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pocket. Selected and designed to complement each section of the guide, they're invalu-
able tools to help spread your crime and violence prevention messages.
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Everywhere
I Roughly one-fifth (22 mil-

lion) of the nation's house-
holds were affected by crime
in 1992, a smaller percentage
than in any other year since
the Department of Justice
started its National Crime
Victimization Survey in 1975.
(Bureau of Justice Statistics,
Crime and the Nation's
Households, 1993)

Overall, serious crime
reported to the police
declined 3% in 1993. The
property crimes of burglary,
larceny-theft, motor vehicle
theft, and arson dropped 3%,
while the violent crime
decreased only 1% from
1992. (FBI, Uniform Crime
Reports, 1993)

I People armed with hand-
guns committed a record
930,700 violent crimes in
1992, and also set a record of
917,500 for use of handguns
in nonfatal crimes. This is
almost 50% higher than the
average for the previous five
years. (BJS, Guns and Crime,
1994)

Between 1987 and 1991,
arrests of juveniles for vio-
lent crimes increased 50%
twice the increase for per-
sons 18 years of age or older.
Most alarming, juvenile
arrests for murder increased
85%, compared with 21% for
those age 18 and older.
(Office of Juvenile Justice
and Delinquency Prevention,
Juveniles and Violence: Juvenile
Offending and Victimization,
1993)

One-third of the partici-
pants in a survey of human
resource professionals report-
ed that their workplace expe-
rienced a violent incident in
the past five years and that
the frequency of such inci-
dents is on the rise. (Society
for Human Resources
Management, 1993)

1'39% of all victimizations,
50% of violent victimizations,
30% of personal thefts, and
41% of all household crimes
were reported to the police in
1992. (BJS, Criminal
Victimization in the United
States, 1994)

Who Are
the Victims?
I Every day 15 children

under the age of 19 are killed
accidentally or intentionally
by gunfire, and many more
are injured. (Centers for
Disease Control and
Prevention, National Cente
for Health Statistics, 1993)
I The violent death rate

(homicide, suicide, and acci-
dents) among youth ages 15
to 19 increased 13% between
1985 and 1991. This is due
almost entirely to a doublin
in the incidence of teenage
homicide victims since 198
because auto-related fataliti s
have declined steadily. (K.
Count Data Book, 1994)

Resources
Bureau of Justice Statistics (BJS),
Office of Justice Programs, U.S.
Department of Justice.

Crime and the Nation's Households,
1992 (NCJ-143288), 1993

Criminal Victimization in the
United States (NCJ-145125), 1994

Guns and Crime by Michael R.
Rand (NCJ-147003), 1994

Highlights From 20 Years of
Surveying Crime Victims (NCJ-
144525), 1993

Violence Against Women by Dr.
Ronet Bachman (NCJ-14525),
1993

7b obtain the reports listed above con-
tact the National Criminal Justice
Reference Service, Box 6000, Rockville,
MD 20850, 800-851-3420 or the Bureau
of Justice Assistance Clearinghouse at
800-688-4252.

Centers for Disease Control and
Prevention, U.S. Public Health
Service, 1600 Clifton Road, NE,
Atlanta, GA 30333.

Center for the Study of Social
Policy, Kids Count Data Book, 1994,
1250 Eye Street, NW, Suite 503,
Washington, DC 20005.

Federal Bureau of Investigation,
Uniform Crime Reports, U.S.
Department of Justice, Criminal
Justice Information Service



Black male teenagers (12
o 19 years old) are more like-
y to be violent crime victims
han any other group. Their
tverage annual rate is 113 vic-
imizations per 1,000 resi-
lents, almost one in nine
)lack teenagers. For white
nale teenagers the rate was
)0 per 1,000, about one in
;leven. (BJS, Highlights From
.?.0 Years of Surveying Crime
Victims, 1993)

V Women most vulnerable to
iiolent crime are black,
Hispanic, young, and never
married; have lower family
.ncome and lower education
.evels; and live in central

(BJS, Violence Against
Women, 1993)

At Home
I In 1993, almost 3 million

children in the United States
were reported to local author-
ities or child protective ser-
vices for child abuse and
neglect, an increase of 2.5%
from 1992. (National
Committee to Prevent Child
Abuse)

I Being abused or neglected
as a child increases the likeli-
hood of arrest as a juvenile
by 53%, as an adult by 38%,
and for a violent crime by
38%. (National Institute of
Justice, The Cycle of Violence,
1992)

I Between 20% and 25% of
the adult women in the
United States more than 12
million women are at risk
of being abused by a male
intimate. (Violence in
America: A Public Health
Approach, 1991)

I More than two-thirds of
the rapes and assaults against
women were committed by
someone they knew. (BJS,
Violence Against Women,
1993)

At School
I Nearly one-fourth (23%)

of America's public school
students say they have been
the victim of an act of vio-
lence in or around school.
The most common aggressive
acts are pushing, shoving,
grabbing and slapping, verbal
insults, and threats. (The
American Thacher Survey,
1993, Metropolitan Life)

More than one-tenth
(11%) of America's public
school teachers say they have
been victims of acts of vio-
lence that occurred in or
around school. Virtually all
involved students. (The
American Thacher Survey,
1993, Metropolitan Life)

More than one-tenth
(13%) of students say they
have carried a weapon to
school at one time. This is
consistent among urban, sub-
urban, and rural students.
(The American Thacher
Survey, 1993, Metropolitan
Life)

I One in four students,
regardless of school level or
achievement, feels that vio-
lence has lessened the quali-
ty of education in his or her
school. (The American
Thacher Survey, 1993,
Metropolitan Life)

Division, FBI/GRB, Washington, DC
20535.

National Committee to Prevent
Child Abuse, 332 S. Michigan
Avenue, Suite 1600, Chicago, IL
60604.

National Institute of Justice (NIJ),
Office of Justice Programs, U.S.
Department of Justice.

The Cycle of Violence, by Cathy
Spatz Widom, 1992

Office of Juvenile Justice and
Delinquency Prevention (OJJDP),
Office of Justice Programs, U.S.
Department of Justice.

Juveniles and Violence: Juvenile
Offending and Victimization by
Barbara Allen-Hagen and
Melissa Strickmund, 1993

The Society for Human Resource
Management, 606 North
Washington Street, Alexandria, VA
22314-1997.
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The Metropolitan Life Survey of the
American Racher, 1993, conducted
by Louis Harris and Associates.
Available while supplies last from:
METLIFE, The American Tbacher
Survey, Area 12H, 1 Madison
Avenue, New York, NY 10010.

Violence in America: A Public Health
Approach, edited by Mark L.
Rosenberg and Mary Ann Fenley,
New York: Oxford University Press,
1991.



Partner With
the Community
Among the many "tools" in
this section are a proclama-
tion, a sample press
release, suggestions on
identifying community
resources, and tips on
both planning and carry-

ing out a partnership-based com-
munity celebration. You'll also
find information on working
with volunteers, coordinating
with other national observances,
useful statistics, community
action ideas, and resources.

CfifthiL ?Ao.ve,n3 Mmtku
Celebrates Community Spirit

Tales of too many young lives lost, too many commu-
nities frozen by fear, and too much violence on the
streets fuel a national consensus that current levels of
crime are intolerable. The media's intense coverage of
random and seemingly senseless killings also feeds a
wave of fear sometimes unsubstantiated by statistics.
Recent reports from the FBI and the U.S. Bureau of
Justice Statistics show decreases in violent crime and
theft.

Even so, the scope of the problem is enormous. One
in four U.S. households experiences violent or proper-
ty crime each year. This reality, coupled with wide-
spread fear of crime, extracts a deadly toll. People
withdraw from public places and community activities
because they fear for their safety. Young people worry
about harassment or assault on the way to and from
school, and as they try to learn in school. Parents
won't let children play out of their sight. In the words
of a Washington, DC, resident surveyed by the
Washington Post, "We've got bars on our windows and
bars on our doors. Sometimes I wonder, are we lock-
ing people out or locking ourselves in?"

"We have two laudable, but distinct traditions in the
United States: one symbolized by the individual stand-
ing proud and alone, the other by barn raising, a stir-
ring collective effort to get a massive job done," says
Jack Calhoun, NCPC's Executive Director. "Crime's
greatest deterrent is not a loose collection of me's, but
a vital community whose residents think first of we."
Sponsored by the Crime Prevention Coalition each
October, Crime Prevention Month celebrates commu-
nity spirit and community partnerships. It challenges
people to take individual and collective action to pre-
vent crime and build communities that nurture and
protect their residents.

7

Create a Campaign
"Thrn Off the Violence" (TOV)
campaign has two goals: to make
people aware of nonviolent ways
to deal with anger and conflict,
and to help both adults and chil-
dren realize that violent enter-
tainment creates a climate that
fosters the acceptability of vio-
lence. On Run Off the Violence
Day, October 27, 1994, people
are asked to turn off violent tele-
vision programs, not listen to
violent music, not go to violent
movies or rent violent videos,
and to engage in alternative
activities that are both nonvio-
lent and constructive. Hopefully,
TOV Day will help catalyze sig-
nificant changes in attitudes and
behavior all year long.

Tackle an Issue:
Youth Violence
Prevention strategies, program
profiles, and reproducible
brochures address gun violence,
alcohol and drug prevention,
school crime, vandalism, youth
service, bullies, conflict manage-
ment, and children home alone.
Tips on designing programs that
work with young people and
ideas for Crime Prevention
Month projects conclude the
section.



PArtNer
with the ComMUnity

CiAnticRw.peomi)m is
everybudy's
business

Every day, we see the visible costs of crime a con-
crete wall built around a playground to deflect stray
bullets, security guards patrolling shopping malls, graf-
fiti that signals gang turf boundaries as it defaces
neighborhoods, an upsurge in gun ownership, a numb-
ness to violence that pushes a teenager's murder to
the newspapers' back pages.

Communities begin to fall apart in the face of growing
crime. People won't attend night meetings or classes
because they fear for their safety. In schools, anxi-
eties about assaults, bullies, and guns make it harder
to learn and to teach. Businesses shorten their hours
or close; the elderly become imprisoned in their
homes. In this climate, individuals start to lose their
sense of community and no longer feel responsible for
its well-being.

Things change for the better when fear, anger, and
outrage turn into action, when determination replaces
despair, and when individuals realize that every step
forward counts from improving a home's security
and joining a Neighborhood Watch to helping out at
the local school. The organizing experiences of both
government-funded demonstration programs and
small grassroots initiatives clearly show that effective
community crime prevention efforts must involve all
elements of the community. Crime Prevention Month
offers a unique opportunity to start or strengthen
coalitions that can tackle violence with vision, energy,
and commitment.

The problems that lie at
the roots of crime are
poverty, drugs, and the
collapse of the family unit.
Obviously these are not
small problems within
themselves, and to have
any effect on them we
need the cooperation of
the entire community...3f
each of us donated a few
hours a week to organiza-
tions that are already out
there fighting for our
future, our efforts would
have a profound effect on
the future health of our
community.

Thomas D. Hurlburt, Jr.,

Chief of Police,

Orlando, Florida

a



Community
Partners Bring
Diverse Resources
to Prevention
Programs
Law enforcement or a well-
established community orga-
nization often spearheads a
Crime Prevention Month cel-
ebration. However, many
other groups offer resources
that can significantly
enhance any prevention or
community improvement
project. Look to:

Service clubs and busi-
nesses for partnerships in
fundraising initiatives and in-
kind donations;

Parent groups and labor
unions for advice on organiz-
ing and recruiting volunteers;
I Youth clubs and agencies

for volunteers, project ideas,
and facilities;

Libraries for research
materials, videos, computers,
and meeting space;

Religious institutions for
meeting space, copying
machines, and access to vol-
unteers;

Local media for publicity
and advice on public relations;

High schools, community
colleges, and universities for
help in conducting a commu-
nity needs assessment; and
I Schools and senior centers

for facilities, equipment, and
volunteers.

When looking for partners,
'don't overlook recreation
departments, English for
Speakers of Other Languages
(ESOL) programs, rape crisis
centers, day care centers, vic-
tim assistance services, men-
tal health and social services,
adult literacy programs, hos-
pitals, and agencies that
serve youth, such as the Boys
& Girls Clubs and the Police
Athletic League (PAL).

Communities Commit to Stopping
the Violence Through a
Proclamation
Join with the President of the United States, members
of Congress, governors and mayors across the nation
in officially proclaiming October as Crime Prevention
Month. Schedule a rally against violence or a press
conference at a school or recreation center to
announce the proclamation.

A proclamation makes good sense in terms of public
relations and education. It also serves as a formal
commitment by local government to crime preven-
tion. The proclamation attracts attention from the
media, and the information disseminated by newspa-
pers, radio, and television raises awareness of crime
and violence issues and often spurs many in the com-
munity to take action. When large numbers of commu-
nity residents demonstrate concern about a problem
(such as teen drug use or the lack of affordable hous-
ing), government officials take notice and begin to
look for solutions.

The Crime Prevention Month observance also helps
build and reaffirm statewide links. Thirty-seven of the
50 state governors issued Crime Prevention Month
proclamations; more than two dozen state program
and association groups around the country distributed
Crime Prevention Month booklets and promoted
crime prevention activities through their networks.

Practical Tips
Seek out a top official (e.g., mayor, city

manager, council president) who has shown
concern about the impact of crime and vio-
lence on the community, particularly on its
young people. Remind them that the procla-
mation provides an opportunity to highlight
anti-crime initiatives and community
improvement projects.

This proclamation is a sample. Use the
paragraphs you like, adding local statistics or
other examples to adapt the proclamation to
your community.
II Contact the news media. Remind them

that crime, violence, and drug prevention are
front page concerns and that they need to
cover good news about crime prevention as
well as bad news about violence.

Schedule a press conference or photo
opportunity for the last week in September
to announce Crime Prevention Month. Ask
local celebrities and McGruff, as well as
criminal justice, school, health, and civic
groups, social services and youth agencies to
participate.
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A Proclamation

Vi
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t h 1994 s,

Whereas, crime prevention is everyone's business and depends on active
cooperation among all elements of the community;

Whereas, in this era of escalating fear throughout the nation because of
violence, citizens must be made aware of what they can do to protect them-
selves, their families, their neighbors, and their communities;

Whereas, the financial loss, personal injury, and community deterioration
resulting from crime are intolerable and need to be addressed by the whole
community;

Whereas, effective crime prevention programs excel because of partner-
ships among law enforcement, other government agencies, and individuals
as they help to rebuild a sense of communal responsibility and shared
pride;

Whereas, youth-oriented prevention programs promote positive alterna-
tives for young people and encourage youth to make significant contribu-
tions to their communities;

Whereas, all citizens should become more aware of violence, drug, and
other crime prevention efforts within the community to take action them-
selves and to nurture a safe, caring environment for future generations;

Now, Therefore, I (name of leader), (fitle),.do hereby proclaim October
1994, as Crime Prevention Month in (name'.of area) and call upon all cid-

'zens, government agencies, public and private institutions, and businesses..-;-to increase their participation in.qur community's crime prevention efforts
(^3,!!,:,.-7.7=. ' N'1.,to more tightly weave the fabric o the.community and strengthen commu-

nity spirit. '..,-
.1- v.

"0

S

kz-,' Signed- , .

0 p
LI 0
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PRESS RELEASE
For Immediate Release Further Information
(Date) (Name, Phone Number)

Crime Prevention Month
Will Celebrate Community Spirit

Tb celebrate community spirit and partnerships, to channel outrage over violence,
drugs, and other crime into action, and to launch a month of events,
Mayor/Governor/Council President today proclaimed October as
Crime Prevention Month in . He/She called on all citizens to pledge to
reduce violence in families, homes, schools, and neighborhoods throughout the
year.

During October, activities will honor individual and group efforts to fight crime,
recruit young people and adults for community improvement projects, and raise
community awareness of the pivotal role grassroots action plays in reducing vio-
lence. An exciting four weeks of activities in , includes a Fun
Race/Walk on the first Saturday of October, a Crime Prevention Fair at the

mall, a poster contest for children, a lunch honoring outstanding efforts
by volunteers, and a weekend retreat for families sponsored by the

October 27 is Thrn Off the Violence Day, when people are asked to turn off violent
television programs, not listen to violent music, and not attend violent movies or
rent violent videos. They are encouraged instead to engage in nonviolent activi-
ties. Crime Prevention Month will culminate in a Halloween Party for children at
the recreation center/park/youth center/etc., where Mc Gruff the Crime Dog will
make a special appearance.

Special displays (including educational handouts such as brochures and book-
marks) at libraries, schools, businesses, community centers, and hospitals will help
keep violence prevention in the public eye and offer practical information on pre-
venting a variety of crimes such as sexual assault, burglary, auto theft, carjacking,
and con games.

Crime Prevention Month is celebrated nationwide each year, and is sponsored by
the Crime Prevention Coalition, more than 120 national, federal, and state groups
dedicated to building safer communities.

###

Note: Adapt to fit the local situation. Use statistics and crime issues relevant to the community,
and feature your special events to capture media attention.



Everyone Knows McGruff!
The National Citizens' Crime Prevention Campaign
symbolized by Mc Gruff and the "Take A Bite Out Of
Crime" slogan and now in its 14th year is consis-

Getting tently one of The Advertising Council, Incas top public

the Press service advertising campaigns, receiving approximate-

Release ly $50 million yearly in donated media space and time
for the ads. Almost all children and most adults recog-
nize Mc Gruff as the national symbol of crime preven-

t Use the format tion. An overwhelming majority of children and

in the sample adults who know who he is say they trust McGruff and

press release for a would try to follow his advice.
professional look. In January 1995, The Advertising Council, Inc. will
Be sure to double reissue award-winning public service ads (PSAs) on
space. violence prevention that focus on the theme "Give our

Put together a children back their childhood." These PSAs can be

press list. Include individualized by adding a local phone number the

daily and weekly crime prevention unit of the police department, a
newspapers, radio community task force, or a state criminal justice
stations, televi- agency. An animated PSA starring McGruff and his

sion stations, wire nephew Scruff will also be reissued.
services, commu- Broadcast and print public affairs managers and news-
nity newsletters, paper/ magazine editors receive 40 to 50 nationally
locally published sponsored PSAs a week and even more from local
magazines, and organizations. In choosing PSAs, they look at the
electronic bulletin issue's importance to the community, how effectively
boards. the ad addresses that issue, and the production quality

Mail or fax the of the PSA. Community advocacy plays a critical role.
press release to You can help the National Citizens' Crime Prevention
the press list, as Campaign PSAs get donated air time and print space
well as to commu- (and enhance your violence prevention efforts in the
nity groups and process) by making phone calls and
government offi- writing letters of support to televi-
cials, 10 to 14 days sion and radio stations' public affairs
before the Crime managers and the newspapers' edi-
Prevention Month tors. Don't forget your transit
kick-off or other advertising and outdoor posting
event. Follow up companies because the McGruff
with phone calls campaign also has PSAs for
one week before. them!

Keep it short
one page if possi-
ble, but never
more than three
pages.

Make it look
good. Proofread
carefully for
grammar and
spelling errors.
Use a word pro-
cessing program
and make high-
quality photo-
copies. Ask some-
one with desktop
publishing skills
for advice. 1



Celebrating Crime Prevention
Month in Milwaukee: A Case Study
The Reverend Sammie J. Jones, a community organiz-
er for Milwaukee United for Better Housing, organized
his first Crime Prevention Month in 1992. That year
his team was composed of representatives from 25
agencies and organizations ranging from law enforce-
ment and government agencies to churches, schools,
and businesses. In 1994, Jones' Crime Prevention
Month coalition has expanded to roughly 60 groups,
thanks to an aggressive outreach effort and farsighted
planning that always starts in November. Highlights
of previous celebrations include a Crime Prevention
Fair held on a Saturday in a major shopping center
and the launching of a Youth Council to identify
concerns among the city's young people and spear-
head solutions.

In 1994, a Children and Families Weekend at the
Milwaukee County Zoo will feature games, prizes, and
entertainment, with special buses provided by the
county transit system. During the weekend, families
can obtain discounted movie tickets at the Market
Theater. Other major events planned for October
include a countywide clean-up day sponsored by the
Keep Greater Milwaukee Beautiful Committee, involv-
ing more than 500 block clubs; a Saturday prayer
breakfast focusing on the religious community's
response to youth violence; and the Third Annual
Crime Prevention Fair at the Capitol Court Mall, with
more than 70 organizations setting up displays, teens
from the Youth Council and other youth groups giving
workshops on crime prevention and problem-solving,
and appearances by the Governor, Chief of Police, and
County Executive.

Jones has also produced a video and guide to help
other communities organize. Order ($25 prepaid for
both, including handling and postage) from Milwaukee
United for Better Housing: CPM Video, 4011 West
Capitol Drive, Milwaukee, WI 53216. 414-445-6677.

13

Sam's Tips on
Organizing Crime
Prevention Month
II Invite interested

members of the com-
munity to meet to orga-
nize a crime prevention
coalition.
II Expand connections

with key groups: the
police or sheriffs'
department, local
government officials,
schools, representatives
from churches and
other religious organiza-
tions, businesses, and
community organiza-
tions.

I Write a realistic bud-
get and proposal detail-
ing goals and objectives
for Crime Prevention
Month. Seek in-kind
services and funding
from local foundations,
banks, and corporations.
I Have each coalition
member or subcommit-
tee take responsibility
for a particular activity
in a month-long calen-
dar of crime prevention
events.
I Develop and imple-
ment a promotion plan.
In undertaking a
month-long program
of activities, it's
important to:

Find a dependable
individual to serve as
coordinator;
I Identify members

who have the resources
and commitment to see
a project through;
I Break down into

working subcommit-
tees; and
I Make specific, man-

ageable assignments.



Working With Volunteers
About one-fifth of U.S. adults do volunteer work, according to the Statistical Abstract of the
United States 1993. Thenagers surpass adults in giving their time. A 1991 survey by the
Independent Sector found that 61% of young people 12 to 17 years old volunteered five hours
or more a week, an increase over previous years. Recent polls reveal a decline in member-
ship among traditional volunteer groups such as civic clubs and service organizations, con-
firming a trend toward short-term volunteer involvement already noted by many in the field.
On the other hand, this pattern could be altered by the growth of corporate-based volunteer
groups, mandated community service in secondary schools and universities, and the emer-
gence of federally supported adult service groups such as AmeriCorps. In an era of limited
resources and strained budgets, volunteers become increasingly important to crime preven-
tion and other community improvement efforts.

There are five key steps in building a volunteer program.

Planning
Identify the roles volun-

teers will play and what is
expected of them.

Specify how the volun-
teers' work will further the
program's mission.

Devise tasks that can be
done in the evening, at
home, or by youth. The
more adaptable you are, the
more volunteers you will
recruit.

Decide what training is
necessary and how volun-
teers relate to paid staff.

Understand volunteers'
needs and motivations and
design a program to meet
them.

Recruitment
Decide whether to use a

focused recruitment strategy
that seeks a volunteer with
particular skills for a specific
position, or a general appeal
for persons to take on a vari-
ety of tasks.

Launch a highly visible
public information program,
asking people to get involved.
Follow with a personal, one-
to-one approach. The num-
ber one reason why people
volunteer is because they are
asked!

Approach schools, busi-
nesses, religious organiza-
tions, civic groups, and par-
ents' organizations.
September and January are

great times to recruit. Ask to
give a presentation or put a
call for volunteers in their
newsletters.

Work with volunteer clear-
inghouses operated by local
government, newspapers, or
nonprofit organizations.

II Never underestimate
word-of-mouth as a recruiting
tool. Talk to everyone you
know about the importance
of your cause and its effec-
tiveness.

Screening and Selection
Become familiar with the

prospective volunteers' skills
and needs to match them
with appropriate jobs. Many
volunteer experiences don't
work out because people
were assigned either to jobs
they couldn't do or ones that
didn't interest them.
I Remember that an inter-

view and screening process
assures volunteers that their
contributions are valued and
their involvement taken seri-
ously.

I Ask for references.
Consider a criminal record
check, especially if the volun-
teer will be working with
children or handling confi-
dential materials.

V If your organization is not
the best match for the volun-
teer, try to refer the person to
a more appropriate organiza-
tion. They'll both thank you.
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Orientation and Training
Give volunteers well

defined tasks that are doable,
not vague and unending.

Conduct orientation
regardless of volunteers'
skills or the nature of the pro-
ject. Orientation should
include the program's histo-
ry, mission, and goals; its
activities; the staffs duties
and responsibilities; the vol-
unteers' duties, level of inde-
pendence, supervision, and
resources available to support
them.

Train volunteers in skills
they need to carry out their
tasks; these could include
counseling, data analysis,
phone skills, interviewing
techniques, and tips on how
to run meetings.

Recognition and
Evaluation

Evaluate a volun-
teer's performance
after the first few
months, just as you
would a regular
employee's. Combine
praise with suggestions
for improvement; this
motivates volunteers to stay
with the program and even
to assume more responsibil-
ity.

Recognize volunteers'
efforts in a newsletter, with
certificates, through annual
awards, or at a special
lunch or dinner event.



More Ideas for
Celebrating Crime
Prevention Month
II Sponsor a Bicycle Rodeo

to help teach children safe
riding habits and how to pro-
tect their bikes from theft. A
rodeo provides a chance for
law enforcement, parents,
road clubs, and businesses to
work together. 'Typical events
include a bicycle safety
check, skills testing, register-
ing bikes with the police, and
contests such as a bicycle
obstacle course. You could
include a workshop on bicy-
cle maintenance and maps of
local trails and bike paths.
I Organize a Community
Clean-Up Day. Pay special
attention to school grounds,
parks, roadsides, and other
public spaces. Clean up and
recycle trash. Paint over
graffiti. Check to make sure
playground equipment is
safe, and make needed
repairs. Ask hardware and
home improvement stores to
donate trash bags, paint, and
other materials. See if local
nurseries or garden clubs will
donate flowers and shrubs.
Start a community vegetable
garden.
I Publish a Directory of

Community Services for
Families. List organizations

that offer counseling, classes,
recreation, and mediation
services. Include phone
numbers for schools, crisis
hotlines, and emergency ser-
vices (police, fire, and para-
medics). Add crime and vio-
lence prevention tips and
hand out the directory in
October. Get local businesses
to pay for printing by offering
advertising space.

I Celebrate Neighborhood
Watch Day. Each Watch
holds a recruitment drive fol-
lowed by a potluck dinner or
block party. Newspapers,
radio, and television stations
feature stories on the ways
Neighborhood Watch groups
have prevented crime and
why people join. The police
department hosts a breakfast
or lunch honoring Neighbor-
hood Watch leaders.

II Launch a Homework
Place for middle-school stu-
dents, many of whom are at
home alone after school.
Offer snacks, a quiet place to
study, tutoring, mentoring by
older teens, books and news-
papers, and board games. Es-
tablish clear rules and keep
track of the children who
come. Ask parents, senior
citizens, schools, libraries,
churches, and businesses to
help.

Reproducible
Materials
(in back cover pocket)
designed for Partner With
the Community include:
Brochures
Take a Stand Against Crime

Join a Neighborhood
Watch

Thu Smart Routes to
Bicycle Safety

Articles/Drop-Ins
Certificate of Appreciation
Keep Fit, Stay Safe
Taking Back Your

Neighborhood
'len Things You and

Your Neighbors Can Do
Volunteers

The Bottom Line

Posters
Celebrate Crime Prevention

Month, October 1994
Halloween Safety Tips

Helpful Resources
National Association of
Neighborhoods
1651 Fuller Street, NW
Washington, DC 20009
202-332-7766
Promotes better neighborhoods

through transportation, self-help,
welfare reform, and crime and safe-
ty programs. Provides a National
Leadership Training Institute that
seeks to help neighborhood leaders
secure a political voice and facili-
tates the exchange of information
about programs, issues, structures,
and ethics.

National Association of
lbwn Watch
PO Box 303
Wynnewood, PA 19096
800-648-3688 610-649-7055
Fax 610-649-5456
Promotes, assists, and encourages

participation in community crime
prevention by providing community
groups with the opportunity to pool
their resources, develop liaisons,
and share crime prevention tips and
program information. Publishes
newsletter and conducts annual
National Night Out, the first
Tbesday in August.
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Points of Light Foundation
1737 H Street, NW
Washington , DC 20006
202-223-9186
Fax 202-223-9256
Develops and promotes strategies

and methods to recruit and engage
more volunteers in direct and conse-
quential community service. Seeks
to increase public awareness of how
community service helps build
healthier communities through an
award-winning public service adver-
tising campaign and the President's
Volunteer Action Awards. Works
with the media to spread the word
about exemplary volunteer pro-
grams and co-sponsors USA
Weekend's Make a Difference Day,
scheduled for October 22, 1994.



How It All Started
A tragic series of highly pub-
licized violent crimes around
the state in the first half of
1991 left many Minnesotans
feeling frightened and pow-
erless. That summer two
civilian crime prevention
specialists were sitting at
lunch discussing the latest
rapes and murders and the
futility of prison sentences
or the death penalty after
these tragedies. One looked
at the other and said, "If we
could just turn off the vio-
lence...! If we just had a
knob.... If we could even just
get people to turn off violent
entertainment, wouldn't that
be something!"
That conversation provided
the spark for the TUrn Off the
Violence (TOV) campaign.
The two crime prevention
specialists invited other orga-
nizations to a meeting to dis-
cuss a public awareness cam-
paign culminating in a Rim
Off the Violence Day.
Representatives from police
departments, churches,
schools, community organiza-
tions, and violence interven-
tion agencies 25 people in
all met and decided to
pilot the first TOV Day on
October 3, 1991, in the
Minneapolis-St. Paul metro-
politan area.
The first year was an unqual-
ified success, attracting more
than 45 sponsoring organiza-
tions. During the week lead-
ing up to TOV Day, crime
prevention officers, including
those in Drug Abuse
Resistance Education
(D.A.R.E.), and juvenile offi-
cers gave presentations to
students. They stressed that
violence was not an accept-
able way to resolve conflict
and taught nonviolent meth-
ods of handling conflict.
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They also talked about alter-
natives to violent entertain-
ment. Newspaper, televi-
sion, and radio coverage was
extensive. Minnesota's gov-
ernor visited schools on
October 3 and asked students
to "Illrn Off the Violence. The
minimal funding needed was
raised by citizen efforts;
coalition members all volun-
teered time, computers,
paper, expertise, enthusiasm,
and commitment to make
TOV a truly grassroots
initiative. The second and
third years gathered more
sponsoring organizations,
greater funding, and national
publicity.

Now in its fourth year, TOV
has spread throughout
Minnesota and been adopted
by other states and cities.
Although a coalition still
guides the campaign, the
Minnesota Citizens Council
on Crime and Justice admin-
isters TOV with a paid coor-
dinator. Tb reach even more
people and pilot a national
effort, the TOV Steering
Committee and Citizens
Council agreed to collaborate
with the Crime Prevention
Coalition and NCPC in cele-
brating Crime Prevention
Month 1994.
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For too many people, violence
is an ordinary way to be enter-
tained, settle arguments, or
blow off emotional steam.

For just one day, let's turn
it off.

On October 27, 1994, we're
asking people to turn off vio-
lent television programs, not
listen to violent music, not go
to violent movies, not rent vio-
lent videos and to choose to
solve problems in nonviolent
ways. Hopefully, this one day
will signal the beginning of
major changes in attitudes
and actions.

Who will decide what's vio-
lent? You will. But look close-
ly. We've been witnessing vio-
lence for so long we may not
even recognize it as violence
any more. And that's the
problem.



Practical
Considerations
When Planning
I Potential costs include

printing, postage, envelopes,
letterhead, recognition for
volunteers, mileage expenses
for speakers/organizers,
refreshments for meetings.
I Look to community orga-

nizations for contributions, as
well as to businesses, local
foundations, and state or local
government grants. While
some funds are needed for
basic expenses, TOV's success
lies in the dedication of coali-
tion members who provide
resources and staff time and
the generosity of people in
the community who provide
services at or below cost.

III An address and, if possi-
ble, a phone number, are
essential so people can
request information about the
campaign. In its first years,
TOV used a voice mail system
at the Golden Valley,
Minnesota, Police
Department; volunteers
working at home could
retrieve messages, answer
requests, and forward mes-
sages to other voice mailboxes
in the system. An electronic
mail (E-mail) box in a com-
puter network is another
option.

I Some organizations are so
controversial and divisive that
they could derail a TOV pro-
ject. Organizations who join
must agree to abide by the
Seven Guiding Principles. If
an organization has a strong
agenda of its own that could
pull your local coalition off
track, consider declining its
offer to join.

I Organize a Speakers
Bureau to give presentations.
Contact all civic, social, pro-
fessional, and religious orga-
nizations in the community
and offer to speak at their
meetings. Have volunteers at
all community events fairs,
school open houses,
Neighborhood Watch meet-
ings, PTA gatherings to
hand out TOV brochures and
gain support for TOV Day.
Put 'TOV posters in libraries,
stores, community centers,
and other public buildings.
Ask a grocery store to donate
several cases of paper bags;
have school children illus-
trate them with TOV
announcements and return
them to the store for distribu-
tion. Put TOV information in
waiting rooms of clinics, pedi-
atricians' offices, and hospi-
tals. And don't forget elec-
tronic bulletin boards!

Seven Guiding Principles of Turn Off the Violence
good. If enough people express their

preferences for nonviolent media, the

market will shrink and the media will

get the message.

7. TOV is not the cure-
all. Many influences shape violent

attitudes and behaviors besides
entertainment media. But the

increasingly violent images in televi-

sion, movies, video games. and

music portray violence as an ordi-

nary and often appropriate way of

resolving conflict. demonstrating

power, releasing emotions, and

responding to everything from sexual

desire to boredom to social injustice.

TOV says that media violence is one

kind of violence people can turn off.

Then we can begin to teach our chil-

dren appropriate ways to deal with

these challenges.

1. Keep the campaign
simple: TOV decided to address
two problems: the negative influence

of the media on attitudes about the
acceptability of violence, and the lack

of information, especially for young

people, on nonviolent ways to

resolve conflict.

2. TOV is a coalition.
More than 80 organizations and hun-
dreds of individuals joined the cam-

paign in 1993.

3. TOV addresses all
forms of violence: physical
violence, sexual violence. verbal vio-

lence, violence in entertainment,
family violence, gang violence. hate

crimes, and playground violence.

4. TOV is inclusive of
many groups. Because vio-

lence touches every segment of soci-

ety, as many groups and populations

as possible must be involved.

5. TOV is a grassroots
campaign. It operates on a lim-
ited budget, with members and indi-

viduals encouraged to be actively

involved in all phases of planning

and implementation.

6. TOV is not a censor-
ship project. Organizers do

not sponsor boycotts or compile lists

of music, movies, or TV shows they

think are violent. Instead, TOV
encourages individuals to carefully

consider and voice their opinions not

only about what they believe is unac-

ceptable, but also about what is
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Working With Community Partners

Involving
the Media

CCa. Send a let-
ter to newspa-

pers, radio stations, and
television stations asking
for their support. Include
a press release. Follow up
with a telephone call or
personal visit.

111 In the weeks leading to
TOV Day, submit editorial
columns to newspapers
(weekly and daily) and
community newsletters.
II Encourage newspaper
editors to publish their
own editorials on or near
TOV Day.

II Plan a TOV event or
series of events that
include family fun activi-
ties, which provide good
photo opportunities for the
media.
II Work with a television
station, cable company,
university film depart-
ment, or advertising
agency to create a public
service ad highlighting
ways to prevent violence
that will be released in
October and aired through-
out the year.

Businesses
Can
I Sponsor a

TOV presenta-
tion for employees.

Hold a drawing for tick-
ets to concerts, family
movies, baseball games,
and children's theater
performances.

Include TOV brochures
or articles in employees'
pay packets or customer
billings.

Put TOY announce-
ments on a business mar-
quee or electronic sign.

Schools Can
I Celebrate

TOV Day with
a poster or

essay contest.
I 'Mach conflict manage-
ment skills in all classes
from prekindergarten
through high school.

Ask students to sign a
"Thrn Off the Violence"
pledge.

I Create a Peace Wall at a
school, community center,
or workplace. Spotlight
leaders who used nonvio-
lence to deal with an injus-
tice, post newspaper arti-
cles that show how con-
flicts were handled
through negotiation or
mediation, create a memo-
rial to victims of violent
crime in your community.
I Educate students and
parents about the dangers
and consequences of hand-
gun violence.

Start after-school pro-
grams so that parents don't
have to use television as a
babysitter.

Libraries Can
I Display and

recommend
nonviolent

reading materials. Make
sure every age group, from
preschoolers through teens
and adults, is addressed.
0 Use story hours to read

books where the characters
solve problems in nonvio-
lent ways and with humor.
I Celebrate TOY Day with

a display of books about
peacemakers throughout
history.

Hand out bookmarks
with the TOV pledge.
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Park and
Recreation
Departments
Can

I Make TOV an ongoing
part of after-school and
summer programs for chil-
dren.
II Use games to teach

cooperation.
I Hold storytelling events
with professional story
tellers.
I Sponsor a TOV float for

community parades.

Churches and
Other Religious
Organizations
Can

I Encourage clergy to pre-
sent sermons on nonvio-
lent conflict resolution.
I Sponsor classes in par-

enting skills, with an
emphasis on handling
conflict.
II Present a concert espe-

cially for children.

I Have prayer breakfasts
for members on TOV Day.

Colleges
and
Universities
Can

111 'Palk in student orienta-
tion sessions about ways to
solve problems without
violence. Hand out TOV
brochures and other vio-
lence prevention
brochures.

Sponsor a film festival
for TOV Day.

II Highlight TOV in the
student newspaper.
I Involve fraternities and
sororities in a community
project for TOV Day, such
as cleaning up a park or a
field day for elementary
school students.



RELEASE
For Immediate Release Further Information
(Date) (Name, Phone Number)

Turn Off the Violence on October 27!
For too many people, violence is becoming an ordinary way of being entertained,
settling arguments, or blowing off emotional steam. For just one day, let's turn it
off.

On October 27, 1994, the Thrn Off the Violence (TOV) coalition asks children,
teens, and adults to turn off violent television programs, not listen to violent
music, not go to violent movies, and not rent violent videos. Instead, the day
should be a unique opportunity for schools to teach conflict management skills, for
families to share activities, for communities to translate their rhetoric about vio-
lence prevention into events and programs, and for youth to tell government lead-
ers how violence shapes their daily lives.

The TOV campaign focuses on two goals: making people aware of nonviolent ways
to deal with anger and conflict and helping both adults and children realize that
violent entertainment creates a climate that fosters the acceptability of violence.
According to a 1993 report on youth violence by the American Psychological
Association, few Americans openly enjoy or encourage violence. However, many
condone it through passive acceptance of violent entertainment.

TOV challenges Americans to take action, to "turn off the violence," and to look for
alternative ways to be entertained, taught, and inspired.

The TOV campaign is part of Crime Prevention Month. Sponsored by the Crime
Prevention Coalition and the National Crime Prevention Council, this month cele-
brates community spirit and community partnerships the foundation of effec-
tive crime and violence prevention initiatives.
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Celebrating TOV in
Minnesota:

I At Lino Lakes Correctional
Facility, the Fathers Support
Group sold TOV buttons to
fellow inmates for $1. The
buttons served as admission
tickets to an evening of non-
violent entertainment at the
prison. The show used both
"in-house" and "out-of-house"
talent, offering a mix of
music, clowns, magic, and
drama as serious anti-vio-
lence messages punctuated
each performance. Proceeds

were used to buy equipment
for the children's visiting area
of the prison and to help a
battered women's shelter.

I Every month of the school
year, Northeast Middle
School held a TOV event and
raffled off ten TOV T-shirts to
students who followed school
rules and helped to create a
positive school climate. In
the spring, a general assem-
bly recognized all 500 stu-
dents who maintained a
record of good behavior. A
district administrator
thanked the students for
their leadership and gave
each a small prize as they
paraded across thd stage. Ten
additional T-shirts (a status
symbol among students,
according to teachers) were
raffled off.

I The Edina League of
Women Voters planted 2,000
daffodil bulbs on October 17,

in memory of Yoshi Hattori, a
16-vear-old foreign exchange
student murdered in
Louisiana on October 17,
1992. Over 200 people from
the community attended the
event which asked people to
sign petitions to stop gun vio-
lence. Among the organiza-
tions working with the
League on the event were
Citizens for a Safer
Minnesota, American Field
Service Exchange, Edina
Interfaith Peacemakers,
Grandmothers for Peace, and
several student organizations.
I The Hennepin County
Attorney's Office sponsored a
play, Gun Play, at Washburn
High School, produced by the
Mixed Blood Theatre. The
performance portrayed the
experiences of three young
men growing up amidst vio-
lence and was followed by a
panel discussion with the
actors.

Americans long have had an ambivalent relationship with violence. Though most
Americans abhor violence in their communities. homes, and schools, this country
has the highest rate of interpersonal violence of any industrialized country. Our
folk heros and media images - from the cowboy of the old west to John Wayne,
Clint Eastwood, and Arnold Schwarzenegger - often glorify interpersonal violence
on an individual and personal level. Violent films are widely attended. American
news media present image after image reflecting the violence in society, and in
some cases may exploit it or contribute to it. Football, one of the most violent of
team sports, is an American creation. A plethora of guns and war toys are market-
ed and are coveted and possessed by small children. Although few Americans
claim to enjoy or encourage violence, many, at the very minimum, passively con-
done aggression and violence through acceptance of current film and television
productions.

- .

From Violence and Youth: Psychology's Response. Summary Report of the

American Psychological Association Commission on Youth and Violence, 1993



TOV's Organization... at a glance

Citizens
Council

Funding
develops budget
and seeks funding.

Turn Off the Violence Coalition
. Steering Committee-

Makes decisions.

Coordinators from each of six working committees.

V
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Events
gathers ideas for alterna-
tives to violent entertain-
ment and maintains data-
base of TOV events.

Volunteers
recruits volunteers,
matches talents
with tasks.

Participating members
attend planning meetings
and are actively involved.

Outreach
markets TOV
through press kit,
press releases, articles,
interviews, newsletter.

Members

Membership
solicits members,
develops guidelines.
networks members.

Education
produces educational
materials for young
people and adults.

V
Advocating members may not have
resources to attend meetings, but pro-
mote campaign to staff and members.

Contributing members provide
financial or in-kind support.

Helpful Resources
Center for Media Education
1511 K Street, NW, Suite 518
Washington, DC 20005
202-628-2620
Offers community action kit and

other consumer-oriented materials
targeting telecommunications poli-
cy, children's television, cable TV,
and other entertainment media.

Center for Media Literacy
1962 South Shenandoah
Los Angeles, CA 90034
310-559-2944
Publishes a quarterly newsletter

and learning tools, such as Media
Literacy Workshop kits. Organizes
forums and conferences and main-
tains library on media issues.

Community Board Program, Inc.
1540 Market Street, Suite 490
San Francisco, CA 94102
415-552-1250
Fosters mediation programs in

schools, universities, businesses,
and any other place where conflict
may arise. Provides curriculum
training and assists groups that wish
to start conflict mediation programs.

Entertainment Research
Group, Inc.
PO Box 810608
Boca Raton, FL 33481
800-322-1296, 407-395-1150

Publishes a twice manthly
newsletter describing the content
(with emphasis on language and
violence) of movie and video
releases.

Institute for Mental
Health Initiatives
4545 42nd Street, NW, Suite 311
Washington, DC 20016
202-364-7111
Encourages the media, educators,

general public, and mental health
professionals to concentrate on
ways to promote mental health
through a newsletter, other publica-
tions, and programming initiatives.

Media Scope
12711 Ventura Boulevard, Suite 250
Studio City, CA 91604
818-508-2080

Promotes positive social and pub-
lic health images in mass media
entertainment through information-
al forums, original research, publi-
cations, an information clearing-

house, film production, and referral
and consulting services.

National Association for
Mediation in Education (NAME)
205 Hampshire House
University of Massachusetts
Amherst, MA 01003
413-545-2462
Serves as an umbrella organization

for hundreds of mediation programs
nationwide. Provides a bimonthly
newsletter, written materials, audio
tapes, videos, and training.

Reproducible
Materials
(in back cover pocket)
designed for a Rini Off the
Violence Campaign include:

Brochure
Tarn Off the Violence

Articles/Drop-Ins
Don't Let Your Family

Go Down the 'Ibbe!
TUrn Off the Violence Pledge

Poster
Man Off the Violence

Note: For additional information on TOV in Minnesota, contact:
Tian Off the Violence, Citizens Council, PO Box 27558, Minneapolis, MN 55427.
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Violence involving youth both as victims and perpe-
trators may be the number one issue on the crimi-
nal justice agenda. While youth violence isn't a new
problem, there are good reasons for heightened con-
cern. First, homicide has become the leading cause of
death for young African-Americans. Second, the
intensity of violence involving young people has esca-
lated in the last decade; this is due in part to the
increasing availability of firearms. Third, children are
witnessing violence at ever-younger ages.

Youth violence cannot be isolated from the context of
American society. "Although young people are dispro-
portionately represented on both sides of the gun or
knife, it is important to consider their experiences as
part of the larger picture of violence in America," says
a 1993 report from the American Psychological
Association's (APA) Commission on Youth and
Violence. "The United States has the highest homicide
rate of any Western industrialized country a rate
that is, in fact, many times higher than that of the
country with the next highest rate." The APA also
stresses that youth violence is not limited to urban
environments, but that domestic violence, hate
crimes, sexual violence, and violence among peers
threaten children and teens in every community.

No single factor causes youth violence. Harsh pover-
ty, physical abuse and neglect, alcohol and drug use,
domestic violence, learning problems, media violence,
inadequate social skills, and inadequate family sup-
port are among the elements that contribute to it.
Much research today focuses on factors that help
young people grow more resilient and resistant to neg-
ative influences as well as those that put youth at risk.
Reflecting on this research, the APA report concludes
on a note of hope, not despair. "Many factors, both
individual and social, contribute to an individual's
propensity to use violence, and many of these factors
are within our power to change."
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David S. Broder,

The Washington Post,

April-17, 1994



Violence
Prevention
Strategies
II Schools and youth organi-

zations can use existing class-
es or activities to address
crime and personal safety
issues. For example, social
studies classes can discuss
the link between social
unrest and violence; English
classes can write essays on
self-esteem or interpersonal
conflict; art classes can
design anti-violence posters,
and physical education class-
es can address how body lan-
guage and staying alert to
one's surroundings can help
prevent victimization.
II lb help prevent hate vio-

lence, schools can foster dis-
cussions that explore and
reject stereotypes, encourage
interaction among members
of different cultures, encour-
age appreciation of diversity,
and make sure that educa-
tional materials reflect the
many cultures of contempo-
rary American society.
II Law enforcement, schools,

and parents should work
together to determine
whether a gang problem
exists, be willing to confront
the realities of gangs, take
steps to educate young chil-
dren about the dangers of
gangs, and provide young
people with social and recre-
ational alternatives to gangs.

II Governments and school
boards can encourage youth
service projects (as a require-
ment for graduation or for
scholastic credit) to give stu-
dents the opportunity to con-
tribute to solving community
problems they feel are impor-
tant.

II Schools, religious organi-
zations, and recreation
departments can open their
facilities before and after
school, on weekends, and
during vacation times to give
working parents' children an
alternative to staying home
alone a place to talk with
friends, study, and get help
with homework.

II Businesses and service
clubs can create summer and
part-time employment pro-
grams that provide construc-
tive activity, money, and
roles for youth.

II A school watch can be
operated by students who
work with each other to
observe school property
before and after school,
reporting on criminal and
violent activities. Additional
components could include a
hotline to report weapons
and crime anonymously and
safety patrol teams to provide
escorts to younger children
before and after school.
II Young people can help

break down intergenerational
barriers by providing escort
services for older residents or
telephone checks and person-
al visits to see that all is well.
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Working With
Youth
A crime pre-
vention pro-
gram that
reaches out
to young
people
must:

Open
communi-
cation
and foster
-cooperation
between
youth
and community
institutions such as
law enforcement,
schools, businesses,
and government agen-
cies;

II-welcome youth as
active partners in
efforts to'improve the
community;

Change negative
stereotypes of youth
while encouraging
responsible behavior;

Help solve quality-
of-life community
problems, such as lack
of after-school activi-
ties, vandalism, limit-
ed opportunities for
legitimate jobs, and
drug trafficking;

111 Promote safer
schools where young
people can learn,
socialize, find peaceful
ways to resolve con-
flicts, and build skills
needed to survive and
prosper in the adult
world; and

Emphasize that the
community values its
young people and
appreciates their skills
and talents.
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Linking Education and
Action Helps Teens
Stay Away From Crime
Helping teens learn about crime and
its consequences and involving them
in addressing these problems makes
them feel safer, reduces delinquency-
related behaviors, increases their self-
esteem, and enhances their ties with
the community,.according to a recent
evaluation of the hens, Crime, and
the Community (TCC) Program. "I
never knew that teens were so vic-
timized by crime. But now I know
how much can be done to make my
school and neighborhood better," said
one teen participant. In addition to
interactive classroom experiences,
TCC includes hands-on projects to
meet local needs. TCC participants
have taught peers how to prevent
date rape, helped younger students
learn crime and drug prevention
skills, organized school assemblies,
produced crime prevention public
service messages, and developed con-
flict resolution teams to reduce vio-
lence. Created in 1986 by the
National Crime Prevention Council
and the National Institute for Citizen
Education in the Law, TCC has
received high marks in evaluations in
urban and rural schools and in com-
munity settings, as well as in juvenile
justice and secure care sites. The
program has been used in more than
500 schools in more than 40 states,
reaching nearly half a million young
people.

Gun Buy Back
Programs
Educate and
Empower
"I saw a need for the

African-American community to speak out against
crime and violence. The Gun Buy Back projects,
'Books for a Thy Gun' and 'Gun Buy Back' are
designed to educate, modify behavior, and
empower citizens to say no and stop the violence,
and to say yes to education and life," said Robert
Ingram, Executive Director of The Help Center in
Jacksonville, Florida. He recalls that no one sup-
ported the Gun Buy Back at first, and that money
for the first Buy Back came out of his pockets and
those of his friends. Now, more than 2,000 guns
have been collected in 15 Buy Back events, which
are held at least once a month. Each person who
turns in a gun in working order (or one that
appears to be in working order) receives $25.
Guns are handed over to the sheriffs office to
determine whether they are stolen or needed in
an investigation. Then the guns are melted down,
made into paperweights, and sold by The Help
Center to finance more Buy Back events. Ingram
was instrumental in changing the sheriffs previ-
ous policy, which sold confiscated weapons back
to gun dealers. The Gun Buy Back provides an
opportunity for The Help Center staff to talk to
parents about toys and lifestyles that show vio-
lence as a potentially profitable activity or as
acceptable behavior. Children can exchange toy
guns for books donated by local stores. Another
facet of the Gun Buy Back initiative is the
Wounded Healers Support, a group whose mem-
bers reach out to families who have lost loved
ones to violent crime. Building on public aware-
ness and support for violence prevention generat-
ed by the Gun Buy Back project, The Help Center
sponsored a two-day June summit on crime and
violence in Jacksonville in cooperation with edu-
cational, law enforcement, social service, govern-
ment, religious, youth development, and commu-
nity-based service agencies.
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Can You Teach
Peace?
Each semester, 30 seniors
arrive at Bethesda-Chevy
Chase High School in
Maryland at 7:25 a.m. for
Colman McCarthy's popular

(but not for credit) course in alternatives to vio-
lence. McCarthy, a syndicated newspaper colum-
nist and founder of the Center for lbaching Peace,
grounds the concepts of nonviolence and pacifism
in the real world. He asks students if they can
depend on violence or nonviolence to create
peace, pointing out the hundreds of thousands of
people who have been killed in conflicts from the
Middle East to Northern Ireland, and Americans
killed in handgun homicides each year. The ques-
tion "does fighting violence with violence work?"
provokes discussion and reflection. McCarthy
also requires that his students put the theories of
nonviolence into practice. Once a week, volun-
teers from his classes at Bethesda-Chevy Chase
and Wilson High School in Washington, DC, go to
Garrison Elementary (at its request) in northwest
Washington to show third-and-fourth graders how
to peacefully resolve conflicts and handle the vio-
lence many see every day. One Garrison fourth-
grader explained why she wanted to attend the
course, which meets after school: "They learn
about peace, how to respect people, and walk
away [from trouble]. I want to learn that." The
Center for rIbaching Peace offers curricula for high
schools and colleges and a home study correspon-
dence course. Local foundations and private dona-
tions provide funding.
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Talk
Shows
for Teens
The Depart-
ment of the
Attorney

General in Hawaii has taken on an
unusual role producing a televi-
sion talk show for teens. "Bridging
the Gap" provides a platform for
teens to voice their concerns, tack-
ling topics such as runaways, teen
suicides, anger management, teen
alcoholism, AIDS, sexual harassment,
teen pregnancy, date rape, and vio-
lence in dating. The program airs on
four television stations and one radio
station. lbenage and adult panelists
usually start the program by giving
their views on the topic at hand. The
telephone lines are then open for
callers to share their own views and
experiences. The program not only
provides a forum for young people,
but offers information to teens and
parents. For example, the teen preg-
nancy discussion generated so many
phone calls from parents who had no
idea about how prevalent the prob-
lem is, that the program was extend-
ed 30 minutes. The partnership
between the Attorney General and
the media that created "Bridging the
Gap" has expanded to include busi-
nesses, foundations, and other gov-
ernment agencies.



Harnessing Youth
Energy for Prevention
Youth as Resources (YAR) has demon-
strated that given the opportunity all
youth even those in correctional
and social service systems will
devote time, energy, and creativity to
improving the lives of others and
solving community problems. A dis-
tinguishing feature of the program is
that youth are responsible for taking
the lead in designing and delivering
services. YAR asks youth from all
socioeconomic and cultural back-
grounds to: identify social issues of
utmost concern; design a project that
best uses their skills to address that
problem; write a proposal with a bud-
get; submit and defend the proposal;
and, if funded, complete the project.

Independent evaluations revealed
clear gains in self-esteem for young
people participating in service pro-
jects that they designed and then car-
ried out. In addition, YAR turned
around adults' negative attitudes
toward youth. Following a successful
pilot project in Boston, the National
Crime Prevention Council launched
YAR in three Indiana cities in 1987
with a grant from the Lilly
Endowment. Each year, the program
has expanded into new, uncharted
territories, including a New York City
elementary school and a Chicago
public housing project.

Roughly 40,000 young volunteers
from all socioeconomic backgrounds
have completed several thousand
projects ranging from renovating
apartments for homeless families to
rejuvenating playgrounds to creating
rap videos with a violence prevention
theme. Hundreds of thousands have
benefitted from teen-led service pro-
jects.

Theater and
Storytelling
Teach Violence
Prevention
The actor asks an attentive
group of fourth graders to

think of a time when someone hurt them.
Hesitantly, a small boy tells his experience: "One
day, when my parents were gone, my older sister
and I started arguing and a lamp got broken.
When my parents returned, I told them my sister
did it...Now, my mom and dad are mad, and my
sister doesn't live with us anymore. I don't under-
stand."

This is one example of what can happen
when the Heartsparkle Players in Olympia,
Washington, conduct workshops using playback
theater, a technique whereby audience members
share true experiences of personal conflict that
are then reenacted by members of the troupe.
Originally created to warn children about sexual
abuse, the Players have expanded their focus to
preventing violence, drug, and alcohol abuse. The
session begins with warm-up questions that draw
the audience into the playback process. The child
selected as storyteller relates his personal story
and assigns the actors roles. The players then
compress the child's story into a dramatic piece,
using movement, sound, dialog, and soliloquy.
"My belief is that if young people are hurt, alone,
and alienated, they are more prone to commit
acts of violence against others and themselves,"
says Debe Edden, coordinator of the Heartsparkle
Players. "However, if they can experience that
thread that binds us all as human beings, then
they are less likely to self-destruct."
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University
Reaches Out to
High School
Seniors
When Dr. Kathie Garbe cre-
ated the Teen Information

Program (TIP), she had two goals in mind: to edu-
cate the campus community about rape, assault,
and violence; and to give high school students a
forum to examine these issues. TIP was a one-day
event in 1993 that brought all seniors from six
inner-city schools 486 students plus 80 volun-
teers to the sports complex at Ohio's
Youngstown State University (YSU). In the morn-
ing, the young people heard speakers on sexuali-
ty, abusive relationships, violence, and peacefully
resolving disputes. Beginning with lunch, students
broke up into small discussion groups. Each
group had three facilitators, all volunteers from
the university community who had attended a
one-day training on group facilitation and crime
prevention. The day closed with skits by the CATS
(Concerned About Teen Sexuality) players. At the
end of day students gave TIP high ratings, but
wanted more time for the small group discussions.
"These kids need to talk," said Dr. Garbe. And
they need someone to listen." Garbe worked close-
ly with the University Police Department in
designing the volunteers' training and TIP Day.
Community agencies and the university provided
funds and logistical support. Recruited mainly by
word-of-mouth, volunteers ranged from football
players (their coach required community service)
to secretaries and maintenance workers. The sec-
ond TIP Day, in April 1994, targeted sophomores;
Garbe and her team discovered at the 1993 TIP
that many seniors already had experienced rape,
physical abuse, and violence.

SLUG
Creates
Safe
Places
for City

A Kids
Mujeres Unidas y Activas (Mothers
United and Active), a group of
women in San Francisco's Mission
District who advocate for their fami-
lies and their community, decided to
make its stand against violence by
re-claiming aiieighb&hood par1Cfroni
drug dealers, gangs, and transients.
For help, they went to the San
Francisco League of Urban Gardeners
(SLUG), an organization that works
with residents of housing projects
and other low-income communities
to redevelop housing and grounds,
local parks, abandoned lots and alleys
into vibrant, safer places for children
and families. Community residents,
including children, worked with
SLUG to redesign the park to meet
safety and accessibility requirements,
and they will eventually be responsi-
ble for the park's maintenance.
Through this process SLUG provides
jobs, teaches employable skills, and
offers residents a platform on which
to organize and address neighbor-
hood problems. Community involve-
ment is the key to success. "Kids not
involved in these efforts, who might
be inclined to vandalize the work,
often know friends, families, or other
kids involved and who take pride in
these projects," says SLUG's land-
scape architect Allan Calder. "They
realize that by destroying this work
they would be ruining their own back
yards." Of the more than 60 gardens
that SLUG has put in place in San
Francisco, not one has been vandal-
ized.
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Reach Out to
Youth During
Crime Prevention
Month

Launch a Youth Advisory
Council to advise the public
and private sectors on issues
and problems of paramount
concern to the community's
young people. Recruit mem-
bers from schools, youth
clubs, gangs, athletic teams,
community colleges, and uni-
versities. Provide some logis-
tical support, a meeting
place, an adult advisor, and
recognition. Pay attention to
the Council's suggestions.

II Organize a candlelight
vigil in memory of victims of
violence. Work with law
enforcement, schools, neigh-
borhood groups, victim ser-
vices, child protection ser-
vices, and shelters for bat-
tered women.
I Introduce a series of class-
es on nonviolent ways to
resolve conflicts in all
schools, from kindergarten

through 12th grade.
Reinforce with a TOV Day
event and a poster or essay
contest. Use Martin Luther
King, Jr. Day in January to
reinforce conflict manage-
ment skills and conduct fol-
low-up sessions.
II Start a series of Saturday
night alcohol-free, drug-free
dances for teens, with local
radio dj's, live bands, and
contests.
II Set up a Speakers Bureau
to promote presentations by
local child abuse experts to
civic organizations, schools,
libraries, health care
providers, religious organiza-
tions, parent groups, and
other community outlets.
Book speakers on radio and
television public affairs pro-
grams.

Honor young people who
have made a difference in
the community through a
newspaper article, certificate,
scholarship, or awards cere-
mony.

Reproducible
Materials
(in back cover pocket)
designed to help you tackle
Youth Violence include:

Brochures
Alcohol Is Number One
At Home Alone
A Parents' Guide

Dealing With Gun Violence
Don't Lose a Friend
lb Drugs

Making Peace
Tips on Managing Conflict

Working lbgether
to Create Safe Schools

Articles/Drop-Ins
Gangs? Not My Kid!

A Tip Sheet for Parents
Guns Hurt Kids

Kids Take Action
Mad? Frustrated?

Ready to Explode?
Parents and Kids and Bullies
Seven Things Parents

Can Do lb Prevent
Gun Violence

So, I'll Be Home Alone ...
Stop Vandalism Now

Activity Sheets
9-1-1 Activity Sheet
Choosing Words Wisely
Finding Your Strengths

Helpful Resources
American Academy of Pediatrics
141 Northwest Point Boulevard
PO Box 927
Elk Grove Village, IL 60009-0927
708-228-5005

Focuses efforts and resources on
promoting the health, safety, and
well-being of infants, children, ado-
lescents, and young adults. Works
to put children's health at the top of
the nation's policy agenda.

Boys & Girls Clubs of America
National Headquarters
1230 West Peachtree Street, NW
Atlanta, GA 30309-3494
404-815-5700

Helps young people gain skills and
a sense of belonging through
approximately 1,500 clubs in the
nation's cities. Offers the Gang
Prevention and Early Intervention
Through Targeted Outreach
Program, other initiatives, and
resource materials.

Community Board Program, Inc.
1540 Market Street, Suite 490
San Francisco, CA 94102
415-552-1250

Works to foster mediation pro-
grams in schools, universities, busi-
nesses, and any other place where
conflict may arise. Provides cur-
riculum training and assists groups
that wish to start conflict mediation
programs.

National Association for
Mediation in Education (NAME)
205 Hampshire House
University of Massachusetts
Amherst, MA 01003
413-545-2462

Serves as an umbrella organization
for hundreds of mediation programs
nationwide. Provides a bimonthly
newsletter and written materials,
audio tapes, videos, and training on
starting and evaluating programs,
substance abuse prevention, and
conflict resolution.

National School Safety Center
4165 Thousand Oaks
Boulevard, Suite 290
Westlake Village, CA 91362
805-373-9977

Provides a variety of materials on
subjects ranging from gangs to van-
dalism and school violence preven-
tion, as well as technical assistance
and training to school systems.

National lbens, Crime, and the
Community Program Center
c/o National Institute for
Citizen Education in the Law
711 G Street, SE
Washington, DC 20003
202-546-6644
Provides information, referrals,

training and materials related to the
TCC curriculum.

Youth as Resources
c/o National Crime
Prevention Council
1700 K Street, NW, Second Floor
Washington, DC 20006-3817
202-466-6272

Provides basic information on
YAR's structure and goals, as well as
technical assistance with funding
and implementation.
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Youth Service America
1101 15th Street, NW
Suite 200
Washington, DC 20005
202-296-2992
Fax 202-296-4030

National
Volunteer Week
Sunday, April 23
Saturday, April 29, 1995
Sponsors a week for local and
national organizations to rec-
ognize volunteers. This is
also an opportunity to spread
the awareness and benefits of
having volunteers and spon-
sor trainings or conferences.

Points of Light Foundation
1737 H Street, NW
Washington, DC 20006
202-223-9186
Fax 202-223-9256

r
Mother's DaVI
Campaign to End
Violence
May 4, 1994
Uses Mother's Day to focus
policymakers' on the ramifi-
cations of violence and abuse
in every area of women's
lives as they age, including
health care, housing, and eco-
nomic security. OWL strives
to achieve economic and
social equity for midlife and
older women, to improve
their image and status, and to
provide mutual support for
its members.

Older Women's League
666 11th Street, NW
Suite 700
Washington, DC 20001
202-783-6686
Fax 202-638-2356

Just Say No Week
Monday, May 8
Sunday, May 14, 1995
Provides prevention pro-
grams and a comprehensive
program for 9-18 year old
youths which includes the
following: Just Say No Clubs,
peer tutoring, transitions,
and community service. The
purpose of these programs is
to build on the successful
aspects in the lives of young
people, such as self-esteem
and social relationships.

Just Say No International
2101 Webster Street
Suite 1300
Oakland, CA 94612
800-258-2766
Fax 510-451-9360

SAFE KIDS Week
Sunday, May 8
Saturday, May 14, 1994
Focuses on unintentional
injury prevention (traffic and
biking accidents, fires, chok-
ing, poisoning). Information
and tips are disseminated to
communities to implement a
child safety program.

National SAFE KIDS
Campaign
111 Michigan Avenue, NW
Washington, DC 20010
202-939-4993
Fax 301-650-8038

National
Police Week
Sunday, May 14
Tuesday, May 16, 1995
Provides family support ser-
vices (counselors, group
meetings) for families who
have lost a relative in the line
of duty. Support is also pro-
vided to the family during
the criminal justice process.
Seminars, candlelight vigils,
and memorial services are
examples of events during
police week.

Concerns of Police Survivors
PO Box 3199
Camdenton, MO 65020
314-346-4911
Fax 314-346-1414

National Missing
Children's Day
Thursday, May 25, 1995
Spearheaded by the National
Center for Missing and
Exploited Children (NCMEC),
family and friends of missing
children join hands annually
to raise public awareness
about the need for increased
child protection. NCMEC
serves as a clearinghouse for
missing and exploited chil-
dren; it disseminates pictures
of missing children to the
public through advertise-
ments and media involve-
ment and provides training
for law enforcement officers
in child abduction cases.

National Center for Missing
and Exploited Children
2101 Wilson Boulevard
Suite 550
Arlington, VA 22201
800-843-5678 703-235-3900
Fax 703-235-4067

.4A1 C

National- `Night Out
August 1, 1995 (First 72tesday)
Seeks to heighten crime and
drug prevention awareness,
generate support and partici-
pation in local anti-crime
efforts. NNO also strength-
ens neighborhood spirit and
police-community relations
and sends a message to crim-
inals that communities are
organized and fighting back.

National Association
of 'Ibwn Watch
PO Box 303
Wynnewood, PA 19096
800-648-3688 610-649-7055
Fax 610-649-5456



Working Together To Stop the Violence: Selected Readings
Building Resiliency: What Works! A Community Guide to Preventing Alcohol and Other Drug Abuse
Through Positive Youth Development. Washington, DC: The National Assembly, 1994.

Creating a Climate of Hope. Washington, DC: National Crime Prevention Council, 1992.

Finding Funds and Building Support for Community Crime Prevention. Washington, DC:
National Crime Prevention Council, 1993.

Louv, Richard. 101 Things You Can Do for Our Children's Future. New York: Anchor Books,
1994.

Mann, Stephanie. Safe Homes, Safe Neighborhoods: Stopping Crime Where You Live. Berkeley,
California: Nolo Press, 1993.

Preventing Violence: Program Ideas and Examples. Washington, DC: National Crime
Prevention Council, 1992.

Sugarman, Josh, and Rand, Kristen. Cease Fire: A Comprehensive Strategy to Reduce Firearms
Violence. Washington, DC: Violence Policy Center, 1994.

Taking a Stand Against Crime and Drugs, A Comprehensive Community Crime Prevention Kit.
Washington, DC: National Crime Prevention Council, 1993.

'Milking With Youth About Prevention. Washington, DC: National Crime Prevention Council,
1992.

Violence and Youth: Psychology's Response, Summary Report of the American Psychological
Association Commission on Youth and Violence. Washington, DC: American Psychological
Association, 1993.

Violence in the Schools: How America's School Boards Are Safeguarding Our Children.
Alexandria, VA: National School Boards Association, 1993.

Kick Off the Month With a 5K Race/Walk
For the first time ever, a single event held simultaneously in ten
major cities on October 8, 1994, will put Crime Prevention Month in
the public spotlight. America's #1 Challenge '94: U.S. Against
Violence 5K Race and Walk will challenge individuals of all ages,
from serious runners to recreational walkers, to join forces in sup-
port of violence prevention. The ten cities are: Atlanta,
Chicago, Denver, Houston, Kansas City, Los Angeles, Miami,
San Francisco, Seattle, and Washington, DC. For more informa-
tion contact the Venture Group, Ltd. at 202-828-7090.
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Crime Prevention Coalition
State Organizations
Alabama Crime Prevention Networ:k
Arizona Crime Prevention Association
Arizona Department of Public Safety
Arkansas Crime Information Center
California Attorney General's Office
California Crime Prevention Officers Association
California Governors Office of Criminal Justice Planning
Colorado Crime Prevention Association
Crime Prevention Association of Connecticut
Florida Bureau of Criminal Justice Programs
Florida Crime Prevention Association
Georgia Crime Prevention Association
Georgi Department of Community Affairs
Hawaii Department of the Attorney General
Idaho Crime Prevention Association
Idaho Department of Law Enforcement
Illinois Attorney General's Office
Illinois Crime Prevention Association
Indiana Crime Prevention Coalition
Iowa Crime Prevention Association
Iowa Department of Public Safety
Kansas Bureau of Investigation
Kansas Crime Prevention Association
Maryland Crime Prevention Association
Maryland Community Crime Prevention Institute
Massachusetts Crime Prevention Officers Association
Massachusetts Criminal Justice 'Mining Council
Crime Prevention Association of Michigan
Minnesota Crime Prevention Practitioners, Inc.
Minnesota Office of Drug Policy and Violence Prevention
Mississippi Division of Public Safety Planning
Missouri Crime Prevention Association
Missouri Department of Public Safety
Nebraska Crime Commission
Nebraska Crime Prevention Association
Nevada Office of the Attorney General
New Jersey Crime Prevention Officers' Association, Inc.
New Jersey Department of Law and Public Safety
New Mexico Crime Prevention Association
New York State Crime Prevention Coalition
North Carolina Crime Prevention Officers' Association
North Carolina Department of Crime Control

and Public Safety
North Dakota Office of the Attorney General
Ohio Crime Prevention Association
Ohio Governors Office of Criminal Justice Services
Oklahoma Department of Public Safety
Crime Prevention Association of Oregon
Oregon Board on Public Safety Standards and 'Ilaining
Crime Prevention Association of Western Pennsylvania
Pennsylvania Commission on Crime and Delinquency
Pennsylvania Crime Prevention Officers Association
Rhode Island Crime Prevention Officers Association
South Carolina Governor's Office
South Dakota Police Chiefs Association
Texas Crime Prevention Association
Texas Governor's Office
Utah Council for Crime Prevention
Virginia Crime Prevention Association
Virginia Department of Criminal Justice-Services
Washington Crime Prevention Association
Washington State Attorney General's Office
West Virginia Criminal Justice and Highway Safety Office
Wisconsin Crime Prevention Practitioners Atsociation, Inc.
.Wisconsin Department of Administ. ration
Wisconsin Department OfJuslioe

** '

National Organizations
The Advertising Council, Inc.
American Association of Retired Persons
American Federation of Labor-Congress

of Industrial Organizations
American Probation and Parole Association
American Society for Industrial Security
The Association of Junior Leagues International, Inc.
Boys Cr Girls Clubs of America
Crime Stoppers International, Inc.
General Federation of Women's Clubs
Institute of Criminal Justice Studies
Insurance Information Institute
International Association of Campus

Law Enforr-ement Administrators
International Association of Chiefs of Police
International Association of Credit Card Investigators
International Association of Directors of Law

Enforcement Standards and 11-aining
International Association for Healthcare Security and Safety
International Society of Crime Prevention Practitioners
International Union of Police Associations
National Association for the Advancement of Colored People
National Association of Attorneys General
National Association of Counties
National Association of Criminal Justice Planners
National Association of Elementary School Principals
National Association of Police Athletic Leagues
National Association ofibwn Watch
National Council of La Raza
National Council on Crime and Delinquency
National Crime Prevention Council
National Crime Prevention Institute
National Criminal Justice Association
National Exchange Club
National Family Partnership
National Governors' Association
National League of Cities
National Network of Runaway and Youth Services
National Organization of Black Law Enforcement Executives
National Organization for Victim Assistance
National Sheriffs' Association
National Urban League, Inc.
Police Executive Research Forum
Service Corps of Retired Executives Association
U.S. Conference of Mayors

Federal Agencies
Department of Defense
Drug Enforcement Administration
Federal Bureau of Investigation
General Services Administration
U.S. Department of Air Force
U.S. Department of Army
U.S. Department of Justice, Office of Justice Programs

Bureau of Justice Assistance
Bureau of Justice Statistics
National Institute of Justice
Office of Juvenile Justice and Delinquency Prevention
Office for Victims of Crime

U.S. Department of Navy
U.S. Marine Corps
U.S. Postal Inspection Service
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The Crime Prevention Coalition

heileAttAi that

Crime Prevention is
Everyone's business More than security A responsibility of all levels of government Linked

with solving social problems Cost-effective

Crime Prevention Requires
A central position in law enforcement Active cooperation among all elements of the community

Education Tailoring to local needs and conditions Continual testing and improvement

Crime Prevention improves
The quality of life for every community
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Please Let Us Know What You Think!
Please take a moment to answer these questions. Then fold this card, tape it, and mail it with
a 290 stamp. Your comments will help us prepare for Crime Prevention Month 1995!

Name
Organization
Address
City State ZIP(+ 4)
Daytime Phone Fax

I Community Size: Under 25,000 25,000-100,000 100,000-200,000 Over 200,000
III Prior Crime Prevention Month celebration? YES: 0 1993 0 1992 0 Earlier NO

I Are you going to have a 1994 Crime Prevention Month proclamation?
(If so, please send us a copy.)

How helpful are these features of the booklet?
Slightly Helpful

Yes No

Extremely Helpful
Partner with the Community 1 2 3 4 5
Create A Campaign: Tim Off the Violence 1 2 3 4 5
Tackle an Issue: Youth Violence 1 2 3 4 5
Activity Ideas 1 2 3 4 5
Program Profiles 1 2 3 4 5
Proclamation 1 2 3 4 5
Press Releases 1 2 3 4 5
Resources 1 2 3 4 5
Statistics 1 2 3 4 5
McGruff Educational Products 1 2 3 4 5
Special Events Calendar 1 2 3 4 5
Selected Readings 1 2 3 4 5

I Which reproducibles do you think you will use? Expect to Use? Expected
Yes No # of Copies

Brochures 'nun Off the Violence
Take a Stand Join a Neighborhood Watch
'Ibn Smart Routes to Bicycle Safety
Alcohol Is Number One
At Home Alone A Parents' Guide
Dealing With Gun Violence
Don't Lose a Friend lb Drugs
Making Peace Tips on Managing Conflict
Working Together lb Create Safe Schools

Continued on other side
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Yes No # of Copies
Articles/ Don't Let Your Family Go Down the Tube!
Drop-Ins Turn Off the Violence Pledge

Thn Things You and Your Neighbors Can Do
Taking Back Your Neighborhood
Volunteers The Bottom Line
Certificate of Appreciation
Keep Fit, Stay Safe
Guns Hurt Kids Kids Take Action
7 Things Parents Can Do lb Prevent Gun Violence
Parents and Kids and Bullies
So, I'll Be Home Alone... 111

Mad? Frustrated? Ready to Explode?
Stop Vandalism Now
Gangs? Not My Kid! A Tip Sheet for Parents

Posters 'nun Off the Violence
Celebrate Crime Prevention Month, October 1994
Halloween Safety Tips

Activity 9-1-1 Activity Sheet
Sheets Choosing Words Wisely

Finding Your Strengths

I Comments

I Would you be willing to give us a brief report on what you did for Crime Prevention
Month? Yes, please send me a form. No, thanks.

Fold card here

Attn: Crime Prevention Month 1994
National Crime Prevention Council
1700 K Street, NW, Second Floor
Washington, DC 20006-3817
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Reproducible Materials:
Brochures, Posters, Articles, and Activity Sheets

This pocket contains a selection of NCPC's reproducible crime, drug, and violence
prevention materials to help you celebrate Crime Prevention Month. These
materials are designed to be copied, printed, photocopied, or offset that's why
they're printed in high-resolution black type on coated paper. Many have space
for sponsors, local phone numbers, and addresses.

Although these materials are copyrighted to protect their integrity, you can produce
as many copies as you like for free distribution so long as you do not change the text
without NCPC's written approval.

If you wish to change the text or have any questions about using McGruff or Scruff,
contact the Quality Review Committee at NCPC, 1700 K Street, NW, Second Floor,
Washington, DC 20006-3817. Tb obtain a useful reference, write to NCPC for a free
copy of Guidelines for McGruff and Related Marks.

Here are some suggestions for using these reproducible materials:

III Use the Celebrate Crime Prevention Month poster to announce your events
throughout October.

I Enlarge the mini-posters and print on brightly colored paper.

I Hand out brochures at civic meetings and school assemblies. Ask libraries,
recreation centers, medical offices, and local businesses (especially ones that
cater to children and families) to display and distribute.

I Organize a coloring contest for elementary children, using the Halloween poster.

I Create bookmarks, shopping bags, bumper stickers, fliers, and envelope stuffers.
Use the photocopier to reduce or enlarge. Be creative with colored paper and
different paper stocks.

I Place articles in newspapers and newsletters.

I Sponsor a contest, using the Thrn Off the Violence poster.

I Add your organization's name to the certificate. Use to honor volunteers,
businesses, and others who have made outstanding contributions to the
community's well-being.
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Don't Let Your

F M
Go Down the Tube

bSet limits on what children can
watch. Homework and a meal
with the family take priority.

16 Watch TV with your children and
talk about what each of you liked
and didn't like.

O Set an example. Carefully choose
your own programs and the amount
of time you watch television.

iti Make one room a TV-Free Zone
a comfortable place to read, talk,
and listen, with no television set.

O Don't use TV as a babysitter.

Use
Television

Wisely

16 Encourage your children to spend their free time in activities such as
sports, hobbies, playing with friends, or reading rather than sitting in
front of the tube.

O
O

Limit video games to a half-hour a day. Use a kitchen timer.

Look for TV programs that encourage kids to do something build a
treehouse, start a hobby, help out at home, volunteer to help someone.
Look for TV programs that relate to a book, something your child is
studying, an experience from your own childhood or that of a relative.

O Don't use TV as a reward or punishment.

bIf you find a TV ad offensive, write or call the advertiser and the station.

?'R)1 off
file

/4(eNc e
TAKE

m& 44

How to Use: Use as handouts, bookmarks, newspaper and newsletter articles, or envelope stuffers.
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Pledge
I want to help

my community
Turn Off the Violence
on October 27, 1994.

I won't watch any violent TV,
videotapes, or movies

or listen to violent music.
I won't use any words or actions

that hurt someone.

My Name

Thanks for helping me, Mc Gruff,
"Turn Off the Violence"

and "Take A Bite Out Of Crime."

Scruff McGruff
the Crime Dog

People can do
many different things
that are nonviolent.

Read.
Take a walk with a friend.
Ride a bike.
Play a fun game with
friends or family.
Play catch with someone.
Learn to cook.
Write a letter.
Learn to play an
instrument.
Plant some flowers,
vegetables, or a tree.
Take a family trip to the
zoo, a park, or a museum.

I'm helping to Turn Off the
Violence on October 27, 1994.

Here's what I'm going to do:

1.

2.

3.

4.

5.
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How to Use: Use full-size or reduced as handouts, bookmarks, or envelope stuffers.
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HallOwE En
Tips
Safety

J
J

Trick-or-treat in your neighborhood.

Go with friends. Ask your parent,
older sister or brother, or a
neighbor to go along.

Carry a flashlight, glowstick, or
reflective bag.

Have parents check all treats
before you eat them.

Wear white or reflective clothing.

Have FUN!
How To Use: Hand out for kids to color. For a poster, enlarge to 11" x 17" and copy on brightly-colored paper or posterboard.

(Before copying, remember to white out these suggestions.)



TEN THINGS

You AND YOUR
NEIGHBORS CAN Do
Work with public agencies and other organizations
neighborhood -based or community-wide on

solving common problems. Don't be shy about letting them know what
your community needs.

Make sure that all the youth in the neighborhood have positive ways to
spend their spare time, through organized recreation, tutoring programs,
part-time work, and volunteer opportunities.

Set up a Neighborhood Watch or a community patrol, working with
police. Make sure your streets and homes are well lighted.

Build a partnership with police, focused on solving problems instead of
reacting to crises. Make it possible for neighbors to report suspicious
activity or crimes without fear of retaliation.

Take advantage of "safety in numbers" to hold rallies, marches, and other
group activities to show you're determined to drive out crime and drugs.

Clean up the neighborhood! Involve everyone teens, children, senior
citizens. Graffiti, litter, abandoned cars, and run-down buildings tell
criminals that you don't care about where you live or each other. Call the
city public works department and ask for help in cleaning up.

Ask local officials to use new ways to get criminals out of your building or
neighborhood. These include enforcing anti-noise laws, housing codes,
health and fire codes, anti-nuisance laws, and drug-free clauses in rental
leases.

Form a Court Watch to help support victims and witnesses and to see that
criminals get fairly punished.

Work with schools to establish drug-free, gun-free zones; work with
recreation officials to do the same for parks.

Develop and share a phone list of local organizations that can provide
counseling, job training, guidance, and other services that neighbors
might need.

National Crime Prevention Council
1700 K Street, NW, Second Floor
Washington. DC 20006-3817
0 September 1993
The National Citizens' Crime Prevention Campaign Is substantially funded by the
Bureau of Justice Assistance. Office of Justice Programs. U.S. Department of Justice.
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Developed by the
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TAKING BACK

NEIGHBORHOOD
If crime has a strong grip on a neighbor-

hood, it's hard to take the first steps

toward reclaiming your streets.

People are afraid that if they act,

criminals will take revenge. You can

counter this fear, and protect each

other, by working closely with police

and organizing group activities

there's safety in numbers. You may

want to meet outside the neighbor-

hood at first.

Developed by the
National Crime Prevention

TAKE A BITE OUT OF
Council in Partnership with
®MOTOROLA

The National Citizens' Crime Prevention Campaign is sub-
stantially funded by the Bureau of Justice Assistance,
Office of Justice Programs, U.S. Department of Justice.

Neighborhoods across thecountry have used thesetactics to take a standagainst drugs and violence
Ask police for help in forming a citizen patrol that walks
the neighborhood, intimidating drug dealers by writing
down license plate numbers and descriptions of sus-
pected dealers. Videotape or photograph activities.
Pass this information on to law enforcement. Wear a
"uniform" a brightly colored cap or special T-shirt.

Use a bullhorn or loudspeaker to broadcast "Drug
dealers on the block. Police are being notified."

Demonstrate against landlords who rent property to
drug dealers.

Make public your dissatisfaction with businesses,
including restaurants and bars, that ignore drug dealing.
Do the same to stores that sell drug paraphernalia
such as pipes or rolling papers.

Organize neighborhood clean-up campaigns to sweep
litter and drug paraphernalia off the streets, clean off
or paint over graffiti, plant flowers and trees, and repair
broken equipment in playgrounds.

Make young people part of your neighborhood
improvement team. Find other creative, constructive
activities for youth, especially teens.

Put up large, colorful banners or signs that warn drug
dealers that residents are watching for crime and report-
ing it to the police.

March or organize a vigil to demonstrate the communi-
ty's will to drive out drug dealers and other criminals.

Make sure the newspapers and television cover this
good news show the world that neighbors and police
care and are taking action!

Use good judgment when faced with problems of illegal
drug use or sales or other criminal activity in your neigh-
borhood. Think about how you can report a drug problem
without subjecting yourself to retaliation. It's important to
report, but it's equally important to report safely.
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STAY SAFE
Taking time out for exercise and fun

is healthy for mind and body.
Whether you're cycling, hiking,
jogging, walking, rollerblading, or
skateboarding, look out for yourself
and others on the move!

Team with a partner a friend, neigh-
bor, family member. If you prefer to
go it alone, consider joining a club
with an indoor track or try an indoor
sport.

Avoid isolated roads, trails, and paths.
Stick to well-traveled, well-lighted routes.
Vary your exercise time and route. For a
change of pace, check with the recre-
ation department or library for scenic and
safe trails or roads.

Wear clothing that helps motorists see you bright
colors for day and white or reflective clothes at night.
Carry identification.

Carry change for an emergency phone call.

Consider buying a whistle or shriek alarm.

Stay alert. If you wear headphones, keep the volume
down.

Always wear your glasses or contacts.

Follow the rules of the road. Cyclists ride with the
traffic. Joggers and walkers face the traffic.
When away from home, check with your hotel or
motel, a bike shop, book store, or tourist bureau for
safe local routes.

MOVING OUT AGAINST CRIME
AND DRUGS

Enter marathons, fun runs, and walkathons that
raise money for crime and drug abuse pre-
vention education, drug treatment pro-
grams, and other projects that help
the community.
Watch out for your community
when you are walking, jog-
ging, or cycling. Report
abandoned cars, vandal-
ized signs, and broken
street lights. Talk
to the police
about any
activities that
raise your
suspicions.

Volunteer to
help with
sports and
exercise pro-
grams at a
school or
recreation
center.

Developed by the
National Crime Prevention

TAKE A BITE aurae
Council In Partnership withlimps,. 8MOTOROLA
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VOLUNTEERS

THE BOTTOM LINE
Do you believe that people can
make a difference?
Are you willing to prove it?
Be a volunteer.

What's the Payoff?
Helping others.

V Learning new skills
Exploring a new
career.
Meeting interesting
people who are
different from you.
Discovering new
interests and
aspirations.

Want to Volunteer? Check Out...
V Schools near your home or workplace

and their parent associations.
V Churches and other religious groups.
V Volunteer clearinghouses operated by

county or municipal governments.
Ads in newspapers and newsletters.
Police departments, victim assistance
agencies, and Neighborhood Watch
groups.

V Organizations known for their volunteer
work like service clubs and local chapters
of national groups such as the American
Association of Retired Persons, General
Federation of Women's Clubs, and
Mothers Against Drunk Driving.
Public and private sector organizations
that serve children and young people.

V Shelters for battered women and their
children.
Crisis (rape, suicide, etc.) hotlines in your
community.

V Services for recent immigrants or
refugees.

w

S
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GUNS HURT KIDS
agree to...

KIDS TAKE ACTION
will...

Never touch a gun at home,
at a friend's house, or on the
streets.

Get away fast and tell a trusted
adult or police officer.

Not take any chances if I don't
know if a gun is real or a toy.
Never take a gun or any other
weapon to school.

Treat it like it is real.

Never give in if a friend or class-
mate wants me to play with or
use a gun.

Settle arguments with words,
not fists, guns, or other
weapons.

Tell a teacher, hall monitor, or
other adult I know about any
weapons I see at school or on
the street.
Tell them guns can kill kids.
Leave and do something else
play ball, go to the movies, help
a friend or my parents.
Work it out. Apologize if I've
done something wrong,
and not blame or name-

Name "OM

Teach all children from preschoolers to
teenagers that guns can hurt and kill.

2 Encourage children to report
any weapon they know
about at school or on
the street to the police
or an adult they trust.
Tell them not to
touch the weapon
for any reason.

3 Explain to children
that gun violence in
the movies, on TV
shows, and in video
games is not real.
Stress that in real life
guns hurt and kill people

5 Support school staff in their efforts to
keep guns, knives, and other weapons

out of schools.

6 Because handguns are
more likely to be used in
suicide, homicide, or fatal
accidents than in self-
defense, it's safest not to
keep a gun in the
home.

4 Show children how to settle argu-
ments without resorting to words or
actions that hurt. Talk openly with your
children about their problems. Set a
good example in how you handle anger,
disagreements, and sadness. 89

7 If you choose to
own firearms hand-

guns, rifles, or shotguns
make sure they are

unloaded and securely
stored. Invest in trigger

locks, gun cabinets with a
lock, or pistol lock boxes. Lock

up ammunition separately.
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How to Use: Cut apart. Use as handouts, bookmarks, newspaper/newsletter articles or envelope stuffers.



SO
I'LL BE
HOME

DO I KNOW...
Tr How to call 9-1-1 or my area's

emergency number?
How to give directions to my home
in case of an emergency?

Tr How to reach a parent or neighbor
to tell them I am home?

Tr How to use the door, window locks,
and the alarm system?

Tr How to answer the door or phone
when I am home alone? Tell them
that mom or dad can't come to the
door or answer the phone right now.

Tr What's a safe place for a house key?
Keep it inside a shirt pocket or
sock, not under a mat or on a ledge.

IT How to escape from the house in
case of fire?

IT Not to go into an empty house if
things don't look right for
instance, if the door is open, a
window is broken, or a screen is
ripped?

12 Never to accept gifts or rides from
people I don't know?

Tr Tb let someone know if something
makes me feel unsafe?

Before I stay home alone, I will go
over this list with a parent or trusted
adult to make sure we agree on the
answers.

TAKE A BITE OUT OF
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MAD?

FRUSTRATED?

READY TO
EXPLODE?

You're not alone.
Whether it's a fight
with a friend, an
argument with your
parents, or a run-in
with a teacher
conflict is part of life.
We can't always avoid conflict, but we can learn
to handle it without words or actions that hurt
other people.

What skills do you need?
Understanding What makes you mad? Which
words or actions "trigger" a feeling like anger?
Maybe it's the way someone looks at you, a tone
of voice, a pointed finger. Once you know your
"triggers," you can better control your feelings.
Listening Really listen to what the other
person is saying, instead of figuring out what
you're going to say next. Put yourself in his or
her shoes.
Creativity Most of the time we only think of
two ways to resolve a conflict fighting with
words or fists, or walking away. But many
people think that walking away is somehow a
coward's way out. Tb come up with other
solutions, you need to be calm and creative.
Focus on the problem, not the person. Get the
facts straight and together think of as many
solutions as you can. Look at the good and bad
sides of each idea, and its consequences.

If you can't work it out, get help.
Try mediation. A mediator is a neutral third
party who's been trained to help people make
decisions. A mediator helps people who have
been arguing talk to one another and reach an
agreement both can live with. Your school may
have student mediators or a student court to
resolve conflicts. Often guidance counselors, the
clergy, or social workers are trained in
mediation. Local governments often sponsor
mediation services that help resolve conflicts
between neighbors, parents and children,
businesses and customers, and landlords and
tenants.

TAKE A BITE OUT OF

CRIME
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A Tip Sheet for Parents

Gangs? Not My Kid!
Children join gangs and commit vandal-
ism or violent acts due to a need to
belong to someone or something. Chil-
dren who join gangs are as young as 14,
sometimes younger. Gang membership,
especially among hard-core members is
strongly tied to drug use, sexual activi-
ty, violence and crime. It's a difficult
cycle to break.

Parents can protect their children from
a gang's influence:

+ Spend time with each of your chil-
dren to help convince them that they
are an important part of the family.

+ Supervise your children's activities.
Make sure a reliable adult is present at
all functions.

+ Help your children get involved in
athletics or other group activities that
interest them so they can feel they
belong.

+ Talk with your children about your
values. Let them know why you think
gangs are dangerous. You could men -.
tion the following:

constant threat of violence, either
to gang members or to innocent
bystanders

hatred of other groups for no reason

drug use, which leads to its own
problems

increased chance of being arrested

91

+ Teach youi children what to do if
gang members approach them. The
best response is to walk away. Warn
children not to respond with the same
gesturethe gang members may be
"false flagging," using the sign of a rival
gang. The response could be a violent
one.

It's possible, if there is gang activity in
your area, that your children may
become involved. Often parents don't
recognize their children's gang activity
until it is too late, such as when the
children are hard-core members. How
can you tell if your children are
involved?

+ Be on the lookout for signs of possi-
ble gang involvement: change in a
child's type of friends, changes in dress
habits, such as wearing the same color
combination all the time or purchasing
a gang sweater or jacket, secretiveness
about activities, new-found affluence
from unknown sources, changes in
behavior and diminishing interest in
the family and school. An even more
reliable, but often ignored, sign of gang
activity is if a child is arrested or
detained by the police.

+ If you notice these patterns, you can
get help. Contact the gang crimes unit
of your police department. The unit
may be able to help you find counsel-
ing and tell you how to help your child.

TAKE A BITE OUT OF

CRIME
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/ \
STOP

VANDALISM
NOW

VANDALISM = DESTRUCTION
Breaking windows in buildings or cars
Painting or writing on walls, streets, or traffic signs
Knocking over trash cans or mailboxes
Breaking equipment in schools or playgrounds
Slashing car tires or breaking car antennas
Writing in or tearing out pages in library books or
textbooks

It's all called vandalism.
1 p I

People feel frightened, angy, and sad when
something of theirs is destroyed for no reason.
Schools pay millions of dollars each year to clean
up graffiti, repair buildings, or replace vandalized
equipment. This means less money for new books,
art supplies, computers, sports equipment, and
other student activities.
Vandalism claims other victims. Parents can't take
children to a park with broken, dangerous swings
and slides. A child is injured because someone
steals a stop sign. A person can't reach 9-1-1 to call
police or paramedics because the public phone is
broken.

Don't destroy or mark someone else's property or
public places.
Clean graffiti off walls in schools, libraries, and
other public areas. Make it a community or club
project!

Help clean up your school campus, a park, or a
vacant lot.
Plant trees, bushes, and flowers. Paint murals and
hang posters in areas plagued by graffiti.
Immediately report any vandalism that you see to
the police or to a concerned adult.

TAKE A BITE OUT OF

CRIME
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Children who hurt,
frighten, or harass
other children
they're bullies and they
cause serious problems
that schools, families,
and neighbors often
ignore.
Rasing at bus stops, practical jokes, taking
someone's property from restrooms or

lockers, insults and
threats, shoving or
kicking it's all fair
game to a bully. Fears
and anxieties about
bullies can cause some
children to avoid school,
carry a weapon for
protection, or even
commit suicide.

'lb change attitudes about bullying, and to
prevent children from becoming bullies or
their victims, parents can:
mir Teach children ways to resolve arguments

without violent words or actions.

S

or leach children how to negotiate in an
assertive but nonaggressive manner.

or Mach children self-protection skills
how to walk confidently, stay alert to
what's going on around them, and know
safe places to go for help.

mr Encourage children to walk to school and
go places with friends; there's safety in
numbers.

mr Provide opportunities for children to talk
about bullying, perhaps when you watch
TV together, read out loud, play a game,
go to the park or a movie.

Ar Encourage children to talk about
themselves, their strengths and
weaknesses, and how to respect others.

TAKE A BITE OUT OF
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Finding Your Strengths
Everyone has strengthsgood things about
themthat makes them special in some way.
This includes you. Maybe you are a fast run-
ner. Do you draw well? Do you make people
laugh? Do you do your chores around the
house?

Write your first name in capital letters going
down the page in the space below. Then use
each letter to begin a word or phrase that
tells about one of your strengths. For exam-
ple, "Maria" might look like this:

Make s good sandwiches

Always helpful

Really happy most of the time

Interested in sports

Agood friend
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Dial 9-1-1 only for
"people" emergencies,
like fires, crimes,
injuries or sickness.

Color only the pictures that show a
94



If you don't know whether
to dial 9-1-1 or not,
calling is the right
thing to do!

This book was prepared
and produced by
MOTOROLA
in association with the
National Emergency Number
Association and the
National Crime Prevention Council.

TAKE A BITE OUT OF
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time when you should call 9-1-1.
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Choosing Words Wisely
Sometimes we say disrespectful things without meaning to do so. Look at the list
and pick out some of the disrespectful statements.
Think of respectful ways they could be said.

Respectful or Disrespectful?
1. I'm interested in knowing about your religion,

although my beliefs are different.
2. Those people are so hot-headed. It must be

those spicy foods they all eat.
3. So what if your hitting's not great? Let's just

play ball and have a good time.
4. Learning about different ethnic groups can

make school interesting.
5. She's so skinny! She really needs to put on a few

pounds.

Note: Use to stimulate discussion with children, teens,
and adults.
Source: Adapted from Project Charlie's Peaceful
Partners, A Violence Prevention Curriculum. ©1993, All
Rights Reserved. 4570 W. 77th St. Edina Minnesota
55435. (612) 830-1432 or 1- 800 279 -KIDS.

6. He has his own unique style.
7. It's too bad you have to be in a

wheelchair. Don't you hate it?
8. She's rich and stuck up I hate

her.
9. You should get a permanent; your

hair needs some style.
10. I wonder how he feels about being

the shortest kid in our class?
11. I'm glad we don't go to their church

Their holidays are stupid.
12. Isn't it scary living in such a bad

neighborhood?
13. You act like you're on drugs.
14. What's it like living in a foster

home?
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SPECIAL STICKERS !!!
HIGHLIGHT YOUR CRIME PREVENTION EFFORTS

DURING OCTOBER, TAKE A BITE OUT OF

CRIME PREVENTION MONTH =NE

McGruff the Crime Dog and Scruff
12 stickers per sheet

Sticker shown actual size *

Here is a fun way to help McGruff and his
nephew Scruff celebrate October, Crime

Prevention Month. These stickers can go on
T-shirts, jackets, notebooks, toys, book

covers, posters, or just about anywhere.

Order Your Stickers Today While Supplies Last!
National Crime Prevention Council
licensed products range from
.pencils, pens, key tags, stickers,
lapel pins, T-shirts, dolls, books,
safe kids kits, McGruff newsletters,
posters, calendars, coloring books,
cassette tapes, trick-or-treat bags,
Buckle-Up Buddies, babysitter
checklists, to educational videos
and fully animated robots

For information about additional
products from other McGruff
licensed companies featuring
McGruff and Scruff with
educational messages, please refer
to the educational products section
of the Crime Prevention Month
guide.

SHEET QUANTITY 250 500 1,000 1,500 2,500 5,000

PRICE PER SHEET .74 .70 .67 .63 .39 .33

* Stickers available with or without special October message. Twelve stickers per sheet

IMPORTANT INFORMATION Billing terms are Net 20
Days. Make checks payable to the Walter W. Cribbins
Company. Please allow 3-4 weeks for delivery.
Shipping and handling charges are based on weight and
qestination, and will be billed to your order. Please call
for quote if you require this information beforehand. Call

with credit card information.

YES! Please send:

sheets of stickers © co each

with October message
without October message

WALTER W. CRIBBINS COMPANY

Official McGruff Licensee Since 1981

MAIL OR FAX COMPLETED ORDER FORM TO:
WALTER W. CRIBBINS CO. Att: Bruce Lewsadder

2701 First Avenue #200 Seattle, WA 98121
Order Hotline 1-800-992-1915 FAX 206-441-5655

Request a FREE Catalog by FAX today!

A portion of your purchase price is used to develop the McGruff® Public Service Advertising Campaign.
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Crime Prevention Month Is Sponsored by the Crime Prevention Coalition
National Crime Prevention Council

TEM 1700 K Street, fit9W, Second Floor

9 8 BEST COPY AVAILABLE
Washington, DC 20006.3817
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