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Summary of
RECRUITING TRENDS 1987-88

A Study of 1,019 Businesses, Industries,
Governmental Agencies, and
Zducational Institutions Employing
New College Graduates

This is a summary of the seventeenth annual Recruiting Trends survey completed
by Placement Services at Michigan State University. For this 1987-88 survey,
cross-sections of employers from business, industry, government, and education
were contacted; and responses were received from 1,019 organizations. The
results of this survey include information regarding anticipated changes in
hiring trends for new college graduates, expected starting salaries, campus
recruiting activities, new recruitment techniques, and many other topics of
interest to personnel administrators, placement officers, career counselors,
faculty, and students.

0f the respondents this year, 29.3% were industrial and manufacturing
organizations, 18.3% businesses, 27.9% service organizations, 17.0% educational
institutions, 5.0% governmental agencies and military services, and 2.6%
conglomerates. (Page 3)

0f the 1,019 employers responding, organizations with 10,000 or more employees
represented 11.2% of the respondents; thos2 wiih 5,000 to 9,999 employees were
5.8% of the respondents; and organizations with 1,000 to 4,999 employees
represented 26.4% of the respondents. Organizations with 500 to 999 employees
were represented by 13.6% of the respondents, those with 100 to 499 employees
by 25.3% of the respondents, and those with 1 to 99 employees by 17.7% of the
respondents. These numbers emphasize the diversity of employers included in
this survey.

The Recruiting Trends survey was 1{nitially mailed to empioyers on September
1-4, 1987. A reminder notice followed on October 6, 1987, to those employers
who neglected to return their questionnaires. Then, after the stock market
plunge of October 19, 1987, a short questionnaire was mailed to investigate the
impact of this economic cr*sis, Contained in this report are details from
these surveys.

Jdob Outlook for the Class of 1987-88

After the stock market plunge of October 19, 1987, hiring quotas among surveyed
employers are expected to total 83,392 new college graduates, an increase of
3.8% from last year’s hiring of new college graduates. The employer categories
expecting to hire the greatest numbers of new college graduates are educational
institutions (11,670); electrical machinery and equipment (7,599);
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merchandising and retail sarvices (7,828); accounting (7,787); and governmental
administration (7,301). (Pages 7-9)

As a result of the stock market plunge, employers’ quotas for this year were
reduced (-1.7%). Original quotas prior to the economic crisis were 84,648, but
the stock market fluctuation caused 97 of 949 employers (10.2%) to ravise their
hiring plans. (Page 9) ‘

During the current recruiting year (1987-38), surveyed employers expect to hire
more bachelor’s graduates (4.0%), minority graduates (3.9%), women graduates
(3.1%), and doctoral graduates (3.0%). Hiring is expected to increase only
slightly for master’s graduates (1.4%), handicappers (1.1%), and MBA graduates
(0.4%). (Page 11)

Organization Size Influences Hiring Quotas

Quotas for Tlarge employers are expected to increase moderately this year while
quotas for smaller organizations are expected to increase at the 1-99 and
500-999 employee levels and decrease at the 100-499 employee level.
Organizations with increases include those with 500-999 employees (18.1%), 1-99
employees (10.9%), 10,000 or more employees (5.9%), 1,000-4,999 employees
(4.3%), and 6,000-9,999 employees (2.0%). Employers expecting decreases are
organizations with 100-499 employees (-11.6%). (Page 10)

dJdob Availability by Geographical Region

Based upon the experiences of employers responding, the greatest availability
of employment opportunities for new college graduates during 1987-88 will be in
the southwestern rcgion of the United States. The northeastern and
southeastern regions were rated as next best. For the second year in a row,
the southcentral region has remained in fifth place. (Page 49)

The regions of the United States in order of best availability of Jjobs are
southwestern, northeastern, southeastern, northcentral, southcentral, and
northwestern. (Page 43)

f us Academi e Levels

In the opinion of surveyed employers, the overall job market for new college
graduates this year (1987-88) is expected to be "very good* for minority and
women graduates. Bachelor’s, HBA graduates, handicappers, master’s, and
doctoral graduates will 1ikely <njoy a "good" market. (Page 43)

Demand for new bachelor’s degree graduates this year (1987-88), from highest to
lowest demand, are expected to be computer science, electrical engineering,
accounting, financial administration, mechanical engineering, education,
industrial engineering, chemical engineering, general business adminstration,
chemistry, mathematics, telecommunication, metallurgy materials science,
physics, hotel, restaurant, and institutional management, civil engineering,
retailing, advertising, communications, personnel adminstration, 1liberal
arts/arts and letters, journalism, social sciences, human ecology/home
economics, natural resources, and agriculture. (Page 43)
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The greatest increases in demand this year will be experienced by majors in
hotel, restaurant, and institutional management (4.3%); marketing/sales {4.2%);
geology (2.0%); accounting (2.7%); electrical engineering (2.4%); 1iberal
arts/arts and letters (2.3%); agriculture (2.2%); computer science (2.0%)
chemistry (2.0%); retailing (1.7%); financial administration (1.4%); education
(1.4%); general business administration (1.4%); journalism (1.3%); and social
sciences (1.1%). (Page 12)

Only slight increases in demand are expected for the mechanical engineering
(0.9%); industrial engineering (0.9%); telecommunication (0.9%); physics
(0.9%); communications (0.8%); personnel administration (0.6%); advertising
(0.2%); natural resources (0.2%); and human ecology/home economics (0.1%).

Majors with anticipated decreases in demand include metallurgy and materials
science (-0.1%); civil engineering (-0.2%); and mathematics (-0.5%).

Starting Salary Averages

The average annual starting salary expected for bachelor’s degree graduates in
1987-88 1is $22,603, a $709 increase (3.2%) over last year’s average starting
salary of $21,900. Highest among starting salaries this year for new college
graduates are chemical engineering ($30,197), electrical engineering ($29,924),
mechanical engineering ($29,457), and computer science ($28,331). This list
continues with industrial engineering ($27,859), civil engineering ($24,882),
accounting ($22,838), marketing and sales ($21,472), mathematics ($21,246),
financial administration ($20,778), general business administration ($20,335),
and journalism ($19,843). (Pages 13-15, 19)

Employer categories with the highest average annual starting salaries are
aerospace and components ($28,086); tire and rubber products ($27,405);
chemicals, drugs, and allied products ($27,152); electronics and instruments
($26,995); public utilities ($26,709); automotive and mechanical equipment
($26,066); electrical machinery and equipment ($25,758); petroleum and allied
products ($25,649); diversified conglomerates ($24,741); and metals and metal
products ($24,046).

The average annual starting salary of a new bachelor’s degree graduate is
greatly influenced by the size of an organization. The Towest starting
salaries this year are expected from organizations with 1-99 employees
($20,503), and the highest starting salaries are expected from organizations
employing 10,000 or more employees ($24,433).

Starting salaries are also influenced by the geographical region where the new
graduate 1is employed. The highest starting salaries are expected from the
northeastern region ($24,320), and the lowest salaries are expected from the
southeastern region ($21,197).

Starting salary averages expected for advanced degree graduates are $27,712 for

master’s graduates (2.3%), $31,269 for MBA graduates (2.1%), and $31,479 for
doctoral degree graduates (2.1%). (Page 19)
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Starting salary offers for women graduates are expected to increase 2.5%:
minority graduates, 2.5%; and master’s degree graduates, 2.3%. Increases are
also expected for handicappers (2.1%), MBA graduates (2.1%), and doctoral
graduates (2.1%). (Page 16)

Increases in starting salary offers for new bachelor’s degree graduates are
expected to vary quite substantially between academic majors. Highest among
anticipated increases will be education majors (2.8%). Also expecting
increases will be accounting (2.3%); marketing/sales (2.2%); computer science
(2.2%); electrical engineering (2.1%); mechanical engineering (2.1%); and
general business administration (2.0%). (Page 18)

Increases are also anticipated for chemical engineering (1.8%); financial
administration (1.8%); 1iberal arts/arts and letters (1.6%); hotel, restaurant,
and institutional management (1.6%); personnel (1.6%); mathematics (1.6%);
industrial engineering (1.6%); retailing (1.5%); social sciences (1.4%);
chemistry (1.4%); civil engineering (1.4%); communications (1.2%); metallurgy
and materials science (1.2%); Jjournalism (1.1%); physics (1.1%); advertising
(1.1%);  telecommunication (1.1%); natural resources (1.0%); and human
ecology/home economics (1.1%).

S1ight increases are anticipated in geology (0.9%) and agriculture (0.7%).

Employer categories expecting the most substzntial increases are accounting
(5.9%); automotive and mechanical equipment (4.3%); educational institutions
(4.1%); tire and rubber products (4.0%); and chemicals, drugs, and allied
products (3.0%). (Page 17)

Expecting increases of 2.0% to 2.9% are restaurants and recreational facilities
(2.9%); merchandising and related services (2.6%); hotels and motels (2.6%);
glass, packaging, and allied products (2.6%); governmental administration
(2.4%): banking, finance and insurance (2.3%); research and consulting services
(2.3%); petroleum and allied products (2.3%); service and volunteer
organizations (2.3%); public utilities (2.1%); electronics and instruments
{2.1%)s and communications--radio, TV, and newspapers (2.0%).

Increases of 1less than 2.0% are expected by hospitals and health services
(1.9%); construction and building materials manufacturing (1.5%); electrical
machinery and equipment (1.8%); printing, publishing, and informational
services (1.7%); metals and metal products (1.5%); agribusiness (1.3%);
military (1.2%); and diversified conglomerates (1.1%).

Internstional Empioyment Opportunities

0f the 989 employers responding, 306 organizations (30.9%) had salaried
employees in overseas locations. Of these employers, 138 (14.0%) had 1 to to
99 employees overseas, 56 (5.7%) had 100 to 499 employees overseas, 18 (1.8%)
had 500 to 999 employees overseas, 35 (3.5%) had 1,000 to 4,999 employees
overseas, 14 (1.4%) had 5,000 to 4,999 employees overseas, and 45 (4.6%) had
more than 10,000 employees overseas. (Page 4)
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Changes in Salaried Employees Last Year

Since hiring intentions of prospective employers might be influenced by changes
in numbers of salaried employees working for organizations last year, this
question was included. Employers reported a net increase of 2.3% in salaried
employees working for their organizations 1last year. This compared to an
increase of 1.6% found in 1985-86, 1.7% found in 1984-85, and 1.5% found in
1983-84. Over the last five years, surveyed employers have only slighty

increased the numbers of salaried employees working for their organizations.
(Pages 5-7)

Last year, significant increases in salaried empioyees occurred in
organizations in the following employment areas: service or volunteer
organizations (8.0%); hotels, motels, restaurants, and recreational facilities
(6.9%); research and/or consulting services (5.1%); accounting (5.0%); banking,

{1nance and insurance (4.5%); and glass, paper, packaging, and allied products
3.3%).

Increases were reported for each region of the country including the
northcentral region (3.0%), the southwestern region (2.4%), the northcentral

region (1.6%), the northeastern region (1.3%), the southeastern region (1.3%),
and the northwestern region (1.3).

The greatest increases in salaried employees occurred for employers with 1 to
99 employees (3.9%), 100 to 499 employees (3.0%), and those with 500 to 999
employees (1.9%). Very little change was experienced by employers with 10,000

or more employees (0.4%). A very slight decrease was reported by employers
with 5,000 to 9,999 employees (-0.5%).

Anticipated Changes in Salaried Employees This Year (1987-88)

Employment areas expecting significant increases in salaried employees this
year are hotels, motels, restaurants, and recreational facilities (6.1%);

accounting (5.1%); eilectrical machinery and equipment (4.0%); and merchandising
and related services (3.5%). (Pages 5-7)

Expecting decreases this year are the following employment areas: printing,
publishing, and informaticnal services (-0.1%); hospitals and health services
(-1.0%); the military (-1.0%); diversified conglomerates (-1.7%); public
utilities (-1.9%); and automotive and mechanical equipment (-2.0%).

This year, increases anticipated by region include the southwestern region
(2.4%), the southcentral region (2.3%), and the northcentral region (2.2%).

Acceptance Rates for Job Offers

An excellent measure of past job market trends is the percentage of job offers
accepted. 0f offers made by surveyed employors to technjcal college graduates
during 1986-87, 55.5% were accepted. This compares to an acceptance rate of
61.2% 1in 1985-86, 59.7% 1in 1984-85, 68.5% in 1983-84, and 60.1% in 1982-83.
This decrease in the acceptance rate for 1986-87 graduates most likely suggests
an improved job market for technical graduates. (Pages 20-22)
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0ffors of employment to non-technicai college graduates were also accepted at a
Tower rate (62.5%) during 1986-87, according to surveyed employers. This
compares to an acceptance rate of 68.3% during 1985-86, 68.2% in 1984-85, 68.5%
in 1983-84, and 65.3% in 1982-83. This decrease in acceptance rates during the
past year may also suggest an improving job market for non-technical graduates.

The highest acceptance rates for offers of employment to non-technical
graduates were received by educational institutions (57.1%) and governmental
agencies (58.5%). Those employer types receiving lower acceptance rates were
industrial and manufacturing organizations (64.4%}, conglomerates (66.9%), and
business and service organizations (59.2%). Acceptance rates for technical
graduates were as follows: conglomerates (74.0%), governmental agencies
(65.9%), industry and manufacturing (65.8%), services (62.1%), businesses
(43.0%), and education (28.8%).

For non-technical college graduates, the highest acceptance rates were received
by organizations with 500 to 999 employees (68.3%). In the middle range of
acceptance rates were employers with 1,000 to 4,999 employees (67.2%), 5,000 to
9,999 employees (66.9%), 10,000 or more employees (62.8%), and 100 to 499
employees (55.1%). The lowest acceptance rate for non-technical graduates was
experienced by employers with 1 to 99 employees (51.4%). The highest
acceptance rates fcr technical graduates were received by organizations with
1,000 to 4,999 empioyees (58.5%). Following this employer size were
organizations with 1 to 99 employees (57.8%), 10,000 or more employees (56.7%),
500 to 999 employees (56.1%), 5,000 to 9,999 employees (52.4%), and 100 to 499
employees (49.7%).

ds fo r Schedule

An overall increase of 2.4% in campus interview schedules is expected this
year. The most significant increases in campus interview schedules are
expected from employers with 500 to 999 employees (7.8%) and employers with
10,000 or more employees {4.1%). Slight increases in campus interview
schedules are expected from employers with 1,000 to 4,99° employees (1.3%),
employers with 5,000 to 9,999 employees (0.6%), and employers with 1 to 99
employees (0.4%). Decreases in campus interview schedules are expected by
employers with 100 to 499 employees (-0.3%). (Pages 25-26)

Changes in the numbers of interview schedules will vary again this year
according to the type of organization. The greatest increases can be expected
for hospitals and health services (30.7%); petroleum and allied products
(23.1%); hotels, motels, restaurants, and recreational facilities (17.1%);
agribusiness  (14.3%); educational institutions (10.2%); metals and metal
products (6.2%); electrical machinery and equipment (4.5%); military services
(3.3%); and glass, packaging, and allied products (3.3%).

Moderate increases in the number of campus interview schedules are expected
from accounting (1.0%); communication (radio, TV, and newspapers) (1.0%); and
chemicals, drugs, and allied products (0.1%).

No changes in the number of campus interview schedules is expected for tire and
rubber products.
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Those organi.ations expecting declines in the number of int~=view schedules on
college campuses include diversified conglomerates (-0.v4); merchandising,
retailing, and related services (-0.9%); governmental az:ministrztion (-1.1%,;
construction arnd building materials manufacturing (-2.8%); food and beverage
processing (-3.8%); research and consulting services (-4.8%); bazking, finance,
and insurance (-5.3%); aerospace and components -7.9%); public utilities
(-8.0%); electronics and instruments (-9.9%); automotive and mechanical
equipment (-13.4%); printing, pudblishing, and informational services (-14.2%);
and service and volunteer organizations (-35.0%).

b - Representatives

Although an increase of 1.4% in the number of campus visits is expected this
year, the most significant increases in visits are exuc _ted from employers with
1 to 99 employees (4.9%), employers with 500 to $99 amployees (3.8%), and
employers with 10,000 or more employees (2.8%). Slight increases in campus
visite are expected by employers with 1,000 to 4,999 employees (0.2%) and
employers with 5,000 to 9,999 employees (0.8%). Decreases in campus visits are
expected from employers with 100 to 499 employees (-0.8%). (Pages 23-24)

Changes in the numbers of campus visits will vary again this year according to
the type of organization. Surveyed emr loyers report the greatest increases in
campus visits can be expected in the following catuagories: hospitals and
health services (30.7%); petroleum and allied products {23.1%); hotels and
motels (17.1%); agribusiness (24.3%); education (10.2%); metals and metal
products (6.2%); electrical machinery and equipment (6.5%); military services
(3.3%); and glass, packaging, and allied products (3.3%).

Moderate increases in the number of campus visits are expected from accounting
(1.0%); communication (1.0%); and chemicals, drugs and allied producis (0.1%).

No changes in the number of campus visits are expected for tire and rubber
products.

Those organizations expecting declines in the number of visit~ on college
campuses include diversified conglomcrates (-0.6%); merchandising .nd related
services (-0.9%); governmental administration (-1.1%): construction and
building materials manufacturing (-2.8%); food and beverage processing (-3.8%);
research and/or consulting services (-4.8%); banking, finance and insurance
(-5.3%); aerospace and components (-7.9%); pudblic utilities (-8.0%);
electronics and instruments (-9.9%); automotive and mecharical equipment
(-13.4%); printing, publishing and informational services (-14.2%)sand service
or volunteer organizations (-35.0%).

Reneqing on Job Offers by Graduating Students and Employers

According to employers who reported students reneging on job offers, a total of
of 1,671 cases were reported. The largest numbers of reneges were reported by
educational institutions (503); hotels, motels, resorts and recreational
services (209); hospitals and health services (155); military services (118);
public utilities, including transportation (116); merchandising and retail
services (108); aerospace and components (74); banking, finance and insurance
(51); research and consulting services (42); and construction and building
materials manufacturing (34). (Page 27)
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e t b offers were educational
institutions (29); aerospace and components (7); research and consulting
services (5); public utilities, including transportation (2); chemicals, drugs,
and allied products (1); diversified conglomerates (1); and petroleum and
allied products (1).

Closed Interview Scheduies Requested by Employers

Employers responding to this year’s survey indicate that a very slight increase
(0.9%) in closed interview schedules will be requested by their organizations
when interviewing on college campuses this year (1987-88). (Pages 28-29)

Those organizations expecting substantial increases in clos~d interview
schedules include communication--radio, TV, and newspapers (15.07,, hospitals
and health services (13.1%); construction and building materials manufacturing
(12.9%); chemicals, drugs, and allied products (6.9%); and banking, finance and
insurance (6.1%).

Moderate increases are expected by merchandising and retail services (3.5%);

iversified conglomerates (3.3%); electronics and instruments (3.3%);
accounting (3.1%); electrical equipment and machinery (2.3%); aercspace and
components (2.0%); educational institutions (1.3%); agribusiness (1.2%);
petroleum and allied products (1.2%); research and consulting services (1.1%);
and metals and metal products (0.8%).

No change in numbers of closed interview schedules is expected in hotels,
motels, restaurants, and recreational services; military services; glass,
paper, packaging and allled products; and service and volunteer organizations.

Decreases in closed schedules are expected by governmental administration
(-2.4%); public utilities, including transportation (-2.7%); automotive and
mechanical equipment (-8.3%); food and beverage processing services (-8.4%):
tire and rubber products (-10.0%); and printing, publishing, and informational
services (-14.2%).

Organi2ations with increases in closed schedules will be those with 5,000 to
9,999 employees (4.3%); employers with 100 to 499 employees (2.8%); employers
with 10,000 or more employees (2.1%); and employers with 1,000 to 4,999
employees (1.7%). A decrease in the number of closed schedules is predicted by

employers with 1 to 99 employees (-5.0%) and employers with 500 to 999
employees (-2.1%).

Prescreening on College and University Campuses

0f 403 organizations responding to this question, 280 employers (69.5%)
indicated that their organizations prescreened at colleges and universities
where it was permitted last year. 1In 1986-87, 65.5% of the surveyed employers
prescreened. These statistics indicate a slight increase in organizations
prescreening on college campuses. (Pages 30-31)
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When prescreening graduating students before interviewing on college campuses,
surveyed employers indicated that academic majors were mes: often used as the
main factor. The next most important factor used by organizations was degree
level achieved. Following these factors were grade point average,
career-related work experiences, neat appearance of credentials/ resumes,
locational preferences, stated career objectives, internship/ co-op work
experiences, and leadership in campus organizations.

Employer categories using prescreening most often were the military (100%) 3
tire and rubber products (100%); accounting (93%); chemicals, drugs and allied
products  (87%); automotive and mechanical equipment (85%); research and
consuiting services (85%); and electronics and instruments (85%). Following
these employer catagories were metals and metal products (83%); printing and
publishing (83%); public utilities (82%); electrical machinery and equipment
(82%); merchandising and related services (81%); aerospace and components
(80%); hotels, motels, restaurants and recreational facilities (80%); petroleum
and allied products (80%); and diversified conglomerates (80%).

Videotaped Interviews as Alternatives for Campus Interviewing

0f the 416 organizations responding to this question, 4.0% plan to hire a
company to ‘conduct videotaped interviews. The largest percentage of employers
planning to hire a company to conduct videotaped interviews were military
services  (33.0%); accounting (20.0%); diversified conglomerates (20.0%);
adtomotive and mechanical equipment (15.0%); agribusiness (14.0%); hospitals
and health services (11.0%); metals and metal products (8.0%); chemicals,
¢rugs, and allied products (7.0%); research and consulting services (5.0%);
public utilities, including transportation (5.0%); governmental administration
(5.0%); and merchandising and retail services (4.0%). (Pages 32-33)

Organizations responding that they will not be hiring a company to conduct
videotaped interviews were aerospace and components; banking, finance, and
insurance; communication-- radio, TV, and newspapers; construction and building
materials manufacturing; educational institutions; electrical machinery and
equipment; electronics and instruments; food and heverage processing; hotels,
motels, resorts, and recreational facilities, glass, packaging, and allied
products; petroleum and ailied products; printing, publishing and informational
services; services and volunteer organizations; and tire and rubber products.

When questioned about students sending videotapes instead of resumes when
seeking employment, 36.0% of the surveyed employers reported that they would be
interested. 0f these organizations, the employers with the greatest interest
in this proposal were glass, packaging and aliied products (67.0%); hotels,
motels, resorts, and recreational facilities (58.0%); metals and metal products
(58.0%); ducational institutions (55.0%); diversified conglomerates (50.0%);
communication--radio, TV, and newspapers (50.0%); agribusiness (45.0%);
automotive and mechanical equipment (40.0%); merchandising and retail services
(39.0%;; chemicals, drugs,and allied products (33.0%) and military services
(33.0%).

Organizations that had moderate interest in this idea were electronics and
instruments (29.0%); research and consuiting services (29.0%); public utilities
(27.0%); construction and building materials manufacturing {27.0%); govermental
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adminstration (24.0%); hospitals and health services (22.0%); electrical
machinery and equipment (18.0%); printing, publishing and informational
services (17.0%); and accounting (14.0%). The organizations responding with
very little or no interest in a videotaped resume program were banking, finance
and 1insurance; food and beverage processing; aerospace and components; service
and volunteer organizations; and tire and rubber products.

Delayed Hiring Last Year (1986-87)

Because of changes in the composition of workforces in many organizations last
year (1986-87), the decision to hire rew employees may have been delayed. Of
the 4C9 employers responding to this question, 96 organizations (23.5%)
confirmed that hiring of new college graduates was delayed last year. The
average delay in hiring was 2.7 months. (Page 34)

Organizations with delays of five to ten months were metals and metal products
(5.0 months); automotive and mechanical equipment (5.3 months); governmental
administration (6.0 months); military services (6.0 months); and petroleum and
allied products (10.0 months).

Organizations with a delay of one to three months were electronics and
instruments (1.3 months); educational institutions (1.7 months); construction
and building materials manufacturing (1.9 months); accounting (2.0 months);
agribusiness (2.0 months); communication (radio, TV, and newspapers) (2.0
months); glass, packaging, and allied products (2.0 months); research and
consulting services (2.0 months); aerospace and electrical machinery (2.3
months); hospitals and health services (2.7 months); public utilities (2.9
months); and printing, publishing, and informational services (3.0 months).

Organizations that delayed less than a month were chemicals, drugs, and allied
products (0.5 months); merchandising and related services (0.8 months); and
banking, finance, and insurance (0.9 months).

Centralized vs Decentralized Piscement Services

0f 403 organizations responding, most preferred a centralized placement office
(84.0%). The strongest preference for a centralized placement office came
from communication (radio, TV, and newspapers) {100%); diversified
conglomerates (100%); military services (100%); glass, packaging, and allied
products (100%); service and volunteer organizations (100%); tire and rubber
products (100%); merchandising and related services (96.0%); governmental
adminstration (94.0%); electronics and instruments (93.0%); metals and metal
products  (92.0%); aerospace and components (91.0%); electrical machinery
(91.0%); and petroleum and allied products (90.0%). (Page 35)

Continuing the 1ist were banking, finance, and insurance (88.0%); hospitals and
health services (88.0%); chemicals, drugs, and allied products (87.0%); public
utilities (85.0%); construction and building materials manufacturing (83.0%);
educational institutions (80.0%): automotive and mechanical equipment (80.0%);
accounting (80.0%); research and consulting services (76.0%); food and beverage
processing (67.0%); printing, publishing, and informational services (67.0%);
hotels, motels, and resort facilities (56.0%); and agribusiness (43.0%).

15




Base Salary Pay Bonuses

0f surveyed organizations, most never subscribe to the practice of adding
bonuses tc base salaries of new college graduates. However, of the few
employers who give base salary bonuses, most often used were bonuses for
relocation costs, moving expenses, and high academic performance. Other items
such as early acceptance, ‘minority status, gender, and reputation of schnol
were not found to be significant for adding bonuses to base salaries. (Page 36)

Supervision of Cooperative Education Programs

In the opinions of employers respending to this survey, most believe (81.0%)
that cooperative education programs should be supervised by co-op or intern
offices. Following this, in order of preference, were placement services and
academic departments. (Page 37)

When hiring co-op students, 64 of 388 organizations (16.5%) reported that they
“always" hire co-op students with the intent to keep those who achieve
excellent job performance as full-time employees. Those employers who “almost
always® or "sometimes® practice this policy totaled 199 (51.2%).

Placement Offices Tied to Development Programs and Fund-Raising Activities

Bo you believe placement offices should be involved with the development
programs of their colleges or universities and tied to fund-raising
activities? 0f 365 employers responding to this question, 8 organizations
(2.2%) responded that placement offices should “always® be involved.
Organizations believing that placement offices should “almost aiways" and
“sometimes®* be involved totaled 131 (35.9%). The majority of surveyed
emplovars (62.0%) felt that placement offices should "seldom* or *never* be
invelved with development and fund-raisiag activities. (Page 37)

Payments for On-Campus Recruiting Activities

Would you agree to pay a fee or bonus to a college or university for each
student hired from on-campus recruiting? Of the 387 organizations responding
to this question, 359 employers (92.8%) reported that they would "seldom* or
“never" agree to pay a fee or bonus to a college or university for each student
hired from on-campus recruiting. (Pages 37-38)

A few organizations are already paying fees (12%) for special activities
outside campus and when prescreening recent and upcoming graduates. Most
organizations when recruiting on campuses do not pay fees in s~v form (88.0%).

Contributions to Career Planning and Placement Offices

Organizations most often making contributions to career planning and placement
offices were construction and building materials manufacturers (26.3%): tire
and rubber products (23.5%); service and volunteer organizations (15.0%);
chemicals, drugs, and allied products (12.6%): electronics and instruments
(12.6%); merchandising and related services (11.7%); hotels, motels, and
recreational facilities (11.3%); petroleum and allied products (10.0%); public
utilities (9.3%); restaurants (9.0%); agribusiness (9.0%); metals and metal
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products (7.7%); diversified conglomerates (6.9%); banking, finance, and
insurance (5.9%); aerospace and components ({5.2%); and accounting (3.6%).
(Page 39)

Other organizations with very minor contributions were educational institutions
(0.7%); automotive and mechanical equipment (0.4%); hospitals and health
services (0.3%); electrical machinery and equipment (0.2%); and research and
consulting services (0.1%).

Organizations that did not make donations to career planning and placement
services were communication (radio, TV, and newspapers); govermental
adminstration; military services; glass, packaging, and allied products; and
printing, publishing, and informational services.

Hiring Trends for Liberal Arts Graduates

Organizations hiring the most 1iberal arts majors last year (1986-87) were
military services (55.0%); service and volunteer organizations (40.0%);
merchandising and related services (39.5%); printing, publishing, and
informational services (39.2%); construction and building materials
manufacturing (35.3%); banking, finance, and insurance (36.2%); electrical
machinery and equipment (29.6%); educational institutions {28.4%); diversified
conglomerates (24.3%); glass, packaging, and allied products (22.5%); tire and
rubber products (22.5%); hotels, motels, and recreational facilities (20.9%);
hospitals and health services (19.3%); chemicals, drugs, and allied products
(17.4%); food and beverage processing (15.8%); communication-- radio, TV, and
newspapers (12.5%); governmental administration (11.2%); public utilities
(8.9%); automotive and mechanical equipment (8.5%); metals and metal products
(7.8%); electronics and instruments (6.9%); petroleum and allied products
(5.9%); aerospace and components (4.9%); research and consulting services
(4.9%); accounting (2.2%); and agribusiness (0.4%). (Page 40)

i Provided b eral Ar aduates

What skills are provided by liberal arts majors that make them attractive to
organizations for middle or upper management positions? According to surveyed
employers, 1liberal arts majors “always", “almost always", or "sometimes® have
the fuollowing skills that make them most attractive for middle or upper
managemint positions: writing abilities, computer skills, management/
supervijory abilities, i{nvestigation/negotation/arbitration skills, public
relations abilities, marketing/sales abilities, public speaking skills, editing
abilities, and language comprehension. Their knowledge of foreign cultures was
“seldor” a factor. (Page 41)

The Immiqration Reform and Control Act of 1936

Has the new Immigration Reform and Control Act of 1986 haa an impact on your
recruiting strategies? 0f the 387 organizations responding to this question,
110 employers (28.4%) reported some effect from the Act. (Page 42)

Xv
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Training Programs for Orienting New College Hires

The most often used training programs when orienting new college hires were
basic orientation and training followed by on-the-job training, seminars given
by the organization, and a formal buddy relationship (co-worker). Training
programs requiring the most time were on-the-job training (187 days),
rotational assignments (97.2 days), and formal mentor relationships (90.4
days). Training programs requiring the least time were seminars by outside
consultants  (10.7 days), orientation and training sessions (13.4 days),
videotapes (13.7 days), interactive computer training (14.4 days), and seminars
given by the organization (24.6 days). (Page 44)

Ethics of Recruiting Graduates Already Hired by Another Orqanization

In your opinion is it ethical for employers to recruit and interview graduating
studsnts who have accepted a job offer with another organization if the student
has not yet begun to work? Of the 390 employers who answere¢ this question,
155 recruiters (38.7%) would "never® recruit graduates who had accepted a job
offer with another organization but had not yet bequn to work. (Page 45)

Is it ethical, in your opinion, for graduating students who have already
accepted a job offer with one employer to continue interviewing with other
prospective employers? 0f the 390 employers responding to this question, 176
representatives (45.1%) thought it was "never® ethical for students who have
already accepted a job offer with one employer to continue interviewing with
other prospective employers.

If an applicant has agreed to work for another organization, do you ever
contact them to encourage them to work for your organization instead? Of the
386 employers responding to this question, 254 recruiters (66%) will “never*
encourage graduates to work for their organizations if the applicants have
already agreed to work for another organization.

Drug, Alcohol, and AIDS Testing

According to employers responding to this year's survey, drug testing of new
college graduates was used by 27% of them last year, an increase from 20% using
drug screening one year earlier. College graduates are given access to drug
test results by 43% of the surveyed employers. (Pages 46-48)

If drug tests produce positive results, 38% of the surveyed employers "never®
re-test and 37% "always" re-test. Of responding employers, 36% will reject
candidates who have a previous record of drug use, but are currently drug
free.

0f the orgarizations that do not currently screen job applicants for drug use,
15% intend to initiate a drug testing program within the next one to five
years.

Testing new college graduates for alcohol levels is not very nravalani at thi
1

time. 0f the employers responding tc this year’s survey, 13% test new col ege
graduates for alcohol levels.
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AIDS testing of new college graduates is unusual. Only 2% of the employers
responding to this survey are currently testing for AIDS.

For handling employees with AIDS, 25.6% of the surveyed employers currently
have a policy. Employer categories that most frequently have an AIDS policy
include the military; educational institutions; diversified conglomerates;
hospitals and health services; banking, finance, and insurance; and electronics
and instruments.

Employer categories frequently pot having an AIDS policy include communication
(radio, TV, and newspapers); metals and metal products; research and/or
consulting services; automotive and mechanical equipment; glass, packaging, and
allied products; accounting; and aerospace and components.

u u a

When offering advice on methods for making initial contacts with their
organizations, surveyed employers recommended that graduating students send a
letter of application and resume to the personnel department (64% “"always®
recommend this). The next best contact according to surveyed employers was
on-campus interviewing (55% "always® recommend this). ({Page 50)

F2» making initial contacts, listed from most recommended to least recommended,
%“were a letter and resume sent to the personnel department, on-campus
interviewing, responses to Job 1listings, current employee referrals,
internships, part-time and summer employment, cooperative education programs, a
letter and resume sent to the department head, visiting the personnel office
personally, phoning the personnel office to request an interview, and seeking
assistance through employment agencies.

xvii
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Which category best describes your organizaticn, and how many SALARIED employees
(excluding clerical staff) are on the payroll of your organization? Absolute
frequencies are listed for each answer on the first line and percentages of totals
on the second 1ine. Responses are listed by EMPLOYER CATEGORY.

Employer
Categories Number of Salaried Employees
FREQUENCY !
PERCENT :1-99 i:oo-499 isoo-sss i1000- isooo- 10,000+ !
; : : {4999 {9999 ! ! TOTAL
ACCOUNTING ! 13 1 9 ! T r T }
' 1.28 | 0.88 | 0] og ' . ' o | ; i 3¢
: . H . : . H 0.29 | 0.39 } 0.49 | 3.34
AEROSPACE & COMP i 1 i 3 ; 4 ; 15 i o] 8 1 31
i 0.10 | 0.29 , 0.39 1.47 0.00 | 0.79 ! 2.04
AGRIBUSINESS ; 8 i 2 i 2 ] s | 1] [6) 1 18
H 0.79 ; 0.20 , 0.20 ! 0.49 ! 0.10 ! 0.00 ! 1.77
AUTOMOTIVE AND M f 7 i 10 i 5 7 10 | 1] 5 it 38
H 0.69 , 0.98 , 0.49 ! 0.98 ! 0.10 ! 0.49 ! 3.73
BANKING, FINANCE i 14 i 15 i 12 i 18 i 77 3 7 69
; 1.37 | 147 | 1.18 | 1.77 0.69 ! 0.29 ! 6 77
CHEMICALS. DRUGS i 4 i 11 i 2 i 11 5 7 ' 40
)
H 0.39 , 1.08 , 0.20 , 1.08 ; 0.49 ! 0.69 ! 3 93
COMM (RADIO, Tv, i 1 i 2 i 27 o ! o7 [¢) ; S
H 0.10 ,; 0.20 , 0.20 ! 0.00 ! 0.00 ! 0.00 ! 0.49
CONSTRUCTICN & B i 14 i 17 ; 5 I 4 1 1] 2 ' 43
[
i 13747 167, o0.49 ! o0.39 ! 0.10! 0.20 {4 22
EDUCATIONAL INST I' 20 i 44 i 31 i 62 | 9 | 7 T 173
: 1.96 , 4.32 , 3 04, 6.08 ! 0.88 ! 0.69 ! 16 98
ELECTR MACH & EQ ; 6 ; 3 i 2 i 77 0 | 10 i 28
: 0.59 .29 0.20 | 0.69 ! 0.00 ! 0 98 ! 2.75
ELECTRONICS & IN i 8 i 8‘} 3 i 10 | 1 5 f 35
, : 0.79 , 0.79 , 0.29 0.98 ! 0.10 ! 0.49 ! 3 43
FOOD. BEVERAGE p‘}" 6 ; a ; a i a7 i1 3 ' 22
4 0.59 , 0.39 , 0.39 ; 0.39 ! 0.10 ! 0.29 ! 2.16
GLASS, PKG, & AL i 7 i 5 ; 2 i 2 ! 1! 2 T 19
H 0.69 ! 0.49 | 0.20 0.20 ! 0.10 ! 0.20 ! 1 86
+
TOTAL 180 258 139 269 59 114 1
17.66 25.32 %%
. . 13.64 26.40 5.79 11,19 100.00
(Continued)
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Continued . . .
Employer
Categories Number of Salaried Employees
FREQUENCY i
PERCENT |1-99 i1oo-499 isoo-gse i1ooo- isooo- iio.OOO* i
H : H 14999 19999 H i TOTAL
+
GOVERNMENTAL ADM i 7 ; 6 ; 5 i 13 i 4 i 10 i 45
i 0.69 | 0.59 ) 0.49 , 1.28 , 0.3%9; o0.98 4.42
HOSPITALS & HEAL i 7 i 13 i 4 i 11 i 1 i 3 E 39
;  0.69 1.28 | 0.39 ; 1.08 ;, 0.10, 0.29 , 3.83
HOTELS, MOTELS, i 12 i 15 i 6 i 7 i 2 i 5 i 47
H 1.18 1.47 ;, 0.59, 0.69, 0.20;, 0.49 ; 4.61
+
MERCHANDISING & { 9 i 17 i 14 i 15 i 7 i 3! 65
1 0.88 | 1.67 1.37 1.47 |, 0.63 , 0.29 ! 6.38
METALS & METAL P i 11 i 13 i 4 i 7 i 2 i 1 ; 38
) H 1.08 , 1.28, 0.39,; 0.69, 0.20, 0.10 ! 3.73
+
MILITARY SERVICE i [} i 1 i o i 2 i 0 i 3! 6
i 000, 0.10; 000, 0.20, 0.00, 0.29 ! 0.59
+
PETROLEUM & ALLI { 1 i 7 i 1 i 5 i 0 i 9 ! 23
1 ©0.10;, 0.69;, 0.10; 0.49, 0.00! o0.88 ! 2.26
+
PRINTING, PUBL & i 2 i 9 i 1 i 3 i 1 i 0 i 16
i ©0.20, o0.88; 0.0, ©0.29,; O0.10, 0.00 | 1.57
+
PUBLIC UTILITIES i 2 i 7 i 17 ] 38 i 6 i 10 ! 80
{ ©0.20, 0.69 ; 1.7 , 3.73;, 0.59 ; o0.98 ! 7.85
+
RESEARCH & CONSU i 8 i 24 i 9 i 11 i 0 i 3 i 55
{ 0.79 2.36 , 0.88 ; 1.08 ; 0.00, 0.29, 5.40
+
SERVICE & VOLUNT i 9 i 7 i 5‘1 1 i 1 o ! 20
i ©0.88,;, 0.69, 0.20; 0.10, 0.10 ! 0.00 ! 1.96
+
TIRE & RI'BBER PR ; 1 i 2 i 0 i 0 i 0o i 1! 4
i 0.0, 0.20; 000, 000,; O0.00, 0.10 ! 0 39
+
DIVERSIFIED CONG ; 2 i 4 i 5‘1 5 i 4 i 9 ! 26
i 0.20;, 0.39; 0.20, 0.43,; 0.39, o0.88 ! 2.55
+
TOTAL 180 258 139 269 59 114 1019
17.66 25.32 13.64 26.40 5.79 11.19  100.00

Observations: Responses to the 1987-88 Recruiting Trends survey were received from
1,019 employers representing businesses, industries, governmental agencies, and
educational institutions. Organizations with 10,000 or more employees represented
11.19% of the respondents; these with 5,000 to 9,999 employees were 5.79% of the
respondents; and organizations with 1,000 to 4,999 employees represented 26.4% of
the respondents. Organizations with 500 to 999 employees were represented by 13.64%
of the respondents, those with 100 to 490 omployees by 25.32% of the respondents,
and those with 1 to 99 employees by 17.66% of the respondents.

These numbers display the diversity of employers included in this survey.
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khica categery best describes your organization, cad how many SALARIED employees
(excluding clerical sta#f) are on ‘he payroll of your organization? Absolute
frequencies are listed f.r cach answer on the first line and percentages of totals
on the second line. Responsec ara listed for each EMPLOYER GROUP.

Employer
Group Number of S3lariad Employees
FREQUENCY i
PERCENT i
RO¥ PCT I
coL PCT [ 1799 i|oo-499 isoo-999 i|ooo- ;5000- ;|o.ooo+ i
t H : 14999 , 9999 H ;  TOTAL
+
INDUSTRY & MANUF i 60 i 79 i 28‘} 71 i 11 i 50 i 299
| 5.89 | 7.75 | 2.75 I 6. 7 I 1.086 | 491 | 29.34
| 20.07 | 26.42 I 9.36 | 23.75 3.68 | 16.72 I
i 33.33 | 30.62, 20.14 , 26.39 | 18.64 | 43.86 |
+
BUSINESS i 44 i 43 i 28 i 41 i 19 i 11 i 186
| 4.32 I 4.22 I 2.75 i 4.02 I 1.86 | 1.08 | 18.25
| 23.66 | 23.12 | 15.05 | 22.04 | 10.22 I 5.91 |
| 24.44 , 16.67 ;, 20.14 | 15.24 ;, 32.20 , 9.65 ,
+
SERVILE i 47 i 81 i 45 i 75 h 12 i 24 i 254
I 4.61 | 7.95 | 4.42 I 7.36 | 1.18 I 2.36 | 27.87
| 16.55 | 28.52 | 15.85 | 26.4! I 4 23 | 8.45 I
i 26.11, 31.40,; 32.37 ; 27.88 , 20.34 , 21.05 ,
+
GOVERNMENT ‘} 7 i 7 i 3 i 15 i 4 i 13 i S1
i o 9 | 0.69 | 0.49 | 1.47 | 0.39 | 1.28 | 5.00
| 13.73 | 13.73 | 9.80 | 29.41 I 7.84 | 25.49 I
4 3.89 | 2.71 3.60 .98 ; 5./8 , 11.40 |
+
EDUCATION i 20 i 44 i 31 i 62 i 9 i 7 i 173
| 1.96 | 4.32 | 3.04 I 6.08 | ©.88 | ©-69 16.98
| 11.56 I 25.43 | 17.92 | 35.84 | 5.20 I 4.05 i
¢ 11.11 ) 17.05 ; 22.30 ; 23.05 ; 15.25 , 6.14
+
CONGLOMERATES i 2 i 4 i 2 { S i 4 i 9 i 26
| ©.20 I 0.39 | ©0.20 | 0.49 [ ©0.39 | _0.88 I 2.55
i 7.69 i 15.38 | 7.69 ; 19.23 | 15.38 | 3a.62 |
H .11, 1.65 1.44 1.86 6.78 , 7.89
+
TOTAL 180 258 139 269 59 114 1019
17.66 25.32 13.64 26. 40 5.79 11 19 100 00

Observations: Of the 1,019 employers responding to this year’s survey, 29.3% were
industries and manufacturing organizations, 18.3% businesses, 27.9% service
organizations, 5.0% governmental agencies and military services, 17.0% educational
institutions,and 2.6% diversified conglomerates.
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How many SALARIED employees (excluding clerical scaff) are on the payroll of your
Responses are listed by FMPLOYER CATEGORY.

-4-

organization in OVERSEAS LOCATIONS?

| [ T oo | s00- | ro00-] soo] JOUET PORE T
: I'yovg | 499 | 983- ! ;ggg-' 3883'!, "SEA | Sear |
| 1 ' 1 1 1 10000+, TCTAL ; SEA I
! N T " TR TR T TR T TR }
: ..... EMPLOYER CATEGORIES i i i i i i i E :
=ACCOUNTING ! 4! 1! 0! '! 0! 8.I 14! 20:
=AEROSPACE H 8] 2, 3, 3, 0, 1] 177 11=
:»Gmsusmess I 3] 2, 0, K 1, GH 6, w}
:Aurouonve i Y 4] 2 3 0, ' 22} 15}
iemxmc FIN ! 12, 3; 0, 0] H or 157 52=
=CHEMICALS | 11, 3! 1, 3] 4] FH 26 12= !
=comu~1cnlo~ H o] 17 H Y 0, ol 1] 4: l
:CONSTRUCTIC“J : EH 1] H 2] 17 K 13, 3o=
:Eoucnmu 7 13] 2] o, 2] o) o] 177 156:
;ELECTR MACH ' 6, 2, 1] 1 27 CH 21] 6:
:ELECTRONICS i 7. S 2] 2, 1} 4] 21 13=
=R£snum~rs H 3, 0, o, o} o, 3] 6] us:
:PACKAGING | 4] 3; 0 0, 0, 0; 7, 1o=
:GOVERNHENT i ST 27 2} 1 GH H 107 34: ‘
=HOSPITALS. : 2! N H o 0 T 5 33{
:HOT.’:LS MOTELS T 17 3! 27 11 ol 17 ar 37= |
:MERCHANOISING 4 6, o} 1] 1 0] 1 9] 53}
:METALS PROOS : 8, 3] H 3, 1, 1] 167 20:
(FTLTTARY I A
:PETROLEUM | 3 17 [ H 4, 2] 37 137 1o=
:pamrmc PUBL 1 3, 3] 1, 0, Y 0, 77 9=
=UTILITIES 4 6, 2] 1 Y o] 17 107 68=
gnesemca T 51 71 H 1 N 0, 15, _3_9=
=ssnv VaL ORGS : 2] 2T ol 1 o o 51 '75=
| TTRe RuBseR T T ol ol o o 1 1
:CONGLOHERATES I 5, 27 o7 51 1] 17 4] "'9'}
| CVERALL TOTALS T 1387 58] 187 35! 1a] 457 306! 683!

Observations:

Of the 989 employers responding, 306 organizations (30.9%) had some

salaried employees in overseas locations.

Of these employers, 138 (14.0%) had 1 to

to 99 employees overseas, 56 (5.7%) had 100 to 499 employees overseas, 18 (1.8%) had
500 to 999 employees overseas, 35 (3.5%) had 1,000 to 4,999 employees overseas, 14
(1.4%) had 5,000 to 9,999 employees overseas, and 45 (4.6%) had more than 10,000

employees overseas.
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In the LAST YEAR (1986-1987), what change occurred in the number of SALARIED
employees working for your organization, and this year (1987-1988), what change do
you anticipate in the number of SALARIED employees working for your organization?
Rasporises are listed by EMPLOYER CATEGORY.

T CHANGE LAST T CHANGE THIS | Observations: Employers were

¥

! D ver LT e | surveyed on this question

| I —Tweawn T " T wo!  since hiring intentions.of

: ! ! ' ! | prospective employers might

| EMPLOYER CATEGORIES ; ! ; ; { be influenced by changes in

| S CCOUNTING I sl g0l a5l syl numbers of salaried employees
; | work1qg for their

| AEROSPACE 4 27] 3.31! 257 1.2; organizations last year.
;Acnxausmsss T 137 -2 27 13, o.s; Eggl%e:ﬁrcgsmgdm% 30 th]i
l ! y y reported a ne

| AUTOMOTIVE T 307 -1.9] 27 -2.0; increase of 2.3% in numbers

| ARG TN T s s Of salaried employees working
; ' I for their organizations last
| CHEWTCACS T 93] 137 33 2.2, {ear. Thi; compa;ed Eoian

| r — T { increase of 1.6% found in
}COMMUNICATION I CH 1.6, Si 0.0 1985-86, 1.7% found in

| CONSTRUCT TON T 37] 2.57  3al 3.6; 1984-85, and 1.5% found in

| E5UcATIoN T 1ee T s 5! 1983-84. Over the last five
; ! ’ ; years, many of the surveyed

| ELECTR MACH H 277 1.50 26] 4.0, employers have slighty

| EECTRONTES : CEH— 30— 5! increased the numbers of

: ' I salaried employees working

| RESTAURANTS i 200 337 el 3.6 for their organizations.

I KAGING | i T T I

:Pac 3 ! 197 3.3! 16] 0.0, Last year (1986-87),

| GovERNWENT P98 27] 38 2.1 significant increases in the
{HOSPITALS 7 CEHEY 33T 75 number of salaried employees
| ' : . ; occured. Those organizations
|HOTELS MOTELS v 38 697 367 6.1, with high increases were
,usncummsmc 7 se; 3.77 s77 3 found in the following
J—— —r—— , ; employment areas: service or
, ' v 970340 1.4 volunteer organizations
:MILITARY T 6] -0.7] 3 -1.0' (8.0%); hOtE]S, mote]s, .
[ : . : } res@agrqnts, and recreational
, | vot29 200 17 facilities (6.9%); research
{Pamnnc PUBL T 187 427 13 <ol and/or consulting services
— — : { (5.1%); accounting (5.0%);

, i v "1-0v &4, -1.9;  banking, finance and

| RESEARCH @7 s.17 477 a5l insurance (4.5%); and glass,
[t —— : | packaging, and ailied

| | | -0 'St 5% products (3.3%).

{TIRE RUBBER T 4T 4.5] 4] o.o{ .

ICONGLDMERATES H 20, o0.8) ' ' This year (1987‘88)’ 3

| | ‘9% 200 1.7 employment areas expecting
|ovERaLL ToTACS T 8a7]  2.3] 8317 1.9 significant increases in the

number of salaried employees
are hotels, motels,
restaurants, and recreational facilities (6.1%); accounting (5.1%); electrical
machinery and equipment (4.0%); and merchandising and related services (3.5%).

Expecting decreases this year are the following employment areas: automotive and
mechanical equipment (-2.0%); public utilities (-1.9%); diversified conglomerates
(-1.7%); hospitals and health{services (-1.0%); mi]iifzf (-1.0%); and printing,

O "lishing, and informational services (-0.1%).
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In the LAST YEAR (1986-1987), what change occurred in the number of SALARIED
employees working for your organization, and this year (1987-1988), what change do
you anticipate in the number of SALARIED employees working for your organization?
Responses are listed by GEOGRAPHIC REGION.

T CHANGE LAST i CHANGE THIS |

]

: : YEAR b YEAR :
: ! N | MEAN | N T MEAN :
IGEOGRAPHICAL REGIONS ] i {’ i :
=NORTHEAST ! !47! LS! !4!! L!:
:SOUTHEAST H 69, 1.3] 70] \.ai
INORTHCENTRAL 4 421) 3.0} 414] 2 2}
ISOUTHCENTRAL 7 83] 1.6]  79] 2.3{
=NORTHHEST T 4al 1.3] 44! 1.2{
ISOUTHHEST ! 71, 2.47 7] 2.4{
!OVERALL TOTALS | 835, 2.3] e19] !.9!

Observations: Last vear, the overall change in number of salaried employees was an
increase of approximately 2.3%. The largest increases were reported in the
northcentral region (3.0%) and the southwest (2.4%). This year, an increase of 1.9%
was anticipated overall. The largest gains in salaried employees this year are
anticipated in the southwest (2.4%), the southcentral region (2.3%), and the
northcentral region (2.2%).

Responses are listed by EMPLOYER SIZE.

' CHANGE LAST ! CHANGE THIS T

T
: : YEAR ! YEAR :
: ! N } MEAN T N . MEAN :
:EMPLOVER SIZES i i ‘{ i :
::-99 ! 149/ 3.9! 150} 3 7E
=1oo-499 y 2187 3.0 2207 2.4{
=soo-999 T 1200 2.8] 117! 2.3{
=1ooo- 4999 T 219} 1.97 2087 \.o=
:aooo- 9999 | 49; -0.5] 48, 0.!:
=1o,000+ 1 927 o0.a7 88| o.z!
!OVERALL TOTALS HEEEE 2.3] 331, a.s!
Observations: Last year, the greatest increases in the number of salaried employees

occurred for employers with 1 to 99 employees (3.9%), 100 to 499 employees (3.0%),

and those with 500 to 999 employees (2.5%). Very little change was experienced by

employers with 10,000 or more employees (0.4%). A very slight decrease was reported

bv employers with 5,000 to 9,999 employees (-0.5%). This vear, this same general
Elii(jtern is expected to prevail.

-
1)
IToxt Provided by ERI
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How many new co'l'lege.gr.'aduates were hirec by your organization last year (1986-1987)
for professioral positions, and how many do you expect to hire this year (1987-88)?
Responses are listed by EMPLOYER CATEGORY. '

i ; NUMBER OF ?5:1 HIRES LAST iAN’l‘ICIPATEO NEW -IRES rmsi m
|| { R . YEAR : i;:csn: I
] 1 T [)

| M g [ TR e |

| 1EMPLOYER; NUMBER , MZAN ,EMPLOYER, NUMBER MEAN | T :

EMPLOYER CATEGCRIES i ; } ; ; T { i :

| ACCOUNTING , 34! 7.330! 217! 345 7.78:] 229{! 5 s!

AEROSPACE T 30 6.549] 218] 297 6,375] 220{ {__o._vi

AGRTIBUSINESS ' 16, 287, 18] 18, 4157 23! {__m!
AUTOMOTIVE | 38, 3.550, 93] 37, 3.517] 95: }_ﬁi
BANKING FIN ! 68] 4,776] 707 64] 5,0497 79} {—123=
CHEMYCALS T 39]  4.131] 10G] 39, 4,590 116: I_—ﬁi
COMMUNICATION : 4] 217 Y 4] 22] s} T 4.3{
ZONSTRUCTION H 407 284] 77 397 3177 a! }‘_15,'3{
}"Ecucnxon T 1597 '13.304: YH 1571 12,266 781I ‘,_ﬂi
}ELECTR MACH T 267 7.1:5] 274] 257 7.6681 307! 2.1
=ELECTRONICS ' 35] 1.977; 56, 35, 2,0877 so} T,—ﬁi
l'RESTAURANTS 7 24] 838] 35! 247 1.022] 43: ‘.——22—o=
}mcmcmc T 161 195] 12] 157 1661 n! 1,—.9,_2}
}eovenmsm T 397  7.002] 1807 38] 7.301] 192{ 1'—7‘_°=
;HOSPITALS 7 347 3.179] 947 33] 3.333] 101{ W{
}HOTELS MOTELS : 45, 2.544] 57 45] 2,862; s4= “;—Tg:
}usncumoxsmc : 60; 6.807, 113, 62, 7.764] 125{ W:
:uETALs PRODS ) 37] 611 17] 37} 926, 25{ W:
{uluunv ! 4l 1.2897 322] 4] 1.2377 309,' 1—.40=
l'PETROLEUM | 23] 1.179, S51] 23] 1.890] 82: '}—sﬁi
}PRINTING PUBL : 157 3557 247 57 298] 20{ T 7 1:
UTILITIES R 771 3.239] 42! 7€1]  3,231] 43{ ‘}_,—,=
| RESEZRCH T 497  2.4781 517 377 2.185] 46: “{—.3_1=
I SERV VoL ORGS T 18] 2017 227 TH 5771 32{ “{_43—=
TIRE RUBBER : s 367 o) r 2567 52{ '{__sﬁﬁi
CONGLOMERATES T 26] 1,726 66 2€7 1,578 61{ ‘I_ﬂi
fovgmu. TOTALS H 960, 81,253] 85, 948, B84.648] 89! T s.s!

26
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Continued . . .

Obse~ ations: Last vear, hiring of new college graduates among surveyed employers

totaied 81,748. The employer categories hiring the most new college graduates
included education (13,304); electrical machinery and equipment (7,610); accounting
%7,380); governmental adminstration (7,002); and merchandising and related services
6,8C7).

This year, prior to the stock market plunge of October 19, 1987, hiring among
surveyed employers is expected to total 84,648 new college graduates, and the
employer categories expecting to hire the greatest numbers were education (12,266);
electrical machinery and equipment (7,668); merchandising and related services
(7,764); accounting (7,787) and governmental administration (7,301).

Employer categories with the greatest percentage change in numbers of new college
graduates hired compared to last year were tire and rubber products (611.1%); .
petroleum and allied products (60.3%); metals and metal products (51.6%); service or
volunteer crganizations (43.9%); agribusiness (28.5%); and hotels, motels,
restaurants and recreational facilities (12.5%).

After the stock market plunge of October 19, 1987, employers who responded to the

first Recruiting Trends questionnaire were surveyed again. As a result of changes
in the economy, had their organizations changed their quotas for new college hires?
If so, how many graduates did each organization now expect to hire this year
(1987-88)? Listed on the next page are employer hiring quotas prior to the plurge
and after the plunge of October 19, 1987.




RJ}:)tas for this year of 3.8%.

Continued . . .

T ﬁ' ANTICIPATED HIRES BEFORE i ANTICIPATEO HIRES AFTER ix chGgi
I i THE CRASH H THE CRASH : i?g:‘ ;
| o | e Lo |1
I !tMFLOYER! NUMBER ! MEAN !EMPLOVER! NUMBER ; MEAN i :
° l
EMPLOYER CATEGORIES i | 1 | i ; i :
| XccounTinG ! 34! 7 737! 229! 34! 7_787! 229! o °I
AEROSPACE T 331 6,375] 2207 307 6. 111} 204, 7 3{
AGRIBUSINESS i 18] 315] 23, 18, 416, 23 0.2
AUTOMOT i VE r 377 3,517 95 377 3.454) 93 18
BANKING FIN H 64, 5,049, 79} 64] 4,958 77 1 8
CHEMICALS H 39, 4.519] 116] 39 4,588, nal 1 5
COMMUNICATION H 4, 22, 6, 'Y 22, 6: 0.0
CONSTRUCT ION T 39 317] 8] 397 289, 7 -8.8)
EOQUCATION H 157] 12,266, 78] 1587 11.670] 74| 5.5
{ELECTR MACH H 25]  7.668, 307, 25, 7,599, 304i -o.gI
ELECTRONICS H 35, 2,087, 60, 354 1,662 47 -20 4
RESTAURANTS H 24, 1,022, 43 23} 776 34 -20 az
PACKAGING H 15, 166, [EH 15} 167, " o.sz
GOVERNMENT H 38] 7,301, 192 38, 7,301, 192! [ o!
HOSPITALS H 33 3,333, 101} 34, 3,449, 10t [ 4:
HOTELS MOTELS ' 45 2,862, 64, 4as] 2,912 65 1.7{
MERCHAND IS ING H 62, 7.764; 125 627 7,828, 126: [¢) ai
METALS PRODS T 377 9267 257 377 1,2017 32! 29 7!
MILITARY : 'Y 1,237, 3097 a) 1,237} 309i 0 oz
PETROLEUM H 23] 1,890, 82} 23] 1,886, szi -oA2=
PRINTING PUBL 4 15} 298, 20! 15] 296 20; -0 7’
UTILITIES H 76, 3,231, a3] H3 3,153] 42} -1 |=
RESEARCH T 37T 2.185] 267 a8} 2,172, 45= -2A7:
SERV VOL ORGS T 18] 5777 TH TH 577] 3zl ) o’
TIRE RUBBER ! al 256 641 al 256 64 o.o’
CONGLOMERATES 7 26] 1,578] 61 26, 1,625, 63 3_0{
;OVERALL TOTALS H 048] 84,648, 89] 950] 83,392, 88 1 7!

Observations: Of 960 employers responding to the first Recruiting Trends survey, 97
reported changes and 480 reported no changes in hiring quotas for new college
graduates in their organizations as a result of fluctuations in the stock market.
Prior to the plunge of October 19, surveyed employers anticipated an overall hiring
quota of 84,648. After the plunge, this quota was reduced to 83,392, a decrease of
1.7%. The greatest declines in quotas are expected from hotels, motels,
restaurants, and recreational facilities (-20.8%); electronics and instruments
(-20.4%); construction and building materials manufacturing (-8.8%); and educational
institutions (-5.5%). However, some employers are expecting an increase in hiring
following the stock market fluctuations. Most notable among these was the metals
and metal preducts industry (+29.7%).

Following these replies, the hiring quota included in this Recruiting Trends Report
&~ surveyed employers was adjusted to 83,392, thus the net increase in hiring
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How many new college graduates were hired by your organization last year (1986-1987)
for.professional positions, and how many do you expect to hire this year (1987-88)?
Responses are listed by EMPLOYER SIZE .

T | NUMBER OF NEW HIRES LAST |ANTICIPATED NEW HIRES THIST Y CHANGE |
! I YEAR ' YEAR | FROM
| i | LasT |
I | NUKBER | ! | NUMBER | ! | YEAR
. I | OF | TOTAL | OF | ToTaL | i
: +EMPLOYER, NUMBER ;, MEAN ,EMPLOYER; NUMBER | MEAN i % :
| T T T T T T | |
IENPLOYER SIZES | ] | | 1 | | I
11-99 | 174! 401! 2! 169/ 432! 3} 1o.s=
:100-499 4 245  5,217] 21, 243; 4,574 19} -11.6:
:SQQ-ggg T 131] 5,846 257 131]  6,903! 53: 18.1:
{1000- 4999 T 252] 16,930] 671 247, 17,308] 70: 4.3:
=sono- 9999 K 54, 13,523] 250, S4; 13,791] 255{ 2.0:
=1o.ooo+ 7 104] 39,336, 378] 104] 41,640] 400} 5.9{
|GVERALL TOTALS ! 960] 81.253] 857 3481 84,643] g9/ 55

Observations: Accarding to surveyed employers, an overall increase of 5.5% is
anticipated in numbers of new hires this year compared to last year. Quotas for
large employers are expected to increase somewhat this year white quotas for many
smaller organizations are expected to increase significantly. Sizes of
organizations with increases include employers with 500-999 employees (18.1%), 1-99
employees (10.9%), 10,000 or mrre employees (5.9%), and 1,000-4,999 employees

(4.3%), and 5,000-9,999 employees (2.0%). Employer sizes expecting decreases are
organizations with 100-499 employees (-11.6%).

Responses listed by GEOGRAPHIC REGION.

i i NUMBER OF vgzaulREs LAST iANTICIPATEoygig HIRES THISi/ g:g:ssi
AST
i i NUMBER | i { NUMEER T — : Lean
: !EMP?SYER! SUM !AVFRAGE !EMPLOYER! SUM !AVERAGE : % }
}GEOGRAPHICAL REGIONS i i i ] i i i :
=NORTHEAST ! 172! 18.374! 107! 167! 19.748! 118; 10.7i
!SOUTHEAST 4 81, 7.789) 96, 78] 7.5857 g7i u.w
=NORTHCENTRAL I 479; 30.830] 64 473, 32,678] eei 7.w
:SOUTHCENTRAL T 87, 13,587, 156 88] 13,5731 154! -1 2:
:NORTHNEST T 53] 1,798] 347 53] 1,687 37i 10 s=
:SOUTHHEST H 86, 8.804] 102] 871 9,066 xo«i 1.8
!nVERALL TOTALS H 958, 81,242] 85] 946, 84,637, 89, 5 5!

Observations: Last vear, the geographical regions (listed from most hires to least
hires) were the northcentral (30,890), followed by the northeastern (18,374),
southcentral (13,587), southwestern (8,804), southeastern (7,789), and the
northwestern (1,798).

This year, the region expected to lead the nation in numbers of new hires will

remain the northcentral (32,678). This region will be followed by the northeastern

(19,748), southcentral (13,573), southwestern (9,066), scutheastern (7,585), and the
© “rthwestern (1,987).

. ERIC | | 29
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This year (1987-88), what changes does your organization anticipate in the hiring of
new college graduates? Responses are listed by TYPES OF GRADUATES.

torac | Observations: During the recruiting year

1987-88, surveyed employers expect to hire

more bachelor’s graduates (4.0%), minority

i } graduates (3.9%), women graduates (3.1%), and
doctoral graduates (3.0%). Hiring is

I
|
| N —TmEAN
1
| ool
| BACHELORS GRADUATES 1 6211 4.9 oxpected to increase only slightly for
i
i
-
1
1
1

..... TYPES OF GRADUATES

| ¥OMEN GRADUATES cos] 3.1| master’s graduates (1.4%), handicapper
graduates (1.1%), and MBA graduates (0.4%).

MINORITY GRADUATES 568] 3.9

HANDICAPPER GRADUATES 501, t.1

MASTER GRADUATES 452 1.4
MBA GRADUATES 1 345} 0.4I
DOCTORAL GRADUATES T 262} 3.0!

CHANGES IN HIRING

T
U
v
e

TYPE OF GRADUATES

30
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This year (1987-88), what changes does your organization anticipate in the hiring of
new college graduates? Responses are listed for each ACADEMIC MAJOR at the

bachelor’; degree level.

SOCIAL SCIENCES

iTOTALT
| e
e ACADEMIC MAUJORS i :
AGRICULTURE ! 2.2}
|NATURAL RESOURCES T o.2}
}ACCOUNTING H 2.7}
{FINANCIAL ADMIN H 1.4}
}GEN BUS AOMIN : 1.4'
iHOTEL REST INST MGT i 4.3
HNARKETING/SALES : 4.2}
=PERSONNEL i 0.6
:AOVERTISING H o.2I
}COMMUNICATIONS 1 o.8
}dOURNALISM ' 1.3|
}TELECOMMUNICATION { 0.9
:EDUCATION y 1.4
ECHEMICAL ENGR | 2.0}
}crvxL ENGR : -o.2:
=COMPUTER SCIENCE H 2.o=
:ELECTRICAL ENGR H 2.4{
| TNOUSTRIAL ENGR ' o.9=
‘MECHANICAL ENGR : o.9=
METALLURGY MATERIALS SCIENCE | -o.1=
HUMAN ECOL /HOME ECONOMICS 4 O.t:
LIBERAL ARTS/ARTS/LETTERS 1 2.3}
CHEMISTRY H 2.o=
IGEOLOGY H 3.o=
MATHEMATICS H -o.s}
PRYSICS H o.9=

| 1.7g

Al

|
|
ERETAILING
|
i

-

Observations: Overall, surveyed employers
expect to hire about 4.0% more bachelor’s
degree graduates this year (1987-88).
However, changes in demand for individual
academic majors will vary considerably.

The greatest increases in demand will be
experienced by majors in hotel, restaurant,
and institutional management (4.3%);
marketing/sales (4.2%); geology (3.0%);
accounting (2.7%); electrical engineering
(2.4%); 1iberal arts/arts and letters (2.3%);
agriculture (2.2%); computer science (2.0%);
chemistry (2.0%); retailing (1.7%); financial
administration (1.4%); education (1.4%);
general business administration (1.4%);
Journalism (1.3%); social sciences (1.1%); .

Only slignt increases in demand are expected
for the mechanical engineering (0.9%);
industrial engineering (0.9%);
telecommunication (0.9%); physics (0.9%);
communications (0.8%); personnel (0.6%);
advertising (0.2%); natural resources (0.2%);
and human ecology/home economics (0.1%).

Majors with anticipated decreases in demand
will be metallurgy and materials science
(-0.1%); civil engineering {-0.2%); and
mathematics (-0.5%).
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What was the average annual starting salarv paid by your organization to new
bachelor’s degree graduates hired last year (1986-1987), and what average annual
starting salary do you expect to offer new bachelor’s degree graduates hired by your
organization this year (1987-1988)? Responses are listed for each EMPLOYER

CATEGORY.

i {STARTING SALARY LAST iANTICIPATED STARTING‘H% ?SSSGE:
= : YEAR i SALARY THIS YEAR r 522; |
|

!Ng:gfgvg; ! AVERAGE iNg:gEgvg; i AVERAGE {‘"‘i"“:
EMPLOYER CATEGORIES i i i i i :
ACCOUNTING ! 26! 521.331! 27! 823.081’ 5.7’
AEROSPACE : 23] $27.324] 23] sza.oasi 2.8:
AGRIBUSINESS | 12 $20,429, 11, 521.273i 4.1:
AUTOMOTIVE H 22 $25,345; 22, 826.066: 2.3:
BANKING FIN ; 521 $19,785] 50] szo.sgs: 4.1:
CHEMICALS T 297  $25,825] 271 s27,1szi 5,1=
:COMMUNICATION T aT  $18,375] al s'a.7soi 2_o=
=CONSTRUCTION H '31; $22,831, 31, 522.965= o_5=
:EDUCATION H 127} $17,964] 121, 818,819= 4.8,
:ELECTR MACH H 217 $25,208] 22, 325.758= 2.2:
iELECTRONICS : 29; $26,494; 29, 526.995= 1.9:
=RESTAURANTS T 20]  $22,435] 19] $22.887: 2_0:
:PACKAGING H 11, $22,045; 11, $22.809= 3_5’
:GOVERNMENT ¢ : 33, $20,043] 32, 320.398: 1,3:
:HOSPITALS . 32 $20,556] 31, 521.203: 3_1:
=HOTELS MOTELS H 32 $17,808] 32] s1a,544: a 1:
=MERCHANDISING H 52, $18,162, 53, 818,953= 4,4i
:METALS PRODS 4 26]  $23,855! 277 324,046= 0_8:
:MILITARY : 51 $21,033! g7 521,720} __3:
}PETROLEU& 4 17{  $25,675] 17, $25.649: -0_1:
:PRINTING PUBL 1 13, $20,117] 14 s20,607i 2 4{
=UTILITIES ' 61, $26,003] 60} $26,709= 2.7:
:RESEARCH ; 387 $25,976] 36! $26,391= 1.6{
issnv VOl ORGS : 11] $19,3427 10} s20.745= 7‘3!
:TIRE RUBBEK ! 2, $24,550] 1] $27.405: 11.6i
=CONGLOMERATES H 25, $23,697] 23, 324.741:" 4.4:
| SVERALL ToTacs T 7541 $21,900! 738]  $22,609 | 33|

(Continued)
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producis ($24,046).
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T
14
Continued .
Observations: The average annual starting salary expected for bachelor’s degree
graduates in 1987-88 is $22,609, a $709 increase over last year’s average starting
salary of $21,900. Employer categories with the greatest average annual starting )
salaries are aerospace and components ($28,086); tire and rubber products ($27,405);
chemicals, drugs, and allied products ($27,152); electronics and instruments
($26,995); public utilities ($26,709); automotive and mechanical equipment
The employer categories with the greatest changes from last year {1986-1987) to this
year (1987-1988) are tire and rubber products (11.6%); service or volunteer
|
|

($26,066); electrical machinery and equipment ($25,758); petroleum and allied
products ($25,649); diversified conglomerates ($24,741); and metals and metal
organizations (7.3%); accounting (5.7%); chemicals, drugs, and allied products
(5.1%); educational institutions (4.8%); merchandising and related services (4.4%);
diversified conglomerates (4.4%); banking, finance and insurance (4.1%); hotels and
motels (4.1%); and agribusiness (4.1%).

ANNUAL STARTING SALARY

2 BACHELOR'S DEGREE AVERAGES
24

2,609
02 $21.601 $21,900 vee

o om0

w L0 W 0 o
7 , /2R gz
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What was the average annual starting salary paid by your organization to new
bachelor’s degree graduates hired last year (1986-1987), and what average annual
starting salary do you expect to offer new bachelor’s degree graduates hired by your
organization this year (1987-1988)? Responses are listed by EMPLOYER SIZE.

{’ iSTARTING SALARY LAST iANTICIPATED STARTING i
I | YEAR + SALARY THIS YEAR I
: =NUMBER OF i INUMBER OF i :
EMPLOYER |, AVERAGE EMPLOYER | AVERAGE
I ] ] ] ] |
HEMPLOYER STZES ; ‘{’ ; i i
=1-99 ! so!  $20. 193l a3/ szo.soa}
'100-499 H 194] $21,464, 192] 822.056'
| ]
}soo-sss : 1197 $21.326] 161 szz.oasi
{1000- 4999 | 209; $22,563] 209] sza.asz’
isooo- 9999 H 477  $22,612] 43] 823.708=
{1o.ooo+ : 87,  $23,589] 86] 324.433=
!OVERALL TOTALS ! 755  $21,896] 739] 822.606!

Observations: The average annual starting salary of a new bachelor’s degree graduate
is greatly influenced by the size of an organization. The lowest starting salaries
this year are expected from organizations with 1-99 employees ($20,503), and the
highest starting salaries are expected from organizations employing 10,000 or more
employees ($24,433).

Responses are listed by GEOGRAPHIC REGIONS.

T

iSTARTING SALARY LAST iANTICIPATED STARTING T
I YEAR i SALARY THIS YEAR
:NUMBER OF i I NUMBER OF

1

EMPLOYER | AVERAGE ! EMPLOYER | AVERAGE

| |
| |
| |
| |
| |
=GEOGRAPHICAL REGIONS i i i i :
;NORTHEAST ! 137]  $23,433) 13s! sza.azol
{SOUTHEAST i 63, $20.352] 65, 521.197!
:NORTHCENTRAL : 377, $21,399, 368, 822.046;
,SOUTHCENTRAL ' 65, $22,370] 62, 322.826:
}Nonrnwssr H 33] $20,817} 37 $21.347=
=sournwesr HED 70, $22.755, 687 $23.697=
ITOTAL T 187 $23.1137 14l sza.eee:
!OVERALL TOTALS ] 763 $21,900] 746, $22.604 )

This year, starting salaries are also influenced by the geographical regijon where

the new graduate is employed. The highest starting salaries are expected from the
northeastern region ($24,320), and the lowest salaries are expected from the
southeastern region ($21,197).
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What percentage change does your organization anticipate in salary offers to 1987-88
college graduates by academic major and degree 1eve17 Listed below are anticipated
changes in salary offers for various TYPES OF GRADUATES.

TOTAL | Observations: Starting salary offers for
new bachelor’s degree graduates are

i |

vy rrrarevl |

' NOAMEAN; - expected to increase by an average of 2.8%
..... TYPES OF GRADUATES i i } for 1987-88, only slightly lower than last

I | | year’s increase of 2.9%. Starting salary
BACHELORS GRADUATES ' 9631 2.81  GLffers for women graduates are expected to
WOMEN GRADUATES i 503] 2.5} increase 2.5%; minority graduates, 2.5%;
HTNGRTTY GRADGATES —7aT 55! and master’s degree graduates, 2.3%.

' T Increases are also expected for
| FANDICAPPER GRADUATES HEXEH 2.1} handicappers (2.1%), MBA graduates (2.1%),
H”ASTER GRADUATES 201 2'3: and doctoral graduates (2.1%).
=neA GRADUATES 1 315] 2,1=
!DOCTORAL GRADUATES ] 246] 2.1!

CHANGE IN SALARY OFFERS

s

7/ N
DO = 77 e e

s
Q%,x%

A\
N
NN

/

VAN
N\
N\

Buchelor's Women Minorites  Handicapper Master MBA Doctorate
TYPES OF GRADUATES
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What percentage change does your organization anticipate in salary offers to 1987-88
college graduates by academic major and degree level? Listed below are anticipated
changes for bachelor’s degree graduates expected by various EMPLOYER CATFGURIES.

..... EMPLOYER CATEGORIES

ACCOUNTING

AEROSPACE

AGRIBUSINESS

AUTOMOTIVE

IBANKING FIN

,CHENICALS

COMMUNICATION

CONSTRUCTION

EOUCATION

ELECTR MACH

ELECTRONICS

RESTAURANTS

PACKAGING

GOVERNMENT

HOSPITALS

HOTELS MOTELS

METALS PROOS

|
|

|

!

|

|
,NERCHANOISING
|

|

!

|

MILITARY

PETROLEUM

PRINTING PUBL

UTILITIES

RESEARCH

w

SERV VOL ORGS

w

TIRE RUBBER

o

CONGLOMERATES

Observations: The average starting salary

increase expected this year for new
bachelor’s degree graduates is 2.8%.

Employer categories expecting the most
substantial increases are accounting (5.9%);
automotive and mechanical equipment (4.3%);
educational institutions (4.1%); tire and
rubber products (4.0%); aerospace and
componerts (3.4%); and chemicals, drugs, and
allied products (3.0%).

Expecting increase®of 2.0% to 2.9% are
restaurants and recreational facilities
(2.9%); merchandising and related services
(2.6%); hotels and motels (2.6%); glass,
packaging, and allied products {(2.6%);
governmental administration (2.4%); banking,
finance and insurance (2.3%); research and
consulting services (2.3%); petroleum and
allied products (2.3%); service or volunteer
organizations (2.3%); public utilities
(2.1%); electronics and instruments (2.1%);
and communications--radio, TV, and newspapers
(2.0%).

Increases of less than 2.0% are expected by
hospitals and health services (1.9%);
construction and building materials
manufacturing (1.8%); electrical machinery
and equipment (1.8%); printing, publishing,
and informational services (1.7%); metals and
metal products (1.5%); agribusiness (1.3%);
mititary (1.2%); and diversified
conglomerates (1.1%).
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What percentage change does your organization anticipate in salary offers to 1987-88
college graduates by academic major and degree level? Listed below are anticipated
changes in salary offers expected for bachelor’s degree graduates with various

ACADEMIC MAJORS.

| Observations: Starting salary offers for new

g “1 TOTAL

| |

..... ACADEMIC MAJORS i ]

| AGRICULTURE ! 108! 0.7,
| RATURAT RESOURCES 1 100] 1.0l
ACCOUNT ING 7 379] 2.3
FINANCIAL ADMIN i 2767 1.8
GEN BUS ADMIN i 308] 2.0
HOTEL REST INST MGT T 110] 1.6:
MARKETING/SALES 1 273] 2.2
IPERSONNEL ) 2417 1.e|
ADVERTISING —Tisol 1.1
COMMUNICATIONS 1 180] 1.2
| JGURNACTSM | 153] 1.1
TELECOMMUNICATION 1 1827 1l
EDUCATION | 1977 2.8
CHEMICAL ENGR 11917 1.8}
:CIVIL ENGR G :.4{
:CONPUTER SCIENCE | 305 2.2}
,ELECTRICAL ENGR 1 267] 2.1!
=INDUSTRIAL ENGR | 204] 1_s=
=MECHANICAL ENGR V2797 2.1}
:NETALLURGY MATERIALS SCIENCE | 134] 1.2}
=HUMAN ECOL/HOME ECONOMICS 1 103} 1
:LIBERAL ARTS/ARTS/LETTERS ) 190] 1.6:
ICHEMISTRY T 171 1.4}
IGEOLOGY 1 1177 0.9
:MATHEMATICS ] 180] 1.6
:PHYSICS ;1487 1.1
IRETAILING 1 113] 1.8
!SOCIAL SCIENCES 1 127] 1.4

N TWEAN | bachelor’s degree graduates are expected to

vary quite substantially between academic
majors. Highest among anticipated increases
for new bachelor’s degree graduates this year
(1987-88) will be education majors (2.8%).

Substantial starting salary increases are also
expected for accounting (2.3%); marketing/
sales (2.2%); computer science (2.2%);
electrical engineering (2.1%); mechanical
engineering (2.1%); and general business
administration (2.0%); .

Moderate increases are anticipated for
chemical engineers (1.8%); financial
administration (1.8%); 1iberal arts/arts and
letters (1.6%); hotel, restavrant, and '
institutional management (1.6%); personnel
(1.6%); mathematics (1.6%); industrial
engineering (1.6%); retailing (1.5%); social
sciences (1.4%); chemistry (1.4%); civil
engineers (1.4%); communications (1.2%);
metallurgy and materials science (1.2%);
Journalism (1.1%); physics (1.1%); advertising
(1.1%); telecommunication (1.1%); human
ecology/home economics (1.1%); and natural
resources (1.0%).

Slight increases are anticipated in geology
(0.9%) and agriculture (0.7%).
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ACADEMIC MAJORS, ESTIMATED PERCENT CHANGE,
AND ESTIMATED STARTING SALARIES FOR 1987-88

Bachelor’s Degree Graduates
Estimated Estimated Starting
Academic Majors %_Change Salary for 1987-88*

.8% $30,197
1% 29,924
1% 29,457
2% 28,331
.6% 27,859
4% 24,882

Chemical Engineering
Electrical Engineering
Mechanical Engineering
Computer Science
Industrial Engineering
Civil Engineering

Physics A% 24,276
Accounting .3% 22,838
Chemistry 4% 22,647
Marketing/Sales 2% 21,472
Mathematics .6% 21,246
Financial Administration .8% 20,778
General Business Administration 2.0% 20,335
Journalism 1% 19,843
Social Science .4% 19,672
Ag :culture 7% 19,401

Personnel Administration

.6% 19,319
Liberal Arts/Arts and Letters

.6% 19,213

Advertisiny 1% 18,983
Education .8% 18,850
Hotel, Restaurant, Inst. Mgt. .6% 18,693
Telecommunication 1% 18,515
Communications 2% 18,120

Human Ecology/Home Econemics

1% 17,398
Natural Resources

.0% 17,271

OD—‘HHHHHNHHHOHHNHHN-—‘N'—‘D—‘D—‘NNNF—‘

Retailing .5% 17,035

Geology .9% 16,649
radu e e

Master’s 2.3% $27,712

MBAs 2.1% 31,269

Ph.D. 2.1% 31,479

*Source for base starting salaries when preparing this chart: Edwin B.
Fitzpatrick, Annual Salary Report - 1986-87. East Lansing, Michigan: Placement
Services, Michigan State University, 1987.

Observations: Highest among starting salaries this year for new college graduates
are chemical engineering ($30,197), electrical engineering ($29,924), mechanical
engineering ($29,457), and computer science ($28,331). The greatest increases in
starting salary offers this year were for education (2.8%), accounting (2.3%),
computer science (2.2%), and marketing/sales (2.2%). Estimated starting salary
offers for other academic majors and degree levels are listed above.

Q )
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For 1986-87, what percentage of your offers of employment to new college graduates
were accepted? Responses are listed for both TECHNICAL and NOM -TECHNICAL college

graduates.

i ‘] TECHNICAL COLLEGE i NON-TECHNICAL {
I | GRADUATES  COLLEGE GRAOUATES

: :z:MBER oF | TNUMBER OF | :
I 1EMPLOYERS; MEAN  [EMPLOYERS| MEAN |
:EMPLOYER CATEGORIES i T i i :
:ACCOUNTING ! 5! 32.5! 13! 47.5,
lAEROSPACE H 10} 69.9, 8, 68.6}
AGRIBUSINESS T H 43.3] 57 65.0:
AUTOMOTIVE | 16} 63.9, 16] 52.3}
lBANKING FIN : 15, 63.9; 21, 69.6}
lCHEMICALS 1 12} 64.4, EH 57.7:
COMMUNICATION H 1, 0.0, 2] 33.5’
CONSTRUCTION T 8, 70.8] 8] 75.8}
| EOUCATION H oK 28.8] S7, 57.7:
:ELECTR MACH T T 6a. 1] g7 77.5}
’ELECTRONICS | 13] 68.8] 7, 58.3:
=RESTAURANTS H 8] 51.0, 8, 56.1:
=PACKAGING : 2] 89.5, 2; 55.01
,GOVERNMENT 1 1y 63.0] 11] 54.3}
’HOSPITALS H 6, 69.2, 6, 71.7’
=HOTELS MOTELS 4 9l 16.6] 16] 48.5:
iueacuAnoxsxus T 167 26.6] 26! 55.5}
’METALS PRODS H 13] 57.6] 12] 55.9}
:MILITARY \ 3; 76.7] 3, 74.0:
,PETROLEUM ' S| 62.0, 8] 67.2;
’PRINTING PUBL : 61 57 3, 6! 87 8!
:UTILITIES H 36, 70.6, 31, 77.4:
,RESEARCH T 20! 695! T 65.1}
=senv VOL ORGS T 37 92,71 2T agAsl
,TIRE RUBBER H 27 77.5] 1] ss.o:
,CONGLOMERATES J 7] 74.0] 77 66.9:
| GVERALL ToTALS T 291] 55.5] 3057 62.5!

(Continued)
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Continued . . .

Observations: An excellent measure of past job market trends is the percentage
of job offers accepted. Of offers made to technical college graduates during
1986-87, 55.5% were accepted according to surveyed employers. This compares to
an acceptance rate of 61.2% in 1985-86, 59.7% in 1984-85, 59 0% in 1983-84, and
60.1% in 1982-83. This decrease iu the acceptance rate for _)86-87 graduates
most likely suggests an improved ;job market for technical graduates.

Offers of employment to non-technical college graduates were also accepted at a
Tower rate of 62.5% during 1986-87, according to surveyed employers. This

cempares to an acceptance rate of 68.3% during 1985-86, 68.2% in 1984-85, 68.5%
in 1983-84, and 65.3% in 1982-83. This decrease in acceptance rates during the
past year may also suggest an impreving job market for non-technical graduates.

JOB OFFERS ACCEPTED

65.3%

81.2% 625%
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For 1986-87, what percent of your offers of employment to new technical college
graduates were accepted? Responses are listed by EMPLOYER TYPE.

H T TECHNICAL COLLEGE | NON-TECHNICAL H
= = GRADUATES ! COLLEGE GRADUATES {
' 'Nuueen OF | TNUMBER OF | !
: !EMPLOVERS! MEAN !EMPLOVERS! MEAN =
=€MPLOVER TYPES i "T i i :
:INDUSTRV & MANUFACTURER ! 92! es.a! ao! 64.4=
EBUSINESS ! 39, 43.0, 65] 59.2=
{senvtce H 89, 62.1, 82, 67.5:
=GOVERNNENT 1 14, 65.9, 14 sa.s}
=eoucurton N 507 28.8] 57] s7.1=
=CONGLOMERATES I T 74.0, 77 66.9:
!OVERALL TOTALS H 2917 55.5] 3057 sz.s!

Observations: The highest acceptance rates for offers of employment to
non-technical graduates were received by service organizations (67.5%) and
diversified conglomerates (66.9%). Those employer types receiving lower acceptance
rates were industrial and manufacturing organizations (64.4%); business
organizations (59.2%); government agencies (58.5%) and educational institutions
(57.1%). Acceptance rates for technical graduates were as follows: conglomerates
(74.0%), government agencies (65.9%), industrial and manufacturing organizations
(65.8%), service organizations (62.1%), business organizations (43.0%), and
educational institutions (28.8%).

Responses are listed by EMPLOYER SIZE.

I i TECHNICAL COLLEGE i NON-TECHNICAL [
I I GRADUATES i COLLEGE GRADUATES |
} :NUMBLR ori iNUMBER ori =
I { EMPLOYERS,; MEAN  EMPLOYSRS| MEAN |
=€MPLOVER SIZES i i i i :
=1-99 ! 26! S7 a! 26! s1.4{
=1oo-499 T 67] 49.7] 74, ss.1=
=soo-999 | 50 56.17 55, 68 31
:1000- 4999 H 95, 58.5] 93, 67.2:
isooo- 9999 : 16 52.4, 18, ss.e{
=1o.ooo+ H 377 56.7, 39) ez.a{
!OVERALL TOTALS H 291]  55.5] 3051 62.5!

Observations: For pon-technical college graduates, the highest acceptance rates
were received by organizations with 500 to 999 employees (68.3%). In the middle
range of acceptance rates were employers with 1,000 to 4,999 employees (67.2%),
5,000 to 9,999 employees (66.9%), 10,000 or more employees {(62.8%), and 100 to 499
employees (55.1%). The lowest acceptance rate for non-technical graduates was
experienced by employers with 1 to 99 employees (51.4%). , The nighest acceptance
rates for techpical graduates were received by organizations with 1,000 to 4,999

| employees (58.5%). Following this employer size were organizations with 1 to 99

. © '.8%), 10,000 or more (56.7%), 500 to 999 (56.1%), 5,000 to 9,999 (52.4%), and 100

“AERIC 499 (49.7%).

- - 41

o
R T e S o




-23-

What change do you anticipate in the number of CAMPUS VISITS for recruiting by your
organization this year (1987-88)? Responses are listed by EMPLOYER CATEGORY.

Observations: Employers responding to
this survey report a very slight
increase in the numbers of campus visits

iCAMPUS VISIT
THIS YEAR

4

|

| |
-

: l N MEAN

|

|
|
' ' : on college campuses (1.4%) this year.
EMP! "YER CATEGORIES | | | Last year, campus visits decreased by
ACCOUNT ING ! 14! 1.0} 1.1%.
AEROSPACE ‘ 9 ‘7-9} Changes in the numbers of campus visits
AGRIBUSINESS T 7T a3 will vary again this year according to
i : the type of organization. Surveyed
AUTOMGTIVE 1 190 =134 employers report the greatest increases
BANKING FIN 237 -5.3| in campus visits can be expected in the
: : following catagories: hospitals and
CHEMICALS v 131 01 health services (30.7%); petroleum and
’comlcumN T 2T 7.0 allied products (23.1%); hotels and
i : motels {17.1%); agribusiness (14.3%);
CONSTRUCT ION ' %1 -2.8]  education (10.2%); metals and metal
EDUCATION T .o.gi production (6.2%); electrical machinery
| : . | and equipment (4.5%); military and
|ELECTR MACH v ' 4.5 glass, packaging, and allied products
ELECTRONICS T 1a] -g.§= (both showing a 3.3% increase).
| RESTAURANTS : si ‘3'*3: Moderate increases in the number of
I FACKAGING : 3753 campus visits are expected from
~ . ,' accounting (1.0%); communication (1.0%);
GOVERNMENT v 2% -1 and chemicals, drugs and allied products
HOSPITALS T 77 30.7, (0.1%).
|HOTELS MOTELS L ‘7-'= No changes in the number of campus
inencmnmsms ' 28] -o,gi visits is expected for tire and rubber
Iz i : | Products.
I TALS PRODS H 13, 6.2|
}u:unnv : 3] 3,3= Those organizations expecting declines
, : i | in the number of visits on college
| PETROLEUM v 00 23.1 campuses include diversified
}pnmrmc PUBL T e 12 z} conglomerates (-0.6%); merchandising and
| i . | related services (-0.9%); governmental
JUTILITIES v 381 "B-0p  administration (-1,1%); construction and
| REsEARCH 8] as building materials manufacturing
| ' . | (-2.8%); food and beverage processing
| SERV VOL ORGS ' 31 735.0)  (.3.8%); research and/or consulting
| TTRe russer ; T — o= services (-4.8%); banking, finance and
I : , | insurance (-5.3%); aerospace and
| CONGLOMERATES | % 0.6/ components (-7.9%); public utilities
| SveRaLL ToTALS T 3811 1.4 (-8.0%); electronics and instruments
(-9.9%); automotive and mechanical
equipment (-13.4%); printing, publishing
and informational services (-14.2%);and
service or volunteer organizations
(-35.0%;.
42
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What change do you anticipate in the number of CAMPUS VISITS for recruiting by your
organization this year (1987-88)? Responses are listed by EMPLOYER SIZE.

i TCAMPUS VISIT T Observations: Although an overall
THIS YEAR | increase of 1.4% in the number of campus
| visits is expected this year, the most

|
| |
: ! N ,' MEAN | . s, N . . s
| I significant increases in visits are
|EMPLOYER SIZES | i | expected from employers with 1 to 99
l5=535 I a6l 4.9l employees (4.9%), employers with 500 to
} , 999 employees (3.8%), and employers with
| 100-499 ¢+ 90{ -0.8 10,000 or more employees (2.8%).
| s55= T T | Moderate increases in campus visits are
}soo 399 LT 3°8: expected by employers with employers with
| 1000~ 4999 i 1131 0.2, 5,000 to 9,999 employees (0.8%) and
ls560— 5995 —21To.sl employers with 1,000 to 4,999 employees
f | (0.2%). Decreases in campus visits are
| 10.000+ 1 S11 2.8 expected from employers with 100 to 499
|avERaLL ToTaLs T 3817 1.4 employees (-0.8%).

CHANGES IN CAMPUS VISITS

5 49%

%
N7 L
N, w w,

1-89 100499 500-999 1000-4999 5000-9999 10,000+




L .‘é’,’ﬁ}

-25-

What change do your anticipate in the number of INTERVIEW SCHEDULES arranged by your
organization on college campuses this year (1987-88)? Responses are listed by
EMPLOYER CATEGORY.

i | INTERVIEW 1 Observations: Employers responding to
[ | 35?503253 | this survey anticipate a very slight
: | | increase in interview schedules on
| !‘7?“1‘3?571 college campuses (2.4%) this year. Last
I T T | year, surveyed employers reported a
| EMPLOYER CATEGORTES ! I | decrease in campus interview schedules
gACCOUNTING ! 14! o.7: (-1.1%).
I i 1 - I
{AEROSPACE : % 93 Changes in numbers of interview schedules
JAGRIBUSINESS i 74 10-7{ will vary again this year according to
I y . | type of organization. Surveyed employers
}AUTO"OTIVE 20 report that the greatest increases in
jBANKING FIN i 23] -2-0} interview schedules can be expected from
| CReEmTCALS y 3ol the following: petroleum and allied
' : ' I products (23.5%); hospitals and health
f°°"“UN‘CAT1°N i 2l 1ol services (23.3%); construction and

[ .
=ECNS,RUCTION ; ) ,3_9= building materials manufacturing (13.9%);
| ' : I hotel and motels (13.8%); edugat1ona1
| EQUCATION ¢ 73 1.4 qnstitutions (11.4%); agribusiness
llELECTR MACH 7 XH ) (10.7%); t?re and rubber prOdU(}tS (8.0%);
l : merchandising and related services
| ELECTRONICS 141 8.7 (4.3%); and military (2.3%).
| RESTAURANTS ' T 13!
' : ' | Moderate increases in interview schedules
{P‘CK‘G‘“G ] 3, 0-0: can be expected from electrical machinery
| covernmenT 77 o5l and equipment (2.9%); metals and metal
| : : | products (2.8%); communication (raq1o,
|HOSPITALS . ®1 23.3; TV, and newspapers) (1.0%); accounting
|HoTELS WoTELS o7 38! (0.7%); and chemicals, drugs and allied
} , ' { products (0.5%); and reporting no change
| MERCHANOI SING ' 271 4.3 in interview schedules was glass,
}usrALs PRODS 3 2_8} packaging and allied products.
| T T
[MILITARY i 3733 Employers expecting a decline in
:PETROLEUM 1o 255!  Interview schedules were ierospace and
i | components (-0.3%); governmental
|PRINTING PusL ’ 8 -13.3]  administration (-0.9%); food and beverage
|oTICTTIES 3775l Pprocessing (-1.4%); banking,finance and
| | insurance (-2.0%); research and/or
| RESEARCH i 187 -4.3]  consulting services (-4.9%); public
}ssnv VOL ORGS ™ 3l -35.0! utilities (-5.6%); diversified .
I { conglomerates (-7.3%); electronics and
| TIRE RUBBER : " 8.0, jpstruments (-8.7%); automotive and
{CUNGLOMERATES ; ] mechanical eguipment (-12.3%); printing,
i ' publishing and infurmational services
1OVERALL TOTALS T a7e]  2.4] (-13.3%); and service or volunteer

organizations (-35.0%).
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EMPLOYER SIZE

|10.000+

!OVERALL TOTALS

| | INTERVIEW |
I | SCHEDULES
| | THIS YEAR |
: ! N | MEAN ,
:EMPLOYER SIZES i i I
I1~99 ! 36! o 4}
100-499 H 87 -o.3=
500-999 H 69 7.8}
Isooo- 4929 H 113, 1.3I
S000- 9999 H 22, o.s‘
T 4.4
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What change do your anticipate in the number of INTERVIEW SCHEDULES arranged by your
organization on college campuses this year (1987-88)? Responses are listed by

Observations: An overall increase of
2.4% in campus interview schedules is
expected this year. The most
significant increases in campus
interview schedules are expected from
employers with 500 to 999 employees
(7.8%) and employers with 10,000 or
more employees (4.1%). Slight
increases in campus interview schedules
are expected from employers with 1,000
to 4,999 employees (1.3%), employers
with 5,000 to 9,999 employees (0.6%),
and employers with 1 to 99 employees
(0.4%). Decreases in campus interview
schedules are expected by employers
with 100 to 492 employees (-0.3%).

CHANGES IN # OF SCHEDULES

, 77
6 7
) #///i/ /4.1%ﬁ
2 % 1.3% %
1 i //.// 0.6% ga

500-999

i i 1

1000-4999 5000-9999 10,000 +

EMPLOYER SIZE
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How many new college graduates reneged on offers of employment from your
organization last year (1987-88), and if your organization reneged on any offers of
employment, how many were involved? Responses are listed by EMPLOYER CATEGORY.

T NUMBER OF i
|

NUMBER OF |

1
= : STUDENT ORG. {
| | RENEGING | RENEGES I
| | = T =T |
| _ e oF | rorad [Er o | roral
I lEMPL-'RENE-IEMPL~IRENE-I
i yOYERS| GES OYERS, GES I
: ..... EMPLOYER CATEGORIES ] i i i }
:ACCOUNTING ! 11! :6! 12! o{
{IEROSPACE T ol 74! 8] 7;
HAGRXBUSINESS 13 77 19, 6; o{
}AUTOMOTIVE : 18] 18, 18 o;
;BANKING FIN ' 23, 51, 21, o{
:CHEMICALS H 1, 24! 17 4
{couuunlcnrlon H 2, 1 1] o=
lcowsrnucrlon T 70] 34l 8! o=
isoucarlon 1 717 5037 67, 29{
:ELECTR MACH 7 8] 26, 8] o{
1ELECTRONICS § 12] 7 12] o=
inssrnunnnrs T 9] 8, 10} o’
{pncxncxnc T 2, 0, 2, o=
icovanmem ! 14 25 16, o{
HHOSPITALS T 8, 155; S, o}
{HOTELS MOTELS H 19; 2097 171 o{
}MERCHANDISING H 27, 108] 24 o}
{METALS PRODS H 12, 18] 12 o}
}MILITARV T 37 1187 3! o:
!PETROLEUM ' 10, 23, 9l r:
}PRINTING PUBL &/ a4l & o{
{UTILITIES J 39, 116G/ 38, 2}
;RESEARCH : 19] 427 16 s’
lssnv VOL ORGS T 37 5 3! o:
}TIRE RUBBER Y 7T T o,
:CONGLOMFRAIES J 9, 10 8, n:
t [}

Observations: According to
employers who reported
students reneging on job
offers, a total of of 1,671
cases were cited. The largest
numbers of renegas were
reported by educational
institutions (503); hotels,
motels, resorts and
recreational services (209);
hospitals and health services
(155); military services
(118); public utilities,
including transportation
(116); merchandising and
related services (108);
aerospace and components (74);
banking, finance and insurance
(51); research and consulting
services (42); and
construction and building
materials manufacturers (34).

ories reneging

Employer categoris
on the most job offers were
educational institutions (29);

aerospace and components (7);
research and consulting
services (5); public
utilities, including
transportation (2); chemicals,
drugs, and allied products
(1); diversified cong!omerates
(1) and petroleum and allied
products (1).

46



-28-

What change do you foresee in the number of CLOSED SCHEDULES arranged by your
organization on college campuses this year (1987-88)? Responses are listed by

EMPLOYER CATEGORY.

CLOSED
SCHEDULES
THIS YEAR

oF :ANTIC-
EMPLO- | IPATED
YERS | CHANGE

Observations: Employers responding to
this year’s survey indicate that a very
slight increase (0.9%) in closed
interview schedules will be requested by
their organizations when interviewing on
college campuses this year (1987-88).

¥

]
} |

| |

| |

NUMBERT

| NUMBER I

} |

! |

| |

T

EMPLOYER CATEGORIES Those organizations expecting

substantial increases in closed

|
13 3.

=ACCOUNTI i
NG
} | interview schedules include
| AEROSPACE °i 2.0  communication--radio, TV, and newspapers
}Acmausmess 53! (15.0%); hospitals and health services

; (13.1%); construction and building
AuToMoTIVE 207 -8.3;  materials manufacturing (12.9%);

= chemicals, drugs, and allied products

i

|

=8ANKING FIN 20, 6.1 £

| ' (6.9%); and banking, finance and
:CHE"‘C‘LS A 68| insurance (6.1%).

|

| : Moderate increases are expected by
I°°"Sm“°”°" 7T 12.9| merchandising and related services

| EDUCATTON 707 ,,3} (3.5%); diversified conglomerates

| : | (3.3%); electronics and instruments
:Eu‘cm MACH " 230 (3.3%); accounting (3.1%); electrical
| ELECTRONTCS 121 3,3= machinery and equipment (2.3%);

| : | aerospace and components (2.0%);
{RES“UMNTS 101 -8.4 educational institutions (1.3%);

| PACKAGING 3] °‘°= agribusiness (1.2%); petroleum and

i . | allied products (1.2%); research and
}GOVERWENT 70 c2.4 consulting services (1.1%); and metals
HOSPTTALS al 13.1: and metal products (0.8%).

HOTELS MOTELS 17 00!

I No change in the numbers of closed
: 3.5} interview schedules is expected in
hotels, motels, resorts and recreational

2

(4]

I
]
I
{MERCHANDISING
!
|
I
|
|

1
|
|
|
|
|
|
|
]
1
|
|
]
¥
]
i
]
[
t
1
H
COMMUNICATION ' 17 1§ o=
i
H
[ |
]
]
[]
T
1
1 |
]
|
]
'
H
i
]
'
1
]
1
]
i
]
]
]

HETALS PRODS 2 o8 services ; military services; glass,

MILITARY EH o} paper, packaging and allied products;

| PETROLEUM oT 2: and service and volunteer organizations.

=anrmc PUBL 67 -14 2} Decreases in closed schedules are

|oTitTTIes 55| expected by govermental adminstration

{ vt (-2.4%); public utilities, including

| RESEARCH HEERE} 1,1’ tra:sport?tion (-2.7%2;°automot1ve and

| v , : i mechanical equipment (-8.3%); food and

}SERV oL OReS ' 3 0.9 beverage processing (-8.4%); tire and

| TTRE RUBBER : T -10.0: rubber products (-10.0%); and prin*ing,

{couswuennss ; ] publishing, and informational services
1 . I

! ]

(-14.2%).
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What change do you foresee in the number uf CLOSED 3CHEDULES arranged by your
organization on college campuses this year (1987-88)? Responses are listed by

EMPLOYER SIZE.

CLOSED }
SCHEDULES I
THIS YEAR I

|
|

NUMBER]

OF {ANTIC-I
EMPLO- | IPATED
YERS | CHANGE

EMPLOYER SIZES

—— . e . e s e . S . S . e, S . . . e

]
[
[
I
|
|
I
[
J
i
I
!
]
1
]
]
1
]
i
T
!
T
]

I

T |

I I

1-99 30! -5 o}

100-499 86 2.8:

500-999 68, -2 1}

1000- 4999 113} 1.7’

S000- 9999 20, 4.3{

| 70,000+ sT 2.1
!OVERALL TOTALS 362, o.s!

Observations: A very slight overall
increase in the number of closed
interview schedules is foreseen this year
(0.9%). Those organizations with
increases in closed schedules will be
employers with 5,000 to 9,999 employees
(4.3%); employers with 100 to 499
employees (2.8%); employers with 10,000
or more employees (2.1%); and employers
with 1,000 to 4,999 employees (1.7%). A
decrease in the number of closed
schedules is predicted by employers with
500 to 999 employees (-2.1%) and
employers with 1 to 99 employees (-5.0%).
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Does your organization prescreen at colleges and universities where prescreening is
permitted? Responses are listed by EMPLOYER CATEGORY.

J

Observations: Of 839
organizations responding to this
question, 387 empioyers (46.1%)

ipnescnee-i

NING IS TOTAL

PERMITTED ! RESPONSE

]
|
|
= I
, | N TPeTNT N TPCTH indicated that their
:Eupmym CATEGORIES ] . organizations prescreened at
I . { } ! colleges and universities where
| ACCOUNTING i 13, 100; 31; 100 it was permitted last year. In
iAmspAcg 5T 00T 24T 160 1986-87, 65.5% of the surveyed
| : i : : employers prescreened. These
jAGRIBUSINESS i 6 100, 13; 100 statistics indicate a slight
:Aummnvg T 207 1007 29! 160 | decrease in organizations
| i : i pre-screening on college
| BANKING FIN i 25{ 100, 547 100, campuses.
'CHEMICALS ) 14] 100] 31} 1oo= .
SRRONTERTION : . i : I Employer catgories using
N t 2y 100; 4y 100 prescreening most often were
CONSTRUCT ION ol 1007 38! mo: automotive and mechanical
DU TON i : : . i equipment (69%); military
1 774 100, 135; 100 services (60%); petroleum and
ELECTR MACH ™ 31] 100] 27! ‘oo} allied products (59%);
educational institutions (57%);
ELECTRONT T T 100! T | ’
L cs 1 13; 1007 337 100, public utilities, including
| RESTAUPANTS T 0] 1007 19! 100{ transportationd(SG%);
overnmental administration
PACKAGING T ' T T | g
31100, 177 100 (54%); hotels, motels, and
GOVERNMENT T 7ol 700! 35! ‘oo} recreational services (53%); and
| | food and beverage processing
HOSPITALS H 1 | T
| 1 Bi 100, 327 100 (53%). Following these employer
{Horus WOTELS T 19 1007 36! ‘oo= catagories were
communication--radio, TV and
MERCHANDISING T T T T | 2!
S i 270 100, S8, 100| newspapers (50%); tire and rubber
METALS PRODS 127 1007 32! mo: products (50%); merchandising and
related services (47%); banking
MILITARY T T ' T | p ’
3110005 100 finance and insurance (46%);
PETROLEUM T 0] 1007 177 100 chemical, drugs, and allied
| SR TRT TG PURL —— | products (42%); accounting (42%);
v €1 100, 15; 100 electrical machinery and
UTILITIES 387 100} 68 100 equipment (41%); diversified
conglomerates (41%); and research
RESEARCH H 9 ! ! . N
v 1901007 a6y 100 and/or consulting services (4i%).
SERV VOL ORGS i 3] 100! 147 100
TIRE RUBBER | 2, 100] 4, 100{
iccﬁeacmsaArss Tl 1007 227 |ooi
!OVERALL TOTALS T 387! 100] 8397 100|

43




-31-

How often are the following prescreening factors used by your organization
before interviewing graduating students on college campuses?

RESPONSE CATEGORIES

acwavs | alwavs !somerimes! secoom | never  Iresponse | a

) L] |

| | ]

| 1 ALMOST | . i } TOTAL {TOT~
' L
| 1 [}

|

]

N {PCTN; N [PCTN] N JPCTN] N IPCTN] N 'PCTN|] N [|PCTNIMEAN

—— —— —— — —— ]

4

|

{

|

|

I

f Il L] L] 1 1 I ] 1 } L] ] 1) l

PRESCREENING FACTORS | | I I | I I | l | l : I :

GRADE POINT AVERAGES ! 126! 37! 106! 31! 69! 20! 19! s! 25! 7! 345, 100! 2.2

ACADEMIC MAJOR } 2407 69] e8] 207 227 6] 2] 1, 16, S} 343] 100] 1.5}

WILLINGNESS TG CONTINUE i i i i i } i i i i ; i i {

EDUCATION v 11y 3y 24, T, 114, 34, 114, 34, 74, 22, 337, 100, 3.8,

FOREIGN LANGUAGE SKILLS v2] 11 107 3] S6] 17] 125] 37 141{ 42| 334! 100! 4.2}

INTERNSHIP/CO-0P/WORK i i ] i i i ; i i i i i i :

EXPERIENCE i 77y 22y 115} 34, 927 2,, 28, 8, 31, 9) 343, 100, 2.5,

LEADERSHIP IN CAMPUS U R A R S R U B R :

ORGANIZATIONS ¢ 51, 15; 109; 32; 120, 35; 27, 8, 32; 9, 339, 100! 2.6

lNEAT APPFARANCE OF i i ] i i i i i i i i i i :

CREDENTIALS/RESUMES ¢ 92, 27, 121; 35, 80, 23; 21, 6, 28, 8, 342, 100! 2.3,

MILITARY EXPERIENCES ' 8] 2, 1117 3] 26; 29! 102] 30 18] 35, 335! 100! 3.9{

CEGREE LEVELS ACHIEVED y 1437 &1 87] 257 77] 22| 15 4 25| 7, 345 100] 2.1:

STATID CAREER UBUECTIVES |\ 84 257 121] 36, 95, 28] 15! 4, 25, 7, 340] 100! 2.3}

LOCATION PERFERENCES 1 91 27] 118] 35, 83, 26, 127 4] 301 9! 3407 100] 2.3}
I

i'iReEi-RELAtEE'woah LXPERIENCES| 104] a0, V29| 37) 72] 21 127 3, 28] 8] 345! 100! 2.2:

!COLLEGE/UNIVERSI?IES AiTcwOED | B8O} 23] 931 270 i.61 311 <iT 9l 327 9! 342] 1007 2.5/

Observations: Surveyed employers use icademic maior most nften among
prescreening factors when selecting candidates before interviewing on
college campuses. The next factor used most often bs organizations was
the degree level achieved. Following these factors were grade point
average, career related work experiences, neat appearence of credentials/
resumes, locational preferences, stated career objectives, internship/
co-op work experiences; and leadership in campus organizations.
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Does your organization plan to hire a company to conduct video taped interviews from
questions composed by your organization? Responses are listed by EMPLOYER CATEGORY.

T H VIDEQ TAPES T ' Observations: Of the 416
| | | | . .
INTERVIEWS | organizations respondin
I | I rorac . .
|—Es T ™o |response = to this question, 4.0%
{ - plan to hire a company to
i1 N JPCTN; N (PCTN; N ,PCTN, conduct video taped
=EMPLOVER CATEGORTES R A R = Wterx%g“’:' fThe }ar‘gest
| xccounTING I3l 20! 12! 8ol 1s! 100 P rrira to fionp Oyers
3 i ' ' ' ' ' planning to hire a
AEROSPACE T .7 11 7007 111 100 company to conduct video
. taped interviews were
AGRIBUSINESS 111 147 6] 86 7] 100 military services
| xuTomoTIVE a7 157 17 @51 2ol 100 (33.0%); accounting
| : : ‘ — (20.0%); diversified
BANKING FIN i .1 .1 25; 100y 25 100 conglomerates (20.0%);
CREWICACE 7 77 13| 93] 147 100 automotive and mechanical
. - oS 7c6 equipment (15.0%);
COMMUNICATION i ' i ] ' ] | agribusiness (14.0%);
CONSTRUCTION T 1 .1 127 1001 12 100; hospitals and health
I —_— ‘ ] . | services (11.0%); metals
| EDUCATION vt -1 8501001 85 1001 3nd metal production
| eecT Wacn 1 .1 .1 117 100] 11] 100 (8.0%); chemicals,
i T e T T i5 . drugs,and allied products
ELECTRONICS | 1 i 1 100, ' (7.0%); research and
| RESTAURANTS I -1 -1 10; 100] 10} 100 ((:gn(s);;tingb]s?r‘ﬁgflso :
—— ——r—| -Ua); public utilities
PACKAGING Poos1r -1 331000 3y 100 including transportation
GOVERNMENT T 57 217 95! 227 100l (5.0%); governmental
adminstration (5.0%); and
T T T T T T .. * » €
HOSPITALS oYt 8y 89y 9 100 merchandising and retail
FOTELS WOTELS T .7 18] 007 19! 1oo= services (4.0%).
l 1 LI 1 71 2 q l R R
| MERCHANOISING vt 4 270 96, 28, 100 Organizations responding
METALS PRODS T 77 8] 121 921 13] 100: ;?ag they will no’ be
ring a company to
1 i ] T 7! 1
MILITARY vt 3320 67 3y 100 conduct video taped
PETROLEUN H T .7 10! 100f 10! 100 interviews were
aerospace; banking,
1 1] 1 sl q L} 6' 100 .
FRINTING PUBL bt e 8110008 finance and insurance;
|UTTCITIES I 2] 5] 39] 95| 41] 100 communication-radio, TV,
and newspapers;
17 5] 20! 957 217 100! x5 ’ 1 4s
RESEARCH vooh S 200 9se 2t o construction and building
SERV VOL ORGS T T .7 37 100; 3, 100 materials manufacturing;
- — 2T 55T 3T 763! educational 1ns§1tut1ons;
[ TIRE RUBRER Coosr e 2002 electrical machinery and
| CoNGLOMERATES i~ 2] 207 8] 8o] 10} 100 equipment; electronics
' and instruments; food and
| GveraLL ToTaLs T 18] 4] 3981 96! 4167 100! ’ a

beverage processing;
hotels, motels; resorts
and recreational
facilities;

glass, packaging and allied products; petroleum and allied products; printing,
publishing and informational services; services and volunteer organizations; and
tire and rubbzr products.

3Ce | | 51
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Would your organization be interested in a program where students would send
videotapes instead of resumes at their own expense for your consideration when
seeking employment? Responses are listed by EMPLOYER CATEGORY.

VIDED TAPED INSTEAD:'

1] i

: OF RESUMES | : :

| TOTAL |

} VES | NO  |RESPONSE I

! N TPCTN; N JPCTN] N }PCTNH

:EMPLOYER CATEGORIES i i i i i ‘T’ :
ACCOUNTING ! 2! 14i 12! ae! 14! 1oo=
AEROSPACE 3 1y 97 107 917 11] 100
IAGRIBUSINESS I 3] 43 4] s77 7] 1ooI
AUTOMOTIVE 1 8, 40; 127 e0] 207 100
BANKING FIN H 3] 127 227 88] 25] 100
CHEMICALS V8, 337 10] €7, 15| 100
COMMUNICATION H 1] S0; 17 s0;, 27 100
CCNSTRUCTION 1 3] 27] 8] 73] 11] 100
EDUCATION 7 47] S8, 38] 48] 85] 100
ELECTR MACH T 27 187 9] 827 11} 100
ELECTRONICS V4] 29] 107 717 147 100
RESTAURANTS V11 11y 87 89] 9l 100
| PACKAGING T 27 677 1} 337 3[’100I
:GOVERNMENT 7 5V 24 16] 7e] 2?{’100{
:HOSPITALS 1 20 z27 77 78] 9% 100
:HOTELS MOTELS Vv 11} s8] 87 427 19] 100
HMERCHANOISING vot1] 39] 177 e1; 28] 100
HMETALS PRODS 7 7, S8, 5] 42 1§T’1oo=
:MILITARY v 1, 33, 27 7] §T’1oo|
:PETROLEUM i 4, 40; 6] 607 10] 100
PRINTING PUBL 4 1, 7, S, 83, 6] 100
UTILITIES V11 27, 29] 72] 40 100
RESEARCH v 6] 297 15] 71] 217 100
SERV VOL 9RGS S .1 3} 1007 3] 100
TIRE RUBBER T .1 2] 1007 2] 100
CONGLOMERATES i 5] 50, 5] 50; 10} 100
OVERALL TOTALS | 146{ 36, 265] 64 411] 100

and insurance; food and beverage

volunteer organizations and tire
Q

processing; aerospace
and rubber products.

Observations: Of the 411
employers responding to this
question, 36.0% would be
interested in a program where
students would send
videotapes instead of resumes
when seeking employment. Of
these companies, the
employers with the greatest
interest in this proposal
were glass, packaging and
allied products (67.0%);
hotels, motels, resorts and
recreational facilities
(58.0%); metal and metals
products (58.0%); educational
services (55.0%); diversified
conglomerates (50.0%);
communication (radio, TV and
newspapers) (50.0%);
agribusiness (45.0%);
automotive and mechnical
equipment (40.0%);
merchandising and related
services (39.0%); chemicals,
drugs,and allied products
{33.0%) and the military
services (33.0%).

Organizations that had
moderate interest in this
idea were electronics and
instruments (29.0%); research
and consulting (29.0%);
public utilities (27.0%);
construction and building
materials manufacturing
(27.0%); govermental
adminstration (24.0%);
hospitals and health services
(22.0%); electrical machinery
and equipment (18.0%);
printing, publishing and
informational services
(17.0%); accounting (14.0%).
The organizations responding
with very little or no
interest in a videotape
program were banking, finance
components; service and
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Because of changes in the composition of workforces in many orgdanizations last
year (1986-87), the decision to hire new zmployees may have been delayed. Did
your organization delay offering positions to new college graduates? Responses
are listed by EMPLOYER CATEGORY.

H  AVERAGE {
: : OELAY |
| |NUT—|
| lger ! |
| "o | |
! lemp-! |
' | Coy - Imon-!
| lers [Ths |
: ..... EMPLOYER CATEGGRIES i i {
| AccounTInG | 2} 2.0]
=AEROSPACE T 3 2.3{
=AGRIBUSINESS H 2; 2.0}
:Auronorlvs H 8) 5.3}
}BANKING FIN T2, o.9=
ICHEMICALS H 17 o.s{
=COMNUNICATION H 1, 2.0{
{CDNSTRUCTION T 4, 1.6}
:EDUCATION V15 7=
:ELECIR MACH . H 2.3}
:ELECTRONICS 3] 1.3}
{PACKAGING H 1, 2.0{
:GOVERNMENT H 1 6.0{
{HOSPITALS T4 2 7=
:MERCHANOISING Y o.s{
!METALS PRODS 4 2, 5.o=
:MILITARY T2 6.0‘
=PETROLEUM ! 1{10.0%
{PRINTING PUBL H 17 3.0{
:UTILITIES ¢ 107 2 9{
:RESEARCH — 2.0{
{TIRE QUBBER H 17 1.0}
!OVERALL TOTALS A 2.7§

Observations: Of the 409 employers
responding to this question, 96
organizations (23.5%) delayed the hiring
of new college graduates last year. The
average delay in hiring new college
graduates among the 77 organizatiuns

responding to this question was 2.7
months.

Organizations with a delay of five to ten
months were metals and metals products
(5.0 months); automotive and mechanical
equipment (5.3 months); govermental
adminstration and military services (6.0
months each); and petroleum and allied
products (10.0 months).

Organizations with a delay of one to three
months were electronics and instruments
(1.3 months); educational institutions
(1.7 months); construction and building
materials manufacturers (1.9 months);
accounting (2.0 months); agribusiness (2.0
months); communication (radio, TV, and
newspaper) (2.0 months); glass packaging,
and allied products (2.0 months); research
and consulting services (2.0 months);
aerospace and electrical machinery (2.3
months); hospitals and health services
(2.7 months); public utilities (2.9
months); printing publishing and
informational services (3.0 months).

Organizations that waited less than a
month were chemicals, drugs and allied
products (0.5 months); merchandising and
related services (0.8 months); and
banking, finance and insurance (0.9
months).
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Do you prefer centralized or decentralized placement offices {assuming both are
efficient)? Responses are listed by EMPLOYER CATEGORY.

PLACEMENT OFFICES

N Observations: Of 403

organizations responding,
most preferred a

CENTRALI-iDECENTRA-

] T T T
| | | |
| | | |
' | o |
} | 2ED | LIZED , TOTAL | centralized placement
: | —TFcTnT N TPCTRT W :PCT~= office (84.0%). The
i - ' : ; i highest preference for a
| EMPLOYER CATEGORIES , I | | | | centralized placement
IACCOUNTING I 42l gl 3l 20l sl 100: office came from
| l i : | communication--radio, TV,
| REROSPACE R CHEE T ) and newspapers (100%);
: — i (100%) ; military services
| AUTOMOTIVE 1 16, 80, 4, 20; 20; 100 (100%); glass, packaging
|gacinG Fin T 227 88! 3! 12] 25! 1ooI and allied products
: - (100%); service and
| CHEMICALS v 130 87y 2y 137 15; 100, volunteer organizations
IcounuwICATxon Y STo™ 1 S SR ST 1ooI (100%); tire and rubber
| . i ' — ; | products (100%);
| CONSTRUCTTON ¢ 101 83; 2y 17, 12, 100, merchandising and related
,EDUCATION T 66] 80! 167 20! 82] 100; services (96.0%); .
| F———————| govermental adminstration
| ECECTR MACH ¢ 100 91y 1y ¢ 11 100, (94.0%); electronics and
=ELECTRONICS T3] 93] 11 71 14l 1ooI igiﬁ?gmengs (23i0%);

m and metals
IRESTAURANTS i 61 677 3] 337 9] ‘°°, production (92.0%);
IPACKMNNG T3l 0! .7 ¢ 3:'°°I aerospace and components
I N — (91.0%); electrical
| GOVERNMENT ¢ 1T %4 Tn 61 181 100, machinery (91.0%); and
IHOSPITALS T 88] 1] 137 @ 1oo} petgo]eum and allied

roducts (90.0%).
lHOTELS MOTELS i 107 56] 87 44] 18] 1ooI P ( )
| MERCHANDTSING 267 96! 11 47 277 100! Conivinuing the list were
t t [} ] 1 t .

! I banking, finance and
| METALS PRODS v 12092y 1y B¢ 13 100 insurance (88.0%);
IMHJTARY a3t 100! .7 T 3:900; hospitals and health
| —sT 55T TT—oT—5T755! services (88.0%);
| PETROLEUM t %1 %00 1y 107 104 100 chemicals, drugs, ard
IPRINTING PUBL T al 671 27 33! 6! 1ool alg;gd prq?gg?s (8§60%);
| . . . — | public utilities (85.0%);
|UTTLTTIES 1 34, 85] 6, 15, 40; 100, construction and building
=nsssancn T 6T 76l 51 2a] 21] 100| materials manufacturing
, ———————1 (83.0%); educational
| SERV VOL ORGS 1201000 0 20 100y institutions (80.0%);
ITIRE RUBBER T 27 100! T 21 1ooI autgmotive and mechaniczal
| conGTomERATES I 10] 100} i 107 160/ equipment (80.0%);
I ' ' ' ' ! I accounting (80.0%);
| GVERALL TOTALS T337] 84 66| 16| 403! 100! research and consulting

services (76.0%); food
and beverage processing (67.0%); printing publishing and informatonal services
(67.0%); hotels, motels and resort facilities (56.0%) and agribusiness (43.0%).

H
LAY
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Does your organization subscribe to the practice of some employers by adding bonuses
to base salaries of new college graduates?

RESPONSE CATEGORIES

1§

|

| AT ] | i

| ALWAYS | ALWAYS SOMETIMES, SELDOM , NEVER |RESPONSE | AL |

! N |PCTNj N [PCTNj N [PCTN] N |PCTN] N [PCTN| N :PCTN:MEAN=
ADDING BONUSES TO B8ASE SALARIESi i } i I i i i i i { r i I

[

EARLY ACCEPTANCE ! 1! o! 1! o! 2 1! 17! 4! 370! 95! 391! soo! 4.9}
HIGH ACADEMIC PERFORMANCE HEEGH 4, 13, 3] 33] 8, 19] Sy 309; 797 3907 100! 4.5I
RELOCATION COSTS/MOVING ExPENSET i { { i i i i { f ; i i '
ETC. i 38y 9y 23; & 477 127 29; 7] 256, 66, 390, 100, 4.1{
MINORITY STATUS ! 2 17 24 11 18] S] 17] 4] 351] 90 390] 100} 4.8:
GENDER v W O .7 .7 13 3] 107 3] 367] 94 391] 100! 4.9i
REPUTATION OF SCHOOL HEEH 1} 8{ 27 327 8] 18] 5] 328] 84 389! 100! 4.7!

Observations: Of surveyed organizations, most organizations never subscribe to the

- practice of adding of bonuses to base salaries for the above items.

Of the few

employers who gave base salary bonuses, most significantly used were bonuses for

relocation costs, moving expenses, and high academic performance.
not found to be signifi-ant fcyr adding bonuses to base salaries.

Other items were

In your opinion, who should supervise cooperative education programs at colleges and

universities?

RESPONSE CATEGORIES

) !
|

]

i
atvays | oacw.:s lsometimes! seoom | never

ALMO

ST

]
]
! TOTAL :TOT-
'RESPONSE | AL

—
I
I
I
I
I
i

e e —— o ———

|

|

|

|

N JPCTN] N JPCTN] N JPCIN] N [PCTN] N JPCTN] N :PCTN:MEAN:

WHO SHOULD SUPERVISE CO-0P Eouci i i i i i i \ i i E {’ i :
'PLACEMENT SERVICES | 40l 16! se! 18l 124] 3sl a1l 43! a6l 15! 316! 100! 2.9l
] |
iINDIVIDUAL FACULTY T 187 6] 35] 11] 87, 28, 61] 207 105] 34] 306, 100] 3 7{
lACADEMIC DEPARTMENTS 1 asi 14] 61 19] 11| 3s; 48] 15| sS27 16] 3177 100] 3 o!
lCOLLEGES T 24] 8] 41] 4] 104] 35] 63] 21] 66] 22} 298] 100] 3.4{
!CH-UP/INTERN OFFICES 7 112] 347 103] 32 82 25, 2] 4! 177  s] 3267 100! 2.1!

Observations: In the opinions of employers responding to this survey, most believe
(91.0%) that cooperative education programs should be supervised by co-op or intern
offices. Following this, in order of preference, were placement services and then
academic departments.

T T
| I

TOTAL '}TOT-:
)
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Does your organization currently hire cooperative education students with the intent
to hire them as full-time employees if they achieve excellent job performance?

i f’ RESPONSE CATEGORIES i ;VEITT
ToTAL GHT -

: : ALWAYS {ALMOST ALWAYS] SOMETIMES | SELLUOM | NEVER ! RESPONSE ! €D {

} ! N T PCTN | N 1 PCIN [ N T BACIN T N  PCTN TN T PCIN ] N ! PCIN {MEAN:

| T T T T T {
INTEND TO HIRE CO-0P ED H ! H 1 I H T T

1 | | | | | | ! I { 1 | 1 ] i
STUDENTS

| = | | | | I i ] | | ] I i |

| XS FULL-TINE emPLOVEES Pooedd w6l sal a2l vl sl sl 1l 20l a8l sl yool 3o

Observations: Of 388 employers responding to this question, 64 organizations (16%)
responded that they "always" intend to hire co-op students who achieve excellent Jjob
performance as fuli-time employees. Those employers who "almost always" or
"sometimes” practice this policy totaled 199 (51.0%).

Do you believe placement offices should be involved with the development
programs of their colleges or universities and tied to fund-raising activities?

!

i

!

) I

N |PCTN] N TPCINT N 1PCTN] N [PCTN! N IPCINT N }PCTN}MEAN’
INVOLVED WITH DEVELOPMENTS '
|

] 1 1

: | | | |

AND FUND-RAISING ACTIVITIES 8 | !
i 1

1 i 1 i 1
: | | | I
6! 109/ 30! 87! 24! 139! as! 265 100! 3.9l

i RESPONSE CATEGORIES ; H T
i ! 'wsr~
| i ALMOST i ; ; ' 'GHT-
| ALWAYS | ALWAYS |[SOMETIMES] SELDOM | NEVER ! ALL ! ED

!

Observations: Of 365 employers responding to this question, 8 organizations (2.0%)
responded that placement offices should be involved with the development of programs
and tied to fund-raising activities. Organizations believing that placement offices
should "almost always" and "sometimes™ be involved totaled 131 (36.0%). The
majority of surveyed employers /62.0%) felt that placement offices should "seldom"
or "never" be involved with development and fund-raising activities.

Would you agree to pay a fee or bonus to a college or university for each student
hired from on-campus recruiting?

N [PCTN] N TPCTN] N TPCTINT N {PCTNT N TPCINT N TPCTNTMES

AGREE TO PAY FEES OR BONUSES

T
I
I
|
!
I
I
|
|
| :

-

T
[
|
1

-

1
|
TO A UNIVERSITY by 23 45

; RESPONSE CATEGORIES . , T
' 'wsl-

' 1 1 ¥ T ' I

| | ALMOST | | | | _TOTA. GHT-

| ALWAYS | ALWAYS [SOMETIMES, SELDOM | NEVER +RESPONSE ! ED

|

]

Observations: Of the 387 organizations responding to this question, 359 employers
(93.0%) reported that they would "seldom" or "never" agree to pay fees or bonuses tc
a college or university for each student hired from on-campus recruiting.

= 56
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Is your organizatior already paying fees in any form for on-campus recruiting?

RESPONSE CATEGORIES

i ALMOST i I' i
ALWAYS | ALWAYS |SOMETIMES, SELDOM , NEVER

-_———

¥
|
TOTAL :TOT-
RESPONSE | AL

N |PCTN; N {PCTN] N PCTN] N |PCTN] N |PCTN] N |PCTINIMEAN

1]
I
I
I
|
I
I
I

w

PAYING FEES FOR ON-CAMPUS i i i i i i i i f" i i ; i
| RECRUITING R A Y Y AN N (N IR R (R N

IIN CENTRALIZED PLACEMENT : l i : I l I l l I I I :
lOFFICES H 1, 0 . .19 2y 10, 3, 357, 95, 377, 100, 4.9
:IN DECENTALIZED PLACEMENT i { i i i i ] i i i i i i
lOFFIces H O . 1, Oy 8, 2, 9; 2y 355, 95, 373, 100, 4.
:SPECIAL ACTIVITIES OUTSIDE i i i i { . f" i i i i i i
lcmpus H 1, 0y 8, 2; 40; 11y 14, 4, 309, 83, 372, iCO; 4.7
Ipaescaeeuxuc RECENT AND i i i i i i i i i i i } i
|upcon1NG GRADS P2 1, 5, 1, 43; 12} 13; 4; 208, 83, 371, 1CO, 4.7
:PRESCREENING OF ALUMNI | 1, - 0O} 1, O] 16] 4] 16] 4, 336, e1] 3707 100! 4.9
=0N CAMPUS RECRUITING i 51 1 2, 1, 16 4, 20] S, 328; 88] 371] 100 4.8
EOFF CAMPUS RECRUITING H 1, 0, 2} 1y 18] 5] 18] 5] 329] 89 368, 100, 4.8
!AssochTe MEMBERSHIP H 0 4 2] 1, 10; 3] 8] 3] 285] 93] 305] 100] 4.9

Observations: Organizations responding to this question generally replied that they
"sometimes” paid fees for special activities outside campus and when prescreening
recent and upcoming graduates. Most organizations recruiting on campuses do not pay
fees in any form (88.0%). Activities resulting in the paying of fees always, almost
always and sometimes are used for prescreening recent and upcoming grads (14%) and
special activities outside campus (13%).




-39-

What percentage of grants or contributions made by your organization to colleges and
universities last year (1986-87) were earmarked for career planning and placement

offices? Responses are listed by EMPLOYER CATEGORY.

% oF Grants 7 Observations: Organizations making the

OR !

[}
| i
| i i
| lCONTRIBUTIONSI
i NOMBERT
; :Nuuasnl !
| LeuF | i
i EMPLO-
i ! YERS ! MEAN :
}EMPLOYER CATEGORIES i i '
I ! l
| ACCOUNTING ! 14 3.4}
| XErosFace ' ' |
| H 9, 5.2|
}AGRIBUSINESS | S| 9.0:
=AUTONOTIVE H 18, O ey
|
:BANKING FIN T2 5.5{
;CHEMICALS ! 13 12.6:
:COMHUNICATION H 2] o.o}
i
ICONSTRUCTION i EH 26.3:
i
IEOUCATION ‘ H 65, o.7=
{ELECTF MACH . 10} 0 2'
I
=ELECTRONICS H 11, 12.6:
:RESTAURANTS H 5] 3.0
| i
IPACKAGING ! 1] o.o:
'GOVERNMENT : H !
| i 16, 0.0,
:HOSPITALS ! 8, O 3!
7
:HOTELS WATELS T 3}
i
i‘msrzcm\m:axsmc 1 28, 11.7:
insm.s PRODS Ty 7.7:
=MILITARY H 2] o.o:
lPETROLEUM H 10] 10.0:
i
|PRINTING PUBL | 4 0-0,
i
|UTTLITIES T 9.3}
]
IRESEARCH J 171 O.!,
]
|SERv vOL ORGS H 31 15 o}
i
lTIRE RUBBER H 2] 23.5’
i
| CONGLOMERATES ! H 6.9:
i
t

highest percentage of contributions to
career planning and placement offices
were construction and building materials
manufacturers (26.3%); tire and rubber
products (23.5%); service and volunteer
organizations (15.0%); chemicals, drugs,
and allied products (12.6%); electronics
and instruments (12.6%); merchandising and
related services (11.7%); hotels, motels,
and recreational facilities (11.3%);
petroleum and allied products (10.0%);
public utilities (9.3%); restaurants
(9.0%): agribusiness (9.0%);.metals and
metals production (7.7%); diversified
conglomerates (6.9%); banking, finance,
and insurance (5.9%); aerospace (5.2%);
and accounting (3.6%).

Other organizations with very minor
contributions were educational
institutions (0.7%); automotive and
mechanical equipment {0.4%); hospitals and
health services (0.3%); electrical
machinery and equipment (0.2%); and
research and consulting services (0.1%).

Organizations responding to this question
who did not make donations to career
planning and placement services were
communication--radio, TV, and newspapers;
govermental adminstration; military
services; glass, packaging, and allied
products; and printing, publishing, and
informational services.

GRANTS OR CONTRIBUTITIONS
TO CAREER PLACEMENT & PLANNING OFFICES

CPP OFFICES (8.0%)

OTHER (34.0%)
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Among the new college graduates nired by your organization last year (1986-87), what
percentage were liberal arts majors? Responses are listed by EMPLOYER CATEGORY.

SERV VOL ORGS

3140.0

TIRE RUBSER

2]22.5

CONGLOMERATES

9124.3

i PERCENT
|  OF
| L1BERAL
| ARTS
i ! N | MEAN
| ENPLGYER CATEGORIES 7
}ACCOUNTING ! 14! 2.2
=AEROSPACE i 10] 4.9
}Acnxausxnsss T S5} 0.4
:AUTOMOTIVE I 207 8.5
!BANKING FIN 1 20]36.2
CHEMICALS ; 14717.4
COMMUNICATION - i 21128
CONSTRUCTION i 9,36.3
EDUCATION i 70728.4
1ELECTR MACH | 111296
:ELECTRONICS T 14] 6.9
'RESTAURANTS I 9li5.8
PACKAGING i 2]22.5
GOVERNMENT 7187112
HOSPITALS ' 7119.3
HOTELS MOTELS y 18120.9
{MERCHANOTSING , 25139.5
"METALS PROODS T 12] 7.8,
[}
yMILTTARY i 3{55.0{
:PETROLEUM ;8] 5.9}
i
=PRINTINu PUBL v 6139.2]
UTILITIES y 39] 8.9;
RESEARCH T 20! 4.9}
{
i
1
]
T
f
i

.OVERALL TOTALS

367719.6

Observations: Organizations hiring the
most 1iberal arts majors last year
(1986-87) were the military services
(55.0%); service and volunteer
organizations (40.0%); merchandising and
related services (39.5%); printing,
publishing, and informational services
(39.2%); construction and building
materials manufacturing (36.3%); banking,
finance, and insurance (36.2%); electrical
machinery and equipment (29.6%);
educational institutions (28.4%);
diversified conglomerates (24.3%); glass,
packaging, and allied products (22.5%);
tire and rubber products (22.5%); hotels,
motels, and recreational facilities
(20.9%); hospitals and health services
(19.3%); chemicals, drugs, and allied
products (17.4%); food and beverage
processing (15.8%); communication--radio,
TV, and newspapers (12.5%); govermental
adminstration (11.2%); pubiic utilities
(8.9%); automotive and mechinical equipment
(8.5%); metals and metals production
(7.8%); electronics and instruments (6.9%);
petroleum and allied products (5.9%);
aerospace (4.9%); research and consulting
services (4.9%); accounting (2.2%); and
agribusiness (0.4%).



What skills are provided by 1iberai
organizations for middle or upper ma
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arts majors that make them attractive to your
nagement positions?

i RESPONSE CATEGORIES i i ‘TT

' ALMOST | I torar lvor-I"

{ ALWAYS ALWAYS !SOMETIMES SELDOM ! NEVER !RESPONSE ! AL :

! IPCTN] N [PCTN] N TPCTNT tPCTN] {PCTN] N fbc*N:MEAN{

KILLS PROVIDED BY LIBERAL ARTSi i { i i i i i i ; i :

[ J [ [ [ | | | | ! | I

RITING ABILITIES ! 65! 95! 37! 73! a! 3! 19! 7! nso! 1oo! .3}

EDITING ABILITIES T 21] 8] 447 17 98] 61y 24, 32] 13] 256! 100] 2{
READING INTERPRETIVE SKILLS i 43] 737 29| 84, 317 127 23] 8] 254] 100] 7:
LANGUAGE COMPREHENSION T 37] 75, 29, 86] 297 11 297 11 286} 100] .8!
KNOWLEDGE OF FOREIGN CULTURES | &) 10, 4] 64 95, 37| 81, 327 254 100| 9{
PUBLIC SPZAKING \ 45] 72, 28] 98] 25, 107 197 7| 259, 100] .6:
INVESTIGATION/NEGOTIATION/ARBI-i i i { i i I i i i i :
¢ 15, 38, 15, 105, 57, 22, 39, 15, 254, 100| -3

LIAiSON WITH DEPARTMENTS o120 51, 20, 100 47) 19] 43] 177 253! 100! .2l
COMPUTER SKILLS v 18] 45; 17} 138] 36, 47 23] 9] 2607 100| .o:
PUBLIC RELATIONS ABILITIES i 29] 63] 24] 107] 40} 15] 20 8, 259 100; .8:
MANAGEMENT/SUPERVISION { 38] 61! 23] 118] 26, 107 18] 77 261! 100] 7}
MARKETING/SALES ABILITIES \26] 53 20] 107] 447 177 29] 11, 2591 100! .o!

Observations:

comprehension.

The skills provided b
aiways," or "sometimes" make them mo
positicns are their writing abilitie
abilities, investigation/negotation/arb
marketing/sales abilities, public speak
Their knowledge of fore

-1
ALs

60

y liberal arts majors that "always," "almost
st attractive for middle or upper management
computer skills, management/supervisory

itration skills, public relations abilities,
ing skills, editing abilities, and language
ign cultures was "seldom" a factor.
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Has the new Immigration Reform and Control Act of 1986 had an impact on your

recruiting strategies?

] i RESPONSE CATEGORICS i i ‘"T
WEI-
; !EXTRENELY' i i T { TOTAL :GHT-:
I I HIGH | HIGH | MEOIUM | Low , NO {RESPONSE | ED I
= ! N (PCTN] N [PCTN] N PCTN] N |PCTN] N |PCTIN] N :PCTN{MEAN:
'New IMMIGRATION REFORM HAO AN | ! T I T H f T T ! ! ! ! '
| | | | | | | | | [ | | | | [
IMPACT
: ! ! ! | | | | | | | | | | |
1ON YOUR RECRUITING STRATEGIES 3, 1 7! 2! 18! 5! 82! 21! 277! 72! 387! 100! 4.6!

Observations: Of the 387 organizations responding to this question, 110 employers
(28.4%) reported some effect from the Immigration Reform Act of 1986.

In your opinion, how would you rate the overall job market for new college graduates
this year (1987-88) in the following categories?

RESPONSE CATEGORIES !

] V 1
: : } TOTAL =T0 :
EXCELLENTVERY GO0OT GOOO i FAIR | POOR RESPONSE AL

| I ] ] ] ] L} |
= ! N |PCTN] N [PCTNT N |PCTN] N [PCTN] N |PCTN] N |PCTN] MEANI
: HOW YOU RATE OVERALL JOB MARKETl i i i | i f i i i i i i :
HBACHELDRS GRAOUATES ! 37! 12! 81! 26! 135! 43! 57! 18! 1! o! 311! 100! 7=
HHOMEN GRAOUATES \ 387 12] 126] 38] 131] 40| 32] 10] 1] O] 328] 1007 2.5 !
:nINORlTY GRAOQUATES y 707 21] 103] 31] 100] 30! 3s8] 11] 207 6, 328] 100! 2.5}
=HANDXCAPPER GRAQUATES i 19] 6] SO] 16] 123] 40] 93] 31! 19] 6] 304] 100] 3.1!
HMASTER GRAOUATES | 257 9] 73] 26| 1287 46 49 18! 3! 11 278] 100] 2.8:
=MBA GRAOUATES | 24] 9] 86| 34] 99] 39] 34] 13] 12 S| 255 100! 2.7=
! OOCTORAL GRAOUATES | 23] 10] 327 13] 109] 46] 60] 25] 15| &, 239] 100, 3.1!

Observations:

"very good” for minority and women graduates.

The overall job market for new college graduates is expected to be

Bachelor’s, MBA graduates,

handicappers, master’s, and doctoral graduates will likely enjoy a "good" market.
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In your opinion, how would you rate the overall job market for new bachelor’s degree
graduates this year (1987-88). Responses are listed by ACADEMIC MAJORS.

i RESPONSE CATEGORIES i roraL iro;jT °

:EXCELLENI}VERV G000, GOOO | FAIR | POOR !Rsspouss ! AL }
: ! N {PCTN] N [PCTH] N |PCIN] N IPCINI N \PCTNT N :pcrn:usnu}
HOW YOU RATE OVERALL JOB unnxsri {’ ; I i i i i i i ; i i :
AGRICULTURE ! 5! 2! 9! 4! za! 14! 75! 37! a7! 43! 204! |oo§ 4.|:
NATURAL RESOURCES H FHEEHEEN 4, 45 22{ 78, 38, 69] 34( 2047 100, 4.0:
ACCOUNTING v 21] 7] 947 33] 132] 46! 311 11! 6, 2] 28a] 100 2 7{
FINANGIAL AOMIN Y 167 6, 847 32| 116, 45| 357 141 8] 3} 2597 100} 2 7:
GTN BUS ADMIN T 13] ' 627 24] 113] 43] 62, 247 10} 4] 260] 100] 3.0}
HOTEL REST INST MGT v 23] 1] 367 17] 757 36] S1; 257 217 10] 206] 100] 3.1
MARKET ING/SALES v 26] 11] 69] 28] 99] 40! 42, 177 0] 4] 2467 100] 2 a’
PERSONNEL 4 4y 2] 35| 14] 96, a38] a&s! 33| 35, 14 2587 100] 3 4}
JAOVERTISING v 10} 4y 227 10] 967 43, 75] 337 22, 107 225 100, 3 3’
COMMUNICAT " ONS T 12} Sy 267 11, 96 427 78! 33] 197 a8y 2287 100! 3 3!
JOURNAL ISM H 3 'y 147 6] 73 337 103] 467 29! 13, 2227 100, 3 si
TELECOMSUNICATION HIECH 6, 47, 227 83] 387 s8| 27| 16 7y 218] 100] 3 1
FOUCATION i 23] 107 s2] 22] 947 391 52! 227 177 7, 238] 1007 2 9!
CHEMICAL ENGR v 21 97 577 25 83] 39 50! 22, 13 6, 2307 100, 2 9=
CIVIL ENGR v 10] S; 40, 18, 86! 39| 65 297 217 9] 222] 100! 3.2:
COMPUTER SCIENCE 1 S1] 19] 1068] 40] 88} 337 16} 6, 3] 17 264] 100! 2 3:
ELECTRICAL ENGR v 337 137 93] 38} 907 377 24 10, 5] 2] 245 100] 2 s:
INDUSTRIAL ENGR T 137 TS| 60] 25 101] a3l 53, 227 10! 47 2377 1007 2 9{
'MECHANICAL.ENGR 1 16, 77 78] 32] 104} 42| 38, 15} 0] 4] 246, 100, 2 a:
:METALLURGV MATERIALS SCIENCE T 13] 6y 35] 16] 90] 42 63, 297 14! 7} 215] 1007 3 1:
:HUNAN ECOL/HOME ECONOMICS ' S, 2y 6 3, 427 21] 87, 43] 6a) 317 204! 100] 4 o:
=ansnAL ARTS/ARTS/LETTERS ' 8] 9] 26] 1] 79] 34] 92] 397 29| 127 2347 1607 3 sl
Ecnsulsrnv v 11T ST 397 18] 93] 427 62! 28, 15] 7] 220! 100! 3 '
{GEOLOGV § EH 2y 8] 47 577 28, 86, 42! %1 25) 2077 100 3 a:
:MAIHEMAIICS HEBEEH 6y S2| 24, 80) 36] 60! 277 %S| 77 220; 100! 3 1
=anslcs i 4] 7] 367 177 89| 42! S7) 27] 16, 8] 2t2] 100! 3 4
:nerAleNc HEEEH 6, 42{ 207 81] 39| S21 25! 23! t4; 210] 1007 2 2:
!sochL SCIENCES 4, 2y 10] "S{ S9] .37 91; a4y 43! 21, 207 100! 3 e!

Observations: The job inarket trends for new bachelor’s degree graduates this yzar
(1987-88), from highest demand to lowest, are expected to be computer science,
electrical engineering, accounting, financial administration, mechanical
engineering, education, industrial engineering, chemical engineering, general
business adminstration, chemistry, mathematics, telecommunicatien, metallurgy
materials science, physics, hotel restaurant and institutional management, civil
engineering, retailing, advertising, communications, personael adminstration,
Tiberal arts/arts and letters, journalism, social sciences, human ecology/home
economics, natural resources, an% agriculture.

i

e 62
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Which of the following training programs are used when orienting new college hires
in your organization, and what is the duration of each?

|

TRAINING PROGRAMS ARE USED

T
[}
NOT | HALF i 3-5 | 1-2 [ 3-4 | 2-3 | 4-6 | 7-9 i1o-11 {'oNE {
[}

| useo | oav | pavs |weeks |weeks |MonTHs!monTHs|monTHs!MonTHS! vear | AL

INUMBER'NUMBER’NUMBER‘NUMBER'NUMBER'NUMBER'NUMBER'NUMBER'NUMBER'NUMBER'NUMBER
| | | | | | | | OF | oF | ofF | OF

| OF | OF , OF , OF | OF , OF , OF | | | l
IEMPLO-|EMPLO-IEMPLO-IEMPLO-IEMPLO-IEMPLO-IEMPLO-IEMPLO-IEMPLO-IEMPLO-IEMPLO-
y YERS | YERS , YERS | YERS | YERS , YERS , YERS ;, YERS , YERS ,; YERS , YERS

« s TRAINING PROGRARS i i i i i i i T“’ i i i

é ORIENTATION TRAINING ! 2al 118l 100 59! 30 17| 19} ! § 3l

«|ON-THE Jr” TRAINING \ 297 ! ] 11, 19] 27, 120! 14] ry $16]

; ROTATIONAL ASSIGNMENTS ' 184 H 4] 6, 17 9] 547 G} EH 61,

i< TECHNICAL SKILLS TRAINING I 122} 6 16,  36; 39} 30, 60, 2] 1] 28,

' MANAGEMENT SKILLS TRAINING i 152, 11, 33| 32, 457 11} 33, 47 1 18]
FORMAL MFNTOR RELATIONSHIP H 177, 11, 13] 11, 2, 8] 35, 12! 5, 57,
FORMAL 3UOOY RELATIONSHP(CO- i - i i { i i ] i i i i
WORKER $ H 197, 10, 15, 14 15, 10, 24, 7, 3, 47,
VIOEO TAPES T 1es] 66l  s0]  21] 3] 3! 3 H H 77
INTERACTIVE COMPUTER TRAINING | 187) 18] 45] 29} 32! 5] gl H A 8,
SEMINARS BY YOUR ORGANIZATION | ETH 27) 647  69] 487 28, S| 2, H 15,
SEMINARS BY OUTSIOE CONSULTANTS;  166] 24, 74] 36, 24] Y 2] 1] " 6
!ETEEER DEVELOPMENT GUIDANCE A 52 417 25) 7] 6! 21 2, o 221

Observations: The most often used training programs for new college hires were
basic orientation and t.aining folluwed by on-the job training, seminars given by
the organization, and a formal buddy relationship {co-worker). Training programs
requiring the most time were on-the job training (187 days), rotational assignments
(97.2 days), and formal mentor reiationship (90.4 days). Training programs
requiring the less time were seminars by outside consultants (10.7 days),
orientatinn and training (13.4 days), videotapes (13.7 days), interactive computer
training (14.4 days), and seminars given by the organization (24.6 days).

63
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In your opinion is it ethical for employers to recruit and interview giraduating
students who have accepted a job offers with another organization, if the student
has pot yet bequn to work? :

RESPONSE CATEGORIES

]
!
i ALMOST i i i TOTAL :
ALWAYS | ALWAYS [SOMETIMES; SELDOM ;| NEVER ,RESPONSE |

T

!

|

!

!

N {PCTN{ N [PCTN] N [PCTN] N |PCTN] N |PCINT N :PCTN:MEAN=
I

!

I

!

1

1 ] ] | 1 ¥ ] i 1 [] [] v
IT IS ETHICAL [ [ [ l l | [ l [ [ ! [ [
|[RECRUIT GRADS WHO ACCEPTED JOB : : : : : : : : : : i : l
|OFFER « 170 4y 20, S, 101; 26, 97, 25; 155, 40, 390; 100! 3.9

Observations: Of the 390 employers who answered this question, 155 recruiters (40%)
would "never" recruit graduates who had accepted a job offer with another
organization but had not yet begun to work.

Is it ethical, in your opinion, for graduating students who have already accepted a
Jjob offer with one employer to continue interviewing with other prospective

employers?

| RESPONSE CATEGCPIES H !

' lyor-!

B E e
' jos7 jsom-! | lnss-;wex-
lALw-lALw- ETI-|SEL-|NEV-|PON-|GHT-
|AYS (AYS [MES [DOM | ER ; SE , ED
|

]

N IN TN TN TN I n ~ TMEAN

ETHICAL TO CONTINUE

] L)
INTERVIEWING i :

¥ |
I I
! !
74! 117! 1/6! 390! 4

Observations: Of the 390 employers responding to this question, 176 representatives
(45%) thought it was "never" ethical for students who had already accepted a job
offer with one employer to continue interviewing with other prospective employers.

If an applicant has agreed to work for another organization, do you ever contact
them to encourage them to work for your organization instead?

N N { N N TN I'N JMEAN

i RESPONSE CATEGORIES i i

I Iror-|
LA™ T A

0ST ,SOM- RES- WEI-

! ] | | | | |
lALw-lALw-lETI-|SEL'|NEV-|PON-'GHT
|AYS [AYS [MES [DOM ; ER | SE ; ED
1

t

ENCOURAGE THEM TO WORK FOR YOUR

i Lo

ORG. | I |
I |
1

- — e — — e — v — o]

T
!
|
‘
\
]

]
|
I
!
|

3 89! 254! 386, 4.5,

Observations: Of the 386 employers responding to this question, 254 recruiters
{66%) will "never" encourage graduates to work for their organizations if the
O pplicant has already agreed to work for ancthzr organization.

R4
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Questions relating to drug screening:

i RESPONSE CATEGORIES { i N
: ‘f ALMOS) | i | : TOTAL :ror-
| ALWAYS | ALWAYS | SOMETIMES; SELDOM |, NEVER ,RESPONSE | AL

|

1

r
|
|
|
|
: N {PCTN] N [PCTNT N [PCTN] N |PCIN] N JPCTN] N |PCTNIMEAN

IQUESTIONS RELATEO TO ORUG

|

|

|

|

|

|

rllllillllrll'
I
{Rsouxns ORUG TESTING OF NEW : : { { : { { : : { : : b
| GRADUATES { 190, 23; 8 17 26, 3, 26, 3, 577, 70, 827, 100! 4.o=
{accsss TO THE RESULTS OF ORUG | 1 T | R A i i ! T '
| TESTING | 141y 43; 12, 4, 18, 6, 16, 5| 140! 43! 327, 100! 3.0{
:IF POSITIVE RESULTS/ RE-TEST | 127 37| 20; 6, 36, 10] 307 o} 131 387 344] 100] 3.1{
{Rsuscr PREVIOUS RECORD OF ORUG { i ; | i i ; i ; i i ; i '
JUSE i 25y 6, 29, &, 111} 24, 98] 22; 191, 42| 454, 100, 3.9!

Observations: According to empioyers responding to this survey, drug testing of new
college graduates was used by 27% last year, an increase from 20% using drug
screening one year ea-lier. However, 70% of the surveyed employers "never" require
drug testing.

Of employers responding, 43% "always" permit college graduates to have access to
drug test results, and another 43% of the employers "never" permit college graduates
to have access to the results. :

If drug tésts produce positive results, 38% of the surveyed employers "never"
re-test and 37% "always" re-test.

Of responding employers, 36% will reject candidates who have had a previous record
of drug use, but are currently drug free.

If your organization does not screen job applicants for drug use at this time, do
you expect to initiate a drug testing program?

4

i RESPONSE CATEGORIES i ]
1

: { T WITHIN i i i

| WITHIN | WITHIN i FIVE j NEVER | DO NOT | TOTAL

|ONE VEAR |TWO YEARS; YEARS | WILL | KNOW  |RESPONSE

|

i

N [PCTN] N [PCTN] N TPCTIN] N [PCTN] N [PCTN] N PCT

DO YOU EXPECT DRUG TESTING T

T
|
i
I
|
I
|
I
|
I
I
1

- ———
- - —ad
- ——

—
I
|
1

|
47 8l asel 77

IN THE FUTURE

Observations: Of the organizations that do not currently screen jcb applicants for
drug use, 15% intend to initiate a drug testing program within the nexi one to five
years.




% oA
o
g <%

5 -47-

Does your organization test new college graduates for alcohol level?

A

RESPONSE CATEGORIES

i i’ T T T
' = 1 1] L} T : ;WEI‘:
i i T ALMOST | I i | T0TAL lGHT-I
| | ALWAYS | ALWAYS [SOMETIMES, SELOOM | NEVER |RESPONSE ' ED
{ ! N {PCTN] N [PCTN] N |PCTNI N 1PCTN] N JPCTNT N :PCTN:MEAN:
' 1 T ¥ 1 1 1] t '
TEST FOR ALCOHOL LEVEL H | H 1 H T

jTES A I B R A e A
!OF NEW GRADUATES ! ee! a! 3! o! 12! 1! 25! 3! 7::! 87! 817! 1oo! a e!

Observations: Of the 817 employers responding to this year’s survey, only 9% test
new college graduates for alcohol levels.

Does your organization require testing of new college graduates for AIDS?

i |WET-T
| TOTAL iGHT-
(RESPONSE ! €D

RESPONSE CATEGORIES

ALWAYS [SOMETIMES] SELDOM | NEVER

N IPCTN] N [PCTN] N TPCTN!] N JPCINT N TPCTNTMEAN
] 1 1 ' 1 ] ] 1

REQUIRE TESTING FOR AIDS

T
|
I I
I I
I I
I I
! I
| I
! |
) '

- ——
-———
- ——

T
I
I
1

= — e =

AMONG NEW GRADUATES 2 100, 4 9

Observations: AIDS testing of new college graduates was only required by 2% of
empioyers responding to this survey. Of the 812 respondents, 792 employers (98%)
never required new college graduates to be tested for AIDS.
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Does your organization have a po]icy'for handling employees with AIDS?

of the surveyed

T POLICY FOR HANDLING | Observations:
- WITH AI0S | Currently,
I vEs [ %0 — approximately 25.6%
|
1

N IPCTN | N IPCIN | N IPCIN employers have a

policy for handling

i
|
I
|
|
|
EMPLOYER CATEGORIES | T § H T '
: } { { : { : employees with AIDS.
ACCOUNTING . 4 13, 277 87, 31; 100, Employer categories
~EROSPACE : ST 8T @6l 2T ol that most frequently
| have an AIDS policy
AGRTBUSTNESS 21 oy 821 117 06| include the military;
AUTOMOT IVE l 3, T 25! 8l 28] 100! educational
| ' ' ‘ ' ' ' | institutions;
BANKING FIN T 18] 35y 34] 65 52| 100: diversified
. onglomerates;
CHEMICALS | 81 261 23] 74! 317 ool ¢ ?
! ' ' ' ' ' | hospitals and health
COMMUNICATION v a T a4l 100! a4l 1oo= sgrvices; banking,
'CONSTRUCTION H 8, 22, 29} 78] 377 700! finance and
I | insurance; and
| EoucaTION T 2] 5ol 3] sol 125 100, electronics and
:ELECTR MACH H 6] 25 18] 75, 24| 1oo= instruments.
| EecTRONTCS o1 28] 23] 72l 32] 100, Employer categories
: ESTAURANTS H 4, 21, 15, 79, 19] 1oo= frequent]y gp_t_ havmg
| | an AIDS policy
| PACKAGING H 2] 137 147 88y 167 100, include communication
l GOVERNMENT T 7T 227 257 78] 32¢ too= gz;g;géeIZS'aggta]s
b
: HOSPITALS (135§ 207 65, 3N 100: and metal products;
| foTeLS WoTeLs e w2 T s o) [eSeAreh and/or s
>~ b
: MERCHANDISING HERTHERECHEE F R EHE K '00= automotive and
=METALS PRODS 21 6] 20! eal 32! '°°= m%Chanicalyquipmenté
glass, packaging, an
Crsarey T3y 757 1] 251 4] 106 allied products;
IPETROLEUM T 27 13l 13] 877 15! 1oo= accounting; :“d
aeraspace an
lpnmnm PUBL H 3]  20{ 12{ 80, 15, 1oo= components.
=uru.luss 4 127 197 51 81, 63] uoo=
| T T T T T T |
RESEARCH 4 10 37 90 41 100
I [] ] ] 1 t ] I
=st-:nv VvOL ORGS : 3, 177 10} 83, 12, 1oo=
:TXRE RUBBER T T 28] 3] 78! a4l :oo}
:CONGLOMERATES \ 9] 41] 137 T 22, 100=
i GVERALL TOTALS V207 26] 877 74] 794] 100!
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Based upon your experiences, what will be the availability of employment
opportunities during 1987-88 for new college graduates in each geographical region
of the United States? Responses are listed for each GEOGRAPHICAL REGION.

i ﬁl RESPONSE CATEGORIES - ; i H
| | EXTRERECY, | i i | L
I I HIGH | HIGH I MEDIUM I LOW I NO | | |
AVAILABI- AVAILABI- AVAl{ABl-,AVAILABLI- AVA[LABI- TOTAL T0T -
| | | { { i { ] ]
I | LITY i LITY ¢ LITY { LITY , o LITY {RESPONSE | AL |
I ! N [PCTN] N [PCTNT N TPCTN] N IPCTN! N 1PCIN! N IPCTNEMEAN’
IAVAILABILITY OF EMPLOYMENT i i i i i i r i i i i I' i I'
| OPPORTUNITY [ A e R [ A R B S
{NORTHEAST ! 37! e! 133! 29! 159! 35! 75! 17! 55! 12! 460! 1oo! 3 o:
:SOUTHEAST 1 22] 57 140y 31; 1827 40| 73] 16! 42] 9] 4597 100] 2 9:
INORTHCENTRAL \ 18] 3] 85] 15| 2897 62 138! 25! 25, S, 555; 100! 3 4
}SOUTHCENTRAL T 10] 20 477 11] 117] 28] 194] 46] 56! 13! 424! 1007 3 G;
:NORTHHEST \ 3, 1, 377 9y 141] 347 161] 39 727 17! a1al 100! 3 G;
!sournwesr 1 377 8] 134] 30, 159] 35] 65! 15 53] 12] 448] 100] 2.9!

Observations: According to surveyed employers, “he greatest availability of
employment opportunities for new college graduates during 1987-88 will be in the
southwestern region of the United States.

were rated as next best.
remained in fifth place.

The regions of the United States in order of best availability of jobs are
southwestern, northeastern, southeastern, northcentral, southcentral, and

northwestern.

The northeastern and southeastern -2gions
For the second year in a row, the southcentral region has
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When advising graduating students un methods for making initial contacts with your
organization, which of the following would you recommend?

i RESPONSE CATEGORIES i i {
; i ALMOST i i i ; TOTAL ITOT-'
I ALWAYS | ALWAYS |SOMETIMES, SELDCM NEVER |RESPGONSE ! AL :
|
|

N |PCTN] N [PCTN] N IPCTN] N |PCIN! N TPCTN! N }PCTN:MEAN=

RECOMMENDEO MET.[0DS FOR INITIALi i ; ; ! T ! I H L ' '
| CONTACTS B R
| TSTT PERSONNEL GFFTCE : : : } } } : } A
PERSONALLY i 94y 12y 95, 12 2220 29! 213] 28! 139] 18! 763l 100! 3.3{
SEND LETTER AMD RESUME T0 R U N R A T S
PERSONNEL DEPT 1 520] 64, 176; 22| 82| 1ol 18l 2/ 12! 1! sos! wco!l | s’
SEND LETTER ANO RESUME 70 DEPT i i i i { i i { T i T T T |
HEAD . ¢ 110 14} 98; 13] 215; 28, 176, 23! 160, 21! J5g!l 100! 3.2}
PHONE PERSONNEL OEPT/REQUEST | i i ; i i i ! T T T ' T '
INTERVIEW 1 80, 10y 73, 10, 214, 28} 218| 29! 177! 23! 762! 100! 3.4}
IANSwER NEWSPAPER ADVERTISEMENT | 351 46] 155] 20 161] 21] 711 9] 31] 4] 769] 300! 2.1;
:INTERNSHIP PROGRANMS | 2717 36] 115] 15] 21a] 28] 92! 127 67, 97 759] 100! 2.4}
:SUMHER PART TIME EMPLOYMENT ¢ 2537 33] 140; 187 2107 277 937 127 69! 9, 765] 100! 2.5}
:CDOPERATIVE EDUCATION PROGRAMS | 2267 30, 128] 17] 1907 25! 98] 127 106, 14] 748] 100! 2.6:
:REFERRALS FROM CURRENT i i ; i { ; ; i ; ! H I H
|emPLOYEES | 236; 317 183, 24, 290] 38! 46! 6! 13l 2! 768! 100! 2.2}
=0N CAM»US INTERVIEWING 1 4%2] 8S] 1707 227 113! 1a] 38! S 27] 3] 780! 100! 1.8:
HRESPDNDING TO JOB LISTINGS 1 4027 527 189] 24] 145] 19| 23; 3, 17] 2] 7767 100! 1.3:
I

IEMPLOYMENT AGENCIES HIEY A 4, 28] 4y 174] 23] 268] 35] 260! 34, 757] 10CT 3.9{
|

JOTHER H 2, 3; 5] 6, 5 6! 51 6 61] 78] 73! 100] & s!

Observations: When advising graduating students on mathods for making initiai
contacts with their organizations, surveyed employers recommended that graduating
students send a letter of application and resume to the personnel department (v4%
"always" recommending this). The next best contact according to surveyed employers
was on-campus interviewing (55% "always" recommending this).

For making initial contacts, listed from most recommended to least recommended, were
a letter and resume sent to the personrel department, on-campus interviewing,
responses to job 1istings, answer newsnaper advertisements, current employee
referrals, internships, pari-time and summer employment, coo~erative education
programs, a letter and resume sent to the department head, visiting the personnel
office personally, phoning the personnel office to request an interview, and seeking
assistance through employment agencies.
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EMPLOYERS RESPONDING TO RECRUITING TRENDS 1987-88

-A-

A. Brown Development

A. Duda & Sons Inc

A. T. Kearney Inc

AAI Corporation

Addison Wesley Public Schools

Adia Personnel Services

Aerojet General Corp

Agro Culture Fertilizers

Aerojet Ordnance Co

Amway Inc

AIL Corp Div Eaton

Aim Executive Inc

AIS Construction Equip

Alcan Rolled Products Co

Alco Manufacturing

Algonac Community Schools

Allegan General Hospital

Allegheny Ludlum Steel

Allegheny Power System

Ailied Aftermarket Division

Allied Automotive

Allied Bendix Aerospace

Allied Tube/Conduit

Allstate Insurance

Alpena Alcona Intermediate School
District

Alside Corporatiopr

Alucobon' Technologies

Alumax Inc

Alvin Schl Dist

AM Automobile Assoc

American Appraisal

American Bank of PA

American College Testing

American Consulting Corp

American Copper & Nickel

American Edwards Lab

American Electric Power

American Inst of Bus

Ameritrust

Amoco Research Center

Amoskeag Bank

AMP Inc

Amway Grand Plaza Hotel

Anheuser Busch Inc

Ann Arbor Police Department

Ann Arbor Public Schools
Apple Computer

Arpleton Area School District
Appleton Papers Inc

Applicon

Applied Physics Lab

Argonne National Laboratory
ARMC Research Corp

Arizona Public Services
Armour Food Companies
Armstrong Rubber

Arthur Andersen & Co

Arthur Young & Co

Asarco Inc

AT &T Network Systems
Atlanta Public Schools

Aurora Public Schools

Austiu Independent School District
Automatic Data Processing
Awrey Bakeries Inc

B F Goodrich Co

Babbace’s Inc

Baker Financial Group

Baldwin Park Unified School District
Ball Memorial Hospital
Baltimore Aircoil Company
Baltimore City Public Schools
Bank One

Barclays Amer Corp

BASF Corp Fibers Division
BASF Corporation

BASF Inmont

Baxter Healthcare Corporation
Bay Technical Association
Beech Aircraft

Belk Stores Service

Bell of Pennsylvania

Beloit School District
Bendix/Oceanics Division
Benton Harbor Area Schools
Big Sky Montana

BJ Titan Services Co
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Bloom Engineering Co

Bloomfield Hills School District

Bloomington School District

Blue Care Network of Southwest
Michigan

Blue Cross and Blue Shield

Bocknek Berger Ghersi

Boeing Company

Boise Cascade Timber

Bonne Bell

Bonneviila Power Adm

Booker Assoc Inc

Borden Chemical

Bottineau Public School District 1

Bowater

Boy Scouts of America
Boysvilie of Michigan

BP America Inc

Brady Co

Bridgeport Spaulding

grighams Co

Brighton Area Schools
Broadway Southwest

Brooklyn Union Gas

Brookstone Company

Broward County School Board
Brown Shoe Co

Browning Manufacturing

Budget Rent-A-Car Systems Inc
Buena Vista School District
Bullhead City School District
Bullitt County School District
Bullock’s

Burgess & Niple Limited

Burke Marketing Service
Burlington School District 15

-C-

C. F. Industries Inc

C. J. Gayfer & Co

C. P. Rail

Cahill-Stone Iac

California Dept rf Transport

California Polytechnic State Univ

California Thrift and Loan
Calreco Inc

Chapel Hill Carrboro
Care-Free Aluminum

Caro Mental Health Center
Carolina Power & Light

-52-

Carolina Telephone

Carstab Division

Carter Hawley Hale

Catawba Island Club
Caterpillar Inc

Cenex

Centex Homes

Central Il1linois Pub Serv
Central Maine Power Company
Central Power & Light
Central Soya

Chaffey High School District
Champaign Comm Schools
Champion International
Chart House The

Chemical Bank

Chem-Trend Inc
Cherry-Burrell

Chevron Corporation
Chevron Research Company
Chicago Rawhide Manufacturing
Chicago °. Northwest Transit
Chili’s Restaurant
Chittenden School District
Christina School District
Chrysler Corp

Ciba Corning

Cigna Corporation
Cincinnati Bell Inc

Circle Pines Center

Cirtek corporation

Citadel The

Citicorp Savings

City of Monroe

City of Saginaw

City of Saint Louis
Cleveland Pneuma*ic

Climax Scotts Schoois
Clovis School District
Club Corporation of America
CMI Corporation

Coats & Clavk Inc

COBE Laboratories Inc
Collins Food International
Colorado State University
Columbia Gas Dist

Columbus Public Schools
Combustion Engineer
Commerce Federal Savings
Commonwealth Edison
Commonwealth Telephone Co
Compuserve Inc

Computer Lang Research
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Comsat Laboratories

Cone Mills Corporaticn
Conna Corporation

Conoco Inc

Contel Corporation
Continental Cablevision
Continental Cos
Continental I11 Natl
Continental Insurance Co
Control Data Corp

Cook Family Foods
Coopers & Lybrand

Copper Country Inter Schl Dist
Cosco Inc

Countrymark

Country Fresh

Covert Public Schools
Cozad City Schools

Crane School District 13
Creare Inc

Croswell Lz~ Community Schools
Crown Wood rroducts

CRS Sirrine Inc

Crystal Mountain

CSX Distribution Serv
Cubic Corporation
Cushman & Wakefield
Cummins Engine Co

-D-

Dallas Indep Schl Dist
Dana Corporation

Dart Container Corp

Dart Container Sales Co
David Michael & Co

Bavid Taylor Naval
Davison Community Schools
Dayten Hudson Dept Store
Dea.born Public Schools
Decatur Memorial Hospital
Deckerville Community 3Schools
Deere & Co

Defense Contract Audit
Dekalb General Hospital
Dekalb-Pfizer Geneiics
Delaware North Cos
Deitech Engineering Inc
Denny’s Iac

Denver Public Schools

-53-

Detroit City Personnel Dept

Desoto County School District

Detroit Edison Co

Detroit Public Schools

DeVilbiss

Devlieg Machine Co

Dexter Corporation

Dielectric Communications

Dieterman, Linden, Mancke,
Strassburger & Co

Difco Laboratories

Dinner Bell Foods Inc

District of Columbia Public Schools

Donaldson Company Inc

Dorten & Dorten Subways

Dow Chemical USA

Dow Corning Corp

Duall Industries Inc

Duke Power Company

Duluth Independent Schl Dist 709

Duplex Products Inc

Dupont

Duguesne Light Company

Durakon Industries

Durametallic Corp

Durn Bag

-E-

EarTham School of Religion
East Lansing Public Schools
East Ohio Gas Lompany
Eastern Upper Pen Mti H1th Bd
Eastman Kodak Co

Eaton Corporation

Eaton Inter Schl Dist

Eau Claire Schl Dist

EDS

Edwards Brothers Inc

EG&G Idaho Inc

E1 Paso School District
Elder-Bearman Stores Corp
Electronic Realty
Electro-Motive

E1i Lilly and Company
Elkhart Comm Schl Dist
Employers Mutual

Enserch Exploration Inc
Entech Inc

Entertaining Moments
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Environmental Protection Agency
Equitec Properties

Erie Mining Co

Erlanger Medical Center

Ernst & Whinney

Escambia County School District
Ethicon Inc

Evanston Hospital
Evansville-Vanderburgh Schools
Excel Corporation

E-Systems-Eci Div

-F-

Fairbanks Memorial Hospital
Family Buggy Restaurants

Farm Credit Services of Mid-Michigan
Farmington Public Schools
Federal Deposit Insurance
Fedeiral Grain Insp Serv
Federal Highway Administration
Federal Mogul Corporation
Federal Reserve Bank of Cleveland
Fenton & Livingston

Ferguson H K Co

Fidelity Union Life

Field Pcka Co

Filtra-Systems

Fina 011 and Chemical Co

First Bank System

First Federal Mich

First . terstate

First Interstate Bank of Oregon
First National Bk

Fisher & Porter

Fishers Big Wheel

Fleming Companies

Flexible Cerporation The

Fluor Daniel

Fiuor Engr Inc

FMC Corporation

Foodarama Supermarkets

Ford Aerosoace

Ford Motor Company

Ford Motor Sales Operations
Ford New Holland

Formation Inc

Fort Bend School District
Franks Nursery & Crafts
Frederick County Schl Dist

¥ Fremont Public Schools

-54-

Fruehauf Corsoration
Ft. Worth Ind Schl Dist
Fuller Co

Furnas Electric Co

G-

Gale Research Company

Galesburg Comm Schl Dist 205

Gallup McKinley Co

Gap Stores Inc

Garfinckles

Garrett Airesearch

Gas Research Inst

GE Medical Systems
Geisinger & Dial

Gen Tele Co Midwest

Ggen Tele Northwest

Gen Tele Southwest

Gencorp Inc

General Dynamics

General Electric

Gr 2ral Foods Corp

General Mills Inc

General Motors Corporation
General Tele Co of Florida
Geneva Corp

Georgetown County Schls
Geupel De Mars Inc

Gilbert Commonwealth MI
Gilbert/Robinson Inc

Gold Kist Inc

Goldsmith’s

GPU Nuclear Corp

GPU Service Corporation
Grain Processing Corp
Grand Ledge Fi>.ic Schools
Great Northern Paper
Great-West Life Assu,
Green Bay Public Schools
Grzensville County Schools
Greif Corp

Griffith Labs USA

Grownark Inc

GSH Corporation

GTE
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Hagger Co

Halifax Engineering Inc
Halliburton Serv
Hamilton Center Inc
Hamilton Township Public Schools
Handleman Company

Hardin County School District
Harper-Grace Hosnitals
Harris Corp
Harshaw/Filtol

Hawaii Dept of tuucation
Haworth Inc

H B Fuller Co

Heath Tecna

Henry Ford Hospital
Hepfer & Company

Herman & Maclean PC
Higbee Company

Highlands County Schl
Hills Bros Coffee

Hilton Hotels Corporation
Hit or Miss )
Hitachi Magnetics
Hoechst Celanese Corp
Homestead The

Holley Carboratr:
Honeywell Avion..s
Honeywell Systems

Horace Mann Insurance Co
Hospital Dietary Service
Houston Light and Power
Humana Inc

Hunt Petvoleum Corp
Huntington Natl Bank
Hyatt Hotels

Hygrade Food Products

-1-

IBM Corp

Idaho First National Bank

Idaho Schl Blnd & Deaf

IFR Inc

I11inois Dept of Transportation
I11inois Farm Bureau

Impell Corporation

Ince US Inc

-E5-

Indiana State Division
Indiana Dept of Nat Res
Indiana Highway Department
Indiana Mich Power
Industrial Service Tech
Indiana State Department
Industrial Risk Insurers
Instant Copy

Insurance Service Office
Interlochen Arts Academy
International Rsrch & Dev Corp
Interstate Power Co

Iosco Independent Schl Dist
Iowa Beef Procassers

ITT Aerospace Opt Division

-J-

J Byrons Dept Store

v L Hudson Co

J Walter Thompson Co
Jackson Laboratory
vackson Public Schools
Jenison Public Schools
Jervis B Webb Co
Jessica’s Cookies

Jet Propulsion Laboratory
Jim Walter Corp

John Fluke Manufacturing Co
John Hancock Healtl,
Johnson Wax Co

Johnson & Johnson
Johnston Laboratories
Jordan Marsh New Eng
Jordan School District

-K-

Kalamazoo Public Schools
Kansas City School District
Xansas Dept of Administration
Kansas Dept of Transportation
KCL Corpcration

Kellogg’s

Keily Services Inc

Kenosha School Distict
Kentucky Power Co
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Kern High School District
Ketchum Distributors

Key State Bank

Kids R Us

Kinston City Schls
Kobacker Co The

Koch Industries

Koppers Co Inc

K-Mart Apparel Corp

-L-

Lady Footlock~r Inc

Lake Forest School #67
Land & Plant

Lansing Community College
Lansing School District
Lansing Tri-Cnty Reg
Lapeer Fabrications
Laventhol & Horwath
Lawrence Livermore Natl Lab
Lazarus

Liberty Mutaal Insurance
Limited District Service
Limited Express

Lincoln Alcona Schl District
Lion Store The

Livermore National Lab
LOF Glass

London Industries

Long Beach UFSD

Longview Fibre Co

Los Angeles City of

L S Ayres & Co

Iove Box Inc

Lutron Inc

Lyons Restaraunt Inc

-M-

3 M Company
M. A. Mortenson Co

Maccabees Mutual Life Insur Co

Madison Metro School District
Magnavox

Mainstreet

Management Science America
Manchester The

-56-

Maner Costerian Ellis
Mannesmann Demag

Manpower Inc

Manufac Nat1l Rink of Detroit
Manufac Bank of Lansing
Manufac Hanover Trust

Marine Corp

Marion Labs

Marriott Hotels

Marshall Fields

Martin Marietta Astronautics
Mason Comm School District
Masonite Corporaticn
Massachusettes Individual Ins Co
Massachusettes Mutual Life Ins Co
Mayfair Supermarkets

Maytag Co

McAllen School District
McDonalds Corp

McDonnell Douglas

McGladrey Hendricson
McGraw-Hi11 Publications
McJdunkin Corp

McLouth Steel Corp

Mead Corporation

Mead World Headquarters

Meijer Thrifty Acres

Memorial Hosgital South Bend
Memorial Hospital Sweetwater
Memphis City S:hools

Menasha Corp

Mennen Company

Mercantile Stores Co

Mercy Hospital

Meridian 0il Inc

Meridian Twp Pub Adm

Merrill Trust Co

Merrimack Valley Wood Products
Merskin & Mer.kin PC

Metcalf & Eudy Inc

Methodist Hospital

Metro Edison Co

Metro Insur Cos

Michigan Bell Telephone Company
Michigan Consolidatrd Gas Company
Michigan Department of Labor
Michigan Dept of Transportation
Michigan Insurance Bureau
Michigan Office Auditor General
Michigan State Police Dept
Michigan Youth Corp

Midlantic National Bank
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Milford Public Schools
Millard Public Schools
Miller Heating & Air Conditioning
Milwaukee County
Minnesota Mutual Life
Missouri Highway & Transportation
Mitchell Group

Mobil 0il Corp

Mohasco Corp

Monroe City of

Montana Deaconess
Montana Power Co

Moore Products Co
Moorman’s

Morrison Inc

Morrison Knudsin Engr
Morrison’s Specialty
Morse Industrial forp
Morton F. Plant Hospital
Morton Salt

Moss Adams CPAs

Motor Wheel Corporation
Motorola Inc

Mountain Gell Tele

Mt. Fuel Supply Co
Muskegon County Govern
Muskegon Public Schools
Mutual Benefit Life
Mutual of Omaha

N. L. Industries

Nabisco Brands Inc

National Bank of Detroit
National Financial Service
National Futures Association
National General Insurance Company
National Homes Corp

National Lumber Company
National Security Agency
National Steel

Naval Air Systems

Naval Ship Weapons Systems
Navistar Techaical Center
NCH Corporation

NCNB Corporation

NCR Corp Microelec

NCR Corp Pers Res

NCR Corporation

NEC Home Electronics

-57-

Needham Public Schools

Nestle Foods Corporation

New Departure Hyatt

New England Electric

New Mexican

New Orleans Public Service

New Providence Board of Education
New York Dept of Transportation
New York Hospital

Newaygo Public Schools

Newhall School District

Niagra Mohawk Power Co

NOAA Officer Corps

Norfolk Public Schools

Norfolk Southern

North American Life & Health
North American Van Lines
Northeast Utilities

Northern Electric Co

Northern I11inois Gas Co
Morthern Indiana Public Service
Northern Telecom Inc

Northrop Corporation
Northwestern Mutual Life
Northwestern Railroad

Noxell Corp

Nutech Engineers

Nutrasweet Co

-0-

Oak Park School District
Oakland Unif School District
Oakland University

Office Systems

Ohio Bell Telephone

Olofsson Corp

Omaha Public Power Dist

Omni Inc

Opryland Hotel

Ore-Ida Foods Inc

Oro Manufacturing

Osco Drug Inc

Oshkosh District #1

Oster

Otsego Public Schools
Owens-Corning

Owosso Public Schools
0’Brian & Gere Engineers Inc
0’Connor & Associates
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Pacific Northwest Bell
Pacific Press/Shear
Pacific Telesis Group
Pacific Western Bank
Packaging House The
Pansophic Systems Inc
Parker Unified School Dist.ict 27
Pase-Mar Distribution
Paul Revere Life Ins
Payless Cashways Inc

Peat Marwick & Mitchell
Penelec

Penn Civil Service Comm
Penn Power Light Co
Peoples Gas Light Co
Peoples Restaurant Inc
Pepsi-Cola Company
Personnel Services
Peterson & Co

Petoskey Public Schools
Petrie Stores Corp
Philadeiphia Elec
Phillips Petroleum
Phoenix Mutual Life
Phoenix Union High School District
Pizza Hut of America
Plante & Moran

Plymouth Nursery

Polack Corporation
Pontiac School District
Portland State University
PPG Industries Inc

Pratt & Whitney

Precision Castparts
Presto Products Inc
Prestolite

Price Waterhouse

Primex Internatioi .1
Princeton Bank

Princeton City School District
Principle Financial Group
Printpack Inc

Procter & Gamble

Project Nature

PSE&G

Putlic Service of Indiana
Public Service of New Hampshire

-88-

Public Service of 0klahoma
Pueblo School District #60
Puget Sound Power & LIght
Puliman Power Prod

Pulte Home Corporation

-Q-

Quaker Oates
Quincy Stamping & MA

-R-

R R Donnelley & Sons

Racal-Milgo

Radisson Hctels

Rapid City Area Schools

Rapid City School District 51/4

Rave Junior Apparel

Raymondville Independent School
District

Record Systems & Equipment Corp

Red Roof Inns

Research Institute of Michigan

Reynolds Tobacco

Richardson-Vicks USA

Richland Memorial Hospital

Richs

Riley Stoker Corp

River Valley School District

RLC Corporation

Robbins & Myers Inc

Robert Morris College

Robertson Brothers

Rochester Community Schools

Rockwell International

Rocket xesearch Co

Roses Stores Inc

Royal Business Machines

Russ Berrie

Russell Bus Forms

Rusty Pelican Restaurant

Rust-0Teum
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-S- Spartanbury General Hospital
Sparton Electronics
Sperry Corp

S G Carlton & Co Spring Branch Schl Dist

S & M Heating Sales Springer Building Materials
Saginaw School District St. Johns Childrens Home
Saginaw Steering Gear St. John’s Hospital

Saks Fifth Avenue St. Louis County Water

Salt Lake City Schls St. Lukes Samaritan Health Care Inc
Salt River Project St. Luke’s Episcopal Hospital
San Bernadino City Schools St. Mary’s Lodge

San Diego City Schools St. Paul Public Schools

San Diego Gas & Electric St. Paul The

San Felipe Del Rio Schl Dist Stalker Corporation

Santa Fe South PA Standard Foderal Bank

Santa Rosa Medical Center Standard 011 Co

Schippers Kintner Robinson tanley Door Systems
Schlumberger Intl State University of New York at Albany
Scholz Homes Inc Statler Tissue Company
Schulers Restaurant Stauffer Communications
Schulze & Burch Co Steketee’s

Scott Paper Co Stepan Company

Scovill Steuart Petroleum Co
Scranton School District Stone Container Corporation
Seafirst Stop and Shop

Sealed Air Corp Stouffer Hotels

Sears Roebuck and Co Sturgis Public Schools
Seattle Public Schools Sullivan Bilie & Co

Second National Bank Super Valu Stores

Seidman & Seidman Sverdrup Corg

Seiler Corporation Swiss Colony The

Sentry Insurance Corporation Sybra Inc

Sentry Schlumberger Sycron Corporation
Shadybrook Syracuse Rasearch Co
Sheraton-Lakeside Inn Syska & Hennessy Inc
Shawmut Corp System Planning Corporation

Shopko Stores Inc

Simplified Tax Service

Sioux ialls ISD -T-
SKF Industries

Slakey Brothers Inc

SMS Taco Tico Inc

Sonat Exploration Tampa Electric Co

South Bend Comm Sch Corp Tandy Corporation

South Carclina Box Inc Target Stores

South Texas ISD Taylor Publishing Co
Southeastern Michigan Gas Technoserve

Southern Natural Gas Teknor Apex Cc

Southern Research Institute Tele Leasing & Sales
Southwest Research Instit ‘te Teiex Computer Productions
Southwestern Public Service Teiex Computer Products Inc




Tennant Cc

Tenneesse Gas Pipeline
Terra International Inc
Terratron Inc

Texaco Inc

Texas Instruments

Texas Utilities Co
Thermotron Industries
Thomas & Betts Corporation
Time Inc

Timkin Company The

Toledo Public Schools
Tone Commander Sys

Topeka Shawnee District 501
Toro Company

Torrington Company

Total Petroleum

Touche Ress & Company
Tractor Aerocpace Inc
Transamerica Distributors
Transportation Res Board
Treasury Department cof
Troy School District

TRW Inc

Tueo

Tulsa Tribune The

Tyler Refrigeration

-U-
UOP Inc

U. S. Air Force

U. S. Defense Mapping Agency

U. S. Dept of HUD

U. S. Dept of Justice

U. S. Dept of Navy

U. S. Dept of the Army

U. S. Fed Highway Admin

U. S. General Accounting Otfice
U. S. Geological Center

U. S. Government

U. S. Insurance Group

U. §. Nasa Ames Res Ctr

U. S. Peace Corps

U. S. Small Bus Admin

UN &uc]ear Ind
Union Bank
Union Carbide Corp

-60-

Union Electric Co

Union Rock & Materials

Union Texas Petro Co

Unisys Corporation

United Airlines

United Hospital

United I1luminating

United Tech Inmont

United Technologies Carrier
United Technologies Pratt & Whitney
United Tele Ohio

United Telecom

United Way of America

Univac Data Processing Div
Universal Data Systems
University Hospital
University of Arizona
University ¢f Nevada
University of Oklahoma
University System of Georgia
Upshur County School District
USG Corporation

Utica Comm Schools

-V-

Valley National Bank
Vanity Fair Mills

Vector Research

Venture Vineyard

Vermont Research Corporation
Veterans Administration
Vidosh

Viking Metallurgical
Virginia Beach C P §
Vista Chemical Co

Vitro Corporation
Volkswaaen of America
Vulcan Materials Company

-W-

Educ Publishing

. Fork Educ Ctr

. H. Brady Co

.R. Grace & Company
S. Reed Ccmpany The

EEXEEEZE
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Wachovia Bank & Trust

Wade Trim & Assoc

Wake County Schools

Walter Reed Army Med
Washington Univ School of Med
Waterford School District
Watergate Hotel

Watervliet Public Schools
Watson Industries

Waukegan Public Schools
Wausau School District
Waverly Schools

¥ C I Refrigerator Div
West Co Inc

West Point Pepperell
Western Electric Co
Western Publishing
Westinghouse Electric Corp
Westlaco Independent Schl Dist
Westvaco Corp
Weyerhaeuser

Weyerhaeuser Company
Wheeling Comm School District
Whirlpool Corporation
Wichita Pub Schools

Wickes Lumber Co

Wilson Financial Serv
Winegardner & Hammons
Winkelman Stores Inc
Wisconsin Electric Power
Wisconsin Gas Company
Wisconsin State Govt
Wolverine Technologies
Wrangler

Wyatt Cafeterias

Wyndham Hotels
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Xerox Corp
Xortech Inc

Yoplait USA
Yorr Internaticnal Corp
Young & Co

laremba Management Services Inc
Zelenka Evergreen Nursery
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