ic
ar
,7

7,
X
X
X
I,

20
23

84

they pointed out that ”news coverage of international events tends to favor government voices”1 (Fahmy
& Kim, 2008: 447), although the media do not always systematically support their governments’ foreign
policies. According to Mast and Hanegreefs (2015), ”amateur” images gain presence and ”discursive
authority” in times of crisis, especially when they are repurposed by themedia. In ”the contemporary digital,
image-saturated media ecology, the range of visual content generated and disseminated by media-savvy
bystanders and participants has expanded significantly, invigorating the ‘mediatization’ of war conflict and
human suffering in the process” (Mast & Hanegreefs 2015: 594). In the analysis of the photojournalistic
content coming from the social networks that are the object of this study, we will see if the ”hierarchy
of credibility” (Becker, 1967) is replicated in the selection of sources by journalists, with the consequent
prevalence of official sources –politicians and senior public figures– over unofficial sources –in this case,
users, or anonymous citizens– and professional sources –war reporters, agencies, and media–.

2. Objectives and hypothesis
This research focuses on the use of graphic resources from social networks in the digital newspapers

Rossiyskaya Gazeta (RG)2 –an official organ of the Russian government founded in 1990 by a decree of
the Supreme Soviet of the Russian Soviet Federative Socialist Republic– and Ukrayinska Pravda (UP)3

–founded in 2000 by Georgiy R. Gongadze– during the first half of the conflict. We analyzed the uses
and functions that content generated and distributed by non-professional sources through social networks
have in the published news through four phases: quantitative analysis of the use of social networks as a
source of graphic content for news production; determination of the preferred type of graphic content;
study of the importance of content generated by unofficial social networks –influencers, ordinary citizens
and anonymous profiles– and official social networks –state leaders and officials, public administrations,
police, civil protection, etc.– compared to content generated by journalists; and study of the differences
in the use of the social web as a source of information versus its use as a mere distribution channel. The
initial hypotheses are:

• H1. The photojournalistic coverage of the Russo-Ukrainian war by the studied newspapers
with content from social networks gives priority to graphic content distributed and created by
non-professional profiles (institutional, political-military and UGC).

• H2. There are significant difficulties in determining the authorship of much of the graphic
content since the real author of the content is confused with the distributor.

• H3. Despite the changes in information consumption and the proliferation of different
hypermedia resources, most of the graphic content coming from social platforms for news
production is photography.

Finally, we propose a decalogue for the development of photographic fact-checking tools to avoid visual
infoxication in connective environments.

3.Material and methods
3.1. Sample and design

The sample corpus consists of 7,194 news articles about the Russo-Ukrainian war with content from
social media platforms (6,646 Ukrainian and 548 Russian) published during the first semester of the
conflict in UP and RG. Web scraping technique was used to select the sample, and ”R” was used as the
programming environment to acquire and process massive data sources. Following previous studies which
focused on the interaction between social media and information published in the digital press (Broersma
& Graham, 2013; Paulussen & Harder, 2014; Mast & Hanegreefs, 2015; Benaissa Pedriza, 2018),
the research methodology employed was based on content analysis with a mixed approach, combining
qualitative and quantitative analysis of the data obtained, as we believe that the triangulation of these
perspectives allows a better understanding of the journalistic messages.

3.2. Data acquisition and procedure
We began by tracking all news articles published between February 24 and August 24, 2022, that

explicitly referred to the conflict and contained the terms ”Facebook”, ”Instagram”, ”Rutube”, ”Telegram”,
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”TikTok”, ”Twitter”, ”VK”, or ”YouTube” either in the headline, caption, or body of the article. The
selection criteria of these social platforms correspond to the data of DataReportal (2023a; 2023b)4 and
Statcounter (2023)5, which rank them as the most popular in Russia and Ukraine. Thus, 7,194 articles
with content from at least one of the mentioned social networks were detected. The second part of the
study consisted of a quantitative analysis of those articles with graphic resources (videos, photos, maps,
illustrations, collages, and infographics) from the social networks. Based on the results obtained, the
typology of this content was categorized to identify the majority type of graphic content and the most-used
social networks. The categories for classifying each article are exclusive; only one category was assigned
to each article, based on the type of prevalent social web content. When the number of multimedia
elements was equal, the article was classified based on the arrangement of the content within the news
body, prioritizing the one closest to the headline, which has greater visual prominence.

Finally, we conducted a qualitative analysis of the non-professional social media photos (2,532 articles
from UP and 135 from RG) from the predominant social platforms in each medium (Telegram and
Facebook in UP and Telegram and VK in RG), as these were the predominant sources used to illustrate the
news. Based on research using probability sampling methods for media content analysis (Kim et al., 2018;
Lacy et al., 2015), a manageable representative sample of 334 UP and 101 RG articles was calculated.
The articles to be analyzed were selected by applying simple random sampling through Random.org to
avoid any bias in the selection. The Google Lens and InVID tools were used to investigate the authorship
of the images in these articles.Below, we present the coding scheme with the most significant variables
applied in this study:

• Medium: UP; RG.
• Type of content: photography; video; video capture; full video and screenshot; text; others
(infographics, maps, collages, and illustrations).

• Social network: Facebook; Instagram; Rutube; Telegram; Twitter; VK; YouTube; unspecified.
• Distribution source: journalist; unofficial social network or UGC; official social network
(institutional and political-military); unspecified.

• Authorship: journalist; unofficial social network or UGC; official social network (institutional
and political-military); unspecified.

• Theme: political actors; combat actions; weapons; destruction; armed forces; victims; civil
society; resource images.

• Photo caption: contains; does not contain.

4. Analysis and results
According to the analysis of the sample (N=7,194), the results are consistent with previous research

and indicate that Telegram is the social network preferred by both newspapers as a source of graphic
and textual information about the war (Fernández-Castrillo & Ramos, 2023). News articles containing
Telegram content make up 48.15% of articles in UP and 62.22% in RG. In UP, Facebook content also
stands out (42.86%), while in RG, YouTube (19.16%) and VK (15.14%) content prevail. Regarding the
type of content, in 57.58% of cases in UP and 92.33% in RG, journalists turn to social media in search of
graphic resources for news coverage (Tables 1 and 2).

In UP, photography is the main graphic content, accounting for 72.09% of articles that include visual
resources from social networks (n=3,827 articles with graphic material). In addition, when journalists
of the Ukrainian newspaper reproduce textual information –quotes and literal statements– from social
platforms (n=2,819), they turn to official social networks (institutional and political-military) in 86.37% of
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cases (Table 3), thus reproducing the direct discourse of the administration. Video predominates in RG
(49.27%), followed by photography (29.74%). It is significant that more than half of the recorded YouTube
videos have restricted access and can be viewed only from Russia.

The results show that journalists give priority to non-journalistic profiles when extracting content
from the social web (89.18% in UP and 56.93% in RG). Within the non-journalistic sources, we found
differences between the two media (Table 3). In UP, national official social networks predominate
(institutional, 47.66%; and political-military, 38.77%), with profiles such as that of the General Staff of
the Armed Forces, cited 761 times; the Governor of Lugansk, Sergei Gaidai (333); the State Emergency
Service (206); or the Governor of Donetsk, Pavlo Kyrylenko (183). Thus, the ”hierarchy of credibility” of
sources is respected, with journalists giving more weight to the content of official sources’ social platforms
than to that of UGCs. In RG, unofficial social networks or UGCs stand out (36.67%), with generally
impersonal and pro-nationalist profiles such as the Telegram channel @ogilvi (30); @milinfolive (19) or
@RVvoenkor (17). In both cases, national sources are privileged, which warns of the unidirectionality
of the journalistic coverage of both digital newspapers, reinforcing the discourse of their governments in
times of war.

For the thematic analysis and the study of differences between distributor and author, we focused on
the analysis of photographs from non-professional social networks (2,532 articles from UP and 135 from
RG), as these are the predominant visual sources in both media.

It was observed that photographs of ”weapons” predominate in RG (52.47%), distinguishing between
Ukrainian weapons and armored vehicles captured as ”trophies” by the Russian army (49.05%) and those
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of Russian weaponry (50.95%). This is followed by photographs of ”destruction” (20.80%), focused on
the damage caused by Russia to enemy military equipment; ”armed forces” (16.83%); ”political actors”
(3.96%); ”resource images” (3.96%); and ”victims” (1.98%). In UP there is an opposite representation
centered on images of ”destruction” (43.41%) caused by the Russian army. As for the protagonists,
”armed forces” (13.47%) and ”political actors” (13.47%) stand out, whose representation is focused on
the Ukrainian side. Other categories in descending order are ”resource images” (8.08%), ”weapons” (6%),
”civil society” (6%), and ”combat actions” (5.38%). As with RG, the minority representation of ”victims”
(4.19%) –Ukrainian dead and wounded– is significant.

Some 91.05% of RG photos have no caption because they are embedded content directly from the
social web. The remaining images (8.95%) are accompanied by a non-explanatory caption that only
identifies the distributing source. In UP, 45.50% of the articles have captions that refer only to the source
and 8.47% refer to the ”illustrative” function of the images. In this regard, it is noteworthy that 72.45% of
UP articles with a preponderance of photographs include a single image, which points to the illustrative
rather than the narrative function of photography in the Ukrainian newspaper, which brings photography
closer to decorative rather than informative purposes.

On the other hand, the source of distribution can be identified in 98.6% of the articles in UP and
88.32% in RG (Table 3), but it was not possible to identify the authorship of 56.43% of the images in RG
and 41.31% in UP. In addition, the identification of the authorship of the photographs is partial, generally
attributed to the corresponding organizations or media (Figure 2) and, to a lesser extent, to the individual
author of the photographs (2% RG and 5.08% UP).
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5. Discussion and conclusions
Based on the results obtained, we confirm that, in the hierarchy of news content, images generated by

users still rank above audience comments (Mast & Hanegreefs, 2015), but in no case do they reach the
visibility of institutional sources. The initial hypothesis about the predominance of unofficial 2.0 sources is
only fulfilled for RG, since official ones are prioritized in UP. In the case of the Russian media, the UGCs
belong to nationalist profiles –generally anonymous accounts–, and it should be borne in mind that this is
an official body. Therefore, what we have before us is the reproduction of the old informational selection
system camouflaged under a co-creative appearance.

Regarding H2, the results reflect a lack of journalistic discipline in both media regarding the authorship
of the images, in terms of copying, unauthorized distribution, and lack of attribution. The indeterminacy
between the figures of producer and distributor gives rise to appropriation practices in which authorship is
associated by default with the person who edits and distributes the photographs instead of being attributed
to the original creator of the content. As for H3, despite the proliferation of a wide range of hypermedia
resources, the fixed image continues to lead the graphic content. Also, the use of social networks in the
photojournalism coverage of the Russo-Ukrainian war is part of the professional routine of the newspapers
analyzed and focuses on the clipping of graphic resources for creating news about the war (57.58% of the
articles in UP and 92.33% in RG).

One of the main findings of this research lies in the lack of transparency on the part of UP and RG
in relation to visual content authorship. This alerts us to the unverifiable nature of a large part of the
photographs taken from the social web. It is probable that those images in which the authorship is not
specified (56.43% of the images of RG and 41.31% of UP) are non-professional photographs taken mainly
by military personnel, emergency and State security services, and local residents –that is, we presuppose,
due to the quality of the images, the vertical format (presumably taken from mobile devices) and the
difficulty of accessing some of the locations–.

This reality requires the accomplishment of a series of measures to fight against digital illiteracy both
on the part of professionals and users to promote the use of social networks as a source of information
instead of merely a distribution channel:

• Insert an explanatory caption including the author, distributor, place, date, circumstances in
which the photograph was taken, alterations or cuts.

• Distinguish between authorship and distribution.
• Incorporate original content that includes EXIF (”Exchangeable Image File Format”) data in

order to prevent the images from losing relevant information about the capture (geolocation,
time, camera properties, etc.).

• Include hyperlinks to the original post of the image.
• Verify the origin of the images by using visual content fact-checking tools (for example, Google

Lens and InVID).
• Support documentary photography of a narrative type to face the rise of “photo-news” or “photo-

illustration”.
• Require ethical responsibility from those people and entities that participate in the selection,

search, and dissemination of photographs.
• Take care of the relationship with users by promoting co-creative dynamics based on transmedia

communication. It requires an update of the information verification processes.
• Retrieve the graphic editor instead of reinforcing the role of the “multitask” reporter.
• Develop media-digital literacy initiatives that provide a basic knowledge of the elements of visual

language both to the public and to professionals.

This new media ecology requires a more active role from the user, who is implicitly displaced by the duty
to evaluate and corroborate the quality of a wide – even unfathomable – range of information on offer. In
future research, it is intended to delve into the proposal of edu-communicative guidelines for the prevention
of this modus operandi based on the presumption of a high level of digital literacy of citizens in hypertextual
skills that generates a ”media hyper-responsibility”. It also relegates the function of the journalist to that of
a mere intermediary between primary sources and users. Based on the data collected, we verified that the
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presence of the social networks in the photojournalistic coverage of the Russo-Ukrainian war corresponds
to the category of a feigned collaborative journalism. The UGC is still a minority, overshadowed by
what we call «false collaborative sources», consisting of the appropriation of the Social Web by part of
institutional sources to reinforce their messages through the colonization of the fifth estate.

Notes
1The paper has been translated from the original version by Harvey Holtom, official translator at the Department of Communication
and Media Studies (UC3M).
2Visits Rossiyskaya Gazeta last quarter 2022/23: November 35.6 million; December 36.1 million and January 40.6 million.
(https://bit.ly/3kgmpwh).
3Visits Ukrayinska Pravda last quarter 2022/23: November 70 million; December 66.5 million and January 65.9 million
(https://bit.ly/3xJ4lOA).
4Social networks most used in Russia by January 2023: VK (75.3%); WhatsApp (71.5%); Telegram (64.4%); Odnoklassniki (43.5%);
TikTok (42.6%); Instagram (24%); Skype (11.7%); Facebook (7%) and Twitter (5.7%), among others ( http://bit.ly/3xL9JRg).
5Social networks most used in Ukraine by January 2023: Facebook (42.67%); Twitter (13.39%); Instagram (13.29%); YouTube
(8.54%) ( http://bit.ly/3SmERjx ).

Authors’ Contribution
Idea, C.F.C., C.R.; Literature review (state of the art), C.F.C.; Methodology, C.F.C., C.R.; Data analysis, C.R.; Results, C.F.C.,
C.R.; Discussion and conclusions, C.F.C., C.R.; Writing (original draft), C.F.C., C.R.; Final revisions, C.F.C., C.R.; Project design
and funding agency, C.F.C.

Funding Agency
The research has been carried out within the framework of the Iberifier project. IberianMedia Research & Fact Checking, funded by
the European Commission under the CEF-TC-2020-2 (European Digital Media Observatory) agreement with reference 2020-EU-
IA-0252. The results of the work are also integrated into the line of research ”Archaeology of digital media: intermediality, transmedia
storytelling andUGC” promoted by Carolina Fernández-Castrillo from the research groupTECMERINTelevision-cinema: memory,
representation, and industry, of the Department of Communication and Media Studies from the Universidad Carlos III de Madrid.
We are grateful for the support of Javier Pérez Vera in the methodological design of the statistical analysis using the ”R” programming
language.

References
Ballesteros-Aguayo, L., Ruiz-Del-Olmo, F.J., & Gutiérrez-Lozano, J.F. (2022). Deontología periodística y comunicación persuasiva

frente a la posverdad: credibilidad ante los retos de las RRSS. Observatorio (OBS*), (3), 16-16.
https://doi.org/10.15847/obsOBS16320222159

Becker, H.S. (1967). Whose side are we on? Social Problems, 14(3), 239-247. https://doi.org/10.2307/799147
Benaissa-Pedriza, S. (2018). Las redes sociales como fuente de información periodística en la prensa digital española (El País, El

Mundo, La Vanguardia y ABC). Index.comunicación, 8(3), 13-42. http://bit.ly/3k43q8d
Broersma, M., & Graham, T. (2007). Twitter as a news source: How Dutch and British newspapers used tweets in their news

coverage. Journalism practice, 7, 446-464. https://doi.org/10.1080/17512786.2013.802481
Bruns, A. (2003). Gatewatching, not gatekeeping: Collaborative online news. Media International Australia, 107(1), 31-44.

https://doi.org/10.1177/1329878X0310700106
Bruns, A. (2008). Blogs, Wikipedia, Second Life, and beyond: From production to produsage. Peter Lang. https://bit.ly/3IpDyMU
Canavilhas, J., & Ivars-Nicolás, B. (2012). Uso y credibilidad de fuentes periodísticas 2.0 en Portugal y España. Profesional de la

información, 21, 63-69. https://doi.org/10.3145/epi.2012.ene.08
Carson, A., & Farhall, K. (2018). Understanding collaborative investigative journalism in a “post-truth” age. Journalism Studies,

19(13), 1899-1911. https://doi.org/10.1080/1461670X.2018.1494515
Casero-Ripollés, A. (2012). Beyond newspapers: News consumption among young people in the digital era. [Más allá de los

diarios: el consumo de noticias de los jóvenes en la era digital]. Comunicar, 39, 151-158.
https://doi.org/10.3916/C39-2012-03-05

CIS (Ed.) (2022). Barómetro de septiembre de 2022. https://bit.ly/3NZQxZ6
DataReportal (Ed.) (2023a). Digital 2023: Ukraine. Ukraine. http://bit.ly/3keMjk6
DataReportal (Ed.) (2023b). Digital 2023: The Russian Federation. http://bit.ly/3xL9JRg
De-Keyser, J., & Raeymaeckers, K. (2012). The Printed Rise of the Common Man. How Web 2.0 Has Changed the

Representation of Ordinary People in Newspapers. Journalism Studies, 13(5-6), 825-835.
https://doi.org/10.1080/1461670X.2012.667993

Edelman (Ed.) (2022). Edelman trust barometer. https://bit.ly/3VWON4K
Fahmy, S., & Kim, D. (2008). Picturing the Iraq War Constructing the Image of War in the British and US Press. International

Communication Gazette, 70, 443-462. https://doi.org/10.1177/1748048508096142
Fernández-Castrillo, C. (2014). Prácticas transmedia en la era del prosumidor: Hacia una definición del Contenido Generado por

el Usuario (CGU). Cuadernos de Información y Comunicación, 19, 53-67.

© ISSN: 1134-3478 • e-ISSN: 1988-3293 • Pages 81-91

https://doi.org/10.15847/obsOBS16320222159
https://doi.org/10.2307/799147
http://bit.ly/3k43q8d
https://doi.org/10.1080/17512786.2013.802481
https://doi.org/10.1177/1329878X0310700106
https://bit.ly/3IpDyMU
https://doi.org/10.3145/epi.2012.ene.08
https://doi.org/10.1080/1461670X.2018.1494515
https://doi.org/10.3916/C39-2012-03-05
https://bit.ly/3NZQxZ6
http://bit.ly/3keMjk6
http://bit.ly/3xL9JRg
https://doi.org/10.1080/1461670X.2012.667993
https://bit.ly/3VWON4K
https://doi.org/10.1177/1748048508096142


C
om

un
ic
ar
,7

7,
X
X
X
I,

20
23

90

https://doi.org/10.5209/rev_CIYC.2014.v19.43903
Fernández-Castrillo, C., & Ramos, C. (2023). El fotoperiodismo en la era de Telegram: La invasión rusa de Ucrania en

Rossiyskaya Gazeta y Ukrayinska Pravda. In Desafíos y retos de las redes sociales en el ecosistema de la comunicació (pp.
451-468). McGraw-Hill. https://bit.ly/3O19Wcd

Gans, H. (2004). Deciding what’s news: A study of CBS evening news, NBC nightly news. Northwestern University Press.
https://bit.ly/45eAixy

García-Avilés, J.A. (2014). Online newsrooms as communities of practice: Exploring digital journalists’ applied ethics. Journal of
Mass Media Ethics, 29(4), 258-272. https://doi.org/10.1080/08900523.2014.946600

Griffin, M. (2010). Media images of war. Media, War & Conflict, 3(1), 7-41. https://doi.org/10.1177/1750635210356813
Hedman, U., & Djerf-Pierre, M. (2013). The social journalist. Digital Journalism, 1(3), 368-385.

https://doi.org/10.1080/21670811.2013.776804
Heinrich, A. (2012). Foreign news reporting in the sphere of network journalism. Journalism Practice, 6(56), 766-775.

https://doi.org/10.1080/17512786.2012.667280
Helmus, T.C., Bodine-Baron, E., Radin, A., Magnuson, M., Mendelsohn, J., Marcellino, W., Bega, A., & Winkelman, Z. (2018).

Russian social media influence. Understanding Russian propaganda in Eastern Europe. Rand Corporation.
https://doi.org/10.7249/RR2237

Hermida, A. (2013). Journalism: Reconfiguring journalism research about Twitter, one tweet at a time. Digital Journalism, 1(3),
295-313. https://doi.org/10.1080/21670811.2013.808456

Hermida, A., & Thurman, N. (2008). A clash of cultures. The integration of user-generated content within professional
journalistic frameworks at British newspaper websites. Journalism Practice, 2(3), 343-356.
https://doi.org/10.1080/17512780802054538

Jahng, M.R., & Littau, J. (2016). Interacting is believing: Interactivity, Social cue, and perceptions of journalistic credibility on
Twitter. Journalism & Mass Communication Quarterly, 93(1), 38-58. https://doi.org/10.1177/1077699015606680

Janssen Observer, FAPE-ANIS (Ed.) (2017). II Sondeo Janssen Observer Periodistas y Redes Sociales. Federación de
Asociaciones de Periodistas de España (FAPE). https://bit.ly/438bmGf

Kermani, H. (2018). Telegramming news: How have Telegram channels transformed journalism in Iran? Türkiye �leti�im
Ara�tırmaları Dergisi, 31, 168-187. https://doi.org/10.17829/turcom.423307

Khaldarova, I., & Pantti, M. (2016). Fake News: The narrative battle over the Ukrainian conflict. Journalism Practice, 10(7),
891-901. https://doi.org/10.1080/17512786.2016.1163237

Kim, H., Jang, S.M., Kim, S.H., & Wan, A. (2018). Evaluating sampling methods for content analysis of Twitter data. Social
Media + Society, 4(2), 353-366. https://doi.org/10.5771/2192-4007-2016-3-353

Kümpel, A.S., & Springer, N. (2016). Commenting quality. Effects of user comments on perceptions of journalistic quality. Studies
in Communication Media, 5(3), 353-366. https://doi.org/10.5771/2192-4007-2016-3-35

Lacy, S., Watson, B.R., Riffe, D., & Lovejoy, J. (2015). Issues and best practices in content analysis. Journalism & Mass
Communication Quarterly, 92(4), 791-811. https://doi.org/10.1177/1077699015607338

Lewis, S.C., Holton, A.E., & Coddington, M. (2013). Reciprocal journalism. Journalism practice, 8, 229-241.
https://doi.org/10.1080/17512786.2013.859840

Loo-Vázquez, J.R., Gámez-Paz, D., Lamarque-Vega, E., Domínguez-Quevedo, L., & Haber-Guerra, Y. (2015). Del gatekeeper al
content curator: Cambiar algo para que no cambie nada. Razón y Palabra, 20, 1149-1171. https://bit.ly/3IIWre5

López-García, X., Rodríguez-Vázquez, A., & Pereira-Fariña, X. (2017). Technological skills and new professional profiles: Present
challenges for journalism. [Competencias tecnológicas y nuevos perfiles profesionales: Desafíos del periodismo actual].
Comunicar, 53, 81-90. https://doi.org/10.3916/C53-2017-08

Marchionni, D.M. (2013). Measuring conversational journalism: An experimental test of Wiki, Twittered and “collaborative” new
models. Studies in Media and Communication, 1(2), 119-131. https://doi.org/10.11114/smc.v1i2.260

Mast, J., & Hanegreefs, S. (2015). When news media turn to citizen-generated images of war. Digital Journalism, 4(3),
594-614. https://doi.org/10.1080/21670811.2015.1034527

Newman, N. (2009). The rise of social media and its impact on mainstream journalism. Reuters Institute for the Study of
Journalism, 8, 1-60. https://bit.ly/3XRpxMY

Newman, N., Fletcher, R., Robertson, T.C., Eddy, K., & Nielsen, K.R. (2022). Digital news report. Reuters Institute.
http://bit.ly/3IBMNdj

Olivares-García, F.J., Román-San-Miguel, A., & Méndez-Majuelos, I. (2022). Las redes sociales como herramienta de
comunicación periodística: La estrategia de comunicación digital de Volodímir Zelenski durante la guerra de Ucrania. Visual
Review International Visual Culture Review, 11(2), 1-12. https://doi.org/10.37467/revvisual.v9.3660

Parra, D. (2017). Periodismo ciudadano y cambio social: análisis de iniciativas colaborativas en el ámbito del periodismo de
investigación. Estudios sobre el Mensaje Periodístico, 23, 135-146. https://doi.org/10.5209/ESMP.55587

Paulussen, S., & Harder, A.R. (2014). Social References in Newspapers. Journalism Practice, 8(5), 542-551.
https://doi.org/10.1080/17512786.2014.894327

Pavlik, J. (2001). Journalism and new media. Columbia University Press. https://doi.org/10.7312/pavl11482
Robles, J.T. (2020). Fotoperiodismo y redes sociales. Reflexiones sobre los retos y oportunidades de los creadores audiovisuales. In

Aproximación periodística y educomunicativa al fenómeno de las redes sociales (pp. 413-424). McGraw-Hill.
https://bit.ly/41mzrI0

Sabés, F., & Parra, D. (2014). Del consumidor al prosumidor: Responsabilidades legales de los informers. Profesional de la
Información, 23(5), 511-518. https://doi.org/10.3145/epi.2014.sep.08

https://doi.org/10.3916/C77-2023-07 • Pages 81-91

https://doi.org/10.5209/rev_CIYC.2014.v19.43903
https://bit.ly/3O19Wcd
https://bit.ly/45eAixy
https://doi.org/10.1080/08900523.2014.946600
https://doi.org/10.1177/1750635210356813
https://doi.org/10.1080/21670811.2013.776804
https://doi.org/10.1080/17512786.2012.667280
https://doi.org/10.7249/RR2237
https://doi.org/10.1080/21670811.2013.808456
https://doi.org/10.1080/17512780802054538
https://doi.org/10.1177/1077699015606680
https://bit.ly/438bmGf
https://doi.org/10.17829/turcom.423307
https://doi.org/10.1080/17512786.2016.1163237
https://doi.org/10.5771/2192-4007-2016-3-353
https://doi.org/10.5771/2192-4007-2016-3-35
https://doi.org/10.1177/1077699015607338
https://doi.org/10.1080/17512786.2013.859840
https://bit.ly/3IIWre5
https://doi.org/10.3916/C53-2017-08
https://doi.org/10.11114/smc.v1i2.260
https://doi.org/10.1080/21670811.2015.1034527
https://bit.ly/3XRpxMY
http://bit.ly/3IBMNdj
https://doi.org/10.37467/revvisual.v9.3660
https://doi.org/10.5209/ESMP.55587
https://doi.org/10.1080/17512786.2014.894327
https://doi.org/10.7312/pavl11482
https://bit.ly/41mzrI0
https://doi.org/10.3145/epi.2014.sep.08
https://doi.org/10.3916/C77-2023-07


C
om

un
ic
ar
,7

7,
X
X
X
I,

20
23

91

Sacco, V., & Bossio, D. (2015). Using social media in the news reportage of war & conflict: Opportunities and challenges. The
Journal of Media Innovations, 2(1), 59-76. https://doi.org/10.5617/jmi.v2i1.898

Sánchez-Gonzales, H.M. (2016). Regularización de la actividad periodística y perfiles profesionales: Medios sociales y
conectividad 2.0 con la audiencia. In Nuevos retos para el Periodista. Innovación, creación y emprendimiento (pp. 63-97).
Tirant Humanidades. https://bit.ly/42Ojsnv

Sánchez-Gonzales, H.M., & Martos-Moreno, J. (2020). Telegram como herramienta para periodistas: Percepción y uso. Revista
de Comunicación, 19(2), 245-261. https://doi.org/10.26441/RC19.2-2020-A14

Similarweb (Ed.) (2023a). Rg.ru Tráfico y compromiso. https://bit.ly/3kgmpwh
Similarweb (Ed.) (2023b). Clasificación de los principales sitios web para Editoriales de noticias y medios de comunicación en

Ucrania. https://bit.ly/3xJ4lOA
Stanoevska-Slabeva, K., Sacco, V., & Giardina, M. (2012). Content curation: A new form of gatewatching for social media?

12th International Symposium on Online Journalism, Austin, Texas. https://bit.ly/3MFiBzT
Statcounter (Ed.) (2023). Social media stats Ukraine. http://bit.ly/3SmERjx
Tarín-Sanz, A., Ter-Ferrer, M., & Vázquez-Liñán, M. (2018). Sistema mediático y propaganda en la Rusia de Putin.

Comunicación Social Ediciones y Publicaciones, 56, 266-268. https://doi.org/10.5209/poso.60560
Tranche, R. (2019). La máscara sobre la realidad. La información en la era digital. Alianza. https://bit.ly/3ItZqXl
Van-Herpen, M.H. (2016). Putin’s propaganda machine. Soft power and Russian Foreign Policy. Rowman and Littlefield.

https://bit.ly/3IlqPdR
Zelizer, B. (2005). Death in wartime. Photographs and the ‘other war. Afghanistan. Harvard International Journal of

Press/Politics, 10(3), 26-55. https://doi.org/10.1177/1081180X05278370

© ISSN: 1134-3478 • e-ISSN: 1988-3293 • Pages 81-91

https://doi.org/10.5617/jmi.v2i1.898
https://bit.ly/42Ojsnv
https://doi.org/10.26441/RC19.2-2020-A14
https://bit.ly/3kgmpwh
https://bit.ly/3xJ4lOA
https://bit.ly/3MFiBzT
http://bit.ly/3SmERjx
https://doi.org/10.5209/poso.60560
https://bit.ly/3ItZqXl
https://bit.ly/3IlqPdR
https://doi.org/10.1177/1081180X05278370

	Introduction and state of the art
	From ``gatekeeper'' to ``gatewatcher''. Towards collaborative journalism?
	The social web in the coverage of the Russo-Ukrainian war

	Objectives and hypothesis
	Material and methods
	Sample and design
	Data acquisition and procedure

	Analysis and results
	Discussion and conclusions

