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HUMOR N THE WORKPLACE: A COMMUNICATION TOOL
An Annotated Bibliography
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Dan B. Curtis, Ph. D., Central Missouri State U
Tricla L. Hansen, M.A,, Kearney State Coliege

April 1980
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Academic Sources

Bryant, J., Brown, D., Silberberg, A.R. and Elliott, S.M. (1981, F Effects of humorous illustrations in college

texibooks. Human Comimunication Research, 8, 43-5 ( a‘ﬁw examines the effect of humor witl n
educational textbooks. Rmmmmmmmmmmmmmm
appeal of texts, yet do not alter leaming motivation nor memory retention.

GantorJ (1981 Winter). Modifying the children’s eating habits telovision advertisements: Effects of

appealsinaﬂe!dsam Joumal of Broadcasting, 25, 37-47. The study examines the
persuasivenesseﬂmmmus ple messages. Resulls that in the absence
ofanmmdmm-advemsemm.asemadfwmdmmnhm than a humorous

one.

Cantor, J. and\fems,la’i(;lgg Mnirger) me?ﬁeetothung&gmeaﬂotmadvememem. WQI
Broadcasting, eftects of humor use memorabllity and persuasivensss of radio
adw%mmﬁmmad;esmd Humor was found to call attention to advertisement while atso promeoting
poor

Chang.M-Jamsnm C.R. (1981, Summer). Audience reaction fo ssif humor. The
Speach Communication Journal, 48, 419426. The use and etfects humor
grealdngamaddmseed Remﬂsemtesmdykmuhatma!mrspemived both

thols oradibilty ethoscanuseseﬂ-dispafaging Mﬂwoftoappearwmyandemnalm while not

Cullather, J.L. (1883, March-April). Has the r died? Musings on *The New Yorker's” business ethics
cartoons. Businass Horizons, 30-33. author traces the transilions of cartoons featured in “The New
Yorker" as they have changed over time and paralleled our business environment.

Duncan, W.J. (1984Noventeﬂ Perceived humor and soclal network in a sampile of task-oriented
A reexamination of prior research. Human 35895-907 examined
O?sbemnmmmmmmsm&mrpemmlm hfpswmntask-ortemedms The
joking behaviors within work groups was fcund to be a part of the larger soclal context of

Duncan, w..x (1982). Humor in management: Prospects for administrative practfcs and research. Adademy of
agement Review, 7, 136-142. The author reviews regearch on humor appreciation, group
58, werandsxatus and links between "group dynamic variables and human
perfomm otgmamteshrwmmmnmm r with the situation is given, and
-~ some priorities are suggested for research
<9
L~ Duncan, W.J. (1985, November). The superiority of humor at work: Jo raiaﬁonshbs&hdhaﬁomof
&~ formal and informal status patterns in smafl, task-orisnted groups. Small Bshavior, 18, 556-564
N mﬂeandm@sashowhumrmmtommspaﬁemsmm -orleMadqmumHtsmmngs
\ indicate that professional norms any certain group can decidedly alter joking pattemns.
“ “PERMISSION TO REPRODLUCE THIS U.B. DEPARTMENT OF EDUCATION
U MATERIAL IN MICROFICNE ONLY 1 Office of Ecucationa! Resesrch and improvement
HAS BEEN GRANTED BY AT O R e, T ORMATION
_.w L @o‘g K o m u&rﬂ;mm'th?‘mhf::: or mm:m.:
onginatng
2 D Ninox changes tre bven made o mprovs
TO THE EDUCATIONAL RESOURCES . mn gwumﬁm§n$

S L INFORMATION CENTER (ERIC)L." OER! postion of policy.




Duncan, W.J. and Feisal, J.P. (1889, Spring). No laughing matter: Pattams of humor in the workplace.
Dynamics, 17, 18-30. Joking is addressed as serious business from a
t. The authors’ study shows that managers who pay attention to the
cngloyees relationships can learn much about what is really happening in the workplace
g may affect performance.

Gmhmn.dand DM. (19880, Janu The of teachers’ of humor in the classroo
Gmmphel. ( ary). % use m

38.46-62. Results of this
mamm mmnm:nmmmbmmmhmmmm MNW
mmmmwmmmasMasMWmﬂyﬂmmmmm r

immediacy

Commumnication World. (1 The worki's most humorous business Hiustrator, 23-26. Represented
ianc are artists who m&emm nbﬁeaﬂomaﬂmlaundemeﬁbnﬂhrﬂmkabﬂﬁy

to make persons smile). The artists have been found to provoks laughter through
sathapamdywm( m&mammmmmm use of trory,

tapoca, M. (1%% Notmﬁorlaugm mﬂnmmmﬂd.m1 lapoce providas an outline for

easa (2)&1&mlnstﬂemﬂemes. )emmmh (4)fon(rpcom#mm?~tith
audiences, (5) make the understa of facts and figures easier, and (6) make a function fun.

Joumal of Communication. (1976, Summer). r? A symposium of studies on humor as
mmnwnmaﬁ.gaz-zm Wmﬁas the communication tool of social function. The
%m% humor "can help manage conflict, integrate noveity, and cope with--or

Leap, T.L. and Smelizer, L.R. (1984, November/December). Racial remarks in the workplace: Humor or

harassment Review, 62, 74-75 & 78. Leap and Smeftzer examine the

sumouning g%;mmmmmm“ o o ersaran, Ho st wkon
can - mor e SO as

m emrggmm factor. pe

Linstead, S. (1985 Jokars wild: The oﬂumnrmmenulnmmmm
&741-767 mmmmm&m Fnorgmlzaﬂons

momo!m . standardized/canned or situations vv»:
demmmmlsminardewnmmm&s elations mttures.

but due to the many functions it performs, it is an essential of organizational life. The success of
humor as a functional device, Linstead argues, hdapetﬂanptau“pon&sre!atbntothewnuraim
synMﬂcerwtmnmm::ﬂtmomamzaﬁon

Malone, PB iil. (1980). Humor: A double-adged tool for today’s managers. Managamsnt Review,
66 ne examines the new trend in conte %s&mas

management
communication, ete. In of the new interests in
paﬁb@aﬂve memmopen g mmumrto iniores oma?rl‘zmional
mmyconnhmmwmnagemem'saumm things done. porary iniaiivee,

Me J., Golen, S. and Adams. P. (198 Humor in communication,
mlmmuw &xm:m. mrlsdeﬂnedn andaddressmm%%"glsbmha relaxer and
social adhesive. s mies inthe managsr's *sglf-talk,” In oral presentation, persuaslon, and perception are

mm%nﬁwﬁma Rem&d%smdyhﬁm lrlgitsbn of
“sick"” jokes In a speech genserally resulted in negative evaluation from the audisnce.

Newman, J. (1989, ember). A corporate humor man. Business Month, 13-14. Humor is
pl'ese(nted msg%amable business oon&?ﬁcaﬁon tool, but only when usadjeﬁ'afuuy and ag;r;ﬁpnately
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O'Donnell-Trufillo, N. and Adams, K. (1983, Spring). Heheh in conversation: Some coordinating
accomplishments of lsughter. The Western Joumnal of 47, 175-191, Lau is seen to
mdinmhumanmmmﬁonas(l)am-mkingcm.(z an instruction to hear, (3) & display of
hearership, (4) a resource in affiliati~., and (5) an invitation to elaborate. -

PaImerL.isss . Belterthana etnme w&habumsﬁd(. 18-19.
( or th pok eye lmmmgﬂﬁmnm

Pe J.C., Miller, G.R. and Senter, M-M. (1mm§)mmmm Ams{enmtﬁgm "
examined. MMmMammmmmmmfmmmm
whose content discriminated against males.

R. (1988, Hmtsbestk ahome 20-21. satirizes
Piigrim, R. ( Apﬂl) ept ﬁmngam gPﬂwim stk mﬂ§
mmbeuqamessmt

Stat, J. (1988, Aprl) John Cleese teaciies through laughter. mmmtmmm Featured are
et@sof.loim(:!eese a!umoﬂmmmmmdF tlwpewﬁoumwofvmm
Chicago) on how to elements of communication.

0 noisky, B.S. and Ziiiman, D. (1977 Fafl). Sex discrimination in prime time humor. Joumal of
%7-457 The toestahﬁshwhememrmtemaiesaremmnctomw
morefrecmnﬂy maies in prime-time programming. Resulls suggest that they are not.

Sykes, A.J.M. (1988) Joldfgm!esmanmmwm Ameiican £8, 188-193.
%mmmmmbem 3 of a male and statf
ofalame mmwmmmdmumaﬁomm

Taylor, P.M. (1974, Summsr). An aismdyofhummdem the Southem States
Qnmmmm nﬂta:ueeofmmhmasesaspﬁr‘sm{s
addressed. Remﬁsofmem'studymslm usage may actuafly decrease speaker ethos.

Thomas, V. {1988, Humor to relieve work pressures. JABC Communication World, 27. Humor as a tool
ofménagemem discussed. The author gives precedence to the idea that humor is neither good nor
bad; it only becomes one or the other through its utifization.

sing humor in the Industrial selling process. me 221-226.

MMN'canemmemsmmm the overall
nMsadewate and
mor should only be an ntoememntesand

management skills, rather than thelr sutmnute
Popular and Trade Sources
Dunn, D.D. (Ed.). (1883, omber 5). The serious business of using jokes in public spe . Business

guidelines for using humor asane tool while
speaking and/or providing leadership in situations.

Eisenhart, T. (1989, February). mkﬂngncgenm’fu bones. WMEMW.E.M Elsenhart discusses

the recent rise and success of in offering "business comedy."
E to the bank. Industrial
HarperD (1987 ebma:y) Strhﬂ r;ai‘!gsh:n&mml?n %gi mmnmmm

clalms Mmorisoneouhehlggestaidsm

stematically outrageous.
HWMH%{J“QSS septe?h?ﬂ’teo?yn ﬁb‘gttngnsey caen ehamﬂg employees’ negative m%des and mtnfo% posmve
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ent by fun. Nation's 58-60. The author des a review of
ted the MM%%&) enhance en'ptoy%?:lmmn loyalty,

Johnstons, W.R. and Bufiock, W. (1987, December). The lighter side. Management World, 16, 27. Humor Is
msMaskﬂawﬂ&démhp&mmﬂms&Wmmmmmmgrj&m mor

Kichell lil, W. (1983, December 12). Office hours: Executivee ought to be funnier. Fortung, 205 & 208. Kichell
Wmmhgfmhg&mmtmw. Ho outiines forﬂa i use: (1) to defuse
ense situations, ) underscore make @8 more
agreeable, and {5) 1o maintain corrol. power osses

Krohe, J., Jr. (1887, February). Take my boss-please. Across the Board, 31-05. Krohe discusses humor as iis
pmseneeismmany) ization. Of special interest Is the author's examination of the soclal and/or

{ organizational connotations and power associated with the use of humor.

Kushner, M. (1988, . Humor as a mangement tool. mmm%pnm. 32-33. Building the idea
4 ofmsmrasg%fg)weﬁmmmemmm.KuWMﬂNN for its effectiveness.

Lasden, M. (Ed.). (1 23). Laughter glives an edge. Decisions. 70-76 & 80+. Humor used
@wﬂim&sdm&hﬁmm This Is to be valued In the world of
management information data processing.

Nations's 1985, November). Getting down to funny business, 73, 44-48. H is addressed
mmm.mmmmm nm‘én:&enakumm. a8

Ralston, J. (1984, February). Women on the job: Jest for success. 20. Raiston underscores the role
of humor in making disasters less devastating, tension more fo , and bad days more bearabie.

Im’:“ 1987, . The value of humor, 5-6. The value of humor in the workplace Is discussed. Ideas from
154 mém%mdwaMnmamsmmwm.mmm.

Wilde, L. (1988, . Beat stress: Stress humor. Assoclation Management, 130. Wilds encourages the use of
ht}mmﬂ)metomvem Three steps in the use process are given: (1) read something
funny, (2) laugh at yourself, and (3) develop your humor file.

qgust). The laugh-makers: NewsﬂﬂMWﬂwgmmomeMmanmmym.
sychology Today, 17, 22-29. Witty discusses what who a comedian is and also the potential of
umor to influence persons in a positive manner. Underscored Is the need for researchers to take humor
seriously and give t, and its potential to infiuence people, close study.

Zurier, S. (1988, February). Forsﬁesmenon% Humor can be your best sales tool. Industrial Distribution, 77,
51, Zurier prasents humor as integral tl'nese%p{m: facllitates successful or nonsuccessful
and ) intu .
Books

it
relationships between salesman customer, m, determines the sale

Gruner, C.R. (1978). Linderstanding laughter: The workings of wit and humor. Chicago: Neison Hall. This book,
( and e rovides a summary of research on humor as communication. As Gruner
states, it may be viewed as a treasury of humor, a theoretical argument and a reference book.”

Nahsmow, L., McCluskey-Fawcett, K.A. and MocGhee, P.E. (Eds.). (1986). Hmw Orlando:
Academic Press, inc. Nahemow's book examines humor and iis roles in an al's lifespan; it gives
special attention to humor about and by the eiderly.




