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Abstract: The aim of this study was to determine the causes of social media addiction of individuals, who define themselves as social 
media addicts, in a clearer and more concrete way. In order to achieve this aim, participants have been tested with an addiction test, 
and 25 university students who perceive themselves as social media addicts were selected for the study. The findings of the research 
showed that participants' reasons for using social media were lack of friends, social necessity of social media, feeling of fulfillment, 
fear of missing out, intertwining of social media and daily life. The study also pointed out that social media addiction has a beginning 
and a continuity phase. It has been shown that the individuals who were in the beginning phase tended to start using social media for 
reasons such as not being able to find friends, lack of socialization, and monotony of life. In the continuity stage of individual 
addiction, they stated that they use social media for reasons such as, fulfilling a duty, and protecting social relations that they had. 
One of the reasons for addiction was the need to socialize, while male participants were more interested in acquiring new friends, 
female participants were more interested in communicating with their real life friends. 
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Introduction 

The increased use rate of technological devices resulted in behavioral addiction and strengthened technology 
dependency (Arpaci, Yardimci Cetin, & Turetken, 2015; Arpaci, 2013; Arpacı, 2011). Previous studies focused on 
behavioral addiction and investigated the possible antecedents of the addiction. For example, a recent study suggested 
that locus of control and self-expressive and utilitarian benefits were antecedents of the smartphone addiction (Lee, 
Chang, Lin, & Cheng, 2017). However, Chen, Zhang, Gong, Zhao, Lee, and Liang (2017) found that perceived enjoyment, 
mood regulation, pastime, and conformity were antecedents of the smartphone addiction. In another study, Kim and 
Kang (2016) reported that self-esteem and self-control were antecedents of the MMS addiction. Shen, Ng, Tan (2016) 
found that loneliness, achievement, and excitement were antecedents of the online game addiction. Jeong, Kim, and Lee 
(2017) reported that loneliness, depression, and aggression were antecedents of the digital game addiction. Yang, Liu, 
Wei (2016) found that online social interaction ties and online social supports were antecedents of the mobile social 
networking sites addiction. The previous studies suggested that there were various consequences and antecedents of 
the behavioral addiction. 

Social media can be defined as an environment in which a group of people came together to share data, relationships 
and content, using internet communication channels. Social media applications appear as forums, microblogs, social 
networks, wikis and web applications. The most common social media tools are Facebook, Twitter, Instagram, 
Snapchat, WhatsApp, Google+, Wikipedia, LinkedIn and Reddit. On the other hand, behavioral addiction can be defined 
as “a disorder characterized by behavior that functions to produce pleasure and to relieve feelings of pain and stress, 
and failure to control or limit the behavior despite significant harmful consequences” (Shaffer et al., 2004). The study 
prefers the term “social media addiction” to connote “an impulsive-compulsive spectrum disorder” that involves social 
media usage (Arpaci, Kesici, & Baloğlu, 2018; Arpaci, Baloğlu, & Kesici, 2018; Arpaci, 2018; Arpaci, Baloğlu, Özteke 
Kozan, & Kesici, 2017). 

According to Baker (2016), 67% of the people between the ages of 18 and 29 actively use social media. In addition, 22% 
of all people use social media for a specific reason. According to WERSM (2016), individuals use social media to be 
aware of what their friends were doing, stay up to date with news and events, evaluate leisure time, find entertaining 
and funny content, share ideas, share videos and pictures, share information with people, meet new people. 
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Bridgestock (2016) compared the students’ reasons for using Facebook according to the continent they lived in. The 
most important reason for using the Facebook was determined as catching up with the current developments. Other 
reasons in the importance order were to be interesting, to express what they think, and to have useful connections. 
Internet addiction consists of various addiction types such as game addiction, social media addiction. Social media 
dependence is perceived as a more specific form or subdivision of Internet addiction (Stavropoulos, Kuss, Griffiths, 
Wilson & Motti-Stefanidi, 2017). The aim of the study was to determine the social media usage characteristics and 
reasons of the individuals who perceived themselves as problematic social media users. 

Method 

25 students studying at Gaziosmanpasa University School of Education were selected for the study, because previously, 
they took Social Media Usage Questionnaire, developed by Esgi (2016), and determined to see themselves as addicted 
individuals in using social media. Twelve of the students were male and thirteen were female. 

The study was conducted as a qualitative research. Qualitative research requires data analysis of data gathered using 
information gathering methods such as interviews, document analysis, and participation observation (Creswell, 2013; 
Glesne, 2010). In this study, students' experience, knowledge and habits related to social media usage were analyzed. 
As a document analysis, e-mails sent by students and social media activities were examined. The interview form 
consisted of five questions. 25 students who participated voluntarily in the research answered these forms via e-mail. 

Students responded to the following questions. 

1. Sort your social media usage by importance? 

2. What was the purpose of using social media when you started using the first social media? 

3. Is there a difference in your current social media use needs compared to when you first started using it? 

4. Is social media indispensable for you? If yes, why? 

During the data analysis, the researcher brought together all the interview forms and students' social media related 
issues. These data were later organized and coded into different groups. During these processes, learning experiences, 
advantages and disadvantages, time have been used as categories. 

Findings 

The majority of the students (24 out of 25) expressed lack of friends in the first place among reasons of using social 
media. After a lack of friends, the vast majority of the students (22 out of 25) stated that social media was a social 
activity requirement. Another reason (21 out of 25) was the feeling of fulfilling a task. Another reason (20 out of 25) is 
that the current events was not missed. Another reason was social media (16 out of 25) was intermingled with social 
life. 

Student "A" summarizes the situation as follows. 

"For me, social media is a place which I get together with my friends, to joke and spend time.  I like seeing 
friends I see in daily life at social media too. Social media does not seem to be a very remote place for me. To 
be constantly aware of the developments to make correspondence, to deal with the rumors is nice. The 
biggest reason to use social media is that my friends are there. 

Student "B" explained his thoughts in the following way. 

"The main reason I use social media is to spent my free time, I have a lot of free time during the day, and I am 
hanging out on the social media during this time and I am happy to make new friends and chat with my real 
life friends, or I enjoy expressing my opinion on somethıng and following the responses to it.” 

Student "C" had the following idea. 

"Even with my classmates, it's interesting to share something through social media while sitting in the 
classroom. I think the main reason I use social media is social media is fashionable, and I think we are 
following the trend. I think it fulfills my need to socialize. 

The student says "D". 

"I have social media accounts since they started from the beginning. Honestly I have been using it for so long 
that I feel like social media have always existed. I can say the main reason for me is it is part of my life.  

The student says "E". 

"I use more text-based social media, than visual media, I like to comment and get news, so my reason to use is 
to follow the current events. 

Another student "F" says. 
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"I have been using social media for a very long time, and I have an active account since social media 
applications were created on the internet. The reason for my current use of social media is that I feel like I am 
missing something when I do not check my social media accounts. 

When students listed the reasons for using the social media, at first most of the students (15 out of 25) indicated that 
the need to make friends. The second most expressed reason for using social media after friendship was that they do 
not have anything to do (10 out of 25). Student "G" refers to the subject as follows. 

"I have been using social media all the time, I have been using it for a very long time. At first my initiative for 
using the social media was my curiosity to make new friends, nowadays I have difficulty remembering how met 
with most of them because they are so many. 

Student says "H". 

"For me, social media is starting as soon as I wake up, I open and check my page immediately. I check messages 
from my friends. I guess at first my reason for using social media was having fun at my leisure time.  

The student says "I". 

"I use social media to keep up with the news and follow the current events, I use it almost every hour of the 
day. I am one of social media addicts. The reason for my first social media account was my curiosity about 
how it would be to have social media friends" 

The vast majority of students stated that the need to use social media use varied over time (20 out of 25). On the other 
hand, a small part of them (5 out of 25) stated that their purpose to use did not change over time, and it fulfills the 
needs they felt when they first started using it. Student "J" thinks that. 

"Although at first I used social media to make friends, I do not feel this need for anymore because I have 
enough friends now, but if I do not use social media or check my account, I feel like there is a lack of 
something." 

The student expresses his "K" feelings in the following way. 

"The purpose of my social media use was to spend my free time at first, I still use social media to spend my 
leisure time. However, while I was using it four or five times a day at the beginning now I need to check my 
account almost every hour." 

The student expresses his "L" feelings in the following way. 

"I started using social media because my friends were using social media and I needed to be with them. Even 
though I do not interact with many of them on social media at the moment, I still use social media to be 
social" 

A large majority of students (23 out of 25) stated that they would definitely not give up using social media. A small 
percentage of students (2 out of 25) stated that they would not give up but would consider giving it up if they see a 
valid reason to give up. 

"M" from the students indicates. 

"I do not think about giving social media up because I think that it contributes to my personal development, it 
is not harmful to me, I am having fun, I am spending time, why should I give up?" 

It says "N" from the students. 

"I do not think about giving social media up, it complements my daily life; giving it up means to cut off 
communication with my friends, I would give up if I only want to stop communicating with my friends, there 
needs to be a valid reason. 

It says "O" from the students. 

"I have social media friends that may not be my real friends but I share the same feelings and thoughts; this 
makes me social, and even they are more concerned than my real life friends. I definitely not consider giving it 
up. 

It says "P" from the students. 

"Give social media up!! why would I give up, it does not cost anything, I can follow the current events without 
watching TV, I communicate with my friends, I meet people whom I share the same thoughts, I would use it 
more if they make the internet connection fees a little bit more reasonable. 

Social media has become a sharing platform that we use and difficult to give up in today's life. However, this situation 
also leads to social media addıction. Social media addiction is a subdivision of internet addiction (Kuss & Griffiths, 



864  AKSOY / A Qualitative Study on the Reasons for Social Media Addiction 

2011). The current research has identified and examined social media not from average users ‘perspective but from the 
eyes of individuals who define themselves as social media addicts. It has been determined that a large part of the 
participants that too the survey was in the continuity phase and these people have used social media for at least a year. 

Research findings indicate that social media addiction had a beginning and a continuity phase. It has been determined 
that the initial stage of dependence was the beginning of the dependency durıng the first six months of use, after the 
first six months of social media use individuals pass through the continuation phase. 

Results 

In this study social-media addiction reasons listed as, first lack of friends, second social media use being perceived as an 
activity, third fulfilling a mission, fourth following the current events and finally to be intermingled with real life. These 
results were consistent with the results of the studies of Bridgestock (2016) and Werste (2016). The rankings that 
emerged in the study did not differ between the males and the females. However, the need for socialization occurs in 
the form of communication with real life friends for females. In the case of males, this situation has been observed as 
making more new friends. This result is in agreement with the work of Lenhart (2007). 

In addition, it has been determined that social media addiction has a beginning and a continuity phase. It has been 
found that the individuals who were in the initial stage of addiction (social media have a usage history of 6 months or 
less) tend to use social media for reasons such as not being able to find friends, lack of socialization, and monotony of 
life. Individual at the continuity phase of addiction (social media usage history is longer than 6 months) uses social 
media for reasons such as keeping up with the events, feeling of fulfillment of duty, protection of social relationships, 
etc. 

Recommendations 

Conscious use of individuals in the use of social media is essential. Work should be done to determine the effect of 
social media on health and social life. It should be ensured that the work is informed to the individuals and the 
knowledge levels are increased. 
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