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Abstract

Apart from the fact that there are no fixed rules for writing newspaper 
editorials, there is no single study incorporating both analyses of moves 
and stance adverbials in online English newspaper editorials from The 
Bangkok Post in comparison to those from an international online English 
newspaper from another country. The aims of the present study include 
1). exploring the move structure of editorials from The Bangkok Post and 
The New York Times, 2). finding stance adverbials in each move, and 3). 
identifying the positions of the stance adverbials found in each move.  
60 editorials from 2017 to 2019 with the length of 550-700 words whose 
purpose is to call for action were selected from each newspaper archive. 
A list of stance adverbials and a proposed move structure were employed 
for identifying the moves and stance adverbials. ANTCONC was used as 
a tool for counting the frequencies (converted into percentages and 
normalized frequencies afterwards) and identifying the positions of stance 
adverbials. In both corpora, most of the editorials contain the sequence 
of Move 1-Move 2-Move 3-Move 4 (1234 or MS1). Furthermore, other 
outstanding move sequences include Move 1-Move 2- Move 3- Move 
2-Move 3- Move 4 (123234 or MS2) and Move 1-Move 3- Move 2- Move 
3- Move 4 (13234 or MS3). Epistemic stance adverbials were found two 
times more frequently than attitudinal stance adverbials and about seven 
times more frequently than style stance adverbials. The most prevalent 
sub-categories of epistemic stance adverbials are doubt/certainty, source 
of knowledge, and actuality, whereas the most outstanding attitudinal 
stance adverbials are importance and evaluation. Those showing 
importance were more frequently used in The Bangkok Post than those 
showing evaluation, but this is reversed in The New York Times. Whether 
these findings were influenced by the L1 of the writer, cultural differences, 
and institutional practices could be carried out in additional research. 
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INTRODUCTION

As the core of the newspapers, editorials may discuss some issues or events which the writers 
support or feel against to, emphasize the importance or effects of a particular topic on society, 
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as well as bring about change in public opinion. An editorial writer must express a firm and 
definite stance on a particular issue through their editorials (Singh & Singh, 2006). Hence, in 
editorials, the writers need to give their opinions, feelings, attitudes, and viewpoints towards 
some particular aspects of the issue or event being discussed at length (Bal, 2014; Sinclair, 
2005).

In order to comprehend what editorial writers have expressed in their writings, it is important 
to know the move structures of newspaper editorials as a genre. Up to the present time, move 
structures of newspaper editorials have been studied by different researchers (Amoakohene, 
2018; Tongsibsong, 2014; Tongsibsong, 2012; Kijratanakoson, 2015; Ansary & Babaii, 2004).  
However, none of these studies had examined the stance adverbials and their positions 
appearing in online English newspaper editorials, especially those from major English newspapers 
in Thailand in comparison to those from newspapers published in English native countries. 

To explore how the editorial writers of the major English newspapers in Thailand express their 
opinions in their writings and whether they do it in the same way as those working for the 
world’s leading English newspapers, editorials from The Bangkok Post need to be studied in 
relation to those from The New York Times. Currently, according to the yearly survey of Bangkok 
Post (2017), The Bangkok Post online newspaper is the most widely read English online 
newspaper in Thailand, with the number of page views of 13,010,140 (as of July 2017) through 
all kinds of social media channels. As for The New York Times, it is one of the greatest and most 
circulated daily newspapers in the US due to its editorial excellence (Britannica, 2021). In 
addition, it is currently the leader in digital newspaper subscriptions in the US (Adgate, 2021). 

Apart from the importance of exploring the move structures of newspaper editorials, it is also 
crucial to focus on stance adverbials so as to better understand the viewpoints and feelings 
of newspaper editorial writers. Stance adverbials, among the linguistic features employed by 
editorial writers, play a significant role in expressing the writers’ opinions towards a particular 
issue or situation. According to Biber and Conrad (2000), stance adverbials, normally used for 
expressing the writer’s opinions or viewpoints on a particular issue or event, can be classified 
into three domains, namely epistemic stance (e.g. certainly and maybe), attitudinal stance 
(e.g. effectively and properly), and style stance (e.g. basically and frankly). 

Currently, there are a quite number of studies on stance adverbials, as well as hedges and 
boosters (similar to stance adverbials) in the genre of news reportage (Omo, 2020; Ojo, 2020; 
Al-Ghoweri, 2019; Zarza, 2018; Kalwar, 2016; Yeganeh et al., 2015; Fengchao, 2014; Adelakun, 
2013; Ai, 2012; Kotrč, 2012; Hidalgo, 2006; Biber et al., 2002; Biber et al., 1999). Out of these 
studies, some of them specifically focused on the comparison of the move structures of 
newspapers and stance editorials. For example, Zarza et al. (2015) compared the move structures 
of The New York Times and The New Straits Times (a Malaysian English newspaper), Tongsibsong 
(2014) focused on the comparison of the move structures of The New York Times and The 
Washington Post; and Kotrč (2012) analyzed stance adverbials in different UK newspapers. 
Nevertheless, these studies were based on international newspapers from abroad and carried 
out without simultaneously incorporating move analysis, the types of stance adverbials, and 
how and where to use them in the editorials. 
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Due to the reasons stated above, the present research attempts to compare the move structures 
of newspaper editorials and stance adverbials found in each rhetorical move between editorials 
from The Bangkok Post—the only major English broadsheet newspaper in Thailand generally 
read by educated middle-class people, and those from The New York Times, which is the most 
outstanding international English broadsheet newspaper in the world often read by educated 
readers and one of the most influential US newspaper of the present decade (Glader, 2017).

RESEARCH QUESTIONS

 1. What is the move structure of English newspaper editorials by The Bangkok Post  
      and The New York Times? 
 2. What kinds of stance adverbials, i.e. epistemic stance, attitudinal stance, and style  
      stance, are mainly used and significantly predominant in each move of English  
      newspaper editorials by The Bangkok Post and The New York Times?

THEORETICAL UNDERPINNINGS

Corpus linguistics and descriptive statistics

In Corpus Linguistics: Method, theory, and practice by McErny and Hardie (2011), different sets 
of data can be compared to each other with use of corpus linguistics in the form of descriptive 
statistics, namely frequencies, means, and standard deviation. For instance, with the assistance 
of AntConc program, it is possible to compare the frequencies of some certain words, e.g. 
actually, respectively, and carefully, in two sets of data (corpora), such as articles from two 
different newspapers, by examining how often they appear in the concordance lines as well 
as their positions in the sentences. In addition, it is also viable to identify where the occurrences 
of those particular words appear in the text, such as the beginning, the middle, or the end of 
the text. 

Move structures in editorials

Move structures in English newspaper editorials have been studied by a number of researchers. 
The details are provided in the table below.

Table 1
Move structures of newspaper editorials proposed by different researchers
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As seen in the studies above, there are four main moves in the editorials. In the big picture, 
most of the models begin with introducing or presenting an event in the first move (Move 1) 
of the editorials. Next, the middle moves, which are Move 2 and Move 3 of the proposed 
models above, are mainly about discussing the situation, explaining and responding to the 
issue, and agreeing or disagreeing, giving opinions, providing a solution, and giving a standpoint. 
Lastly, most of them finish with ending the discussion, giving an evaluation, defending position, 
giving recommendations, and making predictions in the last move (Move 4). 

Therefore, for the purpose of analyzing the move structures of newspaper editorials, a new 
model adapted from the proposed models stated above is to be utilized in the present study. 
That is, Move 1: Introducing, Move 2: Discussing, Move 3: Giving Opinions, and Move 4: Calling 
for Action will be employed for analyzing all the editorials in this study. 

Stance adverbials

Based on Biber et al. (1999), Biber & Conrad (2000), and Biber et al. (2002), stance adverbs 
can be classified into three major domains based on how the speaker or writer expresses their 
personal feelings, attitudes, and perspectives, including epistemic stance, attitudinal stance, 
and style stance. Epistemic stance adverbials, generally used for expressing the speaker’s or 
writer’s judgement about the certainty, reliability, limitations of the proposition, and commenting 
on the source of information, are the most diverse and frequently used of all categories of 
stance adverbials. As for attitudinal stance adverbials, they are used for telling the speaker’s 
or writer’s attitude toward the proposition which normally conveys an evaluation, value 
judgement, or assessment of expectations. Regarding the style stance, it is used for focusing 
on style and commenting on the manner conveying the message. Only stance adverbials and 
attitudinal stance adverbials can be further divided into sub-categories. The details of each 
domain and the sub-categories are provided in the Tables 2-4 below. 

Table 2
Epistemic stance adverbials and its sub-categories
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Table 3
Attitudinal stance adverbials and its sub-categories

Table 4
Style stance
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METHODOLOGY

Data and samples 

The data of the study are online English editorials from The Bangkok Post and The New York 
Times published from January 2017 to December 2019. With the purposive sampling technique, 
60 online English editorials of politics-related or society-related topics with the length of                
550-700 words and with the purpose of calling for action were selected from The Bangkok 
Post via www.bangkokpost.com and The New York Times via www.nytimes.com each. This was 
done because it was expected that there would be shared characteristics, including stance 
adverbials and move patterns, among the editorials in the present study. 

In addition, only the editorials with domestic issues (either politics-related or society-related) 
were selected from The Bangkok Post to ensure that they were written by Thai authors, as 
revealed in an interview with the current Acting Director of The Bangkok Post. Meanwhile, 
only the editorials with political and social issues were retrieved from The New York Times.  

Research type

The present study incorporates textual, analytical, and corpus-based approaches to explore 
the move structures and stance adverbials in editorials selected from The Bangkok Post and 
The New York Times.  

Research tools

A set of research tools was employed to explore the present study’s research questions. Firstly, 
a corpus of 60 editorials was created for the editorials selected from The Bangkok Post and 
another corpus of 60 for those from The New York Times. Secondly, a list of stance adverbials 
was developed as for comparing and analyzing stance adverbials present in the corpora (Biber 
et al., 1999; Biber et al,, 2002). Thirdly, a proposed move structure with four rhetorical moves 
was employed for identifying the moves in the editorials. Lastly, the ANTCONC program was 
used for concordancing and analyzing the texts and counting the frequencies of stance               
adverbials found in each rhetorical move of the editorials.
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Table 5
Three types of stance adverbials and the sub-categories (adapted from Biber et al. (1999), and Biber et al. (2002)
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Data collection 

With the purposive sampling technique, 60 editorials aiming to call for action were selected 
from The Bangkok Post and another 60 editorials from The New York Times, published from 
January 2017 to December 2019. The three-year period was chosen to find any possible changes 
or trends of using stance adverbials in the editorials from the two newspapers. The editorials 
from both The Bangkok Post and The New York Times are provided in the following tables.

In addition, there are other criteria for selecting the editorials for the present research, including 
1). the suggestive language of the title and 2). the contents that contain a phrase or phrases 
that call for action, state the necessity to do something, and give suggestions or recommendations. 
Some examples of these criteria are provided below. 

Table 6
Examples of titles calling for action

Table 7
Examples of phrases calling for action
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Data analysis 

To identify the moves, the move structure model below was employed as the benchmark for 
the data analysis. 

Table 8
The proposed move structure of the editorials (adapted from the models found in the literature review)  

Validation of the moves

To study qualitative data, establishing inter-rater reliability is required to ensure the trustworthiness 
of the study when the coding is done by different raters and the codes are then compared for 
agreements (Armstrong et al., 1997). Hence, in the present study, a validator who is a well-
trained native speaker of English specialized in teaching English was requested to assign a 
move or more than one move (Moves 1-4), which are regarded as codes, to each paragraph 
of the 120 editorials. To ensure the inter-rater reliability of the study, any discrepancies found 
between the moves assigned by the researchers and the validator were then discussed until 
a consensus was reached. After that, all the move sequences of the editorials were finalized. 

Statistics for research

Frequency and percentage were used to report the occurrences of each type of stance adverbials 
and those of stance adverbials appearing in different positions. In addition, data normalization 
in terms of 100 (for the number of editorials) and 10,000 (for the number of words) was 
employed to compare the results of the two corpora.

Steps of analyzing the data

As the macro level analysis, the moves of all the editorials from both corpora were analyzed 
based on the four moves proposed in Table 8. At this stage, different move sequences were 
also identified. In addition, as the micro level analysis, all the types of stance adverbials based 
on Table 5 were identified in the editorials. With the aid of AntConc, the frequencies of each 
stance adverbial were obtained.  
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RESULTS AND DISCUSSION

Move structures

In the present study, it was found that there are 25 move sequences altogether. More details 
of the move sequences of the editorials from The Bangkok Post and The New York Times are 
shown in the figures below. 

Figure 1 The frequencies of move sequences found in the editorials from 
The Bangkok Post and The New York Times

Figure 2 The normalized frequencies of move sequences found in every 100 editorials from 
The Bangkok Post and The New York Times

According to Figure 1 and Figure 2, the move sequence of 1234 (MS1) was found the most 
frequently in both corpora—27 occurrences (45 occurrences per 100 editorials) in The Bangkok 
Post and 22 occurrences (36.67 occurrences per 100 editorials in The New York Times. The 
move sequence of 123234 (MS2) was the second highest in both corpora, with 9 occurrences 
or 15 occurrences per 100 editorials in The Bangkok Post and 9 occurrences or 15 occurrences 
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per 100 editorials in The New York Times. However, the third highest move sequence in The 
Bangkok Post is the move sequence of 13234 (MS3), with 7 occurrences (11.67 occurrences 
per 100 editorials), whereas the third highest one in The New York Times is the move sequence 
of 12343 (MS5), with 5 occurrences or 8.33 per 100 editorials. The other move sequences 
received few occurrences. 

The move sequence of 1234 can be compared to the move structures proposed by Bhatia 
(1993); Bhatia (1997), Tongsibsong (2012), Tongsibsong (2014), and Zarza et al. (2015), since 
their obligatory moves are similar in nature to the move sequence of 1234 in the current study. 
Thus, the move sequence of 1234 is the most commonly found in editorials by The Bangkok 
Post and The New York Times. In addition, move sequences of 123234 (MS2), 13234 (MS3), 
12343 (MS5), 1323234 (MS8), and 123434 (MS9) seem to be often used by the editorial writers 
working for The Bangkok Post and The New York Times. However, based on the bar charts, the 
editorials from The New York Times contain a wider range of move sequences when compared 
to those from The Bangkok Post. Whether the above move sequences exist in editorials from 
other English online newspaper or not should be explored further in additional research. 

Stance adverbials in each move

The three main categories of stance adverbials, namely epistemic stance adverbials, attitudinal 
stance adverbials, and style stance adverbials were found in all the four rhetorical moves in 
the editorials from The Bangkok Post and The New York Times. The details of each category 
and sub-category of stance adverbials are given in Tables 9-11 below. 

Epistemic stance adverbials

Table 9
The frequencies and normalized frequencies per 10,000 words of each sub-category of epistemic stance 

adverbials found in each move in the The Bangkok Post and The New York Times corpora 
(N of BP=35,973 and N of NYT=37,629)
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As shown in Table 9, there are 130 occurrences of epistemic stance adverbials out of                      
35,973 words in the The Bangkok Post corpus (36.14 occurrences per 10,000 words) in                       
The Bangkok Post and 138 occurrences of epistemic stance adverbials out of 37,629 words in 
the The New York Times corpus (36.67 occurrences per 10,000 words). 

Epistemic stance adverbials showing doubt and certainty

Epistemic stance adverbials showing doubt/certainty were found to have the highest number 
of occurrences in both corpora—37 occurrences out of 35,973 words in The Bangkok Post 
(10.29 occurrences per 10,000 words) and 36 occurrences found out of 37,629 words in the 
The New York Times corpus (9.57 occurrences per 10,000 words). In The Bangkok Post,                       
22 occurrences were found in Move 3 (6.12 occurrences per 10,000 words), 8 in Move 2                   
(2.22 occurrences per 10,000 words), 4 in Move 1 (1.11 occurrences per 10,000 words), and 
3 in Move 4 (0.83 occurrences per 10,000 words), respectively. Similarly, in The New York Times, 
17 occurrences were found in Move 3 (4.52 occurrences per 10,000 words), 12 in Move 2 (3.19 
occurrences per 10,000 words), 5 in Move 4 (1.33 occurrences per 10,000 words), and 2 in 
Move 1 (0.53 occurrences per 10,000 words), respectively. 

Epistemic stance adverbials showing doubt and certainty play a significant role in English 
newspaper editorials, especially when it comes to justifying or refuting events (Kalwar, 2016; 
Zarza, 2018). As seen in the findings above, these stance adverbials were mainly found in Move 
3 (Giving Opinions) and Move 2 (Discussing) of the two corpora, which is quite similar to the 
findings by Zarza (2018), who found out that hedges and boosters were prevalent in the third 
move (justifying or refuting events) in the editorials from The New York Times. Hence, it could 
be said that editorial writers from The Bangkok Post, The New York Times, and elsewhere tend 
to employ epistemic stance adverbials showing doubt or certainty, such as probably and 
definitely, when it comes to giving an opinion and having a discussion. 

Epistemic stance adverbials showing actuality and reality

As for epistemic stance adverbials showing actuality and reality, 28 occurrences were found 
in The Bangkok Post, which could be estimated at 7.78 occurrences per 10,000 words), making 
it the third highest number of occurrences in the The Bangkok Post corpus. Fourteen occurrences 
appeared in Move 3 (3.89 occurrences per 10,000 words), 9 in Move 2 (2.50 occurrences per 
10,000 words), 4 in Move 4 (1.11 occurrences per 10,000 words), and only 1 in Move 1                     
(0.28 occurrences per 10,000 words), respectively. Nevertheless, in The New York Times, this 
type of epistemic stance adverbials received the fourth highest number of occurrences                        
(23 occurrences or 6.11 occurrences per 10,000 words). 17 occurrences appeared in Move 3 
(4.52 occurrences per 10,000 words), 3 in Move 1 and Move 2 each (0.80 occurrences per 
10,000 words each), and none in Move 4 (0 occurrence per 10,000 words), respectively.

The results of epistemic stance adverbials showing actuality and reality seem to be on par with 
the findings by Kotrč (2012), who found that actually, really, and basically were used in his 
newspaper articles from The Times and The Telegraph. In addition, they seem to be in agreement 
with the findings by Biber et al. (1999), who stated that epistemic stance adverbial showing 
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actuality, particularly really, actually, and in fact are the most commonly found in both The 
New York Times and British news articles. Thus, it is certain that epistemic stance adverbials 
showing actuality, such as actually and really, are normally employed by editorial writers 
working at The Bangkok Post and The New York Times, when it comes to express their opinions 
over a certain issue. 

Epistemic stance adverbials showing source of knowledge

Epistemic stance adverbials showing source of knowledge was found to be the second highest 
number of occurrences in both corpora, with 31 occurrences (8.62 occurrences per 10,000 words) 
in The Bangkok Post and 33 occurrences (8.77 occurrences per 10,000 words) in The New York 
Times. In The Bangkok Post, 8 of them were found in Move 2 (5.00 occurrences per 10,000 words), 
11 in Move 3 (3.06 occurrences per 10,000 words), 2 in Move 1 (0.56 occurrences per 10,000 words), 
and none in Move 4 (no occurrence per 10,000 words), respectively. In contrast, in The New 
York Times 15 of occurrences appeared in Move 3 (3.99 occurrences per 10,000 words), 14 in 
Move 2 (3.72 occurrences per 10,000 words), 3 in Move 4 (0.80 occurrences per 10,000 words), 
and 1 in Move 1 (0.27 occurrences per 10,000 words), respectively

The present findings seem to challenge Biber et al. (1999), who proposed that according to 
was used as frequently as probably (an epistemic stance adverbial showing doubt/certainty). 
This is because epistemic stance adverbials showing source of knowledge, particularly according 
to, is more often used than in the past when the editorial writer refers to the source of 
information or knowledge. 

Epistemic stance adverbials showing limitation

As per epistemic stance adverbials showing limitation, they were found 16 times in The Bangkok 
Post corpus, accounting for 7.40%. 8 occurrences were present in Move 3 (3.70%), 6 in Move 
2 (2.78%), 2 in Move 1 (0.92%), and no occurrences found in Move 4 (0%), respectively. However, 
they were found 24 times in The New York Times corpus, meaning that 6.38 occurrences can 
be found in every 10,000 words in editorials from The New York Times. 12 occurrences were 
present in Move 3 (3.19 occurrences per 10,000 words), 8 in Move 2 (2.13 occurrences per 
10,000 words), 3 in Move 4 (0.80 occurrences per 10,000 words), and 1 in Move 1                                       
(0.27 occurrences per 10,000 words), respectively.

It is very interesting that epistemic stance adverbials showing limitation appeared the most 
frequently in Move 3 (Giving Opinions) and Move 2 (Discussing), respectively. Generally 
speaking, both editorial writers for The Bangkok Post English newspapers and The New York 
Times newspapers tend to give some limitation in their argumentation in the discussion part 
by using epistemic stance adverbials, such as largely, usually, and mostly, rather than other 
parts of the newspaper editorial.

Epistemic stance adverbials showing imprecision

Regarding epistemic stance adverbials showing imprecision, 18 occurrences were found in the 
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The Bangkok Post corpus, which could mean that 5 occurrences can be found in 10,000 words. 
14 of them appeared in Move 2 (3.89 occurrences per 10,000 words), 4 in Move 3                                       
(1.11 occurrences per 10,000 words), and none found in Move 1 (no occurrence per 10,000 words) 
and Move 4 (no occurrence per 10,000 words), respectively. On the other hand, in The New 
York Times there are 22 occurrences in the corpus, which means that 5.85 occurrences can be 
found in every 10,000 words in editorials from The New York Times. 10 of them appeared in 
Move 3 (2.66 occurrences per 10,000 words), 9 in Move 2 (2.39 occurrences per 10,000 words), 
3 in Move 1 (0.80 occurrences per 10,000 words), and none found in Move 4(0 occurrences 
per 10,000 words), respectively.

Due to the results of epistemic stance adverbials showing imprecision, it could be interpreted 
that editorial writers working for The Bangkok Post tend to use epistemic stance adverbials 
showing imprecision when they would like to have a discussion only (Move 2), while those 
working for The New York Times are inclined to employ epistemic stance adverbials showing 
imprecision, such as about, generally, and roughly, when they give an opinion (Move 3) and 
discuss an issue (Move 2)

Attitudinal stance adverbials

Table 10
The frequencies and normalized frequencies per 10,000 words of each sub-category of attitudinal stance 

adverbials found in each move in the The Bangkok Post and The New York Times corpora

Based on Table 10, there are 71 occurrences of attitudinal stance adverbials out of 35,973 words 
in the The Bangkok Post corpus. It could be estimated that there are 19.74 occurrences of 
attitudinal stance adverbials per 10,000 words in editorials from The Bangkok Post. Likewise, 
in The New York Times there are 69 occurrences of attitudinal stance adverbials out of 37,629 words, 
meaning that 18.34 occurrences of attitudinal stance adverbials could be found in every                  
10,000 words in editorials from The New York Times. 
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Attitudinal stance adverbials showing evaluation 

Attitudinal stance adverbials showing evaluation received the second highest number of 
occurrences among the attitudinal stance adverbials found in The Bangkok Post. That is because 
32 occurrences were found in the editorials from The Bangkok Post. In other words,                                  
8.90 occurrences of this type of attitudinal stance adverbials could be expected in every                  
10,000 words in editorials from The Bangkok Post. Sixteen occurrences appeared in Move 3 
(4.45 occurrences per 10,000 words), followed by 7 in Move 2 (1.95 occurrences per 10,000 words), 
5 in Move 1 (1.39 occurrences per 10,000 words), and 4 in Move 4 (1.11 occurrences per 
10,000 words), respectively. In contrast, attitudinal stance adverbials showing evaluation 
received the highest number of occurrences among the attitudinal stance adverbials in the 
editorials from The New York Times. This is due to the fact that there are 36 occurrences of 
attitudinal stance adverbials showing Evaluation in the editorials from The New York Times. 
This means that 9.57 occurrences can be expected in every 10,000 words in editorials from 
The New York Times. 18 occurrences appeared in Move 3 (4.78 occurrences per 10,000 words), 
followed by 10 in Move 2 (2.66 occurrences per 10,000 words), 5 in Move 4 (1.33 occurrences 
per 10,000 words), and 3 occurrences in Move 1(0.80 occurrences per 10,000 words), respectively. 

Attitudinal stance adverbials showing importance

With the highest number of occurrences among the sub-categories of attitudinal stance in The 
Bangkok Post, attitudinal adverbials showing importance were found 34 times in the editorials. 
This means that 9.45 occurrences of this type of attitudinal stance adverbials can be found in 
every 10,000 words in editorials from The Bangkok Post. Twenty five occurrences appeared in 
Move 3 (6.95 occurrences per 10,000 words), 5 in Move 4 (1.39 occurrences per 10,000 words), 
4 in Move 2 (1.11 occurrences per 10,000 words), and no occurrences found in Move 1                          
(0 occurrence per 10,000 words), respectively. Nevertheless, this sub-category of attitudinal 
stance adverbials is the second highest in The New York Times, as there are 30 occurrences in 
the corpus, which could be estimated at 7.97 occurrences per 10,000 words in editorials from 
The New York Times. 15 occurrences appeared in Move 3 (3.99 occurrences per 10,000 words), 
followed by 10 occurrences in Move 2 (2.66 occurrences per 10,000 words), 3 occurrences in 
Move 4 (0.80 occurrence per 10,000 words), and 2 occurrences in Move 1 (0.53 occurrences 
per 10,000 words), respectively. 

Attitudinal stance adverbials showing expectation

As per attitudinal stance adverbials showing expectation, only 5 occurrences appeared in the 
The Bangkok Post corpus, which could be estimated at 1.39 occurrences per every 10,000 words 
in editorials from The Bangkok Post. Three occurrences appeared in Move 3 (0.83 occurrences 
per 10,000 words), 2 in Move 2 (0.56 occurrences per 10,000 words), and no occurrences 
found in Move 1 and Move 4 (0 occurrence per 10,000 words). Similarly, attitudinal stance 
adverbials showing expectation appeared 3 times in Move 3. This means that 0.80 occurrences 
can be expected in every 10,000 words in editorials from The New York Times.
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Discussion of attitudinal stance adverbials

Overall, the findings about attitudinal stance adverbials of the present research are in accordance 
with those by Kotrč (2012), Biber et al. (2002), and Biber et al. (1999), who stated attitudinal 
stance adverbials are less frequently used in editorials than epistemic stance adverbials. When 
looked at more closely, the findings seem to suggest that the Thai editorial writers of The 
Bangkok Post prefer attitudinal stance adverbials showing importance to those showing 
evaluation and those showing expectation, respectively. On the contrary, those working for 
The New York Times are likely to use attitudinal stance adverbials showing evaluation than 
those showing importance and expectation. From a perspective, the Thai editorial writers of 
The Bangkok Post are keen on highlighting the importance of the issue, while the writers of 
The New York Times are better off giving an evaluation of the issue being discussed. As a matter 
of fact, none of the above researchers focused on which sub-category of attitudinal stance 
adverbials is more frequently used by editorial writers. Therefore, additional research may be 
necessary to find out which sub-category of attitudinal stance adverbials, namely those showing 
evaluation, importance, and expectation, are generally used by newspaper editorial writers 
and the reasons why to use them.

In terms of where in the text the adverbials are used, most attitudinal stance adverbials in 
both corpora were found in Move 3 (Giving Opinions). The possible reason is that in this move 
the editorial writer needs to give their opinions towards what was discussed in in Move                 
2 (Discussing), as well as evaluate, and highlight the significance of the issue. Therefore, a large 
number of attitudinal stance adverbials, especially the ones expressing evaluation and 
importance, are employed in Move 3 (Giving Opinions). 

Another interesting point is that the majority of attitudinal stance adverbials showing expectation 
found in both corpora are single-word stance adverbials (Kotrč, 2012; Biber et al., 2002). In 
other words, longer stance adverbials were scarcely found in the present study. Hence, it could 
be said that single-word attitudinal stance adverbials showing expectation are normally used 
in both The Bangkok Post and The New York Times. This leads to the need for additional research 
on how stance adverbials are used in online newspaper editorials. 

Style stance adverbials

Table 11
The frequencies and normalized frequencies per 10,000 words of style stance adverbials found in each move 

in The Bangkok Post and The New York Times corpora
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Based on Table 11, there are 15 occurrences of style stance adverbials out of 35,973 words in 
the editorials from The Bangkok Post. This could be interpreted that 4.17 occurrences of style 
stance adverbials can be expected in every 10,000 words in editorials from The Bangkok Post.  
For the The New York Times corpus, there are 19 occurrences of style stance adverbials out of 
37,629 words. It means that 5.05 occurrences of style stance adverbials could appear in every 
10,000 words in editorials from The New York Times newspaper. 

In the editorials from The Bangkok Post, 8 occurrences of style stance adverbials appeared in 
Move 3 (2.22 occurrences per 10,000 words), followed by 3 occurrences each in Move 2 and 
Move 4 (0.83 occurrences per 10,000 words each), and 1 occurrence in Move 1 (0.28 occurrences 
per 10,000 words), respectively. However, in the editorials from The New York Times,                            
10 occurrences appeared in Move 3 (2.66 occurrences per 10,000 words), 4 in Move 2                         
(1.06 occurrences per 10,000 words), 3 in Move 4 (0.80 occurrences per 10,000 words), and 
2 in Move 1 (0.53 occurrences per 10,000 words), respectively.

Among the three main types of stance adverbials, style stance adverbials appeared the least 
frequently in all the four moves of the newspaper editorials (Fengchao, 2014; Biber, Conrad 
& Leech, 2002). The majority of the style stance adverbials appeared in Move 3 (Giving Opinions) 
in both corpora—with 8 occurrences (370.37 occurrences per 10,000 words) and 10 occurrences 
(442.48 occurrences per 10,000 words), respectively. From a perspective, the editorial writers 
might want to focus on the manner in which how the text is presented when providing their 
argument. Therefore, they employ style stance adverbials as devices to achieve their purpose.

CONCLUSION

In general, the present study has shown that the Thai authors working for The Bangkok Post 
and those working for The New York Times write their editorials in a similar way in both the 
macro and micro levels. In the macro level, the editorial writers from the two news agencies 
generally follow the typical move sequence of Move 1-Move 2- Move 3- Move 4 (1234 or MS1) 
and resort to some common move sequences, including 123234 (MS2) and 13234 (MS3). As 
for the micro level, they employ epistemic stance adverbials about two times more frequently 
than attitudinal stance adverbials and about seven times more often than style stance adverbials, 
respectively (Kotrč, 2012; Biber et al., 2002). In addition, the authors from both newspapers 
seem to often use stance adverbials in medial positions in Move 3: Giving Opinions and Move 
2: Discussing (Zarza, 2018; Biber et al., 2002). This is quite similar to the findings by Ojo (2020), 
who compared the editorials from the Nigerian newspaper and American newspapers and 
found that editorial writers coming from different cultures could employ the same hedges and 
boosters (stance adverbials). 

Nevertheless, the editorial writers from the two newspapers do have some differences in their 
writings, including the use of the source of knowledge stance adverbial according to and the 
stance adverbials showing importance and evaluation—the sub-categories of attitudinal stance. 
Thus, whether the Thai editorial writers were influenced by their L1 (The Thai language) and 
whether these practices are the norms of each online newspaper or institution could be 
explored in future research. 
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Ultimately, it is hoped that those wishing to become professional editorial writers and novice 
editorial writers alike will benefit from the study in terms of how to organize their ideas in 
their editorials and what stance adverbials should be used in certain parts of the editorial. 
Additionally, based on the present findings, future research could be carried out to explore 
whether cultural differences among editorial writers can determine their choice of move 
sequences and stance adverbials. Last but not least, it may be necessary to explore whether 
the Thai culture has an impact on making Thai editorial writers less judgmental, especially 
when discussing the issues, than their American or other international counterparts. 
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