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Guidelines, 85
Guides, 68
Information policies, 12
Information services, 81, 87, 91
Information systems, 15
Libraries, 15, 16, 61, 65, 78, 82, 89, 95, 98,
100
Mississippi informiation services, 91
Research, 82
Strategic planning, 16, 39, 61, 92, 95, 113
University of British Columbia (Canada), 43
User fees, 106
Memphis State University (TN)
Libraries, 28
Mississipppi
Information services, 91
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Valentine Museum (VA), 18
National Security Archive, 2
New York State Project 2000, 19
NTIS
Privatization, 88
Online searching, 29
Public records, 36
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Privatization, 47, 84, 88, 94
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Oanline searching, 36
Reference services, 114
User fees, 4, 107, 114
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Germany, 99
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Online searching, 60, 70
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Valentine Museum (VA), 18
Virginia
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Volunteers (See also Doceants), 9, 18, 27
Federal agencies, S8
Friends Groups, 25
New York State Project 2000, 19
Wide Information Network for Data Online
(WINDO), 98
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