ASPEN’S GLOBAL 100:
Beyond Grey Pinstripes 2009-2010




BEYOND GREY PINSTRIPES is a research survey and alternative ranking of business schools that
spotlights innovative full-time MBA programs leading the way in integrating social and environmental
stewardship into their curriculum and scholarly research. These schools are preparing today’s students—
tomorrow’s leaders—for future market realities by equipping them with the social, environmental and
economic perspectives required for business success in a competitive and fast changing global economy.

This ranking is the result of over 18 months of rigorous research—designing the survey, outreach to MBA

programs around the world, data collection and analysis—looking at how well MBA programs incorporate
social, environmental and ethical issues into the training of future business executives. Approximately 80,000
pages of data were collected from 149 participating schools. These data are thoroughly reviewed to determine
the Aspen 100. Whatever their rank, all Beyond Grey Pinstripes schools are trailblazers in this arena.
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QUICK FACTS AND TRENDS

B 63% of this survey cycle's 149 participating schools are located in the United States, the remaining 37% are located in 24 countries, from South Korea to Venezuela,

from Australia to Finland.

B The percentage of schools surveyed thal require students to take a course dedicated to business and sociely issues has increased dramatically over time, but at a
slowing rate: 34% in 2001; 45% in 2003; 54% in 2008; 63% in 2007; 68% in 2009,

B Since the last survey in 2007, the number of elective courses submitted per school that contain some degree of sociallenvironmental content has increased on aver-
age by 129, or nearly two classes per schoal,

B Many more facts and trends are available al:



PROGRAMS WERE ASSESSED IN FOUR AREAS:

AVAILABILTY DF RELEVANT COURSES counts the number of courses offered that contain social, environmental or ethical content. How
much opportunity do students have to take courses with this content?

STUDENT EXPOSURE measures teaching hours and student enrollment in these courses. To what extent are students actually

exposed to such content?

RELEVANT COURSES ON FOR-PROFIT IMPACT considers the number of courses that specifically address the intersection of social
impact management with mainstream, for-profit business. Do any of the courses being taught on eampus explicitly disouss
how business can be an engine for improving social and environmental conditions?

FACULTY RESEARCH counts the number of scholarly articles containing some degree of social, environmental or ethical content
being published in peer-reviewed, business journals, To what extent do professors on eampus explore these issues in their

own research?

Please visit www.BeyondGreyPinstripes.org for more information about our methodology.
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57 Arizona State (W.P. Carey) UsSA 73 46 103 12 B Massachusetts Institute of Tech. (Sloan}
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§ UC Berkeley (Haas) 5 Griffith Business School 5 Motre Dame {Mm'ia_:lmafl § Nottingham University
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The Aspen Institute Center for Business Education (Aspen CBE) equips business leaders for the
21st century with the vision and knowledge to integrate corporate profitability and social value. We
help business educators incorporate issues of social and environmental stewardship into teaching
and research by offering targeted resources, networks and a platform to share cutting edge
practice among peers.

As part of the Aspen Institute Business and Society Program, Aspen CEE maintains close ties
with over 150 MEBA programs in 28 countries. Our websites draw over 100,000 visits monthly and
our events and networks attract over 1,000 participants each year.

The Aspen Institute mission is twofold: to foster values-based leadership, encouraging individuals
to reflect on the ideals and ideas that define a good society, and to provide a neutral and balanced
venue for discussing and acting on critical issues,

About the cover:

Using the online service Wordle, the cover image is a graphic representation of the titles of each of
the 5.500+ courses reviewed in the 2009-2010 survey. Generally speaking, the relative size of each
word reflects how frequently the word appeared in the data set.
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Beyond Grey Pinstripes is a program of Aspen CBE.
For information on other Aspen CBE programs and events, visit our website:

www.aspenCBE.org



