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b ; Foreword

GROWING AWARENESS of the potential impor-
tance to education of media such as radio, television,
and motion pictures, is reflected in the notable increase in
published literature on the subject. This first revision in 4
years of the Office of Education’s Radio and Television Bib-
liography contains significant additions in virtually every
aspect of communications. Included are volumes reporting °
findings on research and experimentation, significant contri-
butions to the educational applications of media materials,
‘ and techniques of utilization, new developments in profes-
sional skills of broadcasting, and a limited selection of tech-
nical books. Missing are many excellent books of general
character because they did not seem to be related to the
major purpose of this listing. Missing also are most pre-
1950 listings in order to provide space f(i- representative new
selections. Under Sources of General In formation will be
found the names of organizations and groups where helpful
pamphlets and booklets are available.

This selective and annotated bibliography was prepared
pursuant to a contract with the United States Office of Edu-
cation and American University, Washington, D.C., and is"
’ designed to be of service not only to teachers, school and col-
lege administrators, and students of professional broadcast-
ing, but to representatives of industry as well. It is hoped
that this Present effort will serve that purpose.

Roy M. HaLw, Assistant Commissioner,
Division of Research and Statistics.

C. WaLter Stone, Director,
Educational Media Branch.
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Radio and Television "
A Selected Bibliography
General ' '

AmBoT, WaLnp, and Riper, Ricmanp,
Handdook of Broadcasting. New York,
McGraw-Hill Book Co., 1857, 4th ed.
Thoroughly revised. Retains material help-

ful to the student of radio sand of TV. Tv

sectlons have been expanded to all nearly
half this edition. C(lass projects. Blbliogra-
phy.

AGKE, WARREN K. Bee EMERY—Introdso-
tion to Mass Communicationa.

ALLPoRT, G. W., and CanTrIL, HapLry,
The Psychology of Radia. New York,
Harper & Bros, 1835. g
An analysis by leading psychologists of the

general psychological and cultural factors
that shape radlo programs and determine the
responses of listeners. Contalns the results
of experiments conducted on voices, speaker
vs loudspeaker, listenlng ve reading, and ef-
fective conditions for broadcas'ing.

AuLT, Prnure H. See EMxsY—Introduo-
tion to Mass Communications.

" BagNouw, Emix. Mass Communication.

New York, Rinehart & Co., 1856, col-
lege ed. )

Aa authoritative text on televisfon, radio,
fim. and the press. Discusses the media and
various aspects of their practice In the United
States today. Bibllography.

Barsow, Lioner 0., Jr., and WesTLrY,
Bruce H. Television Effects. Madison,
Wis, 1958, Res. Bul. No. 9.

A summary of the literature and proposed
general theory of the subject.

BargYy, Davio W. gee PARKER—TA¢
Television-Radio Audience and Reli-
gion, ’

BatTEN, BaRTON, DUmfx:. and QspogrN,
vino. A Disoussion of Radio. New
York, Batten, Barton, Durstine, &:
Osborn, Inc., 1956.

-

Coutains a brief summary of radio's ac-
coinpll:hmentt Uup to 1948, a' reviaw of tele-
vislon's effects on radio after 1948, and a
bresentation oo the values of radlo and how
to utilize them fally.

BeoLEY, MaRTIN, and MAcCrAx, Douaras.
Auditioning for TV. New York, Has-
tings House, 1855,

A guide for the aspiring televisfon actor.
Iocludes two ahort scripts for study, as well
as a glossary of televislon termas.

BENDICK, JEANNE and BEXDICK, RoBERT,
Television Works Like This. New
York, McGraw-Hill Book Co., 1049.

A nontechnjeal book about television by
authors of long years of experience in the
medium who have the ability . to 1llustrate
factual material simply.

Tclevision Works Like
This. 2d ed., 1954.

Bovrack, CeciL 8. Sce NAEB publica-
tions.

BLuM, DanigL C{ Pictorial History of
TV. Philadelphia, Pa., Chilton Co,,
1858.

Primarily llustrations. Brief text incor-

porated (n picture captions. Many of the big
moments In TV are shown.

Booart, Lro. The Age of Television.
New York, Frederick Ungar Pul, 1958,
2d ed. i -

A stody of viewing habits and the fmpact
©of TV on American life.
. ]

, BRENNAN, Ei). Advertising Media. New
~ York, McGraw-Hill Book Co., 1851.

A comprehensive text designed to give the
student an understanding of the functloning
of major forms o advertising media,"as well
as effective methods and means of buying and
selling space and time. \

. : 1
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2 RADIO AND TELEVISION

BrInGE, HARRY P. Practical Advertising.
New York, Rinehart & Co., Inc., 1949.
A text designed to acquaint the student

with an actual working knowledge of the
various phases of the advertising business.

Practical Advertising—Telévision
Supplement and Workbook, New York,
Rinehart & Co., Inc., 1951.

A supplement to the textbook Practical Ad-
vertising, designed to acquaint teachers and

students with some of the problems and tech-
niques of advertising by television.

BRITISHE BROADCASTING CORPORATION.
BBC Yearbooks, 1928 to Date. London,
The British Broadcasting Corporation,
Broadcasting House.
from the British Library, New York 20,
N.Y.)

Annual reports of the program, technical,

and other activities of the British Broadecast-

ing Corporatlon.

Broadcasting Yearbook. Washington,
D.0, Broadcasting Publications, Inc.
(Issued every year beginning 1945.)

« Comprehensive reference marketbook. In-

cludes jnformation relating to various phases
of television as well as of radfe.

BroApoasT Music, INc. 22 Television
Talks. New York, Broadcast Musiec,
Inc., 1958.

A collection of pertinent papers delivered
at the 1953 BMI Television Program Clinics
dealing with broad cross section of problems
in operating and programing a television
station. - .

BRODERICK, Rev. EpwiN B. Your Place
in TV. New York, David McKay Co.,
Inc. 1934.

Vocational guidance for high school and
college students contemplating careers in the

broadcasting {industry. Appendix {ncludes
list of positions and qualifications.

BrowN, LyxpoN O.; LESSLER, RIOHARD
S.; and WEILBACHER, WILLIAM M.
Advertising Media. New York, Ron-

" ald Press Co., 1957.

A general text for the professional or the
advanced student of advertising media. Part
I treats the relation of advertising media to
the marketing process; Part II—Audiehce
research : measurement, analysis, and cost con-
cepts; Part III—The media d¢cision-making
factors: budget, marketing conditions, conti-
nuity, coverage, and frequency considerations.

)

(Also available

o .
BRYSON, LYMAN, Ed. The Communica-

tion of Ideas. New York, Harper &
Bros., $048. .

A volume of lectures emphasising the philo-
sophical orfentation of mass communication
by ploneering experts, as presented before the
Institute for Religlous and Social Studies of
the Jewish Theological Seminary of America,
and moderated by the editor.

Time for Reason. New York,
George W. Stewart Publishers, Inc,
1948,

A discussion of the general organisation
and philosophy of American radjo, based on
a series of CBS broadcasts dealing with the
problems and potentialities of ‘radio broad-
casters and with criticisms and opinions of
listeners.

CAMPBELL, ANGUS. S8ee NAEB Moni-
toring Studies:’

CANTREL, HADIEY. Sece ALLPoRT—The
Psychology of Radio.

CuArPPELL, MATHEW N. and Hoortz,
C. E. Radio Audience Measurement.
New York, Stephen Daye, Publishers,
1944,

Principles of measurement by which lis-
tener reaction can be gauged. Combines ob-
servations in the technical, professional, and
commercial flelds.

CLAussE, Rocer. Education dy Radio—
8chool Broadcasting. Paris, UNESCO,
1949,

One of a series of UNBSCO studies on spe
cific problems of mass communication. This
booklet examines radio as an instrument ahd
points up its merits and its limitations as a
means of expression and education.

CooLEY, HazEL. Vision in Televidion.
New York, Channel Press, 1952.

A review of the background of broadcasting,
stressing the need for a supplementary educa-
tional system in the United States.

CrosBY, JOEN. Out of the Blue. New
York, Simon & Schuster, Inc., 1962.

A selection of what is considered to be
among the best of the author’s radio and TV
critiques, beginning with August 14, 1946.

| DENMAN, FRANK. Television, the Magic

“Window. New York, The Macmillan'
Co., 1862. )

_ An fllustrated nontechnical study of tele-
vision,
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Diees, I. W, The Modern Law of Ad-
vertising and Marketing. New York,
Funk &*Wagnalls, 1948.

A concise, comprehenstve, and authoritative
handbook of the legal aspects of advertising.
Includes 16 pages on radio broadcasting and
TV.

Dorr, R1cHARD H. See Kun:n—d'V and
Electronics as a Career.

DUMAZEDIER, - JOFFRE. Television and
iural Adult Pduoation. Paris,
UNESCO, 1958,

v An account of the progress and conclusions

of an experiment in televised rural adult edu-
cation conducted by UNBSCO in France.

The Kinescope and Adult Bduca-
tion. Paris, UNESCO, 1958.

DuNLAP, ORIN B, Jr. The Puture of
Television. Rev. ed. New York, Har-
per & Bros., 1847.

Important television programs and prae-
tices from 1989 to publication date.
Understanding Television. New

York, Greenberg Publishers, Inc., 1948,

A book for the layman. Designed to ex-
plain something of the magic of bringing tele-
vision into the American home.

Dunlap’'s: Radio and Television
Aimanac. New York, Harper & Bros.,
1951,

A reference book on men, events, inven-
tions, and dates that made history in elec-
tronics from the discovery of electrieity to
. radar and television.

—— Radar. New York, Harper &
Bros., 1946, )
Aﬂopoflnlndolnndlo.mtuntor

the layman,

Radar. New York, Harper &
Bros., 1948, -

A dramatic presentation of what radar fs
and how it works in war and peace.

DuNN, SaMumL WaTtson. Advertising
Oopy and OCommunioation. New York,
McGraw-Hill Book Co., 19568.

ELuorr, WiLLiax Y., ed. fcloolmm'c
Impeot on American Oulture. Bast
651023—00———3

Shows how television fits into our culture
and explores the possibilities of the medium
in that setting. Presents an educational and
cultural philosophy of television within the
limits of the knowledgeable uses and limita-
tions of the medium.

BEuErY, Eowin; Avurr, PERILLr H.; end
AcEx, WarreN K. Infroduction to

»Mass Oommunications. New York,
Dodd, Mead & Co., 1960. ’
Su?ven the fleld and looks at it from its

historical and social perspectives. Bibliogra-

phy.

ErNsT, MorrIs L. The First Freedom.
New York, Macmillan Co., 1948.

A discussion of monopoly, big business, and
freedom of the press, radio, and the movies.

Evans, Jacos A. Selling and Promoting
Radio and Television. New York,
Printers’ Ink Books, 1954.

A comprehensive guidebook providing prae- -
tical Information on many facets of selling
and promotion.

EwBANK, HENRY L. and Lawron, SHER-
MAN P. Broadoasting: Radio and
Television. New York, Harper & Bros.,
1962
A basic text adapted for teaching about

radio and television, from background and

bistory through specifies for preparing and
producing programs.

: Broadcasting: Radio gnd
Television. A Manual Jor the Student.
New York, Harper & Bros., 1958,
Contains a series of production projects

giving step-by-step procedures for planning

various types of student broadcasts.

FeoxzalL CoMMUNICATIONS COMMISSION.

Lists of obtatnable publications. Washing-
tor. U.8. Government Printing Office, Wash-
ington 25, D.C. -

Fxip, Haxay. BSee LAZSARSFELD—TAe
People Look at Radio.

Fisoumm, HEnRY G. Radio Regulation.
Washington, D.C., Pike & Fischer, 1948.
Author is executive editor of three volumes.

Vol.. I: Relevant statutes, congressional edm-

mittee reports and court rules ; treaties, rules,

and regulations of the FCC. Vol II: Digest
of all FCC decisions. Vol. IJI: FCC decisions
sines July 1, 1045, and of the courts since

January 1048,

FLoxTHR, RIOHARD. See MEeYEn—Picture
Book of Radéo and Television and How
They Work.

.
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4 RADIO AND

FLory, L. B. See ZworYKIN—Television
in Science and Industry.

FoREMAN, BoB. An Ad Man Ad-Libs on
TV. New York, Hastings House Pub-
lishers, Inc., 1957.

An agency ‘executive speaks frankly on
career opportunities in this fleld, and gives
the inside story Of agency-sponsor relation-
ships, media research, sales appeal of TV, and
application of color to the TV ad.

FOUNDATION FOR CHARACTER EDUCATION.
Television for Children. Boston, Mass.,
Foundation for Character Education.
A discussion by leaders in the fleld. Covers

characteristics of programs, parental concerns.

broadcasters’ problems, the child’'s reactions,
and showmanship in children’s programs.

FRIEDRICH, CARL J., and SAYRE, JEANETTE.
The Devclopment of the Control of Ad-
vertising on the Air. Littauer Center,
Harvard University, 1940.

The first in a series of six studies on the
control of radio. From the viewpolnt of the
student of government and politics, the study

deals with who has the power to determine
what shall be advertised on the air and how.

Controlling. Broadcasting
in Wartime. Littauer Center, Harvard
University, 1940.

The second in a series of six studies on the
control of radio. 8ince there was no prece-
dent for the control of radlo, and radio broad-
casting presents technical complications not
present In the case of the press, this study
deals with four basic tasks to be considered
in determining how radio should be operated
and controlled during wartime.

An Analysis of the Radio
Broadcasting Activities of the Federal
Agencies. Littauer Center, Harvard
University, 1941.

The third in a serles of six studies on the
control of radlo. A selection of verbatim
quotes from testimony, private conversations,
and trade comment, with footnotes showing

something of the contending forces on a new
social frontier.

and SMITH, JEANETTE SAYRE
Radio Broadcasting and Higher Edu-
cation. Littauer Center, Harvard Uni-
versity, 1942. Bee also BaYRr, SMITH.

GaraisoN, LiAYp A. Bee JOHRNBON—
Communication.

GLENN, NORMAN. See SerTEL—Television
Advertising and Prodso“on_ﬂmdbook.

TELEVISION

GorboN, DoroTHY. All Children Listen.
New York, George W. Stewart, 19042
Stresses the need to draw children’s atten-

tion to the ideals of our democratic culture

through the use of radlo.

GouLp, JACK. All Abdout Radio and Tele-
vigion. New York, Random House,
1953.

A book for the 9- to 12-year-old ; explains in
simple language the nature of television and
radio waves and how to transmit and recelve
them. Illustrated.

GRAHAM, IRBvVING. Advertising Agenoy
Practice. New York, Harper & Bros.,
1952.

A gulde for the professional as well as the
student. Matertal based oD personal inter-
views with specialists in the various phases
of advertising agency practice.

GriswoLD, GLENN and GRISWOLD, DENNY.
eds. Your Pubdlic Relations. New

York, Funk & Wagnalls Co., 1048,

A practical working handbook covering the
history, principles, and techniques of public
relations as written by experts from 32 flelds.
GRroGAN, JOHN M. Bee PrILLIPB—Iniro-

duction to Radio and Telcvision.

Gross, BEN. I Looked and I Listened.
New York, Random House, Inc., 1954.
An anecdotal recount of the author’'s own

remembrance of the events and personalities
of the alr-waves, past and present.

HarL, Rocer 8. Taking Hold of Tele-
vision. New York, National Publicity q
Council, 1954.

A gulde for the small agency or organiza-

tion called upon to plan campaigns for civie,
health, or welfare groups.

HagrIi8, JACK. BSee Kimsy.—Star Span-
gled Radio.

Heap, SYDNEY W. Broadcasting in Amer-
ica. Boston, Mass., Houghton Mifflin
Co., 1956.

An inclusive survey of the many phases of

the radio and TV industry today. Explains
operation, policies, and programing.

HenrY, HARRY. Motivation Research.
New York, Frederick Ungar Publishers
Co., 1958,

Research practices and uses for adverts
ing, marketing, and other business purposes:

What it ls, why we use it, basic techniues of

a
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research, analygzing the problem, and appli-
cation of the research findings are covered.
Bibliography. .

HEPNER, HaRrry WALKER, Bffective Ad-
vertising, Syracuse, N.Y, Syracuse
University, 2d ed., 1951. i
A standard basic text for first-year course

in advertising, covering many phages of the
subject, including masgs media.

HemBErT, DON. My, Wieard’s Bcience
Secrets. Chicago, Popular Mechanics
Press, 1954,

From experience as a television performer,

author describes a variety of sclentific experi-
ments that can be done at home.

HiLL, FRANK ERNEST. The Groups Tune
In. Washington, D.C., Federal Radio
Education Committee, U.8. Office of
Education, 1940.

A study of listening groups, The first part

deals with the relative merit of lMstening in
4 group as compared with listening alone ;

and WrLLIAMS, W. B, Radio’s
Listening Groups. New York, Colum-
bia University Press, 1941.
A ploneering study of listening groups,
from several sngles. Two parts : Listening

groups in the United States
groups in Great Britain, .

Horr, Roserr. Radio Free Burope. Min-
beapolis 14, Minn,, University of Min-
Desota Press, 1958.

The story of Radio Free Burope, covering
the formation, organisation, operation, and

Programing functions of this unoficial instru.
ment of American foreign policy.

Hoorze, C. B. gee CHAPPELL—Radio
Audience Measurement.

Horton, Donawn, gee NAEB Monitoring
Studies.

Hovranp, Cart I, Lumsparne, ArTHUR
A, and SHI¥FIELD, Famp D, Roperi-
ments on Mass Communioation, Prince-
ton, N.J., Princeton University Press,
1049, . :

Yol 3 1n & seriss of studies 1n soctal pay-

chology 1n World War I, editorially sponsored
by the lodu Bcience Research Couneil,

_ Professionals,
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Hurcnison, THoMAS H. Here I Tele-
vision—Your Window to the World.
New York, Hastings House, 1946.

A comprehensive account of television as it

exists today, with a forecast of developments
to be expected. Rev. 1950.

Hure, ArNno G. Oommaunications and
Economio Development. New York,
Carnegie Endowment for International
Peace, 1952.

A .thought-provoklng article in which the
author raises some of the complex- questions
involved in the use of communications as a
vitallaing anq unifying force tn modern
civilization.

———— Radio-Huete Und Morgen,
(Raddo—Today and Tomorrow.) Zu-
rich, Europa Verlag, 1944, (U.8. Dis-
tributor, Friedrich Krause, 4716
Broadway, New York City.)

Bxamines the national and international
status of broadcasting at the end of World
War II, and presents preview of radio de-
Velopments, including facsimile and television.
Contalns chapter on clandestine stations,
Appendix includes explanation of physical
laws of radio, a list of the most powertul
tmnunltten, and the principal shortwave sta-
tions of the world,

Radio Today. Geneva, Geneva
Research Centre, 1942, (U.8. Distribu-
tor, Columbia University Press, 2960
Broadway, New York City.)

Report on the wirtime structure of broad-
casting and its status in the different coun-
tries at the time when Europe was mainly

dominated by Germany and the Far East by
Japan,

JomNsoN, Roy Ivan; ScHALERAMP,
MARIE; angd GARRISON, LLoYp A. Com-
munication. New York, McGraw-Hill
Book Co., 1958,

A working text for college students, to aid
their Communicative skills in gych areas as:
usage, written and verbal ; soctal
correspondence ; effective speech writing and
delivery ; Self-training in fdes development
and other areas of general interegt.

Jones, CHARLES Rexp. Your Qareer in
Motion Pictures, Television, and Ro-
dio. New York, Sheridan House, 1949.
Alnrnyo(jobpo-ibnmuhﬁnthm

media, with suggestions from top-ranking
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Joxes, CHARLES R. Faosimile. New
York, Murray Hill Books, Inc., 1949.
A story of modern developments in fac-

simile and of their usefulness to business,

government, and the public. Also includes
technical fundamentals.

KALTENBORN, HANS VON. It Seems Like

Yesterday. New York, G. P. Putnam's

Sons, 1956.

Kaltenborn's commentaries on events from
Willlam Jennings Bryan’s 1896 campaign,
through two World Wars and to the 1904
U.8. Supreme Court Racial Segregation in
Schools Decision.

EAMEN, IRA and DoRF, RICHARD H. TV
and Elcctronics as & Career. New

York, John F. Rider Pub, Inc., 1961.

A vocational gulde descridbing detailed work-
ings of each phase of the industry and the
place of each person in the overall opera-

tion. Also includes an outline of required
training. )
KAPLAN, MILTON ALLEN. Radio and

Poetry. New York, Columbia Univer-
sity Press, 1949.

An analysis of the literary and cultural
possibilities of poetry as & vital aural art

KEMPNER, ‘STANLEY. Television Enocyclo-
pedis. New York, Fairchild Publish-
ing Co., 1948.

Gives key facts about television as written
by scientists, manufacturers, program produc-
ers, and promoters. Also contains a section
devoted to blographical sketches of people
associated with television and a list of perti-
nent words and phrases.

KeNpaLL, PaTrICIA R. See LAZSARSFELD—
Radio Listening in America.

Ky, Eowarp M., and HARRIS, Jack.
Star-Spangled Radio. New York, Ziff
Davis Publishing Co., 1948.

A panoramic picture of radio’s triumphs
and troubles during the war years, with em-
phasis on the need for preparation for future
exigencies.

Kvrarren, JoszpE T. The Bffeots of M3ss
Medis. New York, Columbia Univer-
sity, 1949.

A report to the Director of the Public
Library Inquiry of the Soclal BScience Re-
search to develop low-priced radio receivers
for econmomically backward people; also to
examine from the technical point of view the
questions of collective and individual listen-
m.houum-thomumdmm
radio reception.

L —— .

LaEMMAR, J. W. BSee SeeHAYER—SU0-
cessful Radio and Television Adver-
tising.

Lanae, Kurr. See NAEB Monitoring
Studies.

LARRICK, NANCY. See MEeLCHER—Print.
ing and Promotion Handbook, 1949.
Rev. ed., 1956. -

'LAv'nm. RICHARD A. See Moszz—Radio

and the Law.

LAWTON, SHERMAN P. See EWBANK—
Broadoasting Projects: Radio and
Television, A Manual for the Student.

See EwBANK—Broadoasting: Ra-
dio and Television. o«

LazansreLp, Paur F. Commundcations
Research, 1948-1949. New York, Har
per & Bros,, 1049.

A gtudy of the effect and control by a cen-
tralized communications industry on the in-
tellectual and social life of our times.

Radio and the Printed Page.
New York, Duell, Sloan & Pearce, Inc,
1940.

A survey of the educational aspects of ra-
dlo, its effect on reading, and the possibility
of new and better methods of education by
radio.

and Fmip, HAReY. The People
Look at Radio. Chapel Hill, N.C,
University of North Carolina Press,
1946.

A survey by the National Opiniom Center
of the University of Denver, by Columbia
University’'s Bureau of Applied Boclal
Research.

ond KENDALL, PATRICIA R. Ra-
dio Listening in Amerioo. New York,

Prentice-Hall, Inc., 1949.

An analysis of listening habits and of radio
as a medium of mass information and enter-
tainment, based on pationwide surveys by the
National Opinion Research Center at the Unl-
versity of Chicago.

—— and STANTON, FRANK. Radéo Re-
search, 1941. New York, Duell, 8loan
& Pearce, Inc., 1041

Page.”
types of programs
reactions.

il
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LAZARSFELD, PAUL.F. Radio Research,
1942-1948. New York, Duell, Sloan &
Pearce, Inc., 1944,

The second of the Radio Research annuals,
including analysis of daytime serials, radio in
wartime, radio in operation, radio and popular
music. Concludes with a series of up-to-date

LeroY, MERVYN. It Takes More Than
Talent. New York, Alfred A. Knopt,
1958. .

The author describes in detatl how a motion
pleture i» put together from the cholog of the
story to the last detajl of costuming; also
suggests ways of getting a Job ip pictures.
LesLY, PHILIP, ed. Pudlio Relations

Handbook. New York, Prentice-Hall,

Inc., 1950,

A practical reference on the how, why,
what, when, and where of public relations,
with contributions from 88 experts.
LessLzr, RICHARD 8. See BrowN—4d-

vertising Media,

Lmnw. WiLLiaM B. Steve Sears,
Ace Announoer, Chicago, The King
Co., 1948,

An informafive account of radio broadcast-

ing told through the experiences of a teenage
boy.

LiNpsLzY, CmaRLEs FREDERIOK. Radio

and Televigion Communication. New

York, McGraw-Hill Book Co., 1952

A textliook and study manual on the his-
torlcal.J 1, cultural, business, and techni-
cal aspects of the subject. Extensively
Nustrated.

LoeviNGER, Lex. The Law of Free En-
terprise. New York, Funk & Wagnalls
Co. .

A reference for knowing and understanding
the basic rules and principles of the Ameri-
can economic system of free enterprise.
Lumsparne, AxTHUR A. Bee Hovranp—

Ezperiments on Magss Commaunioation.

——— B8ee Rducationa} Uses; Learning
fromlauu.

Lxnom, qu:.u F.,8J. The Image In-

dustries. New York, Sheed and Ward
Publishers, 1959, '

Moral and religious aspects of motion pie-
tnnnndﬂlqounodoty.

MaoCRrAR, DoveLas., See Bmm—AudQ-
tioning fgr TV.

MacLaTory, JosxrHINE, ed. Hduoation
on the Air. Columbus, Ohio, Ohio State
Unlverslty,, 1830 to 1948. (See OLrsox .
for subsequent issues.)

Yearbook containing proceedings of the In-
stitute for Education by Radio. Some of the
topics discussed are : Organization and admia-
istration of education by radio, the radio in
educational institutions, schools of the alir,
college radio stations and thelr activities,
technical aspects of radio, educational tech-
niques in broadcasting, and research in radio
education.

Manual of Operational Standards. 34
ed. Radio and Television Service,
Indiana University, Bloomington, Ind.,
1954,

The operation ‘standards adopted by Indj-
ana University tgr their programs.

MARY, Herprgry L., Jr. Television and
Radio in American Life. New York,
The H. W. Wilson Co., 1953.

A compilation of articles dealing with the
impact of the two major means of mass com-
munication on our soclety, and its significance.
Mass Media and Education. 58d Year-

book of the National Society for the

Study of Education, Part II, 1954.

Chicago, University of Chicago Press,

1054,

Prepared with teachers, parents, principals,
and superintendents in mind. Concerns it-.
self with mass media as influences in the out-
of-school life of the youth and adult.
MauxscH, Hans O. See NAEB Monitoyr-

ing Studies. ¢

MaY, MaRx A. and others. See Educa-
" tional Uses—Learning from Films,

MEcReR, Danmy and LARRICK, NaNcY.
Printing and Promotion Handbdook:,
" Rev. ed., 1956 ‘
A practical guide for those who plan any
aspect of a promotion eampaign, including
printing, advertising, radio, and television.
Mzzores, Cravupe. Low-Oost Radio Re-
oeption. Paris, UNESCO, 1950
One in the series of studies dealing with

. bress, film, and radio in the world today. This

report describes the results of an attempt to

develop low-priced radio receivers for eco-

nomically backward people; and to examine
collective
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MevYER, JEroME 8., {llus. by FroxrHE,
RicHARD. Picture Book of Radio and
Television and How They Work. New
York, Lothrop, Le¢ & Shepard Co., Inc.,
1951,

An account of the invention of radio and
television, written for children under 14.
Illustrated. :

MIDGLEY, NEp. The Advertising and
Business Side of Radio. New York,
Prentice-Hall, Inc., 1048.

A practical textbook, graphically {llustrated
with charts and tables. Also contalns infor
mation about the commercial scales of the
major and regional networks and local sta-
tion operation and management,

MoseR, J. G., and LAvINE, Ricnarp A.
Radio and the Law. Los Angeles,
Calif., Parker and Co., 1947,

Examine available decisions in this country
and the British Emplire.

MURrRow, Epwarp R. 8ee—This I Be-
licve.

NAB B8tandards of Practice. Washing-
ton, D.C., Natlonal Association of
Broadcasters.

Adopted standards of practice for Ameri-
can radio broadcasters.

The Telcvision Code. Washing-
ton, D.C. Rev. 1958.

Adopted standards for maintaining ac
cepted level of television programing.
NAEB publlcations. Natlonal Associa-

tion of Educational Broadcasters.

Ubana, Ill. Titles and dates as indi-

cated below :

Radio-Television Bidliography.
Burton Paulu, ed. Urbana, Ill., Na-
tional Association of Educational
Broadcasters. 1952

A listing of books and articles on the non-
technical aspects of broadcasting from Jan.
1, 1849, to June 80, 1952.

Lincoln Lodge Seminar on Bdu-
cational Television. Burton Paaulu,
ed.

A report on the deliberations and recom-
mendations of leaders in the fleld of educa-
tional broadeasting at the University of Wis-
consin, June 1983.

First TV Production qukahop—-

1958. Edward Btasheff, ed.

Report of a workshop for persons engaged
in educational television programing, held at
the Ulglvordty of Illinots, 1958,

NAEB pt;bllcations. Seoond TV Produo-
tion Workshop—1954. Edward Stas-
heft, ed.

Report of a workshop held at Michigan
State University, including summaries of lec-
tures, demonstrations, procedures, and proj-
ects.

- First TY Bngineering Workshop—

1954. Cecil 8. Bidlack, ed.

Report of a workshop for technical person-
el in educational television held in New York
City, 1054. i
Third TV Production Work-

shop—1955. Bdward Stasheff, ed.

Report of a workshop held at the State
University of Iowa, fincluding lecture sum-
maries and other class exercises and projects.
Second TV Engineering Work-
shop—1955. Cecil 8. Bidlack, ed.

Report of a workshop for technical person-
nel in educational television held at Michigan
State University, 1955.

Ohfldren and Television. Dale B.
Harris. 1959.

An annotated bibllography on the educa-
tional and character effects of TV on children ;
discussions for parents ; etc.

—— Monitoring Studies (1 through 7).
New York Television (Studies #1 and

#4)—Dallas W. Smythe.

A study of tie gograms carried by the New
York City stations Jan. ¢-10, 1951 ; and Jan.
4-10, 1952,

Los Angeles Television (Study #2)—
Dallas W. Smythe and Angus
Campbell.

A study of programs carried by the Los

Angeles television stations May 23-29, 1051.

Chicago Summer Television (Study
#3)—Hans O. Mauksch, Donald
Horton, and Kurt Lang.

A comprebeacdve study of the programs
carried by the Chicago television stations on
Aug. 5, 1951. 2

New Haven Television (8tudy #5)—
Dallas W. Smythe.

A comprehensive study of programs carried
by New York City stations Jan, 4-10, 1958,
compared with 1951 and 1953 studies.
Four Years of New York Television

(8tudy #7). H. H. Remmers (Purdue

Opinion Panel).

A study of programs carried by New York
City television stations, Jan. 26-31, 1084, and
programs reported in 8 previous years.
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Narziezs, RALPE O. ond WHITE, Davip
M., edse. Introduction to Mass Com-
munioations Research. Baton Rouge,
La., Loulsiana State University Press,
1958.

Collection of discussions by leaders in the
field on general ‘aspects, research planning,
methods, fleld methods, statistical analysis,
measurements, and scientific method in com-
munications research. Bibliographies.

NEwsoM, CameoLL V. ed. Television
Policy for Education. Washington,
D.C., American Council on Bducation,
1852,

NICHOL, JOHN; SHEA, ALBERT A.: Sim-
mons, G. J. P.; and SiuM, R. ALEX, eds.
Canada’'s Farm Radio Forum. Paris,
UNESCO, 1954.

Report of a discussion-group project for the
rural people of Canada sponsored by the Cana-
dian Broadcasting Corporation, the Canadian
Association for Adult Eduecation, and the
Canadian Federation of Agriculture.

NizisEN, A. O, 8r. Television Audfence
Research for Great Britain. Oxford,
A. C. Nielsen Co., Ltd., 1954

Detailing operations of an established audi-
ence research service with recommendations
for adaptation by the British television in-
dustry.

OLsow, O. Jox, ed. Education on the Air.
Columbus, Ohio State University, 1949
to 1952, (8ee MacLatcrY for previ-
ous issues.)

Yearbook of proceedings of annual Institute
for Education by Radio-Television.

OMMANNEY, KATHERINE ANNE and
Prxrox, C. The Stage and the 8chool.
2d ed. New York, Harper & Bros.,
1950, '
Comprehensive background for educational

dramatics, including instruction for writing,

{aterpreting, and producing plays for the stage
s well as for radio and television.

PAcKARD, VaNncE Oaxizy, The Hidden
Persuaders. New York, David Mc-
Kay & Qo., Inc., 1957.

A detatled otudy of the “depth approach"”

s 1t is béing used In advertising, publieity,

Mmeetings, politics, entertainment, ete.

The author presents a plea for careful pubdlic

Serutiny of possible future developments of

depth-lmage persuasion techniques.

PACKARD, VANCE OAKLEY. The Status
Beekers. New York. David McKay
Co., Inc., 1959.

An exploration of class behavior in America
and the hidden barriers that affect the indi-
vidual, his community, and his future. (Ad-
vertising, psychological aspects, and propa-
ganda.) Biblography.

Parxeg, BvEReTT C.; BARRY, DaAVID w.;
and SMYTHE, DALLAB W. The Televi-
sion-Radio Awudience and Religion,
New York, Harper & Bros., 1955.

" A comprehensive appraisal of the impact of

religious radio and television programs on the
people of an American commaunity. .

PauLu, BURTON. British Broadcasting.
Minneapolis, Minn., Univérsity of Min-
nesota Press, 1958,

A study of the various aspects of broad-
casting in Great Britain: BBC, ITA, staff

financing, programing, growth of TV, and
audience analyses.

British Broadcasting in Transi-
tion. Minneapolis, University of Min-
nesota Press, 1960.

Describes the legal and financial structures
of ' both the British Broadcasting Corporation
and the commercially supported Independent
Television Authority. Thelr program policies
and operations are reviewed. The effect of
television on other media is discussed. An
appraisal is made of the performance of BBC
and ITA, the effects of competition are sur-
veyed, and recommendations are offered about
the future of British broadcasting.

8ee NAEB Publications.

PeTERsoN, THEODORE. See SizBreT—
Four Theories of the Press.

PRILLIPS, DAVID C.; GROGAN, JoHN M.;
and RYAN, EaxL H. Introduction to
Radio and Television, An. New York,
The Ronald Press Co., 1954.

An introductory survey for a general under-
standing of radio and television. Contains
background material on the development of
the industry, its organisation, operation, and
special problems. Concentrates on current
procedures and problems, organisations, and
programing.

Prrroe, 0. See OMMANNEY—The Stage
and the School.

hnnno, E. G. BSee ZworYKiN—Tele-
vision in Soience and Iuduby.

—ﬁ
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RriNscH, J. Lronarp. Radio Station
Management. New York, Harper &
" Bros., 1948.

A source book based on years of practical
experience in radio station management. Ex-
plores many facets and treats them one by
one. -

Re1sz, KAREL. The Technique of Film
Editing—Basioc Principles for TV.
New York, Farrar, Straus & Young,
Inc., 1853
A symposium by well-known men in the

British film industry, edited by the author.

An extensive, comprehensive work on the

history and techniques of editing, with illus-
trations from current films.

RipEr, R10HARD L. See ABBor—Hand-
bdook of Broadoasting.

Ropalk, J. I. The Phrase Finder. Em-
maus, Pa., Rodale Press, 1954.
Three books in one, including a name-finder

and sophisticated aynonyms. Especlally use-
ful to writers.

Ross, IswIN. The Image Merchants.
Garden City, New York, Doubleday &
Co., 1969.

‘““The fabulous world of public relations” is
carefully scrutinised in this comprehensive

book on the varied activities headed “public
relations.” :

RowLAND, J. HowaARrD; TyLER, I. KKITH ;
and WOELFEL, NORMAN, Criteria for
OMildren’s Radio Programs. Columbus,
Ohjo, Bvaluation of School Broadcasts.
(Available from U.8. Office of Educa-
tion, Washington 25, D.C.)

This guide for program planners, writers,
and producers of children's radio programs is
a summary of research findings and interpre-
tations.

Ryan, EarL H. See PHILLIPS—An In-
troduction to Radio and Television.

SAYRE, JEANETTE. See FrIEDRICH—TAe
Development of the Control of Ad-
vertising on the Aér; Oontrolling
Broadoasting in Wartime,; An Analysis
of the Radio Broadcasting Activitics of
Federal Agencies.

SoHALEKAMP, MARID. See JOHNSON—
Opmmnioaﬁon.

ScHRAMM, WILBUR. Communications in
Modern BSociety. Urbana, Ill, Uni-
versity of Illinois Press, 1948.

A symposium giving general orientation

toward the practical ends which communica-
tions can serve. Bibliography.

Mass Communioations. Urbana,
Ill,, University of Illinois Press, 1849.

A book of readings selected and edited for
the Institute of Communications Research at
the University of Illinois. Intended as an
introduction to mass communication through
the social sciences, ’

The Prooess and Effects of Mass
Communication. Urbana, Ill., Univer-
gity of Illinois Press, 1954. '

An introduction to the communication proc-
ess and to the general problems of its use
{nternationally. Book grew out of a recog-
nised need in the U.8. Information Agency for
background materials for the training of em-
ployees in the fleld of ressarch and evaluation.

Responsibility in Mass Oonimmw
ostion. New York, Harper & Bros,
1967.

Analyses the role of mass communication in
society and the relationship of the media to
government, business, the community, and the
church. BShows how the mecbhanics of the
media and the role of society affect the com-
municated message.

Bee S1EBERT—Four Theories of the
Presas.

SEEHAFER, E. F.,, and LAEMMAR, J. W.
Sucoessful Radio and Television Ad-
vertising. New York, McGraw-Hill
Book Co., 1851.

Comprebensive description of many phases

of radio and television advertising with {llus-
trative material taken from actual practice.

SkLpEs, GILBERT. TAe Great Audience.
New York, The Viking Press, 1950.
An analysis of what the three popular arts—

movies, radio, and television—are doing to

current tastes, standards, and social environ-
meot.

— The Public Arts. New York,
Simon & Schuster, Inc., 1956.

A practicing radio-TV critic and educator
comments on many aspects of the various
blessings and responsibilities that the elec
tronic revolution has given soclety.
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SETTEL, IRvING; GLENN, NORMAN; and
Associates. Television Advertising and
Production Handbdook. New' York,
Thomas Y. Crowell Oo., 1958,

For thenndvenwn‘ or businessman, the
copy writer, director, and others, this refer-
ence book attempts to provide answers to
problems most frequently encountered by those

engaged In buying, selling, and producing tele-
vision programs and advertising. .

SEVAREID, ERic. I'm One Kar, New York,
Alfred A. Knopt, 1852,

/
SHAYON, Romxsr L. Television and Our
CAildren. New York, Longmans, Green
& Co,, 1951.
An Informative and Penetrating exploration
of the effects of televigion on children, and

constructive suggestions for insuring better
programas,

SHEFFIELD, Frrp D, See HovLarp—Eg.
Periments on Mass Commun(oa“on..

SHURICK, E. P, J. The First Quarter-
Century of Amerioon Broadoasting.
Kansas City, Mo., Midland Publishing
Co., 1948.

A chronologica) history of radio by subject.

SIEBERT, Frmp 8.; PrrEzson, THEODORE ;
and SOHRAMM, WILBUR. PFour Theo-
ries of the Pregs. Urbana, Ill., Univer.
sity of Ilinois Press, 1956,

An analysis of four dominant rationales that
bave been uged in varfous parts of the world

famely: (1) The Authoritariam, (3) Toe
Libertarian, (8) Oovlet-’romlnrhn. and (4)

SIEPMANN, CHARLES A. Radio’s Second
Chanoe. Boston, Mass., Little, Brown
and Co., 1946,

A critieal analysis of radio’s strength and

its weakness in the United States, with g
“Plan for the Future.”

The Radio Listener's Bin of
Rights. .

Details the Tesponsibdilities of the radio
listener to contribute his share of thought and
elorttovud&oMtofndlo“hth
Publie interegt”

651033—60—3

—

SIEPMANN, CHarLzs A. Radio, Tele-
vision, and Society. New York, Oxtord
Un}verslty Press, 1
A Dbistory of radio and television and g

study of their social and peychological effects
oD our tastes, opinions, and values.

Teledision and Bducation in the
United States. Paris, UNBS(CO, 1962.

Considers general educationa] aspects of
televigion, followed by a description and as-
sessment of what has been dooe fn countries
where there is television. Book includes ex-
amples of program experiments as wel) as
avallable evidence of effects of such programs.
Estimates equipment and operafing costs,

Television in the United States.
Paris, UNBSCO, 1952.

One in the UNESCO series, Press, Film,
and Radfo In the World Today. Considers

gives examples of program experiments and
evidence of the effects of such programas,

TV and Our 8chool Crisis. New
York, Dodd, Mead & Co., 1958
Discussion of the development of educa-

tional televigion, its application {n schools,
colleges, and universities, and reported re-

SMEAD, BLuer B Freedom of Speech dy
Radio and Television. Washington,
D.C., Public Affairs Press.

An evaluation of various aspects of pro-

&ram regulation. Covers the problems raised

by gambling, defamation, advertising prac-
tices, controversia) fssues, news, ete.

Advertising and Marketing. New York,
McGraw-Hil Book Co., Inc.,

The result of studies by the Coinmlmee on
Motivation Research Sponsored by the Adver.

to further scientific practices and promote
greater effectiveness in udnmdu.
SurTH, JEANETTE SAYRE, Qe Frixp-

ucn—Radto—Bmadouung ond Highey
Bduoation,

SMYTHE, Darras W. See PARKER—T)e
Television-Radio Audience and Reli-
gion,

See NAEB Monitoring Studies.

SoLaL, Luoren, See Tl-ou——qukuou
Jor Pregs, I'am. ond Radio,

]
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SOLOTAIRE, ROBERT SPENSER. How To
Get into Television. New York, 8heri-
dan House, 1957.

A gulde to careers in TV, advertising, man-
agement, writing, and acting. Bources of
further information in appendix.

Sexpox, Lesux.  Radéo Listening. Madl-

son, Wis, Joint Committee for Better

Listening, 1046.

AD aid for individual or group listeners to
evaluate radio programs.
RBditor News Letter. American
Council for Better Broadcasts, Madi-
son, Wis., 1053 to present.

Spot Radio Promotion Handdook. New
York, Standard Rate & Data Service,
Inc., 1949.

A handbook based on a first-hand study of
the practices, viewpoints, opinions, and ex-
perience of spot radio uses.

Sronson. All-Media Eveluation Study.
New York, Sponsor Services, Inc.

‘A detailed and amalytical appraisal of the
eight major advertising media.

Stendards of Prectios—Ses NAB®™

STanTON, FRANK. See LazAmsrzid—
Radio Research, 1941, and Radio Re-
search 1942-1948.

STASREFF. EnwaRp. See NAEB publica-
tions.

STEINBERG, CHARLES. The Mass Oom-
municators. New York, Harper &
Bros., 1838.

Discussion of public relations, public opin-
ion, and the mass media.

SusMEzs, Harison Born. 4 TAirty-year
History of Programs Carried on Na-
tional Radio Networks in the US.,
1926-1956. Columbus, Ohio State Uni-
versity, 1968.

Programs and ratings.

Swing, RAYMOND, ed. BSee This I Be-
lieve. ‘

Television. New York, The
Faught Co., 1049.

A report of a 10-month study of the pro's
and con's of television from a socio-economic
standpoint.

Television—A World SBurvey. UNESCO.

New,York, Columbia University Press.
1958. ‘ :

Detalls on the weridwide spread of televi-
slon,  based on information avallable during
the first quarter of 1988. Includes history
of television in different countries, its organi-
gation, finance, technleal facilities, and pres-
ent programing activities, as well as recep-
tion conditlons. :
Television Digest ond FM Reports.

Washington, D.C., 1519 Connecticut

Avenue, NW.

Weekly Dewsletters covering trends and
developments in television and FM radlo.
Editors also publish annual AM, FM, and
talevision directories, with addenda. .
TexeoN, FERNAND and SoLaL, LUCIEN.

Legislation for Press, Film, and Radio.

Paris, UNESCO, 1851

A comparative study of main types of regu-
lations governing the informatioa media.
One of the UNBSCO series.

This I Believe. Edited by Raymond
Swing. New York, 8imon & Schuster.
Inc., 1854
Contains statements of personal philoso-

pNuoflOOmmdvomlnmmllof

life, as requested by Edward R. Murrow.

Tiouson, CHamLEs A. H. Television
and Presidential Politics. Washing-
ton, D.C., The Brookings Institution,
February 1356. Lg

Covers the 1952 elections and pnﬁlu [
discussion of the problems im future v
political coverage.

TorLixais, Bramaiocx K Radio—Hox,
When, and WAy To Use It. New York,
National Publicity Council, 1947,

A manual derdgned to guide ;community
agencies |n planning effective uses of radio.
Teue, Hxaezar. Television Dictionary/

Handbook for Spomsors. New York.

Sponsor Services, Inc., 1865

Quick-reference book including more thau
z.zoom-mudmof-mnudm
developments in the medium; particularly
belpful to ad concerns, production firms, Iv
stations, and educators. oy
Tyrza, 1. KxrH. Bee RowLAND—CTri-

teria for Ohildrew’s Radio Progroms:.

UL, ARNoLD A. Small Stetion Manage-
ment and the Control of Radio Broad-
casting. Littauer Oenter, Harvard
University, 1048. '

A case study of the role of redio-station
management in the complex pattern of infiu-
mthtdvﬂohmmdm-
Preface by Dr. C. J. Friedrich. *© - . 2

; ¢
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UNESCO. Television: A World Survey.
Nee Television: A World Survey.

Sce SIEPMANN—Television in the
United Statea.

See N1coL, SHEA, Smuoxs. and
SiM—Canada's Farm Radio Forum.

——— 8ce CLaUSSE, Rookr—Kdwucation
- by Radio: 8chool Broadcasting.

See TERROU, FERNAND, and SoLar,
Lvciex—Legislation for Preass, Filen,
and Radio.

8ee MERCIER, CLAUDE— Lotw-Cost
Radio Reccption. '

Sce WiLLiaw, J. GrexreLL—Ka-
dio in Fundamental Education in ['n-
developed Areas.

8ee Press, Film, Radio—Reports
on the Facilities of Mass Communica-
'i(lﬂ—.]ml.

S8ee SIEPMANN—Telecision and
Education in the United States.

SHEA, ALBERT A. See Nr1coL—
(Canada’s Farm Radio Forum.

SiuMmons, G. J. P. See NicoL—
Canada’s Farm Raedio Forum.

Jonx—Canada's Farm Radio Forum.

—— Adult Education Groups and
Audio Visual Techniques. 1938.

Professional Association in the
Mass Media. Paris, UNESCO Division
of Free Flow of Information. 1959
A handbook of national and taternational

press, ilm, radio, and television organisations.

Covers origin and development and present-

day aims and activities of these groups in
many countries.

U'.8. GovErNMENT 'Purmto Orrice,

Washington, 25, D.C. ‘
Lists of publications dealing with various
Phases of radio, television, electronics, radar,

ete. ’

Variety Radio Directory. New York,
\'arlgty, Ine. 5

Tearbooks of information pertaiaing to
radio.

8iM, R. ALEx, ed. See NicoL, '
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Warrer, Juorth C. Radio, the Fifth
Kstate. Boston, Mass,, Houghton Mif-
fiin Co., 1948.

Written by one of radio's best-known
women, and designed as a text for students ;

sivés comprehensive analysis of radio as a
public service. .

Radio, the Fifth Estate. 24 ed.
Boston, Mass., Houghton MiMin Co.,
18350. ‘ ’
A revision, including some of the opera-

tions that harve undergone changes since re-
lease of the first edition.

WakNEs, HarrY P. ‘Radio and Televi-
sion Laww. Albany, N.Y., Matthew
Bender & Co., 1948.

A comprebensive reference book on ‘the
regulatory structure of radio amd television
law,

WARREN, FRANK. TV in Medical Bduca-
tion. Chicago, American Medical As-
sociation, 1953, "

Written for the doctor who may be called
upon to appear on television. Buggests ways
and means for choosing and presenting mate-
rial to best advantage.

WEILBACHER, WILLIAM M. 8ee Brown—
Advertising Media.

WHITE, DaviD M. See NArsicer—Intro-
duction to Mass Communiocations Re-
search.

WHITE, LLEWELLYN. The American
Radio. Chicago, University of Chicago:
Press, 1947.

A report on the broadcasting industry pre-

pared by the Commission on Freedom of the
Press. .

WaHrre, MELVIN R. Beginning Television
Production. Minneapolis, Minn., Bur-
gess Publishing Co., 1953.

An elementary manual for the student or

for the radio technician wishing to learn
something about television production.

WILLIAMS, ALBERT N. Listening. Den-
ver, Colo., University of Denver Press,
1948, -#
A collection of articles published in the

Saturday Review eof Litereturs while the

author was radio eolumnist, Articles are

priocipally an analysis of how the reader-
listener can achieve better lstening, not Just
hearing. , ' -
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WiLLIANS, J. GRENFELL Radio in Funda-
’nu‘ntal Bducation {m Undeveloped
Arcas. Parls, UNESCO. (8ales Agent
in U.8.—Columbia > University Press,
New York 27, N.X.)

- Another in a serles of studies on specific
prodlems of mass communication poloting up
the educational possibliities of radio in 16
underdeveloped arean from Algeria to the West
lodies

wWiLuans, W. E. Sce Hui—Radiv's
Listening (Groups.

WiLLis, Eocas E. Fouwdations in Broad-
casting. New York, Oxford University
Press, 1801.

A general history of rsdio and television

with specifics on techoiques of programing 8%

they relate to each medium. *

W18CONSIN  ABSOCIATION ror BrrTER
RADIO AND TELEVISION, 2548 Van Hlse,
Madison, Wia. Let’'s Learn To Listen.
1043.

A handbook for the radio listener designed
to stimulate readers to detect the difterence
between good and not-so-good programs.

WrTTENBERG, PHILIP. Dangcrovs Words.
New York, Columbia University I’ress,
1M47.

A gulde to the laws of libel.

worre, Cnanies HuiL, Moders Radio
Adrertising. New York, Funk & Wag-
nalls Co., 1049.
An account of radlo advertising history

with practical procedures for the agency repre-
sentative and the radio advertiser.

Program

ApaMs, Cuanrzs. Producing and Direct-
ing for Television. New York, Henry
Holt & Co., 1833
A guilde to many phases of television ; the

station, its facilities and personbel, 1ts equip-

ment, and the techniques of producing and
directing programs.

Axpensson, D. M. See DiMoxo—Radio

. . and Television Workshop Manual.

Barrisox, Joun H. Movies for TV. New
Yo;k. The Macmillan Co., 1850.

A gulde to the techniques and’ uses of
motion picture flms on television ; equipment
and its operation, program planning and pro-

Vodern Radiéo Advertising. 2d
ed., 1003. .

With an analysis of television advertisiog,
how to plan it, buy It write 1t, and test it

WoLskrxy, Roraxo E. Interpreting the
Church Through Press and Radio,
’hiladelpbla, Pa,, Muhlenberg Press,
1051.

An analysis, from a journalistic approach,
«f the Interpretation of the church through
prees and radlo.

——— Radio Listcaing. 1948

Ap ald for evaluating various types of pro-
srams, witiupecific suggestions for developing
discrimimation.

Can Radio Listcwing Be Taught?

1001.

A summary of reports by teachers concero-
lng their expertences in gulding young &tv
dents to become dlscriminating lsteners.

WryLE, MAX. Clear Chamaels. New York,

Funk & Wagnalls Co., 1833.

An attempt to appralse television and its
relation to American life, based oa the writer's
background of two decades as a radio-tele
vision writer, an advertislng executive, and
a college leader.

ZwosYK1N, V. K. : Rauneno, E. G.; and
Froay, L. E. Television in Science and
Industry. New York, John Wiley &
Sops, Inc., 1038
A technical survey of the various industrial

applications of TV and of the use of closed:

circult systems for scientfic ressarch, educa-
tion, commerce. and military situations. Is-
cludes detalls of the engineering of theee

systems. 3

Techniques

duction, colorgfilms and color TV, editing,
splicing, and froducdon of commercials.

BrckER, SAMUEL L., ond HARSHBARGER
H. CLAY. Televigion: Technigues for
Planning and Performance. New York,
Heary Holt & Co., 1058,

A thorough treatment of TV-production fun-
damentals, specifically desigued for class work
in a studio with real or mockup Camerss.

Ezxercises are presented with many bhelpful
aungauonl for stagiog TV shows.

BexpER, JaAMES F., comp. NBC andbook

of Pronunciation. New York, Fhomas
Y. Crowell Co., 1051, ‘

Y
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This 1a a 2d-edition gulde to correct stand-
ard omngndlﬂon for announcers.

Beavy, Evessrr C.  Let's Broadcast.
Minneapolis, Minn., The Northwestern
I'ress, 1948

-A textbook on the use of radio broadcasting
as an educstional tool In the secondary
schools, '

Berre, RuoY. Technigues of Telcrision
Prodvction. New York, McGraw-Hill
Rook Co., loc., 1833.

A practical gulde, Including descriptions of
~ulpment and materials for use in prodoctag
televislon programs, written by an experienced
1rrdocer and teacher

-——— and StasHrrr, Epwagkp. Tele-
rision Scripte. New York, A. A. Wyn,-
Inc., 1901.

Seripts for staging and w«tudy, covering
virtually every type of television ecript cur-
reotly preseated. Designed for the student,
director, and prodocer.

The Television Program. See
NTASHEYY.

Reooks, Wiriam P. Radio News Writ.
ing. New York, McGraw-Hill Book
Co, 104N,

A tertbook on writing mews for radlo, de-
sigued as a gulde for beginwers. Includes
examples of special techniques needed to ocon-
\ert press dispatches to pews on the alr. Ap-
tevdix lncludes news roundups and samples
of commentaries by well-known newsmen.

Bepwx, Dovawp E., and Joxks, Jonx
I'avL. Radio amnd Teclevision Netca.
New York, Rinehart and Co., Inc.
1034, .

A classroom textbook contalning 13 units,
each with an Introduction written by an ex-
pert ln the fleld, followed by practical exer-
cise materials. .

CaupeeLt, Lavrence R.; HeatH, HARRY
E.Jr.; and Jounson, Ray V. A Guide
to Radio-TV Writing. Auiex, Jowa.
Iowa State College Press, 1950.

A workbook-syllabus for teachers, students,
and professional workers interested In news,
#peclalized information, continuity, writing,
and surveys.
and Worsriky, Roraxp E.
Ncwsmen at Work. Cambridge, Mass.,
The Riverside Press, 1049,

A textbook for those wishing to gather and
write news for any medium of mass communi-
cation.

) i
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_ CBS  News Svarr. Televigion \mc

Reporting. New York, McGraw-Hill
Book Co., 1958

A compllation of (nformation based oo the
knowledge and years of practical experience
of many people in the fleld. A practical
bandbook for use In newsroom and classroom.

CHARNLEY, MITCRRIL V. News by Ra-
dio. New York, The Macmillan Co,,
1IMK.

\ !
A text describing the spectal practices, prig-

ciples, and characteristics of radio gews and

am evaluation of their effectiveness or fallure.

CHABE, GuLekRT. Music in Radio Hroad- ,
casling. New York, McGraw-Hiil
BRook Co., 1048,

A collection of articles oe the planaing,

prodaction, and broadcasting of music pro-
grams.

Cuester, GIRAUD and GargIBON, GamNET,
R. Radio Television—An Intro-
duction. New York, Appleton-Century-
Crofts, 1950.

A (extbook based oo the practical experl-
ence of the authore In teaching college radio

courses, research lo radlo, and professional
troadcasting. . .

Tclevision and Radio, 2d ed. New
York, Appleton-Century-Crofts, Inc,,
1056. ,

A comprehensive text on maay phases of
broadcasting. This revision containe changes
of content and emphasis to reflect develop-
ments in the feld, especially in educational
uses, TV production, and AMm.

Coronzix, RoBgeT 8. SKee Ku'nux—'
Your Career in Television.

CoLUMBIA BROADCASTING BysTEM. Kadio
“Alphabet: A Glossary of Radio Termns,
New York, Hastings House, 1946,

A list of radio and television terms and a
few pages of sign language.

CowoILL, RomMe. Pundamentals of Writ-
ing for Radio. New York, Rinebart
& Co., Inc., 1940, 5
An luteasive text stressing the importance

of a sound understanding of the broadcasting
medium in learning to write for radio.—Con-
talns abundance of illustrative material for
guidance ia writing, program planning, pro-
duction, and marketing.

-~ See Kmosou-—Broa(m“ug Tele-
vision and Radio and Radio Drama
Acting and Production.
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COoWGILL, RoME. See KruLsVITOH—Ra-
dio Drama Production.

CREWS, ALBERT. Radio Production Di-
recting. New York, Houghton Miffiin
Co., 1044.

The fifst textbook in a series resulting from
summer radio institutes launched coopera-
tively in 1941 by Northwestern University
and the National Broadcasting Company.
Written as a guide for professional training
for careers in radio broadcasting.

Professional Radio Writing.
New York, Houghton Miflin Co., 1940.
An analysis of radio writing for all types

of markets and listeners. A glossary of terms

and assignments for student practice are
,Included. 2

';CUBRAN, CHarLEs W. The Handbook of
TV and Film Technique. New York,
! Pellegrini & Cudahy, 1933.

i
‘

{ A nontechnical production guide for execu-

i tives. Glves basic facts about producing
! filme, including production costs; methods

and procedures, and a glossary of trade terms.

-+ Screen Writing and Production
Technigues. New X ork, Hastings
House, 1958.

———

A

A practical text covering radio-TV writing
opportunities, with helpful information on
how to prepare for work in this fleld. Bach
type of writing 1s discussed, and selected
examples are presented for study. HBxercises
are included for individual and group
practice.

FrexcH, FLorence F., LEVENSON, WIL-
LiaM B.; and ROCKWELL, Veea C.
Radio English. New York, McGraw-
Hill Book Co., Inc., 1962.

A high school and junlor college text for
radlo English and radio workshop groups.
Deals with various aspects of programing and
{ncludes a play for radio production. Part
V deals with television planning.

FUNT, ALLER. Bovesdropper at Large.

New York, Vanguard Press, 1952.

A behind-the-scenes account of the author’s
experiences In dealing with human npature
while producing the «Candid Camera" tele-
vision and “Candid Mike" radio series on the
air.

GARRISON, GARNET R. See CHESTER—
Radio and Television—An Introduc-
tion.

See - CresTER—Television and

A nontechnical handbook for TV, film, and “w Radio.

- tape, Part 1 deals with creating and devel-
oping the script; Part 11 deals with produc-
tion planning and actual staging procedure;
and Part 111 analyses the factors in produc-
tion cost.

Dinvoxp, S. A., and ANDERSSON, D. M.
Radio and Televizion Workashop Man-
wal. New York, Prentice-Hall, Inc,
1952,

A practical guide to creative radio and
television production, with emphasis on sim-

plified of programing for the small
station. 7]

= ee GouLp—Training the Local
Announcer.

Duerr, EpwiN. Radio and Television
Acting. New York, Rinebart & Co.,
Inc., 1950. ’

A general critique on acting as a profes-
ston, with procedures for the mechanics of
acting before a microphone or performirg be-
fore camem . ,'
Dumir, Epwarp 8. See Hmixvzxtr—-—The

Announcer’s Handbook. ) ;
FIELD, STANLEY. Television and Radio

Writing. Boston, Mass, Houghton

Mifiin Co., 1938.

Goutrp, S. B., and Dixonb, S. A. Train-
ing the Local Announcer. New York,
Longmans, Green & Co., Inc., 1950.

A practical text poiuting up the everyday
problems of the local announcer and his place

in the dally operation of a station and includ-
ing exercise material covering wide range of

_announcer's duties.

Gree~E, Roserr 8. Television Writing.
New York, Harper and Bros,, 1952.
A detailed guide to the new techniques of
writing for television based on extensive re-
search as well as on the author's experience

as a radio writer. Cougtains many script
samples with analysis of each.

Telcvision Writing: Theory and
Technique. New York, Harper and
Bros., 1936. Rev. ed.

Foreword by Robert Montgomery. A gen-
eral text covering many types of TV scripts

and the special problems they présent to the
writer. -

GreeT, W. Cuém. World Words: Rec-
ommended Pronunciations. New York,
Columbia University Press, 1044,

Gives pronunciations for about 10,000 names
and words in various. languages.
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HALAS, JOEN and MANvELL, RoeER. The
Technigue of Film Amimation. New
York, Hastings House Publishers, Inc.,
1959.

A “how to” treatment of the whole subject
of flm animation. Part I covers various
factors which govern animation ; part 1] the
many uses of animated materials; part III
the special case of the animated cartoon ;
part IV a varlety of other types and special-
purpose animations. [

HARSHBARGER, H. CLAY. See Blcm-
Television: Techniques for Planping
and Performasnce. !

HEATH, Baic. Writing for Telcvwon.
Los Angeles, Ammerican Book Institute,
1950. i

A textbook for the beginning television
writer with equally useful aids for tl‘e ad-

vanced student. |

Rev. ed., 1953. I

Rev. ed., 1954. Published by‘,'Horl-
zon Publications. !

HEATH, HaraY E., Jr. See CAMPBELL—
A Guide'to Radio-TV Writing.

HENNEKE, BEN G. The Radio Announcer's
Handbdook. New York, Rinehart & Co.,
Inc., 1948.

Designed to teagh h students the rudi-
ments of radie annguncing. Exercises are
included, along with hrm material.
and DuuMrT, Epwarp 8. ThAe An-

nouncer's Hawdbook. 2d ed. New

York, Rinebart & Co., Inc., 1959.

Copywork, exerch+. and drill provide a
varlety of sources of rehearsal material and
classroom practice. eneral text is brief.
HERMAN, LEWIs. Practical Manual of

Screen Playwriting. Cleveland, Ohlo,

and a

Co., 1048,

This manual contains 30 of the prineipal
foreign dialects of the various riational groups,
with charaeteriatic studies, speech peculiari-
tles, and examples of the ditlects In easlly
rendered phonetie monologs.

HERMAN, LEWISs. Monual of American
Dialects for Radio, 8tage, Soreen, and
Television. Chicago, Zif*-Davis Pub-
lishing Co., 1947.

An authentic soturce for the dialect enthusi-
ast. Contains 30 foreign dialects with charac-

ter studles, speech peculiarities, and etamples
of phonetic monologs.

Hoparp, WiLLIAM. The Television Man-
ual. New York, Farrar, Straus &
Young, Inc., 1953.

A guide to TV production and programing
for education, pubdlic affairs, and entertain-
ment. Explains many of the elements of pro-
gram formats and sources. Has chapter on
writing for television flms and on operatior
of educational television.

The Television Actor’s Manual,
New York, Appleton-Century-Cmfts,
1955.

Extensive advice to the television actor,
including job opportunities,

acting techniques, agent
tive publicity.

HorrMaAN, WiLLIaNM G., ond Rocxms,
"RaLrr L. Efective Radio Speaking.

New York, McGraw-Hill Book Co., 1944,

Under the headings Psychology, Strategy,
Organization, Language, Writing, and Reading
of a Radio Speech, practical pointers are given
to help overcome mike fright and add color
and: interest in the delivery of an effective
radio speech.

Horauine, BurtoN L. A Manual of Radio
News Writing. Milwaukee, Wis., The
Milwaukee Journal, 1947.

Discusses various types of radio news from
writing to editing.

Humeerl, RicHarD W, Television Pro-
graming and Production. New York,
Rinehart and Co., Inc., 1956, Rev. 8d
ed.

Appendix includes a complete shooting
seript of & TV drama, with director's cues
written In. Traces the growth of TV |a
America and Europe. Compares TV with
other media while Presenting a detalled ex-
planation of the nature of TV. programing,
camera lenses, and operating techniques,
theory of video skills, incorporation of audic
devices, and TV production theortes.

HUNTLEY, JOBN. &eo MAan.L—-]'
nigque of Film Musio.

HuToHINSON, TROMAS H. Here Is Te

'

vision—Your Window to the World.
New York, Hastings House, 1946,

selection, and effec-

Cw

|
|
|
|

tips on casting, .
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An account of television as it exists today,
with a forecast of developments to be ex-
pected. Revised 1948 : completely revised
19560.

Hyog, STuaRT W. Television and Radio
Announoing. Boston, Mass, Hough-
ton Mifiin Co., 1959.

A compilation of material from the various
subjects required of the announcer. Sections
on foreign pronunciations, technical aspects
of radlo-TV. international phonetic alphabet,
and practice materia) for all types of announc-
ing assignments. Glossary.

JoELs, MerriLL H. Acting Is A Business.
New York, Hastings House, 1985.
A semi-autoblographical guidebook on how
to get into radio and television as an actor.

Includes a liat of sources and services in New
York City.

JorNsoN, RaY V. 8ee CaMPBELL—A
Guide to Radio-TV Writing.

JonEs, JoHN PAUL. See BRowN—Radio
and Telcvision News.

KAurMaAN, WiLLiaM I, and OoLopzIN,
RoeerT. Your Career in Television.
New York, Merlin Press, 1950.

An appraisal of job possibilities in televi-
sion along with suggestions on choosing 8
eareer as an actor, director, or other activity
in the television fleld.

KAUFMAN, WiLLIAM I, ed. How To
Write for Television. New York,
Hastings House, 1955.

A collection of short articles by 10 success-
ful writers and script editors, giving specific
advice on what it takes to create saleable
scripts.

How To Direct for Television.

New York, Hastings House, 1835

Information and advice on the director’s
problems as prepared by some of the best-
known directors and producers.

How To Announce for Radio and
Television. New York, Hastings
House, 1956.

A collection of short articles by well-known
broadcasters. Offers advice on opportunities
in the field and on how to prepare for special
types of announcing careers.

KxirH, ALice. How To Speak and Write

for Radio. New York, Harper & Bros.,
1944.

‘A reference manual contalning snggested

“ghort-cut” methods of acquiring an effective

radio volce. Also contains a number of model
scripts.

The Miorophone and You. New
York, Hastings House, 1955.

A handbook on how to speak and write for
television and radio.

Kinosos. WALTER K., CowerLL, RoME,

 and LEvY, RALPH. Broadoasting Tele-
vision and Radio. New York, Pren-
tice-Hall, Inc., 1955.

Gives how-to techniques of writing, direct-
ing, and acting, plus a behind-the-scenes sur-
vey of the radio-television industry.

Radio Drama Acting and Produc-
New York,. Prentice-Hall, Inc.,

tion.
1950.

A new edition of the handbook described
above, with an added text on the fundamentals
of radio acting and exercise material. ¢

KRULEVITOH, WALTER, ond COWGILL,
RoME. Radio Draoma Production.
New York, Rinehart & Co., 1846.

A handbook for the average classroom
workshop, glving background of produetion
theory. Contalns scripts with exercises for
developing skill in elements of radio drama
production.

LA Prapc, ErNesT. Broadoasting Music.
New York, Rinehart & Co., 1947.

An explanation of the entire process of
broadcasting music, from the planning of the
program to Its production in the studio.
LAWTON, SHERMAN P. See EwBANK—

Broadcasting: Radio and Television.

LEVENSON, WiLLIAM B. 8ee FRENOH—
Radio English.

LevY, Rapii. See Kixasox—Broadcast-
ing Television and Radio.

McCANDLESS, STANLEY. Syllabus of Stage
Lighting, A. New Haven, Conn.,, Whit-
lock’s, Ine., 1953.

The eighth edition of a text written pri-
marlly for the teacher. ‘

MACKEY, Davip R. Drama on the Afr.
New York, Prentice-Hall, Inc., 1851.

A text which integrates the three main
facets of radio dramatic presentation—script,
production, and acting—with emphasis on act-
ing. Includes 4 complete scripts and 20
scenes for exercise.

MaxveLL, RoGceR. See Haras—The Tech-
nique of Film Animation.
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MANvVELL, RoGER, and HuNTLXY, JOoHN.
Teoknigue of Film Music. New York,
Hastings House.

This definitive work presents the know-how
of experts from leading film production
centers in Great Britain and the United
States.

MossE, BASKETT. Radio News Handbook,
Evanston, Ill., Medill School of Jour-
nalism, Northwestern Uniyersity, 1947.
A guide tn the preparation and production

of news programs with added information on

radio sign language, glosrary of radio terms,
and a sample script.

and WHITING, FRrED, eds. Televi-

siom News Handbook. Evanston, I,

Northwestern University Press, 1953.

A gulde for the professional newsman as
well as for the television journalism student.
Contains excerpts from talks by leading tele-
vision newsmen as presented at the first na-
tional television news seminar at Northwest-
ern University.

McMABAN, HarrY W. The Television
Commercial, New York, Hastings
House, 1957.

The fundamentals for effective utilisation
of TV as a sales medium, plus detatled chap-
ters covering aspects of production of TV com-
mercials, with step-by-step explanations and
advice on how to reduce costs.

TV Tape Commercials. New York,

Hastings House, 1960,

An {llustrated handbook, which explains
aspects of TV tape production and how this
method ean be used to combine the best of
live and flm-TV techniques.

Television Production. New York,

Hastings House, 1957.

A handbook of TV production fundamentals,
prerented fn a how-to-do-it framework. Em-
phasizes artistic quality in varfous produc-
tion situations. Illustrated.

NrEDLEMAN, Moriss H. A Manual of
Pronunciation. New York, Barnes &
Noble, Inc., 1049.

Lists about 5,800 “everyday words selected
A% commoaly mispronounced.” The unique
feature is that three systems of notation are
used—the simplified, the diacritieal, and the
phonette,

O'MEaRa, Oaxsory. Television Program
Production. New York, The Romald
Press Co., 1965.

851023—60——¢
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planning a
television program writing or

A manual designed for those
career {n
production.

PENNELL, ELLEN. Women on TV. Min-
neapolis, Minn., Burgess Publishing
Co., 1954.

Designed to inform the student and her
teacher about opportunities for women in tele-

vision, as well as to provide detailed hints
on planning programs for home audiences.

PooLE, Ly~y, Today's 8cience and You.
New York, Whittlesey House-McGraw
Hill, 1952.

A popularized version of some of the most
recent conqQuests of science. Includes high-
lights of science featured on the author's

series of television Programs, the Johns Hop-
kins Science Review.

Bcience Via Television. Balti-
 more, AMd., The Johns Hopkins Press,
1950, :

A factual step-by-step outline of methods

and procedures from the stage of the program
idea untfl it goes on the alr.

RoBEeT8s, EbdWward BARRY. Television
Writing and Selling. Boston, ‘Mags.,
The Writer, Inc., Pub., 1960. 84 ed.
This revision offers detailed information on

actual techniques, many selections for study

and analysis, and o thorough guide to the
successive stepe of adaptation for TV. Con-

tains advice and many heipful facts for the
TV writer.

RoCKWELL, VEra : C.

8ee FRENCH—
Radio English. | -

j
Roorms, RaLPH. BSee hqrnun—ﬂl[eo-
tive Radio Bpeaking. i

RovaL, Jonn F. Televidion Production
Problems. New York, 'McGraw-Hill
Book Co., 1948.

Complled from a series of 11 |lectures by

NBC television personnel in a cou. given by
Columbia University and NBC.

ScrTEL, IRVING. How To W. e Televi-
sion Comedy. Boston, 88., The
Writer, Inc., 1958, °

Deﬂmtymot'rv»md: nd what it

takes to write them: How to te jokes;
making people laugh; sags and racterisa-
tions; dramatic comedy; hints selling TV

scripts. .

]

1




20 RADIO AND
SHALLET, MARGUERITE. See’ HERMAN—
Manual of Foreign Dialects.

SrLLER, Bos, TERKEL, HaL, and WHITE,
Tep. Television and Radio News.
New York, The Macmillan Co., 1960.

Written particularly for the broadcasting
journalist, the book contains basic informa-
tion on procedures for gathering, writing, and
presenting news on radio and television.

SKILBECK, O8SWALD. ABC of Film and
TV Working Terms. New York, Hast-
ings House, Pub., Inc., 1960.

A @ictionary explaining the working words
used in British film and TV studios.

SNYDER, Ross.—8e¢e PARKER—Religions
Radio: What To Do and How.

STASHEFF, EDWARD, and BreTs, RUDY.
The Television Program. New York,
A. A. Wyn, Inc,, 1851.

A guide to writing, directing, and produc-
ing television programs. Contains photo-
graphs, diagrams, charts, and actual direc-
tors’ scripts of outstanding programs.

Television Program, The.

New York, Hill and Wang, 19568 Rev.

Writing, direction, and production of the
TV program Are treated in great detail Il-
Justrations and dlagrams. An extensive “how
to do it" reference source for various phuses
of TV programing.

_-——Tmudonmu—-ﬂoom

TerxeL, HAL BSee S zs—Television
and Radio News.

e ——

" TopiN, RIOHARD L. New Btyles Book.

New York, American Broadcasting Co.,

Inc., 1946.

A few do's and don'ts on radio news writ-
ing and some specific word styles.

ToorLxy, HOWARD. The Television Work-
shop. Minneapolis, Minn.,, Northwest
Press, 1938.

Written to acqualnt the actor or actress
with a few working tools of TV. Sample
scripts. Glossary.

TusnsuLL, RoBERT B. Radio and Televi-
sion Sound Effects. New York, Rine-
hart & Co., Inc, 19561,

A comprehensive analysis of the part that
sound plays ip the radio and television drama,
bow it 1 affected by writing and production,

~nul.»-owfm«m»olm-loftlultnnd

technician.

TELEVISION

Wape, RosEst J. Designing for TV.
New York, Pelligrini and Cudahy,
1952.

A book on art and design in television stag-
ing, written expressly for the graphic artist,
craftsman, or production designer.

Staging TV Programs ond Com-
ymercials. New York, Hastings House,
1954.

A handbook on how to plan and execute
television sets, props, and production facill-
tl‘u. Includes suggestions for relating stage—
craft experience to Tv.

Wakes, E. JERST. Religions Brosd-
casting: A Manual of Techniques.
washington, D.C., National Assocla-
tion of Broadcasters, 1045.

& gulde for those who prepare and present ’

religious programs.

WaRgeN, CaBL NeLson. Radio News
Writing and Editing. New York, Har-
per & Bros,, 1947.

Text with diagrammatic {llustrations to
cover the various phases of radio news work.
Weiss, MARGARET R. The TV Writer's

Guide. New York, Pellegrini and Cud-

ahy, 1052

A handbook showing basic writing tech-
niques, with suggestions for the preparation
of professional scripts. and for their protec-
tion and marketing.

WHITE, MELVIN RBR. Beginning Radio
Production. Minneapolls, Mion., The
Northwestern Press, 1950.

{ly to develop basic knowledge and skills es-

sential to the radio worker.

————— Miorophone Technique for Radio
Actors. Minneapolis, Minn.,, North-
western Press, 1900.

A brief and elemestary handbook for the
beginning radio actor.

warre, Paur W. News on the Afr.
New York, Harcourt, Brace & Oo,
1047.

Annulydlo!wpthulundwm-
ration for broadcasting by one of radie’s
well-known Dews writers.

WhrTE, TED. Bee srLLza—Television and

Radio News.

WHITING, FRED. 8ee Moeen—-'rowm
News Handbook.
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Wiy, Max. Radio Wrmqg. New

York, Rinehart & Co., Inc., 1941,

Deals with various types of scripts.. In-
cludes writing exercises and several chapters
and analyses of students’ work which should
be valuable for the néw radio writer.

Radio and Television Writing,
New York, Rinehart & Co., Inc., 1950.

An expanded revision of Mr. Wiley's first
edition ; written in terms of developments in
audience preferences and in techniques,

WoOLSELEY, RoLAND E. Sce CA;IPBH.L-—
Newsmen at Work.

YOAREM, LoOLA Gomikr, ed. TV and
8creen Writing. . Berkeley, Calif., Uni-
versity of California Press, 1958.

Seventeen members of Writers Guild of
America discuss screen writing : adaptation,
western, comedy, religious, science fiction, ete.
Glossary.

Educational Uses

AARNES, HALE, and CHRISTIANSEN, KEN-
NETH ; eds. Prodlems in College Radio.
Columbia, Mo., Stephens College, 1948.
Proceedings of the 1946 Conference on Col-

lege Radio, held at Stephens College. Con-

tains speeches dealing with the radio curricu-
lum, careers, etec. -

Avaus, JorN O.; CarrenTen, C. R.; ond
SurTH, DoroTHY R., eds. College
Teaohing by Television. Report on a
conference on Teaching by TV in col-
leges and universities, 1957.

Report on proceedings covering an appraisal
of televised instruction: evaluation, motiva-
tion of students, practical problems, educa-
tional philosophy of television. Includes sup-
plemental papers. :

Apxins, EowiN P., ed. Television in
Teacher Education. Washington, D.O.,
American Association of Colleges for
Teacher Bducation, 1960.

A report on the possibilities of using TV

in teacher education, in colleges, and in pud-
lie schools.

Baney, K. V. The Listehing Sohools.
London, British Broadcasting Corpo-
ration, 1957.
Anmbtlohhtorynndomnmuonot

the BBC’s school programs, and an acecount of
school broadeasting in Britain today.

BrovrzicK, GemTRUDE G. Directory of
College Oowrses in Radio and Telo-
vision. Washingtom, U.8. Office of Bd-
ucation, 1950-60.

A mimeographed list of colleges reporting
courses in radio and television, with special
du!;mtloutorthonotcﬂn‘dwlneo--
munications. Names of instructors in charge
included,

BRODERICK, GERTRUDE G. Eduosiional
Television. Local Program Survey,
1962-563. Washington, D.C., National
Association of Radio-Television Broad-
casters.

A survey report on the extent to which
schools and colleges were presenting tele-
vision programs on local commerecial and ed-
ucational stations.

FM for Education, S8ee DUNHAM.

BrowN, JaMES W.; Lzwis, RICHARD B.;
and HARCLAROAD, Frep F. Audio-Visual
Instructional Materials Manual. New
York, McGraw-Hill Book Co., 1960.
Emphasis 1s on interrelated uses of all in-

structional materials. Presents details, ex-
amples, and suggestions for utilisation of
audiovisual teaching aids. Covers selection
and use of ready-made materials and the ere-
ation of instructional materials. Discusses
radio and TV. :

OALLARAN, JENNIE WAUGH. Radio Work-
shop for Children. gew York, Mc-
Graw-Hill Book Co. 1948.

A workshop text designed to prepare stu-
dents to enter educational radio either as

teachers in school workshops or as radio-
station personnel.

Television in School, College, and
Community. New York, McGraw-Hill
Book Co., 1958.

A survey of the fleld of educational telo-
vision. Contains an extensive bibliography
and a dozen production scripts from various
sources in the fleld.

OaxPENTER, O. R. See ApaMs—College
Teaching dy Television.

Craxnprze, ANNA C., and OrrHIR, InzNe
F. Audio-Visual Teohnigues. New
York, Noble and Noble, 1948.
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For persons interested in the enrichment
of teaching through the use of audiovisual
alds. Contains many how-to directions and
suggestions for radio and television program-
ing.

CHRISTIANBEN, KENNETH. See AARNES—
Problems in College Radio.

COOPER, ISABELLE M. Bibliography on
Educational Broadcasting.  Chicago,
The University of Chicago Press, 1042.

A bibliography on the historical, technical,
and educational fields of broadcasting.

Couxcit oF CHIEF State ScHooL OFFI-
cERs. Purchase Guide for Programs
in Science, Mathematics, Modern For-
cign Languagcs. Washington, D.C.,
The Council. 1959

A guide to economical purchase of materials
and cquipment in these areas.

DexT, ELLSWORTH C. The Audio-Visual
Handbook. Chicago, Soclety for Vis-
ual Education, 1049.

A hanpdbook of {nformation for those inter-
ested in using audiovisual teaching materials.
Published first in 1984; this is the sixth
edition.

DievzelpE, HENRL Teaching TArough
Television. Paris, Organization for
Furopean Economic Co-Operation, Of-
fice for Scientific and Technical Per-
sonnel. 1960.

A report op current use of TV in Western
European schools, and ap examination of pos
sibilities for using the medium to meet critical
peeds in science teaching.

DuNHAM, FRANKLIN. Educational Tele-

guide, Washington, D.C., 1859.

References for education by television.

and LOWDERMILK, RoNaLp R.
Television in Our Schools, Washington,
U.S. Government Printing Office, 1958.

A brief analysis of television's role in edu-
cation, with {llustrations of some of the cur-
rent uses of the medium by schools.

— _  Beooemick, Gmzmeunr G. and
LowDERMILK, RoNaLD RB. FM for Bdy-
cation. Washington, U.S8. Government
Printing Office, 1848. 2d ed.

Designed to inform educators and school
board members of the potential educational
tacilities of the specially reserved FM radio
channels. %

CuMMING, WILLIAM K. This Is Eduos-
tional Television. Ann Arbor, Mich,
Pdwards Bros., Inc., 1964.

A compilation of experiences reported 1o
selected centers throughout the United States,
with interpretations and conclusions by the
author. :

CYPHER, IRENE F. See CHANDLER—
Audio-Visual Technigques.

DALE, EDGAR. Audio-Visual Methods in
Tcaching. New York, The Dryden
Press, Inc., 1847.

A basic text on methods, with brief refer-
encen to radlo.

— —-2ded., 1964

Complete rewrite of first edition presenting
author's rethinking of fleld of audiovisual in-
struction. Contains seversl new chapters, in-
cluding one on educational television.

DavipsoN, RAYMOND L. See HOLLAND—
Audio-Visual Materials and Devioes,
Rev. ed.

ErixsoN, CARLTON W. Administering
Audio-Visual Servioes, New York, Mac-
\Millan, 1959.

A presentation of the administrative organ-
isation and procedures for an effective and
eficient audiovisual service.

EbptcaTors PROGRESS Seavice. Randolpb,
Wis., publishers of annual “Guide to
Free Films,” wGuide to Free Film-
strips,” “Guide to Free Tapes, Boripts
and Transcriptions,” and “Guide to
Frece Curriculum Materials.”

FepeRAL RADIO BoucaTioN COMMITTEE.
Washington, D.C., U.8. Office of Bdu-

cation.

Criteria for Ohildren's Radio Pro-
gramas.

Designed as guide to script writers, parents,
teachers, broadcasters, and others concerned
with programs for children.

How To Judge o School Broadoa. -

A manual for teachers and broadcasters
on techniques by which they may quickly judge
the educational effectiveness of programs in-
tended for use in schools.

: Radiéo in the Schools of OMo.

Report of an experiment in schoolwide
listening and its effect on teachers and
students.

School-Wide Use of Radio.
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A SELECTED

A detatled evaluation of 1 year's school-
wide use of an “American School of ‘the Afe”
series.

Suggested Standards for College
Courses in Radlo«broadoaaﬁno, 1045.

Designed to gulde colleges in establishing
radio courses.

FoSTER, OWEN I, ed. Using Audio-Visual
Materials in the Blomentary Classroom.
Indiana Department Public Instruc-
tion, 1959,

A guide to techniques for effective utiliza.-

tion of audiovisua) materfal. Iucludes de-
talled let of sources and bibliography.

FRENCH, FrorENcE F., LEvENsoN, WrL-
LIAM B., and RocxwrLL, Vera C. Ra-
dio Bnglish.

FRrosT, Epa. SKee WATKINS—Y our Speech
and Mine.

HalLas, Jony, ed. {nternational Api.
mated  Film, New York, Hastings
House, 1959.

Covers aspects of the animated film : histori-
enl development. esthetic principles of voice,
effects, musie, color, public relations, advertis-
ing. and entertainment uses. Special types of
aulmation are shown and discussed. Contains
section on the educational applications of
animation.

-

HaNsoN, GErTIE, See WITTIOH— Educa-

tors’ Progress Servi oe.
»

HarcLeroAD, Frep F. See Brown—
Audio-Visual Instructional Materials

Manual, . ,

HaRTiLEY, WiLL1ANM H. A Guide to Audio-
Visual Materials Jor Elementary School
Social Studies, Brooklyn, N.Y., Ram-
bler Press, 1950.

A compllation of selected teaching materials
witbin the realm of and important to ele-
mentary school classes in social studies.

HarTNELL, Horace C. See NorLAND—

Andio-Visual Materials ang Devices,
Rev. ed.

Hot..axp, BENJAMIN FRANKLIX ; HaRrT-
NELL, HORACE C., and DAvIDSON, RaYy-
MoNDp L. Audio-Visual Materials and
Devices, Rev. ed, Lubbock, Tex., 1938.

A manual of audiovisua) materials and de-
vices, their Construction and operation, and
: ciples of classroom utilization. Part I,
audio equipment and materials;: part II, gtill
Projection ; part III, motion picture projec-
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tion; and part IV, bullding facflities for
audiovisual teaching.

‘ILLINOI8, UNIVERSITY oOF, Toward More
Effective Educational TV, Urbana, II1.,
1058,

A pilot study of the effects of commercial
TV on the verbal behaviors of preschool chil-
dren. Bibliography.

JoINT CounciL ox EpUCATIONAL TELE-
VIBION. Four Ycars of Progress in Ed-
Hcational  Television. Washington,
D.C.. the Council, 1938,

A report covering the present and potential
development of educational TV stations,
sources of financial support, alds to Increased -
publie understanding of efforts, and details
of program development.

KiINDER, JauEs 8. Awudio-Visual Vateri-
als and Techmiques. New York, Amer-
fcan Book Co., 1950.

A comprehensive treatise on the value of
the new instructional materials, with sugges-
tions for making learning more meaningful
through the use of various types of visual and
auditory mategial.

Awdio-Visual Materials and Tech-
niques, 24 ed., New York, American
Book Co., 1959.

For students in teacher-education courses,
teachers in service, and audiovisual directors.
Revised and extended second edition includes
radio, TV, and new recording information,
Vocabulary, projects, and sources of material
are listed after each chapter.

and McCLusky, F. Dgax. The
Audio-Visual Reader. Dubuque, Iowa,
William C. Brown Co., 1954,

A collection of 200 articles written by emi-

oent specialists in the field of audiovisual
instruction : radio and TV.

Kterz, Fowix BERNARD. Pioneering in
Educational TV, Iowa City, 1939,

Covers the perlod 1982-39. A documen-
tary presentation of early experimnents.

LEF8TMA, RoOBERT. Audio-Visual Materi-
als for Teaching Reading. Ann Arbor,
Mich., Slater’s Book Store, Inc., 1954.

A comprehensive listing of fiims, filmstrips,
slides, flat pictures, recordings, and special
Commercially available devices for use in
teaching reading.

Lre, Roserr H. See SxorNIA—Creative
Broadcasting.
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LEONARD, J. PaUL. See \oe1L—Founda-
tions for Teacher Edwcation in Audio-
Visual Instruction.

1.EVENSON, wiiiaM B Teaching
Through Radio. New York, Rinebart
and Co., Inc,, 1040.

Has a twofold purpose : The {mprovement
of school broadcasting and the encourage:
ment of more effective use of educational
radlo programe. Written by the former ai-
rector of Cleveland’s school-owned radlo sta-
tton WBOBE. Concerns the techniques and
basic information peeded by teachers and
school administrators in a variety of sitoa-
tions. Contains scripts, aids to utilisation,
and program schedules.

, FRENCH, FLorENCE F., and ROCK-
wEL VERA C.  Radio English.

__—— and STABHEFF, EDW ARD. Teach-
ing Through Radio and Television.
New York, Ripehart and Co., 1952.

A revision of Levenson's Teaching Through
Radio, with new material dealing with
television.

LEw1s, PBILIP. Educational Telcvision
Guidebook. New York, McGraw-Hill
Book Co.. Inc., 1060.

Under the sponsorship of the Electronic
Industries Association, the Guidebook was
prepared to assist In answering frequently
recurring questions concerning proper plan-
ning and designing for school use of television,
along with pertinent information about equip-
ment.

1.ew1s, RICHARD B. See Brow x—Audio-
Visual Instructional Materials Manual.

LowpreMnk, R. R Television in Our
Schools. See DUNHAM.

FM for Education. See DUNHAM.

LUMSDAINE, ARTHUB A., MaYy, MARK A.,
and others. Learning From Filmae.
\ew Haven, Conn, vale University
Press, 1958,

A report on the Yale Motion Picture Re-
search Project, 1946 to present. Part I:
Acquisition of kpowledge from fims ; part 11
Effects of films on subsequent learning activi-
ties ; part I1I: Evaluating instructional Slms ;
part 1V : Use and potential of teaching films.
Ilustrated. Bibliography.

MACLATCHY, JosepHINE, ed. Education
on the Air. Columbus, Oblo State Uni-
versity, 1930 to 1948. (B8ee OL8ON for
snbsequent jssues.)

I oottt

Yearbook containing proceedings of the ln-
stitute for Education by Radlo. Some of the
topics discussed are: Organisation and ad-
ministration of education by radio, the radlo
{n educational {nstitutions, schools of the air,
college radio stations and their activities,
technical aspects of radlo, educational tech-
niques in broadcasting, and research in radio
education.

MAY, MARK A. and others. Bes LoMs-
pAINE— Learning Jrom Fdmas.

McCLUSKY, F. DEaN. Audio-Visual
Teaching Technigues. Dubuque, lowa,
william C. Brown Co., 1949.

For the student of education, outlinimg
principles which underlie the uee of audio-
visual materiale {n teaching. Contains &e-
lected st of films, slides, recordings, etc.
Publisrhed originally in 1940.

The Audio-Visual Bibliography.
Dubuque, lIowa, William C. Brown Co..
1950.

A comprehensive bibliograpby giving in

elght major sections short annotations oD the
Jiterature on audio-visual {nstruction.

see¢ Kinpes—The Audio-Visual
Reader.

McKowN, HARBY G., and ROBERTS, ALVIN
B. Audio-Viswal Aids to Instruction,
24 ed. New York, 1949.

An encyclopedic text and practical hand-
book showing teacher and administrator bow
to select, organize, and utilise all types of
audio-visual aids, 1o all subjects and at all
Jevels through high school.

AM1NNESOTA UNIVERSITY CoL1EGE OF EDU-
cATIOR. Closed Circuit TV éin Teachcr
Bducation, 24 ed. Minneapolis, Minp..
University of \Minnesota, 1957.

A report on the progress of investigations
into television at the College of Bducation.
Includes case studies of demonstrations, report
on use of closed circuit television for classroom

observation, in-service training, and direct
teaching. %

NATIONAL EDUCATION AssociaTioN, DE-
PARTMENT OF AvUup10-VIBUAL INBTRLC-
110N. Television in Instruction: An
Apprateal. Washington, D.C., the As
sociation, 1938.

Discussion of TV's role iIn instruction and
ip teacher education.
L]

Interaction in Learning: Implica-
tions for Television. washington, D.C.
The Association, 1960.

—
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A definition of interaction and a discussion
of current applications of TV In this area.

Opportunitics  for Leaming :
Guidelines for Telecvision. Washing-
ton, D.C,, The Association, 1960.

Part 1 presents the basic framework, Part

I1 a discussion by many educational TV

lraders. and Part 1]l suggestions for the
future.

NatioNaL EpucaTionNar TELEVISION AND
Rablo CENTER.  1959-Year of Progress.
Ann Arbor, Mich., 1959.

%

A report on the varied activities of the
Center during 1989.

NEW YORK ACADEMY OF MEDICINE. Radio
in  Health Education, New York,
Columbia University Press, 1945.

A critical study by the' Academy of Medi-
vine of the use of radio in health education.

I'resents a series of talks by medical men and

professional radio people at an Academy con-
ference on radio in health education.

U'BRIEN, MAE. Children's Reactions to
Radio Adaptations of Juvenile Books.
New York, Columbia University Press,
1050.

Report of a study to determine the reactions
«f children to radjo programs designed for
their listening, to make thelr reactions more
directly available to producers, ard to suggest

wars of making programs more widely useful
to schools,

LsoN, O. Jok, ed. Eduocation on the Aiy.
Columbus, Ohjo State University, 1949
o 1952 (8ec MacLatchy for previous
issues. )

Yearbook of proceedings of annual Jnstitute
for Education by Radio-Television.

RoBERTS, ALVIN B. See McKowx—
Audio-Visual Aids to Instruction.

RoCKWELL, VERa C.; FrENncEH, FLorENCE
F.; and LevENsoN, WoLLIAM B. Radio
English,

Ruarx, Humay, Q. Jr., ed. The Audio-
Visual Bouwipment Directory, 4th ed.
Fairfax, Va., National Audio-Visual
Association, Inc., 1968.

A gulde to current models of audiovisual
&quipment.

SCHULLER, CHARLES F., ed. The School
Administrator and His Adudio-Visual
Program. Washington, D.C., Depart-
ment of Audfo-Visual Instruction, Na-
tional Bducation Associatien, 1964

A coordinated source of information for
school administrators on characteristics and
requirements of an effective audiovisual pro-
gram.  Yearbook of Department of Audio-
Visual Instruction, NEA.

dee WITTICH—Awdio-Viswal Ma-
terials, 2d ed.

8ee WITTICH—A udio-Viswal Mate-
rials—TAeir Nature and Use.
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