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SUMMARY"
1

During fall 1981, -the Native American Public Broadcasting
Consortium undertook a study of Native American media and infor-

mation needs. The study, made possible by grants from the Corpor-

ation for Public Broadcasi'ing and the Markle Foundation, included

four mail surveys: (1) Native American tribes (109 respondents),
(2)  Native American organizations (140~ respondents), (3) public
radio” stations (103 reépo-nden'ts), and (4) public television stations

/

(75 respondents).

The findings of the study are contained in three reports:

. Native Americans and Broadcasting (data from the surveys of tribes

and Native American organizations); Serving Native American Media

Needs (data from all four surveys); and Public Broadcasting and

Native Americans (data from the surveys of public radio and televi-

sion stations). All three reports are contained in this volume.

While the broadcast media 'are not unknown on the reserva-

T —
~.

tioné, the major-ity of tribes reported that reservation people get
information abbut Native American issues from tribal newspapérs (73
percent) and from tribal- council® .meetings (59 percent). While 6n1y
three pei‘cent of the_tfibes_ reported tribal radio as a source of
_i'nforr_nation about .Native American issues, most of the tribes—--52
percent-—-had informally discussed a tribal radio staﬁon and ten
percent were in the process of planhing‘such a station.

\;Iith regard to public (noncomme_rcial or educational) broa:d—

/

.casting, the tribes were more  likely. to receive public televig/’ion

N .
than public radio. Seventy percent of the tribes reported receciving



a publit television station on their rese€rvation or tribal area, and

only 26 percent reported receiving a public radio station. Among

the larger tribes in the sample, those with more '_th'a‘n 5,000

members, 93 percent reported réc’eiving a public television station
while 43 percent reported receiving a public‘radio station.

From the pefspecti\)e of the public stations, public television
stations were more likeiy to report a Native American population in

their cové'rage area than were public radio stations. Sixty-five

_percent of the public television stations reported a Native Am'evrican.

population in their broadcast signal coveragé area, as compared

-with 56 percent of the public radio stations.

Until recently, all broadcasi\t'ing"' stations were required by
the Fedefal'_Communications ‘Commi;ssion‘ to talk with c'ommunity.
leaders to agcertain community problems, issues and concerns. Nat'ive
American org‘a.nizations were more likely “to report being contacted
by ‘stations for- ascertéin;ncnt .than ‘were tribes. In_additiox\n, both
the‘-o\r‘garll_i.zafions and the tribes were more. likely to report "allsc_er_t-ain—.
ment contacts by commercial stations than by public station_s.. Among
t.he Nafive American organilzations, 36 percent were co"n‘tacted. by
commercial .stations. and 29 percent by’ public stations; while- among
the tribes, 15 percent were contacted 'by commercial ‘stations ard 13

percent by public stations. '
: /

/

Public ‘television stations were more likely to have contacted

Native ‘Americ‘an 1eaders_ as a part of +their ascertainn;ent than were
public radio 'stations. Sixty-one percent of the” public 'tele.\'/ision_
stations (71 per:cent of those' with a Native American population)
re'p.ort.ed these contacts as compar.ed with™ 39 percert of the public

A

radio stations (57 percent of thcse .with Native American populations).
U A .



3
. ' The Native American organizations and tribes also reported
their cooperation :with broadcast stations in ’pr'oducing bprogram
materials. Among .the Native American organizations,' ;of_nmercial tele~
vision stations. were feporte.d most frequently as the type of ‘station
with whom they cooperated, while the tribes most ﬂfrequently reporteq
commercial radic stations. C_ooperation" with  commercial television
stations ‘was reported by 30 percent of the'orgahizations" and by 18
‘.percent of the tribes, with commercial 'radio stations by 29 percent
of the organizations and by 32 percent of .the ‘tribes.
With regard to public broadcasting,, 27 percent of the
Native American organizations and 22 percent of “the tribes ,reported'
cooperating with a public television staLimKan“a‘Q?- percent of the
Aorganilz;a.ltions and 17 percent of the tribes_%epbrted cooperating with
public radio stations. Among the ﬁpubli‘c stations; _28lpercent. of the
public té}evision stations,(é,S percent of those with a Native American
poputation) and. 20 y/perc.ent of the public radio stations (33 percent
of those with a thive American populaticn) reported cooperatiﬁg
with a Native American group or commur;ity.

Public radic and  television stations were more likely to use

Native 'Americans as members of advisory boards than as employees.

7

Amoﬁg the public television stations, 24 percent reported Native
— Americans .on the‘_.i.r advisbry. boards, while only 16 percent r'epo'rte(i
Native /"-\m'e'ri’ an employees. Among the pl;lblic radio stations, 16
percent had Native Americans én their advisory boards, and 14

percent had Native American employees.

4



organizations and by 17 percent of the tribes.

4

Native American organizations .use media in i, :.‘/ariety 6f

wéys."The 's‘ur\-/ey found that 66 percent of the organizations used

news re-_leases‘, 57 percent had. been‘ given ﬁews -coverare by local

[

radio, and -53 percent had been given news .>verage by local
television. |

In.. .ad_dit’io‘h.vto‘dsing the media for news coverage, the

Native American organizations reported that they had aired public

service “announcer.nents on radio (52 percent) and on tel‘évision (31

percent). Similarly, 47 percent of the public radio stations and. 25

percent of the public television statibns/reported airing * public

service announcéments for Native American groups., clubs or organ'i..za-

tions.

L With regard to programming, most  of the Native American

- organizations' and tribes felt that broadcasting did not provide

adequate coverage of Native American events and concerns. Adequate

television coverage was reported by six percent of the Native
American organizations and by 17 percent of the tribes. Similarly,

adequate radio ‘coverage was reported by nine percent of the

-

hAmong' the tribes, only eight percent reported receiving
Native .American langg.age television programs on their reservati'ons,
but 34 percent reported television programming especially for Native
Amerfcans. Sixteen percent of the tribes reported recei\/ing Indian
language radio programs.

Among the public broadcasting stations, public ‘television
stations were more ‘likely to report airing- program/s’ﬂ about and fo
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5
- Native Americans. Programs about Native Americans were reported by
;.9:3 percent of thw_e' public television staticns and 'b.y 83 percent of
the ‘public‘ radio. stations.” On the other hand, progréms for Native
Americax;ls were reported by only 39 pércent ‘of the public television
stations and by 24 percent of the public radio stations.

Native Americans -are as. demographically diverse as any
American peoples. From the N.ative'A'meric'an perspective, the groups
having’ the greatest need for special radio and television proéram—
ming are Children 6-12 (mentioned by.29 percent of the tribes and
by 20.percent of the organizations) and Reservation/RuraI Indians
(mentionedy‘ by 26 - percent of the organizations and by 17 percent of
fhe tribes). |

. There is r.elatively little agre'ement between Native Americans

and public broadcasters concerning the kind of Native American

programming which " should be aired on radio and television. In

general, the public broadcasters tended to prefer ~program tOpiCS.F‘V

reflecting . the traditional fine arts and/or humanities orientation to

Y

<

general audience proéramming. Native Americans, c;n' the other hand,
prefer topics reflecting sociél, economic, and health concerns.-
Jobs/Employment was' most frequently indicated as the ‘'‘most
bimportant" ‘possible . radio an.d/'o'r te.levisién program topic according
to .both the Native American organizations and the tribes. T.wenty—one

percent of both groups mentioned this topic. Among/,-"th'é—" tribes,

AlcoHolism ‘was ‘the' _4s;e'cc'>nd most  frequently_ mentioqéd topic (16

p
i

. i J / - o
percent). Among the \{org,é"mizations, How to Deal with the Dominant
. N i

Society was second (11 pefcent)'.
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According "to the public television stations, the Native Amer-
ican television pro\gra’rﬁ topi_cs most. freqhentl_y mentioned as _Eévi'ng
the potenfial "greatest interest'" were Tribal History (20 perceﬁt)
and Profiles of dutstandin_g Native Americans (20 percent). Among

the public radio stationhs, Profiles -of Outstanding Native Americans

‘'was indicated by 17 percent.

There are also significant differences between the Native

Americans and the public broadcasters over the topiz of Native

American News. This topic .was seen as 'very .important"” by 61
P y »1mp y
perce'nt of the Native American organizations and by 59 percent of

the tribes. Yet only eight percent of the public television stations
and 12 percent of the public radio stations felt this was a -topic of
"great interest” for their audiences. Futhermore, 21 percent of the

public television stations indicated .this as ‘a topic of 'no interest"

~as did 26 percent of the public radio stations.

In each v'of the four surveys, respondents were asked a
variation® of the ' followi_ng' question: .."How, can broadcasting best
serve Native American 'needs?"_-Most of the respondents in _thé two
public broadcasting surveys d‘id not answer this -question. In the

two Native American surveys, however, a wide variety of responses

were given, often mentioning the need for news, information, more

media coverage, Native American involvement, .and a positive imag S}

Vo
5

rather than the-customary negative stereotypes. ' "
: j :

Among the tribes, the most frequent comments ‘dealt with the

need for news and 'in—depth news (15 percent), -the n/.,e'ed for

S ‘//
broadcasting to provide information (13 percent), community and
tribal involvement -'in broadcasting ‘(ten percent), ahd improved.
media sensitivity and access (six percent). One respo!dent felt that

A
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N : ’
radio and television stations' "... could start by visiting our

reservation. 1f they don't come, they will never know how life is
on a reservation." | |

The need for more progra.msv and for bétter coverage was
mentioned by 15 percecnt of the Native Arﬁerican organizations.
Other suggestions included the need to avoid negative stereotyping
and present positivek images (14 percent), the need formmor“e news
(11 .perc.ent), and the need to use bfoadcasting to reach non—ln,dians.
(11 percent). Ot’le respondent summed it .up by saying: 'Let us see
ourselves, our a.cco'mplish'mvents, our talents. Let us show others."

Public radio station respondents mo'st'fre'c'luently me}'itioned
general audience programming as  the way to b.es‘t servg/ Native
Americans. The public television stations, on the other hand, were
divided between general audience pro'gramming and target audience
progr"‘émming. According to one public television station respondent,
pub\lic broadcasting can‘ best serve Native AmeriCa'ns "By making a
better attempt to find out what Native Americans reélly want from
TV, not what we M they want or what we think they ought,\ to
want". Public broadcasting can serve Nat’i\}\e American needs, accord-
.ing to one public radio station responden€:, "only with reliable and

consistent Native Ameérican participation'. ‘

:
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INTRODUCT ION

The leaders of most Native American organizations and tribes

do_ 'not feel that .radio and television provide adequate coverage. of

- -

‘Natlve Amencan events and ‘concerns. In a Fall 1981 mail survey of

140 Native American organizations and 109 tribea, only 17 pe‘rcent.of

theltribes and 6 percent of the organizations. respond1ng indicated

'that radio and telev1s1on were providing adequate coverage of Natlve

Amerlcan %events and concerns.

‘

On the re;erva'tions, tribal newspapers and Council meetings

tend to be the most 1mportant sources of 1nformat10n about Natlve Ameri-

can'i 1_55Ues according to the tribes sujr've“yed. Other forms of communica-

tion are not unused, however, as it was found that most of the Native

American- organizations surveyed :had issue'd?'pt'eas‘ releases, been given
news coverage on l‘ocal' radioc and television :l"stations, and had aired
radio pn"blic service _announcementé. - v

.The suryeyé “of Native American organiz’ationé and tribe¢s was
undertaken by the ‘Native' American Public Broad\casting Consortium as
a part of a larger study on N\ative'American informaticn needs. The

-

complete study, made p0551b1e by grants from- the Mark\’le Foundat1on

_and the Corporat1on for Pubhc Broadcastmg, included four mail sur-

veys: (1) Nat1ve American tribes, (2) Native American organizations’,
(3) public radio stations, and (4) public television stations.

The present r‘eport“;\\ one of three repotts' based on the study,
focuses on Native -Americans and broadcasting and is based primarily
~ S . :

upon data from the surveys of Nati\/\eiQmerican{ organizations and tribes.

~..

Other reports from the study include: Ser\i'/‘ing Native American Needs

(using data from all foutr surveys) and Publik Broadcastlng\and Native

Americans (based on data from the surveys of public radio and televis

sion stations). S 1 3
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~ " BROADCASTING'S REACH

.

Telévision. All tribe_s were asked: "How many television chahnels are
-received oh .your: reser;/ation or tribal area?'".and the average Iresponse." ’
was "SLE_LJ'More than -half (55 percent) of the tribes surveyed indicated
~that thgy receiv.ed-._f'ive or\h_féwer channels, and 28 percent indicated
that they received 6-:9 channels. | |

Seventy per_c'ént. of the .tribes in the survey- indicated that one

/

of the c_hanl;)els '{hey received was a public or_\ educational channel.
Among the larger tribes isurveyed (those with 5,000 or more members),

\ 93 plgrcent"/indicated that .they_ r/ece@véd a public. channel, while only
.55 perceht of the small tribes (less than 1,000 members) re;eived a
public station. | |

Among the tribes respondi;'lg to the sdrvey;.'*3.8 i)erc‘ent indicated .
that cable television was available on their reservation. Among the
iarger tribes, 684p'e?'c!ent have .cabl'e'“:'t'el.evision.

Only a handful of the‘ réspondigng tr<ibe_s-—8\ percent--indicated
that the ghannels theyb recei-ved provided \\"p\rograms in a Native American
ianguage. | | | | |

Oné-—third (34 percent) o.f‘ the tribes surveyed received television
programming ‘especially‘ for Native Americans. Ho@ever, amoﬁg_the small

tribes in the ‘survey only 18 percent indicated they re;eived this type‘

of programming. - /

/-w /

/Oﬂ 18 .percent of the responding tribes indicated that the
T . _ ! .

Fa / .
€Hannels they received provided Native American news. Among the medi-

um size tribes (1,000-4,999 members) ne'arly 30 percent received Native

4 -
/\‘ B ‘//
American news.

14
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Amon\g'\ all the surveyed tribes, 42 percent felt that the televi-

sion they received . Pr-ovided programs of general interest to NatiQe

Americans. Among the\x *medium siie tribes, however, 57 percent réceived
programs of general ilr;terest/rto' Native Americans.

Radio. Slightly more than one-fourth--26 \pe.rcent--of the tribes surveyed
reported a public or educ;tional.radio station among 'thos'e received
on their reservation. Among the \large tribes, 43 percent received public
radio. e
Of the tri.bes ‘surveyed, 21 percentv reported that the radio _sta--

tions received on their reservation had Native American news reporters, . -

and 20 percent reported Native American disk jockies. Among Vtvh_e,_.«smalrl/

tribes (less than 71,_00.0 mem‘bers),"rhowever; Oi?l/ly 5 percent repéfted
Native American disk Jock1esiagr_1d 14 percent indicated that the station -
. had Na_tive American news réporters. |

Sixteen percent of the responding tribes receive‘id radio stations
which provi'd.e some programs in an_ Indian language. Among the small
.tribés, only 5 percent receive such 'prog.ramming.

Six percent of the tribes survéyed indicated - that a’t-least.one
of the i\‘»radio stations ‘they received was run by .the tribe. More than
half (Sé percent)  of the tribes surveyed indicated -that there had been

informational discussions about a tribal radio station and 28 percent

indicated that there was no interest in this type of station.

\
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NEWS AND ASCERTAINMEN&‘“

In ch£‘=. two sufveys it'.w-as ‘féund that relat!ively few tribes and

N.ati‘v.e Ameriéan: organizétions .felt “that television or 'radio' provide
adequa'te coverage of Native American events and concerns. Among the
tribes s.urveyed/;" only/i){? peré"ent fe..lt ‘that the c.overage was adequate,
.-'-ff‘f:althou'gh among the lérger tribes (more than 5,000 members), 21 percent
‘f_lelt t-hat television coy.erag'e was adequate and 25 percent felt fhat

radio coverage was adequate.
Ve

Among responding. Native American orggnizatioQ:S, only 6___percent

felt that television provided adequate coverage of Native American events

and concerns, and 9 percent felt that radio coverage was adequate.

1

While 36.percent of the responding Native American organizations

}eported that they had been contacted by a commercial radio or televi=.
sion station and asked to list or describe the most irﬁpértan_tvproblems"

and ‘concerns of Native American peoples; only 16 percent of the. tribes

~

surveyed indicated that they had been contacted by commercial stations.

Among the organizations and tribes in the survey, -fewer reported being

i

.contacted by public broadcasting stations for the purpose of ascertain-
ment. Among responding Native American organizations, 29."percent re—

ported . ascertainment contacts by public stations,.while among the re— .

sponding tribes, 13 percent indicated such a contact.  Among the larger

S,

tribes, one-fourth had been contacted by the public st ions, as com-—

s

pared wifh 18 percent by the commetrcial station;s_. However, larger
tribes are more likely to be served by .public radio and//or public tele-—i
vision than are other tribes. | |

Among those resp-on(?ing t-ribesv which reported _feceivi'né eit'hef
public television or public radio, 14 percent rep‘orte'd being éontacted

by a  public ‘radio and/or public television station for ascertainment

16




5
and 13 percent requtqd ascertainment contacts by commercial stations.
It would thus appear. that on reservations served by public broadcasting
the tribes were just as likely to have had an ascertainment contact
by a public station as by a cammercial station. | |

In comparison, with the éurveys of the public television stations

pa A . _ , _
and pl,xbhc radio \st‘qnons, ascertainment contacts with Native-American_
leader\s wernv reported by 71 percent of the respondmg. public telev1s1on
station \” w1th Natlve/Amencan populanons and by 57 percent of tﬁe

responding'imblie’/radio stations with Native American populations (see

‘Public Broadcasting and Native Americagns).

oA -

s
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All of the responding tribes - and Native -American organ__iza'tioﬁs

PRODUCTION OF TELEVISION AND/OR RADIO MATERIALS

were asked to indic;ate the groups‘with which they. had cooperated dur-
ing 'the past Yyear (1981) in the prbductidn of television or radio pro-
>gram mate}”ié\lis. Co‘operation i witﬁ commercial television - stations wa’s
most frequently  reported by the 'responding organizations, .f'ollowedb
- b '.'lc"xoope'ration with comrﬁercial rad.io_ stations. Oﬁ ‘.the other hand, the
tribes sqfveyed “ reported ' cooperation with commercial radio s_t'ations

/

followed by cooperation with public television stations.
\ ‘ .

BN

Tele&sibn. Thirty peréent fo the Native American organizations surve'}"‘led
and 18‘percent of >t.h'e tribes surveyed indicated that they had coopératéd
with a lécél commercial television station. Among the responding" tribes,
- only 9. percent o‘f the small tribes '(le'ss t\han 1,000 members) héd cooper-
ated with a local commercial television station as compared with 39
. percent of'the large tribes (more {han S;OOQ members). |

In the surveys, Native American "‘organizatio:ns appear to’ have
been less- likely to have c’ooperat'ed ‘with a publ.ic televisjog gfation',
while 'tfibes 'appea'r_ to have been slightly more likely to have coopera}ed
with this type of station. Afnong Native American o/rg"/afmizations. sur-
veyed, 27 percent reported this 'type of cooperation as compéred with

22 percent of the tribes surveyed. Among the public television stations ',

survéy_ed (see Public Broadcasting and Native Americans), 35 percent
of those with a; Native Ameri_ca‘nb pqpulation p.roduéed matefial in cooper-
ation with a Native American group'or communit'y. J
Céoperatign with a commercial television nétwork was rep_orted‘._>
by 11 percent of the .responding‘ Native American organizations and

8 percent of the responding tribes. Among the tribes, 14 perc'ent of




» 7
'tne medium size tribes (1,000-4,999 members) reported this type of coop-
eration. ) |
Cooperat1on with ! an 1ndependent telev1s1on producer was reported
by :14 percent of\ the responding Natwe American organlzations and
only 6 percent of \the responding tribes. Among the large tr1bes, 14
percent had’ cooperat%d with an 1ndependent telev1s1on producer.

Only 9 percent of the Native Amerlcan organ1zat1ons surveyed
and 3 percent of the tribes surveyed reported cooperation w.itn\a.cable

'

television producer. ) N,

. Radio. In the surveys it was found that a higher percentage of tribes

than organizations 'cooperated with- local commercial " radio stationsl
.

While 32 percent of the surveyed tribes reported th1s type of coopera-

tion, only 29 percent/of the surveyed orgamzatlons 1nd1cated it. Among'

the .. tr1bes surveyed,/ only 7 percent of the smallerltr1besi (less than
1,000 members) repo/'rted coope\rating with a‘iocal commerc-ial‘.r'{a‘_dio ‘sta-
dtion, as compared with 51 p;!éercent_‘ of the medtu";n size _tribes and 46
percent of the large tribes. ‘l P 5

With' regard to cooperation with - a local ,:pu‘pli‘c -radio,, station,
27 percent of the responding Natfi,v‘e,. A .eric_an_ organizationsl anr'd 17

percent of the responding tribes reported 'this : type of cooperation.

Among the small tribes, only 7 percent ihdicated cooperation with a°

?publ"ic radio station. .Among the pu‘rﬂ:lic'radio‘_'stationsi survl,leyed (‘$ée
Public Broadcasting: and Native Americans) “one-third of those with

a Native American population 1nd1cated that they had cooperated w1th

.a Nat1ve Amer1can group or commun1ty in the production of program

mater1als. : ' o - o

19
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Concerning radio networks, an equal percentage of responding
Native American. organizations--9 percent--reported cooperation with

commercial networks and with public'networks. Amorag ”the.‘responding

tribes, ‘6 percent reported cooperation with a commercial network and

A ~
\

5 percent with a public¢ network.

Among the Native "American organizations sd\r\;eyed,‘ 11 percent

reported cooperation with ‘an independent radio producer. Only 4 percent

?

of the tribes surveyed feported' this type “of co’op"eration. S

Video Production Equipment. More than one-third (35 percent) of the

Native American organizations surveyed and 30 p.erceri"t of the tribes

surveyed reported .that'they had their own Vidéé ?ﬁipment. While only

14 percent of .the_._sm&all‘ tribes had video equipmeént, 43 percent of the
medium 'size tribes and 39 percent of the large tribes indicated that

they had their own video production equ‘ipm/ent.

/
//



" NATIVE AMERICANS AND MEDIA

Information about Native  American Issues. All of the tr1bes surveyed
‘were asked: "How do most people, in your reservation or tr1ba1 land

~area get information a’bout 'Nativef’/ Amer1can 1ssues7" Tr1ba1 newspapers
. were mentioned by 73 percent of the respondents, followed by Counc11
or Chapter meetings (59 percent), and non-tribal newspapers (51 per-

cent). Among' the small tribés/, Council -or CHapter meetings were most
) /. . ) . _
frequently indicated (61 percent), followed by tribal newspapers and

the tri'ball/bulletin board ,(both 59.percent) Among the larg‘e tribes,

/
7

tr1ba1 newspapers were ment1oned by 86 percent and Council or Chapter

/
/

meetings ble_percent /’/

In general, comrpercial radio was r_nentioned‘more often than com-

mercial television a;’/. a source of information about Natwe American .
issues. Similarly, palblc radlo was cited more often than pubhc tele-
vtsion, in sp1te of the fact that the reservat1on'5j were two and one
half times more//hkely to receive public television than public radio.
Overall, only an handful——less than one out of f1;/e-—tr1bes mentioned
broadcastmg at a11

/
/

Use of Media by Organizations. In the past year (1981), 66 percent -

of the /organizations .surveyed had issued a press release, and more
~than ’half had been given news coverage by local radio (57 percen‘t:)_
and’x'by local television (53 percent). Among those organizations with
a 'majort‘ concern for economic development or for the elderly, three-
_;.fourths had issued a press releals,e,_ _and ‘two-thirds had been. given
news coverage .by local radio and/or television.

- The survey found that 52 percent of the responding Native

American organizations had aired public service announcements on radio,
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and 31 percent had aired public service annnouncements on television.
Among 4those, groups w1th a major concern  for urban Indlans,.nearly
two-thirds had aired public service announcements on radio and 41.
percedt had aired television PSA's. . B B .

: Nearly };alf of the organizations sugjveyed had also participated
-'i.)n\ '-locai public affairs or "talk" progEams on television (46 percent)
_(azf{d/or' radio (49 percent).

Only a handful of responding Native American organizatidns—412
percent--had been given news coverage by national te.le';/i_sion,

Nearly two-thirds (65 percent) of the responding Native American J

organizations published a regular newsletter. i ' /

1t is evident that Native -American organizations do -utilize the

. ) . . . - . /i;'
media. However, more data 15 needed to determine if Native Amerlcar/f

!

organizations are underutilizing the media when compared with other

//

minority group orgamzatlons (e.g. Hlspamc orgamzatlons, Black organ—_

izations, Women's organizations) and with non-—minority organizatlo‘ns.
- . ‘ - s . i
- Similar studies with these organizations are needed in order to place
. N B B . . ’/“
. . . . : 3 X ,/
the findings about the Native American organizations in a larger /per- -

spective. . : : /

22
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SUMMARY

Concerning broadcasting and Native Americans, the key findings
[ {

of the .two 'surveys—-that of the tribes and that of the Native American
organizations—-are summarized below:

1. The average number of television channels . reported
being received on- the reservations of the responding tribes
was 5 and 55 percent of the tribes reported receiving 1 to
5 channels on their reservation. . \
2. With regard to public broadcasting, 70 percent of the
responding tribes reported receiving a public television
station and 26 percent reported a public radio station.

3. Among the tribes surveyed, tribal newspapers were
most frequently indicated as the major source of informa-
tion about Native American issues. Seventy-three percent
of the responding tribes indicated tribal newspapers and
‘59 percent indicated Council or Chapter meetings.

4. Native language programming on radio and television
stations received by the tribes appears to be uncommon.
Only 8 percent of the responding tribes reporting receiving
native  language television programs .and 16 percent
reported native language radio programs.,

5. Very few of the Native American organizations (6
percent) and tribes (17 percent) felt that television  pro-
vides adequate coverage of “Nativé American events and
concerns. -

6. Very ’'few of the Native American organizations (9
percent) and tribes (17 percent) felt that radio provides
an adequate. coverage of Native American events and con-
cerns, : . 1 . : ' -

-

American organizations ‘surveyed -were more likely to report
having beeri contacted by either commercial or public
stations = that were the responding tribes. Contacts by
commercial stations were reported by 36 percent of the
responding organizations and 16 percent of the responding
tribes. Contacts by public stations were reported by 29
percent of 'the responding organizations and 13 percent of
the tribes. . ’ :

7+ ~With. regard%to the process of ascertainment, the Native

8. In general the responding Native American organizations
were more likely to have cooperated in the production of
television materials than the responding tribes.

23
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9. With regard to the production of radio program/ materials,
more of -the responding tribes (32 percent) reported coopera-
tion with a 1local commercial radio station than did the
responding organizations (29 percent). However, more of
the responding organizations (27 percent) reported coopera-
tion with & local public station than did the responding
_ tribes (17 percent). -

10. Most of  the Native American organizations ‘surveyed
reported that they issued a press release during 1981 (66
percent), that they publish a. newsletter (65 percent),
that they aired public service announcements on radio (52
percent), that they had been given news coverage by
local radio (57 percent),. and that they had been given
news coverage by local television (53 percent).
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' METHODOLOGY

The overall sfudyl of Native, American media neéds was based
on four surveys: (1)'5 survey of tribes, (2) a survey of Native
American orga_hizafion's, (3) a_.survey of public (non-commercial, or
educational) : radi; stations,” and (4) a survey of public (non-
commercial, %or edhcati'on-al) television stations. . On 28 October 1981
questionnaires were mailed out to 342"" tribes., to 434 Nati"ve'American
organizations (including urban Indian organizations. and centers,
Native American media org"anization.s,‘ educational organizations, and
groups and org_énizatiohs on reservations), to 213 ﬁﬁblic radio
.stations (including some low-power community stations not \‘aff'i\lxiated
with National Public Radio), and to 166 public television ‘stations. .
" The 'materialis rﬁailed out included a cover lettelff‘ from Frank“‘
Biythe_ (executive director of the Native American Publi.c"Br'ojadcasting-
Consortium) requesting that the questionnaire be complsted and
returned to NAPBC by December 1st, \and a stamped, ‘return mail
envelope. Two. post cagds were /subsequent'ly sent to non-respondents
reminding them to c'omp_le\fe the %uestionnaire..

By 21 Decemi;er 1981,,qgestionnaires had been returned b'y
140 Native Am\ericaﬁ organizationsy, by 109 tribes, by 103 public
radio stations, and b-y 75 public television stations. Thirty-three
organization questionnaires and 13 tribal question%air‘és were réturned
as .undeliverable. The_“four surveys thus had r‘.s.gn_“_Se ravtes of 35
percent for .tlhe Native American organizations, 33 percent for the

tribes, 48 percent for the public radio stations, and 45 percent for

the public television stations.



The four sets of questionnaires were not identical, but they

did contain some identical sections to allow comparison among the

four groups.. Data from the 1978 survey, Native American Media

Needs: An Assessment, by Laurell E. Schuerman, Frank M. Blythe,

and Thomés J. Sork, were _used in developing the ciuestionnaires.l
{I:he (iuestionnaifes were written by E. B. Eiselein and Frank Blythe.

\ Data processing and statistical analysis was done by E. B.
Eiselein and Judith Doonan using thé computer facilities of Authors

'

.and Anthropologists Services of North America, Inc. (P. O. Box 919, .

Kalispell, MT 5991).

\
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THE TABLES
The st'.étt'istical data from the surveys of t:ibes and Native Amer-
ican organizations '.is_ summarized in the tables which follow. In using
‘ thése«:ta'blgg,/»;iease note the following: |

1. All numbers in the tables are percentages, and like
all statistical measures . they are subject to a margin of
error. ~ : o

2. Data for columns labeled "all tribes'; are based on a
sample of 109 tribes responding to‘ the survey.

’ » .+ - 3. Data for columns labeled "Orgs." are based on a sample
of 140 Native Amerlcan organizations responding to the
survey. -

4. Data for columns labeled '"under 1,000" are based on
a sample of 44 responding tribes which reported a tribal
enrollment of less than 1,000.

5. Data for columns labeled "1,000-4, 999" are based on
a sample of 37 respondmg tribes which reported a tribal
enrollment of 1,000 to 4,999. ‘ '

‘6.‘ Data for columns labeled "over...5,000" are based on a

sample of 28 responding ' tribes -“which reported a tribal
enrollment of 5,000 or more. '
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TELEVISION ON THE RESERVATIONS

percent indicating ''yes"

I I
| all [ T under | 1,000 |__over
| tribes | | 1,000 | 4,999 | 5,000
' , - ’ | | | I o I
HOW MANY TELEVISION CHANNELS ARE | | ] | | |
RECEIVED ON YOUR RESERVATION? | 1 I | N
~ I | | | | I
1-5 | ss.o || 56.8 | 64.9 | 39.3
, I | | o I I
6-9 1 21, | ] 27.3 1 27.0_ | 28.6
.4 . " ' | I_I ,'.I I I
10 or more | 8.3 .|| 6.8 | 54 | 163 |
- I || I I I
Is one of these channels a public/ | [ 1 | - |
educational channel? | 69.7 | | 54.5 | 70.3 | 92.9 |
T |
Is cable television available? | 37.6 | | 27.3 | 27.0 | 67.9
. | [ | I o
WITH REGARD TO THE TELEVISION | [ ] I | |
_CHANNELS RECEIVED ON YQUR | || | | |
~ " RESERVATION, DO ANY OF THEM PROVIDE: | [ | | I N
' : I o I I I
Programs in'a Native American I l | I I :|
language? | 8.3 [ ] 4.5 | 13.5 [ 7.1
| o | || I I |
Programs. especially for Native [ | | | S |
Americans? o | 33.9 || 18.2 | 45.9 | 42.9 |
| | | 1 |
Native American news? . | 18.3 | |.13.6 | .29.7 | 10.7 |
o . | [ I I |
, . Programs of general interest N ] : | | [
to Native Americans? .| 62.2 || 31.8 | 56.8 | 39.3

28
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RADIO ON THE RESERVATIONS ’
g | percent indicating '"yes" |
| all | 1 under T 1,000 | over
| tribes | | 1,000 | 4,999 | 5,000 |
| | N e
: : | [ ] - | |
WITH REGARD TO THE RADIO STATIONS | ' | | |
RECEIVED ON YOUR RESERVATION: | | | | | |
: © [ | | | |
Do any air programs in an | | | | | 1
Indian language? | 15.6 || 4.5 | 27.0 | 17.9
| | ] [ | |
Do any have Native American | | | - N |
disk jockies? \ | 20. | |. 4.5 | 29.7 | 32.1 |
: | [ | , [ | |
Do any have Native American | [ ] | ' | |
news reporters? | 21.1 | 1 13.6 | '29.7 | 21.4
: , : l [ | | [ |
Are any public/educational | | | : | | |
stations? | 25.7 || 205 | 18.9 | 42.b |
‘ | [ . | | o
Are any run by the tribe? | 6.4 | | 2.3 | 13.5 | 3.6 |

=




In general, does television
provide adequate coverage
of Native American events
and concerns? '

'NEWS AND ASCERTAINMENT

percent indicating "yes"

18

] 1,000

over

.orgs | | tribes

1,000

4,999

5,000

16.5 [

11T all {7[ under
|
|
|
|

15.9

|
|
|
l
!

13.5

21.4

In general does radio
provide adequate coverage
of Native American events
and concerns?

| |
| |
| |
' : | |
8.6 17.4 | |

- 11.4

18.9

- 25.0

In the past year (1981) has
your group/organization/
tribe been asked by any
commercial radio or TV
station to list or describe
the most important problems
and/or concerns of. Native
American peoples? '

18.9

By public/ educational
radio or TV station?

10.8

e



PRODUCTION OF -TELEVISION OR RADIO MATERIALS

percent indicating 'yes"

19

l |
| 1] all | | under | 1,000 | over
| } orgs {} tribes } } 1,000 { 4,999 } 5,000 }
IN THE PAST YEAR (1981) HAS | R | | | -
YOUR GROUP/ORGANIZATION/ | | ] | ] | . |
TRIBE COOPERATED-WITH ANY OF | . | | | ] | | |
THE FOLLOWING IN THE PRODUC- | |} [ | -
TION OF TV OR RADIO PROGRAM | o o | ' |
MATERIALS : l || | | l l
l | | | | l l
local commercial TV | | ] ] | |
station? | 30.0 || 18.3 | | -9.1 | 13.5 | 39.3 | °
Y N T ]
local PTV station? | 27.1 " || 22.0 || 11.4 .| 263 | 35.7 |
____________ R T
commercial TV network? | 11.6¢ || 8.3 || 4.5 ] 13.5 | 7.1 |
—————— Y ] | | B
independent TV producer? | 13.6 || 6.4 | | 4.5 | 2.7 | 14.3 |
S 1 T ]
- local commercial radio | || : | | l | |
station? | 29.3 |].32.1 || "6.8 R P IR |
o T R | | 1
local public radio - l | | ] l o S
station? C)27.1 ¢l 17.4 L | 4.5 | 24.3 | 28.6 |
| . “l H e | | )
commercial radio T || o : | | l
network? | .8.6 || 6.4 | ] o0.0 | 10.8 | «10.7 |
T | | BN
public radio network? ,J 8.6 ] 4.6 | 0.0 | 10.8 | 3.6
o N R I | |
independent radio R | | ] l l
producer? | 11.4 || 3.7 | | 2.3 | 2.7 | 7.1
. "l e - N
cable TV producer? | - 9.3 ||+ 2.8 [+ o0.0 | 2.7 | 7.1 |
__—_——__—--_—_———_-j_ : l ' | | T T T T
Does your group/organization/| R S : l |
. tribe have any video | || || : | | _
production equipment? | 35.0 || 30.3 | | 13.6 J 43.2 | 39.3
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HOW DO MOST PEOPLE GET INFORMATION ABOUT NATIVE AMERICAN ISSUES

percent indicating "yes'" -

| .
| all [ T under | 1,000 | over
| tribes | | 1,000 | 4,999 | 5,000
| 1 | |
Tribal newspaper | 72.5 [ | 59.1 | 78.4 | 85.7
. | || | -
Tribal bulletin board | 46.8 | | 59.1 | 43.2 | 32.1
. g | | - -
Council or Chapter meetings | 58.7 | | .61.4 | 56.8 | 57.1
. , | oo | | |
Commercial television ° _ | - 13.8 | | 6.8 | 16.2 | 21.4
: | | | | | . |
Public television . [ 3.7 [ 1 2.3 7| 5.4 | 3.6
' | L . |
Commercial radio ' - .| 18.3 | | 15.9 | "13.5 * | 28.6
- T | ] 7
Tribal radio . | 2.8 | ] o0.0 | 8.1 | 0.0
: v | || R B | |
Public radio , ! 73 1] 2.3 | 10.8 | 10.7 |
} R | T T T
. Non-tribal newspapers | so0.5 || 52.3 | 56.8 | 39.3°
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USE OF MEDIA BY NATIVE AMERICAN ORGANIZATIONS

peréent "'yes"

|

IN THE PAST YEAR (1981), HAS YOUR GROUP OR ORGANIZATION: .
: |

|

52.1

Aired public services announcements on radio?
Aired public service announcements on TV? . ' 'I 31.4 I
< ;v; .y . . | I . I
Been given news coverage by local radio? I 57.1 I
, . | |
Been given news coverage by local.TV? o : | 52.9 : |
‘Been given news coverage by national TV? 1 1201 o ]
Been given air time on a local TV public affairs or | . ]
"talk" program? . , - | 46.4 |
Been given air time on a ‘local radio public affalrs or I I
"talk" program? _ : I 49.3 o
7 i mmmm e - e
§ ‘ _ I . _ | .
Issued a press release? o |  65.7 I
Does your group or organization currently publlsh a [ : ! ' | -
regular newsletter? ‘ o - | 65.0 ]

\
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- i§?EREST IN TRIBAL RADIO

\‘\ .

percent indicating 'yes"

I
| all. | | under ] 1,000 - | over
. . | tribes | ¢]-1,000 | 4.999 | 5,000
. ' a I | . I I
MANY TRIBES ARE CURRENTLY INVOLVED IN | [ ] | |
DEVELOPING, PLANNING, OR OPERATING A RADIO | | | | |
STATION. PLEASE* INDICATE THE LEVEL OF | | ] | |
INTEREST OR ACTIVITY IN THIS AREA: 1 | | | |
I | | I I
no interest | 28.4 | |  38.6 | 24.3 | 17.9 .
| 1 | |
informal discussions | 52.3 | | 47.7 | 51.4 | 6C.9
- L I . I I e
formal planring | 10.1 | 1 6.5 | 13.5 | 14.3 |
, . I 1 ] ’ I ,I
station under construction [ 1.8 | | o0.0 | 2.7 | 3.6 |
: T |- || a I I
station on air | 2.8 | | 0.0 | 5.4 | 3.6 |
3 4
4



| SCORED RANKING OF TOPICS

-scored ranking of topics

I all I | all ' all | PTV [ T all | radio {

[tribes | | orgs | |_PTV__ |NA pop | | radio |NA pop |

Jobs/‘Emplbyment; } 1 { }2-4 } |l 8 | 11-12 } {7—8 | 8 }
Tribal Wistory | 7 - 11 7 11 3 13 112 11 ]
Native merican Arc | 19 [ 119 11 1 - | 1 11 1 1 2 |
Alcoholism T2 L T 1 s 1 17T
Nativ:;;;_;rican Musi;_— | 20 | |20 '——“ll | 4 | 4———— | | & “——T—Z"———T
Health Care o _—.—T 4 _“I [2-4 “——I—I 11 | 14 | ] 6 [5-6 T
Tribal Government - | 9 | |12 . | |iz-13 | o 1] 18 |19 |
Fishing/Hunting Rights  |15-16 | [16-17 | [12-13 | 10 | | 16 [ 12 |
Powwow Information | 20 | |21 | ] 21 120 112 - ]2 ]
’-S-;I;—Impro;-e-;-e-;: N |15-;“7——]—;:—."7—715-16 | 19 | r-9 N [9-10 |
Native American Lang. | 13 | | 18 | |15-16 |21 | | 20 |21 |
Mineral/Vater Rights | 12 [ [16-17 [ | -0 | 7 [ 111 locto . |
Native American News | 8 | |4 | | 18 | 15 | |19 | 18 1
Nutrition | Cl1e 19 1119 118 Jl1a 15
Adult Education Sl (13 1120 117 113 s |
Treaty Rights e (w0 10 s 1 s 115 111
Tribe/State Relations - 'I'A6’ I—I 5 ———I |6f7 | 6 | ] 12—__—_T—II_——__T
How to deal with the | TN | 1 | |
- dominant ‘society - - | 10 [ | 11 | | 10 | 13 [ -] 10 [13-14 |
: ;;;E;I;s of outstandin;——l 11 - I—I . | o _T _——I
Native Americans | 17 | | 15 | | 2. | 2 | | 3 | 3 |
;;;;I.Servlccs . —_—TT——3 | | '8_—_ | | 14 -—TII—IZ | | 17 o | 16 —T
45;;1drén's Progf;ms ——fl ‘5 [ ,6‘., | | 17—— | 16 —T | 5 fg:g . I
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INTRODUCTION

Jobs/Employment was seen as the most important topic for
television and radio programming for Native Americans according to
respondents in surveys of tribes ;nd Native American organizations.
A study based on Fall 1981 mail surveys of 109 tribes, 140 Native
Américan organizations, 103 public radio stations, and 75 'publ-?ic
televisio‘.n stations, .fo_und that 21 percent of the respondiﬁg tribes
and Native American organizations indicated ]obs/Employ‘ment. of - the
most important topic for Native American radio and television pro-
grams. The next most frequently rﬁentioned topi‘c laccording' td ’the'
tribes surveyed was Alcoholism (16 percent) and ‘according to‘. the
Native Ame%ican} 'oréanizations survéyed, it was How ‘to Deal with the-
'Dominanf Society (11 percent). | | |
| Public broa'd'cast‘ersl differed greatly from Native Americans in
their‘ perception of possiblle‘ Natkive American radio and televis}isn'
program topics. : Responding public television stations were most hkely
to indicate Tribal History (20 percent) and Prof‘ilé's of Outs.tandi\'ng'."

Native Americans (20 percent) as the Native American topics having'

the greatest interest for their audience. Among the public ‘radio
&) ' !

stations surveyed, Profiles of Outstanding' Native Americans was most '

frequently mentioned (17 percent).

The étudy of Native American programming needs v"as under-
taken by “the Native ‘American "Public Broadédsting Consqrtium as a
i)art‘ -of _a‘largler study on Native Ame;ican ‘information needs. The‘

complete study,ln made possible by grants from the ‘Markle Foundation

,39



and the Corporation for Public Broadcasting, includea four mail

’

surveys: (1) Native American tribes, (2) Native American organiza-

tions, -(3) public radio stations, and (4) public television stations.
- \\ .
The present report, one of three reports based on the study,

focuses on \sers\ing Native American media nceds and uses comparative
\ f‘
~data from all four surveys. Other reports from the study include:

Native Americans and Broadcasting (based on data from the surveys
; i

of tribes and organizations) and Public Broadcasting and Native

|

Americans (based on data from the surveys of public radio ‘stations
\ !
\

~and public telev,isioh stations). ‘ \

i
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_the group.

TARGET AUDIENCES

"While "broadcasters would generally consider Native Americans

.as a single demograpf{ic ‘cétegory, from -the Native American perspec-

ti‘_\)e_ there are a number of demographics which could constitute

special target audiences for radio and/or teievision programmihg. In

" the surveys of tribes and Native American organizations, respondents

were given a list of eight Native American demographic groups and
were. asked tor indicate for each  group if there is a great need,

some need, or no need for special radio or television programs for

v

M

‘Among the tfibes, nearly two-thirds indicatfe‘d a great ‘need

) for Reservation/Rufaf Indians and for the Elderly,. and 63 percent

indicated” a great need: for Children 6-12. Only Urban Indians had

- .

less- than 50 percent indicating a great ineed, and for this demo-—

graphic Aé_ percent indicated a great need and >13 pelrcent " indicated

no need.

+ Among the Native American organizations, slightly more than

—
. ) / .
two-thirds—indicated a great need for Young Adults 18-24, and two-

thirds indi;ated Teenagers. Only Children 2-5 had less than half the
respondents indicating - a great need and. this demographic category

had 39 percent indic‘atling_ a great need and 6 perceﬁt indicating no

. need.

v

Respondents were also asked to indicate which of the demo-

graphic categories had the greatest need for special television and

'fqdiq programs. Many respondents indicated more than. one ca"tegc'bry

and subsequently up to three "choices were allowed in making the

tabulation of greatest need.
- v
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Among the tribes, the three nllost:"-fr'equev_nt choiées for . the
category with the greatest need were: (1) Children 6-12 (29 percent),
(2) Teenagers (22 percent), and (3)  Reservation/Rural Indians (17
percent). _Nativé Americén organization‘s indicat'ed_ t‘he;‘ same “thr_ee
cat_égofies as their most ."frequent' choices, but in a'_diff ren_'f order:
(1) Reservation/Rural Indians (26 pe‘rcent’),‘ (2): Teenagers (21 per-
cent), and (3) Children ’6—12 (20 pér.cent).’

The ~ tribes and the Nétive Améfica_n organizations differed
greatly over Urban Indians. Among the organizations, 16 percent
indicated this .gr.oup as having the greatest néed, thus ranked
fourt.h' ,among,- al.l'-.categories.- Among the tribes, however, o'n1.y 6
percent indicated -.Urb‘an .Indian_s as ha{}ing the greatesti need, thus
ranking 7th among the 8 categories. |

.Respondents from Both the tribes and - the Na’ti've American‘
organizati\ons seldom indicated Women as having the - greatest need
for special programming. Only 3 percent é'f.the tribes and 4 percent

of the organizations listed this demographic as having the greatest

- need. On the other hand, more than half of the respondents among

‘the tribes and the organizations indicated that Women have a great

need for special programming, and only a handful--4 percent of the
tribes and 1 percent of the organiiations»-—_indicated' no need for

special progl:émming.



TOPICS FOR NATIVE AMERICANS
All .of  the tribes and Native American organizations were
‘given a .list of 21 poésjble television and radio program tdpics for
‘Native Americans: .Respo‘ndents/ were asked to indicate if each topic
was very important, importaht,‘ or not important.

From the 'viewp,oint of the tribes responding to the "survey,'
the topics most frequently marked as ,','very important” included Alco-
“holism (70 percent), Jobs/Employment (69 percént), Health Care (63
percent), and Legal Services (62 pe;cent). Of the 21 topics, 11 were
indicated as '"very important" by more than half of the respondents.

Among the Native American organizations surveyed, the 'topics
_most frequently marked as '"very impzortant'_' included Alcoholism (64
pércent), Native American News (61 percent), Jobs/Employment (59
percent), and Health Care (59 percent). Of the 21 topics, 6 were
indicated as 'very important' by .mor.e than half of the respondents.

In general, the greatest differences between the tribal respon;‘
dents and the organization respondents 'over 'very important" topics
were:

Native ‘American LlLanguage. Among the responding tribes,.
47 percent marked this topic. as "very important" as
compared to only 34 percent of the organization respon-
dents. '
Fishing/Hunting Rights. Among the responding triluaes,:-
48 percent felt this was a ''very important" topic, as
compared with 38 percent of the organizations in the
survey. ’ '
Mineral/Water Rights. While 52 percent of the tribes.
surveyed indicated this as a ''very important' topic,

among the organizations responding 42 percent marked
it as ''very important". '

43



{ : : !

|
1
. :
Among the tribes surveyed, the only topic/marked as/ '"not

important" by more than 10- percent of the respondents was 'PlowWOW
Information. (22 percent). |Similarly, among tHe orga_.nizations,l sur-
veyed, only two topics" were marked as ''not important" by 10 pércent

Lo ' / l

or more of the respondehfs: Powwow 'In;o/rmatiori_ (21 »percen/ic) and

All respondents/ in both surveys were asked to indithe- the
i . //‘ . - '

rr)ﬁortant. Many fespondents ;in'dicate' :

. £ -
Native American Music (14 -percent). / - .

s .

topic_ which ‘.c.hey -félt/["icOv be most i
several ''most impoxl;t';nt" topics an:i up to three topics per. respondent
wezje used in thé statistical analvysis. : ,/
]‘-ob.s‘/Ebmploym\ent .w'a‘s’most frequently mentioned by thfe tribes
s'urveyedm as the ''most i'fr;fpgftant” topic with 21. pérgént iriidicalting
this topic. Of thé othef topilcs, those ‘frequently mentioned ifincluded
Alcoholism (lé percent), TribaleQernment (9 pe‘rcent), :.Natigve Amer—*_

|

ican News (8' percent), and H’ow; to Deal with the Dominant S{ocietyb (8
percent). _'No‘ne of". t,he'.resp‘o.ndents' indicated, Native Ameri;an Ar{,
“.Native American Music, or P\.O\'v_.wow"'lnformation as "most _impo'lzl*tant".l

Among '. the Native American ~organizations in the survey,
]obs/Employmen‘t_ was ‘most frequentlzy mentioned as "most important".
Like the tribes, 21 percent of the organizations surveyed indicated
this as "the 'most importaht" topic for possible radio and television . -
programs. Other frequent.l'y mentioned 'most important" topics include
" Native American News (11._ percent), How to .Déai' "with the Ijomi'nant
Society- (11 p.ercent)}, and Alcoholism (9 pércen;c). None of the _or“ganiza—
tiﬁons surv’eyed'indicatgd Native American Music, -or Powwow Iﬁf-orma—

tion as "most important'.



‘1n comparing “the topics m‘arked as ''most important" by the
respondmg tr1bes and the’ respondmg Native American organizations,
it would appear that the tr1bes ‘were more likely to feel that the’

follow_mg topics were "most 1mportant" as possible radio and televi-

sion programs:

Tribal History (6 percent of the tribes surveyed as
compared with less than 1 percent of the organizations)

Alcoholism (16 percent of the tribes surveyed'as com-
pared with 9 percent of the organizations)

Fishing/Hunting Rights (6 percent of the tribes. surveyed
as compared with 1 percent of the organizations)
On the. other hand, the Native American organiz,ations sur-—

veyed ~were “more likely to ‘indicate the topics listed below as "most

.important'” as ossible radio and television programs:
P , p ] prog

\

. Children's | Programs (7 percent ‘of the organizations
~ surveyed a ompared 'with 2 percent of the tribes)

How to- Deal with the Dommant Society (11 ‘percent of
the organizations surveyed as compared with 8 percent
] of the tribes).
Native American News (11 percent of the or'ganizatioﬁs
surveyed as compared with 8 percent of the tribes)
The 1list of 21 possible television and radio program . topics

did not cover all possible topics for Native Americans. Respondents -

in the surveys of tribes and Native American organizations indicated

‘more than 14 additional topics which. they felt should have been

included in the list.

Among t_he tribes surveyed, the most- frequently mentioned
additional topics included Self—Determination/Sovereignty (6 percent)
and Education/Schools A(5 ‘percent). Some .of the comments frorﬁ the

tribal respondents about additional topics included:
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"Education 1n general For pre-teens and teens, it's
this ‘area that many of our youth are lost." ‘

"Programs or profiles on Indian Educatlonal Institutions
and educational opportumtles "

"Trlbally controlled colleges "
"GED ngh School Education for credits." N

"Series .on: A Reglsterlng to vote. B. voting at election
polls for officials."” -

"I don't exactly know what it would be called but
something encouraging Indian people to belleve they re
worthwhlle human beings."

"Civics——importance of youth and parents understanding
and excercising the one most neglected: right—-the right
to vote--in school board elections, c1ty .council elec-
tions, etc." : T .

"Explanation.of BIA services, past and present."

"How to be effective when dealing with .governmental
agencies, i.e. BIA." ' e

"'Lobbymg efforts by tribal governments in support of
various needs for American Indians, as well as other
support for other mincrity groups." :
. . . (:
"Definitions and discussions of sovereignty."

. \-
- . \

"Educatlng non-Indians on Indian rights and treaties.
Also educating them on how Tribal governments work."

"Programs that show how proposal planning for fundmg
tribal projects is ‘invaluable to Indians. The programs
should - stess tribal development by: (1) news about
potential funding ' agencies, (2) - awareness of "proposal
planning staff, and (3) news- about proposal planning
workshops." ' : :

"Civics—--both tribal and U.S."

"Archeological developments—--new studies or discoveries
that give light to .the diversity and effectiveness of
the many varied Native cultures——especlally in a cross-
cultural context.'

- '""Because of the nature of a Man Worship System it is
difficult for. the Nature WOrshlp (Indian) people to be.
presented in a total way.' . : ’

o




/ - Among the Native. American orgén_izations .responding to the

:survey, t,_he most f_requeritly Suggested additional ' topics inctuded -

Education/Schools (9 -percent), _a'*nd Tribe/Fedefal Relati_on's' (5 per-

cent). Some of the vcon_mients from the responding Native ‘American

‘organizations, included:

"Higher Education opportunities. Courses for academic
credit.” ' s - ' -

Educatiqn: (a) BIA boarding school, . (b)b- State Public
school, (c) private school." o o '

"Indian education--the success rate of - Indian youth
entering higher educa-tion." ' ’ : ’

v "Educatlonal opportunity., Traditional Teachlngs Unteach
stereotypes -

- "Tribally controlled community colleges."

"Career development——important for teens and young

adults. Life coping skills—how to utilize financial
resources and institutions effectively." :

."I_n'dian ;‘curricplum being developed."
",Rolé of Indian schébls."

"Continuing education/budgeting skllrls/career coun-

seling/ motivational techniques/oral literature....etc.

"Home education ‘programs - (TV) for children (in the
same vein as "Sesame St etc.)"

"State and federal budget cuts! How they affect Nativg’/

Americans."

"The state of tribal lawsuits currently in the courts.!
'""Relationship of national news -to Indian affairs, e.g.
passage ‘and amendments to ngher Education Act (not
an Indian act) had adverse effects.’

"Federal funding cuts and how they will affect Indians."

Voting rights of Indians (and impact on government
issues)." )

e

.
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"Development qf reservat1on and Ind1an commun1ty econ—
om1es——soc1a1 impacts. and trade—offs." . T

“'Choices for strengthenlng Ind1an governments, alterna—-
tives and models." . :

"Tribal econom1cs/development 1issues as related to
Indian and Alaskan. Natwe education." . '

"Voter education and registrati'on."_
"'Fund—raising/profit making to bolster local resources."
"Survwal skills for Indians 1eav1ng the reservatlon.'?
"'Natwe Amerlcan contributions to society."

"Very important is the education of Whites about Native
.Americans. That's the only way to dlspel stereotypes "

'-"Trad1t1ona1 Indian health and the culture,"
- "Traditional food preparatlon, by region or tribe."

"Wlde ranging programs which promote _native, cultural
awareness and pride . in heritage."

"History of urban Indian . organlzatlons and weekly or
monthly update of what each is up' to, ‘i.e. "a report
to the People."" ‘ ‘ '

"Native politics."

"Major contributions of Indian societies, pre—Columb1an_
to current (from science . to medicine to sports).'




N
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The' list of 21 p0551b1e program topics were on the surveys

PROGRAM TOPICS FOR PUBLIC BROADCASTING

which were sent to the pubhc television stations and to the pubhc
radio stations. Respondents were told that the. list contained some

\

p0551b1e Native Amerlcan program ‘topics. for both general - audience ;
programming and spec1a1 audlence programmmg an“dwthey' were asked
to indicate if each toplc would be of great interest, limited interest,
or no interest to their audience.

A'mong> the public -television stations surveyed, . the topics
most frequently marked as having 'great interest” included ‘Profiles
of Outqtandlng Native Ame"ricans' (47 percent) Native American Art
(43 percent), and Tribal Hlstory (39 percent)

Among the pubhc radio svta_tlons-surveyed,_ the topics most.
frequently marked as ',h"aving ""great interest" included Tribal History
(36\_percent), Native'l American Art. (35 percent), and Native American
Music \'_*(35 percent).

Among responding stations, the greatest difference between
public television stations and public radio stations were seen in the
, N\ ' : : :
following topiés:

Tribal Government (18 percent of the public radio
stations surveyed marked this topic as ''great interest"
as compared w1th 7 percent of the public television
stations.) '
Tteaty Rights (26 percent - of the public radio stations
_in the survey marked this. topic as 'great interest" as
‘compared with 9 percent of the public television
stations.) ' : :

Profiles of Qutstanding Native Americans (47 percent of
the public television stations surveyed marked this

topic as having 'great interest" as compared with 34
percent of the public ‘radio stations. . However, among

S - 45
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stations with . Native meriican populations, the topic
was marked as having \''great interest" by 51 percent
of the 'putlic television ‘stations and by 55 percent of
thé public rzdio stations.) , '

Children's Programs (27 perdént of the public television
stations in the survey marKed this topic as bawving
"great interest" as compared\with 16 percent of ‘the
ptblic radio stations.) i o \

The* topics most frequently indicated |{as\having '"no interest'

by the pui)iic television 'stations surveygd included Pcwwow Informa-

‘tion (28 percent), Native American Language (27' percen't'), anrd’

|

Fishing/Hunting Rights (24 percent). ' ]
From the. viewpoint of the public/ radio stations in the
survey, topics having no interest for their audiences included Powwcw

Informatior. (29 percent), Adult Education [(27 percent), and Native
American News (26 percent). /
. .vRe',sp_ondents from the public 'radi ctations and from the

public ‘television stations were asked to select the topic which would
| —

1
» r

have the greatest int/erest vfor their station's audiené:e._ Some of the
respor.dents listed. n‘illore ~.t1’;1an one topic as having the g"reatest
interést ard therefore up to three top'ic‘g; per respondent were used in
the stétistical tabulations. | |

) Among ' the ‘public televisi‘on stations surveyed, the topics
seen asi, having - the greatest .infge/rest -ihcluded T\ribal History (20
percent), Profiles of Out'st;amdiﬁvg','/ﬁNative Americans (20 ‘percent), aﬁd

[
Native American .Art (15 percent). None of the public television

. * ) . ) . ) . N . .
stations surveyed indicated Health Care, Pcwwow ,Information, Native

fmerican Language, Nutrition, Adult Education, or Legal Services as

having the greatest intet/‘est.
/ . ;

\
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Among the public radio stations in- the _surVey, the topics
most frequently indicated as having the'greatest interest for their
audiences included Profiles of Outstanding Native ‘Americans (17 per-
cent), Native American Music (14 percent), and Native K Ametican Art
(14 percent). None of the public ra‘\qlio _s,tatioqs surveyed indicated
Powwow Information, Native American Language, Nutrition, Legal
Services,. Health Care, or Tribal Government as -having the greatest
interest.

Among the responding stations, public radio stations- and
public televisioﬁ stations were found to have great differences in
their perception of topics ' having the greatest interest for their

K / ’ .
audiences in the following: "
Tribal History (20 percent of the public television
stations ‘surveyed indicated h this topic as having the
most interest for their audlences, as compared with 11
percent of the publlC radio stations.) !
Native American Music (14 percent of the public -radio
stations surveyed indicated this topic as ‘having the’
; most interest for their audiences as compared with 4
percent of the public television stations.:  This is prob-

ably a reflection of public radio's greater emphasis on
/ musi¢_in general.) :

r
A



NATIVE AMERICAN PROGRAM TOPICS: SOME COMPARISONS
: Compqringv_ the responses a_ibout Native American radio and
tele_vi{éioﬁ - program’ topics in “the - fouf surveys, .there are fnarked

differénceks between Native Americans (from the tribal survey and the

Native American organization survey) and public broadcasters (from

the public. radio station survey and the public television station

\

survey).

In general, the public broadcasters in the surveys _teﬁded to

!

select topics which reflected the traditional fine arts and/or

humanities type programming often enjoyed by th'e existing public

broadcasting audiences. .It would appear that the. public broadcasters
in the surveys selected topics for a general audience.
On the other hand, the” Native Americans in. the tribal

survey and the Native American organizations survey selected topics

for Native Americans and these topics tended to reflect social

‘concerns rather than arts.and humanities.
* For example, among the public radio. and public television

stations surveyed, Tribal History (hufnanities), Profiles of Outstand-
ing _Nativel Americans (humanities), Native American Art (finé arts),

~

and Native American' Music (fine arts) were the four topics most -

frequently selected as having the ''greatest interest'". Yet none 'of the

~

tribal survey respondents. indicated Native American Art or Native

- American Music as "most important”, none of the respondents in the
B ) .

survey of Native American organizations  selected Native American

Music, and only "a “handful of respondents from the two surveys

selected Tribal History (6 percent of tribes surveyed and less than 1



o &

percent of the organizations surveyed), or Profiles of Outstanding .
Native Americans (2 percent of the tribes ‘surveyed and 2 percent of

the organizations survey/ed).
o g . \
On the other hand, Alcoholism--a social concern--was gr};ost.c AN
'fr’e.'quently méntioned in .both the tribal . survey and the q/rganization
survey as.the '"most important” topic. Yet Alcoholism 'wefs/ iﬁdicatea
as having the ''greatest inte'r.esyt" by only 4 percent of the ‘public
television stations surveyed | and by 9 i)efcent of the public radio
's.iations. .
| Comparing. the results of the four surveys ‘also. reveals dif-

ferences over the topic of Native American News. This topic was the

second most freqhently mentioned ''most important" topic by respon-

\
\ .

“\'\d_ents in ‘the Native ,,Americah organizations sUrVey, ‘and it was seen
" as "very importar\r;" by 59 perce‘ﬁt of the respondents in the ‘tribal
sixrvey' and b'y‘ 6‘1 percent in  the "Native American organizations
survey. Among the ‘public 'i)roadcasters, none of the iaublic .telev"i’sion
“ stations surveyed ‘indicated Native \A'merican' News as having the
""greatest intefest" and ‘only a few (4 percent) public radio stations
selected it. In addition, 21 p.ercént of thé' public television stations
surveyéd in;lic\ated that this was a ,topic ‘of "no 'i.nt‘erest" as did 26

percent of the public radio stations surveyed.
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SERVING NATIVE AMERICANS WITH BROADCASTING

i

"How can radio and television best servé‘ Native American
needs?''—a variafion of this question was asked rgspondents in each
of the four surveys. Generally most of the pubiic broadcasting
stations surveyed d1d not respond to the question, but amoﬁg those
stations:* giving answers, ‘they usually mentioned either gener‘a‘1<

audience programming or special audience (i.e Native American)

programming. Native 'American respondents in the surveys of tribes:

-

and Native American organizations gave a wide variety of responses,
often mentioning the need  for news, a positive image, more media

coverage, and more Native American involvement.

BEEN

The Tribal Survey. Respondents\ in .the.tribalxsurVey were asked:

"How can television and radio best serve your reservation of‘trib,al
area?” Nearly three-fourths (74 percent) of’ the tribés survéyed made
suggestions. The most frequent comments dealt with the need for
n.ew‘s. and in-depth news (15‘ percent), the need for broadcasting to
prO\./i‘de informatipn (13 percent), communit.y and tribal involvement
(10 percent), and improved media 'se,nsitivity and access (6 percenf).
Oﬁe respondent felt that the radio"‘a‘njd‘_ television stations v"....could
start visiting 'the reservation. lf.ﬁ they don't come they will never

know how ‘life is on a reservation." The comments of tribal respon-

dents included:

/ "Broader coverage of "Indian affairs. An attempt to
provide more positive image of Indian -people. More
objectivity." :

"Devote more coverage on Tribal events and personal
interviews with people (Indian) that make the news:.':
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"Provide information--Indian issues, local, state, and
national; local issues and events."

"Provide information on certam events, emergency news,
- or educanonal etc."” ' )

"We feel that a '"network'" of Indian media would call
for closer communication and understanding of our
Brothers and Sisters worlds, as well .as ideas on prob-
lems. that also may effect '"us" as a nation."

"It's well understood that Indian people require more
in-depth reporting, as well as cultural accuracies and
- defined traditional tribalism. This would prohibit report-
ing which - reflects: greed, selfishness, stupidity-- all
of which are common dominant societal traits."

"By being available. and access1ble to this reservation
and its 1ssues and/or problems. :

"By prov1d1ng local and state news affecting California
based Indians."

"By becoming more attuned to the issues and concerns
of the Native American in his quest for suvival in the
‘highly competive 80's, specifically in the areas of
education of the dominant population to these issues
and concerns." :

""More information on Native American issues-—-positive
or negative. Most of the news published is that of .a
negative nature (i.e., criminal cases, child abandon-
ment)." : :

'"'Spread news around." T

"'Provide more air-time for those programs which already
exist. Also provide better news coverage of news events
as they affect the "Indian community, including local,
"state and national issues and events."

"Be more ‘objective in reporting news regardihg Indian
tribes. Stations in our. area are biased concerning
treaty hunting/fishing rights." '

"By involving more Sac. & Fox tribal people in the
programs.'’ :

"By offering more community input in programming."

'"Disseminate information regarding tribal év_ents and
federal/state relations with tribes.” :
' N

"Allow council access to news media."

\ . S



"By taking time to fully research and understand the
implications to Indians of Indian ‘news."

"By putting out information to the non-tribal listeners
in the area, in such a way that the listener is enter-
tained and educated at the same time."

"Update tribal members on current Native American
news, assist young tribal members in applying for
jobs, and hot to handle certain situations. Assist tribal
women in understanding the importance of proper pre-
natal care and personal hygiene and birth control for
younger tribal members."

"The local T.V. stations have attempted to relate tribal
matters, but it seems they prefer negative connotations.
This is during the 'news' hour."

"It - can serve our area by making the people more
aware of what is going on around them as far as
Native American issues go."

"By giving us  information about Native American news

"nationally."

"By increasing coverage of Native American events; by
increasing station output to include isolated areas; by
providing programs which include Native American lan-
guage, culture and history." '

"Broadcast and cover ‘events that reflect’our world
accurately and consistently. -Our people, specifically
our children, need positive reinforcements of their own
identity. 1 think educational programs (e.g. Indian
Sesame Street) would be very beneficial and would
encourage a positive reinforcement of identity."

'"More involvement."

"It is a two-way street. Just as the radio and T.V.
stations should be more assertive and interested in
addressing tribal issues and airing tribal news, so too
the tribe must assert itself with the media in getting
issues and news .aired." .

"By providing Indian owned and/or operated radio,
T.V.  programming, or production centers. By letting
tribally controlled and sanctioned news reach the

‘people. By giving more air time, better press coverage

and employing tribal members educated in the media
fields."' '

"By making individuals aware of problems, happenings
and information. Some people are just unaware. Provide

our children and youth with information." /

56



"Provide a means of informing the public- or other
Indians in the vacinity of services and activities on
the Reservation.”

—

"Provide on-site coverage of development activities on
the Reservation upon request." '

"As a rural tribe we would be best served by a system
that gave residents more channel selection--either just
locally or through satellite that also allowed local
programming that could be developed by this tribe or -
together (magazine style) with the other 30 (approxi-
mate) tribes of the Pacific Northwest."

"If there are any tribal people interested, to have
them report for stations the news affecting tribes.”

"Television and radio can be better informed about
Indians by gathering information directly from Indians."

"Broaden news coverage to include reports affecting
Indians; reporting events of interest to Indians." :

"Have special programs dealing with topics which are
of concern to Indians. The young adults in my son's
school laughed - at the things which Indians must deal
with, 1i.e. the\\::ﬁsh—ins" by wvarious coastal tribes--

Boldt Decisf’on."l S

~.
N\

"by providing educatio‘ﬁ‘aand job .opportunities for tribal
members and tribal government communications."

"Provide relevant instructional information."

"Access to programming time, prime time, which is a
weekend. program." \
\ .

"To provide programs'\about our heritage, or those
addressing our needs, ‘an\q to provide us with needed
in-depth news and commentaries on Native issues. This
would increas our pride and  self-image as Native people
and would gradually raise “the - consciouness of non=-
Indian . people. We 1live in a “highly .racist white com-
munity where the media 1is constantly putting down
Native people, i.e. only giving ‘news about our crimes
and alcoholism, never about our\\.achievements or her-

_itage." \

"News coverage of tribal issues and \onfrontations with
governments and the legal system. Nexs of tribes in
other parts of the country--there has been no coverage
of (Hopi-Navaho-U.S. Government) Big Min. or Onadaga."

o7
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"By disseminating information of various sorts to tribal
members because most no longer attend our public meet-
ings."

"Announcing important events."

"Broadcast positive Indian views, late~-developing state
and national 1ndian legislation. Educate surrounding
non-1lndians to the Indian lifestyle."

"By keeping us informed as to the availability of free
air time for community announcements or letting us
know of any other community services they provide.
Flandreau 1is not an. especially active community ' in
terms of a large number of programs' or community
activities and does not really notice the lack of ade-
quate coverage." -

""We do need to develop a local program. Train our
young people in communication through the school
system. For those not in school, train:not only in T.V.
but also set up a radio station. Need TA in developing.
any type of program." i
"Provide information relevant to the lndian community.
For . example, Community Development Block Grants,
_policies, etc.,"

"'/Offer programs of interest to Native Americans, rather

~ sthan programs of interest to non-Indians about native

Americans."

"More Indian programming. Cable hook =up' in order to
receive public/educational stations."

/ .
""Be more sensitive to the needs of our community. The
only thing that is on T.V. is how bad the Indians
are. 1 hope /that this quest10nna1re will help with some
of our problems.’ ‘

"It would be a valuable -tool to our’ commumty only in
dissemination of mformatlon/news/c Itural aspects in our
language." _

"Developing programs in native langﬁagés. Programs.

should be aired at more reasonable hours,, not just 7-8
a.m. on Sunday mornings, a's they are now.' '

"By airing Oneida language and Oneida (or Iroquois)
music, if . only for an hour or so over the radio. As
far as television, 1 personally would love to see -more
documentaries that were. produced by Native Americans

“themselves." :

o8
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"By being interested ‘in lndian concerns."

\ : :
\ . s . .

"By being sensitive to lndian concerns."

"Through Choctaw language broadcasts."

"Could be used to strengthen the use of native lang-
uage." :

"By wusing a booster so we could get better reception

on .T.V. and radio, and putting programs on the air
concerning Native Americans, by Native Amerlcans."

"By airing educational and recreational programming
for our entire community. We are extremely ‘isolated in
a small rural reservation."

''It could help the children learn more about their
heritage." ' )

"Television and radio should contact the Southern Tribal
Chairmen's Association and request their assistance.
Example: In San Diego County there are '"17" Indian
Reservations. 1In California, a total of "81" Reserva-
tions."

"Radio and television announcements covering tribal
activities when asked."

"Have programs about Indians for the children and
adults. More information on monies available to 1ndians .
for dlfferent categories."

More frequent airing of Public Service Announcements.

‘More - programs or spots dealing with I[ndian economic

development. Promotions of 1ndian-owned businesses.
More P.5.A.'s concerning cultural events."

"A tribal radio station--which is awaiting funding appli-
cation review by NTIA/PTFP for construction grant."

"l think if we have a radio and television station here
on the reservation. We get our television through the
San Diego station. It would be nice to turn to one
channel and see and hear things about our people,

'the American Indian.'

"By d_o_ing'A programs that interest the tribe or on the
kinds of business the tribe may be in." :

"It can prov1de programming on life in isolated rural |

areas and its problems, -with special sections on
problems specific to lndian reservations.' o

. | ‘5.59
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'The Native American Organization Survey. Respondents in the survey

of Native American organizations ~were asked: "How . can. televiéion'
and radio best serve Native American peo'ples?" Eight};‘ percent of the
organizations responded tvo .this ques.tion, with ‘many mentioning the
nee'd' for more programs and better coverage (15 percent), the need
to avoid négative "stereotypirig and present positive .iméges (14
pefcent), 'tﬁefneed for more news (11 percent), and the need ‘to. use
média to reach non-Indians (11 p'ercent).

| One respondent felt that the shrvey asked the wrong question.
"This is not the question!", thé respondent wrote, "The questvionl
should -be: How can Nkative American peoples learn to utilize and
avail themselves of the services of TV and r&dio? We must lé'arn how

to '"manipulate' the mass communication system to better serve our

needs!"

Throughout the comments there was the constantly re-emerging
theme of a ‘'positive’ approach.” One respondent summed it up by

saying: "Let us see ourselves, our ‘accomplishments, our talents. ‘Let

. . e ,
us show others." Other comments from the responding Native American

organizations included:

"It appears that only the negative or bad news about
Indians is carried by TV and radio. 1 am sure there
are positive . things Hhappening to the Indian people,’
but ‘these positive or good news are not broadcast.
Probably good news is not newsworthy."

"Acknowledge our -existance and do programming. We
are ignored in virtually every media form, -even when
there is potential bloodshed the story is seldom covered."

"By not emphasizing the negative, but by accentuating
the positive activities and events in Indian Country."

"By providing actf\t’xﬁrate, unbiased coverage of events
relating to Native AYiericans." ' .
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"Highlight accomplishments rather than concentrating on
negative aspects of Indian life."

"Get away from the "Our Red Brothers' attitude."

"By not promotihg stereotypes and negative reporting
on cultural maladjustment.'"

"To provide any coverage at all, but most importantly,
to provide positive coverage rather' than just negative
coverage. Coverage of important issues to Native Ameri-
cans." ‘

"Thoroughly checking adverse news items. "Seek out local
Indian leaders, programs, as possible public education
resources.' -

“Both mediums can tell both sides to a.story. We.Utes
are setting on :and are surrounded by oil shale and
other mineabtle resources. There are numerous produc-
tions by the media concerning the development of these
resources. They come out with their crews to do a
one~day shoot, talking with non-reservation people, but
never asking how the tribe feels about development off
the reservation which will affectt us one way oOr
another. We're located some 150 miles from any T.V.
station.” Everything dealing with our area is a ™ rush-
rush afternoon shoot, with them <caring less - about
‘what's aired so long as they make air time. As for
radio, . we are between three commercial stations, two
of which are contrary to any feeling of the tribe. The |
other does allow air time for a weekly program of 15
minutes, but -nothing controversial can be aired."

"Some are presently doing a good job, but some need a
more positive approach--report good news and accom-
plishments in addition to the bad news. Spénd more
time visiting with and I1stemng to local Indian people.

’ "Provide positive. and tru-t.hful»‘ reporting of-——facti_for//
news €o consumers won't get wrong information."

"By producing good quality positive profiles of Indian
people, with the assistance of Indian people; or having
Indian people produce™.their own programs, like we do.
"We need to get out of this ‘Negative Syndrome ..that
seems to have a grip on Indian people. 1f we want to
look for the negative, it's there., 1f we want to look
for the positive aspect, it's there, too."”

"Assist in viewing the proper outlook of Native Amer-
icans on important .issues--not just when negative events

‘occur."
/

/' "Stress the positive aspects of accomplishments."
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"Stop news 'white outs.' Provide news about Indians
without consideration of Indian  population viewing.

‘Indian news should be broadcast (and printed) every-

where."

"Stop airing only the negative. T.V. could follow radio
in broadcasting a more positive. view of the American
Indian--including the American Indian view of himself/
herself in today's society."

"Listen and let Native Americans express themselves

without being edited to death."

"Give us equal time to respond to negative or non-
Indian views of reservation and urban life."

"By being more receptive to Native ‘American concerns
and problems. Most radio ana T.V. coverage is of a
negative viewpoint rather than a positive one."

"By having a Native American T.V. program about and
for Native Americans whereever there is a large group
of them or on or near a reservation." -

"By giving adequate exposure to the work being done
by (not for) Native Americans. By refusing to broadcast
stereotypical racial slurs, comments or programs deni—
grating the Native American and by screening programs
for such slurs."

"By televising some of ‘the successful endeavors of the
Native Americans and by giving less attention to some
of the negative images portrayed by the news media."
'_'By' being aware of issues concerning Native Americans
and reporting ‘cherr‘[n..s in a factual manner."

"Making people- aware of . Native American concerns;
events and by giving a positive image of people.”

“"By  getting awéy from traditional stereotypes and by

improving broadcast materials."

"By having Native American staff members,” by training
Native American staff members, and by better communica-
tion with. Native American organizations."

"Through P.S.A.'s, providing coverage of subjects noted
above [the topics list] and by providing training and

- jobs in media."

"Exposure of grass roots péoples' viewpoints and not
the blanket-ass,apple, ass-kissing organizations and so-
called 'Indian leaders.'" :
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"By allowing/forcing ‘more depth in Native American
affairs coverage--i.e., all aspects of Native affairs--cul-
ture and hard news."™ \

A

4 ‘ \
"Have more Indians involved in ‘the actual ‘production

and development of T.V. 'and radio programs.'"
N \

"Community-owned stations “and cooperation with\| bigger

networks aimed at educating *the general public."

A
\

"Give full coverage. Expand beyond broadcasnng . pow—
wows, confrontations, and Thanksglvmg episodes."

"Ind1an ownership and hiring of Indians in broadcast—
1ng \\‘

"By presenting accurate information through better
research. of their information. A contact within the
Indian community may help to insure accuracy. Many
media people would rather ignore news events dealing
with Indians rather than do the research necessary to
provide balanced coverage.” '

"Cable via satellite in their own language."

"Report Indian events--even, locally.. Treat U;S./Indian
contemporary problems as equally important as U.S./-
State news.'

"In all matters., of education and cultural reinforcement.'

"Go to Native people for information, research, etc.,
instead of non-Indians and:  books and films done about
Native people. .Let Native people speak for themseives,
write for themselves, film for themselves. Take a stand
once “in awhile; dar€ to air controversy without, keeping
- one eye on the censor. Equal time for equal issues." .

"With Indian control, »ownership' and management. In
. .. . ' . sy 1Y

our rural reservation, cable T.V. is a possibility. A

low transmission FM radio station would adequately

meet our needs." ’ :

"By - asking for. ‘input;using news releases’ submitted;
and using contact persons listed on the releases.'

"Perhaps by airing a weekly special or T.V. series
dealing - with Native American life or a documentary
concerning this type of subject.” ' C

"The tribe should own their own T.V. and radio station,
then it could be'donein Native language."

""More public service spec1als and more coverage dunng
news broadcasts." 6
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"By letting the viewpoint come directly from .Native
Americans. First, the Native American group should
have media centers or media departments established to
- centralize, then disburse their own releases—-and . gome-
where down the line, producé)\ video or radio progams.
Radio” and T.V. have n"_e'glec/{ed .the Native American
/Alaska Natjves. Negativism in news coverage is the
'stress point., We need to let everyone know other
functions of o/uﬁ Native American lives today!"

"De-emphasize urban militant Indian  activities: and do
more in-depth coverage of modern-day reservation life,
Alaska villages, education success stories, etc.,"

"Profiles of traditional _tribal leaders and a series on
Alaska Native history."

""Respond to Native news releases.. Cover Indian events
as they cover other local civic events.'

"More programs and air time to Native Americans on
various programs."
. R i /

"All reservations should help produce’ regular, hard -
news programs on their local radio stations (should
work with station managers) as well as more historical,
cultural news aimed at both ' Native Americans and
non-Indians on/near reservations." . ' /

"Tribal leaders  could set wup their own cable -T.V.
system for major reservation towns."

"N.A.S. college departments and other groups should
produce far.more programming for airing. Regional and
national groups should: harness these technologies for
their own use much more aggresively." " -

"By hiring and/or providing more training and employ-
ment opportunities. By being more sensitive and aware
and by seeking program material." : S

"By involving Indian people on .talk shows, showing
educational films locally and nationally that Indians
can relate to or ‘identify with. Include  lndians on
advertisements, especially young people (this is up for.
debate or questionable). Do something that is positive
and not stereotyping or showing only the negative!"
"Specific programming for Native Americans."

"Develop all-Indian radio and TV stations within _the
reservation." :
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""More coverage on special events of Native American
interest." '

"Once, Indians decide what they want, more Indians in
the industry will accomplish what's necessary."

""Have more Native American informational programs such
as cable station 13 has of Alaska. groups. They could
have a program to describe the background of a certain
tribe 1in the are_a and enlighten - the public of the
history of the tribe."

[

"By broadcasting the total picture alrld not just what
someone or some interest group tells them. The networks
and radio do not dig very much about the Indian side

of the picture. It's one-sided."”
: ' 1

"Entertainment shows of Indian people, educational

shows . for Indians; shows educational to non-1lndian
society; training in self-esteem, job search, speaking,,
etc.,; "tribal health; educating non-Indians on tribal
ways and views."

\

-

"Providing 1nformat1on. Get information from Native Amer-

icans."

"Time for Native American programming--by us, for us..
Unbiased reporting. Informational, factual presentations
on Native Americans. Factual, unbiased presentation of
Native American viewpoints in controver51a1 situations."

""More receptiveness to urban 1ndian organizations and
familiarization with the functions and activities of the
local organizations and Indians 'within certain areas;
i.e., Statewide Indian 'Cultural Festiyal, Annual Pow-
wow, Indian Heritage Week, etc." T

"The best way to serve the Native Amerlcan peoples is
to develop the working relationships between Indian
tribal\ governments -and Indian organizations. . These are
the ek\l‘tles that project the pulse of ‘a community.
This -will be your doorway to creative services to the
Native American peoples." '

"Acknowledgefnent of the -Native Amer1can populatlon and
their spec1a1 problems woald help greatly."

"A1r P. S A.'s whe_n they are sent to stations for airing.
I send P. S.A.'s every month to about' 10 stations, but

~only 1-3 will air the P.S.A.'s at.all or during major -
listening hours (6 am-10 pm). The stations might in-

clude in their programs interviews with ‘staff at this
Indian  Center," ' 3 ' ’
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"With American Indian oriented programs and news."

"Possibly through docﬁmentary presentations which would
provide a picture of the 1life of the people that includes
more than descriptions of their problems." ‘

"They should always keep informed or in contact with
the tribes and Indian Organizations and the good things
they are doing for the American Indians and not just
news on the problems the tribes are having.'

"l believe the best thing communications can. do for
Native Americans is present the effects of the dominant
society on. the reservations and in urban areas. Help
the people wunderstand the political process of society
and the reservation- level. effects of the process."

"Present positive and progressive achievements."

"By telling the Native American peoples' story truthful-
ly, in all aspects of their lives--past and .present."”

"By providing Indian news and educational program=-
ming." ' :

"By providing ‘encouragement for local talent, by provid-

ing technical assistance and periodic 'hands on' access:

to equipment with supervision and advice."

"Devote more time on regular newscasts to 'Indian

‘news' in areas with a large Indian gbpulation. Use

more Native Americans in commerc1als and as role mod-
els in programming."

"By airing Native American programs."
Yy g prog

"Use Indian journ'alists, producers and managelr within
the mainstream of broadcasting.' ‘

"Having Native Americans more involved with radio and’

T.V. as reporters, newscasters and management."

"It has been the experience of the Red Lake Band that
media coverage is always based exclusively on 'bad’
news. (In fact, as you may recall in 1980 Red Lake
received national news coverage--but only of the sensa-
tionalized negative - aspects “of an event that demanded
much more in-depth coverage.) For: these reasons, amd
others~-including the purposeful oversight of the newly
proposed Public Radio station to consider Red Lake or
Ojibwe. needs--the Red Lake Band is seeking its own FM

radio: stations (one main channel and one Ojibwe sub--

channel) ‘and a low-power television stat?on."

/
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With the production tools essential to these stations,
programming will be produced and distributed that
speaks to Red Lakes' needs." '

""News, Public Service Announcements, lndian music."

"Point out needs, concerns, and contributions of 1ndian

people. Inform and educate. Avoid only romanticized
and stereotypical coverage. Be more willing to do fea-
ture stories rather than need some special 'hook' for
single event news coverage. Balance fishing rights dem-
onstration coverage with. background reports on treaties
and legal rights of Indians.' :

"Native Americans need to break in to commercial radio
and T.V. in all areas." :

"Perhaps a questionnaire to the individuals on what
they feel is valuable to them." '

"Adequate news coverage-érapidly and accurately."
“"More air time duri.ng what they call 'prime time.'"

"Native Americans need training and access so that
they can do it themselves." '

"To provide the opportunity for public participation by
American 1lndians for the purpose of informing the
general public on issues dealing with barriers blocking
our enjoyment of the basic neccesities of life."

"1t can promote cultural awareness among all peoples,
and it can inform Native Americans of current happen-
ings." ' :

"By using the voices of those involved directly--the’
Native American viewpoint."

"'Indian Hour' type programs with an Ilndian host."

ments."

"By portraying the immediate problems and not waxing
sentimental about cultural events. Portray the Native
American life as it is for them-: today. Don't focus on
Tribal . customs, culture and arts as a way of recog-
nizing the Native Americans in the station's service
area." ‘ -

"By employing knowled-‘geable Native Americans and giv-
ing them air time.  We need to be visibly represented."
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"Present more programs designed for American Indians.' .
"Educating and sensitizing urban people."

"In rural areas television stations and radio stations
are usually tuned in from miles away, and many stations
do not have talk shows, programs, etc. that provide
informative, educational broadcasts for Native Americans.
Stations should inform the public that they can partici-
pate in programs to let their communities know what
their concerns are, what they are involved in, etc.,"

"Provide more radio and television exposure on the

- local level. Provide news items pertinent to Indians."

"Employ Native American announcers or disc jockeys.
pioy J

. Seek more news from Native Americans. Do in-depth

discussicn on issues relating to Native Americans."

"Equal time, equivalent to populace of area."
|

""Making the general population aware of tl‘le problems
of the Indian populatlon. Education of the Indian popu-
lation.,"

"In Louisiana, in particular, public awareness is lack-
ing. It is safe to assume that 4/5 's of the population
is unaware that Native Americans exist in this state,

much less, the problems facing them as a people. The’

greatest service which boradcasting could provide 1lndians
in this state would be to create this awareness in a
positive light." ‘ '

"By educating the . general pi_\blié ~about special rights
of American Indians--treaties, governments, etc.,"

"Inform the non-Indian commumty of the many plights

\ . ) )

"By informing the general pubhc so that they will
understand the Native Amencan ‘culture." .

Both media need - to point out to the public at: large

what "is going on in the American Indian community..
There is .little awareness of American Indian people

~-where they've been, where they are going, etc.,"

"Provide opportunities to educate the general public to
dispel myths about 'Indians.'"

"The education of non-Indians."

- 68

G



31.

. The Public Television Station Su'rvey. Respondents in the jBurvey were

asked: '"'How cén public television best serve the Native A'x{nericans\ in
your Dbroadcast signal_ coverage area?" Most of .the stations—-61
percent——did._.not answer this ques‘t-‘ion.q"The “most frequent responses
mentioned general audience programming (8 percent) and target
audience programming for Native Americans (8‘ percent).

Several of the rez-»por:x'(‘lent‘.s mentioned the need fof_ _increase'd‘
Native Americén involvement. »Ong respondent wrote: ""'B'y making a
better attempt to find éut what Native Americans reélly want from
TV, not what we think they want or what we th.ink- they ought to
want.' O;hgr comments from the public television stations surveyed

\
included:

'""More programs concerning their interests."
"Programming news."

"Describe the life on an 1Indian Reservation--past and.
present. Tell how the 'worst' land was given to” the
Indians, yet oil and gas has been discovered on some
and the whites are still greedy. Tell how there is still
discrimination and the mistaken notion that Indians
are 'gi-:n' so much." ' '

"With some .target programming."

""Continue- to work with Native Americans on programming
for local, state and national ‘distribution."”

"Creating awarencs: in the Native American community
of programs of insrv- st ' ‘

"By introducing them to the overall quality television
in our schedule and by showing Native Americans in a
positive, dynamic ‘and thoughtfui light." ;
"Quality artistic series/programs."”

"Programs on tribal history for the Northwest Florida
area." : ‘

"By providing programming of interest to them."
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"Our station feels the need to begin producing a regular-
ly -scheduled and promoted local production on Indian
persepectives. ‘Any programming that could supplement
or be integrated in this local production would be of
service." \ ’ ' '

"By presehting Native Americans in' national and 7local
programming in a positive role toy\ help change the
stereotype of Native Americans which| has been created
by the media." \ '
"By providing program content that is practical, enter-
taining and informative with positive images." '

"Provide'.m'oney ear-marked for Native | American (I pre-
fer American Indjan, this provides| an international
definition) programs.” :

"We think we are doing a reasonab/fly good job. With
more money we would do more -programming."

"Covering specific issues re Native Americans in our
general audience public affairs proéramming. Scheduling

" the best available programming."

"Provide the specialized programming that is indicated
by Native Americans after a loca}l survey or specialized
research." ' :

"An awareness of needs, -‘interests, and concerns of our
Native American _Indian population would benefit every-
one in our community. We jare working to build a
relationship with our. area Irdians. This process takes
time." (

"Difficult territory., There are n_ume'rous small reserva-
tions, generally isolated, with no evident communication
among themselves, and most frequently out of our ser-
vice areas. We made modest attempts to do some special
programs in past years but have not done so recently.
American Indian Artists was very well received by the
general community." \ -

"It has been my experience that basic, good, informa-
tive programming benefits all viewers.. By Native Ameri-
can programming don't ycu really mean getting Native
Americans on air?" ' ’

"We already do by airing instructional. programs to

help all school children, GED to help drop-outs get a
‘high school diploma and higher ed telecourses: to enable

working citizens to earn a college diploma. We do not
air old Western movies or programs that would stereo-
type Native Americans." N

0
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"As far as we know there is no significant Native
American: audience within our coverage area. The only

programs that would be of interest to use would be*

those that are geared to the general audience.'

"For the limited number here, they need help in assim-
ilation into an urban society. Not sure television the
“best vehicle to. do this."”

"Due to extremely limited numbers of Native Americans
in our coverage area, this station's interest in strictly
Native ~American programming is quite limited. If such
topics were included in general audience programming,
however, we ‘would seriously consider any programming
that was made available, provided such programming
were balance in its approach.”" :

"We have so few 1 don't. know what to suggest. We
hope they benefit by the many educational and cultural
programs we offer." ,

"Continue to provide quality programming which can be
mainstreamed into a high visibility- schedule."

"By explaining the Indian point of view to the general
publi¢ and create understanding in the process."

The Public Radio Station Survey. All respoﬁdents in the survey were

asked: "How can public radio best serve the Native Americans in
yo'ur broadcast signal éoverage are.a-?" OverAhalf.-—SS percent-——of ' the
public ‘radio stations surveyed did not respond “to tﬁis question. In
contrast withl the findir;gs from the publijc television stations survey,
comments on the need for general audience pfogramming from the
public radio stations responding oﬁtnur’nbered the ‘comments aBout

target audience programming by three to one. Eighteen percent of

the 'pub‘lic radio stations surveyed cited general audience program-

ming as the best way t,é serve Native Americans .as compared with 6
. /
percent citing target aluaience programming. J

. Comments from the responding public radio stations also

mentioned the need to identify Native American audiences and the need .

N\
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for Native American participation and involvement.  Q

/.

wrote that public radio could best serve Native Affiericans .'"only

e respondent

with reliable and consistent Native American P
\ ‘ . .
comments from the radio stations surveyed included/

fticipation." Other

"With great difficulty. Populatioh concentrations are
far too low to justify separate .programming...or per-—
haps more accurately, to make /At feasible for a station
highly dependent on listener fupport. Low power sta-
tions serving distinct Native American communities, e.g.
Rama, seem most feasible rom . programming/audience
standpoint, but are exceedingly difficult to finance."

/ /
"Continue to expand coverage of Natwe ,Amer'rcan issues
during our general audience! pﬂ/gra e

o

e o

"By reportmg Native American interests to the general
audience." ’

/ -
"General audience programming  about/with Native Amer-
- icans."

"Provide programs of general interest which also apply
to the Native American."

"Regular programming on stations serving specialized
) audiences--health education, ,job info, self-improvement.
/ Tone down breast—beatmg Nee@ positive 1nfo."
o ) .
[ "By holding Native Amencans interest thru creative
blend of .information (above categoriés and more) "and
musical entertainment--this is what we now do.'" "

"First~ we would have to determine .who our Native
audience 1is. Because .we have some 11m1ted audience it
. would not be feasible for us or them to air a special
- type program for them. It would be best for us and
-them to air a.general audience program."

"Through special interst programming which is locally
-produced." '

"Produce some well-produced programs for a general
audience." ' '

"By producing programming intended for a general audi-
ence to promote. understanding of the programs and
unique cultural contrlbumons of Native Americans.' . ;

"Ascertain first if there are any there."

"ldentify the potential listenership."
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. \ )
"Information about Native Americans (sociological, histor-

ical) .which clarifies rather than stereotypes. Important
for dominant Anglo audience to know much more about
Native Americans in wurban society. Images of Indians
was an excellant program example--produced by. KCTS
Seattle for P.B.S."

"There are so few Native Americans in our area that
we believe their informational needs are best served
by media other than broadcasting. Our responsibility,
since there are no Native Americans here, is to educate
the . general publlc about Native American issues, cul-
ture, etc.," :

"By broadcasting programs which lnterpret their culture
and their problems in American society.'

"We can get them involved in producing shows-——ju"st
enerally get involved with the station." :

g y 8¢

"We can make sure we produce shows/have them in our
broadcast schedule which cover issues of importance."

"If you can . identify a significant Native American
audience in our llstenmg area, we could then consider
how to serve them."

"By ‘'integrated' programming, rather than 'segregated'
programming. Programming which causes each group to
see and understand the other's perspective on matters."

"Better press coverage.
i

"Probably by developmg and__airing programs dealing
with the areas you've indicated. Our 1lack of. such
programming does not necessarily reflect a total lack
of awareness or concern. It does reflect an extremely
limited staff and budget. Your list of issues in Question
9 is admirably compreherisive. 1 suggest you ' contact
N.P.R. about nationally aired programming;  this ques-
tionnaire reflects local efforts, to the best of my knowl-
edge." ; g

i o a0 . i
"By getting. our signal into the Riverton/Lander ‘area,:

‘which. would sérve Native Americans’. on the Wind River

Reservatlon. \We are working ‘on this prOJect but it
will’ take a few years., We are developlng a program
exchange with other non-commercial stations, . .which
could potentially incorporate programming foryabout? Na-
tive Americans ~{the Reservation = Count¢il " is thinking
about starting a 10-watt st&tion,” whlch would be a
great asset along these lines.)" =
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"By airing issues that concern them and getting the
to tune in." . .

"By presenting programs about. their history, culture;
and the need to adapt to various degrees. Presentingl
programs . that will educate the general public which
will in turn benefit the Native American population by}
breaking - down the derogatory stereotypes and bring an\

understanding of the preferred differences.” .

"The system (or somebody) can provide more programs
that are both for the Iindian .people and the" general

.audience."

"Even with our power increase, over 95% of our poten-
tial audience will not be Native American. The best
thing we can do is carry more information about, but
not necessarily for, Native Americans. Stations serving
areas where the Native American population 1is -larger

should program for this population."

" "Have Native American broadcast needs- sent to station.

Send P.S.A.'s. Put us on a news release mailing list.
Forward available programming to the station."

"There are no measurable Native American populations
within our listening area. Public radio in Richmond
can best inform a general population about 'Native

~ populations."

_"Probably by educating = the general audience about

their concerns. The best format for us is modular—--5-to-
10 minute features on aspects of Native American life."

"Provide" more’ programs by and for Native Americans.
Provide more funding for independent producers."

"KUSD produces a weekly, half-hour ’program called
'Sioux Perspective.'" o ' -

"The few Native Americans in our coverage area are on
the .fringe of our day/night patterhs. Most of - our -
listeners are non-Indians.:- Therefore, programs of an

educatiopal nature (about Native_.Americans)'  are, needed
for ourﬁg"eneral audience." ' -

""There are not very many Native Americans 'in our
area. [ have spoken with representatives of local In-
dians. We have broadcast P.S.A.'s about their meetings.
However, there's really not much else for us to do."

"Training/employment of Nativé Americans in broadcast-
ing." S - -

RN ¢4
i

"By continuing -on the air!"
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o . ) -
"Include items relating to Native Americans on the
network news - programs--'All Things Considered' and
'Morning Edition. """ :

"To provide- programs of general interest--topics that a
non-Indian audience would be interested in and would
benefit from upon hearing the program."

"Magazine type format with music, current affairs, folk-
lore of the Ottawa, Ojibway, Potowanimi, Oneida, and
Menominee Indian people." :

"We are a Spanish language public radio station. We
have worked with Native American youth in producing
a weekly, one-hour program. Currently, however, we
really don't have a program specifically’ for Native

Americans, but are interested in promoting a better:

awareness between Native Americans and Chicanos as

well as the dominant society. Please let us know if we

can help in any other way."

.y

"We have a unique situation in that our station pro-

vides a number of programs and news coverage to
national Indian issues. And we do have in our listening
area a small group of people who in the late 1950's
received state recognition as Haliwa Saponis.  However,
they have refused all our efforts to involve them in
programmmg and they made no response to the program-
ming on national 1ssues—-—although the non-Indian com-
munity has responded favorably.'

“"There are no numbers “to reach in our area. The aud-
ience for programming serving Native Americans doesn't
exist."

"As .a new station, we must engage in a major public
awareness effort. Too many people, especially in rural
areas, are not ‘yet aware that we exist. We have
recently applied for a public awareness grant.' :

"1'm not trying to be negative! 1t's just that we are’

a classical music station (71%) and the public -affairs
we use comes from .N.P.R. There is very little special-
ized programming on the air -for target. audiences.
Since no station in Connecticut uses the classga_l for-
mat, we believe we should continue to do so." :

:"There is such a very,very small percentage of Native
~Americans in our coverage area that we tend to concen-
.‘trate our efforts in other areas. Killeen, because of

Ft. Hood, has a larger Samoan or Koreap/population
than Native American. We feel we can best serve our
local audience by trying to diversify ourselves . in

their direction."

75
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“"While our station' would not be an appropriate outlet

‘for Native American programming, our .market is served

by another Public station who may serve this need."

"Very few Native Americans in our ceverage area and
don't know how many - would listen to a classical/fine .
arts station. :

"Given that I don't know of any Native Americans in
our area--I am at a loss to be of any help on this
question."”

“In training. to develop capability for planning and
operating a station on the reservation. (KUAT Papago
project--4 trainees, 18 months--completed). Weekly time
for radio program to Papagos until station is activated.
Modular segments 33-5 minutes long would be useful in
existing program vehicles and for exchange."

"Limited access to Indian population with our _signal."

"Native language broadcasts; community event announce-
ments; news in Native language; basketball games;
village news; brmg Native youth to station for training;
brmg Native old 'to station for training; bring Native

‘youth .and old to’ station for a visit."

~ -
)
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Conéerning Native American media needs, the key findings of
the four surveys--tribes, Native .American organizations, public radio

stations, and public television stations--can be summarized as follows:

1. The -Native American demographic group with the
greatest need for special programming according to the
tribes .surveyed was Children 6-12. (29 percent) and
according to the -‘Native American organizations sur-
veyed, it was Reservation/Rural Indians (26 percent).

B 2. The possible topic for radio and/or telévision
- programming for Native Americans most frequently men-
tioned by both the respondmg tribes and -the res-
pondmg Native American organizations was ]obs/Employ—
ment (21 percent of both). ,
3. From the perspective of the public telev1s1on stations
surveyed, the Native American program topics with the
greatest interest’ for their audiences were Tribal History
and Profiles of Outstanding Native Americans (both 20

N percent). S

4. According to the public radio stations surveyed, the

Native American program .topic with the greatest interest:

. : for their audiences was Profiles of Outstanding Native
- Americans (17 percent).

5. Acéording to the tribes surveyed, radio and televi-
.sion can best serve Native Americans by providing,
News and in-depth News (15 percent) and by prov1d1ng
information to Native Americans (13- percent).

6. From the perspective of the responding Native ‘Ameér-
ican organizations, radio and television can' best serve
Native Americans by providing more .programming and
) coverage (15 percent) and by avoiding stereotypes and
i presenting p051t1ve ‘images of Native Americans (14 per- .
cent). g '

7. The public television stations surveyed were equally
divided--8 percent--on having public - television best
. serve - Native American populations through  general
" audience programming and through special target
audience programming.

8. Among th/e public radio stations surveyed, 18 percent
felt that public radio could best serve Native Americans
through general audience programming.
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METHODOLOGY

The overall study of Native American media needs was based

on four surveys: (1) a survey . of tribes, (2) a survey of Native

American organizations,__((&) a survey of public (non—commerci.al, or
'educational) radio stvation's,' and (4) .a survey of public (non-
commercial, or educ_gtional) television stations. On 28.0ctober 1é81
questionnai.res\\we.re mailed out .‘t'o 342 tribes, to 434|Native American
organizations (including ur-ban.Ind.ian organizations and centers,
_ , ; o .
Native American media o_rgan'izations, educatio_lllal orga‘nizat"ions, and
groups 'and organizations on reservqations), to 213 'public .radio
stations (including some low—péwer community stations not affiliated»
with National Public Radio), and to 166 public television statiox;ls.
The ,rnaterials\i'“\mail'ed out'.inclu_vded a cover letter from Frank
Blythe (execu}iye direcl\}\or of the Native American Public Broad\c\ésting
Conso‘rti_t_xm) requesting -that_ the questionnaire _‘be completed and
returned to NAP'BC by Décember ist, and a stamped, return maii
enVeloﬁe._ Two post’ c_ards‘.wefe subsequently se:nt to ’non—respondents
reminding them to comﬁlete the questionnaire.
By .21. December 1981., qﬁéstionnaires had been returned ' by
140 .Native American o.ruganizations,:by' 109 tribes, ‘by 103 public
radio stations, and by 75 public.televi.sion_ stations. Thirty—three:

organization questionnaires and 13 tribal questionnaires were returned

°

\as' undeliverable. Thée four surveys .thus had response rates of 35

percent for the Natiye American organizatio‘ns', 33 percent for the

tribes, 48 percent for the'Vpub'lic.radio stations, ahd 45 percent for

the public television stations.



The four sets of questionnaires were not identical, but they

did contain some identical sections to allow comparison among the

|
I
i

Native Américan Media

four groups. Data from the 1978 . survey,

Néeds: &n Assessment, by Laurell. E. Schuerman, Frank M. Blythe,

and Themas J. Sork, were used in gdevelléping the questionnaires.
The questionnaires were written by E; B. Eiselein and Frank Blythe.
Data processing and statistical analysis was done by VE. B.
Eiselein and .Judith Doonan using the coﬁputer facilities of Authors
and Anthropologists Services ofi North America, Inc. (P. O. Box 919,

Kalispell, MT 59901).



42,

'THE TABLES
- The statistical data from the surveys are summarized 'in. the -

tables which follow. In'uéing these tables please note the following:

1. "All numbers in the tables are percentages and like
all® statistical measure they are subject to a margine of
error. ' C

2. Dat‘a for cblumns labeled “Tribes" are based on a '
sample. of 109 tribes responding to the survey.

3. Data for columns labeled "Orgs'" are based on a sa-l‘mple
of 140 -Native American organizations responding to the
survey. ‘ -

4. Data for columns labeled "PTV' are based on a.sample
of 75 public television stations responding to the survey.

- 5. Data for  columns labeled "PTV NA pop" are based on
a sample of 49 public television stations responding to
the survey which indicated a Native American population

. in their broadcast signal coverage area.

6. Data for columns 1labeled 'Radio" are based on a
sample of 103 public. radio stations responding to the
survey. '
: 7. Data for columns labeled "Radio NA pop'" are based on
- a sample of 58 public radio stations responding to the
survey which indicated a Native American - population ' in
their broadcast signal coverage area. '
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TARGET AUDIENCES Lo
. ‘ . \\_[
- ‘ \‘\ N
| percent indicating each demographic R
| all tribes 11 all organizations ||
| great [ some | no | | great | some | no \
| -need-~ |- -need | need |- | need—| need- ~|-need - |
| | | | |- | | 1
Children 2-5 | 60.6 | 27.5 | 3.7 | 139.3 | 32.1 | 5.7 |
T N 3 ] | | L
Children 6-12 ] 63.3 | 26.6 | 2.8 | [ 53.6 |[30.0 | 14 |
_ | | | | | | | |
Teenagers , | 61.5 | 29.4 | 2.8 | | 65.7 | 23.6 | 2.9 | -
I | | | , | | |
Young Adults 18-24 - | se.0 | 33.9 | -2/8 | ] 67.9 | 2.1 | 1.6 |
o | | |/ | | | | N
Women ) |.51.4 -| 38.5 | /3.7 || 53.6 .| 31.4 | 1.4 |
T | TR 0
The Elderly | 65.1 | 25.7 | 1.8 | | 59.3 | 27.9 | 0.7 [
. | | - L | | |
Urban Indians . | 45.0 | 25.7 | 12.8 | | 55.0 | 25.0 | 3.6 |
: | | S | | | |- |
Reservation/Rural Indians | 65.1. | 24.8 | 2.8 | | 62.1 | 26.4 | 1.4 |

, *

0 ¢]
.ﬁu-a.




— - DEMOGRAPHIC WITH GREATEST NEED FOR SPECIAL PROGRAMMING

\

4.

. . . f
ercent indicatin
1_Pp€ g

1
dlemographic |
tribes | | " orgs |
] |
Children 2-5 I 16.5 | | 12.1( |
| 1
Children 6-12 29.4 | OK
________ — —— — 1
S O b
- 3
Teenagers / | 22.00 | | 20.7 IE
- - P T
: , T || |
Young Adults 18-24 g | 14.7 | | 13.6 |
' S S e 3
T
The Elderly’ | 16.5 ygl' 10.7 | !
. | I |
Women | 2.8 h | 3.6 |
. : I |
Urban Indians ] | 6.4 || | 16.4- |
. l L1 l
Reservation/Rural Indians 1 17.6 ] 26.4 |
/ :
. R
.’ _/—
\
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_TOPICS INDICATED AS "'VERY IMPORTANT"

Jobs/Employment 68.8 | | .u.3
Tribal mistory T s 11w |
Native Americam Art Pt A PN
aleoholism T T T e 1] ess |
Native Americam Music . 1 275 1 | 200 |
Wealth care - T T 633 | | s9.3 |
Tribal Govermment = | se.0 || 4.6 |
Fishing/Huncing Rigies T ana | 319 |
Powwow Informacion ] 1.0l 150 |
self Improvememe T asa ] e2a |
Native American Lampusgs | 46811 336 |
Mineral/ater Pighcs - - | 523 421 |
Native Americam mews T U see || 614 |
Netricion T T ses | e |
adule Edveation 495 | 1 436 |
Treacy Righes i T a8 || 436 |
TrivesState Relacioms T T o 11 sad |
How to Deal With the Domimant Seciety | -50.5U| | 46.4 |
e e e e e e o e et e e e e e e e e e
Pro\files of Outstanding Native Americans | 42.2 | | 38.6 I
e T T T T T T T T T T T T T T T e
Legal Services |  62.4 | | 49.3 I
Childrents programs . T Te0s I s3.6 |

e e ek e e S s e e T ot B 5 s kT o S o T T e e o T Tt ot s e o e S e e o s S . St i e et o o o T S e B £ B S o e s o s e

—
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\ .
TOPICS INDICATED AS "GREAT INTEREST"

percent indicating "great interest'
PTV T PV | T Radio | Radio

|
l
. |
|
I

. |_NA pop | {

Jobs/Employment _ 25.3 } 28.6 } { 21.4 } 32.8

Tribal History | 38.7 | st.o || 35.9 | s0.0 |
;52232‘2;2222;;'X§Z‘"“""""""’”"‘"'““""‘I‘”ZEf?"‘]‘"ZSTB]"I’T”‘EQT&Z’"T“‘ESTZ‘"‘I
alcoholism | 20.0 | 26.5 || 20.6 | 37.9 |
Native American Music | 29.3 | 38.8 || 35.0 | 50.. |
Health Care | 21.5 | 26.5 | | 18.6 | 27.6 |
e e e e e e e e e e e e e e e e e Pt o e et et o o e o 2 o o e o
Tribal Government i 6.7 | 10.2 | | 18.4 i '27.6 |
Fishing/Hunting Rights | 20.0 | 26.5 | | 20.4 | 32.8 |
Powsow Information - | 5.3 | 8.2 || s.8 | 103 |
Self Improvement - | 18.7 | 26.5 | | 13.6 | 19.07 |
Native American Lang. T e | 12.2 1 8.1 | 15.5 |
Mineral/Water Righes | 20.0 | 22.4 || 21.6 | 36.2 |
Native American News | 8.01 | 12.2 || 1.6 | 25.9 |
Nuericion *‘""’""I""5?6““’]"15?5‘"‘]’]"'IES@‘f"T"ZETB""T
hault Bamemcion TG e 1T e | 121
Treaty Righes - - f?“"5?5"‘]"16?5‘"‘]’[“Eé?Ei{fI“’EST?“'T
Trive/State Relations | 17.3 | 22.4 | [26.2 [ | 43.1 |
How to deal with thes | [ 11 1
dominant society p } _ 1407 | 18.4 | | 20.4 | 32.8 |
Profites of oucstandifg | S T
Native.Americans ' - | 46.7. | s1.0 || 34.0. | 55.2° |
Legal sdrvices - 1 101 | 12.2 || 165 | 25.9 |
EQIIQZ;;TZ’;ZS;ZQQQf"‘""’"?7‘"’""“'""I‘"Eé??"‘]"E@f?‘""I‘I"?ETE“”I"EETS"_']

;
: : ‘Q\
—_ ! égeé \ .
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TOPICS INDICATED AS ''NOT IMPORTANT"

| percent indicating |
| topic not imprtnt |
T |~tribes | | orgs |
| 3
l |

Jobs/Employment 1.8 I | 2.9
Tribal History T | 0.9 | | 2.9 |
Native American Art T sl s |
alcoholism o R N
;;;;;e American Music o o _—_l 3.7 | ] B:Z |
Health Car;— T [ 1.8 | | 1.4 _—I
-\E;IEQI—E;;;;;;Z;E _________ o o | 3.7 11 6.6 |
Rishing/Hunting Rights o o T e 1 9.3 |
Powwow Information | T 2200 | | 207 |
Self Improvement = a TS s
Native American Language - S TS0 e
Mineral/Water Rights . ;:___, S O sl s |
Native American News / - T 18 | [ 2.9 |
Nutrition S o s ) 2.9 |
"adult Education . i T2 1 e
— — U S U i — _—
Treaty Rights : o _ . 4 4 ‘/ |1 &i6 [} 2.9 |
;;;;;;;;ate Rengidn;\:—_—— B . R 4{5 4.6 | ]—_ 3.6 _I
How to Meal with the Dominant Society T 2s i so
Profiles of Outstanding Native Americans | 3.7 || 6.4 |
Legal services .. / ) | —I_g | I__—;—;——_—I
Children's Programs S 0.9 | | 3.6 |
A T T e .
/
;
4 E;éi\
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TOPICS INDICATED AS **NO INTEREST"

ercentv indicating ''mo interest'
)2 e

|

{ PTV | ptv___ | T Radio I__@;_é_g::%

I |_NA pop | | |_Na pep |

Jobs/Employment } 'ié 0 i 12.2 { { 14.6 ! 10.3 }
reibal Miscory T T A T s T s
Native American art | 1.3 | 2.0 [ 48 | 1. |
alcomolism 7T 80 1 61 11 126 | 8.6 |
Native American Music - | 8.0 | 10.2 | 1. 1.8 | 5.2 |
Health Care o |93 1 6 171 186 | 155 |
Tribal Gevermment [ 22.1 | 22.4 || 20.4 | 103 |
Fishing/Muncing Rights | 26.0 | 18.4 | | 23.2 | 13.8 |
Powsow Information . | 28.0 [ 22.4 || 29.1 | 17.2 |
self tmprovement | 80 1 2,6 11 2.4 | 190 1|
Native American Lamg. | 26.1 | 28.6 || 206 | 20.7 |
Mineraifvaze Righcs | 173 | fo.2 || 17.5 | 10.3 |
Naci-e American News f'—_"ff'“_"jj’fEITS—"TiTIETS"'T—T”'EETE_““T'[IETE'_'T
hocricion - T :;§7bI 80 F 6.1 1] 252 1l19.0 |
Adule Bawemtion T s T ez U0 2z 1 o112, |
Treacy Rights [ w1 | 122 1] 115 | 6.9 |
Tribo/Scate Relations | 147 | 10.2 11 18.4 | 8.6 |
How o deal with che - [ . N
dominant society ° ‘ ' | .10.7° | 12.2 | | 17.5 | 13.8 |
Profiles of satstamding | . 1 - 1 1
Native Americang// , | 4.0 | . 4.1 [ ] 4.9 | 3.4 \!
Legal Services . ST o 11 216 ) 103
Children's Programs. . |- 8.0 1 8.2 I 25.2 | 17.2 |
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~

TOPICS INDICATED AS '"MOST IMPORTANT" _ o

| percent indicating |
| topic most imprtnt |
| tribes | | orgs |
| |
| |

Jobs/Empldyment 21.1 | { 21.4

EZIE;I:EEQESZ;____f_—_‘___f_____________-___-__________—____7__*1_—“'ETE_]_]___BTS_—f_I
Native Amckican Art o 1 o0 || 0 |
aleoholism . . 7 is6 1| s |
Native American Music -~ - | 0.0 11 00 |
e TS T T T T T
o T P B S R
Fishing/Hunting Rights o T s 1 e
Powsow Information ~ - . T T T o011 0o 4
Self Improvement 1. ss || sa ]
Native American Language . 1 28 | w3 |
Mineral/Water Rights T A A T
QQZICE_X;;ZIZQZ_QZQQ________—_—_________—_“______"____________fjﬁf___QTS_]_]-_]Bf§-___7
Nuericion T T2 21 |
adule Education = [ 1l 14 |
Treacy Rights - T T 1 e
Tribe/State Relations . o | 7311 64 |
How to Deal with the Dominant Society . . . | 8.3 | | 11.4 |
e e e e e e ——— e e e e e i e i i e e e e it e
Profiles of Outstanding.Native Americans i 1.8 | | 2.1 |
Legal Services ' - - w9 || 2a |
S e e e e e e e e e e e e e S
Children's Programs | 1.8 | | 7.1 |
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TOPICS INDICATED AS "GREATEST INTEREST"

percent indicating ''greatest interest"

l PTV__ | PTV [ T Radio | Radio }

| | NA pop | | |_NA pop |

.Jobs/Employment { 4.0 l 4.1 1 1 8.7 % 10.3 , }
Tribal Wiscory . | 20.0 | 22.4 || 10.7 | 103 |
Native American Art | 14.7 | 12.2 | | 13.6 | 17.2 |
Alcokolism | 13 | o0 11 2.9 1 s2 |
Native American Music 1 w0 1 61 11 136 1 86 |
Mealth care ] o0 1 o0 11 o0 I oo |
e e e e e e e e e e e e e e e
Tribal vaernment | 1;3 | 2.0 [ | o | 0.0 q
Fishing /Munting Rights |67 | 8.2 || s.8 | 103 |
Powwow Information | 0.0 | 0.0 || oo | 0.0 |
Self tmprovement | 2.7 | &1 1 1.0 1 oo |
Native American Lang. | 0.0 | 00 || 00 | o0 |
Mineral Water Rights . w |53 1 61 || 6.8 | 103 |
Native A oican News 1 0.0 1 o0 11 3.9 1. 52 1|
Notririo. ';;_—————___——_____________T__”BTBN—_T___ST5_~_TAT___STB___T_—_5an—yf
Aduic Edvoation - | 00 | 00 || 1o |  1.7]1
Treaty Rights . 027 1 4 11 49 1 69 1]
Tribe/State Relations _ . 1 4o | 61 || s | 5.2 |
How to deal with the | T T T
dominant socicty | 4,0 | 4.1 | ] 5.8 | :5.2 [
Profiles of outsianding | | - 1. | |
Native Americans | 20.0 | 20.4 | | 16.5 | 17.2 |
Legal Serviees ] .00 | 00 11 oo 1 oo |
__________________________ T e sz 11 39 1 34 |

B e It
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OTHER TOPICS éUGGESTED BY TRIBES AND ORGANIZATIONS

b\

\ | pct indicating
| tribes | orgs
| |
|

Education/Schools

| 4.6 | 8.6
. , | |
Tribe/Federal Relations | 2.8 | 5.0
: | |
Self-Determination/Sovereignty | 5.5 | 0.7
: | |
Economic Development | 2.8 | 4.3
1 |
Voting/Voter Education/Voting Rights | 2.8 | 2.1
, | T
Survival = f Indians & culture | 0.9 | 2.4
| |
Bureau of Indian Affairs | 2.8 I 0.0
| |
Drug Abuse/Drug Educaiion | 0.9 | 1.4
" | - .
Women's Issues |. 0.9 | 1.4
! |
Tribal Management | 0.0 - | 1.4
L | |
Traditional Health/Holistic Healc:i: | 0.9 | 1.4
| ] ’
Native American Sports | 0.9 | 2.1
| | . |
Traditional. Foods | 0.0 | —1.4
|
Tradjricnal Values ] 0.9 i 1.4
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'HOW'CAN RADIO AND TV BEST SERVE NATIVE AMERICANS?

. . | pct indicating |

o | tribes | orgs |
. : - o | |
| . |

Nowreéponse : T e 25.7 | 19.3
_____ O VO
| | |
News/In-Depth News | 16.7 | 10.7 I
l | |
More Programs/Better Programs/More Coverage : | 7.3 | 15.0 |
| |
Provide Information | 12.8 0.0 |
S 7 | |
Avoid Stereotypes/Provide Positive Imag | 5.5 14.3 |
Improveu Media Access & Sensitivity- 6.4 8.6
, l | |
Involvement of Native Americans | 10.1 | 10.0 |
—————————————-—-—_———-——-——-——-—————-——————————-——-———--—_-—————————-—-——————-—_——.—-———-—————————7 —————————
) | | 1 I
General Audience Programming | 0.9 | 10.7 |
| T | | ]
Native American Media | 5.5 | 7.9 |
o | l |
Employment & Training p | 3.7 | 7.1 |
o | | |
Native Language Programs | 5.5 | 0.7 |
. | , |
Programs on Culture & History [ 4.6 1 -0.0- |
A o | | |
Provide Native American Viewpoints | 0.0 | 5.0 |
| | l
Target Audience. Programs J | 2.8 | 4.3 |
| | | |
Public Service Announcements | 4.6 | 2.9 |




HOW CAN RADIO AND TV BEST SERVE NATIVE AMERICANS, continued

| pct indicating

|

| tribes | orgs |

" Children's Programs . | 3.7 | 0.0 |
' | l

Educational Programs : | 2.8 2.9 |
| | T |

Local Programs ’ | 2.8 0.0 |
I . |

Cable TV | 1.8 0.0 |
| N I

Better Signal | 1.8 | 0.0 |
\ I | |

Research | 0.0 I 1.8 I
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HOW CAN PUBLIC BROADCASTING BEST SERVE NATIVE AMERICANS?

pct indicating

: |
. ' | PTV | Radio
/ ‘ | | -
No Response | 61.3 | 55.3
, : | |
General Audience Programming |- 8.0 | 17.5
_ : . l |
Target Audience Programming | 8.0 | 5.8
A . | ' |
Present Native Americans in a Positive Role 3 . | 4.0 | 0.0
T | — | | |
" Identify Native American Audiences/Research | 2.7 I 3.9
' . l o 1
Programming on Art/History/Culture i | 2.7 [ 1.9 |
—— = e e —— o S
| | |
News , | 1.3 | 2.9 |
. . l | - |
Training and Employment [ 1.3; | - 2.9 ]
_________________________________________________________________________ I
' | Sl |
Native American Invclvement ‘ | 1.3 | 2.9 |
, - | l |
Puolic Service Announcements o . S : | 0.0 | 1.9 |
| [ |
Program modules | 0.0 | 1.9 |
, . | | |
Native American Music - [ 0.0 .| 1.9 |

e — e . SR
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INTRODUCTION

Most public (non-commercial or educational) radio and televi-
sion stations have a Native American population in their broadcast
signal coverage area, but only a few of them have aired programs for
Native Americans in the past year (1981). According to a Fall 1981
mail survey in which 103 public radio stations and 75 public television
stations participated, 56 percent of the radio stations and 65 percent
of the television stations indicated that they had a Native American
population in their coverage area. While virtually all of the stations
surveyed indicated that they had aired programming about Native
Americans, only 39 percent of the television stations and 24 percent of
the radio stations aired programs for Native Americans..

The survey of public radio and television stations was under—
taken by the Native American Public Broadcasting Consortium as a
part of '‘a larger study on Native American information needs. The c;)m—
plete study, made possible by grants from the Markle Foundation and
the Corporation for Public Broadcasting, included four mail surveys:
(1) Native American tribes, (2) Native American groups and organiza-
tions, (3) public radio stations, and (4) public television stations.

The present report, one of three reports based on the study,
focuses on public radio and television service to Native Americans and
is based primarily upon data from the public radio and public televi-

sion surveys. Other reports from the study inclide: Serving Native

American Needs (using data from all four surveys) and Native Ameri-

cans and Broadcasting (based on data from the tribal and organization-

al surveys).



THE PUBLIC STATIONS AND NATIVE AMERICANS

Native American Population. Most of the public television stations and

-

public radio stations surveyed indicated that they had a Native Ameri-
can population in their broadcast signal coverage area, though several
stations noted that this population was quite small. Among the
stations there 1is a slight pattern of community radio and television
stations "”b.eing less 1likely to indicate having a Native American
populétion, while University stations and school radio stations were
more likely to indicate having a Native American population.

Comparing data from the stations with that from the tribes,
we find that while 65 percent of the responding public television
stations indicated a Native American population, 70 percent of the
tribes surveyed indicated that they received a public television. signal
on their reservation or tribal area. With regard to public radio, 56
percent of the stations surveyed indicated a Native American population
in their coverage area, while only 26 percent of the tribes said they
received public radio on their reservations or tribal areas (see Native

Americans and Broadcasting.)

Native American Response to Programming. The responding public televi-

sion stations and public radio stations were asked: '"Has your station
had any Native American response to your general audience, special
audieince, or instructional programmih:g?" The survey found that only
29 percent of the public television stations and 18 percent of the
public radio stations had %had Native American response to their
programming. Among those .stations with a Native American population,
36 percent of the public television stations and 31 percent of the

public radio stations had had a Native American response -to their

programming. 98
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Generally the public television stations and public radio sta-

tions surveyed indicated that Native American responss had been to
generzl audience programming rather than to special audience program-
ming or instructional programming. Furthermore, the response iended
to take the form of personal c¢ontact and/or telephone calls rather
than letters. Less than half of the stations which hadd bhad Native
American response to programming indicated that this response had

been in the form of letters.

Native Americans on Advisory Boards. Only 24 percent of the public
television stations surveyed and 16 p.ercent of the public radio
stations surveyed reporte'd that a Native American served on their
advisory boards or committees. Among t'hose public stations surveyed
with Native American populations, 37 percent of the television stations
and 26 percent of the radio stations had Native Americans on their

advisory boards or commititees.

Native Americann Emplcyment. Only 16 percent of the responding public

televisicn stations and 14 percent of the responding public radio sta-
tions reported that they employed Native Americans. Among those
stations which employed Native Americans, one-third of the public
television stations indicated that they had Native Am=2rican producer/
director/writers and/or engineers. Among the public radio stations
with Native American employees, nearly two-thirds indicated that they
had Native American announcers, and 43 percent reported ' Native

Americans as managers/supervisors. ~..



PROGRAMMING ACTIVITIES
All of the public radio and public television stations in the
two surveys were asked a series of questions about their programming
activities during the past year (1981). These quéstions and the stations'

responses are described below.

Aired General Audience Programming About Native Americans? Virtually

all of the stations--93 percent for responding public television stations
and 83 percent for responding public radio stations——indicated that

they had aired general audience programming about Native Americans.

Produced General Audience Program Material About Native Americans?

While nearly all of the stations had aired programs about Native Ameri-
cans, only 32 percent or the responding public television stations and
36 percent of the responding publi¢c radio stations had actually produced
material about Native Americans. Among those sfations with a Native
American population, 43 percent of the public television stations and -
55 percent of the public radio stations had produced Native Americ'an

materials.

Aired Special Programs for Native Americans? Slightly more than one-

third (38 percent) of the public television stations surveyed and 24
percent of the public radio stations surveyed reported airing programs
for Native Americans. Among’ those stations with .a Native American

population, 49 percent of the television stations and 38 percent of the

radio stations aired programs for Nativ® Americans.

vy
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Contacted Native American Leaders as a Part of the Ascertainment

Process? While 61 percent of the public television stations surveyed
(71 percent of those with a Native American population) had contacted
Native American leaders as a part of ascertainment, only 39 percent
of the public radio stations surveyed (57 percent of thuse with Native
American population) had done so. (ln comparison, 13 percent of the
tribes and 29 percent of the Native American organizations reported
that they were contacted by public stations for the purpose of ascer-

tainment.)

Conducted Any Special Audience Research on Native Americans? Native

American audience research appears to be rather rare as only a handful
of the stations--5 percent of the responding public television stations
and 4 percent of the public radio stations surveyed--reported engaging

in this type of activity.

Aired PSA's for a Native American Group, Club, or Organization? One-

fourth (25 percent) of the public television stations surveyed and 47
percent of the responding public radio stations reported that they had
aired Native American PSA's. Among those stations with a Native Ameri-
can population, 64 percent of the public radio stations and 31 percent

of the public television stations aired Native American PSA's.

Produced Program Material in Cooperation With a Native American Group

or Comintunity? One-third of the¢ stations with a Native American popula-

‘tion--35 percent of the responding public. television stations and 23

1ug
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percent. of the responding public radio stations--reported that they
cooperated with a Native Americar group in producing program r «terial.
In comparison, 27 percent of the Native American organizaiions indicated
that they had cooperated with a public radio and/or television station
in the production ‘of program material. Among the" tribes,‘ 22 percent
reported cooperation with a public television station and 17 percent

reported cooperation with a public radio station.

Produced Instructional Material for Native American Children? Only

a few of the surveyed public television and public radio stations indi-
cated producing inst.ructional material for Native American children.
Among those stations with a Native American population, 14 percent
of the public television stations and 5 percent of thepub]lc radio

stations reported producing this type of material.

Has Your Station Used the NAPBC Library as a Source of Program

Material? Thirteen percent of the responding public television stations
(16 percent of those with a Native American population) indicated that

they had used the NAPBC library during the past year (1981).

Iyz



PROJECTED PROGRAMMING ACTIVITIES
The two surveys asked the responding public television and
public radio stations a series of questions about their projected activi-
ties for the coming year (1982). These questions and the stations' re-

sponses are described below.

Air General Audience Programming About Native Americans? While three-

fourths (75 percenf) of the public television stations surveyed (82 per-
cent of thosé with a Native American population) projected that they
would air programming about Native Americans, only 20 percent of
the responding public radio stations (29 percent of those with a Native

American population) indicated that they planned to do so.

Produce General Audience Program Material About Native Americans?

Of the public television stations surveyed, 24 percent (31 percent of
those with a Native American population) indicated that they planned
to produce material about Native Americans during 1982, as compared
with 34 percent of the public radio stations surveyed (53 percent of

those with a Native American population.)

Air Special Program Material For Native Americans? Among responding

ublic television stations, 28 ercent of all stations and 39 percent
P P P

of those with a Native American population plan on airing programs

for Native Americans. Since 39 percent of the stations (49 percent of

those with a Native American population) aired programming for Native

Americans during 1981, it would appear on the surface that there will

103
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be a reduction in public television programming for Native Americans
during 1982.

Projected programming for Native Americans by responding public
radio stations appears to remain at nearly the same level as progrém—
ming during 1981.: T\;;n‘ty—three percent of all stations (36 percent
of those with a N'étive American-gigbpulation) project airing special pro-

gram material for Native Americans during 1982.

Conduct Special Audience Research on Native Americans? Very few of

the public television and radio stations surveyed plan on doing any
Native American audience research during 1982. Only 9 percent of the
responding television stations (14 percent of those with a Native Ameri-
can population) and 6 percent of the responding pulbic radio stations
(7 percent of those with a Native American population) plan on doing
this type of research in the coming year. Comparing projected figures
for 1982‘with past year figures for 1981, it would appear that the
public television and public radio stations in the surveys are planningk

a slight increase in research activities.



PUBLIC RADIO PRODUCTION OF NATIVE AMERICAN MATERIAL

In the public radio survey, responding stations were asked
a series of questions about the production of Native American materials
which they aired during 1981. These questions and the stations' re-

sponses are described below.

Produced By Your Own Station? More than one-third (37 percent) of

all public radio stations surveyed and 53 percent of those with a Native

American population indicated that they aired Native American material

produced by their own station.

Produced By Another Public Radio Station? Sixty-three percent of the

responding public radio stations indicated that they had aired Native
American materials which had been produced by another public radio
station. Several stations noted in the margin that this was primarily

programming from Nationl Public Radio (NPR).

Produced By Ar Independent, Indian Producer? Only 15 percent of the

public radio stations surveyed (21 percent of those with a Native Ameri-
can population) aired materials produced by an independent, Indian
producer,

W
Produced By a Native American Group? Among all public radio stations

surveyed, 16 percent indicated airing this type of material. Among
those public radio stations with a Native American population, 24 per-

cent aired material produced by a Native American group.
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Produced by an Independent, Non-Indian Producer? Nineteen percent

of the responding public radio stations (28 percent of those with
a Native American population) indicated airing this type of material.
It would appear that stations were more likely to have aired Native
American materials produced by a non-Indian producer than either

an Indian producer or an Indian group.

Could your station produce Native American oriented programs for

exchange with other stations? Only 21 percent of the public radio

stations surveyed (33 percent of the responding public radio stations
with a Native American population) indicated that they could produce

Native American programs for exchange.

10g
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SUMMARY -
The key findings of the Fall 1981 mail survey of public radio

and television stations may be summarized as follows:

1. While a majority of the public radio and television
stations surveyed have a Native American population
in their broadcast signal coverage area (65 percent of
public television stations and 56 percent of public
radio stations), and nearly all of them air program-
ming about Native Americans (93 percent of the public
television stations and 83 percent of the public radio
stations}, only a minority of stations air programs
targeted for Native Americans (39 percent of the public
television™ stations surveyed and 24 percent of the
public radio stations surveyed).

2. While most of the stations surveyed air programs
about Native Americans, most stations do not produce
material about Native Americans (32 percent of public
television and 36 percent of public radio stations). It
would appear that stations tend to rely on outside
sources for this type of programming.

3. Almest none of the stations conducted any Native
American audience research during 1981 (5 percent of
public television staticns surveyed and 4 percent of
the public radio stations surveyed) and few stations
(9 percent of public television stations surveyed and
6 percent of public radio stations surveyed) plan to
do this type of research during 1982.

4. Comparing responses to questions about programming
during 1981 with responses about projected programming
for 1982, it would appear that the stations surveyed
will air less programming about and for Native Ameri-
cans in 1982. In addition, it~"Wwould appear that fewer
television stations are planning to produce materials
about Native Americans. 0
5. The public radio and public television stations sur-
veyed are more likely to use Native Americans as advi-
sors than as employees. Twenty-four percent of sur-
veyed public television stations had Native American
advisors, but only 16 percent had Native American
employees. Similarly, 16 percent of the public radio
stations surveyed had Native American advisors, but
only 14 percent had Native American employees.

6. Only 29 percent of the responding television public
television stations and 18 percent of the radio stations
report any Native American response to their program-
ming.

ERIC 1oz
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METHODOLOGY

The overall‘study of Native American media needs was based
on four surveys: (1) a survey of tribes, (2) a survey of Native
American organizations, (3) a survey of public (non-commercial, or
educational) radio stations, and (4) a sﬁrvey of public (non-
commercial, or educational) television stations. On 28 October 1981
questionnaires were mailed out to 342 tribes, to 434 Native American
organizations (including wurban Indian organizations and centers,
Native American media organizations, educational organizations, and
groups and organizations on reservations), to 213 public radio
stations (including some low-power -ccmmunity stations not affiliated
with National Public Radio), and to 166 public television stations.

The materials mailed out included a cover letter from Frank
Blythe (executive director of the Native American Public Broadcasting
Consortium) requesting that the questionnaire be completed and
- returned to NAPBC by December 1st, and a stamped, return mail
envelope; Two post cards were subsequertly sent to non-respondents
reminding them to complete the questionnaire. |

By 21 Deacember 1981, questionnaires had been returned by
140 Native American organizations, by 109 trives, by 103 public
radio  stations, and by 75 public television stations. Thirty-three
orga;;\ization questionnaires and 13 tribal questionnaires were returned
as undeliverable. The four surveys thus had response rates of 35
percent for the Native American organizations, ;33 percent for the
tribes, 48 percent for the public radio stations, and 45 percent for

the public television stations.

log
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The four sets of questionnaires were not identical, but they
did contain some identical sections to allow comparison among the

four groups. Data from the 1978 survey, Native American Media

Needs: An Assessment, by Laurell E. Schuerman, Frank ‘M. Blythe,

and Thomas ]. Sork, were used in developing the questionnaires.
The questionnaires were written by E. B. Eiselein and Frank Blythe.
Data processing and statistical analysis was done by E. B.
Eiselein and Judith Doonan wusing the computer facilities of Authors
and Anthropologists Services of North America, Inc. (P. O. Box 919,

Kalispell, MT 59901).

10y
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THE TABLES
The statistical data from the surveys of the public television
stations .and the public radio stations are summarized in the tables
which follow. In using these tables, please note the following:

1. All numbers in the tables are percentages and like
all statistical measures, they are subject to a margin of
error.

2. Data in columns labeled "all stations--PTV" are based
on a sample of 75 public television stations responding
to the survey.

3. Data in bcolumns labels ''all stations--radioc'" are based
on a sample of 103 public radio stations responding to
the survey.

4. Data in columns labeled "stns with NA pop--PTV" are
based on a sample of 49 public television stations res-
ponding to the survey which indicated a Native. American
population in their broadcast signal coverage area.

5. Data in columns labeled 'stns with NA pop--radio”
are based on a sample of 58 public radio stations res-
ponding to the survey which indicated a Native American
population in their broadcast signal coverage area.
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THE PUBLIC STATIONS AND NATIVE AMERICANS

| percent indicating '"yes" |

all stations | |stns with NA pop.
PTV | radio | PTV |  Radio
| | |
Is there a Native American population | |
witiiin your broadcast signal coverage | |
area? 65.3 56.3 | | 100.0 | 100.0
| || | |
Has your station had any Native American | |
response to your general audience, special | | |
audience, or instructional programming? | 29.3 | 18.4 | | 36.7 | 31.0 |
| . | l | | | |
Are there any Native Americans on your | | | ] | |
station's advisory board or committee? | 26.0 | 15.5 || 36.7 | 25.9 |
| l | | | |
Does your station currently employ | | || | !
any Native Americans? ' | 16.0 | 13.6 | | 20.4 | 17.2
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NATIVE AMERICAN RESPONSE TO PUBLIC RADIO AND TELEVISION PROGRAMMING

‘percent indicating "yes" |

|

| all stations | | stns with NA res
| PTV | radio | | PTV | radio |
| | | ! | |
Response to general audience programming? |  24.0 | 15.5 | | 81.8 | 84.2 |
| | || | |

Response to special audience programming? | 10.7 | 10.7 | | 36.4 | 57.9
‘ | | | | | |

_ Response to instructional programming? | 6.7 | 1.0 | | 22.7 | 5.3
| | || | |

Response in the form of letters? | 13.3 | 8.7 | | 45.5 | 47.4
' | | || | |
Response in the form of phone calls? | 20.0 | 13.6 | | 68.2 | 73.7 |
| | || | |

Response in the form of personal contact? | 25.3 |~ 13.6 | | 86.4 | 73.7

-
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NATIVE AMERICAN EMPLOYEES

percent indicating "yes"
all stations | stns with NA emp

|
PTV | radio | | PIV radio
| ||

Producers/Directors/Writers? 5.3 | 4.9 | | 33.3 35.7
| | |1 |

Announcers? ' | NA | 87 | | NaA 64.3
. l | l
Reporters? | 2.7 | 4.9 | | 16.7 35.7 |
| | | |
Clerical/Secretarial? | 0.0 | 1.9 | | 0.9 14.3 |
: | | l |
Production assistants? | 1.3 | 4.9 | 8.3 35.7 |
| | | |

Engineers? ’ | 5.3 | 2.9 | 33.3 21.4
| | | | |
Managers/Supervisors? | 2.7 | 5.8 | 16.7 | 42.9 |
| | | | l
Trainees? | 2.7 | 2.9 | 16.7 | 21.4 |




PROGRAMMING ACTIVITIES

percent indicating 'yes"
all stations | [stns with NA pop.

| |

| |

| PTV | radio | | PTV | Radio |

| | P | |

IN THE PAST YEAR (1981), HAS YOUR STATION: | | || | |
| | || | |

Aired general audience programming | | | | |
about Native Americans? | 93.3 | 82.5 | | "93.9 | 89.7 |
| | | | | |

Produced general audience program | | | | | |
material about Native Americans? | 32.0 | 35.9 | | 42.9 | 55.2 |
| | | | l |

Aired special programs for Native | | . | ] | |
Americans? | 38.7 | 24.3 | | 49.0 | 37.9 |
| | | | | l

Contacted Native American leaders as | | | | | |
a part of the ascertainment process? | 61.3 | 38.8 | | 71.4 | 56.9 |
l | | | | |

Conducted any special audience | | | ] | |
research on Native Americans? | 5.3 | 3.9 [ ] 6.1 | 5.2 |
| l | | | |

Aired PSA's for a Native American | | [ |
group, club, or organization? | 25.3 | 46.6 | | 30.6 | 63.8 |
: l | | | | |
Produced program material in coopera- | | | | |
tion with a Native American group or | | || | |
community? | 28.0 | 20.4 | | 34.7 | 32.8 |
: | | | | | |

Produced instructional material for | | [ : | |
Native American children? | 10.7 | 3.9 | | 14.3 | 5.2 |
| | I | |

Has your station used the NAPBC library | | | | | |
as a source of program material? | 13.3 | NA | | 16.3 |  NA I




PROJECTED PROGRAMMING ACTIVITIES

Ppercent indicating "yes"

all stations | |stns with NA pop.

19

PTV_ | radio | | PTIV | Radio
, I | | | I
IN THE COMING YEAR (1982), DOES YOUR | | |
STATION PLAN TO: I [ |
I | | I
Air general audience programming | || |
about Native Americans? 74.7 | 20.4 || 81.6 | 29.3
I | | .
Produce general audience program | || | |
material about Native Americans? 26.0 | 34.0 || 30.6 | 53.4 |
I | | I !
Air special program material for | || | |
Native Americans? 28.0 | 23.3 || 38.8 | 36.2 |
I || I i
Conduct special audience research on | || | |
Native Americans? 9.3 | 5.8 | | 14.3 | 6.9 |

11



PUBLIC RADIO PRODUCTION OF NATIVE AMERICAN MATERIAL

20

percent indicating ''yes"

I
| all stns | stns with
{ = N A pop
IN THE PAST YEAR (i981), HAS YOUR STATION AIRED | |
NATIVE AMERICAN MATERIAL WHICH WAS PRODUCED BY: | |
I I
Your own station? | 36.9 | 53.4
I I
Another public radio station? | 63.1 | 69.0
I I ,
An independent, Indian producer? | 14.6 | 20.7
I I
A Native American group? | 15.5 | 24,2
. l I
An independent, non-Indian producer? | 19.4 | 27.6
o | |
COULD YOUR STATION PRODUCE NATIVE AMERICAN ORIENTED | [
PROGRAMS FOR EXCHANGE WITH OTHER STATIONS? | 21.4 | 32.8

116



TYPES OF STATIONS

percent indicating "yes"

all stations

] [stns with NA pop.

21
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PIV_ | radio | | PTV |  Radio
| |1 |

Community Station 40.0 | 24.3 | | 34.7 | 20.7
| | | 1 | |
University/Community College Station | 30.7 | 62.1 | | 34.7 | 60.3 |
, | | || | |
State Station | 17.3 | 4.9 || 18.4 | 5.2 |
: | | || | |
School Station | 12.0 | 8.7 || 14.3 | 13.8 |




