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® - ~ INTRODUCTION

AT v : : ’
Functwonlng in the marketplace has become a complex process in
today's economy. Qs consumer, producer and citizen, the individual
is conceérned with economic questions during virtually every hour. '
Understanding our economy is vital. 'widespread economic ..
literacy is essential if we are to maintain the viability of an ‘
economic and political system based onlmpdividual freedom and
résponsibility. ~
The curriculum addresses economic theory - macroeconomic/
microeconomic “issues and applied economics - financiallplanning
J and consumer decisions. The economic Hroblems presented in the -
curriculum- include thgse of interest to students as adolescent
consumers and those they w111 fage in the future as producers/
consumers/citizens. ' . '
- The practical reasoning approach briqg; an appropria?e process
. for students to explore the many decisions to be made. Students
can be encouraged to be a prosumer who asks, "What is ugSt for me,
my famlly and society?® while looking at all sides of the issue

N
-

(producer, consumer, qovernment financial institution , foreign
trade). . . .
Special acknowledgements are due to the following for their

-

leadership and guidance in incorporating economic concepts:

Mr. Donald G. Fell, President
Ohio Council on Economic Education

Ms. Sue Saravalli, Teacher . ’
Vocational Home Economics : '
Springfield City”’Schools

\ Dr. George M. Vredeveld, Director ,
) Greater Cincinnati Center for Econémic Education




HOMEMAKING' SKILLS

&

hac

-~ ) Homemaking skills which arﬁ esseni1al for performance of the

» I *
follow1ng/ﬁ9mémpzfnq tasks are deve}oped in the modules in Economics ' '

* " and Manﬁélng Resources.

Managing Money

-

-

0 = A -

Balance checkbook

Collect information about new products
Develop a budget based upon income
Des®lop a savings plan

~ Develop and maintain an accguntlnq and filing system

Establish and maintain a sound insurance program
Include family members in f1nanc1a1 decisions,

Pay bills .

Prepare estate planning 1nformat10n sheet and update

regulayly

Provide a will and update regqu arly

Read and interpret contracts bé&fore signing

Requlate cash flow to meet payments ’ .)“

Seek legal advice ) -/ .

Set goals and priorities for use of money
Shop for goods and services

Use credit

- Prov1d1ng Transportat1on

Budget for‘variable and fixed transportat1on costs
Check the oil in vehicle

Drive a vehicle e
Equip vehSc]e for possible emergency
Fill vehigle with proper grade of fuel . L
Idéntify signs of vehicle malfunction o

Provide for regular vehicle maintenance

Select a vehicle .

Use -mass transit
Utilize carpools

Walk whenever possible

‘Managing Time \ - ) \R S *
~ Develop schedule of routine household tasks

-
| I B | 3

Keep a calendar of activities

Organize tasks to save time and energy
Plan time alone. with spouse

Plan and coordinate family act1v1t1es
Provige time for self

Set priorities for use of time

J
144
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PERENNIAL PROBLEM What To Do Regarding Eicopomics . <~ : ‘ N
R . And Managing Resources T { HOMEMAKING SKILLS . -
, ’ 7 7 _ 'Y
. ‘ 4 , * Identify types of economlc systems
PRACTICAL PROBLEM What Should 1 Do Regarding * Identify scarce Yresources Y

Decision Making?

®* Analyze opportunity costs
CONCERN/CONCEPT Extgrnal Factors Affecting Consumer . o
Dééisions/Economic Systems —
Macroeconomic Issues

©

A b

PROCESS

7 =
— Find newspaper/magazine clippings related to economics for bulletin board. Discuss
) how these impact ¢n people's lives. '
Using resources, define economics,
- .' “ kY -
- g
) Individually write a response to the questlon: Should I be concerned about economics?
N Ask your parents or other adults to respond td_this question. Share withf clasgs. :
Economic wants What would you like to buy that youw are unable to, purchase? Why can't you buy eyery-
) thing? . * B
i Economic terms Using resources, define scarcity (total economic wangs exceed avallable resources) and
-—~opportunity opportunity cost (for the producer-—opportunity cost is what is given up when decisions
costs are made to use a scarce productive resource to'produce particular goods and services: ,
. for the consumerf-opportunity cost is what is given up when action is taken [a purchase]).
Py 4
i Read each of the five situations. _ .
P . : \ —=You have saved $60. You would like to buy a pailr of roller skates with specially -
ROBLEM : attached boots, but ydu also need a jacket and sweater. The $60 will only be
enough to buy either the skates or the jacket and sweater. .
\
p
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SKILLS . CONCEPTS ‘ _ STRATEGIES | E

, Economic terms ;
--opportUnity

.costs )
(continued)

*

Scarcity

\.g"”\- _ 113

-~You are the fire chief in a small town of 20,000. There are only enough fire
engines to fight one major fire. Unluckily, two major fir#s break out at once. .
. The five . department of the nearby town that ususally helps you out is engaged
» in fighting a fire.
~=You "are the manager of a supermarket. Lots of: consumers are waiting to be thetked
through two different lines, but you have only one packer.
-~¥ou ‘have a busy job and hire someone to mow your lawn.
waothave been given a free ticket to a baseball game or King's Isldnd
) .. . X
Discuss the following questions for each.lituation.
-~What resdurce 18 scarce? (Money or income, fire -engines, labor, time, energy.)
~~What decisions must be made for msing the resource? (Which ftem to buy, whieh .
fire 1s more important, which line to help, who should mow the lawn, which
activity?)
--What is the opportunity cost? (The thing(s) not purchased, not being able to
extinguish ore of the fires, customer inconvenience.)
Do a scarcity diary for a week. Record gource of information and scarcity. (Newspaper—
too few physicians; radio—not enough rain for farhers; wages pald to mower, activity
not chosen.) : -,
, . : R
Do *Musical Chair Scarcity activity to demonstrate the role of scarcity in economic
systems. : . ( i

Individually write a paragraph illustrating the following chart,

Unlimited Wants and ‘1 Limited Resources
v iy S ol e
create problems of

Scarcity and the | . ‘
need for choices ) .

| . ‘
which necessitates ' : 1 1 .

onomic Systems

- -
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SKILLS CONCEPT ) STRATEGIES
‘ Types of Read *The Economic Problem. Deve&op definitions of the three types of economic systems..
B z;g:Z$ic : -vTradiaion—~(Peop1e generally repeat the decisions made at .an earlier time or by

GOALS .
VALURS
FACIORS

e

-
~

Economic _goals

. g

~an earlier generation,)
~-Command-- (Decisions are made’ largely by an authority and then passed dawn to the

people who must accept them.)

--Market--(All“persons participate by registering their dpsires by choosing products/ .

services in the market.

» produce it.)

Do *Types of Economic Systems activity.

o

values.

Ao

What do economic goals include?

/
[

~~Freedom (of consumers to chposeg to establish buainess

~—Efficiency
-=Equity
=~Full employtie

nt

~-Price stdbility

——Security
7 ~mGrowtl

l - %

"

. v

1 which actfon illustrates éach goal?

-

-~Purchases an insurance policy (security)
tores’for groceries (freedcm)

-~Shops 1in vard
- ==Invests savin

stocks (growth).

-

/’

A

<-Announces ‘mew company pension - plan (securiﬁy).,

" ~-Company installs robots-on assembly 1in
~-School lunches are priced on sliding s
income pay less (equity).

~-Price of gasoline remains samqsgor a year
—~GCross National Product increas .
~~A large company is rehiring all its laid~off‘bmployees gfull EMPloyment)

Add additional actions for each goal by

| IEE~-~Develop notebook of newspaper
nota how the economic problem affecg md»j,vidulh and ”tamil:lea.

“{ growth) .

, redué

le 80 atudepts érom familiea with"

(pric& %&bilitz)

%

2

N\

- N

\ .

»

to inyest or save)
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;kﬁ*production cdgts (eff
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we

L)

Indrviduﬁgzédecide what should’be produced and how to

For each type identify H@derlyLng goals and

ency).

-

¢

v

lecu‘mg on hoﬁis aff.cts aélf family, eociety. .
For each article,

rt¥eles -related. to the economy. .
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MUSICAL CHAIRS SCARCITY

EM 1.11e

Concept: To illustrate the role of scarcity in economic systems.

Objective: To possess a product each time the stop signal is giveh.

PART 1 * ' . .
Difectionsx

1. Students sit in a circle and play musical chairs.

2. Distribute an insufficient number of products (apples, pencilg, etc.)
- to the group. )

3. As an agreed-upon signal (music, bell) sounds to begin, each student
with a "ppoduct” will pass it to the person on left.

As soon as the signal sounds again, all pQSSing stops.

.

are penalized 10 boints.-

4
5. Those who do not have a "product
6 Those who have products each time are awarded 10 points,
7

7. The student with the highest number qg points after the agreed-upon
number Qf rounds'1s the winner. :

8. After pléying, answer these questions individually or as a group.

Questions:
» L

~
-

-—How did you feel when you were left with no "product¥?

~—How did you féel when you had a "product” but were afraid the signal
would ring as you passed the '"product" and no longer had one?

-~When someone failed to pass tHe "product" freely, hanging on to the
“"product" to the very last moment, how did you feel abbut them?

-=-Compile a 1ist of some responsibilities the individual has toward the
group (soclety).

--List some responsibilities society (the group) has toward the individual,

~-Identify with a term what was happening in the game as it applies to
soclety and economics (scarcity). :

-~=1f we compared the working of this game to the working of an economy,
what factors might w6 1l4st? '

, i
) EXAMPLE: scarcity . helplessnegs .
self-interest , - commitment of some of the group
fear . to keep going
frustration ) lack of commitment on the part
of some
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PART 11

Directions:

1.

Play the game again, but this time give students ?;Ey money by drawing
from a bag & "pay envelope" contalning varying amouwmts of play money.
Each envelope will be identified with the ndtme of an occupation--some
ungkilled, some requiring further training and education.

During this round after the stop signal sounds, students have 30
seconds to bargain for a product. -

This time the teacher will play (but not bargain) and each time the
teacher is left with a product, he/she removes it from the "economy,"
thus reducing supply. . '

After several rounds, ask these additional questions:

.

--What happened when there was money to spend? (competition, demand)

ft~As the rounds progressed, what hdppened to the number of products?

(supply reduced)

—-What happened to the
higher)

~~Identlfy, with terms, what was happening in the game as 1t applies
to soclety and economics. (supply, demand, price or cost, scarcity)

—-What implications do you see from the amount of money you received
in your "pay envelope'?

~-What "roles" related to the economy did the individual plgy?
(consumer, producery A

~-Since the teacher made the rules of the game, f:gt was his/her

"cost" oft the remaining supply? (cost was

position in the economy? !
~-Were there rules of the game you might like to #hve changed?
--What role would you have been playing had you been able to help
make the rules of the game? (citizen)

7.

- :7

i1J
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& !
. [Much] economics grows out ot one aimple but powerful fact: There 1is
+  never enough of everything to go around. For this reason, the study of
economics focusea upon the concepts of scarcity and choice. . Every society
must find a way to divide what it has among what it needs. This genagpli~
Kj zation applies to such varied.goods and services as food, shelter, trans-
portation, and medical care. Fe

The worfﬁ s poorest societies face scarcity in 1ts most severe form.

Anyone 1living in an underdeveloped country where a: typical person's income o~
thay average leas than $100 a year knows that he cannot have everything he '
wants. The same point applies, however, to the governments and people of
«E}Ch societies, such as...the United States. 'The United’States may have

o choose between trips to the moon and a clean environment. A rich
. family in the United States may have to choose between an expensive. auto-

mpbile and a vacation in Europe....

>

Economies Along Spectrunm‘

~ Throughout history, people have developed many ways of organizing a soclety

to de¢ide what, how, and for whom to produce goodssand services. Different

values, backgrounds, and geograpby have produced a wide variety of econo-

‘mies. Out of this variety, however, three general types or categories of.

economic syst?anm can be identified-~traditional, command, and market. . '
The oldest of these systems is the traditional economy.... Such systems
answer the what, how, and for whom questions largely according to what
was done in the past. They stress the old ways, not new ways Or progress.
People in these societies would beé puzzled by the emphasis which [many -
modern] economles...place on constant change and improvement. '

A second groupy nearly as ancient as-the first, includes the command

economies. Rulers run these economies from above. The commands of

these rulers determine the answers to key economic questions. Im the

past, and in a few modern societies, the command economies have often

preferred old, set ways of doing things.. In that respect, they resemble. ’ ;
traditional economies. But today many nations with command economies,

such as the Soviet Union and China, stress progress. ‘ .

A third group, only a few centuries old, contains thiémarket economies. ..
[T]hey include some of the wealthiest economies the world has yet seen,

such as the United States and Ganada. Like the newer command economies,

they emphasize progress and change. For the most part, the buying and .
selling activities of private citizens answer the what, how, and for whom "E
questions in market economies. - Citizens sell their labor to one another :
. for whatever price they can get. Then they use the proceeds to buy what- -

ever they want and can afford. Therefore, unlike a cominand economy, the
general public--not the ru1g§g~~decidea what should be produced or how to

produce it. S . )

Source: Joint Cpuncilty?jnconamic Education Curriculum Materials.

e s 16
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Each of the three types of economic systems has been described very simfly
ES heres Mofeover, when you try to put the world's economied into one of
these three groups, you will find yhat no economy fits exactly into place.
Although the United Statesa serves as an example of a market economy, 1t
has elements.of...traditional economic systemg. For example, ...some
individuala, almost without giving it another thought, go into the same
line of ‘work as their fathers or mothera. [In many instances, women do
not yet receive as much pay as men for equal work.] ) :

o
i.11e

[T]he Soviet command ec®nomy has some elements of a market ayafﬁm: Some V4
farmers on collective or state farms sell parts.of what they raise for b
whatever they can get in the market. Likewise, the Soviet gystem has :
elements of a traditional cconomy. The long histary of the Soviet people
still influences the country today. Yet, for the moat part, the Soviet
economy operates on coumands from the central government,..,
No economy 18 fully a traditional, command, or wmarket ecomnomy. Each haas
traces of all three systems. '

.......

.
q, ) : . .
. e Tt
. . Bl ooy v
3 . B .
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TYPES OF ECONOMIC SYSTEMS

Below are statements describing various economic actions. In the space
provided, label or classify gach statement according to whether you think
it is typical of a trvaditional economy (T), a command economy (C), or a
market economy (M)- )
1. "On the farms, the working day lasts from before sunrise until
dusk or dark. As they have done for centuries, women tollow
the reapers and bindexrs on foot to gather the gleanings from
the fields...." ) ’

-

2. "The problem of finding. skilled workers was immense. There were
simply not enough trained men avallable. His competitors were
fighting for their share of the. labor supply. [He] decided to

!

introduce a five-dollar-a-day minimum wage. The new minimum more

than doubled the existing wage,..."

*

3. "The practice of giving certain industries [fiozi call on scarce
materials] has brought more rapid overall econofilc growth than
otherwise might have been possible. '

4. "The proclamation of the [head of state] declared that no banking .

operations should be carried on throughout the country until
further notice,"

5. "The [people being studied] were still 1iving on seal meat and
were making no attempt to kill any of the numerous caribou that
were continually migrating past. I thought at first that there

. might be some taboo preventing them from hunting. caribou on ice,
but this they told me was not so. It was simply that they had

- never hunted caribou on the ice and had not considered it
possible...."

6. "Holding prices.in check was difficult. A great burden fell on’
the Office of Price Administration, created to keep the 1id on
prices by setting price ceilfegfton a large list &f commodities
which were much in demand," oL o

™
Source: Joint Council on Economic Education Curriculum Materials. °
Strategies for Teaching Economics: World Studies,

i
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EM 1.11 .
, What To Do Regarding Economics . . ' ' L
PERENNIAL PROBLEM
. And Managing Resburces .| HOMEMAKING SKILLS '
PRACTICAL PROBLEM What Should I Do Reégarding I * Explain componénts of the economic system
- Decision Making? * Compare market vs. command economy
¢ . * Identify cause and effects of inflation-
y - y * Analyze cause and effects .of unemployment
External -Factors Affectin
CONCERN/CONCEPT Consumer Decisions/Economgc * Analyze effects of productivity
H [ 4

Systems - Macroeconomic Issues

L

“PROCESS T~ _ — ,
. -SK“.LS CONCEPTS / STRATEGILES
| Mafket economy - Read and respond to vignette. _ _ :
:f,‘;‘;giy and demand Bill and Lynn are brother and sister. They both enjoy baking and friends have L,
~Competition casionally asked them to provide baked foods for a speclal event. They
-G P thought they might form a business and work after school and weekends.
~ ~Government ' . N
regilation Using'resqurcea, define the following terms and then relate why.Bill and Lynn need
an understanding of these terms in order to start thelr business.
. —==Market _ o o , o | o .
. ==~Price '
4 ~-Competition

~=~Government regulation

Supply and demand | Do *News Stories Affect How We Live.

L4

h Products Using resources, define goods and services. As a ciass, compile a-liat of goods and
- : services that were not available ten years ago, What are the advantages and disad- '
ﬁ:::QS vantages of the new products and services? - :
. ... ' Consider effects on self, family and sociaty, In what waya does 4 market economy
Cgé? encourage develOpment of new products? : o
Q - . - . RN
ERIC . 1 gPtofit " .Make two lists, one of facts and one. of fallacies regarding proﬁ:l.l:a. ‘Using r’sou_rc_ea.

dafine protita. SR _
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- PROCESS CONCEPTS : STRATEGIES | . A
SKILLS : - — — - ,
Circular flow Do *What Is Profit? _ | . .
Do *Money Wheel. In small groups, choose a product and trace through *Circular Flow. \
What might happen if: .
—-Consumers buy fewer gooe(s'and services,
—=~Consumer demand for your product is increased. )
—~Producers reduce employment. ° i //)
C | Demongtrate how one economic event serves as income for another. 4

‘

1f a severe. freeze reduces citrus production 1n Florida, how might the following be

s ' affected?
VAiURS .
~ ractons ~=Growvers ' : . ——Grocexs - v - '
* --Food processors - =-=Self
~~Transdporters ;
Market versus Read *What's The Difference. Give possible effects and reasons for the.differences.

comnand economy ~~In the command economy, the governpent, not individuals, make decisions,

allotting scarce resources and setting prices so that only those thinga ;}
the government deems important are provided.

—-~If demands are not met legally, then they will be met 1llegally through
+ black market or bartering ‘outside government channels. -

Macroeconomic ‘a | Use *Cartoon 1, *Cartoon 2 and *Cartoon 3 to introduce concepts of inflation._

1ssues Use resources to define inflation, causes and effects.
~Inflation
~ _ Definition~-Inflation 1s the prolonged upward movement in the general level of
-\ - prices [a lot of dollars ‘chasing too few goods]. During inflation, a fixed
amount of money for the individual will buy fewer goods and. services. Purchas-
#n N ing power of money.declines over time for the individual ~ '




PROCESS. CONCEPTS ) ‘ STRATEGIES _' .
SKILLS : — -
' Inflation’ - In times of inflation 18 it best to: :
(continued) -
~ : -~Invest savings in real estate?
--Sell property? . c e : s ’
--Buy durable goods?
—--Save money? =
How would inflation affect
--Retired person on fixed income?
--Homeowner with 30-year.mortgage? ,
-~-Factory worker?
--Storekeeper with large ihventory?
i List an item you have purchased recently. Write different items on the chalkboard
. for each student. Indicate whether the price is increasing (+), decreasing (~) or
g staying the same (0).  Figure the price of the 1tem 1f it doubled in ten years.
. ' . Discuss the following queations. P

-=Would you purchase these items (increased, decreased, stayed the same)?
Why or why not?
~=-1f you were middle~age, would you purchase them?
-~1f you were from Africa, would you purchase them?
1. . ' )
' Define the causes and effects of inflation, Use bulletin board idea *Fluctuation

GOALY
VALUSS
ACTORY

. ] to illustrate effects of inflation. .
»_ B Look at *Consumer Price Index. Using resources, deﬁé%e consumer (buyer of product .
or service for personal or family use), price (quantitly of money exchanged for good

or service), and Consumer Price Index (meaaure of changes in prices consumexs pay
for gopds and setvices) . .

L 4

0 A IEE~-Check library and chart most recent Consumer Price Index available from U.S.
. Bureau of Labor Statistics. Share with class categoriea of greatest and leaat change._

Review *The Good:0ld Days. Using minimum wage or wages earned on a part-time job, -
. calculat:e. th@ J,cngth o? Tma you naad to. work for each :Lt.am. Updute t:he current costs. 2 4
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~Unemployment

|

4 appliances because of inflation.

| family? What should you do as a voter regard}pg inflation? -

‘Expla

| the unemployed including financial benefits.

| credit, reduction in state

.ﬂprovid‘ed j:’er develepment*)

—r . o L
i ~ STRATEGIES, ° ,~ - |

Create a scenario depicting effects on otherehwhen people buy fewer aunomobiles‘or
Are some pe e hurt more than others? What v
should you do as a family member to alleviate the effects‘of inflation .on your -

i

Using resources, define recession and depreasion, causes and effects.

Invite a speaker who lived through the‘Great Depression in America. Explafn_cause-
eﬁfﬁf;; of the Great Depression on self, family 5nd community, -
-the Eedéral Reservo System. What are the functions and powers of the Federal
Reserve System? What' 1s the role of the Federapl Reserve System in controlling infld- .
tion? What ‘happens to prices when the governpent prints new money in order to pay T
its debts? S , . - ‘
: t y

Brainstorm a list of problems created by unemployment on the family, society and
governnient. S . ) : ot

-

'Using‘r!sources, ineluding texts and current periodicals, find reasons for unemploy;

ment. (Seasonal, new technology, business downturn, perebnal and physical problems,
lack of skilla, immobility,) . _ Yo ’

3

Investigate types of spcial insurance for . unemployed persons. (Unemployment i
inaurance, disability insurance, social secugity, retirement, assistance programeia o

‘ [ 4

Invite speaker from Bureau of Employment Services to: explain servicea available to "

Invite speaken from vocational adult educstion program to explain training and .« . .,
retrsining opportunities, SN e N : C

oyment in your eommunity.-'CIassify sccording to occupa~ :
tional category. What ty of incentives might the government provide these businesses fﬁ%
to rehire or locate in your commugity? (Federal income tax--research and development v
1oc taxea; job training provided, revenue bond. o e

Identify major areas of une
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Produce (GNP)

e

-  affect ‘you, family and society? (Lesa

. : M 111 . ¢
‘ PRUTESS X ;
N CONCEPTS STRAT S
SKILLS r | | | RATEGIE ’
. ﬁ::Z:S Unemployment 1 Ask the following questions. : ' .
..IL (continued). ~~Why 1s employment important? ‘
Cﬁip --What would happen to your family 1f the breadwinner(s) were unemployed?
o ' —~How would the community (business, individuals) be affected if a plant closed?
-~What do ,you feel should be done about employment? (Retrain;ng} encourage business.)
Repd *Sound Off. Write a personal reaction paper. -
s ) . S .3'_
Use the practical reasoning process to show ways your community might increase '
employment. .Follow through by actually writing Lo community leaders. _
A
-Gr s‘National_ An important measure of economic growth is the Gross National Product (GNP). Using

resources, define the GNP and its§ relevance to the economy (total yearly output of
goods and services measured in current dollarq}’ :

Using tesources, define GNP ‘and its relevance to the economy. (GNP 1s a measure of
the total money value of .a nation's gutput of goods and services over a. given time.)

Bulletin board idea--Make a display using GNP formula (GNP = Consumer (C) + Business
_Inveatment‘(I)4~Governm¢nt Spending (G) + Foreign Trade (F). GNP = C + I + G + F),

Use. the bulletin board to discuss issues affecting GNP.

~~Rising GNP . : P T .
~~Growth in incomes = i : ' L
-w=National emexgencies (war, environmental ptotection) '
~=Inf¥ation )

" ==~Recession '

meoreign tradt impact (caxs, agricultune, electronica)

What happend to the GNP if consumers buy less gooda and services? How doee this : i

oduoad, unemployment ) g
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-Productivity

Using teeourgcs, define productivity and 1its 1mportancg in the workplace and home.
(Efficiency with‘which goods and services are produced.) Productivity = %ﬁ;ﬁﬁf
Do *Prbductivicy worksheets. ' _@ o T
Describe how the following factors are sources of economic growth., Note that they

all contribute to increases in productivity in the home.

e

--Increase in education, increasing 4kill level of’lébof?¥orce. _

-~Advances in knowledge .(research) resulting in lower; production costs or in new
or better products. . _ S _ .

—-Increase in equipment or machinery (capital). '

Discuss what happens to productivity when: -

~~Individual workers fail to produce up to their capacity.

~-Workers demand higher wages, shorter hours, more fringe benefits without
increasing output per worker. i .

--Workers are provided with the best .modern tools and equipment, .

~-Workexs are highly motivatedqto do their best on the Job.

Write responses to two questions. g .

! : ' ,
~-Should I be concerned with infiation,"unemployment and productivity?
~-What should I do about these economic issues? '

¥
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NEWS STORIES AFFECT HOW WE LIVE

2 S
’

News events oftén have a dramatic effect on how we live and how we spend
our money. Read the headlines helow. Then read the sentences that
foltow. uChabae which statement moat accurately describes the results

of the 'newa: happening.

FIRE DESTROYS LARGEST FRISBEE FACTORY

1. The price of frisbees will: a) go up; b) go down; c) stay the same.

2. The prafits of the other remaining frisbee businesses will: a) go
‘up; b) go down; c¢) stay the same, :

3. The production of frisbees will: a) go up, b) go down; c) stay the
same.

*

-

' GASOLINE PRICES REACH $1.30 PER GALLON

“

4. Interest in riding the bus-will: a) increase; b) decrease; c) stay S

.the same. . .
5. The number of people not taking motor trips will: a) increase; b)
" decreage; c) stay the same. ;
A
. 6. The number of automobile workers unemployed will. a) stay the same;

b) decrease, cl\increase.

INFLATIQN HITS RECORD HIGH - ° . v
7. Persons hurt the most will be: a) the very wéalthy; b) retired v _ _
ﬁeople, c) factory workers. R i
‘k;\

8. The type of business that could most benefit during a period of
inflation: a) dealers sellfng gas-hungry cars; b) stores selling
high-priced clothing; c) discount stores. . o .

( ' 9. As prices become inflated: a) workers demand higher wageé b) people
' do not save as much money; c) people begin to look for cheaper substi-
tutes to buy, d) all answers are correct.

ANSWERS:  1(a) 2(a) 3() 4(a) 5(a) 6(c) 7(b) 8(e) 9(d) C

~ . K - . o

. | | | - o ¢ e e
Source: Ray Pauken, Economic Specialist, QPlumbus'City Schools,
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by Marianne Talsfuse

Students have many misconceptions about profits, their size

B 1.11

Present this gituation to your class’

Let's imagine for a oment that you have suddenly
come into a large sum of money. After resisting.the imme-
diate impuise 10 run right out and spend it, you decide to
invest . Now the question is, *‘What will you do?"

1. Will you invest it in a company which manufactures
after-shave lotion for horses, electric cofiee spoons,
fur-lined rat cages. and sardine flavored cake frosting?

2. Will you invest it in a company whose products cost
three times as much to produce as almost identical
products made by another company?

3. Will you invest it in a company which promises to re-
turn only yoUr annual investment to you at the end of
each yesar? Tt

-

If you answered “No™ to each of the questions, you
have a QQOd chance of seeing your money grow, for you
already have. a basic understanding of how a business

* works For example, you know that (1) no business can
succeed if it makes protucts that nobody wants, (2) no
business can succeed If it can't compete with similar
businesses, and (3) no business can succeed for very long
'it it doesn't make a profit.

After this exercise. have your class develop_,a doﬁnmon
of profit. Some possible ones are:

1. Profit is the difference betweer' the price a company
pays for a particular product and the price it charges
for that product.

: 4
Present the sft:mlons fo the class and discuss whether
* of not they are proper examples ot profit situations. ‘
" - Match the situations to the definitions of proms given
in the prévious exercise to illustrate some o! tho common
misconceptions ‘af profit.

Example A '

"~ ‘Mary Roberts, a dress shop owner, sells fashionabie
dresses for about $40. She pays a wholesaie distributor
about $25 for each dress. If she selis each $25 dress for
$40, she makes $15, or 37.5% profit.

(The 37.5% is gross profit. Out of that 37 5% must come

_ the money for running the dress shop—salaries, rent, light--

ing. equipment, dispiay racks, eic.) Ans. #1.

Example B
Robert Gungley and Stephen Hobart are p.rtnon in
the Gung-Ho Home improvement Company. Both have
sons who will be startin college next year. To finance their
sons’ educations, Gungiey and Hobart decide that they will
increase their profits by 10% in the coming year.
(Generally, a business must sell more products, or com-

plm more services, 1o lncmu m promt. Prices oan be

What is Profit?

— What Isn’t Profit?

. businesses with lower prices.) Ans. #4.

and function. Here are several ways | have found to successfully teach
about profits in a market economy. Start with

2. Profit is what remains for the owners of a company after

all the expenses. including taxes, have been paid

3. Profit is the money used to pay t the salaries of the man-
agers of a business.

4. Profit is the amount of money a business’ owners de-
cide they want to take from the business.

8. Profit is the money businessmen make by charging high
prices for the goods they sell.

Oniy answer #2is co?ropt Your class may arrive at other
definjtions. Before discussing which is an accmate dehini-

tion of profits, go on to elaborate on. .

> >

increased, but the business then risks competition trom
Example C

Bill Clark is one of dozens of young men and women
who deliver The Daily Biast to the citizens of Typicaitown
oyery morning. There are 100 customers on his route. Each
customer pays him 15¢ per issue, 11Y2¢ of which goes 1o
the Blast. Bill would like to increase his profit by charging

each customer 16¢ per issue,-giving him 4Ya¢ per issue

profit rathbr than 3% e.
(The delivery person, or salesperson, cannot raise the

* " price of a product. Only the company candothat.) Ans. #5.

Example D .

Econo-Markets, a national discount department store,”

did not have a very good year last year. Consequantly, this
year its managers had to take a reduction in pay.
(A store would probably have a very diflicult time low-

ering wages. It may be necessary 1o reduce the number

of empioyees or close unprofitable stores.) Ans. #3.

Now discuss & proper, accurate definition of profit with
your class.

El{llC Source: . American Ent:erprice Teaching Notes, Fa11/1979. 3 2
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MONEY WHEEL

SPENDING - SAVING - INVESTING ~ BORROWING - EARNING

Students should recognize how the use of money (spending, saving, investing,
borrowing and earning) affects other individuals and the whole economy and
is, in turn, affected by hdw the economy func;iona. (Interdependence )

Diréztions. Write in the spokes all the people who -are involved in the

production, distribution, and consumption of each 1tem. Think how the
people might, in turn, affect the economy.

CLOTHING

Sample:

4

FOODS

HOUSING

Source: Ohié D;parthant of Education, Consumer Economic'ﬁducatipn Unit.
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o | - | DISCUSSION QUESTIONS 8 f

Cartoon 1 . - ' . : . .

.1. What does the fiig represent? (Inflation ) .
2. What doespigﬂ‘ﬁtion mean? (A sustained rise in the avorugo of all prices.) - '
3. What grou f people does the man represent? (Wage and salary earners or - -
workers.)
4. What does the eaten away portion of the paycheck represent? (The buying
power of wages that has been loat through inflation.)
5. What does the remaining portion of the paycheck'repreaent? (The buying
power left in the wage earners' wages~-"real income.")
6. What is the essential measage of the caxtoon? (Lost buying power reduces
the amount of goods and servicea people can purchase with thei; income.)
7. Which groupa of people are hurt the most by inflation? (Thc whose
J incomes don't rise as fast as prices do, for example, ret ed people who
live on fixed pensions.) '
8. Do any groups benefit from ihflation? * Who benefits? (Debtora, for
. example, because they repay theilr debts with an amount of money that
has less buying power than when they borrowed it.) .

\F . - .. M ’ L0 . .
- Cartoon 2 : . - , t ,/2 v
* , v *

1. What does the bear represent? (Double-digit 1nf1at10n ) What does the
term "double-digit inflation" thean? (An inflation rate of 10 percent or
more but less than 100 percent~-100 percent would be “triple-digit

o QR

inflation.") i
2. Who or what does the skler represent? (Consumers or consumer income.) ‘
3. Why are the bear and.the skier shown racing uphill? \(Tq show a rise in
both prices and personal income.) 0 *
4. What is the essential message of the cartoon?  (Prices are rising faster
' than personal income. This 1s symbolized by the bear catching up with
the skier.)
5. What does the message mean in terms of the purchasing power of consumers,
{.e., the amount of goods and services consumers will be able to buy?
(Purchasing power is being reduced. )

Cartoon 3

1. What dees the fly repreeent? (Infl&tion.) How do you know? (It is

~ labeled.)
2. Why do you think the cartoonist used a fly? (Like inflatioam once let
loose, flies are difficult to contrgl.) & -
3. Why is the fly so much bigger than the.human? (Inflacion iv a big i
' problem.) ‘ o

4, Assuming that the person with the flyswatter represents the government,
what is the cartoonist saying? Do you agree? Why? (The government is
having a difficult time controlling inflation, Alternate interpreta-
\ ation is that the govetnment is using 1neffectivn methods o control
inflation.) :
. 5. Which of these statements do you_think representa the cartooniat: ] _ -y
. opinion? (The second is the correct answer,) - " o
- a. Inflation is a difficult problem that the government is controlling . .
effectively? .
.b. The government needs to take stronger actions to control inflation,

Souree. Joint Council on Economic Education Curriculum Mat:arials.
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Discussion Questions: : .
What does the pig represent? .

What does infiation mean? . - .
What group of people does the man represent?

.

PELON -

.

What is the essential message of the cartoon?
Which groups of people are hurt the most by inflation?
Do any groups benefit from infiation? Who?

oN®

What does the eaten away portion of the paycheck represent?
What does the remaining portion of the paycheck represent?

.
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. - 1. What d6es.the bear represent? ' g - S

2 Whoor } does the skier represent? ' i : ~ I "'-7'

.+ 8. 'YWy are thd bear and skier shown racing up-hiil? - . . | o v

.

| 5 - Wiktidoss this mean i terms of the purchesing power of consumers, Le., fhe amourt of goods snd .

- 4. What is the essential message of the cartoon? .
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Discussion Questions: : :

Why do you think the cartoonist used a fiy?
Why is the fly so much bigger than the hunian?
Assuming that the person with the flyswatter rep
Do you agree? Why? A

roN o

*

.  What does the fiy represent? How do you know?

! . ) ~ '

resents the goverment, what is the cartoonist saying?

'Which of thess statements do you think represents the cartoonist’s opinion?
.a. infiation is a difficult problem that the government is controlling effectively.

b. The government nesds to take stronger actions to control infiation.,

- .

" -

Gartoon. by Don Wright, reprinted by permiseion ef Mr. Wright and the Miemi News.
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gpeationa~

1980.

a. quk at the chart on the ngaumer Price Index (CPI).

~ (1) What can you say ahout changes in the price level since 19677
(2) What was the percent change in prices from 1967 to 19737

CONSUMER PRICE INDEX

[

w

(3) Look at the change from 1973 to 1980..

b. "Inflation" is defined as a’ period of timejéhen the average of all
pricea-or the general price level—is increasing.

. . Source:’

change in prices for that pexriod?

down? Fluctuating?

- 250
240
;230
220
210

190
180
170
160

. 160

140
130
120

10

100

Y

‘07'“‘00'10'71'72'73'74'76'70'77’70'70”
Sounce: U Buresu o Lo uatercn

Joint COuncil on Economic Education Curriculum Muceriala.
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What was the percent

Consumer Price Index

(1967 =100)

l!

w.

- (1) Were the 1970s a period of inflation? Why do you think so?
(2) What has been happening to the general price level during the
" last twelve months? Has it been atable? Going up? Going

S e

el t a«i.,, o e ey e e o

Yoars

27e

”
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The chart below pictures the behavior of the CPI from 1967 to
Aftor examining it, answer the- queationa that follow,
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The Good Old Days

EM 1.11

44'

P

. N - . - ) il - Y - L I
- . C. . . o . et e PR YRS £ v S s e b DI TN S YT ¢ PSR T R g i [ L 2T I T g Lty
e 2y B e e N e e e e o A e B g T g PR S T (RN AR 4 I A YT S e e L8 P YOS v fy v ST ey et ey gl 'k

"YOU WORKED THIS CURRENT YOU WORKED TH1S X CHANGE
PRODUCT 1950 PRICE LONG TO BUY IT _PRICE LONG TO BUY IT L IN PRICE |
Pack.of gum 5 cents 2 mina, 16 secs. . 25 cents 1 min, Sﬁ-aecé@ 400
Aspirin (100 count) " | 54 cents. 24 mins. 22 secs, $1.49 11 mins, 32 gecs, 1126
o t N
Washing machine $344 258 hrs, 39 secs, $350 44 hxs, 30 wmins, gl.7
Cup of coffee -/ S
(restaurant) 15 cents 6 mins. 46 secs. 65 cents 4 mins, 56 secg, +333
Gasoline 27 cents :
(Full-service regular)f gal, 12 mins. 11 secs. $1.13/gal, | 8 mins; 35 secg, - 1319
Pack of cigarettes ] 30 cents 13 mins. 32 mecs. ' $1.00 I ming, 36 secs, 1233
Television set ' $599 (21-dn{ 450 hra. 22 mins. 48 | $160 (19-in| .
(black and white) | console) secs, portable) |20 hrs, 15 mins, - 13
Newspaper 5 cents 2 mins. 16 secs, 25 cents 1 min, 54 bedg;# 1400
White Castle ) 28 cents - ‘ "~ .
hamburger 10 cents 4 mins. 31 secs. 30¢, Downtown] 2 mins. 8 secs. +180
Postage stamp 3 cents 1 min, él secs,. . 20 cents 1 min, 31 secs. 1267
69 cents ‘ $2.70 . _
Stockings (pr. of hose] 31 mind. '8 secs. (pantyhose) | 20 mins, 31 secs. +291
' . . $5.00 '
Haircut 80 cents 36 mins, 5 secs. (basic cut) | 37 pins, 58 secs. +525
"' B o
F 4
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- é ; the effects of unemployment & the economy on famdy life & teens
&
The so-calied Amaerican dream—the belief : -
: TT: NATIONALLY THE UNEMPLOYMENT RATE IS THE
that sach new generation could AND id )
hvcb.ﬂqm.ngt.h.mb.(;o;.ﬂ._mm HIGHEST IT'S BEEN IN THE U.8. SINCE WORLD WAR
m&m:hmm%pm 11 (APRIL 1883). HAS THIS .BITUATION AFFECTED
& Ma ashington " ANY
Post/ABC Naws suivey, 70 percent of the ONE IN YOUR Fm't'y'
) :;‘"f;.m‘:m‘g‘:;::’x&"m‘“ CHris: My sister and brother-in-law- are
M'mmﬂwocﬁdhobcn«onmmu?oy divorced now, but when they were married they
:th? _ were on a kind of economic seesaw. One time,
b Wmo?:)m;m::;’:dnmxmu they'd be living really good, then he'd get
Unemployment— an even harsher burden laid off and things would be really hard for
for Americans—hit a 35-year high eariier this ‘them.
"&” ot — hm’w”;‘mw NEIL: My mother's laid off. She used to
. particular —are dying, taking with them work for a bookstore but business is off, so
hundreds of thousands of good-paying, : ....It really hasn't made wmuch difference in
mﬁb:& rise of new “high tech” our family income, though.
skills — and often college degrees. _ for thmee years, ever since he got out of
mm;’;h":':;;t";:':’;'u‘&“k:“ teens and high school. He just wants any kind of job
education Msmm“p.(c'mm?ustm‘n he can get, but he hasn't found anything yet.
years. Private college fuition has risen 89 . cHris: It's the same with my brothexr. He
percant. N
quit school and went into the Army. Since
la news abmst SOONOIMY 'ook. .
“OT::'YD";:\M- our Y he's been discharged, he hasn't been able to
' : Thok)nmul::momsmdtoa near : find anything. He has applications-in all
4 standstill. mployment figutes are .
dropping. Butthe financial AND emotional tolt over the valley
on Americans has made young people as
doubiful s their parents about ftur ob “rr: HAVE o‘mu:nssn:lm FAMILY HAD TO m:LP
security and a nice standard of Mving. OUT YOUR BROTHER NANC IALLY? .
f ionwide
wz:ddwhb;x;.m'n"&‘mmm,m  awmis: My brother's living at home.
Private LMe of the American Teeneger, K was LAURA: Mine, too.
discovered that the only thing teens feared JUDY It was sort of the same with my
mﬁomlnmm mother. When she got laid off from her job.
Last spring. the Teen Times editor taked as a secretary, it was really hard for her
with five FHA/HERQ members at Highlends to meet the bills and the house .payments.
mm‘m,;:&w , My mom and dad are divorced so she
unempioyment has baen even higher than didn't have any other income. My grandmother
e national average. helped out a lot with the bills.
Two of the students were in the child care
m'rmmmhm TT: FAMILY TENSIONS.-FIGHTING, DEPRESSION,
Compercia) loode program. AX five were jus! NERVOUSNESS --OF TEN ARE RELATED TO THE STRESS
Here's what they had 10 say about the PEOMLE EXPERIENCE ON THE JOB OR BECAUSE THLY
.:"ummwmm»mmm ARE UNEMPLOYED. HAVE YOU WITNKSSKD ANY TEN.
e tvses evparanoes hove caeedt o  SIONS IN YOUR OWN FAMILIKS RELATED TO JOR OR
@ plane and expectations for the future. FINANC IAL. WORRIKSY . '
C CHRIs: My sister, again. 'She developed hypo-
thyroidism (a general loss of energy due to a
- dysfunctioning thyroid gland). They think it
- was because her eating habita changed and.
_ because she was under a lot of stress.
. - I don't know—indirectly, my brother-
« ' in-law's work being so on and off probably *
S : contributed to it..
n Source: ‘Teen Times, NOV/DEC '83. _ 4 -
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Juny:, While my mom was lald off she was really depressed. Our house . )
looked like a cyclone hit it becauae she was 80 down all she could do
was just sit around.
LAURA: My brother really dxinks a lot. I get worried about 1it, so I
ask hias frienda why they won't help keep him from drinking so much,
They say he's lucky because he doesn't have anything else to
do. I tell them that's not right and they just say, "Well, a lot of
people with time on their hands don't know what else to do either.'
Juoy: It's very frustrating. You don't know what to do. When my
mom wouldn't clean the house, I would. Also, I've been working (as
a child cAre aide) at the elementary school this year, so I was help-
ing her with some of the bills so she wouldn't woﬁfy so much.

EM 1,11

TY: FAMILY TENSIONS ASIDE, HOW ELoE HAS THE ECONOMY AFFEKGTED YOUR
FAMILIESY

‘poroTHY: I thought once my older sisters left home we could buy more.»”
But prices are so high nothing's changed.
LAURA: Our vacations are shorter and we don't take as many. Before,
we'd go to a resort for two or three weeks. Now it's for a week,
sometimes just for five days. . ©
cHmis: We have a really big family—10 kids. So we never really did
much of anything. Just picnics and stuff. Even though there are. .
fewer of ue at home, now, that hasn't changed much.

C  NEIL: I've worked since I was 12. T had a paper route, then 1
worked at a gas station. Now I'm at Eaton Park restaurant. -

I cover a lot of my own expenses, so that takes off a lot of : .

the strain. We haven't suffered that much. o
JUDY : I don't spend like I used to. 1 try to save my money. I
sti1ll help my mother with a bill or two when she needs gsomething
paid. If she doesn't need it, I put my money in the bank. That way,

" 1f the need arises I have it. '

TT: YOU'RE ALL VERY CLOSE TO GRADUATING AT A TIME WHEN THK JO! MARKIT .
SEEMS FAIRLY UNPROMISING. HOW. HAVE YOU PREPFARED YOMLF TO BEAT- THE )
OoDDS? '

Jupy: We're required to do a research paper on careers in our child
care program. I've been thinking of becoming a physical therapist so
I researched that.

It turns out that jobs in the field will increase 53 percent
in the next four years and that they'll pay pretty good. Now I feel
a little safer pursuing that. ' » .
DOROTHY: I'm mnot too sure what' I'm going to be. The only thing I did o
look into was being an operating room technician., It seems, from my ° ' k

' research, like a good thing to get into as far as  job security is con-
' cerned.

LAURA: I'm going to community college for their two-year: secretarial
program. I've looked it up—that's one area where there will be a 1ot
of jobs in the future.
cHris: Unfortunately, I don't think there are very many openings in
special education but that's what I want.

I ‘went to a day school in Pittsburgh and applied for a job. i
I'm hopiiig I can do some subatitute work over the summer before I go . B
to school this fall. i

| | - 447 | . o Y
. . e
. . ) N L. Y . . 3 _'-‘xl
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t
. - TT: AT THIS POINT, YOU'RE “OFF AND RUNNING' SO TO SPEAK.
, — DO YOU HAVE ANY-ADVICE MELATED YO JOM PREPARATION FOR
4 Vs
P TEENS STILL IN MIGH SCHOOLT? =~ .

Ncit;  Catch as much education as you can while ft's
free. : :

. pomoTHY: The earlier you start researching what skills
and education you need for a job the better. Now that
I'm thinking about being an operating room technician,
I wish 1'd taken harder courses——more math and science.

JUDY ¢ Depending on what you v}ant, 1'd say get into a
work-study program. I've really learned a lot in my

child care program. I feel real confident, having -
already worked with kids, about succeeding in a job as

an adult. ]

. .“ RA LMW LE ‘I

Editor's note: Being active in Future
Homemakers of America is another thing .
you can do, during junior and senior high
school, 10 better prépare yoursell for a
compelitive job market and sound family’
lite. ’ .
Plan the kinds of chapter action that :
heip you and others =
» build personal relationships with busi- ' T
ness owners and managers in your -
: _ _ community—great contacts for future -

. o:iplor’o thoroughly. the wide range.of _
honn-eononﬂc‘rom-dcmopmto .

you.. )
¢ plan, realisticaly, for the expense of | e
. bohgahomoownmandpnnm’ordnqld S .
adult lving alone.”

. dnvtlopdocbion-makmmmm '
ability 10 work wel with others —two akills> L '

your'll need, a!ways.bothonmﬂobmdm *‘ _—
your pamml family lite. . '
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Productivity
‘ (average
. No. of Yotal No. of | No. of Rolis | output per’ B
Weavers Workers of Cloth worker®)
- ®

-vNDoumun.ImoumunooaulununfupnwmiﬂﬂUDIhonUHmnvutnﬂhclohﬂahylmnunﬂlmuwmucﬂ
workers. . '
QUEST | ONS

A- WHAT I8 "ProoucTiVIiTY"? .
B. WNHY I8 A RISKE IN PRODUCTIVITY DESIRASLET '
c. A ' ' 1. R
7: T,98% T?: FYERQOR OUTPUT PEN uo?n:n. £+ WORKER PRODUCTIVITY.

D. WHY DID AVERAGE COUTPUT PER WORKER INCREASK S0 MUCN rrom 1700 o 18087
. ‘K> WMY IS ECONOMIC GROWTN IMPORTANTT : N

ANSWERS ' .
A. WHAT IS “PRODUCTIVITY"? (A MEASURK OF THE EFFICIKNCY WITH WHICH GO0DS
: AND SERVICES ARE PRODUCED IN A SPECIFIC AMOUNT OF TINK, ) : °
\ BR: WNY IS A RISE IN PRODUCTIVITY DESIRAPLE? - (IT PEAMITSE MORK GOODS AND
' SKRVICES TO BE MADK FROM AVAILARLE RESOURCKS, THUS CONTRIBUTING TO
KCONOMIC GROWTH, ) .
C. WHAT WAS THE AVERAGKE OUTPUT PER WORKER, 1.X., WORKER PRODUCTIVITY IN

; 17007 (MALF A ROLL OF CLOTH PERN WORKER.) IN.180837 (30 morLrs or
' CLOTH PER WORKER. ) :

, D: WHY DID AVERAGE OUTPUT PEN WORKER INCREASK SO MUCH wROM {700 TO 1803t
! (THE INVENTION OF NEW OR IMPROVED MACHINES: INGREASKS IN THE SKILLS

i - OF WORKERS. )

j K. WHY IS ECONOWIC CRO’TN amronTANT?! (1T 18 THE SOURCE OF RISKS IN THE
IVING.

L]

7 o 3 I Productivity
: (wverage
Ne. of No. of Totsl No. of | No. of Rolls | output per
Year mﬂ Weavers | Workers of Cloth workert) 9
1700 1° . | 2 1 __:50 ol
1793 ' 8 4 .80 roll o
17es | 1 .0 1 2 2.22'rolls
1769 . 1 12 13 0 . .| 23 s
o | 1778 1 W 18 50 _3mwois |
e 108 1 1 1 i 2 - 60 30.00 rolls S
. A-ro COMPUTE AVERAGE OUTPUT PFPER WORKER, DIVIDER Ntﬁ_llﬂn_ or RPI..[..I oOF CLOTH ’.’ ‘ R .

BY TOTAL NUMBER OF WORKERS-~

BOURCK: JOINT GOUNCIL ON ECONOMIC KDUCATION. CURRICULUM MATERIALS. .
e
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he _' ] ’ Eﬂ 1.12 : If‘
- y What To Do Regarding Economics .
PERENNIAL PROBLEM and Managing Resources HOMEMAKING SKILLS
What Should I Do Regarding * Assess interactive effects of - .-
PRACTICAL PROBLEM Decision Making? ~ - : political and economic systems
CONCERN/CONCEPT External Faétors Influencing Consumer
p Decisionas/Political Systems . - ; ' S ‘
L . -
_m(ISSf : ' ’ '
SKILLS | CONCEPTS‘ . . STRATEGIES . l
\ —| ‘ Collect newspaper elippinge which illustrate the impact of government monetary and
w S Y fiscal policy o cbnsgumem. Claassify polic:lea as regulation or taxation,
W .
: /. N Government .- ] Using resources, d the role of the Federal Re,aerve monetary policy. (See attached c
monetary  and sheet *Monetary and iacal Po],icy ) ’ : ;
| fiscal policy ' _
Regulations What are some examples of gévemment _regulation?
' Do *Case Study: Slinky Sleepwear. " . 7. : _
ROBLEM : » | IRE--Research government consumer and buainess regulations and report t:he intent and . ..
' _ effects of the law on corsumers- and the economy. (Occupational Safety and Health Act, 2
/ ‘ Consumer Product Safety Act.. Equal Employment Opportunity Act. food labeling.)
( o - | ustng resources, define: ' ' A - - f
. -~Public policy : S - , : 2 L
(1 : —~Lobby . A o : Ce U
- . =—Interest group . . _ _ : . P
' ~-Regulatory commission L ) . ' RN
Using resources, find theeffects of. the following on the: producer and consumer.__'_ T
51 : . ==Lobbies ' L ---Price supports to- stabilize sugar ' B
~-Government cheese giveaways ' -~GCovernment policy change on oil product;ion—- AN

1
A

»«from xqgmlation t;o deragulation

B * . N
Q oo ' ' . :
‘N N N . . .
Aruiext prova c . ‘' - . - .
.
.

R L N P I PN SRV R TR




/ - .0“%' « ¢ ° ; . ‘ \
..g‘ ¥ * - 0 . . )
- ‘ ° N , 4 &
- '\ ’ : )(‘\ . X \ \ ) % : -
N s N
: \ . : b .
_ | _ ) EM 1,12
PROCESS T ™ concerts - o o ' STRATEGIES “
e S A S — -
Regulations It’ haﬁ,bean estimated that regulation costs families §2, 000 per year, K
(consincec) ¢+ -~—What' are examples of’ 8099§_gEQmﬁgzlineaﬁuhichmmny—have—increaaed*tn“ﬁrice because T
e ' e} -—of "guvernment regudation? |
' e - . m-Whnt would be the Qost/benefits to society of the Occupational Safety and Health
N .t o * —~What are Bome benefits of consumer protection laws? ' T
ﬁ -=~Why should consumers be‘honcerned as to whether the costs of” protection are
S worthwhile? Environmental Protection Agency (EPA). 'J/ : \
. ) | Government , List ten aervigea o facilities you have used within the lagt week that were provided
-, \ services by one of three levels of governmant—nfederal state and local (Sidewalks, school,
< }parks, mail, highways, library.) , . X - S
o . : \
' Use of tax Do *City Council Simulation. Coe . .
| dollar ~-Define the problem (Why doe’ a choice have to be made?)’
. ‘~~Generate alternatives ' - E 3 _
_ |- ——Evaluate,consequences _ : . t L. ' ) _ .
: “ ' - ~~Make a decision ' S
gr . . -, »=Teat the decision (Will it work? 1Is 1t cost beneficial? What are the effects e
o 1 - on ipdividuals? families? “t ty?) _ Y y
' <.+ | --What is the opportunity cost of adé ting the proposals? . - :
. -~ 14
L4 .
* l'Evaluate. these four methods which clty councdl membara could use for solving their
problem. - p , . N ' . - _
, ~~Tradition (Allc;;;mney as they've always. done. 2' ‘ _f B L S
+ =~Impulse (Quickly divide up the money.) ) \ . o e
o] V=-Majority vote (Immediately vote on each category.) - ' - P
--Cdﬁmittée work (Involve citizens and discuss'the effects of each alternative ) S
; . . y . . )
ol -
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-~ -PROCESS CONCEPTS o . STRATEGIES e
.“ - " . - o o - " - -
‘ ) Equity 1in Read *Case Study: Federal Tax Policy and rank items according to instructions.
taxation . )
. . - ==If the provision you ranked first is adopted, how will it affect individuals? —
e a% . Families? Society? ¢ .
i | --What values helped you establish your priorities? . o >
m | I - —--Agree or disagree and' defend your response to this statement—"The number of .
' . i tax advantages can only be reduced by deciding that some goals are more -
- . . 1lmportant than others and that the leass important goals must be sacrificed." o
' Use the concept of opportunity cost in your response.
_ _ . —-What do you lose? ¥ ; ' v
;" , : ' e -~What do you gain? ‘ : . ' L
s T ' , . !
wr . i ’ '
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" ,-MONETARY AND FISCAL POLICY
—4 : . “
5 . [ : -
- . <.-= ., ..Money and Monetary Policy
A ' 3 A .
. The povernment has two major ways—monetary policy and fiscal policy-—

of trying to keep the level of aggregate demand roughly in balance with
the growing productive capacity of the nation. Monetary policy secks

to affect the gmount of money in existence and 1ts cost (interest ratbas).
This-1s the responsibility of the Federal Reserve Systcm, a quasi-
independent government agency.,

-

y

~

Money 1is generally)defined as the sum of gurrency (cash) and demand

: deposits (checking accounts) in banks. (ﬁren_cy is printed or coined
. by the government but the bulk of the nation's money supply, demand

: depogits, 1s created by the banking system. The banking system
increases the money supply by making loans to ipdividuals, businesses,
and the government. This lending.creates more demand deposits and thus
increases the spending .power of the economic units which make up aggre—
gate demand. -

Banks are required to hold reserves behind their deposits. The principal
but not the only instrument of Federal Reserve monetary policy is control
over thede reserves which are held on deposit at Federal Reserve Banks,
If the Federal Reserve provides the banks with more §gzervee, this
. permits them to lend more to the public, thus making ssible an increase
<> in aggregate demand. Conversely, a "tight money ' policy, which. involves
holding down -the size of bank reserves, means’ rastraining aggregate
demand. . _ .
~ 3 n N -
Monetary poiicy today is an area of considerable controvqrsy”withaecono—
mists divided on what Féderal Reserve policy ought to be. We still have
much to learn about how to manage the money supply so as tg achieve
- economic acability. 4?

Fiacalvgg}icx; Taxes,”Expeﬂditured'and Transferas
' - 17

Fiscal policy consists of changes in taxes, governmenf expenditures on
goods and services, and transfer payments to control the level of aggre-
gate demand. Generally, when the government increases spending on goods
and services or on transfer payments but does not correspondingly
increase tax receipts, total aggregate demand will be stimulated and
push the economy toward more employment or inflation., .Conversely, when

- government reduces expéﬁditur;; without reducing tax receipts, aggregate
demand will be reduced and push the ecofbmy toward less employment or
less ir¥lation. . Similar effects can be obtained by cuttingor increasing
tax receipts, with gove:nmént expenditurbs being held constant.

"7 Students should have a rough idaa of the magnitude of government expen~-
)ditures and taxes, and should know something about the practical
problems of increasing or decreasing taxes’ and expenditures flexibly.
They should see the difference between government purchases of goods and”
services, whiah“ptovide joba directly, and transfer payments

»
Source: A Framework for Teaching Ecqggmtcu* Joint CQuncil on Economic
: Eaucation ] ‘ A

Q . A I »‘7_ - ’ _- 380‘ . 5?

® ) . . ) -
- . e AP \\4 S . .-
s B e AR A e o e e e e I O N e e e e R o aw




EM 1,12

(unewp loyment insurance, social security paymenta, and the liké), which
change recipients’ incomes but do not-directly providerjobs or -uge up
productive gesources. As with monetary policy, we still haye much to
learn about fiscal policy and how to use it to achieve stable economic
growth, Tt fs fwportant to understand both 1ts Qolentialittea and its

limitations. o
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Source:
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CASE STUDY: SLINKY SLEEPWEAR

NEWSFLASH: THE CONSUMER PRODUCT SAFETY COMMISSION HAS

. JUST BANNED THE SALE OF SLEEPWEAR MADE OUT OF XLON. XLON IS
. THE MIRACLE FABRIC THAT CONSUMERS HAVE FOUND MUCH TO THEIR

LIGING. IT NOT ONLY FEELS SOFT, IT CLEANS EASILY AND COSTS MUCH
LESS THAN OTHER FABRICS. THERE HAVE BEEN SEVERAL REPORTS OF
INDIVIDUALS WHO WERE BURNED, SOMETIMES FATALLY, WHILE WEAR-
ING SLEEPWEAR GARMENTS MADE WITH XLON. THE CAUSE WAS USU-
ALLY HOT ASHES FROM CIGARETTES. TESTS HAVE SHOWN THAT XLON IS
HIGHLY FLAMMABLE WHEN PRODUCED AS A SHEER FABRIC BUT WILL
NOT BURN EASILY IF MADE INTO THICK CLOTH.

THE SLINKY SLEEPWEAR COMPANY, WHOSE MAIN PLANT IS IN DROWSY,
ARIZONA, IS THE LEADING MANUFACTURER OF SLEEPWEAR USING THIS
FLAMMABLE MATERIAL. COMPANY OFFICIALS ARE CONCERNED ABOUT
THE IMPACT ON BUSINESS. IT WAS REPORTED THAT MILLIONS OF
DOLLARS HAVE BEEN INVESTED BY THE COMPANY TO DEVELOP THE
XLON FORMULA,

Questions:
a. What probably prompted the Slinky Sleepwear Company to manufacture
Xion siespwaear in the firat place?

b. What is likely to happen to the profit picture for the Slinky Slespwear
‘Company in the immediate future?

c. How will the Slinky Slespwear Company’'s competitors react to the news?

d. Who will benefit from the commission’s ruling? Who will pay the costs?
(In other words, whnt are the tudo-om?) {

e. What decisions will the business manager(s) of Slinky Siespwear have to
rhake as a result of the ruling?

f. How might the ban atfect prices for siespwear?
g. How might the ban affect employment?

Al

h. if you were a manager of Slinky Slespwear Company would you mpport
the ban on Xion? Explaln your answer.

| -l. if you were a consumer of Xion oloopwnr. would you support the bcn?

Explain your answer.

N

Joint Council on Economic Education. Curriculum Materials.
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" TEACHER ANSWER SHEET TO THE CASE STUDY: SLINKY SLEEFPWEAR

There seemed to be sufficient demand to make the production and
sale of sleepwear of Xlon hMghly profitable. Prospective profits
were probably so attractive that the company invested heavily 1in
special machinery to make aleepwear from Xlon.

In tha short run, profits would fall becauﬂe the bauned garments
that have already been produced by the company cannot. be sold in
the domestic market. The amount of profits lost will depend on

the number of garments already produced but not sold. Tt would

take time for the company to shift to other fabxigs. Meanwhile,
competitors may take customers away.

The competitors will increase their sales and probably increase
their production, too. Consumers of S1inky Sleepwear products
would now be the competitors' prospective customers.

The protection of consumers was traded for lower profits in the
short term for firms manufacturing the banned sleepwear, Since
Xlon was the least expensive cloth for sleepwear, some customers *
will pay higher prices for sleepwear in the future.

The decisions made by managers will depend on the circumstances.

If all sleepwear manufactured by the company were made out of the
flammable fabric, the loss incurred might be too much for the
company to sustain and thus result in a dissolution of the
business. If the company's production of sleepwear is quite
diversified, it might just drop the bamned products and continue
the manufacture of the others. The company could fntroduce a

new line of sleepwear to replace the banned one or start manu-
facturing an entirely new line of products such as women's blouses,
underwear, etc.

v

Prices for sleepwear are likely to rise. How much depends upon
the supply and demand conditions of the sleepwear market as well
as on how much more the materiale that can be subatituted for
Xlon cost. -

The ban could result in some local unemployment 1f the Slinky
Sleepwear Company closes down.

~
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- CITY COUNCIL SIMULATION

You are a member of the City Council in a city of
100,000 pecple. Over the past ten years the city has
had a population growth of about 20 percent. in
order to provide the needed additional services, it
has been necessary to increase the property tax
rate for the past two years. Citizens are becoming
angry about continuing increases.

The tunds for the most urgent items in the budget
for the forthcoming year have already been appro-
priated. There are approximately $1.5 million left to
allocate and twelve important progims that vari-
ous citizen groupe have urged the council to ap-

prove:

Pmpoul 1 One area of the city does not have

sdequate fire protection. A home in that area

; burned down in the past year, and a small child

" was badly hurt. Citizens in the area have written,
phoned, and appeared at the budget hearings to
request better fire protection. Cost tor additional
fire personnel: $200,000.

Proposal 2  Problems with teenagers have been
increasing. Vandalism is on the rise, parents are
concerned about the mounting use of drugs, and
the police are dealing with more runaways. The
City Council would like to start a new juveniie
division in the Police Department to help keep
youngsters out of trouble. Cost for a social
worker, two police officers, and a secretary:

" $100,000.

¢

Proposal 3  The city has inadequate recreational
facilities, and much of what is availabie is in very
bad condition. One group of citizens feels that
more should be spent on recreation, especially
for teenagers. More opportunity for recrea-
tional activities, they say, will pay off in a reduc-

tion in the number of teenagers getting into -

trouble. Cost for repairing the tennis, basketball,
and softball areas, and additional pononml
$250,

\\ /"

Source:

42,

Propossl 4  In addition to the need for more
recreational facilities there is the need for a
neighborhood center in a particular area of the
city. A wealthy citizen Iis willing to give the city a
large mansion, which would provide a place for
meetings, programs, and recreational opportuni-
ties for everyone from preschoolers to senior

. citizens—if the city can statf it. Cost of staffing
and maintaining the neighborhood center:

$350,000.

Proposal §  The city landtill site is reaching ce-
pacity. The city must find another area for trash
disposal within the next year. Federa! and state
guidelines no longer allow municipalities to use
tow or marshy areas for landfill. Cost of using an
out-of-town landfili site: $200,000.

Proposal 8§  One section of the city has devel-
oped very rapidly, and sewer lines are at capacity.
Citizens are complaining about the unpleasant
odors, and many think that a sateliite treatme
plant is needed. Federal funds will pay for build
ing the plant but the community will have to pay
for its operation. Cost of one year's operation of a
treatment plant: $300,000.

Proposal 7  Three streets in the city are unpaved
and many contain large potholes. When it rains,
the unpaved streets are muddy and all but im-
passable. in dry weather the dust is thick, and
some cltizens feel the dust to be a definite heaith
hazard. Spveral citizens have broken automobile
axies when hitting potholes. Cost of upgrading
those streets: $500,000.

Proposal 8  In one part of town the houses are
rundown but could be rehabilitated. Wiring,
plumbing, general carpentry work, roofing, etc.,
wouki make the houses more livable and improve
the neighborhood’s appearance. Some citizens

" have recommended that local money be given to
poor citizens 90 that they could rehabilitate their
homes. Cost to fix up the most rundown houses:

= ®
‘ |

Joint Council on Economic Education Curriculum Materials.
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Proposal § City employees are feeling the pinch
of the rising cost of living. They are demanding a

10 percent raise. Estimated cost of employee pay

_ raise for the ﬂm ynr $200,000.- -

Propoul 10 A lovely cmk runs through the
center of the city. Over the years it has been
siiting up,.and as a result one residential section
has a flooding problem. Homeowners there are
demanding that the city dredge the creek to
prevent flooding. Cost of dredging and fixing the
banks: $150,000.

Proposal 11 - Citizens want educational stan-
dards to be upgraded. School officials say they
-can improve education in basic skills and career’
placement if they empiloy a specialist at each
grade level. Cost of new personnel: $300,000.

. /

Proposal 12 The city has a high rate of teenage
unemployment. Citizens have said there is a need
to develop activities and meaningful work expe-
rlences for this age group. Mych interest and

"support for a summer employment program
oxists. Cost for the summer cmploymont m'o-
gram: $150.000.

ESTIMATED TOTAL COST OF ALL PROGRAMS . ..

You have been a good Council member—one who
tries to study the issues and is concerned about the
welfare of ‘all the members of your community. You

. would also like to be re-elected. Which combina-

tion of programs totalling approximately $1,500,000
do you think is the best alternative for. the commu-
nity ? Use the Budget Analysis Waorksheet as a guide
while making your decision. :

v

->

w2

43.



—

CASE STUDY—THE FEDERAL TAX POLICY
COMMISSIONER'S DECISION \\

it is the policy of the United States government (and of other m]hugdlc-
tions) to allow certain cetegories of taxpayers to reduce the amount of
income tax they must pay in order to give them help with special problems or
to sncourage them to engage in certain activities. Below are listed several tax

antages. Some are in effect; others have been proposed. The use of each.

of such tax advantages sither reduces the amount of money that the federal
government receives or makes it necessary for other taxpayers to pay more
than they otherwise would. You have just been appointed to serve on a tax
policy commission. As a commissionsr you must svaluate seven proposals. in
judging, you will try to decide what the government accomplishes by allowing
taxpayers in each category to reduce the amount of taxes they pay. The
commission chairperson has asked each commissioner to rank the proposals
in order of their importance. You will soon be asked to explain your rankings.

EM 1,12

N

A A pmvblén_that homeowners may deduct from their taxable income the
money they pay for locll property taxes and the interest they pay on
their home mortgages. '
A provision that parents receive an ox.mptlon ol $1,000 for each chiid
they support.

A provision that enables parents with children in college to pay less in
taxes to help offset tuition costs. -

A provision that all parents whose jobs make it necessary for them to
pay for child care while they are at work pay less in taxes.

A provision that peopie over the age of 85 take an extra personal exemp-
tion from their gross incomes and thereby pay less.in income taxes.

A provision that a married couple whose income is less than $8,000 a
year and who have at least.one dependent need not pay any income

taxes.
G. A provision that corporations and other businesses pay less in income

. taxes if they invest money in new plants or equipment in locations
where unempioyment is high.

‘™ M e o0 ®

By placing the appropriate number in the space provided, rank the tax provi-
sions listed above in order of their importance to you.

Rank | Tix Provision

MOST IMPORTANT

IRRRERE

A.EAST IMPORTANT

Spurce; Joint Council on Economic Education Curriculum Materials.
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PERENNIAL PROBLEM | What To Do Regarding Economics - ' _ .
And Managing Resources 2 HOMEMAKING SKILLS .
. p |
What Should I Do Regarding. ' ‘Recognize interactive effects of
PRACTICAL PROBLEM Decision Making? * ‘_~'< . social-and economic ayatqms
CONCERN/CONCEPT External Factors Affecting Consumer _ o _ - _
Decisions/Social Systems Co . L.
PROCESS | . — — s T
CONCEPTS i
SKILLS e 3 N STRATEGIES . ~ ﬂ

\\ | // Multiple roles

‘CY

Q0ALY
VAIULS
PACIONS

Lifestyles
-Status

Make a collage of roles one a‘gumes aelmember of home, community, natiort agd world.
(Family member, votér, taxpayer, borrower, saver, buyer, inveqtor, workér, employer.)

List roles on board. _ : S -
Divide into three groups. Each group should assume one role. = .
~-Producer (wishes to eastablish a pig farm) , ) . .,
--Consumer (wishes to purchase pork at 10w cost) ) o . o .

-=Citizen (doesn't want pig farm on his/her street).

Debate from each perspective.! Discuss alternatives and consequences of a decision
made in favor of each. ' :

®

In small groups, list items which have status’'appeal (jeans, Porsche, T-bone steaks).
What is the role of advertising in c¢reating status appeal? What are the benefits and,
disadvantages of status products to the: L

~-Consumer o . : -~-Advertising agent

~=Producer ‘~=Media (televisipn, newspaper)
Examine magazines and television shows targeted to different audiences (adoleacent,
young single, parent, homemaker, socialite, retired person). Have the number of such
magazines and shows increased or decreased reccntly} Why? Analyze values and life-
v | styles porcrayed in each of the magazinea. c . _ 'f;r

+ > . ~ T
» - ) \
. . . . -
. ,
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%
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(St gtug” In small groups, write two case studies using the following informatfon. -
(continuefl)

——-Case Study 1—Young single person w&tﬁ/good‘income rents luxury épartmept'and
) uses credit to purchése luxury status ditems, Person belongs to health club .
. .\ and has active social life. Describe items person might buy and activities -

. in which he/she may participate.  ° ;
ROBLEM —-~Case Study 2—Married couple witf two children have moved from the city to the'
. country. They believe in "voluntaryjsimplicity”~—playing family games instead
=Y f\» of television, growing own food, woedburning fireplace. Debcribe other wvays in

. .which family may carry out the goal of voluntary simplicity (include goods,
services and family social activities). ' ' '

Each small group ﬁresent to c1a854V/ . ,/// ' .

§‘ 4;:2;3 A _ —~-What would be the effects on families and society 1f everyone lived the lu;ﬁry
.'. * lifestyle? " Volyntary simpliéity lifestyle? ' '

- £ﬁ£7 | Using resoﬁrcea (ine voluntary sihplicity (outwardly simple, de-emphasizes =~ - -

s cogsumpt ion, dtfong sense of thE_environment\ living with nature). _ B

.‘$ Y I ~ . Do *Voluntary Simplicity Scale. ;’- - | . T
"‘. . o ‘ ‘ ’ T ’

Sq;ihl.change Using_réaqurces, identify major areas of social change in the family. (Increased
1 ' | number of wWomen working, increased single-parent families, increased number of
* senior citizens,) Discuss implications for producers, sel{, family and society.

' .

-
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VOLUNTARY SIMPLICITY SCALE

. Strongly Mildly ' No Mi{ldly Strongly

ﬁisqgrce Disagree Opinion Agree _Agree

1. T would rather drive thaﬁ

carpool. Q o a a o
2. I enjoy.wearing new clothes. o . 0 a - o- . "o
3. Finding uses for discarded o .
- 1items i1s too much traquble. o) O 0. o o

4. Tid rxather get a rida than

bicycle. o~ ] o . 'o
5. T am more conceined:-with how " ;. R

something looks than how long : :

it will last. s ) a 0 Q 0
6. Growing my own vegetables is ‘ ° .

too much work. - QJ 0 S » & a
7. I'd rather buy paperbacks . oL +

than go to the library. S o o- o

8. On-:a cold day, I would puton
a sweater instead of turning

up the heat. - - Q a o . o
/ - - ) . : ¢ .
9. I'm willing to take items to . - Coe . N
a recycling center. ) 3 a) . o o 0
10. I'm-very concerned about - “ ‘ A : :
littering the environment. o, a o .. O
- . T
11. I prefer as many small appli— w
ances as 1 can use. . ' a !q{<f- 0 a
12, I'm willing to drive within .. = | - . . .
' the speed limjit to conﬂerve ' o, .
+. gasoline. - . ) o a . '4q o
.13. I think 1it's easy to bave toe - N .o .
many possesaione. - o o a - -a a .-
14. If T were to move, 1'd check S , oA |
. TN . : - -
out the air quality in the : o - B .
new area. \ o- « o .t o
K, ’ . -
15. I prefer to use convenience . 5
- foods rather than home prepared. 0O ° +a S = - o

Discuss each item and analyze your score for agreement/disagreement with |
voluntary simplicity.

s

" *Adgpted - from; J. C. Penney Forum November 1983 (Ruth Peatle, Florida

State University)'

a
- -

2.
-«



PERENNIAL PROBLEM
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PRACTICAL PROBLEM -

-

What To Do Regarding Economics -
~ And Managing Resources

What Should I Do Regarding = s
Decision Making? .

External Factors Affecting Consumer
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HOMEMAKING SKILLS

2 « Recognize interactive effects of
.+ ecological and economic systems

-
+

L= Lt
. CONCERN/CONCEPT n Decisions/Ecological Influences ik, .
. ; . . r :
" TPROCESS - " . |
" . _SKILLS CONCEPTS ; STRATEG IS
- E onoqic'growth ‘Debate: 1Is more better?.1(While economlc growth creates jobs and more goods and
- .| vs\ .ecological - | services, there may be ddverse side effects—air and water pollution, urban congestion,
o °°§§°r38', ' dea?ruction of ﬁhe-énvironment, urbkn“aprawl.)
ROBLEM PR - ; ' : )
b Use practical reasoning to identify values, alternatives and consequences for miners
d and residents of other states for this problem. -
i Spate; east of Ohio are complaining that the burning of high sulfur coal in
e Ohio is producing acid rain.-"They want stricter air regulations. Ohio
) A already has an extramely high unemployment rate. Many coal miners will
' BN N lose. jobs 1f these régulagionsrgo-in;o effect. -
Ecology ) .Using resources, define ecology. Develop a 1ist of scarce natural resources and a
, . Iist of ecological problems. Make a bulletin board with these items.
[

169 T

Limited energi-

3

»

'‘Dd *Case Study: Ecological Influence.

#-Identify practices that show conéern for ecoldgy. .
~«~Identify products potentially harmful or harmfyl to the environment.
-vList products that could be substituted for the harmfﬁlnprpducta.

Choose an even number from:l to 10, THe next;atudenttﬂoubles that number., After th

e
.eleventh studfg;/doubléa the figure, note how fast we will use up the earth's energy \&
g ve double e '

'’
. L M -

Tgy consumption every tem years,. NS .
; g _ e ' . | E
.o . o . 4

T - N L. A

LA P L UREE B St O S

70
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PROCESS
SKILLS

CONCEPTS

STRATEGIES

bk

nergy  TN\g.
réquirements

‘ for

producing

LN

Pull gn item from a shopping bag filled with familiar objects (jar of jelly, can of
beans, box of detergent, paper towels, frozen dinner, broom, bread, milk). In
general, d 1be the energy required to process, manufacture, deliver and dispome
of the product. (Inolude human labor, time, money, materials, types of fuels.)

i $ .
Using-resourcea, ers . .- o

—~How rapidly is enexg}y condumption increasing?

--What are alternate energy sources?

—-What are some forms of pollution?

~-How will increases in prices affect the incentives to use alternate enexrgy
“wwwresources?

--What are some of

~-What are exampl

problems involved with disposal?
ot ways in which companies have converted pollutants to
eful goods servicea? .
3§ich agencies help control environmental damage?

IEE--Read' a book on ecology (Silent Spring by Rachel Carson, Thoreau's Walden).
important points. relating to ecology with the class for reaction,

Use list of ecological problems developed in the beginning of the module, Apply

practicdl reasoning, process tq the problemsz _ o
v 3 : v
Reflect~-Should I be congerned about conserving scarce natgral resources?
. =~What. effe ‘
~ ~-What effect do countries uaing up soggre natural resources have on-the future

e soclety as a whole?
(NOTE:

[

Energy conservatioq is addressed in Module 2.32,)

b
e 'S

Shar-w‘»-.,

would conserving -scarce natural resourced have:on future families?
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PLACE:

SUSIE:

MRS, SCOTT: Susie, make sure you get the laundry soap with pho;phate. It

CASE STUDY: ECOLOGICAL INFLUENCE

Susie's kitchen

Susie's mother, Mra. Scott, tells Susie there are a few breakfast
dishes on the counter and to put them in the dishwashex. Then
Susie 18 to go to the store to get the 1tems on the list Mrs.
Scott left on thg kitchen table,

a

1'11 wash the dishes by hand, since there are just a few of them,
And since Mom's not in a real big hurry, I'1ll ride my bike to the
store instead of taking the car, 1 need the exercise and there
wén't be many more nice fall days left. Where did she leave that
11st? Oh, here {t “is.

+ 17 pound ground beef
2 cans aerosol bathroom cleaner
1- loaf bread .
1 squeeze bottle liquid dishwashing detergent
8 oranges o,
2

large boxes of trash bags
Six-pack of canned cola
Large box of laundry detergent

~—

’

does a better job and take the shopping cart with you instead
of using the paperbags from the store,

*

A

o

| sl
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PERENNIAL PROBLEM What To Do Regarding Economics HOMEMAKING SKILLS
: And Managing Money
e
PRACTICAL PROBLEM " | what Should T Do Regarding ‘ * Recognize the interactive effects of
Decision Making? technology and economic systems
CONCERN/CONCEPT External Factors Affecting Consumer
Decisions/Technological Influences
PROCESS - ' ' g .
' STRATEGIES
SKILLS. CONCEPTS T Gl_ ) ‘
Products/services | Create a web diagram with a microwave oven in the center. Around the web write or
o created by picture additional products, services, and jobs created by the microwave .oven.
e technology Consider new markets for microwave cookware, cookbookes, food products; need for - -

microwave instructions on prepared foods; need for demonetrators, adult education
classes. What are benefits of the microwave oven to consumers' families and soclety?
(convenience, speed of cooking, creates Jobs) Disadvantages? (opportunity cost,
what you gave up to buy 1t, may reault in people eating meals 1nd1vidua11y rather

\ than®s a family), .

o ——

Using resourges, define teChnology:.

Brainstorm new preducts or services that result from technology. . (Automated banking,
computer scanning in stores, video digk players, computers, medical advances,
programmed calculators.) For each, analyze effects, positive and negative, on
consumers and. society. Consider cost-benefit ratio, satisfaction, risks. What new
skills do you need as a consumer to use these goods and servicea? (Skilla: key-
boardiug, coding- system, following complgx directione, programming )

GOALS
VALUTY
FACIORS

b

et

™

- Advances in ' Invite a panel of profossionals (tape record, use resources). - /-- .
science and :

’ IEE~~Interview other professionals in fields that you are interested 1n. Ask them
- technology.

the advances in thedir field and effect$ on self, family and society. , '7r‘

. R " . . ; . J
O ‘ . o . : ’il--- ' ¢ , ’ .
ERIC. 74 | . -- S .
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PROCESS CONCEPTS | STRATEGIES
SKILLS
Technology Read excerpts from *Best Career Prospects for the 1980s and *Service Industries:
and jobs v Growth Field of the '80s. Define vocabulary terms: computer science, proliferating,

programmer, blue collar, pink collar, career, obsolescence, escalator clause,
mobility, entrepreneurs, service 1ndustry. :

-~What is the best outlook for new jobs in the aext ten years?
—-Where will the jobs be?

__==Cite ways which jobs become obsolete by technology.

~-What type of education 18 needed for jobs in the '808?

~-What are implications of these articleq for tﬁday 8 students?

Role of Use practical reasoning to discuss roles of technology in our society (effiuient uaé .
technology of reaources, time, energy). - ~
- w . . . .
b In what ways have we become slaves to technology? (Planned obBoleacencc of products,
. ) . | dependence on calculators, television apectator rather than yeader. or sports. partici-
. e - - | pant, dehumanizing effects of assembly line production loas of skilled workers.)
R | Determine whether or not your fam;ly wouﬂd purchase the following products.
' -~microwave _ ) ~-e1ectric typewriter
. T 1 -—-calculator - , . =—remote control televislon set
L o ’ - - - ==home computer - ~-garage door opener
R ' -—talking car '

Discuss values and contributing factors which influenced your declsions regarding
each product.,

0O0ALS
VALURY
PACTIONRS

n

.
iy
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ﬁ%EST CAREER PROSPECTS ¥OR %HE 1980s

. The American economy will nrovida nearly 20 million .new jobs by 1990,

according to tho Bureau of Labor Statistics. That will raise the total
to 114 million, However, more than half the openings will be compara-
tively routine and low-paying. The BLS estimates that twice ag many !
new clerical workers as_managers will be needed in the 1980s., Jobs for

cashiera and janitora will grow faster than Qpenings for professional

and technical employees.

Thegse somewhat somber tidings are. stap(/£$g31 generalities. “The real
job market has infinite variety—and doesn'tMecessarily conform to the
forecasts, There will, as always, be tremendous opportunities for the
person who chooses the right career, the right employer or the right
part of the country-—preferably all three. Furthermore, there.are two -
big pleces of' good news. _ - '

- As the 19808 progress, young pbdple should be able to find entry-
level jobs more easily than they can now. Because of the drop in the .
birth rate since the 1950s, fewer and fewer youngsters will reach work-
ing age. For example, there will be 516,000 fewer in 1985 than in 1980
and 913,000 fewer in 1990. That should make teenage unemployment, 19,2
percent last May, less acute.

- The demand for engineers 1is exceptionally strong. As a heritage of
the hiring slump in the early 19708 and the resulting drop in student
enrollments, engineers are in short Bupply. "Engineers will be kings
of the job market until the mid-1980s," says Van Fvana, President of
Deutsch, Shea and Evans, Inc., 4 New York manpower consulting firm,

Engineers with energy speclalties haye particularly hot prosp right
now. Among this year's crdp of bachelors, reports the College Placement
Council, petroleum engineers are being offered an average of $23,748, °
and Lhemical engineexrs $21,480. .

old engineering specialties are reviving to meet new demands. Since
the country needs more coal, jobs r mining engineers are expected to
wultiply-faater than those for any other engineer; however, the number
of openings won't be large. After being grounded through most of the
19708, aerospace engineers have been put back in the gockpit by a
healthy volume of aircraft orders. : .

The computer Industry will remain uniquely promising through the 1980s.
Computer use is proliferating in office, fattory, store, school and home,
"The job market is just going wild," says John Hamblen, chairman of the
computer-science department at the University of Missouri at Rolla.

‘Hamblen figures that the 12,000 to 14,000 new bachelors of computer

science who graduate this year will have a choice of 55,000 jobs, The
supply of programmers with four-year dagrees, he says, probably won't
match demand before 1990. . .

Excerpted from Readers Digea}.‘

e
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Industries?

- other cities with metropolitan-area populations of about half armillion,

.7"$30,000 a year. The average-~male college graduate eatnad abaut, $23,6Q0 f'gxﬁff;%lﬁ
“.r 4n 1976, and women graduates averaggd $13 300._7 L T A -

own busineases. "It'sa possiblé for eoma bo makﬁ.a million hy the tim@r‘

The BLS astimates that in the 19808 one in four college graduates will
have to take a job beneath his expectations,

Colleges will continue to turn out more graduates than, the economy needs. ’ .
3

A

This scrimmage for jobs will come at a parLiculailv bad time for wbmeh ce .

‘and blacks. By rights, they should now be starting to move up to middle

and upper management. But they'll be fighting the population bulge, a
slowing economy, and rcsiatapce from the w?}te males who dominqgﬁ some

+ -
o
L]

The '80s job market will put premium on people who pick the best
1ndustry, company and region to-work in. Health s&vices, for exanple,
will expand vigorously while mmiy mauufucturiug jebs barely. increase.
Banking, retailing, insurance and real estate will need more new people 5
than government, which must hold down spending to fight inflation Laud L
appease taxpayers. _ , e v
Today 8 graduates are also more-llkely to prosper: in regions where the . - o
economy is growing faster than average. The Sunbelt will cofitinue - o - L
attract more businesses than the Northeast.  Consultant Van Evans y
expects strong growth in Austin, Charlotte, Raleigh Tucsdn, .Tulsa and

California st1ll beckons to.people in high-technology industries such as =~ .
computers, office aquipment, communications and aerospace. -7 e

7
- . )
. oy

Inflation complicates the cholce of a career. A few strong uniong have .
contracts with escalator clauses tied to the Consumer Price- Index, but s, . _
most employers don't, come close to keéping up with today's inflation. N

Last year's average pay increase for white-shirt workers, fram clerks =

to presidents, vas 7.9 percent, while the Consumer Price Index went up

13.3 percent. Jay Engel, director of executive-compensation service .

for the American Management Agsociations, says most employers will not .

normally give more than a 10 pexcent raise in recognition both of merit Y

and the rising cost of living. Employees-of nonprofit or governmentw '
regislated organizations, such as hospitals, schools, colleges and )
utilities, probably won't get even that much. But it is easier for ‘
professionals to ‘adjust to iInflation. Lawyers, doctors, accountants .
and consultants can simply raise their fees—within reason.

T

® . -

In pure econonuc terms, it may be more. tempting than ever during- the-lif S T
1980s to skip,college and chobse -a- blue~collar trade.- The demand for:. R Q&;
many skilled craftsmen, such as business machine and computer repairers, K Wy
iron gnd sheet metal woTkers and tool-and-dié makers, is growing repldly. - R
A:skilled worker with a strong union behind him can earn "$20,000 to  *, e

g \’ . . -
B NS ..
o - - ERRTEIN ?l._..

In blue-collar careers, 0'Toole reports that moreé * and m;}d*buainesses‘“
are being started by ambitious young entrepreneurs whq don' rwant , to. 8go
to college. In six wmonths to a year they can learn’ A 3&111 .such as v
repalring roofs or 1nata111ng swimming pqolsa. fhen thay a6t up their

they are 39, aays 0 Toole. R e
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In a way these "wealthy dropouts" 1llustrate what it takes to be success—

ful in the 1980s.

are likely to be hard on those who can't adjust,
change will hasten the obsolescence of some jobs and the creation
Few people will stick to one career all thelr lives.

1og1caf
of others,
one consultant half .seriously:

They've seen an opportunity and grabbed it,

The '80s
Accelerating techno-

Says
"I am told by sociologists that the

typical new executive will have two families and three career- cycles."
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SERVICE INDUSTRIES: GROWTH FIELD OF 80s

Americans keep clamoring for -
more health care, repair work,

service of all kinds - it's
a trend that pramises a new
boost for the econamy.

”n

Although steel, autos and other production industries are having troubles,
opportunities are expected to increase in retailing, health care, travel,

banking and government,

If you are hunting for growing businesges

in the '80s, look at Be;vices.

Before the decade 1is over, more than half

the nation's economic activity will

center on industries that provide services

rather than products.

-t

"Services are taking the lead over manufacturing just as manufacturing

previously took the lead from agriculture," says Wray Candilis, director

of the service-industries division at the Commerce Department,

Already, services employ more than twice as many people as do goods
producers and the agricultural sector—63.7 million to 30.1 million.

Now, says this magazine's Economic Unit in a special study, services are

expected to provide 53 percent of the nation's total output of goods and

services by the end of the 1980s, compared with about 45 percent in 1979.

‘r

Service industries reach into every part of the economy, from taking in

4bther people's washing to jobs for doctors, lawyers, waitresses and main-
tenance workers. Also included:

employees

4
Housing”osts take the biggest bite out of personal spending for services,
. accounting for about one~third of total outlays.
‘of more than 210 hillion dollars a year includes the estimated rental

Federal, state and local government

The shelter- expenditure

N

value of li#ing in.a home you -own:-—In sacond place 1is spenaing for
- .medical care, followed by financial andg¢ legal services.

So fast are services growing that during th
created almost 18 mi{llion new jobs, compare

+

in the goods-producing part of the economy.

: -~ . - '
Fewer assembly line jobs. That pattern is continuing. Numbers of .

ast 10 years the industry
ith less than 2 1/2 million

L 4

service jobs are expected to grow 31 percent in the 1980s, while goods-
Industry is looking for more computer,

producing jobs rise 14 percent.

¥inanctal and other businesa specialists, but has less demand for

assembly workers.

A 4

Consumers with timé on their hands and money in ‘their packets will want
more than just goods, say forecasters,.

to travel, to be entertained and to be waited on.

People will be ready to Bpend °

medicai care and more help- managing financeér

ez -

,
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o
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— Lo { . oo ,
. ’ ! - B T Woaiee e S se AT e e

_Excerpted from U S, News and World R&pgxt. !il
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They will want better
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By 1989, according to estimates from the Economic Unit, families will be
devoting 49 percent of their personal -consumption spending to services,
up from 46 percent today and 39.5 percent in 1949, These figures are

adjusted to exclude any spending boost resulting {ust from higher prices.

Analysts note that even when times get tight, sick people continue to
need medical care, children continue to attend school, fire and life
insurance policies stay in force, and governments keep spending for
services such as police protection and sanitation. This"lconomists
say, tends to cushion slowdowns in the economy as a whole,

Where will the boom in services focus during the '80s? If the growth
patterns of the 1970s continue, people will spend more of their incomes
on health care, utilities and auto repairs, but lcss on such needs as
laundry, cleaning, haircuts and permanent waves. Here's what's expected
during the 1980s in major service industries—and the impact on jobs.

Retailing—Some 6 million new jobs will be available by 1990, primarily
in eating and drinking establishments, food shops and general merchan-
dise stores. Many of shese spots will go to part-time employees.
Energy~conscious consumers, meanwhile, are likely to do more sﬂbpping
closer to home, or by maill, rather than drive to distant regional shop-
ping centers.

~

) : Increases
WHAT PFOPLE SPEND M 1978 - Since
FOR SERVICES : : Spending 1968
Housing .......... cecesenas . $212.2 bil. ' 165.4%

\gocxors, dentists, hospitals...... ceevenean eeee. 103.4 bi1. 272.7%
rokerage, banking, legal help......... e eeeeene 71.1 bil., 164.9%
Electric, gas, water services. ... .ceeeeeeeeen. 49.5 bil. 221.7%
Auto repair............ ......@‘/4< ............. 29.5 bil. 232.8%
Telephone, telegraph....ececemecacenceen vecenes 23.4 bil. 180,8%
Private education............ cerecorcesenan ceon 20.8 bil. 156.5%
Health insurance........ teessesesssasenvsnas eee 12.7 bil. 243.5%
‘Rublic transportation...... e ceec Nt Hrt et 10.2 bil. 105.4%
Movies, theater, sport8........... teeees ceconnn 7.4 bil. 177.9%
Haircuts, styling......... e ttteeeennn ceeeeen 5.9 bil. 64.7%
Cleaning, laundry.........cc.civeinnn... ceocee 4.6 bil, 24.9%
Foreign travel........ ceeceeeesacentaereannann .- 3.8 bil. - 68.3%
Other 8erViCeS.......c.uienirenrenneessogocrenes . 65.3 bil, 121,4%
AN Total spending........e.....o.  $619.8 bil. '174.8%
IN ADDITION outlays for government purchases'and other items pring
total spending on services to more than 81 trillion today-—up 179. 2
percent in a’'decade.
orE: 'P‘ND\O FOR HOUSING INCLUDES RENTAL OUTLAYS FOR DWELL.INGS,
OTELS, PLUS EKSTIMATED RENTAL VALUE OF OWNER-OCCUPIED MOMKS. FORK 1 GN
[TRAVEL, 1S NEKT QF SPENDING BY FORKIGNERS HEREK. !

\ % . R
) . _ .

Medical care—There will be more than 4 million new openings. Total

employment in medical .andggdental services, hospitals and nursing homes
will jump ﬁl percent. X ecially promising: The job outlook for nurses.

* . : 82 ' | | .

’ > . ‘ 590."
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Auto repalr—Budget-watching consumers, who are expected to keep their
cars longer, will help spur a doubling in the number of auto maintenance
Jobs to more than 1.1 million. More mandatory auto inspection and
tougher enforcement of safety and emission standards will also increase
these types of work opportunities. Watch for a continuing shortage of
skilled mechanics able to deal with the growing complexity of vehicles.

Lodging—Employment will jump by 72 percent, creating more than 700,000
new slots to fill. Hotels and motels will be a big source of jobs for
minorities, women and young people. Business travelers will still be
major users, but tourists will grow in importance as customers.

Transportation—Airlines should experience healthy growth as they gear i
up to serve 200 million more pasa&hgers by 1989. Also expanding will be
freight forwarding, travel agencies and other shipping and transit
services. But there will be fewer jobs in railroading and water trans-
port. Look for about 100,000 new jobs on balance.
AN
Professional services—Accountants, lawyers, architects, auditors,
engineers and others will benefit as businesses and individuals expand
their need for specialized professional assistance. Some 700,000 new
positions will be available in this category.
Business services—By 1990, almost 4.4 million jobholders will be
citering to an assortment of business needs—up almost 60 percent from .
now. New openings will occur in such areas as data processing, secre-
tarial and clerical work, cleaning and security services, photocopying, \
equipment leasing and employee recruiting.

Finance—There will be room in banking and insurance for more than 1 L
million new workers. Credit and real estate companies also will boost
their employment numbers. ) )

- Q . -~
Government—Some 2 million more state and local posts will open up,
with most of the gain in administration and public health. Expect ) e

little or no growth at the federal level. Teaching job gains will ease.

There's a price to be paild for the shift to more services.

Service industries in general aren't &8s automated and efficlent as manu-
facturing plants; much costly labor must be used to satisfy cubtomers,

‘On top of that, workers are puahing'hard for hefty wage gains.

Therefore, an économy that is heavily service oriented has much undeyr-

-lying inflationary pressure.

\ 4 /

The {mpact 18 already showing up. Prices for alk commodities are up

92.3 percent since 1969, but the cost of services is up even more— S
108.2 percent. . That's despite the fact that service industry wages : .
are significantly lower than those in the mining, manufacturing and ‘ "
construction sectorxs. . . .
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WHERE SERVICE JOBS WILL GROW IN Jobs Forecast  Percent Change
YEARS AHEAD. . . ) in 1990 From 1979
Water, sanitary services........icee... 163,000 ° Up 1237%
Automobile repalr.......... ceecsanesaas 1,137,000 Up 100%
Medical, dental officeS....oeeeureenen. 1,882,000 Up 81%
Hotels, lodging places........... et ee 1,747,000 Up 72%
Nonprofit organizations..... et caeannn 2,673,000 Up 66%
Hospitals........ Ceercceeetacnecaaacan 4,307,000 . Up 60%
Credit, finance agencies..... et eeeaan . 1,167,000 Up 51%
Advertising........ b eeeccscacscacananan 219,000 Up 45%
Retail trade.......... e eceaas ceseas .o 21,482,000 Up 43%
Amusement, recreation services......... 1,010,000 Up 42%°
Banking....ooiiirieeiiiieiiiieeecananns 2,054,000 Up 367%
Transportation services..... e ec e aan 252,000 Up 31%
Radio, TV broadcasting.......... cececen 252,000 . Up 27%
Insurance..... feceeneaneann veenenn ceene 2,117,000 Up 25%
Real estate....... Ceeescteeaanen ereadean 1,358,000 Up 19%
Alrlines. ....coueieeeeeeeeccaanns cessans 511,000 Up 18%
Motion plctures.......... e coeceseeaana 239,000 Up 147 -
Trucking.............. Cesertectenaaanan . 1,587,000 Up 13%
Wholesale trade......... Ceeeceeaeananan 5,888,000 Up 12%
Communications, except . i
radio and television......... ceeennee 1,221,000 Up 87
. Electric utilities...veeeeceevencsonnnn 522,000 Up 4%
. AND WHERE THEY WILL DECLINE
. Pipelines....... Ceeeeanan cesecenecaanas 17,000 Down - 11%
WaterWAYB.eeeeeeeeaaaaoanns e evenaeenas 192,000 - Down 16% o
{ Raflroads..... Cereeeeeteeeeeeaaa, 450,000 Down 19%
Gas utilities.......... e ceecececansan 168,000 Down 30%
: 'S

Retallers are boogting thelr efficilency with compﬁterized checkout and
inventory system8. They are hiring more part-time workers to handle
the peak shopping times, thus keeping down their full-time staffs.
Restaurants cut costs by ﬁaing standardized menus and save on kitchen
help by serving once-frozen meals. '

Architects are using computers to pare their working time on projects.
~“Future changes in servicé industries will reflect shifts in the popula-
~ tion as well as the search for more efficiency. For example, the number

of persons age 65 or more will jump by 20 perceiit between now and the

end of the 1980s. That means .even higher levels of demand for medical

care. In contrast, declining school enrollment at the high achool and

college levels i{s the reason for fewer new school jobs,
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Also spurring a wide variety of service industry business will be an
{ncrease to 29 percent 1in the share of the population 30 to 49 vears
old, compared with about 24 percent today. That's a big spending
age group that's likely to be eager for morve travel, entertainment,
financial services and cpoices for shopping opportunities.

Thus, in the decade ahead, Americans will be Bpendiug’more and more
to serve each other. . :

—y ' .
\- . P

-
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| PERENNIAL PROBLEM

PRACTICAL PROBLEM

CONCERN/CONCEPT

b ’ . EM 1.21

And Managing Resources. ' .

What Should I Do Regarding ) * Identify types of resources
Decision Making? ' .

e

Personal Factors Affecting Consumer

Decisions/Resources ) ?
——2:?EE§5,- CONCEPTS { | STRATEGIES’ .
Types of .Using a bulletin board/overhead, identify the three types of productive resources,
Ny // resources X :
/ . ~-Natural . (Includes land and energy-producing resources.)
Tf“ ) —=Human ‘(Labor resources in form of effort, skill, knowledge.)
/S ™~ ~~Capital (Machines, buildings, equipmeﬁt.)
Iist products and demonstrate how they utilize all three forms of resources~—-cotton
[raw]/cotton [natural] transformed. into garment [human labor] using machinery [capitail].
‘ Give examples of each of the types of resources, . :
Productive Read *Green River Blyes. ' ; .

: resource use
ROBLEM

h

--WhHat {tems did Keith use as tools (capital resources)? (Safety pin, rubberband
string, bottom of ‘soft drink bottle, knife.) -
--What goods or services did he produce ox obtain with these capital resources?
~ (Fish, fire for cooking, shelter.) \
~~What natural resources did Keith use? (Fieh bark, sun 8 rays, willow. trees,
grass, water.) .
--What scarcities faced Keith and what did he do ahout them?
* Means of lighting fire -(Used soft drink bottle.)
e Shelter (Built a lean-to.,)
* Protection agsinst insects (Used.smoke from. fire ) ' T
* Food (Improvised means to catch fish.) R
¢ Cooking utenaila (Wrapped fish in wat leaves.) _ R 87 o
¢ R - R : X ) . .o
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. PROCESS CONCEPTS 4 . STRATEGIES D ~
SK.LLS! —A ~ — . v
~
Productive ~-What things were of no Yalua to Keith when he was stranded, but became valuable
resource use afterward?  (Money)
(continued) --What things were of value to Keith when he was stranded but would have little
° wvalue later? (Broken soft -drink bottle, .wet leaves.) Q\ﬁ*
~-What things would be of value 1if Keith had a family? -
Human resource -|Make a time line, marking every five years of yodr life projected to age 40. For
‘ the 5th, 10th and 15th yeats, identify homemaking skills which you had at that age
. that enabled you to. be productivehin the home. Project* additional homemaking skills
~ ' which you hope to acquire, .
_ . Time Line Example:
Lo . . . "AGE
2 o Human Resource 5 10 | 15 20 25 | 30 35 40 \
* Count money up to $1,00 —f—e——mnn ' e T
: Set table ] > '
Vacuum floors ‘ —3
‘ Make own breakfast —3- .
. ! ) y
» A
S 4 :
88 °




EM 1,21

Keith wondered how on sarth he could have got-
ten into such a fix. Here he was miles from clviliza-
tion with faint chances of making contact with

human beings for days or perhaps weeks. He sat ’

down on the damp sand and gazed unhappily at the
stesp canyon walls. What had started as a canoce
trip through the rapids of Green River In western
Colorado now took on t appearance of personal
tragedy-—for Keith at least.

As the canoes hit the last stretch of turbulent

water, Keith managed to guide his craft through

the first few yards when suddenly he rammed a
partly submerged log which was running the
rapids too. The canoe spun to the left and to the
rightin a crazy pattern and in a second the pleasant
canoe trip turned into a wild and wet struggle for
survival among the swirling waters of Green River.

When Keith’'s eyes became accustomed to the
sand-laden water, he saw his canoe being tossed
like a paper cup on the rocks on the west side of the

+ river. The rest of the canoe party members were

rushing through the haif-miile stretch of rapidly
moving waterEven if they knew of his plight, they
could do little to aid him. The next landing place
where the group planned to meet was many miles
downstream. This was no time to change plans. The
foaming waters pushed him against his will and
lodged him between two massive rocks almost op-
posite the wrecked canoe. '

Breathing short, hurried gasps of air, he held

onto the smooth cold rock. it was impossible to get

to the canoe, but beneath the east wall of the can-
yon at this point there was a beach—a strip of land
at least. Keith hesitated and then acted. His only

hope was to makae it to the east bartk. The coid water

began.to numb his arms and legs, but with a last
spurt of energy he struggled across the narrow
channel of swift fiowing water and struggled onto
the sandy shore.

He was not alone. Lizards mmnd in all direc-
tions as he made his way to a higher level, and flles

' buzzed around his head. He saw in an Instant that

he couldn't go anywhere. Beyond the few jasmine
bushes and willows the canyon walls rose steeply to

. the cloudiess sky. His hands clutched at the damp

sand, and he threw it angrily at the churning water.

. He began to think. If only he had followed instruc-

Source:

L

Joint Council on Economic Education '_Curricglum Materials.

65. 90

'GREEN RIVER BLUES

AY

tions about ... oh well, what good was there in wor-
rying about what he had or hadn’t done. At least he
was alive, and he could do something to stay that

‘way. He began to survey the situation and laid out

on the sand his total possessions: one knife, some
string, a small first aid kit strapped to his belt and 26
cents in cash. Oh for a hamburger, he thought, but
quickly realized that hamburger stands are not too
common on the isolated beaches of Green River.
The 28 cents were worthless for the present. _

A movement in the smali'pool of water. to his left
drew Keith's attention. In one of the many side
pools formed by water escaping from the main cur-
rent of the Green, he saw the fieeting form of fish.
His hunter's instinct came into play, and he fash-
ioned a hook from one of the safety pins in the first
aid kit. Baiting It with a¢rude worm made from a
piece of bandaid, he lowered the hook into the pool
on the end of the string. Eventually he landed a fish.

At least he wouldn't starve, he thought, and then
he said slowly to himseit, “‘Raw fish!” The idea was
revoliting, and he started thinking of an alternative.
He needed fire, but how could he get fire? Thé after-
noon sun had just begun to hit his side of the can-
yon, and he had noticed a soft drink bottie near the
water's edge. He smashed the bottie against a rock
and, using the thick bottom, bsgan to focus the
sun'’s rays on the dry bark of a dead willow. it was a
tedious process, but after 20 or 30 minutes smoke,
then tiame, began to-emerge from the bunch of
tinder-dry bark. Later he feit much like a caveman
as he crouched over the smalil fire and licked the
last morsel of fish from his fingers.

The sky was beginning to cloud over and his

‘thoughts turned to sheiter and sieep for that night.

A cooling breeze began to move through the can-
yon. It occurred to him that he was really a caveman
without a cave. Selecting the largest of the rocks

scattered on the higher level, he decided to useitas -

one side of a lean-to shelter. With his knife he cut
into the willow stand, and after much bending and
pulling and hacking, he managed to produce poles

which he used ss rafters for his lean-to. He covered =

them with a mixture of dry bark and greass and -
decided to hope for the best if it rained.

He kept the fire burning in spite of the smoke the
green wood was producing. “Better to have the
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smoke,” he sputtered. “than to be eaten alive by
gnats.”’ Besides. it could lead to his rescue it
anyone took the trouble to look for him. He became
depressed at that thought and began to wonder if
he was worth iooking for. “Anyone as stupid as |
deserves to be lost,’”” he muttered under his breath.
Thoughts of how he could ba rescued crowded into
his mind until finally he gave up and crawled into
his home and went to sleep.

A amall bird, sesking Its first 1ood of the day,
awoke him next morning with its short, sharp cries.
He stirred himself with difficulty from his hard bed
of sand and grass. Sand seemed to be every-
where—in his eyes, noss, ears, and throat. His neck

was raw with the pressure of damp sand on the life -

jacket he had used as a pillow. Staggering to the
water's edge, he tried to wash the sleep from his
eyes and in the process added more sand. *'Sand
and water everywhere and not a bite to eat,” he
thought as he tried to locate the canoe.

it was still held securely in the grip of the rocks.
in the canoe were the things he needed so that he
could exist for a few days at least: canned fruit,
beans. fiour, a saw, flashlight, matches, and ... he
stopped short. He was wasting his time again. The
canoe was as worthless to him as his 28 cents. He
couldn’t make use of things he couldn’t get to. .

He thought back on the stories he had heard
about Robinson Crusoe and the Swiss Family
Robinson. They had managed to survive all right,
but they had the fortune to fand on South Sea
islands with plenty of fruit and animal life. He didn't
exactly relish the idea of roasted lizard, but if .

well, he decided to wait ’nd see if tho day would

bring his rescuers.
in the meantime, he set about maklno himselt
more comfortable. A few old wooden crates had

been washed ashore. and he took them apart ugin
a small rock. He straightened out the nails and ysed
the wood and nails to reinforce the roof of his lean-
to.

The fish in the pool were still biting. This time he
cooked the fish by wrapping them in layers of wet
feaves (and the sver-present sand!). He wondered
how many different ways he could cook fish—dry it,
roast it, boil it—no, he didn’t have a pot. He could
always preserve it by drying It on a board, but that
would only be done if he wasn’t rescued shortly.
Rescued—he rolled the word on his tongue as if it
were dessert. How much he'd appreciate all the
things he had grown accustomed to at home.

Just then he looked up to see in the distance a
group of river runners approaching the rapids.
Their rubber rafts fairly bounced from wave to
wave. Keith rushed to the river's edge and waved

is hands wildly. As they approached they spotted
his canoe and then turned to see him jumping fran-
tically on the shore. The runner in the first raft
mansuvered the raft into the channel, and Keith
almost ‘hrow hlmolt bodily on it.

As he recounted the happenings of the last two

~ days to the river runners, Keith was aimost too ex-
‘cited to talk clearly. One word kept coming up in his

conversation. A weather-beaten man in a Colorado
State Game Warden uniform looked at Keith and
asked, "“Did you say fish?"
“Yes," said Keith, ‘| caught them in a side pool.”
“I suppose you have a license for fishing,” the
warden asked, with a twinkle in his eye.

Keith feit in his back pocket and pulled out a

soggy piece of paper—his fishing permit. Yep—his
fishing had been legal, fully authorlzod by the State

Gamc Commission.

-
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PERENNIAL PROBLEM What To Do Regarding Economics '
And Managing Resources HOHEHAK[NG SKILLS
‘ ‘What Should I Do Regarding e Tdentify changes (including predictable T
PRACTICAL PROBLEM . . > !
RA Decision Making?, : and unpredictable events) in life cycle
S which affect personal economic decisions
CONCERN/CONCEPT ’ Personal Factors Affecting Consumer |
: Deciﬁions/Life Cycle

PROCESS | ~ ) ‘ — : A

SKILLS. ~ CONCEPTS ~ STRATEGIES E
N | Stages in ] Using resources, list and describe the stages in the life cycle
A life cycle In groups, identify the life cycle stage the pictures describe. . o
3 . =
/ ™~ Economic In pairs, prepare a skit depicting the following stages. Indicate income level,
: problems in ~employment, location, climate, setting—rural, urban. ' Include two or three economic .
1life cycle problems likely to confront persons in each stage. Use practical measoning process
to identify alternatives and consequences for these problems. " o
) --Young single . : -—Middle—aged single a
~-Young couple establishing home ~-Middle-aged couple with college-age studenta

-  =~Young couple with infant and toddler -<Middle~aged displaced homemaker
~-Single parent with ten-year-old gon ~=Retired couple

*
v
]

As a class, chart economic problems for each stage presented. In 'a second column,

* 1ist major consumer decisions likely to confront persons in that stage. D
DY ' 7 Choose a television program or read a book that depicts personq in one of the stages
' of the life cycle. Identify economic problems #nd consuﬁer decisions.
ROBLEM .

Analyze way problem was handled or the decision made. Share with class.

. -~What values/goals did the, characters base their decisiona?
92 : --~What conditions or situations affected thelr decisibns?

.4 93

-~
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o __SKILLS

. °89

v

CONCEPTS

STRATEGIES

ROBLEM

GOALS
VALUES
FACTORS

fEconomicproblems-

in life cycle
(continued)

Unpredicted -
changes

<

PIEE-—Interview persons in different. stages of the life cycle

.;![Was the decision best for all characters involved? _ .
If you had this problem, how would you solve it? What values, goals, conditions
influenced your decision? How does your solutien affect family and community?

Ask them to describe

unexpected expenses, major consumer decisions and how their solutions affected self

family, cdmmunity Stfre findings s _

Brainstorm unpredicted events which affect personal and family economic decisions,

- s
~-Inflation . --Appliance breakdown ° &\ N

~~Job loss -~Illness of family member " §
ob change ~--Separation . # ' '
--Jo}{ relocation ~-Divorce ’
-—Wary ‘ . —--Death of member of family
~-Pregnancy - ——Paregt becoming dependent on. adult children (vice—versa)

o

paper and place in .a paper bag.

Write events -on slips of
In what ways can you cope with

and analy possible tonsequences of these changes,

the cons¢quences of these changes? \

SR e

In groups, select one event.
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Eog 4 What To Do Regarding Economics 7 ' ' )
‘PER&NN‘AL PRQBLEM And Managing Resources HOMEMAKING SK|LL§ . . .
.\ ) . - X Pl : .. . - .
, . "] What' Should I Do Regarding - .o Distinguish between -ecopomic needs and wants
PRACT1¢AL PROBLEM Decision Making’ // * Relate values to economic needs and want$
CONCERN/CORCEPT Personal Factors Affecting Consumer - . ~ %
, Decisions/Economic Needs-Wants-Values
e, . . w. 1. e R . wn - ( \ .
o _ _ \ : .
PROCESS : ' . f
SKILLS ) ]  CONCEPTS STRATEGIES
1 ) l o One student or teacher play a role in overdressed costume with ‘excessive amount of ’

jewelry. Student or teacher reveals that she/he loves to spend money on clothes and

) | Jewelry but has no’ plage. to 1ive. Discuss the role character S8 needs, wants and .
values. Use: practical reasoning to analyze the person s decisions.

:

Econogic needs Using resources, define an economic need and an economic want.
”/dhd wants - Individually, in three minutes, list gofds and services that are essential to lifeQ
‘ ‘d Compile‘list on board or chart, .
& - ¢ Individually, in three minutes, list goods and services that make life more pleasur-

able, Compille 1list on board -or chart.

- ~ | Discuss how 'values affect whether items were defined as a need or want

In small groups, do *Wants-Needs. 7 o ,

& ’

-Values ' John, age 14, wants a moqed‘ For each of the possible reasons 1listed below, decide e
’ whether the purchase would be a want or need and the value indicated. ',5
vators ~--It will enable him ‘to get to his pa?tftime job so”he can contribute to food '
reron | for his family. - His father is unemployed. q :
N -=It will enable him ‘to get to his job so that he can buy a new stereo for his room,
' --Most of his friends have mopeds. Baln . _ o : .

—-—It gives him freedom to go where he wants. ' 97

";' 96 .- .. : ' - .
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PROCESS - L CONCEPTS A ' ' ' =~ STMTfG‘ES L ot . s
SKM~ - _ — ) - —t N - :
' - ~Values , ~~It saveg his family‘&ransportation costs’ to QChOOl T "\ '
) N w" (continued) --It enables hinP to participate in after—school,eport&. ) ) ’
) T : - --It gives him a sense of power. :° ' . ) - .
. Oﬁﬂelﬂustormm’ .’ ' : . " I o,
4 4 L . “ /ot . /- T .
%Do #Ghat Are' Your Finance-Related Attitudes? Discuss the values that are- reflected in
VAt L 4 each statement. Discuss how values -might change with different situations; -
FACIORS
e . .
. As quickly as you can, list 20 GLhings | in 1ife which you really, really love to do. .-
' There are na: .right or wrong answers about what you should Jlike. L e _
e ) Using the suggested code below, code the 20 items listed above.
- --Place the # sign by any item which costs more than $5 each time you do it.
e ~~Put an R by-any item which involves some RISK,. -The risk might be physical, SR
) g intellectual or emotional, (Which things in your own life which you love !
ta ' . to do require some risk?) ’*7 v
~-Using the code letters F_ahd M{ record which of the items»on your list you %
think your FATAER and MOTHER pfight have had on their 1isns 1,;& they Kad been
- asked to make+ them at your age. >
" ~—Place-either the letter P or the letter.A mext to each!tem. P 1S\¢o be
<. used for items which you prefer doing with PEOPLE, the ‘A for items hich\you

38

". prefer doing ALONE.

-—Place a number 5 by any item which would not have been on your list fivedl years
ago. -4 .

-~Place a number 5 by any item which you think will not be on your list five _
yeargs from now. v

--Finally, go down through your list and indicate the date.when you did it last.
. ‘ & .
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P PROCESS CONCEPTS B - STRATEGIES R
. SKILLS - - - . B
_'; ~ o . ~Values ° w1look back over your liSt and the codings, v . . ' R
-~ s (contfnued) | | | | s
: ’ " (P --What does your list logk like? M . '
(:\~\ I ~-Can you identify any patterns in the things you love to do? .
- . —=Did you Tearn samething new about yourself? ‘ '

4
-~~Are there some things you're pleased with?

o -~-Is theére.anything that you Would 1like to change? How might you go -about it?

—~Are there some things you 1like to do that you have not done lately? What
could you do about this? -

How would your Answers éhange if:

s ~--You were married? . ' ‘ ' '
= ." R ~-Had childrbn? : ) , ' Ke

£ﬁ£7 . ——-Were a single parent? o o ; —
—~Were handjcapped? ' .

~-Lived in a very religious society?

5 loue = BRI

¢
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' . | | .
‘ oo - WHAT ARE YOUR FINANCE-RELATED ATTITUDES?
VE - . |
’ “Directions: Read each statement and check | . _ Probable
. .your ‘response in the appropriate box. : ~ Response
' ) ' : . . " 10 Years
v o ' Agree - Disagree Trom Now
1. I would most like to adopt the kind _
of life this society had typically '
, offered=——a good job, a nice family,
3 living in a pleasaﬁt neighborhood, ® - ¢ -
t and becoming part of the community. o a 0
i. Although many marniages are less ) SRS
than perfect, I believe most people ) ,
should get married. A 0 o oY -
3 3. Hard work almost always pays off. a o O o, o
4. Having 1ifé and health insurance ' d
~makes people feel a lot more: * .
personally secure. 0 0 . o
S.i I ‘am confident about my own ability . T f
to control my own destiny. . q _ o 0 -
/\ . ~
_ 6. ' Each individual should be responsi- M\ . ,
‘ ble for his own financial well being. Q = R o ; _ -
7. 1 am good at managing my money . o - -0 : Pm et o
/ ' /\ N ’ e , > /
8. It is- very important for a person . ‘ . IS -
to dev§ p a regular pattern of : v : _ o
saving$ﬁand stick to it. : . 0 o " oY
92‘ I plan my spending by the day or i " , '
. week 3 0 , 0 *. o
; . LO.‘ I plan my spending by the month. ' 8] ] , 9‘
11. T plan my spending by the year and .
beyond. ) 0 0 ] 0
. o - ’ ! - *
12. Money problems may keep me from ] ! -
completing my education. 4 m] (a] o -

h3. Life insurance is a great thing;
everybody should have it. o , 0o a

14. - T am confident about my o;Ekfutu£g> ' *

and confident about the future of //// .
the country. l \ ya 0 a} " 0 Ja
Q . " - ) _
15. T havblm great deal of contrel over .
~maintaining my own health, . .0 .0 0
16. I take good care of my own health, - n ' (n} ] B
‘ i . ]
* . . ’ v " ) *"\'Q - )
A As ' 1 O 3 o .
< r " :

Q . . ’ . S -
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PRACT I CAL ‘PROBLEN’
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v ¢ . g
LY 4 r ] N -
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. 7 ' '  EM 2.11e
W}ht/TS)l{ ding E fc 4 e
a o Do Regarding Economics . A T , -
and Managing Resources - QOHEMAKINF SKILLS A% -
iy . - % ’
. . . \' . -‘ : > LS
What Should I Do,Regardipg . ®* Determine means for securing financial
Resource/Pfoduét Manage#ent? ‘\reSOurces .

* . * Recognize relationships between education,
" 'Financial Plannine/Obtaini employability and ‘1ifestyle - .
. fONCEﬂ“?CONCERI at. rlann ng/‘ atning * Recognize factors affecting career choice * '~
3 * Use sourceg of career information:
- o, . ’ . ~ \ . 4: - '
PROCESS - — z ,
SKILLS CONCEPTS i STRATEGIES . ) .

Sources of
income '

;e Einancial
B security

=

#Ogg

Develop. a bulletin board -with the following title: "Pay Day.," Use pictures and
article captions illustrating a variety of means persons use to secure 15; me ]
(inheritance, robbery, veterans benefits, social security, pensions, payment for use
of mondy, interest, dividends, employment)., Discuss the consequences of each means
and determine the means most likely tc be employed at present by class members, What:

. are other sources you might have during your lifetime? What would be the consequences
-of not having these sources? :

Do a roundtable discussion: "If you could get a job rié&t now, how much money would

yousarn? Is this a job you would like the rest of your. life? What would you need

to get a higher paying job?. What would you need to get a job you would like better?
,l ] : -

»

Select four phrases to complete this sentence: "Financial security is "
--eating , ~-—-a savings account ~-a college degree,
——roof;over.one's'hééd ~~steady employment . -~bills paid. :

--money in your pocket “-—-8 car o high school diploma.
--owning nice clothes - =-Job .skills —-savings fund for emergencies
-—owning stocks/bonds . ==having insurance ——othet' A

Discuss the values underlying your choices.. What choices might you make when you are
30?7 407 * What factors (will) affect your choice of phrases? Now? Later?
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PROCESS - ' Iy . - .
' CEPTS STRATEGIES -’ , .
o SKILLS CoN ] a = . N
’J. v - Y = A .
__— * =~ * JRelationships Reviewlqhe major source of. income for most consuners--employment, Completg an_attigﬁde

GOALS _
VALUES
"PACTORS

-~J
(o))
L]

AN

Qetweeneducatioﬂ,
employability and
lifestyle =~ -

Factors affecting
occupational choice
-Job satisfactio
-Income

satisfaction
~Job prestige .
~Mobility ”~
~Leisure time
-Security '
-Valyes

inventory: Read each statement and record feelings by writing agree, disagree, or
undecided for -each statement. ' " T

N -

\

, ——=The amount of money an individual earns in a 1lifetime depends largely on ane's
choice of eareer. i “_

—-Money 1is the most important thing to céasider }n.choosing a job. ) -
—-People with special skills and education usually earn above-average incomes.

. =-Indjviduals have little contyol over'ﬁﬁafkggéir income will be. . ‘
~-When figuring income, count only wagés earned on the job. :
~-Some people rate job employment and security above job income,
~-Future income and the attainment. of e

anomic-goals depend uPé:/EEgige df

Assign small groups one of the dbove statements agd use library and comﬁunity resources
1to verify the facts supporting or refuting the statement,

3

occupation to a large degtee,

-

. _ . . ‘ . /
Examine career choices and discuss how they can influence one's'quality of 1ife and,
standard of living. - . S

[ 4 ’ . h\
. : . S .

Listen to pahgl'bf'speakers from guidance ffice and employment agencies. Topics
.discussed could include: factors affecting occupational choice, traditional and
non-graditional occ; adtions, interest and abilities of persong entering field, working

tconditions, beginniﬁg sa}afies, opportunities for advancement. o "

<

inférview an empléyed person, review thinngﬁhefflike about their chosen work), digsat-

isfactions with fheir work and why, As azgiass, discuss the tnterviews. Compile a -

list of 1likes, dﬁblikes and reasons expressédiby those- lnterviewed,
r N . Y R " z .

v
. .

In small groups,- study and report oﬁ‘g specif&c career such as teaching, mediCine,
engineering, business, self-employment-entrepreneur. Use the following as guidelines;

for research.: .

f

. —-What are'theifield@s‘advantagés and disadﬁahtages?
~-What types of jobs and opportunities are available?
«--What types of job satisfaction can be expec;edZ :

107.9-
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"EM 2.11e
- — - 4 — T - —= : *
PROCESS - CONCEPTS - | : STRATEGIES | R ' '
SKILLS | . R : } ;
LR - . - ’ ‘
Factors affecting | --What personal qualifications are desirable? ; //
occupational choice -~What is the future outlook for the profession or occupation?~ .
(continued) _ —-How much training, education and experience is required to/be effective? ¥ ‘Q\
' --Are ‘there job opportunities in my home community or will this career choice
" necessitate a move? / : 5’ ‘
+--What might be the consequences of each career? '
—-How will holding each job *affect one's family? = The community?
. : N ) . '1’! , .
N . o ‘ Use the followiﬁéf;: a gui g;ine for group report to clyses. Each group prepare and

~ .

‘present a bulletin board whic¢h incorporates the information outlined under guidelines
for research, . Do *Job Talents For Sale, -

FHA/HERO--Set up a dipplay_lFHA/HERO Talent For Sale," suggesting services and products

S o | students can offer to earn money, .
N : Using resources, find answers to -the following.questions. ’ ’ o ¢
A o ' --What is the current minimum wage? L - ~-What permits are needed?
' 3 . —-What taxes, if any, do teens have to pay? = ~-What are respopsibilities of
W . —~What labor laws apply to teens? student employee and employer? ' ,
' §§ --Do I need a.social security-card? _ T . o s
Career choice Research and prepare a written report on a career of imterest. Incorporate the follow- .

ing concepts in research paper: reagons for career choice, including factors affecting’
workabi-lity of choice‘ahd consequences on self and others, self analysis, job analysis,

lifestyle, standard of living, Suggested resources: DICTIONARY OF OCCUPATIONAL
TITLES, OCCUPATIONAL QUTLOOK HANDBODK. - - \

. L. ’. 7‘
Rgliablésources Discuss reliable éaﬁrcés of information (how to obfain, how to evaluate).
of career T : '
information _ : \

[y

’ ) . T § *
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JOB TALENTS FOR SALE

K4

EM 2.11e

Name! ~

v

If I had to start work tomorrow, what
occupation would I choose?

. How much could I make?

. What education at the present time do
- I have that I could use?

. What personal traits do I have that could

help me in finding and holding this job?

. What skills do I have that would help me?

N

How would my school record help or hinder
me in securing a job?

Profile Occupational Guide Sheet

7"

10,

11.

12,

v

Where would this occupation be in demand?,

¢

Whom could I ask to recommend me for this
dccupation? List at least three,

f

What could I do while working to obtain further
training? .
»

-

If I didn't have to start work tomorrow, what
occupation would I choose?

P -

How could I prepare for this occupation?

-

What problems would I face in preparing for

“this occupation7
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PERENNIAL PROBLEM What 'To Do Regarding Eeonomics HOMEMAKING SKILLS
and Managing Resources '
,_‘ : Y . )
PRACTICAL PROBLEM What Should I Do Regarding 7 * Recognize means for securing financial
: Resource/Product Management? — independence )
‘ , , * Be knowledgeable ofj#iresent job market
_ : d future trends - .
Financial Plansing/Obtaining . an - :
CO~CERN/CONCEPT nancia anaing/Obtaining * Recognize alternative income sources
- * Recognize how a vocation affects one's
N self, family, community and.nqtion
PROGESS e )
PROCES CONGEPTS STRATEGIES ' §
j . 1
Finantial - Write and perform minute skits—-How can I obtain financial indépendence?
independence . b : ‘
;; Analyze the various strategies_demonstrated in the skits, (Robbery, inheritance,
employment, welfare, win lottery.) Discuss, . e
. &
) --effects on family, self, soclety, . '
--consequences on soclety, if everyone chose strategy ’ '

Q
VALV
FACTORS

Sources of
income

—wrealistip, workable solution? Why or why not?

Discuss major sources of income for most individuals——employment Identify alterna-
tive income sources and consequences of each for self, family——long-term, short—germ.
Create chart on chalkboard or transparency. : -g. - :

Discuss what is necessary “to secure employment (skills, knowing the right peoplg,

education, being in the right place at the right time, interviewing skills, market
trends). ’§ . - ' o -

L4
- .

Review factors for conoiderntion prior to séﬁking employment, (Interests /’bilities .
and skills, monetary rewards, personal satisfaction derived from type of work, fringe

benefits, working conditigns demand for this type of employee. )
P » *

- Involve class.4n social drama. which includes working conditions, physical and mental

tithe dem'pds, attitude and values of employee.

b R A A S
L ~

i 4 W e n e s B 4 e aem

requi rementi
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PROCESS ATEC
TS STRATEGIES
SKILLS QONCEPTS | ,
Emplgyment Write a series of case studies depicting financial independence possibilities for the .

decisions affect
you, family,
community, nation

members of a graduating class. Note how their employment decision as well as other
personal decisions influence their life as well as that of their family, community
and nation. Example:

She sought and
She married

at her parents' )
Her present means of income

Jane married immediately upon graduation from high school.
got employment at a fast food restaurant counter service.
shortly after graduation. She is presently divorced, livi

. home and caring for her nine-month-old child.
1s Aid to Dependent Children.

l ROBLEM

[

In small groups, analyze case studies. Has financial independence been achieved?' If . 4

.\ Effects on
so, how? What-type of decisions -vere mades in relationship to educatjion gng embloyﬁént7

family

VALY
FACTIORS

What type of vocation amd income did ‘they have? How did their decisions affeet them--
sélves, thelr families, community and_nax}
?

term‘conseQuences?

Next year?

20 years?

on? What w

Stress the importance of knowing the present joB

regarding futuyx

trends.

Identify reliable sou

display for aé¢thool with suggestions a?j sources.

11
)

e the short—term and long~

~ -’ N

LN

t and being knowledgbkable
of 1ob\3nfbrmationu Crehge

i

, -t

+

Using resources, identify and describe a minimpm qf. five new occupations, which

emerge during the next ten years,

thecfuture due to shortages of natural resources.

sharing, flex-time, part-time jobs 'th benefits)

Identify wayz/
(Stress’ inco

tLe family 1ife cycle and
e level, two-income family, standard of living, opportunity costs,

-

¥

S\

ma
Describhe how jobs that exist today may change:’qﬂ\
14

‘Identify and diocuss the. alternativee\to the tﬂ.lﬂtional 40- hour work week (job

o/

social conditioms may affect occupations.

children's future, leisure time and mobility,) List characteristics yeeded for .
present and Future .employment (retraining, mobility, math and reading skills).f- l
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- PROCESS
sw.;

CONCEPTS 4

STRATEGIES

%"2@

ROBLEM

8

-
r
.

Effects on 1§7
comtunity i
and nation

Income

procurement
l‘.
9

Terms relating to
social insarance ¢

%

Research and prepare a written’report on petsonal plans to ensure financial independence.
Inchude reasons for'choice, other alternatives possible, ways to achieve goal, why cholce

{ w111 be workable for you and how it will affect the well-being of you apd others, now .

and later,’ Explain how your choice miight affect your community? Nation? Services to

utilize (education, government agenciea, social services).

Using any of the following activities, identify income procurement resources othe1 than

individual employment such as fetirement, investment and public‘assistance,
S

~~Case study regarding economic probgfms of iﬁdividuals or families on retirement
-income and public assistance andvinVestment income.
~--Newspaper clippings on social insurance problems or fndividual retirement programs.
H—Role play—-What would you do f)nancially i1f...(father wag laid off, parents were
divorced) . . o
——How would your spending plan change?

--What
-~What
--What
~-What

are social insurance ies?
is. spcial security? Who does it.benefit?
is workman's compensation?
are investment incomes?
--What public assistance programs are available to me? :
--What other resources such as disability insurance, inheritance income7
—-Why would you select one plan over another?
--How would your choice affect your family? - Community? .
—=If your situation changed (social security money available’ would you
. choose the same plan? I _ N . o ’

L)
”~

Discuss the following ques tions to 7dentify requirements of the following: 4 ’

Uaing several strategigs below, develop fact sheets on vayious alternative income
sources, (Fact sheet might include items such, as-who 1s°
\ege, “income level, d ability-—how do you apply, number i family )

--Invite speaker’ from Social Security Administratton
~Visit program designed to-help low income families

. 3 . ’ o -.a,

117

ST IO I

~Invite speaker from diapleced homemaker program

!

ligible" for benefits,’ S
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PROCESS Ny A
SKILLS CONCEPTS ) STRATEGIES oo .

' relating to ——Interview persons from assiatance“pf’grams available to EOmmunity )
current --Invite savings institution speaker on importance of investment financial planning.
legislation --Invite union representatives to speak on workman's compensation.

\ - --Interview State Representative or local politician on.the future of alternative
. income sources. ‘ ' -
rs % - 3
4 Alternate income sources projects.
» - Q . -
--Report on one type of alternative imcome source giving bros and cons of
that ‘source. What are the effects on self, family and community? ’
--Classroom debates on alternative income sources (welfare debate), i
--Quiz or test on terms related to social gecurity, workman s compensation,
? other government programs, charitable agencies.
o jt\) ;
N : ,
/
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- 2 A § .
y PERENNIAL PROBLEM What To Do Regarding Economics . : ’ o '
4?%; : and Managing Resources ‘ HOMEMAKING SK'U%S . \
PRACTICALaE;OBLEH What Should I Do Regarding 3 ° 'Recognize=importance of planﬁed'spending
, Resource/Product Management? ' . *Utilize practical reasoning skiils in
_ : DN e . : * planning spending to meet needsgand wants
CONCERNICONCEPT S Financial' Pl'annin.g/Spending ) g){i::ne, compare and evaluate spending .
: —— ' ' ' * Formulate a money management plan
¢ & ’ . |
PROCESS | - -conceprs ‘ STRATEGIES - -

SKILLS

P

Wants, needs,

GOALS
VALRS
PACTONS

1

'Develop a bulletin board with the title "To Buy or Not to Buy?" Bring in a

values, decisions picture of an item you currently deaire and are Interested in purchasing. Discuss~

the variéty of wants. 3 .

Pevelop a vocabulary 1list incorporating student responses.

--Goal (Object or end one strives to gattain ) '

--Wants (The goods and services you desire.)

~--Needs (Necessities essential to 1life.) L .

--Values (One's internal feelings about what 1is good desirable, and iaportant.
Values are guides for thoughts, actions and goals; and they are standards for

*

judging the benefits -and costs of decisions.) o '
- --Decision-making (The process of choosing among two or more wants or needs.)
4 --Life stages (A period in life ) - ‘ “
- ' . b ‘ . . ‘Lﬁ
In pairs write and present a minute debate on the following topics. '

--It 8 silly - to try to save money at our age..
--Teenagers should have charge accounts.
-~Parents know best what your allowance should be. : ' .
~-Why plan your spending when you don t know what your incqme will be.-

As a‘class, identify goals,,wants, needs and values in, eachéhebate.

A «

’ . . A . ' . 3 . . . Y
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PROCESS

SKALLS .

CONCEPTS

°

STRATEGIES |

GOALS
VALUES
FACTIONS

plan

{

Long-range goals

%

t

Money managemeht‘

?

Discuss the value of long-range goals and financial planning. Review the bulletin
board containing the illustrations of studénts' presént wants. Relate possible |

consequences should they elect to go purchase the item now or to wajt (opportunity

‘cost factor).
o . s a,

Interview a minimum of two persons (another teacher, guardian) to detekmine some

rerrors and effective skills in managing one's income. Class compile a list of

common errors and effective management skills. List five skills you will need té6

acquire for money management. Do *Skill Wheel. Diséuaslquestions similar to the
following .

1

-~Why is it important or not important to have these skills?
--What might happen if yoy did not acquire these skills? NN \ .
--How would this affect you, your family and community° ) :
L'} N N . ! ¢
Interview two students asking : L .

a

--What do _you spgnd the largest aﬂtunt of your money on?

--What aré three things you do to manage your money?

~-~-What one piece of advice would you_give regarding managing money?
Comﬁletev*Decisions...Decisions...Decision Making. Diﬁcuss personal expenditure

patterns by keeping individual logs. Write a 1list of typical expenditures on the
chalkboard and divide into "fixed" (expenditures happenin%/ggain and again) and _

"flexible" expenses. - _ ,
Fixedl . A ‘ Flexible
Rent o May Vary , Entertainment -
- Life insurance Food ' | Car operation (trapsportation)
Fire insurance Water N Personal R
Auto insurance Heat (Gas/ . ~ Clothing '
Taxes a _ Electricity ° Medigall ~ . ' :
Other insurancer Telephdne ~Education . -
Savings , ' ”Emergency fund

123




’. _
N EM 2.12e
PROCESS . ] k h '
CONCEPTS STRATEGIES
' Financial ‘Do’*SelffDest on Personal Spending Habits. Write a paragraph evaluating your strengths
- ' planning and weaknesses. ‘ : ' -
. formats : o ‘ )

{

.“‘r[‘

Consumer skills.

| budget simulation using computer software. . -

Develop a weekly (monthly) spengﬁng plan baded on your own income and expenses. ,
references to select formats, scuss the various format using practical reasoning.
Incorporate achool lunches, meals away, sport events, clothing, transportation, other
recreation costs. . Draw case situations (married couples, two singles, elderly) and
work out budget plans for the different situations. Do *Vine Covered Cottage. kDiscuss
opportuni;y.costs (choosing this J%er that, what do you give up?).

Practice skills necessary to assist you with carrying out your financial plan (check-
book balancing, envelope budget system, unit pricing, uaing resources). Develop a

Reflect on how the way’ you spend your money affects you, family and communi%y by using
the chart below.® Test" your thinking by using the questions that follow. "

_ Expenélture- Self Effects Family Effects

Comqynity Effects

X l‘\ y . ~§ »
. . . . B N v

R

.. l v . ) . ‘\

r
Y

. Do *Making,A Future Budget Work For You.
|Using resources, identiﬁy banking services,

~-What would happen 1f everyone did this? | )
--If you were another person, would you do the same? - ~ : -
<-In a«new ‘situation, would you do the same thing? . '

I’

Reinforce any needed skills,

--Gheck writing : S ;
' --Balancing checkbooks L . ' .
--Deposit slips : |

Review

G P
A L S N S

SRS R

SR
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RIRECTIONS: THINK ABOUT P:OPL:\"wgio YOU THINK MANAGE THEIR ’
MONEY WELL. WHAT DO YOU THINK, THEY DO TO MANAGE?! WHAT SKILLS

r DO YOU THINK THEY HAVE?Y Y
7.
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DECISION SO CISION el
am SIONIMAKING

4

Teacher phjective. To discover the types of.consumer deci-
sions your students are making...what their feelings are
about "wants" and "needs." Then utilize .data as a. basis
for insight and planning- teaching strategies for the study

. of Consumer Decision Making! !
Stugent Objective: To recognize various decisions that one makes as a ' '
consumer and .to decide whether-theSe decisions are "wants" or/?needs " b
Directions for Stﬁdents [:]Check below in the boxes provided decisions
that-you have made or will be making . é..
_ N or W ' Then place a "W" for an item that you think would be a "want" and
. "N'" for items that you think are "needs." '
,‘.[:] 1. Records and Tapeé . [:] 16. Hobby items
- 1 2. Gifts - [:] 17. Motorcycle |
' [:] 3. Cosmetics [:] 18. Furnishings for room
[:] 4. Bicycle [] 19. Tape recorders’
[:] 5. Entprtafnmentﬂ [:] - 20,' Calculators
. . [:] 6. Movies/play, ete. [:]_ . 21. Stereo o .
[] 7. Sport events - ] 22. 'Pet items '
. [:] 8. Sports -[:] 23, Musical instruments o {
. [:] 9. . Clothing ' [:] ?4. Books '
[:]' . 10." Jewelry . ] 25. Magazines _
. ‘[:] 11. Snack foods - [:] 26. Grooming items
4 —_— . . —_— ;
[:] 12.- Car . 27. Camping equipment
[:] 13. car repairs 5_ . [:] 28, Bus fare/othgr trans—
' . . portation -
14. Uniforms - _ 1] __._ 29. Paying household bills
[:] 15. Sports equipment ‘ [:] .’, 30. School-related items -

. S . . for study
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i SELF-TEST ON PERSONAL SPENDING HABITS ) ‘ _
5 | - . - o-
- & . ‘This questionnaire, 1f filled out as accurately as your memory permits, will - o
help you to discover your weaknesses in personal money manage ent. Each ) :
"yes" answer rates 5 points. Add the points to find your mordey management -
IQ. 1If ¢ : /. A S
J Q your aeore 1s: Over 75 - consider yourself a good money manager . - 7 g
N o Between 75 and 55 - consider yourself average '
Ty i h BeTveen 55 and 35 - you are below average
- o Below 35 - you are verz poo S
. 1, Have you madea rough plan for your large expenaes for the year?,
N h .
" 2. Have you kept a written record of your expenditures for at least one month?
| 4 - €. /7
3. Have you examined your record of expenditures ard made necessary changes?
4. Are you seldog "broke'" bifore your next allowance or income 1s received?
5. ‘When "broke,"%do you generally &t along as best you can until your _.
allowance 1is feceived? : o X o %
6. Do you avoid making yourself miserable and unhappy by fretting about '
something you want but cannot afford? _
7. gAre you in the habit of spending inoderatg‘l; on personal grooming? .
8. Can.you generally be en't'erta;)ned"'withmit spending money?
Do you usually resist the spending pressures of friends? , “
_10. Do you resist the spending. of money* accordifg to your whim without ‘ "
" regard to what you really need? ™
11. When "broke," do you tend to avoid getting an extra sum from your
parents or guardian? ' . . _ %
' 12, If you saw a clothing item 1in a store where you have a charge account, | >
/ would-yoube 1likely to think about how to pay for it before you bought 1t?
13. Are you carefulV about not leaving cash in your room or carrying fairly
” large sums of money on your person? - -

14. Do you usually avoid buying clothQB that; you may wear only ¥} few times?
15. Do you spend a moderate amount of ey _or food between meals?

16. Do you'usually gsave ahead for something you want very much, such as a ¢ -
new dress or suit, a gift, a prom? . - , : ¥

17. Do you make it a habit to go to more than one store to compare price
and quality before deciding on a big purchase? -

18. Would you say that about half your purchases are. p],anned in advance
and are not merely "impulse" buying? ; :.-.;‘

19. Do you know whether your family carries personal belongings insurance, \
protecting such items as your luggage, clothes, jewelry, golf and tennis
equipment? A

20. Can you reaist buying bargains just because they are advertised as bargains?
XYOUR SCORE: The number of checks ( ) x 5= (. )._

&

From: The Consumer in American Society, by A. Troelstrup, 1974, p. 133 (uaed

- with ‘permission of McGraw-Hill Book Co). Office of Education. Housing
Management Services Curriculum Guide, p. A-130. '
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/) @ - o VINE COVERED COTTAGE - | . " o
L. . : (X Case Study for Consumer Decisiqn Making) ' B
& ﬁousinglgﬁome ?urnishings and Equipment . - o VI

 PRIORITY RANKING = '

Objective: For students to éain experience in
‘ clarifying their own values and deci-
sions through use of discusqion and

ranking priorities. .

Directions: Have each student listen to a tape or
" read the follbwing;case study and then

) have each student rank .what the couple
~ + should buy first, second, third, etc, .

. Then have two studentsy one play the -{%
_ role of the husband and one the role B

» of the wife and have them rank. prior-

. 1ties together.
g _Steve, 26 and Mary Ruth, 25 (M.R. ) have been married now for six years. _ .
They have three children, Dannie, 3-1/2 years, Bobbie, 5 years and Sue .
Ellen, 16 months. /They rent a 75-year-old two~stoyy, three-bedroom house .
in a rural area. They are trying to save fhoney to buy their dream house y
and the various other wants and needs of thelr family. They are trying to

‘ decide what should be done first, second, third, and so forth, They are
‘ i . trying to consider .each other's feelings, the budget and the logical order S
of purchases and savings they should try .to accomplish. wrgg.‘

» .
Steve works as a factory worker and earns around $350 take-home pay, while
M.R. works as a secretary earning $250 per week take-home pay. Their
n. budget 1is approximately as follows for each month: . :

Gas $ 80.00 (budget) Gasoline . $100,00 ™
‘ Electricity 30.00 Insurance 40,00
» Telephone - 16.50 Entertainment ~50.00
Food 250.00 ' A~ Day Care Center . 140,00 _ .
House Payment 325.00 : Used Car Payment 95.00 ° . v
. How would you have them rank the following? o

color T.V. set _
new slotgun for deer hunting v
tent for camping ..

new car -

a new couch

throw rugs for dining room
bicycle and tricycle

savings per week ($10, $20, $30) for house
a sewing machine to make family clothes

a lawn mower

buying a new stove .

a new bed for baby, Sue Ellen

curtains for living room

new winter coats for children

¥

I
T

Developed by: Consumer Economic Eduo?tion Unit, Ohio Department of Education, :jﬁ
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N Ty MAKING A FUTURE BUDGET WORK FOR YOU . .
3 | ‘ A
‘ —
How much would you have to take home each month in order to support your- _
p self according to your proposed budget?
'
™ _
What kind of.job \tan you find ndw. with your education and experience that *
pays the money yo\ need to support yourself?
)
What are some implications for your future planning?
\ @
What type of financial recordkeeping system would you elect to use for
your first budget? Why did you choose this system over others?
© _ p
oy Food for Thought: Most people stop budgeting 'for the following reasons:

1. They follow a budget for:a lifestyle that dogs not 'apply to them. - P

2. They spend too, mich time recording minor details, They get dis~
couraged because the budget takes too much time and energy. "

3. They are unorganized and don't keep practical or accurate records.

How does the financial recordkeeping system you selected avold these
pitfalls?
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: What T¢ Do Regarding Management ' ' ‘ ' g . - _i
PERENNIAL PROBLEM ] Economics and Managing Resources HOMEMAK ING SK';LS 1 . ) , e -ﬁ
o - ~ L. - | What Shoulo I Do Regarding ' ‘ ®* Recognize spending decision-making skills -_5%
/’ PRACTICAL PROBLEM Resource/Product‘Management? . " »important throughout the life cycle 7
' L . o : * Understand how your spending decisions
— _ ‘ T - . influence the marketplace
CONCERN/CONCEPT Financial Planning/Spending " ¢ Recognize how .to “handle financial problems i
i ' § S . ) . _ o . T
: . . _ . : 7
L4 . ’ ’ - L ) . Lo : 1{;
~PROCESS | ) - -y . ' i o M
SKILLS - CONCEPTS , L . STRATEGIES . ‘ _ : . 3%
h ~ How much do you think your, family spenda on you? ‘Estimate each of the following and 'iﬁ
thed o tain adtual 'figures, p . _ SR
~-Clothing : ' --Medical care | - | g
} --Food ‘ * --Dental care.
g ~~Shelter _ - —=Insurance
' ~-Utilities - : fiRecreation
~-Personal care _ : ~~Education .
' - ~—Investments . . --Other (books, magazines,
--Transportation - ‘ : music lessons . s

GoALs Do *How Do You Feel,About Money? . Save till end.of module. - e ‘ T ¥

YALULS R '

FACTORS Co : i g o
National spend- Using resources -and 1ibrary"refergﬁies, ‘research national ‘apending patterns. Write  © -fé
ing patterns - _.4-a profile of who is doing the spending and for what. Note resulting market trends. .gﬁ

) : 1 Include effects of teenage spending. : L .
“IMarket trends Discuss reaults of reaearch and de#elop a bulletin board entitled "Power by the
. - Pound" which depicts research results, : _ _
'Stage in life ﬁA Invite persons or tape interviews (IEE) from community representing different life
cycle affects - . stages (college atudent,'single person employed first#year, beginning family‘member,; .
financiqlplanning' : chd. , .
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. CONCEPTS s ) STRATEGIES . . R
Pergonal finan— " | Do *Reaaons for a Spending Plan.
-, cial plan Review impoﬁtance of ha_ing a personal financial plan and financial planning formats. ’
(See Module 2.12e.) Choose one of the three wage earners on *Case Studies-Wage Earners
. sheet. Use resources to deterftine allocations for *Financial Plahning,Sheet, Glve

written justificatien fOr each expense allocation. o ,
. ' ” ) . _

4 Financial "] urite descriptions on assigned panel presenter. (Panel described above.d . The descrip-ﬁ

0
N
.

planniné formats

Emergency
expenditures

[} .
- P

|
R |
-

Financial crises
preventive
measures °

P

tions to include: 1life cycle stage description of fgmily goals and values expressed,
types ,of expenditures experienced, financial planning techniques. Edit the decﬂriptions
and incorpdrate in following assignment., Divide class into family size groups and have
each group develop a plan for one of the family situations. *Review examples of case
studies *Life Styles and' Financiai Planning.

- . A _ L :
Research problems encountered by persons 1living on incomes provi d through gocial: g N
security or public assistance. Determine utility, housing, medic®1, food and enter- .
tainment costa. Relate these findings to what community organizations are doin to. \
augment the income of families and indi@iduals who cannot meet their needs withﬁnt\\
help. ~ Suggest management strategies which can ease some of the probl/gxf ’ '
i { :

Make a list of unexp ted events and emergency expenditures.which could occur and create
a financigl crisis. (Break leg--medical expenditures, appliance breaks, brakes go out , |
on ¢at--repairs, laid off--loss of income,) IDiscuss ways to deal w#h each crisis oo L,
described,.which of the .crises could be avoided and how (break leg, have medical ¢

insurance)? , . S ] - - \\<\ -
n " ’ @

Review financial practices which are likely to bring- about financial crises or disasfi”-
ters. (Do-not include in financial plan provision for emergencies, have.no financial ¢
plan jyst live from one paycheck to the next.) Discuss. . o

——How and why financial problems and crises differ _amonf different ind&riduafsi

_and families? - . . k
—-How findncial crises might telate to income or occupation)P
'--How financial difficulties change at different life cle stages?

. ft£l;3?1;f-:”,

"

-

’.‘ s v ./'\-
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PROCESS
SKILLS

>

CONCEPTS

h}

(4 -

STRATEGIES' _. - .

GOALS
VALUES
FACTONS

g

Sources of help

-

Plaﬁning problem

Reflection

'Develop a list of services available to assist in financial crises.

Determine what to do should you be faced with a financial crisis. Using .resources,
tompose a list of social and government agencies which exist to help individuals

deal with financial crises. Look in the’ yellow pages of thé telephone directory to
gsee i1f these agencies are availahle in your comTunity. Note the type of crises they
would prove most helpful.

Include the type
Discuss how. these types of assis-
your community.

of crises and “kind af help that can be provided.
tance might #id you, others, your family,

d 8s credit problems.’ Use the practical reasoning process on actual case studies
whch involve financial planning problems. Do *Financial Plan.

Do *How Do You Feel- About Money again. Did any of your responses change based upon
new knowledge? As a class, choose the ten most controversial issues. Use practical
reasoning to generate alternatives and consequences and test decisions.

C::%é;hetlocél credit bureau or financial aid sociéty and have a representative
i

e s s o

-

e

Aol

<

g
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- HOW DO YQQ FEEL ABOUT MONEY? ‘
~ _ . )‘ :
SE C - ’ ' | LEVEL V g
L KR : // irS-trongly Agree L
€ o ' ' Agree o 1
& a : ' Undecided ;
- . . Disagree .
” 1. Money 1is impbrtant to me at any age. }
2. I have enough money for the thiﬁés I need. ;
X 3. My parents need to know hoy I use money. ) , o . N
4. TI'should have a savings account in a bank. | .
5. I should have a good idea of the amount ?

of our family income. y
v 6. I should earn some of  the money I spend.

® 7. I should have an allowance, and in addition,
enough extra monﬁB for cldthes. -

8. The way I spend my own money reveals the
value I place on moneyn

9. No matter ho& much you have spend less.

10. Husband and wives should have a j ) ' ! .
banking account. : : :

S" fl. If I can't pay, I can owe.

12. Good money management is.an essential
element in a happy marriage. . e

13. Working wives should decide ho¥ their
salaries are to be spent.

14. Newlyweds should be able to start house~ . - . : .
! keeping on the same economic level as :
) their parents.

15. Working children should pay room and board - . :
1f they live at home after graduation. S s o

16. Money matters should be discussed before

2 marriage in the light of day rather than - _ _ - 'ﬁﬂ
' in the moonlight. : , | o

17. The 1deal husband is one who definitely i o ¥

does not Wantnjie wife to work. # . t ;/ _ B ﬁﬁ

18. One should conslder 'the possible earn%pg | - ' CE

power when selecting a mate. , - . N

- 19. The wife should help support the family.
by working outside the home.

20, The money on hand at the’ time of marriage:1 "

o affects the success of the marriage. , é’;? : _ J

. . * . N / ' ’ > .
o, [ .

Source: "Management and Family Economics." Florida Department of Education.
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7 L ' "
- REASONS FOR A APENDING PLAN

"Directions: Put a + in the blank beside thoge items you think are rqaﬁons

.T. Changes the way one spends money. ‘
) -

for using a spending plan, ‘and an 0 beside the items you think would not .

be benefits of using a spending plan. )

( ’ o '

~ . \
A. Enables one to earn more money.

— , -
B. Helps one make future plans.
C. ____Allows one to know how much money is available to %ork with.'
r

D: , Determine how much income has already been committed.

.

E. . _.Shows how much money is requiréd for daiiy 1iving expenses. ®

F.  Helps one get the most oﬁt of one's money.

G. Sﬁows how much. money is available for new expenses. -
H.-____ Increases ﬁonthly income. ' .

I. 5 Decreaées wqrrf over money. _ f , -

o
J. Enables one to satisfy more of one's wants.
! :

K. = Provides cash reserve to take advantage of sales and bargaih
opportunities. "%

L. Enables one to be more self-disciplined.

M. Encourages examination of values.

~

N. Helps one to become a regular saver.

0. - Helps one to understand that money ha value other than immediate
expenditures. i :

. . ‘ -
P, Keeps one conscious of limiting spending to usable income. 2

- -~
‘

Q. Changes one's values.

-

R. Lessens the-number of family arguments over money,
- :

S. . Lets one know where the money is going.

138

L 95.

3
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WAGE EARNER #1

This person is a student who still .,

~1ives at home and attends high

school. The pay is $3.35 (minimum
wage) an hour for "a 20-hour week.
GROSS PAY (one week) $ 67.00
DEDUCTIONS . ‘

. Federal taxes (No.
depepdents claimed S-1) 2.90
State taxes .29
City taxes (2%) ‘ 1.34
Social’* Security (6.7%) X

or other retirement 4.49
Insurance type

>

“Other type

"TOTAL DEDUCTIONS 9.02
NET PAY (one week) $57.98
x 4 (monthly pay) 231.92
x 8% to compensate for _
extra pays in thé year 18.55
Average monthly pay 250.47
Income for use in a

weekly budget

$ 58.98

s

GROSS PAY kone week) $170,00
DEDUCTIONS '
Federal taxes (No. ~
" dependents claimed S-1) 21.30
State taxes 1.19
City taxes (2%) 3.40
Soclial Sequrity (6.7%)
or other retirement 11.39
/Inqurance type i
Othe;wty%e S ]
TOTAL DEDUCTI&NS‘: 37.28
NET PAY (one week) .. $132.72
x 4 (monthly pay) | © 530,88
x 8% to compensate for e
extra pays in the year 42,47
" Average monthly p;y 573.35
Income for use in,a . o
. weekly budget i $132,72

-

WAGE EARNER #2 ° .

—  CASE STUDIES - WAGE EARNERS

This person has left schooi; ahd is
renting a flat. - The pay 1s.$4.25 an

hour for a 40-hour week.

.

WAGE EARNER {3

This. person has a two-year degrée
beyond high school, and is renting

a flat.
for a 40-hour week.,

GROSS. PAY (one ygek)

DEDUCTIONS

' Federal ‘taxes (No. -
dependents claimed S-1) N

State taxes ”
City taxes (22) -
Social Security (6.7%)

The pay is $5.50 an hour

$260-00

5.20

© 41.6Q
2.75

weekly budget’ “(‘?ﬁ:>w’

or other retirement 17.42
Insuragce type Hospital 4.00
Other tYP®  pynion dues . 3.00
TOTAL DEDUCTIONS . 73.97
NET PAY (one week) $186.03
x 4 (monthly pay) 744.12
x 87 to cémpensate.for _

_extra pays in the year 59.52
Average monthly pay 803.64
Incbme for use in a —

-$186.03 .

T w e LN e

T
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'TOTAL INCOME o < TOTAL INCOME

\J ‘ . . y ‘

N FINANCIAL PLANNING SHEET . ez
. ? :

' BUDGE"‘T/WAGE EARNER #1 “ BUDGET /WAGE IiARNER ##2 BUDGET/WAGE EARNER {3
_EXPENSES ‘ (Weekly) EXPENSES @™  EXPENSES W
Housing ' Housing (rent) . | Housing (rent)

Tranﬁpottation Utilities . Utilities
Clothing ® . Food 7 Food
Food: - }u;éh____ :

other Transportation Transportation
Personal Medical needs i - ) \\\\\]Medical needsr
Music supﬁlies ‘Insurance | Insurance
Magazines/Books Savings | . Savings
Dues Clothiné Cloﬁhing-
Entertainment Laundry ' f Laundry )
School supplies. Hair care 2 'Hair caré o
Savings Gifts : . w4 ‘Giftg'-,'ym, N # 0 -
Gifts Magazines/newspapers T _; MagaziﬂhﬁyﬁM'Spapers
Other " Contributions : o Contributions
) ' Entertainment “ . i _Enterfainment |

Miscellaneous  Miscellaneous B

TOTAL EXPENSES TOTAL EXPENSES | 0 TOTAL EXPENSES
Nét pay (weekly) Net pay "eki . S « l]@het-pay :
Other income Other income ”ﬂ 7 - % Other income
TOTAL INCOME

-

eae e Geed i Ll L s e S e
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‘take-home pay of $275.00 every two weeks. If everything goes 0.K. she

’ ~..
LIFE STYLES AND FINANCIAL PLANNING ‘
Widow Betty Keller ‘ ' u
Hi . . . I can't believe I'll be 57 next month. I've P¥en o widow now for

five years . . . doesn't seem possible. I don't have a car, really can't
afford one . . . and isolated in this rural area I find 1it'difficult to
find a job. I guess I'm afraid to look for a job . ., . I really don't have
any skills . . . no typing, stuff l{ke that, I've been a homemaker all my
life. My children have theilr own families and have moved out of state. I
do receive $150.00 a month from my husband's pension from the company and
I'"11 receive more when I reach retirement age. Good thing we had some
money saved when Ike died and that he had that 1ife insurance policy for
$20,000. I need some advice, can you help me get the most out of my money?

s ]

+*

John and Nat, ,On Our Own ‘ "

Cool baby cool . . . We finally got an apaftment. We've wanted to be on
our own since we were juniors starting at the vocational school. John
and I have been friends since grade school. We even graduated thisg past
June in the same trade area, welding, from the J.V.S. And we both make
$8.00 an hour! This two-bedroom apartment, with a dining room, kitchen
(stove and refrigerator), living room and patio is just down our alley,
$189.00 a momnth , . -« but we do have to pay utilities. We're going to
start looking for furnishings soon . . . we need everything ., . . we're .
even sleeping on the floor.in sleeping baps now.. Do you have any hints ‘ :
you can give us? ‘ 3
. 2 o . , A
Expectant Dena and Ed the Master's Degree Candidate

¢

-~

Yes, we made the big decision that I go back to school to get my Master's
degree. I've got a tuition and book scholarship and have been working "
part time as a graduate assistant bringing a take-home pay of $140.00 *

evely two weeks. *Dena ggd I have been married three years now. Needless .

to say, we both have mixed feelings about our expectant baby in eight - .
months and the financial decisions that must be made. Dena is bringing

plans to work until her eighth month. I .could graduate about -the same
time the baby is due, jf T-tofitinue my schooling. We do have some
savings, $250.00, but our too-small house for a baby rents at $198.00 a
month, the car payment is $95.00 . . . what should’we do? . Should I quit
school even if I've been promised a $20,000 job after I graduate? How
can I swing 1t? - . ‘ . ‘ : _ N

ez, ~
"

@ ¢

Swinging Single Susan

3

HL . . . I'11 be nineteen on March 21. My name is Susan McCafferty and
I 1ive at home with my-parents, a sister who is still in high school -
and a baby brother who 1s in elementary .school. '

5

take-home. I'm buying a 1972 used Nova, $50,00 per month, and I pay Mom,
- and Dad $50.00 a month for.my room rent and food that I eat. I need some
advice on how to budget my money . . . What do you think I ‘should-do? And

what items should go into my budget . . . How do you start anyhow?
N " ° Pl ‘- . .

I work at a local grocery store as_a cashier and I earn $125,00 a week ) ‘

G AN e

ik

. —
_—
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One Day At A Time Krosky’ - ’ % ‘ | N

Hi . . . I'1l be 33 years old in September.gggy namj 1s-Mary Krosky, ism

EM 2.12

a mother of a 6-month-old baby girl, Valerie Ann . ’I'm divorced. I

get child support monies from my Ex, $86.00 a month My mother takes

care of Valerie while I work as a clerk-steno. I éarn $3.30 an hour,

My mother wants Valerle and me to move in with her; I'd rather keep the

.. « apartment, but I'm having trouble’ making ends meeq I need some advice. . .

how do I budget? ,

¢ B e . \
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FINANCTAL PLAN

///?Directions for using the gpllowing form:

»

First Step: FEstimate the disposable, or'take-home pay, for the year of

the family members and any other expected income such as interest, S e
commigsions, bonuses, etc. Total this end divide by the number of
psychecks the family will reggive in the year. (Divide by 12 if pay is
monthly; by 52 1f weekly.) This is the disposable income each pay period. )

1 ' ) o X .
Second Step: Plan savings first. A definite amount should go into

regular savings until the mily has built up a backlog of savings,
enough to take care of six months' living expenses if emergencies arise
such .as 1llness, unemployment, death, etc.

Special pprpgse_savings'are for any items that are a part ofs the
family's goals for that year, such as college education, a TV, camping
fit, down payment on house, etc. Christmas and vacation money may.

-

be saved this way also. . =

Add the total for the year and divide by the number of paychecks
to see how much should be put in savings account each payday.

Third Step: Plén the amount which will have to be set aside each payday

for Fixed Expenses. These'are expenses the family knows are coming, such

. as house payment, insurance, utilities, etc., and the amount is fairly

predictable. Some come monthly, and some at different times in the year. ‘

Most of,these expenses are too big to be paid out of any one paycheck, '

so a proportion of each check should -be"Bet aside in a reserve fund so Ty

the money is there when the bills come. : /
List -all Fixed Expenses for the year and divide by the number of

paychecks to see how much must be set aside each time. - This could go

into a checking account. : ' -

r

Fourth. Step: Plan the family's Flexible Expenses, These are eyerydayV

1iving expenses which are usually paid in cash as the need arises, such
as entertainment, medical care, etc. The family should decide who 1s
to be responsible for each itém, so that after savings and fixed
expenses are put {p the bank, the remaining cash may be divided between
the family members according to the needs of the week.

’s

Fifth Step: Work out the summary on the last page to see 1f income and ﬁg{ﬁ

expenditures for each payday balance. If not, the family will have to IR
decide where to make adjustments. . . \




FINANCIAL PLAN II. . .-

Ages ‘of ST .
List family members : _ children = Qther membera:.:

EM 2,12
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‘ 1. INCOME .

’ Es.timate_ of ‘q.uf'
. Salaries

[N

pdayLt

.
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- ESTIMATE OF OUR FLEXIBLE EXPENSES L - ' :
R A. WEEKLY -EXPENSES _ .« Weekly i
* . X . Food . . - N . “ '
" Meals Eaten Out , T
Lunches - L _ -
Laundry : e : %’{
) Drycleaning . _ -
’ Yard Care : _ : _ :
: Heouséehold help - : ' .
! Gasoline and 01l ' e
Transportation
Other - i
P Personal Aﬂlowances: . - %
L Father =~ - . RN
Mother : : _ _ -
Children— - (List). - ] PR

(other members)

’

] Other Expenses:

0 A 3
. x
. . - - — _ 4 .
‘ . 2 . i
. : T .

‘TOTAL WEEKLY EXPENSES =~ . - s

B. PERIODIC EXPENSES A \ ' Yearly . g
Recreation ) T : . i
\W% Books - records '
Subscriptions
Newspape®s .,
Special Lessons (Mueic)r ) ’ s
ifts Al '
Household Supplies. and Equipment
Car Repairs
Medical .and Denital L o
°, Other -~ ' Lo | -
" ' -Qlothing: t : o
Father : . _
' *“®pother . ' : .
"< Children: (List)- - A
;f- . ; (other- members) o ' . o

1

Other Pefiodié Expgnses:

.
[
\ |
v
. . L -,
el S e s e
FR R A e )

o “ _TOTAL YEARLY EXPENSES . - - . $ / |
~ , Total Needed From Each Paycheck -$ ' = ‘ _ f;

. - \ . \
SUMMARY OF - FLEXIBL ' PENSES : - o
L Amount from Colufin A from each paycheck
_ Amount from Column B from each paycheck , .

, | TOTAL FLEXIBLE EXPENSES - o
\. \ " | ‘ | . { Fa | Fl. 147 | . “ .
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1 What To Do Regarding Economics -
PERENNIAL PROBLEM and Managing Resources D\\I HOMEMAKING SKILLS
— : - What Should I Do Regarding ¢ Determine when to use credit *-

PRACTICAL PROBLEM Resource/Product Management? » = ¢ Recognize how to shop for credit
. - L * Calculate the credit cost

— T . * Interpret credit applicati%gs and

CONCERN/CONCEPT . Financial Planning/Borrowing ' statements

-
L)

. - ) 3
. ,
. . .
w -
-
- 5 ) i 9

“PROCESS

| Y e o | . oo .
SKILLS CONCEPTS .4 ' . ‘ . STRATEGIES ..
Role of credit Use *Sources of Credit (A) as a Bnlletin Board/ovérhead. 1_» b e
anomoney : © T ' .
anagement _ Individually read and react to the follbwing case study._ . ' '

Credit sources Joe had been working throughout high school saving money for a éar. He mﬂ‘v
had saved '$1,500 and wanted to get a car for graduation "The ‘used gar - ’
he wanted cost $1,900, He wanted to get this car novw--sdémeone else could -

' snatch it up, fast because of its good condition. v . ; : s

. _ - ‘gﬂ“ .
What are Joe's alternatives? (Consider legal and illegal credit‘sources ) What
are the consequences for each action? ~ . N Y .\ﬁ
. ' 2
Divide the class into working groups assigning each group a source of credit (sources
might include: dealer loans, loans for' #hdividuals, banks’, savings atd,loans, consuger -
finance companies, credit upions, insurance companies, relatives, and illegal lenders).
Research the cost of the credit and then compare findings with the other report find-
ings. 'Discuss characteristics of a reliable gsource for borrowing money, the '

GOALS b
VAL
*ACT

. - .| advantages and disadvantages. Lo B
. Read *Sources of Credit (B). - " ) i i
. { Credit costs _ What factors should Joe consider "if he should decide to borqu ey? (Borrow money
A\\\mEinsnce charge costs, comparison shop for best interest rates, finance charges;) Figure finance
FACTORS ' ' charges using different finance charge methots., Compare, discuss-and chart the -

A r

advantage of each method for lender and borrower. g:h» )

1f4£3
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PROCESS CONCEPTS L " ., STRATEGIES

SkWLLS e
' How you wbuld determine whether to lend something to another person (85, your car, a
new outfit, a pencil)? Make a list of factors which characterize people who are good
credit risks. Compare your list with the standards used by one or more local busi-
nesses., ’ : ) Ca

FaCIONS

Investigate the responsibiiities that come with co-signing a loan. Write a short
paper entitled "Why I Would (or would not) Co-sign a Loan for My Best Fwiend." As

a class, share ideas. Invite'a person from a local bank or loan agsoclation to fg
g . ' discuss the pros and cons of co-signing a loah.:“ . : B
. Loan qualifica-, Invite a speaker from a nearby le ding.inqtitutiqn to discuss the‘ways'to borrow for e
tions different purposes and what kind of.loan a school-age person might.be likely to”use

- ) (cash loams, character loans, co-signer loans, .collateral loans). Agk the speaker
) to distribute and discuss a credit rating sheet or chart used to determine the
eligibility of a customer for a personal loan. - , r

!

*%01

-

. - . - . _ o '
» . Locate sources of credit in your comminity where Joe could obtaid'$4OQ. Regearch
' . ] qualifications for loan, repayment arrangements’, interest rate, total cost of loan,
. S - other services. Secure examples of credit applications and contracts, Develop a

L T 1-ya11 chart comparing the sources. Discuss the following questions, )
: : --What values, goalé, coﬂditions might influence Joe's decision? -
' ’ - =~1f Joe had-ghildren, family obliggtioﬁg, what algernative do you think he
might choose? Why? . _ t B S :
--What 1if everyone chobe“this‘alternative, what might happen?
Credit - Fill out sample .application loan forms. lgpllow up ﬁ;fh a discussion hsing the '

; lapplication following questions. ” - ' o o '
’ . R --What type of questions were asked? (o . *, .

--What are your legal. rights and obligations? , S

--What are the consequences if everyone failed to complete the full application?- 5

- ; -~How might you feel as 4 lender if you were looking -at your application? 2
-~Are you a good risk? L ’ . .

Y
L : . . N
. A rl .
.. ’ : ;
R b . A .o 3}
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SKILLS . CONCEPTS - : STRATEGIES o -.

_ - - —_— — . ——
Types of credit Review and discuss other sources of credit you or -close‘acquaintances. are presently
’ using (credit card, installment plan, revolving charge, cash credit, sales credit,

' service credit); ‘Read *Types of Credit. .
Credit cards - Discuss the popularity of credit cards. Using resources, working in groups, develop
n ' . ' s a chart listing advantages and disadvantages for credit card use, the cost for .use
_’ of credit card, interpretation of monthly credit card statement, procedures to
oo ' follow should you lose a credit card. ! . _ '
: Method of . Compare the various finance charge methods and their costs or benefits to consumers., o
N .. finance charge’ Figure the costs or savings for each. Discuss consequences of using each method. )
& X - 1 Ask key questions: Why would you choose one method over another? What condition

might change your decision?

4

oAl
VALUIS
FACIONRS

; : | pivide the class), debate the following statements.

~-Credit cards tempt ‘people to overspend.
: --Teenagers should not use credit,
4 . ; --Credit should be used only for emergencies and absolute necessities,

-

Evaluate the debate, giving points for facts cited to refute or support the value
positions. -
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SOURCES OF CREDIT (B)

EM 2.13e

Stores -- offer charge accoun& and installment plans. The amount of
interest you pay depends on the store where you buy.
Banks -- charge a laower interest than most other places that lend
v money. To borrow from a bank, you must have a good reason

and be a good risk,

Credit Unions -- are formed by a group of people. You must pay money
into the credit union to join., You earn interest on your
money. Members may also borrow money. You need a good )
. reason to get a loan, just as you do at a bank. Each credit
L union decides how much interest it will charge. Their N
charges are usually about the same as a bank.

Personal Finance Companies and Small Loan Companies —- extend loans to -
people with high risk credit ratings. You pay more interest
than you would at a bank because you do not need to own much
property to back the loan. At some companies you do not need
to own anything to back up the loan but the Interest rate

will usually be even higher,

_ _ Pawnshops -- loan money, too. You must leave something valuable like a
’ ' : watch or a television with a pawnshop. They do not give you

' much money for what you leave. They can sell it if you do not

pay back the loan when you say you will. Pawnshops charge

high interest rates. '

Iileg_al Lenders —@ chérge very ﬁigh ingerest rates, ) Sometimes they are
called "loan sharks." They charge more than any other place
you can get credit. For your own.good, do not borrow from

illegal lenders.

%
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TYPES OF CREDIT

ok : 4 .
There are three main types of credit. These are: sales credit, cash
credit and gservice credit. Place these headings on a flannel board
or bulletin board and place examples of each type under the heading
as they are discussed.

SALES CREDIT--credit you receive when you make a purchase now and promise
to pay later.

1. Installment Plan - payments to the store are made 1in equal amounts
over a period of weeks or months. A down payment
is often required, Many people use this plan to
buy things that are expensive. The store can
take back what you are buying if you do not’ make
the payments. This type of credit 1s usually used
for big things, like a washing machine, televisgion
or furniture.

.

2. Charge Accounts - are offered by many stores. The store may teli

you how much. you can charge. Sometimes, however,
. S no limit 1s set. You/usually get a bill each

month telling you how much you owe. . Charge
accounts may be different types. One kind is the
"open charge account." With this kind of charge
account, you must pay the entire amount when you
get the bill. You pay no interest on this kind
of account. With another kind called "budget
accounts," you must pay a certain amount each
month as long as you owe at least that much, If
you owe less, you pay less. You’pay. interest on
" what you still owe. Still another kind is
called "revolving credit." The amount you ﬂﬁ—:
pay depends on how much you still owe. This
.amount is a certain percentage of what you owe.
You pay interest on what you owe.

~

another type of sales credit. The store keeps

"~ the item you purchase until 'you have paid the »
whole amount. This is good when you want to takex
advantage of a sale and do not need the item for -
awhile. No interest is charged at most stores.

3. LayﬂAway -

4, Credit Cards =  another type of sales credit. They are similar
to installment plans. They are convenienf to
use when you do not want to carry much cash

% CASH CREDIT - credit you receive when you borrow cash and pay it back
It later,

Pergsonal loans may be either 1nstallmeﬁt lbans or single payment
loang. Personal loans are particularly useful when you need cash
to meet an unforeseen emergency or to help your family through a

" L
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period of unexpected financial stress. A personal loan can help

pay rent, buy/ food and meet medical expenses when the head of

the household 1is temporarily out of work or some member of the *

family is seriously 111, If it is repaid in a number of equal

. payments, 1t 18 an installment loan.a If the loan is repaid all

at once,” it 18 a single .,payment loan. ' '

EM 2.13e

X

. A mortgage is also a loan. It 1is usually used when a family buys

. mortgage

Lade a house. - The house is the secu ty for ‘the loan. The family
pays back.the loan in-:monthly mengs. When the 'loan is repald,

they own ;he holige,

L]
-
.

’ K . - )
SERVICE CREDIT - credit given for a service one's family receives and
" pays for later.
B -
You use service crgdit when you make monthly payments for

& utilities you have used during the month, your telephone, gas
-~ and electricity.{ You also use service credit when you pay
your doctor, dentist or hospital at the end of the month. L 2

"You use service-credit when you have your car repaired at a
garage and then pay the bill, .

N ' ,

S gy S PRk i
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' ' What To Do Re nrdin Economi \uc in

8 A g g Economics . :

PERENNIAL PROBLEM and Managing Resources HOMEMAKING SKILLS '!
PRACTICAL PROBLEM ﬁhat Should I Do Regarding s * Recognize credit needs throughout i
: ! . esource/Product Management? stages inp life eycle g
— ‘ °*Establish a good credit rating | ' S
: ” R e ' "¢ Realize potential problems caused C

CONCERN/CONCEPT Financial Planning/Borrowing by misuse of credig ’

. - * Recognize Ylaws and regulatibns in

§ffect to protect the consumer o
eek legal advice N | .

CONCEPTS | P ; STRATEGIES

PROCESS
SKILLS

> ]

Role nlay' Heather works hard at school and her part—time job. She wants to relax o
- ) ‘ when she gets home. She-is tired of hassling to see her favorite sports events on L
ROBLEM

TV. She wants a color TV of her own. She's got some money, $250, she can use, o
Most portable color TVs she likes are: a minimum of $399, , . .

‘TIT

Credit + ==Does she have to have a color TV? (Values)

--How can she get a TV? (Steal it, buy one on time.) i
~-Could she qualify get vne on credit? 4 L - Qfﬁ
t-What criteria do lenders use to determiné if a bonrower qualifies for credit? - "

'Revfﬁs

”' --Meaning of consumer credit ‘ ' -
~-Reasons for using credit ' :
~--Types of consumer credit
_ —-Advantages and disadvantages of using credit
- --Alternatives to using credit

.

Credit . | Visit three or more retail stores, representing different types of retdil stores.,

alternatives Investigate the cost of purchasfdlg a’portable color TV--same model-as \byand-~on
- the stores' installment plans, Report results to class.' Cqmpn_rst of credit
., . - | and record findings on a class chart. o :

159
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PROCESS CONCEPTS B 7 STRATEGIES L o

) sugns . o \./r\ R _ "y . K3 .
Credit alterna- After coqg}eting-chart, ask these questions. C o . o N

Goas tiveél(continued) ~-Which ‘source of credit should Heather use? o L :

VALY
PACTORS

*C11

doas
VALUES
FACTORS

- - v

Lqcal, state and
federal credit
laws and regu-
lations

‘.

Pbtentiai :
problems caused

- {by misue of credit

©

fa} * -

] %

. Credit coun eling,

legal dounsel-

Consoliﬁation
loan

°

| " ~=Would everyone choose the same sdlut;qn?. Why'or why not?

'laws in effect. .o . o — . o

| consolidation can be grranged, fees for service, extra costs in' finance charges,

'--What,vélueé, goals, copditions do you base this decision on? .
- ’ ) A
Use *Clues for Pioéection‘as;ﬁulletih board/qverhead. ' Discuss information which ‘must

be provided the cbnsuper. Local, state and federal laws and regulatigns which protect
.consumers in their cregit;uqe; Contact community government agenty to determiné the'

~ . -
4 . . * ¥

Bl

) Uain&,resources,,preparé a one-page fact sheet on information whiéh-muét'be_prqvided o @‘3

the consumer of créait, including how you report violations, common credit violations.
Combine fact sheets®into an article for school newspaper ot as one article in a Voo
series of articles:% : ' :

-
. 1
Y . S
L

’ ’ i{'. . ' ’ . - . . b \-"
Discuss possible,re&éons for misuse of credit (confusion regarding-needs ‘and wants,.

desire for dtatus,:poor budgeting, failurg to foresee emergencies or expenses) »
\ - .

Discuss what should you do if &ou find you have misused credit? Use resources to _
i1dentify alternatives, consequences and .factors affgcting‘ghe resolution of problem.

Discuss case study *What Now? ~Role play alternative ways to handle problem. . L e

Invite fépreseﬁtatives from'a credit Eﬁunseling'service; debt adjustmeént agency, - - .
finance company that makes debt consolidation loans. Have ‘them discuss ways debt

advantages and disadvantages of pooling debts, glternatives to debt_pooiing, critgria
fdr selecting reputable debt adjusters and credit counselors, '‘and how to establish a
good credit rating, : ‘ S

% . ) . e - - ) - “ 1 - _ . '.
Visit the lecal credit b reau, Find out how it operates, type of information recgiged oe
and ways fo challenge a;Zinaccurate credit record, Collect credit .applications from

retail stores. Do *App

ing for Credit -and *You Pay® For Credit,

*Are Yo

ood Credit Risk? ~ - - . i : e

LI
RV RTI

Py,

D * ., . '
e . 162, ~ - ..
ey ™ O ) T,
2 . b . < . pt : . .
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PROCESS — ' ; ' +-
SKiLts CONCEPTS - . STRATEGIES ‘ 1.
_ Lifestyle, life Assign small. groups a lifestyle/life stage‘%ituation. Develop case studies for
stage affects persons in each lifestyle. For each person, identify an object for which they may ¢
credit use wish to borrow money. Desqribe characteristicq of the person--income, other debts,
values, needs, goals. : .
ROllEM” --Adolescent living at.home. !
' -=Young single living in-apartment with roommate.
" —~Young married cétple, no children. *
---Singlg parent, -teenage children. R
—-Older person living alone, - :
Complete thg chart. “
= — . re . :
= Item - Alternatives * *Cons&quences . Test
¢ g N T )
' 5 _ Borrow : . Will work?
- . from a friend ' ] . * What 1ff everyone did? |
' ' bank T _ Would I} advise a good
. credit union 1 - : frieng to do this?
loan shark _ : ot What, 1f ny job is
‘ Don*t borrow . f insecure?
% ’ o _ ' ' | What 1f a medical
y e o ’ o emergéney happens?
. ’ . . o . g; . - !
i Effect of credit | Discuss the following 'what if" questions to examine the effect of credit’on our
- on economy ' economy . What do you think weuld happen to the automobile industry 1if, cars could &
no longer be purchased on the installment plan? Whose income would be dffected 1f " -
houses could not be pufchased on the installment plan? What if teenageis could be ,
1ssued credit cards? Summarize points made. about the effect of credit on the economy. -
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WHAT NOW?

LJEM 2,13

;i Casé Study

Rochelle and Darnell-have been marrf®d two yeéars. When they first
married and set up housekeé#ping, both were working. Now Rachelle £
1s home caring for their nine-month-old daughter, :

Rochelle and Darnell had nothing when they set up housekeeping. So
they made a number of ifnstallment credit purchases in addition to
~ .acquiring’a car loan and héme mortgage. They are presently paying
" off installment ¢redits on a washer and dryer, bedroom and living
room furniture, “a refrigerator and\range. They sti(l owe on their
car and home. L . : S B

.-

Without - Rocheile 8 earn‘,gs and the ‘many expenses of the baby, each
month- thgy faee which monthly bills to pay. They just can't pay

them all " R >
5 They don t know what to dO*vwhi ) way to turn for help. What are
- theirx’ alternatives? ,Factors tifat must be considered? Values that
1nf1uence each alterhatiVe? o f '
. /-‘,'/u_, ’
: N Discusq Fhe cpnsequences of each alternative suggested
. . ._:__. ."* ,‘; " . ‘ N kY .
" ”’2<1\ D K . . .-
LI ,{ . \ ~ b ’
N S ) ‘ — . . ]
v » . 7,
{ . . " . Y
‘. -y -
~ . w R
: r s '
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- - B i

.
2 /
1
-
o R

S 115. | 4




‘ [y
N e v [V v
\v' - 1
e - . . A .
’v LN
™ 7 .
— ’
, ~ - . APPLYING FOR CREDIT o ‘ N
] FY P
. TS i“
v M b o
. LY
Mease Check indwicuo! cwmnmwwwému.wcw PoiCl . i
Acoount o saint Accourt.© JOINT ACCOUNT (For 0 joint acoount. compiete Pork A. 8. € ana 07 aho sigrvPort € and D) _ < L4
. ) N m.tmmwga,mm . NUMBER OF ' p~> - ) ‘ :
. PARTA . A B
' > r . e
y . - . - \
PART B ron s Account compisie me recuased Qbout the appkoont :
MWNO HOME PHONE 3 Lu_:ovﬁnmm %
TREVIOUS ADOREES Oy - At w»
) N - ] N % X
- PRESENT BN OvEn POMNON "W E !
; : 4 MO
SRS ATONE  CRY AR o T s
PREVOUS EVPLOVER } ; =
il el sl s
PART C | toamwoowrs wummwnw ‘ .
mucéowts NAME GRANCH & ADDALSS i O CHECIONG ‘ Acffnooamnmm '
, 1 D SAVINGS - S CARNED . S
: - TVPE OF CARD AND ACCY. NO | R ACCOUTS OF [OANS MO NAME . OF LOAN , ,
v . N WHICH ACCOUNTS ASE USTED v .
PREVIOUS ACCOUNT - > : : o _ w» ‘
PARTMENT STONS! T
‘ Fovtogionitiin S ' LI a - . k : ' =
1 Y b S 1y _’ A ¥ :
- 1 A . i . - v . - ‘- X
# 3POUSE § AUTHORIZED.TO USE TS ACCOUNT, PRINT NAME'HISE | - S il N - .
. ! - \N‘ ’ R r
i - .
“  NANE(S) & ADDRISIES) OF OTHER PERBONES) AUTHORZID 1O B Tl ACCOUNT . [ RUATONS 10 AFUCART o :
- - -  E— - - . :
- ’ p m.w&umorf_iumm-ﬂﬁnufumﬁnm w WLEPHONE No
-~ ’ i . ) . . . \
. Toumoree . TbmmmmwnWbmwuwwmwumowm
1 agree 10 poy in with 1he 19rme Of the GCOOUNTS) COPRST #0r . . Lo |
I L x ""\ i [ ] *_
BATE ; i mmw
\ & Al lﬁimpﬁﬂg"ﬂmm--}
. PARTD mmaéoum Confptete e et 10 Oiher DOCH TRIDONSNG, SUCH i YOU! IOUSS, GERIN O SR SANCIDO!
: . .. TAST NAWE ) s . Ay wR
* . fum [ TOCW. CURIY NO.  [MOME HONE - :
*y - Mot -] -
~ \-. MO.
1) . - [
PRI MO \
. . ]
UM ADDER  OY | TAR ,W- :
_ MOU__|HOM ' T ) y
1 otheres . oy Greul sp0erd ont 19 nn&mnmmnmuumwu
lwn.nhmu\ of he scceurip) ; \ B . . . )
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~: w YOU PAY  FOR CREDIT
o 7 ey - | S
| o« g o | | S |
é;?;}l:,k. CASH PRICE . $149.95 | : .
L DOWN PAYMENT ~ ** - 15.00 - | \\\I/(/ SA ) .
’ AB'AOUNT TO BE FINA;ﬁb $134.95 _ ".;v: v, Co"f"d ‘ “
- .

TO FIND FINANCE COSTS TAKE

»#NUMBER OF PAYMENTS) X (AMOUNT OF PAYMENT)=

, $172:20 TOTAL PAID
12 X $14.35 = &

:=134.95 AMOUNT FINANCED _

)

$ 37.25 FINANCE COSTS

\
L 5
- w-
| / %
: 'FORMULA TO FIND ANNUAL PERCENTAGE RATE (A.P.R.) =
TOTAL FINANCE CHARGE  NUMBER OF PAYMENTS ¥ . AP.R
. X : X ) _ = e,
I/2 OF ORIGINAL LOAN ~ NUMBER OF YEARS  NUMBER OF PAYMENTS + |
$37.25 2 o 447.00 .
T o o = 5 -
67.47 - ¥ 12+ 811 < . wl
L . ‘ T . \\\\i,, _
‘ s 3 "
v I/ -
: . '3 e
' 117, "
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. LY . ARE YOU A GOOD CREDIT m'sn_(v '
. T -' b
You WANT TO BUY A NEW TELEVISION ON CREDIT. 500 POINTS ARE NEEDED. DO YOU QUALIFY? -
\, ' . . .
JNCOME _
$0-973 PER WEEK............., 0 POINTS EQUITY TWICE THE AMOUNT
$76-$100 PER WEEK............ 150 POINTS ’ . REQUESTED, OR PROPERTY
) OVER $100 PER WEEK........... 200' POINTS OWNED 5 'YEARS OR MORE. . ............ 200 POINTS
WIFE'S INCOME................ 50 POINTS - PROPERTY CLEAR OF MORTGAGE. ......... 300 POINTS
v ' S : RENT ING PRESENT RESIDENCE s
LESS THAN 1 YEAR. ........ .... 0 POINTS ’ n:::_?“:::!:;f"v:::mé::;"‘")”‘” 100 POINTS
OVER 1 YEAR, BUT LESS : - FROM 1 TO 5 YEARS 0 POINTS
~ THAN 4 YEARS. ciivesnea.. 100 POINTS Rzmlmpm-:szmmmzncz -
4 YEARS TO 10 retereeers 130 POINTS IN EXCESS OF 5 YEARS L 100 POINTS “
OVER 10 YEARS. ............... 250 POINTS : Tt )
. NONE...............0..0...... owoiNts T APTLIANGE LOAN ARPLICANT ALSO RECEIVES POINTS
o \5 FAVORABLE REFERENCE FROM : . ' ' : .
MAJOR CREDIT SOURCE WITH ' 0 TO 10% DOWN........ e 0 POINTS
SIX MONTHS' EXPERIENCE....., 250 POINTS 10% TO 33.1/3% DOWN................. 100 POINTS
! FAVORABLE REFERENCE FROM ) OVER 33.1/3% DOWN............00n.... 200 POINTS
s OTHER SOURCE WITH SIX ,
a ~ MONTHS® EXPERIENCE.......... 100 POINTS
BONUS PFOINTS FOR FAVORABLE Tt )
ks . CREDIT APPLICANT SCORE
REFERENCE FROM THE BANK u REDIT APPLICA ’ R
IMLF-..-......,‘...‘;'-..."..‘- '00 POINTS _|mm............’...............;..... —————————— ‘_;
PREDOMINANTLY UNFAVORABLE : LENGTH OF TIME ON JOB. ..... e D0t ee— "
. ' CREDIT REFERENCES.(gustracy) 100 POINTS CREDIT EXPERIENCE,.,........ e e —
. o " | EQUITY IN PROPERTY OR RESIDENCE: . ... .. —_—
EQUITY_IN PROFERTY. : ' DOWN PAYMENT....... e e e
© ¢« LEMITED EQUITY OR ", . Co
Eou«r u ; . . TOTAL . . .. vi it i tie ienennas
o UNKNOWN. . . ....... .... 100 POINTS _ -5
] ' ;!
. Adapted from Kiplinger Newsletter.
. - ’ . P -
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What ™ To Regarding Economics )
PEREN”'AL PROBLEN and M ? gement of Resources ) HO"ENAKlNG ?gULLS
PRACTICAL PROBLEM What Should I Do Regarding . ODevelop a saving strategy based

b

v on persondal needs

Resource/Product Management?
* Plan wifere to save ,

. ' ' ¢ Interpret saving earnings
CONCERN/CO“CEPT» Financial P].anning/Saving - . ;
- . \Y - ) .
“PROCESS RO , 7 M , . |
) : ¢ .
SKILLS CONCEPTS. 1 _ . STRATEGIES ﬂ . ,f/{/
L .Personal saving Read the vignettes.
° _ | stratesy . Iris stopped at an ice cream store each ddy after school with friends. - \
' ROBLEM Her friends usually ordered ah 85¢ sundae., How much ,money would Iris .
' gave in a yeat 1f she only purchased a 25¢ ice cream cone? (Consider
the school year 180 days.) .
Timothy could buy the school lunch for $1. 25 per day.'HIf he ate at the
fast food restaurant nearby, he usually spent $3.50, How much money A
swould Timothy save fn a year if he purchased the school lunch?
. , . .
Goals and values Diacuss éhé role of savings in financial planning. A RN .o o . -

GOALS
YALUES
FACTORY

 —~What values affected the choices each made? . ) . : !
~-Do you see a pattern which could _be ¢arried on into 1ater 1ife? ] '

*, S

'// " Purposea for | Brainstorm--What consequenced )eould arise if a person does not have a plan for savings?
saving _ . i 2 _ ' _

Using resources, working inlgroupa, develop a series of posters. Group l--Why save?
"Group 2--How to save? Group 3--Where to save? Groups should include such items as
(Personal, future security, income, interest ‘and dividends, unexpected opportunities

or emergencies, protection for dependents ). L : ;

Develop a "Tips for Savings" bulletin board incorporating posters and ads from news-
papers regarding savings institutions. . R 173
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SKiLLs CONCEPTS “ ‘  sTmaTecles ¢ @
. S S .
o - A < N '
Iid . Savings habit Use *Banking Services In Our Everyday Living as overhead/bulletin board Discgss. S
' e . - ' ) —=Purpoges for savings. . L el ' 4 .
O ~-How to establish your per" onal strat—egy to” ensure savings. - ’ )
, S --Where to save? Include ac¢h institutiond’as (banks, savings and loan, credit . :
. N vhion, insurance policy, stocks and bonds), government savings bonds, municipal
. ' ,savingg bonds, pension and retirement: plans), . ¥ ) o A
~ ‘ : i -
_ -=Pros and ‘cons of various savings programs, - . . ¢
. L -
N Tt - Use ptac&ical reasoning to test the above decision results for your own personal use
Guidelines fo:{' Develop a wall ch rt listing the advantages and disadvantages of the various eaving
\ . savin” f program options. (Safety, earnings, ser.vicea, money available, interédst or dividends )
5 inves AW, ¢ ’, 2 P - .
.° < % % - |Using resources, interpret interest income.' Complete *Interest Incoui. Apply your _ -
‘ o %wn values and goals concerning"éavings. , Ask yg:xrself thgse questions,
] QOALS oo N - . . ) .
mos J5) ¥ L ~Mnat will 1ogatn? | o T o
: r Y v+ -=What do 1 stand to lose?* , . - ) - - . o
) “r » . —~Is it Pood £ thoge around .me? . . ' S '
: . ’ _-—;[f T suddenly changed income lev ,or jobs, would I still feel the same" N e
o, o Prepare a collage or storiea which depicta your present savings program, sa\ulng habits,
' you now hav, Vg or plan to begin to develop, type of savings institutions you. will plan
e ) to. utildze, and - goal expectm:’_ona. Answer these questions. '
o . '_ s, —~What othér things might happen to change your savings plan?
: : --Would you keep this plan if. you.were married? Expecting children?
L. - -~WhAt if someone in your family were in a bad auto accident? - - “Loe o
S e Bring in various types of emamplgs of .savings - (passbook pénsions, bdnds) Us"é as rd ‘ \ : *
o i ' bulletin board Savingg Can Mean Many Thirma_. - _ ' - et
- . :,1 - . . . - i ) . . 7 . . ‘....:
oo -4 ~ 4 bw , 4 ( " _ A )
IR L % . l ) . . ! .:
° .4' ’ * .-»r .
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. BANKING SERVICES IN-OUR EVERYDAY LIVING .
-~ * \
-~ .” j ] N
- COMMERCIAL - AGRICULTURAL .
-« LOANS LOANS
PASSBOOK SAVINGS tzﬁ}%\_«s ' PERSONAL
ACCOUNTS YOUR BAN \Z LOANS
- ).‘ « i - 1 - - : .
v : " : 4 | )
N . - — ' . . ‘; ! [ : - . ) ’
CHECKING - 1 TRUST
ACCOUNTS , 4 T 2 - - I FUNDS
b 2 ~ . — ’ &y "
- > < l o * <o . *
: L e N X}
TRAVELERS* ' g N\ . MODERNIZATION .
CHECKS oy T\ . ' LOANS
N .. ‘1’&" c\: ' il '
MORTGAGE o “CONSUMER SAFE
LOANS . * CREDIT : ~'DEPQSI‘1‘
e ' v ’ '&4 ' Y - ‘
‘_ . - T v . -~ ; . . \"
’ Sy s ' h - ’ * ‘ 1 - L
tr . 4-"»‘_,;1:_.:. ’ : ~ % \"\'_ . : (( -':
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o~y
4

.- ¥ '\ INTEREST INCOME )

- S \
r : | Maturity Interest: f
‘ Period : Rate Minimum - Compounded
. 30-48 months 10.9% $ 500 No -
18-24 months 10.5% 500 Daily - )
_ . , S . .
12 months 9.9% . 500 Daily '
6 mon'ths 9.4% 2,500 Daily
PASSBOOK SAVINGS ACCOUNTS‘NO MATURITY RESTRICTIONS .
S _ _ Effective C o
‘ . Minimum Interest | Annual : _
o, ' ' : _ " Balgnce Rate Yield* -
\ o Regular Passbook | %o o . '
.« . S Christmas Club ’10 1 5 /0 5.3q /0 : =
oo ’ * Vacation Travel Club- 1

) V * k
~
[

If you're offered several savings ‘plans, how dogyou decide which to
pick? . How good is each one? Yee if you can amswer the questions

below. _ - *_ A " . ra .
[ f - ¥ .

¢

~ \\', MRS . ’ ‘( " o ) LY
’ . - - LA " Reading A )av}ngs Ad- . '
L] . 7 . S PN . ;o u ) . < ° z - .
" " The table shown-heregwas part of an ad for a savings bank wlong with- . N
, _ the table were thes& two noted: e
- f , R s . . “ i .
.- ) a1 deposits in by the 10th earn from the-lst. Ten free o
. \-,\,‘ . days of interest, Intérest earned from date of deposit to ANV "
> Ca date of withdrawal " " ) o . ‘
o L "Inter,ast 18 compounded daily, paid quarterly, and musé be left )
. undigurbed for one year to_garn effective, annual-yield. ‘Certi- . -
] . - ' ficates withdrawm prior to iturity earn passbook rate less 90 :
N ’ v.ys in\terest " , e <
‘ ' ' N R : ' ‘ -
. 6 i . N , .
L . Howvlon-g do you have to keep @mﬂney in the. Qan\to earn 9, 90 _
. . percent interest . N - - ) . =
) ' 2. What pehalty do you pay if youabuy a 30—month certificate and pash .'";;
- 1t 1in after a yegr? . N . . . : 3
_ 3 .How often does the bank compound iptereat? - LT ‘
¢ 4. How “often does the bank pay interest? o S AR
. 5. How many -days of interest would you get, if ybu dep“osited your money ~ “%
PR - in a passbook account on June 11 and withdrew 1t on June 30? What . ‘.'"}E
et ’ 1f you deposited At on June 10 and with&rey it Qn June 30? ,&
' o . M
S S, o L
-; '4 . a - - ’ ! ) - ' ‘ 1 77 ,s e l . -. %
S T U T . .- ¢ R
ERIC .- "o o0 12z ' --
BT B § ol e I AT ST L S P o
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— - ' What .'l‘o DS8* Regar,ding Economics. o - - ._
PERENNIAL_?ﬂOBLEﬂ and Managing Resources HOMEMAKING SKILLS - k

+

ke

R T

.y . - s

— N ‘ o 'Recognize the importance of %aving
PRACTICAL PROBLEM

What _Should'I Do Reparding .~ in'personal finance - g o
_ ' yResource/Product Management? * Understand impact of personal T . .
> N ‘ A T i savings and general economy.

CONCEAN/CONCEPT * Compute interest income

. . ) ) v - . - . . . v -

_Financial Planning/Saving

PROCESS _

_SKILLS

. 7 . o .
&
I 1

P concepts-

.
Yy

. STRATEGIES

k4

1] U]
. g g
-~
’

- ' " -
'fl -

»~ . . —t .- £ s ’
Read case study *Savers and Spenders, Discuss the-decisions made in each case dtudy. .*

R

[ - . . . o .
; 'lEM ( N l‘? Suggested d‘iscussion questions: . e SN - ~
| ‘ -—What prob%sms do you see tfiat Curtis has that ‘can be corrected?
: --Does Lea have any problem? Explain
: h . --What,_ values affected the choites each made?
K ' --Do you, see' a pattern that may/may-not be carried on into later 1life? N
. ’ . --What are some purposes for which teenagerg save money” _ , _ , i

v : --What are some reasons adults dave money? . . , . Vot
. ~--What ate some of the probléms that may arise if a person does not have T

1 a plan for savings? ' - , - -
. _ --What values were reflected in,.each caseﬁstudy7 N ’ -
Tk —What vare the rewards for saving? w

y o " . s --Whet Were the consequences expeti%nged for not saving?
' ose
Compile a 1igt of specific. purposes students might have for saving. ' e .

. _ (Go to college, purchase a car, attend prom, buy an engagement ring.) . .

@ Savings habit , ” P : . a
Somy \Q\ ‘ , /%—Whﬁt values. goals, qonditions influenced your”decision° . ‘ ' :

yapues a .|+ --What would happen if ybu changed.your decision from one purpose o ax&ther
' < . .1  after you, started savings? e e _ . ¥

! A3

“INeed for saving

\A' . _ .
s o . : : . - N
B oo R T8,
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Calculatingg «
simple.ipteresq

4

Comﬁound
interest

e "‘;' ’ * “ - ¢
‘ _...‘f ) " . n ¢
Y. 8 » ax,— tw .
y ) EM 2.14
¢« . -~ '
N »- [}
. - S S i
PROCESS . . .
CONCEPTS . STRATEGIES o - Y
T__SKILLS 7 : _ — — g . .
Savings habit - ——How could you cope with this change?. ©L : ' -
(continued) ‘ " ) ) . : R
' , - Survey gtudents to détermine qhd presently has a savings program. Where they have
elected to save (bank, savings and loan asgbciation, bonds, stocks)? Write the )
collective 1list on board. In groups,, use resources to identify characteristics of .-
" . each saving program. Report findings to class., Discuss: ‘ ' .
sacrons --Who might benefit from each one? . )
--What are the disadvantages and advantages of each? .
~-What goals would influence you to choosefone plan over another plan?
Interest In groups, using resources, brahnstorwdgifferent'interest plans offered with éévings ?
plars by financial institutions. List on board. ~ ~ ’_fl -
- ~— - : .
?3 {‘ Udling nesources,_investigate the advantages and disadvantages of each type of . ™
. f nanc{gl institution. - c h - - -,

~-What type of 6erson (values, geals) would choosé‘eaéh interest.ﬁlqn?
--1f you,wgie,ZQGand single, which plan would You choose? Why or why not?.
--If you wetre counseling someon& (young child, friend, elderly person) what * .

_advice would you give them? . P _ S
--Explaim why or’ why oot you feel each differeAat type of savings helps your
local community (directly/inditectly)? ‘ o S _ RIS
R : ) ¢ * [ 2d ." . - . . ) '
d@e,*Ted Daily to praccicgdeterminingsimpleinterest ona savings plan. Discuss’
terms zprincipall terms, interest, rate of interest). Use  the basic formula ) /

¢principal x rate x time = ipterest) to calculate .other amounts of interest on
spvingq,piaﬂlfﬁn *Case Studies: Simple Interest Worksheet. o

. n N . - LN ) h - . . A". t\ .
Using résources and bulletin board "Time Is Money", explain compound intedfst (when
interest -is compounded, the interest $s added qa?thg_ptincipa}, thus incréasing the
amount of the principal. Remember, the larger your principal and the more frequently

i ihtetesn-'*is*cothpounded , the greater the amount ofe interest you will earn.)

[
N - - .
AL > ~ B .
Co f . g T ) ~ ‘
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““PROCESS ' | S | - ) ' —
CORCEPTS . STRAT IES .
| SKILLS : . . . : , , €6
‘ Do *Interest Compounded Worksheet a&.d *Compound Interest Chart Worksheet. .
- . ¢
Develop a computer program to explain compound interest. Discuss the advant,ages and ’ '
- disadvantages~of compound interest daily, monthly, quarterly, semiannually and -
annually. Determine which type of ‘compound interest 1is -best. .
- . = Iy ‘
Economic growth Review effect of bne's savings on the economy (factors savings, business growth,
) ' employment, refle¢tion).
‘ Debate the topic/'"savings is a hedge against inflation and, the effectd of savings on <
\\ economic grow, ‘ : ' ?
- .
> ) IEE -- How to start and continu‘ally expand one's personal saving program. Prepare a
* . - report outlining your present and future savings plans. Note the. kind of discipline
_ ‘that will be required the 'saving habits you wish to establish, the type of saving
. . | institutions you will utilize, and interest income expectations A_pswer these ques-
tions in your report. _ I .
@ ' --What values‘and goals did you consider? ' ' » .
: .“ - . --What are the advantages and disadvantages of your choice? , . :
Cﬁ to -~1f you were a single parent, what would be your choice? Why? ’
' ' _-#EIf you wefe in a nursing home, what would be your choice? ' .
) - " 2_If. you were in college, what woyld be your choice?
. _ ~-How =wou1d your community be affected? - . . -
e \ - . .. '“‘“ . . RS . ., . 0 . .
. S "‘ / ) . ' h .
I J 4 “ ’ ’ ‘ﬁ WY I ) 4
e _vm‘ \ > AW
182 a ‘ ~
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SAVERS AND SPENDERS ) o

Kol s

EM 2,14

CASE STUDY #1 ~ - e | - -

Curtis qhd Lee work after school. They each take home $30, 00 per w%ek

and have the same dream of owning a 360 mptorcycle, ’ Curtis saved some

of his pay trying to make'his dream a reality. He put.about $12.00 of . .

each weekly-paycheck into a bank account, By the end of a year, he had o
AN over $600.00, engudh to buy a good used motorcycle, #ee was shocked

when Curtis came to work on his own motorcycle. "How'd you get that 5

bike, Curtié?" "I just used the money I earned here." Lee didn't «

.understand. They both worked at the same place, made thé same salary, ,

yet Lee did ndt have neai}y enough money, for a new or used bike. .

-

CASE STUDY #2 ’
, : . o L ’ T L~

Joan and Bob Merriweather knew how to live. They had a’luxurious <

apartment and took great vacations, They had two cars, and on weekends

they enjoyed the night life of the city. In their mid-twenties, Joan

And Bob had high~paying jobs, and they could. afford it. They also ’

borrowedfioney freely. They never saved, but why bother? Twq good’

salaries every month,

Then .thg impossible happened——Bo@ lost his job. Their income was cut...
 in half, nd the bills were -coming fast. Bob couldn't.find another job.
After struggling to-pay the bills, they decided'it was an impossible ”
. task® They declared bankruptcy, . ) , )
A . A . RN .
CASE STUDY #3 - a C

‘Gordon.and Sally Law always wanted to buy a home, but they could ' ver
save enough for .the down payment, Finally, Gordon went in to see

. L ‘ o0

s Arthur Crow at the company eredit union, They arranged for Agthur to :> -
take $100.00 a mofith from Gordon's paycheck to put into the L@ R
; savings account. In this_way, the 8 would automatically s .00 -
each month. ‘o T o e
'_*i In five years they had $6, 1000 plus interest. They used. their money for ‘

~ ;a down paymenton.a two—bedroom house. Gordon ‘and Splly learned that
) . / it is n Q@wﬂyg easy to save, but their goal of buying a home ndde the
& : sacrifice worthwhile. . -

4




B N A ’ - . ‘ .
‘ | | | TED DAILY . - - : |
' a5 : - s - o o
. ‘\; - “ ! \
E After graduating from high Bchool Ted and Denise got married Before

too long, Ted and Denise Daily had ovér $600 in their checking account.
Ted wanted to see the checking account grow so he and Denise did not -
spend a lot of money. It was no surprise to Denise when Ted decided
to open a savings account at the-bank, : ’

Denise remembered that her former Home Economice_ inetrnctor told her
that a "savings account 18 a place to put your money.where it is safe -
' and wil] draw interest.” :

Ted and ‘Denisé wanted ta find out all they could about interest before ' . v
) opening a savings aceount so they looked up their former Home Economics :
¢ Instructor, Mrs. Penney, who knew about interest anWo calculate it.
» Mrs. Penney walked to the board and said, 'Ifea person.deposits - '§100 in‘
a bank (savings account) g the bank pays that persd‘n interest. \

Examp}e: If “Ted depos,its $100 1in avings at 5% 1nter& and
- leave the money 1in sauizgs for one ‘ﬁnbar, he will
earn $3,00 inter'est‘.

-

9 s, 3
This 1is<how you figure t\:\\e 1nterest paid on $100 at 5% interest for one ¥

year. g - _ .
‘ - Princip 1 x Rate x: Time = Interest
3 , $100 -} . .05 © o1 yr. - §5, 00 . . ;g
/ ‘ ’ . ! v’
- Ted and Denise said they had forgotten how to convert percen-tages to ' .
- decimals, so Mrs. Penney furtherzeﬁ)'}ained , i s
R "When converting a percent to a decimal, move the decimal ‘point |
two places to the 1eft and drop the sign " )
. . : - A4 ’ T i ' i ;‘_.k ¥
- Example: S% = ? ’ - - :

05 (add zero to show place value) K

' "If- you have a,fragtion as part of your percent%/:onVert the fraction
to decimal first S . | _
Example: 611/22 = 2 | - | IR .

R ~1/2% =" .05 (fraction cn.\szerted to a decimal) : ‘ .

6—1/2%-- 6.50 or simply 6,5, then .065 - .065 : o o
"Most fractions related to interest are expressed in fourths or halves. . 7
> So you might remember these fraction conversions." - , e
| | 1/4 = .25
, : ‘1/2 = .50 . ,

‘ ‘ 3/4 = .75 . . :
. i ~ ¢
. \ "If you have to convert a fnac‘tion to a decimal divide the denomi— - v
. . »°  nator of the fraction into the numerator. _ o _ .o
’ . . " Example: 1/5 = .20 - ' p | o »

.

v ! Y : N ' : ' * S L
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. P . . . . .
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According to Mrs. Penney, the following procedure should be followed |
whien convertingma mixed number (a whole number and a fracfion) to a

decimal number.

-

. Exahpie: 5-1/4 = ?

Whole number 5 = 5.0
Fraction 1/4 - 100 + 4_—'.25

Mixed number 5-1/4 = 5.25

To find the decimal number move the decimal - point

two places to-the left. - .

05.25 =',0525

. N . Ny VJ
Ted and Denisé‘werg given another projifﬁ”on simple intgrest to
Time

wha

°Pr1ncipa1 x -Rate x . = -Interest

$200 - - ,05+ ' 1lyr.'/ 510
Remember:-.Principal + Interest = Amount Saved-
'$200 : - 810 . $210 -
4

Ted and Denise could see that dfter <leaving $200 'in savings for
year it would be $210. Most people try to add to their savings
"regular basis to increase the principal because the greater the
principal, the more 1ntqrest earned. ? :

» » ’ »
- «
©

3

solve, -

A

one
on a

>
e 4
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®  ° CASE"STUDIES SIMPLE INTEREST WORKSHEET Co

- : ' . .
» .
* St . N . .o . N

‘Conﬁért fractions to decimals: . R ‘ o Cxe //"-;;ﬁ
. - y . ' . /e w~

: 1. 5 kX = 5,52 +.055  -- ' L e N
' 2. 5 4% = 525% = ,0525 . T , T
‘ 3.- 8 %Y = §.25%.= 0825 N ‘ S S
4., 6% = 6,01 = .06 | - ST : S §

5.7 1 4% =,52 = 015 . . | " .

-~ . ’ - '. [

In each case below, find'the simple interest and amount saved, ST

: ., : \ ) i . - -

. ' 1\ : SN . Amount .. . j,_'hﬁf

an -

“ ) e o . Intérest :ﬁavgd ' S A
) | | e e

‘1, $300 for 1 year at 5 )2 L $16.50 , ~ § 316.50 : *

- 2.7 §2,000 for I year ab 6 %% ' 125,00 — = 2,125.00 -

. - year ab 6 —=—- - ; S

. $4Q0 for 1 year at 5 %% - o 2.00 - _@iL.OQ'T- oo
." $1,000 for ‘1 year at 9 3/4 __97.50 »_1,097.56 o .k

. $600 for 5 year at 7 %1 . . 223,00 . 825,00 %, . U

1

2

3

. 4
\ 4 -

5

‘*‘Kdd.yoor‘own examples o C
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{“ CASE STUDIES SIMPLE INTEREST WORKSHEET ANSWEBS ~ \
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EM 2.14

1. $300.00 - 2. $2,000.00 . :
: x .055. , | ;o x  .0625 .
16.50 W@ 27125.007 . T S
+300. 00 . y %2,000.00 , ,
§316.50 . . $2,125.00. oo

C T 3. $400.00 ; e 4, $1,000,00° : :
{ )' " x.0525 . . ‘x_.0975 - an T
- ’ 21.00 - 97.50 .
. +400.00 ) - N +1, 000,00 ~ BN .
4 $421.00 -~ ' C $1,097.50 . .

’

. 5. $600.00 ' d .
' ) . x .075 . ‘ : : ' .
* 4 5 . S * - T “. s, :
X 5 years ‘ L
$225.00 : . ‘ . ! S "I’
+600. 00 : ° e,

$825.00

)}

-
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. ’ d‘) . .- v . ’
. 3 * . INTEREST . COMPOUNDED WQRKSHEET . .
('\I ’ . N ' - )
> . . N ‘- . ~
Example: Intefest compounded annually _fc,t‘ two. years at 57
\ il ’ - : v
$ 100 = originmal principal .
. | ' X .05 = interest rate annually
oo ’ $ '5 = interest, first year
) + 100 = ¢original principal e )
$ 13-‘)'5f = principal at end of first year
Y A L
. $ 105 = principal at end of first year
) . " x .05 = interest rate annually ° - .
$5._,25 = 1nterest second year '
. + 105 = princifal second year ‘ .
$110.25 = principal at end of*second year
Figure out the compound 'interest and the' amount on deposit Mat the end of ,
each time period. Remember: When interest 1s compounded semiannually, ‘
you diyide the percentage rate by 2 (6% interest divided by 2 = 3% or
.03)., If interest is compounded Qquarterly, you dividg the percentage .
rate by 4 (6% interest d'ivided by 4 = 1 35/, oxr ,015), » . \
) . . 7
‘ ) . Problems: \ . g £ pmount on ot
. 3 ) - Interest . Deposit
s ’ . _ . .
~ R
‘ R $500 for 3 years‘at 6% - _ -
S compounded annually . , o $ 85,51 '$ 595,51 g
. - | ., ) ‘
2. $1,000 for 1 year at 5% \ . ‘
. compou;lde_d quarterly - o 3 S SO.iA .$1,050,94 b ..
3. $600 for 2 years at 5% .
compounded annually $ 61,50 - $ $61.50
) : " ¢ ° \:\—N ' . '
4. $2,000 for 1 year at 6%
N gompounded quarterly . oL '$ 122.37 $2,122,37-
{ " 5. $2,000 for 1 year at 5% . L - ) .
compounded semiannually ' $ 101.25 $2,101,25'
. . - * ) ! »
\ ' ~ ‘ * '
N . R .) ' \
_ ' . o
1 . B ! “i
. . , v
5 “‘
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. N . COMPOUNDED WORKSHEET ANSWERS - o -
.qj . ." . . . o .
| ’ i - - '
P L 4 ) [N
oo Problem #1 \\\ o Iy Interest '
5o - P Voo -
o . , 500 - . lat year $30. 00y .
: x.Q6 ! L . 2nd year  31.80 IZ
lst year . ‘30 ’ _ 3rd year 33,71 | . .
: +500 . L §95.51
' 530 o a o .
. - /\‘;'\ '_ -)
530 ' | . |
' x.06 °
2nd.ybar 12 31380 | ) )
561.80 - / | ,

y | | 56i.80_ | . ’

c x .06 " o . - .

3rd year 33.71 . . B N | R
‘ 561.80 ‘ ) - | ‘

vt - $595.51 . - ) ‘

e
L -

Problem #2 (quarggrly)-; 3 ' .
05 ¢ 4 = 01254 o " Interest | ‘

e . $1,000 T ’ : $12,50 ;
- 0125 . - . 12,66 L
12.50 ' V/-; - 12.81 '

1,000, 00 12,97

,O%2. . - \ §50.9% ¢

. 1lst
quarter

$1 012.50 | ! - , o
.0125 . : ) -
12.66 ' _ \
+1,012.50 ' L
$1,025.16

el
{

//A A
_ 2nd
e . quarter -

$1 025.16 - \

Ipd .0125

quarter -

12.81 | .
+1,025.16 o . | a
$1,037.97 / ' -

$1 037.97 - R — | S
.0125 | :
®12.97

« 4th . ) )
41,037.97 | - S T
§1,050. 94 - 130 |

, quarter




’ . - 4 ’ | . I‘ *‘ - ’ . L .
‘ < Problem #3 : - R L ‘
— . » R X N ] ' . .
(\l -.. - » v - - . . .
. . ) 600 e, _ ~ Interest - - S
’ . ! ’ gi o x.05 e ) ) . .
\ 1sthé§r : \ gPO ‘. Lo ~$30.00 * o
y 000 . ‘ ! - 31.50 L
630 ' '-’:_T . : $61.50 IS

‘ 630 ' )—\' .. ‘ o . R o . ‘ * ) o g "
. lﬁ:‘s_ o - - --l' N T ' - e
~ 2nd year . 31.50 ) to (' ' ' L ‘
. . f +630.00 . o A | JERN
b $661.50 - T - . o

4

Problem #4 (quarterly 1nt.ereat) ) . "  .o . . AR .

06 4+ 4 = .015° A " Interewt G
» [ $25000 S " $30,00
1st ] x.015 ‘ L, 30,45 “
quarter 42 Ogg - ‘ : . g(l).g% :
‘ §2,030  ° , . $T22.73 %

1$2,030 _ |

o oA x .015 .. - _ . ‘ oy

: 2,030.00  / . . S :
$2,060.45 _ . R

. I .
4 K. . ’ Y -

;: : $&0 0.45 - i’ ‘ \" -4 ) g - . " Hf
N Jrd SX2 L0150 . - " - |
‘ quarter | li. ~30.91 . <. | -

= . - M ’ ) ' K * . .
$7,091,36 . . \ c

$2,091 .36 N

x_ .015 ) ‘ ’ S

31.37 LN . N o | | ..
+2 091 . 6‘ ‘{ﬁ. ) . '. . ° " ’ . . z ~ . . L
: $2,122.%§.:3' o . N ‘ E

| . N ' . )
‘Problem #5 (semiannually) - - } o LN

< 05 4 2 ="' 025 4 ' ' Interest 3 .

. ! .'—*——*- R o .

co $2,000 i $2,050 * . §50.00 - Y |

. D x.025 [ d X -025 ‘ . q. ‘;' - .~ 7

' - 1st part - B = 2nd parg : “ 51.2%. o DR

of year ooy dof year AL.25 .~ ~ $T01.25¢

BRI A +2, 000 yea 2,050.00 Ak bR 3

$2,050 . 4 $2,101.25, ,.‘ I

4th :
quarter

~

» L
' . \

1 | .‘ R e .. |
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- ‘ - 1 % L 3 . -
AY (“ \ ) ’ .
3 . N
‘ A _ o . 2%
) s < ' VAR COMPOUND INTEREST¢ CHART WORKSHEET !
3 ® . . . ) ‘- 4 """"‘]’— \ » ” / .
/- K ' . . ’ . - } .
" & Example of a compound interest chart: .. . i : \ ‘ .
-~ . This chart ;l’;'based on a fixed amount in savings. If yzm added "to
. . your \pr'inc':,'qul on a régular‘basis, ydur savings wou}_d be increased

¢ * congiderably’ each year.
. -

o \( . Fixed _Amount'——Thiﬁ_,chart‘shows how given amounts grow when left, in
' . your savings account for various periods of time, Figures are pro-
Jected at 5-1/4% & year compounded daily. . . . l
[ ' - . ) ] ! ’ o ’ -
C How | .
. | savings $50 8100 | $500 (| $1000 *| $5000 | $10000
T Grow. . ' ) (
6 mos 51.34 10269 | 51347 | 102695 | 513475 | 10289.50 ) T
. | tyear f s270 | 10539 | s2695 | 105300 | s269.50 | 10538.00
N
* | 2years | 8584 | 111.07 56535 | 111071 | 5553.53 | 11107.08] -~
- 3 years | 5853 117.06 58520 | 1170.57- | s5852.86 | 11705.72 : =y
S - * X : n .
. ) 4 years 61.68 | 12337 61683 | 1233.67 6168.33 12336.86) * “ fh; . ( o
3 : . v . A T " T
5 years | 65.01 130.02 65008 | 1300.16 | 6500.80 |, 13001:81 §'~-~’>~'.
[0 yoars | 8452 | 169.04 | 84521 | 169042 | 845200 | 16904118} - M
20 yoars | 14288 | 28575 | 142876 | 205751 | 14287.56 | 28576.12)
. ' - 3 . ol \
? o — . N - N
Answ:ver the following questions ﬁccordin'g to the chart above:’ )
- . t . \‘ ) [ 4 . - \
1.- What s the rate of interest? - - ' ‘ ' - v
2. How often is the interest compounded? _
- 3. How much will you earn on $10,000 in savings for one year as
v ' opposed to- having $10,000 hidden in a shoebox for one year?
" 4. How much would you ‘save 1f you leave $1,000 in for ome yea(? .
- 5. How, much would you save: , : .
A. $100 in saviggs £or 1 year. 2 years . 3 years Yo
B. $50 in savings for 20 years
C. $500 im savings for 3 yeari o g
‘ D. $5,008 in savings for 5 yelrs S _ Ty
E. $5,000.1in savings for 10 years . _ . , )
.”x":;’\ )

vy
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. PERENNIAL PROBLEM What To Do‘'Regarding Fc@norgﬁcs. . HOMEMAKING S A} o L .
_ ' and M@aging Resources PSP P . “ : Y ~
" . ’ L . ) e N ) r ] v ) ]
o PRACTICAL YPROBI;EN T. ‘What Shduld I DQ ‘Regard A 2. Identify sources of reliable {hfor- -
£ ) . - mation and advice i _
. . o " C‘.,\« . Recognize factors that 1nf1uence -
k . investments . :
\ . . N .
CONCERN/CONCEPT . ’ "~ .* Identify risks involved 1n 1nvesting . - g\
; - ' ) . ‘» °* Compute safety, 1iquidity and expected -
@ A A . . hi - . rate of return ' _
- R e ‘ e RS ‘jl . . ! . o : . - u
-PROCESS \ o« : A ]
. . . - 2
SKILLS CONCEPTS | | snmeclts , . N .
' _' _ Investments Consider the fol 1ow1ng s on. .ot T . i - .
S o Susdn won the lottery. For '$50,000. She decided that after taxes, she
‘ . ! T would not have very a ch of het money left, She wanted to ensure an
: B ) income for her life Her first Step was to see her banker who suggested
ROBLEM ‘ various means of ensuring a ‘good rate of return on her money. The
¢ 53 ‘banker suggested mutual funds; municipal bonds, annuities and certif-
A . 1lcates of deposft. *Susan did not understand any of these | How would \
g + she determine if she were risking her ‘momney? :
' Discuss the - case study above What should Susan do? What information &o‘es she need
. before acting? ,
/ ¢ . _— . ) ‘ - L]
_ . -—What factors and values might influence Susan's decision" * b
L ., —-Consequences of placing all the money in one place? .- - . ‘
* --How she might get the highest rate of return? ) ' T
--What could she do to ensure safety? .
--What could she do to ensure liquiditye?
Using resources define 1nvestment§' a,,,hrokers brokerage f'eeg\ Discuss ‘questions
similar to thé following, ' N
, 3 s ' e ) 4 ¢
¢ O 4 ’ . )
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© _SKILLS CONCEPTS L STRATEGIES - . o

—~Wh do some,people invest? {Values' goals, time, money; knowledge.)
3~How do people choose investments” (Make money, pay less tax in some cases.)
“wShould Susafl. invest” S o , . : . O

5 e R . ’ . . »
- ‘ Types of In small .groups, use resources and chart the cjaracteristics, advantages, disadvan- . !
‘ investments . . |} tages, rigks of - various types of investments (&ommon stocks, preferred stocks,
T ~ |. bonds,. mutual fuﬁﬂb munic¢ipal bonds, annuities,..certificates of deposit). Share
. | option trading with class through a group report. Discuss. figuring loss of invest-
. ' ments and returns. Discuss the following questions : > o .

« — v .

. ; :3 ~+Considering your values, goals and amount of money, which type of investment

.'. . ’ would you recommend for Susan? ] ‘ ) : e
. 7 ~-If Susan had a family,’ which type would be Pest? Why? What else do you have '

to consider? . > -t
v b —‘Does it hurt the economy if Susan does not invest? Why or why not? \
Why people : Choose two of the statements below and respond in writing. Support your
inv;st . opinions with facts, advantages, disadvantages consequences and risks, Share with
‘ class. . . ’
. —-Disagree or agree with the following statement: vThe risk one #akes in not . f R
buying stocks is greater than the risks one take buying them.". Why? S
-~Par¢ of everyone' 's savings should go into stocks and bongs.
~-Families should save at least 10/ of their income.™
--Future fiﬂ:;Zial security for most people depends dn long-term savings
™ \\\ —--People do nbt need long-range investment programs with social security.
- ~-Saving and invest‘:g money 1is only possible when you are rich ’

GOALS
VALUSS
FACTONS

L
v

IEE - Interview an investment b g&er. Discuss who and when to invest, types oft ¢

. inveshnaus rate of return, safery, liquidity, planning your investment program and i
; effects of inflation o , . ! .
” Y Dof*Investment Problem #I‘ﬁnd-Investment,Problem #2, \\\‘_

"7
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PROCESS CONCEPTS = - | STRATEGIES | |
Sx.ui . ) . > . ' ~r \ .~
, p— X T . ) »
¢ Documeﬁts | Investigate the functions and costs of dMsafe deposit box. Discuss what should'_ , : ‘
i n be stored there. : _ L !
Reliable Cite sources of relﬂﬁble and unreliable investment information. Invite a resource
' information person (banker, investment counselor) to speak on types of investménts and sources - % .
of information. ‘ ‘ / . '
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‘ o % o Y 5 'INVESTMENT PROBLEM #1 L , o ‘
o~ “‘r | ’ ) o w N A R . < . '. -‘" R
.- . . » A‘ ] J < - . . - . - . R i / . . ) .
Each month ﬁér ten months James D. Bond Beught ‘ten shares of '
one corporation's common stock. He paid the following prices: .
$35,:$37, $39, $38, $35, $33, $32, $31, $30 ana $30. o
L Lora C. Loss bought 100 shares of the same stock all at one at ,
$35 a.share. o L .
.. ‘ * Questions: | ' s .

. . 1. What was the averege price per share paid by { ‘ L
. James D. Bond? ’ '

- 2. Who paid the lowest'price per share? | -

3. Over the one- year period who do 'you think
made the better decision? Why?- : _ ) )

“ N B .-
L ' ’
1 ' .
g
¢ ~ \
X 1

N .

»

k 1
« ' ] /
3 B

W
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i\ INVESTMENT PROBLEM #2

~ . . 1 L}

Suppose you have 64,000 to invest ‘in.stocks. ,Using tpe stock quotations

in the daily newspaper and other resourtes you wish, choose up to five
, different stocks to invest in. .Once you have chosen a stock, you may -
» ¥ . 'sell” at apy time between the peginning and end’ o& thé project, (It is .-

LI recommended that the project run for 40 days. ) Yolt must then keep the . K
A ' proceeds of the "sale".in "cash" and may not reinvest it. At the end of !
the 30 days, you must sell.all securities still held and total your cash —
" to defermine your total gain or loss. - )
-~ . : ' ) 4 i . .
Question: S . o . 3 Ca Y
' 1. What was your total gain or loss?
2. If you had this to do again, would you choose the same investment?
_ Why or why not?:
s 3. Whaty would happen to the stock prices if -everyone made your
- . decisions? . \ N ' .
Ty 2 4. What other type of inférmation might you need to know to make a,
: - decision? _ ' : : : *
: ;" Recordhzz;y/qnvestmenfs on the following chart. ’ : b :
. « . . . .
[ - . v ) . ) 3
B . FiR i \ - v
\ Purchase | Shares | Amount | Date | Selling | Amount Lo
‘ _ Name of Stack " Price | Bought | Paid Sold Price | Received ° ¥
a\ A D L N
. A B LI P .
, - g - . J
P § o -
< 3
) X
v ) g — 4 1
> )& & ™ -
. ) r
[ X ) a ~ € ) -
: +
/ , o B |
i £y
\
~ »
‘ 3 ToubAmoum Invened o .
. 'I' T Total Proceeds from Sales : \ ‘ g
-~ ) '
\ . Gains or Losses - - [N TN
o /“”\ - . - \
= -139 [ ) »
e i w7
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- PERENNIAL PROBLEM What Tp Do Regarding Economics and ’ “OHEMKlNG SKILLS N .
\ - —— "_Managing Resources __ : - s e
¢ ' Lo 1 ‘ -
r . What Should I Do ‘Regarding Resource/ . ® Understand the principle of insurance
PRACTICAL PROBLEM Product Management? . ~(shate risks) '
- o ¢\Recognize daily risks which necessitate
: 1 e insurance i
CONCERN/CONCEPT Financial Pla,‘nning/Protecting—_ - oDevelop an insurance vocabulary
Insurance . . . Yoe Identify characteristics of an effective
! T _ ) ' instirance policy ‘ : v
P S ‘ ' : ' N — X
ROCESS | ‘ ' : S o : ' ‘ \l . e
SKILLS CONCEPTS . | STRATEGIES . .
4 . r'E . : w . b -
Types of Py List the kinds of insurance you or members of your family no have.&tomobile . -
nsurance - and moto]:cycle, ‘prop'erty -~ home and rental 'h'ealtthife; _ ‘;co e.) - -
Poyential L List things which could happen , to you or your family meinber /f/\hich you would
risks need insurance protection. (Car or motorcycle accident, become 111, lose job, mother/
i ‘ —_— father dies, friend trips on stairs in your home and iQS\jured ) Discuss the
- n T following questions ‘ , S , J .
& - _ ‘ - ——What would happen in these different situations wi ou\: rotection" | . '
' ! A : ' --What might happen to your family? \p\
'5' .. --What might happen to the community as a whole" }-’J/
» IEE -- Collect newspaper/magazine clippings which depict a_ need for ‘various types of
¢ - insurance. Decide which type would best meet the. needs of various types of people.
\ 1
"'. Automobile, + Using resources, develop a series of wall charts on types of insurance protection
d property, health,| available. Work in groups, each group selecting a different type of ingurance. _
life, and income Inte‘:view an individual who has recently used the assigned type of insurance to tell .
insurance ] the experience. " . . g
. Develop an insurance vocabulary 11st and define economic loss, economic risk, -
s : ) insurance, insurance agent, insurance‘“policy, premium, Do *Words for Protection.
) ‘ ' S Develop a mix and match game after r iewing terms.
1C 2( 1 ‘ - r } _
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CONCEPTS

. STRATEGIES

A—“L

ROBLEM

—

Function of

'} insurance

Risk ‘sharing

Insurance LT

company'’s
solvengy

P

Effects on
economic growth

Rationale for
need

\

Types of
coverage

+8tudles,

N ‘

Invite representatives from local insurance agéncies in to discusg insurance and to
share/review actual poliries. Have themwexplain the principle of insurance (many
peopleshare‘the losses: of few) purpose gf insurance, how insurance rates are
.determined, hoy_ insurance companies makg\\\profit insurance impact-on the economy.
Afterwards, aﬂaIyze remarks from the presefitation bf asking —-— What is Hﬁht for me
to do about insurance? Use the practical reasoning process.,

-
- o -
. -
a

- N :
.\ : o 7 y

Read the automobile/motorcycle insurance case studies below. Discuss the case
Survey class to see what auto insurance experiences the members have had.

C —=Jim 1ost control of his motorcycle one night crashed through thé’%late
glags window at a Lawson Store, and landed in the stocked canned goods.
one was seriously hurt but there was congiderable property damage. What
coverage did Jim need to pay for damages? .

--Sally was sued by the Erfurt famdly because Mr. and Mrs. Erfurt were injured
in an accident in which Sally was speeding. Sally's 1liability coverage was : .
.25/50/10. The court awarded Mr. Erfurt $25,000 and Mrs. Erfurt $10,000 for
bodily injury. Was Sally's coverage adequate to pay the costs?
--Donna has complete insurance coverage on her eleven-year-old Ford Mustang.
Do you feel Donna is over or under-protected?
--Nat was comparing his automob le policy w a fellow classmate Nat's
premium was much higher even though, he and hi friend had identical coverage:

“* from the same insurance company What factors could adcount for the difference

in, premium costs” . ) .
~-David,’ nineteen years old juSt bought his first used car. He tried to get

insurance but the first three agents refused him a 'policy. He lived in a T b

neighborhood labeled by the agents as high risk What can David do now? ' !

No

Using resources and auxiliary ‘sheets *Factors Determining What You Pay Ff'“f
_Insurance, #nd *Yo%Can Save Money On_ Auto Insurance, Prepare a guide
purchasing automobile_insurance.
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~ | Include in guide: - I .
~ ’ ’ o - -~ : ’ ) i
mpetent agent | - ——How to select a competent agent. ' .
. - —-Types of coverage available. (Col]ision, comprehensive, deductible, emergency _‘)
v B "} road service, high risk 1iability, medical no-fault, premium, uninsured ’
, ' motorist ) . » . -
M LN L]
-, ' 7

Rate factors --Faftors determining what you pay- for auto insurance. L T ‘ e
—-HoW .you can save money on autd insurance : . ' T « - . :
L k Ce  =~Auto insurance vocabulary v - . . . _ ) .

.
2
- . IS - . . « - '

Comparison ' Vigit a minimum of two auto insurance dgents., Ask them tomreviéw your guide and
shop ,/’/" obtain their contenssuggestions. Review type of coverage needed for your car
' or that of a family fnemfer. Obtain.a quote. Secure information on how claims
are handled. Repory on agency: visits to.class. (Remarks regarding guide, : .
type of coverage recommeﬁgea'unéer what circumstances.) Edit guide for teenagers Lo
purchasing automobile insurapce, incorporating insurance agent's recommendafions N
-~ ,.-W s .

ot distribution, *“ Write an article in school newspapgr

“evT

‘ . FHA/HERO Z- Prepare -gui

*
1

: : L b
soning prcoess to decide whictr auto coverage you need- «
. . ~ . 4 °

or ygur family needsv

. Homeowners . Discuss other types of insurance needed in near future. (Propert nd homeownera——g'
' ' property, liability, theft, fire.) Ask yourself the following questions.

y : --Do you need insurance if_yon rent an apartment? Whgt kind? . , ' o
S » ’ --Why is it needed? . o " s
. ‘" ~-What risks.are you taking without 1t? ‘ ' .

-

Using resources, in groups, compile a one-page fact sheet outlining a renter 8
property insurance needs, (Fire,,theft, property ) g
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Homeowners Discuss the following advice relating ‘to ‘insurance. ‘ ; ‘
(continued) ] ' X . . e ‘
- ——Update insurance coverage regularly. i
' _ // ~-Shop around for rates. . ,
. ) --Keep accurate household inventory and claims (if any) . e ' .
o . ’ : R,
B N B _ , 2 ¥ 'Use the chart that follows to analyze. . '
: ) R ' -
- I o . nwacer | s T
o ' ?DVICE | IMPACT ON YOU . ON. FAMILY CONSEQUENCES ‘
. w K ' . : : . v 2 x
,’; GoALs 1% ' \Updafe . . ) ' . \)
s~ VALUES . { . D . v ) . . 4
. fACTORS ¢ ' coverage Y - »
A i ’ \ " . Ny <
. (. : '
K aal - o '
’. / . \/‘ {\ - 0
} ' § _ . J _ _ o S
- _ o v - X )
) > Look "over some homeowner policies: and classroom’ refére%ces. + Compile a prgperty
- andhomeowners Vocahulary list. - Discuss why these. wordskcould be impdPfant to .
, learn, What might happen 1f you were unoware of definitions?
¥ . F -
- ' , : Usg *Circumstances to determine some needs fbr protection. Ask the following
questions, : v . : . » '
¢ ' a ’ v /-"
) © "-~Do you think these circumstances aould happen to you o¥ your family, members?. .
X ~-What is your opportunity c if. ¥gou do not have insurance in each situation?
--Why do some people feel ins%rgﬁcé‘is not important to have? o
4 .
e DA : 226133 | L e




©.
— > ’ L
‘ . WORDS FOR PROTEQTION®
N _ e pa—
. T SOVERAGE . NWULMCB WHAT IT PAYS FOR
' £ , ' ' .
‘ AVTOMOBILE v
BODILY INJURY - YOU AND YOUR FAMILY- BODILY INJURIES SUFFERED BY
LtABILITY  OTHER PEOPLE FOR WHICH YOou 7/ ~ |

. PROPERTY DAMAGE YOU AND Y(iJR FAMILY

OR YOUR FAMILY ARE LIABLE

DAMAGE TO PROPERTY OWNED BY

Y\ LIABILITY OTHERS FOR WHICH YOU ARE L IABLE
7 UNINSURED YOU, YOUR FAMILY AND INJURIES CAUSED BY UNINSU
" OTOR IST . PASSENGERS IN YOUR CAR OR HIT AND RUN DRIVERS .-
COLL ISION YOUR VEHICLE . DAMAGES TO YOUR VEHICLE
, . CAUSED BY.  THEFT, GLASS BREAK-
s ) . AGE, KALL ING OBJECTS,
' ) v»@m—rmmz-. ETC.  °
L3 . .‘ A . . &
3< MED ICAL PAYMENTS YOU, YOUR FAMILY AND INJURIES. TO YOU, .YOUR FAMILY
N . o \ PASSENGERS.IN YOUR GAR. .  AND PASSENGERS IN YOUR GCAR
- + Y ,., ) N i - ) ‘_‘ .' "
DWELLING/ ' " . YOUR HOME, ATTACHED oR '\ ;/ LOSSES CAUSED ﬁvgpg:nus-(
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have to pay. '
/"

- cars operated by youthful drivers are

w

FACTORS DETERMINING WHAT YOU PAY.
. FORAUTO INSURANCE

There are many variables involved in the deter-
mination of auto insurarice rates. But, your own:
personal situation will have s direct bearing on
the rate you psy. Thess variables alsd explain
why different drivers may pay different rétes
for the same suto insurance policy. These are
the most common situations: X '

AGEOFDRIVER

If theré's anything on which all the traffic safety
experts sgree, it's that young drivers have fmore
accidents . . . and more serious accidents . . . and
that young males are ‘‘worse’’ than young fe-
males. (See section entitled Youthful Drivers).
A teen-age girl in the family can increase the
auto insurance bill from 20% to nearly double . .
and a teen-age boy, even though he only occa-

sionally drives the car, can tfiple the cost-of'in- -

surance. |f he's the principal operator of his own
car, the tab for insurance can rise to four or five
timef§ the premium his parents slone would

-

The: rates that insurance companies charge for
on
years of accumulated statistics which establish
the .relative differences between young drivers
as a group and adujt drivers . . . and between
different'cl‘sas of young drivers.

.Q.i The surcharge on female youthful drivers lasts

only until they marry or, ‘depending on the
company, until they reach age 21 or 25. Married
men also get a break, while young single males
are charged more until age 29.

A

And young driyers-. . . sin)o or married, male or®

female . . . can be consoled by the fact that as

‘they grow older and become) more experienced

drivers, the cost of suto ile insursnce goes
down. With some companies it drops yesr by
year, with others a% certain specified ages.

AN

. ¥ , '
Many companies give discounts when the youth-

ful driver maintsins a certain leve! of academic
achievement in high school or college .. . or
ofter he has completed an accredited driver edu-
cstion course. .

Following ars some dekails on Youthful Driver

rates which sre genersily followed by the m’or— {

L4

ity of companjies:

'/ 146,
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1. Whers there sre more cars in the family than
youthful. operators, the youthful operator
surcharges will be applied to the' most ex-

" pensive car or cars, except that 8 youthful
owner or principal operator will be charged-
on the car he regularly drives. :

/2. If there is more than one car and more than

one youthful driver in the family, surcharges
will bs made on & many cars as there are
youthful drivers . . . if the family has that
many cars. :

3. No charge will be made for a youthful

family member who is in military gervice and-
drives only when @n furlough, byt a charge
will be made wiien there is regfar or fre-
quent use, such as on weekend pas§ps.

4% A premium >credit is' given: Wten an un-
married youthful operator is™~a. resident
stddent at a school more than 100 miles
from home and does not have the car at
school.

TYPE OF CAR

Generally, the modet car you drive affects only

{

the cost of those insurance coverages which ap-

ply to repairing or replacing that car. The prem-
iums you pay for liability insurance, medical
payments, uninsured and underinsured motorist
coverages are not affected by the kind of car you

drive, unless it is a “high performance vehicle.

~

The cost of comprehensive and collision ‘cé

(-
ages is directly refated to the cash value of the
Kcar. Some insured: losses require -that the qar “

merely;be repaired, others that it be gompletely
replaced. And some vehicles are more expensive
to repair or replace than others. '

Since it would be entirely too unwieldy and éx-
pensive to develop and maintain a value record
on each individus! sutomobile, insurance com-
panies group all.cars into brackets according to
two factors . .. purchase price new and age.

A eonidorﬁion in determining the approximate
velue is the age of the car. Most companies use

pge brackets for establighing rams. Current yesr

models fall in-the first group, those from the
preceding model yesr in the second, and so on
for ssveral mode! years. As a car gets older, the

”10

-



premlum reduction is applicsble at the next re

§ newal date of your polncy There is no further
- reduction after the sixth year.

I However, starting witlr 1980 model yoir c;rs a

/

.

number of companies “are making departure
from the actual cash value rating of the car. Stat-
istics are now available to substantiate a differ-

ence in the ‘extent of damage sustained by the
wious mbdels and types of cars. Certain cars
sustein hu damnge on the average, and there-
fore cost less to fepair than others in same price
renge. Accordingly the premiums have been re-
duced on some models and increased on others
for more equitable premium determination
based upon the damageability potential.

Even though you may be willing to pay a little
‘tnore for auto insurance in order to dyive the car'
you prefer, you might want to check'with your
agent or company before you buy your next
car.

~ WHERE YoU I.IVE

The area where you live directly affects your
suto premium. In general, the bigger your city,

or the more densely populated the area in which®

you live, the hngher your suto insurance rates
will be. :

Where you live can affect both your likelthood
of having an sccident and the probable cost of
paying for that accident. Accident frequency
tends to be greater in areas of high traffic den-
sity. Accident severity tends to be greater in
areas where roads and road conditions (free-
ways, for example) encourage high speed driv-
ing. When both these factors are considered,
those who live v the major metropolitan areas

-will pay the most for their sutomobile insurance,

all other things being eGual.

Wage levels are another factor. In heavily in-
dustrialized, dumly popuisted metropolitan
areas, wage levels are generally higher . . . and
this shows up in higher | casts, highor
sutomotive repair costs and lavger ssttiements

for lost wages in bodily injury ceses. These add

up to higher insurence rates for rating territor-

- los Mino these high-hazard charscteristics.
" Rs territofies' are designated geogrsphical

used by sutomobile insurance compinies
to mulate statistics on premiums received
and losses paid. On the basis of thess statistics,
proper lovels are determined. What com-
_prisss 8 ory is less @ function of sres than
of population. It may be a single courty, or a
numboro(coumlu'oupodwmnﬁw

even " three rating territories within a single'

county where accident experience has demon-
strated a need for different rates,in order to

“pay different levels of insured loss.

This arbitrary division of the state of Ohio into
30 or 40 territories for rete making purposes
could produce auto rate inequities in some in-
dividual cases. Undoubtedly it does, just as the
same kind of arbitrary boundaries of political
subdivisions occasionally result in thequities in
the tax "burden. But any attempt by the in-
suragnce companies to base rates on a signifi-
cantly finer, more detsiled geographical break-
down would add so much to their administra-
tive expenses that all of us would end up paying
more for automobile insurance.

HOW YOUR CAR IS USED

The little oild lady who never took her car out of
the garage except to drive three blocks to church
Sunday may not exist except in the ifmagi-
nation of some used car salesman. But shé¢ would
be charged a lower premium for her automobile
insurance than most of us would.
”
With the amount and the kind of driving she
does, she has relatively less chance of being in-
volved in an accident than people who drive
many more miles and under more hazardous
traffic conditions.

All other things being equaf,/“t/he more miles you
drive the greater the likelihood that you will
have sn accident. And . . . again assumirg that
all other factors are equal . . . accidents are more
likely to happen to people who do most of their

_driving on congested city streets or high speed

highways as opposed to resndemnal streets and

‘secondary rural roads.

in one way or another, all these factors are
taken into consideration in the formulas used to
determine the amount you pay for automobile

_insurance. But not all insurance companies ap-

proach the problem in exactly the same manner.

Most ebmpmiu do not consider the Mumber of
miles you drive annually, although re are
some that offer lower rates to people who drive
fcwor than a specified number of mnlcs 2 year

“The_car that is drivuntomdlromwork hlikely
wboddvonmnmilummﬁnmmnimot )

And those “to end from work'’ miles are likely
to b! on comd streets and highweys. So .

*“t0 and from work’’ is.almost siways n,oonddcr .

ation. But some companies charge higher rates’
onmvwﬂutbnmlﬂvddnnmandfrom _

5".. Others mlko this differentiation
147, . o )
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only if the distance to work one way is more

than a stated minimum.

fFor much the same reasons, all companies
charge even higher rates when the auto is usad
for business. There are varistions in defining
business use,”’ but driving to and from one’s
principal place of employment is not considered
business use. \

Because of the type of driving they do and the
type of roads on which they normally drive,
farm families enjoy lower automobile insurance
rates than either city residents or non-farmers
who live in rural areas. The farm discount does
not spply o a vehicle used by a member ‘of »
farm family who ‘is engaged in an occupation

. other than farming and uses the vehicle to drive

back and forth to work.

?

SAFE DRIVER PLANS

. If you have a» good driving record, you may

qualify for savings on your insurance premium.
This is generally called a Safe Driver or Merit
Rating Plan. The savings in these plans are based
on your past dr\iving record and your record

" while insured.

You earn more fsvorable rage treatment by
maintaining an accident-free record through
careful and defensive driving. Your insurance
premium will incresse if you have an accident,
however.

The whole idea Sphind sﬁch plans is to give the

best rates to the best drivers. Tokeep the premi- ™

um of the accident-free drivers at the low level
they have earned, insurance companies must
charge more for those drivers who do have
accidents. surance company takes in the

_same total premium from all its policyholders

as a group — but\pccident-free drivers (a major-
ity of mast companies’ policyholders) pay 8
lower premium than they would oth@wise.

. These plans vary so much from company to

company ‘(and are not used st all b
companies) that it is difficult to

'lz@ﬂom’ But here’s an example Of how two

typk_:.l plans work.

COW‘%\V A quotss a premium of $100 and
Company B charges $110 for the same insurance
covbrages. An important difference is that
Company B’s premium will remain the seme if
the policyhoider has an accident. Thus, over 8

and - sccident frequency permit the premium

five-year period (sssuming the rate of inflation.
tevel to remain constant) the Company -8 .

" .
" 3

policyholder will ' pey $580 . for insursnce.

On the othef hand, Company A’s policyholder
uld pasy only $500 for the same five-yeasr

* " period — If he dossn’t have an accident. Should

he be invoived in a ‘‘chargeable’’ accident, the
premium will be incresssd to pgrhaps $140 for
each of the thres years after the accident, or a

totsl of 3629 over the five-year period.

Under either rating , each company .

would take in the samé nt of money from
all policyholders ss a group. So in terms of

. company income, the system makes no dif-

rerice. However, it doss make a difference to
policyholder. It's a matter of the policy-
* holder choosing the plan he or she prefers.

It seems that most policyholders think an acci.- .

dent will not happen to them. Accidents always
involve “‘the other 'guy.” Therefore, the: pre-
ference has been for the lowest possible premi-
um now. This his prompted -most. insurance

. companies to adopt some kind of Safe Driver

Rating Plan.

EXPENSE FLATTENING

A%ghange in auto insurance rating was insti-

tutéd under the direction of the Ohio Depart-
ment of Insurance réquiring that companies
equalize certain expenses among all policy-
-holders. ,

‘The change was instituted because some
insurance expenses are fixed rather than propor-

tional. For example, the cost to print a policy

for a high-risk driver in an urban area is no
greater than for-en accident-free driver living in a
sparsely populated ares. Fixed expenses affected

_ by this thange inclyde general expenses, miscel-

lsneous taxes, licerises and fees, and for some

companies certain selling expenses. Thesgugosts |

will vary by company.

WHAT OHIOANS PAY FOR
AUTOINSURANCE

Just as the costs of food, clothing, housing and
trangportation have risen sherply over the past
decade, 30 has the cost of sutomobile insurance.
While no one likes to psy more than they did
tan years age, it helps to know that Ohio’s suto
insurance rates compare favorably with those
paid in other states. ]
- in a_comperison- of the percentage of house-
‘hqld income spent on auto insurance premiums,
O£ii3 ‘rzanks in the “medium’’ range, . '

§
!

Source: Ohio Insurance Guide, 1981,
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There are ways you can cut your suto imun$
costs. Many factors affect the amount 6f pregi-
um you pay. The following list of money-
saving ideas may help you reduce your own
imunnce costs:

INCREASE YOUR DEDUCTIBLES for
both collision and comprehensive coverages.
These are the coverages that pay for physi-
cal dsmage to your car. Because small claims
are costly to settle, insurance companies
don’t charge you as much premium when
you agree to pay for these small losses

through a deductible. The higher your de-

ductible, the lower 'your premium.#Chances

- are good you’ll never have to pay that de-

ductible if you're a careful driver. Although
the amount you save varies, the premium re-
duction will probably equal the amount
you “‘risked’”’ through the higher deductible
in just a few years of accident-free driving.

COMPANY DISCOUNTS can reduce your
premium. Most companies offer lower
premiums if you insure two or more cars

“with them. Some give a discount to students

with good grades. And some allow a premi-

_um credit if a young driver is away at school -

more than 100 miles from where the msured

car is garaged. -

REDUCE OR ELIMINATE COLLISION
AND COMPREHENSIVE COVERAGES as

your car gets older. These coverages provide

physical damage protection for your auto. If
your car is an older model (5 years or older),
it has deprecisted in value to.the point
where you may be paying more in premiums
than the car is worth. You should keep your

auto liability coverlge. however. =

DRIVE SAFELY. One at- fault accidont or

-traffic violation can increase your premium

88 much as 40%. Yourinsurance costs will
remain low as long as you remain accident
end violation free. Check with your insur-
mmtorwmpanywdomnimifyou
ore now paying a surcharge because of your

driving record. If s0, be especially ceutious

in the future and your clesn drMng record

. will pay off. Y
PARK oEssnsove;v. Don’t park ‘on the

street where your cer can be stolen, van-

%,
JAS

YOU CAN SAVE MONEY ON AUTO INSURANCE

dalized or hit by another vehicle. Close the
windows tightly - and alwsys lock the car.

CONSIDER AUTO INSURANCE COSTS
WHEN BUYING A NEW CAR. Premjums
are higher for certain luxury and sport .
models because of their greater accident,

: damage and auto theft experience. Your .

insurance agent or company can give you
specifit information.

'REDUCE YOUR DAILY DRIVAG. The

farther you drive to work each_day, the

‘more likely you are to be involved in an

accident — and the more you pay for in-
surance. Check to be sure the number of
miles .you drive to work is correctly listed

- wnth your insurance company.

CONSIDER JOINING A CAR POOL OR
TAKING A BUS TO WORK. Cars that’
aren’t driven to work every day generally
qualify for lower insurance rates. For ex-
ample, a motorist who joins a car-pool and,
uses his or her car no more than twice a
week could save an average of $81 annually
in Ohio. (Savings calculated for Ohio's
eight major cities and rural territories show

savings of $97 in Akron, $92 in Canton, $95
in Cincinnati, $153 in Cleveland, $86 in Col-
umbus,'$83 in Dayton, $94 in Toledo, $132 in
Youngstown and $69 in rural areas.)*

Joining car pools could save as much as three
million gallons of gasoline each week in
Ohio and, at the same time, reduce auto in-
surance premiums by an estimated $40.
million annually, sccording tg:a recent Ol|
study. If 500,000 cars in Of® were not:
driven to work three days a week, gasoline "

sevings would be three million gallons a .- .:
week, based on fedéral estimates of two

galions of gas used per day by the average
driver. By eliminating only a little more than
7% of the state’'s total private passenger
cars three days per week, 600,000 cars
would be 6ff the road.
Based on gasoline costs of $1.30 por qallon x
this type of car pooling would aiso save the *
average Ohio driver 8408 in gas charges an-
nually. This is based on a reduction of two -
galions of gas used por duy. three daya per
woek.
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Y  Estimated uvlng. on lnoqnnco for selected if you join a car pool, be sure your auto policy
=i Qhio cities are: includes medical payments coverage, for the _
- o _ . ., protection of your passengers. Also, b4 sure to ‘
& Akron . $ 97 _ Manstield $ 71 share the actual driving, rather than charging ° ‘
Ashland 72 Marion 712 your passengers, since this charge could be
-Aghtabula 89 Marting Ferry . 92 considered a ‘‘public livery fe€’’ (such as a taxi
Athens 69 Medina - 85 fare) and you might not be covered by your per- \
Aurora 85 Middietown . 92 = sonal suto policy. >
Bollofonmne . 69 Mt Vernon 12 C . -
, Buc /rus 69 Newark 69  Now that you ‘have reviewed the list, check
Cambridge 69 New Philadelphia 69  those suggestions that you think could save
. Canton 92 Norwalk 72  'you money. Then, contact your insurance agent
Chardon .- - 85 Painesville 89  or company and review the list with them. Your
Chilticothe  ~ 69 Piqua- ) insurance ‘representative may be able to offer °
Cincinnati - 95 Portsmouth B4 additional suggestions and tailor your auto in-
Circleville ' 69 Ravenna : 8% surance to you ods ’
Clevelang ) 153 Sandusky 85 )’
Columbus 86 Sidney ! 69
Coshocton 69 Springfield - - 77 . \ > '
Dayton . 83 _ Steubenville 102
Detiance - 69 Tittin - 69
Delaware + 72 'Toledo ‘ 94 N
Elyria _ 101 VanWert, 69
, Findtay 69 Wapakoneta 69 )
. Fostoria 69 Warren ' 92 -
Fremont . 69 ~ Washington,CH. 69
Hamilton - 92 Wilmington - 69 Vo
Lancaster - 89 Wooster 72 ) . : - _
Lebanon 69 Xenia 69 - N \ ‘ .
Lima - 76  Youngstown 132 | o
Logan 69 Zanesville R4 T
Lorain . 101 T . L
<, - ' @
: . | Dy - ' N . ~f . -
. *Source of Savings: Rates of Ohio Bureau of Casualty Insurers, 1/1/81.
f ° . a A
4 A ¥ - s B
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SOM
THE TYPE' OF

AG\A INST THIS LOSS.

SITUATIBN

LIMITED SAVINGS

MARRIED WITH THREE

SMALL CHILDREN

% .RENT AN APARTMENT

Fy

g e e s st st
15

YOU OWN A HOUSE

A FRIEND 1S IN
YOUR HOUSE

AN

LIMITEDF SAVINGS

NEW CAR

YOUR GRANDMOTHER .
BREAKS A HIP

~

*

i |

i

TYPE OF FINANCIAL LOSS,
I NSURANC

P

ND ICATE
YOU wouL

CIRCUMSTANCE

~

,~*vUJ|unnmozxmmau:

4

/

IN A CAR ACCIDENT

You pte ¢

YOU ARE BURGLARIZED

- THE

t 3 -

YOUR, HOUSE BURNS WN

YOUR FRIEND FALLS DO
NT STAIRS AND
BREAKS HIS/HER ARM

YOU BREAK A LEG .

. YOUR NEW CAR IS S=TOLEN

o~

FROM A PARKING LOT

YOU NEED JO BUY A
‘WHEELCHAIR

REMOVE ANSWERS -BEFORE DUPLICATIONV .
. \ B

Y

INSURANCE
—

ANswenst
&

AUTO INSURANCE

I3

LIFE INSURANCE
PROPERTY |NSURANCE
HOMEOWNERS / RENTERS

PROPERTY ﬁaqmuns
HOMEOWNERS / RENTERS

PROPERTY INSU E
HOMEOWNERS NTERS

" HEALTH IMNSURANCE
AUTO INSURANCE

HEALTH INSURANCE

.

IN THE RIGHT - HAND COLUMN -
NEED THAT WOULD PROTECT YOU
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PERENNIAL PROBLEM What To Do Rggarding Economics
and Managing Resources

o, .

; : . What Should I Do Regarding , * Develop a personal insurance program
PRACTIC%L PROBLENM. Resourcg/Product Management? _ based on goals, 1liability and incbme .

o " ) * Identify characteristics of effective

insurance brokers or agents

HOMEMAKING SKILLS '

‘CONCERN/CO“CEQ} .| Financial Planning/Protecting - K s Unders tand the impact of insurance on
. i - Insurance : RS the economy _ ) . .
- ' o ® - : )
- . P 5 . . * . N\
o ROCESS A ,
SKILLS CONCEPTS .  STRATEGIES ‘

Purposes for | Complete *Insurance Attitude Inventory. N | . .
insurance - ’ '

Economic impact 4| Read *(Insurance's) Economic Impact

, ' -
Read and react to case study‘ ~
) - »
Health insurance < Crystal Cannon was the leading forward on her basketball team. ' In the final
' game of the season,.she fell and seriously injured her back. ' She was-
: b R I hospitalized for three months and still returns weekly to‘the hospital for
ROBLEM o physical therapy , * .
.Use practical reasoning to analyze which type of hgélth inshranée would be best
for Crystal by reviewing some actual health insurangg policies.- i
P B . " o i . ,

_«'| Health Plag | Poli ages | Consequences | Adv es| Best Cholce | Reagson Whyf:
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- PROCESS . ' '
SKi . CONCEPTS , ) STRATEGIES s '
LL, .
' aalth - Suryey class members to determine if they or their families carry health 1nsurqnce
?ﬁaurance What type of coverage? Experience in using the insurance. Debate risk taking vs.
t of insurance (security). How might risk taking vs. "insurance security -affect you?

Your family? What if no 1ﬁe had insutance; how would, this affect medical .care?"

Discuss the following health insurance vocabulary 1 st.
o _ -

O

. --Hospital Expense Insurance, (Most common k of health insurance. Pays for afl or
part of a policyholder's hospital bill.,)

~-Surgical Expense Insurance. . (Pays all or part of surgeon's fee for an operation )

--Regular Medical Expense Insurance. (Usually availdble only in° combination with
hospital and surgical coverage.)

~-Major Medical Expense Insurance. (Insurance that pays a percentage of 1arge
medical bills .after the po%icyholder pays -a deductible amount.).

-~Basic Health Coverage. (Coverage that includes hospital expense insurance, surgical
expengse insurancé and regular medical insurance. ) .

-~Loss of Income Insurance. (Insurance that pays a petcent of "a wage earner's normal

arnings for a specified period of disability . ~ -

React to case studies ,""Health Insurance at Work?" WHat type of . health lnsurance would
havp best met the needs illustrated by the following case studies by using the o
practical ‘reasoning process?

Case #1 -- Andrew Goyne was home from work due to a seridus 1llness for six
months, He has a family of six to support, but he received full wages - T
., from his employer for just two weeks of his illness. S
Case #2 -- Susan Sarle had her tonsils and adenoids removed. She had no .
insurance to cover the costs of this operation.
Case #3 —— Mathew Jesko injured his back in a baseball game. He spent -

three weeks in a hospital at a cost of $150 a day:
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' Income ) '} p1scuss .income imsurance: social security, disability income,
, insurance . insgrance, survivor benefits, private income insurance
' ——Wt\at 1s the purpdse of income insurance? (Assist people in meeting financial _
_ needs when regular income stops because of disability or retirement. Progiams .
' o - . may be’either public or private,) N
\ .| --What is the largest public program? -(Social sgcurity) . P ¢
--How 1s it funded? (Mandatory contributions fyom employers, employees and self-
- employed workers.) ' e y o :
Y --Whatjtype of benefits are provided? (Retirement, disability and self-employed
A ' workers. Social security also provides health insurance Qiedicare), unemployment S
' insurance and supplemental security income inaurance ) _ . .
o _ Disability ‘Invite a representative from the: pocial security officeito discuss social secuxity, '-
‘ﬁ_‘" . v |income insurance ° benefits.. (Disability ahd qurvivor benefitq, retirement, 'Medicare unemployment
’ ' insurance. . <L . & - . o .
N Read vignettes on Social Securit beiieiits. Respbnd to* the ‘case studies after 1isten- '3
I ing to and questioning speaker from the Spcial Security. office »
) ‘ ' Case {1-3Tim Lutz died at Qhe age of 34 He: was~survived by his wife and 6-year-
old son. Can they qualify for any typ§~ of social security benefic" What™
C . Case #2--Jane Pichichero s single and has been employed as.a secretary for the
Do - ' 1, past 15 years. Now, at the age of 45, she finds herself totally disabled and
s o ' ) unable to work. Can.she qualifyfo: social secirity benefits’ How? __
Case #3--Paul Kindell retired At :the age of 65. At 70, he finds he 1is .tir of 4
€ -1 staying at home and wants to return to work part time, What {mpact might+this .
2 o | have on his ‘social security benefits? - ' . e ‘ o
Using resources, research unemployment insurance. (Types of 1income insurance, unem-
ployment benefita,%ow to qualify, pros and cons of sysrem, private income insurance - §
‘\) | 220 "t . - . ’ , " » - . . e ";.‘.,;i;wii[n\,ih ‘ - ‘ . . . ’ /
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Life insurance
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. PRocess CONCEPTS L ;o " sTaatecies 7 | S ’
| SKILLS ! . 1 -
Disability ineome programs, pension plans, annuities, TRA-individual retirement account, disability
: insurance income insurance). ' '
o (continued) ‘ : .
. ‘ Write a one—page paper outlinigg your recommendations in regard to income insurance
for yourself, a selected famil member.,
. . Review how class has spent a great deal of, time to date studying various types of
- insurance. Ask them to react using the practical reasoning approach to the following
situation.
.- IS . ’ .
¥ A s!udent states "Why study about insurance? Why bother to spend mopey

on insurance? , Why not just save your money in a savings account and.

earn interest? ‘Then, when you have an economic 1oss you can pay for it
from the savings account." o‘ .
' A
~~Do you agree or disagree with this point of view? !

/ﬂhat would, you tell this student if he made .this statement to you?

Using resources, write group papers which addresses:
stock life %psurance company, term, level term,
straightlife, limited payment life, endowment.

mutual_life insurance company,
decreasing term, group 1ife"insurance,

--Do I need 1ife insurance as a high school student7 What future factors need I

consider? When do I need life ‘insurance?
--How do I find a reliable company. How do‘compare costs? . : n,
~--What are the two basic kinds of life insufifince companies? A °
-~What type of 1ife insurance 1s available? )
.—~How does term and cash value insurance differ?
--What are the differencges between straight 1ife, 1imited payment life, endowment
policies? % : Q(__ _
5 - .
Present written&port to class., Those reporting should incorporate the practical
reasoning process in their presentations. Discygs .class members' findings~ g

i
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SKILLS N CONCEPTS | STMTGQ_E&
4 a . .
erte'an article for the school new§$apar outlining high school students life insurance )
needs. Include a life insurance vocabulary 1ist : i
" Estate pNanning Jgsiﬂg.resources investigate the purpose of_wills.ﬁ' /l |

'Reflection
]

Use practicel ressoning to do *Plan for Protection.

v

Obtain recent estate planning informatioﬂ'brochures from probate court,
agencies, and investment companies. Analyze types of recommendations given.

insurance e
.Review ~ *

points of law affecting taxes and estates _ . . . . B E
Using esources define codicil beneficiary,,executor or administrator, inheritance, , ;ﬁ
heir, ntestatF _ _ ] i

R
.~ R Y
! .'.'\\‘[

Identify five major decisions you will need to make regarding protection/insurance.
List facts which are important to know for each decision.

Debate:
taken,

You can.never have enough insurance.

Use resouptces to support positioﬁs\
o .

~J




INSURANCE ATTITUDE INVENTORY . . - .

)

0
— :
™ GENERAL DIREGTIONS:\ COMPLETE THE ATTITUDE INVENTORY AS rou.:.ows. READ EACH
/ fi STATEMENT AND DECIDE NOW YOU FEEL ABOUT IT, RECORD YOUR FLELINGS BY WRITING -
A - AGREE, D - DISAGREE, OR U -UNDECIDED FOR EACH STATEMENT. : :
¢ . L N . . ‘
1. THE GOVERNMENT SHOULD PROV |DF msun’(ﬁcni/ PROTECTION FOR
THOSE WHO CANNOT AFFORD IT. 1. ! \
2. A DOCTOR IS THE BEST PERSON TO ADVISE YOU REGARDING THE
TYPE OF MEDICAL AND HEALTH INSURANCE TO BUY. . 2,
3. YOU CAN BUY INSURANCE ON THE LIFE OF ANY OTHER PERSON .
. YOU WISH. _ : .
. : 4. A PERSON SHOULD MUY LIFE INSURANCE oNLY IF HE OR SHE = - - T
. HAS DEPENDENTS. _ ia,
3. A TEENAGER DOES NOT NEED TO LEARN ABOUT SOC AL \szcumw
BECAUSE THIS PROGRAM IS ONLY FOR OLD MEOPLE. . S P
6. A PERSON UNABLE TO FIND WONK SHOULD RECEIVE A STEADY ’
INCOME FROM THE GOVERNMENT. 6, -
7. ALL PEOPLE WHO RETIRE FROM WORK SHOULD CONT |NUE . ‘
> RECEIVING A PAYCHECK FROM THE GOVERNMENT. 7 o .
* 8. MOST PEOPLE DO NOT NEED HEALTH INSURANCE , BECAUSE THEY T L
PROBABLY HAVE ENOUGH MONEY SAVED TO- PAY THEIR MED | CAL
AND HOSPITAL BILLS. ‘ . 8y o
) 9. A PERSON WHO HAS HEALTH INSURANCE COULD STILL HAVE TO
PAY FOR MEDICAL BILLS FROM HIS OR HER OWN POCKET, &,
10. THE ONLY TYPE OF HEALTH INSURANCE A PERSON HEEDS IS
ONE THAT PAYS FQR BASIC DOCTOR AND HOSP|TAL BILLS. 1o, ____
11. MOST HEALTH INSURANCE PLANS ARE SPONSORED BY THE FEDERAL .
; oovzmm. NOT BY PRIVATE COMPANIES. . 1.
. ‘ ! '
. 12. BUYING GROUP HEALTH-TNSURANCE 1S PROBABLY THE BEST | J
WAY TO monc'r ' GA INST MED ICAL alu.s 12f ————— P
ho . "
~ 13, 'ONLY - mmmnn:n IN A FAMILY NEEDS TO HAVE LJIFE ° - %
A INSURANCE , S : : . i
14, Ammmmmlmnmmvmom
LIFE INSURANCE AS ,m INVESTMENT , 4,
15, YOU SHOULD NOT BUY LIFE |Namm: lrvwbono'r HAVE
A ST!ADY JO... ’ . : ' 15, S ————




-~ ECONOMIC IMPACT- . = -~ -,
-.‘ \?{ ) - . . -'r . . \ . ) .. S ‘.._ . ) . ’ _L._
~ 1F INSURANCE CEASED FOR JUST ‘ONE DAY: IN. OHIO e (,
= ~HERE ARE SOME OF THE ECONOMIC LOSSES 6Hmms WOULD ,surrz!u_ P R i
131 NEW FAMILY mvuums AND APAR'MN’I‘S WOULD NOT B s-rm-n:p e L e
43 NEW CORFORATIONS WOULD NOT =i rorED. Co T R
182,905 PERSONS EMPLOYED IN ﬂz CONSTRUCT ION INDUSTRY IOULD | GJUT OF. wom(
* . WITH AN APPROXIMATE WAGE LOSS EXCEEDING $17 .2 MILLION. R \ V.
38 ONE AND TWO-FAMILY HOMES DAMAGED $191 THOUSAND BY rms wouw NOT BE y
s, 1,533 PAmmtn cans AND 400 TRUCKS WOULD NOT BE soLD :
. .
MORE THAN 7,136, ooo-'uc:mzb DRIVERS WOULD BE COMPELLED 1O omvz mmour q
| 9 : L i
. THE STATE mwmr ‘wouLD LQ{I $377 THOUSAND IN INSURANCE 'rAxns AND rm:s ,g.f-} Lo
- i-\ "..‘:
APPROXIMATELY $3.8 MILL ION N WAGES FOR MORE THAN 68,000 mmmnc: lm,ls'mv L
EMPLOYEES WOULD BE mn:m;.z? - S | o
$5.3 MILLION WOULD NOT BE PAID FOR PROPERTY, AUTOMOBILE, MED ICAL AND' orum .
_PROPERTY-CASUALTY INSURANCE LOSSES. TH!S INCLUDES $2.1 MlLle ron e
AUTOMOBILE ACCIDENT LOSSES ALONE. AR i
) 'MORE THAN $530 THOUSAND IN DIRECT LOSSES TO HOMEOWNER ra.lcwaomzns woum.o 1
‘ NOT BE PAID. _ N RS
.:" \.l.‘-\’"
$4.3 MILL1ON WOULD NOT BE PAID TO BENEF ICIARIES OF AGCIDENT AND n-nw.'m ‘ S
INSURANCE POLICIES IN ml‘ut COMPANIES. : . L wa
.8 MYLLION IN DEATH PAYMENTS ' TO LIFE roucmm:ns wouLD NOT -~ PAID ' g
. . .:-!
$524,932 IN FARM MORTGAGES MELD BY L IFE COMPANIES WOULD GO UNPAID AND BE. - <~
SUBJECT TO FORECLOSURE, . o i
: $42,200 IN AVERAGE LIFE INSURANCE IN FORCE PER FAMILY woun.o . mn:mu:n
consmucnon O NEW SCHOOLS WOULD. NOT BE STARTED AND THE :xlm'mo L AN
INSURANCE ON 4,846 SCHDOLS WOULD BE ENDANGEMED. ) Lo
$117.2 MILLION IN RETAIL SALES WOULD BE IN JI:OPA!!DY ;
< - THE CITIZENS OF OHIO WOULD BE DEPRIVED OF. $1,139,452 IN LIF‘E ANNUITY B
’ : PAYMENTS, . - . . o
¢ . $157,808 IN MATURED ENDOWMENTS WOULD GO UNPAID.
$1,089,883 IN POLICY DIVIDENDS wouLD NAT BF PAID TO LIFE POL ICYHOLDERS,
J .' " : . . - .
¢ 1,200 INSURANCE COMPANIES ARK LICENSED TO DO BUSINESS IN OHIO, CREATING ' %
y * A HEALTHY, COMPETITIVE ENVIRONMENT TO THE BENEFIT OF THE INSURANCE- BUYING %
PUBLIC. OF THESE COMPANIES, 463 ARE PRIMARILY WRITING LIFE INBURANCE AND ;

THE FEMAINDER ARE WRITING FIRK, AUTO, ACCIDENT AND HEEALTH no msctt.-_' "y
LANEOUS INBURANCE LINKS. | v .

. iT s m-ommr ™ mn 'rm'r THESE l:cd!cmc lr.mrl'rs ARK rnovmto o R

“ THROUGH THE AMERICAN ECONOMIC SYSTIM. THE INSURANCE INDUSTRY MUST. S

- ' CONTINUEL TO OPERATE UNDER THIS$ SYSTEM IN ORDER TO-MAINTAIN AND STRENGTHEN - .
ITS POSITION AS AN ESEENTIAL CONTRIBUTOR TO THE MENEFIT AND. L smq & .




,PLAN AN INSURANCE moonm TO - movm!: inon:c'ncu ro MORE FAMILIES

T e v T 1‘\1\.7;11’!_:“\5}“ ST . X . ‘ O
v N . L ; . )

" PLAN FOR PROTECTION : - .

- —

< } N o F
. A

. . 1  h

. - « LR

!LO'

3.

-

SOURCE: = WEST v"mNIA Wmn ‘ .

"ELAINE AND JIM HAVE Y MARRIED FOR SIX YEARS. THEY HAVE ONE SON, °

B )
~

RALPH IS THE nm*én OF TWO SMALL CHILDREN, AGES 6 AND 4 HIS WIFE
DIED A LITTLE OVER A YEAR AGO AND NOW HIS PARENTS HELP OUT ‘WITH .
THE CHILDREN. ngtn HIS OWN HOME AND TAKES HIS CHILDREN TO )
HIS PARENTS' DURRA\'II DAY 3 k - ’ T
SHEILA AND HER HUSBAND nou LIVE IN A RENTED HOUSE IN THE SUBURES. -
. THEY EACH OWN A CAR, 'WHICH THEY DRIVE ‘TO WORK EACH ‘BAY. THEY DON'T .
PLAN ON 1IN A HOME OF THEIR OWN BECAUSE THEY PREFER NOT HAVING “"‘
. THE RESPONSIBILITY OF THE UPKEEP, THEY BOTH HAVE n:cm:o TO PURSUE
THE IR oocun\ﬂms BUT NOT TO HAVE C\lill,-DREN : e

+

AGE 3, AND ARE EXPECTING A SEGOND BABY SOON. ELAINE STOPPED TEACH- @
ING WHEN THE SON WAS BORN mom:n'romA'r“rnm: JIM HAS A VERY

" G00D JOB Al‘p HAS ADVANCED A GREAT DEAL IN HIS WORK, THEY OWN m\ : N

CARS AND Anl: BUYING A HOME. THEY ENJOY CAMPING Am MAVE RECEN"‘LY 'y
PURCHASED A'NEW CAMPER. ; . ’

R
-

SUE DAVIS HAS BEEN DIVORCED FOR TWO YEARS. SHE m% \:usmgv OF HER e
TWO-YEAR-OLD DAUGHTER, SARA. SUE LIVES IN AN’ . APARTMENT BUILDING U
CLOSE TO WHERE SHE WORKS AS A \WAITRESS IN A LOCAL RESTAURANT. SHE = ./
WOULD LIKE TO MOVE' OUT OF THIS HEIGHBORHOOD INTO A BETTER ONE BUT, - ‘
w:mu-r"n-z SKILLS JO OBTAIN A BETTER JOB, SHE CANNOT AFFORD TO MOVE. s
JGHBOR LOOKS AFTER HER DAUGHTER WHILE SHE WORKS. SHE HAD TO - /
SELE}HER CAR LAST YEAR BECAUSE SHE COULDN'T AFFORD TO KEEP IT. .
. . / / -
EL1ZARETH AND MACK ARE BOTH IN THEIR LATE SIXTIES, THEY HAVE BEEN
'MARRIED FOR SIX MONTHS, THIS IS THE SECOND MARRIAGE FOR EACH OF _ .
THEM AND THEY EACH RECEIVE SOCIAL SECURITY: THEY HAVE DECIDED TO . i
MOVE .IN WITH I:le;mzmvs aﬂ\cu:Lon SON IN ORDER TO SAVE ON EXPENSES,
STAN Aﬂg PAT HAVE. BEEN MARRIED, FOR TWO YEARS, THEY BOTH ARE s
ATTENDING COLLEGE AND WORKING TOWARD DEGRGES. ~ STAN HAS A PART-TIME
JOB, WHICH HELPS WITH THEIR EXPENSES. PAT WORKS PART TIME AS A \
\vmmss THEY LIVE IN THE COLLEGE'S APARTMENT FOR MARRIED
STUDENTS. STAN AND PAT WILL GRADUATE_ IN ABOUT EIGHT MONTHS: AND -
HOPE TO FIND JOBS IN THE IR HOMETOWN, 17 DON'T OWN A CAR BUT HOPE
TO BUY ONE AS SOON AS THEY GRADUATE. PAT HAS JUST FOUND OUT THAT o
SHE 1S EXPECTING THEIR FIRST CHILD. " - o b o

¢ s

( . {

600 .
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' — ' ' What To Do Regarding Economics - - - ;
PER;NNML PROBLEM and Managing Resources HOMEMAKING SKILLS
' ~F ! S What Should I Do Regarding | Identify goods and services provided .
PRACTICAL 'Q-‘LE"- 'Resource/Product Management ? by taxes - ~
- e ———— : . Identi\fy purposes and benefits of
—— - L4 > tax ¥
L CONC%RN/CONCEPT N Financial Planning/Taxpaying ‘Q e;'
k .\ \ - T ) N (4 o
“ “ M ‘ » 1_.) . M *
TROCESS - -— - ——— — — ‘-. ) — /(.‘74/ v — i - = -
SKiLs CONCEPTS . | PR S . STRATEGIES i
S |§ Reasons for . List what “you had contact with todawnat has been paid for by ta:tes"(’foeel, 'st'yét'e,
’,... N “|-taxation’ i federal) N - : .« *- - o - A
S . : " .
| —— . s . . . . ‘
) ~ ' . Government food _Sidewalks MalY " Public television
' / N commodities , Stpp signs- Sghool huses Social security
D . . Services f teachers Highways ater
L % g N -
: “School'b ildi‘ng Lirary Parks-
«\ . [N - - - . ‘ oo . ; '-.\-
S N k'Y ' -'.Discuss the yost of thesé and where the moneyscomes from. . A
. Py " . . + \ A " [N R . . .\ ‘._.
. - T -==Do ye need taxes? S, > . - .o .
: . it le ( g Ty |
- oL ~ —-Who p . o S
v . -gWhat 1s\the reas n for taxation? b
S Q ~=Whilt ‘arqg the | agct types of taxes paid in the Unjted States? .
. T —-What b eﬁits are received Fox the; tax money%m . . v . _
) ~‘&/ *  w«-Which taxes pay for a%pecified Bei'vice? i‘fat._ s police, schools.)~ TN "
-~ B ~-How doe he tax ucture affect . the individua 3 . > :
~ ~-Irist sourq‘,_ tax infommation. Y . ‘ e
. N\ -~Keep a list of items for a week on which taxes arg baid and the. amount paid
‘ 229 . --Uaing resources./define tax.\ List purpcses of taxes ‘and the basic kinda of taxes.
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Y. _ —-Uae a portable tape recorder to interview consumers as to their opinions concerning

- . . : - their tax dollars. . _ ) _ R

Liét at least ten facilitie or services_used within the last week which were provided "
by.one of the three levels of government -- federal, state and local. j Place the N
services in categories accopding to that criteria. ( '

Types of taxation

T - e}

_ Debate, ﬁsing the practical }easoning process, —- "Why Have Taxes?" Chalkboard talk %;;
b chart for debate below. ' . '
) . ) ¢ : S
“ K o R e . - : - . L
Tax Type Reasons far Taxes ponsequences Alternatives]  Who Affected gTests
3 — | r I
O _ Local Streets . .
~ . ' Water, ‘
. State School funding
Federal School funding L S
’ / ]
\ ‘ * : ,
\ P . ’ B )

- . / R
Collect newspaper and magazine axticles on current taxes and the reasons for the growth ‘_“§

"in government spending,’ Is the growth good or bad? Why? Does this growth affect you, '
your family, your community? .« , : % ¢ '
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have any children?
~--Should ' some goods and servicés proviﬂed-by the 1oca1 gover?ment be dons away,-
with?

. : . ~- . _
Ny L ’ ] EM2.17e ’
| «
, o ] '
. . N § - \1) € N g ., ! E
PROCESS CONCEPTS . STRATEGLES I
SKILLS ‘ - : ' -
‘ Types Qf;‘hh Interview your mayor, city manager, city or town clerk or other ¢ffic1a1 to determine
t%ﬁ°t1°“f , how tax dollars collected in or by your.community are returned tb the consumer, Dis-
(continusd)ﬁ cwss what it  would be liKe -- A Day Without Tax Support (everyone speeding, drunk
driving, no sidewalks, no water, no school). [
. * [ . N ! v !
.~ ' . - | Read * Uncle's Busy in Your LLfe. Discuss questions similar to: the followitg. !
. : . : ’ w -
K —-Should everyone. pay taxes to support schools even' though s0me people do qu ®
2

GOALS

R

vALURS
ractons —-Who should decide how state monies aresgpent? Why? Y f o
oy . —-Why should those working now pay for thdse who recelive socﬁal security . }ﬁ
W benefits? . | ' : ) i
—-Why should those working now payfor“people on disability? | ) S
| --Should taxpayers pay for national defense? A .iﬁ
IEE —- Choose ode of the topics or problems below for an individual ﬁéport and analyze . .}
using the practical reasoning process. 7 : o
. —-Who pays the cost of school vandalism? ' ‘ . \§
--Let's do away with public education. ' : /. §§
--State Representatives —— neeged or not? v . )
--People's attitudes about taxes -- agree/not agree? g R
--Individual fréedom vs. tax payment. . R - . 3
. 4

233 | 23 .




INFORMATION SHEET EM 2.17e

UNC%E'S'BUSY IN YOUR LIFE
s ¥ _ i r . _
What has -‘Uncle Sam done for you laiiﬂy? _Plenty. ‘But maybe you don't recognize his services and take them for
granted--until something goes wrong. ég. . B ' ' :

Just consider how many times the federal government affected your life during the first hour or so after you.
awoke today. - ' ‘ : . . ' '

-

' : ™~ ' ' S
If you're like millions of others, you switched on your radio (regulated by the Federal Communications Commis- - '
sion), heard the time (kept officially by the Nayy Department), and heard the weather forecast (courtesy of ‘the

Weather Bureau); shaved or sprayed with an aerosol bomb (regulated by the federal agencies); wore clothes made

to .measurements arrived at by the . Bureau of Standards, and whose fiber content is policed by the Federal Trade
Commission; and tMat last second dash of cosmetics was checked by the Food and Drug Administration. .

better and more tasteful fresh fruit fhtroduced by agriculture scientists.

* -

Your pringe Juice could come from a f;xzen concentrated process controlled by federal inspectors, or from a

Your bacon and ham were checked by federa] inspectors, and the.milk you drink must meet fedgle standards. That
pill you took on the run had to be approved by the Food and Drug Administration. . .

~ ~
[

‘%91

The bus that takes you to schoal nust meétﬂaafety standards and rate éhafges #8 laid down by the Interstate
Commerce Commisaion. It will use roads that were made mor'e durable by engineers of the Bureau of Public Roads,
and no doudbt financed in part with federal funds. ' : o, '

‘. . ’ ' .y

. . . Q) i & . -
You hardly notiGed the plane flying overhead, but its f1 is.directed by ‘the Federal Aviation Agency.

You pass a bank and ydu're :§pncenned about your money in it-because 1t's insured by the Federal Deposit Insur- -
ance Corporation. ‘ ] ) . . A

The air you - breathe and the water you drink are checked for pollutfon cgptent,3§ your busy Unele Sam. Through-
out the day and night your govermment provides services for you; most of them unseen and ta enﬁgor granted.

- In spite of them thqté 7cti{; peoply’ who say rather 1anCent1y1€hat the ohly federal services they get are
afrom the postman who ge ers them chécks, and the Internal Revenue staff that takes too much of their money
from them. ¢ “ - ; . ' ' < . . . ' .

/ . ) A 4

14 Q L o \ , N R ‘ ' . i ) '\-)

) ' ¢ ) h ) ‘ ‘ N . <70 ) v‘. . .I

" Source;: /Management and Family‘ffjhomica." Flori Dept. of Rducation., = ° B o : ._ﬁ

. . o . . . . . ¥ . . s - . - ' . ““
'-‘m. ‘ ¢ PR . L . . . . N h ., - : .. .\L-l - ’ .‘- - ‘ . ‘ - - :
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PERENNIAL PROBLEM What To Do Regarding Economics HOMEMAKING SKILLS _ T
and Managing Resources . - _ ‘ _
P A What Should I Do Regarding | * Identify goods and services provided i
PRACTICAL-PROBLEM Resource/Product Management ? _ by tax dollar _ 5k
l;- ' ' * Identify types and reason for taxes .
. : ) C . * Determine appropriate sources of tax ' i
CONCERN/CONCEPT - Fipancial Planning/Taxpaying ~ assistance for given situations ks
‘ ) - * Prepare records and receipts needed ‘
for computing taxes
B . * Complete tax forms '
PROCESS —_— ‘ - ; Skt . . — -
SKILLS CONCEPTS _ } STRATEGIES
Tax ratibnale_ Develop a bulletin board or overhead, "Taxes Are Taxing." Incorporate types of

taxes connecting who pays.

RIATE JAXRS.
EDUCATION.
wELF ARK
HIGHWAYS
pneftnfv,_ =
etrT

4 .
STATE CORPORATE
. TAXES

. EEDERAL. LOCAL_TAXES g
S : ' socia. “erTy
: SECURITY _ “ronnsHIe ;
mPCAD HAINTENANCI
. o

. : ,
* < . /

Discuss which level of govermment provided the gooda or. service local, state, fedefél
and the overlapping which occurs,

v

”
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vt CONCEPTS i /“__ ___STmareGiesy _‘

GOALS
VALURY
FACTORS

£

*»

kg
Types of taxes

Use
tax

‘Use

tax

Use
tax

of looal'
dollar

of state
dollar

of federal
dollar

Discuss why there aré taxes. Debate: Why are taxes necessarxj Using resources, ’
cogplete chart below. )

TYPE OF TAX SERVICES/GOODS | WHO BENEFITS? | wHO HURTS? | ADVANTAGES | CONSEQUENCES

hd
Education

Highways

Welfare .
- -
Usiné resources, defipe kinds of taxes: excise, corporate, revenue, regressive, pro-
gressive, proportional, direct, indirect,, personal, sales, property, social security,
estate and gift, business and .license, import. Complete sheet * ntroduction to Taxes.

Interview a city official (mayor, city manager, clerk) to discuds how local tax dollars
are used and returned to .the people (goods and services). Ask for a copy of the
buddet. Complete an exercise on how the class would allocate the budget using the

-practiéal reasoning process.

Write state legislators to secure breakdown on state tax use, Debate which categorles

the clads would allcate the money spent.. DevelgQ testimony on allocation of money {ﬁ
spent. . , : ‘ ) B : i

r gl\ N ” . ’
IEE--Collect newspaper and magazine articles 6 current tax issues. Add.to class ﬂ*jﬂé

bulletin board.

Research the percentages of the following federal expenditure and place on the chart

below: . _ o _ @ 4
) r~National Defense . o % . oo : ’ f‘ﬁ
- --8pace Research and Technology " L ' o

L ' . .

LK - . ! . S
o . . . ’ ) .
A, e n - - X =) . - ot . ~, - ate a5 kS N AP

it




PROCESS

SKILLS _ CONCEPtS‘ i;
) .JUse of federal - --General Government % NG ) -
tax dollar -<-Education - % | ) ‘ :
(cont inyed) --Health, Labor and | . - -0
- Welfare )4 \ B 2
\ ' } Debate ---In recent years the Federal Government has spent a large proportion oﬁ the B
Soas federal tax dollar on National defgﬁse. Do you agree with ‘this alfocation? Why or B
sactons .why not? What might happen if this allocation were cut? Who would this affect? . o
< R #, . - N . . :
) . ’ 'IEE ~- List your government representatives to whom you might make your opinions ‘known B
' Write a letter to the appropriate legislator copcerning your feelings on ‘& ‘current Y
tax issue. o ? - : ' Lo
) Tax récord-" Interview parent or guardian.' Compile a list of ‘%e types of taxes you and your pare
keeping pay. Begin a list of the type of records you will need to complete tax forms.
respongibilities
' Review 8trategies for ecord—keeping. Review appropriate sources of assistance and
advice on preparing tax returns. Write the IRS to send forms and discuss records
} needed tax breaks frequently overlooked, hints in completing forms,
Send for and 'review various tax forms - city, state, federal income tangorms Using
. resources, complete an exercise in completing a tax form. i : '
) . r . o ‘E . . .- ° | . \%
)k .; . . o

,
ek
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. ~ . INTRODUCTION TO. TAXES ) ‘
' E 4 N /)
s

v Umlon’nnding totms and oonccm

~ Examples of taxes that have been collected by local, state, und Yederal - £
government units ere listed in the left-hand column below. Read 6ech = . SR
example, and decide whether it is progressive or regressive and whether : ) T
it is direct or indirect. Indicate your choicn by placing a check mark in :

' the nppropriato columns at tho right. -
. : . .
- _ ' o Progreseive Indirect R
' 1 An sdmissions tax sdded to the price of | =
? " amovie ticket o
L ’ R 2 A\lpueﬂﬁgmkhﬂndoﬁﬁ‘ngnﬂinuuno . \'%
’ ~ by a city government - -
&y . > g ' T B
v . ’ : 8 An annus! livens fee of $5 that must be ! ‘ ;
‘ . peid 10 the city by all barbers who pro- ; o
' N v Lvide services in the community SR
. 4 A tax of 10 percent on longdistance . | - ‘
telephone calls : * ’ |
6 A tax smountingto 15 pcrum of tho _ | V
y value of an inheriteg estete : . , “ ¢
SN 6 A hdonl tax of 81.200 thetisleviedon . . | -~ e
, - gitts mede Yuring » year which sre valued .| -
.t more M ss.m - R N o [}
7 A3 percent state sales tax that is added N
to the retait price of a car ;o
. 8 Animport duty thet is sdded to the price .
) of 8 Germeri comera .
, 9’.Anoﬂknonm«nmoshnnnntlxniv - " ;
~ 10  An enciow tax of 5 percent thet is sdded v
' to4houﬂnno'ﬂmxw L "r_ :
1" A4mmuxoomlmmg;_ e :
12 Amuudsmuﬂdhmm |
K -4 0' [ m of cigarettes )
‘\ ) 4% ‘ . . ﬂ ?‘T : - h ' ! :' - - ' :
& ' b i 3 . L
¥ . ~ R ~' >

U Tee 243:" I T
Source: The A:nerican Conmcr. Hermann and Je,ily.‘ Reproduced with

k]

Doy ‘ pernission. . oo N S . ' o
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INTRODUCTION TO TAXES (CONTINUED)

4

S

INDICATE WHETHER THE FOLLOWING STATEMENTS ARE TRUK OR
BY PLACING A T OR° AN F IN THE COLUMN AT THE RIGHT.

1. THE WORDS

DIRECT

S

AND

4

INDIRECT,

'

TO thES, REFER TO THE WAY TAXES ARE PAID.

2. WITH PROGRESSIVE TAXES,

v

-

THE MORE AN
EARNS, THE SMALLER THE PﬁRC!NTAG!.OF EARNINGS
HE OR SHE I8 REQUIR!D’TO PAY N TAXES.

N

1

INDIVIDUAL

THEM, THERE ARE. NO PROGRESSI|IVE INDIRECT TAXES.

4. REGRESSIVE TAXES TAKE MORE FROM THE L1pn THAN
THEY DO FROM THEmPOOR. ’ .

-

A}

1S ESSENTIALLY A PRO-

- THE FEDERAL INCOME TAX
GRESSIVE DIRECT TAX. - -
LI IN RECENT YEARS, THE GOVERNMENT ﬂEQUIR!D TAX -

PAYERS TO PAY A SURTAX OVER AND ABOVE THE
REGULAR TAX,

° REGRESSIVE TAX.
L

>

Ee

THIS SURTAX WAS A DIRECT

r

7. IN FISCAL YEAR 1970, WEARLY 50 PERCENT OF THE
“MONEY RECEIVED BY STATE AND LOCAL GOVERNMENTS

CAME AS AID FROM THE FEDERAL GOVERNMENT.

ey

" WHEN APPL IED

3. BECAUSE IT WOULD BE IMPOSSIBLE TO ADMINISTER -,

L3
'

T W

FALSE . .

A‘ -
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PERENNIAL PROBLEM What To Do Regarding Economics : N ' e -
and Managing Resources . L HOMEMAKING SK“'LS d
* PRACTICAL PROBLEM ' What Should I Do Reg_arding : . e Ide_ntify- t-echniques to use in e 2
_ -V " | Resource/Product Management? ) - ecomparison shopping _ :
_ ‘ ' ’ "¢ Identify consumer resourc C
EONCER’N/CﬁNEEPf ] Financial Planning/Shopping Deciaions . . )
§ , | . \ T =
PROCESS - | S — — - . —
© SKILLS , CONCEPTS ‘ . A : — STRATEGIES | . - .
:| Role play *Clothing Purchases. Discuss the role. play situations. _ i R
g Discuss: - _. . ' ) L
- : VoL ¢ . o ) : S S
. JROBLEM Habits --Last article of clothing you purchased. ="' = .
: --Why was 1t purchased? ‘(special occasion, need) o
--Do yod st1ll 1like '1t? ' _ . ‘ . . ,
--What is its -present condition?’ ) . _ 4 ‘
-~Would you purchase- it again?, . . . o
‘-—What factors influencgd your original choice" . ’ o " ;
Review factox:s which,usually influence one's purchaaes (personal values, fashion, :
vatues custom and habit, income, advertising, desire to impress others, time, ene_rg_y).
rdcToNs . B * - ) ) » :
Discuss——would-you classify yourself as an impulse buyer?
: ) . B
Complete purchasing survey *My Consumer Ima&e.; oA
4 © ] Use *Consumer Choices to outline use of money in diaposing of flexible income& . \-jf;
o Buying skills | Develop a Bullet:ln Board of Buying Skills. Use yarn to attach skills ‘to choices L ‘i"ﬂi’i
‘ : inside, head: . = T B

! . . .
. i . ’ . ’ . - N " - -
. 2 A - N o [
L padPiy . ‘ S R - . . .. D R~ . L - ~ s
° . DO . . . L . . N . T t ) .
. .. . e : . :
. . T A . ; ot
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PROCESS CONCEPTS r o © STRATEGIES .
SKILLS : ’ :
Buying skills In grdups, discuss how Joyce 6#3 in Clothing Purchases) can gake a more, informed
(gontinued) ' (rational) decision using the practical reasoning p?ocess, Ask questions such as: "
--What 1is Joyce s problem’ '; v _ ) \N
--What values, goals, factors-does she consider? \_ . \d’h‘
-~What choices (alternatives) does she consider? mwo
--How do her goals, values support her thoice?. . '
. --What would happen if everyone made decisions t Joyce did?
--What information, skills does Joyte need to make better decisions so she
. . doesn't waste her money? (Reading labels, comparing information on labels,
: comparing garments at differeit stores, seasona% shoBB;xg)
Government Using resources, determine and chart governm t regulations concerning label informa-

regulations

z

Tyoes of stores

~

tion for clothes and food items. Bring in bel’\gfpm clothes food items to
illustrate government r lations. - Design #bwn la s for prodificts drawn out of a
sack. Use Seasonal Shz:ggnggfuides #1 and #2 (or your own) to 1dentify.common periods

when items are less expensiv

4‘ .

Using resources, deve!!; a chart of typés of stores for shoppers (specialty, discolnt,

department). Ask these questions: . -
K 4
--What store do you ‘think Joyce should shOp in? Why?
--What would happen if everyone shopped at this store?
~-If you had $200 to apend which type of store would you shop in? f

Do *Where'To-Shop. Share responses and reasoning. ;

Mark Evans has decided to cook dinner. for his gitlfriend Patricia.
corner store to purchase the food for his dinner,
with one bag of groceries costing $35. He wag angry and frustrated because it t
him so long and spent so:much money for one dinner to - impress his girlfriend
Questions:

~-~What was Mark!s probien?ﬁ
@Why was he angry? (Values,

.

He went to the

Two hours later he returned homes .

-«

K3 . .

"time, money not used wisely,)

-\ '

[ ' -
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PROCESS CONCEPTS 1"~ - STRATEGIES -

Irs .
SKILLS ¢ S — , —
' Types ff stores In groups, brainatorm ways Mark_c’ld have .saved money and time, Share idehs (menu
'> (con®Inued) . ,-] plans, shopping ]ﬂst, compare.stores' prices, unit pricing, check ingredients on hand).
[ 4 ’ Develop menu plans and. food on hand lists IndiviW determine what foods to

‘“/,7_ purchase. Using fbourcespdete;mine how #®» make a SRopping list. Make shopping
‘ . lists from menu plans above. Do *Shopping List j '

- ' . /&sing resources, discuiss unit pricing. ‘Do *Unit Pricing Worksheet. Add your own ideas'

. < - v . : - o

Consumer Share with groups sovurces_of consumer-information (Consumers Reports| Consumers' - :

informat io Research MagaZzine, Changing’ 'I‘imes) Note the berfefit they can provifle when making ’

T ‘ shopping d/e&iéions (- '

~ ‘ --What are M‘}e advantagea and disadvantages ofNusing these Bources?

‘-—If yoy did not Mave these sourceg where can you.obtain information on the
product you want to purchase? (Friends dealers.) )

--What would happen if everyone'used consumer sources for information when / \

i ‘1

GOALS.
YALUES
PACTORS

’

buying producte" j
. . / !
: ? R b groupa, gi\re students $8, Oﬂgto purchase.a car. Using practical reasonin§ and
’ buying: gkills learned, each group must agree on the’ type (options, cost) f a cat to ;
. jpurchade. Share reasoning process and solution th the class. Ask questions about
ch . solution. L ) i

4 =-If you had only $6 500 to purchase a car, w1 i -do? . .
- ' --If you were married and your spouse could drive a standard," what would you do? ‘
J--1f you had a job that required a lot of travel, what wiudd be your choice? Why? B

RE :' 'l -—-1f a member of your family wgs in a wheelchair, what B1d you do?
: : —--;-How can you better plan for this purchase?
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CLOTHING PURCHASES

-

General Directions: Role play the following situations.

1.

Dick has asked Sally to attend a friend's wedding on Sunday.
On Saturday, Sally decides shea has to have a new dress. and
rushes out to ‘buy one. She can't find one she really likes
but as the store 1d about to close, she buys one,

Ve

2} Over the 9umme¥ .Mark has outgrown every pair of jeans and

3'l

shirts he owns: It 1s almost time for: school to start so he
plans a shopping trip to get some school clothes. His father
"~ has been out of work for the past four months, therefore; his
funds are limited. He makes a list: Jjeans--brand worn by all
my friends, shirts--want ones with emblem like friends.

LN

Joyce. saw a great looking outfit advertised. She ordered it

‘and wore it. It didn't look too bad, she thought, regardless

of what her mother said about it. The outfit got pretty

dirty, so she threw it in the. laundry., The next time she tried
to wear it, she couldn't get it zipped. It hadn't occurred to
her that it might ndt launder well. She gave'up whenaphe '
noticed that all the trim was coming off. Her mother'told her
she hoped she had learned not to believe the pictures, and when
she looked at ads.in the future, to check the garment's fibe:'L
content. Joyce's mother pointed but the ad didn't say what phe
outfit was made of or anything about- laundering it.

el




EM 2.21e
™

‘MY CONSUMER IMAGE n

]

Place a check in the column that describes .your self-image for each statement.

g R |
. r\L_ . o “YES "No | SoRT OF
. 1. 1 am an impulse buyer.
. 2. 1 utio.fteg wayeé' by clerks.
¥ 3. 1 anm oftm~$ycd$ ldverti_zgg_&. ¥
4. My ffiot;di_ influence ncl__in:_-st;oppl::ln&. _ :
5. I know what .I want when I shop. )
6. I’ have .t_:rouble detiding what to buy.' '
. 1.1 love to .pend. | | 1 S
8. I love to shop. : -
. 9. 1 don't bothe; w%vtl_x labels. ¢ e |
10: I buy things I g_ giih’t need. ’ ' ;
11. I buy thimll' don't use. - ' -
12.. . 1 am_.;tisfied with hc.)\\v;{h_immd.'r a | '. )
i3-.‘. 1 ne\-rgr have cngi_ngh money. . . 1 v
14. My money runs out too ur_ch'r'.'” '- |
’ 15, I am & careful bgfer. I . . .
16. I know vhat things cosg, ‘ N | |
17, 1 ."g‘ hop", to pass the time. o i | | " ’H
18, I try on th;lnlon.juo‘t for fun. - _ | : : | i .‘

. . C ’ ) —. .
. s are suspicious of me. |.
) . . e , ) . - ) )
- . . . 3 ™~ SR - K
R . N T . ]
now . . N . -
A Fl
1

R T S L ey L a
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CONSUMER- CHOICES

r

\

PRACTICAL REASONING PROCESS .

e
o
.

ldentafy

Problem

Identify Goals,
Vslues 4 Factore

¢

l1dentify Alternstives
b Consequences

-

» Select Alternstive
+ Teke Action

-

1
pecision & . =
Tests Y

PERSONALIZED

USES

ol

FLEKIBLE PLANNED

QEIMONEY'

Clothing

Rousing &
furniehing

services

& Truets

Rstetes, Wills,

Insurance Heelth

Retiremant

Leieure

Trensportstion

* Money
Benking
Credat

seving . -
Investment . A ] :

ERI!

Aruitoxt provided by Eic:

.

S
o
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“ : SEASONAL SHOPPING ¥1 . ) s :
Q ) ) . K . '.
. &N TO SAVE MONEY, SHOP SEASONALLY WHEN CERTAIN ITmMS ARE ON SALE, rdn ExAMPLE! ks
COATS DisHEs/aLABERS SUMMER CLOTHES . mABRICS o
MEN'S SHIRTS HOME FURNISHINGS'* sHoxs/HATS/runses " CMILDREN'S CLOTHES ,
sHoES HOUSEHOLD APPLIANCES ' IrAuTb CLOTHES -  LINGERIE ' &
PURSES HoUsEwARKS < - MEN'S SHIRTSY ) TOILEYRIES r A o
° SPORTS CLOTHKS BLANKETS/ SHERTS/ SFORTS CLOTHES FUEL OIL }; N
COSTUME JEWELRY TowELS . ' AIR CONDITIONERS . rzahs/ v
u \ TotLETRIES _ TABLECLOTHS c;mrrrgé RUGS R IGKRATORS
o INFANT'S CLOTHES STORM WINDOWS L3 , s
' LiNneERIR * carpETS/RUGS - auguar A
) : . . .4
FEBRUARY . 3 ' COATS . MENWCLOYHING .
< : ' SCHOOL CLOTHES . SCHOOL SUPPLIES
MEN'S SHINTS DisHES/GLASSES . TOWELS - . ruRNIRURK o
WOMEN'S HATS . WINDOW CURTAINS LAWN, FURNITURE ) LAWN mns_/_smmnitns'
SPORTS CLOTHES ‘DRAPES ' mANS N WINDOW CURTAINS/DRAPES
HOME FURNISHINGS LAMPS Tinres -+ camrETs/RUGS K
. HOUSEWARES PiILLOWS MATTRES SES PAINTS: S LAMPS R
FURNITURE carreTs/rRUGS HOME FURN ISHINGS . HARDWARE :
i | _ SR _ riuows MaTTiRSSES AIm CONDITIONERS . - .
L SPRING CLOTHES CHILDREN'S sSHOES mm T v
‘ WINTER COATS CLOTHES WASHERS/ CHILDREN'S CLOTHES  FMABRICS e
’ HOS IERY ' DRYERS ~ rumRNITURE ‘DIBHES QLA'sdq:‘- ),-"--'. ;
INFANTS CLOTHES STORM WINDOWS HARDWARE _ HOuSEWARKS L %’
: . PAINTS . " Lames
; \ AER1L . canrrrs/mruas . * LAWN MOWERS/SPRINKLERS
- WOMEN'S HATS ‘ CLOTHES DRYERS QCTOBER . o o ) _ 2
roBES COOK ING RANGES - ‘ ¢ .
. INFANT'S CLOTHES" ‘wOMEN'S CHILDREN 'S ) roBES - ScHOOL CLOTMHES
- . MEN's/Bovs suiTs . COATs HOS IERY <0 SCHOOL MATERIALS
' _ s DiISHES/GLASSES B 3 Lir!nitm:,,
T ' _ PURSES TIRES ) P i o e
' rRODES Lo carrurs/ruaes . DREssES . | FABRICS -
LiNcERIE LINENS - momEs COATS ot .
s;!-%n’rn cLOTHES . ' waxes/mors/scrapxrs CHILDREN'S CLOTHRS mEN' s /mOYS suITS .
TABLECLOTHS TQWRLs/BLANKETS MEN'S /woMEN'R sHouSs cooking manaexs B
' ' ' o  QUILTS/BLANKETS WATER HEATERS ¢ s
rOBES ' + FROZEN FOODS “ o . _ ‘ SR ¥
! mABRICS L. LUMBER: .CHILDREN'S CLOTHING = MEN'sS/wobmN’s sHoxs - “;
-7 SUMMER CLOTHES, BU I LD ING MATERIAL CHILDREN'S HATS/COATS WOMEN'S COATS Lo
oRESSES : FURN I TURE o , - BLANKETS/QUILTS
" - - - ¥ ' LN ~
® ' ’
: PROVIDED BY CONSUMER CREDIT COUNSELINGS "stn\h:.- _ L
\} . o . - ' . . V4

e o B -1
ERIC . - e T

Aruitoxt provided by Eic:
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Lt 1 . \ . . . -
! i CHICKEN" = .. t Y vER ) PEEF . & "

TURKEY - - . CHICKEN . | PORK - 2

DAIRY PRODUCTS - N SHELLFISH -« -~ TURKEY vy

- SHELLFISH r T MELONS. . APPLES . - S

' MELONS . S - : p~nn|gq PR POTATOES “ o, s
: STRAWBERRIES ° ACHES | . . S \
| BERRIES . PLuub ' T ' S
» PEACHES = . : APRicoTs = %' L ' »

~ PLUMS . | GRAPES - Co C 2
APRICOTS . PEARS. . , Yoe . ‘
GRAPES oo ONIONS . - ‘LAMB '
 pEARG | TOMATOES - ‘i ' TURKEY
ot TOMAPOES . e DAIRY, PRODUCTS POTATOES

v -
. .
N ¢ . ’ -3 R - o o
. B . - . &
M . " . . . . R
) ’ ) * .

VEAL o  BEEF . ,
CHICKEN | . pork . o JULY -~ SEPTEMBER - .,
" SHELLFISH P VEAL.~ ' S - : :
- PEACHES ' '~ CGHICKEN _ ) " FRESH VEGETABLES e
GRAPES A : TURKEY . - SR A
MELON'S SHELLFISH : T ‘

BERRIES . APPLES R . .

_ PLUMS ' ¢ " POTATOES \ i L
‘PEARS o ' DAIRY PRODUCTS e ‘

P | APRICOTS b . . _ v
TOMATOES ' . . . - .

DAIRY RRODUCTS _ R . ‘ : - K
. N . . ' ' . ) - -.k
1 ’ ) ‘ : .‘
4 w .
. C . '
v LT . '
- ( PROCESSED FOOD- - FOLLOWING -THE HARVEST MONTHS CANNED AND -
FROZEN FOODS Y THE LOWEST PRICE AND ON SPECIAL,
. "LATE SUMMER, \ s . g
o - 1"‘ ‘. . '-ii‘.'
L) , .~
o, ) R
. a bl B é -~ / -. ’ 7 b .
3 -7 . ’ ' ,
. 5 .
.’x Y » -

B B P P R
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| __ - WHERE TO SHOP :

Directions; After studying each. shopping venture, select the best choice or choices of marketpleces for ) a
purchasing the product. Indicate your selections by placing a check. (¥) under the name of the appropriate

\marketplace «« Then ékple}n the reasoning ‘behind your decision

L vnwm

REASONING

q

Store

epartiment
Store
Specialty
pMail Order
Store

oor-to—Door,

alesman -

Store

Commuhity
Piscount

ICha
Store
Store

’

o y; ,
1. Jan needs to replenish her supply of personal grooming
. items. She has time and transportation but is tighton

- . - money this month. Where should she go? .

>

Bl
1

2. Molly'is a mother of infant twins and a toddleg, She
has a little time and irregular means of transporta-
tion.- One luxury she allows herself is.a good brand .
of cosmetics which shegcan gés in spite bf these prob- - N
lems. How does she get 1t? - . X ‘ .

-

*6L1

3; Sue's ffienq, who, 11ves in another oity, sent a set of
sheets for Sue's wedding. Now Sue wants to buy amatch- | . . : - , :
ing set. She has adequiate time and money but lacks ) o : . - )
transportation to go to the Qriginal store. Where 1 . : o
might she find them? . : . o .

4. Fran wants to buy a 3-piece suit, but has a- fitting , - X »

- problem with average ready-made clothes. Money, time

v and~transportation are not -critical factors. She likes | | ' ‘ : ) -
a store where she feels less rushed and has mdre per- . o f ' o

sonal attention to fitting needs. Whereshouldshe go? .| . A

-
_.)ﬁ':~
el
Tirva

. » ;

“e ° ¢5. Pam lives in the‘:buntry near.a small wn, - She has
duties which keep her busy when she's not at school. =«
She saved money for a Sunday dress, but has limited . ' )
transportation and practically no time to visit the ‘ ' - ‘ ' _ ,
nearest city,, 60 miles away. Where wil], she get the 1 A e ' 257 _

dress? = .. N

Source: -'Managément. -af 11y Econonte:
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L] SHOPPING LIST Wrooe - o
- — ) . (:\\ N S . .
D Directliions:” ; ' \~ s . .~ ’ nl . >
Ei . +Study the fictitioks shopping 1ist*below. Answer the questions below it. . e
o Joe's ‘ Be':n's - Carcﬁ\sr,— . .
. Item, Brand, Siz . Supermarket  Supermarket  Supermarket o
Sweet peas; Pink (‘iant - . °
17 oz. 2/50¢ 2/45¢ 2/53¢
P : Pork and Beans, Hall's . . - .
1 1b, 7 . 20¢ 29¢ 7 Y. e .
Green beans, Rosey's e - '
- 8 oz, 12¢ 13¢ 12¢ . K‘-\l/
. Corn, creamed, Pink Giant \ - e
) _ . 12 oz. . 2/50¢ 2/49¢ . 2/¥e¢ o -
. Evaporated milk, Pete 3/33¢ % 3/39¢ 3/28¢ "\\ i :
Spaghetti, c¢anned, Spanish- ’ . B \
American 264 oz, 31¢ 33¢ 31¢ . S R
‘ - . Tomato paste, Hall's ) ST N
o T 12 oz, 35¢ 3¢ 3¢ ™S
Soup, FPine' a . . ° :
/ 18% oa. - 19¢ Cl6e - 20¢
N Tuna fish, Sea Chick .
\ / : 7 oz. . 53¢ ™ 48¢ Sle¢
e Sliced peaches, store brand . » . .
V\: 29 oz. 35¢ . 37¢ - 36¢ -
- ’ Ground Chuck,: 1 1b, 79¢ 65¢ ' 75¢ ,
. Chicken, pieces, 1 1b, 49¢ 53¢ 51¢ , -
Lard, Primo, 1 -1p. ! 25¢ - 26¢ 25¢ A ) .
Gelatin, Wiggly Dessert ’ N . - )
3 oz. , 4745¢ 4/39¢ 4/39¢ ) ‘
¢ Frosted Flakes, Logs . o . . A9 . o .
15 oz. 49¢ i Sl¢ . 53¢ ’ e
: Circle-0"s, General Housman ' ‘ )
- - ‘7 oz. 30¢ 31¢ 34¢
, % Corn flakes, logs, .13 oz, 33¢ 32¢ 33¢
* Peanut Butter, creamy, Skipper's
18 oz. _ 63¢ 67¢ . 65¢ o -
. Retchup, Pine's, 20 oz. * . 29¢ 29¢ . 33¢ , s
' Sandwich Bread, Tasteful ’ : -
& 22 oz. 4¢ ¢ ) ¢ ! v
° Soda, store brand, 12 oz. N 12/$1 08 12/%1,.44 12/$1,20 - '
* ¢ Soda, bottles, Manhof T N
28 oz. . ‘' 4/B8t. R 4/81.04 4/96¢ .
! . Rice, Virginia, 31b. YN “99¢ 6l¢ : 58¢ &
Sugar, Mine, 5 1b. Y Qe . 67¢ . 66¢ {
R S Coffee, Well-Groundy 1 1b. - Tle™ 79¢ - 78¢ :
- E Milk, % gallon - 58¢ . S7¢ . S8¢ i
. ’ Bacon, 1 1b. -y 89¢ 93¢ 87¢
. Mayonnaise, Anna's, 1 qt. 69¢ 75¢ : The .
j\-\ Eggs, Primo large, 1 doz. . 63¢ . 67¢ 65¢ n "
N . Margarine, Gerry, 1 1b, 36¢ 36¢ 39¢ -
* Beer, 6-pack, Lenny's, 12 oz. §1, 39 $1.729 . $1.35 ' .
: .t Happy Wrap, 200-sq. ft. 55¢ . . 57¢ . .- 55¢
! Lettuce ) ag¢ - 32¢ 33¢
0 _ Tomatoca. 1 1b, - 3¢ v 29c v 34¢
1. According to this compariaon ahOpping lict. in vhich supermarket should o7 v
. your family shop? . .
o 2., Use an adding wachine to total the pricea in each c@umﬂ‘.’ How do the
» . totals compare? - , ) .
] 1 N 4 -
. ‘u - 3. In each column, find some€ items that are "low-price‘ speécials",
: X 4 —~. .

258

w . . L ' | ' 1800.
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‘ o ) UNFT PRI!TNG WORKSHEET
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.- . & \ PN F‘ . »
Which is the better buy? - w .
~ : | . v _
“ Directions: R . ) - WL
e ———————————— ' “ . - . “ . ) v - A
Read the unit price labels for each food item. Determ1ne)£r1c item.
Place in""Price of This Item" column.- Phen put a Ch$Ck e\l_pmwth t shows T
- the, better bU) v ) ] v / ‘
E i /“: . B N 4 . . . :
» 1. Carrots ‘ ' T T ' . . - ;o
\ - :
" Size . Unit Price T . Price of This Item
- ? t —_— \ 3" ~

.. AY 8 oz. ' ! T 75¢ p;er 1b.. ‘ ' g . N i
B.) 16 oz. 67¢ per 1b. ’

\\\\k:\\\\\\\c. 24 oz’ 58¢ per 1b. N i <
[ . ‘

” \§§45\\3“1 -

' ‘ S Pez}m.lt‘ Butter ] .

) Size ’ Uﬂit Pfice B . - égyicg‘of,ThiS'Itém . | f;

A. 4.§\pz. —_— 10¢. per oz. .. is_*<,, | ] o ..;‘;
. B. 8 oz. : 11¢ per oz. ’ -
' C

- 18 oz. 12¢ per oz. . o
. . . -
~ ”» N
-~ ,/. -
'.-’. hd
4 ‘

v, . ;

R

Unit Price Price of This Item Co

® L - SR A

. : ' 95¢ per kg . s -
B. -5 kg . 85¢ per kg : ) ' - ‘ s
C.. 10 kg . 89¢ per kg R S K
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. ] What To Do Regarding Economics?® — -
PERENNIAL PQOBLE" and Managing Resources ”oﬂfﬁAK'NG.SKILLS

i Recognize‘alternative markets ) ~

What Should I Do Regarding

PRACTICAL PROBLEN Resource/Product Management? * Demonstrate the ability to weigh . .
+ . S -, .. - alternatives ®
: L . : ®* Recognize selling methods . .
CONCERN/CONCEPT . Financial Planning/Markets - - - * Recognize benefits of reading . . .
' . . J - | - . . consumer publications - - '
L LR : ' ‘ . ® Interpret warranties and legal w
) , N ' agreements .. N
~ PROCESS - G T - . : . . . ' i
SKILLS CONCEPTS ’ : ,‘ . STRATEGIES SR

Markets : Brainstorm the gypes of goods and services a consumer might purchase in the market-
" place (jeans, ods cars). Ddscusg the difference between a pood and a service.
Place the items on the list into categories of markets (retail; product/service, -
service, manhfacturing, product/pood) Discuss the following questions' Why do .
- you feel the product market is being overcome by the service market? Why are A
- _ services so important to the consumer of today?. s

- .
Discuss market alternatives when desiring to secure needed goods and services -

- _(cooperatives, bartering, stealing, win it, get free with coupons, exchange - swap
, services, make it yourself). : _ "
Market X Invite a panel of community members to discuss how they utilize alternative narkets
) -alternatives (Parent who 1s involved in a child care cooperative -- explain operation and fun tio\s
advantagés” and disadvantages. Participant in a food cooperative -- review the

GOALS
VALVES
FACTORS

tw . - procedures followed and time involved, advantages and disadvantages. Barteri

; enthusiast -~ procedures involved, advantages .and disadvantapea. Coupon ent
.explain savings, system of operation, advantages and disadvantageq )

™ _ ) - . Brainstorm other ways families need for goods and services can be met-
- ‘ money. Complete chart *Is It Worth It? - :

| Q . :ZE;E’
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" PROCESS

CONCEPTS

7

SKILLS .

GOALS
YAwurs
PACTONS

. |Impact of
ladvertising

v

i | N o

q a
§pending habits ''§

. .teenagers.

Review fagtors involved in deciding whether to produc%
to " pay someone else (time available. quality desired

{HA/HERO - Colle
oods laboratory.

fHA/HFRO ~- Set up a cooperative with schp

.neededthroughqut
period of time"

FHA/HER b
Lo tr alter ]

) -tredi s’ 30 the se

IEE -- Research p
of two ﬂomemakers

Set up A display
Feature memt's and

an ’

4G
STRATEGIEgiEizw,‘ - ~ ) <
goods or serviceg yonrseﬂ; or
family members' skill).
- N : X
(ﬁm 'cents-off" coupons that Qoq}d provide savings in operatin theg
evelop a sysQEm and carry it out_.pder direction of instructor. %
. .- v € C S
ol administrative approval to bu’av item
the schaol (poster bdhrd) Operate the co-op for a’ designated
Evdluatg results, ! ' "
J

1ish N serylce swap among members. List seorvices
éa ake birthday cake, type.term papay). Set

iy
b
r\(‘:@oes not have to be a direct swap.

ros, *cons, and méthods employed in couponing. Interview a minimum
involved in couponing and include their comments in report. ‘

Include advertisements for 1eans and actual.jeans.
designed throuh no name. Using resources on ~ '

ou are willing
p a system of
' w

featuring Jeans.

women" 8 ‘jaﬁns,
adveftising, analyze’ the j ads to determine information. provided, selling techni&ues, ¥

_emotional‘ Seal ,
. Discuss With clas
‘reasons for thelr

process,
1{‘

Why buy jeans? Why do you'%hink,certain consumers are-buyinq jeans?
. your mother/dad, would you
“and manufacturing

~

Brainstorm a list
protess to decide

goals, values and

Bncorporate advantages of going into certain businesses, disadvantages,

factual claims, "and generAl tastefulnéss.. Rewrite the poorest ads.
8 memhers their jean preference. Revit what Jeans -they purchiise and
prefetence and actual purchase by usin the’ practical reasoning

\ PR . o £y
" .

If you were
uy jeans? Why or why not? How do you think the retail
markets’ might be affelted Af consumers stopped buying jeans? - S

W, : ‘ » o - ,
of products and services bought by teenagers Use ptactical reasoning
what to do if you wanted to start a business catering to

factore. ‘ , L '
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EM 2.22

PROCESS
SKILLS

. . CONCEPTS

STRATEGIES

Selling methods

Consumer ° l
resources

Réviewﬁmethods used to influence sales of géods and services (advertising, promotions,
sales gimmMks, buying incentives, salesperson's skills at point of sale). Note the
need to be knowledgeable of selling methods in order to make loglcal and intelligent
shopping decisions. Use the chart below to analyze how these skills would or would
not benefit a consumer. : -

Tests
Role Reversal
. Universal =«
Understanding Skills New. Situation

Consequences Advantages.

-

-Advertising: : '

L I

.Create advertising slogans. Are you aware, of advertising's influence on You? . Why
do you think you were able to complete so. much of the advertising slogan exercise? Do’
you think advertising affects you? . In ‘what -way? What other ways are you influenced
‘when you buy? (Peer pressures, friends, money available,‘;ypes nf stores, parental

thoughts.) - -Debate whether advertising is GOOD or BAD. -What should you personally do
about using advertising? (Use the practical reasoning process ).

«

Review resources availgble to assist you in making wise sho ping decisions.
g € ; 8 %

E_-~-Maghzines (Consumer Reports, Consumer Research Magazine, Changing Times,)

. =~=Agencies (Better Business Bureau, Consumer Federation of America, Department of
Commerce, National Consumers League,- Federal Trade Commission; Food and Drug
¢ Administration, Office of Consumer Affairs Environmental Protection Agency )

et

N L P S O R RN S R S
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Are these resources and iQformation useful to you? Use the following chart to“decide. .
" N * '
N ’ i ' I i - Usefulness of
Source of | Content of Information - , For Someone
Information ’ Information ‘ ___ Now Later - Else
, X - ¢ 6
oi ' ] 3 o "
3 . L3 . L »

IEE -- Using consumer magpzines, read three articles of gyps ‘and frauds. Write a report J;ﬁ

f

on findings. Present to class, - e :

A3
Invite or interview representative from the Better Businessa*Bupeau (BBB) to review

the services and explain how to best utilize the assistance. Ask the representative

‘98T

Fraudulant
business to outline some recent fraudulent business practices encountered. Analyze the _ N
practices . discussion by asking the following questions: - Will the services of the BEB be helpful K
\ | to you as a consumer? Family members? The community in general? Are the facts "
' reliable? How are the facts gathered? Who financially supports the BBE'"? (businebs) ;
'
‘ IEE -- Using resources prepare a list of hints to keep in mind when purchasing goods
. ' _ and services., What ahd where to buy (reputable dealer, seals of approval, warranties)
| Do *The Buyera Family and use the practical reasoning process to analyze..
’ s . _:‘

Reflection ' Do *Buying A Used Cdr wbrksheet. B . R v
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£ Directions: Brainstorm in your class about ways famildes can produee goods and —

services for themselves. Fill in the chart below with the ideas you have showing . -
.who 1ip the family might be the 'producer and ‘what skills, gquipment or time is

. required. Answer the questions below. R : o )
e . : ' ‘ L. ® ﬁgﬁ
T Family member who Goods or services produced Skills, equiﬁﬁent and’dr ‘ I
Eroduces goods or : time required ' w"g
ervicea ° » S . - S
i i . | 7\ - el et — . 4
S —1
EXAMPLE - B o S
) ' N
l . ] s . - . ) R . @ ~,
) - - Father , : Lar repairs knowledge of mechaﬁics RN
' : ) tools . T o
- . .| spare time -- ‘varies - '
< | N c
- ) 'sﬁs ‘
‘ _ Nope T R ‘ e v
' v | , > . " . " ;
. ~ ' » 1 - |
sy i / * * % ! - 4 ‘L
b : ﬂ r4a ° ’ . ~ -
-+ ' - M
t '~ . s By
. Co - - )
* = @ -
/ . " .- r._~ *‘. | ‘ _;
. \\"1.--’- ~: . " ‘%k ' - . - ’ 4 ' O
! P £ R . . ;‘r:‘ ‘ . - ’
b ' ' : ’ - —— : ¢ “i . . :I -
. M T T - Y
. 1. How can family needs be met without using money? T, . e ,
- 2. Telli&%*t factors_are involved in deciding whéther to produce-the goods or »-?ﬁf
_ servités yourselves or to pay someane else, to produce them. : . _.f'; i
: o~ 3. Suggest ways jobs, could. be shared or traded so that everyone 8 neede are met.._” i
SETT, LI ‘ Lo : ot U N R
; ; /,/ o ":3(363
N ‘- . 167‘0
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-about. a.year ago we sat dbwn at home' and took a hard look at what we were

*

5

— ~

/l.‘_. . -~ “ﬁ/
- .7 . v - - THE BUYERS FAMILY , ) o . |

~

¢ =

Mr. Buyer was muttering to himself as he was going over| the femily expense
figures the accountant had given him. "I will bdrely h enqugh to, pay the .
accountant, get a new oil filter put on my car and have the lawn mowed " he

moaned. e _ - “ - “}.@ . . ¢

"Our money never seems to go far enough. Why Can't we geb ahead of tﬁesé.!ills’"-<

-

*

Cash Buyer seeméd not to notice as he Busiiy wem%\over plang for®his week, .
This was to be .Bhe week 6f his last Boy Scout camp before tenth grade. "I'll
tgke my clothes to Re .Taundry, get my shoes shined at thé shoe shop ,and buy . . ¢

. some cookies to take atong when T go down town this morning," he thought. _ Lo

"T. hate to show 1n Dad's xdigty car, so 1'11 get that washed too. . N "

" Fancy Ruyer, at 15 had no tipm?fbr money worries. She was too concerned about " s

"what to the school dance Sat&rdaya. She was w&%king up nerve to ask - ) -
for anﬂa -advance to buy the $75.00 skirt she had seen in the window at

lex's .D¥ SQLShop ‘She would also need to get ; er hair done and get a manicure e

f she was' to. look %? she wanted to look.~ R co s

3o 0 B ' 4 v |

Pam, Buyer surveyed the xcene with concern .as she went over the meal plgn for-
the week. A What would happen 1if thig family misged just -one paydeck? . The

_ t;hought seemed scary~. She gnadg a mental note to talk wit@¥the ‘children about ' ‘
L

spéndiﬁg less. "'Let's pee," . she thought. Monday 'the ki have meetings so we can-'

all eat out at ‘Joae's Pizza &nd Spaghetti House, Tuesday I will be busy

playing -golfeat the club, s¢ we' will have steaks. They are quick fo fix.

Wednesday is Fancy s birthday -¢g] must remember to urder a cake from the,bakery
.-'*w "\, . -

The séene shifts to the local garagérlater that day. Mr¢. Buyer is complaining

to a friend that things are so high that .he has trouhle keeping within his .

budget.‘ "We had that trouble for a long time" his friend said. "However,

paying for and what we could_ really do for ouréelve§ Seéms like our money / AN
.goes a lot further now.." s
v > - . K ) . S i L

"‘v ‘* ’ . o . e ‘ $ ("‘_. o . . N 1.\

R | S : : . P L , .
' g . . - . N . . R . -
. M - . . » . - .
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BUYING A USED CAR .

’ ‘ - : \

I. Analyring Car Ads *- - B . \ . /

N v

N . .
Roslyn wants to.buy a used car. Huc Are two newspaper ads W ’ . .
Roslyn is considering. Read the ads and answer the quostions thn! follow. '

. ’ * o -
. . " N
~ DODGE 'T}, V8.' R & H, A/C, auto | SUBARU '74, Fully loaded 2 door
trans, ‘exc cond, sdle priced hardtop, factory optiong, priced .
§1495- . t to sell, 1002 parts and labor :
o . S guarantee, $2200 o t. ‘
S . ~ . . Ly, )
o COUNTRY. MOTQRS : CITY-LINE SUBARU - ' .
. - 210 Oak St. IS Plymouth R, .,
. ’ * . ' . P
* Portsmouth - . 756-9175 | Dayeon | 245-2021° ' . '
N s : R
\ . . : . . . . ‘ . !
1. What ~do each of the following abbreviations stand fox? . . N '
A Iy r ’ . ! & -
4." auto trans: - _ -
: b.“ R & M _ F L .- : B . ; o
c. -AlC: . 1"‘ A 1 R . L P A . g )
® - 4. exc cond: et ar _ ) ' .
v8 T : v ‘ Nt
. t - . . : .
.2 - — K3 " \ ,
'f fn,ctoxty OP,HOM.:, . . ) . »
g. fully loaded: - a . . ' .
~' - - ¥ . ’ - - . . .
h. priced to sell: . PS s - NENES e _Q" -
. L 100 parts and labor guaranteeyf o Py L - . ! .
i S _ 4 / L ' ~
Y A o r . . - . ‘e
I1. Choices...What Do You. ‘nfiﬁk-? - .y, . ;J ‘ , o _
Liat the disadvgntd:;u G;f buying a used car and the advantages of buying & ( . -
uged ‘car,  * o . o “ , - T !
. D1 smvm}mcss T ADVANTAGES . " ' .
. ., T T o o ° - i '
v s . - oo : .
. ' t v . ,
. N x * 3
& . . s .
L T : ° . : PR S ,

P Queat.ions to ahalyze: - - i - . — Ce .

. L. Do you think you should buy ﬂany extras when: you buy ‘a car so thar ' 0

reaale will be eaater? - % o » . AN e .
) 2. Should you shop around before you buy a used car? Explain youx x - R
. . nnswer..~ L. . - - . e
' L AN o o ‘n. ’ : - ‘{ ;
. , - . . > . . . ) ° st " B 3 R . -..
3. The average family spends aboyt $900 a yn; for the expanses involved . h ’
. in owning & car. How much of this amount do you think is spent for: : ‘-. * . N
- - . M - T . . .
. - s e i . )

' 8. Il‘li.ul'll\l.l! L . . - * . . . . -
b.’ Clll M . Pl . (S e . T . ’ = B
Cs Hlippcnlncc @ A’ \ ’ /o e . .« ' ¥
) @i ' v’ ; M v ‘ . ¢ ,- ’ e R
Goupnre your anawers with \dnt jour parants or friands -ctunlly ply. . . e
. ‘ How ‘do you “account for the dithrondc? ~ i .ot ’ ’ L
» . . . 1 3

5. -Your fa-ny Mants to buy a cart, Althou;h thcy can’'afford to buy & “new ’ v . '

L car, they ate thinking of buying a used o;le. What advice would you At v _" )
give them? . . _ . - - ﬁ* - -
- e - . A R o4

' a. Why do- difhrent cn' dule s charge dsfhhnt pficu for idcntical ., \- SN ) . -

N cnu? P . . - * : .

Do . - ‘, (] ) ¢ PR ¥ ,.'.- - ' ’. . . - v
b. Do you thmk You ailht be Willing to lctulllyhp_ly. more for a cat . . i X ; ‘
oL ’- Dealer A pnthcr than pay lou for a car ﬁ-on Dulcr B? Why? * A : :
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) PERENNIAL PROBLEM Wat To Do Regarding Ec:Qnomicgp y —
NE . — | “and Managing Resources _ .| MOMEMAKING SKILLS
PRA_CTICAL.PROBLEM + | What Should.I Dc Regarding Resource/ ¢ Identify diminiéhing i‘és‘urces_ -
. SR Product_Management? ¢ Consider consequences of diminishing
. Ct ‘ o - _ resources
— ; . \ - . ’
CONCERN/CONCEPT p Conserving/Diminishing Resources Flan to tonserve _resources
-, . . . - . N . Al ~.
' “PROCESS | S : — —
. sx’s'LLs j‘CON_CEPTS . : IR S . STRATEGILES ,
] / - .. o List. 1tems or goods that havg‘become scarce 1|frecent years (oil, coffee, sugar). -
BN \ -~ " N Suggest ways to solve rtages (rising prices for items, alternatg items T tea.”
2 "_‘ o _ +] instead of- cof‘fee) How do 1imitéd regources :contribute to develqpment ofi new. ..
<. / ~. e R | products (syﬁthetic fuels for gas)? . P Ty %
A " " . . , . ¢
R | . : .Discuss how usé of a Wduct or practicg__majﬁ.diminish resources., ‘List as many .
e : S Qxamples as you can.' (Cam'-- gasoline; air conditioners -- eléctricity; writing | 3
T ' ‘o op reéstroom walls —- paint and time of custodian' factory pollution - air quality; -
. ‘ Ty | . lomg showers -- water. ) S - _ : ‘ R S
v ‘ -,Diminishing - | In groups 'ot our, - two persons .plan an argument. pro and the other two plan an T \*J'
- resources, | 'argument against each statemelnt. Debate before the class{ - * -
- m::“ —:—Should Americans -be concerned, with conserving *00d w‘n we ha!ve an abu.ndafé? , :
¥ PR | +1s 1t .all right for me to waste resources if I have ¥We money té buy them?’ Lo
' ) S --Shopping has become a form of recreation., This meana that we-are-so busy \N
- o BT . ¥ looking ahead to ‘the next purohase that we. don't, enjoy wkat wF have. .
e L W-Happiness 1s measured by what ’you own, - . . . .
.- _ o, % | “-=Whenever we buy something we. pgve up, freey om,-— wL (have to care for : '
. : .y ’ e repgir it, store it and eventu ]:y dispose ‘of it. A ‘. -
\J . . Lo ' o . , I . , P -
271 | ~7 A . x _‘ 27 .
N~ ’ - . " - ” L . B e i LI
U - e NREY [ RN g T & S
e fi‘i‘ S : 3w S TR e T - '._.'.0"?."’!4.|'—‘..:_. RY AP ot e ey ey 1 -._.,‘.'-_:_',_,-:;-"'_.‘:-».- T .t xtf\i.: ar
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pROCESS |, concepts . | STRATEGIES |
Wdtei‘- Using resources and creative ideas, research dnd discuss in class! .‘\
-y T > = T . ' \ -
o - -—-Can water be re-used in the home? o ' ) ‘
. - —-What possibilities exist for multiple us’e§ (Re-using hot soapy water - . @
from laundry or dishwasher for washing floprs.) ®

5
[
O
N
L]

--Compare water .requifed for I;ath_*}vs .~ shower_; dishwasher vs. hand w'ashing'.

-
s - BN

_Ca lculate Wosts.

.
!

Find amount of wataer required ‘for dish‘t&shers and automatic washers.
Suggest ways to conse i

- : ’ - -
, .

earned that the wint®r heat allocation ‘has been

Rnle play a family who h& jus-
+ and ways to deal with the problem.

decreased ‘by 20 percent. Share-co e _
K} - “w 3
List every energy using item in the kome and- ask each/.?amily member to. rank them -* @

Y ¥

in order of importance. Post lists around the zoom. S _
—n . pt
IEE —- List all of the electrical applicances in your home according to wattage.

C’lassi.fﬁ as high (over 1,000), medium (300 -- 1,000) or low (under 300). Char
e,lecbric:tty used in home over three-month periods. Analyze kilowatt hours used

and cosqperKWH . ) : T .

At 5:30 p.m.5 go thrguglL every rooth: of 'your home and make a list of—\ph piece of
electricaL equipment* In use. Do the same thing before y)m go to . bed and when you -
get up in the morning. Determine which of these uses were unnecessary. - Report in
class and formulate guidelines for energy conservati‘on based on your. fgndings.

1
Indiiridually, in five minutes list as many energy conservation methods as possible.
Comptile class 1ist. Using res/

. rces, add,te listé/gwi:yf\e ‘118t and send to e
parents. » RS T e . - L

U 2 ‘
JThe sohool administration has decided to help, er,uqe energy consumpt ion in this country. _
The adminis'tration has propoaed three plans 40 discourage students driving to 'school. *a

Read *Plana for Teenage Driving - ' ‘ '
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“Energy
(continued)
i ,

2

In small groups, identify advantages gnd disadvantages of each plan.§'thoose_one
plan and give reasons to support. -yoyr decision, Share in class' Discuss‘whether it
would be easier to sipport a plan that asked some other group (ot teenagers) to . -
reduce their driving .
Keep a record of your family's automobile use for one week including trips made and
gasoline used. 'Evaluate in terms .of the number of trips that could have been avoided
ot combined. Develop a list of suggestions to improve your auto:energy usg and enlist
your tamily s support in implementing them. Share results, in terms of energy saved, .8
with the class. A o .- AN " S
s, . @ : : : ) T, - P S
Invite an #utombbile mechanic to discuss factors that affect ‘auto *performance and o
gasoline consumption (driving habits, tune-yps). Visit several auto dealerg to -find e
ut about’ mileage ralings of variqus auto makes and models. Formulate génenal guidf
ines for $urchase and use 6? automobilés based on your findings.

~ b
~ oy

‘Given .situsitions where refpurces are 1imited indicate how you .would cope wfth these
limitations (due to an énvironmental emergency. these resourceSawill be avatilable
only as follows: water between 7-8 a.m.’4 fuel rationing: .auto —- an economy car
with-five gallpns of gas,_ per week and drfven with three person minimum between 7-8 a.m.
and 5-6 p, m., food: no meat). Share'ideas. Discuss ways an indjwidual or family . e
could help’ prevent thése emergencies, the trade-offs of the alternatives and the '“
Tong and. short-range implications of decisions made.
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- "PLANS FOR TEENAGE 'DRIVING

[

PLAN A) ' One way to stop students from driving to school would be to
close all parking lots to student drivers, Only teachers
and school staff would be allowed to park on school ptroperty.
All cars violating this plan would be towed fway at_the
expense of the owner. It 1is assumed that stldents would no
.longer drive to school 1f they are not allowed to park in the
" school parking lots, : '

M 2,31

PLAN B) Students will be allowga to park on school property 1f they
" are willing to pay $4 per day for the privilege. *f a large
" ‘number of students.cogtinue to use the parking lot, the price
will be raised until it.1is too expensive for most students to
: ~ park on school grounds. * This plan allows atudents who have
. ~the greatest need to drive a,personal car to school to pay for

that privilege. - i .

PLAN C;\\\The administration”will distribute parking pgrmits to students
' who need to drive to school. The total number of permits would
be one-third of all .tHe present parking :spaces at the school.
Preference would be given to students on the basis of the
following priorities: - ) -

-~

Ll

1. Handicapped students.’

L !

"2. Working students.

" s L T, h
3. Drivers %o transport at least three additi‘qnal
students to ‘school. ‘ ) .

TN s
; 4. Seniors.- . T.. e - ’

I3
AR ~ 5. All other.students./ . ' " -

¢ . Lo-

. « . . .
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PERENNIAL PROBLEM " What To Do Regarding:Economics ‘ ﬂUéEHAKlNG SKILLS . ) "
. - -and Managing Resources . , . B
' B | What-Snouid I Do Regarding : * Assess need fof'product substitution ,Q
4 PRACTICAL ?ROBLE% Respurce/Product Management? : .
CONCERN/CONCEPT -tonserving/Product Substitution | ' N
N ~ . o : : ,
- - ’

K3 T P

“PROCESS .. : — —
SKILLS CONCEPTS | ‘ ~ STRATEGIES .

=2
| On bulletin board display headlines or photos of resources that are in dangIt of
o

RN becoming depleted Because of demand
“\0 d . .
v — ‘ _ B
* ) . : --What 18 the relationship of a limited resource te'the production of *goods?
/ ~ h -—-Cite examples of new goods_being developed due to short supply of' resources.
. . (R, You are planning to bake cookies for thirty "¢30) of yonf friends as "Gifts From Youm .
§ . Kitchen for Christmas," . You plan to give an assorthent of three dozen to each friend.
: " When you ghop for ingredients, you find that ‘the cost .of butter, eggs, and sugar have
ROBLEM RS increased 30% since you priced them in the market one week ago. . _ _
—-Make a‘atAtement concerning the relati ship of price to demand : i - ’5
. —-Is personal satisfaction of giving the 1ft womth the extra enpenditure of money?
, --What products might’ be subdtituted for three that have ‘Increased in price?
--When might ingredientsd have been purchased at a gavingsf N A Y

‘—~Would another product be a good substitute? ‘.. . .

' ~-Would the recipient of the gift be as satisfied 1f ‘the assortment was limited to
- . ' three or four kinds of cookies using less sugar butter and e%gs’ ' ‘
vates . | : *| Generate alternatives-and conseduences. Make a decisior and justify the choice. "
SACTORS + . N . . , a . 4 ¢ .
: e ¢ ."} : 7 -
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PROCESS CONCEPTS STRATEGIES ‘
SKILLS _ 2 —
, Givep a list of resources that are scarce, give a substitute that hay be used in
product .preparation or manufacture. : . . -
-Wool -= Synthetic fibers Polyester/Cotton * - Perma Press Cotton
Gasoline - -- Smaller-car Potatoes - Rice, pasta
: T Synthetic fuel Rubber - Polyester latex
Chocolate. -- Cocoa and butten Woaqd - Fiberglass
Butter - Margarine Coffee . ' - Tea
- o _ Sugar ~- Honey- - Cornstarch ~-‘. Flour
Tresh eggs -- Egg pdﬂﬂhsq' _— . N
. swy - o . -~ i
? © ~-vhy would yousubstitutethe items on “the second column for those of the first?
- N . "--What. effect does froduct éub titution have on prices? : '
G .'.\.' . \l . N .
o \\ e Brainstorm( bstitutes ivp the following. Be creative! .
- N ——Measuring .cups - < “ e
_ . . I ” --Colander  (strainer) - . A
1. -} =~Flour (to thicken gravy)
b _ v~~Double boiler ~ ! [
N In groups plan a backpacking trip for one wgek Be creative in deVeloping suggestions
,  for ' camping equipment and food, .'Share your*reaaoning'process'with the class.
/\\ " i -~ ’
. r
I )
- . ' - . -> - !
< ) x “ s L _~ s k
[ ~ . .
- -\’ - - K-l» '
5 . = . .
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morldeand. 2) what they would do i1f they had only 15 free minutes a day Compile
and note 1if results vary by age or sex. s o '
Using resources (texts current periodicels, and books) ‘investigate methods for

managing time well.

rY

Make a timetsaver-check iist.

[}

K
Consider: T:.
--Making a plan.
--Acting promRt1y~. -
--Storing/filing accuratel S D ' o
-£Concentrating ‘on activity . o St '
——Avoiding interruptions . )

-

f

‘What- factors affect how much time you speﬁ% on a task? (Work108d experience, .

equipment, gtandards, like or.dislike work, interruptions.) " , IR
1Y o v

.IEE =~ Keep a record of your personal use of time for. three days, including school

«day and weekend. Analyze.
,Replan and evaluate.

Are there additional actiVities‘you would like to do?‘

283
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. “ ‘, . \/ i M 2.3
What To Do ﬁegarding Economics - * N
8 A
PERENNIAL PROBLEM and Managing Resources HOMEMAKING SKILLS ;
" _' '—" 2 N . .o - »
' ! .What Should I Do Regarding _-‘identify.personal and family resources
PRACTICAL PRQBLEH Respurce/Product Manegement?, * Demonstrate skills in ‘time and energy
| < ' - ) ’ management
’ éONCERN[CONCEPT - 'Conserving/Personal'Family’Reéonrces
, pain I ' o » L |
“PROCESS ' - . - - D
SKiLLs _CONCEPTS - L * STRATEGIES —
‘ Time management Do'*Case Study: SJ!; What other fattors may affect her decfsioni_ (Skill,
’ enjoyment pf painting. ) - ) ‘g
= .
. OBLEM . Do a survey asking people 1) what they would do if they had all the tiﬁe 1d*tbe

'A“,‘{iﬁ_, .. -
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PROGESS CONCEPTS - . STRATEGIES
SK. S 2 T - v .
How important 1s unscheduled time? ! B '
‘,, Role play time wasters: ’ .
“ . D G
-—to you. ' )
N « ——to others (ke%ping them on the phone. visiting unexpectedly)
In small groups, develop skits of good and poor time managers. ’
! . .
. Market and ' List 20 homemaking tasks most frequently performed. Determine an hourlv wage rate for
nonmarket each task. (Use newspaper or ask people for. prevailing wages.) -
value ‘of * ' > ,
— time — | Given a family of three people -~ a single mother who works from 8 to 5, & seven-year-
2 ) ’ old boy, and a' 16-year—old girl -- use the practical reasoning process to determine
° ROBLEM . . who might be responsible for each task Develop additional charactbglstics,bf the
. ’ family as needed. : ' ’
{ . W
_ Energy ' What factors affect one's supply Qf energy? (Health, age, food habits, inherited
\ s management, patterns, body metabplism, daily 1iferstyle/activities,-demands on self.)
FACTORS ‘ . .
¢ e ‘ Individually, describe A high energy day and low enerpy day for you Consider eyents
- which demand both physical and mental energy. .
o T R Refer again to the list‘of 20 homemaking tasks, Rank order them in terms of energy
’ ' requirements for: :
. _ . ) '~ —-A single person 1l{ving alone. L o | .
' --Young married person. '
) ~-Single parent with elementary age child, - -
, --Working married mother with four children undex age 10.
\\——Retiféd persOn : . : ‘
. , | Usinp resources,. including texts, helpful hint columns, current periodicals, develop
) . _ list of ways to save energ' Make posters or write articles for parent newsl‘er

284 . . 285
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T . 150 *Work Simplification activ%tyn ! o . . V‘\‘
i In pairs choosena household task -- clean: ng, ironing, preparing food, clean-u

GoALs-
VALUES
racrons

P:"

L 4

Human résburces

i N

L

)
Management
Process

~-Planning

-Sequencing

How should activities be sequenced” . ‘ - N

of meal. One péraqn performs the task #le, the other traces th motions on p
Together analyze amd, present to class. Are there instances in wqic one may not
want to saye znergy? (To get exercise.) B , . -
T _ . : . -y N\
Do * Goals and HumanICapital. Define human gapital. - . -
] . » : { N -
Refér to 20 homéﬁaking_tasks listed at start of module.' Rate the skill level required
for each module as high average or low. Personally check your skill level in thesé
three categories. ) .

$ - .‘ . L .. . . .
_ ) y- . . o
Is 1m881gatipn a human resource? Explain. . ) R )
In smali groups, prepare skits and pcrform for class illustrating first with\a ﬁman, I
then without a plan. _ : o :ﬁnf, . '
N N \ R L . A * ‘T-.,Q‘., . i
——Trip to groce.r_v - ~~Going to camp . > N \" - '
~—Preparing a term paper -~A holiday dinner . Lo S ; N
-~A wedding . . —~Homecoming or prom dance P ‘ ,

Discuss probable results if there were no plan; How desailedmdo plans need to Ee?

ﬁead * Sequencing. .Give other examples of independent,‘denenden;/énd coordinating -
sequencing. . ' ‘ ' ‘ ' ’ ‘

- -

Do * Types of Seqpenciqg shéet."_ : ' - . f'

Do * Shdpping Trip. Discuss,consequences of not planning. o .
. ‘ > 4
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requires altering the’plan.

A

After researching concepts of human energy panagement (8toring {tems at plhce of
irst use, dovetailing activities) develop plans for .reorgdnizing the home econ- «
omics rootm to improve the efficiency with which 1t can be used. Compare your plans °
nd select g he best. Submit a proposal to your principal for the needed changes.

‘Make a list of storagé’tios . : :

¥ : Y- ‘ ~
- «k
In smail gnoups work with one of the plans from above. Identify a circumstance ‘which
Develop an’ ‘alternative plan. <, /

. _ . ‘ ég o g .
Review *»<Home Management Is sheet., Develop a list of statements in fwo columns.

_ J .
‘e - .~ ANanager . ' A Mahager Does Not , ”
--Plans, controls,) and. . -Always gets thinps done quickly. .
o evaluates resources - - - . -MNAssumeé same goals for everyone & ’

'y

J-ﬂMakes decisions ' N
——Uses resodrces to ea%h gbals

—~—Assune same standards for everyone’
--Always make a written plan

i
*

Write newspaper want - ads for full-tinre homemakers at various stages of the 1ife cycle.
Include tasks to be performed, abilities and skills required, salar}y and.bendefits- ,
offered.
the wds 1f the homemaker took a full-or pdrt time job. . .V AN ~

. a .
In the following case study\ iden!ify goals, values, human resourges (skills, - time,
mental and physical energy) and materia® resgurces., .Generate some of the problems |,
Belinda and Phil may face in the conflict between housgwork and parenting,. J(Six—yoar-‘
old wants‘;p deacribe day —— parents are preparing dinner; two-year-old wants to.be
pushed around room, father is tired. ) Using practical reasoning, generate alternatives :
(positive and negative) and and1y7b ¢onsequences. - .

e

Belinda is a 27—year—old‘mother of three children:' ‘a 4-month baby, 2—year—old
and 6—yea -old. Her husband, Phil, was laid off a we11~pay4ng job but has
secured amMther jgb at a much lower pay. Both Belinda and her husband work from
8 to 5. Belihda drops her children off- at a day care center, ~Her kindergartener

goes to the day care center after sghool. * oo .

e

Compare your work and then discuss changes that would need. to- be made in ° .;
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. Belinda gnd Phil would prefer part-time work for Belinda. However they would
.  probably lose their home and éar if she did not wak

Belinda and Phi) have read many parenting books‘and believe in the impj{
of emotionally nurturing, talking and listeq}ng with ;Esir children, and p viding

~_

an intellectually stimulating environment. However, y are too tired»a the
end of .the day and have too many tasks to do at home to:give the children the
time and gttention they need. ) -
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y . CASE MY: SALL Lo T I - o
. STUDY:  SALLY PR N
™, : : . - :
. ) L. ' . . RN
™~ ¥ - ’ S . B} L _—
E, Sally wants the house painted. A.painter would do the job for $50 a ‘day and .
_ he figures 1t would take 6 days-to finfsh the job. Sally eould paint ‘the house
"9 - but 1t would take her’12 days to do {it.’ Sally makes $30 a day.at her: ewn job.
Sally's brother saild if sbe. decided to:paint the house he would help paint for
3 days at $30 .a day. Sally Yigures that would cut her vwn time. to ‘paint to _
8 days. . x - K C o " L
o T A | v
-1, Figure what it would cost if Sally pafifted the house by herself Amultiply .-
the number df days it would take times. her foregonq'i;ncomg)_.g‘”'s' N
‘ A ol S L o T s P S S
Y ! ;o T S
2. Flgure the total cost 1f Sally's brother helps. (Multiply the number of = a
days it would- take 1f he helps, times her foxegone income, §Add what she . * .
would pay her brothem,) : ' O : s
, S 4 . . . . .
v ~ 3. What would 1t cost to have a painter do .the job? S
, 4. Which would cost the least? S v
. 5. o find the opportunity cést fér the best use of Sélly's Ityne and the
P econd best .use, subtract the best use from the second best yse. "
£ 6, What 1s the best use 6f Sally's time? : s - u ) '
. ,“. . . . . s ! . . L. ' ) -~
o 7. CheckYyour m?wers below. ’ '
° / / \' ‘ \ - ' T .
. KEY 4 / \
1. $30 x 12 days = $360 * - ' . ' N
2. (930 x 8 days) + ($30 x 3 dayd) = $3i\30 . ‘
$240 ) +  $90 = $330 T
3. $50 x 6 days = $300 = - '& U : o
4. . Getting a painter @ ' " ' X
N - B -
o 5. $330 - $300‘== $30 .%* .
6. Go ahéad and work and hire a painter, . . . <

- ' .
. . N
. . . - .
- 4 _ »
Y

cconcrb N
’ Source: # Coppetency-Based Curriculum for Home Man}agement. Weat Virginia,
2 RN . - ’
3 : Y

o SRR YR Y



’ Ty ’
“* g <' -' v \
i - ‘)-"v
. , : - . ) ¢ *
: o . _ WORK SIMPLIFZCATION, . Y .
g o~y ! . , [y - B ,- ‘.‘ v " . * -
N i . . _V‘ . :‘-. .
E . N e 4» - . . - ‘; ‘.. 7 -
. ’. .. i . -
Using the cdse study below that describes how Ms. Parker. set “her tablg for the, .
¢vening meal, list.8 ways 9hegcouLg have pleventedjfatigue_andfincreased\the] L
amount of energy qhe could use for the task Note positiong- and motions ;that ) i
cause fatigue . . ‘ ' . L A e
. . oS : | : . RS
- ; -‘. N | . ) tt}( | ‘. . ey

- . . . T
v - s .
. .
. \ A PP S .
~ . . 1 5

Ms. Parker sets herftaple: S\ ”& S ‘
s . : o : - o

It 1s time to set the table for. the evening meal and Ms Parker begins her task.

From the wall cabinet shé sets the dishes and glasses needed for the family of -

S five and carries them to the table in two separate trips ‘The cream 1s taken . il

S ‘from therrefrigeratOr and placed on the, countér 'while she gees to the wall S
b 5 'cabinet and gets the sugar bowl both are taken to-and plaeed/ﬁn the table,

.Remembering that Mr. Parker wants coffee wﬁiﬁ? 0rk~roast,is served, she gets
. his coffée cup from the wallicabinet and sé heside his’ plate. From the
';qilverware drayer she pets five knives,” ‘forks .and spoons anh\places them on the S
“table. - Thie. paper napkihs are obtain jd  from thé back of the base cabinet behind . ;-
the baking dishes and she folds each as she places it under the fork\on—the table"
'It s now time to remove the -foad from the oven an¢ place it on the table for | '-‘-x%
. , serving The pork:roast. is placed on' a largé serving platter that she had to get
' ‘ : from the @all cabinets above the refrigerator. She gets the serving bowl_for the
' applesauce from the wall cabinet and’ goes to the refrigerator to ‘get the chilled
applesauce and place it in the serving bowl that 1is on the counter, She the .
takes it to the table. Ms. Parker removes the broccoll from the oven and pﬂg;?S
1t on the range top after going to the drawer to get a pot holder. She retu
to the drawer to get a hot pad and places it on the table. Then she carries the
broccoli to the hot pad on the table. i

~

L3

*

The family 1is called for thé evening'mea1, ~After everyone 1s seqted, she
remembers the butter that is in the refrigerator and gets up to get it. 3
Mr. Parker reaches for the applesauce, it 1s evident there 1s no serving spd'h
. so Katie goes to the silverware drawer for it. As the meal progresses, Tommy
asks for more iced tea and Ms. Parker goes to the counter to get the tea bitcher.

o\

After the meal is_concluded, Ms. Parker can t'seem to ‘find the energy to get -up o
and begin on the kitchen clean-up. Katie is assigned the 1ob of cleaning the
dishes and kitchen following the evening meal - .

eyt N

y - M
s

4

*Source: GCompetencf-Based Gulde for Home Management., West :Virginia,

203. £3£)£; ‘l  ["-1' f;i;"‘;:;ii'?f' -
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o ~ COALS AN HUMAN CAPTIAL

o -y
LY
.

Whether or not you reach youp goals may dépend on the amount: of human capital ,
. you have. Consideg ‘the following situations. "

o
ey
4

Source: Competency-Based Guide for Home ﬂ&nagement. West Virginia.

. The Millers would like to move to A
. here makes it worse. -Her husba

'RQd would like to be able to travel more Lhan anything. . He doesn't 1like

to rough 1t; However.- Therefore the cross country trip he would like to
make is out af the question since he does not earn enough to do more than

‘just live from payday to payday. He quit school in’'his junior year so

there 13 not much chance of getting a better job. ) Y

\

Sally- finds she doesn tlike her present. job. She.is a-secretary in a large -

business firm. - The eduipment is - old -and the boss‘is grouchy. ' Sally decides
she would like to have a secretarial job ‘that involves some travel, She
knows she will be able to get a different job easily because she had -

good training.

s & . | o

zona. Betty has asthma and the climate
am, has a steady job which le is afraid
retty well but knows. that it will be

- e,
e S R

tff. give up. He has learned his
hard to get similar. work elsewher
. ! ”~ L

. [ - ~ . 3
. ]

P

Gedrge works in the engineering deparfment(xfa,utilitygcompany. He 1is a
high school graduate and got on-the-job training whenghe started 20 years
agd,_ Now it gets to him that engineers who habe deggges but no eéxperience
get- moved up gdhead of him. They can- vefo his sugges ons even though he
knows more about, somé matters than they do. S -
. . ) , R g . . ok

Q

i
. . 'i : )

. Gedrgia was a floor nurse at the local hospital. “Wheh she got on the job

she found she fust did not like shift work. Finally. :she decided to work
for the health clinic which was an 8: 00 -- 5:00 job.' She likes this much-
better. . )

t - ‘ T .

.

-
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SEQUENCING

book roport
° INDEPENDENT

‘DEPENDENT--
tasks can be
started or
after another
. is completed.

— —. 5 r__ - — — 5
@ Independent - \ ' INDEPEMDENT-<
- ' complete one
|' Dependent - task before
' . goiqg to
' Coordinated 7 l - | the next.
~— 'L
- T T T 6

‘fOOIDINATED-J

. A=Clustering
8-Overlepping

| g— ® DEPENDENT |
l -
8 | 9
TERING - :
CLUSTERING-- | CLUSTE
lean

complete tasks
Idcated in or
related to one
area before

bedroom
closet

C-Dovetailed * going to another| " '
areaz
|
2 ,——:- /—t'
: nl 12
| | OVERLAPPING--
complete tasks
‘| | which are
7 ] related In that
l ons job Is
- part of the a
1 [ other job. 1. '
.l. . ;_' - J
, ¢ s '
i ' 225;5; .
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OVERLAPPING

-

— T wil T T s
DOVETAILING-- | | |
complete tasks: mov i ng -from
by having ' one to

several going

on at once
and. . .

N

snother as "
the schedule
permits.

e

\ »

| DOVETAILING

- o Pmix

' ) . ypast

K - - A breadJfPrepare

&SN |
L - R\ and Voad |
" 4 1L
;" | : REVIEV What are 3 | Give exgmp les
types of . of different
| What are 3 < coordinated | types of
types of sequencing? sequencing.
M sequencing . I N : o |
. @ @ Q *oO
B i T ~ T r
, 1l : o \
“  THE ' &
| END |
Pt 1
[
» 1} |
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‘ s .~ TYPES OF SEQUENCING .
2 2 . J . ’ t -~ .
o Each of the following situat W° deseribes a type of sequence. Identify the
. type of sequencing in each by matching each situation with the correct type .
iﬁi of gequence, Use letters:'to show your answers. ) ' : !
- TYPE OF -SEQUENCE: A. Clustering
Pt B. Independent tasks:
s ] C. Dovetafling !
Vet ' ~ D. Dependent tasks e
/ < - E. Overlapping - :
RS - F et
f ’ - . - » -
o 1. Mary Ann 15 making a birthday cake for her father. She prepares and
; bakes the cake first. Then she frosts the cake with cahned frosting.
) 2. Cindy 1is preparing a casserole for supper for her family. while .
she prepares'the casserole she washes the. dishes she is ucing.v
. 3. When Mrs. Smith cleans her bathroom, she cleans the tub first, then N
. , the sink and finally the toilet bowl. La;t she cleans the bathroom
I's . floor.
’
v 4. Mary Ann had three things to do Saturday morning. First she cleaned
' her reom, then she hemmed a skirt, and finally she washed the family car.
' _ b
‘ 5. While Mrs. Smith sits under the hair dryer, she plans her menus for .
) ! .« the following week and makes out her market order.
6. Mrs. Smith is preparing suprer =nd sewing.- She puts a roast in the
g ) oven. While the food cooks she cuts out a pair of slacks for her
daughter. She then puts fresh green beans on to cook and potatoes
in the oven. Then she marks her pattern and staystitches. After ~
that she sets the table and finishes supper. . :
y ' " 7. B11ll has been worki&s on Saturdaf to earn extra money. Today he is
working for Mrs. Smith. He mowed her lawn and then washed her car.

Then he carried boxes to the attic for her.

, 8. Sqmetimes Mr. Smith prepares Saturday morning breakfast. After he
puts the coffee on he starts the bacon frying.- While the coffee
perks and bacon fries, he scrambles the eggs and puts the toast in’
@he todster. _ ) “ : .

9. Cindy 1s cleaning Ehevfamily room. “She dusts the.furniture, cleans - “
the windows and mirrof, and finally she vacuums the carpet, '

10. Mrg. Smith has a vegetable garden Today she plans ‘to prepare frésh
green beans and potatoes for supper. She goes to her garden to
select and gather her vegetables, she cleana and prepares the vege-
tables, and finally she cooks the vegetables, -

Source: Competency-Based Guide for Hoﬁe Hinagement. West Virginia.*
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SHOPPING TRIP ‘ : -.
! . . ‘e

Seventeen-year-old Jan 1is planning to go shopping Saturday. ’She has to
buy a birthday gift, get some stockings, and exchange a blouse for her
‘ mother. Her dad has asked 1f she ‘will stop at the post office and yaill
some important letters. They must be registered and the window ismnly
open from 9-12. She has to be back by 2:00 p.m. to take her brother to-
the dentist. He can't with her this morning though as he has band
practice at 9:00 a.m. g:; must also drop off some drycleaning which
she has to have back for tonight. The cleaners have one—hour service but
“won't take anything néw after 11:00 a.im. They open at 8:0Q-a,m, and .
close at 4:00. It takes about’36ﬁminuteskto drive to town. The dentist
" 1s also in town. _ L <

/7

EM 2,33

She figures she can do all of her shopping in the main part off town but
the post office is about five blocks from the shopping center--farther
than she wants to walk. She-will have to wait for her brother to finish
at the dentist since they -never know how long it ,will take. She figures
he will be through by 3:30 though. She needs to be home by 4:00 p.m.

e 1s going out to dinner at 6:00 and has to straighten her room a
little, wash her hailr, and get ready. Fortunately, she hag a brush,
dryer. “Somehow she must also finlsh reading the .Jast 40 pages of a book’
for a report. - She knows today i1s the only chance before it is due Monday .

Arrange the tasks from the various plans so that they can all be carried
out.’ Number in order 1- 14 When you finish check your answers below-. ‘

; " Clean room _ _____ Go to dentlst's office
_*_ Read book - Wakh hair ‘

' ‘ ~

Do shopping . _ " Dress for dinner -

Stop at cleaners Drive‘to town first time

Pick up at cleancrs Drive home first time
Go to post office . - Drive to town-again

s Pick up brother § Drive home again

’ - ' 0
- } s ,
. . i (] . e

-~ ' If your angwers are different after checking the key, gg over the
. schedule with a friend to see 1if your overall plan woul :gprk.

'l
*
A

n

KEY: 12, 10, 4, 1, 6, 3, 7, 9, 13, 12" 2’-51 8, 11. . | .. ' ~ >

&~\:

. Source: Competency—Based Guide-for Home Management West Virginia . X
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T What To Do Regarding Economics : . L )
PERENNIAL PROBLEM .and Managing Resources . o HOMQNAK|NG SKILLS .o
) ' a " eIdentify com laints to proper sources
PRACTICAL PROBLEM What ShOde I Do Regarding W’Analyzeyand Evaluate cOESUier rights
f : Citizen Participation? and responsibiligies * .
N . . ) ) - M i . - - -
CONCERN/CO‘CkPT Consumer Protection/Consumer : .'!ch.ept responsibility of con3um§ actions
' . Rights and Résponsibilitits’. - S . RN . )
\ ” i . T - - - ' :
PROC \ . i . | ' ‘ =
PROCESS . ) : . ‘ N ' ' ' - ' .
SKILLS _ CONCEPTS »e LI - SIRATEGIES _ o - ‘. .
Rights and " Clip newspaper articles which relate to consumer protection ‘columns, company lawsuits

responsibilities | malpractice lawsuits. Give a clipping tq teams of stud®nt groups to review. Have a
) representative from each student group report a summary of thelr respective clippings
. . ‘Their summaries should include the following: 1) summary of.story;s 2). what "consumer
! ; a4, right(s)" the clipping discussed and-3) why they felt the consumer did. or did not
-1 need protection according to the incident i ] -

?

o 4 ~ L _ 't .

* Consumer rights Project the ovefhead traﬁSparency entitled *"Rights and Responsibilities." Discuss :
o . .| the five consumer rights and why students feel thse rights are important to them as’ -

consumers. Furtheér*discuss the responsibilities that correspond to the five consumer :

- + . T 18htS ) . . o _ " , r,,a

. . . _ _ , 'y o . ;

‘Responsibiiities. Respond individually by a-written report of an incidént when you felt that you, a ‘o
' friend, or family member had one of the five consumer. rights violated. _Give the '
reasoning steps and then give advice on the incident incorporating the following
questions‘ ‘ k] - .o
’ > -
--Can we be protected frOm a situation of this type° “If so, how are.we . ) ' &
protected and by whom? L :
‘ —-Are tHere consumer responsibilitiés that could have been a part of this
- incident?
~~What would ‘hve been your* solution, to'the situation if you were the

o 3(’0 ‘ ' business represent"ve involV*? o S S " and A

]

-
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Right to safety Collect variq%.m safety labels (UL, Blue Star Warranties, Good'Housekeeping_),' use and
‘ " | care information or select Jproducts to evaluate for safety: toys, clothing, food,
i appliances. Develop a list of five questions to use when determining safety for
¢ each of the products.:
Analy!ze how s-afety factors came about by using information from the U.S: Producer
) Safety Commission, . - , - N
) Rightf to be ' Colléétively make a dg'tailed analysis o'-f--thr'ee or more advertisements that make
informed - specific claims students have seen or -heard through the news media (bread, so¥t
Anaiyze . drinks, car tires,-clothing, food, insurance).. Reflect how the«individual adver- - "
ad&ertisements. tisements might affect various a'ge grq.upa (chil;.irenﬂ, teefis, middle age,. el_derly).n rao
et : ' . . . . - ' ‘ =
o Kéep informed Use mail otder catalogs to have students analyze 'featur},s Of new px:))duc » compare
) about new prodycts | newspaper descriptions of the same products for the kinds of informatiopy availables .
. : -} in each and develop a 1list of unfamiliar terms for future study, ) - - wr
Right to. choose . . ' . e N O ) o
. - " - : + e - - ’
/\ - '_ . o \ ! “ ; . q«
\.l’ Comparative Invite a resourceXperson (sa'lg of stereo equipment)/to give advice on hrow to be . §
, . |shopping ~« Jan efficient shopper. Have students do’"shadow grocéry shoppi g" (obseérve shoppeys) L
i . \ : J 191 N R :.
” i Be selective and'tt?tn discuss and analyze the person's product selection u-éing the flqllowi_.ng,
ﬁ} matrix _ _ 7 Yy P _
. '_%av_sli\:nest in Have students.use 12 blank chart. aQﬂ:he one listed prior to choosing tHeir own -
ealings "l criteria for selection on an upd¢oming purchase, N o g T,
o _ ; P
] AN ; ] ) . > . - R , ) u_ . . —( . ) L S
: . N } Criteris for Selection .. - _ . L
. . - § » g : Hz .50 . \
to - : Alternatives 3“} ii LELS 3;3 555 ~
¢ GOALS . - i ' : N ‘
VALULS
FACTORS
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Right to be Hold a "Complaint Came" by having student role’ play customer-clerk relations in’ various
‘Theard situations (shrunken skirt, broken eggs,  incorrect change, wrong billing, incorrect ¥
] catalog merchandise received)
‘Voice comghaint Use the practical reasoning process to analyze .the consequences, alternatives and
g solutions.- _ : . : - . N . .
Make suggestions | Write a letter to manufacturers using the format liqt d below to voice a complaint
for improvement compliment\or give suggestions concerning a: specific.ghoduct Attach a note requesting
) c ent on the value of the letter and how it might' befimproved Compare letters sent
and letters “rejyeived. . > - ; :
. l ’ ——Explain the problem carefully and briefly. : : b ' )
= _ { ~-State when amd vhereQyou bought the item or. arrangeq for the service.
R 2 .| ~——Explain how the purchase is defective or praise. -
. '\ --List the steps ‘you have already taken to solve the problem or use the product.
* . ~-Give ds much specific information as possible, inclusing_style, numbers, catalog
b . _gyﬁfz;s, order numbers, ' :
. s * tate what you believe should be done about your claim, -
’lk_ . l\- ~--Keep a copy of your. léetter of complaint, -
‘ N —-If’yOu write a second letter, include a copy of the first. o \
-. " ! . '3 . .
A .
"/Z . ﬁight to be Braimsto how students are protected in a typical school day through laws and regula--
. protected tiq.s (1a' £ concerning school bus inspection bus driver licenses, teacher certifica-
‘ ‘ tion, cafeteria food regulations, fire regulations), . : »

R

Using the practidal reasoning process, analyze various aituations and what
1f there were no rules or laws. .

~-School wdthout.regulations. 2

--A highway¢without motor vehiclegregulations.
~-Pedestriand on streets without §bgu1a§ions
-—Stores without protection from theft.

would happenq' o
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. y What To Do Regarding Economics ~ — - . . § )
_PERENNIAL PROBLEN and Managing Resources L HOMEMAKING SKILLS | ’ -
. _%k at Should I Do Regarding ORecognéép/Esn;;;er assistance needs '_'
PRACTICAL PROBLEN - itizen Participation? e Ideptify public, private and community . T
: e - ; . ' resources - ) \
o _ . . e . e Analyze vilue of information T ‘ :
. Consumer Protection/Consumer - ' : ' '
- CONCERN/CONCEPT  pesistance SR . o o
A . “ T < . . .K i
" TPROCESS 1 ' : 7 :
SKILLS CONC;PTS .4;); i STRATEG(ES 1 o &
| Consumer” Send for or collect consumer infdrmation from various sources (Attorney General's T
o \\ '// assistance - Office, State 'Tower, 15th floo¥, Columbus, Ohioi 43215, local Chamber, of Commerce, S
o D g local Better Business.Bureau, Gonsumer Union, Consumer Research, Consumerx Federal _ -f
. % ;‘ of America Washington, D.C.).’ Give*reports on the consumer information found. Use il
e : information as a classroom bulletin board b ) _ E o i
. . \ . . .. . 3 ..“‘\
| Typé-qf S Write various products, career, ‘human needs (hospitai care, dietary prdblem, odd shoe i
" consumer needs size) on slips of paper and place in a paper bag.- Direct each student to-draw one "
- \ : f ."slip, of paper. Have the students, research information concerning consumer assistance ;
- \ - . o avatlable on the item drawn and Teport findings to the class. » % §
N Public Gather consumer 1iterature information from governmeptal agencies. (Special Assistance

.

«Brainstorm where consumers might gather informatton.
_the practical reasoning process,

information - for Consumer Affairs, Food and Drug Administration, Internal Revenue Service, Post: ‘ﬁ

: R ' " Office, Extension Department, Fire Bureau.) . Have students’ review the inforsation, | ' i%
avurs _ ranking on a scale from 1 to 5, by the foiloying criteria: 1) ‘infgqrmation facttral and

FAcTORS Private . accurate, 2) concise and clear. to understand and 3) additional -information not necessary’ ‘j

“Information Discuss‘why the government is involved with consumer information. Follow-up activity: 'p;

] gather COnsumen literature information from the private sectorg (automobile manufacturegi,m
"appliances, fpods

stereo) and proceed with the same above-mentioned activity

A

Then evaluate the ist by using"\ggﬁ
- Use “the Chart below as a motivator, x’ _

308 -
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Other sources . : Lo . , : o T
and information ¢ ) v ) s X
: . . o ' ' Criteria '
. : & b +  Information ‘Additiona}l . | Information
S .- SOugce Reliable Information | Similar Value Applies to
' ) ~ ' Accurate . Not Needed Goals as Own All Purchases
_ Professional in the N : + _ . o
- i \ field : ' ' ’ . i
' Friends | . T * . ‘
‘Relatives =~ | - . k ‘ )
N o SR 4 ~ " 1 " ¢
= Magazines : d‘ . -
) Brochures N . L <.
Community Using the following list of cémmunity resources and others, make a consumer decision 'é
resources about the five statements below -- (Where might you find information about each staté- o
seek information | ment.) - o , . _
_ _ . | ' ]
List of Community Resources ' \ 1 ' //
--Neighbors —~Education institutions ~-Libraries . Coe
. ~-Friends --Governmental agencie8 ) —-Consumer agencies i ) .
—-Businesses . -—Medical agencies T --Charity organizations ,-"_g :
: ot ] : : L e
' 2 _ : Lo,
. . - Consumer Decisions BN ¢
) —=Yor u want to see how much your electric bill will be in the new aparthent where - ¢ ﬂf
ydu are. moving. . : ki
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SKILLS CONCEPTS ‘ . STRATEGIES o N .
' Community - —=You have some questions and need for information about your retirement,. _
resources to —-You want to find what all those different grades on.meats and eggs means. v
'seek information - ' g | ~
Agencies ST Investigate functions'%hat the following agencjes do and.qake'notes. Then relate how :
) function ‘the investigated agencies' functions might benpfit consumers. Use the chart below- 4
) - as a motlvator. : ' - o : .
o ‘ v - . ﬁ_’_’ . ' ] o :
AGENCIES, ' . BENEFITS TO CONSUMERS _‘
e‘ N - ’ : - [\ y
" ' | | . Labor Unions ‘ ’
e ' ' Functions: ‘ : : 1 ' ‘ BN
~ - ‘ . : o
. . . . 3.
| I : ' . : : : Y : < )
: A o Consumer Regearch o . . ! . ) . U
' ‘ ) . ' ~ Incorporated - ' ‘ ‘. y
N - 1 Functions: _ o i - | :
_ . 7 - . _ . o . N v A, - é,‘ . :
; |8} - * . . . : ~:
. Environmental Protection _ - . : . :
‘ 5 | Agency (EPA) . S . . . .
* ] Functions: ( | _ _ o
< ) _ : . . . .
) ) l . ’ 1' ) o = 3
City Ombudsperson , ' - »
Functions: ' .
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KITLS CONCEPTS ‘ L STRATEGIES - ,
. . - v — - ~
Agencies . . . ' €
| function AGENCIES § ' BENEFITS TO CONSUMERS
(cantinued) ~ ‘ .o >
g ‘{.\ A -
" Chamber of Commerce | -
g . Functions: - « o .
| Federal.Housing’ ) . R C .
. e 0 Administration (FHA) . . . - g .
: _Functions: . . ‘ :
. ) ¥ . » « é‘é
- % ¢ . ) . - : ) \_& 5
Cooperations . - . s
' Functions: - > - RN { - '
_— \, s o . £ i - . b .
- Y t * i * - ) ,‘.d !
: DU ) ) BN - | T
L '- . ' . ' o N =
Use the completed information as a bulletin board. N
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Banh ' What To Do‘Regarding Economics - R
PERENNIAL PROBLEM and Managing Resourceg, o HOMEMAKING SKILLS. - "
—— . . . . - - * . . ) . Lo - .
- :Jh Should I di ?‘ ize 1 £ ' S
‘What ' Shou . Do Regagding . . -Recogn ze mportance o consumer : g
| PMCT!CM. PIOBLEIQJ citizen Partic,ipa‘t\ion? - laws and Gction needed
e ey e - . : ] , A .
CONCERN/CONCEPT - gz:ﬂhmer Prorection/Consumer | o . - : . )
/ l. '
¥ - “
. i ' é e ‘ i . R ’ - . - e
. PROCESS . - . V. - - T - : : — et
SKILLS .GONCEPTS e S sfmecles | | g
_ v ¢ T ' .
(/ Consumer Law - Read ‘the following as a motivauor, "It Pays“to Know Consumer Law. Ohioans 1032 : :
) %g millions of ‘dollars{ annually to consdﬁér fraud,  The average Ohioan loses approximadely
;; “ $200 each year and often Yoesn't realize it due to lack of knowledge of .the law,’ .

L ‘Ohioans call the Attorne General's office each month with consumer complaints,
What'can you do to protect YOU from consumer frauds 1if you had the following problem(s)?
Specifyconsequenceaand alternatives. . . : N

Case 1: Donovan vs. Raleigh Record and Tape Club

_ \\\;"’;// R . Facts: 1In March 1975 Elton Donovan joined the Raleigh\Record and Tape
- o . : B Club, When Elton ordered two tapes by. the Gratefyd Zepilin °
and The Blunt Sisters he received a tape’ by the Palnters.

g : Elton returned. thetape with an explanation of the
. o B . but he was billed for the -two albums whith were
” . - . originally ordered. ‘He gent another letter attempting

: to rectify the problem° he was unsuccessful Elton began
"threatening to turﬁ his account over to

roble

to receive Mtter
a collection ageng

_ 5 A ' ¥ ’ Aﬁswer: An - 1nvestigator sent a letter to Rale:lgh explaining ‘the ’problem. o
:3]- - In their response che Director 6f Operationa contended;that Elton 8
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SKILLS CONCERTS o |  STRATEGIES

albums were sent and he was "unable

to determing why both shipments did not reach him."

However, "In any event," the record club agreed to _

remove the charge of $15.20 and close the account. /

. Q. : '
iscussion_gueStionsg§

e A {lonsmner (baw
e T . ontinue

- =~How could bpth the business and the consumer be certain _ "-\
that correspondence and packages would, arrive at the
desired 1bcation? What are-the advantages and .disadvantages
of this method )

‘Case 2:. Juan vs.‘Bob s Sharp Cars

*02Z

| - ' . 'Facts: On September 10 Jyan was searching the used car “lots
k U,\ for just the perffect car., He discovered a 1962 )

' l- PR Valiant at Bob's Sharp Cars and fell in love. He was
e ' - . - . ' told the vehicle brice was $599.00.

.- S _— _ ' When Juan arrived, Home he looked at.his -contract and
' , _ realized thq{ythe\vehicle price was listed as $660 00.
/ ; _ - He immediatedly called Consumer Protection.

Answer: The iqveStigator realized that" Juan s case was wedk

: vhen it was originally ‘accepted, '~ Juan had no witnesses,
— _ . S . '+ receipts Or any other verification that he had been told
(( o . ‘ that the cost of.the Valiant was $599, 00

Bob's was contagted regarding the dispute over the price. T g

The salesman denied ever promising the car for $599.00; o “
g . - in ‘fact, E’cording to his "recollection" the price was

N : ' : originally® $699.00 ang Juan has talked him down to $660.00

oy ) . Frustrated tbe investigator closed the case.
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Consiyer, Law
(continued)

a

DiscussionrQueSEionsf' ' ‘ o

N \
v

¥ _.What mistake did Juan make when he purchased the car?
—-If Juan spoke only Spanish should the contract be

ro. - written in Spanish?

--Should -a car dealer be compelled to hire Spanish-
speaking salesmen so that the entire transaction
a. csn be conducted in Spanish? '

"tigdse 3: \Freta V8. Shady Acres Apartments f . g

N

0n August 15° Flora and Freta todred"“Z—bedroom apart-
ment at Shady Acres which rented for $180.00 each '
month. Both the girls were students and s@orq of

. funds, so the apartment management offered to give

- them 2 Weeks of free rent, The girls accepted the
-offer and both signea the month—to-month rental .
agreement, )

Facts:

<

In early October Flora and Freta got into a terrible

argument which resulted in Freta stating that she

would move out. Since her rent had already been paid

for October, she requested that Shady Acres refund .

her portion of the rent. The apartment management refused
\g- -~ \‘

When Freta* contacted the investigator and explained the

problem, 1t was suggested that she attempt to ‘

recover her lost rent from Flora's new roommate on a.

pro-rated basis. {The -apartment management could not

be held- responsible vhen each tenant signed the’ contract

“to- rent the apartment,

!

Answers:

5
i
A
A
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T Consumer Lanu ) - Discussion49ne;%ions: » ) S T
) (continued) L ¢ ) ' o ' ‘ . )
i . ~--Was Freta's complaint Justified? Explain. ‘ -
_ "--If you were the invebtigator how would you' _
o 7 handle this problem? wg_ S -

-

Brainstorm a day without 1aws (highway speeds, drinking laws, robbejy;zunliégnsed
doctors,. lawyers). , Discuss the follohing questions' '

. 3 ,
--Why ‘are laws ‘important? . _ -
~-What laws prdtectiyou daily? . ;
- =-Do laws harm consumers? ) L G
+ —-What laws would you 1ike to do away with (driving age, driving speed, '
marriage age)? Further discuss these:py solutions (good -and bad) .
and the congtguences ‘(good and bad) - o ’ K . :
| R T
) qus to Eliminate | Solutiohs (godﬂ and bad) | Consequences (good and ba

" | | y e
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~ " ' Efféct on . Read the attached *Ohio Laws...Be Prepared. ‘Discuss what would happen to: consuymers

soclety if they were not aware of these laws. Develop a role play situation aoncerning each
of the. laws, ' :

ﬁ::::x ' Laws that protect} In groups draw one of the following questions to research through interviews or'library .i?

.ucﬁ and inform the work, A brief’ report can be given orally. .

consumer " & . ? '% .. ‘
% . | What county and/or city government laws do the following bervices have to follow?

‘How do these laws affect coﬁsumers7 e . ' '

LIRS

400 i : '
' . --Dog Pound : . o . L
B A , —-Water and.S$ e Department - - _ ' Lk
. o -—County €oroner : ‘ o .

—-Auto Licenses

-
2
S
-

*€Te

What school laws fbriefly) does the superintendent and board of education members -
have to foll id ‘how do these affect consumers (students)?

What laws do financiql institutions have 'to follow? How do these laws affect consumers?

7 -} Whd t laws do housing contractors have to fOIIOW? How do these 1aws affect consumers?

w N

Reflection h In ‘a round robin discussion, posescenariqs of what might happen in c¢onsumer situations

o . 1f there were no consumer laws, Use practical reasoning to suggest alternatives and -
consequences, : | , -

3

¥
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ONI0' LAWS-++ BE PREPARED

0HI0°S CONSUMER SALES PRACTICE Aaor:

OHo‘tOomnSalul’ucdouAct'ndthnag‘m . g .

-nyousu-mw These laws set standards which ‘ | '

complied with in any consumer transaction. Whenthueltand

ards are not met, you may have the right to:,, ’
1) cancel the transaction, Olinmnycam . ’
2) sue and win: ' '

a) Jthnuthelcmal&nnm or
®) 3200 -

WHICHEVER IS GllA‘lEll!
3) recober the attorney’s fees, if the vlolrtion was committed
- knowingly. . . . ) ®

ooy " ~ .
AUTOMOBILES = | S

BUYING. ~ - )
Mbuyh'lwyoumﬂh‘imn‘hlhumm which verifies: - “‘i’
q 1) the sccuracy of the odometier reading; . . :
2)Wthoodo.cmwm repaired or replaced;
J)thm odo-omwumpmmmumm : v
ummnwwmmuhmmuum ) ' _
“aifidavit”, then you can swe sad recover triple damages or $1300, _ } E
vﬂchmhmt X ' . . s

H0RC 4303.00. 390 99,
-l 0,41 —-4309.31)
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*REPMRING - :
: wmmmpumhwonphﬁthuuﬂmmohabd~ : .o K
wader the sext section on “Repairs and Services” on page ). Also, -iuhh- TR T

phouing for assistsnce, towing, or repeir, you MIUST:
1) receive aq oral estimate during the phone conversetion and be idvised
umm-m»nunqmmum-ym

) *, °
?) h’ﬂu-ddlllhﬂduymcllﬂ(og unﬂn)uﬂ )
_ -qmmm
. l-hnyahwmunpiu.“mmwm s0me Co .
. , ropairs sould be fres, or ot lnast redused in cost. & : "
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b

_ tﬂUSTPBQOFING INE L
 The term “rustproofiag” can only be weed if the firm guarantess the process . ;
m.mty.ldwtonwmunmudnmpdmummmh- R
hcﬂoa mmwhnm .
— - ‘ N dnmd&orhvﬂdﬂ.abyphlmadmﬂpﬂmollhmuolm \
v & car that will be trqated;
| 2) make say repaies withis 30 days; v o ,
J) ol you within 10 days in writing if it has decided not 1o honor the war-
raaty, and why. : -
- Your claiss CANNOT be denied because: . o -,
5 . 1) the damage is not extensive snough. '
) 2) &oowolq‘npkhw ! .
J)mvahdﬁwbn”wmmw(mm“mnlqub _ . “
. MMIdIOhh). . R . - A
o X 4)mhnm.dunhmw(umm“mny-p.cmcmymu : - -
e the aumber of claims).
mnhnmwlmmwwdmawwﬁu" . .
_chemicals. Without standards, each firm will have differsat practices, and X T
warresties will differ. READ THE WARRANTY before you rustprool. ' _ . -

SHOP AROUND for the best wasrasties snd prices.
- HOAC 4319

i : ‘ ' » REPAIRS AND SERVICES N S
' huymnncdoavhonmndnﬂlum ﬂoupp&t(nllor. b . -
~  repsirpersca, otc.) MUST give you: -, ‘ ,
‘ “ " 1) & writtes estimate of the cost unless the total cost will be less than 325 or | : v
ualess you decline in writing to get an estimate;
' dgaoriaidat; -
"P"“v : ‘ ” " .%
4) oll muhummhidnﬂywumnmmm.cl .
the back. . \,
The supplier CANNOT:
l)MmliO%wmmu(u.ﬂmnwm .

more than 33 over the estimate, wﬂchmh'um).udmyou
authorise additional repairs for a specified cost.

2) chmoyw!wnﬂﬂnm&nﬁyuhulolhnpdnum .
(ouch as a charge for udhpod)dt.yummabour
thess charges H

ﬂ)ﬁhanp&hwmubm

- Docmm-lhmlnmm”dnmnmu
N - but you should fequest one.

. < .
. - ~ . m ] ) .

* onsnnseuems . h

1) Asy sdvertisement goods or services for sale oom- S L
spicwously state ANY Nmitations, or condi sale. For S
un-ph HMhuWMhﬂw ‘ (N
that a certain amount be purchesed, or if the item b wot avallabls st alf ! Cn
mumummmum S . :

® - BESTCOPYAALMME
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L] ‘ b -
' .Mﬁonlucmmorwcoun : ,
Lo _ m.w item by 10 sall ydli the sdvertised item. If on S
; : is , then you have a 10 a0 that itsm ead to purchase it - -
_ as advertiesd. 1 the seller his runut of the item, themyou are eatitled to - - - - : et
[ . o ‘raincheck” sliowing you to purchase it later at 1be sdvertised price. .
' - . . 1OAC 109:4.3:00) - - C
3) 1 an itams of servics is sdvertised as “free”, thon the sd MUST clearly spell - )
utuﬂlﬂm-mhwwhlw“ﬁu".llmmmwmt
J . Lqugmmmmtn-nmmnm'wmm “ .
N ' _ cn.M&omﬂMl@MWwwwwhm - :
o laX selling price, 801 a Migher price. | fy. i an Rem is offered at “half
"' price”, then it must be {or ome half the price it is regularty sold for= S
: . OACHS4384) ) o

f
‘ 2) 1 an item or secvice bs

an
N

§ C ' s . _ . :
* %« DELIVERY | I ’ o

U yoi havp paid for goods 10 be deliversd {0 you, then the seller has 8 _ _ - P
weeks 10 oitber deliver the goods (or an sdequate substitute) of to.offer you ) . LA

i
| _ , refusd.
. 10AC 109:4-300)

-

s - .
, “('

e T

" MAILORDERAND . . S
; UNORDERED MERCHANDISE -~ :
1 you have ordered goods through the mail, then the seller has 30 days to . i

sither deliver the goods (or an adequate-sbstitute) or offer you o refuad, . P :
e UNLESS the asdvertisement stated that delivery would take idager. This rule , N
_ does NOT cover ssrvices like pbotofinishing, magazine subscriptions, seeds, ‘j) N - . : a

growing plasts, or C.0.D. ordens.
i The Pedery! Tradé Commisaios cas fine businesses that violats this rule -
up to $10,000 per day. ‘ . o

/ . .
| " 1 you receive something in the mall thet you dida't order, consider it a gilt.

N You are not reaspomnsible for payment. ’ o\

R \‘. e

/. . \ e

. DOOR-TO-DOOR SALES L

l)My‘owWMlUﬂth{u-mmwho; .

her reason for contacting you is qmake asale, - o : ‘

2) If you decide to purchass say item.or service over $25, then (he sales- ) , i
mmwmmﬁMMwMMthJdan . SR .
hvﬂchhchﬂoywddw_mmm. T : ‘

: 3)nyuchncmd-d.,m.yumm¢~.oodlndhhhla , o .
the selier 0 pick . 17 the selier dose mot pick wp the goods withia 20 - X Lo
days, thea they are yours, free ofpharge. N : _
) © IORCHMIIL, ey QAL H04311) ] . ’

' «DEPOSITS . . |
nmm&n-wnn&g-m.uu-ymgm . ‘

- you & dated receipt that specifies:

N

2) the cheh solling price; : ‘ oo
4) whether the deposit b dl-hrwhuuﬂu-.‘. |

0ACINA34
J\- /
: . bl G : 3o




- REFUNDS o . K
Yumnﬂlbdbardﬂhuyh-vﬂchywmh-dbywhu : R

.. check and are retwraisg ia jis origiaa) condition, UNLESS s sign was.com- 8§ -

. . qkmdymm“w”mm“mﬂn“ww . .

ORCIIMOMON . - . : .

. . - ' . . ' o
. .1 «PRIZES |
lmmmﬂuyuhonml bls 40 wis T t :
Mmmnﬂ“mmtphﬂﬂum:&n(:d:": : <
_ loe, malling, othpdlﬁehuo) You'sesd aot eadure & “salés pi \
goceive the prise, “mmmbwﬁh“ﬂuhwbnmm «
Wummw - _ .

R | pANCING. DATING MARTIAL ARTS j -

Ty -

"t o " . - AND HEALTH SPAS

A Whien you enroll for prapald dancing lessons, ] arts instruction, com-
- puter dating, aad health spa membership, you havd many rights. Prepaid P
‘ entertainment und traiaing contracty MUST: ! .
N\ ' 1) belnwriting: . . ‘ . ) -
: . 7) be.sigaed by both you and the seller: . N
3) be attached (0 an explanation of how to cance! the contract. 7
The contract CANNOT: , . ' R
1) rua loager than 3 yeers; , o K , . i
3 ouuhnymdmwu ‘ "\ . .
-. ~ . 3)nqmp.y..-wmmnssounosmmhbu)mum ’ : . )
trect price before the ssrvices are available. . o B
' You sleo have these RIGHTS: ‘ ‘@ “ . -
1) the prepeid servics MUST begia 80 later than 180 daye from the date
you sigs the contract; , .@
Z)JHmﬂuaumudomawnm(u ‘photo- *
_ grophe, questionnaires, eic.) acquired from you MUST be returned X
| wnuaaodmdtumoummz o i
° (\’/b-/ _ "% 3) il the comtract costs more than $300 of ks m{mm: /1 R &

¢ t

thes you have ? days after fisst sigaing , or  days after you
. . regiive your first service, mmu oasos! the comtract. { . _ .
. . You MUST be 1oid when you'siga the t of your right t0 cancel. - ‘ - -
o o Yw“ﬂubdwﬂnmmwtdaudmhmr / :

¢ . : canoel, Mhnlmdtohop-omhmdolhnd : -
R l)lyo.heo.ow then $ou pay oaly for the portions of (e coa- | R
A - Y MMQ‘FIU’TNM&OMWI . : o :

" M“““W”MM«MM&J | ' -

o %5 | oftered by dmm - J o

. N . e
DEBTSAND CREDIT | % : ) . | :

) “ l ' L N . . ) . . ),
' / ) DE'T”AN-&EHIWT &mu.wm sorvios | o @ .




— . Jo
< . i hCY
N '
. r-: v v . R
™ * X p
2 JUI .
DEBT COLLECTOR )
\ A debt collecior CANNOT: . : 2 S
) l)'edyquuumdahouvodoltd-ﬁ(h-odcuuum9p.n. ' . o
- udan.-.).mﬂmndﬂpumw@w-hww; _
., ~ ZDtanmluywwabeu: '
° ' J)"n&&bolt;wwmmm-wmhplaw
- g .wmw”-m: ; ) &
. > 4) or intimidite you through threat of viclsace, sbusive laaguage,
md:wum.a_pum”uun; , ¢ .
5) poss as 8 lawyer or police oificer, of falsely threaten arrest. ] :
. .vouc_ummmip'iainmuuu'cmummu. . : _ e
' - —usuchiva - : \
* ~  YOUR CREDIT RATING .
' . AmmmwﬁantMnnmhnMM-

/ ’ W‘Mtndym.-uﬂtnwﬂumm-uumtum
vhyyoumdubdgmdit.ud.&nyou@omouddﬁudtht
W.Yumbnghumﬂmmtwhwumm v
m.mqmmuymmuumhm. .

I, 30 days after your interview you bave been denied credit, issuraacs, or ' o
nploynuthumd!&qmy%npoﬂ.mmomm.inm ! - e o

free of charge: ) ‘ / B

1) the sctual information (except medical) it has sbout you; - g . T T R

2) the sources of this iaformation; S ~ | R

o . 3) the names of those who have received 8 report on you within the lest six - -

- -oath.otmummlmmwintWt ‘s .

: You uydcnudlqhnthbhlmﬁuuhwu.nﬂo tioa : o v A

: : : ) 1 fouad to be iaaocurate, of i the ageacy cannol prove that it ks correc then . \ 3l
- T Itﬂmunwdhonywﬂk.udﬂopophyﬂuﬂm - - . oo

" fled that it is no Jonger in your file. : ¢ L

‘ . . "hmwﬂhummu.vwﬁmmmwﬂhmlﬂ. I ' .

X

y - (1SUSC§ 181) oo . ‘,\g ) _ _

g . TENANTS AND LANDLORDS =
RENTAL AGREEMENTS” L ; ~ ,
1) Get all agreements IN WRITING vhcnempouibk.ddknﬁncopy;
<7 .= & 2) Reagaliagreements caietully before signing: . _ e

) Uitsem agresment, keep all receipts asd have & witness (o the

R ) / ' \ 4 ! | '
. A ’ . . ) W
; R 4) Alvauuh-mtmml?muhwhmodaéubh. . ? . ‘\fr - 7

' M,nnm_th‘hdwu: ‘ " . - i
1) LEASE: 8 WRITTEN agree- ﬁvmmu: reat castbe | U
~ «f ment ‘that otates 8 SET and you cas't be foroed to . '
- A ) g , LENGTHOF TIME you agres  leave without s good reasos (ace- - -
1o reat, & SET AMOUNT OF  paymest of reat, lease violstion, . T
- : RENT, ead i SIONED by o). ' ‘ . _ ,
N . both ensatandlendiord.  DMSADVANTAGHES: U yo or
: r é A - wani.t0 mave out before thiy ead of .
' . ; . """"( , umm have 0 yrg‘; _
- > *
A
A




‘ 2 )L) . -_ . N ‘/‘(‘ - / ) -
2) MONTE-TO-MONTN (o¢ DVANTAGES: ¥ you wast to 4

™
E ) similar tsime poried)  move, all you have 10 do is give the . :
\ : AGREEMENT:-sa ORAL or - -lsndiord & writien aotios at the fisres o -
. WRITTEN agreoment that 8 day of the rental period stating that ! B

BINDING FOR ONE  you plan to move st the end of the
byt ' huu\
DISADVANTAGES: the

) can relse your reat. change the .
terma, or try to force you to leave .
. by giving yob s reatal period’s -
- o o . CORC 3321.08 threngh 3321.14)
. EVICTIONS

1) THE NOTICE: You may recsive a three day aotice from your landlord. . _ :
1 ~ This notice MUST say on it somewhers: L "
N o \ “Youmboh.-hdtolanthpn-bu Iyoudosotleave,an ’

A eviction action may be initiated sgaiast you. If you sre is doubt . ,
. . nnldh.yowhplrhhhndowpﬁcunluml.hhm i : 5
. - -ndodth!muokbﬂm . - o
Qomhnhhn.umemy.meym . ot
b louoomm ., o L
o ' 2) THE SUMMONS: At least five days before your court hearing you will | Do
e - receive a summons from the court jelling you whes your hearisg will be. - ” . - oL
»e Mupommmmm : . :
4 ' ‘ 3) THE NEARING: You should atways attead your hearing, Some evictions
: cas be stopped if thers are Jocal housieg code violations and/or leass vio- e
' A hﬁouoonocudwl!hmylnt Coatact the local tenaat ualon for . _ '_"
’ - sechRiry oEPoSNT ‘ :

Withis 30 days after you move for landlord MUST: v )
1 ummnnmywhm oR S . _-:,3';

2 dnm.mmmmmmu she made N~

from your security deposit. 1 .o

“ Your landlord may ONLY deduct from your seewrity deposit the amoust of . :

damage you o your guests caused to the apertmsent. The landiord CANNOT )

deduct for normal wear aad tear of for the repairs the lsadlord is resflonsible : _ v

“foe (e.g. vndnh- m&nm oc.). /

umwumm.lamammt. .

. may see sbd coliect dovbis damages sad your atioraey’s fess. ) : _ %

Todo&h m you MUST have: -~ :
nmyo-ummmmmmm as-full rental . 3

, : - petiod (or less, Ummumm.mu)w o

i R bhhymmmeYuMb&uuwmm ‘ i

» day the last rental period's remt bs due. . _ . ’ /J T

W . _ 2) given your forwardiag. hniﬂlolhh.ﬂnd ’ *

" % To prevest pomible humnuuaymm : o
‘Mdhm \ g - : A
Ummmlhmhmm&\mmmm d )

then the leadiord MUST pay you 5% ansusl interest on the smoust of _

ummumm Iyulwh wait for six ' - . '

) . inonthe or move. o ) . ©
_ i

PR L
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" GAS_AND ELECTRIC
" SHUT-OFFS

YouCANNOTlhwﬂbylnﬂh.lod.uadpctﬂcmPuy/z

mmmummgﬁqwumwummunmm
-uth’chu.ul_mdonmmtw. B :

To stop the wtility trom shutting you off, you caa: BN
1) pay your previous moaths' bill. You 40 NOT bave (o pay youn-cusrent

l)wpﬂqﬂmuwp‘mlphq'thmm .

your health o the health of asy permaneni resident of household.
Apbonulhv.omb&o_uﬂﬂtywﬂluopnhmdlonan;
nmwmmmmrmht«nmwwm
wtility.: This form proveats & shut-off for another 23 days, and can be
wmmmmay-mhm.n_muwmamm.

You aleo have these RIGHTS: T _

1) At ANYS\me you are eatitied to work out a budget payment plan with
Mdﬂunﬂlmwﬁrp‘mqﬂw”tbum”; '

2) mmwnmhmu.ummmmmw.m
can preves! s shut-off by paying %p(ywwun.m.u-mm
lsmtuwwmmwm.m.w
mwmumamm.mmﬂnmz

J) HmWhhbmhﬂyw.mﬁﬂqMUﬂdnms
hnmwmmmoﬂ.AwuﬁndmOMan
mw'm»pymamlm,mm_w.m-m
mllwd.mmmﬂﬂomﬁmywuym
mm'wnmw. You cas recover this monoy from the

£ Ww-llchhlcomaoﬂubplm

llyoum.dutohn\utoﬂ.thndltyﬁllﬂ:
1) meupm;' , .
2 Mﬂmu&hydywﬁﬂ-oﬂ.ahn.vﬁwm
i noome is home;
) ummmmmm-ﬂmﬁumnu.u
th-hlwh..diybobqkho&yuhmhclond.
4) ﬂmmwmmucﬂ.lmnmm;

s)wmimnquuw.mqmpmumw

* pomndvh-llqomto“yuoﬂ:

nm&lmmﬂbh“wm.hmymm _

bw_ﬂmwh. YumebWUﬂHﬁpM
' | (OAC 4901 :1-18)

. R

< nen s
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: : - .What To Do  Regarding Economics ,

PERENNIAL: PROBLEM and Managing Resources HOHENAK'NG SKILLS

: - N o

- — What Shoqld I Do Regarding
PFACT.CAL PROBLEM Citizen Participationﬁ

JIdentify assertiveness related
' attributes = - ~
e Identify organization steps for

planning group goals

e, . ~
, Consumer Responsibilities/Consumer . ’
CQNCERN/CONCEPT Assertiveness--Organization ’ )
. . .
PROCESS » e |
SKILLS CONCE%IZ . ' . » o | STRAVEE\ES :
. 1 i
Consumer - Role play the following situations and 1dent1fy ways the situations could be :
N assertiveness improved. : )
e _ _ g ,
.o aouEM | ~-Impatient salesperson, - . _ g
' J ' -~=~Young person who doesn't know how to talk to salesperson f B
) - —-Buyer unable to make,a decision between products : L ; g
~-Buyer unable to find assistance. L . - '
Discuss and complete the chart below using the practical reasoning process, A }“E
‘ ‘ . . « | ‘ . | . \(’SA"MLE) ~ . . ':I . ) .
‘ ‘i Buyer Solutions/Consequences " Seller Sblutions/Conigguences 1 ':“Jﬁ
* ‘ Action to take Impatiéht saleépefson ‘ o - .
/ : . 2. -7 o . L - - i
oo _ ' . 4, ' - i > N e
e ' o Buyer unable to find assistance ' AP - S Y
: : I. . ) B . - . P o .




Y34

. ' - - <

PROCESS .
SKILLS

'

CONCEPTS

. - " STRATEGIES %

»

Tactions to take

Bicycles'and bicycle equipment (including‘add—on features). . .
Staids (including folding steps),. steps, ramps an%% gs.
Football, related equipment' and apparel.
Baseball, related equipment and apparel.

seesaws, and’playground equipment.

Swings, slides,
. Powar lawn mowers and. unspecified 1lawn mowers.
Skates, skateboards, and scooters. A,
Swifming, swimming pools, and related equipment
Nonglass tables and unspecified tables. , -
‘Beds_(ineluding springs,: - frames, bupk beds, and unspecified beds) . g

LY
e 9

[
e e

]

T

Analyze a "Plan of Action" or guidelines that a consumer can'take to be aséertive.
Make a bulletin board or booklet for the student body. .

’ Definition of Assertiveness
Practical ‘Reasoning. Steps
Examples of Case Studies

' . : Letters _ -
' " . > Telephone Cglls

Suggested Outline:

-

‘Use example handouts as starters *Express Yourself Sample Complaint Letter, )
Smart Action) o ) - ‘ B _ ¥

i
A

‘Use the practical reasoning Pprocess to analyze the following situ -ions as to
whether the consumer or service given was at fault and what Would have been a
Better solution.-
“'L

w, &

R l : - . .. . .

. ‘#:3:. :

:;i’v."‘ L
SRAAZEL K

- .- . . ; e e e e e e :
Consumer _ In groups, brainstorm the top ten most’ hazard-prone non-fdod items., Compare with . . f
assert{veness 1list below, based on information collected by Office of Consumer Affairs. , e

N I
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R e
~PROCESS ‘ : e . >
S:‘ﬁs CONCEPTS - srmecnes e - o
i h — — — _ . e e s
Actionssto take ‘ B REPAIR CONS? ‘
(continued) . . ‘ . \ o E
" Costly and slipshod repair services .anger millions of consumers ' ’ % ¢
every day. '"The repair employee 1is replacing the tax collector .
& as the favorite villain of the consumer oo e .
--"He charged nie $20 to fix our fluorescent ceiling
light and it took him less than fifteen minutes."

e . --A Toledo secretary who.paid a television repair bill ' - _;
: N N\ . 0f 852 plus $18B for picking up and delivering the !
- € . N 'set complajined, '"That is highway robbery since the _ .
v rr . . shop is only two miles away." ’ " C o s

c’) . ' . » * . . ,

w - S \"1
. . L _-"1 spént $75.going to five different me chanics before ;////“~m~/ | _ o
i : b . “the last guy installed a 90¢. sparkplug jwire. " . _ R

) --"$10 for tightening up the plug of the dishwasher that :
- o goes into the wallﬂ' . L. - L
< WS - A ) )

) ; L . ' (These complaints are real but there are two sides to every story. ’ . _ i

v K’r"' ey The growing sef¥vice industries now employ more than one-half of . - ' 7y
J - the nation's labor force. In almost every service area there 1is
. . more corisumer demand than can be met.)y _.
. & N Y . ﬂt .
‘Constumer Brainstorm in buzz groups instances when the s;udents have dccomplished more by
organization working jointly._ Have buzz* groups -conpare and report findings

¢

Do value clarification exercise with silent buzz groups placing pnzzle pleces
together ("Crazy T'"). Discuss feelings about working’ cooperatively. Ask D

»

T

the following questions'-




ewEz

RN M e e e L L

- . ,f o e
) ‘» ) N - ¢ *
Be .- - ] ‘
| v \ ,
‘ : T . : EM 3.21 '
PROCESS . | . N T ‘ T \
s QONCEPTS / SltMTw ¢ ’ S
—M. - . _ e - . 63 ]
‘ Consumer --What . things are important in working cooperatively? (Cormunication, know .
organization tasks bl job descriptions.) . - ’ o B
~~Why do you feel it is better to work with others in some situations7 o
' , (Pyoductivity, pool resources) ] . T
.F-What ththgs do you think are important in forming organizations? .
. v °> (Goals of - grgup, work actions of group’, cooperativeness, communication )
Types of ésnsumer Useé the«following 1ist of cooperatives to see whether they: function in the local
organization: "1 community, Then identify whether they are selling, buying or service organizations
consumer. ) or a combination. . 3 . . T
cooperatives ' . LRV = R
--Food . co-ops . --Optical co-ops T
) --Drug (pharmaceuticals) co-ops ~~Memorital (burial associations) .
7 ~-Gagoline (filling station) co—ops +-Nursery (day care center) co-ops ¢
Y ) --Heat -- oil co-ops . —sEleﬁtnic-power co-ops n . - o
--Handcraft co-ops . " ==Trash. collection co-ops-’ D
~-Housing co-ops : . --Income tax return co-oRps . - S
--Credit Union -~TV repair co-ops ¢ ;
--Mutual 'savings and loan societies  --Bakery co-ops )
. --Mutual savings banks '~~Furniture co-6ps Lo 4
~-Mutual insurance associations ' v--Automobile Repailr co-ops . | K
. ==Group heslth co~-ops . . —-Travel co-ops " ) teo
) --Other . a E
. B - . - - » . ’
Make a bulletin board of trade signs of the following cooperatives: : s
' ' —<FID —- Florists’ Transworld Delivery )
¢ , --Credit Unions ' S ’ .

—4Co-op‘optician§
--IGA F
--Railway Express,

“

Cooperative, Grange, 0h10’"nn1 (tman

oy

Stock Exchange, Consumers Union, United Parcel’
Service, Nationwide Insurance, Landmark, Ohio Rural Electric

P,

LA

~e rnnnprative Association.
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T ‘ EM 3.2
. . ~ ( Yo -
~ ” ! . . ¥ .
PROCESS ' § ! ' ' : : ° : ' : - ' L
. CONCEPTS - .- S EGIES . - . - . *
_ SKILLS ‘ : IRAT' : _ . ] - —
* Organization: . Role play a non-cooperative group and a éo-operative group. Follow gp7 ‘ .
Steps to this concept by having students set up an .actual class cooperative. Exapples could i
organize be consumer education resource pamphlet, a candy sale,” a simple product, junior s . i
achievement activities. . ‘ - . g o
‘e ) . . L= \ a \\1‘ - -
Use the following steps to organi g the cooperative. oo *3( \
, L spark idea . . S T o R
‘ --Meét with potential members ' : : LA oo
--Develop survey committee who judge whether~cooperative~is fegsible , 4§
--Second meeting -for members to act . wj; \:’ ™ 2
--Organizing committee secures approval and_ legal.status . 1{# -
--First meeting of charter members, elect ‘bo of directors . " \f s
--Manager hired; start operations T ir’ . "
! . ’ ' . ’ . ’ ?’\ r V 1
. List ﬁarious_cooperqtives under the follpw‘!%'categoriesl ' . _ _;ﬁ
e—Governmeht , . %
* ~-Comnunity - , . o
-=-Social : .
- -=Business and industry . ' o ¢
-TSChOOI '
. Report on some of the cooperatives listed under the teaching strategy_ -
5 above, defining their functions, strengths and weaknesses.
Organization EFHA/HERO -~ Relate how FHA/HERO organizational patterns and steps wpuld relate to

to planning

340

N ,consumers (hot line boc(lv, how to write a lett:er of redress). .

planning a consumer organization. _ . 0

b

Use planning a consumer organization ag -an FHA/HERO community projett to assist

- - o . N . . 4
-~ PN ] .
L -




ertlng a Redress Letter :
"Yo the Educator:
Agk each part ipant to use one:of the
Problem Profiles in this packet to write_
A redress letter.
Poliow I\l‘)'omd
1. Explain the probiem and
briefty. - :
/fsmom ard whonyoubouqht
the itam or - wranged for the service’

3 Exmhwﬂnmh
dobclvo.
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SAMPLE "COMPLAINT LETTER"

S ' /
,Sta/te Your Purchase ——

.
P)
L

Your Address

Your City, State, Zip Code

Date :
Appropriate Persdn
Company Name ' .
Street Address
City, State, Zip Code

Dear Company President:

———Last week | purchased (or had repaired) a (name of
product with serial or model number or service

’ | Name Product and Serial or
Magel Numbey or ‘Service ~ -

Include Date and Location

performed). ! made this purchase at (location, d_ate and
other im , nsaction).

of Purchase: Other Details =
. State Problem . — |

. Give History of -
the Problem

X % - Ask for Satisfaction —

Enclose Coples of .—
All Documents

Ask for Actien Within
Reasonable Time

“Include Your Address,
v Work and Home ___|
) ' Phone Numbers
Kesp Copies of Your
Letter and All
Related Documents
and Information

Unfortunately, your product (or service) has not
performed s@facto'rily (or the service was inadequate)
|_y-because : — .
Therefore, to solve the problem, | would sppreciate your
__y-(here state the specific action you want). Enclosed sre
|_y-copies (copies—NOT originals) of my records
(receipts, guarantees, warranties, cancellied checks,
contracts, mode! and serial numbers, and any other
documents). :

-\hmmm_;o\r::m to your reply and resolution of

my problem, and Witt wait three weeks before'seeking
third-party assistance. Contact me at the above address

m“ (home and office numbers here).

Sincerely,

Your Name

A

Source: Coneumer’s Resource Handbook, Consumer Information Centar, Pusbio, Colorado, 1979, pp 2-3,

L] B > . . -
| . u -

/o
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* SMART ACTION

» | | _ T

1) Don't throw away bills, receipts, contracts, letters, envelopes, magazine
or newspaper ads, brochures, faulty merchandise, or other items that may
help you provc that you have been ripped-off.

-

2) If you think you have been ripped-off, then contact the merchant or com-
pany immediately about your complaint. If the person you talk to can't or
won't help you, then demand to talk with his or her superior, and continue
on up the line until you are satisfied, )

3) Neatly TYPE your complaint letters, send all correspondence by 'certified
mail, and keep copies. ’

4) If your complaint is not resolved in this way, then there are several
~ agencies that may be able to help you if you contact them as soon as

possible: - ﬁ

N T

, ' RELIABILITY
, 2 COUNTS MOStT

e A Al esHmat €5 ‘shoutd be
Yy, ! Y »in wr’tlng. _-
Al uarantees should
When you h-vok repalr | be nwn |ng
) ::: a?awd:'aﬂl:n.g;:;': »Guarantees ShOU\d be
il i clear as to what they
o | 20 that you wh know cover and for how lorg.
g ' ;::tch: and t:. terms. QInSped: WOrk be{-‘ore
) paying:
. ; ® Obtain receipted bil
. ‘. listing parts and labor
IF You Dow‘r KNOW QOUR REPAlRER
v C%w/?_ /wa‘;ﬁ/
BUSINESS BuREAu
~ .
. ) )
N

-
-~

\

o

I SR )
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z - - What To Do Regarding Economics — — : .
PERENNIAL PIQBLEH . and Mana%*ﬁg Resources HOMEMAKING SKILLS
| — - —_ 1T Do ' o - * Evaluate reSpnnsibilitieé as a
v PRACTICAL PROBLENM - W?ai Sho;ld . 20 R:ga;ding " citizen consumer ‘
ek - J Citizep. aE%;g pat ont " - _ *Formulate plans for action for
! o TP onsumer representation
NI . Consumer ResponsiBilities/Consumer , ¢ :
‘ CONCERN/CONCEPT | RepresentaAtion - Participation | I
: _ ' v : h _ ' :
¢ - . | | N
. —PRGCESS —d—— e . | ‘
SKILLS _ - CONCEPTS - L j S . STRATERIIES - o o
. L i )
Public hearing Hold a- mock pub¥ic hearing (class or school aasembly) concerning a local community
N ' problem. (Water, pollutio% playground for childyen, public pool street or traffic:
: 5 BLEM - light problem.) - Haye a local public official ‘preside. | ;
' v o Foliowing the heqring, discuss and use the practical reasoning process to analyze

the solutions and alternatives that were brought up at the hearing. '\\

‘Values, factors, | What values, factors and goals were involved with each of the alternatives? What

ORI R Y ST

. | goals are the consequences of each alternatixﬁ\generated to you, the family and society
' ag a ‘whole? Cag N
' Alternatives/Solutions . . Self Family Society

fe LY .
.- . . . d
~ - e CF
- : . L ' - . -t -
. . . o : - -
' ¥ >
M . "ne *
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PROCESS | congerdy.- “ N 3 () (111 T S y X
§|LL§ " L A L [ N Aol
Expressing -Brainstorm how citizeps can exertise rights to express concern& The exercise . .
concerns ,may .generate the follo 1_ng 1deaé - . T ’ .
' “==Voting -~ ) . % " . .8 .--Memeber of an advisory committee or board
\ . --Letters, .. . —Vestifying . R .
: ~ ) ——Telephone ) - .r—~Media coverage
» ——Person—to—person meetings “r=Picketing I
.. --Letter to the“editor _ . . -=Pogters” ) - o
& . —-Member oj:' organizations - v & ==Rd ts -
Usitg the ‘practical reasoning process, Eleter*ne in what situation the various "ways f.."
: . to txpress concerng” would be-best to ‘use, . - e
_ . Way(g) tn Fxpress . ansequences toT .- ? Lo
N , Situation g N ﬁoncerns . Receiver Self | Family-+| Society
: - Contacting a legislator |- _ . b R
<o Utility high costs- : ' . v .
« ) ‘ . T . T R R N N ' LY ‘
;oo "'Big b‘usiness?pq"llut_ing " ) ) K ’ “
. —~ - . . % . p 'lc (
N ‘ " All ‘stores in town @ ° . . ‘, . |
- N . raising prices on same o
t " ’ item . . .
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PROCESS o ' _ . N N -— - : - "
- CONCEPTS ~ STRATEGIES . ,
Participafion " | Develop a "Consumer Concerns' Burvey to determine the. consumer» concerns of students,
' their families and community members . ) ) .
ROBLEM . | T g _ S
Step 1 Obtain Expert Advice -- Make contact with professionals who can - :

. _ o help with designing questionnaires.
. - d EE Y

¢ “\ e ' .
Step 2 Determine what you (other consumers) want -to know.

;/\ _ o -. | Step.3 Identify selilsrs of targeted nrodgct or service - . .

v

Step 4 Develop and Test Questionnaire-— Assemble A grbup of people to
_ answer the questionnaire to ensure that consumers 111 under-
v o ' . stand what 18 being asked v :

*1%e

Step 5 Collect data ' | , - . | R
+ Step 6 Interpret data " - ' . s/

Step 7 Slmmarise data 'and.distribute.
% o
Using the practical reasoning p.rocess interprét the data as 1t might affect self;

. ’~§ : | /} . family community and business. \ . L 5
i




