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THE EFFECT OF NEWSPAPER PICTURE SIZE
ON READERS’ ATTENTION,
RECALL AND COMPREHENSION OF STORIES

Seventy-Five Word Abstract

To determine whether the size or presence of a photograph affects
readers’ attention, recall, and comprehension of a newspaper story, the design
of the front page of a daily student newspaper was modified to produce three
versions: one with a large picture, one with a small picture, and one with no
picture. Versions of the front page werz alternately administered to one of three
experimental groups. In-class experiments were conducted in which 123
students were asked a number of questions about their attention, recall, and
comprehension of the story. The findings suggest that the presence of an
accompanying photograph, especially a large one, increases readers’ attention,
recall and comprehension of a newspaper story.
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ABSTRACT

Picture editors and photographers have long struggled to obtain space for photo-
graphs in newspapers. However, little research has investigated the relationship between
photographs and text.

This study investigates whether the presence or size of a photograph accompanying
astory affectsreaders’ attention, recall, and comprehension of newspaper articles. The three
hypotheses postulated are: readers are more likely to pay attention to stories on a page which
includes a large photo than toa page containing a small photo or toa page containing no photo;
readers are more likely to recall a story accompanied by a large photo than the story
accompanied by a small photo or by no photo; and, readers will better comprehend a story
accompanied by a large photo than the story accompanied by a small photo or b}; no photo.

At Syracuse University, 123 undergraduate students who participated in the
experiment reported their attention, recall, and comprehension of a story on three versions
of a front page of the daily student newspaper — one with a big picture, one with a small
picture and one with no picture accompanying the story.

The results support all three hypotheses. The findings imply that not only did the use
of a picture make peopleread, recall, and comprehend news stories, but that the use of alarger
picture appears to be related to greater recall and comprehension of the story. The presence
of a larger picture causes readers to read r:ore of accompanying story resulting in a greater
recall and better comprehension of the story, than when the effects of each were examined
individually.




The Effect of Newspaper Picture Size on

Readers’ Attention, Recall and Comprehension of Stories

INTRODUCTION & CONCEPTUALIZATION

Pictures in newspapers today are not simply supplements to stories of the day
or decorative art. Although they often accompany stories, newspaper photographs
themselves are sources of information to readers. Newspapers in the last 20 years
have increasingly demonstrated a tendency to use more and larger photographs.

Both photojournalism books and general opinion support the notion that
photographs have overwhelming appeal. Several research studies have determined
that not only do people read and obtain information from photographs, but that
stories accompaniéd by a photograph have greater readership than other stories,! and
that the use of a large photograph appears to be associated with increased recall of
facts from a news story.2 Wilson Hicks, executive editor at Life during the late 30s,
wrcte that “the picture is almost invariably read first; the common habit is for the
reader’s eyes to move back and forth frem picture to words and back again to picture
until the meaning is expressed in each medium.”3

However, there has been limited research in the area of photojournalism
examining the relationship between newspaper photographs accompanied by stories
and readers’ comprehension of those stories. Keith Kenney points out that picture
editors’ requests for maintaining or increasing the size of their staffs and for

additional space for photographs would more likely be approved if their arguments

were supported by research.4




This thesis investigates whether the use of photographs actually does result in
readers paying more attention to and exhibiting better recall and comprehension of
newspaper stories. Fiﬂberg and Itule stress that when a strong visual is used as a
dominant element on a page, it becomes a magnet, pulling in readers to the tex/t.5
Although readers’ attention, recall, and comprehension may be influenced b; other
factors such as headlines, illustrations, positions of stories, subject matter, or interest,
this study will examine the influence of the size of the accompanying photograph on
attention, recall and comprehension.

Prior studies have demonstrated that photographs in newspapers draw readers’
attention more than words. Newspaper researcher Chic Bain found that “larger
pictures attract readers to an accompanying story better than smaller pictures, and
hold the readers’ attention deeper into the tie-in story.” In an investigation of the
effects of a dominant photograph on the agenda-setting function of the press, Wayne
Wanta noted that “a large photograph breaks up the grayness of a page and is pleasing
to a reader’s eye.”” The implication is that the readers are forced to pay more
attention to the page with a large photograph taking up a large area of space on the
page. Rita Wolf and Gerald L. Grotta have also found that large photographs increase
readership and recall of the facts from stories they accompany.8 Sharon Polansky’s
finding, cited by Ken Kobre, supports the notion that increasing picture size also
increases attention to a picture.?

These studies reached similar conclusions about the influence of a large
photograph on readership. However, the conceptualizations and operationalizations
of readers’ attention differed. In Wolf and Grotta’s investigation, subjects’ readership
was measured by asking questions about four stories on the front page. Respondents
were given four choices — read thoroughly, read casually, read superficially, and

not read at all — to determine how much of a story they read.
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Baxter and his colleagues measured both media salience and self-reported
readership, which approximated the conceptualization of “attention” in this study.
The researchers investigated self-reported readership and media saliencé, defined as a
reader’s feeling of psychological closeness to the news item, or a kind of active
awareness of the story’s existence, separately. Self-reported readership was measured
by a series of direct questions about headline, photograph, caption, and story. The
results indicate that the presence and the size of the photograph did play a role in
increasing salience and readership of accompanying news stories. Sanders’ study
found that three times as many men and four times as many women look at the
average one-column picture as read the average news story, and readership increases
as picture size increases.!® Arthur Rothstein makes the point that the printed page
demands an organization that will stop the reader, hold his or her interest, ana
effectively display the statement made by the photojournalist.]! The importance of
using pictures to attract readers to stories in newspapers is also stressed by Kenney.12

This investigation, however, differs from those discussed before in that
“attention” is conceptualized and operationalized as the extent to which readership is
influenced by the size of the accompanying photograph. Attention in this research

focuses on both how much notice stories acquire and how much of the stories read.

It is hypothesized that:

Hypothesis 1: Readers are more likely to pay attention to the stories on a page
which includes a large photo than to those on a page with a small photo or on a

page with no photo at all.

Studies by William Baxter and his colleagues suggest that the use of a large

photograph is related to greater recall of facts in the story, picture caption, and




headline. They méasured subjects’ knowledge of essential facts for recall on the basis
of three questions: one about prominent facts and two about non-prominent facts.!3
Education researchers Rusted and Hodgson argued that “when pictures are congruent
with text, they have generally been found to enhance performance, particularly for
textual information mirrored in the picture.”’4 However, unlike Baxter et al. this

study does not attempt to distinguish between recall of prominent and non-prominent

facts.

Hypothesis 2: Readers are more likely to recall a story accompanied by a large

photo than a story accompanied by a smali photo or by no photo.

An examination of literature on the relationship between picture size and
reading comprehension yields conflicting results. According to Smith and Elifson,
most of the research conducted prior to the mid-1970s seems to indicate that pictures
have a negative effect on reading comprehension, while research conducted after
1975 indicates a positive relationship.13

Two studies conducted with college students confirmed a relationship between
pictures and comprehension. The investigators found that pictures accompanying text
helped students better understand the content in a college textbook.16 Yet, a study by
Smith and Elifson on the effects of pictures on reading comprehension in college
textbooks found no significant difference in the performance of two groups (one
group’s books had pictures and one did not) on measures of reading comprehension
even through the students indicated a preference for material which included pictures.

A criticism of the investigations of the effects of phbtogxaphs on readership
and recall of facts from a story they accompany in newspapers is that the newspaper

pages used in the investigations were redesigned. Critics argue that the investigators




selected pictures accompanied by stories which were more interesting in order to
attract readers to those stories rather than to stories not accompanied by a picture.
One element of the NPPA (The National Press Photographers Association) Code of
Ethics specifies the role of pictures in the media — pictures should help all people,
young and old, to better understand any subject in the public domain.1” The findings
discussed previously concerning the effects of pictures on reading comprehension are
not applicable to pictures effects on comprehension of newspaper stories because the
subjects were tested using college texts rather than newspapers. Therefore, the third

hypothesis is:

Hypothesis 3: Readers will better comprehend a story accompanied by a large

photo than a story accompanied by a small photo or by no photo.

The research conducted to date seems to iend support to the first two
hypotheses. This study includes a replication of previous research because it is
important to the definition of comprehension used in corroborating the third
hypothesis.

In this investigation, “attention” is defined as how much notice stories
received and how much of the noticed stories are read. Hence, it is measured by
whether or not a respondent sees the particular story headline and by the amount of
the story read. For instance, respondents were asked how much of the story
(accompanied by a large, small, or no photograph) they read. “Recall” is defined as
the degree of retrieval of information from the story. Recall is measured by
questions pertaining to two elements in the story. “Comprehension” is defined as

readers’ ability to make inferences which go beyond the information given in the

stories.
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Since the key variable is the size of a photograph, the influence of the size of
the photograph on readers’ attention, recall, and comprehension of the stories were
measured by using three versions of a front page of the Syracuse University student
newspaper, The Daily Orange. One version with a large photograph, one with a small
photograph, and one without any photograph. The three versions of the front page
generally contained the same stories and the same picture in the same positions.
Therefore, the impact of the photograph in this study is measured by what it

contributes to the verbal text, not by what they may contribute independently.
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METHOD

An experiment was designed to test the effect of picture size on attention,
recall, and comprehension. The treatment for this experiment consisted of
manipulations of ﬁle front page of a selected issue (December 5, 1991) of The Daily
Orange, Syracuse University’s daily student newspaper. The December 5 issue was
used since original printing plates for The Daily Orange were available, only from
December 5 and December 6 issues. The December 5 issue was assumed to have
more internal validity than the December 6 issue since the December 6 paper was the
semester’s last issue. The front page was redesigned so that there were three versions
of the front page were used in the study — one with a large photo, one with a small
photo, and one with no photo.

Wayne Wanta says that “dominant photographs used varied from 63.6 to 54
square inches and balanced photos used varied from 16.5 to 13.5 square inches.”1$
The calculated percentage ranges are from 26.5 to 22.5 percent for dominant
photographs and from 6.9 to 5.6 percent for balanced photographs, based on a 13-by-
21 inch size broadsheet newspaper with 0.5 inch margins (Total available space is
240 square inches). In a 11.5-by-17 inch size tabloid newspaper with 0.5 inch
margins (Total space is 168 square inches), large photographs vary from 44.28 to
30.52 square inches, and small photographs vary from 11.17 to 4.17 square inches.
The percentages are from 26.4 to 18.2 percent for large photographs, and from 6.7 to
2.5 percent for small photographs.

Woodburn says “a photograph’s size and its subject matter are provably the

most important elements which affect readership of newspaper pictures.”!9 The first

step in designing the experimental front page of The Daily QOrange was an article
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selection survey conducted at the Syracuse University’s Schine Student Center
between 11:30 a.m. and 12:30 p.m.. Since lunch usually brings in a greatly increased
number of people to the place, the survey period was judged to be the best time period
during which to survey a sample of diversely distributed subjects. Twenty students
were randomly intercepted and asked to rate their interest in 20 story headlines on a
scale of 1 to 10 (10 being highest). These were headlines of stories which had been
published in The Daily Orange between September, 1991, and February, 1992.

The means of the twenty titles ranged from 3.83 to 8.1. From this distribution,
five stories whose means were between 6 and 7 were chosen for the stimulus front
page. Stories with very high or very low means were not selected for the design in an
attempt to minimize bias.

The headlines of the five stories selected are as follows: “Music students
stage sit-in” (6.55); “Security revises escort program” (6.75); “SU faculty members
favor report: Shaw praised for positive message” (6.6); “New emergency line speeds
on-campus aid”’(6.9); and “Lack of student interest plagues budget forums” (6.3).
Because of space limitations and to avoid subject repetition, “the New emergency line
speed on-campus aid” story was excluded. The title of “Music students stage sit-in”
was changed to “School of Music students protest” due to the limited space for
redesign.

A questionnaire was also designed to elicit subjects’ response to the size of a
photograph on the front page. The questions were written to obtain the following
information: whether subjects noticed the presence of the story and how much of
each scory in the newspaper was read (attention); how well the content of each story
was retrieved by a respondent (recall); how well each story was understood
(comprehension): the respondent’s rating (on a one-to-five scale, five being highest)

of the level of interest in each story; and individual subject differences, such as
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gender, school year, how often a respondent read The Daily Orange during the past
week, which sections of the newspaper respondents were interested in reading, what
makes them read a particular story in the newspaper, and major.

The first draft of the questionnaire was developed through two pilot tests. On
April 1, 1992, an in-class pilot study was performed with 67 students who enrolled in
an introductory communications class. Three versions of a mock-up page of The
Daily Orange were distributed randomly, and students were asked to read the
newspaper and answer a number of questions related to the stories in it. In this pilot
study, the results were as expected. More students who saw a larger picture indicated
that they noticed the headline of the story and also gave correct responses for recall
and comprehension questions compared to those who saw a small picture or no photo
on the front page.

In the second pilot test, six graduate students who had already taken one or
more research classes were asked to read, answer the questionnaire within a timed
period, and make comments. From this test, 15 minute was decided as an
appropriate newspaper reading time. The results were very similar to that of the first
test.

After the pilot studies, changes were made to the questionnaire to ensure that
it contained an equal number of questions pertaining to each variable thus making
certain that the measuring instrument balanced, and to ensure for valid statistical
results an equal number of choices for each question. The questionnaire in its final
form consisted of seven pages containing questions about six stories and a section
pertaining to respondents’ demographic information. Questions on six stories rather
than only about three stories from the front page were incorporated to increase the

validity of the results. The rationale was that if respondents had been asked to
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respond to questions about only three front page stories, they might recognize the
purpose of the study.

“Attention” was measured by two Guestions: one with a yes/no response and
the other one with multiple responses to indicate the amount of the story read. In
order to measure “recall,” and “comprehension,” two questions with multiple
responses — one correct answer, three incorrect answers, and a don’t know option —
were included for each variable. Two questions were developed in order to
sufficiently measure each variable. The first level question for recall and
comprehension was generated from the first half of each story, while the second one
came from the second half.

The subjects for the experiment consisted of 123 college students from several
classes at Syracuse University’s Newhouse School of Public Communications. Only
the front page was alteréd; the reminder of the newspaper was exactly the same for all
groups. The experiment was set up in a counterbalanced design. Each student was
randomly assigned to one of three experimental groups. Subjects received large,
small or no picture front pages in rotation. The counterbalanced design aliowed the
respondents to act as their own control groups. Because few of the students had any
previous journalistic experience in print media or in newspaper design, it was unlikely
that they recognized the purpose of the study. As a group, however, the studenis were
younger and more educated than the general public.

The respondents were instructed to read The Daily Orange for 15 minutes as
they normally would. They were not told the purpose of the study uniil it was over so
as not to influence their responses.?? They were also told to avoid contact with their
classmates and with other newspapers during the experiment. The reading time was
determined to be adequate from the two pilot studies in which subjects were told that

they had either 10 minutes or 20 minutes to read the newspaper. Ten minutes was
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found to be too short and 20 minutes too long a time period. The newspapers were
collected after 15 minutes. Students were then given the questionnaire related to the
stories in the newspaper. The students were allowed to work on the questionnaire for
five minutes. In total, the experiment took 27 minutes to conduct in each class,
inclusive of the distribution of newspapers and questionnaires, and the giving of
instructions to the students. The first question on each page asked whether or nat
respondents had seen a particular story and instructed them to turn to the next page if
not. If the headline of the story given was not recognized, the respondent was not to
respond to any further questions regarding that story.

Nominal scores of 1, 2, and 3 were given to the large picture group, small
picture group and no picture group, respectively, for the statistical analysis. Also, a
nominal number was given to each response for the multiple choice questions to
calculate frequencies. The “School of Music students protest™ story was the one with
photographic accompaniment to measure the three dependent variables.

Attention was measured by asking whether or not a student saw a specific
story in the stimulus newspaper, and if so, how much of the story was read. In order
to investigate students’ readership of the story, the question “What part of the story
did you read?” was asked as the second measure of attention. Respondents were
given a choice of four responses: (1) only the headline and/or a couple of sentences;
(2) about one third of the story; (3) about two thirds of the story; or (4) almost all.

Factual recall was measured by asking two questions directly related to the
text. The first question could be answered by a respondent who read at least the first
half of a story while the second was related to factual information contained in the
later portion of a story. For example, in responding to questions related to the story
“School of Music students protest,” respondents were asked how many people

participated in the sit-in (the correct answer of about 40 people came from the first
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half of the story). The answer to the second question regarding the director’s concern
that the school would become smaller came from the second half of the story.

Subjects were also asked to respond to two questions designed to measure
comprehension. These were not derived precisely from factual material contained in
the text but were designed to measure the respondents’ ability to make inferences
about likely outcomes based on information contained within the stories. Both
comprehension questions asked respondents what possible outcomes were suggested
by the stories and offered five response options, including a “don’t know” option.

The last item on each page asked respondents to rate their interest in each
story on a scale of one to five ( five being highest). This was to assess whether there
might be an interest bias. Since all three stories on the front page earned very similar
interest means ( School of Music Student protest 2.14; SU Security 2.29; and Budget
Forums 2.09), the story selection for this experiment may be regarded as having no
interest bias.

Responses were divided into three categories: “correct,” “incorrect” and
“don’t know.” The responding frequencies and percentages for each item were
calculated. For this analysis, percentages and chi-square were used. Because the
percentage of “incorrect” response was extremely low, these response categories were
combined with the “don’t know” option as all were considered to be incorrect
responses.

There was a question whether the amount of story read affected recall and
comprehension instead of photograph size. Because of this concern, one more
analysis was conducted to determine each variable’s effect. A score was given to
each response of subjects’ recall and comprehension. This process changed nominal
data into interval data in order to calculate the mean scores of the three groups for

comparing the group differences using the F-test.
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Even though there were possible chi-squares to use for this analysis, the cells
dropped to lower than 5. Therefore, further analysis was conducted using means.
Plus two points (+2) was given for a correct response, zero points (0) for the selection
of “don’t know,” and minus two (-2) for an incorrect response. Before the data were
analyzed, a concern was that if respondents gave one correct and one incorrect
response (score 0), their score would exactly be the same as for students who gave
two “don’t know” responses (score 0).

As explained above, some scores coqld be misinterpreted without knowing the
respondents’ intention. However, after all the test results were entered in the
computer, it was decided that using this scoring method was would not be
statistically inaccurate since a very small number of the respordents had one correct
and one incorrect response for each level of the dependent variables.

From these statistical procedures, the extent of reading effect and picture size
effect on recall and comprehension were examined individually and in combination.
Each variable’s combination of two measures was regarded to yield stronger results
because they came from different parts of the story. Therefore, the score ranges for
“recall” and “comprehension” were from -4 to +4.

Although each picture group consisted of 41 respondents, all the results
reported here will be based on the number of people who read the “School of Music
student protest,” story which was the experimental stimulus to examine the effects of
picture size on the newspaper front page.

Means, degrees of freedom, sums of squares, mean squares, probabilities and
F-values were calculated for the different picture groups and for the extent of reading
for both scores for recall and comprehension. A 3x4 analysis of variance (ANOVA)

was performed to investigate the picture group and the amount of story read

differences.
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There were 55 male and 68 female respondents. They were appropriately |
Jistributed among class levels — from freshmen to college seniors. Four
respondents whose majors were related to print media such as newspaper,
phoiography, and advertising were excluded from the statistical analysis. All
respondents in this study were enrolled in programs not closely related to print
journalism, such as broadcasting journalism or Television, Radio & Film (TRF). Of
123 subjects, 87.7 percent were Broadcast Journalism and TRF students. The
remaining 12.3 percent were enrolled in public relations or in programs within other
colleges in the university.

Respondents were asked about the number of Syracase University student
organizations in which they were involved to determine if there was a correlation
between their involvement and their interest in campus news stories in The Daily
Orange. More than three fourths of the students were involved i1_1 more than one
student organization.

Self-reported readership of The Daily Orange was as follows: About five
percent did not read it at all; 22.8 percent read it once or twice in the week prior to the
study; 36.6 percent three or four times; and slightly more than one third (35.8 percent)
had read it daily.

With respect to which sections of The Daily Orange respondents had read
during the preceding week, about 90 percent indicated that they read the front page.
Two thirds had read “News at a Glance” and the Editorial/ letters sections. Abogt
half of them responded that they read the comics, sports, and advertising sections.
Commentary and Photo-story sections were read by only one-third.

About two thirds said that “the headline of a story ” made them read it, while

85 percent of them said that “topic of a story” attracted them to it. Ninety-five
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percent indicated that “position of a story” did not make any difference. About 40
percent responded that “a story accompanied by a photograph” made them read it.
“The length of a story” did not influence readership.

For statistical analysis, chi-square and analysis of variance (ANOVA) were
used to analyze whether there were significant differences among three picture

groups. Means and standard deviations were also calculated.
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RESULTS

The findings are divided into four sections based upon attention, recall,

comprehension, and the amount of story read.

Readers’ Attention to the Story

Hypothesis 1: Readers are more likely to pay attention to the stories on a page
which includes a large photo than a page with a small photo or a page with no
photo at all.

Table 1-1
Percentage ‘Attention’ to the story on School of Music student protest

Picture Group

None ' Small Large

First measure of % % %
Attention (n=41) (n=41) (n=41)

Seen 75.61 85.37 97.56
Not Seen 24.39 4.63 2.44
Total 100 100 100
X2 =8.33 df=2 p<.05

Question asked: “Did you see the story, School of Music student protest?”
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The first question to measure the readers’ attention was “Did you see the
story, ‘School of Music students protest?’” Of the 41 subjects in the large picture
group, 97.56 percent noticed the story; of the small picture group 85.37 percent saw
the title; and 75.61 percent of the no picture group saw the title of the story. The chi-
square was 8.33 at the p< .05 level and demonstrated significant differences among
the three picture groups (See Table 1-1). Only subjects who saw this story were
included in further analyses.

In the large picture group, of the 40 respondents who answered that they had
noticed the story, 25 percent read only the headline or a couple of sentences; 27.5
percent read about one third of the story; 10 percent read two thirds; and 37.5 percent
read almost all of it. Of the small picture group, 34.29 percent of the 35 respondents
who saw the story title indicated that they read only the headline or a couple of
sentences ; 37.14 percent read about one third of it; 17.14 percent read two thirds; and
11.43 percent read almost all of the story.

Of the 31 people who saw the story in the no picture group, 77.42 percent
read only the headline or a couple of sentences of it; 12.90 percent read one third;
none read about two thirds; and only 9.68 percent people read almost all of the story
(See Table 1-2). Differences among the groups were significant at p<.001 and the
chi-square was 29.59. The implication is that as the size of a photograph
accompanying a story increases, the émount of the story read also increases. These

findings support the first hypothesis about the effects of picture size on readers’

attention to the story.
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Table 1-2 .
Percentage ‘Readership’ of “School of Music student protest” Story

Picture Group
None Small Large
Second measure of % % %

Attention: Readership (n=31) (n=35) (n=40)
Headline 77.42 34.29 25.0
One third 12.9 37.14 27.5
Two thirds 0.00 17.14 10.0
Almost All 9.68 11.43 37.5
Total 100 100 100
X2=29.59 df=6 p<.001

Question asked: “What part of the story did you read?”

Readers’ Recall of the Story

Hypothesis 2: Readers are more likely to recall a story accompanied by a large

photo than the story accompanied by a small photo or by no photo.
With respect to recall of factual content, the percentages of “correct,”

“incorrect” and “don’t know” responses are listed in Table 2-1. Of 41 respondents,

82.50 percent of respondents in the large picture group, and 68.57 percent of in the
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small picture group, chose the correct response to the first recall measure. Only about
one third of those(35.48 percent) in the no picture group selected the correct response.
The test of factual recall shows that the bigger the picture, the more people recalled
the story (See Table 2-1). Since the calculated chi-square of 22.31 exceeds the

critical value of 18.467 at p<.001 level, the differences in observed percentages are

considered to be statistically significant.

Table 2-1
Percentage factual recall of the first item by picture group

Picture Group

None Small Large

First measure of % % %
Recall (n=31) (n=35) (n=40)

Correct 35.48 68.57 82.50
Incorrect & Don’t know 64.52 31.43 17.50
Total ~ ) 100 100 100
X2=2231 df=4 p<.001

Question asked: “How many people participated in the sit-in?”

With respect to the second recail measure, three fourths of the subjects in
large picture group, about half of those in the small picture group, and about 20
percent of those in no picture group gave the correct response. Although overall
correct response percentages are less than those for the first recall measure in all three

picture groups, the chi-square value is higher. The chi-square score of 25.30 at the




level of p<.001 demonstrated that the effect of picture size on readers’ recall is

significantly different among the three picture groups (See Table 2-2).

Table 2-2
Percentage factual recall of the second item by picture group

Picture Group

None Small Large

Second measure of % % %
Recall (n=31) (n=35) (n=40)

Correct 19.35 48.57 75.00
Incorrect & Don’t know 80.65 51.42 25.00
Total 100 100 100
X2=25.30 df=4 p<.001

Question asked: “What will the director of the school worry about if the School of

Music gets smaller?”

The results of the recall measures support the second hypnthesis — that

readers are more likely to recall a story accompanied by a large photo than the story

accompanied by a small photo or by no photo at all.

Readers’ Comprehension of the Story

Hypothesis 3: Readers are more likely to comprehend a story accompanied by a

large photo than the story accompanied by a small photo or by no photo.
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In response to the first comprehension question, of 41 subjects in the large
picture group, 87.50 percent of the subjects could infer the correct possible outcome
of the story. In the small picture group, 68.57 percent gave the correct response,
while only about a quarter of those in the no picture group answered correctly.

The chi-square of 32.77 with 4 degrees of freedom at p<.001 is greater than

the value shown in the chi-square table demonstrating that the difference is significant

(See Table 3-1).

Table 3-1
Percentage comprehension of the first item by picture group

Picture Group

~ None Small Large
First level of % % %
Comprehension (n=31) (n=35) (n=40)
Correct 25.81 68.57 87.50
incorrect & Don’t know 74.19 31.43 12.50
Total 100 100 100
X2=32.77 df=4 p<.001

Question asked: “What is a possible outcome suggested by the story?”

With respect to the second measure of comprehension, 80 percent of those in
the big picture group gave the correct response. The percentage was 45.71 percent in
the small picture group and 12.90 percent in the no picture group.

With 4 degrees of freedom at p<.001, the chi-square value of 35.65 explains
an even more significant result than that of the first measure of comprehension among

the three picture groups.
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The results for both measures of comprehension support the third hypothesis

that readers are more likely to comprehend stories accompanied by a large photo than

stories accompanied by a small photo or by no photo (See Table 3-2).

Table 3-2
Percentage comprehension of the second item by picture group

Picture Group

None : Small Large
Second level of % % %
Comprehension (n=31) (n=35) (n=40)
Correct 12.90 45.71 80.00
Incorrect & Don’t know 87.10 54.29 20.00
Total 100 100 100
X2=35.65 d.f=4 p<.001

Question asked: “What is another possible outcome suggested by the story?”

Picture size and the extent of reading

on recall mprehension

The results indicate that the larger the picture, the greater the recall of the
story. Not surprisingly, the more of a story read, the higher the recall. The mean
recall scores for the different photograph sizes were 1.03 (no picture group),

2.11(small picture group), and 2.96 (large picture group), respectively. In
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comparison, the recall scores related to the amount of story read were 3.55 (Almost

all), 3.20(Two thirds), 2.36(One third) and 1.04(Headline only) (See Table 4-1).

Table 4-1

Means of Recall by picture size and Extent of Reading

Picture Group

Extent Mean Recall
of None Small Large ByReading
Reading Means(SD) Means(SD) Means(SD) Means (SD)
Headline 0.67(1.27) 1.33(1.97) 1.60(2.07) 1.04(1.67)
One third 2.00(2.31) 1.85(2.08) 3.09(1.38) 2.36(1.89)
Two thirds 0.00(0.00) 3.00(1.67) 3.50(1.00) 3.20(1.40)
Almost all 2.67(1.16) 4.00(0.00) 3.60(1.12) 3.55(1.06)
Mean Recall By
Picture Size 1.03(1.54) 2.11(1.20) 2.95(1.63)

SS MS F df P
Picture size 10.44 5.22 12.59 2 001
Reading 60.78 20.26 7.94 3 001
Picture size * Reading 6.57 1.31 0.51 5 25

More importantly, the results indicate that the recall score was higher for the
larger photo and the larger amount of story read combined than for most reading or
large photo size individually. For example, for persons who read all or most of all of

the story, considering picture size, the recall mean was 3.55. For respondents who
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saw the large picture, without considering the amount of story read, the recall score
was 2.95. However, for persons who both saw the large picture and read almost all of
the story, the recall mean was 3.60.

The F-values of picture size and the extent of reading were 12.59 (df=2) and
7.94 (df=3), respectively. Both were significant at the .001 level. The F-values were
higher than the critical values in the F-test tables. Hence, both different picture size
and the amount of story read affected readers’ factual recall of the story. However,
when the combination of picture size and reading were calculated on recall, the F-
value dropped to 0.51 with 5 degrees of freedom at p<.25 indicating no interaction
between the two variables (See Table 4-1).

Similarly, the results for the effect of both picture size and the amount of story
read on comprehension show that respondents who read more of the story and who
saw the larger picture had better comprehension. Those who saw no picture and who
read only the headline and/or a couple of leading sentences obtained a comprehension
mean of 0.58. Respondents who read almost all of the story and saw the big picture
had a mean score of 3.87(See Table 4-2).

The calculated F-values on comprehension were 9.56 for picture size (df=2)
and 5.33 for the extent of reading (df=3). Both picture size and the amount of story
read were significant at p<.001 level demonstrating a significant difference between
the picture groups or reading groups. F-value of 0.36 at p<.25 for the combination of
picture size and reading indicates no interaction between the two. (See Table 4-2)

There appears to be some additive effect, which differs from an interaction
effect. There is no interactiq/n between reading and picture size because the mean of

picture size with reading is higher than means of either picture size without reading

or reading without picture size.
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Table 4-2

Means and Standard Deviations of Comprehension by picture size and the extent of

Reading
Picture Group

Extent Mean Comprehension

of None Small Large By Reading
Reading Means(SD) Means(SD) Means(SD) Means(SD)
Headline 0.58(1.38) 1.50(1.51) 2.40(2.07) 1.22(1.71)
One third 1.00(1.15) 2.15(1.52) 3.27(1.35) 2.43(1.57)
Two thirds 0.00(0.00) 2.33(1.97) 3.00(2.00) 2.60(1.90) .
Almost all 2.00(2.00) 4.00(0.00) 3.87(0.52) 3.64(1.00)
Mean Comprehension
By Picture Size (SD) 0.77(1.43) 2.17(1.64) 3.25(1.48)

SS MS F df p

Picture size 40.29 20.15 9.56 2 001
Reading 33.70 11.23 5.33 3 005
Picture size * Reading 3.84 0.77 0.36 5 25

A correlation coefficient was calculated to determine what their relationship

would be, even though there was no interaction between picture and the amount of

story read. As expected, picture size and the amount of story read were correlated at

0.46 which leads to the supposition that when the article is accompanied by a large

picture, there will be a tendency to read more of it. From the communication

perspective, this is not a causal effect. That means picture size and reading are

occurring together, but not “simultaneously in time.”2! This result may be explained




by Wilson Hicks’ notion of X factor. Hicks made the point that when pictures and

words are displayed together the effects become greater than the sum of its parts.22

L hic Informat

The statistical results indicate that there were no relationships between
readers’ attention, recall, and comprehension and demographic variables such as
gender, school year, the number of student organizations in which the respondent is
involved, self-reported readership of The Daily Orange, or preference for a specific
section of the newspaper. Individual differences were unrelated to the outcomes for

attention, recall, and comprehension by the three picture groups.
In conclusion, this experiment found that a large photograph resulted in

greater attention, recall, and comprehension of the story accompanying the picture as

compared to a story accompanied by a small or no picture on a newspaper page.
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DISCUSSION

The fundamental objective of this research was to determine whether the
presence and the size of photographs affect newspaper readers’ attention, recall, and
comprehension of the stories they accompany. The findings support the three
hypotheses and reinforce the results of previous studies showing that a large picture
attracts more readers to a story, and that readers have greater recall of a story with a
large photo when compared to the same story as accompanied by a small picture or by
no photo.

The research design contributes to the validity 'and reliability of the results of
this study. Each of the dependent variables was symmetrically balanced in the design
of the questionnaire. The same stories and the same photo were used in the same
general position in the three versions of a newspaper used as a stimulus. To avoid
bias, the photograph used was chosen based on the results of a story selection survey.

The findings support Hicks’ notion of the importance of the balance of picture

and words. In his book, Words and Pictures, the former Life executive editor

emphasized that words and pictures are equal partners. He wrote that “one of the
techniques of photojournalism is aimed at obtaining such efficient relationship of
picture and words as will produce an equilibrium between the visual image and the
auditory symbols or words. The nearer this equilibrium achieved, the nearer the
effect of the mediums in combination approaches the simultaneity of the actual
experience.23

Arthur Rothstein also proposes a similar idea — that there must be an
integration by the layout artists of text and pictures so that a reader becomes aware of

the information being communicated as soon as he or she sees the newspaper page.2
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The especially cites the importance of the front page of a newspaper which attracts
readers to the paper so that they will be exposed to the advertising on the inside
pages.2> Therefore, a well-designed front page increases the newspaper’s revenue.

As can be seen in Tables 4-1 and 4-2, the statistical findin gs on readers’ recall
and comprehension by different picture size and the amount of story read supports
Hicks’ conception of the significance of the picture and word balance. However,
since the advent of newspaper photography, photojournalists and picture editors have
struggled for increased use of photographs, for larger photographs, and for increased
space for those photographs.

Although this experiment used college students as subjects and a college
newspaper as the stimulus, the results indicate that the use of large photographs
encourages readers to read the text, supporting Angus McDougall’s conception that
“reader interest in any photo increases as its size increases — greater size, greater
response.” 26 He also said that “psychologically, larger size implies significance.
There will always be competition for space between the visual and the verbal, but
editors should remember that photos flag attention and increase readership of the
stories they accompany.’27

Further, an additive effect between size of photograph and the amount of story
read was found. Although research on the effects of picture size on readers’ attention
and recall has been conducted, this study quantitatively supports Wilson Hicks’ X
factor theory. Hicks said that “there is derived out of the reader’s interpretative
process an overvalue which aids and increases his unde;standing of the facts, ideas or
feelings conveyed to him, and enhances their sense of reality. A photographer cannot
maintain that one picture is worth ten thousand words, nor a writer that one word is
worth ten thousand pictures, if the photojournalistic form, a combination of picture

and words, is to be created effectively.”?8
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As Kenney and Lacy mentioned in their study,2® since the use of graphics in
newspapers is increasingly needed and wanted by advertisers and readers, newspaper
visual professionals need more area for graphics. In a 1992 study, Benson shows the
importance of a well designed newspaper front page in attracting readers to inside
pages. The Benson study indicates that persuading marginal readers to spend more
time with newspapers can increase circulation.30 Hence, the results of this study
suggest the use large pictures in newspapers so as to boost circulation.

Very little research has been undertaken in the field of photojournalism.
Although two of the three hypotheses were replicated, this study and previous
research in this area differ in that this study examined in-depth how accompanying
newspaper photographs help readers understand stories. There is, however, still a
need for research in the area of newspaper photography focusing on the relationship
between newspaper photographs accompanied by stories and readers’ comprehension
of those stories.

In the relationship between pictures and reading, it is thought that pictures
attract newspaper readers’ attention first, and then draw them to read the text. This
was not quantified in this study and may be examined in future research.

Some categories within the tables did not contain enough subjects to yield
consistent statistical results. With a larger sample, another study may more accurately
investigate the occurrence and the extent of newspaper picture effects. Newspaper
professionals may be particularly interested in such detailed differences, since the
visual and the verbal are always in competition for space in the newspaper business.

Traditionally, newspaper people have felt that photographs are used as
attractive devices in order to get people to read the newspaper. This research proves

that not only are newspaper photographs a source of information for readers about
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what is happening around them, but that photographs also have a symbiotic effect of
enabling people to understand the story better. Unfortunately, some newspaper
editors still believe that the sole function of pictures is to entic;e readers to read
stories. One important contribution of this research is to give visual communicators,
such as picture editors and photojournalists, a strong rationale and suggested
strategies for the selection and use of pictures to better convey information.

For years newspaper professionals have intuitively known that larger pictures
attract readers to the pages. Because of this, many people recall the accompanying
articles better. The results of this study add evidence to this idea. In addition, larger
pictures aid readers’ comprehension of the articles. Hence, another contribution is
that the intuitive idea that the larger the picture the better is quantified. This study
also shows that editors can make words more powerful by running pictures larger.
However, more in-depth research is necessary — particularly research not limited by
the use of college students as subjects and using actual newspapers of varying
circulation as stimuli.

The implications for future research in this field are relatively clear. Future
research should focus on those aspects of the salience and consequences of the visual
components in journalism, enabling writers, editors, and photographers to more
strategically base their selections of photographs for improved communication
through the use of a combination of photographs and words. It is also necessary to
examine the current trends in the use of pictures in newspapers to betier understand
editors’ attitude toward newspaper photojournalism. Moreover, there is a need for
research to be conducted to find out if the quality and the nature of pictures have
major effects on the newspaper readers’ comprehension of accompanying stories.

Finally, since there has been a growing realization that the proper combination

of pictures and type must become the responsibility of an experienced artist,3! more
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research studies on the newspaper designers’ responsibility for giving readers more

accurate information in terms of use of pictures should be conducted.

31
36




1, Bert W. Woodburn, "Reader Interest in Newspaper Pictures,” Journalism Quarterly, Vol. 24 (1947):
197-201.

Chic Bain, “Newspaper Design and Newspaper Readership: A Series of Four Experiments,”
Research Report No, 10 (Bloomington: Indiana University, 1980): 2.

Rita Wolf & Gerald L. Grotta, “Images: A Question of Readership,” (August, 1984) ED 245-234

Wayne Wanta, “The Effects of Dominant Photographs: An Agenda-Setting Experiment” Joumnalism
Quarterly Spring '88: 108.

William S. Baxter et al., “The Effects of Photographs and Their Snze on Reading and Recall of News
Stories,” (August, 1978) ED 159 722

2, William S. Baxter et al. op. cit.
3, wilson Hicks, Words and Pictures, (New York: Amo Press, 1973): 4.
4, Keith Kenney, “Effects of still photographs,” News Photographer, Mav, 1992: 41.

5, Howard I. Finberg & Bruce D. Itule, Visual Editing, (Belmont: Wadsworth Publishing Company,
1990): 45 & 210.

6. Chic Bain, op. cit.
7, Wayne Wanta, op. cit.

8_ Rita Wolf & Gerald L. Grotta, op. cit.

9. Ken Kobre, Photojournalism: The Professionals’ Approach. (Boston: Focal Press, 1991): 192.

10, Keith P. Sanders, “Phtojournalism Research,” Photojournalism, Principles and Practices, 2nd ed.
by Clifton C. Edom. (Dubuque: Wm. C. Brown Company Publishers, 1980): 164.

11 Arthur Rothstein. Photojournalism 4th ed. (Garden City: American Photographic Book Publishing
Co., Inc., 1979): 157.

12, Keith Kenney, op. cit.
13, William S. Baxter et al., op. cit.
14, jennifer Rusted and Sandra Hodgson, “Evaluating The Picture Facilitation Effect in Children's

Recall of Written Texts,” British Journal of Education Psychology, 55, 1985: 288.
15, Brenda D. Smith and Joan M. Elifson, “Do Pictures Make a Difference in College Textbooks?”

Reading Horisons, Summer, 1986: 271.




16 5. w. Rigney & K.A. Lutz, “Effect of Graphic Analogies of Concepts in Chemistry on Learning and
Attitude, " Journal of Educational Psychology, 68, 1976.

J.M. Royer & G.W. Cable, “Illustrations, analogies, and facilitative transfer in prose leamning,”
Journal of Educational Psychology, 68, 1975.

17, Panl Lester, Photojournalism: An ethical approach. (Hillsdale: Lawrence Erlbaum Associates,
Publishers, 1991): 163.

18 Wayne Wanta, op. cit. 109.

19 Bent W. Woodburn, op. cit.

20, Roger D. Wimmer & Joseph R. Dominick, Mass Media Research 3rd ed. (Belmont: Wadsworth
Publishing Company, 1991): 29.

21, wilson Hicks, “What is Photojournalism?”, Photographic Communication. edited by R. Smith
Schuneman (London: Focal Press, 1972): 23.

22, Ibid.

23, wilson Hicks, op. cit. 6.

24, Arthur Rothstein, op. cit. 158.

25, Ibid. 164.

26, . Angus McDougall, hmMszmuuMEanmmm(Coiumbla
VISCOM Press, 1990): 114,

27 wid.

28 wilson Hicks, op. cit. 7.

29 Keith Kenney and Stephen Lacy, “Economic Forces Behind Newspapers’ Increasing Use of Color
and Graphics.” Newspaper Research Joumal. Vol. 8, (Spring, 1987): 39.

30, Breu Benson, “‘Aggressive design’ is crucial attracting at-risk, potential readers.” American

Society of Newspaper Editors. October, 1992: 23.

31, Arthur Rothstein, op. cit. 157.

a5




References

Bain, Chic. “Newspaper Design and Newspaper Readership: A Series of Four

Experiments.” Research Report No, 10 (Bloomington: Indiana University,
1980).

Baskette, Floyd K. et al. The Art of Editing. 3rd ed. New York: Macmillan
Publishing Co., Inc., 1982).

Baxter, William. ez al., “The Effects of Photographs and Their Size on
Reading and Recall of news Stories,” (August, 1978) ED  159-722.

Benson, Brett. “‘Aggressive design’ is crucial attracting at-risk, potential
readers.” American Society of Newspaper Editors. October, 1992: 20-23.

Edom, Cliff. Photojournalism: Principles and Practices. (Dubuque:
Wm. C. Brown Company Publishers, 1976).

Evans, Harold. Pictures on a page. (New York: Holt, Rinehart and
Winston, 1973).

Finberg, Howard I. & Itule, Bruce D. Visual Editing. (Belmont:
Wadsworth Publishing Company, 1990).

Freedman, David er al. Statistics 2nd ed. (New York: W.W. Norton &
Company, Inc., 1991).

Geraci, Philip C. “Comparison of Graphic Design and Illustration

Use In Three Washington, D.C., Newspapers.” Newspaper Research journal.
Vol 5, (1983-1984): 29-39.

Harrower, Tim. The Newspaper Designer’s Handbook 2nd ed. (Dubuque:
Wm. C. Brown Publishers: 1991).

Hoy, Frank P. Photojournalism: The Visual Approach. (Englewood Cliffs:
Prentice Hall, 1986).

Kenney, Keith. “Effect of still photographs.” News Photographer.
May, 1992.

Kenney, Keith & Lacy, Stephen. “Economic Forces Behind
Newspapers’ Increasing Use of Color and Graphics.” Newspaper Research
Journal. Vol. 8, (Spring, 1987): 33-41.

Korbe, Ken. Photojournalism: The Professionals’ Approach. (Boston: Focal
Press, 1991).
Lester, Paul. Photojournalism: An ethical approach. (Hillsdale: Lawrence

Erlbaum Associates, Publishers, 1991).




£l

Lesgold, A.M., DeGood & Levin, JR.. “Picture and Young Children's Prose

Learning: A Supplcmentary Report,” Journal of Reading Behavior, (1977):
353-360.

McDougall, Angus.
comimunication. (Columbla VISCOM Press, 1990)

Pasternack, Steve & Utt, Sandra H. “Subject Perception of Newspaper
Characteristics Based on Front Page Design.” Newspaper Research Journal.
Vol. 8, (Fall, 1986): 29-35.

Rigney, J.W. & Lutz, K.A. “Effects of graphic analogies of Concepts in
Chemistry on Learning and Attitude,”
(1976): 205-209.

Rothstein, Arthur. Photojournalism 4th ed. (Garden City: American
Photographic Book Publishing Co., Inc., 1979).

Royer, J.M. & Cable, G.W. “Illustrations analogies and facilitative

transfer in prose learning.” Journal of Educational Psychology. Vol.
-68(1975).

Rusted, Jennifer and Hodgson, Sandra. “Evaluating The Picture
Facilitation Effect in Children’s Recall of Written Texts.” British Journals of
Education Psychology, Vol. 55(1985).

Samuels, S. Jay. “Effects of Pictures on Learning to Read, Comprehension
and Attitudes,” Review of Educational Research, (1970): 397-407.

Schuneman, R. Smith. Photographic Communication. (London: Focal
Press, 1972).

Smith, Brenda D. & Elifson, Joan M. “Do Pictures Make A Difference in
College Textbooks?” Reading Horizons, (Summer, 1986): 270-277.

Stone, Gerald C. et al. “Newspaper Quality’s Relation to Circulation.”
Newspaper Research Joumal. Vol. 2, No. 3 (April, 1981): 16-24.

Turnbull, Arthur T. & Baird, Russell N. The Graphics of Communication 4th
ed. (New York: Holt, Rinehart and Winston, 1980).

Wanta, Wayne. “The Effects of Dominant Photographs: An Agenda-Setting
Experiment.” Journalism Quarterly, (Spring, 1988): 107-111.

Wimmer, Roger D. & Dominick, Joseph R. Mass Media Research 3rd ed.
(Belmont: Wadsworth Publishing Company, 1991).

Woodburn, Bert W. “Reader Interest in Nc;vspapcr Pictures,” Journalism
Quarterly, Vol. 24(1947): 197-201.

Wolf, Rita & L. Grotta, Gerald “Images: A Question of Readership.” (
August, 1984) ED 245-234.

40




Q

ERIC

Aruitoxt provided by Eic:

The Daily Crange

Volure XK, Nurber 63

Thursday, December 5, 1991 Supplement

Syracuse, Naw York

and Pocfacming Arts.

Jomn L. Musptun e Oty Qg

Music compasition major RothQuyner, lying dewn, and wusic
aducetion mejor Kristen Phillips, right, participats in a sit-in
Wednasday in the affies of Dea Lautey, desm of the Colloge

of Viswal

School of Music
students protest

SU Security revises
student escort program
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‘woaks age.

“If we try, womight save Music,” he
said, "Al lonst wo can say we tried.”

Dean Lanisy said twe weaks ago
that hadic not forses Lhe oliminatisn
of the Scheel of Music at U, but that
they were being aaked re-think their
structure.”] den't ses a kowering of the
quality of the muslc scheel,” he gaid.

Scheal of Music. “Hws de, we will nat
be able ts yrevide a viable quality
progrem with srsambles ke Orches.
tre, Wind Enesmble an3 the Univer.
ity Choruses.”

'ln fact, witheut a osre of quality

of the Schesl dluichy ‘216000
avez7 the next thres years,
Posslbie schalarship cuts

‘The evmmitien ales recommended

o wo would nel sveni ba
able te previde a decent Marching
Band,” hw suid.

See Friday's paper for mare coverage
of #he Sehool of Musie reatructuring

dad farumson
peasible bulpt culs or veiced concerrs
te Chanceller Kenineth A. Shaw, Zenick
eald.

“Students will bs affected the mast by
the downsiting, and se far, (h- Tespolise
has been spathetic.
age studenta Lo axp
think anything is not impertant sneugh
e mention.”

Tanishe Tingle, chair of the Student
Sanals Coalilen, said SGA plens to
-dnedo stodente about the university’s

Wotter aaid he would consider the
Assembly’s spinione belors submittinga
propoaal,

SGA then confirmed Nail Sutter as
wactions commissioner and lwacd cone
tingency requests fram nine ergsniza.
tiona,
® Studart  Against Drunk Driving
(SADD) . requested $3996 and recrived
42667,

# Syracuse University Musical Stage
requested $2960 and received $4310,

® Seur Sitrus Saclety - requmtad $2260
and raceived $540,

® Seciety of Professional Jawrnalista «
Trquested $1060 and recelved $600,

® Akeenstive Orange - requsted $8000
and recelvad §3080,

@ Undergradustes for a Better Educa-
tion « Tequasied $800 and raceived $000,
. thnk American Society (HAS) -

plans by distributing fliers

and eandu:(ln( surveys in the Sdidne
Studunt Center,

“In the et few years, the

d $6900 and recsived $4422.
© French Club - Tequested $300 and re-
ceived $200,

will be completaly altared.” she said. *Jt
s critical that we get stizdent input.”
Nicklate J. Wotter, directer of recre-

*3 fer Ainmal Rights
- eaquested tooo but was taded untl
next meating.

ation services, also addressed the As-

sombly aboat a proposal allowing SU -

alumni to use Flansgan end Archbald l nsi d e
mnasiums and the Women's Building

for ion by paying a feind or

annasl fee.

Income generaied would be usod te . e e e
apand the rexeationsl fadlities and | Classified 20
provids students with mere activitles, |Comics . . . . . . 19
w.unuu N " Editorial -+ + + + + + §
lhom- Bdnllub-midu,SGAm Opinion- * *  * - + 4
hV_;‘ml-u{:-: ul:; vodeats* bo s Remembrance - - 11-14

's pot fair to thestu 0, be sale e e e
“The (7me sve already 00 durtared with | SPOTES 24
poople that it's dangeeous, Its atornbls | Weathers « + =+ + -2
idea”
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Syracyee, Naw York

By RLSHRIDS
Nows Editor

Fearing elimination of the Schesl
of Music, stodents and faculty began
a sit-in yestorday morning in the of-
ficn of thadean of the Cellege s{Visual
and paforming Arts.

About 40 peoplesat ondesks, chairs
and thefleecin Desn Denald Lantxy's
affics in Creuse College yesterday of-
rneen.

Seme sat silently and reed bosks
and music sceres. Others played in-
struments and sang Christmas sengs.

Lynda Maccini, 8 senior majoring
in music sducation and the chairper-
sei of the Scheal of Music Stadent
Goverrmment sadd the sitin will lest
ontil 6 pan. teday.

“Our purpesshere s not tewhineor
to initiste a scramble for whatever
twsoutces are svailable.bul towaksa
point” ssid Andy Weggener, and ss-
sociate prefesser of music theery and
spokusporsen for the student gevern.
ment.

The Chancellorss Ad Hec Commit-
tes clamified the School of Visusl and
Paforming Arts sa ene of the mast
finandially healtly schoois at Syra.
cuse Univernity, but the committes

of the Schosl of Music by $215,000
oter the nxt thres years,

Posslble schelarship cuts
ittes alee reccmmended

the dimi

oy : h e frash

School of Music
students protest

St L. Mhwton! T Covly Comnge
Music compesition majer Beth
Guyset, lylag dewn, and music
sducation major Kristen Phillipe,
right, participate i s oltin
Wednssday in the affice of Dea
of

might save Music,” he
snid. Al losmt wo con a3y we tried.”
Dean Lanttyud“n 'ub qothll

man dus.

“We'reoperating stbarebonies lsv
financially now,” Maccini said.

“We've boun doing a great deal with
next to nothing,” Waggorer s;

Chancellor Kennseth Shawsaidina
Daily Orange intsrview that SU will
have amusic program, but it was too
sarly to toll whet kind of program it
would be,

Cuarrently the scheol employs 16
full-time (aculty, Therw are 81 under.
sradustes end 26 graduate students.

“We fesl we are not Lrying to be
radicals... We are jusl trying to make
a point.” said Marshall Winney, a
graduate student Yepresentative Lo

e did nat fe. by slthe
Scheal of Mumic at SU, but that they
wor.. peing ssked re-think thelr struc-
ture.

“Tdon't sesalowsring of the quality of
the music schoel” hesaid.

“We can't got any smailer,” said
Geerge Pappasiavrou, dicectar of the
Schoal of Music. “Ifwedo, we willnotbe
ableteprovide aviablequality pragram
with snsembles liks Orchestra, Wind
Enesmble snd theUniversity Choruses.”

“In fact, witheut a cors of quality
-ulc studsnts, w

SU Security revises
student escort program

By RENZR STEVIRSCN
Cntribaing Mettme

The Syracme Uriversity Security de-
partmont started a0 eocert syvtem in
1986 They parchased abus and hived &
male and a fomele to drive i

ﬂp-thuudl-‘ll.u“ws.up
ity Capt, Michael Byrue,

Today, SU haa ths Contre bus systen,
oseting te 41 millien yearly, Byme sald.

"It safe, cheap methed of rarsperis.
Son” he asid

In 1970, S-ccmy beyan a pregram in
which a etudent marshals walk ether
studonts to sod from locations on com-
pus. Thare are curvently 36 studenis te
and sight te 10 Rmsidents Student Advis.

o,

“The first shift warks dsily in texms of
twe from 6 te 11 pau, with sne supecyi-
sov, Ths secerd shift werks frem 11 t0 3
xm, The marshals alse work st Manley
Fsold Houso te oncert, Byrue sald.

Students, faculty and all etafl mees.
bera are eligible te use the syvtem, he
sald,

The ascort system is starting a new
program, Byrne said. The student mar-
shals will escert peeple to bus stepe and
will sven rids home with them, Byme
aaid,

Abusing the syslem

Security used to escort students by
car, but the system was abused, Byma
oald,

Stadents used it te got and from par.
tion, ar when they had been drinking.

Student surveyed folt the SU campus
s sele,

“1 fael safowhen I'm camingback from
my classse,” sephamors Nancy Lin said.

“There 's plenty oflight. and usually a
16t of poepls are areund.”

“T cako a lot of night classes, and over
by Shaw therearslots of lighting.” fresh.
man Choryl Claxten suld. "WhenI ge te
paxtios I'm never slona.... Iferl assafoon

campus aa [ do ot a reguiar strent.”

Freshman Ny Dessources ssid she

“You oan't even see the strest signa,
Nu,1don't fesl safe. Evarything appears
tabe ashadow.”

Sacurity also controls the blue light
systam, which is hesked directly to the
dopartment.

‘When the red buiten on the blue light
baxis pushed, the location of thet person
i di; ‘—-—u'“ acrestt
at the effice,

From the time the buttonis pushed, it
takes two to three minutes for & security
car (o aerive al the scens.

“Thay do respond quickly.” Byms said.

Bymssald theether univeesitios modll
their security systems «fter SU. °§ think
this security department Is one of the
finset in the nation.” ka said. "Schools
such as Penn State come 1o fook st our
sscurity system.”

Lack of student interest
plagues budget forums

By SHEILA DOUGHERTY
Ass, News Editor

More Syracuse university students
need to give input about the university’s
plan te cut $28 millisn frem its budget,
sconrding te Student Gevarnment Asse-
datisy President Emily Zenick.

Fewstudents have attended forumsen
pessible budget cula or velcad concwrna

{4 teCh ller Kenneth A. Shaw, Zeaick
e eaid, sald.
Eee Friday's paper for mare cover- “Students will be affected the mest by

ageof the School of Mueie restructuring

SU faculty members favor report;
Shaw praised for positive message

8y SHELIA DOUGHERTY
Asst. News Editor

ding to the repoart.
'Nh-ﬁnp.nnt-hw‘ dget is sal-

the downsixinig, and so far, the response
hias been spathetic.” she ssid. "L encour.
ogs students to empress idsas and not to

Wetter ssid he would consider the
Asstanbly’'s opinions beforn sutmitting s
proposal.

SGA the confirmed Neil Sutler a0
eloctions commissionst and lieard con.
tingency requests from nine erganiz;
tions.
® Student  Agaxinst Dyunk Driving
(SADD) . requested $3995 end seceived
$2667.

o Syracuse University Musical Stags
requmted $8960 and received $4310.

® Sour Sitrus Socialy - reqursted $2260
and received $640.

® Sodety of Professisnal Journalists o
requasted $1060 and recrived $600,

think anything is net imp. sough
tomention.”

Tanisha Tingle, chair of the Student
Senate Cealitien, sald SGA plans te
educate students sheut the university’s

® Al tve Orange : req d $2000
and recrived $3080.

o Undsrgraduates for s Bettar Educa-
tien - raquasted $500 and recelved $600,
o Hipanic Amarican Sodiety (HAS) .

ary” be sald. "Any culs have te come

Syracuse University Chancellor Ken.
neth A.Shaw's plans fer amorestudent-
centersd university are a slop in the
vight dirsction, U faculty mmaber sald.

Shaw addressed the (aculty Monday
wltarnoon in Hendricks Chapet to dis.
cum liis rer “ucturing plan for the uni.
varsity ana  aceived pasitive respanes.

“The faculty is the heart of the plan,”
Shaw

Shawesidsomefaculty membars will
be participating in the supported resig-
astien  pregram he proposed. Forty
peoplshave sigied have signed upfor the
program, ond 110 hiave shown interest in
it, he aaid.

George Pappastavron, &rncur of the
Schoal of Music. lld b 18 partt

-nﬂly from oolarien.”
Papp ssid he ls hoppy testep
dewn sarly.

“l am happy to do this If it mears
Teavingbetind a viableSchee! of Music,”
hesald.

Student-sccessible services
Shaw said his geal s ¢ -.h lh-
university's services mers

plane by distrbuting fliers

ond unducdm surveys in the Schine
Student Cealer.

“In the naxt few years, the

d $6000 and received $4422,
# Freach Club- Tequested $300 and re.
uhd $100.

will be complotaly altered,” she eaid “it
a critical that we get stadent input.”
Nickisua J. Wettar, dirsctar of recre.

ity for Ar. mal Rights
I\-qunud $000 but was tabled until
next meeting.

stion esrvicex, also add: d the As.
sembly shoul a prepesal allowing SU
alumni to use Flanagan and Archiold
gymnasiums and the Women's Building
for ien by paying & {onial or

Inside

c:ndents,

Restructuring priecities include in-
creased funding fer scholarships end
laana. Menoy from plant funds znd ath.
Tatictunde will go tow srd merit end nned
scholarships, hesald,

Deazie of individual schoole and col.
loges said they wars pleased with the
chancellor’s nl&--. David M. Rubdn,

in the supporied

schiesl is facing a budget cut of 14,000

dean of tha N Scheal of Pubile
plan. His G fl aid hels excited about
Shaw's plans fer Uhe university.

annual fes.

Incame geniorated would be used to
wpand the recrastional facilitis and
provide students with mers activities,
Wotter sald.

The prepasal would crratecrowdingin
thegyms, Brien Ruberatsin, SCAexecu.
tive assistant, sald.

“I¢s not fair to the studmits,” e sald,
“The gyms are alreedy oo duttared with
people that iU's dangerous. it's a termble
idea”
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By R.L. SHILEDS
New Eddtor

Poaring etimination of the Scheel
of Mosic, studonts snd faculty began
8 sit-in yostorday maming in the of.
fow of the deam of the Cellege of Visual

and the ieer in Deon Denald Laniey’s
dl.hﬁ-uc.hpy-udqd-

S—- ant sllently sad read besks
and masic soares. Others played in.
strumants s0d sang Clrlsta sa s onge.

Lyada Mactini, a senier majaring
in music sducation 804 the chalrper.
oo of the Schedl of Music Student
Goverrmant ssid the sit-in will last

School of Music
students protest

Samncally new,” Macslal said.

have a music program, bt it was tee
-ﬂyuﬂl&ldw-kvd‘

'Hw that will come out, T don’t
know,” Show seid. We can't make up
sur minde uniil the plosss are there.”

C“lylb-&ul-plq!lﬂdl-

e facalty.

ates and 36 gradunie stadents.

“Weo fodd wo are net trying Lo be
radicale.. We st just trying Lo makea
peind,” ssid Marchall Wianey, a gradu-
ate student reprasentative lo the sta-
dent gorernmont, ia an inlar view twe
wosks age.

SU Security -evises
student escort program

By RENEE STEVENSON
Contnbuting Wikter

The Syracuss Univarsity Seeurity do-
partmont sterted a2 socert system in
1945, They purchesed abus and hired .
--lo-l-hnl.uddvok

..,.nu..u.mmws.-
ity Capt. Michasl Byrne.

Today, SUkas tho Contrs bus sysiom,
wmeting to §1 milien yeurly, Byrne sald.

“ICo sale, shosp mothod of tramsports-
Sea." ha said.

In 1970, Security began a program in
which a stadmt marshels walk ethor
studonis to snd froe locatiens en com-
pus. Thare are eurvently 36 studemte o
and sight le 10 Residonts Sudent Advris.

o,
The it chift warks daily in lemme of
twe from € Lo 11 pam. with one suparvi-

Parferming Arte ¢ sne of the mest
finandially healthy schesis ot Syrs-
cuse U but the

Gesrge Papprolavrey, direcier of the
Scheal of Music. "} we do, wo wiB not

2 22d cotting the bod

e sble e previde a viabls quality pro-

of the Scheel of Music by $216,000
wvor Lhe nexct thres yoars.

Possible cchalarohip cwte
The commities alos recommondad
ho stieming tion ofepecisd a

arshipe starting with naxt yosr’s frosh-
man dass.
“We'resporating stbarvbenas level

gram with bim Hke Orshastea,
Wind Xasewbls and the University
Charma.”

“In fact, witheut a core of quality
music stadonte, wo would net ovenbe
able te previde a decent Marching
Bond.” he oaid.,

Soe Fridey’s paper for mare cover-
ape of the Sehool of Music restructur-
ing

SU faculty members favor report;
Shaw praised for positive message

By SHELIA DOUGHERTY
Asst, News Editor

axeasad funding fer schedarshipe and

until § pam, teday. "Il we try, we might save Music." ke . The secend skt M3
“Our purpssshereisnstlewhineor  sald. Al lasat we can eay we tried.” ::m-."* d:omlnlq
 initiste a scxemble for whatever Dasni Lastzy esid twe wesks sge Finld Hows ta sucort, Byma said.
are seailable but K that hedid nat £ o o} & facolty and all staff mem-
poiny,” said Andy Waggener, and as-  of the Scheel of Music st SU, but that bors are oligible (s use the eysiom, he
nonu m{-c:-l -raic theay and  they were baing ssked re-think their «sdd,
Boeorn- » The secert c7staen is starting a new
oot Tden't ssealowering of thequality |  program, Byme said. The stadent mar-
mcn-um.-um.ec--w of the music echeel,” he eaid. shals will sscort poople Lo bus stops and
o0 damified the Scheel of Visualand “We can't got any smaller” oald

will sven tide ham s with thom, Byrne
onld,

Abusing the system

Security wsed o ascert students by
a:‘ri bat the systom was shused, Byrne
onld.

Stodents tsed it to got snd frem par-
s, ar when thoy had bean drinking.

Student surveyed folk the SU sampus

o oule.

1 feel safe whon I'm smiag back fram
My dasess,” sephomore Nancy Lin ea’d.

'l'hm'-plntylﬂkht.-duudbn
ot of poople ans arsund.

“T tako alot of alght dassms, and ever
by Show thave are Jots of Highting.” freeh.
man Cheryl Claxton esid. “When I ge te
porticaI'm nover slone... [ fsed sssafeon
sampus 3¢ [ da on a regular street.”

Proshm an Nancy Dassowrses s2id she
daagroed with Claxten.

“The campus nesds mare lighting e-
pocially en Ssuth Compus,” she sald,

“Yoa can't even sss Lhe streat rigns,
Ne.1 den't foal safe. Everyihing appears
tobe ashedew.”

Security sles cenirels the blus light
system, which is heeked direetly to the
depariment.

‘Whan the red buiten en the blus light
bex s pushed, Uve lacetion of that persen

ot the efios.

From the time ihe butten js puahed, it
takes twe Lo three minates fer a secarity
oz Lo srrive at Live scene.

"l'h-yhmdqd&}y lymudd.
their security systems after SU, 7T think
this secarity ant is o0 of the
finest in the natien.” he eald, “Schesls
ouch a8 Ponn Stale come Lo losk ot sur
security eystom.”

Lack of student interest
plagues budget forums

By SHEI_A DOUCHERT
Asz, News Edior

Mere Syracuse university siudente
need Lo give input abeut the university's
plan te ot $28 miTlion fram ite bodgst,

& Stadent Ge Asse-

loars. Money from plant funds and ath-
latic funds will go toward marit and nesd

Syrscase University Chanceller Kan.
teth A.Shaw's plans fer ameresiodent-
conteced urivensily

cuse his restructaring plm fer the uni.
vorsity and received prsitive Tosponse.
“The facalty is the heart of the plen.”
Shaw eaid.
Shaweridesmefaculty bery wrill

h hipe, ho said.

Drane of individual schesle and col-
lages said they ware ploased with the
chanosller’s address.

Devid M. Rubin, desn of the Newheuse
Scheal of Public Cemmunications, eald
e {s excited abeut Shaw's plans for the
-h-iiy

pie, bs Uve fand &

lunm&n. which s a §2 milion fand,

wlidn'ﬂ]n\-tn-u'hhﬁd'h.
bettw

be participating in the supperted rasig-
ndhn peogrom M mnn‘. hny

mr- and llohnlhmhuuﬂn
it hooaid,

Goerge Pappmslavrew, direcior of the
Scheel of Music, s£d ha is participaiing
in the supparied resignation plan. His
schesl is fading a bodget cut of 14,000
acomrding o tha Tepert,

“Nine-five portnt of sur budget is sal-
ary.” e asid. “"Any cute hrre o come
wenily from oadarive.”

Pappastsvron said he is happy lostep
down serly.

“T am happy o do this if it meerw
laaving behind aviahle Scheel of Music,”
heoald,

Studant-accessible services

Shaw eeld his geal is to make the
unlversity’s sarvices more acenssible to
stadente,

Rastruciaring priecitie inclade in.

dh-Hnl-- ducali ‘

dA-Il- Prostdont Emily Zondck.

pessible budget culs or veloed cancerns
to Chanesller Kormoth A. Show, Zanick
said,
“Hudmnis witl be affeciad the mastby
the dewnsising, and se far, the respenss
has bem apathatic,” she said. T encear-
age studente Lo axprees ideas and nat Lo
think angihing is ot in portant snough
e mamiion”
Tanisha Tingla, chair of the Studmt
Sensis Coalitien, ssid SGA plae b
Mdd-h“ﬁc-\h'ir/-

Wetiar said he weald censider the
Assamblv's apinions bufere submittinga

propesal,

3GA then corfirmed Neil Sutter &
sloctions commissioner and hoard cn-
tingency requoets frem nins erganiza-
Hans,
o Student  Against Deunk Driving
(SADD) - requaoted $3096 ard received

. Syrm University Masieal Su(-
requasied $0060 $4310.

® Secdaly of Pr*-lcnd Journsliste -
roquested $1060 and reseived 800,
o AR iy it

and recuived $3000.

¢ Undevgraduaiss for a Boiter Educs-
tion - requasted $600 and ressived $600,
a Hbmk American Sedety (HA?) -
0000 sad ressived $4422,

pertwnitien,” Rubis eadd.
'Satud.hhuln(lcﬁcdiltyﬁr
stadents te Wers mers ouily frem

ver which

plane
and sonducting swrveys in lbsdu
Sindeni Conter
'lnhu-th-y—-u.&o“d!y

'ﬂe.mﬂprNah-nhh*K
Homa sbout”

The Newhouse Schesl will temive
morwy nllut then lnnr:.bﬂcd cut,

wlbe altorwd,” she seid. Tt
16 aritionl that wo got sladent ingat.”

Nidklows J. Wetlor, direster of roars.

*® Prandh clt Toquosted $300 and 1o~
avived $100,

© Syracwme waiversity for Anjmal Rights
- requested $800 but was tabled unti)
et mosking.

stien surviees, alee ad d the As-
sombly shest a prepmal allewing SU
sumat to nes Flansgan swd Archbeld

£ucitemont, dirappointment
Bradley J, Strait, dean of Uve Colloge
of Enginsering. said hels aucited sbout of
the futare of Uhe university.
“T think the chancaller gave a goed
memage.”Siraidsaid. "Thare willhesame
drawbacks, bul I'm heping it ge just

great.
Strait satdhole desppeiniod sbeat his
scheel's budget cuts, which tetal

3 and the Women's Building
kmu&-bmnmdu
annual fos.

Inseme genersiod would be mad o
apand the reareatisnsl fadlities snd
provide stadenis with mere sstivitios,
'dhn“

lhu-o.lﬂ-hh-u-.m--
tive malstant, said.

“It's mat fulr Lo tha students,” he sald.
“The gym+ are alrsady s duttersd witk
m that ite dangereus. It's a terrible

43

L]

Inside

Classified” © * © * *20
Comics . . . . . . 19
Editorial + « -+« « 5
opinion- P ) ‘
Remembrance - - 11-14
Sporte: ¢« -« o« . 24
wc.ﬂ\ﬂr' P 2




