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each group following the newscasts indicated a negative correlation
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Aﬁgéé the advantgges broadcast news has over newspapers and newsmégazinés
is allowing audience members to hear and/or see news as it happens or as ?\
happened. To explnit this advantage, broadcast journalists usually attempt'
to add as much aural and/or visual enhancement to stories as possible through
the use o% actualities, voicers,\pictures, slides, film and videotape.

Much has been written about the éffECts of visual enhancemenfs on
audience rgcallof and interest in television new;casts, but littie has been

.

published concerning the effects q& aural enhancements on audience recall of

and’ interest in radio newscast;. The purpose of thjs study was to measure
such éffecfs. |

College textbooks about broadcast journalism recommend the use ofv
actualities for a number of reasons.I The authors suggest that é;tualities
help také audience members to the scene of events and allow audience members
to participate vncaplously in those events. Actualities are also said to add
a "dranfhtic" effect to’ stonles and to help Millustrate' a story much like a

picture.

v

Whlle little ﬁ?s been published about the é?féntﬁ of "illustrating"
radio ‘news storles ﬁwth actualities, much has been published about the effects
of ”|llustrat|ng“ televnsnon news stories with pictures. Generally, researchers
have found that the’ recall of television newscasts is not very good and that

pictures and fllm/vldeotape have little effect on the recall of or interest in
%

television newscasts however, perceived sngnlficance of* a story by audience
members and watching/television news to achire information do seem to be factors
1
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that increase recall and interest.2

<

Other Yelevision news wesedrchers have fourd that 'emotion-arousing'’

}

stériés, advantageous placement of stories(first or last §tor§ in newscast),
repetition and-ﬂfasf-pgcingy Increase recall, but,p;ecise newscast organization
_(by topic or sUbject)'ﬁgs no effect on recall.3' Jn_reéearch combéringrradio
. , ‘
and television news, ?t has been found that éudience‘members recall mbre from |

television, although, generally, recal].of informatfon from both media is low.

v

Reseérch_concerning the recali of radio newscasts has found that. between

20%-45% of newscast items are fgmembered.s, Apparently, the higher the level of
. 5 0 " M N
a persop's educational attainment, the more information he or she can recall.

Repetition seems to help the recall of radio newscasts,6 as does a

‘- -y

delivery rate of between 160-200 words per mir{ute.7 Providing '"'timeliness"

cues, ''emphasis'' wording and actualities don't seem to affect recall, though.

.

This study was conducted to update previous research concerning the effects

of actualities on the recall of radio newscasts and to measure the effectsof
actualities on the degree ofcjnférest audienz7 members have in radio newscasts.

In additioR to the questions about recall and inte est; one other research

.

’

question was addressed: ”Whét,wquid make radio newscasts more interesting?"

o \ ‘

Hypotheses . ,
* <
» o | .
Hypothesis I: The grgsence of actualities will have no effect on the
AN -

recall of radio newscasts.

' Hypothesis |1: The presence of actualities will have no effect on the

-

degree of interest iﬁlradio»newscasts. §T"

) o * (\
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Methods

The first step was the production of;two versions of a 3%-minute,

»

five=story radio newscast. One version had no actualities and the newscaster
. » - o 4 .
< ; ] ; . . B L

simply read the five stories(Control). The other version had actualities

)

’ ‘ f
within three of the five stories(Exberimental).9 The exact wording that was

used in the actualities was- used in the control version. A few words of attribution
, € i
were added to the ‘control version, ‘though. ‘

. ‘ ‘ .

The five stories were! (1) A fire at a local Bo?{s Club; (2) A sex

disgripipation lawsuit against a'local chain of drug stores; (3) A propasal Y]

to buy a device to regulateesound outpuf~during locaf, outdoor rock concérts;

(4) A decline in the price of miik at local supermarkets; and (5) A robbery at

’

a local clothing store. All of the stories featured actual local organizations

-

and locations, but fictionalized names, events and issues.
Eight, five-option, multiple~choic® questions were developed by the authors

= .
for each of the five questions., A panel of five broddcast newd professionals
: Fo ) .
v

and journalism.educators evaluated the questidns and selected the four questions

that dealt wi%h the most significant information for each story. These questions

-were included on the recall test instrument used 'in this study.10 .

A pré-test~of'g%¢ instrument and the newscast recordings was ,conducted

[
. -

using 20 advanced broadcast journalism students as subjects. The results -of the.

. ’

pre-test lég to some rewording of the test items and to som%}technicél

z . a
- | .

improvements in the recordings.
wed '

Finally, students in introductory mass communication courses at a major, yestern
\ :
< 4 N

9
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univeréity were assigned randoml& to one of two tféatment groups. The control
group listened to the ne&scast witHout aétualities and the experimental group
listened to'the newscast with actualities. All students were told about the

experiment prior to the playing.of the newscasts and the administering of t#e

'hejguestion, multiple-choice test.]l

Anonymity was guaranteed.,

A total of 282 students(lh; control, 139 exﬁerimental) listened to the
newscasts in a normal, ''classrcom' eqyironment and imméqjately afterward -
completed the tesf instrument. 1{n addition to the 20 multiple-choice

-

quesfions, students were.asked how interesting they found the newscast and

» N N
' C . 1

what would Wake radio newscasts in general more interesting to them. 2 }

. !

N B
. N )
0 . . .
s : .

{ Findfngs | . : \

ﬁypothesis | was not confirmed. The presence of actualitigs in a
" newscast did have an effect on recall--a negafive effect. pverall, the
stqdénts averaged.absat 12(1}‘72) correct answers out of a possible 20. (59%)
The control group averaged Ié.19 and ;he experimental group averaged 11.23.
(T=2.38, p=.018) For questions bésed on informati?fycovered in the actualities;
the students averaged 3715 correc; answers out of a possible six. The control
group'averaged 3.51 and the experimental group avéfaged 2.78. 1T=h. , p=.001)

&
Overall, total scores and '"actuality' scores were highly correlated.

(Pearson r=+.74; p=.001) =
when the scores were broken down by story, the control group scored

4 - .
significantly higher than the expérimental group on two of the actuality

N

6
& : . \
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stories. (See TABLE 1) The scores-on the other three stories were not
P .

»

significantly different, hutfortwo of the three, the control grdnp's

average score was higher than the experimental group's average'score. .
Hypothesns II was not conflrmed The presence of “actualities .in a
"newscast dld have an effect on interest--a negative eféect Overall, the

students gave the newscast an average rating of 5. 37 out of a possible 10.
The control group rated the newscast at 5.65 and the experlmental group
rated it at 5.09. (T=2 hZ p=. 016) About 32% of the the control groqu?tudents
and 20% of the experlmental group students gave the newsca§t a rating of .
seven or higher. About 12% of the contrQl group and 22% of the:&xperimental
group.gave the newscast a ratina of three or lessy<” (
interest ratings were positively correlated with both total scores
(Pearsgn r;+:26, p=.001) and '"actuality" scores. (;earson r= +.16, p=.004)
The students reported that the slower and clearer delivery of news, the
airing of more significan* news and the usg of more humor and human‘interest
stories would help make radio news more interesting. (See TABLE 2) Other j’
improvements inc[udef more enthusiastic news announcers, a greater yariety \

of stories, more background information for stories and more editbrials and

opinion storits.

Discussion
J

In this study of the effects of actualities on recall of and interest in
B L

2

v 4y,
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radio newscasts it was found that college students who listened to a simulated,

34-minute radio newscast that had no actualities scored éignificantlf/higher on

- f -

a multiple-choice test of recall and rated the newscast more interesting than
- B . < - .
did &tudents who listened to a newscast that had actualities.

These fipdings contradict most preyious research findings. Generall{,
R »
past studies have found no significant differences between control and

‘experimental groups. ‘ .

There are at least three possible explanations for the contradictory
N
findings. ' .
‘ L B ¢
(1) This study Gsed a brief, simulated newscast with onlg five, simple

stories. Most of the other studies used longer neWwscasts. Perhaps .recall

.

and interest are affected differently when longer, more complex, actual"

.

- } ' . &
newscasts are used. < : n

L3

(2) The three actuality stories ran consecut il ly(stories two, three and

four) in the newscast. Perhaps this order tended to negate the ''attention-getting"

and ''interést-arousing'' aspect of actualities. I

(3) The difficulty of the questioéﬁ that were» based on the information
contained in the actualities may have af?ecteé.recall. Three of the six . f
questions were among the most often incorrec%ly answered on the test. When ’

o *
test scores were.compared controlling for the actuélity questions, there was wj
no significant difference between the groups.13 (T=.71,fpénh78) | )

A third area of concern in this study was 'what would make radio news
‘i

more interesting?'" Here the findings were less surprising. Students suggested

that the slower, clearer, more enthusiastic.delivery of more significant,
kY ‘ . : .
humorous and human interest stories would certainly make radio news more

-

\ &

-
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interesting to Jhem They also sa|d they would be more interested |f radio
\ 3

6,
new5persons,provided more background |nf9rmat|oh on issues and events and

-

. - offered more commentaries and op|n|on pieces.

£
At least three/?:ctors should be considered before attempzlzg to

L

generallze the findings of this study to other poﬁulatlons

(1) The subjects were all students at a’maJor, western uinersity.ﬁ

They were all enrolledlfn'iniroductory mass communication courses. The

. results might be dlfferent wuth a less hom?geneous sample.

v (2) The newscast was brief--3% m|nutes. Resultg’might be dlfferent

(as they have been in other studies) wit longer newscast.

s (3) The informational content of several.of .the.astualities was’ .
relatively specific. Results might be different with less specific N
. informa'tional content. “ . :

-\ ‘ 4 £l
Despite its limitations, this study does suggest that radio journalists

.o might want to re-examine how they use ‘actualities in newscasts. In most
radio news operations, a great deal of time, effort and expense are pdt into
N , A
the gathering, editing and airing of actyéiities. Yet, this research indicates

~ -

A

that actualities may actually reduce listener recall of and interest in radio
newscasts and other research indicateaithat, ar best, actualities don'i saem U}’
have any significant effect on listener recall_or intereét.

) e could be that actualities really are not sure I'a‘ctention-grabbers“ and
“intere‘st-arousers,"| especially in '"brief" newscasts. It couid be that actualities
are good for providing general ‘information and 'illustrating" a.atory, but when it
comes to providing sgecific information, straight, "'reader'' stories are a-better
way to convey- information to iigteners. Future research should explore thesé e

' possibilities.
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, TABLE 1 .
‘ fesf‘Score'Means for News Stories by Group¥* ‘; - ~ v
v - - A
- v/ w - - -
STORY / ' TOTAL . CONTROL &ROUP ACTUALITY GROUP P
w) ’ . N 4 "
_ Fire  ~ ) '2.266 . 2.280 2:252 .818
Al ’ . N , /
) Lawsuit ' "2.553 2.734 2.367 ° .006
& - . < . '
_ Rock Noise 2,135 2.231 . 2.036 .153
v ¢Milk Prices ~ T e—— 2,124 2,343 1.899 .001
. SR . - - . ,
| ‘ Robbery ‘ 2.628 : 2.580 2.676 - ;h7h
. % . . . :
— 5
*Score range= 0-4 < . .

**Determined by T-tests
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. TABLE 2 U ‘

Suggested Improvements To Make Radio News‘More:Iqteregling in Percent by Group*

=%

IM#ROVEMENT - . TOfAL ZLCONTROL GROUP ACTUALITY GROUP
Slower, ggejrer Delivery  17% fl"“ 17% ‘ 17%
More Sign%%iﬁ;ﬁtLStories 16 v'ufég 15 ; bl;v 17
More Humor/quaﬁ Interest 15 ‘_ _ | 19 11
More Enthusiastic Announcers 11 . 10 ' 12
Greater J;r}ety of Stories 9 9 | 8
More Background Information 6 10 - 3k
More Commentary/Opinion ¢ - 6 6 | | 5
More Actualities | h 3 by

- Better Production 3 - b h 1
Shorter Stories ‘ 3, : 6 . 1%k
More ''Live'' Stories . B 3 2 ':ém
More ''Sensationalism' 2 2 2
Better Writing , 1 i 2 1
More Accuracy - : | 1 | 1 L
More ''Good' News 'f‘ : J' . i 1 . Sr

’

'*Percentages reflect the number of students who suggested each improvement.

*% p £.05 (Détermined by Chi-square)




