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Abstract 
This study aimed to determine the relationships between social appearance anxiety, automatic thoughts, 
psychological well-being and social media addiction and the predictive power of these variables on social media 
addiction. The sample of the study consists of 440 associate degrees, undergraduate and postgraduate students 
studying in various universities in Turkey. Demographic Information Form, Social Media Addiction Scale, 
Automatic Thoughts Scale and Psychological Well-being Scale were used as data collection tools in the study. 
Independent group t-test, one-way ANOVA, Pearson correlation coefficient and hierarchical regression analysis 
methods were used for the analysis of the obtained data. As a result of the analysis, it was found that there was a 
positive correlation between social appearance anxiety, automatic thoughts and social media addiction and a 
negative correlation between social media addiction and psychological well-being. According to the analysis, it 
was concluded that automatic thoughts and social appearance anxiety significantly predicted social media 
addiction, while psychological well-being did not significantly contribute to the model. Findings were discussed 
in light of the relevant literature. 
Keywords: automatic thoughts, social appearance anxiety, social media addiction, psychological well-being, 
university students 
1. Introduction 
The internet, which is a modern way of obtaining information and communicating with others, has become an 
increasingly important element of human life (Odacı & Kalkan, 2010). Nowadays, the use of the Internet, 
especially among young people, is increasing day by day. As the Internet becomes easily accessible and 
widespread around the world, its impact on people’s lives is increasing. With the widespread use of the Internet, it 
is estimated that between 1 and 8 percent of internet users become addicted (Nakaya, 2015). Individuals easily 
access all kinds of information on the Internet and use the Internet for social, educational and entertainment 
purposes (Dogruer, Eyyam, & Menevis, 2011). According to Turkish Statistical Institute (TSI) 2020 data, 
individuals use the internet mostly for purposes such as messaging, making audio or video calls over the internet, 
using social media, watching videos, following news and newspapers, searching for information about goods and 
services, searching for health-related information and listening to music. For internet usage purposes, social media 
usage is third with 80.2%. 
The first variable discussed in the current research is social media addiction. Social media is an instrument that 
allows people to communicate without the limitation of time and place, and to make various sharing and 
discussions online (Vural & Bat, 2010). People have started to use social media networks for many kinds of social 
and entertainment activities such as spending time, communicating, sending pictures, playing games (Allen et al., 
2014). Social media can be classified into different categories, including social networking (e.g., Facebook), 
professional networking (e.g., Linkedin), video sharing (e.g., YouTube), knowledge-blogging (e.g., personal 
blogging), and microblogging (e.g., Twitter) (Balakrishnan & Griffiths, 2017). 
Regarding the increase in people’s interaction with social media, according to the latest data from Hootsuite 
Digital (2021), it has been determined that a typical social media user spends 2 hours and 25 minutes on social 
media every day. This shows that individuals spend time on social media at a time that corresponds to 
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approximately one day of their life every week. Assuming that the average person sleeps 7 to 8 hours a day, this 
means that individuals spend about 42% of their waking lives online and spend almost as much time using the 
internet as they are asleep. Although there are various social media platforms in the report published by Hootsuite 
Digital every year, it is seen that Facebook, YouTube and WhatsApp are the three most frequently used social 
media platforms in the world (Kemp, 2021). 
Social media addiction is a prominent issue in today’s world where the use of social media is extremely widespread 
(Aktan, 2018a). The phenomenon of addiction comes up when the amount and duration of individuals’ use of 
social media networks are high (Çiftçi, 2018). Social media addiction can be mentioned when individuals cannot 
control their use of social media and start to use social media at a level that prevents other life tasks (Ryan, Chester, 
Reece, & Xenos, 2014). Social media addiction can be seen as a kind of internet addiction (Kuss & Griffiths, 
2011). In some cases, individuals may feel compelled to continue using their online social networks, which may 
lead to excessive use of social networking sites (Griffiths, 2013). Similar to substance addiction, social media 
addiction includes the experience of classic addiction symptoms (Kuss & Griffiths, 2011). According to Griffiths 
(2000), these classic addiction symptoms are categorized into six domains (salience, mood modification, 
tolerance, withdrawal, interpersonal conflict and relapse). Any behavior that meets these six criteria, including 
social networks, is considered an addiction (Griffiths, 2000). Being caught up in social media, always wanting to 
be online on social media, being driven by uncontrollable impulses and being negatively affected in other areas of 
life due to this situation are considered as symptoms of social media addiction (Andreassen & Pallesen, 2014). 
Although social media addiction has not yet been included in the diagnostic and statistical manual, it is thought that 
social media addiction, as a type of behavioral addiction, points to an important problem that affects the lives of 
individuals (Sagar, 2019).  
When the relevant literature is examined, it is seen that social media addiction affects the lives of individuals, both 
psychologically and physiologically (Kızılkaplan, 2018). Although social media has a positive effect on children 
and young people in terms of teaching social skills, strengthening relationships and being fun, the constant and 
excessive use of social media platforms harms the mental health and psychological well-being of especially young 
users. Studies show that the use of social media can cause problems such as anxiety, stress and depression in young 
people (Royal Society for Public Health [RSPH], 2017). Sampasa-Kanyinga and Lewis (2015) stated that young 
people who reported using social media for more than 2 hours daily were more likely to report anxiety and 
depression symptoms and suicidal ideation. In a study conducted among young people in England aged between 
14 and 24, it was found that social media platforms such as Facebook, Twitter and Instagram have a detrimental 
effect on many psychological problems, including sleep problems, anxiety and depression (RSPH, 2017). In the 
research conducted by Anxiety UK (2002), it was determined that social media feeds anxiety and increases 
feelings of inadequacy. There is a lot of research that the increased use of technology such as the internet, social 
media and smartphones, which can cause addiction in daily life, is a risk factor for depression. These studies show 
that these types of addiction are positively associated with depression (Glazzard & Stones, 2019; Keles, McCrae, 
& Grealish, 2019; Woods & Scott, 2016). In the relevant literature, it has been found that social media addiction is 
associated with negative body image. When young individuals look at the “ideal” body images on social media 
platforms and compare them with their bodies, this can result in lower body esteem (Glazzard & Stones, 2019). 
Unrealistic expectations revealed by social media can also cause feelings of self-consciousness, low self-esteem 
and perfectionism seeking, which may appear as anxiety disorders in young individuals (RSPH, 2017). In addition, 
studies have shown that social media usage is associated with social anxiety symptoms (Aktan, 2018b; Becker, 
Alzahabi, & Hopwood, 2013; Dobrean & Păsărelu, 2016). 
Another variable examined in the current research is social appearance anxiety. Nowadays, it is thought that 
individuals have begun to place more importance on their physical appearance, especially with the influence of 
the media (Haspolat & Kağan, 2017). The feelings, thoughts and perceptions of individuals regarding their 
bodies and appearance are called body image (Cash et al., 2002). Social appearance anxiety emerges as a result 
of the negative body image that individuals develop regarding their own body and appearance (Doğan, 2010). 
Appearance anxiety is directly related to body image perception, which is related to how individuals perceive 
their bodies (Cash & Fleming, 2002). 
Social appearance anxiety, known as a kind of social anxiety, is defined as the anxiety experienced by 
individuals when their physical appearance is evaluated by other individuals (Doğan, 2010). According to Hart et 
al. (2008); social appearance anxiety is a more comprehensive and holistic concept that includes not only general 
physical appearance, such as height and weight but also features such as skin color and face shape. It includes 
features that determine the face shape of the individual such as skin tone, nose shape, eye shape and smile, as 
well as physical characteristics such as the individual’s height, weight, muscle structure and body shape (Hart et 
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al., 2008). 
It is stated that social appearance anxiety is positively related to social anxiety and negative body image (Claes et 
al., 2012). Studies have found a positive and significant relationship between body dysmorphic disorder, eating 
disorders and social appearance anxiety (Coles et al., 2006; Çelik, Turan, & Arıcı, 2014; Hart et al., 2008). In 
addition, individuals with high levels of perfectionism were found to have high levels of social appearance 
anxiety (Kang, Johnson & Kim, 2013). According to studies, exposure to one’s own body image on social media 
leads to social comparison, which is closely related to appearance concerns (Fardouly, Diedrichs, Vartanian, & 
Halliwell, 2015). In the study conducted by Ayar, Gerçeker, Özdemir, and Bektaş (2018), a positive and 
significant relationship was found between nomophobia levels, problematic internet use, social media addiction 
level and social appearance anxiety. In addition, it is stated that social appearance anxiety tends to decrease when 
the feedback about an individual’s social media profile is positive and increase when the feedback is negative 
(Boursier, Gioia, & Griffiths, 2020). 
One of the variables discussed in the current research is automatic thoughts. The cognitive model, which states 
that the basis of psychological disorders is the individual’s inaccurate, distorted interpretations, and deals with 
psychopathology within the framework of negative automatic thoughts, intermediate beliefs and core beliefs. 
According to the cognitive model, individuals’ perceptions, interpretations and cognitions play an important role 
in their psychological reactions. Automatic thoughts are situation-specific cognitions that come to the mind 
spontaneously, occur in certain situations and take place in the mindstream (Türkçapar, 2011). These thoughts 
are generally brief, concise and quick (Beck, 2011). They are also known as thoughts that appear as words, 
pictures or memories that appear instantly in the mind of the individuals in their daily life (Greenberger & 
Padesky, 2012). The person is usually unaware of these thoughts but becomes aware of the emotional reactions 
that the thoughts bring (Beck, 2011). Automatic thoughts are not unique to individuals with psychological 
problems and are found in every person. In individuals with psychological problems, these thoughts are 
generally distorted or exaggerated (Sharf, 2000). For this reason, it is important to determine the automatic 
thoughts that have a great place in the life of the individual, to evaluate whether these thoughts are functional or 
not, and to replace the dysfunctional thoughts with functional thoughts (Türkçapar, 2018). 
The last variable addressed in the current research is psychological well-being. Positive psychology, which 
emerged as a trend that emphasizes positive and strengths rather than psychological problems, is based on the 
work of Seligman (2002). With the positive psychology movement, many concepts such as psychological 
well-being, subjective well-being and life satisfaction have begun to be investigated (Akdağ & Çankaya, 2015). 
Bradburn (1969) defined the concept of psychological well-being, which is one of the positive psychology 
concepts, as the state in which positive affect predominates over negative. Ryff (1989b), on the other hand, 
criticizes the translation of Eudaimonia concept as “happiness” in Bradburn’s (1969) study and emphasized that 
the concept of psychological well-being has deficiencies because it focuses on the balance of happiness, 
well-being and affects; ignoring the individual’s potential for self-development, self-realization and growth. 
According to Keyes, Shmotkin, and Ryff (2002), while the concept of subjective well-being formulates 
well-being in terms of general life satisfaction and happiness, the concept of psychological well-being is largely 
based on human development and the struggle with life’s existential situations. 
The psychological well-being model put forward by Ryff (1989a, 1989b) consists of six components: 
self-acceptance, positive relationships, autonomy, environmental mastery, personal growth, and purpose in life. 
According to this model, psychological well-being is evaluating oneself and past positively, continuing to 
develop and growing as an individual, believing that one’s own life has a purpose and meaning, establishing 
positive and quality relationships with other people, effectively managing one’s own life and environment and 
having a sense of autonomy. Accordingly, individuals who are sufficient in these six dimensions show high 
levels of psychological well-being (Ryff & Singer, 2006). 
When the relevant literature is examined, it is seen that psychological well-being is associated with several 
variables. According to studies, psychological well-being is associated with variables such as marriage (Kim & 
McKenry, 2002), social support (Lincoln, 2000; Turner, 1981), physical exercise (Hassmen, Koivula, & Uutela, 
2000), internet use (Chen & Persson, 2002) and internet addiction (Çardak, 2013). Although psychological 
well-being has been studied with issues such as internet use and internet addiction, few studies are examining the 
relationship between social media addiction and psychological well-being. In a systematic review study 
examining the relationship between social media and well-being by Duradoni, Innocenti, and Guazzini (2020), it 
was stated that most studies examined within the scope of the review found a low-level but significant 
relationship between social media addiction and well-being. According to a study conducted to examine the 
relationship between psychological well-being and the level of social media addiction with high school students 
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in Turkey, there was a negative significant relationship between psychological well-being and conflict which is a 
sub-dimension of social media addiction, while there was no significant relationship between mood 
modification, occupation and relapse from the sub-dimensions of social media addiction and psychological 
well-being (Söner & Yılmaz, 2018). 
The main purpose of this study is to examine the relationships between social appearance anxiety, automatic 
thoughts and psychological well-being, which are thought to affect university students’ social media addiction. 
There is a gap in the literature on examining the relationship between social appearance anxiety, automatic 
thoughts and psychological well-being and social media addiction from a holistic perspective. It is thought that 
this study will fill this gap in the literature. For this reason, the research questions developed in relation to the 
general purpose of this study are listed below. 
1) Is there a significant relationship between social appearance anxiety, automatic thoughts and psychological 

well-being and social media addiction? 
2) Is there a significant difference in terms of social media addiction among demographic variables such as 

gender, age, relationship status in university students? 
3) Does social appearance anxiety significantly predict social media addiction? 
4) Do automatic thoughts significantly predict social media addiction? 
5) Does psychological well-being significantly predict social media addiction? 
2. Method 
2.1 Research Design  
This study is descriptive research designed with the relational screening model. The relational screening model is 
a research design that aims to determine the existence and/or degree of covariance between two or more 
variables (Karasar, 2005).  
2.2 Participants Characteristic and Data Collection 
The sample of this study consists of 440 university students aged between 18 and 44. The scales were applied to 
associate, undergraduate and postgraduate students who studying at different universities in Turkey. 279 (63%) 
female and 161 (36%) male students participated in the study. The mean age of the participants was 23.94.  
2.3 Data Collection 
In the study, 443 individuals were reached; incomplete or incorrectly filled forms were excluded from the study 
and 440 questionnaire forms were evaluated. An online questionnaire form (Google Form) was prepared for data 
collection. It took the participants 10-20 minutes to fill in the scales. The data collection process was completed 
between April 2021 and May 2021. 
2.4 Measuring Tools 
2.4.1 Personal Information Form 
It was prepared by the researchers to get information about demographic variables such as gender, age, 
frequency and duration of social media usage.  
2.4.2 Social Media Addiction Scale 
The Social Media Addiction Scale is a measurement tool developed by Tutgun-Ünal and Deniz (2015) to 
measure the social media addiction of university students. The scale consists of 41 items and 4 sub-dimensions 
(occupation, mood modification, relapse, conflict). A higher score obtained from the scale indicates high levels 
of social media addiction. The Cronbach’s Alpha value, which is the internal consistency coefficient of the scale, 
was found to be .96. In the current study, the Cronbach Alpha internal consistency coefficient of the scale was 
found to be .97. 
2.4.3 Social Appearance Anxiety Scale 
The Social Appearance Anxiety Scale was developed by Hart et al. (2008) to measure the social appearance 
anxiety of individuals. The scale consists of cognitive, emotional and behavioral expressions related to the 
appearance concerns of individuals. It is a one-dimensional, 5-point Likert-type scale with 16 items. The Turkish 
adaptation of the scale was made by Doğan (2010). The Cronbach Alpha internal consistency coefficient of the 
scale was found to be .93. In the current study, the Cronbach Alpha value of the scale was found to be .95. 
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2.4.4 Automatic Thoughts Scale 
The Automatic Thoughts Scale is a self-report scale developed by Hollon and Kendall (1980) to measure the 
frequency of negative evaluations of individuals. It is a 5-point Likert-type scale consisting of 30 items. As a 
result of the factor analysis, it was stated that the scale consisted of 5 sub-dimensions: “Negative Thoughts 
About Self”, “Negative Thoughts About Confusion and Escape”, “Negative Thoughts About Personal 
Maladjustment”, “Negative Thoughts About Loneliness”, “Negative Thoughts About Hopelessness”. High scores 
from the scale indicate that the individual’s negative automatic thoughts occur frequently. Turkish validity and 
reliability were done by Şahin and Şahin (1992). The Cronbach Alpha internal consistency coefficient of the 
Turkish form was found to be .93. In the current study, the Cronbach Alpha internal consistency coefficient of 
the scale was found to be .97. 
2.4.5 Psychological Well-Being Scale 
The Psychological Well-Being Scale was developed by Diener et al. (2009) to measure psychological well-being, 
which includes important elements of human function, from positive relationships to feelings of efficacy, to 
having a meaningful and purposeful life. A high score from the scale indicates that the individual has many 
psychological resources and strengths. The Turkish adaptation of the scale was done by Telef (2013). In the 
reliability studies of the scale, the Cronbach Alpha internal consistency coefficient was found to be .80. In this 
study, the Cronbach Alpha internal consistency coefficient of the scale was found to be .87. 
2.5 Analysis of Data 
SPSS 26 package program was used to analyze the data of this study. The Kurtosis-Skewness values of the 
variables used to determine whether the scale scores showed a normal distribution were examined and given in 
Table 1. The Kurtosis-Skewness values of the variables are in the range of -1.5 < x < +1.5, indicates that there is 
a normal distribution (Tabachnick & Fidell, 2013). In this context, parametric tests were used in the analysis of 
the data. Independent sample t-test, one-way ANOVA analysis of variance, Pearson correlation and hierarchical 
regression analyzes was performed for hypothesis testing. While correlation analysis was used to determine the 
relationships between the variables for the first purpose of the study, hierarchical regression analysis was used to 
determine the predictive power of each of the independent variables on social media addiction. 
 
Table 1. Skewness and kurtosis values of variables 

Skewness Kurtosis
Social Media Addiction Scale .793 .343 

Social Appearance Anxiety Scale 1.030 .262 
Automatic Thoughts Scale .715 -.358 

Psychological Well-Being Scale -.694 .502 
 
3. Results 
Based on data analysis, the findings of the study are presented below. 
The study has been fulfilled with 440 students over different universities in Turkey. Demographic information 
about the participants is shown in Table 2. 
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Table 2. Demographic information of participants 
Variable N % Variable N % 

Gender 
Female 279 63.4

Duration of Social Media Usage 

Less than 1 year 16 3.6
1-2 years 39 8.9

Male 161 36.6
3-4 years 77 17.5

More than 5 years 308 70.0

Age 18-44 440 100 Daily Time Spent on the Social Media 

0-2 hours 102 23.1
2-4 hours 172 39.1
4-6 hours 107 24.3
6-8 hours 42 9.5

More than 8 
hours 

17 3.9

Level of Education 

Associate 66 15 

Daily Frequency of Visiting Social 
Media Platforms 

1 time or less 14 3.2
Undergraduate 237 53.9 2-4 times 118 26.8

Postgraduate 137 31.1
5 times and more 303 68.9
Several times a 

week 
5 1.1

Relationship Status 
Single 271 61.6

Daily Number of Social Media Shares 

0-10 414 94.1
11-20 13 3.0

In relationship 169 38.4
21-30 8 1.8

41 and more 5 1.1

Perceived Socioeconomic 
Status 

Low 82 18.6

Number of Social Media Followers 

Less than 100 91 20.7
Medium 315 71.6 100-500 233 53.0

High 43 9.8
501-1000 73 16.6

1001 and more 43 9.8
 
The independent samples t-test to determine whether there is a significant difference between the social media 
addiction levels of the participants according to the gender variable is presented in Table 3. According to the 
results of the independent samples t-test analysis, no significant difference was found between the social media 
addiction levels of students compared to the male and female students (p>0.05). 
 
Table 3. T-test comparison of students’ social media addiction levels according to their gender 

Variable Groups N X Ss
t-test 

t sd p 

Gender 
Woman

Man 
279
161

2.20
2.24

.84

.79
-.543 438 .588

 
A one-way ANOVA analysis was conducted to determine whether the social media addiction levels of the 
participants differ according to variables such as age, socio-economic level, education level, daily time spent on 
the social media, daily frequency of visiting social media platforms, the daily number of social media shares and 
the number of social media followers is presented in Table 4. As a result of the ANOVA analysis, it was found 
that social media addiction did not differ in terms of age, socio-economic level and education level (p>.05). A 
significant difference was found between the time and frequency of daily use of social media, the number of 
daily social media shares and the number of followers and social media addiction (p<.05). It was observed that 
the average social media addiction scores increased as the daily time spent on social media and daily frequency 
of visiting social media platforms increased. 
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Table 4. One-way ANOVA results for variables of social media usage 
  Sum of Square df Mean Square F Sig.

Daily Time Spent on the Social Media 
Between Groups 56.764 4 14.191 

26.754 .000Within Groups 230.738 435 .530 
Total 287.502 439  

Daily Frequency of Visiting Social Media Platforms
Between Groups 24,369 3 8,123 

13,460 .000Within Groups 263,133 436 ,604 
Total 287,502 439  

Daily Number of Social Media Shares 
Between Groups 10.458 3 3.486 

5.486 .001Within Groups 277.045 436 .635 
Total 287.502 439  

Number of Social Media Followers 
Between Groups 5.269 3 1.756 

2.713 .044Within Groups 282.233 436 ,647 
Total 287.502 439  

 
The results of the correlation analysis performed to determine the relationship between social media addiction 
and social appearance anxiety, automatic thoughts and psychological well-being variables are presented in Table 
5. 
 
Table 5. Correlation coefficients between university students’ social media addiction and social appearance 
anxiety, automatic thoughts and psychological well-being 

1 2 3 4 
1. Social Media Addiction  - .324** .468** -.316**

2. Social Appearance Anxiety - .382** -.293**
3. Automatic Thoughts   - -.647**

4. Psychological Well-Being - 
Note. *p < .05; **p < .01. 
 
When Table 5 is examined, it is seen that there is a significant relationship between university students’ social 
media addictions and social appearance anxiety, automatic thoughts and psychological well-being. It is seen that 
there are positive relationships between social media addiction and social appearance anxiety (r = .324, p<.01) 
and automatic thoughts (r = .468, p<.01) and a negative relationship between psychological well-being (r = .316, 
p<.01) 
Hierarchical regression analysis was performed to determine the predictive power of social appearance anxiety, 
automatic thoughts and psychological well-being variables on social media addiction. The findings are presented 
in Table 6. 
 
Table 6. Hierarchical regression analysis results related to the prediction of social media addiction. 

Model Variable R R2 ΔR2 β t 

Step 1 
Constant .468 .219 .217  16.340** 

Automatic Thoughts    .468 11.078** 

Step 2 
Constants .494 .244 .240  12.598** 

Automatic Thoughts   .403 8.950** 
Social Appearance Anxiety   .170 3.785** 

Step 3 

Constants .494 .244 .238  4.242** 
Automatic Thoughts   .397 7.006** 

Social Appearance Anxiety   .170 3.760** 
Psychological Well-Being   -.010 -.180 

Note. *p<.05, **p<.01. 
 
When Table 6 is examined, it is observed that the variable of automatic thoughts that was analyzed in the first 
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step of hierarchical regression analysis predicts social media addiction most and its contribution to the model 
was found to be significant (p<.05). When the R² values in Table 5 are examined, it is seen that automatic 
thoughts, one of the variables that predict social media addiction, explain 21% of the total variance. In the 
second step, with the inclusion of social appearance anxiety in the model, the total variance increased to 24%. 
The psychological well-being variable was added to the model in the third step. It is seen that the variable of 
psychological well-being did not significantly predict social media addiction (p>.05). According to the 
hierarchical regression analysis results, automatic thoughts, social appearance anxiety and psychological 
well-being variables explain 24.4% of the total variance regarding the social media addiction levels of university 
students (R2 = 0.244, p<.05). As a result of hierarchical regression analysis, it was found that the most important 
contribution in predicting social media addiction came from the variable of automatic thoughts (β = .468), 
followed by social appearance anxiety (β = .170) and psychological well-being variables (β = -.010). When the 
aspects of the relationships between the variables were examined, it was seen that university students’ automatic 
thoughts and social appearance concerns predicted their social media addiction levels positively. On the other 
hand, it was found that the variable of psychological well-being negatively predicted the level of social media 
addiction. 
4. Discussion 
In the current study, the relationships between social media addictions and social appearance anxiety, automatic 
thoughts and psychological well-being levels of university students were examined. In the study, it was seen that 
social media addiction and social appearance anxiety, automatic thoughts and psychological well-being variables 
were all correlated with each other. In addition, automatic thoughts and social appearance anxiety had predictive 
power on social media addiction, while psychological well-being did not have predictive power on social media 
addiction. 
Primarily, in the current study, the relationships between social media addiction and certain socio-demographic 
variables were examined. First, social media addiction scores were evaluated in terms of gender and it was found 
that social media addiction did not show a significant difference according to gender. Consistent with the 
findings in the relevant literature, studies are showing that social media addiction does not show a statistically 
significant difference according to gender (Abbasi, 2019; Aktan, 2018a; Baz, 2018; Kırık, Aslan, Çetinkaya, & 
Gül, 2015; Müller et al., 2016; Radmard, Kutluca, & Türk, 2020). However, according to some studies, it has 
been found that social media addiction differs according to gender, and women’s social media addiction levels 
are higher than men (Daşlı & Baloğlu, 2020; İnce & Koçak, 2017; Martinez-Ferrer, Moreno, & Musitu, 2018; 
Şahin & Öztoprak, 2019). In the study conducted by Tutgun-Ünal and Deniz (2016), in which social media 
addictions of university students were examined, it was revealed that social media addiction did not show a 
difference according to gender, but when the sub-scales of social media addiction were examined, the 
sub-dimensions of occupation and mood modification were in favor of women; the conflict sub-dimension 
differs in favor of men. In the relapse sub-dimension, it was found that there was no difference according to 
gender. As the reason for this difference; it can be said that women are more mentally attached to social media 
than men, they receive more emotional support from social media while men are more in conflict with social 
media than women and are more negatively affected by social media (Tutgun-Ünal & Deniz, 2016). In the 
current study, although female participants spend more hours on social media per day, no difference was found 
between male and female participants in social media addiction. 
When the participants’ characteristics of social media usage were examined, it was found that the social media 
addiction scores of the participants differed in terms of daily social media usage time and frequency and the 
number of social media followers and shares. It was observed that as the duration of social media use of the 
participants increased, their social media addictions also increased. When the relevant literature is examined, it is 
seen that the studies are consistent with the findings obtained from the current study (Aktan, 2018a; Radmard et 
al., 2020; Tutgun-Ünal & Deniz, 2016). It was observed that as the frequency of daily use of social media 
increased, the social media addiction scores of the participants also increased. In the current study, the average 
scores of the group that used social media more than 5 times a day showed that individuals were highly/very 
highly dependent on social media. In the study of Kırık et al. (2015), it was determined that there was a 
significant difference between the frequency of daily visits to social media platforms and the levels of social 
media addiction. In the light of this information, it is thought that the social media addiction of individuals’ 
increases as the time spent on social media and the frequency of visiting social media increase. 
People use social networks for various reasons. Social media, nowadays, is used for various reasons such as 
sharing photos, entertainment, making use of free time, accessing information, communicating, and being up to 
date (Solmaz, Tekin, Herzem & Demir, 2013). Although the reasons for the use of individuals differ, today the 
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use of social media comes to the fore due to communicating with family and friends, accessing information and 
having fun (Eren, 2014). In the current study, when the findings of the participants’ reasons for using social 
media are examined, among the reasons for the use of social media by the participants; obtaining information, 
reading/sharing news, communicating and being informed about friends are in the first place. In this study, the 
majority of the students (82.95%) who participated in the study stated that they used social media to obtain 
information. In the study conducted by Solmaz et al. (2013), it was stated that university students who 
participated in the study mostly used social media to access information. In the study of Çömlekçi and Başol 
(2019) in which they examined the relationship between social media purposes and social media addiction of 
young people, it was found that participants mostly used social networks for entertainment, communication and 
following the agenda.  
When the most frequently used social media platforms of the student’s participants are examined; social media 
platforms such as WhatsApp (97.04%), Instagram (86.81%), YouTube (80.9%), Twitter (61.36%) and Facebook 
(42.5%) came to the fore, respectively. Consistent with the current research findings, according to We Are 
Social’s internet and social media usage statistics for 2021, the mobile application with the most users in Turkey 
was found to be WhatsApp. However, when the most frequently used social media platform is examined, it is 
seen that the most used social media platform is Facebook (98.9%) in the world and YouTube (94.5%) in Turkey. 
When the relevant literature is examined, the findings about the most frequently used social media platforms in 
Turkey are complicated. The studies show that the most frequently used platforms are Whatsapp (Sagar, 2019; 
Tosuntaş, 2020), Instagram (Bilge, Baydili, & Göktaş, 2020; Caz & Bardakçı, 2019) and Facebook (Gazi, Çetin, 
& Çakı, 2017; Vural & Bat, 2010). 
For the purpose of the current study, the relationships between social media addiction and social appearance 
anxiety, automatic thoughts and psychological well-being of university students were examined. According to 
the results of the correlation analysis performed to determine the relationship between the variables, there was a 
positive relationship between social media addiction and social appearance anxiety and automatic thoughts and a 
negative relationship with psychological well-being. In the relevant literature, no study has been found that 
examines the relationship between social appearance anxiety, automatic thoughts, psychological well-being and 
social media addiction. However, in Değirmenci’s (2020) study to determine the relationship between social 
appearance anxiety and psychological well-being in women using social media, it was found that there is a 
positive significant relationship between the time spent on social media and social appearance anxiety and 
psychological well-being. 
In the current study, the predictive powers of social appearance anxiety, automatic thoughts and psychological 
well-being on social media addiction were examined. As a result of hierarchical regression analyzes conducted to 
determine the variables that predicted the participants’ social media addiction scores, it was seen that social 
appearance anxiety and automatic thoughts significantly predicted social media addiction scores. According to 
the research findings, the variable that predicts the social media addiction level the most is automatic thoughts. 
Accordingly, it can be said that individuals with a high level of automatic thoughts have a higher level of social 
media addiction. These findings support Young’s (1999) view that negative core beliefs can be associated with 
pathological internet use to overcome perceived inadequacies. Dysfunctional automatic thoughts, intermediate 
beliefs and core beliefs have an undeniable contribution to the development of internet addiction (Erden & 
Hatun, 2015). Perhaps the most central factor in the cognitive-behavioral model of problematic internet use is the 
presence of maladaptive cognitions. Dissonant cognitions can be divided into thoughts about the self and 
thoughts about the world. Negative thoughts about oneself cause people to use the internet to get more positive 
responses from others. Cognitive distortions about the world involve generalizing specific events to universal 
conclusions. In other words, the individual may think “The Internet is the only place I am respected” or “The 
Internet is my only friend”. This all-or-nothing thinking is considered a maladaptive cognitive distortion that 
exacerbates an individual’s internet addiction. These cognitive distortions occur automatically when an 
internet-related stimulus is present. Problematic internet use may occur as a result of such maladaptive 
cognitions (Davis, 2001). 
Although studies show that core negative beliefs and cognitive distortions contribute to pathological internet use 
and internet addiction, few studies are examining the relationship between social media addiction and automatic 
thoughts. In the study of Yığman, Aksu, Özdel, and Ünver (2021), it was stated that dysfunctional attitudes are 
associated with social media addiction both directly and through automatic thoughts (Yığman et al., 2021). 
According to Davis (2001), one of the factors contributing to pathological internet use is related to the 
individual’s social context. The fact that people with socialization problems and maladaptive cognitions prefer 
online social interactions more was determined as the basic elements of social network addiction and these two 
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factors were added to the cognitive-behavioral model of pathological internet use. In the light of this 
information, it is necessary to consider that the internet and social media addiction should not only be seen as a 
behavioral problem but also that cognitive processes play a major role in the background of behavior (Dinç, 
2020). In this framework, it is thought that the dysfunctional thoughts of individuals on the development of 
social relations and their possible psychological needs to be met in social media are influential on the 
development of social media addiction. 
As a result of the analyzes made in the context of predicting social media addiction according to social 
appearance anxiety, it is seen that social appearance anxiety has a positive predictive power of social media 
addiction. Consistent with the findings of the present study, the study by Dogan and Çolak (2016) concluded that 
social appearance anxiety is an important predictor of social network use. In a study by Stice and Shaw (1994), it 
was stated that exposure to the thin-ideal body image portrayed on social media leads to depression, stress, 
unhappiness, guilt, shame and insecurity. It has also been found that exposure to these ideal body images leads to 
increased body dissatisfaction. It is thought that this situation affects the emergence of social appearance anxiety. 
Overexposure to visual content on social media can lead individuals to make more social comparisons. 
Therefore, digital activities based on body image can potentially lead to problematic social media use by 
allowing individuals who are dissatisfied with their appearance to create and manage their best online 
self-presentations (Boursier et al., 2020). In Kocaman’s (2020) study, it was concluded that as the addiction of 
adolescents on the Instagram application, which directly affects their body image, increases, their social 
appearance anxiety increases as well. In the study of Boursier et al. (2020), a strong relationship was found 
between selfie expectations, social appearance anxiety and problematic social media use, especially among boys. 
In the study, it was found that the boys’ anxiety about their appearance and the expectation that selfies could 
increase their self-confidence were predictors of problematic social media use, but although the girls had a 
higher level of social appearance anxiety, their social media use was not affected. Dogan and Çolak (2016) stated 
that men who are concerned about their appearance can use social media as a protective shield that meets their 
needs to be in contact with others. 
In a study by Eckler, Kalyango, and Paasch (2017), it was found that people who spend more time on Facebook 
make more comparisons about their bodies pay more attention to their own and other people’s physical 
appearance, and women have more negative feelings about their bodies. In a study by Altındiş et al. (2017), the 
fact that almost half of the participants liked themselves and their photos after editing was evaluated as a 
reflection of people’s social appearance anxiety. In addition, it is thought that it is easier for people who remain 
in the background in real life to find a place in the social media platforms more easily, to find friends, in other 
words, to socialize and therefore, the tendency of young people to use social media helps them to socialize. From 
this point of view, it is thought that how individuals look on social media is becoming more important, and 
judging a person by their appearance may cause an increase in social appearance anxiety. 
Although there is a significant negative relationship between social media addiction and psychological 
well-being in the current study, it was observed that psychological well-being did not significantly predict the 
level of social media addiction. No research has been found in the relevant literature examining the effect of 
psychological well-being on social media addiction. When the studies conducted to examine the relationship 
between social media addiction and psychological well-being are examined, it is seen that the use of social 
media is associated with psychological well-being, but the findings are complicated. In the study of Shaw and 
Gant (2004), being in online communication with others was associated with a decrease in depression and 
loneliness levels and an increase in self-esteem and perceived social support. The use of the Internet, and 
especially social networks, has been associated with psychological well-being, as it allows the person to 
communicate and socialize (Kim & Lee, 2011). In Tweng’s (2019) study, it was stated that people who never use 
digital media have a lower level of psychological well-being than people who use it less. However, frequent use 
of social media has been associated with higher levels of stress and depression and lower levels of happiness 
among young individuals (Brooks, 2015). 
Frequent use of social media has generally been associated with lower psychological well-being (Sabik, Falat, & 
Magasnos, 2020). In the study of Sabik et al. (2020), women whose self-esteem was dependent on social media 
feedback reported lower levels of resilience and self-kindness, and higher levels of stress and depressive 
symptoms. Findings show that these women are at high risk for low psychological well-being. Burke, Marlow, 
and Lento (2010) stated that the use of social media may negatively affect psychological well-being by replacing 
the time individuals spend with their friends and families and engage in real social activities. In Twenge’s (2019) 
study, it was concluded that the frequent use of digital media reduces psychological well-being by negatively 
affecting sleep duration and quality and reducing face-to-face social interaction. In the light of this information, 
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it was thought that the frequent use of social media and the addiction to social media negatively affected 
individuals’ physical health (e.g., sleep quality, physical discomfort) and social interactions (e.g., interpersonal 
relationships) and decreased their psychological well-being levels. 
According to the study conducted by Söner and Yılmaz (2018) with high school students, a negative significant 
relationship was found between psychological well-being and conflict which is one of the sub-dimensions of 
social media addiction, and it was seen that mental well-being significantly predicted the conflict sub-dimension 
of social media addiction. However, it was observed that occupation, mood regulation and relapse, which are 
sub-dimensions of social addiction, did not predict mental well-being. In the study of Ümmet, Alkan, Batal, and 
Kaya (2019), it was found that well-being is not a strong predictor of social media addictions of individuals. 
The current study shows some limitations. The first limitation of the study is that the sample group consisted of 
only university students. Since the results obtained from the study can only be generalized to this group, it is 
thought that it would be beneficial to conduct similar studies with individuals of another age and education level. 
The second limitation of this study is that the sample was not large enough. This limitation has been a factor that 
limits the generalizability of the study findings. As the third limitation, it can be shown that the research includes 
a cross-sectional research process. To overcome this limitation, it is recommended to contribute to the literature 
by adding longitudinal studies and different variables. 
When the research results are evaluated in general, it is seen that social media has a very important place in the 
lives of young people. Although there are studies on internet and social media use in the literature, studies on 
social media addiction are relatively few. Specifically, studies are needed to examine the relationship between 
the use and addiction of each of the most widely used social media platforms and automatic thoughts, social 
appearance anxiety and psychological well-being. Since Instagram is a platform based on visuality, it is thought 
that studies that specifically examine the relationship between social appearance anxiety and Instagram use and 
addiction will make an important contribution to the literature. Additionally, since the relationship between 
social media addiction and social appearance anxiety is complex, it is recommended to investigate whether 
social appearance anxiety is the cause or effect of social media addiction for future research. 
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