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ABSTRACT"

The Use of Popular Graphic Media in Development Support
Communications: A Survey of Fotonovelas and .Comic Books is
a study to determine the extent -to which these two media have
been programmed as part of programs of health, nutrition, pop-
ulation, agriculture, and literacy in Less Developed Countries;
to assess the quality of that programming; and to offer sug-
gestions. and recommendations as to its improvement.

The report contains both practical and theoretical consid-
erations - the former concerning actual case histories of comic
book and fotonovela use and critical apprdisals thereof; the
latter concerning the various generic and conventional differ-
ences between the two media and a discussion of their implica-
tions for future planning. Furthermore, the report contains a
discussion of existing worldwide distribution of commercially
produced comic books and fotonovelas in an attempt to identify
those regions where educational development of the medla seems
most appropriate.

The general findings of.the report are as follows:

l. . There has been relatlvely (compared to other print
media) little use of comic books or fotonovelas in development
projects in ‘the Third World, although the comic book has been
used to’'a greater extent than the fotonovela.

2;' The quality of the productlons reviewed was irregular,
with few of either medium fully utilizing their communications
potential.

3. The irreqularity was felt to be due to a lack of com-
plete understanding of this media potential: under what cir-
cumstances, for what audiences, and for what messages could each
medium be used most effectively.

4. " The media problems of both fotonovelas and comic books
¢ were compounded by distribution constraints -- little infra-
structure exists in most LDCs within which to distribute any
form of print material.

5. Despite actual design, prbduction, and implementation
problems, both media have been shown in evaluation studies to
o be effective in presenting new concepts and basic lnformatlon
to a wide varlety of audiences. . - :

6. The fotonovela-.was found to be particularly successful
ln reaching a prime target audience -- semi-literate, rural
populations living in media-scarce environments. The fotonovela's
realistic graphic technique makes it ideal for communicating
with 'pictorially naive' audiences.
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7. Thé comic book, because of its flexibility and
adaptability, was found to be suitable for reaching more
literate audiences with a certain amount of media sophis-
tication. The comic beook's ability to convey humor satire,
caricature, and abstraction makes it popular and attractive
for modernizing audiences.

8. The comic book remains the most attractive graphic
medium for reaching children. Its portrayal of fantasy and
adventure make it a highly popular vehicle for both enter-
tainment and education.

9. Most fotonovelas and comic books were produced in
conjunction with family planning programs. Few dealt with
other development subjects.

10. 1In general, comic books were found to be more ex-
pensive, largely due to the production cost of color printing.
Traditionally, comic books are produced in full-color, whereas
fotonovelas are produced in black-and-white. In addition;
comic books require a more lengthy and complex development pro-
cess. : :
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.Introduction

The fotonovela.Fnd the comic book have long been pdpular
forms of print entertainment in many parts of the world. The
fotonovela is widely read in all countries of Latin América and
to see fifteen differeht‘titles on any given newsstand is not
unusual. The comic book has been less widely appfeciated, yet
humorous, satirical, and quite imaginative productions can'be
found in Mexico, parts of Asia, and Africa and have found a
limited but devoted audience amongst certain more literate ség-
ments of the population. |

The idea of using popular graphic media as communications
tools for social action programs iscnot new. During the last
twenty-five years, comic books have been used in :the United
States to re;ch children and adolescents on important problem$§
concerning their communities and their own life. Their flexi-
bility,'potentiai for portraying caricature and fa;tasy, and
what can be calléd a dynamic style ali make comic books appeal-
ing and potentially effective communications tools“for reaching
out with social messages to a particularly vulnerable and de-.
mandingﬁyounger audience. |

Fotonovelas have a somewhat more recent history regarding
their use for development programs. Only within the last fgw
years have populationiplanners, for example, discovered that

" their romantic, melodramatic themes and highly effective visual
treatment are perfectly matched for dealing with the emotional and

often explosive situations arising when families confront prob-




lems of too manyfchildren, sexual attitudes and behavior,
social roles, and social demands. And only very recently
have other commueications professionals realized the potenﬁial
of fotonovelas for participatory education - that process
which actively involves learners in both what they learn and
how they learn it. The fotonovela, consequently, kas been
used not only as a communications device, but a development
ﬁool, able to organize and engage people as well as teaching
them. '

Both the cumic book and the fotonovela have been consid-
ered by development communications planners as important media
to be used in the information process. "They are popular, ef-
fective, timely, and with a flexibility which allows a variety
of thematic and message adaptations. It was felt by the authors
of this report and the sponsoriné Office of'Edueation and Human
Resources that the potential. of these two media werranted a
comprehensive and detailed look into both their commercial
distribution and development uses in order to understand the
extent and degree of their worldwide popularitcy and to deter-
mine the relative success of their incorporation into important
programs of population, nutrition, health, and other social
interventions.

The purpose of this research, then, was to inventory active
and past development projects'ih which either comic books or
fotonovelas we;e applied as communications tools; to provide a
critical analyeis of how well these media have been used in con-

veying social messages; to catalogue those countries in which




fotonovelas and comic books are presently being sold as
entertainmént media; and to offer certain recommendations
about the future design and distribution oﬁ fotonovelas and
comic books as develdpment suppert communications materials.

Generally it was found that most efforts to use foto-
novelas and comic books as development media were not completely
successful. In the main, most fotonovelas reviewed lacked the
vitality and spirit of their commercial models. What had been
simple yet effective and entertaining melodrama became stilted
education; a romantic and adventurous medium had become a
forum. The nature of the fotonovela had not been understood
in the same way that educational television in the United States
had been convential and pedantic until its programmers began to
get a feel for the medium with which they‘were-dealing.

The comic book, too, was seen to be a misundersﬁood medium.
Most productions were neither fantasy nor drama; neither ab-
stract nor perceptually keyed to audience needs; neither declar-
atory nor fiction.

Iﬂ‘short; the present problem with both the fotonovela and
the comic book is one of lack of media understanding -- an in-
éomplete appreciation of the traditional conventions and generic
structure which give the fotonovela and the comic book their
inherent appeal. With few exceptions, these media have been
underused. Their léck of social program success has implied a
lack of synchronization between educators and entertainers; be-
tween the people who know their subject and those who uﬂderstand
their medium.
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This report, therefore, will go into substantial detail
regarding the use of fotonovelas and comic books, and will
point to specific examples~-both commercial and educational--~
in which they have been used badly and well in an attempt to
explore the potential for further development. |

The report will also discuss distribution and production=-=-
factors which are key dependent variables affecting the dev-
elopment of any medium, butlparticularly‘important with regards
supportiye print material such as comic books and fotonovelas.
Far too few of the communications surveyed seemed to acknow-
ledge that the way in which a comic book wés distributed, for
example, could affect its overall design; or thekability and
experience of the fotonovela photographer cduld be a determining
factor in selecting a story-line or thematic treatment.

-~ It is hoped, therefore, that this report can servé{as a:
working document for communications professionals as well as
reference material for planning administrators. It has been
written to emphasize research and planning methodology in an
attempt to provide people working in the field with a compre-
hensive approach to media developmenﬁ and implementation and |

to provide independent investigators with the practical execu-

_%ion framework within which to‘provide needed technical data.

One caveat must be stated: due to the strict limitations
O ) ) . v
of the contract, in terms‘of both time and financial gesources,

the authors may have overlooked valuable commeércial and non-

commercial publications in various countries. It will be

4 .
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clearly seen, however, from the list of people contacted in

the course of the research, that every attempt has been made

to select those institutions with the broadest possible involve-
ment in development communications. Furthermore, the authors
feel that although there may have been certain oversights,

Fhe emphasis on research and development methodology will more

than compensate for them.
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CHAPTER 2

COMIC BOOKS AND FOTONOVELAS:

A COMPARISON !
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Comic Books and Fotonovelas: A Comparison

Although fotonoyelasgand comic books are distinct media,
éimilar only in general style and presentation, they are often
pérceived{és one - interchangeable cémﬁunicatiqns tools which
can be applied équally to varioﬁs informational sitqat%ons.t
Yet,othey are cleérly different. A fotonovela, for example,
becaﬁée of its phdtographic téchnique, is a more emotive, in-
timate med;um. Oné géts the 'feel' of scenés in a real, fam-.
iliar way. There is an immediate identification not only with
situations but with emotions. As such, fotonovélaé are ideal
motivational media, akle to present ideas and concepts dréma-
ﬁically, forcefully, and often poignantly.
| A°comic book, on the other hand, because of the perceptual
limitationﬁ*of its graphic technique-"-line-drawings-“-is less
represehtative and more abstfact-"-more limited than a.ﬁoto-
novela in its gbility to portray familiar circumstances“and
emotions. Yet, because of this ability to abstract, a comic
book is more flexible and adaptable; less confined by spatial
and temporal cohstrainté, and more able to present diverse .
information or . information diversely.

bGiven.these perceptual differences, the fotonovéla and
the comicvbook are each suited to different audiences —- the
fbrmer to illitgrate and semi-literate popuiations who find
its pictorial conventions easier to understand; the latter to
a more sophisticated, literate audiehce which enjoys its humor,

]

fantasy, and caricature.
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As well as differing ih their ability to.reéch diffe:ent‘.
audiences and to_develob distinct themétic and stylistic treat-
ments, comic books and fotonovelas also differ in terms of
message -- the actual information tg be presented. Although by
no means a hard and faét‘rule, fotonovelas apéear'té be more
effective in déaling with clearly identifiabhle social and per-
sonal situations, such as those related to ggmily, marriage and
chi;dren; love, sex, and romance.. These situations produce
the melodramas popular in commercial‘foto; radio- and tele- «
novelas. Family planning, as an educational message, is cloﬁe
to this traditional melodramatic portréyal, It deals with
familiar perscnalbrelationships within an informational context.
When the fotonovela moves to othe; develdpment issues: nutrition,
health, or agriculture - the familiarity and immééiacy are
~lacking. It is more difficult to be credible. 1In thege in=-
stances, a comic book can often_grovide the media neutrality
necessary for theaexpésition of new relationships ané"new ideas.

Surprisiqgly,-many professignéls ;oht%gtgdﬂin the course
of this investigation did not distigguish betﬁeen comic books
and fotdnovélas. The above-mentidned considerations were not
apparent. It becqﬁé increasingly clea;hthat the task'ofwthis

Report Qould’not only be to catalogue and criticize, but to )
theorize as well. A discussion of media difference, it was
felt, wquld both hiéhlight the particular characteristicé of
each individual medium and give a broader perspecﬁive within

which communications planners could begin to program more ef-

fectively.
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It must be Aentiongd}that few educat;onal comic books
and fétonovelas have been evaluated, and there is consequeﬂ;ly
little information as to the relative effectiQéness of the
media in actual field situations, and less on difficult—ﬁo—
control Variab;es such as cqmparative thematic treaﬁments,
format design, and textual variation. 1In additinn, iittle re-
search has been dﬁne on audience preference and perception. Al-
though yhere appropriate research has been done, it is mentioned,
many of the authors'hobservations and conclusions are based on
their own communications experience'and.backéround.. Iﬁ was
felt that even in the absence of hard data, some kind of inter-
pretive appraisal and critical evaluation would be relevant
and useful by hélping tOwstructure'the problem . i to offer pos-

sible explanations.

Following, then, are a number of important considerations

concerning the differences between fotonovelas and comic books

- with regards message, theme, and audience:

.

1. Fotonovelas appear to be more effective in reaching il-

literate audiences.

A significant amount of research has been done to determine

the perceptual patterns of illiterates with relationship to two-

dimensional séace, and there are many studies»(see Appendix.III)
which offer certain insights concerning depth perception, object
recognition, unconventional graphics, picture sequence, symbols,
color, and distortion (e.g., enlargement). The conclusion of
most researchers is that non-literates have not acquired the

practice with illuystrations, maps, and other pictorials that

e
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iiterates_obtain duriné ﬁhe*gouése of their education. Fur-
thermore, in enQifdnments where two-dimensional reptesentations
are uncommon (most of rurél Africa, South Asia,’ana parts of
‘Latin America and'Southeast Asia}, the illiterate is rarely‘
exposed to them in his o?gher daily lifé. fhere are few, if
any, billboards, posters, or other graphics, and mdst tradi-
_ tional art is three-dimensional. |
It has also been suggésted that in addition to environmental
factors, the'objective, iinear, rational, and°organizational‘
process of reading--literacy itself--structures ﬁhe peréeptual
set of feading peopie. Hypothetically, a literate reader,
never having been exposed to.pictorial'representaxions, would
understand them--regardless of their desién--better than‘a
non-literate. This has not been proved, however, and is less
relevant to practical, programming issues than media availability
and picﬁorial convent_ion.l | |
fittlé research, however, has been carried out régardihg
the relative effectiveness of differené“pictdrial treaEments.
Most of the research menﬁioﬁed above was QOne with drawings and
made no attempt to seé if test results would vary with different
Egphniques; and few other. investigators h;ve developed a satis-
factory teChnique.for dealing with the broblem.
'From those»studies, howe?ef, ohe factﬂbécomes clééf; it ié
" not so much the type of pictbrial }échnique (photograph, line-

drawing, bfock—out, three-tone, etc.) that matters so much as

the degree of realism achieved. Illiterate audiences need ab-

lFor more information, see Parlato and Parlato; Visual com-
munication with Illiterates, AED, New York, 1974 (unpublished
report) . . '




agOlute detail and near-perfect representation of an object to
- recognize it;.and ;ill respénd when that perceptual demand has
been met. More often than not, a photograph is tﬁe easigst and
least variable way of depicting 'reality' and therefore ?ends
to bé the most effective visual technique for reaching illiéeratesf
In‘féct, the authors of one‘study, which found three-tone draw-
ings to be ;ore effective than.any kind of photograph, con-
cluded that their findings reflected more the relative caliber
of individual artist and photographer than they did any reall
difference in visual technique.l
‘It must be re-emphasized that ﬁbne of the above-mentioned
studies atteqpted ﬁo deal with the incorporation of graphic.

. images into a contextual framework -- such as in simple foﬁo-
noyelas or comidlbooks. It is not clear,‘therefore, whether il-
literates with no prior familiarity with either comic‘books:o;
fotonovelas would be.able td,understand aosimple'message pre-
sented in the context of a familiar story. This is an important

considera£ion to communications planners, however, for ifcit

Can be shown that an illiterate, 'reading' without assistance,

¢an learn from fotonovelas, rural audience reach can be vastly.
¢ o,

“

.expanded. _
Only one of the studies2 reQiewed attempts to deal with this
problem by programming identical comic books and fotonovelas |
(the comlc book was a llne-draw1ng trac1ng of .the fotonovela)
amongst populations of subSLStence farmers.ln Guatemala. The
results—-although not conclusive-~-suggested that the fotonovela

2

lrussell and Haaland in Nepal. See Appendix III.
. 2 '

o

Oscar Vignano et al in Guatemala. See Appendix IiI.
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ate audiences.

was more successful in reaching both illiterate and semi-liter-

Oﬁe facf‘thaffhas been made abundantly clear is that the
ability to learn from twp—dimensional graphic images is more
related to prior familiarity with eiflier specific media or media
in general.than it is to considerations of literacy. It is com~-
moniy'accepted that once a person has learned to deal with
graphic images and has learned ﬁhe convention of object-recogni-
tion and/or sequentiél progress, he or she--regardless of literacy
status--will understand better than a person who has not. In
other words, an illiterate with é.strong media . familiarity can
receive graphic information more efficiently thaq a literate
without it.

Thus the question of illiterate perreptions is often moot:

a communications planner can program fotonovelas, for example,

in media~rich areas, knowing that illiterates will potentially
be-able to learn something from them without being too concerned
with the perceétual érocgss by whichrthis is done.A Furthermore;
illiterates are often read printed material by literates (this
was the basis on which many illiterates in the Guatemala stuay
made their responses)} thus enhancing potentiél illiterate un-
deréﬁanding; | é .
One fhing concerning illiterate audiences, however, is not’
clear: whether. or hbt they haQe a.mental set against reading

any form of print media. The authors' experience in India in-

dicated that many illiterate villagers rlefused to even consider

- that they could possibly learn from simple graphic representa-

tions. Information presented two-dimensionally or graphically

A A ‘ 11 1:)



.was,.in their opihion, meant for literates, and they had no

reason to éﬂen consider it. Fotonovelas (or comic books) pro-
duced withoﬁt words -;i.e.; produced for and distributed spe-
cifically to illiterates --might have little success since the

very concept”of graphic learning may not be present.

2. The fotonovela appears to be more effective in reacn-

ing semi-literate audiences.

As has been noted in Point 1, above, the literates in the
 GuaEemala study learned much more effectively from fotonovelas
than they aid from comic books, and it is felt, despite the
absence of corroborating research data, that this is a repre-
sentative finding for semi-literates. As also menticned above,
the re;pondents in the study--both liierate and illiterate--were
subsistenéé farmers from poor and relatively isolated areas.
The 'literates' were undoubtedlyl only marginally literate--
predominantly men who had had a few years.of lower schooiing
and then had lost contact with most print information. At the
most, théy had only occasional contact with newspapers, and at
their stage of literacy, wéuld probably have found them ha:d to
read. Their main source of information was, it can be assumed,
the radio and, to a much smaller degree, the cinema. There
were probably-few posters in the village with the exception of
specia} government campaigns, most often politicaliy relatedl
For all intents and purposes, therefore,_these 'literates’' were
in fact not SO,aﬁd moreover had\oﬁly a marginai familiarity

il

with print information.

L]

'uUndoubtedly' because Of no relevant information in the
report - a common methodological deficiency. '
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It can hence be concluded tﬁat seﬁi-literates and iliit-
erates living in pooref economic and media-scarce environments
can, to certaih degreés and for certain purposes, be placed in

the same pe:geptual categgry: both would have much the same *

~difficultywin:§eceiving information from two-dimensional space.

Both would lack the conventions oélso doing -- the technique;

‘both would have tﬁe same heed for absolir.te representativeness

and objective clarity, simplicity of presentatioﬁ, uncompli-

. cated progreésion and cdntinuiﬁy; and visual directness. For
semi-literates and ilditerates in this category, therefore, the
fotonovela seems ideal. It must only be remembered that Compar-
ative studies done for specialized media such as comic books
and fotonovelas are very few, and those that have been done--
such as the Guatemala research--have not been designed with the
rigorous methgdological discipline needed to control such fac-

- tors as media scarcity, levels of literacy, prior media contact,
efc. Oné can use these studies, therefore, as indicatdrs of
likely trends rather than definitive statements. Based on that
assumption, it can be said for semi-literates, as it has been
said for illiterates, that the fotonovela, because of its ability
to portray 'things as they are' beﬁter than other print media,

is more effective.

3. The fotonovela has a visual, highly emotive quality-

aprealing to large audiences that the comic book does not.

| In addition to a perceptual clarity and ability to present
familiar objects distinctly and recognizably, fotonovelas have
a certain emotive, effective quality achieved through the photo
techniquefthat comic books have never achieved and, due to the-

nature of the medium, will seemingly never have.

2] .
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It has been suggested'that highly-literate people, in
o

media-rich environments, lose not only their aural ébility,
but also their ability to receive certain visual cues from
other people and their environment. Whether the argument is
stated within the now-familiar ;left-brain,-right-brain' con-
tex£ or McLuhan-esque Gutenberg Bible Revolution terms, it
does appear that the volume of diverse information available
in developed countries and the social necessity for consuming
it has been a factor in the change in percep;ual“érganigation.
An American learns less from subtle, emotive cues in human
relatianships, the argument goes, than a less-literate Third
World counterpart.

.This argument is strengthened, in a strange way, by a
similar perceptual revolution going on in the schools: accord-
ing to some Américan educators, learning amongst the younger
genefakion is taking place more.and more from the same visual,
emotive cues supposédly lost to an older generation in the

°

United States but still present in the rural Third World.

‘Textbooks, for example, have more very graphic, emotive photo-

graphs. that 'present' information about culture, si;uation, and
environment with;ut words. In a very real sense, there appears
tonbe a move towards 'quasi-liﬁeracy'_which has implications
not only for learning but for ‘attitude as well.

The point, however, is that the fotonovela appeals to juét
these 'quasi-literate' or pre-literate perceptual sets. Once
a person learns the convention of ;eading fotonovelas, and
adjusts to an imitative reality, there is an identification
with the characters and an empathy with the emotions they are

14 B
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feeling. Although this can be attributéd laréely to the
story-line and contextual involvement of the reader, it is
still clearly due to the visual treatment of that study. A
photograp; can show emotional subtleties that a commercial

drawing rarely can.

5%

4, the fotonovela, therefore, is more suited to certain-

emotive thematic treatments than the comic book. S

It is no accident that the maiority of fotonovelas in the%ﬁ
world are romantic, melodramatic productions. There have been

suggestions--not entirely without merit--concerning the cul-

tural preference for romance and melodrama amongst the largely

Latin populations who are the primary consumers cf the medium;
but the fact also remains that romantic themes are most easily
treated in a photographic format.

Illustration 1 is taken from a fotono?ela entitled El -

Gigolo, produced in Miami for distribution through Latin America.

It is a typical scene from any one of a hundred popular titles.

Even without words, there is no mistaking the scene. Although

. by no means subtle in a creative sense, it would be hard to

imagine the same desire, ;eluctance, and-ﬁear portrayed ih a
comic book.

{ﬁost commonly, fotonovelas are described as-'real.' 'That
is the way real people are supposed to look' because those are
real people portrayed. No matterzhow well-done the comic bgok,
and no matter how understandable the message (researchers Fussell
and Haaland, referred to in Pointll, above, indicated that well-
done drawings--particularly three-tones--could be as under-
standable as photographs to illiterates), the fotonovela will

15 _J |
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Hlustration 1

1 NO,POR FAVCR. .. SI NOS QUEREMOS LOS EFECTOS DEL AFRODI~ { YO TE QUIERD, SU-
TE DIGO QUE ESTO ¢ POR QUE NO HA §(ACO, PROVOCARON EN SANA,TE QUIERO. . .1
NO OEBESSER. ... ! DE . SER. .. ? SUSANA UNAS SENSACIO - '

. .NES JAMAS ANTES SENTIDAS. § ./

M EL "GIGOLO" EL "AMANTE PROFESIONAL", AL SEN-
TIRSE RECHAZADO, REACCIONG BESTIALMENTE Qui-
TANDOSE LA CARETA

PERO POR ENCIMA DEL EFECTO DE LA DROGA, SE | e “B ,
IMPONIAN LA DECENCIA Y EL PUDOR DE MUJER. | 1 NADIE SEHA PLiEs- | 1 QUIERO IRME A MI
] TO sus MORIOs ;. | CASA,PORFAVOR,..,

orsere B [odne,

QUE TE PASA ?
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alwg¥s have that degrée of emotive potential and visual em-
_patﬂy prucial to graphic representations of melodrama.

Fotonovelas, also, by the nature of the!mediuﬁ} will al-
ways be more sensually suggestive than comic books, and this
element of explicitness adds to their popularity. Illustration

.2, also taken from El Gigolo, is an example. It ié interesting
tbvnote, by way of explanaéién, the case of the production of
population fotonovelas in Ecuador: Government officials re-
fused to allow the photographic rep:esgntation of a condomi
but permitted a traced line-drawing of the photograph itself.
Both graphic illustrations were edually clear'and recognizable,
but the photograph offended the officials' ,sense of prop;iety
where the drawing'did not.

Foﬁono&elas, however, while at their best with romantic,
'human' themes, are much less successful with other, less emo-
tive ones. AdVenturé storiés; for exémple, have‘séldom been L

done well because they rely less on facial expréssibn anq'hore

on externél‘action, agd because the cost of producing high-qual-

ity adventure sequences is prohibitive. Illustration 3 is taken
from a popular aAfrican adventure fotonovela entitleq Film.

Here seven photographic fr;mes--an entire paée--are ﬁgsd to

show the progression of a small boy to his cave rendgzvous.,

The photographs are visually simple and unintefestiéé, and each

one conveys very litﬁle. The success of the romantic fotonovelas:
is ﬁhat they are able to portray--in each frame--different emo-

tions and, consequently, a progressive internal dramatic action.

Illustration 4, for example, taken from LOS Adolescentes, pub-
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Hlustration 2

JU oy PRESENTA UNA HISTORIA DE
2808, * JOAQUIN BAUCHE ALCALCE!
L |

Ec.r OPY AVALMBE . 0" 28 -
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¢ | LEMMY HURRIES TO THE CAV BUT AS'LEMMY ROUNDS A CORNER HE |

' B AT HEARS DEVIL'S MANIAC LAUGH. . -
. Y | wonder Tf Spear R JRCSCINRS e A
succeeded in finding SR
Lo Devil? - 4
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lished in Mexico for a wide Latin American audience, contains
only three frames,-but each one conveys a distinct feeling:

the first, the eagerness of the novio; the second, the happiness
gnd expectafion of thée young woman; and the third, a sense of
her reluctance to see him go aﬁd his ionéern and éppréhension

about what, is about to happen.

5. cgnversely,:the comic book.is more suited to less

. ) |
emotive themes, and more to those involving external action.

n

Illustration 5 is taken from a comic book in the Spider-

Man series, oﬁe of the most popular in the United States. Clear-
ly, there is no physical situation fhat cannot be po;trayed in
comic format. As such, comics can suggest a variety of differ-
ent lgcales and settings for action. r

| At the same tﬁne, the very graphic flexibility that gives

the comic its appeal and popularity for some audiences, makes it

unsuitable for-others. The more fantastic and unreal the comic -

becomes, the less understandable it is to illiterates and semi-
literates, to audiences in media-scarce environments where

graphic,‘print conventions.have not been acquired to any degree

of sophistication, and even to nearly fully-literate readers

unfamiliar with its abstract techniques..

6. Humor can be. treated more easily in comic books than

[

in fotonovelas.

comics have_ always been a source of humor. Their carica-
turé, parody, satire, and egaégeration of people, places, and
situations have made them popular with a range of audiences.
Fotonovelas, on the other hand, have never, as far as it cén

be determined, been used to be funny; nor have they ever been

at all humorous in their melodrama.\ There appear to be three

Y o
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reasons for this, alf of which relate to the nature of the
medium. Firstly, most fotonovelas are shot with actors and
actresses who have little, if any, profeésional experience in
films. Many, in fact, are aspiring artists, who feel that

,exéosure in fotonovelas will give them mueh-needed publicity.
As a result, these often unprac;iced actors and actresses do
not have the ski%l'requiredcfor the subtleties of humor. They
can manage in romantic meLodramas-ﬁ-the situations have become
stock enough for stock responses --and the textual_dialogue
acts’as.a dramatic support. Humor, however, although tradition-
al, is rarely stock. A éood comic actor needs spontaneity,

" innovativeness, and real expressiveness. Since there are few

good actors in fotonovelas (particula;ly in Latin America;

Italy has prdduced a generally better supply, largely because

of the predbmlnance 6f_Its fl;m indastry)’, humor is simply not —
attempted. ‘

Secondly, the fotonovela is stiil a developing medium.
Existiag somewhere between the photograph and the film, it is
still a medium in search of itself. Even a good actor fami-
liar w1th the technlcue and language of film can appear stllted
and ehpre551onless in a fotonovela. The action is dlfferent.
The definition and concept of continuity is not the same: A
fotonovela cannot be played}like a film.»

Similarly, an aEtor or actress familiar with the techniques
of still photography would have to learn the very different
‘methads ngulred by the fotonovela.- the story-line changes the

medium from a sequence of photographs to a statiec film.
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" Thirdly, the fotonoveia has acquired a media-reputation.

In areas, such as Latin Ameficay where for years it has existed
as a romantic, melodramatic production, any-atﬁempt to change
thaf‘image would have great difficuity.' Agaig, the case of
early American educational television can be cited: for years

-educational programming was out of synch with the medium --it
was pedantic and the medium was entertaining. It could only‘
succeed by changing its format to suit that required by thé
tradition of thé‘medium.

7. Because of the nature of the medium and the tradition

of its use, the fotonovela is better suited for certain, dis-

tinct educational messages than others.

One can hardly imagine a better match than fotonovelas

and family planning. Thé*very real family turmoil and disrup-

tion caused by sexual, religious, and personal disharmonies-- -

o

to say nothing of unwanted children and embarrassing pregnancies—-

e
I

is perfect stuff for romantic melodrama. - Yet, few fotonovelas
have used this dramatic potential effectively in presenting
informative population messages. Moreover, most have avoided
these crucial, emotional issues entirely, focussing instead on
the old family plapning sﬁand-byg: too many children, not |
enough money, hope for a better life. b |

One couﬁﬁry inAparticular--Italy--has“produged first-rate
popuiation fotonovelas. They are so far superior to anytﬁing

©

else reviewed that they should be given wide circulation to

educational media plaﬁners; One, called Il Segreto (The Secret),

(See Illustration 6) discusseg 2 man and a woman'who are having
Q . . , 24 S
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QUEL
| SERA
IN CASA
DI FRANCO §

sel sempre .
fredda, svogliata...

LEopoite Uinterrompl
sempre sul piu bello...

.

.

E come potre| essere diversa?
Seinpre con l'angoscla di restare
inguaiatal

E cosalfra dovret fare?

Non hal detto tu stess:

proprio ora, che hai

il terrore di restare
peinta?

Mustration 6

Resétto, testo ¢
eiggiatura:

L'INDOMANT
HA STRANT P

v N
Forse conFranco

s'® dgvvery .
’ 7 to qgualcoss

Fomunt 'v .

FANCHE FRANCO NON E' DA MENO...

G, perche no? Quella,
almeno, non fa tante-”
storte ¢ non ha
mile paurce...
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sexual problems: he is dissatisfied because she is cold, with-
drawn; she is unhappy because he does not appreéiate her fears
about becoming pregnant. He turns to prostitutes; she thinks
about taking up with another man. Later, the scene changes and
tﬁe picture is one of harmony and satisfaction: she has bégun
using contraceptives . She says: "Our problems are over. 1I'm
taking the pill: that is the secret of ouf new happiness.

" Finally I have been abkle to give myself completely to you with=-

out being afraid and to enjoy for the first time 'il piacere

sugremo.'"

.obviously, this fotonovela was produced for a sophisticated
audience, one familiar with liberal social mores and sexual
habits. Yet, it discusses an issue of interest to married,
more traditional people as well. KAP studies done in Ecuador,l
for example, indicate clearly that most"women--both rural ané
urban--want fewer children than they presently have. Althdugh
little is known about cross-cultural sexual behavior (in fact,

this is one aréa of signifiéant deficiency in population liter-
ature), one can inferentially conclude that Ecuadorién'women

are confronted with the same problem as the Italians represented
in the fotonovela, and might deal with it in thé same way. The
point is not that fotonovelas similar in trealment and tone can
be produced for Ecuadorian audiences; simpiy_that such poten-

tially dramatic, emotional issues can be presented in graphic

media and presented well.

lsee Government of Ecuador, Division de Estadistica y
‘Censos, KAP .Studies for 1965, '67, '74, and ''76.
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A secondary issue raised in the fotonovela is éuggasted
by what the woman says to her lover after she has begun taking
the pill: 'Do you want to know something else? Now other men
no longer interest me, because you give‘me everything.' She
is talking about machismo, sexual stability, faithfulness —--
all subjects of interest, if not personal relevance to most
men and women, regardless of culture. Again, the point is not
that such explicit sexual references can or should be made in
population fotonovelas made for other audiences; only that the
subjects treated should be provided in more culturally accep-
table ways: (See Illustragion 7.)

A tertiarf issue--but one still treated dramatically--is
that concerning the possible side effects of taking the pill;
Rather than treating tﬁe question outside the framework of the
study, the writer-director has included the quasi-technical as-
pects of cont:..ception within a dramatic context. As the womaﬁ
is telling her lover how she hasg decided to take the pill and

what it will mean for their relationship, he asks, apparently

concerned for her, whether or not the pill can be harmful. She

replies that no, on the contrary, she has been reassured by the
doctor that--and here the next frame is a flashback to a profes-
sional office--no, there is no danger; simply a matter of re-
adjustment. | ,
In short, the'problem of side-effects has been tré%ted dra-
matically (will she be able to take the pill? Will the promised
stability of the gelationship be threatened?), and-eVen the one-
framed scene with the doctor has more than matter-of-fact inter-
est. 'No dia retta alla stampa scundalistica,' heisays auth-
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Hlustration 7

Ma quel hlomlle femminlle, non diceva
che Ia pillola poteva dare del disturbl?

E /-
Ev pere un altra cosa?
Ora gl altri uominl

non mi Interessano plis, ;
perche tu mi dal tutto. N ) A A
. i+ 8), mall professorey

sal, quello bravo,

il nuovo direttore

della cllnica universttaria,
m! ha rassicurata...

[YOnl

T——— LI .~ .
Non dla retta alla stampa scandalistica. A
Come la magflomnu delle donne, Lel pud
usare la plllola con assoluta tranquiliita.
Prenda queste plllole e vedra che molte

rose staeginsteranno... -3
E -

— s
I b avuto caglone: quante cose shsono
rlapgitstate pevme, per nol, con La pitlola
Se o avesslsaputo prima, non avrei sprecato
Lantd annd nellangoschae nellinsoddistazione,
e non avreel corsod rlscht tremendi deifaborto
clahdesdno

.
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oritatively, but slightly contentiously. There is a certain
involvement suggested by the doctor as well.

What makes this fotonovela work so well, in addition to

.the well thought-out story and presentation, is the quality

of the actors and the technical perfection of the production.
The emotions necessary for visual, emotive impact have been
accurately portrayed and professionally reproduced. Yet, even
without such attention to detail; such a fotonovela--because
of its basic understanding of the medium and appropriate de-.
sign and use of textual material--would be sucqessful for
wideriaudiences. The medium is best when it is: (1) dramatic;
(2) Highly visual, showing facial expressions and intimate
sceneé; (é) realistic -- when educational subju<t and real-life
situation are indistinct. This fotonovela respects all three
cr;teria in developing its family planning subject within ah ac-
cepted and realistic situation, explaining the dramatic situa-
tion quickly and in detail, and saying.as much through visual
expression as in printed words.

Although the fotonovela has used romantic themes almost

exclusively in its commercial productions-and in certain family

.planning efforts as well (see NO Podemos Casarnos, Amor Mio,

to be discussed later in Chapter III), the‘drématic, emotional,ﬁ
and realistic format can be used for other themes as well. 1In
anothe; first-rate example of educatiqnal_fotonovelas, La
Trappola, family planning is treated in a'differeqt, perhaps

even more compelling way: the story concerns a worker in an

Italian factory who has just had a child. The padrone of the

2. 37



/
factory hears of the news and asks a comandagﬁg del campo

and a military chaplaih, both on duty on the‘gndustrial grbunds,
to join him and the worker in a tbast to the newborn child, At
the brindisi, all wish thé worker prosperity, but the next day,
reflecting on the toasts he received, the worker realizes that

he has no prosperity and, worse, few prospects of a better life.
Moreover, the padrone has never paid him for Ehe overtime he

has put in. Growing angrier, he goes to the padrone and démandso
his due, but is turned away. Finally, in the last frame, the

worker sees the padrone, the military comandante, and the

priest talking toqtther, and says, pointing £o them, 'I'm not
‘going to fall into'their trap! i wén't have more than one child
or two! Priests and padroni want lots of children--like ants--
so that they can better dominate an¢ exploit them.' (See
Illustration 8.)

Again, educationai subject matter and real-life situations
have béen melded to produce an effective and dramatic fotonovela;
and the technique of 'photo-ve;ité' has given the right media-.
matrix for credibility and idéntification. Most of the shooting
was done on location, and the actors are characteristic and rep-
resentative. The fotonovela: has created a 'feel' for the situa-
tion, the people involved, and‘the physical environment in which
the action takes place, and in so doing has emphasized the worker's
anger, hostility., and resentment.

If family planning has beén the subject most suited to foto-
novela treatment, there have been others--although notably fgw--'
which have also succeeded because of an understanding of the

medium and its dramatic potential. Most significant, perhaps,
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Non cadere anche tu
nella trappola! ‘
Non fare piu
d'un figlio o due!
‘Preti e padroni .
ci vogliono pieni di figli
- e fitti come formiche
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is the Manuel Santi series, produced for the Government of

Ecuador by an Ecuadorian team working with the University of
Massachusetts under a U.S.A.I.D. grant. This series, involv-

ing an adventure-hero, Manuel Santi, deals with conscienti-

zation, or rural development, and portrays a variety of social
issues which affect the orderly progress of socioeconomic

development in village Ecuador. One, De Quien Es Nuestra Tierra,

deals with land tenure and peasant.rights. Another, En El Caso

de la Mancha de Aji; talks aboqt alcoholism. A third, Agua gue

no has de beber, is sibout irrigation and agricultural improve-

ment. The first two are clearly the best, in terms.of drama and

personal interest. De Quien Es Nuestra Tierra (To Whom poes'Our

Land Belong), dealing with Indians' threatened land, is'no:les;
powerfdl a sdciai tﬁeme than romaﬁtic stories of disrupted mar-
ri&ges and threatened family harmonf; In some ways,:the story
of a people's right to territory and land is'eveh more compelling,
for it deals with life and survival. Dramatically, suéﬁ ter-

ritorial tﬁemgs of fer variety and diversified actioq.' Firstly,
many more characters can come into piay;,nlandlords, govefnment

officials, the religious hierarchy, on one side; peasants, land

reformers, revolutionaries, local heroes (like Manuel §Santi),

on the other; and laders, go-betweens’, and-informers-in‘the'
middie. Exploitation, dishonesty, fear, mi§trust, family énd
cultural- loyalty --all are real concerns for the rurai Indian
préssured td;give up his native lands, and‘all can bé tréated.
well within the visual context of the fégonovelé becapsé they

imply internal action. Aalthough a certain amount of exte;ﬁél,’

physical action (fights, chases, etc.) can be staged, it is
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the pSychologlcal and moral tensron which can be shown through

4

expression. and relatlonshlps between two or three people. (See

-

Illustratlon 8A )

La’ Mancha de AJl deals w1th the moral dlssolutlon of a

good man who becomes an alcholic and, consequently, a murderer.

i

The story does not ignore the environmental conditions which

often produce the despair and hopelessness of ‘the heavy drinker,

and by so doing creates an addltlonal dramatic tensron between

the Indian village and the’ whlte society outsrde it.  The adven—
ture is prov1ded.by ‘Manuel santi who. as a de facto detective,

<

tracks down the killer; but the entire story is set within this

supports. (See Illustratlon 8B.)

socialﬁenvironmental.frahework, and hence needs few_external
There are a number of other deyelopment problems which
have'only been lnfrequentlycattempted (as far as the authors
could determine) in-fotonovelasﬁ health and nutrition among
them.l Nothing in the research‘suggested the reasons for this
lack of media development, but it appeared that the followrng

\
could be possible reasons: (1) Conventlon. As has been men-

i

"“tioned previously, most fotonovelas have treated romantic themes

and their most’ natural educatlonal extention-- faml LY plannlng,
and (2)>Unfamiliarity with a rural, often tribal’or Indlan,
audience., One of the“majorbproblens facing most media develop-

ent for non-urban audiences has been lack of understandlng, 1

empathy, and hence ability to accurately portray life and en-

vironmental conditions in agrlcultural communities. ’

«

lsee Appendlx I for a complete breakdown by subject area
and geographical distribution.
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Yo no tengonada

de qué hablar contigo,
Santi. Tu no has sido
nunca huasipunguero milo,
.ni quiero que te metas

Aunque no quiera,
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Hlustration 8B‘

i Manuel Santi ha comenzado a investi-_
gar por su_ cuenta. Después de ir a la .

N picanteria ‘pata conseguir los primeros
‘dates, visita también a fos que ¢ atuvio- ¥
fona fpor la noche. -

~Todalaoostduuptdb
‘con la helada, y tengo :
muchas

“puebio, donde no hay otra
dlsh'audbn? .

»Vonosasl miguagua'-
os enfermo porque ©
tomo, o sl tomo

» Entonus. con toda intenclon
arriesga una pregunts. Dice
lentamente, minndo a los ojos ,
d. Eudoro. o

Manuel Santi ve 13 angu-tia

refisjada en el rostro de Eudoro, -
sus ligrimas ol

drama quo»cstl viviendo ese hombre.
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A third possibility might be considered: certain prob-
lems, although innately serious and dlrectly respon51ble for
”the deterioration of family welfare, may not be percelved as
such by the target audience. Malnutrition, for example, has
been correiated‘or associated with physical and:mental~retard-
ation, performanée in learning and work, and a whole range of
psycho—phy51cal phenomena. Yet, in most tembte“areas,‘thefe
is no way for those relatlonshlpa to be percelved The time
" span between event and result is often too great for accufate
perception of cause and effect. For\anotherlthing, malnutrition
is often a chronic problem, existing forédecades'if.not lbnger

1 it was

in a given area. 1In one study done in rural India,
found that despite a high incidence of Vitamin A blindness in

many villages, the problem itself was not recognized. To the

people of the community, blindness had become so commonplace
that it waean?t percei&ed as alptoblem; let alone a nutrition-
related one. i |
| _ The point is,ﬂsimply,cthat nutrition; although important,
‘has no direct, Eerceived relationship to the life of a villager.
To him, food .is simply. fuel -- it plays no gart in the real
dynamics of familf life (except, of course, when it runs out).
Furthermore,‘when'there are pereeived relati?nships between

food and welfare, they are often based.on non-nutritional fact--.
or at least non-Western nutritional fact--hot and colq foods,

the Evil Eye, etc. Food taboos are part of nearly all cultural

cosmologies, but they are not functionally related to the

£

lCAREf-India, Food Attitudes in Uttar pradesh and Andhra
Pradesh, New Delhi, 1973. '
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"nutritional realities international development prodqi. mmers

are atfempting to promote.

Food is not the stuff of drama, the way sex, marital

!

-problems, romance, and children are. This is, of course, not

to preclude the possibility of good, imaginative nutrition
dramas; only that it is-ﬁard toAbe’creative because Pf exist-
ing psycho- SOClal constraints.

all this is relevant to fotonovela production; if a foto-

c

novela were developed around a theme of insi@ious child mal-

. nutrition, for example, and if it were well done--expressive

faces, realistic environments, etc.--it still mighflhave prob-

lems of credibility because of the aboVe-mentioned.lack of

o

: percéived relationships, felt need, and media convention. A

'poorly-madé'family planning crisis story has a greatef chance

of success than a poor nutrition one.

Health subjects are more explicitly perceived by most
rural audiences. One can conceive of dramas concerning infanf
mortéli?y as é result of disease because diarrhea, for example,
is a percei&ed problem. Infectious diseases like meésles, T.B.,
etc. are clear threats to family and home. |

Aanother factor affecting the ability of the fotonovela

‘to successfully convey'non-pOpulation development themes is

the perception of most audiences familiar with the medium of

it as strictly entertainment. certain sectors of the population

‘ do not want and resent receiving information-from 'non-serious’

sources. If agriculturé is to be discussed, it can only be
treated within an accepted dramatic context -- the Santi-esque
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territorial adventures. What the farmer will not aédepy are
'drama;;é' stdries about néw seeds, fertilizers, or‘pesti-
cides, and any attempt to integrate such subjects inﬁo a quasi-
dramatic theme will be suspect. Dramatic presentations, further-
more, are useful when ;onveying.a néwvidea'"-not'the specifics
of its implementation. A successfulﬂﬁotonbVela on cattle-dips,
for example, was developed in Kenya, and the story involved a
fight between Villagesibecause of the'danger'of infection and
the,relﬁctance of one community to aaopt the practice. What is
difficult to produce is a quasi;dramatic story of how to build
cattle-dips: once villagers were convinced of theAideaJ they
needed no superfluous plot to give them the information.

In summafyL fotonovelas are best-suited‘to dramatic treat-
me;ts of educational messages; certain messages are more adap-

table than others to the fotondvela;»and only certain levels of

information can best be presented in the dramatic fotonovela

1form.

It must be emphasizedz however, that the above discussion

deals with the maximum utilization of the medium. It should

: by ho means imply that the fotonovela should’hot be used, cate-

gorically, in certain circumstances. In fact, the following
conditions should be made clear:

1. Fotonovelas without dramatic treatments--simple,
expository productions--can be used in areas
where there has been no dramatic convention es-
tablished. This, apparently, is the case in parts
of Africa and Asia. . ‘

“ 2. Fotonovelas using external action (adventure, pur-
suit, etc.) can be produced in similar areas in
which no specified dramatic conventions have been
established. )
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In Chapter 1V, detailed examples of Loth successful and

.unsuccessful fotonovelas w1ll be given and discussed to elab-

orabe on the design,. development, and distribution of the

fotonovela.

8. The comic book, as a literate, abstract medium, is

highly culture-sensitive, and can present the same information

in a variety of different ways.

1

The comic ‘book in its world-wide history has.had ocne prin-

.cipal audience--children--and has developed in pace with that

audience's growing sophistication, media-savvy, and familiarity

2l

with large amounts of diverse information. In the United

" States, for example, comic books have become abstract, urbane,

and increasingly relevant to both the young child's and ado-
lescent's world and perceptions of it. Whereas comic books of
the Fortles and Flftles were either sérious or funny (Superm an

or bDonald Duck), the materlal produced for today's youth is as

matured as popular culture itself. Just as films of the Forties
are more often than not looked at now as'camp delights-~examples
of an unsophisticated patriotism, dedication to,justice;“or
romantic ideal--so, too, can comic books of that era be looked
at as naive, simplistic, and unsophisticated.

Today's American comic book hero is a blend of cynicism
and adventure, Wy observer and 1ntrospect1ve, sensitive human

being. Recently, in the Washlngton Post, a Spider-Man comic-

strip was seen with the title character on a perch on the
Empire State Building, reflecting on his past lift of crime-
fighting. 'If I had it to do over again, what would I do?,'.

he muses, questioning the absoluteness of his convictions. 'On
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the one hand, I have fought crime, but on the other I have
neglected many things.' The exact quotes may have .been differ-

ent, but the gist is the same: Spider-Man is a gfown-up, 1970'5

hero.

The point is that comic books are a {lexible, adaptable
medium{with a high sensitivity to change. They reflect changing
attitudes and recora the 'subtleties of a'more sophisﬁicated
humor -- the space creatures of most comics are no more sérious

than the characters of Star Wars' bar scene. Kids are laughing;

fantasy adventure is more tongue-in-cheek.

As successful as the'fotohovela is amongst certain audiences,
a television-bred, media-wise audience will often find it corny--
regardless of its treatment and thehe. There is some€thing in-

herently stilted and.unreal about its immobility and static

‘action; its sequential frames that frustrate rather than suggest.

Fotonovelas have never been popular for American audiences be-
cause of_televisioﬁ; yet, children read more comic books than
ever. That<medium is in tupe_with other media phenomena in
their environment. |

The comic bobk(has always been read by American adults~--
although it has never been considered particularly well-bred
to do so--butiis only relatively recently that comic books, or
éome variation of them, have been developed eséecially for
adult audiences. Mad Magazine, for example, is an adult comic,
being as wry, satirical, and parodying of a grown-up environ-
ment as children's comics are of theirs. ~Yet, the number of
comic titles for adults is relatively few, largely, it appears,

because of the stiff media competition from other quarters.
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Television albne, it is :eported, takes up to five hburs
of adult entertainment time per day. |

In Mexico, however, where literacy rékes are aggcroaching
‘those of the United States and Western Europe, and where tele-
vision has increased media-awareness and sophistication without
stifling print competition, comic books are gfowing in poéular-
iry. A recent artiele ig'the September 5th edition of the New

york Times, entitled "Mexico's Passionate Affair with the Comics,"

gives estimates which put the number of comic books sold each
week in Mexico City alone at 5$million, with readership at least
twice that. The comics are mainly for an adult audience and
deal with themes.of love, adventure, huﬁor, and more recently

- politics. Two editions entitled Los Supermachos and -Los Aga-

chados (literally, the sStooped Ones; figuratively, The Humble,
Thé Dispirited) are popular and controversial. The former is

a "humorous reviéw of a variety of social topics from family
planning to militaxism. It can be sardonic, satirical, slap-
stick, and irreverent. 'The cover on one issue (see Illustration ‘
9) shows avreligious nun kneeling before a statue of the'Virgin
Mary, praying: 'Holy Mother Virgin: you who have conceived
without sin, help me to sin without conceiving.' How not to

have children, signals the iarge print.

LOos Supermachos, obviously, reaches a sophisticated urban

audience. Its format and presentation is much like Monty

Pvthon's Flying Circus of British television -~—a mixture of
Y ying

cartoon drawing, old prints, photographs, photomontages, and
text (see Illustration 10) --and has as much movement as th:

static format will allow. This is the advantage of the comic
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book for literate, print-familiar audiences: its abstraction;
spot, eclectic humor; color; and. toning flexibility all pro-
duce moyement. The comic/booklis as close to film or televi;idn
as a print medium can become. ‘

Mexico presents a unique media picture: on the one hand,
it is ohe 6f the three biggést producers of fotonovelas in the
world (along with Miami and Santiago de Chile) and one of the
biggest consumers; on the other, as the Times article suggests,
it has an unusually large and burgeoningncoﬁic book market. IJ
most Qther Latin countries where one finds fotonovelas, there
are few comic books read. In féct, few countries outside the
United States have the comic book consumption of Mexico.

° The following facts are relevant to this situation: (1)
Mexico's literacy rates are high: a large percentage of both
urban and semi-urban populations are able to deal successfully
with textual and graphic material, thus pgrmitting the comic
book a wide, national audience; (2) televigion has’not vet
devéloped the visual techniques of Western European or American
programming, and is still, therefore, somewhat traditional in
its approach (largely due to the economic limitations constrain-
ing new productions), and relies to a gréat degree_on tele~
novela.: {.oap operas - the video equivalent of fotonovelas) and
United States imports. As a.result,‘televiéionahas not devel-
oped visual perceptions and!éppréciation to a point beyond the
traditionalistic fotonovela; (3) television, in fact, has comple-
mented fotonovelé-reading. Because_there are so many tele-

novelas on the air, and because there is such a great similar-

ity between plot, characters, and thematic treatment of both,

o
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there is a mutual reinforcement; (4) television, altﬁbugh
widespread, is not sowéxtensive and all-demanding, that iéj
pre-empts readang time. It only begins broadcasting, fgr
example, at 2:00 p.m. (as of 1974) and has‘not,yet become the
compulsion that it is in the United States. There is simply
more time, therefofé, for both comic books and fotonpvelas;'
(5) .literacy, as is pointed out in the Times article ié high,
but not perfect. Mexican readers still prefer graphié print
material to solid textual literature.

Tﬁe Philippines, it appears (none of the authors‘havej
first-hand experience there), is in much'thé same position,
altﬁough it is reported that comic books--lafgely due to World
War II GI presence--are relatively more popular than-fotonovelas.
Similarly, the Philippines also has high rates of 'literacy. v

Although there are few 'Quasi-aeveloping' coﬁntries in the
world, similar to Mexico and.the philippines, there soon will’
be. 0il alone will sbon,.it is hoped, éut Ecuador and Nigeria
into that category. oOther countries} like korea, are already
nearly industrialized, with a well-balaﬁced and developed agri-
cultural sector. Even Bfazil;s more remote areas are being
incorporated in national development schemes.

All these countries gtill need important, relevant develo-
ment informotion on population, nutrition, agriculture, énd,
public health. Because of their literacy, modernization, in-
creasing medié familia:ity, and print sophistication, they cép
utilize the comic book efficiently. The comic book ¢an present
new information and, perhaps more importantly, present old

information in a different way.
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One of the most significant suécesses of the family plan-

ning edition,of Los Supermachos waslthe fact that it dealt

humorously with a subject too long treated seriously. Just as

the Itallan fotonovelas, dlscussed above, were progressive in

their correct determination of some,of the real, personal issues

PR}

. involved with contraception, :so does Los Supermachos realize

the importance of breaking through traditional and not alto-

©

"gether successful thematic treatments of family planning. ﬁumor,

after all, is often serious, and given the wide suocess of this

partlcular comic book edition, relevant and on target. The

comic book can and should be humorous when deallng with social

issues, and this may be its most ?&portant‘contribution to de~ "~

velopment literature. —

~

[y

9. The fotonovela has more potentlal for multi-media cam-

paigns than the comic book

As was dlscussed in P01nt 8, above, the, fotonovela and tele-
novela reinforce each other ln Mex1co. To a lesser degree and
for smaller and more select audlences, they do the same in other
Latin countrles. In Guatemala and Eduador, for example,‘where

television 'is not uncommon, although confined largely to urban ‘

areas, a large portion of daily programmlng is devoted to

.Mexican, Argentinian, and chllean soap operas, and often the

same’people who watch them also read fotonovelas. ‘A multi-
media social campaign could use this existing media relationship

and build on it. I1f, for example,. the Government of Ecuador

" could contract--probably on a no- fee basis--with the stars of

-

a popular tele-novela to act for a populatlon fotonovela dis~ “

) tributed 1n Qulto,'the impact. and Credlbllltj of the message

P
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would increase. ThinkKing mo:e broadly; if these same tele-
novela actors were ‘to act in é population tele-novela in addi-
tion to their participation iﬁ the fotonovela, the medi§ links
would be strengthened.

Perhaps more effective would be a campaign usiné well-
known fotonovela actdrs in a social fotonoveia, creating a
fadio-novela using their charaCtefizatious (radio-novelas are
perhaps the most popular form éf radio entertainment»in Latin
America), énd pfoducing posters linking, the two. This type of
campaign would,be well-designed for éhé illiterate-or semi-‘
literéte audience which has familiarity with but only infre-
éuent use-of fotonovelas: Suppose, for example, a chéla
&urban Indiéh wbman) from La Paz is d»daily listener to a pop-
ular radio-nbvéla. one day, at the end of the program, sﬁé
‘hears one.of the actors say that hé can be seen on any one of
a series of posters ;round the ci%y. She cén, in other words,
see some of the people and sceneslshe has heard about. The
'postefs are up’for a given period}of timé, at the end of which
avnewifcﬁonovela is distributed wﬁdely throughout the city,
eithgf commercially or ihstitutioéally. on the cover of this
ffotonovgla are the same actors‘thé chola has seen on the posters,

.and the story insiae_is'é variatﬂgn of the same ones she has s
'_Eeen héaripg oﬁ the radio and it contains aap0phlation messadge.
‘Since she is fémiliar'with.the plots, themes,. and character-
izations ffom the radio-novela, she, altﬁougﬁ‘semi-literate,
M“caﬁ~fgllow_what is going on easily. If she'is illiterate, she
Cah'éet soméone to read it to ‘her and perhaps; be;ause of‘th;s

=

new media involvement, begin the.process of literacy.




' The fotonovela can be a part of this media-matrix, where
theucomhic book cannot, because the former is realigtically
visuél;-it:can provide, in the case suggested above, a flesh
and body reality to abstract voices or ideas; A comic bock,
theoretically, could provide'the same kind of synergistic
reinforcement for a more sophisticated audience. Yet is would
be secondary ;einforéement, of less proportionate impaqt than
a new media relationship intervening in the process of.the
devélopment of a new function (literacy).

10.” Both the fdtonovéla and the comic bobk have certain

social stigma attached. to them and therefore cannot always be

used to their maximum‘pbtential.

The fotonovela, because of its romance and melodrama and

_popularity with largely uneducated audiences, is often dispar-

aged by better-educated people and thought -to be 'cheap"and
'trashy.' 1In the case suggested above, for example, indi-
cating a possible coordination between tele-novelas and foto- "~

3y

novelas,' a woman who watches the former may not, in fact, read
the latter simply because of class distinctions --the treat-.

ment and subject matter of both are identicdl. Having a tele-

- vision set in areas where it is commercially new is frequently

more important than watching.it; The snobbism of ownership
has nothing to do with interest.

Secondly, government officials have, in some instances,

‘voiced their displeasure with the use of the fotonovela to

convey educational messages. In Ecuador, for example, during

the production of El conflicto de Una Mujer, a fotonovela
rd .

about famiiy planning, officials of the Ministry of Health,

“



despite their commitment to the project, kept insisting that
the producer make the treatment less fotonovela-~like!

Ccomic books also have their problems with acceptance.
First of all, in many countries they are considered for chil-
dren, and any adult who reads them is suspect‘(the image of
the 'dumb' GI reading Mickey Mouse comes quickly'to mind) . As
such; the media programmer has twd problems: firstly, adults
will noé read comic books distributed to them even if the
theme and méssage aré maturé andaappropriate. Secondly, gov-
ernment officials will“not agree to using them for their own
reasons of elitism. |

| Yet, whgreag the problem as it pertains co fotonovelas is
a continuing one, it isrsomewhat mooted by comic books' adaﬁ;
tability and appeal‘to certain adult audiences. cComic books
in a very short time have become an adult medium ~- they have
kept up with Qeneral media trends and audience sophistication.
In areas where:. literacy and media familiarity are high enough
to jtstify the programming of comic. books, one can expeét levels
of acceptability higher than the previous stigma ;ould sﬁggest.

11. The comic book still is an-ideal medium for commun-

icating social messages to children and adolescents.:-

i

The controversy still exists over the queStion of intro-
ducing comic books into the classroom --both in the United
States and in the Third Wg;ld. Education and entertainment
are often held as inviplaﬁiy separate as church and state, and
only recently has this attitudé been changing in American schools.

In fact, there have been some rather avant garde experiments

not only using comic books but programming them with other
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educational media as well. Mulligan Stew is the-name of

both a nutrition comic bqok and televlsion program designed
for use in the classroom and at the.‘ A cbntrglled experi-
ment, testing the effectiveness. of each medium and various
use-combinations was executed in selected high schodlé in

the country.l One group saw the, television procgram and re-
ceived the comics at home; and one group each saw only tele-
vision .in the school and at ﬁome.o-Thé‘results showed conclu-

sively that those students who had been exposed to both tele-

vision and comic‘boqks in .the school did better than those

home-only respoﬁdents and those students who saw just tele-
vision in the c¢lassroom.
Another comic book, entitled Guip, and also about nutri- ’

tion was distributed in selected high schools within an experi-

mental are:. It was found that learning about nutrition was

significanily improved through contact with the comic book. ¢
Moreover, this comic book was produced in a highly abstract
format, utilizing the medium to the fullest extent, and, des-
pite initial COnée;ns about its understandability, was found
to be not only clear but very well-liked.

Two Third World examples indicate a lessening resistance

to the use of comic books for students. CARE produced nutri-

tion comic books (Lakshman Kills a Tiger;, The Adventures of

Raju, and Shabash, Balwan in India; The Invincible Hong Kil Tong

in Korea) for elementary schools in both rural and urban areas,

and found that they were highly successful in delivering a

1 o .
See Appendix II: Evaluations, A Summary, for further
information.
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nutrition message and were well-received by teachers and
school administrators.l Perhaps as importaﬁtly, it was found
that in all cases the comic books were read by an adult aud-
ience which would not have read comic publications intended
specifically for tlrem (due‘to social stigma).2

comic books are ideally suited for children and adoles-
cents, regardless of their educational level or socioeconomicb
situation. vBecause of their proven successes in fantasy, humor,
and adventure and adaptability to a variety of given situations,

comic books should be considered a prime instructional resource

for young people.

12. The fotonovela has a greater potential role in parti-

cipatory education than the comic book.

There have been a number of experimentally successful pro-
jects-using the fotonovela as a tool for social change. The'
principle--derived in part from the educational philosophy of
paolo Freire--is that people of a community have the right to
participate in the process of their education;‘that only théy
have the fundamental knowledge oﬁ which a formalized education-
al structure can be built. Such knowledge is rarely neutral,
and ‘more often than not relates to socioecon&mic and political
situations affecﬁing the total development'system. Educators,
ﬁherefore, have a responsibility not to teach, but to develop

learning; to promote education and social change.

H

lSee appendix II for a discussion of the evaluation§ of
these comic books.

A commercial Mexican comic book, Papelillsd, published for
children, has a special section entitled: 'For Parents.'
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+a fixed and pre-decid~d point. Participatory literacy, then,

An example of a sociél-action projeét using
the fotonovela is ALFIN, the Peruvian Government-sponsored
attempt to incorporate community involvement in a nationwide
literacy program. This project and the New England Farm Workers'
council adult English (as a second language) literacy program
in Massachusetts--an important U.S.-based effort--both use the
fotonovela as a participatory learning tool. Educators in both
projects encourage learners to choose their own subjects for
study,lénd help them to do this through the use of the camera.
Just as a variety of video-tape projects involving both com-
unity organizations and encounter groups havejhelped partici-
pants see themselves and begin to understand about their atti-
tudes and subtlely-projected feelings, so these fotonovela
projects intend to do the same thing. They elicit responses,
convictions, and points 6f-view often obscured by more tradi-
tional modés of teaching. By having learning participants take
photographs (or act out personally-relevant and important scenes
which are photographed), a certain intimacy and accuracy is
derived. When words are placed on the phot&graphs, and frames
are put in sequence, stories develop rather than'proceed from
‘ |
invélving the use of Jisual, photographic images, is part
education? part group psychdidgy, and part social-political sen-
sitivi;y training, and as such has an important potential role
in development :Z;mmunications.'

Thebcomic book, it appears, has less of a role in such
dvnamic, interpersonal situations, lacking the accuracy and

subtlety needed for this type of interactive learning.
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13. The comic--or cartoon--technique is more flexible

than the photograph, and hence can reach more diversified

audiences in more varied ways.

Oone of the most popular forms of adult graphic entertain-

ment is the comic strip. Seen in most newspapers throughout

the world, the comic strip has become, in recent years, a
tool for social and political communication as well as humor.
Whereas fifteen years ago, American newspapers carried the

adventures of Steve canyon, the m..odrama of Rex Morgan, M.D.,

the family errors of Blondie, or the street sense of Brenda

Starr, now there is Doonesbury, Tank McNamara and dozens of

other quasi-political or =-social commentaries that blend tra-
ditional humor wi;h apt and timely insights.

As interestingly, perhaps, has been the reiatively recent
(within the same fifteen years) influence of humorous political
cartoons. Prior to oiighant,-most ;aftoons \typifﬂsiﬁéy
Herblock) were accurate, politically-sensitive abstracCtions
of important situations, but in general they were serious and
seldom funny. Now Wright, Mac Neely, Auth, and others have
turned political cartooning into one-frame comic strips.

The'conclusion is simply that the comic form has an in-
build flexibility and adaptability. It has proven political
power because of its humor and, perhaps more importantly,
becadse of its caricature and cynicism. There is a flippancy
about much of the comic werk seen in American newspapers that
is often less tolerable to establishment powers than even a

sharply~worded serious criticism.




Comic strips are common in Third World newspapers as

well. Although it was beyond the scope of this project to
even begin cataloguing their incidence, it was felt that tlic,
should at least be refegenced for their potential development
communications value. Firstly, they represent a popular way

of reaching literate, middle-class audiences with pertinent in-
" fornation on new ideas. A 'development' comic strip, for
example, could be inserted in newspapers or popular magazines
treating a variety of topics from land reform to nutrition in
less than entirely serious ways. 1Illustration ll is taken

from Guinea~Bissau: Reinvencing Education, a booklet on pro-

gressive education and meant fbr distribution both within
Guineé—Bissau and for a wider, international audience. The
illustration is one page from an extended comic stripldealing I
with colonial rule, its theoretic 1 base, actual, historicgl
application, and the fight of Africans to remove i; from the
continent. As can be seen, the_comic.strip is dealing with
serious themes: slavery, exploitation, inhumanity; but the
éaricaturizations are humorous. In its entirety, as well as
in this excerpt, there is little pedantry and doctrinaire
‘teaching, With some adaptation and re-arrangement, this comic
strip could- be serialized in local newspapers and reach wide
audiences.

By extension, therefore, comic strips represent not
only popular ways of disseminating important and timely mes-
sages, but means of fomenting social change. Although they
are not the intimate, self-produced expressions of partici-
patory education, comic strips can, if done well, be third-

ty expressions of commonly-held beliefs.
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comic strips can also appeal to a semi-literate audience
that looks 'at' newspapers rather than reads them. A ser-
ialized comic strip might act as both a social communications
tool and instrument of pre-literacy training.

As has been mentioned above, the comic book or comic
strip can be as socially_;elevant and reflective of the most
Furrent trends in humor and cultural perception ag any medium.
It is a technique highly sensitive to small environmental
changes and hence is adaptable for purposeful entertainment.

14. Both comic books and fotonovelas~-in essence, the

drawing and photo format--have their important extensions and

applications.

Illustration 12 is a page from Mine Warfare, a People's

Republic of china fotonovela concerning China's repulsion of
Japanese agression during World War II. It is atypical for
three reasons: (1) it has been produced from a £film, and is
a series of stills from that film with subtitles; (2) it has
only implied diaiogue, expressed through narrative captions;
(3) it has only one frame per page. Nevertheless, it is a
fotonovela, in its own way compelling, motivating, and enter-
taining. It is simply another way of developing a'visual
format that apparently has been found to be successful.

It raises a number of important questions: Assuming that
most illiterates would have a foéonovela read to them, would
this simplified, one-frame-per-page format be more understand-
able? Film still conveys a much greater sense of action and

reality than the photo-stills of traditional fotonovelas: 1is

L4
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mine explosions and shots from ‘East Hill and reports the situation to Comrade Lej
who surmisés that the encmy has spotted Yu-lan and her comrades. Seeing the Jap
ancse still making their way slowly through the mine field, he orders rcinforcements

for East Hil\ at once.
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it possible, given financtai constraints, to shoot a foto-
novela in Super-8 and duplicate stills? Could diaiogue be
introduced into this format by simply presenting it textually?
For example, in the illustration, the caption could read:
While intercepting the enemy on the Chaochia Village
front, Chao Hu hears mira explosions and shots from

East Hill and says:

"Comrade Lei, those were mines I heard...and
enemy fire. What do you think is happening?"

"It must be that Yu-lan is under attach,"
Comrade Lei replies. "The enemy has spotted
her!"

Lei quickly calls Base I.

"Get me reinforcements for East Hill at oncel!"

Illustration 13 is excerpted from Dos Familias, a family

.planning comic book produced for PROFAMILIA by a New York

publisher for use in Colombia. It is a comic treatment with

the same format asrthe photographic Mine Warfare, but with
fewer words, and intended for a less literate audience. It
was evaluated and was found to be successful in raising levels
of awareness and understanding about popﬁlation control and
family planning.l Although it is by no means a cemic book,

it may have wider applications amongst certain audiences.

Billows Ferry represents in certain respects the limits
of the comic format (Illustration 14). 1In many ways, it is
not a comic book at all but an 'illustrated book,’' much like
books for children in the United Stateé. Yet, it is poiofful,

professionally produced, and potentially useful for semi-

e

1 - . . s
See Appendix II for a discussion of findings.
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literate and pafticularly illiterate audiénces to whom the
story would be read. . | i |
It is important to emphasize that although- none of the

examples given here are traditional comic books or fotonovelas,
they cannot be ggnericglly-dismissed;_‘Too little substantive -
information is available regarding the end-use of gfapﬁic

‘materials, third—pagty intervening égents, and‘comparative
understanding of:differént media given two-dimensiéﬁal sophr'“
istication and media éamiliarity. In other words, if a Media
Section of a government ministry had no photographic equipment,

but a good artist; and if such illustrated story books such

as Billows Ferry were found to be interesting and entertaining

for literates; if the tradition of literates reading to il-
literates were still prevalent; and if illiterates could follow
the artistic c¢onventions presented...then such a book might'

be considered preferable to a fotonovela.

15. . comic books allow for more regional dipictions of

characters. Fotonovelas tend to be area-specific.

@
A photograph is unmistakeable and will always show mcre

clearly than a drawing details of environment,‘dress, and ex-
p;ession. For that very'reason, whenever it depicts a char-
acter, it depicts a specific character-v-somgoné from a par-
ticular place. A comic boog fig?re, howéver, can be subtlely
disqguised to look like someone from many different, although

related places. Somércreaibility,is lost through this tech~

nique, but much flexibility is gained.2‘
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commercial Distribﬁtion of comic Books and Fotonovelas

This chapter will discuss the'geogéaphical distribution
of comic books and fotonovelas, present information concerning )
their thematic treatﬁent and popularity, and indicate wﬁere
they are published. This information should help ¢ommuni;a-
tions planners determine: (1) whichrcountries.have a tradi-
tion of a giveﬁ med ium ;hd would therefore be reéepti%e to
developmerit communication efforts within it; (2) what format
'ahd thematic context can be beé£ used- to present-de;elopment
meésages; and (3) which countries have an‘existing production"o
capacity to be used for qge'ﬁltimate implementation of poten-
ﬁiai development comhghications projeéts; and (4) which coun-
tries' actors can be approached for }ossible participation in
development communications productions.
Fdllowiﬁg is a discussion by region of fotonovela distri-

bution:

Latin America .

Fotonovelas are extremely popular in Latin America and
account for the large majoxrity of the world's production.and
consumption. " The major productionicenters are Mexico City,

"santiago de chile, and Miami, and distribution is uniform, with
fotonovelas found in every country. NO figures ‘were available

on per capita consumption of the medium, however, and it can

only .be assumed that the more literate and developed countries
(Argentina, Venezuela, Uruguay, etc.) with more extensive dis-
tribution networks and channels'reaching all areas--urban and

rural--have a higher average consumption. 1In less-developed




countries, such as Ecuador, rural penetration of the medium
may not exceed 10 or 15%}} No information is available aeiall
concerning Brazil. -

<As far as can be determined (it was beyend the scope of
this study to collect even a small percentage of all titles),
most fotonovelas are romantic melodramas. Few deal;with adven-
ture, and few deviate at all from theostock story-lines of tra-
ditional emotional, popular drama.

English-speaking 'Latin' countries, such as Triaidad and
Tobago, also read romantic fotonovelas produced in Nigeria (no
information was available concerning the publication of English
fotonovelas fer cagibbean cohsumption). o |

Only one source indicates any in—depth study of the reasons

for the contlnulng popularity of fotonovelas in Latin Amerlca.

Technlcal Vote No. 13, published by the University of Massachu-

setts team involved with the Manuel Santi fotonevela-series,

says: '...The consumption of the fotonovela in Ecuados/;s high.
No less than fiftéen titles appear perlodlcally at th# news-
stands, and they are quickly bought. Thousands of copies afe
devoured by a public which looks at them as entertainment orl

for escape, but they also, curiously, look at them to learn

’

("They teach and inspire me in love;" "Tﬁey teach me the behav-

ior of women in different places.").

lA draft report of the Un1vers1ty of Massachusetts Non-
Formal Education Project indicates that, although their Manuel

. Santi series was about campesinos, it could reach relatively

few of them, and the urban audience could not identify with
the Santi character

- page 3. Respondent quotes taken from 'Encuesta, "Foto-
novelas" 1lxl No. 4-5, Quito. :



G

Personal experience also indicates thatlfotonovelas are
often rented from sidewalk libraries, where anyone can pay
a few centavos and sit and read any one of a number of current
and/or back issues. |

‘Africa

There are relatively few fotonovelas in circulation :in
Africa,l.and fewer still produced there. The following English—
speaking countries have fotonovelas, both romance and adventure:
Kenya, Namibia, Leséého, South Africa, Nigeria,band Ghana. They
are produced in Nigeria and South Africa. Although.the exact
number of titlesaprodgéed ea;h month is not available, it is
assumed to be low and nothing in compérison to Latin America.
| The following French-speaking countries have fotonovelas
in circulatio:.: Senegal, Benin, Togo, Tuﬁisia, and Ivory Coast.
All are produced in France with white characters.

Again, because of lack of materials, it is impossible to
give.a critical appraisal of the commercial fotonovelas réad’
in Africa. "The only one available--Film--is a series produced‘
by blacks iﬂ Nigeria and distributed in the English-speaking
countries mentioned above. An illustration excerpted from it'
has been giyén in Chapter II: indicating the difficulty of
usiné a photographic technique for portraging external action.
Yet, it must be mentioned here that Film is extremely popular
in areas in which it is diétributed,'particularly.the central

character, Spear. 1In fact, there is a Spear Fan club (see Illus-

tration 15), and more interestingly, advertisements in which

lInformation based on professional and semi-professional
contacts. No country-by-country canvassing of commercial
materials was possible.
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Illustration 15

Welcome to these
new members'

ngerla

‘L2999 Abraham Olayiwola Ogun-

toye, 22 Odo Street, Oba-
iende, Lagos.

L3000 Gbenga Ogunberu, 4 Ola-

ogun Street, Ebute Metta.
L3001 Tonny Scott, 7 Okoh Close,
Surulere, Lagos.
L3002 Abudu Adeyeye, 66 Karimu
Street, Surulere, Lagos.

L3003 Adebayo Tokan, 42 Abeoku-

ta Road, Agege.
L3004 Samuel A. Olufemi,

191B. Gbadamosi

Surulere, Lagos.

L3005 Joseph Adegboyega Adeni-

yi, 2 John Street, Mushin.

L3006 Albert Olu. Smith, Lagos
University Teaching HOSDI-
tal, ‘Maintenance Section”,
. ldi-Araba.

‘L3007 George ‘Bayo Fagbile, Esq.,

Fagbile Comp., via Railway
Station Mushin.

L3008 Adebayo Jasanya, 55 Oju-
elegba Road, Surulere,

Lagos.
, L3009 Tajudeen A. Lawal, 11 Sho-

sanya Street, Mushin.
L3010 Ben Ferguson Otaiyon, 102B
- Itire Road, Surulere.

L3011 Allan & Sheriff, 37 Evans
Street, Lagos, Nigeria.
L3012 Adelumola

Shosanya Street, Mushin.

L3013 S. O. ‘Banji Adegoke, Minis-

try of Mines & Power, P.M.B.
12574, Lagos.

L3014 Christopher Y. Alele, lju
Water Works, P.M.B. 1009,
Agege.

Plot
Close,

Williams, 13

w2064

L3015 Emmanuel Ade. Adejoro,
Gray Street, Yaba, Lagos.

L3016 K. Ade. Lawal, 28 Moloney
Bridge Street, Lagos.

- L3017 Isa Sulaimon, 10 Adewuolo

Street, Lagos.

L3018 Una Brown, P.O. Box 1930,
Lagos.

L3019 John . Ndakwo, Q.M's
Office, 20 Brigade Nigeria
Army, lkeja.

L3020 Lance Jas S. 0. Nenuwa,
17 Makurdi Street, Gjo Oni-
yun, Ebute Metta.

L3021 Joseph Olufemi Qlomola,

: Armel’s Transport Ltd., c/o

Transport Manager, P.O.
Box 228, Apapa.
L3022 B. B. Akpan, 81, Karimu -

Street, Surulers, Yaba.
~ SPEAR FAN CLUB
'WESTERN STATE MEMBERS
W2060 Oluyemi Adeoye, 7/192
Surulere Street, Oke-Ado,

Ibadan,
W2061

Tolu Oshinanlu, ' Isonyin,

Grammar School, lsonyin

via ljebu-Ode. : .
W2062 Jossy Oyeyemi, S6/479

Egba’s Compound, Oke-

Olokun, Ibadan.

Olagboyega Okusanya,

z)% Omo-Owo Street, ljebu-
o.

W2063

" School, Owena,

Kajola
Ondo.

Jonathan Jacob, Ebenezer -

~

‘W2076

W2065 Oluwole Agunbiade, Niger
Dams Authority, E.E.C.,
P.O. Box 103, Oshogbo.
Tajudeen < Respect Ola,
G.B.M.C., P.0. Box 123,
llesha. -

Richardson Elegant, N6/
316 Oyo Road, Mokola,
Ibadan.

J. 0. Omojola, 40 Catholic
Mission Road, Oshogbo.

Samuel Omosheyi Onota,
Atlas Insurance Co. Ltd.,
P.O. Box 1890, Oke-bola,
Ibadan.

Festus Olu Oyedele, Ibadan
Boys’ High School, P.O. °
Box 263, lbadan

James T. Adesanya, 50,
Oke Street, Ododeyo—Ilu-
gun, via ljebu-Ode.
Mlchael Agunbiade ‘The
Holy Micho”, 44 Olusha
Street, Ado-Ekiti.
Fadahunsi Fakoya, Oke
Ono Grammar School, P.O.
Box 241, Abeokuta.

W2066

W2067

W2068

W2069

w2070

w2071
w2072

w2073

W2074 Idowu Onadipe, Victory -
Callege, P.O. Box4 Ikare-
Akoko. .
Raifu Lawal, 33 Itasgin |
Street, Modakeke—Ife.
Olufunmilayo Adebayo,
Government House,
|badan.
W2077 Adewale Serrano, c/o
: Health Office, Onireke, Iba-
dan. R

W2076

Printed by Academy Pross Ltd. llupeju Industrial Estate. P O. Box 3445 Lanos. For the Propnetors and Publishers. DRUM Publications (Nigeria) Ltd

37, Ibadan Street West, Cbute-Metta. P M. B. 2128 Lagos.
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‘Lance Spearman--the“Spear——a fictitious character sells com-

mercial products!'(See‘Illustration 16;y
Despite the fact that Film is a relatively amateurish
production, still exploring both medium and presentation, it

has a large audience, and it is felt that its increasing pop-

ularity is due to two major reasons: (l) it is a new print

medium in an area wﬁere informational and entertainment
materials are amongst the world's fewest; and (2) it features
black characters and has been produced by Blaqk artists. It
. . often been observéd that 'national'’ producﬁions have far
greater popularity than foreign imports, regardless of qual-
ity because of cultural identification and-pride.l

Asia

Although once again a complete survey of commercial pro-
ductibns was impossible, it was found that the follo&inq coun-
tries had fotonovelas in circulation: Thailand, Philippines,
and the People's Republic' of china. It was also ascertained
that India énd Nepal do éég have fotonovelas.

The fotonovelas in Thailand are produced there, ané are
reportedly quiteé similar to those ;ﬁ Latin America --romantic
and melodramatic. Many of the ones available in the Philip-
Pines are~produged in Italy and translated either into English
or the national language. Reports indicate that fotonovelas

are not at all as popular as comic books in the Philippines,-

' lIn Bolivia, a country without a real film industry, a
film called La Chaskanawi, about local Indians and mestizos
received raves from all sectors of the population - largely
because it was Bolivian.

S



Illustratior; 16

Lance Spearman
THE SPEAR says

I m 7ELLING you
STRAIGHT - (T PAYS

70 BE STRONG. “

THATS WHY |
. RECOMMEND
.DR.HOMMELS
HAEMATOGEN

\ With plenty of strong, healthy blood in your body
_ I\, you can really enjoy lifé. You feel ready for any--
) thingl Dr. Hommel‘s Haematogen contains real -
/  OXBLOOD, strong blood thatmakes you stronger,
healthier, more powerful. Take the first step to
successful living now. Get Dr. Hommel's
' Haematogen todayl

For STRONG HEALTHY BLOOD take -

" DR.HOMMEL'S
~ HAEMATOGEN

EMC
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largely due to prior American influence.' No information 1s
available on the number of titles of fotonovelas available
in either the Philippines or Thailand.l

LessAinformation‘is available on the use of fotonovelas
in the People%s Republic of china, since the only copy avail-
able was purchased fromha newsstand in Chinatown, New York
City.

Middle East

Tuékey, Israel, Egypﬁ, andeordan‘are all reported to
have commercial fotonovelas in.circulation. Italy provides
translated versions of their productions to Turkey and Israel,
and France distributes French language productions to Egypt.
Ali“fotonov;las are reported to be similar to the Latin American
romantic-style thematic treatment. |

Following is a discussion of comic books'by region. Once

again, it must be emphasized that this is not a complete list«\\\\
ing; simply a cataloguing of those countries in which a positive
identification of comic book use has been made:

Latin America

Reliable sources indicate that Mexican-produced comic
books are available all over Latin America. Although positive
identification has not bgen made for each individual country
within the region, it can safely be ;ssumed that wherever there

are-literate, middle-class populations with enough disposable

income to be able to purchase frequent titles (all countries),

n

lThe subject of fotonovelas and comic books is of low
priority to most professional communications experts, and ifew
of -hem could estimate readership or relative popularity of
the mnedia in countries they have visited or worked in.

EBiq‘ A .a e
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the existing fotonovelé diétribution network can be used to
reach them. It would be wrong to assume, however, that unlike
Mexico, large non-urban groups of Latin populations have access
to comic books. If Ecuadorian fotonovela rural penetration is
only 10-15% (see earlier University of Massachusetts referencé),
comic ¢irculation could barely reach 1%. This figure would)
of course, be higher for more developed countries, but still
would be relatively insignificant.

comic strips, similarly, are commonly found in moét urban
Latin American newspapers, but decrease dramatically outside
capitals and major cities. )

Africa |

The following countries are reported to have comic books:
Tanzania, Malawi, Kenya, Nigeria, Tunisia, Libya,féenegal, and
Cameroon, although little information is known about pfoduction,
and little can be surmised from the existing foreign imports in
circulation. Senegal, for example, distributes the Astérix
series of French comic books;.but it is impossible to determine
whether or not its popdlarityhié'due to the comié itself and
itr, treatment, or whetherqu not--as in the case’of-theAFrench
fotonovela imports in West;Africa--media scarcity seems to
determineAdemand.

‘In terms of degree of medialpopularity—-how well the comic

boo&\if liked--too little information is available to make even
tentat;xséobsérvations. It is known, iiowever, that +the Govern-

! ment of C eroon has produced a booklet concerning its recent
National Census which contained an extended comic strip, indi-
cating an assumed popularity and familiarity with this graphic

form amonst commercial publications.

Q . 7N
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comic strips in newspapers are frequently found in Africa;
however, because of low overall newspaper readership, it
musf be assumed that only a sméll prdportion of the populatica
iS'familiQr with them. Pegce corps iﬁformation indicates that
in Tanzania, towns of under 1000 feople receive no newspapér
whatsoever, and that this situatidn is not uncommon thrqughout
the rest of sub-Saharan Africa.l

Two African journalsé-one French and the other“English——

deserve special notation. Famille et Developpement, published

in pakar, is a commercially successful development magagine
dealing with a wide range of social and economic issues. Des-
pite its clearly educational format, it is popular and in con-
stant demand. Begun as a media support for development 'trainers,’
the magazine soon became geared to a more general audience that
simply wanted more understandable information about food, nutri-
tion, heaith, and family planniﬁéu official estimates put today's
circulation of the magazine at 25,000 in twelve French-speaking
African countries, although readérship is.reckoned at at least
three times that, since scarce magazines are passed through
families and friends. Furthermore, parts ofﬁthe magaéine are
fréquently read overothe radio for the benefit of illiterate
audiences;2

Although no information is available concerning the use

of comic strips in Famille et Developpement, the point is only

that they could easily be integrated into the overall format

[

lInterviews and phone discussions with volunteers and
staff menbers with prior familiarity with Africa.

2Estimates from christian Science Monitor, June 29, 1977
article.

71

ERIC . 7Y




(and may alréady have been - only a few copies wero available’
at the time of the writing of this report).

The second magazine of note is calied-ggg; a hip, up-beat
African monthly published in Kenya with a MAD-type formot (seé
Illustration 17). This magazine often deals wmth relevext soc1al

3

issues, but in caricature and,aﬁrody (Illustrattons 18 and 19).
The publication is so popular, it is gsually sold out.

The Philippines, India, Taiwan, and Thailand have'been re-
ported to have comic books in commercial circulation, although
no exact figures\zi'readership, titles, or production were

readily availabhle.

giddle Eaét

No information.

Et is-recommended that theofollowing information on com-
mercial sale, dlstrlbutlon, and production of oomic books and
fotonovelas be obtained prlor to any programming of develop-
ment support materials:

1. A complete, country-w1de list of comic and foto-
novela publlcatmons, by region.

2. Information concern iing their periodicity, cost,
.and dlver51f1catlon of titles (many companies
have more than one; ‘title per month)

3. Information concerning subject matter, thematic
treatment, and relative popularity of different
treatments, by region (in Africa, it has been
suggested, audiences prefer adventure rather than
Latin-style romance) .

4. Information concerning distribution and readership--

’ urban sales, number of readers per copy, type of
reader (literate, semi~literate), and penetration
into rural market.

5. Local production facilities and their potential.
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- Illustration 17

.

ddvertiseamsnt

) " »
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Planning a

_ Hlustration 19

Family?

The firsy requisite in Planning a Family, from the woman's point of view. is
to find and capture a man. The success of the whole project depends upon this.
JOE's Health Department is pleased 10 offer a few suggestions on well known

‘Planning a Famity’ preliminary techniques.

The Rhythm Method

One of the oldest methods known to
man, (und woman). Tha women .
dances exoticaily, rhythmically, in 8
public piace, attrecting sll male ayes,
until ong of them finelly picks up

Snough courage to ask her for &
drink. .

@ e o md sevvie_|
ALL ELECTRICAL APPLIANCES,

Zc’ " ] . te -
) cookers, {ridges, iroms, |
B Kettles, boasters, efe ek .

_TheCeil

o
A more nophisticeted technique,
whero the woman heving lured tha °
man to his lair. or fist, then

Immadiately wraps ‘haraslf eround
" him. Practisad well, sho need never

80 humg again,
. -]

_TheCap

-~

Acless well known method, that
un'o'“'“‘hh/ tands itself o the -

whime of fashion. Dreg; very

* smertdy the woman ‘sets her cap’ st

man, |.e. wesrs hor hat {which

- MaY bekpittad) st sn ettractiva

"nd aye catching sngle, and ewasits
resulty,

ThePil .

&

The most modum, &nd soma say, the
most effective technique. It certainly -
offers much - more scope fer
woman's initiatlve. The P, o emal!
capsule ia dropped into the men'e

* dtink at ;; party, or any other soclal
@athering. : Ae soon es the man. -
collapsaz; wish sieep *the womah
movas quickly to clalm him, end
carry him off home. - - -

-

YOE Magazine, July 1974 S
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TUBMANRA. i Fire bop
" T ol kemathd sheeet, .

TEL: 2466 .
P5-3#4-5'334,Né1.
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1o

FOR THE BEST
PRICES IN
TOWRN

VISIT

KWETU
FURNITURE
STORE

IBEA Building — Govern-

ment Rd. 2nd floor, Box

72606, Tel..31342, Nairobi,
"(above “"SundayPost.”)

*

™

STOCKIST. OF: : Beds, Mat-

tresses, Sofa 8ets, Dining

Tables, Coffee Tables, Chawe,

Bedcovers, Pillows, ginole
and many others.




CHAPTER 4

COMIC BCOKS AND FOTONOVELAS:

A CRITICAL REVIEW OF MATERIALS
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comic Books and Fotonovelas: A Critical Review of Materials

In Chapter 2, comic Books and Fotonovelas: A compariéon,

a number of points were raised eoncern;ng the relative effec-
tiveness of the two media in barying circumstances. It was
emphasized that comic books and fotonovelas are two distinct
communications tools, but that the distinction- has not always
been appreciated, resulting in inappropriately designed orx
misdirected bublications. I+ was concluged:in chapter 2 that
the problem relating to the producﬁiqn and programriing of both
comic books ané fotonovelasﬂwas a media one, relating to struc-,
tural elements interent in both graphic and'verbal technique.

In addition tJ the not uncommon problems of lack of audience

research, imaginative design and distribution experiments,

etc., lack of a well-defined media°concept appeared to be the
most oufstan&ing Despite the fact tﬁat photographs and
llne-draw1ngs have very dlfferent potentlals and limits and

do different things, they were often v1ewed as simple alter-
nates of each othe;-"-variants that could be used interchange—
ably. Despite the face that fotonovelas, by their traditional
conventlons, are hlghly emotive, effective vehicles of communi-
cation, they were 1nfrequently designed with ‘this medla poten-.
tial in mind.‘rInstead of becoming the development communica-
tions version of their romantic, melodramatic commercial
counterparts, educatlonal fotonovelas oFten were pedantlc and

llfelees. Educaticnal comic books for literates, far from

being .super-animated, dynamic, and flexible, were frequently

over-declaratory and uninteresting.. - ~
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This lack of media undérstanding’wés curious, for there
is no-dearth of successful cdﬁMercial examples. Yet, despite
the availability of well-done, attractive, and popular pub;i—
cations, educational gttempts to commuﬁicafe seemed to stray
from well-established media structures. There appear to bhe
a number of reasons for this. éirst is simple unf;miliarity
with using comic books ;hd fotondvelas as development commun-
ications tools( particularly in the Third World: There siﬁply
ha§ not been enough programﬁihg of these media to generafe
either the interest in more expansive use or a highly-developed
media strategy. Secondly, as has‘been mentioned in Chapter é;
too little coordination has been achieved between educatiomal
subject .specialists and media professionals, resulting in
publications ‘whose media-poﬁential is diminished by the de-
mands of the message, and whose message is weakened by the
reluctance to use the medium fully. Thirdly, there is often
a reluctance on the part of many Third World government offi-
cials to program 'entertainment' with national resources. This
is a reflection, in some cases, of a continuihg elitism -~ the
‘people’' should be taught in the prescribed ways of the educated,l
traditionafiy and clasSicaliyl -—and in others simply a lack
of understanding of the information process. Too few decision-

‘making officials are award of the subtle distinctions between

lThe Parlatos, working on a CARE-India nutrition mass com-
munications project, one geographical regioh of which was t
northern, traditional state of Uttar Pradesh, fcund that h5§§—
caste Indian officials insisted upon a shudh, o: 'high' Hindi,
heavily Sanskritized and literate but basically not understandable
to the rural villager, The Brahminical tradition was such that
education-ha® to proceed within the established traditions of -
tezaching; that modern subjects could be taught, but that teaching
inethodology: had to remain the same: ’

-
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"education' and 'communication.' Foorthly, politically-sensi-
tiye government officials, with a more objective approach to
information disseminat;on{ have at times c;iticized 'entertain-
ment education' for heing exploicive and menipulative. " Third
Wofld countries with a growing appreciation for the coﬁplexi—
ties of the 'ends-justifies*the-means'_controversy in communi-
cations have objected to the often facile techniques of adver-
tising. One must not enﬁice to better behavior, regardless of
- the goal, they argue. Education is exposition, and communica-
tions is presentation, not the.frivoloos attempts to 'win people
over,' |
With tﬁese possible explanations understood, it was felt
chat this chapﬁer—-and‘this report as a whole--concentrate on
the specific media problems that affect the design and imple-
mentation of fotonovela and comic book production. The narra-
~tive that follows, therefore, will be detailed and'explicit
with regards the use of the two medla, and will empha51ze with
spec1f1e examples what the discussion 1n Chapter 2 descrlbed
somewhat theoretlcally The narrative will be broken down into
the following components: ’
| (l)fA review of some well-done comic books for adults.
(2) A review of a selection of comic books for adults
which, because of one or a variety of important
T . elements, were considered less successful than those
: in Category 1.
(3) A review of well-done fotono&elas.
(4) A review of less-successful foeohovelas.
(5) A selection of booklets in a comic book style:
print material which, because of certain media

conventions, qualifies not as comic books per se
but as related graphic matter.




A selection of print materials, similar to those

- referred to in Category 3, above, which use the
photo-format but do not qualify as distinct foto-"
novelas. :

(7). Fotonovelas used in programs of participatory
education.

A number of specific examples will be used in each cate=

gory, in an attempt.to illustrate the types of problems that

.are likely to arise in the progfamming of comic booke and

H

fotonovelas. Given the widespread confusion between the com-
munication roles of comic books and fotonovelas, it was felt

that explicit and numerous examples, indicating the types and

variety of this confusion, would be informative and useful.

Well-done comic hooks

Los Supermachos: This comic book, mentioned in Chapter

2, is a highly successful visual presentétion, utilizing the
genzric flexibility of the meéium to its maximum. It is comic -
and céricature; ; melange of styles and visualotreatments pre-
senting a variety of information about reprodﬁction and contra-
ception. It has ihtegrated serious material into a loose,
sOphisticated format. Despite its visual mobility, it main;
tains a good textual‘contrglﬂof its materdial and develops a

continuity either through subject matter or the use of comic

~characters. Los Supermachos is an example of a sound under-

standing of the comic book medium, a respect for the integrity
of the subject matter treated, and;a feel.for the wvisual and
textual limits provided by--each. ;glthough the level of sophis-
tication in this comic book could not be reproduced for all

audiences, it--and others like it--should be used, as exemplary ’

" models. Although simila:'productions in other countries will

80
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change significantly to reflect culture, social mores, etc.,

nevertheless Los Supermachos can serve as a theoretical model,

if nothing else, for it represants technique, media awareness,

.and stylistic diversity.l

Escape from Fear (Amor Sin Temor): This production, first

released in English, was later redisgributed in Spanish with a
few graphic changes (the hero has a mustache and the heroine,
brown hair instead of blonde), but no substantive changes in
story and text. It is a classic comic book romance, and re-

spects all the right conventions: it is supe’ re%lity-n-the

one qualiity, perhaps above all others, which characterizes the

medium and so idealizes certain situai.ons and characters; it
creates : fz» & 7 c:edibility that in some, ways appeals to

more inrate as.iratious. illustration 20 indicates the comic
book's srﬁaig% fantasy appeal: a beautiful, senigai heroine;
the physicalness of their confliét, the dramatic dark shadows,
and scene~end despair in two shades of green.

The comic book loses in interest after that flrst, classic,

dramatic scene. The page following Illustration 20 is more

mundane -- the real purpose of t. = comic book begins to show

itsalf (see Illustration 21) -- but in general Escape from Fear-

ta

is-a positive attempt to integrate family ~lanning information
in a non-traditional format. Where it is most successful is

where it is most faithful to comic conventions. 1Illustration

20, for ekample, shows how each frame has ite own internal ac-

-

tion. Because a comic book is so flexible and tr ce few

. lAll publications referred to in the narrative are llst-
ed 6n a Master Sheet in Appendix I, giving specific information
concerning sponsor, dates of publication, distribution, etc.

‘alk ' _ n L/
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Hlustration 20

US TO PIECES? WE TRIED
AND FAILED.

THERE IS A STRAINED SILENCE BETWEEN
THEM. THEN KEN DRAWS JOAN CLOSE..

HONEY, YOU CAN’T LEAVE ME/ WE
LOVE EACH QTHER SO MUCH — AND
WE'VE GOT 3 SWELL KIDS - THERE'S

HOW THIS FEAR IS TEARING
EVERYTHING WE KNOW--

GOT TO BE ANOTHER ANSWER! /" -

1 DON'T KNOW, KEN. | DON' [ WAVBE WE WERENT ) OH, KEN, WHY TRY TOFOOL
KI%DWANYM' 'gacc's?v? |T CAREFUL ENOUGH, <, OURSELVES? ID RATHER -
JUST CANT 60 ONTHISWAY? | | BABY. WE MUST HAYE ) DIE THAN GIVE UPANY OF -
OH, HONEY, DON'T YOU SEE SLIPPED UPA  UPLE / OUR KIDS —BUT LET'S FACE

". | ABOUT BRINGING UP KIDS WHO!LL HAVE Oy '

§ FACTS: | GOT PREGNANT
WITH HARRIET AND DONNY
WHEN WE THOUGHT WE

OF TIMES.

1 DON'T ENOW WW\TO‘H—ER F&PLE Do, KEN MAY-
BE THEY JUST GO ON HAVING ABABY EVERY 6
YEAR AND NOT CARING AS0UT FOOD OR - g
.| CLOTHES OR BILLS. MAYBE THEY DONT CARE

< HALFA CHANCE INLIFE

OR MAYBE THEY STAY TOGETHER AD.
BEGIN HATING EACH OTHER-EVEN PEGIN
HATING THE KIDS. | DON'T wx:m‘mro
HAPPEN TO US. | LOVE YOU AND THE .
KIDS TOO MUCH TOSTAY-ANDTOO

| MucH T LEAVE, .. ° _

NEITHER JOAN NOR KEN GETS MUCH SLEEP TIvIAT
- NIGHT, JCAN WEERS QUIETLY INTO HERPIU.ON
' AND KEN S'I'ARS INTO MRKNESS

Az

AVAL AR

[chpy




it e ———— . ————— .

Hlustration 21

THE QATMEAL IS BURNED, AND THEN THE

TOAST. KEN'S NERVES ARE AS RAWAS JOAN'S

AND IT TAKES ONLY THESE LITTLE ACCI-
DENTS TO SET OFFAN EXPLOSION.., -

FOR PETE'S SAKE, CAN'T

JOAN 1S ALL NERVES AS SHE MAKES BREAKFAST NEXT
MORNING. SHE'S BEEN HALF-SICKK RECENTLY AND THE STRAIN
OF LAST NIGHT DOESN'T MAKE HER FEEL ANY BETTER...

INA MINUTE, DEAR.,
1N JUIST A MINUTE,

JOAN'S CONTROL SNAPS AND THE FIGHT IS ON...... S0 HAR% FROM NOWON YOU .
- MAKING A | MAKE YOUROAN =

YOU'RE LUCKY TOGET ANY BREAKRAST IS THAT 902 | | 1ousy " TOAST/ | DONTHAVE ~ /-
ATALL. KEX HARBER/ IVE GOT TO . 4. AN TINE | | UUSY PIECE OF A\ ToseT 10
WASH DIAPERS TODAY, AND DO SHOP- \ YOU WANT.
PING AND BAKING AND SEWING ! YOU'VE | TO TRADE,
GOT IT SOFT AT THATJOB. JUST EIGHT / JUST LET

‘ ~ HOURS A DAY AND YOURE . /ME KNOW!
. * THROUGH! ,

i

"WHEN RARRIET BURSTS INTO TEARS THEANGRY.:. |
VOICES STOP ABRUPTLY, JOAN SCOOPS
AND KEN SOOTHES HIS DAUGHTER..

{ SEE, KEN. SEE WHATS HAPPENING

'\ TO US? | CAN'T STAND IT. | WON'T LET

‘ OUR KIDS GROWUP INA
HOUSE FULL. OF RATE!




restrictions as to .what can be put in one or a series of frames,
no one frame shouid be static and superfluous. Illustration
22: however, is’ a common example of how the medlum is misused
when trying to be serious: all six frames have more text than
visuals; each frame is no more than a visuai background for

the verbal action. Furthermore, the character of a nurse--
introduced for medical eredibility--diminishes whatever dra-
maﬁic action has been developed. This educational technique--
seen frequently in population material--d:.racts from the over-
ail impact of the comic. Itlis ﬁot part of the comic's ebﬁven—
tions. It is too objective and matter- of fact, ané it dis-
appoints an audience whose expectatlons from a comic book are
completely different.

LcoraZOnes en conflicto (Hearts in Conflict): This publi-

cation, also cqncernihg family planning, is another example‘ofb
a good general use of the medigm but with ce;tain characteris-
tic and common misuses. Illustration 23-represents a page eaf}y“
in'the story--one of the ills that befall large families=-=-and
uses many classic comic conventions: there is a self-contained
action to each f_aime, a variety of different graphlc aspects

7

and perspectives are used, and the plot-related activities 3Fb,',

‘clear and well-understood. Not only are these 1mportant con-

slderatlons in a medla sense, they relate to audience as well:
if comic books are to be ‘'sed at all for semi-literate audiences,

the graphics should always be as utrong, if not stronger, than

textual material. Frame 1, for . would be unmistakeable
to a Latin reader: the man sea.- - ~ - table is the young
woman's father; the children are . ...others and sisters; and

'the man standing is her friend. He could not ke ner oclder hro-
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THE RECEPTIONIST TAKES JOAN TO THE NURSE.
JOAN FINDS 1T BASY TO TALK TOHER...

MERER >
THE METHODS WE RECOMMEND HAVE BEEN
ACCEPTED BY THE AMERICAN MEDICAL ASSOCIAT-
JON, MRS, HARPER. AND THE COST IS ONLY
WHAT YOU CAN AFFORD. AFTER YOUVE -
TALKED WITH DR.CRANE, SHELLL, HELP,
YOU TO CHOOSE A SUITABLE

mmmwmsmmmw
HORKS, JOAN ASIS A FEW QUESTIONS...

THESE METHODS WONT
KEEP US FROM HAVING

8UT YOU SHGULD
HAVE ANOTHER

{ AHD READY FOR IT.
THEN YoU JUST STOP

QUESTION ON WHICH HER WHOLE AARRIAGE KN

THEY WORK, FOR MY OTHER
PATIENTS - AND FOR ME AND
MY HUSBAND. USE THE

REGULARLY ACCORDING

TO INSTRUCTIONS AND YOU
CAN HAVE YOUR NEXT CHILD
WHEN YOU DECIDE TO.

 ABSOLUTELY NG o &

.CHILD ONLY WHEN \ [N
You ARE STRONGER | N

ONE QUESTION STILL. WORRIB-.DAN ‘TH

Ilustration 22

JOAN LISTENS WiTH GROWING HOPE 0 DR,CRANE |

THERE ARE MANY METHODS OF BIRTH CONTROL.
YTWO OF THE NEWEST ARE CONSIDERED MOST
CFFECTIVE, ONE 1S THE *PILL", THE OTHER IS
THE INTRAUTERINE DEVICE (1UD), A LITILE
PLASTIC LOOP OR COIL WHICH IS EASILY

PLACED IN THE WOMB BY THE DOCTOR, N
ISLEFT IN PLACE UNTIL YOU WANT AN-
OTHER BABY, THE DIAPHRAGM, THE CON-

DOM (RUBBER), CONTRACEPTIVE CREAMS
JELLIES, VAGINAL FOAMS :

THERES SOMETHING ) NOTIN THE LEAST, MRS.
ELSE, DR, (RANE. W1 L) HARPER, DON'T BELIEVE
ITMAKE THINGS r—ANY BACK-FENCE GOSSIP
BY FREEING YOU FROM

{ THE FEAROF AN UNWANTED
3 ' PREGNANCY, YOU AND YOUR HUS-
FRA, BAND SHOULD BE MUCH HAPPH-
£k 1N YOUR SEX RELATION-

mmAmmsmmmm‘s
b msmmmmmscmmm

THE CHECK-UPIS JUST TOMAKE
SURE EVERYTHING'S SATISFACTORY /.- DR CRANE
70 YOU AND YOUR HUSBAND, . 4

NRS. HARPER. DON'T HESITATE

5"



Hlustration 23

i

TUVO EL NINO, PERO SE PRESENTARON V(o
COMPLICACIONES, TENDRA QUS , AATAC
' i ESTAR ALLL UNAS SEMANAS, - :

T

" JTENDRE QUE DETAR M| B Aor /2...PERO COMO .\
\ ' -TRABAJO PARA CUIDAR - WAMOS A VIVIR -
A Los NiNos \~ SIN M{ SUELDO?

I'NO TE PREOCUPES, . :
.NOS CASAREMOS\ NO QUIERO
PRONTO, ¥ ENTONCES. .,




ther or else he would be talking to the father;\ Something

has just happened to the mpther ('pobre Mama'/}é/clear @héugh),
and it obviously'is going to affect all of ﬁﬁém.‘.Frémes 2-5
indicate graphically that tﬁe young womaﬁ/;ill have to take
over the responsibilities of the family, since the father is
qriefvsﬁricken and the other ¢: 'dren 'are tOOFYOung. Obvious~-
ly, her novio will have to wait. |

{ Illusﬁration 24 sho&? how the action is diérupted by the
doctor's talk. Aalthough con;idered important by the authors
to present an authority figure and to introduce the 'serious'
material, his presence is a dramatic weakness. Furthermore, a
semi—iiterate, reaching this part of the story, would not be
able to figure out what was‘happening, ahd would either skip it
or stop reading entirely.

The Story of Stumpy, Jean,and Lena is an excellent comic

book on family planning, although it is very simply drawn in °
black-and-white and is graphically ingenuous compared to the

more professional Escape from Fear or Corazones.... Yet its

visuals are clear, layout and perspectives interesting and
varied, and most importantly, it has a real, involved story,
many characters, and lots of action.

Illustration 25 shows a typical page. The Story of Stuﬁby...

is successfﬁl largely because of.this hip realifm and language
and involved, but undoubtedly true-to-life story situation.
Illustration 26 shows a later stage of the story-;-moré
babies, and the plot gets more tangled. Her plight is serious,
yet funn;. 'Not here, PLEASE, Madam,' saﬁg'the d;gfident and
very propér store managef. "Wa Wal!', says the”ballbon pointing

~4

between %gna's legs.




Hlustration 24

[N

1 1...HI1305 QUE NUNCA H&$
1 ‘TENDRAN COMIDA O

ROPA SUFICIENTE, Nt ,
. PODRAN RECIBIR UNA

SAGUT TIENEN UNA CLINICA DONDE ENSENAN]
15 QUE E5 LA PLANIFICACION DE FAMILIA. 2"

[

———— o

' eamegggos
VERDADERA | - NCE \\
| \ ANTICONCEPTIVOS
FDUCACION.. PRINCIPALES, ..

vw

VHE DESCUBIZRTD QUE HAY MEDIOST
NUEVOS Y SEGUROS DE EVITAR EL. |-

METOO0S D8
PLANIFICAZION DE FAMILIA

Voo IS

ESTOS SON:. LOS

DISPOSITIVOS INTRAUTERINOS,

LAS PILDORAS ANTICONCEPTIVAS),

EL DIAFRAGIMA, LAS YBARRERAS/ 72
QUIMICAS” ¥ EL. METODO ,

- —_- DEL RITMO,

»

NOSOTROS LES ENSENAREMOS - .. | LO ESENCIAL ES QUE, SEA " iy
TOPO LO QUE NECESHEN SABER /. | CUAL FUERE EL. METODO  JRtg\?
. SOBRE CADA UNO'DEELLOS __~Z . | QUE ESCOJAN, DEBEN Y
> PARA QUE PUEDAN ELEGIR SEGUIR CLIDADOSAMENTE
~ El QYE CONSIDEREN ?R,//'/ , ;
/' . N ‘ ..

LAS INSTRUCCIONES:

| QUE LES DAREMOS /-
PARA 8U USO, [

ERIC OV NMABLE . %s o

, . : \
—_



ﬂlus tration 25

HE'S REALNICE]

' [S0 LONG,J0
\ \caTcHTHE B

TENA REACHES CHATEAUBELAIR & | -
FINDS JiMB HOUSE BUTKE'S OUT..

15 ARE OKAY.1 WAS

BN d
S unll

—_— '_ —
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Hlustration 26

LOOK WHAT YOU'VE DL
RASAN LI FATLE-
B/

ENA'S
a0 Y
: f»%‘iwc [ TR

[
] ';‘ " c, D& u "0 v .
. ' Vel /. ] } .
& ‘« * 4 N . |

LANE e

I o’g‘.’:'ol”-? s
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In.one sense, this comic is in a class by ‘itself. ﬁo
other publicationkreviewed had such consistent interest,
humor, and' action; and, most importantly, no otﬂer comic book
dealt so realistically with:tﬁe specifics of family planning

and contraception. 1In Escage..._and Corazones..., the educa-

tionql~ideés were ihtroduqéd artificially. . The doctor or
nurse had no roles within the story.. They were symbolic fig-
ures representing credible, interperSOnal sources of informa-~
tion but had no intrinsic relevance £o the dramatic issues
being developed. 1In Stumgx.:., however, the basicé of famiiy
planning are: introduced directly and unmistakeably by *the
characters who get themselves involved because’théy do not-
use family planning. Illustra;}on‘Z? shows Lena and one of
her boyfriends making love. "She real sweet but I.don't

trust her,' he thinks. 'I know this is wrong and I cap't
remember to get the family plénning pill,' éhe reflects. Two
months‘late; she finds out that she is pregnanﬁ, and her boy-l
friend claims that because of her 'carryin' on,' there is no
way for him to know if he is tge father. She hits him. 'Stop
that,' he says. f'ﬁhy the hell you not on the family planning?

You dong\get twins nobody wants!'l ' ' p

- stumpy... presents family planning in different ways.
Primar;iy, of course, it is through the central action of Lena,
her family, and friends. But there are peripheral characters

€ well, and they talk about the relationship of family planning

™ ’lFrame 1 shows a nurse, but she is not teaching. She is
sN_td real character who officers advice but knows her limits in
doing so. Hence, she is not so much a figure as a person.

) B 9133




Illustratxon 27

THE TWINS . HE LET'S HER
SELL F'l‘.'v_l'—_! FOR HIM. 'SHE LI

H WANT SOMET ING

vau ALL TOO FRES BUTT'AmT
Wi Younse.t.vcs' , .

JO wezcgnas HER EVEN w:TJ

LIKE SHE FOOLIN &] BEHAVE ALL
ME BEHIND MY -
BACK .HOPE 15

SELI.lNG"

2 MONTHS LATER SHE‘I‘DLD
HIM SHE WAS PREGNANT. .|

OF COURSE 1S] HOW You MEAN|
YOU ,TJO § 213AW HoWYol/] B

(A&RVIN \ON 4

YOU'WATCH |
ONLY FISH SHE CONING-'GlM-

SWEET BUT |
DON'T TRUST H ER!

AND mUAm’TA STOP THAT!
VILLAGE RAM 2 ' THE HELL D
: oV NOT ON THE o.
SFAMILY PLANNING|
Yov DONE GET Twing
NOBODY. wnn-rs




\ :
to other, less personal concerns as well. Illustration 27A

introduces a more socioeconomic perspective with young men
talking'abouﬁ'national birthrates:and gsocial change.

Stumpy..., then, is a model comic. It is humorous, subtle,
realistic, and intriguing: Although it has less_potential for

semi-literates than do Escape... and corazones..., because of

its lack of visual clarity, it seems perfectly-suited to the
audience to which it is directed --young, middle-class Jamai-
cans who have the ability to effect changes in their lives.l

However, like Los Supermachos, Stumpy... represents a signif-

icant addition to population media and should be used as a

model for its relevance and cultural realism.

Hard-up dbq is a comic book from Trinidad-Tobago also
dealigg with famiiy planning, but it is ‘in caricature (see Illus-
tration 28). It is well-done largely because.the drawings-and
layout are clear and understandable, and the character of Joé
is likeably conveyed ;n the gfaphic style chosen to represent
him. The comic has its traditional conventions as well. Frame
"2 of Illusfration 29 uses a simple but easily recognizable
téchnique to show the history of Joe's marriage; Il;ustr;tion
30 shows action. Although there is no evaluation data on this
comic (few comics or fotonovelas nave been evaluated), it can
be assumed th;t'this comic would be)intéfesting and diverting--
perfect for a handout tb be read while waiting at a Health

J

Center or (linic.

B

lThe graphic style of the comic book is much like 'primi-
tive' painting of the caribbean. If this is so, semi-literate
perception of the material and understanding of it might be
higher than expecgedi ] .

Q
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Illusfrqtion m ‘

- : /Iﬂmlmrion 8

e

*JOE WORKS ATA PICTORY FOR A SMALL WEEKLY WAGE, - |
HE ISON WIS WAY HOME FROM WORK, HE 1S A
WORRIED MAN. HOW CAN HE FACE HIS WIFE AND
ST GEVEN CHILDREN? HE HAD LEFT
28609 THEM THAT MORNING WITHOUT
@\ ENOUGH FOOD TO EAT.

4

T i 5

3 ,I_\__Illulf'v;ilﬁ'}'

,9’
2
s -
R O LAL

YOU WANT

[N HATKRA - JOE REACHES WOME... .+ .
. . g u + A FRIET s R - . . v ‘ )
you'(t “) e WAIT MAN, YOUWENT T) WORK THIS MORN- WOMAN,WHAT YOU CON
-‘DM"WW' ) LR, 1M va“ , - ING,LEAV;NG EVERVBODY HUNGRY WITH- PUSING MEFOR?DONT | ..
' B ‘ OUT A CENT T0 BUY ANYTHING AND NQW | { YOU THINK THAT 1AM |
YOU CRAWA. IN WITHOUT SAYING AWORD? . _HUNGRY 007 -

& METOSTEAL? |




Hustration 29

JOE.... | DON'T WANT YOU TO STEAL...I..
JUST WANT YOU TO BE NICE TO ME...l..
DESERVE EVEN THAT FROM OUR MARRIAGE

JOE 1S MOVED..HE REMEMBERS.. HIS FIRST LOVE, HIS MARRIAGE, THE
FIRST BORN,A BOY, HE REMEMBERS HOW'HE SAW HIMSELF TOTALLY
HAPPY=A HAPPY HOME ~ A HAPPY WIFE — HAPPY SON ... BUT NOW WITH
SEVEN CHILDREN TO FEED,HE CANNOT MAKE ENDS MEET. .-

IR TR < LU

’.;

P A
. AN

AGE

O MARRI

8 o,
i wt)
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Hlustration 30

" [NOW M IN TROUBLE ...

YOU CLOMSY FOOL.!/ LOOK AT
WHAT YOU HAVE DONE,NOW. |]

FOOLI 2/ WhY YOU VB!l

LDt -
L P »
LSEK: At
3yey 2 -2
: e Ay t
AT S T ;

. S

L]

) "\.: e ey

T e Ay | YOUMAY BE MY SR N BUT
CEERRReL {\,{ ) | YOU'RE NOT GOING TO CALL ME THAT |
. - A — pAND GET AWAY. .. |

e wm
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Yet, Hard-up Joe is not a really good production. The

story-line is flimsy and uninteresting. The situation of a
family with too many children and living in increasing trouble
and misery is: (1) not what people want to read about; (2)
not wh;t they exPecﬁ from a comic book; and (3) apparently not
effective in motivating family planning acceptance.l Planifi-

cacion Familiar, a comic book to be discussed in ﬁ%e next section

of this chapter, is a production that has been partially eval-

uated.. It deals with the misery and abject poverty of a family

that has gréwn too large, aqd'the reaction of the sample aud-
ience was overwhelmingly negative. They did not like the comic
because it was grisly and not at all entértaining. Not only
have such 'negative' approaches to family planning failed be-
cause of théir frequent ;ighteousness and condescension, they
have neglected the dictates of the medium: at the very least

a comic book has to be entertaining. Thefe is clearly more
scope for 'negative' treatﬁents in a fotonovela--melodrama can
be tragic in itg\gynlway--but even the fotonovela must be

entertaining within convention. As much as c¢an be ascertained

~
A\l

from the little data.évailqple and’ inferred from a vériety of
informal, professional references, audiences simply cannot be -
preachedvto, and the depiction of abjéction and misery must be
avoided. |

Hard-up Joe has potential. It could be a light, toplcal/

4

publlcatlon basing its popularlty on the likeability S;/its

"character and the caricature of its art. At the/pfésent, however,

-

P
-

lAtucha and Ruiz discuss some of. the limitations and prob-
lems of credibility of using economic-mlsery thematic treatments

in family planning educational materials.

%
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it is caught between the old tenets of family planning com-
munication and the potential of a new media form.

The comic book 3,000,000,000 was produced for Grade 7

to adult audiences, and it deals with demographics and'the
relationships among population growth, consumption, and em-
ployment. It was désigned to accompany a cartoon film, but

has achieved a wide distribution independently. It was devel-
oped by the International Labor Organization (ILO) in an ef-
fort to promote a wider concept of labor welfére which would
Apﬁt family planning services in a context along with job secur-
ity, occuﬁétional health, etc. It is a Walt Disney-Al Capp-
type of comic kook with animalesque, Shmoo-ey characters living,
working, and eating their,wd?ithrough the rural landscape
(Zllustration 31). It’ig a high-quality pfoduction, with full
color, good innéing and reproduction, and with a good sense of
the exp;esél;eness, humor, -and caricature of its non-human.
cparécters. The story is'straightforward and simple: the
f;omic book makes no atteﬁ;t to develop plot whe:"2 none is nec-
essary. The characters are the vehicles for telling a serious
narrative; they are part of an actual situation, simulated
though it may be in this 'fantasy' medium. There are no 'main
charac*ers,' and the artist>is objective observér-cum-narrator

(Illustratiqn 32). ‘

Pak panut lan Si Ghﬂhqg.(The Farmer and the Buffalo) is

the first in a self-styled 'Everyman' series produced by the v
Government of Indonesia. Panut, the central character, was

" desiqned to be a universal character who could be used through-
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out the main island of Java and hopefukly.through the other

hundreds of islands in the archipelago as well. The cartoon

style was felt to be the ideal technique for this objective,

since the reality and spe;ificity of photographs teﬁd to' make
them regionally finad. In _addition, the Division of Health and

Responsible’ Parenthood of'the?Government wanted to‘be.entertain—

L

.ing: 'The key to effective family planning...is.entertainment. '

v

Informational content is the second consideration. Audiences

[

will be receptive to the inherent message of famiiy planning

if the'épproach to- it is entertaining and simple.'l ’ .

e

The pPak Panut series was conceived first in slides and’
slide-tapes, and: then applied to booklets, posters, radio, and

informational pamphlets. The slide-tapes were evaluated with

.the following results: 'Four findings are: (1) people did

understqu the planning message, particularly family planning;
(2) people were able to identify with the cartoon characters;

(3) the use of area language (sound txracks are available in

v

three languages) enhanced the‘understanding of the storyland

.

made it more entertaining; and (4) the cartoon can be used with

effect and understanding in many of the islands of Indonesia.'z

The story of the slide-tapes aﬁd the comic books was
planning, and Panut is a man who can neither plan his life

nor his family. This is another traditional theme used in

family planning (Put Off Joe is a comic book with the same

basic theme to be discussed in the next section of this chap-

lQuoéed from IEC Nawsletter, Nos. 13 & 14, July-Séptémber,

~2Ibid. e

110




ter) and agsumes ‘that planning is a relatively eaSilfllearned
@., ~téchnique‘whlch can be taught through educati?nal media. Al-
though this may not, in fact, be the case--that rational plan—
nin§ is both culturally~ and socio-economically-tied and cannot
occur withont certain social,ve;onomic, and political exigen-
ciesé—neQertheless it must be accepted as a way of getting to
the subject of population control. “

Illustration 327 is a page from Pak Panut lan Si Gunung.

The drawings are in black-and-white, are accurate and well-re-

0
produced, and the entire comic book presents a light and funny

]

' look into the life of this hapless farmer. ‘The English trans- ,
lation of the slide~tape for which this comic book was developed
as supplementary material seems overly simple, if not childish.
Although it islimpossible to determine whether this is due to
the translation or is actually the case, and access to the ac-
tual evaluation data was beyond the scope of thisurepott, it
appears that in attempting 'simplicity,' the producers have
achieved oversimplification-and have run the risk of condes-

Iy

cension.

o

chakubanga is a Tanzanian comic strip, serialized in news-

papers and recently collected for publication as a booklet.
AIllustration 33 is a typical frame from a daily strip, showing
a scene from the llfe of . the main character, Chakubanga, V¥il-

13

lager: and’ farmer. Chakubanga and a woman are walking to a .
farm, carrying their tools. She says, 'But the farm is too
far to walk.' He replies, 'You're right.: Farms are usually far
away fromﬁcities...But I'll bet if we were going to Bahari

Beach (popular tourist resort) you wouldn't find ,it far.'

103
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Illustration 32A
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The comic strip relies on humor, mild 'satire, and parody--
a japping at foibles and institutions much like familiar

American comic’'strips (Blondie, Peanuts, Wizard of Id) .

The subject matter of Chakubanga is society “and politics

Tw

and reflects both government and apparent local interest in
building a more just and equitable society.
Although it is difficult to judge the overall impact

and acceptability of chakubanQa, there are certain useful in-

dicators available. The first is that once this comic strip

was introduced into the’two Swahili papers in Tanzania (UHURU
| 1

t

-and MZALENDO) , their circulation went up significantly.
Secondly, once the popularity of the serialized comic strip
had been clearly established, a collection of daily strips was
published at. reader demand.

Papa Top...Et Le Recensemant was a one-time comic strfp

included in a special edition of the Cameroon Tribune dealing

with the National Census (See Illustration 34). It presents
othe commonly-held concernscand misconceptions about the census,
and in a humorous way, tries to make the government s goals
and objectives clear and acceptable. It is included here for
‘discussion because it indicates the use _of the comigc-strip

technique in another way, and suggests its continuing use for
. . ; ,

other development subject areas.

lInformation from Hilda Kohuhirwa, Associate, Center for.
International Education at Amherst. She was formerly affili-
ated with the Tanzanian Ministry of Ecucation. .
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~and social misery of the family even more so. One frame per

Less~successful -comic books

Following is a selection of less-successful comic books--
publications which, because of one or a number of reasons, have
less acceptability, impact, and overall effectiveness:

Planificacion Familiar, mentioned above, is an example of

the 'misery approach' to family planning. The story of a family

ruined by having too many children, it shows scenes.of poverty

and wretchedness that no one enjoyed seeing (Illustration 35).

Thrdughout the booklet, there was no lightness, humor, suspense,

or diversion. It was one depressing and tragic event after

another. Furthermore, it was produced in a one-frame-per-page

style, atypiqal for comic béoks. It, therefore, had limited
movement and action, and dwelled on the economic>depriVation
: : : 7
page focusses the attgntion-m-i; is more like a series of tab-~
leaux rather than progressive action.
fherefore,_in adéition to the heavy, moralistic tone of

-

the story, the visual format adds to the overall impact of the
production -- a good examplé of how the medium can affect the
message. |

Put Off Joe is another example of the 'misery approach.'

this is a particularly poorly-done comic, which has the barest
of story-lines and implausible reactions and emotions. Illus-

tration 36, for example, shows a husband and wife leaving a

" hospital with their newborn infant. The woman says, 'Joe! A

poor woman nearly died 'in éhildbirth yesterday!' He replies,

lhealth personnel in Ecuador and Bolivia, for example, where
this comic was widely distributed, repeatedly expressed a need
for less grisly and more realistic print materials.

108
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Illustration 36

JOEI A PoOR. X ,
WOMAN NEARLY. o

SHE HAD TEN CHILDREN FAST AND

: DOCTOR SAY SHE LOS® PLENTY -
- &" -,: > :\ e HER Y
12V
. ) : 110,
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'What went wrong with her?' The wife concludes, -'She had ten
children fast and the doctor say she los' plenty strengt'...

her body weak and tired. There is no attempt at a realistic

story development, no intimacy between husband and w1fe or 1nvolve-
ment with their child. 1Instead, they talk of thlrd—perty‘
things -- a matter-of-fact discussion of the ptinciples of fam-

ily planning and good health. Although an attempt has been

made at local realism (the couple speaks a dialect of English),
‘the situation and characters are simply props for presenting

the family planhing message.

Povertvaas My Shadow is yet another 'misery' comic - this
time from Ghana. It is included in this discussion not to be-
labor the point, but to indicate some graphic techniques'which
further detract from the already weak story. Illustration 37
shows six Vieually wasted frames. 1In ali six' frames, it is the
verbal content which is important--not the graphic-fa circum-
stance which both detracts from whatever entertainment value the °
comic has and makes it ddubly hard for semi-literates“té under-

stand the story. The six-frame presence of the car is excused

.

by the followingidialogue between friends: '...Well, Kwame,
your car is fixed...,' says one. 'I wish everything in my life
could be fixed that easily. °‘You know...etc.' If the friend

canlorder his life and manage his personal ;elations as simply
as one can attend to cars, he will be better off. Thie approaeh.
simiiar to the Pak Panut 'learn to plan, learn to famlly plan'
guideline and not unrelated to the agrlcultural analogy appfroach
frequently encountered, has inherent problems: analogies are’

pedagogical tools, not dramatic devices, and as such tend to

. | 19,




Illustr.ah'on 37
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detract from even semi-dramatic stories. In short, the six-

frame sequence illustrated here is Visualiy dull and contex-

s
<

tually contrived.

Tulad ng Pinyahan (lee the pineapple Plantation) is an

example of the Agricultural Approach to Family Planning. The
hero of this Filipino production, Mang Sebyo, is a4pineapple
farmer who wants to grow more fruit at a ‘faster rate, but

finds after experlmentatlon w1th certaln chemJ.ca1 fertlllzers

£l

that although he can get fast, highly productive yields, his:
fruits are all so small that they are considered inferior. 'At
this point,' says the‘synopsis,l the family planning promoter
tells what she wants to say: that‘if childbirth comes succes-
'4‘slvely ‘at very short intervals, the health of bables and chil-.
dren will be affected.’ \
Illustration 38 shows a sample page taken from Tulad ng
pinyahan. As can be seen, there is little internal or external

; actlon, and the story is basically exp051tory-m-dramat1c con-

slderatlons are less imps Ltant than the statement of the analogy

=

and the message
Although this comic k~»ok, as well as the eleven others pro-
duced in the agrlcultural analogy serles: were p051tlvely eval-
uated and found to be effectlve in increasing knowledge about
the whys,owhats; and hows of famlly planning, it 1sﬂfelt that
they could Have been more effectjve had they been. designed more

in the style to which Filipinos are accustomed. As has been
v v-. . . . ' . '

1

From Agricultural Approach to Famlly Dlannlng, by D. M
Maglalang, FamllyoPlannlng International As3slstance- communica-
tion Foundation for Asia, Manila, 1976.
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mentioned previously, the comic book is a very popular medium

in the Philippines, largely due to american World wWar II in-

&

fluence. The audience, therefore, is media-sophisticated and

demanding. A comic'book such as Tulad hg Pinyahan oouid never
'compete with commercial publications, and althohgh it has beeﬂ
directly distributed (through non-oommercial channels) to a capr
tive audience, it would probably never be chosen.

The intent is n. . to indict the Agricultural Approach to
Family Planning nor to make inferential judgmentsj only to |
suggest that further such publioations be developed with more
attention devoted to the dramatic and visual elements that

audiences have come to expect from comic Lkooks.

Ang Tao Komlks is a Flllplno production on famlly plan-

ning with good graphlc technlques and comic format whlch gets
wordy and pedantic and loses both the visual and textual in-
terest with which it began. Illustration 39 is a page whose
visuals have been at least 50% obscured by Verbal exp051tlon.

Awon Omo Ara'kunrin Mi (My Brother's children) is a Niger-

1an productlon which was produced for a large, multi-media effort
on family plannlng. Although it is a. booklet with color draw-
ings and ballooned dialogue, in certain ways it is not at all

a comic book (see Tllustration 40). In fact, had the dialogue
been structured in a narrative form and inserted at the bottom

ay

of each sequence, it would have been classified as an illustrated
book. By way of comparison, Tllustration 41 is a page taken
from a people's Republic of China booklet, entitled Billows

Ferry (see also Illustration }4, chapter 2) . This Chinese

-




[llustration 3 9
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" llustration 40

IT WILL BE DIFFICULT; BUTWE'

WHAT ARE YOU GOING TO DO '
ABOUT THE CHILDREN | ASKED SHALLTAKE THEM WITH US.
YOU TO TAKE TO LAGOS? BUT FLEASE REMEMBER WHAT

| HAVE TOLD YOU ABOUT
FAMILY PLANNING.

_____ .
rNaw"/M(’/S‘r-rp:u.rfM\/WEj
THAT WE ARE TAKING MY s +
BROTHER'S THREE CHILDREN
pocxm LAGOS WITH Us.
\_
ADELEKE TELLSHIS )
WIFE THAT HE HOW CAN WE DO
HAS AGREED TO THIS ? WHERE
TAKE HIS BROTH-{ WILLWEFIND .
ER'S CHILDREN “THE MONEY TO ©
BACK TO LAGOS. PAY FOR THESE
EXTRA CHILDREN ?
WHEREWILLWE
FIND THE ROOM v
) TO PUT THEM? "
OURHOUSEIS | X
SMALL.
_J S ;

YOUARE RIGHT.

") WEMUSTACCEPT
. THISBURDEN:

T ISOURDUTY.

| KNOW IT WILL BE VERY
DIFFICULT FOR Us —BUT
HOW CAN | REFUSE THE
- "YES OF THE ELDER
'+ . .2 MY RELATVES?

NS ORI

Wi

7 125 BESTUIPY A

o



Hlustration 41
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publication succeeds at what the Nigerian booklet attempts:
to be pictorially interesting and textually relevant. By

comparison, My Brother's Children is drab and lifeless. with

little animation. Illustration 40 has the two characters

talking together, with neither enough graphic detail to expli-
citly show emotions nér dynamic movement to develop reader in-
terest. As with many similar efforts, this Nigerian booklet

is simply an illustrated semi-dialogue: a visual, supportive

‘technique for conveying educational information. .

It must be emphasized thét this in no way implies a blanket

criticism of the ﬁedium or the method. This booklet was made

to accompany aufilm whose main‘character was portrayed by one

of Nigeria's biggest cinema stars. As such, the booklet may
well have accomplished its godal - to reinforce the theme and
message of the film. What is to be considered, howeve:, is *he
.treatment of the bo¢klet as print, and as such, it appears to

be lacking in many of the grabhically important convéntions and
techniques necessary to get and hold reader interest.

“'My Brother's cChildren is important because it represents

a mixed ﬁedia campaign of considerable planniﬁg and sophistica-
tion. The potential for.usingAa'popular‘commerciai'film star

to portray a character in an~educational film and related sup-
portive materials cannot be minimized. The cr;dibility of
popular herbes is knon throughout-the world, and public endorse-

ments by them--of both commercial products and social causes--

' is common. The fact that the use of a commercial film star in

a family planning program in a Third World country like Nigeria
is even more significant: many countries have refused or reluc-

19
.. ﬁdp’



tantly used popular figures in educational campaigns because

of their lack of prdfessional credenﬁials. It must be empha-
sized, however, that such use of popular figures has its poten;
tial risks as well. Just as one can critici;e the selling of
commercial products on the basis 6f non-inherent characteris-
tics (e.g., cars and sex appeal), one can also criticize

the promotion of educational messages in the same way. There
is always the possibility of distortion of social values and
the promotion of image at the cost of substance.

Jose's Dream, and the Joao e Maria series are comic books

which attempt to communicaté with illiterates and semi-liter-
ates withdut words or with few words. 1In all ﬁhree publiéationso
available to the authors, commdnicating visually4became communi-
cating abstractly, and the result was an illustrated sequenée |
of drawings much more difficult to understand than had they

been devised traditionally--with words--and developed with

clear, unmistakeable graphics. Illuétration 41 is taken from

Planejando a Familia com Joao e Maria and Illustration 42 from

Jose's Dream. Ihrthe first case, the ideographic balloons and

'Nhoc! Nhoc! Thump! Thump!' physical action descriptions are

hardly clear; in the second case 'Is that-all?' reférs to what

seems to be a meagre meal but to the untrained eye may be an

- ordinary, daily. dinner. . | | y /
In short, communication with illiterates is not a simple

matter (see Chaptér 2), and the conventions of the literate

cannot be simply restructured for what must be considered a

totally new audience.
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Well-done fotonovelas

Most of the highly-successful fotonovelas used for de-
velopment support communications have been discussed in the

theoretical chapter, Comic Books and Fotonovelas: A Compar-

ison, above. Little needs be said here except for a few
summary comments and additional illustrations.

La Trappola and Il Segreto are two Italian fotonovelas

which deal effecﬁively with family planning} Both deal with
noh-traditional themes -- the former with the sdcio-politicali
implications of larger families and the basic exploitation of
the poor by the rich; the latter with 'responsible sexuality,'’
a presentation of personal, intimate concerns as they relate

to contraception. Both are strikingly visual: La Trappola

has a neo-realism)and dramatié environmental setting; Il
Segreto's graphicg are as intimate and personal as the subject
~matter. Both utilize the medium fully, exploiting the dfama-
tic and informational potential from each frame. (See Illus-

tration 43, taken from La Trappola; Illustration 44, from I1

Segreto.)

In addition to the visual and dramatic success of these
fotonovelas, they have two additional positive features: they

are both short (Il Segreto has only three full-sized pages of

photographs), and they contain specific contraception informa-

tion on the back page. A chart on Il Segreto specifies Type

of Contraceptive Method, Advantages, anaADisadvantages, then
gives specificibrand names of pills and foams commonly used in

Italy . | .

2135
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Hlustration 44
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che non ho potuto .
lasclarti ne moment} ‘«

supremo; speriamo
che non succedano

.
Non preoccuparti, tesoro. Le nostre 1\"1!1!.‘
sono finkte .Sto prendendo la pllloln:
questo e segreto dellia nuova felletta,
Per quresto ho potato hoalmente

abbandonarml o te senza timore
¢ gustare per fa prima yvolta,

i pi premoe.
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L wikghpere un alira cosa?
Ora gt altrl uomin!

non m! inleressano plis,
perche tuml dal tutto.’

-

Ed

lea) O RS TR

Non dia retta alla silampa scandallistica,
Come la maggloranza delle donne, Lel pud
usare Ia plllofa con assoluta tranqulllita.
Prenda queste pillole e vedra che molte
roce gf nggineteranno... o -
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por ol con L ptitola N

prima non e spreeado
SURERARL ln\!n'nli;.Llllnlh'.
Fec b tremendt dell ahorta
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Noi Giovani is a third Italian fotonovela which deserves

-special attentlcn as a model for use in‘ the Third World. It
is longer than-the first two described, but more fully devel-
oped. It tells of tWo young people about-to get married but
who run efoulvof their parents traditionalﬂthinking about

, sexual roles, family, and ehildren. As such,'dealing with

themes of common and relevant interest, Noi Giovani sustains

reader attention tﬁrough most of the fotonovela. It is‘not as .
dramatic as the first two, has its problems with the now-fam-
iliar character of the authority-figure doctor, but in geﬁerai
it has recognizable and empathetic characters, attractive ac-
tors, clear graphics, and a reasonable storyf}ine.

The Manuel Santi series produced under the auspices of

<

the University of Massathusetts Center for International Educa-
tion are among the best Third World fotonovelas reviewed. As
discussed in chapter 3, they are innovative efforts to portray
Indian campesino life and deal with subject matter well-suited
to the v15ual dramatic medlum Although soﬁe are clearly |
better than others, all three collected for thls report (En

el caso dé la Mancha de Aji, Agua gue no has de beber, and

De Quien Es Nuestra Tierra) represent solid graphic and tex-

tual treatments of keysrural development problems. As mentioned

earller, De Quien... and En el caso...=have the greatest dra-

maticapqtentialq The former présents the Indians' case against
‘exploitive absentee lendlordif and the latter develops both
personal and social themes reIhted to drunkenness and alcehol~
ism. Agua..., dealing-with a more technical matter (irrigation),

is less dramatic, with fewer individual involvements over emo- :!
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tional issues of land, Indian rights, and dignity. Yet, it
uses these themes as subtle superstructures into which the
more detailed development schemes are presented.

A fotonovela which was well-done but which was limited
by too many external constraints (budget, time) is El Con-

flicto de una Mujer, produced by a Peace Corps Volunteer in

Ecuador, .Daniel Weaks. This foton-vela dealt with an impor-
tant, but little recognized, social problem amongst Indian
caﬁgesino families: the yearly oeparture of the<sierran hus-
band to the coast in search of work. This perennial, seasonal
~migraticn is the source of family and community disruption
with inplications for chilo—rearing, family planning;Jthe role
of women, and sexuality. -In the fotonovela (see Illuatration
/44A), a young husband and wife are talking about his trip to
. the Coast. 'YoB're going again,' she says, 'leaving me with
all the work. You have no responsibility for'your~family.' He

@

"leaves aryway, and later the young woman talks of her difficulty

&

with a friend. i”Whatﬂam'Ibgoing to do,!' sheﬂoompiains. 'Raul
just left for the Coast, leaving me ﬁith.my threevchildren.;
And that's'not all...He left saying that he wants another.'

Not only does she have all the family work, but there is
the "implication. subtle though it may be, that he has left her‘
'barefoot and pregnant' for good reasons: He has his freedom
with few responsibilities. Family planning is the answer to

at least part of her problems, and the young woman seeks out

and gets help from medical authorities.
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CILLUSTRATION: YYA

Aqul no hay traba]o.p’

la Costa puedo ganar mas
Biplata.. Volveré pronto,‘
o te preocupes. :

;yo quedo con..todo elv
‘trabajo.. No eres -
{responsable para tu

Ademas. ya. anga diciendo
.aue quiere otrito. '

" EL PROXTNO. DIA, ‘BLANCA SE_ ENCUENTRA _
CON SU AMIGA JUANITA......'. :

fJuanifa, Lque voy a hacer?
BRadl ya se fué a 1a Costa
§ me deja con mis tres nlﬁos

Y porzue no te. vas al Centfo
10 de Salud, " para. consegulr algo
para "culdarte"'? :

‘ quiere ‘nifio tras nind
N puede cuidarse de los
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Because of budget limitations (there Qas only enough
money for ag,eight page production), it was impossible to
develop the theme and stofy-line further aﬁd more graduaily,l
.and the overall impac%, ;herefore, is decreased. -Therefore,

while not standing as a complete or finally-polished’foto-

novela, El cConflicto de Una Mujer represents the right tech-

‘niques, both visual and textual, for further development.

No Podemos Casarnos, Amor Mio is a classic Latin fotono-

vela --romantic, melodramatic,’ and traditional. This one is
- ' .

particularly good because it discusses family planning inteli-

gently and realistically, from the point of view of a young
o T
woman about to get married but thinking sensibly about the al-

ternatives. Beginning with a family tragedy which forces‘the
heroine into unaccustomed work, the story continues with an

exposition of the socio-economic benefits. and disadvantages of

being married or single. As in El conflicto..., above, No

Podemos... subtlely discusses women's sexual roles and tradi-

_tional frustratiénsf It presents the romance of love and mar-
, ridge frankly contrasted with their all—too-frequeﬁE endings.’
Illustration 45 shows the heroine with her elder sister. They
are talking aboqt‘marriage, and the elder_sister says, 'I'm
only five years older than yeu, and look at me{ I"m a wreck!
Not only that, Ibknow that Fran;isqo is going out with another
woman from the office. She's xbung...elegant...‘ The piaints

continue, and finally she tells the heroine: 'There are no

solutions! That's why I'm telling you: Don't get married.'

\
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Hlustration 45
:,-lu
a0 casas an co- X

' MENTORIOS maL ¥

1N TENICION O DOS !,

. L I TU MARID T

S, - UERE ! TER

TRA MUTER, _ ' g5y ! : 2

NERD DT OKACIAA ,IOVEN, ‘ I o

M md,” &S DIFERENTR | ¥
A DL TEMNER ATV, A GUE
CUAN DO KL /SLVEE DB LA OFACING
HAETOV Wmﬂd OXAE AIIJWIE-
RO L& NEAIO LD MOLAS

LAS M AIRM

IMD PE

UADALUPE QN HECHO EFECTO
mamm,nunln,mvm.unmuuusu‘rl

SN CARLOS, CONVIRTIINDOSE
P8 su usmcnam H gmwa 23¢ 0L Ma::
T -5 LD CAM STA .
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'Nevertheless, the natural thing in life is that évery
woman wants to join her destiny to that of the man sh loves,
and have a home...,"replies'the heroine, not entirefy con-
vinced. _'Not when you have to fight wigﬂ»misery,' eziiéts
hér sister. 'I know that you work hard, but at least i?\Vsn't

work which makes, a slave of you.'

Like.El Cbnflicto...,.No Podemos. .. discuéSes importank,
timely issues that relate not to an abStrécted ﬁisery; one
that mighﬁ haépen-“-but to a real one that can be avoided.
Thus, a dramatic interest is built up on the part of the female
reader who can empéthize with the conflict in the herdine. It
is a conflict between older, traditional values whicﬁ.are be-
ginning to tarniéh, although they are.still held by society's
mén, and new, more enlightened values that promise a certain

freedom, independence, and dignity._-In short, this fotonovela

is much like the Italian Il Segreto and Noi Giovani, for it

moves away from more commonitreatments of family planning as
cure-all for socio~economic distress and gets closer to the
personal, highly individual feelings that motivate most women.

Finally,,Miné Warfare, a 'narrative' fotonovela (non—dia-

‘logue, but dramatic story) produced in the People's Reéublic

of China is cqhsidered to be well-done and worth note for two
reasons: First, it represents a new technique fér the fotono-
vela -~ using movie stills in story sequehce. Sec9nd, and
closely related to the-first, is the fact that i% portrays ,
externa;vaction, adventure, and-psychological drama -—- something

most fotonovelas do not do.
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The'kéyvelement,xit appears, is thé‘fact that Mine War-
fare wasﬁproduced from an existing film. Thus, all of the
continuous dramatic action and special effects échieved cine-
matically, can be reproduced successfully in print. Pefhaps
more importéntly, the'feélipgs portrayéd by the actors are
far more real than those in even the best fotonovela: an
actor involved in Fhe gradual development of a ﬁovie scene,
with its demands of empathy, continuity, and emotiveness, can-
not help but convey his participation in movement in the story.
A fotoﬁovela is a series of frozen, still events which must be
put together to make a.story. A film-novela is a series of
action-stills edited to print scale. fhe difference is tech-
nique, and it is fundamental.

My Brother's Children, the Nigerian comic book devéloped

to accompany a film on population (see above) was criticized
for its lack of realism and ‘empathy. One asks why a film-

novela, made from stills of the film was not made instead? 1In

such mixed media campaigns, film-novelas such as Mine Warfare

represent important new media applications.

h Because Qf advanéing»photographic technology, there ép- -
pears to be a way of achieving some of tne film-novela's real-
ism. Recently, high-speed film-advance motors have been re-
tailed'in the United States, advertising a minimum two--frame=-
per-second advance. With this new motor, ordinary cameras can
be converted into quési-filmhnovela instruments. A photographer
then becomes more in control of his actors; he becomes director/

‘ phoﬁographer rather than writer/photographer. At two frames per
second, the photographer can inject more life into the fotono-
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vela's action -~ can remove the woodenness from communicative

expressions. ' o

Less-successful fotonovelas

Manuel y Maria: Un amor sin secretos is an example of

a.fotonovela produced simply and directly to acquaint a rural,
Latin audience (produced in Mexico for regional distribution--
-a common practice giVen Mexico's professional experience in .
the production of fotonovelas) with the practice of family
planning. There is basically novétory, although the action is"
loosely held together because of the common and familiar life -
of the two main characters, a husband and wife about to have
children. From the second éage'(of 17 pages - 16 plus back
cover), the discussion of family planning begins, with a friend
giving Maria advice about various methods of contraception'and
the help of thé Centro de Salud. Froﬁ that point on, the infor-
mational message is deveiopéd, and the concept of‘health and
family planning reinforced. Not only are Manuel and Maria on
their way to a happy, good li?e, but Maria herself has become

a nurse. On the last page, she says to her friend, 'Now you
and I will attend to the people who live far away.'

'Tha;'s right, Maria,' says her friend. We know the roads
and how to reach those who most need us.'

'We will be able to vaccinate children and give adwvice to
mothers so that they only have children when they want theﬁ and
not one a year.'

Finally,uin the last frame, Manuel, hugging his children

says, 'And how handsome are our children. Before Paco gets mar-
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ried I'll write to him, telling him to go to the Centro de
Salud.

None of thls, of course, is very believable. Lamehtably
su;h a well-tuned social conscience that urges Mafia into
social work is infrequently found; and few fathers ‘in moments
of happiness with their children think of thé Health Center.
No matter how clear, lucid, énd objective the informi:ional,
message presented,'few readers are going to identify Qith
this story.

The problem, it seems, is how to present simple, factugl
information in a fotonovela format. As h&s been mentioned
ampiy above, readers who have experience with the fotonovela
come to expect cértain things from it. Their entertainment
expectations are no different from those of any audience with
any medium. All media have their conventions, they are quick-
ly learned and understood, and afe hard to change. va, there-
fore, a fotonovela’promises romance and delivers education, a
problém of credibility occurs. Peoplea may not even bother
with the next free fotonovela dlstrlbuted 1nst1tutlonally

Yet the fotonovela has a distinct potentlal in convey-
ing clear, objective information. Perhaps the answer is the
‘poffgéa - the cover page. If that is clearly 'informational,

without seductive hints as to the romance inside; and if the

title is not A Love that has No Secrets, but simply: Marriage

and children... or even, llke the edition of Los Supermachos

referred to above: How Not to Have Children, perhaps audlences

would react with the openness and interest communlcatlons

planners hope for.
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An important fact to consider, when planning population
communications is this: many women, if not most, in develop-
ing countries waat fewer children than they have. There ap-
pears- to be (aithough this data is hard to collect), an existing
motivetion to have fewer children.l 'If this is so, tben
succeseful informational material can be developed without
disguising it in romantic or semi-adventurous themes. The
fotonovela, then, can be used to simply present information to
those who are looking for it, retain its credibility and pbp-
ularity as an entertainment“mediﬁm (by not compromf%ing its
standards), and'be highly effective in reaching a variety of
audiences.

It should be mentioned also that far too many well-inten-
tioned communications attempts talk down to their audiences.
Disguising a message, even though it may be for the perceived
ultimate good of the people, is still deception; and nothing
fails likevfailed deception. Although it hds been said manyv
.times before, the more respect for audience intelligence, the:
more credible and durable tehe message'and the medium.

cuando Nuestro Hijo Ha Nacido is an example of an attempt

to be factual and representative in a fotonovela:~ The’pro-
ducer decided not to try ﬁo develop an unconvincing story-line
within which to couch an educational message; he simply set
the action in a hospital and made few pretentions about his

intent.? Although this is still an 'in-between' fotonovela -

i

lThe Republic of Korea's successful Family Planning Program
was raised on this assumption: reach those who are ready with
factual information and they will motivate others.

2See Appendix II for a discussion of education results.
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parﬁ romantic drama, part educational vehicle --it is a good
exémple of the creative problem facing communications planners
and developers:' how does one present factual information?—-
inherently uninteresting -- in an acceptable, interesting way.

The question is not oneof entertainment, but of interest.

b

From the review of materials collected for this report, the
problem is-a significant one.

Typhoon and Young Love are both fotonovelas produced by

FAO for use in the Philippines and the rest of Southeast Asia

3

They were produced to accompany filmstrips and'radio programs

as well as comic books. Both Typhoon and Young Love were de-

signed for both literate and semi?literate audiences and, as
a result, are 'in-between.' Their Qraphics and visﬁaI con~
ventions are not.gclear enoﬁgh for a pictorially unfamiliar
audience to understand, and their texts are too ;implified to
be believable for literateé. In short, in their attempt to
‘reach many audiences, they appear to reach none.

Illustration 46 is taken from Typhoon. There is little
way that the illiterate; pigtorially unfamiliar reaéer could
figure ogt that, in frame 2, the rice is ruined; or that in
frame 3, that the rice field is all mud; or in frame 4, that
suddenly the man has slippgd and hit his head on a log.

If the illiterate or semifliterate were read the story
(a more likely occurrenc;), ong‘could expect little interest

from the simple text and flimsy story-line demanded by the multi-

directed approach.
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In communicating with hon- o; semi-literate people, it
seems evident that although the fotonovela appears to be the
best medium of communication, little is known about how to

‘use that medium for maximum utility. There simply is not

O enough good data available. Yet, certain, key.elements are
known. For one thing, 1llitera£es“are fréquently read to
by literate friends or children. If:one, thergfore, wanted
to ‘reach illiteratés, the approachvmighﬁ be to produce a very
popular literate fotonovela on the assumption that illiterates'
would want to hear it. For another thing, true il;;terétes do
not conceive of themselves as print-worthy. Even if a good
fotonovela weré"produced wighout wordé'especiqlly for illiter-
ates, they might not even lggk at it since nothing before on
a printed page had ever been meant for them. Thirdly, it is
known that pictorially illiterate people have a strenuous:time
learning how to percéive photographs. Even photographs done’
with thg p;oper conventions would be difficult to'understand.

Less is an;n about‘t;e semi-literate. To what.deg:ee

does he understand written language, and what are his major

impediments? Vocabulary?v’tength of sentence? Sentence struc-

ture? Size of pafagraph? What are his conceptions of pictures

and words together? Do they cbmplement each‘otﬁer, or do they
: o : 9
inhibit learning?

F)

Asi Vivimos is a- fotonovela pfoduced by a University of

'Maséachusetts team for tha Government of Ecuador, but not in

the Manuel Santi series. It "is mentioned here betause although

it is technically well-done, and continues its accurate visual
3 . ) .
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representation of Indian environments, it sets forth an  im-
plausiBle and barely believable story. in it a sierran

family is nearly ruined by bad crops. The father says that

he has to go to Quito to find work, but his daughter says that
it would be better if she go: she haska»cousin there Who is
an empleada and who can get her.housework»with\a Qealthy fam-
ily. The daughter goes off to Quito, finishes her work, and-
returns home to her Vlllage. (so far the story is very plaus-
ible.)

At home she recounts her experiences - how hurried life‘
is in the city, how wealthy some are and how poor others; how
happy she as to come from the SOlld way of life of the campo.
She does brlng one bit of advice back, however: many of the

: houses in the capital are well- bullt, and she has learned from
them how to make their own, modest hut more sultable and com-
modlous. She takes here parents in hand and shows them how to
rebuiid their ghgga. (Here the story~-line becomes unrealistic)
'Let'suknooﬁ down a mall here,' she says, 'and make the house
bigger so that we can have one room‘for Sleeping and one for
the kitchen.' The remodeling continues and egpands until they
have redone everything. In fdct, their work wasvso complete.
they built an entirely new house of adobe. The last page shows .

the family adding the final touches: the daughter is hanging

a mirrcr, and the mother is putting some ornamentation in the

corner. ° 'Everything we've done looks beautiful,' says the proud

daughter. 'If the harvests. go well this year, we'll buy beds

\\for the kids.’
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Things simply do not happen this way. Hundreas of years
of- tradition are not so eésily thrown away; dramatic changes
in stylé of living do not happen so quickly. Moreover, des-
pite the implications of the stofy, it does take money=--and
time~-to build a house, and if one Qere_able to finduthe re-
sources to do so, there would be little left over for mirrors
and trinkets. Even an empleada's savings would not go far.

Ideals and examples are clearly two different things;
here they are mixed, and the result, it appears, is lack of
credibility. | ,

Nuestros Hijos, and Tres Anhelos deserve only brief men-

tion. The first, Nuestrés Hijos, is a production with no

apparent messgge at all. It appears to se about the important
responsibilities of motherhood, but even tgat is unsure. It is

noted here only to show the least successful foﬁonovela encoun-

tered: having neither message nor story-line. Tres Anhelos is an

attempt to convey notions of women's equality, and is the story
of three young girls whe enter an all-boys school. - It is
repetitive and develops neither story nor message adequately. -

Examples of a comic book treatment in illustrated booklets

-

There are a number of materials collected in the course
of this survey of entertainment priqt media that do not qualify
as either fotonovelas or comic books. They are inspired by the
comic book or fotonovela form, but use few of the graphic and
textual conventions found in them. The question of definition
arose: since a number of variationé on a theme were encountered,
what then was a comic book? or fotonovela?‘ It waé generally
agreed that a fotonovela was a photographic treatment of a
dramatic, usually romantic but often'adventurous theme. Foto-
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novela literally means photo-novel and genericaliy can be con-
sidered a graphic medium which communicates in the same way
as a written novel or as its modern extensions, the teie-novel
and radio novel..When the fotonovela stops being a story, with
characters, action, and a distinctive plot, it ceases to be a
fotonovela and becomes a 'photo treatment.' The distinction is
important, for as mentioned above, it apoears that the importanf
conventlons of the fotonovela--the ones that are well-understook
and expeoted——are often forgotten. The fotonOVela—-lnadVertently ¢
or expressiy-—often becomes a photo-treatment when used by
social programmers. | |

The definition of a coﬁic Book is soméwhat more difficulg:"

What ‘do Spider-Man, Archie, Doonesbury, Classics Illustrated,

and ponald Duck have in common? They are not all funny, not all

dramatic, not all satire or caricature...yet they all entertain..
Therefore, simply those illustrated drawings that did not enter-
tain--hence, were solely educational--were no£ considered comic
“hooks but 'comic treatments.' Another definitional problem, howev

arose when considering such booklets as Billows Ferry (see Illus-

trétion 47y . If thls publication had had balloon-dialogue, would
it hove been a comic book? or was the particular graphlc treat-
ment, typical of most American comics, the key definitional ele-
ment? Again, the point is not so much academic, but practical:
the communications olaﬁngr should look at all varieties of 'comic
book,' and .select the appropriate one for use: each graphic
variation does make a difference and not all graphic treaﬁments

are applicable for all situations. ' -/
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Illustration' 47

.l
R P
S . . T I YR o LF
1 was worried. After dark Ah- ‘

chu suddenly came rowing a
small sampan up to the cave -
entrance. Putting the baby -
onto her back, she -ordered,
"Quick, get ‘in!” | learned
only on asking -that she'd
taken the sampan- from its
moorings right under the
enemy’s nose. .
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Ia Viruela is a Bolivian production about smallpox, and

it uses the traditional comic book format (Illustration 48)

to present the message of the dangers of the disease and the
advantages of vaccination. It is interesting visually and
textually, presenting information about the origins of the dis-
ease, the scientific basis for vaccines and brief information
on how they work, and illustrative material on how the disease
is spread and prevented and the symptoms it produces. 1In
short, it is a concise, but thorough presentation suitable for
literate audiences and interesting enough, it appears, to be

read to illiterates and semi-literates. La Viruela is straight-

forward and factual. It attempts no story other than that of
smallpox; it makes no attempt to entertain except through the
variety and diverSi_y'of its graphic and textual material.

Unidos en la Alianza is a comic treatment published by the

organization of American States to publicize the body's role

and functions in the Americas. Like La viruela, it is declara-

tory. It explores the nature and responsibilities of OAS with-
out finding it necessary to have even a character-narrator. This
booklet succeeds because of the professionalism of its produe-
tion: the drawings are well-done, the format varied and lively,
the use of color well-thought out and applied, and the blend of
narration and pictorial representation interesting. The bookfet-f
because of its theme--takes the reader to varied environments and
situations, integrating people, work, and principle (See Illus-
tration 49). It takes a basically uninteresting Subjecriand

makes it as 'entertaining' as possible.



Illustration 48
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The Barangay Nutrition Manual, published by the Nutrition

Center of the Philippines for use by rural extension workers,
is an excellent example of the comic treatment applied to a
direct development project. This Manual used for para-profes-
sional workers, often with a limited literacy capability, rep-
resents an ideal use of a popular gfaphic form (comic books are
commercially popular in the Philippines) for educational use.
Illustrations 50, 51, and 52 are pages taken from the.Barangaz

Nutrition Manual. They show clearly how the graphic treatment

is used as a means of both demonstrating para-medical techniques
and illustrating otherwise routine material.

Planification Familiar is a less-successful attempt to use

a comic-treatmenﬁ to explain the basics of reproduction and
family pianning. This failure is largely due to the use of both
story-line and separate educational material. The booklet be-
gins with yet another story of a husband and wife, once again
returning home with another child to a run-down, decrepit homeb
in a slummy environment (Illustration 53), then turns to eleven
pages of diagfams and technical text (Illustration 54). 1If the
booklet had used only an informational approach, it would have
been much more acceptable. ; In fact, drawings of 'sexual' matter

are always approved when photographs are not.

Abonos (Fertilizer), ILos Sembradores, Control de Plagas,

and Cooperatives are comic treatments produced in a program of

Basic Village Education in Guatemala. They were produced in
a mixed media campaign using radio forums, posters, flip-charts,

and photo-treatments, and were distributed to farmers during the
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radio forums for at home use. . They. are composed of 51mple

" drawings lndlcatlng graphlcally 'how to.' Illustration 55 is

3

taken from Abonos and. v15ually explains the t&o-methods of
fert11121ng at two tlmeaidurlng the year. The drawingslare
not always clear and self explanatory, however, and in the
case of”this.illustratiod,ﬂit:is not at all evident to the
non-agricultural eye what the difference in the two methods
'actually is. -One can assume the.same.kind of perceptual’d;f-
ficulty for the illiterate and semi-literate audienceyto who@
ﬁ . : -
- these meésages are directed. ~Given the well-established in-
ablllty of quasi- llterates to understand draw1ngs, lt mlght
‘be well to°use these booklets only under the supervision of an
instructor. In this BVE pro;ect, in fact, there were monltors*“\
_present in the experlmental v111ages, usiny flip charts and
'assisting the farmers in learq}ng, Their involvement'in the
‘farmers' learning process might have extendedcohe step further,

thus maximizing the utilization of these comic treatments.

Como Hacer Una Casa Mas Segura and Como.Inspeccionar Y «

Reparar Las Casas Danadas Por Terremotos are both comic treat-

ments produced in Guatemala after the earthquake. Both-'are
illustrated booklets gi&ing practical advice on how to repair
and rebuild damagedohouses; and how to build new, earthqtake-
resistant ones. Both use the device of a character-narrator—-q
a recognizable village figuree—to give the-booklets continuity,
.Illustration 56 ;E/fro ”Coﬁo-lnspeccionar... and shows this

o —

narrator/explalnlng about different types of house damage.

*llustratlon 57 is from Como Hacer...'and is an example of

this booklets more technlcal approach ' Both comic Lreatments

seem clear and understandable and serVLng the purpose for which

o - 152
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Illustration 57

Haya sus adobes de unl

cuarta de ancho.

2. Use poca mezcla para pegar los ladrillos, blocks o adobes.

3. Para adobe, ponga alambre espigado atirantado de poste a poste,

empezando con la primera hilada y después cada tres hiladas. . ) -/

Haga el mojinete
(entre la solera y el
teclio) de madera o0
ldmina. Repelle las
paredes por adentro
y afuera con mezcla,
~ .

Jejando los postes y

refuerzos de madera
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they were designed. As in Abonos, above, however, the only
question is the utility of these comic treatments by readers
alone, without the help of para-professional workers. -

Daughters Are Better, a Korean family pPlaining publica-

tion, shows the use of a comic treatment in an innovative way.
It is basically a book of comics and illustrated text, done
in a.light, humorous style; presenting many of the important
aspects and implications of family planning, such as: the
health of baby and mqther, child—rgaring and education, demo-
graphics.and national population growth, wémen:s Rights, and
¢ ual roles, nutrition, etc. It is meant for a litérate,
media—familiar audience, and is as progressive in.its presen-

tation--although more conservative in its treatment--as Los

Supermachos. There are three basic components of Daughters.

are Better, all graphic. The first is an-illustrated text

(see Illustration 58), which uses humorous, caricatured draw-
ings to support informational material. The éecond is ah

adult comic strip (Illustration 59); and the third is a chil-
dren's comic, using the same chagg;ter'that has appeared in |

a separate comic book edition (The Invincible Hong Kil Tdng -

discu§sion to follow in section on Cchildren's comic Books) .

/

Illustration 60 shows a sample page&

/

Daughters are Better is a highly professional, sophisti-

cated production, graphically varied and interesting, with

textual material that is both entertaining and informative.

Q

One of the most important features of Daughters... is the use

of existing commercial comic book characters, popular in Korea.

This has great implications for both adult and children's com-

s
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munication, and is a érecedent that could be followed in any
country with both tﬁé indigenous cartoon characters appearing
in comic strips, and the literacy‘required to utilize the de-
‘tailed information presented.l

What Shall wWe Eat?, another Government of Korea-CARE pro-

duction, is an illustrated booklet using comic-style characters
. and characterizations, but with no actual comic-strips like

those in paughters... TIllustration 61 is taken from a page

of what Shall... and.is representative of the rest of the book-
let. 1In terms of media extension, any page of this booklet
éould be reproduced and/br“seriélized in local newspapers for

a wider and perhaps different audience.

Dos Familias and Su Gran Error are both family planning

comic-treatments that were evaluated (see Appendix II) and
found to be successful in communicating basic information about
family planning. They are not done in a clearly 'objective' .

graphic style, however, and the question is raised--particularly

with regards Su Gran Error, which’'is done in a woodcut presen-
. tation--as to how they could be better understood with a more

representational style. These two bboklets are noteworthy for

¢ '

this experimentation with presenting only one picture per page,

v

to assist marginally literate readers in following the story in

the desired sequence.

Examples of photé-treatment in informational booklets

Only two examples of photo-treatment were collected in the
) .

. l
course of this research: Yo...Mama?, a family planning booklet

lMany countries simply import Western cartoon strips and
translate them into local languages. Blondie, for example, was
popular in Bolivia.
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and Cooperativas, produced in conjunction with the Basic Vvil-

lage Education Project referred to above. Yo...Mama? is note-

worthy because it blends both photographic and illustration
techniques (see Illﬁstration 62 and 63), and uses four colors
to excellent advantage -- color here adds dramatic interest and

is not merely for decoration. Cooperativas is detaf&ed and

explitic about the formation of cooperatives, and its familiar
‘village scenes provide a relevant but not distracting background
for the discussion (see Illustration 633).

comic books for children

The best comic for children encountered in this research

(from the Third World) was Invincible Hong Kil Tong, done by

CARE for the Republic of Korea. It is a blend of fantasy and
adventure, with action, color, and charm (see Illustration 64).
It is about nutrition and»qonveys the basic relationships be-
tween food and health, strength, and mental alertneés‘in an
interesting and divertinglway. :

Lakshman Kills the Tiger is also a CARE production, this

time for the .Government of India, and is the first of a series

of quite different comic books developed7EH€ré;m;békéﬁﬁéﬂ:::uw

was, in a way, a pioneering attempt in nutrition comic books,

and along with Invincible Hong Kil Tong. was one of the Third

World's first. It, however, had problems. The evaluation, for
example, indicated that the predominately Hindu audience db—
jected to the chie. characters being adivasis (ﬁriba} people), partic-

ularly as the way the were portrayed (Illustration 64; frame 4)

was considered proVocativé., Like Invincible..., Lakshman-...

told of the relationship between food an&'strength, intelligence

4

162 ’
o . 1771

Covkear
-
-
R




Illustration 62

A S - e

TLLUSTRATION 62

EL MEJOR ALIMENTO PARA EL BEBE: -
LA LECHE DE LA MADRE

é

JESEL
ALIMENTO MAS -
COMPLETO,EL MAS
PURO, El. MEJOR
ENVASADO Y EL

ES A TRAVES .
DEL SENO MATERNO
QUE EL NIRO DESCUBRE
LA TERNURA, EL AFECTO
EL CALOR Y LA -
PRESENCIA DE LA MADRE
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One doesn’t have ‘o go
through all that to be very
strong and healthy.

Rice, red pepper and
soybean paste will do

At last I've run
into these
Crooks. A

. Apporeritly. you haven’t heard
of the world fclmcg:sl.’1
: — adolbawi,
- _

You little
nuisance,
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and good perceptual faculties, and although not fully accepted
L, _ 1 ‘
by its audience, represented an important step in children's

-

programming.’

The Adventures of Raﬁu was CARE-India's second attempt at
a children's nutri.ion comic book, and it was developed as part
of a multi~-media project for entire rural communities. Raju...

was done in two colors, whereas Lakshman... was done in four,

for it was felt that children from a media-scarce environment,
literate, but exposed tozno comic books, would find a two-color
prcduction as attractive as a four-color. The reduction in cost,
af coufse, was significant. .Raju... is a series of three stories
abnout a young boy and his adventures; all relating to his good:
nealth and=§ood nutrition (sée Illustration 65).

Shabash, Balwan is the third in the CARE series on nutri-

tion distributed to children through primary schools.. Here the
hero is a bit. older, but with the same adventures. This com:

. ' i -
'is the shortest of the three, only four pages long (ggluStration

66), and was designed to permit the publication of several is-

a .

sues about Balwan within a limited budget; thereby increasing

1

the number of media contacts with the audience.

Pagelillo is a Mexican comic book distributed to childéen
in a multi-media program that included adulté. The subject mat-
ter of the comic series was nu£rition and preventative medicine,
non-formal education, "and community develppmen£} and the book-
lets guppérted television, prints, gnd'filmstrips:' One partic-

. . . )
ularly notable aspect of this comic is that it was distributed

to children, but contained a section specifically for parents.

In the case of Raju... and Lakshman..., CARE found that a signif=-

lsee Appendix II for a discussion of’evaluation findings.
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icant number of adults read the comic.

The fotonovela as participatory education

Most development fotonovelas follow a commercial model,
designed to be competitive with popu .ar, entertainment produc-
tiéns which have large audiences. And, in countries with im-
portant health, population, @r agricultural problems, and lim-
ited resources with which to deal with these probléms, a mass
media approach, cqmplemehted~in later stages with timely inter-
personal coﬁtact, seems fo be a good one. , A good fotonovela
designed for a wide audiénce, dealingfwith new subject matter
in an interesting, if not intriguirq, way appears to be ideal
for conveying relevant informatior about dévelopment and its
personal implications.

‘There is another approach, however, called”'Participgtory
Education,' which is an educational process designed to,aétively
ipvo;ve learﬁers-and teachers in a common experience. In fact,
at ics most ideal, the very concept of 'teacher’' and 'student'
disappear, and the commonality of the experience is enhanced.

The theory of uach participatofy education, promulgated primariiy
by Paulo Freire, is that peqpieﬂcf a community Ynow what théf
need to learn,fbup do not know hcw. Effective 'teachigg' is
eliciting that, relevant c¢ccmmunity inférmation and formalizing

it into abstractions. The téacher prévides the o rture for
learnind; the learner provides the substance. )

In addition, participatory education is based on theorics
of.psycho-dréqa; the ve;y“involvement of peopie in the re-en--
ractment of real-iifa situat;oﬁs prodgces new self-knowledge and
sglf-awarenéss which can then be used in the education process.
Both video-tape and still photography (in fotonovela form) have
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been used successfully. Two successful participatory educa-
tion projects amongst others usi;g the fotonovela have been
that of the New England Farm Workers' Council and thatﬁof ALFIN
in Peru. Both projects involve literacy -- the former with the

learning of English as a second language, and the latter with

the learning of traditional literacy skills amongst campesinos.

1 is not within the purview of this report to go into
participatory Education as a social development process. AS a
technique and a profession, it can only be alluded to by way
of comparison. What is important is to indicate that a mediﬁm
which has been traditionally used throughout Latin America and
seLected other regions of the world as an entertainment mass

medium, has been developed as a successful tool for dynamlc,

interpersonal learning.

Perhaps more importantly, the experience of Participatory
Educationtgas.a direct bearing on the use of the fotcnove'a as
a mass medium, for in Participatory Education it has been ce-
veloped from an important so¢io-philosopﬁical point of view,
relevant to any information dissemination: people from the com-
muﬁity designated to‘reéeive a developmental message are the key
links in all stages of the communications process ~- selection
of message, design of stery and deveiopment of theme, and de-
lineation of special and specific audience groups. A fotonovelaf
designed for mass consumption, if it is developed in direct con-
]unctlon with representative members of the population group to

be addressed will be more appropriate, accurate, and relevant,

and'will better: serve the needs of the community.
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The techniqﬁe of this community participation is key.
Whereas many projects'have intended to 'bring the community
in,' the advocates of Participatory Educétidn attempt to keep
non-community people in ah advisory ro}e{; Through the use of
photography as an involvement-generating technique, partici-
patory education 'facflitators' elicit é story from their
audience. As learners become involved in the structuring of
their environment and the relévant circimstances relating to
their problem within it, they develop & drama, one that even-
tually becomes fictionalizedi—or dramatized--fact.

The lesson for mass ﬁedia ﬁlanﬁers'is simple: if mass-
distribution fotonovelas couid be devéloped in this way, thei:
message, c;éative';pproach, and the atic tgchnique might have

far greater'impact and relevance than if they had been devel-

oped in the relative isolation of media studios.
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DISTRIBUTION, COST, AND PRCLDUCTION
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Comic Books and Fotonovelas:' Distribution, cost, and Production

A major emphasis of this repcrt has been that fotonovelas

aad comic books:have hean underutilized because of an incomplete

- understanding of the functional relationships between message,
theme, and medium. Although each medium, because of its generic
structure and historical conventions, ic better suited to certain
ﬁﬁypes of informational treatment than to others, communications

" planning and implementation does not always follow this assump-
tion. Fotonovelas are often éroduced as though they were illus-
trated books; comic books are published as line-drawing foto-
novelas, aﬁd both infrequently mimic their suécessful commercial
counterparts.

In addition to this media-message—théme confusion, it ‘is
felt that another exists: that between design and distribution.
Few fotonovelas or comic books reviewed were designed with enq-
use in mind, -=A little considération was given to the actual
way in which «edia were distributed and to how the audience
was ultimaéely to util;zg them. ‘A motivational fot-~novela on
family planning, forﬁexample; may have no place in a family plan-
h&hg clinic wherg women have come because they are alreg&y‘moti-
vated.l Such motivational materials may havé no pla;e/in health

~clinics either, sihcé'women (and men) going there (1) have a .
bagic understanding of the concept of health, pianning, and

family welfare and need more information than motivation; and

lAtucha ancdt iz, ‘n a recent analysis of family ‘planning
audio-visual matswicl: ‘v Latin america, note that since 90% of
the materials are use. witbir health centers, their contents and:
. tone are invariably not acpropriate.

. - 15y
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(2) have a first-hand contact with a credible, interpersonal
source of information-u-the-clihic doctor, nurse, or midwife.
under such conditions, simple informational literature might

be more apéroériate: explaining exactly what family plénning is
and how it can be applied. |

The same example can be given for nutrition, where moti-
vational material designed to change people's dietary habits
through powerful, effective communication might not be appro-
priate for rural woﬁen participating in a child-feeding program
at which an exténsion worker is present.

The point is, different media’do different things. As hes
been pointed out in previous chapters of this report, fotonovel;s
because of their;traditional conventions of romance and melo-
drama, tend to be more effective in conveying motivational mater-
jal, comic books, because of their flexibility, tend to Eékmore‘
effective in presenting 'objective' information and in éresenting
it in a variety of different ways. Theoretically, at least,‘or;é
would not expect an interchangeability with regard to end-use. |
rotonovelas might be programmed for mass-distribution; either
through gommercial channels or secondary institutioral channels
(family planning material through labor unioné 6r public trans-
portation, etc.), while comic books would serve a supplementary
educational function through primary institutional distribution
(at héalth centeré, for example).

A second pbint to be méde refers to the way in which both
comic books and fotonovelaé are structﬁred. It has been sug-

gested in Chapter 4 that with certain substantial changes, foto-
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novelas can become 'photo-treatments' and comic books, 'comic-

¢

treatments.' Although”a fotonovela may be more motivational

than declaratory, a photo-treatment--simple information pre-

sented directly and with no attempt to entertain--migh’. be

appropriate in the same circumstan~es :u which a comic book is
now preferable. Similarly, alt+h comic books have their
appeal largely because of their :@ caricature, and situa-

tional adaptablllty, a comlc trlauueil~--a simple, graphic

.treatment of an educatlonal subiect--might be more approprlate

1n”certa1n circumstances (in a discussion of anatomy, for exam-
AY -

ple; or in the use and appllcatién\of contraceptive devices).

~well-established. ' If there are hgalth'cenpefs in a paréfcular

The majbr problem, however, or at least the most immé&diate
one, is not the conception of the media but the actual distri-
\ ' ’ . . '
bution of them. Regardless of. how dell-désigned,a comic book

or fotonovela might bé, presently there are few goOd) effective
. , . =

ways of distributing them to an audience. Rural development

infrastructure in most parts of the Third World has not been
region, for example, tHey may be.widely scattered, with'irreg-/
ular attendance, and lacklng in staff. thension'workers may

\ .

have w1de areas to‘cover w1th many respon51blllt¢~s and may

never see ceﬁ@aln, mpre remote regl ns.

MObllltY is limited in many reral areasiof_the Thi;d"World;

>

Large sections of the population may get‘to market towns only

iﬁfrequentlyh and therefore their contact with sources of print
5 <. b ~
inform%tion is limited.. Commercial marketing~-a .potential con-
, ‘ , ' . ‘ A\
duit for development educatibnal materials--rarely éxtends be-'

. Ty PP






yond.small towns, and the opportunity for the distribution

of family planning, nutrition, or health informatidn along
with product promotional material is seldom possible.

Dis;ribhtioh has always been a major problem with print

media. Although information disseminated through media, such
as comic books and fotonovelas, has been shown to ke effective
and important in supplementing an overall communications sys-
tem, nevertheless little attention has been paid to the develop-
ment of these informational tools because nythe limited and
often éostly ways of using them. Nearly all the comic books

and fotonovelas examined during the course of the study were

o

distributed through institutional_channels: family planning
and health materials were distributed through health centers,
family planning clinics, and other out-patient facilities; nutri-
tion print materials were distfibuted in schools and throﬁgh
mothers' clubs; agricultﬁrally related materials were distri-
buted through extension offices and ra&ioulistening groups><

Following is a discussion 6f major problems inherent in

present and potential distribution schemes, and suggested recom-

—

©

mendations for improved programming:

1. Institutional channels reach a ' narrow audience. Insti-
tutional facilities such as clinics, mothers' clubs, and agri-

cultural extension offices have a limited audience, and“one that,

because of natural selection patterns, is more ufban, better edu-

cated, and more open to change than those who dQ not come into
.-regular contact with such institutions. For examplei people who

live in_remote} and'eveh semi-remote, areas live too far from a

clinic to have anything but the most sporadic contact. Small,
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marginal farmers in most countries of the Third World rarely
have éontact with an agricultural extension agent, and feel
too intimidated to seek advice in the local development office.

2. Institutional distribution tends to be uni-dimensional,

having little impact outside of its own bureaucratic limits.

Government ministries and érivate organizations have tended to
distribute materials vertically, pasSing them down from their
~central offices to their local outposts. There is little cross-
utilization of institutioral gutlets; agricultural print mater-
ials reéch the agricultufal extension office, add family planning

booklets are sent to health facilities. Rarely do ayencies use—

each other's distribution avenues.

Thislfypical system of distributing material further limits
the potential audience of printed materials, for thlé a cer-
tain percentage of the populagion may come into contact with a
variety of governﬁént and private facilities, there is not al-
ways a large overlap ih tﬁeir reach. The'cross-uée of facilities
would enabie educators to reach a larger audience. The adminis-
trative difficulties and bureaucratic problems of working through
another agency should not be mirnimized, but there are examplés
of how such an'approach has succe=eded. lIn Ecuador, toc take one
instance, malaria control personnel are used to distributé fam-
ily piapping literaturé. These government workers, who .in the
course of their own work go from house to house in many areas’
of the country, were instructed to distribute print information
on family planning to each of the éamilies whosglhduse they -
sprayed. The‘malaria control ‘workers were used purely as distri-

butors, and were not expected to, answer questions or serve as
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de facto family planning agents. It was assumed that the
materials, indjpendently, would serve their intended function
of introducing!new coﬁcepts and informé#ion to the public, and
would also prééentnthem with information on where to obtain
both further information and family_planning services. It'was
also.felt that a 'primed' audience would be more receptive'to‘

pOtentiél contacts from the few health extensions workers serving

the areas.

3. Distribution through field personnel, although poten-

tially effective because of the introduction of interpersonal

contact, has little present impact because of the small scale of

most gpvefnment operations. Alghough there are examples of suc-
'cessful distribution of qpmic books amongst cases cétalogued‘for
this report,l few counﬁries.have allocated resources ébr wide-
scale extension efforts. Although agricultural extension-pro-
grams are by far the larqést, world-wide, they are small in con-
trast with the need{fand play a relatively.sPall part in the
agricultural change process. Health and nutrition exﬁensioﬁ
érograms ére proportionately smaller, with much of the 'exténsion'

work carried out at an institutional base.

4. Distribution through the use of mobile vans, although

potentially significant because of a mixed-media service, is

limited bécause of high capital and operating costs. -A variant

of the system of using individual field persénnel to reach indiv-

Dos Familias and Su Gran Error were distributed house to .
house by field staff of PROFAMILIA, the Colombian.family planning
association. Daughters Are Better and What Shall We Eat? were
distributed in Korea by nutrition education workers during their
contact with local mothers' clubs. "
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iduél households or small gatherings of mothérs, farmers, or
other organized groups is ‘that ¢f the mobile van. In countries
such as Turkey and Thailand where‘éxtension workers have vans
equipped with slide and film facilities, they are able to
attract large groups -of péople and to distribute print mater-
ials as part of their program.

Othér, iess equipmen;-bound methods of distributing print
materials outside the context of institutions or organized groups
has been that of using loudspeaker—eguipped bicycles (the India
Family Planning Program) and vehicles to assemble people andi\
distribute material. |

All such programs however, have had limited impact due to
financial constraints. *‘ |

5. Distribution through existing commercial marketing

.Systems is at present limited because of limited product reach;

but as rural markets Jrow, so will the, potential for educational

material distribution. Comic books and fotonovelas, unlike most

other print materials can be distributed{commercially.because
they ére primariiy entértainment media that are seen as attrac-
tive and of value by potential audiences. They can be sold |
through a variety of channels and can successfuily compete with
.theif commercial counterparts. Few of the fotonovelas and comic
books reviewed during the course ot this study had been distri=-
buted through cdﬁmercial or quasi-commercial channels.1 Yet
commercial distribution of print, materials is a system tha£

should be explored more thoroughiy, since it offers the advantage

©

1 . . - '
Los Supermachos, mentioned in the previous chapter was
commercial, but 1t was editorially independent of any educational
funding agency.




of reaching a much wider audience than is currently being
reached by local institutional fécilities or extension person-
nel. As commercial penetration extends to more and more rural
areas, the possibility of either selling educational materials
directly (nswsstands) or in c¢onjunction with ofher commercial
products'increases'proportionately.

Following are a number of commercial avenues of distribu-

tion:

(a) Newsstands: It is possible to disfribute comic books
and fotonovelas dealing with social themes through the same
distribution network as used for commercial print media. Béing
competitive in this market requires a professional product, that

can compete both in appearahce and emotional entertainment im-

pact. The Manuel Santi series of fo;onovelas, prqduced in

Ecuador, was distributed tHrough the regular outlets for maga-
zines and comics, and was qﬁite successful Its market price
of $.14 (US) apparently was enough to cover its proauctlon costs,
and the price was competitive with the other fotonovela c1tles
on sale. |

3 There are, however, certain limitations and dlfflsulties

in this form of distribution. First, commercially sold print

material reaches down only so far. In a country such as Ecuador,

L8

for example, the distributors of Manuel Santi noted that they

g

were reachlng a good setment of the people living 1n the capltal

J

and the more important towns and prov1nc1al capitals, but were

reaching only about 10-15% of the rural populatlon.l In areas

¢

S . .
Ecuador Non-Formal Education Pro;ect~ Borrador. Nota Tsc-
nica Fotonovela. Center for International Education. University
of Massachusetts (mimeo). No date. Page 37.

o ° °
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of Africa and Asia where little, if any, commercial print mat-
erials reaches the villager, a similar situation would probably
be encountered. And, while commercial distributi )n may be more
effective in reaching sﬁall-town audiences apd segments of the
rurai population than the standard institutiodal distributicn
vschemes, supplgmentary distribution schemes would be required
to reach priority rural audiences.

A second limitation to a purely commercial distribution
schemedis a bureaucratic one. 1In many countries, govern#ent
Ministries have certain regulations which prohibit them from
selling pamphlets or educational materials. In many countries,
then, the initiation of a commercial distribution scheme would
probably have to be undertaken on an experimental basis, until
such time as official rules could be changed.

(b) Commercial sale on public transportation: In coun-

tries where pulilic transportation is used by the majority of
people, and where it is customary for t:avélé&s going even short
distances to buy food, trinkets, and a variety of other pro-
ducts as part of the ritual of the journey, fotonpvelas and
comic books can be sold by either the ticket taker or ambulant
venders.

The Eduador Non-Formal Education Project, .in an effbrt
to reach a widér rural audience, experimented with this distri-
bution idea. Ticket takers on interprovincial buses were given
"a bundle of fotonovelas on consignment, fo sell/to passengers .
during the trip. The distribution was, apparently, successful,
- and one ticket taker was réportedvtd have sold over 100 booklets

in a month's time.
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While this system of distribution, involving the sale
of educational materials, might create the same type of legal
difficulty as discussed above, “he idea is a good one, and

requires further testing.

(c) Distribution through stores and other commercial
outlets: The distribution of educational print material through
commercial outlets such as farm supply stores ahd "groceryv
stores"” (tﬁerlécai small shops wheré essentigls such as matches,
sugar, and soap are sold), has been used by a number of commun-
ication programs. In Thailand, for example, the Ministry of
Agriculture experiménted with using farm supply stores as points
of distribution for brochures on the use of pesticides and new
cultivation methods. .Similar free distribution ar;angements
have been used on a limited and local scale, by various programs,
but rarely has the distribu;;on network been used as part of"a
national, well-organized, multi-faceted dist -~ibution system.

One experiment with the sale of quonévelas througﬁ small,
family-owned tiendas is'repo:ted by the Ecuador Non-Formal
E@ucation Prégram. Of all tﬁe distribution systems tested by
thié group, the consigﬁment of booklets to these neighborhood
stores - was one of the most successful. This:diétribution net-~
work reached rural as well as urban ‘people, and the atmosphere
of most of these shops-~often gathering plaées for-talk and gos-
;ip--made them particularly suitable»poinﬁs of distribution.

Unfortunate?y, the report diséussing these various distri-
bution schemes does not mention any pf the probiems inherent
in;eacﬁ of them. However, it would seem that the adminiskration

" of such a network would be difficult: a method would have to

5 195



be devised for reaching the shopkeepers with supplies of print
material on a regular basis, and on a national or regional
level, this would involve a well-planned and coordinated field
effort;’ A further administrative problem would be lLevenue col-
lection and kéepiﬁg good distribution and payment records. The

idea, however, is good and bears further examination.

(d)  Distribution as a promotional item: In India, CARE

experimented with ways of using commercial vans selling toil-
étries, tea, andiother basic consumer items as vehicles for

the distribution of comic books on‘nutrition. Many of the larger
firms markéting consﬁmér goods in rural areas, where there are
few established marketing channels, employed vans to both pro-
mote their products in new areas, and to serve as marketing chan-
nels. Companies, such as Hindustan Lever and Brooke Bond Tea,
traditionally gave purchasers a free gift item--a comb, ruler,

or bar of soap--as an incentive to purchase. And, these compan-
ies were most receptive to the idea of using a child's comic
book, such as Raju, as the free gift.

While such cooperation between industry and government
programs can be advantageous to both parties: the social pro-
gram obtains a good distribution network, and the company gets
a free promotional item, such scﬁemes must be handled with greaﬁ
care. A government-sponsored program cannot be used to unfavor-
ably assist one company at the expense of another. - Priht mater-'
ials‘cannot be used to aid the promotion of products of question-
able social or health value (cigarettes, infant milk formulas,
coca cola, etc.). And a government-sponsored program'would not
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want to associate its comic book or fotonovela with any product
or company having a poor public. imacge. Moréover, many polit-
ically-sensitive governments may object to any relationship with
business at-all.

"(e) The itinerant hawker as a distributor: Also of note

is the use of the professional hawker to distributevcomic books
and fotono;elas. In many dreas of the world, these ambulant
venders éo from mafket to market, and town to town,'selling a
variety of wares. The hawker has the advantége of reaching the
audience that is the most difficult.to reach--the rural one--
and he does it in a situation where people are ready to linger
and be entertained. The marke;place is probably one of the most
appropriate places to reach people with entertainment materials
such as fotonovelasf J

Use of the hawker to distribute attractive and commerically

competitive social fotonovelas was made in the distributiog of

the Manuel Santi series in Ecuador, and the method of distribu-
tion was the most successful of the four approaches tha£ weré
tested.  One hawker who sold the booklets in the main "Indian"
market of "24 de_Mayo," the Sunday market assisted by farmers
from a great surrounding distance, sold dber 1,000 copies in a
month. He would assemble a‘g;oup of 100 to 150 people by play-
ing the guitar and telling stories, then would offer Manuel
Santi for sale, recounting a few incidents from the story, and
advertising that there are no lies in the story. He would con-
tinue in this, éiaying music and touting all the marvelous adven-

tures and lessons to be read in the fotonovela.
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(f) oOther methods of distribution: At some time or

another, most social education campaigns have used one or
more of the following methods to diséeminate print materials.
These metﬁbds are effective in réaching only very select and
limited audiences, and are particularly difficult and labor
intensive to administer. Théy are meﬂtioned here to provide
a wider view of possible distribution methods:

® Advertisements 'over radio - informing listeners

about the booklets and indicating how they can
cbtain them.

1

e Coupons in the newspapers or in magazines - giving
the same kind of information as radio advertise-
ments.

® Pay check inserts - booklets atﬁached to the pay-
check envelope.

® Direct mailing - many family planning programs
have used direct mailing campaigns to reach spe-
cific categories of people: all new brides, in-
o fluencial businessmen, etc.

Production and Cost

In earlier sections of thié report, the relative merits of
the comic book and fotonovela were discussed, as well as the sub-
ject areas and themes most amenable to treatment by each of the
two graphic formats. However, the ultimate decision as to which
medium to use for a particular project may well depend upon non-
media considerations such as: budget, available professional tal-
ent, and printing facilities, the ideal medium may not be feasible.-

Cost Considerations

~
e

While production and printing costs vary greatly from country.
to country, and even from year to year, the following genera}ities
can be made:

l. The comic book is more expensive than the fotonovela

v

to produce. Not only are talented artists difficult to locate,
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but their fees are generally higher than those for a professional
photographer. Also, the comic book requiresvmcre field =ast-

ing and revision than a fotonove%a in order to accurately por-
tray the environment and characters (this is discussed in more
detail below). |

2. The comic book is more expensive to print than the

fotonovela. Although as a rule of thumb line-drawings arc less
expensive to print than photographs, a comic book costs more to
print because of the conventions of the medium. Most comic

books are printed in full color -- this is what people are used

to -- while even the most elaborate commercial productions of

fotonovelas are black and white. Since fotonovelas are custom-
arily produCed in black and whiteﬁfthere is less possibility of
printing cost variation. Even if the front and back cover are
done in color (most commeréial fotonovelas are done with color
covers, and if thg,meéia developer plans to distribute the foto-
novela throggh”éémmercial or semi-commercial channels, it must
be madg/cdﬁﬁetitive). The cost is still less than that of a
cgmiéf

/ When fotonovelas are*distributed thrrugh institutional chan-
nels, the color cover treatment has not proved necessary. In

Ecuador, for example, the conflicto de una Mujer and other

fotonovelas produced by the Ministry of Health were printed with
black and white covers.

Typical budget

i

THe authors were able tc collect only two actual budgets

for comic books and fotonovelas produced for social programs.

One is from Ecuador and the other from the U.S. (The New England

~ Farm Workers Adult Literacy Program).
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The Ecuador budget for the production and printing of a lé-page
fotonovela (100,000 copies) was $5,160.00 in 1976, or roughly
$.05 per copy. (See Table 4).

The fotonovela Los Hermanos: La Trabajadora, produced by

a literacy class in the U.S. where paper and printing costs

are less than Ecuador, cost $.06 per copy (1,000 copies printed).
And, while this figure includes only printing expenses (photo-
graphy and laboratory work not included), it does give a general
idea of costs.

Production considerations

Although the production of either a creative and success-
ful comic book or fotonovela requires a good deal of professional
talent and attention, it is felt that the fotonovela presents
fewer problems. The following presents some of the more impor-
tant issués involved in the production of these two media:

1. PRealism: Audiences which are most often the target

populations for social communications campaigns require realis-
tic and faithfui representations of their environmént. Achieving
this goal‘;ith drawings is considerably more difficult than with
photographs and involves a good deal-more time and pre-testing.
Some of the experiences of comic book producers illustrates
the type of difficulty encountered. 1In the Philippines, for
e:;:ample, the producers of the Agricultural Analogy series of
comic books found through repeated pre-~tests that the artists
drawings were lacking in some physical or cultural detail. These

"misrepresentations" caused confusion, and also proved distracting

to the test audience. After repeated pre-tests, the production
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tean finally sent out hhotographers to photograph typical
scenes and"thenhusedvthesevphotos'as the baais of their draw-
ings.

such experiences are oommon,‘as most artists live in ur-
banized areas, and although they“may have once lived in rural
areas, and even malntain contact through visits to family and
friends, they are hot attuned to‘the details of village or

-~small—towh&life. A masor problem,Athen, of producing accep-

table drawings is educat%Fg the artist in these subtle cultural

v

cues and details of existence.

&,

The Basic Village Ed0catlon Project in Guatemala found
that they had to program special field visits and observatlon“
sessions'for their artists who were preparing comic books and

" other graphic material. |

The authors, working in India, encountered similar problems .

h

in producing comlc books for rural and small-town school chil-

dren. Although the draW1ngs in the comic featured a boy and
- some of hls‘adventunes-rnot:culturally complicated agricultural
cr domestic sceneaecthe.illustrationé'underwent two series of
pre~tests and rev1510ns before they were con51dered acceptable.
A necklacs out of place, or a hair bun drawn too low on the
neck were distracting enough to warrant redoing the art work
Fotonovelas, because of thelr rellance on photographs,

o

are less prone to the type of problem deplcted above. If the

o

scenes are shot on locatlon, with inhabitants from the areas,
they portray faithfully the environment and the characters. Be-

kcause of this realism, fotonovelas are faster and more economical

to produce. '
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: ' . 205




r &
°

2. Talent: The question of talent is important to.the
‘production of any creative entérprise,aand a media planner may
base his de;iéion‘én whethe% to produce a comic bobf or foto—.
ﬁo%ela so%gly'on the bégiswof,the professional‘talent,pool at
‘hisvdispo;gl; Many communications departments in developing

o

- countries have artists on their payroll (many fewer have photé—
graphér%), and thefe‘are often budget and political preésures
to use the professiénals already on hand.
In most instances, however, Ministry production“departmenté

do ‘not have the talent (either artistic or photographic) to pro- °©

duce a dynamic graphic creation. It is recommended -that-commer-—

cial artists_and film cameramen (or fotonovela producers) be -
pohtracted,whenever possible, from the commerical sector. It

is considered ipportant to select creative and-.talented people
tolproduce egucational media, and'they exist in almdst every
country: as illustrators of children's books; commércialuartistsc
in advertising; photojournalists, film cameramen; and as talented
.amateurs. It is a question of identifying and using the best

professional resources available.

Note: For those interested in more detailed descrip-
tions of the personnel and equipment required to pro-
duce a fotonovela, see the book by Dan Weaks, The
Photonovel: A Tool for Development, cited in the bib-
liography. ’ ,

Actual suggestions for "shooting" and producing a
fotonovela can be found in Weak's book and in The
Participatory Process: Producing Photo-Literature,
by Cain and Comings, which 1s also cited in the
bibliography. -

&
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ATABLE I

3

-A_BREAKDOWN BY SUBJECT AREA OF THE COMIC BOOKS AND FOTONOVELAS REVIEWED
\ ] ' -

TTTT——
.. ‘\
\ —
NUMBER OF EXAMPLES BY-MEDIA_CATEGORY
. ’ X . " \
SUBJECT AREA : ) . Comic Books Fotonovelas
Family Planning/Population ‘ . 25 10
Nutrition 7 . o1
Health . 5 . 1
General Development 6 . 4
Aéfiéulture : ¢ 2 ' 0
Political Commentary , _ 3 : 0
Education/Literacy 1 - 2
Other | 1 1
15 . v ) <]
[ 4
TOTAL: 69 )

N
R
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TABLE II

A BREAKDOWN BY GEOGRAPHIC AREA OF COMIC BOOkS AND FOTONOVELAS REVIEWED

°
v

NUMBER OF EXAMPLES BY MEDIA CATEGORY

GEOGRAPHIC AREA o Comic Books . Fotonovelas

“Tatin-America* ' 25 . 13°
iea® | _

Africa : T 5 ' : 0 -

Asia : e = T 2

Caribbean ‘ 5 . 0

Europe -0 .3

Worldwide 1 o 0

- .
T . 3
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. TABLE III

MEDIA REFERENCE CHART

| WHERE WIIERE MIXED" SUBJECT _
'ITLE PUBLISIIED DISTRIBUTED  EVALUATION MEDIA MATTER . SPONSOR DISTRIBUTION
m— ~ . &
. Radio forums; AID/Min. of .
s (c)* [Guatemala temala s \
(c) : Gua m ye Posters; flip | Agriculture Education/ | Radio Forums
charts AED
. : Philippines Film strip; |Family FAO/UNFEA/ | Teachers;
in's ‘Ttaly (for use in No info.. |Radio; Planning’ Commission orl Extension Wkrs,
ter (c) | ! S.E. Asia) o Fotonovela: Pop. of the | Health Pers.
Philippines '
o | -. e
do (f) Ecuador Ecuador no no Latrines ) Health units
. .. |[Livestock
ao Philippines [Philippines - - Fam. Plan. | No info. No info.
S (C) . . ‘ 9 AR
-Que Sea i Latin No info No info GonorrheéF7 AID No info
(éy‘\\‘\mgﬁigzﬁ<\\\America C = o
T o Commercial
) R ¢ RR & Bus Tickec
ivimos Ecuador Ecuador - -7 T"Rural=Urban AID/U.Mass/| Sellers
TT—
) Life “Min:—Educ, | Grocery Stores
’ o “ “Adult Ed. Cent.
"Charlatans" |
gay _ . Nutrition :O; dlStriE;lt}e('j
'y . , . - eference boo
tion Philippines |Philippines No info. - Nutrition Center of for extension
1 (c) _ the Philip,. &
: _ [workers
Social-Politi-|
banga Tanzania Tanzania - - . fcal, occasional Commercial | in newspapers
3 * |health, etc. and collected
" Developmental booklets e
: .. 14

_ *{c) - comic book; (f) - fotonovela




TABLE III {cont.)
WHERE WHERE " MIXED SUBJECT

TITLE PUBLISHED DISTRIBUTED , EVALUATION MEDIA MATTER SPONSOR DISTRIBUTION
trol de see ‘ : see see
as (c) Guatemala |Guatemala yes Abonos Agriculture Abonos Abonos
erativas BN E see . see see
ersions: | Guatemala Guatemala yes Abonos Cooperatives Abonos Abonos
C) :
Hacer Ung houge . World
Mas Guatemala Guatemala yes no construction . classes

: . Neighbors N
ra (c)
‘ Inspeé¥ .
ar y Re~ : ‘thovse Save the
r las Guatemala Guatemala yes no construction Children classes
s Danadas Alliance
Terremotoq
zones family
onflicto ? Latin America - - planning no info, clinics
) )
itos (2 ‘ see see see
ions:F&C) | Guatemala Guatemala yes Abonos credit Abonos Abonos
do Nues- family AID/Min. of
Hijo Ha Ecuador Ecuador ye's - planning, Health clinics
do (f) nutrition '
jhters Are . family CARE/PPFK/
er (c) Korea Korea No info. no info. _planning Min. Health | no info.
. Kang , radio, pos- Family Plan-
iti (c) ~Indonesia Indonesia Planned ters, pam- | family ning Assoc. | no info.
Panut ‘ phlets, Planning of Indonesia
es T slide/tapes
Familas |Colombia; fﬁtin\hme;jfft yes - family AID clinics

others (?) T planning

'“\f“\\

—

| — 215
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TABLE IIT (cont,)

WHERE WHERE ! MIXED SUBJECT -

TITLE PUBLISHED , DISTRIBUTED | EVALURTION MEDIA MATTER " SPONSOR | DISTRIBUTED
Bl Conflicto Radio spots,
de una Mujer | Ecuador Ecuador - Billboards, |Family Planning| AID clinics
(£) Print
Escape from . . o )
pear (\nor Si latin America, | | |
teror) (¢ | " info, | USA . - Family Planning | PPFA clinics

[ Hard-up Joe : ‘
(c) Trinidad  |West Indies |no info. |no info, Family Planning | ILO/UNFRR | no info.
I1 Segreto (f] Italy. Italy yes - Family Planning | Pathfinder |3 communities
Fund/AIED ‘
Invincible | schools,
flong Kil Tong| Kovea Korea ©yes Radlo, Posterd Nutrition CARG/ORD/ | extension
(¢) Lo MiSA | workers
A ) , : ~

Joao £ Maria Film, posters|Family Planning, i

. \ . . | BEMPAN no info,
(series) /c) | Brazil Brazil - Health, Nutri.

| see Agustin's| . see Aqustin's| see Aqustin's| -
Jose's Dream o . .
) Italy (Philippires  |no info, | Daughter  |Family Planning | Daughter Daughter
Ia Fuerza Del self-help, pota-
Querer (c) | no info.  |latin America - - ble water AID no info.
Lakshman Kills |
the Tiger (c)| India India yes - Nutrition CARE schools
la Trappola . -
(f) Italy Italy - - Fanily Planning | AIED no info,
1os Agachados ' Conmercial
(c) Mexico Mexico - - Political Commercial |channels
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o~ TABLE III (cont.)
WHERE WHERE HIXED SUBJECT ' |
' TITLE PUBLISHED ~ DISTRIBUTED  EVALUATION MEDIA MATTER -SPONSOR . DISTRIBUTION
—T
Los Superma- family blanninq; commercial &
chos (c) Mexico Mexico - - |political; social | commercial | family plan-
(weekly) ning clinics
13
Manuel Santi |, - | alcoholisn; water [MD/ U.Mass/| see Asi Vivi-
(series) (f) | Ecuador “Feuador no no |usage; land tenurq Min. Ed. | - mos -
Manuel y | AID;
Maria (f) Mexico latin America |. - - |family planning | others (?)| clinics -
Mesie Benoit ) Comité Prot-
(c) Haiti Haiti - -~ |family planning [estant D'Al4 no info.
fabetisa-
tion -
Mirando al v USAID/
Futuro (c) Mexico Latin America - - |family planning | RTAC clinics
My Brother's Film, post
Children (c) | England Nigeria yes ters, de-| family planning | IPPF no info.
. cals, etc B
Nol Giovani ‘ﬂIED/Path- ] commuhiﬁﬁes
(f) Italy Italy yes no family planning |finder Fund
No Podemos
| Casarnos Amor| Chile Latin America - - Family Planning | AID(?) clinics
Mio () '
Nosotras Las . Political Organ- | USAID 4
Mujeres (c) [ Mexico Latin America - - iz; Health (RTAC) clinics
Nuestrog Hi- Being a Housewife [forld Bdu- |Seminars & Bx-
jos (£) Ecuador Ecuador - - is work (?) cation  |tension Workery
| Nuestro Hi- ) B family planning; Min, of Health Centers
jo (f) Ecuador Ecuador no no nutrition flealth/ATD

2o
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TABLE III (cont.)

' s
WHERE  WHERE - © MINED ¢ SUBJECT
TTE | PUBLISIED | DISTRIBUTED , IVALUATION . MEDIA | MATZER | SPONSOR  DISTRIBUTION
Pak Panut (c) | Indonesia Indonesia planned. adlo, Fos Fanly qun-
. . ters, Pam-| family plan- ping Assoc, off o info,
(series| phlets, ning . | Indonesia (?)
glide tape
Paba Top (c) | Cameroon Canexoon - - Census  Cameroon Bur- | insert in com-
. eau of thee pmercial news-
‘ ' Census | paper
R P nutrition, non-Sistema Nacior-
Papelillo (c) Mequo Mexico  |not completed [t,v.~ [ormal educ., fal Para El Deg-

a.vfs conm, devl,* prearrollo Inte-| Schools
ventative med, fgral de la
Familia

: ‘ ~ linics, exten-
Para Mi Nifo | Chile (?) |lLatin Anericy - = |nutrition AID slon wotkers; in

o { Lo Mejor (c) Bolivia, news~ |
%  paper coupon
Planification | | “ . (
Familiar (c) $ D.R. D.R. ? ?  |fanily planning |- ADF clinics
‘| Planificacion: 1 | -~ Lov't, of Mex-
Famillar () | Mexico  [Latin America - - [fanily planning [ico, Min, of
: | ‘ | Health clinics
Poverty Has My \ Ghana Nat'l |
Shadow (c) Ghana Chana ~ | - [fanily planning [Fam, Plan.. | no info,
Program
Put-Off Joe | Jamaica Jamica | - -~ [family planning | Nat'l Fam. | no info,
(c) | * - plan. Board
| Film; |
Raju (c) Indid India - yes | Radlo; |Nutrition CARE schools
: * P \ ete, |
Shabash Balwan | " schools, exten-

India - India yes filn | Nutrition CARE sion workers IU
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- -TRBLE ITT(cont,)

e e i it

flicto de una
Mujer)

WHERE WHERE MIXED SUBJECT
TITILE PUBLISHED |, DISTRIBUTED , EVALUATION MEDIA MATTER SPONSOR DISTRTBUTION
some Questiong Literacy; par- used in
on Education | Guinea- Guinea- - - ticipatory Edu|  IDAC training
(c) Bissau Bissau cation . COUrses
Su Gran Error | Bogota, ‘
(c) other(?) Latin America | yes - family planning  AID clinics
The Story of | St. Vicent, TLO/IPPF/St.
Stumpy, Jean, | West Indies |West Indies |no info. | no info, family planning [/icent PPF | no info,
and lena (c; |
: worldwide in :
3,000,000 {c) [Netherlands French, English < film; posters |demography | ILO/UNEPA Seminars
' Spanish
Tres Anhelos . women's educa-
) Colombia  |Latin America |no info. - tion UNICEF o info,
Tulad ng Piny a Fam, Plan,
ahan (series) | Philippines [Philippines yes flip charts  [family planning [Int'l, Asst, health units
(c) ' |
Typhoon (f) | Italy Philippines |no info, |[see Agustin's family‘plahniﬁq FAO/UNFPA  |see Aqustin's
‘ 3 ‘ Daughter - | Daughter
Unidos en la | Mexico (?) |Latin America | - no Promote Alliancd Alliance for — pq jpo,
Alianza (c) for Progress | Progress |
Virvela (c) | Bolivia Bolivia no no smallpox  luin. of health centers
" Health
What Shall We ; , CARE/WFP/ ,
Rat?(c) quea Korea no info. - nutrition MESA no 1nf05
Yo.. . Nana? _ Radio, hill-
ngéi Ecuador Ecuador - boards, foto- |Family planningj AID/Min. of .
: B novela ‘(EL Conq pre-natal care| Health clinies
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TABLE III (cont.)
WHERE WHERE MIXED SUBJECT
TLE PUBLISHED DISTRIBUTED , EVALUATION MEDIA MATTER SPONSOR DISTRIBUTION
Love (c) Italy Philippines no info. see Aqustin's|family plan~ bee Agustin's| see Agustin's
' Daughter ning | Daughter * Daughter
Developed and :
appy - tested during - - family plan-
(c) fam. plan. ning WHO -
workshop, Man-
ila, 1972
Jovenes v Bolivia: in
s) (c) Mexico Latin America - [ film version.|sex educa. AID schools after
film
ss (c) Bolivia Bolivia - ext.workers | consumer co- |World
operatives |Neighbors no info.
ss (f) Peru Peru. Orientation for student Literacy Int'l Coun-| used strictly
volunteefs cil on as teaching

Adult Educ.

tool
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EVALUATIONS: A SUMMARY OF FINDINGS
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Evaluation of Comic Books and Fotonovelas: A Review of Findings

One of the objectives of this study was to provide infor-
mation on the effectiveness of both comic books and fotonovelas
in presenting new ideas and concepts, and in fostering new at-
titudes and patterns of behavior. The study also planned to
present data on the acceptability of each of the media, and to
make some statement as to their. effectiveness in mixed media
campaigns. |

However, although a number of comic books ana fotonovelas
have been evaluated, the authors were not able to obtain very
complete informat}on‘on many of these studies. In several cases,
evaluation reports have disappeared, and only scattered ref-
erences are to be found in journal articles, or general project
reports. In other cases, media evaluations had never been
presented in a report, and it was outside the scope of this
study to collect, asseﬁble, and interpret deta. In still other
cases, data on comic book and fotonovela evaluations were not
available in the Uhited States. |

Although the flndlngs reviewed were in most cases not com-.
plete, the 1nformatlon available was sufficient to enable the
authors to draw some general conclusions on the effectiveness
of these two entertainment media: )

(1) comic books andtfotonovelas are well liked by a

' wide range of people, and are treated as an ob-
ject of value. It is not uncommon for people to
have them in their possession a.year after their
distribution.

(2) the media by themselves are effective in presenting

new 1nformatlon and concepts, making a SLgnlflcant

‘change in the readers' level of knowledge.
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(3) the media appear to be somewhat less effective in
changing attitudes, but most studies did report
some shifts in attitude.

(4) these media stimulate interest and are a key fac-
tor in generating discussion with family members,
neighbors, and extension agents. As such, they
appear to play a very important role in any program
designed to bring about change.

Comic book ewvaluations

Key findings from eight comic book evaluations are pre-
sented here. One of the evaluations is of an educational comic
produceé and used in the United States, and is included to flesh
out some of the questions not answered in other studies.

Su Gran Error and Dos Familias

The evaluatiqn of these two booklets, undertaken by George
Washington University,l,was carried out over a ten month period,'
and was the most compfehensive and extensive of those reviewed.
The study was done in Colombia in:conjunction with PROFAMILA,

a private family planning organization, and consisted of 1,800

interviews done in three stages. Phase I was a benchmark study

in which 1,000 women were interviewed, and thenlgiven the two

comic” booklets. In Phase II of the evaluation, 750 women were
recontacted after having had an opportunity to.re;d the material
(approximately two weeks after Phase I). Ten months later, 76
of these women were again contacted for Phase III of the evalua-

tion. The major findings of this evaluation ‘are presented below:

@ The comics influenced, behavior: 23% of the women Ssur-
veyed in Phase III reported visiting a family plannind
center after receiving the booklets. Some of the women

related their behavior directly to the comics, while

lEva’luation of the Effectiveneés of Illustrated Print Media -

(Nonverbal) on Family Planning Attitudes Among Colombians, Pro-

gram of Policy studies in Science and Technology. George Wash-
ington University, 1974.
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others were not able to verbalize reasons for their
new behavior.

e The large majority of women who received the booklets
understood the messages that were presénted, and lit-
tle difference in comprehension was noted between liter-
ates, and semi-literates.

® The comic books brought about an overall improvement in
attitudes towards family planning.

® The booklets were very effective in generating communi-
cation about family planning between husband and wife
(an important factor in family planning acceptance).

® The booklets, distributed exclusively to women, were
read by a majority of the husbands, and were lent to
and shared with neighbors,

® One of the many attractions of the comic books reported
was that they enabled women to read, reflect and discuss
the new ideas without "pressure" from fieldworkers. Aand,
in areas outside the test areas where the booklets were
also distributed, the extension personnel indicated that

their efficiency was increased, because they did not
have to spend as much time on preliminary discussions.

This comic book designed expressly for school-age children
(grade 3-4-5) was one of 12 media used by cARE in a nutrition
education campaign in the North and South of India. The comic
book was evaluated in two ways: (1) by 1nterv1ew1ng a sample
of 200 children in the schools where the comlc had been distri-
buted, and (2) by an extensive media impact evaluation involving
2,400 interviews with adults (evaluating the impact of =ach of
the 12 media, regardless of their intended audience). These
eva;uations carried out by the market research division of Adver-
tising Consultants (India) Limited;l indicated 'that:

e The comic book wasvvery popular with the school chil-

dren, with 95% of them indicating they had read and
enjoyed the story.

lNutrition Education Communication Project. Evaluation
Study, Volume II (part 4: comic book). CARE. New Delhi, 1973
and Margaret Parlato, Breaking the Communications Barrier: A
Report of Results, CARE. New Dehli. 1973.
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e The comic book was effective in conveying basic
ideas about food and its relation to health to
the majority of those interviewed.

e The booklet also was successful in conveying de-
tailed information about the benefits of lentils
and green leafy vegetables to a sizeable percen-
tabe of the students. On a series of nine specific
questions correct answers ranged from 60% to 90%.

e Although the comics were distributed only to stu-
dents, they were read by a significant number of
adults, with over 12% of those interviewed citing
the booklets as one of their sources of information
about nutrition.

Invincible Hong Kil Tong

This comic bcok, produced by CARE, was one of the media
used in a mixed media campaign to reach selected Korean aud-
jences with nutrition information, about the importance of
correct weaning practices and the use of "minor" (as opposed
to rice) cereals. Conversations with some of £he project su-
pervisors and a journal arficlel provided the following infor-
mation about the eV;luation:

It was cqnduéted by the Koran Productivity Center, and
consisted of a sample of 1,000 people equélly divided into
three groups according to the degree to which they had been ex-
posed to print media. Group A consisted of those who had re-
ceived printed materials (booklets, comics, calendars); this

.category of respondents were further broken down by age, living
sténdard;, educational level, and according to the particular

media that had been directed especially to them. Comic books,

for example, were designed to reach a very young audience, and’

lMargot Higgings and Joel Montague, "Nutrition Education
Through the Mass Media in Korea." Journal of Nutrition Educa-
tion. Vol 4, No. 2,.Spring 1972. !
!
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was not distributed to adults. Groug B was ;omprised of those
who were not direct recipients of any printed mdterials, but
lived in areas where they had been distributed. Group C con-
sisted of those people selected for interviewing who lived out-
side the campaign area. Groups A, B, and C were all reached by'
radio spots. |

Although the evaluation results reported in the Journal of

Nutrition Education do not mention the impact of the comic book

on the school age audience, a few findings are presented on its
general success amongst all respondents:

e Nearly all persons interviewed had received, seen,
or heard about the comic book, indicating a very high
level of unplanned for dissemination. Even in the
areas where it was not distributed, 30% of the people
had either seen or heard about it.

® One year after receiving the comic books, 52% of those
interviewed still had the booklets in their possession,
and 31% had either given them or lent them to friends.

Filipino Agricultural Analogy Series

J. Walter Thompson, a commercial advertising firm, conduc-

ted the evaluation of this series of 12 comic books aimed at an

“adult audience. The comic book format was used to present infor-

ﬁation about family planning using agricultural analogies to ex-
pPlain basic concepts about the need for spacing children, and to
explain each of the major methods of contraception.

The evaluationl was conducted using a sample of 70 women in
a group interview-discussion situation, and a sample of 285 women
who were interviewed individually.\ Three sets of interviews were

conducted: (1) the first was carried out after the distribution

1 . . .
M. Demetrio Maglaland, Agricultural Approach to Family
Planning, Communications Foundation for Asia. Manila, Philippines.

197s6.
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of the first two comic books; (2) the second set of interviews
was done following the distribution of the seventh comic book;
and (3) the thifd group of interviews was executed after the
women had received all 12 of the comic books.

The findings of this evaluation, the researchers note,
is perhaps more an evaluation of the effectiveness of ‘using
agricultural analogies, than an evaluation of the medium's ef-
fectiveness. 1In the evaluation of £lip charts (done independent-
ly) , the researchers note that the 'traditional' approach was
more successful than the agricultural analogy one, leading one
to believe that the following results might have been quite dif-
ferent with a more traditional approach.

Major findings of the evaluation are presented below:

e The comic books were successful in communicating
new information to its audience, .although the topics
treated in some of the booklets were more readily
understood than in others. 1In the first set of
interviews, for example, less than half the women
scored high to very high on the knowledge test, while
in the third test, there was a significant increase -
in knowledge registered for all the women. -

e The comic books had little effect on attitudes to- .~
. wards family planning, and the improvement registered
after receiving seven different comics, and that
registered after having received all 12 was slight.
(The report is not clear as to whether there was a
shift in attitudes pre and post exposure to the-first
two comic books.)

e The project report mentions that'the comic books in-
fluenced the decline of fertility rates among its

target population. (No data is provided, and infor-
mation in other parts of the book is somewhat contra-
dictory.) -

Series of comic books and fotonovelas produced for the Basic
Villages Education Project in Guatemala

-

re i . .
‘As part of tlis non-formal education program, a serles of

e . .
comic books .and fotonovelas were produced to be used in conjunc-

-

tion with radio forums. The project is still in operation, and
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will not be completed until some time in 1978-1979. Although
findings regarding the role of prin£ mgdia-in a mixed media
campaign are not yet évailable, and although the booklets have
not all beeh iﬁdividually evaluated, some evaluation results
have Eeen published. One of the studies,l an independent test
of the relative effectiveness of the comic book and fotonovela
format is discussed at some léhgth later in this report

(see Appendix III). Very briefly, the major findings were:

® The fotonovela was more effective than the comic
in raising levels of knowledge with both literate
and illiterate farmers.

e The illiterates who had the booklets read to them
scored lower than the literates in relating detailed
information presented in the stories; however, both
groups did raise their level of knowledge.

Other small evaluations have been reported in various pro-

ject documents2 and'reports. Important and relevant findings
were:

© The comics and fotonovelas were considered of great-
est interest, and were best liked in the more isolated
areas, although they created a high overall level of
interest.

e Humorous drawings, such as eyes or a mouth on a plant,
were neither liked nor understood by the majorlty of
the farmers.

@ There were problems of credibility in some cases, be-
cause the comic book mentioned INDECA and BANDESA,
two government agricultural agenc1es with mixed repu-
tations amongst the farmers.

lOscar Vigano, Estudio Sobre Aceptacion y Efectividad de
las Fctonovelas e Historietas en la Comunicacion de conoclmilen-
tos en areas rurales de Guatemala. Programasde Education Rural
y Education Extra Escolar de Guatemala. (mimeo). Academy for
Educational Development. Guatemala. 1976. : .

2. : ,
Unpublished reports. Basic Village Education Project.
Academy for Educational Development. Washington, D.C. 1976.
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Lakshman Kills the Tiger

-This comic book, produced by CARE for Indian school'chil-

" dren, was extremely popular, and was translated into five
languages for use throughout the subcontinent. ‘The comic book
was evaluated:bytthe marketing'division of Clarion McCann in
&&ew Delhi, 'and although it was not possible to obtain copies

of this evaluation, the follow1ng general conclusions are pre-

sented based on the aﬁthors' familiarity with the findings:
e The comic book successfully communicated the con- -
‘cept of a, balanced diet to students, and was popular
in. each of the areas where it was distributed.

[ .The comic was not popular With a sizeable proportion
of adults (teachers, education officials, and parents),
because the story.was about "uncivilized" tribal people,
and because they were depicted wearing few clothes.
" . )

[

Mulligan Stew: _an example from the U.S.A.

The .case of Mulligan Stew is presented here, because it

. is one of the only evaluations encountered which addresses it-

self to measuring the role of the comic book in a mixed media cam-

paign. Although Raju and The Invincible Hong Kil Tong were used
in conjunction with other media, their evaluations were not
structured to determine whether adding or subtracting the comic

[

from a media package would effect the overall impact of an edu-
: o ‘ -

cational campaign. The Mulligan Stew program was designed with

these ob]ectives in mind, and although it is not a case study

from the developing world the results are considered relevant.

lMargaret-and Ronald Parlato_participated in the design
of this evaluation study, (Lakshman Kills the ‘Tiger).
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The nutritiop educacion program directed at g to 13 year
olds was evaluatedlby Abt Aesociates'at the requebc of the USDA -
’ Extension Service. The evaluation sampie consisted of 3,000
Qtudents (grede 4 through §) from Arkansasy, Missoﬁri, Oregon,
Penneylvania, Tennessee, and Texas. These, were four treatment
groups:® one group watched the Mulllgan Stew fllmé in school

jthe second group watched the films on their home ’elevision set;

‘ ‘ /
"the third group saw the films in school and receiWed a comic

book. In addition, there were two control groups that were not
exposed to- any of the educational materials. One of the controlvl
groubs was .administered the pfe-~test, -and the ogher one was

given both the pre and post test to allow the researchers to

measure any unplanned for learning resulting from the teets chem-

.selves. The major findings from this evaluationl can be summar-~
ized as follows: )
® Television plus a comic book was a more effectlve
media mix [than television alone, regardless bf“where
the film series was viewed. Thus é;l children who
received comic books showed more/lmprovement in
their knowledge about nutrltlon than those who saw

only television. //

y
e Those that viewed the f;Iﬁs in school did better
than those who viewed-them at home.

Evaiuatlon nf Fotonovelas

Few of the fotonovelas developed to convey educational mes-—
sages have been evaluated. This absense of data on their ef-
fectiveness is due in part to the fact that (1) relatively few .

vfoﬁonovelas of this genre have been developed; and (2) the adap-

lS.S. Shapiro; et. al. An Evaluation of the Mulligan Stew
4-H Television—'Series for Extension Service, USDA. Report No.
AAl1-74-120. Estension Service, U.S. Department of Agrlculture,
Washlngton, D.C.  1974. :
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tation of this medium to support development programs is rela-
+ively recent.

The Pathfinder Fund is currently funding the evaluation of

"a series of fotonovelaé used in the Italian Family=Planning

Programi El Trapo and Il Segreto.

The results, however, are not yet available.

Manuel Santi Series

The Manuel Santi Series of fotonovelas developed by the
Univérsity.of Massachusetts and the Ecuadorian Ministry of
Education wére, unfo:tunately, neVer_evaluated. However, since
the booklets were distributéd through commercial_chénnels, some
very relevant conclusions can bé drawn:

e The fotonovelas were commercially successful.
‘Thousands (no exact sales figures were kept) of
rural people paid $3.50 to buy them - exactly what
they would have to pay for a commercial import from
Mexico or Argentina (about .14 U.S. cents).

e Sales of the fotonovelas increased with each new in-
stallment in the series, indicating that the pur-
chasers did not feel "cheated" or.disappointed when .
they discovered that the booklets dealt with weight-
ier subjects than pure romance. o

‘Nuestro Hijo Ha Nacido

While fhis fotonovela was evélﬁated by the Ecuadorian Min-
istr§ of Health (Division Nacional de Fomento), it was not pos-
sibie to obtain a copy of'the results in time to include theﬁ-
here. Only general findings, then, based on the authors' fam- .
iliarity with the study will be presented;l

The ;bfective of the evaluation was to determin;-how wei

a multi-message fotonovela would be understood by literate and

illiterate women. About 200 people were included in a random'

J'Ma.‘rgaret Parlato was a consultant to the Ministry of
Health and participated in design and execution of the evalua-=

tion - :
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sample of urban lower class women. General findings were:

e the fotonovela was effective in significantly in-
creasing levels of awareness and knowledge about.
family planning, and specific contraceptive meth-
ods - the central theme and central messages of
the booklet. . '

S messages on infant nutrition and ‘hygiene presented

outside the story context (in the centerfold) were
poorly remembered. -

¢

o
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APPENDIX III

A REVIEW OF PSYCHO~PERCEPTUAL RESEARCH
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A Summary of Research on the Ability of Semi- therates and
Illlterates to Understand Plctures -

There is a sub stantial body of research indicating that.
pictorial illiteracy, or the inability to understand drawings
ot photog;aéhs, is a wideepreaé problem in the developing
world. . This research indicates that the ability to "read"
graphic, visual materials is a learned skill Whieh requires
considetabie practice. And, While-this skill is generally
acquired in'the process of becoming literate, through expo-
sure to maps, illustrated texts, etc., this is not always the

(casef Plctorlal illiteracy, then, can be characterlstlc of
literates as well as illiterates. Those llVlng in an environ-
ment Where there are a very limited range of two-dimensienal
perceptual experiences--billboards, posters or other graphics-—
are often pictorially illiterate. : L

On the other hand, .illiterates living in more media
eaturated areas where they come into contact with tabloids,
‘bus advettisements, and ether graphic depictibns,»are often
quite capable of understanding two-dimensional graphic presen-
tations. Whether or not a person understands pictures or not
depends to a large extent not only on the cultural environment,
but on whether there is any personal reason'or cultural empha-
sis on being able to understand what is deplcted visually.

For literate people accustomed to immediate comprehenSLOn
of drawings and photographs, it is somewhat of a surprise to .“
realize the highly’ conventlonallzed.format of even_a realistic

o

photograph. Emphasizing this point, Herskowits (in Segall et al)
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recounts his experience in showing a Dutch Guianan woman a
black and white‘photograph of her own son. She examined it
", ..this way and that, in attempting to make sense
out of the shadings of greys on the piece of paper

she held. It was only when the details of the

photograph were pointed out to_her that she was -

able to perceive the subject."l

Another account which highlights the real difficulty
of encountering and deciphering two-dimensional ﬁﬁctures
is recounted by Deregowski:2 ‘His description of a test-inter-
view with a 35 year old lowland man follows:

Experimenter: : Points to the picturé:‘ "What do you
' see?" -

Subject: "wI'm looking closely. That is a tail.
This is a foot. That is a leg joint.
These are horns."

Experimenter: "What is the whole thing?"

Subject: ""wait. Slowly, I am looking. Let me
look and I will tell you. In my '
country this 'is a water buck."

3

Although these two examples may be qonsidered extreme in
that they ére with people wiﬁh little if any exposure to pic-
torial materials, their.comments clearly reflect the type of
difficulty encountered by many people in rﬁ;ql arijs of the
developing world in "reading" pictures. Not only 4is identifi-

cation of the pictured subject difficult, but the whole exper-

ience of looking, analyzing, and making sense out of the shad-

1
.“Segall et al: p. 32.

2 3 .
Deregowski (a): p. 168.




ings is stressful, frustrating, and tiring.

The research on perception of graphiq materiais is of
special interest to. media planners and deVelopers, as it focusés
onthe\SS}lowing.p oblems:

(1) The aud'enée, whether literate or not, must have

- sufficient experience with drawings and photo-

graphs to receive information from them. In sel-
ecting(mediabfor use with a particular audience

R -

t4 it is necessary to determine not only their verbal
literacy level, but their pictorial literacy levels

as well.
-(2) TheWpictorial materials used must be absolutely
realistic and accurate in their depiction of
object detail and cultural cues of background,
Placement, and social mores. Whether this level
of realism can best be obtained by a photograph
or a drawing must be carefully assessed given the
availability and quality of artists/photographers,
pPre-testing experience, and production facilities.
Much of the work on visual perceptions has been executed
by psychologists and anthropologists interested in cross-cul-
tural differences in visual perception. Not until quite recently
-~ have_conmunications experts become interested in this area of
study, and it is still more recently that communications spe-
cialists have undertaken original research in this field. Con-
sequently, most of the studies reviewed have focused on the
ability of subjects to deal with isolated elements of pictures:
:. depth cues, object recognition, cropping, etc., rather than on
the ability of pictorially illiterate subjects to understand a
message or concept presented in a visual-graphic format. Also,
most of the research has dealt with interpretation of single
pictures, rather than with a sequence or series of piétures;

such as would be used in a comic book or fotonovela. Despite

"the obvious limitations of the research as a whole, many of the
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‘studies are of relevance to the media planner, and their find-
ings will be summarized below:

Depth perception

Much of the research on perception has focused on the
ability of subjects to undérstand drawings . intended to be seén
' three dimensionally.  Hudson carried out the pioneering work in
this area in 1960 by tésting a series of illustrations contaip-A
ing deptﬁ cues onldifféfent Africal cultural groups. Similar
studies have since been carried out by Kilbridge, Dawson, Mundy-
Caste, Deregowski, Shaw, Holmes, and the Lesotho Distaﬁce Teach-
ing Center. The studiesfindicate that the pictorially inexper-
ienced do not react to cues of shading, su?é:imgo§ition, size
differences ;nd linear perséective used to convey depth, but
tend to "see" all the objects and figures in the illustration
as existing on one plane. The .subjects recognized individual
objects in the graphics, however. they could not corréctly inter-
pret Qhat was happening in the scene because they did not see
the objects in their intended physiéal relationship to each other.
Understanding depth clues enough to see the plcture in 3-D is
nearly as difficult for llterates ‘as llllterates, with less
than one third of both groups show1ng an understanding in the
tests rébortéd by the Lesotho group. Effective mass communica-
tlogs then would requlre graphlcs in which the perceptlon of

depth cues is not crltlcal to understanding the 111ustrat10n.

Object recognition

Another area of research has been oOn the ability of non-
educated, pictorially inexperienced people to recognize single

objects in pictures. The questions of the degree of realism and
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the amount of detail required has been the subject &f consider-
able research by Holmes, Winter, Fonseca, Fuglesang, as well
as designers of eddcational materials such as UNESCO and World
Neighbors. Their conclusions, which are in basic agreement
are: that absolute accuracy is essential in every aspect of
the picture, from hairstyles to jewelry; that the incluSion of
non-relevant details, especially in the backgrcund, causes con-
fusion; and yet that sufficient detail must be given so that
objects can be seen in context. There seems to be a very.fipe~
line between what should beﬁincluded for help in idertifying
objects and what should be left out as distractinc. °
Virtually all of the research on'obﬁect recognition has
been carried out with drawings, and. the style as well as the
qualityvof the drawings vary considerably. In fact, the du-
bious quality of many of theldrawings used in tests has, for a
number of years, tended to cloud the whole issue of pictorial
illiteracy, with some media specialist dismissing its findings
as "anthropological folklore." Within the past five years, how-
ever, the whole subject of pictdrial illiteracy has gained
currency amongst communicators and educators, and a number of

new research studies have been initiated and completed.

Object recognition: the photograph ys. the drawing

ﬁ Studies to ascertain the best graphic presehtation for basic-
ally illiterate audiences have been few in number. 1In a study
done in the 1960s, Holmes compared the ability of subjects to
'recognize objects drawn in stick style with line drawings of
the same objects. He found the line drawings more effective.
More recent studies of pictorial- methods have focused on the
relative effectiveness of photographs and drawings}
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In general, ;his research dces not reveal a dramatic dif-

ference in the efféctiveness‘of the two medium, although it

is apparent that the more realiétic and accurate presentations
are most easily understood. Fuglesang, for example, found that
photogréphs with the background removed (block-out) are better
than eiﬁher drawings or standard photographs. Others, such as
Leibowitz, stress the need for background' in the' photogréaph,
while still other researchers have found that three-tone draw-
ings are superior to photographs (Fussell). To beﬁter under-
‘sﬁand what these researchers are comparing, the materials devel?
oper should examine tﬁe findings in the foilowing context:

| 1. Which presentation provides greater clarity?

2. Whai is the p;eference of the audience?
3. What are the production implications?
4. Which presentation is more emotionally engaging?

" Three of the studiés presented here were designed to test
the understandability‘of different pictorial styles. In the
study done in Nepal by Fussell and Haaland, the three tone draw-
ing was found to be slightly more effective thén the photograph
with the background blocked out (block-out). The results of the

comprehensibility of the various pictorial styles are summarized

here:

: JobONE &+ + o o e e e e eoso. 128
Block=OUt. « « « « « + = « = « » -67%
line drawing . . « « « + « ¢ =+ 62%
silhouette . . « « « + o o o = 61%
photo . « « « « 4 e s e e e e e 59%
stylised drawing . . . . - ¢ - - 49%

The authors of this research study have the following comments to

make regarding these results:
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It is not surprising that the 3-tone and thecblock-out
were the most effective styles. They give as mucH

visual information as possible about the subject of the
picture, and eliminate surrounding details which could

be distracting. The superiority of the 3-tone when com-
pared to the block-out is presumably due to the 3-tone's -
greater sharpness and 'clarity. (This last comment is not
clear. One would imagine a good quality photo would have
equal sharpness and clarity.) ‘

If one compares the different styles of drawiag, it is
apparent that the more detailed and 'realistic' a draw-
ing is, the better chance it Ras of being recognized.
The second study reviewed dealing with comprehension and

pictorial style is one done in Lesotho, by Mitton et al, whose

findings are reported in Understanding Print: A Survev in Rural

Lesotho of People's Ability to Understand Te:xt and Illustrations.

The results of the study testing the relative effectiveness of
photographs and drawings indicated that the photographs were sig-
nificantly bettértunderstood; The results are:

‘b

photograph 82%
block-outs 76%
line drawings 74%

The researchers note that in some of the ;ﬁcognition tests,
there was virtually no difference in comprehensibility, while
with others there was. (There were significant differences in
only four out of the seven different object-testing situations.)
Apparently, the type of object selected for the test had a great
deal to do with recognition--regardless of pictorial technique--
a variable that jthe experiment d;d not control. 1In other'wdrds,
Mitton and his-éolleagues could not determine whether it was the
technique”éf tﬁg object chosen for testing that-produced'the«

\igigﬁificaptmdi?ference.
| Fuglesand, in his pioneering work with bringing modern gra-

ghic media to use in communicating with illiterates, executed a
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number of studies in Zambia to test the/compreheﬁeibility of
various graphic presentations. 15 one such sﬁudy, he eom;ared
the effectiveness of photos, photogfaphs with the background

cut out (block-outs)t silhouettes,’and line drawings. The re-

sults of the tests with 63 illiterate adults are  as follows:

block-out 57%
photo 32%
silhouette 7%
line drawing 4%

It should be noted, however, that the test was structured
to determine which graphic format was the one where the subject
first recoghized thé object. The tests do not give any informa-
tion on whether or not the line drawings are unrecognizable--
only thaé recognition came first with the photographs.

Audience preference in pictorial styles

Two reletedbstudies were done in Northeast Thailand and
rural Ghana, each testing illiterates perceptions of various pic-
torial treatments, but neither one measured object-reeognition
or comprehension and simply dealt w1th }eudienee prefefence.'
Damman in Thailand found that photographs were more .popular than
line-drawings, although the pro;ect descrlptlon (as reported in
Fussell et al) ls unclear as to spec1f1c methodo&ogy (whether
block-out photographs, for exewgle, were included in the.cete-
gory 'photograph').

Belcher et al in Ghana showed éubjects four‘graﬁhic repre-

v

. sentations: 'line-drawings, photographs, block«owts, and color

drawings, and asked. them which they preferred. Aduits preferred
photographs only slightly over color drawings,'sut considerably
over block-outs (no statement as to statistical difference was
provided). Spec1f1cally, the results of thls sample of 272 Chll—
. 221 |
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dren and 268 adults are as follows:

g preferred
children adults overall
color drawings 428 383 . 40%
photo 338 39% 36%
‘block=-out 16% 16% 16%

line-drawing t 9% 7% . 8%

Summary of research on object recognition

In summary of the above research, due to lack of rigorous
research methodology, no definitive conclusions can be drawn
concerning the superiority of one graphic technique'over others
when communicating simple, one-object images‘to illiterates. It
can be suggested, however, that a photographid’treatment tends
to be the one more likely to be efféctive because of its real-
ism: ;t has been édequately shown that iiliterate audiences
need absolute detail and near-perfect répresentation of an ob-
ject to recognize it, and photographs simply .are more effective
in doing so. In fact, the authors of the Nepal study (;he one
which found three-tone drawings the most effective) corrobora-
ted this was by suggesting that their findings reflected more the
Rrelative caliber of individual artist and photographer than they
did any reai differehce'in visual techniéue,

Picture sequence

The great majority of cross-cultural reseé&ch on pictorial
perception has been based on observing and quesfioning subjécts
on their interpretation of single drawings and photographs, con-
taining neither entertainment nor information valﬁe. With few
exceptions, the researchers have asked subjects to look at, ‘and

concentrate on,‘single depictions held at ‘a short distance, rather

222 240




than providing the subject with @ comic book or photo series
to be held in his own hands and examined more naturely. Ob~
viously, the Jjump between concentrating on and "reading" a
single photograph and reading 50-60 pictures in sequence is a

tremendous one. Ability to understand one photo, clearly does

. not imply'abilgty to string along and understand a whole series

of relateg//iotures.

One of the few studies on the comprehensibility of picture
sequences was executed by Fonseca in Brazil. He was interested
in determining whether it is best to present'a simpleievent to

ew-literates’in”two scenes Or in a series of scenes. He found
that each step of a process or an 1nstructlon must be .Separately
illastrated in order to be understood. Holmes, worklng in Kenya
with marginally literate studehts, came to the same conclusion.
In his study, he presented subjects with two graphlc treatments
of a process. One was a palr of illustrations, and the other,
a series in which each step of the process is depicted. It would
seem from these two studies that people uhsophisticated in usihg
visual materlals do not "skip read," £filling-in in their minds

what happens between one scene and the next (such as would be

required in reading most comic books or photonovelas).

A more recent study done in Lesotho by the Distance teaching

Centre was designed to see whether rural people could follow a

' simple series.of six drawings without words. Several tests were
. v

done which indicated that the picture sequence is not a very
promlslng medlum A hiéh proportion of respondents, especially
the illiterates, did not include all the frames when retelllng

i

the story; did not refer to the.main character as‘the”same‘perSOn

throughou*- did not completely understand-what—was being'conveyed
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and did not understand where the story began and where it ended.

Pictures within a contextual framework

It must be re-emphasized that none of .the above-mentioned.
studies ;étempted to deal with the incorporation df,graphici
iﬁéges into a contextual framework--such'as'in simple fotonovelas
.of comic books. It is not clear, therefore, whether illiterates
with no prior familiarity with either comic books or fotonovelas
would be able to understand a simple message presented in the
context of a familiar sﬁory. This is an important considerati;n
to communications planners, hoWever, for if it can be shown that
an illiterate, 'reading' without ass;séance, can learn from foto-
novelas, rural audience reach can be vaétly expanded.

There is one study, done in Guatemala by Oscar Vigano and

colleagues, that attempts to deal with this problem, but is.of-

limited use, largely because of -insufficient sample size. Vigano

P
4

developed a fotonovela whose subject was cooperatives, and dupli- .
cated it as a comic book (by tracing and graphic reproduction).
He took a sample population of subsistence farmers and divided

them into two groups--literate and illiterate. He also divided

which the population is primarily ladino (mestizo, Westernized);
and Occidente, that area whose population is primarily Indian.

In each area, he took a baseline éurvey, distributed Eomic books -
and fotonovelas randomly so that half the population received ohe
medium, ﬁhe other half the other, then measured final results
(questions were'askedjcohcerning the basic méssqgé of the media:

.cooperative development). He found amongst literate audiences

‘that the fotonovela was far sdperior to the comic book in raising

v
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levels of-knowledge. In the Oriente, there was an increase'of
46% between baseline and post-distribution correct answers for
those respondents who were givennfotonovelas and only 24% for
those who received comic books. In the Occidente, the rncrease
was 93% for fotonovelas and only 36% for coﬁic books.

“When measuring-responses of illiterates, Vigano found some-
what less definit%ve results. In the Oriente, the greatest in-
crease of correct answers occurred with comic book readers k88%)
compare% with fotonovelas (35%). In the Occidente, fotonovelas
registered»the highest increase (4500%, from one correct response

to 45) compared with comic books (33%). Yet, because of very

' small sample sizes, this-data for illiterates has to be con-

sidered incomplete.

The ogly conclusion that one can draw is that since foto-
novelas are clearly superior teaching tools for semi-literates
(Vigano's 'literates,' coming as they do from. poor, isolated
areas are not true literates at all, but marginal literates),
by lnference it can be concluded that illiterates.would not learn
better from comic books, a medium which is more abstract, less
reallstlc, .and generally only apprec1ated by very llterate aud-
iences. : | : o |

One fact that has been made abunaantly clear is that the
ability to learn from two-dimensional graphic images 1is more\
related to prior familiarity with either specific media or -
media in general than it is to oonsiderations of literacy. It

is commonly acéepted that once a person has learned to deal with”

graphlc images and has learned the convention of ob]ect recognl-

.tion and/or seguential progress, he or she-—regardless of liter-
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acy status--will understand better than a person who has not.
In other words, an illiterate with a strong media familiarity
can receive graphic information more efficiently than a liter-
ate without it.

Thus the quéstion of illiterate perceptions is often moot:
a communications planner can program fotonovelas, for example,
in media-rich areas, knowing that iliiterates will potentially
be able to leafn something from them withbuf being too concerned
with the pérceptual process by whichnthis is déne. Furthermore,
illiterates are often read printed material by literates (thié
was the basis on which many'illiterates in the Guatemala study--
the project report is unclear 6n exact percentages-—--made their
responses), thus enhcncing potential illiterate understanding. Q
S ols

A number of tests have been carried out to determine how
people of limited education interpret pictorial symbols. The
conclusion of all. the studies reviewed is that illiterates as well
as literates in most rural areas do not have the experience to
undef¥stand symbols, and that attempts to use them are wasted.
Holmes found that when presented with symbols such as a skull
and crosg—bones, his Kenyan subjects (already tested for fam-
iliaritycwith the symbols) tended to interprét ﬁhem literally
rather thah give an "extended" symbollic meanipg. Hudson and
Hector working with Bantu industrial workers in South Africa
found that presentatiqn”of in;ormation through simple pictorial
metaphoxrs was'not sﬁécessfﬁl. Similar results are feported by
Fussell and Haaland in. their tests of “standard" symbols in

‘Nepal: skull, smiling faces, 'X' to represent bad, or don't

do, etc.
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Color

The question of the importance 5f using color or black
and white to insure.comprehensibility of graphic presentations
and to insure interest has not received much stuay. In terms
of films, there have been a number of studies indicating that
it makes little difference to the audience, and that black and
white films are eQually acceptable. Leonard Doob, for example,
reports a study where Nigerians were exposed to a number of
films, sdme in color, some in black and white, and showed no
change in level of interest.

Hudsoh carried out a similar test in South Afrida, and
found that color films were not more compréhensible or inter-
esting than. black and white ones. A study done by IPPF in
Nigeria. also found that black and white films on family planning
were as acceptable as those in color. ¢

While these studies have dealt with the impact of using
color in films, observations by communication specialists work-
ing in the field have shown that color in pictorial materials,
while attractive, can also cause confusion. Fuglesang, for
example, found that color is not impdrtanf for réalism and
clarity in ‘pictorials, but ‘that it can effectively focus atten- .
tion when it is used to focus on important aspects of the picture.
Work done in the Philippiﬁes (reported by Maglalang) indicates
that color can cause confusion if it is not a true and realistic
approximation oé the natural coior. A slightly off-shade on an
objeCt will cause people to misunderstand what it is supposed to

‘be. Fantasy and whimsical coloring, such as blue cows and pink

women, are also found confusing by people who do not come into

contact with many pictorial materials.
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Unconventional graphics

While most of the research has concentrated on how iiter-
AT
afe, pictorial conventions are perceived by illiterates and
marginally literate people, there have been a number of studies
by Deregowski»on how illiterates themselves actually portray
events on a two-dimensional surface. These studies demonstrate
the importance of picturing all the details which characterize
an object, or other subject being portrayed. 1In one study done
in Zambia, subjects were asked to draw a three-dimensional model
placed in front of them. The subjects showed a preference for
creating "chain-type"_drawings. "Chain-type" draQings in which
the értist attempts to draw a three—dimensional oﬁject on a flat
surfact by depicting all three sides connected with each other.
The drawings locx like cut-outs before they are assemblea.

Hudson éiso found that uneducaéed éubjects in South Africa
preferred to have all important characteristics of the object
portrayed, even if it did not make sense physically. Drawings
of cows, for example, were typically drawn in brofile view, but
showing two full horns, two full eyes, all four legs, and a fron-
"tal view of the four feet. The work of Kilbride et al also
suggests that visual materials would be more understandabie to
people unfaﬁiliar_with them, if.basic cultural preferences were
followed, and if salient and characteristic detail is gccurately

pértrayed.

A
-
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