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How To Tell Your Literacy Stories through Radio

by Michael Martini

WVXU, Cincinnati, Ohio

Paper presented at the Telling Our Stories Through Media Seminar at the Spring Meeting

of the National Council of Teachers of English, March 5, 1999

The first thing I recommend is examine your idea closely and decide which medium would

best tell the story.

Keep in mind that radio is not a visual medium ... if your story idea is visual you might

want to word your proposal differently when pursuing radio coverage... Similarly, some

stories work exceptionally well on radio-possibly better than in the visual mediums. I

recall doing a story at Wyoming High School on this method of teaching harp music to

non-music students ... it turned out very well, I thought..
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Radio audiences are different too ... where newspaper or television has, usually, one very

good opportunity to make your story available, radio listeners are more hit-miss. Time

spent listening is far less and greatly scattered. Most listeners are in their cars either

heading to work in the morning or heading back home at night. Radio stations typically

offer brief newscasts at the top and-or bottom of the hour and then repeat the story off and

on throughout the day. Sometimes, radio stations offer structured news magazine

programs, like a noon report, or a once-a-week magazine news round-up show, but this is

more an exception than a rule.

One of the first things you can do is to become familiar with the radio stations in your

market ... and that requires spending a few days going up and down the dial listening to

what the stations are doing. In Cincinnati, for example, most of the major commercial

stations are owned or operated by one company, Jacor, which has one news department to

feed reports and newscasts on all of the stations. The positive is that it is a one stop shop,

the negative is that the news department is so busy feeding all of the stations that they don't

usually have enough time to do an in depth feature story. Know that on many commercial

stations. there is a rule that news stories cannot exceed two or three sentences. If you have

a story that can be told in two or three sentences, you should be fine, but most stories need

more time. The other alternative is an independent news organization, which here in

Cincinnati feeds the rest of the commercial stations-they too have similar problems with

staff, timing and over-extension. The third option, and it is the one with which I am most
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familiar is public radio where typically more in-depth stories are pursued, more time is

allotted to those stories and where reporters are more willing to take chances and be

creative.

One you've identified the stations in your market then start to identify personnel at the

particular station. Get to know names. Remember that professional sounding radio news

veterans are more likely to do a good job on your story, but they may be more selective

about the stories they produce. Newcomers might not be as polished, but may be more

willing to learn new things by trying atypical story ideas. Usually there is a news editor or

assignment editor but the reporters themselves do have authority to pursue story ideas.

Rarely does an editor reject a story idea suggested by a reporter.

The reason why knowing personnel is important is when you send out your media fact

sheet or story idea proposal, I've found that addressing it to a particular person is the most

effective way to get through. Especially young reporters who just love to get mail

addressed to them. Sending a press packet or story idea to a "news director" to the "News

department" or to "the assignment editor" places it in a very large pile of mail that is

whisked through very quickly. At WVX'U we receive dozens of letters and packages every

day. Some days we open them promptly, some days they sit awhile. Usually, generically

addressed mail gets a quick look and is filed one way or another if you know what I mean.
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Make you proposal easy to understand. Explain why you think this is a good idea ... what

problem are you hoping to address, what research backs up your proposal and why do you

think a typical radio listener would care. Send it in an 8 1/2by 11 envelop, don't fold it all

up. The full size letter size envelopes are usually treated with more attention than the

folded up letter envelopes. Remember, you are trying to "sell" a story idea-think like a

salesperson or a newspaper writer-try and grab the reader's attention in the first few

sentences. The reporter is a busy person and might not have time or energy to read through

a seven page document before you actually talk about your proposal.

Do as much leg work as possible ahead of time. If there is a particular expert you'd like

interviewed for the story, make it known that you will act as a liaison between the reporter

and the expert. Make sure the expert knows you may be calling. If a particular situation

requires scheduling or a location, have things at least in the early stages ahead of time.

Some school systems require active participation of a publicity department or the school

administration.., have as much of that behind the scenes work done ahead of time. I recall

going to a school once to do an interview. I first had trouble finding the front door, then I

had trouble finding the office. Once I found the office the office staff had no idea about my

arrival, they couldn't find the teacher I was to interview. It was unnecessarily confusing,

poorly planned and left me, as a reporter, in less than a creative mood.

Remember, a reporter is a professional ... someone who has a set of ethical and

professional rules to follow. That means the asking of some tough questions sometimes.
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The reporter is not there to merely be a promotional tool or a commercial for your idea. He

or she might request some proof that your idea works, might ask hard, difficult or probing

questions and must, if she or he is any good, examine all sides of the story, even sides

counter to what you may be proposing. Be patient and understand why. That is their job!

I know there is the idea of the follow-up call ... that is... a few days after you think the

reporter received the packet, you call them directly. I've had good follow-up calls and bad

ones. If you call and approach it like they've already accepted to do the story and ask to set

up a meeting, it is, to me anyway, a major turn-off, If the follow-up is "hi, I'm so and so

and I just wanted to make sure you got the packet. I've been listening to you on the station

and I think you'd do the best job on it. Please call me if you have any questions" well,

you've effectively buttered me up ... I would certainly give it the proper consideration.

After an interview or after a story airs, a thank you usually works wonders too. If you need

a copy of a story, supply a cassette.

Literacy stories can turn out great on radio, but you are not the only one with a great idea.

How you plan and prepare to present that idea to those who can help you is the key to the

process, With proper planning and skillful, precise distribution you can give your idea the

advantage it might need to catch the eye of the reporter.

Good luck and happy listening!

7
5



U.S. Department of Education
Office of Educational Research and Improvement (OERI)

National Library of Education (NLE)
Educational Resources Information Center (ERIC)

REPRODUCTION RELEASE
(Specific Document)

I. DOCUMENT IDENTIFICATION:

ERIC
CS 510 092

Title: Paper presented at the Spring 1999 Meeting of the National Council of Teachers of Engl

i/v OGt t v /E--s riftp ei14

Author(s): ra lumet- 4. fr AR-rim
Corporate Source: WVXU-Pfn X4 vie ovivEies Sr/

3cob vicrum PAatwAy
CfivciimAn, OHio L(sa.07

II. REPRODUCTION RELEASE:

Publication Date:

March 4-6, 1999

In order to disseminate as widely as possible timely and significant materials of interest to the educational community, documents announced in the
monthly abstract journal of the ERIC system, Resources in Education (RIE), are usually made available to users in microfiche, reproduced paper copy,
and electronic media, and sold through the ERIC Document Reproduction Service (EDRS). Credit is given to the source of each document, and, if
reproduction release is granted, one of the following notices is affixed to the document.

If permission is granted to reproduce and disseminate the identified document, please CHECK ONE of the following three options and sign at the bottom
of the page.

The sample sticker shown below will be
affixed to all Level 1 documents

1

PERMISSION TO REPRODUCE AND
DISSEMINATE THIS MATERIAL HAS

BEEN GRANTED BY

TO THE EDUCATIONAL RESOURCES
INFORMATION CENTER (ERIC)

Level .1

Check here for Level 1 release, permitting reproduction
and dissemination in microfiche or other ERIC archival

media (e.g., electronic) and paper copy.

Sign
here,-)
please

The sample sticker shown below will be
affixed to all Level 2A documents

PERMISSION TO REPRODUCE AND
DISSEMINATE THIS MATERIAL IN

MICROFICHE, AND IN ELECTRONIC MEDIA
FOR ERIC COLLECTION SUBSCRIBERS ONLY,

HAS BEEN GRANTED BY

2A

TO THE EDUCATIONAL RESOURCES
INFORMATION CENTER (ERIC)

Level 2A

LI
Check here 1or Level 2A release, permitting reproduction
and dissemination In microfiche and In electronic media

for ERIC archival collection subscribers only

The sample sticker shown below will be
affixed to ell Level 28 documents

PERMISSION TO REPRODUCE AND
DISSEMINATE THIS MATERIAL IN

MICROFICHE ONLY HAS BEEN GRANTED BY

2B

co?'

TO THE EDUCATIONAL RESOURCES
INFORMATION CENTER (ERIC)

Level 2B

LI
Check here for Level 28 release, permitting

reproduction and dissemination In microfiche only

Documents will be processed as indicated provided reproduction quality permits.
If permission to reproduce is granted, but no box Is checked, documents will be processed at Level 1.

I hereby grant to the Educational Resources Information Center (ERIC) nonexclusive permission to reproduce and disseminate this document
as indicated above. Reproductkin from the ERIC microfiche or electronic media by persons other than ERIC employees and its system
contractors requires permission from the copyright holder. Exception Is made for non-profit reproduction by libraries and other service agencies
to satisfy Information needs of educators in response to discmte Inquiries.

Printed Name/Position/Title:

PliaMet, PRobvcElt

6t/t/XV-fa1 XAV(Camtvuesin
310 kjt criPt PORPAM't

INCINMA/^( OHIO LI c?07

Tetphone: FA,j1:

5 3 (*KY- 3/6 z la WI 31115
E-Mail Address: Date:
ntourf...,s;exstirnet. 0.. 6 (/

(over)



III. DOCUMENT AVAILABILITY INFORMATION (FROM NON-ERIC SOURCE):

If permission to reproduce is not granted to ERIC, or, if you wish ERIC to cite the availability of the document from another source, please
provide the following information regarding the availability of the document. (ERIC will notannounce a document unless it is publicly
available, and a dependable source can be specified. Contributors should also beaware that ERIC selection criteria are significantly more
stringent for documents that cannot be made available through EDRS.)

Publisher/Distributor:

Address:

Price:

IV. REFERRAL OF ERIC TO COPYRIGHT/REPRODUCTION RIGHTS HOLDER:

If the right to grant this reproduction release is held by someone other than the addressee, please provide the appropriate name and
address:

Name:

Address:

V. WHERE TO SEND THIS FORM:

Send this form to the following ERIC Clearinghouse:

ERIC/REC
2805 E. Tenth Street
Smith Research Center, 150
Indiana University
Bloomington, IN 47408

However, if solicited by the ERIC Facility, or if making an unsolicited contribution to ERIC, return this form (and the document being
contributed) to:

ERIC Proce
1100 W

Laurel,

erenc acility
2nd Flo

598

Toll

e-mail.
WWW: h

-4080

99-3742

263

c@lneted.gov
cfac.plccard.cec.com

EFF-088 (Rev. 9/97)
PREVIOUS VERSIONS OF THIS FORM ARE OBSOLETE.


