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activities of the business commun1ty include exhibits, clinics, °
d1splays, consumer education campaigns, study tours, consumer fairs,
publications, seminars,,K information kits,; ads, workShops, photo -
contests, and press' releases The descriptions of activities of
Federal agencies highlight programs, mailings of informational

‘materials, displays, .contests, exhibits, consumer fairs, speeches,

conferences, workshops, c11n1cs, and media events. (YLB) - ) !
. \ : .

)

! e
***********************************************************************

* Reproduct1ons supplied by EDRS. are the best that can be made *

* from the driginal document, *
AERKREERKRKKREARRKARRRARR AR AR ARk khkhkhhkhkhkhhhhkhhkhkhkhRkhhkhkhkhkYEhhkRARAkhhkhkhkhRhkk k%

4 S

v
é
. ,‘

~

L 28



-

-

ED25909T

U 4

~
el

Natxonél -
Consumers Week - 1984

-
3
| ’ '
3

A\

e

‘| FINALREPORT /|
June19§4 | | N

i3

UNITED STATES OFFICE OF CONSUMER AFFAIRS.

U.S. NEPARTMENT OF EDUCATION e .
ATIONAL INSTITUTE OF EDUCATION )

BEST COPY AVA”.ABLE ‘ ‘ CE UCAT'ONALC‘E‘Z‘-:‘::F(‘E::::NFORMArno~

This document hag boen caproduced as
recerived from the peorson or organmization
onginanng it *
p Minor changes have been made to 1improve
d . raproduction quahty

Points ot yiew ot opiMions stated i this docy
ment do not necessanly represent otfical NIE
. postdn or policy.



. g R I \;-\mml FCar T A P VAT PR Tt A PRCEEN VN TR FRY e \; AR P A T R L T R T T AT T T P Py v \06- ‘\ .
. : ‘ o . . ., . ;:;
. A ., ‘ \ « v .i
' %] . . * . -t
N ’ ™ i
. oj § ¥ . - . ] . . ) ;
, National Gonsumers Week, 1984 . - N I
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. y . ‘By.the President of the United States of A’."é’if" E g ‘
_ : - . A Proclamation
. . !:4: ” . < L . . . ’:‘ .
, A N . The American consumer has been blessed by the freedom to participate.in a IS _
M ;Z ., social, economic, and goveramental system that'is unparalleled in any other . - N L
g |, land. Since the founding of this country, Americans have benefitted from the “ 2
, M fruits of a free society, We are free to learn, free to choose a vocation; free to .
| produce, and free to purchage. These fundamental fr¢2doms and the willing- | -
‘ ,31 . ness of our people to work hard have helped make Afegca great. Americans - ) .
R ~ are prosperous and enjoy a standard of livin%t‘bét is. the envy of the world. It
& is appropriatg to focus special attention on cdfiBumeis and the important role™ i
(1 "ithey play in our economic and social system:. - ' S R ,
3{ We have emerged from a recession o al/(vavp of consumer optimism that !
g; dramatically provus the truth of this y rar's slogan—"Consumers Mean Busi- c o »
o8 ness.” Our economic recovery program has dramatically lowered inflation and _ .
-3. interest rates, giving buyei's)n%re dispos income, Consumers are reacting 9 ™~
% . to the-Nation's resurgent ¢conomy by purchasing liomes, automobiles, durable ' :
*  goods, and those products or services which enhance ‘the quality of life. With . .
N | ‘ greater purchasin§ power, it is important that.consumers have access to the \
) : \ .laté;&hxft?qnation. ~ . . \)w .
] Consumers ne .. to understand the market economy, both here and abroad,
b and their options for earning, spending( saving, and investing ‘income. In- v .
> creased consumer and economic educatioy ih schools, workshops, the media, . '
B = and the distribution of informative materigls from government and business’ .
N give ‘consumers a greater' appreciation of their rights and responsibilities in |
3 ouy incomparable American economy. * - . .
. j meomparade 7 |
* Those who are senaitive to consumer needs and services and rdcognize that } _
3 well-infotned consumers mean business—repeat sales and gbund market "
) . relationships—can expect to be rewarded with continuing opportunities to r
. serve and profit. Wigg consumers, properly informed gnd working with busi- |
v ness representatives at all levels, can assure that our marketplace operates on
mutyal trust and fairness. ’ \ .

’ By working togeth.er in the voluntary splt.. that has always distiﬁguished t};e & :
character of Americans in all walks of life, we strengthen our free enterprise . R
system and secure basic consumer rights for all. . ‘

Let us show appreciation during Natiohal Consumers Week for our many
freedoms and work together to enhance the consumer's economic equity in the
marketplace. Co 2 '

®  NOW, THEREFORE. 1, RONALD REAGAN: President of the United States of
America, do hereby proclaim the week beginning April 23, 1984, as National
Cousumer s Week. ' ‘ - :

IN WITNESS WHERECF. I hgve herennto set my hand this 3rd day of Jan.. in
the year of our Lord nineteen hundred and eiglity—4, and of the Independence
of the United States of America the two hundrg¢d and eighth,
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- INTRODUCTION

’ "

<y

Weegk (NCW) was coordinated by President’
Reagan's Special Advjser for Consumer
Affairs ard the United States Office™ of
Consumer Affairs~(USOCA). It demonstrated
continuing and growing interest”-in this
national event which highlights the
importance. of = consumer .ssues and
consumer education. The nrmumber -and
varigy of events at\ the national,
regional a coammunity levels . indicate
widespread expdjure to the messagdé of
National Consumelh-Week 1984: “Consumers
addition, the number

local governments
" NCw'84 ii&vased
s did

nd - the

.a

in
substantially over previous years,

participating

educational amd civic' groups,
{priva_te sector.

L)

" .The third, anmual National Comsumers .

3

NATTONAL CURSUMERS WEEK BINAL REPORT -

b

<.
»

PRESIDENT REAGAN'S PROCLAMATION - ; »

[ 4

The , theme, -\“Conshners " Mean

~~ Business," stated ‘in President Reagan's -

Proclamation of National Copsumers Week,
1984, was adopted by liteghlly -hundreds
of organizations which nsored NCW'84.
events, The President's _Proclamation
runderscored the effective &pproach of

c¢onsumer education, consumet yrotect,ibrm_
and consumdr involvement. The value and -

‘achievements of / cooperative . efforts
between government and the private,_\sector
were also underlined by the Proclamafrion,

which 1is reprodquced in" full in this
report. {
- HISTORY
}
First launched in 1982, National,

¢ o

ConsumerS Week began as- a sensitizing

process on the importance of lifelong
consumer education. ' More than - five
million’ people were reached through the
media with NCW'82 messages, and dozens of
programs  were . sponsored by civic,
consurer, and busines$ groups around the
nation.

.‘ﬁ’“

NCW'83 saw the sophistication of the
observance growing dramatically, both in
its|  organization. . and in public

“

‘Consumer Affagdfs

" partici

écceptange. - Two' hational conferences,

Boston,

\Philadelphia, .
. Okia.), and Providence (R.I.).

A

. praduced 400,000 c

o -

A3

-_;'

one -on Consumer Education Argund The
1d; and the other for busines® leaders |
examining , The Consumer's Stake “in
International Trade, drew hundreds: of °©
S The nost °

: icipants to Washingsen. ,
ﬁ;ﬁ\ﬁm development, ever, was the.
< growth of comminity-based-prégrams taking, -

*

plage acrcss the

country.

. ?

The success of " NCW'83 led to
NCW'84's focus on private/publis/consumer
cdoperautivﬁ iritiatfves at,the commnity
level. A"nel publication, How To'Run a
Consumer' Week¢s” . was  developed  in
cpaperation with The - Seven~Up Campeny,
and within 3Q days of ‘its issuance the
firstf' run of 25,000 copies ‘hdd been ~~
exhausted. Some 80,000 pusters, 400,000
informational flyers, anothem 10,000 How

To Run a Consumer .Week, 40,000 copig"&'

the” President’s‘ Procdlamation,  and
each to some 50' million Americans
disseminated by the'end of the
Week's ervance. But more important
were thd estimated 3,000 cammunity-based
activities. in many of which business and
consumers joined together--same for the
first time--to help and inform fellow
citizen-congumers,

F'l;r example, -among the -many clties .
large and small in which Cgnsumer Fairs ,
were held during NCW, were: Baltimore,
New York, jAtlanta, Dallas, Lds
top{(Mass.), Chicago, San. .

ti, " ‘'Honolulu,
iew (Tex.), Stillwater

Angeles, Burling
Diego, ' Ci

Planning and Preparation

Beginning in the fall of 1983, the United
States Office of Consumer Affairs began
to coordinate  the  preparation and
distributign of  print and braadcast
materials on a national scale. .. The
Seven—-Up ny prepared \and published
large quamtities of the boéklet, How To
Run a Consuger Week, and the Committee on
the American Council
of Life Insurance,} joined by the Health
Insurance  Assoc¢idtion of ' America,
ies of-the NCW '84
which- was / mailed widely to
nts and nsors throughout the
The rs, Roebuck Camnpany .

flyer,

-~

country.

?
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It wasn't the week's most earthshaking greatest concern to the Nader folk:
slory, but for the record: In obedience'to - actually have increased in this sam
an act of Congress, the White House period by nearly $300 million. )
proclaimed ' al Consumer. Week."  The president has pravailed@h sime ¢ .
The proclamatio p tis egzm to reduce the burden ¢. .

3h ex. :
change hetweén the, Ralph Nader folks, . reguldtion. Compared to 1882, dppropri:- L
who think the administration has done a. “tions for 1983 are down for such agencle’
terrible job for consumers, and the Rop: aa the Consumer Product Safety Commis
ald Reagan folks, who naturally think sion, the Aatitrust Division of the Depar
otherwise. merdt of Justice; the Federal Aviatio
“If we look at ‘the whole picture of Admintstration. and the Economic Regu
governmental regulation, a fair judgment latory Adminiatration. withip the Depsrt
falls somewhere In the midd'e. The ment of Energy. . ‘

president has made some progress over  .On the cther hand, Congress has re

S - PRAISED ~the ‘past three years in his war against fused to go aiong with Redgan's reques
. e 86 with l““mcl Henry KNAUEan::er sys regulption, but be haan't made-gearly as to cut the Food and Drug Administration  * -
. L mer Affalrs an However much aa be originally proposed to make! the Equal Employment Opportunity Com  °

ity Cotlege Knauer jon, with That T the conclusion of the Center for mission, and the Office of Surface Minin,
. d CommumN :uon“ Consumsrs "Apri 2€ comP?‘L‘" sonsl the Study of American Business, which within the Department of the Interior. Al
; 1 week tof: codram. |rom7:30-1°P-";°n oa Fecently published an analysis of regula. these are up substantially. A presiden - .
' . aendine B Buiding, 5101 Evergreen 76 , . tory spending dnd staling. The figures proposes, bs the trulsm reminds us, but-:
nine Fire A tormation and registre versy i v c ia” Af both public opinion Congreas disposes.
wborn For 'on: ::ch%“ ng t o . Publie opiziion ebviously plays a psrt i

20854, e dds:ﬁg._‘nousehol _— ns ume , ‘e the picture. Back in 1870, to look bakk ;
1cs 88 Cﬂ' e 4 - I : bit, the Envizonmental Protection Agen
EVENING - 149,85 ee ¢y had an appropriation of $71 million
SUNDAY . - 22¢8591 . : The_current, appropriation for Fegujator:

’: Nt . . e ' 189; € right activities is about §1.5 billion. This will g
APR # ¢he K Olects to be info to at least $1.7 billign in 1985. Ths peopl:
e . - : _ - Si Adulen, o CONSume, pmed plaidly care about Clean air, cleandate
= . ¥ : _ ' 3 Since m; sleagij, dece,'”w or tror, - .and the safe disposal of toxic wastes, ait—
det er are + | Much Compg -h;g “Infor 8rossjy this_concern has bten communicated U
» ki ., a and the [; n Mus; Mmatigp ), Congress. The EPA, says the center, i: *
. A — ey ©COn- info n‘;"ﬁ };'ou "eednt%w Provige [s. oo i comeback trail.
¢ i . ; i t. color and Choje Make in  The truth of the matter, it seems to me :
ﬁ?“ﬁm AV omi O yohevodiete. | 9k 1o e OOt e 0 4 a8 st Impsibie 'y
d 10 order deecri io in¢ YU ounce sweeping value - s o1 -
L GM" ook b :‘bde ‘o :emcz bethe_ ‘%ln choase the p::da"d the rigﬁl‘des .. "federal regulgtion.” Much of it is wise
~ In %, with this ob- arts A The p uct yoy @  ave The people are not so fed up with the
. Swrvenes; the U. 8. Pustal Ser. “"DonYldave pu “p"’$° ur (‘onsu,négh‘. 0 be hgypg raNL. a3 bureaucracy that they are ready k.
v wice offers the - company. lrichude  specific | 1o Ceive o5 that intepacSSUres  am. abandon protection againgl taint-? meq:
. itemiring individ- |/ e ful) €restg .. . S8 Aty mea
\ finea to belp combat mail m uu;littuwms. ;(vplﬁnaﬁum '0 ¢o sidbf&tio and sympathe;w" utics and adulte : D BT
- Pevsons  consident purchases ¢ We n, ic  [aere ne «
madl oeder should roal]l  bet and price. Keep a record of | are € all copeyr - . ates
: i ~OnNsuma- M
order olters carefilly and avoid  the order, the name | | Fec.  CELtain ‘ rved rous
: eSpone: -84 . Obee
thove and sddress of the date eent. w2y pR 26 kToBC .
S about $he product OF  rpefact that aproductiesd- | MM & rs Wee ‘ win *f
. ' ume oty
price. claimarelating  yoetisedin a responsiblenewspe: | N onal Cons “ind thelr pspo::‘n“ \nd AUE \
4o uwg““’. WE  cer or magazine does not meah | 4 - Natio . thett ito
should be scre: h partica-  gh,a o blishers have verified the | /-PT! 0\ . e N attention: egs KNOWN oy trnde ¥
o lar ive dvgu'ﬁnr’s claims and the fact , |, {'Me ahy ! PORCE ey them 10 BECEL 4l agenc ¥ sumer nc
rs should with their dac- forsale” |'"€Spof|  Com MUL L ventures (Ged. and 8ETE LT an gtions the I .
ors ) Mpmdudamoﬁered or sale ™ cm,pma\\ re tne LAl spen . < Lo $ to I
tors abou(tm‘the valve of m“,m by mail does not mean thez’dostal T ne tocw “’:“"_“S' gear's 1oL ingpractices ol‘l‘“::';. peing "“:‘g,'“\ u
s which 8ervice has verified the adver- Ttocuses ¢ week. '™ inater  countly ot ihi N8 \
v ool wh’g‘” m:&m . tiser’s claims. [ ‘.:’;:\]unl\ (unv.u\_‘“"‘,r:,s\den‘l‘ N.[\Onl""co(:rd;,‘.ﬂ\ﬂ P:{Sf“p?\;m nn::';““.‘::, .
ve X . 5 e ’ s Y islon @ : .
o) yo;:w uct call the Bet- The Postal Service advised P‘{::;:‘nm o be vbse™’ (‘:,:m\s\:\r:" e d:“(‘)“\:‘:s' 00( e M\n:ovp':‘vmem u‘:,d
. A wstal inspecto , ' R 43.99 {1 ny [
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By BETTY DEBNAM

N '
The Bradenton Herald. Mmda@i\ori 2,1984

“The 26 million kid
the ages of 5 t0,12 mean , -,
business — big business, This
means that one of every nine
people in the Upited States is a
young consumes: "

Kids are big consumers. ’I‘:e'f

‘dnnk eat and use a lot.
They are big spenders of their

.- own money on things they like

and can afford.

They also have a voice in how .
the family’s money is spent,
e.:pecially as the grocery store. .
L:.st year, young shoppers
spent 37 cents out of every
dollar in the family .food .
budget. Kids usually have a big
say when the family makes a
choice about computers or v1deo

‘ Lecorders or tapes.

$$$$$$$$$$$$$$$8
Kids Mean Bus1ness

The companies that sell to
kids pend about $800 million a
year on ads directed to. them. -

With sp many experts trying
to sell them something, many
kids are learning fo~-become -
Fyise TV viewers and shoppers.

Many schoels teach consumer
lessons. Parents work wit}; kids
at home.

It’s true that kids mean
business and big proﬁts for
compahies.. . <

But ky:ls are learning to mean
business in another way. Many
are leaming to mewn business
when they demand the most for
their money.

And how about savmg some,
too? .

i .

—tyy
.-mh’.-blnum-’tﬁl Usivessal H—-Mj

|

M,eet Eubie Smart a
cbaracter creat.a to remind
you to be smart about money.
He will be very busy during
National Consumers Week
coming up April 23-29. The
purpose of this week is to
remind you to be ‘“money

— e -

wise’ all year long.

-y

What Do

3 graders. Check each

What do kids buy with theu own- money" To find
out~The Mini Page asked a group of fifth- and sixth-

Dsnackq
Dﬁlm '

-Kids Buy';’

item you buy, too.
nm;ay -
e "f

O comic books [J games
Otoys .’} i DOvideo same

S WH

Y
tuffed ¥ E [ bank savings $
D ‘8968 imala- - | Re accounts LN
D school -, ERE posters. _ % ] piggy.banks @
supplies - ' Ovideo- = (J hidden boxes .  fSaa)
O gifts -7 ::. cprtridges = {3 in care of parents f“-

&ﬁz@

g . &= ) coll e education
1 sneakers ., Elgum SR N C]eme?i’enues ' s
. [1jewelry fund

Y.
. L)
e.do Kids

ey
get fmoney?

-
O allowances ’ ) %

O pay for doing chores
] glfts from relativas @

Q Where do they “

put savings?

What are some
#saving for?
{J computers .

i

& e

Y

. {(--"l l
O bikes ‘ . _J

—~
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. 7 . Mean * Business. " "Consumers ' The publiss less wuy-uqu. hw «caf, rod
. . nexs awareofother teon one + feducing energy-use in
b m“:‘;:':"‘cohunu{ ““Emhog -consumer formation the 107 homt. : water hum. ‘ndlvw'u‘ail; live * comfonatlly
o chgingso T, 1 Siusoe - i, g o ol
1. con,w:llonslon vpecialist yin "wolbrly 'homelom.hu

s:.ceumver.."'"““" inginia
Many Extension

the consumer. The other 25 percent are
ugually invalid or the consumer 18 re-
fetred to another agency, such as the

. human rights or health departments,
-« o hesaid.
" Inthe past months, the Alexan-

".  dria office haa recoyered §74.00 In

every Lwo years. so there are about -
- $.000 filen at any Lime Maliardcaid

money; goods or services for consum-
ers. This is considerably more than the
$54.000 it recovered during ali of last
year, Abnhlmnoud

ﬂncmm?olﬂcegeu about 4.000 °

formal compigints every year from
consumers about mefchants or ser
vice providers The [Res are mrged

-

mer affairs investigators said.

sh
the documentation is not always o pl
w

necessary, they added.

The Menndr’u office gets about 400
to 500 calls a month but unly about 25

t are complalnts. The other cal-

lers want information.

Investigators at the Alexandria
office have noticed a trend over the
yesrs. After Christmas, the office gets

. alotofcalls consumers who have
complaints, fnst
Then in the . when homeo

nets think about home improvement. g ‘
the office starts to gel calls complain-
ing about contractors who did nol do
the work preperlv

tracts tomemivm o ..
e . .
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Corisumers cangethe pbe ore i S s hcaiat )
) , 5 : B A Wﬂar:h lﬂmlr‘lconu:lue
- 'q BgKATHl.EENCASSEDY it," sald Mex Abrsham, an investigs- : . through 10 weeks : This s p g.
a . . cuenesullwl‘m . twﬂlhunmmrhom«or(‘m ‘ ) r .
© sumerA 0n Various consut
A ‘wwually has 10 arisebe-  Ronakd ﬁ.-u-uerd director ot the  such a8 how to, buyl L3 w ,
! fore residents realize t t Alexandris  Fairfax County Deplrtmem of Con  whether you should\p: |
and Fairfas Counly have an. sumer of Affairs, feels the same 'l‘y‘ _ counseling: , ‘.
Office of Consumet Affairs.’ about the county's office. "1'd like Once & mer R ,,
But a consurher affairs office does mcltmmmu\emmo(w other mmm'
more thas, settle grievances between t and become more aware thenthey ore - 5wl ) . ’ . ’
customers and m.archants or service om:enrvim provided,” hesiid. m.AbnhmMﬂ o A . | . b ‘
) providers. . Complaint gre maintained st The Alexancrid : N  ve . | |
' . . This week is Nationsl Consumers’ the offices, 0 on make , 1,200 formal
. : Wee offices WRRPYOTonta  major B "2 check with * Miajor compl
) to mm the tocal wmlf;rk.vm are in the nson:l'
t =1 7¥d like to see ui!'(hl have been fi} inst merchants  pairs, 1, home 1! ,
= {ofTice'sT o We have informe-  with w t y are planning to do 'mu'(seeooﬂsuv
uonhm;ndlr dontncnnﬂpd business.
T ¢t L. .
~Consumer. L
[~ s W -,‘ \ ‘wffﬂmell s if consumers h.l;:ypm.\m the the :
a~  AbrshagyssidTSpercentofconeum: ibarppbie tion they have sboul he tha
~ VANCH purchase . pur
A er grie are settied in favor of . STEAOY T e € mm ::,. .
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-for. NCW '84, including the in

"of Consumer

.
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"Consumers' Mean Business." . The Zayre
-printed and

100,000 shopping.. bags. with: thé NCW '84

. slégans  Pitney Bwes,.,Inc._,,d&e{igned the
«* .official - ' }

. cancellation
available to purchasers
special issue of Consumer Wews, published .
% the United States Office of Comsumer’

NCW'84
~imprint

‘postage
anrd made .it
v at CGBt. A

fairs, was ‘mailed irr, Jaruary, with
details of. . the -date, tleme,
preliminary plans™ for National Cdhsumers
v l ¢ - .I » .
Designees frém 44 Federal dgencies who,
make up the Consumer Affairs Council were
dérganizedg into a. National Consumers Week,

<Task Force, and Were Qrouped under seven

Task Force Chairmen.”  Their efforts,
beginning in February 1984 were
concentrated on agency-wide ‘preparations
vement of
ragional’ apd field 'offices across the
country. i .

Martin' Katz, General Counsel of ‘tk ‘

Product Safety Commission,
served as. 'Ch%‘irman of the lLaw and
Consumer . Safety Task  rorce; Mary
Elizabeth Quint, Direttor of the Office
Affairs, - Departinent of
Transportation, headed the Communications
and Transportation Ta8k Force; Rose
Bates, Director of the Office of Consumer
Affairs), Department of Energy, headed the
Energy and Environment Task Force; Teresa
Nasif, . DPirector of.Consumer Affairs for
the General Services Administration,' was
Chairmgn of the’ fuman Services Task
Force; Al Cruz, Coordinator for Consumer
Affairs, Department of Labor, chaired the
Labor Trade 3nd Commerce  Task Force;
Dolly Wells, Director of the Officg of
Consumer Affaird at the Department of the
Treasury, chaired tHe Finance Task Force;
and Cindy Tapscott, Spegial "Assistant to
the Director of the Office of Personnel

Consumer

Management, headed the Regional
Operations Task Force. :

A new activity for ‘84 / was the
establishment of the Federal -Executive
. Speakers Bureau, which invited top
officials of all. Federal. agencies

the Task“-.Force to

represented on

. ‘@ y

distributed -

» and <informationa)l materials ..o
p° issues and a model Natidnal Consuimers .
" Week speach, for use by égency'9t:§iciais. .

o meter”

and, '

. the Handicapped., - o

L
LYt , o
i - .

. v N : : . . 'd

s 7 designgd_-é.rxi‘deistri_b!.ite'df-\eb‘id'od"c&d‘ies of “~ giartic;paté'\dé 'volunteer‘,sbeakets on
. a poster for NCW ‘84 featuring the theme

gconsumer ‘topics during NOW.  The Uditéd .
- /BStates |, Office of

Consunter |, Affairs
prepared a Speaker's Kit, with background
copsumer

V. ’ R S
Another’. new aspect of . NCW'84 was
involvement of '~ erganizations servi
handicapped people,: -emphasizing 'the

. special negls -‘of disabled consumels.
"Among, the organizations were | the .
Administration ' on Developmental °

Disabilicies of: the Department of Health °

and 'Human Services, . State <Councils on
Developmental  Disabilitids,
Preside; &'s ‘Cammittee on Employment of.

13,000 media contacts all over the United
States.)., The kit contained a‘variety of

"news releases- and feature' articles, as
~well as information about the Consumer®s
Resource Handbook, recently published by .

USPCA in,_ a «quantity of 1.5 million
copies, as a cooperative .activity with a
group 'Sf Federal agencies. The kit also
introduced Eubie Smart, the copyrighted
trademark of USOCA, which is featured in
the Consumer's ,Resource Handbook. :

Local and matiopal media qave excallent
coverage to NCW '84 events,

s Deputy Director Robert
The NOW Radio rvice
oublic service annountements
selected consumer topics.to over 2,000
radio. stations, and Mini-Page, a dpecial
-newspaper. insert for youngsters, carried
NCW  information to hundreds of papers.
(Special media events, including the
ribbon-cutting ceremony for an exhibit -in
New. Orleans on counterfeit name brand®
products, received widespread attepntion.
. : e .

Ifed la (A as
Steeves. N

!

Activities

The report:which £ollows répresents only

a sampling of the hundreds upon hundreds
of activities which took place duxing
National ' Consumers ek’ 1984. It is
estimated that 3,000 Camunity activities
were sponsored througtiout the U.S.A. to

LY . e * .

4

and the .

Virginia H..
. Knauer was interviewed extensively during -
her travels both print and broadcast

A presy kit 'was‘ prepared and 'nail’ed- to- .

~
\ ]
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NCW'84, a that. media’ cutreach
-efforts  deliver the message of
President Reagan's Proclamation of NCW'84
to some 50 million readers and viewers.

V
)"

Conclusions

National Consv._m'eré ek continues to grow
in iffportance and influence as a vehicle

for advancing consumer education and for -

econdmy, as well as for underlining the
“effectiveness of the Adminisfration's
policy of self-regulation by the private
sector.

highli'ghting the consumer's role in our

t . “
Urper
for Consumer Affairs and Director of the

United’States Office of Conshmer Affairs,
National Consumers Week became « the

\
\._

the leadership of Virginia H..
Knauer, Special.Adviser to.the President.

v o : .. B
- » .

«cSTOOPY AVAILABLE.. "

6:‘.0

1

"Ea‘wae;,cﬂ.'% *"l ' -
They _msﬁnﬂllo ‘Nfz:‘mh ‘
‘ ang

s t Ve)y ”
ve ¢ Conmmer ' &h
up, pound Belghbory

ét'bestvéiue. Lo

tube to 40 prorams :
mmh:s.w?::m slways uss Mo .
%0 ol - ' |

centerpiece of ‘year-round activities to-
promote consumerism in both the public
and private sectors, for the benefit of

all Arericans.
?

v RN
The - three sections of the'report “that
follbws give brief descriptijons of the
various activities which were sponsored~:
by STATE - AND LOCAL agen~ies and
Organizations; by the BUSINESS COMMUNITY;
and by FEDERAL AGENCIES. I

\

This repcrt,; is .incamplete, because it is
based only on the information received by
press time. Reports fram agencies and
communities will continue to be received
for some time to came, and, even then
represent only a”sample of all of the
many activities .stimulated by National
Consumers Week which took place and were
Publicized locally, '
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__»~~ organizations
.a Consumer Hot Line, publishing. p, Health and Humn Services and the
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STATE AND LOCAL ACTIVITIES

y i . f

/

[
A3

_throughaut the State, and five radic *and )

- television shows carried publicity about
’ NCW. !

. ADAMS-BROWN JOB TRAINING PARTNERSHIP ACT . ATLANTIC CITY, NEW JERSEY - Proclamation
, ¥ * OP WINCHESTER, \OHIO - Participated in NCW

in the “Cincinnati area,
"promoting

articles in the local wmedia and

.

disseminating PSAs to racio stations in -

the area. Commissioners in Adams and
Brown Counties  proclaimed National
Censumers Week " in _their respective
counties. “ .

' §TATE OF ALABAMA - Proclamation issdéd by

Governor Wallace.

. NS “ . S
AFABAMA (DALITION FOR CONSUMER. EDUCATION
- With the ATIORNEY, GENERAL'S C(’FICE OF
QONSUMER  PROTECTT - Conducted
all day workshop for military’ social

da

. service workers on credit,. banking and

&

A\
R

fair del . col lectibng \
ALEAANDRIA, VIRGINIA -  Proclamation
issued by Mayor Beatley. e

- ' '\?
ALIENTOWN, PENNSYLVANIA .- \Pr'oc]arqation
issued by Mayor(Daddor?a. | bW

"AMERICAN - ASSOCIATION OF RETIRED PERSONS:
.(AARP) - Conducted a: naticnal poster
contest for older Americans thraugh its
5,000 chapters.: The winner, Johh
Matulis, of the New Britain, Conn.,

chapter, visited Washington, D.C. and was

\ 8 gquest f)or. lunch at the White House

Mess. /

ANAHEIM, CALIFORNIA - Proclamat »n issued
‘by myor ROth. . * :
STLTE OF ARKANSAS - Proclamations issued
by Governor Clinton, and .by  Mayor
Benafield of Little R&ck.

STATE JUF ARKANSAS Attorney General's
Office - Arranged an award luncheoa in

Little Rock for eight
businesses in -the State who have. shown
~outstanding leadership in  consumer
education and protection; awards and
plagyes were presented to poster contest
winners. Seven presentations. were made’
to civic and educational groups

~

ana

>

irdividua® and -

11

. by contacting various.

!

-
I

%

issued by Mayor Matthews.
ATLANTA, GEORGIA - An exhibit coordinated
Georgia. State Deparftment of Consumer
Affairs, titleds Consunir Awareness
1984, drew 250 atterdees.

5 . Y
‘AUBURN UNIVERSITY, ALABAMA with COALITION
OF CDNSUMI%TR EDUCATION: OF - ALABAMA
Conducted a seminar on Credit

for military perSonnejiand-their fayi_lies
at Fort McClellan, ! '
L

'BALTIMORE, MARYLAND - Proclamation issued -

by Mayor Schaefer.

‘ .

BELL MEMORIAL, PUBLIC LIBRARY OF MENNTONE,

and
'Consurer _Fraud in Anniston, and another.

EXpO -

INDIANA - Sponsored activities for NOW, ,

including - placing posters, ULrochures,

‘books and magazines:in a

BERKELEY, CALIFORNIA 4 %
igsued by Mayor Newport.

BROOKLYN, NEW YORK -- A press conference
inmaugurated NOW in New YorK State.
Participating were the NY State Attorney
General, tha ‘head of the NY, £ State
Consumer Protection Board, and the *7Y
City Commissiorer for Consumer Affairs.

L4

BROOME. (OUNTY (NEW- YORK) CONSUMER AFFAIRS

Participated in the secord annual
poster contest sponsored by the National
Coalition for Consumer Education and
‘exhibited consumer 1information material
at the Oakdale Mall. ’

BUCKS ODUNTY, PENNSYLVANIA ~ Proclamation
issued by Commissioners, Departnent of
Consumer Protection, Weights and Measures
“pponsored -exhibits at Richland Mall and

cks Courthouse; speeches to wamen's and
aging groupss and schools;
one_ television and two radio stations;
ard distributed consumer reports to 1200
schools, 400 service groups, senjor
.citizen groaups and the media. :

o §

ceptral displdy
"area. A speaker was ayaijaeble to local
- clubs to talk on,consum'e‘%\rotection. ;

Proclamation

publicity on .,
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" she Buffalo Consumer Affairs Officer.?":s week.

\ by Mayor Washington.
\ . . B

- exhibited,; including- FﬁA.\ More than

Federal Executive Board and the City of

. Consumer in Cincinnati"  included Nancy

“ CLEARWATER, FLORIDA - Virginia H. Kpauer -

) 0 ” . i ) . k . v ' - q -
P . . . "‘ *

. '
L .
. . »

FFALO, NEW YOBK - A C[orsuner Assembly p‘ress releases to the local media ‘during
:gs sponsored by’,a graup of western New NCW, and Mayor Robert M. Isaac proclaimed -
York agencies: FOA held a consumer . Consumer Week in Colorado $prings. The :
.exchange meeting on diet and health fraud, . Consuper Division .made presentations at,

during an .evening wrks.rop/session. and four Sepior Qitizehs meetings du’r.ting the

inter\_;iewed on ‘two radio stations.

‘ . oy S .
BUFFALO STATE COLLEGE; BUFFALO, NEW YORK ~ issued by Mayor Finlay.
with the NEW YORK STATE DEPARTMENT OF

LAN, CONSUMER FRAUD AND PROTECTION BUREAY COMMUNITY ACI‘ION, ' INOORPORATED),
and the "N.Y. ODALIT FOR - CONSUMER . HAVERHILL,-- MASSACHUSETTS - Scheduled a
EDUCATION -~ Sponsored. a seminar. on  gerjes of auto clinics, sponsored by
consumer fraud APL'ILI 26. _ - "local auto anml autoc supply dealers;

' provided local madia with NOW publicity

STATE}OF CALIFORNLA - ?r:oclan'atlon 1%5033 on auto -eare; and sent a .copy of 1its
bY Governor Deuere31an. Sl 'video tape, "Small Claims™ Procedures,"
s for alrmg on public. teleuslon ‘during

NCW.

NORTH CANTON, OHIO '~ ‘Proclananm iss
by Mayor Wl] l;am R. 3i‘nes. '

CHICAGC, ILLINOIS -
sponsorlng a ppster contest for 5 on
choice in the marketplace; “for gr:axd%~

the  g-12ybys sponsoring an essay contdst

the } importance of consumerism - to
studepts.  Governor William A, O'Neill

‘annoypced winners. The comsumer office

CHICAG) - HBetter Business Bt)?:eau a
Department of Education co-sponsor
National Consumers *~  Week .
Thirty-five agencies” and busineq,s
50

-

persons. attended.

‘ Y “\ currigulum, :
CINCINNATI, OHIO - The Greater Cincinnati \
Cincinnati sponsored an NOW fair, A

L BSSOCIATTON OF  VIRGINIA  (CRIAV
ceremony dedicating "The Week of the b L

Canducted its annual conference feat:ur‘mg
: ) , health care issues in Norfolk. -
Steorts, Chairman. of CPSC, Cincinnati's ,
Mayor, Arn Bortz,.ahd other state amd \qonsUMER PANEL OF AMERICA, California
local government and business leaders. Carried a’ notice about NOW in its April
' ~ 1984 issues of CONSUMER SPOKESMAN.

was guest speaker at a digner meetiny of  (RgpIT COUNSELING CENTERS, INCORPORATED
the Consortium of Busin%s, Civic and in Michigan and. THE NATIOMAL BANK OF

Consumer Organizations. ' - DETROIT - Held a state-wide essay contest
v \ o ' on money management for high school
CLEVELAND, OHIO FDA materials were students. . ,
-exhibited during a week-long NCW display. o : : . :
irf the lobby of the Federal Building. DAYTON, "OHIO, OFFICE-OF CONSUMGR AFFAIRS

. ~ Stressed consumer fraud prevention
STATE OF QOLORADO - Proclametion issued  through radio and T.V. and an exhibit at

by Gove -or Lamm. o~ : Court Square during the week.
4 <o

QOLORAD) =~ Denver District Attorney's DISTRICT OF (OLUMBIA ~ Mayor Barry issued
‘Office sponsored a National Consumers ~ a Proclémation for National Consumers
Week program at the Eugene Field Library. Week. The D.C. City CQuncil passed a
. Resolution supporting the activities of
{ COLORADO SPRINGS, QOLORAID - °'City's the Department of Comsumer and Regulatory
Consumer Division sent daily consumer Affairs, Consumer EXPO highlighted

12

COLUMBIA,  SONH CAROLINA - Proclamation

A STATE HF '.NNECTICUI'¥ This year directed .,
Proclamation igsued - tiention | toward K-12 students ° by -

_urged/ the school system to make more |
effeqtive use of Connectlcut S consumer. -

CONSUMER  EDUCATION ~ AND . mmRMATIor\'"
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~ Virginia H.

¥ .
workshops, exhj

visuals, its,
demonstrations and a poster art,céntest.
Fifteen city agencies, . three public

utilities, anmd the Chamber of Cameroe,
METRO, and the U.S.  Consumer pProduct
Safety Camnission, pa rtic ipated. The

'United Planning Orgamzatmn sponsored a.

Mini onsumer Conference; the D.C.
Department of Consumer and Regulatdry
Affairs ard the D.C.' Energy Office

of fered workshops on health and energy’

topics;* a public - hearmg, entitled
"Consumers Speak Out,® sponsored by the-
United Cowmunities  Against °~ Poverkty

Cammunity Action Agency; the Low Incame
and Elderly - Workshop presented prograns
on consumerism. ¢

PETRJIT - Virginia H. Knauer part1c1pateL

» ¢in a series of NCW activities, including
, Press conference, a live TV appearance,
.luncheon speech sponssted by the
Detrmt Business Consumer Coalition, a.g
meetings on auto-related consumer issue
with top efficials of Ford, General

Motors, and Chtysler.

D.C. CQONSUMER CREDIT ASSOCIATION -
Sponsored a luncheon and awards ceremony
honoring the winners of the 1984 Consumer

Credit As=ociation Essay Contest.
Virginia H. Knauer was the 1luncheon
speaker. , .

ENERGY AND AGING QONSORTIUM and the
DEPARTMENT C<' ENERGY - Co—-sponsored a

luncheon on April 23rd at the Department .

of Energy. The luncheon theme was
"Bnergy and the Elderly: Building
Partnerships for Local Initiatives."

Knauer congratulated the
Energy and Aging Consortium and the
Department of Energy on their programs
and activities, which helped to meet the
energy needs of elderly consumers.
Secretary Donald  Hodel disgissed the
Department's new energy initiatives and
representatives fram the University of
the District of Columbia and the
Unive sity of Maryland .presented ideas,
communications channels, and techniques
for developing and expanding partnerships
to meet the energy needs of elderly
consumers,

ELIZABETH, NEW JERSEY - Proclamation
issued by Mayor Dunn,

Y
FAIRFAX COUNTY, VIRGINIA -
April newsletter to NCOW ‘and expanded
dist.ibution for that month, prepared
video text for Cable Television Bulletin

Board, and set up displays in public
libraries.

FALLS CQHURCH, VIRGINIA >~ Brawnie Troop
295 designed and wrote the Consumer"
Sandy's Fun Sheet, with puzzles,
and an advice column on the child's role
as consumer. P

FLORIDA CONSUMER EDUCATION AND
INMORMATION NETWORK ‘(FCEIN) - Conducted a
nunmber of workshops across the State. '

STATE OF FLORIDA Proclamation issued by
Governor\]ra'ham.

FLORIDA FIFTH CONGRESSIONAL, DISTRICT -
Representative Bill McCollum sponsored a
consumer resource activity in  his
District.. '

FLORIDA DEPARTMENT OF AGRICULTURE AND
CONSUMER SERVICES and the AMERICAN
ASSOCIATION: . OF RETIRED PERSONS . -
Lo—sponsored a series of five Consume*
T orums thrwghout the State,
Approximately 400 seniors - attended
wrkshops that included FDA discussicns
oncerring health' frcuds, drug use and
the elderly, and the regulation of
hearing aids and ophthalmic devices.

HENRY A FORD QOMMUNITY QOLLEGE - With
MANUFACTURERS NATIONAY, BANK 1in -Detroit,
Michigan, sponsored a full-day conference
on consumer issues. Virginia H. Knaver

addressed a luncheon meeting on
"Partnership Between Business and
Consumers. " :

FORT WORTH, TEXAS - Proc]anatlon issued

by Mayor Bolen.

FREMONT, CALIFORNIA - Proclamation issud
by Mayor Leon Mezzetti. .

GENERAL FEDERATION OF WOMEN'S CLUBS ard
CAMPBELL SOUP OOMPANY in cooperation with
the EXTENSION SERVICE of USDA - Comducted
a national essay campetition program
entitled "Quality Nutrition for All."

STATE OF GEORGIA - Proclamation issued by
Governor Joe Frank Harris.

re
’

Devoted the'

2
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« % (GEORGIA DF‘PARI‘N{B\JT OF AGRIQULTURE - oem:)

~area vocational-technical schools,

- ch

epec1al edltmn of “its Consumer

sarvices Newsletter, and a flyer to all
Laeorgla newspapers announcing NQW.
NCW prpgram was sponsored at the Atlanta
Farmerds® Market, anmd a story was
published in -the Farmors and .Consumers
Market. Bulletin. Brochures and handouts
were prepared specifically for NCW, ard
PSAs were sent to Georgla radio statlons.

" GEORGIA OFFICE OF (DNSUMER AFFAIRS -

Coordinated Consumer Awareness Expo 84, .a—-

coopérative effort by business, industry,
gBvernment, and consumer oriented public
and private groups. More than 38
agencies participated in the day-long
event. Two consumer fairs were held at
and
+the Office of Consumer Affairs conducted
radio Interviews highlighting the role of
consumers in the econamy.

SOITTH GLENBROOK HIGH SCHOOL GLEMM,
ILLINOIS - Sponsored a student assembly
on economic and consumer fraud during
Bob Steeves, Deputy Director of the
U.S. Office of Consumer Affairs, spoke on

, USOCA and _the impqrtance of consumer
education.

THE HARLEM CONSUMER EOQUCATION QOUNCIL -
Sponsored theY Tenth Annual Consumer
Conference on April 28 at the Harlem
State Office Building in New York City.
The conference was designed'to inform low

An &

incomre and elderly citizens of their

rights as consumers, workers and
residents. The theme was "Knowledge and
Common Sense Defeat Ignorance." The
topics addressed included, "Your Work

Rights in the Comiputer Age," "Developing

Credit Unions for Low-Income
Comwmunities," and "Fair Hearing
Practices: Know Your Rights." USOCA's

Juanita Yates keynoted the Conference.

THE HAWAII CONSUMER EDUCATION INFORMATION

ASSOCIATION - Sponsored two activities
during NCW. The first was a poster
contest for ‘students, with winners

announced on April 28th at the Ala Macana

Shopping Center, where 24 exhibitors
participatel in a Consumers Fair,
Govetnor Ariyoshi proclaimed Consumers
Week in Hawaii. ' '

-~

+ Co~sponsored

10

(]

1

AII'S POSTECONTEST muums

HIALEAH, FLORIDA - Proclamation 1ssued by
Mayor Martlnez. A R

HOUSTON - Virginia Knauer was the
luncheon speaker at a meeting sponsored
by a Consortium of, Business amd Civic

Organizations. s ‘

STATE OF IOWA - Proclamation issued by
Governor Brc’mstad. 5 ¢

THE JOURNAL  INQUIRER, MANCHESTER,
CONNECTICUT - Published a series of
columns on consumer issues, written by
Cynthia S. Bercowitz, Editor of the Tell
It To Géorge colum, X

: .
LOUISIANA TECH  UNIVERSITY, { RUSTON,
LOUISIANA - Laminated shopping bags
distributad by SAFEWAY STORES with the
NCW'84 theme, and converted them into
posters, which were displayed around the

campus during NCW.

MANUFACTURERS NATIONAL BANK OF DETROIT -
with the  HENRY FORD
COMMUNITY QOLLEGE. a full-day conference
on consumer issues, at which Virginia
Knauer was a guest speaker. .

MARYLAND COALITION FOR CQONSUMER EDUCATION
- With the OHAMBER OF COMMERCE of
Frederick County, disseminated consumer
education information sheets at point-
of-purchase amd a¥So held workshops bo
address various consumer issues.

MARYLAND ATTORNEY GENERAL'S QONSUMER
PROTECTION  DIVISION - Sponsored a
Consumer Exhibit at the Security Square .
Mall in Baltimore.

14



MASSACHUSETTS - The State Office of
Consumer Affairs,

¢ Council, the Cooperative

Service, the Regional Office &f -the
Consumer .Product Safety Cgmmisson, and
rthe New England Chapter of SOCAP

co—sponsored two shopping miall consurr
fairs, 'one in Burlington, /and sthe other
in downtown Boston.

JOHN MCMILLAN ELEMENTARY SCHOOL BETHEL

" PARK, PENNSYLVANIA, - Observed NCW in its
fourth' grade class. Students formed
partnershlps and opened shops to create a
*mini Jall, where classmates acted as
consumers using play money, studied
< "computerized ‘inventory control systems at
local steres,, and presented a consumer

panel 6én how to run .a  success ful
business. '
MILWAUKEE, WISOONSIN - Proclamation

issued by Mayor Maier.

. STATE OF MINNESOTA - Proclamation issaed.
by Governor Perpich.

MINI PAGE (newspaper supplement for kids)
- Featured MCW '84 anmd consumer topics
and taps “for its edition the first week
in April in 450 syndicated newspapers.

JACKSON, MISSISSIPPI - Proclamation
issued by Governor Alla in. :
STATE OF MONTANA - Proclqnatlon issued by
Governor Ted Schwinden.

ATY of GAKLAND *

Prazt . AL eN{l (ALIFORNIL Se0t

v : PRULLAMATION
THE. CITIZENS OF OAKLAND
the, Prestdent of the United Stetes hes procleimed

the veek beginning April 23. 1984 e “NATIONAL
CONSUMERS ® WEZK™ end

lRrAS

ohr RE AN ur vompetitive frec marset syetém oporates to
setisfy coneumer demand. Ond
4 whi Ak AN Thoss wvho are sen¥itive tu consuner needs énd
tecngnise that weall-infureed congumers mesn
husiness cen expep’ to be rewasded with continuing
\ pporlmlun ta durve end profit theredy
crengthening cur free enterpried eyatau to the
hm lt: of s l our citlzens,

NOW  THEREIORL U Lionel ) vllwn a8 Mayor of the

e
Nsxilsnd do heroy praciels Aprli 23 .9 {w.
"NATIONAL BONSUMERS ™ VEEK” 1n Oanlend

hian

teon

Stncer®ly.

Lionei
MAY

the Consumer Resource
Extension

11

. A3

. : L} .
MONTANA DEPARTMENT OF , NATURAL RESOURCES
AND CONSERVATION. - Sent radio PSAs about

bﬁw and Energy.
'-—17‘

NATIONAL QONSUMER QOUNCTL. of The UNITED

KINGDOM - Prepared the original text of -

the publication How 71'0 Run A Consumer
Week. .

NATIONAL ASSOCIATION OF SECONDARY SCHOOL
PRINCIPALS - Made a special mailing to
its 36,000 members -promoting NCW '84
programs and critiquing NOW teacher
1rxstruct10n guides., ‘

THE WATIONAL: (DALITION FOR (QONSUMER
EDUCATION. - Sponsored a National Poster
Contest for school children grades. K-12,
through its network headed by 56 State
coordinators. Senators Daniel Moynihan,
James Sasser, and Wendell H. Ford made
the  presentations  of certificates and
S100 " bonds to the wirners, Louis
‘Gonzalez, age 6, Heath Hurst, age 14 ard

K‘Hh Miller, age 15, who also won an
alI=dxpense paid trip to Washington, D.C.

with their parents, April 24-25.

NEBRASKA EXTENSION SERVICE - Developed a
"How . To" planning manual for
.participating in nmnumerous activities
happening tlroughout the state in
conjunction with Nebraska Consumer
Education Week. , The planning manuai.
included a consumer quiz fact sheet,
activities for extemsion agents, -.the
elderly, and 4-H Clubs as mell as
programming ideas for the media.®-

STATE OF NEW JERSEY - Proclamation 1ssued
by Governor Kean. \

NEW JERSEY l4th CQONGRESSIOMAL DISTRICT -
Represantative Frank Guarini sponsored a -
consumer resource fair for 1100 people in
his District.

STATE OF NEW JERSEY DIVISION OF CI)N‘:UFER
AFFAIRS - A consumer poster was
distributed through the New Jersey
Consumer Affairs Local Assistance system
highlighting the Tel-consumer toll-free
taped informational system. Tel-consumer
has 150 subjects ranging fram advertising
to warranties. Iocal offides provided
speakers for various organjzations during
NCOW and also set up displays at local
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$titizen
“participated with e&n exhibit on sodium

shopping centers, schools, and public
libraries. -The office distributed
Consumer Tips in press releases to 200
news organizations in New Jersey,
Pennsylvania, and New York. A display of
informationa} amd educational materials
was Sset u in + City Hall, and

proclamation signing cere was held

there by Mayor Kenneth Gibson. .

STATE OF NEW MEXICO - Proclamatlon issued
by Governor Anaya.

NEW ROCHELLE, NEW YORK - CONSUMER
PROTECTION OFFICE, with the STATE PUBLIC
SERVICE (QOMMISSION Co-sponsored a

~workshop in the New Rochelle City Hall

STATE® OF YORK - Proclamation issued
by Governor Cuomd. ¢

THE NEW YORK STATE BANKING DEPARTMENT -~
Diss€minated ' free publications on
mortgages, deregulation of bank accaunts,
fimancing small business  concerns,
variable interest rates; credit

[

- issued by Governor “Oison.

A3

STATE OF NORTH DAKOTA - Proclamation
General's Office sponsored two activities
during NCW, one in the easterm ’part of
the State, and the other in the
central-westem”area. Attorney General
Robert :0. Wefald contacted every shopping
mall in the State, requesting them to

» give visibility to the Week, and included

information and procl\mations fran the
Governor and the President. He contacted
the North Dakota State Retailers Assn.,
with NCW information. -, A public service
ad was sent to members of the North
Dakota State Newspaper Association. The

State's largest grocery chain ran weekly .

ads bregardmg the availability of their
home economist for consumers with special
needsy The news media gave eytensive

' coverage to NOW.

reporting, and other lanking information. -

STATE OF NEW YORK OONSUMER PROTECTION

BOARD - The Attorney General's Office and
the Director of the New York City office
participated in a press conference in NYC
and Albany. The featured speaker
addressed a leader¥' training conference
for organizations to discuss legislative
issues and consumerism,

NEW YORK CITY OONSUMER AFFAIRS OFFICE -
Sponsored consumer conferences,
activities for civic.groups, and a poster
contest for school students. The .winner
of the poster contest was announced at a
press conference.

NEW YORK CONSUMER ASSEMBLY

' - Cornducted a
shopping mall consume > fair.

e
STATE OF NORTH CAROLINA -
issued by Governor Hunt.

Proclamation

OAKLAND-ALAMEDA COUNTY CONSUMER COUNCIL =
Meeting during NOW focusel on senior
issues and services. FDA

reduction and health fraud.
re held on consumer
mergency needs, and complaint handling.

Workshops

legislation,

/

+ PASSAIC OQOUNTY,
- CONSUMER  AFFAIRS

OKLAHOMA ATTORNEY GENERAL'S CFFICE - Sent
speakers to vaticus meetings in the State
giving presentations on consumer problems
and distribut:irg'consuner information.

OKLAHOMA STATE UNIVERSITY'S CENTER FOR
CODONSUMER SERVICES, STILLWATER, OKLAHOMA -
€omducted a shopping mall consumer fair.

ONEIDA OOUNTY (NEW YORK) CONSUMER AFFA¥RS
- Conducted poster contest, participated
in local radio talk show on consumer
issues and set up
display with the SAVINGS BANK OF UTICA.,

ORANGE (QOUNTY (CALIFORNIA) OFFICE OF
CONSUMBR AFFAIRS - Sponsored a4 National
Consumer Education and Information Day at
Mission Viejo  Mall. - Television
pe.rsonaiit:y Sybil Robson of ‘the consumer
TV program "Taking Advantage," was a
special guest at the opening breakfast
and day-long consumer fair featuring over
100 exhibitors.

OWENSBORD, KENTUCKY - Proclamat:lon issued
by Mayor Ross. o

o
NEW JERSEY - OFFICE OF
Arranged a sgecial

/

' program at Clifton High School, Clifton,

New Jersey.
PHOENIX, ARIZONA - Proclamat:lon issued by .
Mayor Goddard. N
f
PITTSBURGH, PENNSYLVANIA - Proclamation

issued by Mayor Caliguiri. v

I6
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“POR H, ' VIRGINIA =~ -
issied by Maycr Johansen.

‘thé

.Governor Rgrero—Ba rcelo. .

[

¢

PRINCE WILLIAM (OUNTY OONSUMER AFFAIRS
OFFICE, VIRGINIA - Distributed consumer
education brochures at various libraries
issued radio spots with
consumer tips, and conducted . a
demonstration on how to buy a used car-at.
Manassas Mall. v

‘PUERTO RICO - Proclamation

issued by
REHABILITATION INSTITUTE OF HICARD -
Arranged a media event tb Jinform the
public about their work aroaund the visit
of Deputy USOCA Director Robert Steeves,
who toured .the facilities serving
handicapped persons.

RENSSELAER COUNTY (NEW YORK) OCOPERATIVE
EXTENSION - Comducted seminars.
homebuying for first-time buyers and
consumer redress for teenage mothers.

STATE W& RHODE ISLAND =- Proclamtion
issued by Governor Garrahy. '

Mt
RHODE ISLAND
Sponsored

QONSUMER'S  CQOUNCIL
its second annual Consumer
Education Fair in  wWarwick Mall,
Providence. Twenty fiwe organizations
from the public and private sectors
participated.™\ The Council continued its
aducation programs in the schools. With
the Consumer Product Safety Cammission,
the Council co-sponsored a safety fair at
the Warwick Mall, concentrating-on safety
problems asbociated with lawn mowers,
chain saws and qkher seasonal hazardous
products. The “Council co-sponsored a
conciliation/arbitration/nediation con-
ference with the Regional Office of the
Federal Trade Cammission on fow business
should handle consumer camplaints and the
FTC's rules on mediation and arbitration.

b j

. Proclamation

on

There were also skits on auto, hame .
improvement., and ma jor appliance
camplaints, showing how "to handle

P |

complaints effectively. ;

- f’roclanation

RICHMOND, CALIFORNIA
issued by Mayor Corcoran. ‘
RIVERSIDE, CALIFORNIA - FProclamation
issued by Mayor Brown.
N .

13

. WHEREAS, the Preaident of the United Statas has procleiméd

the week beginning Apxil 23},

and \

WHRRRAS, & major functiion of cur co-pctluu frae market
ayatem ia to astiefy consumbr demand; and

1984 aa “National Consumers MWeek®;
'

WHREREAS, everyona ia & conaumer, but too often thia role
ia the most neylected in terap®of preparat:on and trainingind

WREREAS, conausara should have acceas to a wide assortment
of coapetitively pricad gooda and aarvicea produced heta end
* abroa¢, and adcurate information on product content and care, on

contractual agreesenta, on the’ coast of credit...esasentially,
whatever fact® are naeded tg”make an informed choice; and
WHERRAG, it™ia claar that the grasteat fairnepa for con-
sum2ra can be achieved through the active coaperation of buainaasas,
government, and consumara thamaelvaa working togather to inasura

equity, increased competition, and safety in our frea market
economy! and

WHEREAS, National Consumera Weak will promota disseminastion’
of sound consumer inforsation by both public and privste sectors,
including the media, og,aubjecta auch aa complaint handling
and on public policy idsuea which affect consumera; Apd

WHRREAS, National Conausers Week will encourage dialogue
and cooparation smong conaumers, businesa, and government, ard
brosden the Bcope of consumer and ‘cconoit education by height-
.ening consumer swarcnasa that we function in & world market --
that our interdependence extands tar beyond the boundariea of
the United Statear :

.
. NOW, TUEREPORE, 1, ROGER HEDGECOCK, the Thirtieth Maybr of
the City of Ban Dieqo. do hareby roclaim April 23-29, 1984 to
...be "CONSURERS WEBR" in S-; Dieq
) WITNESS WHEREOP, 1 have
ereuntc aet oy Hand, thias
Thirtiet Day of March. Nine-

teen Huudred and Righty-four,
and have caused the Seal to be

. c%:’hcre 1
' dné“,/L

RUTGERS  UNIVERSITY 160 0. EXTENSION
SERVICE, NEW BRUNSWICK, NEW JERSEY ™ Used

the theme of the "Assertive Consumer" in =

its media activities for NCW. 15 news
releases ! on' . vdvrious ° aspects of

consumerism were issued to each of the 21
‘ounty Extension Service offices, for
release to the local media.

THE ESSEX COUNTY EXTENSION OFFICE -
Participated in an open house sponsored
by the County Office of Consumer Affairs.

THE* HUDSON  'COUNTY EXTENSION HOME
EQONOMIST - Participated in the Consumer
Forum in North Bergen, New Hampshire.

SAN DIEGD, CALIFORNIA g~ Proclamation
issued by Mayor Hedgecock. Consumer
assistance clinic was sponsored at the
Grossmont Shopping Center, with 36 State,
local and Federal agencies represented.

17



- issued by Mayor Montano. Y

SANTA PE, NEW MEXIOO - Proclamation

SAN™ FRANCISOO, CALIFORNIA - District
Attorney's Office took its consumer fraud
unit to the streets during NCOW to
‘publicize its services -to consumers; a
publig. meeting ' was held ‘on food
irrsdiation, with comments presented by
panelists and the public. ’

{SALT LAKE CITY, UTA# - An exhib.t at the
Crossraads Mall was sponsored by several
" consumrer groups and the FOOD AND DRUG
ADMINISTRATION.

STATE OF SOUTH CAROLINA - Proclamation
isgued. by Governor Riley.

.THE SOUTH CAROLINA DEPARTMENT OF (CONSUMER °
AFFAIRS - Introduced its new

instructional packet on credit, developed.
as a joint venture with the South

* Caroliha, Dept. of Education and the South

Carolina Council "on Economic Educatien.

It will be sent to every secondary school
in¢ the State. In additiop; it

co-sponsored a public seminar W®ith the

Mid-Carolina Consumer Credit Assn.’, with

a speaker from the ‘FIC. Robert Steeves,

Deputy Director; USOCA, and Steve Hamm,

Director of the South Carolina Department

of Consumgr Affairs, also spoke. An NCW
proclanatl was issued.by Mayor Kirkmgn

Finlay, of Columbia, S.£.

SEATTLE, WASHINGTON QONSUMER PROTECTICN
ROUNDTABLE -~ Sponsored a 1luncheon amd
presented its Consumer Advocate Award to
someone in the Seattle area who has done¢®
outstanding work in behalfr of consumers .

-,

@

SOUTHEASTERN LOUISIANA INT 'I‘Y H"‘ME
ECONOMICS DEPARIMENT - Sponsored senior
student projects for NOW, one of which
was publicized in the campus newspaper.

SOUTHWEST ' BAPTIST UNIVERSITY, ROLIVAR,
MISSOURI - Distributed a free bookIet¢ on
food purchasing provided by Kraft
Corporation, and offered consumer related
procrams to, local organizations through
its Home Ec¢namics Department.

STATE OF SOUTH DAKNDTA -

Proclamation
issued by Governor Janklow. -

ht

SUFEOLK GJUN’I’Y, _

‘- ' .
~ T 6}
PR . .
”

ST. LOUIS, MISSOURI Proclanatlon issued
" by Mayor Schoemehl.’

-
rd

_ NEW 'YORK -
Cammissitners proclaimed Consumer Week,
and sponsored 3 seminar for student$ at
Suffolk County Cammunity’ College Western
Campus; a consumer education workshop for
coamunity = leaders in Hauppauge; and a
Shopping Mall Consumer Fair at the Smith
Haven Mall: in Lake Grove.

SUMMIT HALL, NEW JERSEY - Mayor Rober J.
< Hartlaub issued an NOW proclamatlion, and
the City Clerk® sent a press release about
its Consumer Affai Local Ass1st:anoe
Office to the local ia. -

SUNNYVALE, CALIFORNIA - Proclamation
issued by Mayor Briody. '

SYRACUSE (NEW 'YORK) CONSUMER AIRS -
Conducted Consumer Carnival f kj. at

the City Hall.

"TAKING ADVANTAGE" TELEVISION SERIES, LOS
ANGELES, CALIFORNIA - Pagticipated in'
National’ Consumer Education and

. «Informdtion Day, in conjunction with the

Orange County Office of Cohsumer Affaiss.
Their booth featured free transcripts of
the show 4nd a.QsA session with co-host
Sybil;Robson. The show also participated
with ABC affiliates in wvarfous. events
taking place in Dgtroit, Michigan. Jerry
Graham, co-host, “participated in a
program at Henry Ford College, Detroit.
Co~hosts Sybil Robson and Jerry Graham
were named Special Media Advisers to the

" California Consumer Advisory Council.

TAL 5SEE, FIORIDA - Proclamation
issued Mayor Bellamy:

+TAMPA, FNORIDA .- Virginia® H. Knauer
addressed "the Consumer Grassroots Forum
sponspred by the Gulf O0il Products
~Company .

-

*

{4

STATE OF TENNESSEE ~ Proclamation issued

by Governor Alexander.”

UNIEEI’S OOMMUNITIES AGAINS@\ POVERTY
ITY ACTION AGENCY,  LANDOVER,

MARYLAND - Sponsored a Consumer Volunteer

Recognition Awards Ceremony and conducted

a public hearing, "Consumers Speak-out."

. County

™~
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-‘ ‘Sponsored daily workshops for

" VIRGINIA

UNION COUNTY, NEW JERSEY DIVISION OF
 OONSUMER AFFAIRS - Bistributed thousands ,
of "Consumer's Resource Hand o0ks Fand
* packets containing. information fram the
U.S.' Consumer Product Safety Commission
and local consumer related organizations;
“publicity campaign included newspapers,

radip anmd television and a speech to -

‘senior citizen leaders.

\ UNIVERSITY OF THE DISTRICI" OF OOLUMBIA
Pl

XED INCOME CONSUMER CDUNSERIbU PROGRAM

low
Income and elderly consumers on

Cd\)nygnsm. " Goqd

UNIVERSITY OF PENNSYLVANIA, THE SCHOOL CF
NURSING - Sponsored a program to develop,

a mdel for effective coldaboration
bet: organized consumers and nursing.
The %';rOJéCt was . stimulated by a

suggestion fram the National Consumers
Leagle, and funded by the American Nurses
Fopndatlon. i

STATE OF VIRGINIA - Proclamatlon issued -

by Goye rmor Robb,

EXTENSION SERVICE OF
AND VIRGINIA  STATE
UNIVERSITIES - Supported the second
annual National Consumers Week Poster
Contesf with mailings to Virginia public
schoold in the Richmond area,’

VIRGINIA® CO-0P-
TEGH

VIRGINIA CITIZENS OONSUMER QOUNCIL -
Displayed information on local measured
telephone service in libraries in Fairfax
and Arlington counties during NCW '84.

VIRGINIA EXTENSION OFFICES- - Displayed
the ‘NOW poster in their offices, along
with publications and . handouts. A

' conference in Southampton County had the

theme, "Wake Up To M It was
sponsored by SHOP, Strhili;ht Help for
Opportunities for. Purchas A consuners
conference was held at IRichard Bland
Community College on the theme “"Consumers

Helping  Themselves"  addressing the
unemploymenat situwation in the ! area.
Media coverage was extensive in the

Richmoid area, and Pittsylvania Co{mty
had special exhibits and -programs which
stressed consumer issues on buying,
shopping, amd protection. The anmal
meeting of the Consumer Education and

-

2

-

v Sponsored a C

Bis . [ )

a

Infdmati_on Association of Virginia‘was -
on the theme

held at Virginia Beach);
"Emerging Problems in Health Care." - __

WALKER COUNTY., TECHNI

Awareness Day on
April 25, which was advertised, in five
surrounding caunty newspapers and
publicized on a talk show in Chattanoo@.
Area service groups were invited.

_ Exhibits were displayed all week.

meglia,

15 »:19

WHIM—TV IN HARRISBURG,
Devoted its talk show with Teri Guerrisi
to the subject of counterfeit praoducts.
National NCW Coordinator Martin Petersen
was a guest_on the show, along with the
Pirector of th Pennsylvania Bureau. of
Consumer Protection, Mike Pekula.

WESTERN NEW YORK COALITION FOR. CONSUMER
EDUCATION, AND the NIAGARA ' "FRONTIER
OONSUMERS' ‘ASSOCIATION - With Fdderal,
State amd local ggencies sponsored a
one-day Consumer. Aareness Conference at
Buffalo State © College. Media
announcements publicized the event‘ which
was ‘'open to the public. .

WARREN® OOUNTY, NEW JERSEY QFFICE OF
CONSUMEP. AFFAIRS - Participated in NCW
with an exhibit at the wWarren County
Library in Belvidere, .and with a special
class entitled "Consumers Mean Business:®
Complain Like a Pro." OCA staff were
interviewed on local. radi and
television, and an open house was held at
-its office where staff answered questions
and distributed printed information.
Warren County 1ssued a proclamation of
Nm. .

STATE OF WASHINGTON — Proclamation issued
by Governor Spellman.

STATE OF WEST VIRIGNIA -~ Proclamation
issued by Governor Rockefeller.

WESTCHESTER QOUNTY, NEW YORK [EPAR’I'MENT
OF CONSUMER AFFAIRS -~ Set up exhibits at
three indoor shopping malls in the County
distributing literature and pamphléts.
Staff also answered questions. Spot
announcements were sent to the local
and a feature article by the
Corisumer Editor of the Westchester
newspaper was published during NCW.

-

¢ \._/& -

SCHOOL, GEORGIA + ' =

PENNSYLVANIA -~



PROCLAMATIONS OF NATIONAL QONSUMERS WEEK
‘received’ ¥ram Governors .included the
" following ¥ States: Alabama, Atkansag,
‘California, Colorado, Delaware, Florida,
_Georgia, Illinois, 1Iowa, Minnesota,

Mississippi, New Jersey, New York, New

Concord,”  California;
Jackson,  Mississippi;- Milwaukee,
Wisconsin; Columbia, '.South - Carolina;
Hialeah, Florida; Tallahassee, Florida;
Santa Fe, New Mexico; Portsmouth, .

Pennsylvania;

- Virginia;- Berkeley, Califokpia; Chicago,

Mexicq,- North Carolina, Puerto Rico,
Rhode * Island, South Carolina, Seuth

Phaenix, Arizona;
Oklahoma City,

Ill¥nois;

California; Oklahoma;

Dakota, Tennessee, . Texas, Virginia, Anaheim, California; Fort Worth, Texas;
Washingtor. Wst Virginia, and Wyaming. San Diego, ™\ California; Baltinore,
e / v _ v Maryland; lentown,  Pennsylvanda;

‘ ' ' Elizabeth, *° New Jersey; Queenshoro,

PROCLAMATIONS FROM MAYORS included the . Kentucky; Battle Creek, Michigan; Kansas®
following cities (not in alphabetical City, Kansas; Garden Grove, California;
order): Sunnyvale, California; Atlantic Buffalo, New York; Reno, Neveda;
City, New  Jersey; Pittsburgh, Cranford, New Jersey; and Indianapolis,
Milwaukee, Wisconsin; Cincinnati, Ohio; Indiana. '

y

| B + Office jof “the Mayor -

wdamation -

lirrtaln:

Consgnerg Week," and

The President of the United States has proclaimed
the week beginning®April 23, 1984, as "Nanon«lu

>

WHFREAS, This special obcervance will promote the disseminat fon
of sound consurer informat lon by both public and private sectors, inéluding the
med{a, to acquaint the buving public with such processes as complaint handling and
to heighten consumer awareness of our interdependence on a world market as well
s a doneagic one; and .

WHFREAS, Fveryone fe a consumer, bul little effort i{s made to
prepire and itrain neople for this role; and

prs

WHEREAS, Convumers <hoald have access to a wide assartmeat of
- . competfti-elv priced goods and services produced both were and abroad, plus accurate
Jfntarmatton on produact content and quality; and

WUEREAN, 1t {s essential that business, yuvernment and cunsuaers
anelves wark !--sﬁrher to {ndure equitv, Incryasal competition and safety}in our
ey matkel vronomy,

NOW, THEREFORE, I, HENRY W, MAIFR, Mavor of Milwaskee, do hereby

proclafm the period of April,23-29, 1884, to he NATIONAL CONSUMERS WFEK in
Miluaukee, and 1 urge evervone to acquaint themselves with the consumer intormation

that {s readilv avaiiable to them, .
mquw /

Mavor

¢

>
oo
S

Richmond, =
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THE BUSINESS COMMUNITY

*
¥

AMERICAN - AIRLINES Sponsored  travel

- arrangements for the winners of the NCW

National 'Phowﬁonts_t,
AMERICAN AUTOMOBILE ASSOCIATION (AAA) -
_Conducted car. care clinicss through

state and district o¢ffices and ided
consumer tips through its pumlmtlom. _
NERICAN -
‘Weekl

ERS pssocmnou News
featyired :NOW in its April™ 10
issue, describing Kkinds of _activities
banks - across the country  could
participate ‘in for NCW. g

Special
Dispute

AMERICAN BAR  ASSOCIATION
Commi tteer on Alternati
Resolution assisted in organvi
by Virginia H. Knauer to its pilot
. multi-door project in‘: Houston. Mrs.
Knauer toured the facility and observed a”

its-

ing a visit:

similated mediation case. a .

I

AMERICAN GAS ASSBOCIATION (AGA) - Opened

" the Gas Appliance. Research and
Demonstration Home at the AGA
Laboratories in Cleveland. More than 200

gugsts attended, with DOE Under Secretary
rick Collins delivering the keynote
address. CPSC Chairman Nancy Steorts and
.members  of  -her. staff toured the
facilities. The AGA lLabs staff will be
conducting Mresearch to develop new
residential and cow 2rcial gas appliances’
and accessories, and the house will serve
as a showcase for demonstrating -new
equippent. ‘AGA also held a workshop on
handling ‘consumer concerns and inquiries
for 30 . of its member campany
representatives PDsted by Southwest Gas
Corporatlon in Las* Vegas. Other member
companies participated. in NCW activities
in Atlanta, Brooklyn. East Ohio, New
Jersey  Northeastern States, Oklahoma,
Southe.n California,

AMERICAN  IOURISTER  ODORPORATION
Sponsored an exhibit at the NCW consumer
fair at Midland Mall, wWarren, Rhode
Island, and at the Warwick Mall, Warwmk,
Rhode Island. The Fair was pubhc*zed on
local racdio stations,

&

£ia

Southwestern and, |

‘e

_ APPL)’.AQ%E
. * MANUFACTURERS (AHAM) - Focused on NOW

17
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‘AMERICAN (OUNCIL OF LIFE msu{wcz -
Provided an NCW ‘packet of informational
materials to its 600 member campanies, ,
with directions for sponso ing a variety
of camunity activities. ith the HEALTH
INSURANCE ASSOCIATION '- AMERICA,
produced 400,000 promotional flyers
announcing NCW 84°'. - o .

‘;AMI‘RAK - Displayed its specially equipped
sleeping car accammodations for

wheelchair passehgers at UniQQsStation in
Chicaan as a media event. : :

THE ARMSTRONG RUBRER (DMPANY - Launched
its new warranted auto Tredloc Tire
during -National Consumers Week at a press
conference in Nashville. USOCA Deputy
Director Robert Steeves participated in
ceremonies at the  Nashville plant
announcing, the tire, which sets a new.
industry standard for /stire mileage
guaranteer,
%

ASSOCIATION OF HOME

o
’ .

2l
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its \ March/April issues of Appliance

Letter sent to over &,000 - consumer.

- communicators throughout the country;

distribsted a special media package

"during NCWs

. hosted open house at

AMERICAN SOCIETY OF TRAVEL AGENTS -~
Released a new consumer
campa ign.alerting travelers to .potential
consumer problems, This was .done: in
conjunction with the Federal Trade
Camnission. It inqluded radio and print
media material. - '

+ATLANTIC § PACIFIC TEA COMPANY (A&P) ~.

Distributed a- consumer feed-back survey
during NCW to each customer’who passed
through “a checkout line. Pastage-paid

ASP operates 775 stores in %6' States.
. J <.
AVON  FRODUCTS - Sic;rsorg a study tour
for consumer educaltors from Japan as a
major N activity.’- Professors fram
mejor universities participated in a
ten-day, four=city tour,
April 23rd in New York. They met with
experts in consumer education in
classrooms at the elementary, hish
schoo. and universilty levels. Avon glso
its seven Regional
Offices. . .

3

BETRER BUSINESS BUREAU,. fONGVIEW, TEXAS -

.Conducted a shopping mall consumer fair.

h-S

pu
BONHAM STATE BANK, BONHAM, TEXAS - Used
an NCW postage cancellation stamp for its
metered mail during April, and ran ads on
National  Consumers Week in the local
newspaper. The .Bank also ran -an NCW
poster on its marquee and used an NOW
logo on all statements during April.

to 600 newpaper editors on Car Care Fairs
during National Consumers Week, with

Stions about car care ard lists of
ncal resources. Issued a series of
O-secord radio public secvice
aRnouncements relating to car care for
NCW., .

CITIQORP/CITIBANK, N.A. - Provided a
grant for the National Coalition for
Consumer Education's NCW Poster Contest
involving school children.

educationy

which began |

R

1 -4
CAR CARE COUNCIL - Mailed a publicity kit~

L3

ANV ESTINGL N
CONSUNER

CEINFORMATION

- ‘ﬂv

. results will be tabulated and analyzeiﬁ ' J

18
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THE COOCA-COLA CQOMPANY - Released its new
publication, “Investi In Consumer

Information,” and distributed it to Chief °®

Executive Officers of- major U.S.
corporafions, public relations
executjes, trade associations, and 177

Better Business Bureaus in the U.S. ard
Canada during NCW.

OLUMBIA GAS DISTRIBUTION QOMPANIES -~ .

Under the theme "Save Energy Dollars Year
Rourd," produced pamphlets, posters and

/ 22



. government,

‘nationwice

4 : .

; -
news releases “that pointed. out year-long
energy savings can result by taking
action during the the spring and summer.
Also prepared a teacher's packet with
lesson ideas and student worksheets., All
140 area offices in a seven-State area

part:icipat.'ed in the program,

!
CREDIT WORLD MAGAZINE ~ Donated two full-
page advertisements to National Consumers

Week in their January-February and
March~-April issyes. - <
D.C. CONSUMER  “CREDIT PSS(II}ATION -

virginia H. . Xnauer was the luncheon

speaker at the Essay Contest Awards

Lunchieon, where awards were presented to
say cont:est: winners. .

DAL\L):S.\ TEXAS = The Third annual

y Fair\ was co-sponsored by
Executive Board and the
Bettet Business Bureau.- = Forty-four
private, business ard
educatlonal orgafizations participated.

Consumers
the Federa:

DETROIT - Virginia Knauer addressed a
luncheon meeting of consumer and business
leaders, visited officials of. the major
autompbile nanufacturers, and attended a

reception n'arkmg National . Consumers
Week.

BQUITASLE ~BANK, N.A. ltimore) « -
Prepared an NOA poster. r i 130

offices, and issued a brochyre,
Tips  on Personal Credit, ¢t gh its
branches. A statement stuffer about the
brochure went to 165,000 tank customers.

EXXON CQOMPANY U.S.A. - Co-sponsored a

consumer
business and consumer leaders, addressed
by Virginia Knauer, ‘and conducted Better
Rusiness ‘Bureau orientation programs for
company' employees at nine key facilities
to stimulate individual
avareness of BBB services. Exxon also
corducted one of its camunity leader
dialogue sessions, giving senior
manragement the opportumty to hear
consumer leaders. _

oD _MARKETING  INSTITUTE, WASHINGTON,
D.C. = Included "Corggumer Clips" in its
April edition of FMF's Issues Bulletin.

le

issues luncheon for Houston.

Sent letters to 1300 member companies.

urging their participation in NCW.
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CONSUMERS

Theyre our_moet.vaggble asset

' National Consumerr Week
9/ | April 23 - 29, 1984

~

_celebrating the 10th
. HOW program on the

L PO mnN
A)

b

GARFIELD Rmcs—a:fux, CHICAGO -iHosted an
NCW seminar for senior citiz during
National Consumers Week, with a speaker

5 from the Social Security Pdmlnstration.

-

ANY -

G’)ODYEAR TIRE RUBBER

Published articles ~on NCW campan

publlcations. _ BN ﬁ
3

GULF OIL PRODUCTS Q(OMPaNY -~ Hosted

consumer and camunity leaders at. one of

the company's Consumer;Grassroots Forums
in St. P2tersburg, Florida,

HENLEY PARK HOTEL - Sponsored ldcal
arrangements for t'we winners of the NCW

Nationzl Photo Contest. .
. \

HOFFMAN-LAROCHE, INC. =~ Sponsored the
. ribbon  cutting ceremony for  the
anticounterfeiting exhibit in New
QOrleans. ‘

HOME OWNERS WARRANTY (ORPORATION (HOW)
WASHINGION, D.C. - Sponsored a reception
agriversary of the

Epéning day- of NOW
'84. —
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"Consumer Guide To Carpet Clbaning to

all who requested it. The NCW poster was,
-displayed in *each of the 70 fa\.t:ory
service centers throughout the U.S., and
the carpet cleanmg guide was available
for all custamers.

INTERNATIONAL - ,
COALITION, along with the U.S. CUSTOMS
SERVICE and the UNITED ' STATES 'OFFICE OF
OONSUMER AFFAIRS - Opened it's exhibition
on counterfeit comumer products near
1984 Louisiana World Exposition in New
Orleasis. . The exhibit showed the health,
safety, quality_.aml ec
the growing $16 billion mrket in
coynterfeit goods for the public visiting
t Louis1ana wOrid Exposition during
19

] ) {
INTERNATIONAL CONSUMER CREDIT ASSOCIATION
~ Sponsored the National Consumer Credit

Education Week during NCW, and hosted a
wide variety of seminars, workshops on
credit, and high school essay <ontests
through its chapters nationwide.

JOINT COUNCIL ON BOONOMIC EDUCATION -

Sent out NON Information /Kn; to its
Q

20,000 members. P . .
]

KRAFT FOOD PRODUCTS CORPORATION - Mailed
a publication titled Consumer's Right To
Know to 6,000 consumer educators and
profess onal$§, in government, industry,
iiiterest groups, academia, and the .media
during NCW. 2,000, members of the Kraft
sales force took order . blanks for
consumer publications to their ‘custamers
during NOW. Kraft used the "Consurmers
Mean -Business"/ logo as ! its mail
cancellation indicNum during NOW, and a
Kraft representative distributed consumer
materials at the Better Business Bureau
1984 Consumer Education Fair, attended by

" 3,000 members.

KII‘(L:‘; SUPER MARKETS, WEST CALDWELL, NEW
JERSEY - Ran full-page ads about NOW in
major - Mew Jersey newspapers. In
addition, consumer lea¥lets were
distributed in all their stqres.

Distributed
informa tion

LEVITZ ‘FURNITURE COMPANY -
four ,..different  consumer

Ry

ANTICOUNTERFEITING

. . i t‘-

leaflets through its chain of ' stores;

omic dangers of

/
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used a special NCW logo and hang tags in :
its a,dvertxsmg ddring NCW. .

“

IONE STAR GAS cnupmy,’ DALIAS. -
Participated in he Third Annual
Consumers Day Fair at-Nerthpark Shopping
Center. The Company mailed a special
newslettér to social workers and agencies

' in Dallas and ‘Fort Worth explaining

‘consufer igsues related to natural. gas
service. The Company demonstrated gas
drilling ptocedures at three sites in the
area. .

MANUE‘ACI‘URERS NATIONAL BANK OF DETROIT -
Co-sponsored a day-long conference on
consumer” issues, ‘with *he °HENRY FORD

o?wmw COLLEGE. ~ Virginia Hg. Knauer
addregssed the luncheon meeting on

"Partnership - Between ;. Business and
Consugers.” _ '-') o
MAJOR ~APPLIANCE CONSUMER ACTION PANEL

(MACAP), CHICAGD, ILLINOIS = Sponsored an
exhibit Wf major appliances including
those pecially adapted for use by
handJ.capped persons. .

,MCDONALD G)RPORATION. GREATER WASHINGTON,
D.C. AREA - Sponsored a ‘luncheon meeting
to announce its Consumer Education Grant
Program for innovative ° educational
projects in the area of consumerism for

.D.C. area public schools.

MEDI MART bRUG STORES - Participated in
" tha. New England SOCAP Consumer Bducation
Fair at a shoppmg mll in Boston. A
.pharmacist ® distributed materials and
publications, and answered gquestions
about health, - prescription drugs,, and
over-the-counter medication. Nearly 200 .
blood pressute readings were taken.’ .

MERCURY MARINE CORPORATION - Prepared a
special NOW poster using - a
marine/business theme and distributed it
to over 6,000 Mercury outboard, Mariner
autboard, and# MerCruiser dealers -,
throughout the U, S. '

MINYARD FOOD STORESS, DALIAS -~ Printed a
special NOW poster displayed in all its
stores during NCW, and participated in
the Consumer -Fair at Northpark Shopping
Center, distributing information on
fitness, nutrition, and recipes.
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NATIONAL AUTOMOBILE DFALERS ASSOCIATION °

(NADA) - Sent a series of news releases
on sales and service of new crs to
automotive writers of major publicatiors,

NATIONAL ASSOCIATION OF HOME BUILDERS -
Prepared a special kit for all 1ts State
and local affiliates including camera
ready fact sheets for consumers and

suggested events that home builders might'

become involved iq at the local level.

NATIONAL, INSTITUTE FOR 'AUTOMOTIVE SERVICE

BXCELLENCE - Comducted -car care
demonstrations nationwide.\
T4E NCW RADI% NEWS SERVICE - Offered

generic consumer t1ps over the AP and UPI
radio . news service to 2,000 radio
stations during NCW. This effort was
produced by SKLAR/IDELSON, a Washington,
D.C.~-based public relations firm. °

NEW JERSEY NATURAL GAS - Sent radio PSAs

to nine stations broadcast over five
days, on hame heating, uq.ter heating,
cooking, equal payment plan, and other
consumer suggestions. ., The company used
the NOW slogan on its postage meters
during NCW.

NEW ORLEANS BETTER BUSINESS BUREAU and

SOUTHERN UNIVERSITY - Sponscred a one-day
seminar on consumer affairs and National
Consumers Week on the University Campus,
plus a cympus~wide display of NCW.

¢ NEW ORLEANS =~ United States Officxe of
Consumer Affairs, U.S. Customs Service,
ard International Anticounterfeiting
Coalition co-sponsored exhibit  on
- counterfeit name-brand products at the
Customs ~ House. Mrs. Knauer and
Congresswaoman Lindy Boggs.participated in
opening cerenonies April 30. The exhibit
will remain open during the Louisiana
World Exposition. Syrdlcated television

series "Taking Advantage" covered the
opening event.
NORTHEAST UTILITIES, HARTFORD,

CONNECTICUT - Mailed a special NCW insert
in 1.2 million statements sent to its
custamers during April, and provided
-publications for the exhibit sponsored by
the Department of Energy in itse¢ main
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planners

lobby. The e Presidegt for Cus tomer
Services made sevéral speeches during NCW
on consumer  issues.

PEOPLE MAGAZINE - Donated a free public
service ad in its April 20 issue on Lthe
NCW tleme, "Consumers ‘Mean Business."

. PHARMACEUTICAL MANUFACTURERS ASSOCIATION

- Developed salide and script PSAs for
distribution to 230 television stations
for use during th.a week.

PITNEY BOWES - Designed the official
NCW'84 postage meter cancellation imprint
and made it avdilable to purchasers a:
cost. .

RCA MUSIC SERVICE - Develuped a spec1a1
presentation on consumer awareness for
its 400 employe&e and is using the Pitney

' Bowes postage meter imprint thrmgtnut

1984.

SAFEWAY STORES - Printel free NOW
shopping bags for use in all their stores
during the week, and Louisiana Tech Uni-
versity, in Ruston, Louisiana, laminated
some of the bags and converted them into -
posters which 'were displayed around the
campys during ' .
SEARS, ROEBUCK & COMPANY - Designed and
printed 80,000 copies of the official
NCW'84 poster-and reprinted the poster
artwork in its 4th quarter, report to
stockholders that reached one million
people.

PHARR, TEXAS -
a week-long series " pof NW
wmber of issues,
including Social | Security benefits,
direct deposit, ergy conservation, .
investments and bank services. ‘

SECURITY ,STATE BANK,
Sponsor
activities on a

SEVEN-UP COMPANY - Printed 30,000 copies
of How to Run a Consumer Week, a
géactical 19-page guide that takes local
through a step-by-step
presentation of how'to do it.

SHELL OIL COMPANY - Through its district

of fices, presented . its _consumer
"Self-Help" program on cdar care ard
maintenance. -
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- Mational
Consumer Week

| "APRIL 23 - APRIL 29 |
Public Service Program

,“Consumers Mean Busingess”
Sponsored by Security State Bank

* Retirement Benefits
* Energy Cost
w lnvesting Wisely
% Local Economics

At SECURITY S1ATE BANK, YVe're Here To Help, and dur-
ing the week of April 23rd to Aprii 29th 1984 we will
be sponsoring an Informative program for the general
public. Everyone is INVITED. The programs will begin at
7:00 .M. on the fnllowln‘ dates:

April 23rd(llonday)- Administration
representatives will speek on Soclai Security income,
Direct Deposit, and.answer any questions you might
have.

April 24th(Tueaday)-Gantral Power and Light Company
representatives will speak on energy conservation
maasures, reading your rmeter, and answer quomm

April 25th(Wednesday)-Security State Bank persennel
will speak on the financial market, Bank investments,
and Bank Services.

April 26th(Thursday)-The Rio Grans Valiey Chamber of
Commerce Executive Director will inform us on the
Valley Economy.

FREE To Everyone

These informativeé programs will take place st the Tex:
an Hotel Meeting Room. it is open for the general publiq.

Some by, BAVE A RIFRESEVENT ANO OET MQUANITED

SECURITY
STATE BANK

_ Member FDIC
“We're here to help.”

118 South Cage at Caffery, Pham 787-5911

. Drivedns Noith Cage & State

-of

TRIBUNE COMPANY SYNDICATE -
"+ counterfeiting

SOCAP ‘NEWSLETTER UPDATE -  Carried a

_prcmment notice about .NOY in its April

issue and celebrated the week with its
epring conferense in San Francisco.
SOCAP is the Society of Consumer Affairs
Professionals in Business, with 1500
members.

SOCAP/OHIO CHAPTER - Featured NCW in the
spring issue of its newsletter, CHCAPS.

SOUTH FLORIDA BETTFR BUSINESS BUREAU -
Participated  in a consumer fair at the
Aventura Shopping Mall in Miami. Staff
of the Consumer Credit Counselmg Service
of South Florida, .also participated, and
Florida Power and Light Campany sent
consumer literature, and a representative
to answer questions.

SOUTHERN BELL TELEPHONE (I)MPANY. ATLANTA
- Sponsored a booth at the Consumer
Awareness Expo 1984 coordinated by the
GOVERNOR's OFFICE - OF C(DNSUMER .AFFAIRS,

" displaying equipment available for the

disabled, as well. as providing
information about the Company; also
corducted a seminar in Atlanta for the
State's Consumer Affairs/Public Relations
Managers, to identify current consumer
needs throughout Georgia and to develop
ways of responding effectively; Campany
sponsored open houses throughout the
State to acquaint the public with their
local telephone facilities and services;
their speaker's bureau met with 11
different groups to inform them - of
changes in the company's services.

TAMPA CHAMBER OF
BUSINESS DIVISION - Sponsored a Health
Frauds Workshop, in which FDA
participated. Discussion focused on how
government, local agencies, and media can
work together to protect consumers from
fraudulent products. ,
TEXAS HOME BUILDERS ASSOCIATION -=In
conjunction with the National Association
Home Builders ocomducted a pilot
program for consumers with generic
instruction on how to select a home and
finance it. USOCA Director, Virginia H.
Knauer, addressed the session.

Created a

villain, “"Murky," and
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created a product counterfeiting story THE WHIRLPOOL CORPORATION - Developed a
line for its Dick Tracy camic strip which series of press releases for WNational
hbegan during NCW and ran for four months. Consumers Week, and distributed a variety
: of consumer education materials regarding «
UNION OIL OOMPANY - Provided specially appliance safety, including -special
designed NOW posters to its service publications for disabled consumers.
stations in the Western Region. The
Poster's theme was, "Serve Them with THE ZAYRE (ORPORATION - Printed and
Spirit - Consumérs Mean Business.” * distributed 100,000 . free shopping bags
bearing the NOW theme, "Consumers Mean
VIVITAR ~CORPORATION - - Conducted a Business," to o¢rganizations conducting
National Photo Contest thrwgh its 7,000 local consumer fairs and exhlblts.
dealerships. . s

s

WASHINGTON D.C. GAS ~LIGHT COMPANY -
Mailed an NCW bill-stuffer to all its
customers ‘in the Metropolitan area.

} . <
. /

t vou have a question or concern about your service, first / \ .
give your local customer service representatives an oppor- P

tunity to help you. They’'ll make a real effort to get your ques- ‘
tions answered on the spot. The number to call is printed on
your bill and listed under “Northeast Utilities” in your
telephone directory. ) =

-

Please don’t write on your bill stub — it is scanned by com-
puter and an important message may be overlooked. Please
write on a separate piece of paper and enclose lt with your

bill payment. CELE RAT.ES
If, for some reason, we have not adequately addressed your NATIONAL .
concerns, write to: COI;I:éIEN:(ERs

L.evitz Caras! Come In Or Call
For A Free Bookiet On Levitz
10-Point Consumer Bill Of Fights,
Truth in Shopping, How To Talk
Like A Furniture Salospe'son
and The Cover Story.

CALL TOLL FREE
1-800-327-7648
In Fla Call 1-800-432-4844

William J. Sc«ax. Director
Cpnsumer Affairs wy
Noxtheast Utilities

. .
NORTHEAST UTILITIES — -
Tod LONRES T oLt 1t AHD POWEA ToMBaAN. \ ’ N
WESTE O MALNAL SQUSEY IS ELES TN, C O AN
WR TONE WAL R BOWER (OMVAN e
D R Y TS SEavw § ¢ emararn
WAL ASE L AR S AN

This information is paid for by NU shareholders.
- FAB484) 200M
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FEDERAL AGENCIES

4

-
ACTION ~ Focused on th3®senior citizen
population through 1its Retired Senior
Volunteer Program (RSVP), which is a
national program for older Americans
contributing their tinre in, virtually
every part of our country. The RSVP
programs in conjuncgion with VOLUNTEER
SENIOR CITIZEN CENTERS with whan they
work around the mation also provided
speakers for NCW community activities.

THE ADMINISTRATIVE Q(DNFERENCE OF THE
UNITED STATES - Posted the official NCW
poster in its lobby, and publicized the
event by imiling informational materials
to its 125 members and liaison

representatives of the Administrative
Conference. . g

DEPARTMENT OF AGRICULTURE =~ Featured
exhibits and consumer. information
programs in the USDA Administration
Building. Virginia Knauer. participated
in the opening ceremony with Deputy

Secretary Richard E. Lyng. Specfalists
made presentations to emp oyees during
extended 1lunch hours amnx . distributed
consumer information. Over 1,000 USDA
employees and visitors saw the exhibits
and special programs. The Food Safety and
Inspection Service (FSIS) produced a

FEDERAL EXECUTIVE
___BOARD
© il )
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script/slide presentation called
"Partners in Protection," which was sen§
to 250 agency officials. FSIS als
featured PSAs during NCW. The annua
poster contest on food safety was entered
by more than 75,000 elementary school
children this year.’ Thirty USDA
Inspectors visited 50 schools to
congratulate local winners during NCW.
FSIS sent information about USDA's” Meat
and Poultry Hotline to 17,200 public
libraries,- 1,100 consumer affairs
newspaper reporters and 240 supermarket
consumer affairs professionals. THE
EXTENSION SERVICE, which  provides
consumer education in more than 3,000
counties “®in the .U,S., miled NCW
information packets to more than 5,000
extension professionals. Among the
special programs conducted for NOW was
one by the Nebraska Cooperative Extension
Service., . :

BALTIMORE * FEDERAL EXECUTIVE EOMRD -
Sponsored a display in the Fallon Federal
Building 1lobby, in: which 13 Federal
agencies particpated. 29 other agencies
hosted programs of their own nd
displayed the NOW poster. Between 1980
and 2000 visitors saw the lobby display
in the Fallon Building.

[N
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CFSQSUS BUREAU - Showed displays at five
consumer fairs 1in Boston, New York,
At;lanta Dallas, and Los Angeges.

CIVIL AERONAMPICS BOAND (CAB) - Informed

state and local consumer units of its
functions and issued special information

/ kits about air transportation consumer

- session for Federal employees

issues, Prepared PSAs about air
transportation and consumer issues, and
members of the the Board staffed the

consumer complaint telephones during the

week. -

CHICAGD - FEDERAL EXECUTIVE BOARD (FEB) -
Sponsored a half-day information sharing
in doily
contact with the public regarding
resource referrals on consumer issues;

published a Chicago edition of the
Consumer 's Resource Handbook and
distributed it to 110 member FEB

agencies; poster displayed in the lobbies
of Federal buildings in Chicago.

DEPARTMENT OF COMMERCE - “Sponsored an

exhibit in the main lobby of the Hoover’

Building on the theme, “Commerce Serves
Consumers.," Twelve agencies showed
displays about their consumer programs.
Over 6,700 people, not including
employees, visited the exhibit.

Secretary Baldrige sent a notice to all
Department employees in the Washington

area urging them to visit the NW
exhibit, More than 20,000 booklets and
fact sheets were distributed. The

Departmental newsletter, Commerce People,
featured an article on NOWN ard the
exhibit,
honored members of its Consumer Sounding
Board at a coffee hour where Deputy
Secretary Clarence J. Brown presented
certificates of appreciation to the
volunteer consumer members of the Board.
NCW was featured in the March issue of
Simply Stated In Business, the bi-monthly
bulletin sent to 9,000 subscribers fram
business, government, and academia. The
Department's Office of Business Liaison
sent a special mailing about NOW to 450
government affairs representatives in
trade associations, amd the Director of

nsumer Affairs taped a radio broadcast

sent throughout the country and
' participated in a radio interview by a
Dayton, Ohio station. The National

The OFFICE OF (ONSUMER AFFAIRS .

v

Maritime Fisheries Service's (NMFS)
Southeast Region published a special
edition of NMFS Newsbreaker with the
President's Proclamation of .NCOW, and
mailed a press release to tood editors.
NMFS sent ‘outreach letters on NOW tO

their fisheries mrketing directors,
fishing trade associations, and’ major
seafood companies. The Regional Office
participated in consumer fairs in
Atlanta, Georyia and Dallas, Texas amnd -

placed NCW notices 4n several issues of
Market News Report. It also highlighted
NOW in the Pascagoula Laboratory's Open
House April 19-20. T1e Northeast Region
announced NCW activities each morning on
WNBS, New Bedford, Mass., and NMFS .
official John Lenehan discussed it during
an interview on that station. NMFS
participated in a consumer fair in the
Burlington Mall, Burlington, Massa-
chusetts, and the Marketing Camittee of
the Mid-Atlantic Fourndation, April 16-21.
The Southwest Region~participated in the
Orange County Anmual Consumer Fair at
Mission Viejo Mall, and announced NCW at
the Spring convention of the California
Seafoaod Institute in Monterey,
California. The National Weather Service
regional offices participated with
displays in Norfolk, Virginia and
Columbia, South Carolima, the lobby of
the Federal Building in Kansas City,
Missouri, and Anchorage, Alaska, armd the
Ala Moana Shopping Center in Honolulu,
Hawaii. The Bureau of the Census showed
displays at five consumer fairs in
Boston, Massachusetts, New York, Atlanta,
Georgia, Dallas/Fort Worth, Texas, ard
Los Angeles, California.

OOMMODITY F‘U’IURES TRADING QOMMISSION -
Informed the North American Association
of Securities Administrators (NAASA) and
selected State Attorneys General about
NCW; made contacts with major print media
about NCW; and with NAASA and the Council®
of Better Business Bureaus distributed
information on fraud prevention in the
commodities industry.

CONSUMER PRODUCT: SAFETY QOMMISSION -
Three Commissioners spcke at meetings and
news conferences during NCW. Chaiman
Steorts visited ©Ohio, Florida, and
Minnesota; Cammissioner Armstrong visited
Arizona and California; and Commissioner



Scanlon vixited Texas and Nerth Carolira.
Sent publjcity packgts to national
organizatidns which have communications

networks, using the theme, "Product
Safety Sells." CPSC also collaborated
with various local grassroots

organizations during NCOW to promote the
use . of the CPSC hotline. displaﬁ:?
exhibits, workshops and fairs.. 'Chairman
Nancy Stedrts, ' through the ederal
Executive Speakers Program of USOCA,
addressed the audience at a Consumer Fair
in downtown Cincinnati, Ohio.

DEPARTMENT OF DEFENSE -~ Provided NCW\fact
kits to social studies coordinators at
its oyverseas deperndent schools and to

libraries amnd family and commnity
service centers . Yocated on military
installations. "The Army presented
programs to their  respective military
communities on various aspects cf
consumerism ' at Fort Myer and Fort
Belyoir, Virginia, and at Fort Leonard

Wood, Missouri,
the Aberdeen Proving Ground, Maryland, to
name a few. ‘Pupils at the DOD Dependents
School in Avellino, Italy,  participated
in consumer awareness activities during
the School's spring recess.. They visited
various consumer facilities at the U.S.
Naval Support Activity in Naples, Italy.

Friday. April 17, 1984 j .

e

DEDARTMENT OF EDUCATION - Sent a special
mailing to editors of approxinately 200
Education Associations, alerting them to

)

; %

Fort -Sill, Oklahoma, and .

L4
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2,000 radio stations nationwide.

the National NCW Poster Contest sponsored
by the National Coalition for Consumer
Education. Also sent a specgial mailing
to Regiomal Offices making them aware of:
materials avai‘*able and the NCW Poster
Contest. s

1 ]

.

DEPARTMENT  OF ENERGY - Activities .
inclnded participation by operationg
of fices located throughout the cauntry.

,Headquar:ers staff issued a press release

to the wire services and trade press.
Secretary Hodel taped several PSAs for
Two
radio actualities were featured on DOE's-
newsline. An Energy and Ajing Consortium
luncheon meeting was -held April 23, with
70 attendees. Secretary Hodel was among -
the speakers, along with USOCA Director
Virginia H. Knauer. Four exhibits were
displayed 1in the Forrestal Building
lobby, with publications including some
provided by private sector sources. THE
NEVADA OPERATIONS OFFICE displayed an
exhibit of an electric vehicle at the Las
Vegas Boilevard Mall. NCW proclamations
were received from Nevada Govermnor
Richard Bryan, las Vegas Mayor William
Briare, and the Clark County Commission.
THE SAN FRANCISCO Office's Applied
Science Division of the Lawrence “Berkeley
Laboratory participated in an Energy
Pavilion at the Berkeley City Fair, and
proclamations were received from the
Mayors of San Leandro, Oakland and .
Berkeley.. The Oakland/Alafeda County
Consumer Council held a conference in a
community meeting hall, attended by 200

people., The DOE Regioma} Office
participated, and CPSC Commissioner
Sandra B. Armstrong spoke. THE IDAHO

OPERATIONS OFFICE received a proclamation
from Govexmotr John Evans, and Idaho Falls
Mayor Tom Campbell, who toured the Willow
'reek Building, one of the most energy
efficient buildings in the country. A
DOE energy specialist was featured on
several public affairs TV programs, and a
variety of PSAs were aired. DOE
pamphlets were on display at various
hookstores and the public library for”
NCW. E CHICARD OFFICE received proc-
lamatig from Governor ' James Thampson
and Mayor Harold Washington. An
information center and display of
consumer literature were featurﬁl in_two

Federal buildings housing 100 Fedéral
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addition,

employees on Aprll 26 and the City of
Chicago operated ‘a consumer information
booth in the lobby of City Hall during
NCW. A
media; 5 'ran a consumer-oriented
program Zn the news show; and the Chicago
Tribung/ ran a special Sunday insert for
NCW. “The Tribune has a circulation of
1,000,000, fThe Chicago Sun Times ran a
similar pull-out section on energy, THE
AMERICAN MUSEUM OF SCIENCE AND™ ENERGY
hosted ‘an  Energy Efficiency Fair
featuring exhibits® from TVA, the
University of Tennessge, ard DOE's Qak
Ridge Nationmal Laboratory. THE KANSAS
CITY SUPPORI' OFFICE exhibited 20:.displays
to help consumers became aware.

EQUAL EMPLOYMENT OPPORTUNITY QOMMISSION
(EEOC) - Sponsored an NCW exhibit at the
main entrance of the Washington office,

and conducted  Voluntary Assistance
Symposia in Sandusky, Ohio; Newark, New
Jersey; Cieveland, Ohio; and

Philadelphia, Pennsylvania..The symposium
program contlnued thrgugh May and June.

FEDERAL ,CDMMUNICATIONS (I)MMISSION (FCC) -
Held a Telecammunication | Workshop
focusing on Life Since Divestiture, which

was opened by Chairman Mark Fowler and
virginia Knauer. 4+ It also held a
Rulemaking . Clinic and Workshop for

communciations law students who have
filed comments with thefagency, examining
the process by which their camments were
developed and subsequently filed. ~ In
involved 50 students from area
colleges and universities selected by
their respective schools, who questioned
the five Comissioners _during
television taping. These tapes will be
made available to the participating
schools. for further showings. A brown
bag luncheon was open to the public on
the subject of FM radio broadcast issues.

The Chairman and the Cammissioners
visited the Washington-based NCW
activities. An updated version of FCC's

Telecommunications Glossary was issued

during National Consumers Week.

FEDERAL  DEPOSIT  INSURANCE QORPORALION
(Fn ") = A letter from Chairman William

Tsaac was mailed to all State-chartered
non-member banks; an exh.bit was placed
in the «FDIC main lobby; all Regional

ess release was sent to Chicago-

a,
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. educational

© consumer's

y mail
" This project was produced in conjupction

Directors of FDIC receide infomation'

materials and... instructions for
participation,

FEDERAIL EXECUTIVE . BOARDS AT
DALLAS/FT, WORTH ’ CHICAQRO, BALTIMORE,

CINCINNATI, HONOLULU-PACIFIC - Made major

contributions to consumer -~ fairs,
expositions and workshops in their
respective’ communities. v

FEDERAL HOME LOAN BANK ROARB (FHLBB) -
NCW materials were) sent to the 12
district offices wfth instructjons for
use, . _
FEDERAL INFORMATION CENTERS. GSA - Again
served in a coordinating ,role for . local
NCOW  activities " by acting as * an
information resource for cammnities.

FEDERAL MARI%ME QOMMISSION . (FMC) -
Sponsored a week-long . clinic for
employees to help them resolve their own
‘consumer complaints by providing
materials and of fering
a551st:ance in locating State armd 1local
consumer” services.

FEDERAL RESERVE BOARD (FRB) - Displayed
consumer education brochures at  its
Central Office; article about NCW was
published in a Bmard newsletter; Reserve
Banks were reminded of NCW observance.
FEDE TRADE COMMISSION (FIC) -
Pevel and distributed nationwide a
special newspaper supplement explaining
legal rights and
responsibilities in various areas., FIC
also offered advice to consumers on how
to avoid making costly mistakes when
purchasing a car or when ordering

with ‘the FIC's Boston Regional Office.
Also, distribute? a special edition of
Facts for Consumers listing all free
consumer and business education materials
that are a'mailapie from the FTIC. In
addition, The Credit World magazine
listed all of the FIC's free consumer
credit publi ations in a . full-page ad in
their April issue.

J
FEDERAL TRADE (QOMMISSION REGIONAL OFFICES
Participated in various events: In
Atlanta, the staff gave speeches at
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several local high schools; the Dallas
Regional Director made opening remarks.at
the New Mexico Attorney General's
Statewide Consumer Fair in Albugue

the New York Regional Director ta

‘'special TV program on antitrust laws for
thé consumer education program at -the

Bronx High School of Science; the Seattle .

Regional Office took; part in ah NCW

+ luncheon sponsored {by the Seattle
Consumet Protection Roundtgble.”
y . :

FOOD AND DRUG ADMINISTRATION (FDA) -
Celebrated  NCW in  various forms
nationwide, with districts giving

priority to coordinated efforts with
other agencies amd organizations. Nine
consumer fairs were conducted, ten public
presentations were made, and one
television interview taped. >

GENERAL SERVICES ADMINISTRATTON, CONSUMER

&

INFORMATION CENTER - In addition to beifg |

a major distribution point for NOW
materials through its distribution
facility in Pueblo, Colorado, mailed an
NCW ct sheet to media mailing lists
totaling 11,000 names. The Consumer
Information Center (CIC) developed print
public service ads distributed to
_newspapers and magazines,
the NOW Consurer Quiz for 6,000 newspaper
and zine consumer reporters, as well
as 5,000 radio and TV broadcasters. CIC
- staff members did four rhdio interviews
based on the Quiz, for sé&ations in
Jamestown, New York: Toledo, Ohio; Cedar
Rapids, Iowa; and Fresno, California.

DEPARTMENT . OF HEALTH AND HUMAN SERVICES
(HHS) - Regional Offices participated. in
a wide variety of meetings, exhibits, amd

and produced’

media activities during NCW. Among them '

an exhibit on dental health and
child nutrition in Boston; exhibits in
Federal tmildings in New York, Albany,
and Newark; a press release to major
media markets in Alabama, Florida,
Georgia, Kentucky, Mississippi, North
Carolina, South Carolina, and' Tennessee:
‘an HHS Consumer Fair in the State Office
Building in Chicago; participated in the
Dallas, shopping mall fair; an information
fair t\r local media in Kansas City: a
Federal Health Fair in. Dertdér, sporsored
by a TV station; appearances by NS
expertg on morning television news in San

were:
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Administration

1

Francisco; and a literature display by
the Health Care Financing &dministration
at a Seattle Consumer Roundtable
luncheon. The Social ‘Security
distributed = Consumer's
Resource Handbebks apd NCW posters to its

‘field offices and arranged educat ional

programs for comunity grou as well as
participated” with Fede Executive
Boards sponsoring exhibits ‘nd fairs.

The Health Care Financing Administratian
publicized the booklet, Guide to Health
Insurance For People With Medicare, amd

conducted Medicare training sessions
throughout the country. Official
speeches during NCW included
consumer-oriented remarks: - The
p Administration on Aging distributed

10,000. copies of a poster on the theme of
health and the elderly, and pubhshed a
special ‘issue of Aging magazine on the
same topic. The Admjnistration: on

. Children, Youth, ard Families (ACYF) sent
+ 2,000 copies of the Consumer Information

Catalg_g ‘to its grantees for use during
NCW. THE PUBLIC HEALTH SERVICE'S Surgeon
General sent a letter with a copy of the’
Consumer's Resource Handbook to 300
community health centers which were.urged
to contact various consumer groups and
ungertake joint activities during NCW.

INTERNAL E SERVICE (IRS) -
Publicity materials highlighted IRS
programs relating “to consumers. IRS
officials were urged to participate in
NCW media events  and speaking
engagements; a display was made available
for local use during NCW.

iN’I‘ERSTATE COMMERCE OOMMISSION (ICC) -
ssued a press release to the news media
and the general public regarding the

assistance and protection the ICC.
provides the traveling and shipping
public and establishing contact with

Members of Congress to furnish them with
current information regarding some of the

consumer services that the JICC has
available to them, their staff and their
constituents. :

DERARTMENT OF THE INTERIOR - Established
an Interior Camnitcee on Consumer Affairs
to plan agency NCW activities. Bureaus
and offices involved their field staffs
throughout the U.S. and the Territories.
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Secretary Clark sent a memorandum to all
bureau . and office heads, urging their
participation. In the Main Interior
Building, an exhibi® displayed pamphlets,
brochures, booklets, maps, posters and
‘other materials. Over 1,000 visitors
attended. Mrs. Knauer attended the
opening of the Departmental exhibit. The
Geological Survey participated by
highlighting the earth-science
informtion and sales provided by 10
public inquiries offices, with media
releases, an exhibit in the Main Lobby,

and a special topographic map offer for .

NCW. The Assistant Secretary for
‘Territorial and JIntermational Affairs
sent a letter to each Territorial
Governor requesting of ficial
participation in NOW. The Bureau of
Mines participated in the
exhibit, and its centers in the field
prepared displays and . distributed
pamphlets, which were also sent to media
and to universities. Mine tours were
conducted for a number of school classes.
The National Park Service participated in
the Main Lobby exhibit. The Fish and
Wildlife Service sent a memo signed by
the Director- to its more than 300 field
offices, including a packet of
informational materials, and participated
in the Main Lobby exhibit. The Office of
Surface Mining participated in the
exhibit, and sent an NCW memo to its 13
field offices. The Bureau of Iamnd
Management sent information packets to
its field offices, and displayed
publications in .the Main Lobby exhibit.
The Bureau of Reclamation participated ir,
the Departmental Exhibit, sent a memo on
NCW to its field offices, and
participated in éxhibits in three Federal
Office buildings in the Regions. The
Bureau of Indian Affairs distributed
consumer information materials to its 12
area and regional officés; - senior
officials who gave Sspeeches during NCW
emphasized the importance of- consumer
education. s

DEPARTMENT OF JUSTICE - Headquarters,
regional and field offices sponsored
exhibits on both}its consumer affairs
program gnd NCW. mnformational materials
were available f;' employees and the
general public. The Drug Enforcement
Administration‘'distributed information on
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Main Lobby™

\

~

., State Information Officers.

the abuse of look-alike and
over-the-counter drugs to’ 4,000 parent
groups around the country. This is a
consumer project in association with the
National Federation of Parents for a Drug
Free Youth.

DEPARTMENT OF LABOR - Sponsored an
exhibit in the main 1lobby of the
“headquarters building, and sent .qut a
special mailing. Secretary Donovan
- issued an accompanying message to all
recipients of the mailing, including
union leaders, worker and business
associations, State departments of labor
and loyment security, gég associations
of ma » governors, colinty and other
public.executives. ‘He also sent an NCW
message to all DOL employees. All ten
‘Regiomal oOffices participated in a
variety of NOW activities.

ATLANTA DEPARTMENT OF LABOR REGIONAL
OFFICE. - Distributed Consumer's Resource
Handbook through AFL-CIO affiliates and

-

'BOSTON DEPARTMENT OF LABOR — Distributed

a regional Handbook. through AFL-CIO
affiliates and State  Information
Officers. :

BOSTON "~ DEPARTMENT OF LABOR - REGIONAL
OFFICE - Sponsored a public service
information campaign in the . greater
Boston area, and provided speakers for
talk shows anmd media interviews on
Departmental programs and services.

CHICAGD DEPARTMENT OF LABOR ~ REGIONAL
OFFICE Exhibited in various Federal
buildings in the city, plus an exhibit in
a local shopping mall.

DALLAS DEPARTMENT OF [ABOR REGIONAL
OFFICE - Exhibited at a major shopping
mall. *

KANSAS CITY DEPARTMENT OF LABOR REGIONAI,
OFFICE — NCW exhibit in lobby of Federal
building. Special mailing to major media
in the Region. Contacted labor editors.
with weekly colums about DOL programs
and NCW. o -

NEW YORK DEPARTMENT OF L[ABOR REGIONAL
OFFICE - DOL regional officials discussed

33



" consymer related issueg, on radio and

. NATIONAL

televisi‘on talk shows.

( s .
PHILADELPHIA REGIONAL OFFICE DEPARTMENT
OF LABOR - Expibited in various/ Federal
buildings in city, plus an exhibit in

a local shopping mall.

‘NATIONAL CREDIT UNION ADMINISTRATION -

Worked with trade organizations to
encourage member credit unions to observe
HIGHWAY TRAFFIC SAFETY

INISTRATION (NHTSA) -~ Distributed PSAs
to approximately 1900 radio stations.
Virginia H. Knauer joined Secretary of
Transporcation  Elizabeth  Dole
Administrator Diane Steed at the NHTSA
Auto Safety Hotline to handle calls o
Monday, April 23. Publicity photos were
distributed to- the media, and the AP
covered the story over its wire service
to publicize the 800 number of NH’}SAﬁto
the public. : '

NATIONAL MARINE FISHERIES SERVICE - Sent

" press packets to food editors om seafood

"such .as marine weather,

packing, handling, and nutrition.
Offices participated in Consumer Fairs in
Atlanta, Mallas and Orange

California. Officials* gave
interviews and nade speeches on NCW.

radio

NATIONAL WEATHER SERVICE - Exhibited.at
consumer fairs in Fort Worth, Norfelk,
Columbia, South Carolinma, Los Angeles,
Kansas City, Mo., and Honolulu oh topics
flash flocods,
thunderstorms, hurricanes, and tornadoes.

ORLANDO, FLORIDA - FDA's Consumer Affairs
Officer in Miami,
was a guest on an open-line Spanish
language TV program on health fraud.

RAILROAD RET{REMENT BOQARD, CLEVELAND
REGIONAL OFFICE - Participated in an
information exchange with other

government agencies about NCW under the
direction. of the Cleveland Federal
Executive Board during NOW. Government
publications were made available to the
public at five Federal ayency facilities
in the Cleyeland area.

and |

County,

Estella Niella=-Brown, -
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SECURITIES AND EXCHANGE OOMMISSION - -

‘Presidential proclamation was displayed

in headquarters and 11 Regional Offices;
a visual presentation of the history of .
the SEC of fered on laan to groups for use
ddring NCW; .four ’newspaper columns on
investing mention NCW. '

. :

SMAEL BUSINESS ADMINISTRATION
Distributed approximately 10,000 copies
of the Consumer's Resource ~ Handbook
through its field offices, and sponsored
an exhibit in the Central Office lobby
during NCW. Copies of the Handbook were
made available to small business
organizations for distribution to their
membership; several representatives of
the SBA field- offices participated in
Federal Executive Board activities in.
Chicago and Minneapolis during NCW.

SOCIAL SECURITY DMINISTRATION - Prepared
a special NCW consumer information kit
for its 1,328 field offices. '

TENNESSEE VALLEY AUTHORITY - Emphasized.
energy conservation and solar energy
programs during NCW. It participated in
vdrious fairs: and exhibits in sixteen

to-

cities. The. TVA . staff - presented
programs, workshops, and sdisplays
illustrate the benefits of energy

conservation and solar programs available
to citizens of the Tennessee Valley.

DEPARTMENT OF THE @REASURY - sponsored an

exhibit, with brochures from Treasury
Bureaus, in the lobby gf the Treasury
Building. A permanent Treasury

Department Consumer Exhibit at the Bureau
of Printing and Engraving was dedicated
on May 15 by Secretiry Regan and NCW
National Coordinator Martin Petersen.
The exhibit will be seen by 500,000
visitors annually. THE BUREAU OF
GOVERNMENT FINANCIAL, OPERATIONS printed
an NOW message on 20 million Social
Security check envelopes for the April
mailing. The ONITED STATES  MINT
conducted a Consumér Hotline, with the
Mint's Director and  Deputy Director
participating in respon:l\ing to the public
inquiries. A press release was sent to
news media, and the Mint distributed
informational materials to the NATIONAL
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ASSOCIATION OF GOVERNMENT QOMMUNICATORS.
Approximately 12,000 information packets
were distributed. Consumer suggestion

and comment .cards were printed and
distributed to the Mint field
installations. BUREAU OF THE PUBLIC DEBT
developed and displayed posters: in its

various offices. THE COMPTROLLER OF THE
CURRENCY, C. T. Conover, sent a letter to

Chief  Executive Officers of 4,700
-naticnal  banks, encouraging them to
participate in N activities. The

Comptroller delivered the keynote address
at the Finmancial Executives .Institute
conference tn San Francisco, with 400 irn
attendance. The District Administrator,
Southeastern District, keynoted the South
Carolina Department of Consumer Affairs
Conference in Columbia. Meetings were

-held with representatives of cammunity

and small business groups anmd OC
leadership to discuss hank regulation and
its implications for consumers. FEDERAL
LAW ENFORCEMENT TRAINING CENTER offered
speakers to local civic groups and
caomunity organizations. u.s.
SERVICE co-hosted the anticounterfeiting
Exhibit in New Orleans. THE INTERNAL
(IRS) district offices

CUSTOMS -

issued press releases on IRS consumer -

and used radio and television
to digseminate NCW Snformation. A
five-minute loop film on taxpayer
assistance and a dispiay on taxpayer

services,

education programs were in the IRS
National Office main lobby. Several
~
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districts participated in Consumer Fairs:

Honolulu, Atlanta, . Philadelphia, and
Cincinnati. Manhattan and Brooklyn
Districts jointly participated in a

leadership training .conference presented
by the Consumer Protection Board and the
New York Office rf Consumer Affairs. The
Jacksonville District Office set up a
library exhibit in the main lobby of the
building, anmd news releases were mailed
to all media.

DEPARTMENT OF TRANSPORTATION -
Participated by displaying NOW posters in
various lobbies thtoughout the huilding.
The Federal Aviation Administration (FAA)
also displayed the poster. Secretary
Dole participated in the N TTONAL HIGHWAY
TRAFFIC SAFETY ., ADMINISTRATION (NHTSA)
Hotline by taking consumer calls., Mrs.
Virginia Knauer joined Secretary Dole in
this event. NHTSA also distributed 1900
PSAs to radio stations across the
country, and sent hotline flyers to all
radio stations to encourage them to pass
this information to the public. THE
URBAN MASS TRANSIT ADMINISTRATION hosted
a Transit .Fair where Washington, D.C.,
Metro representatives answered specific
questions by DOT emplg;ye&s. -

U.S. COMMISSION OM CIVIL RICHTS (CCR) -
Issued .a memorandum to all employees
regarding NCW; distributed posters for
display in all regional offices amd in
headquarters building; announced NCW in

BEST COPY AVAILABLE
g

3
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its Update newslet:ter to 25,000 readers;

exhibit  presentations during | April
included the Consumer's Resource
Handbook. : L
.

u.S. CUSTOMS SERVICE - ‘With the
INTERNATIONAL ANTICOUNTERFEITING

COALITION and the U.S. OFFICE OF QONSUMER
Affairs, opened an exhibit of counterfeit
name-brand products at the U.S.
House in New Orleans during NCOW. The
exhibit will be open during the Louisiana
world Expos1t10n.

U.S. MERIT SYSTEMS PROTECTION BOARD -
Issued a special notice from the Chairman
to all central staff, plus the personnel
in its regidnal offices,  which included a
comprehensive list of Board publications
with information on their availability.

(USPS) - Issued a
Guide to Postal
Consumer Protection Week, in conjunction
with National Consumers Week. Radio PSAs
were .distributed to over 6,000 radio
stations in 50 states,

‘U.S. POSTAL SERVICE
1984 Postmaster's

U.S. PUBLIC HEALTH SERVICE -~
the Assistant Secretary during

Speeches by
NCW

[

1nc1uded material related to COnsurmer
issues.

VETERANS "ADMINISTRATION - Produced a -
series of mid-day demonstrations in the
Central Office, includmg those by local’
consumer affairs reporters and writers.

“\The Department of Medicine and Surgery

Cus tom

32

presented a three-part program in
Readjustment Counseling, ‘and sponsored a
rap session by a Vet Center team. The
Regiomal Office in Sioux Falls, S.D.
participated in a Hospital Cost Fair and
five other Regional Offices participeted
in consumer fairs. Lod Angeles Regional
Office staff joined with the Small
Business Administration in a two-day
management training session for potential
veteran business owners, and at Dover Air

Force -Base, VA staff sponsored two
benefit seminars for pre- ard
post-retirees arnd their dependents. VA
sent news releases to newspapers, radio

and television stationg and in Seattle
the VA Regional Office distributed 351
packets to Senior Citizens Centers
throughout the state, containing VA
pamphlets and a card with a toll free
telephone nmumber for VA assistance.
National cemeteries throughout the U.S.
prov1ded veterans groups and others with
information about the national cemetery
ard headstone/market program. Invited
local dignitaries and members of service
organizations to tour VA facilities, and
medical ocenters and other facilities
displayed pamphlets and ‘brochures in
lobbies and waiting areas. All
facilities praminently displayed the

‘Presidential Proclamation amd the USOCA

poster, as well as the VA poster and
several facilities,k recognized employees
who had made special efforts during the
year to serve’ or assist patients ani
their families.

VA MEDICAL CENTER, KNOXVILLE, IOWA -~
Prepared an exhibit on consumeg. rights
and issues and participated in a talk
show on local radio. A Sprimg Carnival’
was held for patients, sponsored by the
American Legion Auxiliary.

VA MEDICAL CENTER, MARTINSBURG, WEST VA ~
Hosted a luncheon for the County Chamber
of Commerce Committee on the VA, with a
tour of the hospital. The Associate
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Director attended a dihner sponsored by
the American Red Cross; the Canteen
offered a Consumers Week luncheon
special, amd audio visuals were shown
© periodically throughout  the  wegk.
. Various VA publicat?&rs e exhibited

and distributed. Press reldases were
a schedule

sent! tH local media announci

~Tuh

P

—r
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of tours for the public of the _new
357-bed hospital. NOW information was
published in the Center's publication,
"The Mountain Ear,"

WALTER REED ' ARMY MEDICAL ' CENTER,
WASHINGTON, D.C. - Presented an award/

- ceremony for consumer _ exhibits during
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