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PREFACE _ 4

~

The roots of this monograph extend back several years.
When I came to the Cleveland area more than seven years ago,
I was impressed by the diversity®*of its ethnic communitieg
and c¢ity neighborhoods. Each Sunday 1 would pick a
different neighborhood and then spend a couple hours dr1v1ng
through the area. As a consequence, I developed an interest
in neighborhood problems and efforts to solve them. I began
collecting neighborhood newspapers and encouraged our -
journalism students to develop their skills while giving
much needed assistance to -the neighborhood, press. One
student who shared my interest in communlty journalism was
Jim Ceasar, who joined e in a project to xnteryiew editors
of nelghborhood newspapers. That was a couple years ago,
and the process began to look as if it would never end. One
interview completed, we would learn of another effort to
start a newspaper, ‘ ’ '

‘The necessary financial resources and time commitment
to complete the interviewing and prepare a monograph were:
made possible by the Urban Affairs Summer Grant Program
administered by the College of Urban Affairs in conjunétion
with the College of Graduate Studies and the Offiece of
Research Services at Cleveland State Unxverslty. Since some
of the information was already nore than a year old, each
editor was recontatted this past summer or fall for an
update. This task fell to Mick Latkovich, & research
assistant in' the Communication Researcih Center. He spent
many ‘hours not only interviewing edxtors but also writing up
summaries of his sessions. Throughout the sqmmer and into
the fall, we continued to learn of new papers or changes in
the status of existing ones. We have tried to make changes
up to the last minute, but we are probably unaware of
several others, 4

The grant also allowed us to expand the monograph to
serve several purposes. First, we wanted to describe the
current situation and trends in 'grassroots journalism.'" We
hopé¢ this first section is useful to observers of 'the urban
scene, those concerned with community newspapers, and the
paper staffs themselves. Second, we wanted to preserve a
bit of history by recording individual efforts to start
papers. Thus, the second section includes a front page and
brief narrative of each paper. Third, we wanted'to present’
some information which might help neighborhood newspapers in
their day-to-day operations. ‘Thus, the third part of the
monograph includes sections on writing, editing, etc., which.

)
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we hope can be used in training volunteers and. other staff

_-members. Since we only have limited space here, this

section should be supplemented by such excellent references
as: How to Produce - a Small Newspaper (by the Editors of 5
the Harvard Post, 1978), The Newepaper: Everything You Need
to Know to Make It in the Newspaper Business (by D. Earl
Newsom, 1981), How to Start Your Own Communlty Newspaper-
(by John McKlnney,,l977) “and Community Journalism: A-Way
of Life (by Bruce M, Kennedy, 1974). Theselishould be
avgilable at the CSU or other area libraries,

Worklng on this- monograph.has trlggered many memories.
of my days as a 'staff writer for the "Lewiston (Idaho)
Morning Tribune" and .my own attempt at community ‘journalfsm
while in the Peace Corps. Stationed in a rural proyince
(Antique) in the Philippines, I worked with' a group of
students and concerned citizens to start an independent

communlty newspaper, called '"The Special Gazette." When
inflation hit rates. of 20-40% the paper had to suspend
publlcatlon " Thus, I can commmiserate with those

individuals and neighborhood groups who have tried to start
papers but been unable to sustain the effort. Try again.™~
There are numerous people who deserve our thanks. At
the top of the list are the communlty newspaper editors who
consented to interviews. We hope our summaries do Justlce
to their efforts and that they will find each other's )
experiences useful by comparison. We also want to thank the

College of Urban Affairs and other supporters of the Urban

Affairs .summer grant program for the financial assistance
which. made this monograph possible. The contributions of
Debbie ‘Caldwell and many students involved . along the way
also are noted and appreciated. And, I personally want to
thank my two co~authors, Mick Latkov1ch awgaglm Ceasar, for

thelr hard work, persxstence and cooperati througho%f the
pro;ect

@ L.W.J.
November, 1982
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SECTION I: .TRENBS AND PA‘ETERN’S

\
f’y -

/ The vitality of life in urban areas is best illustrated

by the strength and diversity of its "grassroots"

organizations. The past decade or so has witnessed a

renewed faith in the future';f &%f; neighborhoods, and a
significant "indicator of that faith is'the growing nqmber of
neighborhood newspapers. These efforts at "é?assrootg
journalism'"yoften fail but later are repeated ia tthe same
area by othl{s who sharé their hope. éommuhity journalism

appears to be a significant indicator that residents

identify with their neighborhood and will struggle for its

survival, growth, or, in other cases, tregeneration. Though

“

the individual papers may be spearheaded. by dedicated
. ' L3

individuals or groups, a paper's survival depends .on its

N

dcceptance by residents of“;hé neighborhood. And fhaé means
people must identify with- the area to at least some degree.
Thus, a successful paper gells us much about the
neighborhood itself.v ,
Here we will describe the pattefns and trends of

"grassroots journalism” in the Cleveland area. Though our

initial focus was onxthe city of Cleveland itself, we
'3 ) .

.y . ©
extended the initial search to include some suburban

1

t : .

™

e
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community papers. We included the-Scpop, al! paper which

’ 3

: : . N .
by the Sun newspaper chain, but we did not include other
P ° . i

serves the Collinwood neighborhocod in Cleveland and is owned

papers.in' that chain because of the centralized nature of

the organization. We also have sought to focus on the
non~commercial press, thogse papers which grew out of

community needs and residents' requests. Of course; no
4
community paper will survive without adequate .financial

'

support, and our focus on non-commercial community papers is

simply an arbitrary reatrigtion because of limited'

&

resources.

Newspaper editors wcre interviewed about a range of

>
.

topics, including: origins and history, goals, organization.
and structure, method of production, advertising, content

’ . N ‘
published in the paper, audience, and prohléml.‘ The same

set of questions was used to interview each newspaper.

. ’ Y
editor, _-.
7

History & Origins: ' oL - ' L

. .t '
Our search produced a total of 38 community newspapers
o ) .

that have been published in the Cleveland area over the past

iecade or 80. With one excepticn, the papers and their
- R ¥

>rigins are listed in Table 1. We were unable to obtain

sufficient information about the "South End News," which

. “ .

" *
jerves part of southkast Cleveland, and it was owmitted. Of
the 37 papers, 29 were still operatiang in October, 1982, .

¢hile eight had either suspended publicatiom or gone Wut of

Yusiness, o oo




TABLE 1}
) . HISTORY OF NEIGHBORHOOD- NEWSPAPFRS '
\
/L .
‘alghborhood Wien . . : Total nuwl
Newspapar Began - Reason Began Editor of Editor;
nr4genah1 ‘ . 1981 To maintain Kaghy ' 1 T
uamprxghter communication Brxowning '
within the
' village
Buckeye News 1981:‘ Relp echance Bob Waltoa 1 h
commupity pride - & : .
. kY - B
The Bulletxn 1974~ Inform area none 0 B
"{Buckeye-Woodland sresidents of
Com. Congress) group meetings
. , . .
Ihe Bulletin Press’ 1979~ - To replace the Cleo Busby 1 o
{Kinsman, A Buckeye 198 Forgotten //
5. w°od1nnd area) Triangle
entral Voice 1979- Improve Communi- noune 1 i
o cation, pride
and to write
. " about people
% . .
. Community News 1969 To provide news Charles 1 o
' to &tea‘reli‘ Huffman : .
) dents :
¢ Gonnection 1977 i Create a sense Carol 1
Thakex aquare/ T of pride and Lowenthal .
v ) bring nelghborl
together
she Courier 1957 Six member tnknown .

(Mt., Plessant) (Bagan as | : editorial

newsléttor) board
Coventry Vxllagp 1973~ Monthly notice David 4 -
Newd . i " for Coventy " Burwasser:

' c ) Neighbors Inc. sand Bobbie -
meeftings Littel
CranwoodLGBlce 1978~ To create unity Ken Temple 1
(Garfield Ats. 1979 within the ward
wurd 1) & )
Crossroads 1982 -\ v Neigborhood" Jeff - - 2
\ Communication

Glebocki

!/




E © TABLE 1
History (contu\ued)

1

.eighborhood When ‘ , Total number
Wrwspaper Began Reason Began Editor of Editors
‘e'*OLL Shorevny 19738~ Community none.at this 2
Tlews: request for time ’ 1
neighborhood - l ,
publication
sentowner 1981 - To encourage Steve Homick 1 ’
{Downtown Clchland) 1981 shopping down- . >
. (6 months) town' and improve !
\. it's image .
iast Cleveland 1970~ To fill gap. Francis Benz* 3. k l
\ Lo1zen left by the o .
. folding of the
) ~ Rast Clevel,nd . .
N v ‘ Leader . .
.05 Side. News 1980~ Ulysses 1 E '
“r . xinally the : \ Glen - .
“scension Yews '
©
TFxpress- 1977~ Started ag a Lee Batdoff 2 - l
" osventroy) 1981 Shopping news N o
“Fairwood Life 1970 unknown Olivia Divita ? l
T Torgotten 1077~ Bring bachk Robert 2 .
<. .angle 1979 neighborhood Lever l
\ 4 pride and to ) .
commupicate .
with the '
neighbors l
“ne Heights Gazette 1980~ To provide a Leslie 1 i
1982 ’ local uewepaper Barodi ’ I
. in rhe Heighta ;
area P
K amms Corners 1979~ dg;ﬁggity reed ., Carolyn 1.
) - . Verlie
o
The Nexghborhood 1679~ Truran St Anita 1
Housing Servige Stvpghens square Woodward
" heawsletler jat: s desirable
plars to live

.

* Francis Beaz,
‘vara, died

who had been the editor
tn October,

1982, 2 months

43

10

of the Fast Cleveland
uutpr cur interview,

~

Citizen for

~

»
I3
B . N II.I _

iRy

"




' TABLE 1 4 e L, ;
. . . History (continued) :
-le.lghborhooa_._~ When . . B Total number
awspaper Began ) Reason Began Editor of Editors
- - : —— - —— ———
he Nelghborhood News. 1523-_ -Source of .Ellen . unknown
.(%outh east Cleveland | information for Psenicka .
arfn.eld Hts . ) local residents C )
and to 'e'd,ucaté -
a 2y \qnd serve '
onio _City -~ o 1980- ‘EEJEhm -¢e for  Paul Klein 2 2
vdevelopment the organi- . and Ross:
‘as.1c1at1on News zation
1d B-;ogi:l;;—ﬁe;s TTTT1978- Improve the Sandy Watkins 3
i area
. 6Td Cléveland Gazette 1981- Newsletter for none 1
I o . 0l1d Cleveland
‘ : Development
_Corp. ’
B e _ . e e
.erfv'—N:ws 1961~ Perserve ethnic none at this 6
Perry Home Owners identity of time
Improvement Assoc. neighborhood
l - Improve the
. : areas physical .
. . condition p
N »
lﬁe‘—lﬁ‘f;;;‘ﬁ—r—gs‘i 1971-1978 O1tgrowth of David Beach 27
o . 1980- the political (since "
—_— . ‘ S movement in the 1980)
. | . 1960 s
® __ _ ‘ e )
Re:gubffg_Stg;fnfﬁ 1978~ To improve the Debra 2
eighbor . Company's com Kavulich
munity relatxo&a - #
. o Y .
. Clair .and 1964 - . To inform Carol 2
..I urban News residents of Matetic ‘
what was going - R
, on in the area
l:e—ggggp 1919- " Provide alter-= John unknown o
(Colllnwo‘od area) o nate.,opinions @ £ Urbancich
. . _ and, communicate
l . ‘ ES w1th the neigh-
borhood ’
te Southeast Today‘ 1979-7% Redévelopment Jim Pykare 1,
% ' (out of organization
print), newsl,e\tt'er ‘
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% #History {continued)
A e Total number
S Nisusgaper fegan ‘Keason Began Editor of Editors |,
L. issrsity Circle 1977- Ionform tenants Michael 2 N ]
vommaaity Coalition cf landleord Ittman
. v problaems
Bedford Times- 1891~ Dan” Santaos unknown n
Regieter, '
tin:.» Heighta Press
. 7/
Rroadview Heights 1975~ Started as an Joyce 1 l
' Gazagte . apartment bldg, McFadden ;
n orexsville Gazette. newsletter '
L e - |
Sariield Heights 1946~ Community .news~ William 2
te ooy paper to inform Kleinschmidt
. Tiddence Gazette 1979~ To suit Joyce 1 '
demand for McFadden '
g’ . advertisiag
- i space B .
Gesen Hilles News 1965~ Request of city Sil Mouday 1
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b . . : a o o

A brenk&gvn of papers' origins suggests that interest !

in the coamumity press has grown consistently throughout the

13

1970 s and into the 1980's, In 198! ahd 1982 slonec, seven:

:  papers began publishing. The origing of some 17
neighborhood paperg are recorded in the years 1976-1980, and’

r »

6 srart:d in the first‘%alf of the decade, 1970-1975-

«

During the 1960's, four papevs began publishing, while one

started in the 1950's and four have origins -earlier than

)

that . Thé\Qm&jﬂ numher of papets from fhe 1950's and 1960's

-

. . -~ . Y : .
in our samplu may simply reflect our 1nability to fiand .

- .

peos¥ who kanew about papers from that period. "However,
\ . _ . . ,
there dosd seem to be a surge in the past decade or so. The

,oldest papers im the asurvey are the Bedford Times-Register
and Maple Heighté P}esa, which startea:publishing in 1891.
The newest addition is the Crossroads, which began this year

L J

in the Archwood-Deninson area on Cleveland's west side.

Why did the papers start in the first placé? Certainly
. )

no single reason gederates an individual paper, but editors
t

|

did cite wmajor reasons. One of the most frequently-cited
- .
ﬁ- I3 .
reasons was to promote unity and pride in ‘the community.
‘Some editors mentioned image problems, which the papers

hoped to counter in their columns. The general goal of e

trying to improve the flow of information and communication

v

within thHe neighborhood was also cited by eight editors.’
Some five papers began ag organizational newsletters or
publications. Four editors cited commercial purposes and

the need for local businessen to reach residents through

advertising. Other purposes were: to improve the area, to

N .

preserve the ethfic character of the neighborhooa, to

.

I

ERIC ' PR S -
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improve relabions b

.

39

ctween regidents and local industay,

polrtical goatls,

and community refuesxts. B .
o )

Manws panpea 'sa origineg show . the Iinformal ties and

individual couwmitments that led to their founding: The
Perry Howme News, for example, began 25 vears ago with a

F2

friendly conyersation in the neighborhoqﬂ "Mello" bar¢g The
group of founders iﬁciddedAthe curreant Cuyaﬁoga bougty Clerk
¢
ot Courte, Jerry Xrakowski. The Universiiy Circle Community’
Coalition began as.-a tedants' dnion newsletter concerned
with one goal, informing the area teuants of landlord
. : )

probiems; earlier this year, the newsletter changeq its name

and increared the ranée of toepics., The Seven Hills News

- 3 began when editor Sil Monday was preusuered to do so by area
: ' rd
. » > ' ‘
. o rasidents because they wanted n paper and he had the
background and skills. The Forgotten Triangle began .through
. the. efforts of Robert lever, a Vista Volunteer.. This Ila-
Kamm's Corner "has filled s vacuumw in the neighborhood," \
L}
said 1ts edizor. "It is good that moat or all news in the
papar 1s poasitive. s As Table ! shows, most papere have only
one editor, Chough 8ome have several.
< .
A
s 1 .
- ‘g ¢
; . .
. . .8
. ~
o .

ERIC )
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‘Newggipgr Goals: C . . Y .
. a '

All editors weTre p}ovided with a list of 10 goals and

asked to indicate how iﬁpqrtant eagh was for»their paper,
usgng the fbllowing categories: extremely importaqt, véry~'
impo;tant, somewhét importaqt, not very important, or not.a
goal at all. Since the focus of the survey was on
: ‘N v » | .
Cleveland{ the goals were selected to express those'gpst .
- likely to-?é appropriate for center-city neighborhoods; L
‘thus, eome of the suggested goals were inappropriate. for
more suburban community papers.

The most fmpo;tant goal across thé diverse papers was
to -"communidate with as "many different groups as possible in
the neighborhood." Some 22 editors said this goal was '
extremely imporVﬂﬁt,hwhile an additional 13 said it was very
important . About as important was the goal of "trying to
reach the entire neighborhood with news,” cited as extremely
important by 23 editors and very important by another 10.
These two ma jor goals.and others correspond to one of the.
four major functions usually attributed to the mass media in
generél, "surveillance of the environment." The other
.functions are: socialization--passing on the culture to the

next generation; coordination--allowing different parts of

the area to coordinate their activities and judge each -

other; and entertainment. We find elements of all four in

A
: our list of goals, but clearly surveillance of the . .
environment and providing’informatioﬁ which allows people to
" , ’ 9 .
Q . *i%'
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TABLE 2
GCoals

of The Mewspapers -

Nelghborhood

ki
SUGGESTED GOALS*

Newspapers b 2 3 b 5 6 7 8 9 10%%

Bratenahl EL  EI NAG  NAG . NAG  NAG- NAG NAG VI  sI

Lempligher . : :

Yiikeye News EX EL VT NAG  SI . §I VI EI VI - EI

“ve Bulletin TEI E%L' ET NAG  EI EQ ET EI  NVI EIL

iBuckeye-Wood Land . e : ’

{ smmunity Congress ) -

+7he Bulletin Press £ Er - VI VI . VI VI EI VI VI EI
“oodland area) L .o ' —

- - o £ N

Yestral Voice VI EI © 81 ET EI NVI. NVI EI Vi VI
Coumunity News EI  £7 Ly EI NAG  NAG EI EI° EI NAG

. L ; ,

Tif Connection . BT K1 VI vl S1 ST ST VI NAG EI

iihaker Square) . ’ ' ' '

% Courier £ VI 5T Vi Vi NAG VI VI EI_ Vi~

iMt, Pleasant) o

. : : » -

Toventry Village £1 Bl EI EI NAG SI 81 [ 31 VI VI

News ¢

{raawood Voice ET VI ST E1 ST ST EI EI S1 VI

(Garfield Hts. )"

Crosasroads EL EI EI SI vl EI ] €I El  E1 EI

% Suggested Goals:
1. Try to reach the entire neighborhood with news.
2. Communicate with g8 many dszerent groups as possible in the

" neighborhood.

. Help improve the physical appearance of the area.

4. Keep the neighborhcod informed about political issues.

5. Help people obtain horme ‘mprovement logns at low interest rates.
6. Help poorer people stay in the area.
7. Help stores and shops stay in busineas
8. Help teduce crime in the neighborhood.
9
0

v

(8]

in the area. R

Bring in "new blood" to help reguvenate the area.

1 Maintain ethnic and racxal haxmony in the Area.

o

“x Goals evaluatxon co%e:
EI-Extremgly mmportaat
Vi=Very important

SIi=Somewhat importaant

NVI=Not very important
NAG=Not a Goal
NA=Not Available




g . " TABLE 2 ‘
Goals (Eon;inued) ' .

EEIEEEoE‘bod o T . ) .
Newspaper 1, 2 3 4 | 5 6 7 8’ 9 10
Betroit- Shoreway TTE1 | EI ET NAG EI EL EL EI EI  EIL
Views . . s . .
_______________ . N s
Dowatowner NVI VI  SI EI NAG NAG EI SI - EI. EI
(Downtown Cleveland) <
s : e
East Cleveland EI VI VI EI ST ST VI Vi . VI VI
Cit'tzen i - ‘ :
East Side News T VI ET VI. TNAG NVI | EI VI~ VI EI
(originally the . :
Ascension News) h
The Express VI VI - SI EI NAG SI VI ST SI  EI
{Coventry) '
I N e
The Fairwood Life EI* EI EI SI NAG - NAG ‘E1 EI EI S1
e L —_ ,
The Forgotten NA NA NA NA ., NA NA NA NA NA  NA
Triangle ‘ . '
The Heights Gazette ST . EI VI VI °  SI "NAG VI VI ST VI
e _— ' , ' 4
Kamms Corners EI EL EI ‘ST SI NAG EI SI vl SI
The Neighborhood NVI VI'(' EI SI- ET VI NVI VI Sk EI
Housing Service )
Newsletter
The Neighborhood News VI  EI EL vVl . VI NA VI VI VI EI
(South-east Cleveland
Garfield Hts.)
Ohio City VI NAG ST NAG. SI NAG EL" EI EI EI
Redevelopment.
Association News .
01d Brooklyn News ET VI ET ST VI ST EI VI VI NAG
01d Cleveland Gazette EI EI ET ST S1 VI EI Vi EI VI
Perry News TTEl EI EI NVI . NVI NVI EI EI EI  NVI
(Perry Home Cwners -
Improvement Assoc.
““““ VI EL EI EI EI g1 EI EI NVI EI

The P1a1n Press

11 .
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k)

Neighborhood

TASLE 2
Goals (continued)’

Newspaper 1 2. 3 4 5 6 7 8 9 10
" Republic Steel VI EI VI NAG SI ST EI . VI...SI VI

Neighbor ‘ - .

— @ !

St.

Suburban News

Clair aand -~ EI Vi Vi SI SI  SI . EI EIX SI SI

The Scoop VI EI NA EI VI NA VI SI NA EL

(Coll¥nwood area)’ ’

The Southeast Today " EIL VI VI, SI - NAG NAG. VI SI NVI SI
University Circle EI VI VI SI NAG  EI LI  SI  NVI-SI
Comamunity Coalition . . >
Bedford Times- | EI  EI VI EL ' SI NAG NVI - SI SI  EI
Register. : : s
Maple Heights Press ' -

Broadview Heights Vi - vI NAG SI NAG NAG EI NAG- NAG NAG
cazette .

Brecksvilee Gazette

“

Cérfield Heights EI EI EI €I SI _ NAG EI  EI  EI EI
Leuder -

Independence Gazette VI VI NAG  SI NAG NAG EI NAG NAE NAG

Seven,  Hills News VI EI VI  EI ST ST~ sI VI - EL BX

Kdditional Goals Mentioned in the Interview:

-,

The Bulletin Press- Putting people in contact with proper agencies.

The Connection- Creating sense of "neighborhood" with common goals

and concerns amoung various groups in the community.

Cranwood Voice- Develop unity within the ward and bridge gap between
residents and local businesses. L
Detroit-Shoreway Views- Encouragemeit of citizens involvement in report
writing. . N

The Fairwood Life- Maintain a feeling of unity amoung residents and make
the neighborhood a desivable and safe area.

‘"Kamms Corner— Provide informatiom on action of*organizations, and provide

low cost effective ads. \ :

The Neighborhood Housing Service Newsletter- Instill a sense of pride

Ohio City Redevelopment Association News- Provide area Public Relations to
thé wider community.

0ld Cleveland Gazette- Inform reader of the tax benefits of restoration.

- Perry News- Encourage new people to move into the area, inform community

about ‘cultural events, and to develop writers in thelcomnunity.

12




.

'll. The quu\ Press- Defend community from out.sid‘ﬁ&intetests seeking to exploit
it.

12. Reblublic Steel Neighbor- To communicate to the community 8o they see the

lplant as a positive comtributor to the area.

13.. University Circle Community Coglition- Keep neighborhood informed, about the

' activities of other neighborhood and tenant groups, ‘and to inform the
neighborhood about tenants' wunion and it's activities. . ,

'Illo Cewtral Voice- Show sensgifivity to the needs of people in the community and

to instill community pride,.
15. Maple Heights Press- Influence polxtxcal decxsxons through editorials and

l give.readers,a forum to express opinions. $
16. Buckeye Neme‘ReJuveqate the spirit of community residents and to improve
. b ]

outsiders perceptions of the area.




coordinate their activities are most important for the
community press.
"Helping stores and shops stay in business in the area"

was cited as extrenely important by 18 editors, very

A\

important by 8 ed1tor-, and lomevhnt important by 4 ed1torl.
"Maintaining ethnic and racial harmony in the area" is about

’

fourth in‘i-portnnce; it was cited as extremely important by

ditors, very i-porfqnt by 8 editors, and somevhat J

impottant by 6‘edinrl. Two gonil almgst as importnnékul
thode mentioned nbove'nre:.:o'pelp im rer the physical
appearance pf the nrea,‘nné to help reduce crime i; the
neighborhood. Some 15 said improving physical np?cnrnnce
v;;’extrépely important, while another 12 said it.'ll Qery
ilportint. Trying to reduce crime was -gaid to be an

extremely important goal by 14 editors and very important by

another 12, "Bringiﬁg in new blood to help rejdvengte the
nren"iwas an extre;ely iuportnnt goni for 11 papers and very
inpoftant for another 10. "Ke;ping th; neighborhood
informed about political issues" was cited as értreneLy
inportant.by 11 editorl‘nnd very important by 6 editors.
Some 16 editors citéd additional goals of their papers,
some a repetition of the’reapons which led to the foundin;
of the pnﬁer——develdpjng qnity??inltilling'n sense of pridé,
and keeping residents infbrmgé about orggnizational
activities, hovever in one‘cnce, comnunity conflicts were
_ only exacerbnted by the newspaper, even though the
publication or1g1nnted out of desires to create more un1ty

.in'the Garfield Heights ward. Other ryasons are unique to

the individual papers. For example, e Bulletin Press

Q ; - 14 A 2(}.




5 | tries to put people in contact with the proper social

bl.rvice agencies. The Old Cleveland Gazette tries to iuf_ox'-_f‘ai
’ re;dnrl of the tax benefits of restoring old Builéings. Th;
Piain érell trie-‘§o defend the community from outside
interests seeking to exploit it. yh; Rgpublic Steel
Neighbor tries to communicate its p&litiye contributions to
"the community. In an interviev shortl; before her d;dth,
Prgncis_nenz said the East Clevelaqé pftizen “"tries to
inform the éidetly and bltck communitiéa of East Cl;veland

- % of the var%oul cultural and educatxoq:l -ervxces avaxlable

to them." J}ues W. Calgie, executive dxrector of the
Central Area DeveIopm%p Corp~ said The Central Voice

sought to recognize young people, ‘who sometimes get in St
P23

\gouble trying to get attention. He also wanted to

recognize community leaders, who lonegipel_get‘in a bind and
Sy becoee eltr;nged_frdn their consti;uent-. It's a ;.tter of
- g}ving people "-'pattén the back once in a while," he said.,

-

In addition to stating the paper's purpose and
direction, the goals reflect\neighborhood problems.

Certainly, céhter—city neighborhoods have more than éheir

share of crim¥, poverty, the loss of population and physical
. ; . A |

deterioration; thus, we would expect papers jn those areas

to identify relelated goals as mdte_inpqttant,_and that is

5

W

» cleariy the case. For example, "helping poorer people ltayf
in the ared" is an extreneiy important. goal for The
Bulletin, a publication of the Buckeye-Woodland Community

Congress. "Helping people obtain home improvement loans at =

low interest rates" is extremely important for the . ‘i}




1 . ’ o - ‘ : . -
. Detroit-Shoreway Views but not a goal at all for the A

Bratenahl Lamplighter.

. - E
L] . 7/ . .

-t \

Qrganizatlon: : ,

Iy

Probably the most crucial element to a newspaper's

success is its organization and stéupture. Is it orgahized 4
so that the operation runs efficiently? 1Is the paper staff

v integrated into the community? Are the lines of authority

v

clear enough to avoid conflicts and confusion? Are there
enough people to maintain the organization? As Table 3 Co

shows, most of the neighborhood newspapers in our survey;
depend on part-time empldjéés. _Thosé with full-time

? <.

employees o6n the staff either operate as organizational

, U"‘papera or are commercial ventures; for example, among the
commercially-successful papers,.the Cleveland Community News
o n"
has eight full-time employees and the Bedford and Maple

Heights papers three such employees. The Forgotten Triangle

had none and The Connection has no full-time employees but
does have 10 people who contribute on a part-time basis.
Thus, the attraction of volunteers and their deployment seem

to be central to the success of community papers.

'
N ; *

Papers which use some form of a '"beat" ayééeﬁ to gatﬁer
[4
news and information are likely to provide their readers
L/\ with the most complete description of wh'at's happening in

their neighborhood. Since most papers have a shortage of

paid staff to do that job, the efficient use of part timers

and volunteers is called for. One good example of this is .
¢

The Courier, which includes among its contributing

o o . 16 DY)
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’ TABLE 3
ORGANIZATIOR
Neighborhood # of workers Nefghborhood‘ Editorials Intern')
Newspapaers full part * hood Cérres- Printed News
s : ! time .’ time pondents " ' Printed
Bratenahl 0 3 no no- no -

Lamplighter
‘News Sources:, Police Chief, Mayor,
Council meetings.

o

Assignment-RéportingLof‘the Village

> v -
Buckeye News 0 7 yes yes “no
News Sources: Neighborhood leaders, assignment reporting .
The Bulletin 3 0 no _yes . yes, when
(Buckeye=Woodland: - : .apropos
Community Congress) *
. ' 1
The Bulletin Presé 3 0 . yes NA yes, whe
S. Woodland area) , o apropos
News Sources: Assignhment reporting, block clubs, press releases, and reade
input. :
Central Voice NA NA no . yes no 4
News $ou?ces:‘Editor,‘organizations board of directors
The Community News 11 40 " yes yes yes )

News Sourcrs: Neighborhood centers, .public relation firms, volunteer
"writers, elected representatives and news bureaus. '

\ Note: Of the full time employees, 8 work for the Cleveland
. Community News and 3 work for the Brookpark paper. For the
part-timers, 25 carriers work for the Cleveland paper and 15
' work for the Brookpark paper, '
The Connection 0 10 yes no yes, but
- : : Xy rarely.
News Sources: Assignment reperting, organizational correspondents, letters
- . and phone calls. '
The Courier 2 6 yes yes yes -
(Mt. Pleasant) »
, “News Sources: Black media, professional press releases.
. \
Coventty Village News O 9 . yes no no
News Sources: assignment reporting v . '
. 4
Cranwood Voice 0 8-12 yes yes no -
(Garfield Hts.)- . o , . . ‘
News Sources: Town meet&ngs, aﬁgignment reporting, society editor
; TN ’ v ! e b ; L
ot
. 17
\
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v TABLE 3
. . Organization (cortinued)

Neighborhood - ‘ # of workers Ne}ghborhood . Editorials ., 1Intern'l
Hewspapaers full part hood Corres- Printed News
: time time poandents - Printed.
e .
Crossroads .. .0 1 yes , no no

News Sources: Archwood Denlson Conce¥ned Citizens and ‘the Crossroads

Development Cgrporatxon and it's members.
~

Defroit- Shoreway NA - NA yes yes no .
Views - : . '
News Sources: Detroit Shoreway Redevelopment Assocxatlon members, block
’ clubs '
_ <
Downtowner & 2 0 yes no yes,. when
(Downtown Cleveland) ' : . apropos
‘News Sources: Local art groups, and assignment reporting '
' /
East Cleveland 1 2 yes yes “yes, yh&E,
* Citizen apropos
News Sources: Press releaiés, phcne calls, personal contacts '
East Side News . 5 0 NA ' . yes - no
“ originally the ' : ;
Ascension News)
News Sources: Assignment reporting, and community organizations *
The Express . 2 0 no . yes yes, when
(Coventry) oL : o apropos
News Sources: Personal contacts, and press releases '
The Fairwood Life 0 2 no .« no - no

News sources: Personal contacts, Fairwood Community Association, Our Lady
of Peace Parish ' n

‘The Forgotten 0 10-12 NA NA NA
Triangle ' N I
' ' -~ . Y
The Heights Gazette 2 - 45 NA yes " yes, when
apropos

News Socurces: Local Government, civic groups, and educational institution.

Kamms Corners 0 T2 no . - Bo , NA
News 'Sources: "Kamco", YMCA, schools and churches .
The Neighborhood 0 6 NA "NA NA
Housing Serv1ce ' ”

Newsletter

~

18 1)1 ’ ’ 0
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TABLE 3
Organdzation (continued)
Neighbothood "% of workers Neighborhood Editorials, “Intern’'l
Newspapaers full part - hood Corresd- Printed - News
‘ time time pondents . Printed

"The Neighborhood News 3 7 ’ yes - yes yes

(South-east Cleveland : : ,

Garfield Hts.) .
: - News Sources: Public meetings, Organizational press releases

. - ’? ‘:I - - ‘ A3

Ohio City o - 20 no yes . NA

Redevelopment . ) . ‘

Association News . »

News Sources: Assignment reporting
01d Brooklyn News 0 NA yes . A NA
71d Cleveland Gazette O NA ) yes no T NA
News Sources: Editor reporting, Volunteer writers, and press releases .

. RPerry News 0 6 yes ‘ yes no —_,

‘(Perry H3me Owners °
Improvement AssSoc. -
News Sources: Personal knowledge, organizations, churches

The Plain®Press 1 ' 60 yes . no yes
News sources: Staff reporting

RegubliCVSteel 1 0 yes no ‘no
Neighbor ' C ’
News Sources: Neighborhood group meetings, and corporate sources

5t. Clair and ] 5 v yes - no . NA
Suburban News -
News Sources: Church, -schools, fraternal groups, and newvws services

The Scoop NA NA yes yes yes '
(Collinwood area) '
The Southeast Today 1 3 ~ nol yes no B

News Sources: Assignment reporting,‘neighborhoogh:rganizationl, personal

contact B .

University Circle 0 5-10 yes yes . yes, whea
Community Coalition ' apropos

News Sources: First person experiences, research reporting .

b —.
’ o




I

Register.
Maple Heights Prcou

¢

, h TABLE 3.
. Organizacion (continued)
& .
Weighborhood # of workers Neighborhood Editorials I;terqf‘
Newsbapaers full part hood Corres- Printed News
time time pondents : * Printed
/ Bedford Times-~ 3 3 yes yes " ‘nof‘A"

l) oy

~ 0

8 - News Sources: Editor reportxng, civic organizations, press relesses, and
wire Js.rvice reports . T )
hd
Broadview Helghtl 1 9 NA NA NA
Cazette ‘ ' T . ¢
Breckasville Gazette
GCarfield Heights 3 7 . ' yes yes - ieu
Leader . _ ‘
News Sourcés: assignment reporting, press releases
. ' »
'fndepgndenco Gazette L 9 NA “HA NA
¥Saven Hills Nevs 2 -0 NA es es
. y U /
Nevs Sources: Community groups
!
& '
* n
l‘ I'd

oy




_geographical area, or a topic

businesses, industry, poli

. : . .
correspondents, churches, businesses, neighborhood meetings,

’ !
said they print editorials, while 11 said they did not! in
some cases, those supported by government grants, editorials
, 1 b ~
are prohibited. The editor of the Broadview Heights,
Brecksville and Independence Gazettes said she does not
‘publish editorials because she "wants to remain completely
21 !
N B L]
L] 2
~ ¢ I

- - - 2

organizations: a multi-service center, the Boys'/ Club, the
Urban lLeague, several churches, and as many a8 64 street and
block clubas. 1In a "beat system" [Describe&d in detail in

- : T
Section 1II} individuals ‘are assi

to cover either a

area_(suph as neighborhood

~-crime, churches- religion,

clubs~-groups, etelgﬁ

v

it also raquires a commitment and considerable work. With

is provides some specialization but
the gxception of a couple of the tommercially-successful
papers, most of those in the survey do not appear to use &
full-fledged beat systeﬁ.' However,‘mény papers do hlv:
neighborhood cprrespondegts, which does link the paper to
thqﬂneighborhood more closely. Qf'the papers for which
information was available on this item, only eight ;;id‘hhey
did not hnvévneighbo;hood corre&p&ndenii; The diverae v
sources Af'information used by fhe list Qf papers is

'. 3 ,' . » r
encouraging, but it is severely limited in some 1nd1v1dmnl\\\

¢ 0 - -
cases. News is gathered from: organizational
4

.

assignment repbrters, personal contact and first-person
experiences, pre&s relesses, wire Qervice'reportl, volu;teer
writers, and public offi;ials.

Qur papers also concern themselves about their

4

communities by editbrializing‘now and then. Some 20 papers




non-partisan,'"

- ‘

The late Francis Benz said the East

Cleveland Citizen published editorials written by herself

i - ‘ ‘
* and occasional guest writers and focusing on the potential

of East Cleveland to be a model commhnity.

-

.

The centralized printing plant has often been heralded
. = ’

“for its contributions to community journalism, and our

<

survey of neighborhood newspapers proQides'additional
evidence. Most of the papers in our survey could not exist
. 1f they had to find the capital to purchase'printing
equipment. Of the 29 papers. for which information is
a;ailable:on production, only.ﬁ are mimeograpﬁed and 26 are

-

produced by offset in one of a number of centraligedv

printing plants .jn northeast Ohio. 1In ?ne sense, the
central printer tages us baé& to frontier days, when an
individual could start. a, couﬁty newspaper with a "shirtfull
of tyée.”' TodayJ the neighborhood paper needS'typewriFers
R . ,
instead, but the other resources required are minimal in
contrast to hot-type printing qf a couple de?ades ago.
So?e'of the papers do their own layout, while otherg send
that out as weil. The select{on of individual printers also
seems to depend on a variety of factors, cost, convenience,
Jdocation, etc. (SeeyTable 4).
f\« N

Though ddvertising is the major means of support for

the papers in our sample, some depend on organizations,.

grants or other sources, For example, The Plain Press and

Buckeye News hhave received grants from the Gund Foundation,

" ll_
22 ,
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TABLE 4
PRODUCT ION

Neighborhood Printer Method of production Who -is in
Newspaper o, . charge
Bratenahl Hartco, in NA editor
Lamplighter Columbus
Buckeye News Orange Blossom offset Lisa B
Press g Oppenheiuw
The Bulletin Printed in- Mimeographed on a editor
Com. Congress) house , 8.5'" x 14' single page
The Bulletin Press NA offset editor
Woodland area)
Central Voice Call and Post NA editor
K;;g Publishing "Web offset Don )

Ferguson

The Connection

Alliance
printing

photo-offset

editor

The Courier
.iMt., Pleasant)

Arrow Printing
typesets, and

photo-offset

Bulletin Press -

“Prints

editorial
board

Qoventry Village
News

printed in-
house

mimeograph

editor

Cranwood Volice
(Garfield Hts.)

Garfield Hts.
Leader

NA

editor

Crossroads

Printed in-
house

mimeograph

editor

Detroit- Shoreway
Views

Cadillac Press

photo-offset

editor

Dovntovner

(Downtown Cleveland)

Buckeye Press

NA

editor.

East Cleveland
Citizen

. l The Commumity News

Photo reader

photo~offset

in-house,printed

at Bulletin
Press

editor

5%
23 o AN Y




TABLE 4
Production (continued)

kteighborhood Printer Method of prodaction Who 1is
Kewspaper ‘ charge
East Side News Type-set in- standard-offset editor
(originally the house and '
Ascension News) printed at
Bulletin Press
The Express Bulletin Press photo-offset co-
(Coventry) editors
The Fairwood Life Printed in- himeograph’ edxtor‘“
: ‘ house :
The Forgotten NA NA NA
Triangle L '
. s R

The Heights Gazette Call and' Post Web offset publls}~
~namms Corners Abel ®rinting NA ledxto*
The Neighbdrhood Orange Blossom offset Lxsa
jousing Service Press Oppen™
Newsgletter :
The Neighborhood News Call and Post offset manag in;
(South-east Cleveland editor
Garfield Hts.)
Ohio City Suburban Press photo-offset co-

" .vVelopment ed1t0r73
Association News .
0ld Brooklyn News Bulletin Press photo-offset ad and

circ.

. manager
01d Cleveland Gazette Gowe Printing web-offset NA
Perry News Equality photo-offset editor
(Perry Home Owners
Improvement Assoc. .

The Plain Press Bulletin Press web-offset ed1tor
- i ’ 3

Republic Steel Alliance NA editor
Neighbor Printing

%

|
!
!
|
!
i
1
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TABLE &
Production - (continued)

t
s

N,eighgorhood <

Printer Method of production Who 1is ‘in
Newspaper ' : charge
gt, Clair and NA photo-offset

Suburban News

editor

Country

"The Scoop Valley View standard offset Sun News-
(Collinwood area) Printing . paper
The Southeast Today Gowe Printing photo-offset editor
University Circle Orange Blosson photo-offset editor
Community Coalition Press ' and co-
chairper= .
. ‘somn ‘ _
— ‘ d : ' ’
Bedford Times- Subur?an Press web-offset editor
Register. . '
‘Maple Heights Press
—_ 2 -
Broadview Heights Bulletin Press web-offset editor
Gazetté, : '
Brecksville Gazette
Garfield Heights Tovn and offaset editor
Leader Country \
Independence Gazette Bulletin Press web-offset editor
. Seven Hills News Town and offset editor




- TABLE 5
"ADVERTISING

Noighborhood

Who gets ads

Ad sources

Classhfied

‘Percéntage

o]

Newspapers for paper? 2 sm 2 1z ads printed ads ‘other.-
: loexl area T . conten
R bus. corps.’
Bratenahl “editor 100% 0z yes, a free 5% 952
.Lamplighter service C ‘
Eu;keyeﬁﬂews ‘Called in 1002 (104 no ' " 5% 952
The Bulletin o o 1002
vom. Congress)
»
The Bulletin Press NA NA NA Y NA NA
S. Woodland area) . |
. - ¥
entral Voice editor wost few no . 3z 977
The Community News editor , 25% 75%% yes 607 407 7

* Note: These percentages represent the
Community News. The fi
opposite (75% come fro

ad ‘sources for the Cleveland
gures for. the Brookpark paper are just the

m local advertisers).

—i

The Connection editor | 100Z  oz- yes, a free 25% 75%
“ service

' "he Courier NA NA NA NA NA WA
tMr. Pleasant) { - .
Cventry Village no - 0% 1002
S ews ) : o

L h] . - ) -
tLranwood Voice NA 1002 0% no 40% 6072
(Sarfield Hts?) ' '

X Al
C:inssroads 0z 1007

Note: The editor plans to begin soliciting ads,

of his ads from small local businesses.

and expects to receive ‘1002

Betroit-Shoreway

"editor’ 1002 (1) 4 no - - . 20% 802
Views ‘ - ‘
. - Downtowner NA Receivel.botﬁ no : : 702 302
(Downtown Cleveland) , breakdown not ‘ : ‘
“ specified )
t.st Cleveland Editor Receives %oth yes C 50?; 507

Citizen

breakdown not
specified




uewqpapers for paper? 2 sm I lg ads printed ads, other
local area content
bus . corps. .
Fast Side News Editor and Receives both yes . 80% 20%
foriginally the 2 salesper- breakdown not )
Ascension News): sons specified
"l EXpress Co-editors 1002 0% yes 40% 60%
oventry) plus 3
. volunteers )
rES"FZIFwood Life CaTled in 100 0% “no 5% 95%
he Forgotten . " NA NA NA NA 307 702
rlangle
The Hexghts Gazette Editor . 1002 0z yes 702 302
AQ ‘manager ' ° ’
Kamms Corners Volunteer 902 102 NA s 502 502
The “Neighborhood No one 14 0z no 0% 1002
Housing Service ‘
Newsletter . -
?EE~§;ighborhood News -Full time most few yes 702 30%
{South-east Cleveland salesperson :
Garfield Hts.) \ -
Ohio City Co-editors NA NA yes, for NA NA
Redevelopment g real estate
Association News only
01d Brooklyn News~ Ad and circ 1002 0% yes 652 352
01d Cleveland Gazette Volunteer 75% 252 % yes NA . NA
. sales staff . '
.Perry News 2 staff most. only if yes 502 502
(Perry Home Owhers ' there is .
Inprovement Assoc. a problem
' and around
holidays
" »

TABLE 5

Advertising (continued)

welghborhood

Who gets ads

Ad sources

Classified

27




\

TABLE 5
Advertising (continued)

Neighborhood
Newspapers

Classified
ads printed

Who geta ads

Ad _sources
for paper?’

2 sm I 1g
local area
bus. . corps.

gstcentaggm
ads other
content

The Plain Press

-

no, but a
, comaunity
" ) ‘ _ bulletin
.board is
printed

editor wost few

. Republic Steel
‘Neighbor

St. Clair and
Suburban News

editor -

The Scoop
(Collinwood area)

3 sales-
persouns

The Southeast Today

Salesperson

 University Circle
Community Coalition

Bedford Times~-
Register.
Maple Heights Press

‘General

manager .and
salesperson

oroadview Heights

Gazette : .

Brecksvilee Gazette

Publisher

Gatf%eld Heights
Teader

Ad manager

Yndependence Gazette

Ad manager

o

Seven Hills News

td?tor and
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and The Republic Stéel.Neighbog is supported solaly by the
compaPy. Also, the BQlietin and NHS News get;major support
from éheit-pnreqt organizations. The'Southea;t Today and
other papers at.one ti-evteceived some funding for employees
through CETA grants, but that source no longer e}int-. In

\ one qgngﬁkz.cdmhunity paper is partly subsidized by another
-ueceesful pub%ication; the Sevén Hills Nev-’acceptn ?

aﬂve;;ising ﬁut(at times is)-upported by The Golferf another

~

successful publication published by its owner.
ﬁo-t papers are'hependent upon adbe;tining to meet
éos;s: That advertising i; genefnted by tbe-edft;r and a
few salespersons in most cn;el, as Table 5 shows, Sowe
papers, suéﬁ as the 013 Cleveland Gazette and Kanus Cofneru,
'hav; volunteers who help sell advérti-ing. ‘g
Most of' the advertising éomea fxom small local
businesses, though a few papers have managed to solicit ads
~ - ,

from large area cérporations. For example, the’ Cleveland °

Community News gets 75 of its ads fronAlar;e area

- 5
-

corporations, while the 01d Cleveland Gazette gets about a
quarterifroﬁ that source and Kamms Corners some 102Z. The
Perry Home News gets such ads only if there is a problem or

-

during holidays. )
Classified advertising can be guige iucrative fér ;;ail
newspapers, and several of.the‘neighborhood papers are .
trying to develop such sections. Some 18 papers carri
classified advertising, while an sdditional tvo,provide free
clalnified ad;'and one paper hoped to ;tarf ngliciﬁing
classified ads soon. rS?re 13 papers said they did not have
such advertising. iix papers carry no adverﬁiqing at all,

29

{

C

3__.

‘ . N I ]
. A . o .
. ] . .




2 but the percentage of advertising in the other papers ranges

from 5% to 807. Most are uunder the two-thirds limit for-

papers using segond*class postal permits to deliver their

papers, (See Table 5)

. ‘
Newspaper Content

Most community papers fofcue-

n local events, though

sowe do include news about fity-wide or national topics when

they affect the neighbor)food. few even consider

. . . ™ g . L . 3 -
1nternational {ssues now and en. Editors interviewed in

- .

purjsurfey were asked to ind?cate how often each of anéypee
of conteut appeared in their newspapers, using the followfng /
acalef several stories per issue, only once per iaaué, every

other iswume, less ;ften than that, almost never. The

ratings are presented in Table 6.

The importance of local ties is underlined in an

3 ¢ ’

examinatioa of content published. The most frequently-~
Appearing content is news about civie groups, cluba,

- organizations and celebrations. In. fact, 28 editors said

they publish several stories per issue, while another 5

) . . !

publish one story per issue. Second in importance is news
: abcut neighborhood problems and issues. Spme 23 editors

said they publish several stories per issue,x five have one

~

story in each issue and two publish such stories in every

other issue. Following clogely in third plice L8 news of

redevelopment efforts, which appears at least dnce in 21 of

tite papers. Thus, the content of the papers closely matches ./ 7-

1

3 o 0 46 .
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3 = , ) TABLE 6
CONTENT '
1
' ieighborhood NEWS CATEGORIES*
l Newspapers a b ¢ d e f g h i jJ k 1 m n o p q rx*
 Bratemahl ~ T NR S5 4 4 1 5 5 45 5 1 1 4 & 5 4 5 1w "
. Lamplighter ‘
Zuikeye Néws T2 5 1 5 1 5 5 1 2 4 2 1 1 2 2 2 2.7~
Tle Bulletin 5 5 5 5 1 55 1 21 5 5 1 3 3 5.4 1
tom. Congress) ‘
The Bulletin Press 5 NR 2 Y5 1 2 5 1 2 2 5 1 2 2 2 1 5 2
.S. Woodland area)’ -' . . ’
Central Voice 54 2 2 1 2 3 2 2°5 2 1 2 2 5 5 3 3
l’.‘fh,e Community News 1 1.1 1 1 2 2 1 5 2.2 2 7 2 1 2 1 1
- : - ik
IIhe Connection 1 % 15 1 NR 2 1 2 4 5 2/ 2 2 3 2 4 5
Tie Courier T 2 1 1 1 2 2 1 1 1 57 2 1 2 % 2 7
{Mt. Pleasant) ' > ' // ’
."liz"o*v’encry Village NR 5 NR S5 NR 1 1 1 2 5 J1 &4 -1 5 1 1 5 1
News '
¢
ll,r.nuood Voice 4 2 3 3 2 1 5 1 1 2 2 2 2 2 & & a&r2,
{Garfield Hts.) ‘
l; News' Categories: . :
‘ a. Entertainment 4 1. Features about interesting .
b. Religious topics ' personalities in the area
¢. Business ) m. News of redevelopment efforts
l d. Sports ’ ) - n, Informatiod of the revelopment
e. Civic groups, clubs, organizations association - -
‘ celebrations ' o. Reports on how city-county

Neighborhood politics activities affect the area

City politics ' ‘ p. Information on how to get
Neighborhood probtems and needed social services

islue% " q. News of ethnic groups in the '
Crime and courts ' area ‘ ° ‘

. News about block .clubs r. News briefs about personal

l;_ . Calendar of area events . things going on A

T0e m
LI

W Cae e

i

* News category frequency: .

' News catergory appearing: ' .
Several stories per issue. ' .
Only once ber'isaue. :

Every other issue. : .

Less often that every other issue. ) "

Almost never.

5 T )y
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- TABLE 6 .

- , ’ Content (continued)
Nel'ghborhood T NEWS CATEGORIES* :
Newspapers a b ¢ d e f g h i 37 k& 1 m n o P q
Crossroads , 32 b4 4 4l 2 2 202 1 7% 3
Detroit-Shoreway . 4 NRNR 4 1 4 4 1 1T 1 & 1T 1T 1T 1T NRWR 1
Views . . .
——— ) N
Downtowner ‘ 1 4 2 5 1 4 5 4 5 5 -1 3 3 4 5 5 &4
"Downtown Cleveland)
Fist Cleveland 502 2 212 21 2 2 1 1 2 2 RRWR3%
Citizen : ' ot
cast Side News 15 3 4 1 1T T 1 5 3 5 1 1T 1 1T 1T 2%
toriginally the : ' '

- 43cension News) \
The Express 1 4 3 4 3 4 374 4 51T 1 3 &% 3 5 7%
(Coventry) .

The Fairwood Life 55 2 5 1 2 4.1 1 2 1 4 4 & 4 2 4 1
“he Forgotten . Not available - !
Triangle

+The Heights Gazette 14 2 2 114 1T 1 1T 1 1 4 & 2 1 2 2
Kamms Corners . 42 1 5T 5 572 5 2 5 3 1 1T % 3 33
‘The Neighborhood 554 5 5 43 "4 54 2 1.1 3 1 % ‘§>
“wsing Service o ' '
Newsletter
The Neighborhood News 2 2 2 2 7 2 NR 2 2z 7 7 3 3 2 4 2 2 2
(South-east Cleveland . . -
Carfield Hts.)
vhio City ‘ T NR 1 NR 1 32 NR'1 272 2 NRT 2 2 NR 3 1
Redevelopment _ ) \

‘Association News ‘
014 Brooklyn News 2 4 1-5 1 2 4 1 5 NR 2 3 2 1 3 2 53

"7 Cleveland Gazette 4 4 1 NR 2 2 7 1T 45 % 7 71 2 2 4 NR &

Perry News . "2 2 4 372 4 4 55 2 7 3 3 % 3T oI
(Ferry Home Owners 2 : N
Emprovemeqc Assoc.




| . ‘ - TABLE 6
1 . ’ Content (continued)

2 -

L

ﬂéighbo:hbod ' NEWS CATEGORIES®
Newspepera " a b ¢/ d e f g h i j k 1. m mn o p q r¥*
The Plain Prees 552 2 1. 1 2 1 & 2.2 & 2.2 2 5 3 &
v R N r ¥
Republic Steel 35 1 4 1 5 5§ 2 2 1 5 4 2 -2 4 4.1 5
.Neighbor ' * )
St. Glair and ) 3 35 5 1T % 35 3 5 31 2 5 5 5 1 1 2

lSubur an News

The Scoop an 7 1°3 1 1 1. 2 1 3 2 2 2 3 3 NRNR 2 1
l(Co‘llinwood area) . : ' ’

Thy Sputheast Today 2 3 2 3 2 & & 1 3 32 4 1 1 4 & 1 &
'!nlversxty Circie 5 5 & 5 1 3 3 1 3 1 5 5 2 2 32,5 5 °

ommuaity Coalition ) ‘ '

Eedford Times- 3% 3 1T 1T 1 5 3 2 3 2 &4 5 5 3 2 5 1
'Xegister_ : L :

Maple Heights Press -
'Eyoedvi..,w Heights - 375 4 T 1 1°5 & 5 & 1 2 5 5 2 & 5 1

azette . : _ . :

Brecksvilee Gazette B L .

,arfield Heights 3 1 4 1 1 1 5 a1 1T 2 1 4 223 3 1 11 -

Leader ) - ,

. ] ; : X e .

d’x‘ndependenqe Gazette; 3 1T % 1.1 1 5 T T 2 1 _4 2 3 3 T 1 1.

Seven Hills News 12 373 1T 2 2 2 5 1.5 .2 NRNR2 NR 2 2

Addx:ionei Eeetures nog included in given‘conten; categories: \

l. The Bulletin Press' has a grape vine gossip column. - '

The ‘Connection has a nutrition and’ an environmental ileuel colunn.
3. The ‘"Broadview. Hexghte, Brecksville and Independence Gazettes have a goss. )
notes column, recipes, and obituary column. ..
The Garfield Hexghts Leader has a recreation and Efcxpe coluan
The Buckeye News prints school news -
Kamms Corner has an article in every issue devoted to some historic aspect
of the area. . . . v
The Perry News as nexghborhood history column and a space reserved for




the goals identified earlier. Fourth in importance are

i .

N .

-features about interesting personalities in the area, a
staple item for developing reader interest and creating ties
,amang residents. Such stories appear in nine papers more

. than once per issue, agd in another 13 paperi once per

-l um
1 .

issue. lews or stories about business are the fifth moit-

frequently appearing topic; 10° edxtorl oaxd t*ey publxnh

/
several stories per issue and nine-include one ntory per

iesue. Two other popular items are news briefs about

’
.

"personal things gé‘ng on (such as visits, birthg,
|

-achievgmenta) and Ja calendar of area events. More than 20

2

editoré said they publish a calendar or at least one hefl
¢ .

brief pe@ issue. Neighborhood politics appears at least

once per issue in 21(comnunity newspapers, though five said

-

they almost never published such news.
- . /

v
.
. .
«
I

A second group of stories is less likely to appear with

.

high frequency across the papern surveyed. These include:
news about block clubs, 1nformatton of the redevelopnent
a;iociation, information on how to get needed social
services (for example, -social security, food stamps,

5 . ~

advice), entertainment, crime and the courts, reports on how

: N . )
city~county governmental activitieo affect the area, and

news of ethnxc groups in the area.

»

The three content categories edxtors said appeared leal

frequently than the others were: city polxtxcn, sports, ard

religious topics. Some 14 editors said they almost never

>

include news on city politics, while a dozen ‘said they -

..
‘4

almost never publ?lh news about religious topics’or sports.

A number of editors cited additiqnil content not

S VIR :

ERIC aWw .




included im our list.. The Bulletin Press has a grape vine

“gooaiﬁ" column, and The Connection has a nutrition and
environmental issues column. The’Buckeye News print; school
news, and Kamms Corner has an ar;ic]e in every issue de?oted
to some historic aspect of the area. The Perry Home News
also has a neighborhood history column. The Garfield
Heights Leader.has a recreation and recipe cqlunn.V The

Broadviev Heights, Brecksville and Independence Gazettes

have a gossip notes column, recipes, and obituary section.

Certainly, the content of individual newspapers varies

as editors change and new ventures gain their footing. This
Is Kamm's Corner, for example, has seen a growth in news
submission from neighborhood residents,AAI well as an
increase in.thg number of ad coupons in each issue.

-

Audienceni

Community newspapers characteristically reach their
audiences on a weekly or monthly basis. However, as Table 7
illustrates, our survey shows a variety of publication

L]

schedules, Some |5 papers are‘pusliahed monthly, while six
appear quarterly ind six weekly. Tvo‘p;pers appear every
other week, and individual papers appear with one of the

" following frequencies: five times a year,'tvicé a week,
three t%mes a year, every cther month, ;nd twice monthly.
The circulation of papers surveyed also varies, from

less than a thousand to 25,000 copies. Three papers have

circulations of 1,000 or less, while a dozen have
circulations between 1,001-5,000. Another 12 have

35 ~
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circulationa of 5,001410{000m Five papers have circulations

between 10,001-15,060 and another five have more than -that.

Though the QirculationSAmay be somewhat small, many editors
. e

estimated readership at considerably higher figures because

issues are read by more than one person in a household and

copies are passed on: to other people.‘

Mos t community'newspap;rs are directed at neighsorhood
reaidents; however;.in one case, the paper nopes to reach
outsiders. The Gld Cleveland Gazette begln;aa ; paper
distributed to sections of the downgown‘areﬁlas vell l;‘
other areas if the city where residents might be int?rected
in the prgae;vatidﬁ offthe old Cleveland warehouse area and

redevelopment efforts thetre. Another paper straddles two

geographic communitieé; the St. Clair and Suburban News

vaegan in the predominately Slovene-Croatian neighborhood of.

-

thse Bust St.'ClaitlAvenue area. It continuea to serve that

neighborhodd but also aerves‘thoae wvho have moved to the

Highland Heights arpa. The ed{tor said the paper "fvllowed
. \ x .

its people aa they h:ve moved out of the ar?a.“

Hethodu'of newspaper distr%bution gederally fall into
three categories: homé delivery by paid or volunteer groups,
mail delivery, and free or paid distribution through stores
and newsstands. Some 14 i the papers used home deiivery,
while 19 used mail de}{very, and‘29 cited distribution
through stores and new;stands. Other places at which
editors said copies of papers are dropped off include:
schocls, banks, organizations, soc{al agegciés, churches,

[

and local officea. The Fast Cleveland Citizen used to have

a distribution problem but solved it by giving copies of the

»

3'6 X i ,4 [2¥]
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l ’ TABLE 7
AUDIENCE
' Neighborhood Frequency of Circulation Estimated Distribution
"' Newspapers : publication . readership
. i}atenahl ‘Monthly . 825 : 825 Home delivery
‘.<La-p1ightet :
"Buckeye News ~ Quarterly 8,000 8,000 Mail and
i . . store drop-
1 : off |
l he Bulletin _ Quarterly - 3,000 4,000 1 Mail and o
, flier netwo %
street cs&p-
a . tains
om. Congress)
fhe Bulletin Press - Monthly 6,000 8,000 Mail and
store droy
’ of f
.‘5 Woodland area)
Central Voice T Honthly ~ 17000 500 Social .
. . ) ' agencies
'"l"he Community News Weekly 10,000 ~ 40,000 ' Door-to-doc:
' : *5,000 20,000 Store, chu:r

drop-off .nu

' ‘ ‘ mail

* Note: This figure represents the circulation of the Broodpark paper. .

<

'fhe Connection 5 issues per 14,000 ‘ 28,000 " Home delive ,
' year
The Courier Monthly : 25,000 50,000 ~ Store drop-
(Mt. Pleasant) . off
- Tt Tamporarily suspended
publication) - '
ioventty Village Monthly - 1,500 3,000 - Store drop-

ews off and mai

ranwood Voice NA 2,000 ' 2,000 Store drop-
Carfield Hts.) ' off

‘ : : _ ‘store drop*™
‘e L. . . ) Off ‘

troit-Shoreway Quarterly 4,000 3,200 Home deli..

N . | - .

and store
/ drop off

N
!E
FI’OIII‘OldB Monthly - 500 ' 500 " Mail and

- Ay . BESTCOPY AVALABLE




TABLE 7
Audience (éontinued)

igfghborhood
Newspapers

Frequency of
publication

*

Circulation

Estimated

Distributio:

readership

Downtowner Weekly NA | NA Store drop-—
{Downtown (Cleveland) - off
East Cleveland Every other 13,000 20,000 ‘Therqugh EégT
Citizen Week Cleveland *
" schools and
' . store drop-
off
East Side News - Every other 10,000 30,000 News stani-
(originally the Thursday : sales and
Ascension News) mail '
The Express Monthly 25,000 60,000 Mail and
" {Coventry) store droyp
' off
The Fairwood Life Monthly 2,500 2,500 Home deliv 1.
The Forgotten NA 15,000 15,000 Churches,
Triangle ’ ‘home delive
store drc.
. off
The Heights Gazette Bi-weekly 12,0060 30,000 Hode delive(
- store drop
off
Kamms Corners Quarterly 13,500 20,900 - Mail
The Neighborhood Tri-annually 2,500 3,500 Mail
Housing Service
Newsletter
The Neighborhood News Weekly 23,000 75,000 Home dediv -
{35outh-east Cleveland | paper boxe
Garfield Hts.) ' stotes anu
mail
Ohio City Every other 4,800 4,800 Mail, Hom-
Redevelopment delivery
Association News ¥ store dro, -
off
0id Brooklyn News Monthly 20,000~ 40,000 Home deliv
0id Cleveland Gazette Monthly 5,000 5,000 Local ret.
: office blu
38
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, ¥ TABLE 7
Audience (continued)

3

¢ 1borhood |

Frequency of
publication

Circulation ‘Egtimated

Distributico

‘readership

7,500 7,500

' “.wipapers .
‘ h U, S

rv News Monthtly Mail and
.berry Home Owners * ' store drop-
.wpTovement Assoc., off
it Plain Press Bi-monthly 10,000 20,000 Store drop-
: : v off
K. public Steel Quarterly 20,000 20,000 Home delive- -
am i shbor . C and store
l drop-off
Alair and Monthly 10,000 20,000 Church and
l turban News " store drop-
N - of £
Scoop Weekly 3,500 5,000 Home deliveiy
ml' vilinwood area) ~ and store
' sales
' S50theast Today NA 57000 57500 Stores,
. _ E . banks, ch-
: , and org. ¢
I X off points
i {. . . <rsity Circle “Quarterly N 1,500 2,000 Home deliv ./
g | cwmenity Coalition & ' mail ‘and -
'i - - ! store droyp
! of f =
li_,}.'z £5rd Times- Weekly ~5,000 10-12,000 Mail and
keoister, ' ’ (4,000 for store dro: -
Muple Heights Press Maple Hts. off
l‘ N Press
fruadview Heights Monthly 7,500 7,500 Mail and
-4, . rotte stand
.Brecksvilee_cazette
» {arfield Heights Weekly 6,000 24,000 Mail and  «
'leader ' . stand
" ndanondence Gazette _ Monthly 7,500 7,500 Mail and R--
. l ' ' . : stand '
“ sen Hills News Monthly 2,950 14,750 Mail and
: v - store droyp
l' ¢ of
V4 R y
ll » 39
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. paper to schools, wvhere students received copies to take ' '
home to their ;.;tents. Ulysses Glen, publisher of the T l
former East Side News, recalled an early distribution

problem. The paper once gave_ 25 copies to a-local fish

market to distribute to customers. When the proprietor

+

-

requested more éopiel, Glen checked and found out the owner

. vas using the paper to wrap fish,. ‘The.praétice ceased.

e

s nesd to kee

Communiiy néew is paper staff

p in.touch th
' R4

’ their readers, to learn what people vant to read and how

’

_ : o . . i
they leatn about their -audience. Letters to, the editor were [

cited by numerous people, as were phone calls, personal

they're reacting to the paper.. Hé asked the editors how : - I
contacts and attendence at town meetings and other public o '

]

~gatherings. Carol Loventhal editér of The Connection, llid

her, paper had added news about the elderly and aecurxty

.
4

questions as a’'result of reader requenta. One nevlpapcr
The Plain Press, iﬁcluded a8 questionnaire' in an issue and

asked readers to respond with their views and suggestions.

Certainly, we would expect full—fledgéd surveys tqlbe rare

because of the costs involved; however, sometimes the i
s »

neighborhood redevelopment association, a business ‘ . |

),

’ 4 .
organization; or educaticnal group is planning a study in

the area and the coummunity paper,qun‘bigquback a few

questions onto the questionnaire. Another method that can

.

X ﬁelp provide sowe "feedback! is "focus groups." ﬁditorl can
collect a doxzen or so_different’people réﬁredentiag the q;;, ) :
etﬁnic and social backgrounds of the coﬁnunity, and alk‘then
to discuss the current paper and how they would inprbﬁe it '
) amongst themselves. From their discuniion'ana interdction,
Q 40 ’ ’




C. - . )
editors often can gain inlightl not achieved by other

routes.

Probiems & Prospects:

J w

Problems are endemic to community journaliswm, . .

particularly neighborhood papers.. We asked our editors to
identify pr;ble- urea-,qnnd 25 cited or;hnizntion nnd, . T
ltnffiﬁg probl?ni; including the lack of volunteers or
nkilled,vriterc, difficulties in 3nthe;in; inéor-ltion, etc.
A second problem area is advertising and fiﬂnnce;, vhich was
¢cited by 19 editofo}~aon€,bnid th;y often’lnckedloupport
fron.ndvertiaerc and local businesses were "npqthéti;."

Technical and production problems were mwentioned by seyen

editors. One noted the difficulty in finding a printer who
A :

was :éncitivé to the needs of a small pnpe;] and another
cited a need }or more equipment. Aﬁdiean circuln;ion and
>distri$utionvpr061ema were cited by 11 edigors. .!indin; a
reliablermethod’fér home deliveryAﬁnl;been a problem in many
oituntiohc,'nnd‘one editor'thed,the rising cost ;f pdotnl

. ‘ delivery. Sil Monday, publisher Qf the Seven Hills Nev’,»
noted :Hn:‘the $50 it cost to mail his paper in ysﬁenber,
1961, had grown to $73 in early 1982, (See Table 8) 1,

Several ediﬁoroinnticipgted changes in their -

newspapers. The Bulietin (of the Buckeye-“oodlgnd Con‘unity

’Qon;recs) and Fairwood Life may increase in size, and the

Coventry Village News is -moving from a focus on political

issues to neighborhood news. The Detroit-Shoreway Views

-

Qo l _ ' V : 41 .
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. The

TABLE 8
PROBLEMS

r

ﬁéfghborhpod
aewspapers

Problems

Changes

Bratenahl
Lamplighter

Org. and staffing, adver-
tising, and financial

Will continue in

i

same form

Euckeye News:

Financial, production and
inexperienced staff

None : -

Bulletin
Congress)

The
Couw,

Org. and staffing, tech./
prodaction and financial

. May increase

the

<

paper siz=z
N e

Bulletin Press
.. Woodland area)

staff

Lack of equipment and

7
/

/

Out of print

Jetitral Voice

.etaffing, finacial,

Distribution, org."and
ad -
vertising, news gathering

and audiece 3

Qut of print ' .

Community News

organization and

Inconsistent distribution,
staffing,
lack of
written

financial, and a
feature articles
by local writers.

none

Tie Connection

Distribution, and

staffing

org.

LAS

none w

-

. (Courier
{Mt. Pleasant)

Org. »and staffing

&

Temporarily out of print

; »

Coventry Village
News

Over writing, lack of
experienced staff )

>

From political voice to
neighborhood news

> .

CranQood Voice
(GCarfield -Hts.)

Finanéiul, lack of support

to advertisers, technical
and production, and
“Failure to create unity

...the paper seemed to sep-

arate the community”.

Out of printx

Crosaroads

Financial and @gdvertising

Expand the mailing list ana

improve the format to a
“"nicer production”

'siroit-Shoreway
viaews

Distribution, org. and

staffing and news

More community orjiented.

Try to reach larger audjence

and more ads

42
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TABLE &
Problems (continued)

Neighborhood
Newspapers

Problems -

Changes

Bswntowngr,
{Downtown Cleveland)

Lack of audience support
org. and staffing, news
gathering and financial

Out of print :

f!ast Cleveland
Citizen

s

Was ruhniqg smoothly
prior to the editors -
death

If paper continues it is

likely to change to *it th-
new editor

‘East Side News "
(originally the
Ascension Wews)

P

Org. and ctaffingg
finadcial :
5

L
L}

Out of print

The !xprecé
(Coventry)

-

Org. and staffing, news
gathering, and advertising

-Out of print

’

The fairwood Life

L

-

Distribution, financial,
news gathering, and ,
problems with the audience

Increase size and content

Tne Forgotten
‘riangle

Financ1ial

out of print

‘he Heights Gazette-

Distribution, and news
gathering

out of print.

{aams Corners

Artistic and technical
problems

]

Incréase sige

-

(South-east Cleveland
Garfield Hts:.)

s

The Neighborhood Financial, and staffing none
iousing Service, !

Na:wasletter

Tne Neighborhood News Shortage of reporters

none

Dhio City
Redevelopment
ssociation News

Audience felt some socio-
economic groups were over -
looked

improved coverage of all
groups

.
’

Did Brooklyn News

Distribution, and

advertising

More neighborhood news a:-’
less involvement of the Ci:(

N .
pld Cleveland. Gazette

Financin;; Advertising
local business apathy

To 5:;in publishing on a .,
regular basis R




TABLE 8
! Problems (continued)
‘zhborhood, Problems Changes
o :"papers.
’
Org. and staffing, None . ?

erry ,Home Owners
~provement Assoc.

s .

advertising and news
gathering

-

vd

\

e Plain Press

N

Sporadic publication,
financial and staffing

More professional layout

Republiec Steel ‘Commuriity resistence Nome
Neighbor staffing .

. 4
S¢. Clair and ' None None
Suburban News .

Ny P .

The Scoop Distribution, org. and More thoroughly 1nveltxgnted
{2ollinwood area) staffing, advertising " stories

The Southeast Today

Insufficient funding,
ad sales,

. gathering

and news .

OQut. of print

waiversity Circle
. mmunity Coalition

Org. and staffing, '
reaching area elderly

Appeal to average relxdent

"fit readers needs and

requests

s
sedford Times -

None N None
Register.,
iecple Heights Press a
roadview Heights Org.’ and staffing improve writing and layout

~azette .
srecksvilee Gazette

Ve

&~

Garfield Heights
Leader

Time demands and finding
a printer sensitive to
the needs of a small paper

More flénbouyant and
controversial

fndppquence Gazette

. Org., and staffing

improve writing and layout

gegen Hills News

&

Delivery and rising postal
cost .

.

None

<
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hopes "o become more community oriented and reach a larger
"audience with more advertising. The new Crossroads

newspaper plansa to improve production values, and the Ohio

City Redevelopment Association News hopes to include more

/ ,; ¢

neighborhood news and reduce involvement of the pitent ‘ B
organization. The 01ld Cleveland Gazette plans to begin
“publishing on & more regular basis and ‘the Plain.Press

“anticépates 4 more, professional layout. More emphasis on

investigative journaiism is & goal of the Scoop, and the

. . University ‘Circle CoLnunity Coalitioh,hopél to appeal to the °

-

average resident more by meeting readers' needs and

requeats. The editor of the Garfield Heights Leader hopes
3 4

4
the paper will become more flambouyant and coptroversial,

while improved writing and layout are.the goals of the

Independence, Broadview Heights and Brecksville Gazettes,

[




CONCLUSION

N

s

This overview shows nany pathl to success, as well as

“ «the diverse tondblockl vhlch may result in flxlute.

i o Clearly, a secure economic bl%e is essential for,conmunity

newapapers, whether that's achieved by grants ldveitising,'

otganx:atxonll bnckxng,"volunteers

¢

or some combination.

Adyettxsxng nnd community acceptance combined with some

volunteer assistance is rikgif to be‘thexqply long-term
solution for an independ;nt neighborhood'p(pet.

otganxzatxonnl backing may be equally«effectlve ,if the

@ F]

newspaper :1aff can negotiate a supportive but not

.

suffocating role with the .gother orgqnization. Neighborhood

[

developnent gtoupl and citizen otganlzntlonl with the. best
interests of the com-unxty at heart may act as ;1dvxfe to
"*_ new neighborhood papers which subsequently gain greater:
indépgndence as they‘ma?ure and develo;.
The newspaper sumultieiuﬁhichvfo%low ,llo provide

support for the view that individuals can make a difference,
Nothing precludes devoted residents or teams with
"journalism in their blood” from car:jing'out'their vision

\of Grassroots Journalism. :Indéed; liké many other’
— - .

neighborhood projects and group efforts, the success and
'continuatioq of community papers depend b5n deqicnted
individuals villing to com-Lt\themaelvea Lo long range

oals,
>

A 6 ": <7}

However, o
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>¥CTION II: SUMMARIES OF NEWSPAPERS

\

s

( _ Neighborhood Newspapers in thz Cleveland Area
. i 3 v

SR O e

This section of the monograph includes synopses of each
] . .
'

neigHEbrhood newspaper and an example of the fromt page of

b each. The newspapers included are:
™ Bratenahl Lamplighter, serving the Village of Bratenahl
Buckeye News, publication of the Buckeye area

~ - Development. Corporatxon.'

The Bulletin, newspaper of the Buckeye-woodland
Community Cougre-s.

The Bulletin Press, serving Kxnluan‘ "Buckeye, and South
Woodland areas.

Central Voice, a gublxcatxon of the Central Area
Development Corporation. :

The Community News, with east and wvest side editions
published along with the Brookpart News.

The Conunection, newspaper sepving the Shaker Square

areca. ‘ .
The Courier, Mt. Pleasant newspaper. r
VQOﬁentry Village News, Coventry area of Cleveland
‘ Heights.
© The Cranwood Voice, former paper serving Ward 1 of
Garfield Heights. : , Vo
Crossrcads, A publication of the Crossroads Development
Corporation. ' | ’
Detroit-Shoreway Views, serving thel Detroit-Shoreway
arca on the Weet Side of Cleveland.
Downtowner, serviug Dowantown Cleveland.
East C}eveland Citizen, serving that eastside luburb
East Side News, formerly the Ascension News, serving
Larchmere, Woodland, Shaker Square, Mt.}Plealant,
Harvard-Lee, Miles~Union, Warreusville Heights, Warren-ville
Towanship, and Village of North Randall,
The Express, former city-wide paper 1n1t1a11y publxlhed
out' of the Coveutry ‘area.
The Faiﬂ’Z:d Life, a publication of the Fairvood

3

Community Association. '
. The Forgotten ‘Triangle, former paper serving the lower
Kinswman area in east Cleveland. - \ ‘




The Helghts Guzette, se
He.gnts, South Eusclid, and Usniversity Hexghta.

Kamms Carners, Sserviag

The Neighborhod Housing
‘NdS area, 5t., Stephens Scuar

The Neighborhoud News
Garfield Heights.,

Ohios City Redevelopment
City on near west side.

01d Gleveland Cazette,
Historic Warehouse District

The Pearry Nevs, publiah
" Improvement Ass’'n in the St.

The Plain Press, servin

Republic Steel Neighbor
Avenue neighborhoods.

S

from E. 30th St.-E. 79ta Sc.
185th st. avea in Buclid.

The Sun Scoop Jourmail,
' Cleveland.

upper Broadway Avenue sres.
tenants in that area. -
Bedford Times- Regxater

suburban newspapec.

Cazette, suburban newspaper.

' i 01ld Brooklyn News Ncres,

Garfield Heights Leader,

rving Beachwood, Cleveland

tha® westside neighborhood. |

Service Newsletter, serving the

e area on near west side.

derving southeast Cleveland and
) AX

Association News, serving Ohio

erving that neighborhood.
a paper srcving the Cleveland
in the downtown area.

ed by the Perry Home Owners
Clair Avenue area.

g weat gide neighborhoods.

, serving the Broadway-Fleet

St. Clair & Suburban News, serving the St. Clair area

and along Waterloo Road, and E.

serving the Collinwood ares of

The Southeast. Today, a newspaper formerly oervxng the

The University Circle Tenants fInion Newsletter, serving

and -the Maple Hts: Press, -

The Broadview Heights Gazette nnd the Brecksville

suburban newspaper.

Independence Gazette, suburban newspaper.
Seven Hills Newsz, suburban newspaper.




BRATENAHI. LAMPLIGHTER
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Editor: Kathy Browning ~ . .
Address: 11908 Lakeshore Bivd., a publication of the
Bratenahl Community Foundation

HISTORY

The paper began in 1981, in the editor's house. Mrs.
Browning has been the only editor, but due to personal
resonsibilities, she said the November, 1982 issue would be
her last as editor. The paper was formed inorder to maintain
cowmmunication within the area after the Village schools
became part of the Cleveland city school district. Under the
old Bratenahl schcol district, a community newsletter was
passed out in the schools. The paper is funded by the
Bratenahl Cowmmunity Foundation.

The Bratenahl Lamplighter is named after Aaron
Williams, who used to light the old street lamps in
Bratenhah!l in the days prior to the electric street lights.,

GOALS

Goals identified by the editor as "extremely important"
are tuv try to reach the entire neighborhood with the news,
and to communicate with as many dxfferent groups as possible
in the neighborhood. Bringing in "new blood" to help

re juvenate the area is "very important," while maintaining
ethnic and racial harmony in the area is "nonevhat
important." Areas identified as "not a goal at al’l" are to:

help improve the physical appearance of the area, keep the
neighborhood informed about political issues, help people
obtain home 1-provement loans at low interest rates, help
poorer people stay in the area, help stores and shops stay
in businéss in the area, and to reduce crime in the
neighborhood.

ORGANIZATION

. .

, There are 3 part txme volunteer staff members who work
on the paper. Kathy Brovnxng and Lisa Bostnar Salak do all
the writing and Chuck Salak handles the production aspects.
None of the positions are considered to be multi-dutied.

Editorials are avoided and political candxdato& are not
endorsed. The major sources of news are the police Chief,
the mayor, and a reporter who covers City Council. There are

‘8o correspoundents from outside of the city, and national or
international news is not published. Other organizations
supplying the paper with news are the Boy Scouts and the

Recreation Commission.
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A-ticles are scat to Hartco in Columbus with print size
seonecified. The printed articles axe s€nt back to Bratenahl 7
for layous and paste-up. The paper is then sent back to
Ha:ctco for final printing and mailed back to Bratenahl. The

, 2diror, who is in charge ~f production, claims that this
a0t %od i the least expensive way she has found (o get the

taob done.

Advertising is accepted by the pap~r., Additional
funding comes from the loca! foundation and iundividual
support. All -of the ads come from small iccal bysinesses and.
usnaily occupy about 5% of the totsl space. The paper also
“4s a regular classrfied section, offering free space to -~
Bratenahl residents, :

GO YRAT -
A11 of the content deals with local meighborhood
conceroa. Stocies idenriiied a8 appraring in '"several
aturies per issue” are: civic groups, clubs, organizations,
calerbrations, 4 celendar of srea eveénts, features about ‘
reresting personalities in the area, and new briefs about
cnal rhings going na. Aonprearing in "every issue' are
age council minutes, and a sto:y about some historic
ect of Sratenahi. Steries appesring lesa often than every
1er i1asue are: business, seports, neighborhood problems and
ssues, cews of redeveloprent efforts, information of the
redrvelopment asszciation, and ivformation on how to get
needed social services, "Aliost never' appearing are:
veligious topics. neighborhood potitics, city politics,
crime #nd couvts, news about block clubs, reports on how
citv-county governmentsal activities affect the area, and
nevs of &rhny. groupe Ln the srea. '
¥ te changes are =2xpected ae a result of Kathy
1

u
Browning leaviug her position as editor.
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“he Brataenahl Lamplighter has a press run of 900. ‘
Delivery children p2ss out 825 of these issues, one going to
every house in the Village. Thirty issues are mailed outside
{ the community, and the rest ar2 kept by the editor.

N The editor learns about the réader through personal
snntact, since she has oot received vary msny letters to the

2ELTOT .
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A BRATENAHL

SPONSORED BY BRATENAHL COMMUNITY FOUNDATION

Volume |, Issue 11

September, 1882

Rec Commission’s
Fall Program

The Bratenahl Recreation Commission
will operate a fall evening program on
Tuesday and Thursday nights from Octo-
ber 12th through November 4th at the
Brighton Road School.

Tentative offerings will include aerobic
dance and Calisthenic classes, various
craft classes, a plant clinic, a CPR course,

Village of Bratenahl
Family Halloween Festival
Sunday October 31, 1981

10:00 - 1:CC P.M.
PANCAKE & SAUSAGE BREAKFAST
1:00 - 5:00 P.M.

anang a computer course. Botha\lrgcl)legeball 3;%’ HALLOWEEN ACTIV'T'ES Xg’
basketball activities are ing 0S5 SQUARE DANCING
A brochure ofering further formation §5 HALLOWEEN MOVIES %
on the above prograims as well aa ¢ reis- o HAYRIDES N
on slip will be circulated shortly. O STORYTELLING
FREE CIDER & DONUTS
LAMPLIGHTER SAYS THANK YOU! WHERE: BRIGHTON ROAD SCHOOL
SEE FLYER FOR DETAILS
Sponsor
Rose Hovarec
Patron TROOP 301-BOY SCOUTS OF AMERICA

Mrs. Lynda Britton

General Contributor
Harold Flickinger

Plans have been set for the TROOP 301 ANNUAL CHICKEN BAR-B-QUE. The
dinner will be held on SATURDAY AFTERNOON, SEPTEMBER 25, 1982 starting at
4:00 PM and closing at 6:00 PM. The location will once again be at the VILLAGE PARK
next to Village Hall on Bratenahl Road. Tickets this year will be $3.75 each and young
children may split a dinner. The Scouts will be going door to door on Saturday, September
11 and Saturday, September 18 to sell tickets, or you may contact any Scout (see list below)
or either Garin Wiss (851-1230) or Roger Flanagan (451-0197) for your tickets. This is the
Scout Troop’s ONLY FUND RAISING ACTIVITY during the year and the proceeds go
towards their camping activities as well as their equipment requirements. In the past
year, funds were spent sending one boy to the National Scout Jamboree in Virginia, three
boys to summer camp at Beaumont, the entire Troop on a trap and skeet shoot, and to
purchase needed camping equipment and supplies. Your continued suppcrt of this worth-
while activity is Jeeply appreciated by the Scouts.

Earlier this summer the Troop went on a four day/three night camping trip which included
an overnight stay near Nelson's Ledges State Park at the facilities of P.L.A.V. (Polish
Legion of American Veterans) and a full day of rock climbing and rappelling at Nelson’s
Ledges. The boys rappelled both 80’ and 110’ shear faces numerous times. They then
journeyed to Gates Mills where they camped on a bluff 50’ above the Chagrin River on
property owned by Dr. Hudson Fowler, III. Several river swims in the rapids, Scout games
and activities, and new Scout initiations highlighted the outing.

[
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PROBLEMS ' .

The major probleuma identified by the editor are
organization and staffing, financial, and advertising. Mrs.
Browning anticipates the paper will continue in some form
after she leaves her position as editor.




BUCKEYE NEWS
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Editor: Bob Walton .
Address: 11818 Buckeye, a publication of the Buckeye
Area Development Corporation.

HISTORY :

5 The Bugkeye News published it's first paper March 1,
1981, Mr. Walton had been uxth the Buckeye Area Developnent
Corpordtion (BADC) for one year prior to editing the
organization's newspaper. BADC wanted the paper to "help
erhance community pride,' said Mr. Walton.

Goals identified by the editor as “extremely important"
for the Buckeye News are to: try to reach the- entire
neighborhood with news, communicate with as many different
groups as possible in the neighborhood, help redice crime in
the neighborhood, maintain ethnic and racial harmony in the
area, aad rejuvenate the spirit of comnunxty res1denta and’
improve outsxdprs perceptxon of the area. Goals rated "very
important' are to: help improve the physical appenrance of
the area, help stores and shops stay in businesa in the
area, and bring in "new blood" to help reuvenate the area.

ldentified as "somewhat important' goals are: help people
abtaln home xmprovement loans, and help poorer people stay
in the area. Keseping the neighborhood informed about .
political issues was.not a goal at all.

QRGANIZATION

Since the paper is a quarterly publication, nobody
works exclusively for the paper full time. Two full time
emplovees of the BADC, Bob Walton and Anne Friedrich, work
on the publication. Threearrirers one photographer and one
arts and graphic person 3iat in the productiocn of the
paper. All people are ﬂi‘d accordxng to the amount of work
done. .

Editorisls are wrxtten by the ed;tor on topics which
highlight the Buckeye area. Political candidates are not
endorsed., .

- The major sources of news are from area residents,
nexghborhood leaders and one assignment reporter. The
Buckeye News does not have any correspondents from outside
of the neighborhood snd does not cover national or
international news.
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Published by the Buckeye Area (Cleveland) Development Corporation 11818 Buckeye, Cleveland, Ohio 44120

There'll be feasting, singing
and dancing in the streets when .
. thousands of local residents and

Greater Clevelanders assemble
.on Buckeye for a summer festival
this July.

The festival, which is bein%
revived after several years
absence, by the Buckeye Aréa
Development Corporation
(BADC), will be held Saturday, Ju-
ly 17, from 4 to 9 p.m. along
Buckeye Road between East
116th and East 130th streets.

Festivities will begin at 3:30
p.m. with a parade featuring
representatives from a variety of
neighborhood groups and several

- marching bands. The parade will
proceed east on Buckeye from
East 117th Street to South
Moreland. When the parade
reaches its destination, the
festival.will officially begin.

Festival-goers will be greeted
at the fair by sidewalk vendors of
home-made ethnic foods and arts
and crafts, as well as strolling
jugglers, pantomimists, min-
strels, and other street per-
formers.

Continuous li"e musical enter-
tainment will be provided from
two main stage areas, including
folk, blues, jazz and rock bands.
There'll be Hungarian folk danc-
ing, square dancing, and infor-
mational booths sponsored by
local community groups.

Highlighting the day's festivi-
ties will be the Lake Shore Brass
Quintet, which is composed of
several members of the Cleve-
land Philharmonic Orchéstra.

The quintet will perform on the
stage of the beautiful Moreland
Theater, the interior of which is
stunning in its architectural
design.

“Lake Shore” will begin play-

! ing at 6 p.m. Their repertoire in-

TszeautyofszordandWwaemdbplaydurmgtheBmkeyefcdvd
anUwL.aszhoreBr;ss Quintet performs a concert on its stage.

cludes a lively rendition of
Hungarian dance songs. This will
be the only indoor performance
during the festival.

The Church of God in Christ;
directed by Bishop R.L. Chap-
man, has graciously provided the
theater for the performance.

Jayne Zborowsky, chairwoman
of the BADC's Board of Trustees,
said the board decided to spon-
sor, plart and coordinate the
festival because it enables
residents of Greater Cleveland
“to experience firstthand the rich
ethnic and cultural diversity
which exists in the Buckeye
neighborhood.”

According to trustee Lucille
Hornick, the festival provides an
opportunity for community
residents to gather together
socially and demonstrate their
pride in the community.

A multitude of arrangements
necessary for a successful sum-
mer festival are being coor-
dinated by BADC Executive
Director Bob Walton, Assistant
Director Anne Friedrich, and Lori
Minnello, who is responsibie for
recruiting vendors and enter-

BADC: Summer festival returns to Buckeye

4

-

tainers, and generating publicity
for the event.

Friedrich said the festival has
the support of many iocal mer-
chants who have shown their co-
operation by either agreeing to
keep their stores open during
festival hours, or by allowing out-
side vendors to use the sidewalk
space in front of their stores for
booths and displays. The BADC
staff also cited the cooperation of
Councilman Ken Johnson as an
asset which has facilitated
festival planning.

Buckeye Road, between East
116th and East 130th streets, will
be closed to thru traffic from
2:30 to 9 p.m. the day of the
festival. The Buckeye auxiliary
police unit will be on hand to
help the Cleveland police insure
the safety of festival patrons.

According to Walton, “With
the assistance of volunteer com-
mittee members, the staff and
trustees are working diligently to
coordinate the fair. We plan to
make the festival an annual event
which thousands of Greater

Clevelanders will look forward to
attending every summer.”
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PRODUCTION f \\

The paper is printed by offset press at Orange Blossom ¢
Press. Lisa Jppenheim is in charge of production.

ADVERTISING

Ads are solicited by the editor from small local
business located on Buckeye and large corporations with
facilities located-in the area. Advertising currently
occupies about 502 of the paper's space. Classified ads are

‘not put in the paper now, but Mr. Walton said that it may

possibly print them. in the future. ]
Additional funding is received from a Gund Foundation
grant to the BADC. '

CONTENT

Roughly 80X of the news content deals with local
neighborhood news, with the remaining 20X covering city-wide
toplcs. Topxel appearxng in "several stories per issue' are:
business, civic groups, clubs, organizations, celebrations,
neighborhood nroblems and issues, features about interesting
personalxtxel in the area, and nevs of the redevelopment
etforts Appearing once per issue are:’ entertainment, crime
and courts, a calendar of area events, information of the
redevelopment association, reports on how city-county
governmental activities affect the area, information on how
to get needed social services, news of ethnic groups in the
area, and news briefs about personll thxnga going on. News
about block clubs appear less than every other issue. Never
appearing are stories about: religious topics, sports,
neighborhood politics, and city politics. :

Included in every 1issue 18 an article written in
Hungarian, -

. AUDIENCE -

There are 8,000 copies of each issue of the Buckeye
News printed. Of these copies, 3,000 are distributed in
downtown Cleveland in an effort to improve outsiders
perceptions of the area. The rema.ning 5,000 copies are
mailed out to subscribers and distributed to about 20
locations in the Buckeye area.

The aditor learns about his readers through the- BADC.
The editor tries to be responsive to the requests of the
readers. For example, the paper has emphalized a campaign to
reduce crime as the result of a reader's réquelt. Letters
are very lmportant and HF. Halton reports recexVxng an
average of 30 letters per (issue.’

55 bi




PROBLEMS

The editor said financial problems exist, largely due

to the dependence on outside ptoductxon. At the present, ads.

pay for only 50X of the paper s production cost., Proddction
problems exist due to the length of time tequxted fot
production (usually.3 weeks).

. The editor said that the staff's lack of Joutnallltxc
experxence has been countered through hard work. # ’

R4

&

: - 56" .




>

THE BULLETIN

- - - = - e v wt e h e e - - - - - - - - - L - - - o

Editor: The public;tioq,has no editor
. Address: 2787 Ambler, publication of the Buckeye-
_Woodland Community Congress. : .

"HISTORY

The Buckeye-Woodland Community Cong est began "The
Bulletin" in 1974 at the group's headquarters. The paper
wvas begun to provide information to members of the group and
the neighborhood, as a bi-monthly publicatgon with 700-1,000
gopies. The paper is now published quartenﬁy with a
circulationgof 6,000, according to Sandra Kluk, executive
directar of ‘the Buckeye-Woodiand Community Congress (BwCC) .

-t

GOALS .
! . ' 193 ¥ - .
Goals identified as "extremely important,'” to the paper
are: trying to reach the entire neighborhood with news,
communicating with as many different .groups as possible in
the neighborhood, helping to improve the physical appearance
. of the area, helping people to obptain home improvement loans
at lov interest rates, helping the poorver peoplée stay in the
area, helping stores and shops stay in the area, helping
reduce crime in the arera, and maintaining ethnic and racial
‘harmony in the arema. "Bringing in 'new blood' is not very
{mportant and "keeping the neighborhood infoumed 'about
political issues" 'is dot a goal at all, : ‘

[N g -

.ORGANIZATION

-—
.

2

The paper is put together by the director and .two staff
members of the BWCC. These individuals are full-time
employees of the parent organizazion, and sre .therefore Paid ‘
for their work on the paper, although this is not theiy only
responseibility., . . -
No editorials are published. e ‘
All news is oriented to the organization's involvement
in the neighborhood. There are no correspondents; the staff
writes the news as gatheted from groups and organizations.
National or international news is published only .when it is [
directly applicable to the neighborhood. ' The paper is not
supplied with news by any organization. ‘ ;

PRODUCTION ?
> 5 . . -
* .The newsletter is put out as a flier indrii usually one o
14 x 8 1/2 inch page mimeographed on both sides. ‘

- ‘
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ADVERTISING i

Because of organizational coanstraints and its small
format, the Bulletin accepts no advertising. The paper and
the organization are funded primarily by foundations, with

3 additional support coming from internal fund-raisers, such
as street “fairs,."reverse" rafflea, and "Las Vegas Nights."
‘ There is no classified section. &
’ -
CONTERT .

et - et -

Some 90X of the news is about neighborhood concerns or
city-wide issues, and 10X about national topics. Topics ‘ . .
. * appearing in "several stories per issue,'" include: civic o .

groups and organizations (the paper's own organization is -
the is the subject'of much ‘news content), neighborhood
problems, news about block clubs, news of redevelopment
efforts (perhaps the paper's most important cause), and news
briefs about area groups. Stories dealing with crime and
courts appeéear "only once per issue.” Informatiom of the
redevelopment association and reports on how city-county
governmental activities affect the area appear in "every

-.other issue." News of area ethnic groups appear less often

. than every other issue. Content topics "almost never"
published include: entertainment, religious topics,
busineds, sports, neighborhood politics, city politics,
calendar of area events, features about interesting
personalities in the area, information on needed social
services, and newsa briefs on personal events.

./ .
b
AUDIENCE

e e ettt g

The Bulletin has a circulation of 6,000, with- an y
estimated readership of 4,000. It is distributed by ‘a flier
network where '"street captains'” deliver the publication to
homes on their streets.. The ataff's ¢ti is mostly involved
with organizational matters such that they learn of the
readers' interests from input provided to the
Buckeye~Woodlaand Comdunity Congress. The newsletter does
try to be:responsive to the readers' requests, and the staff
congiders letters from readers "very iwportant.”

4

" PROBLEMS

>

The problems the Bulletin experiences are oyganigation
and staffing (insufficient time available to the staff
members), financial, and technical/production. The use of
an effective writing style was identified by the editor as
very valusable. In the case of the Bulletin, this would




THE BUCKEYE » WOODLAND
COMMUNITY CONGRESS _

BULLETIN

Five yeu's and Growing Stroﬂger was

not just thé theme for this years's

convention but was the réality. Over
1,000 people participated t0 make this
years convéntion the biggest, most ex-
citing convention in the 5 years of the

BwWCC.

Between the important business of
electing the Executive Board and pasing

resolutions the conve.ntion was high-

lighted with cne event after anotn-
The Stray Dog Committee had a "H:t
Dog Salesman” announce the "Hot Do
Program." The Insurance Redlinin:
Committee accepted the "Missiocn I--
possible” challenge of getting in-
surance companies to meet with tic
BWCC and write inusrance in the )
BWCC area. The CRA Committee sary
"If I had a Million" and dedicat:d
itself to force banks to reinvest-
in Buckeye Wocdland.

The Convention crowd ther senz
together "Happy Birthday" and en-
Joyed cake and champagne as the duv
came. to a close,

Living together, Singing toset. -

“and working together has made tic

BWCC the strongest organization ir
Cleveland, and will keep us grovincs
stronger everyday.




‘include a_strong commentary style of writing regarding
rehabilitation efforts and related institutions such as
banks.

According to Sandra Kluk, The Bulletin may increase
it's size sometime in the near future,'however the
‘newsletter is no longer a high organizational priority.

"
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Editor: Cleo .Busby . A
"Address: 7100 Kinsman, formerly published by it's
parent organization; The Kinsman Opportunity Center

The first issue of the Bulletin Press appeared in
December, 1979. The Paper stopped publishing in. February,
1981 ~dua to cuts in federal and state funding to the paper.
1t was housed in the Kinsman Opportunity Center and had
filled the void left by its predecessor, the Forgotten
Triangle (see separate listing). The publication's costs
were completely supported by a CETA grant.

The editor qualified all but one of the suggested goals
as either expremely important or very important. Those goals
considered as extremely important were: trying to reach the
ontire neighborhood with news, communicating with as many
neighborhood groups as possible, helping stores and shops
stay in business, and maintaining racial and ethnic haramony
in the area. The editor said .the paper also tried to put
people in contact with the proper agencies,

«

ORCANIZATION

The paper had three full-time staff members (the
reditor, an executive secretary and a staff secretary) and
rhree part-time members (the lay-out editor, news editor and
a general assignment reporter). Everyone was paid, and all
positions were considered multi-dutied. All salaries were
paid out of the CETA funds. Both the news editor and the
editor wrote the paper'g editorials, which were on such
topics .as self-help motivation, neglect of the elderly,
Jesegregation and community pride. Because of its federal
funding, the paper did not endbrse any political candidates.

The major sources of news for the paper in addition to
assignment reporting were communications from block clubs,
nress releases, and communicattons frem readers., The paper

“did have correspondents within the neighborhood and from
sutside the neghborhood (Ghicago, Toledo and Columbus)}. The
only national or intermational neds published was_ that which
fdirectly affected the neighborhood. Those organizations
which supplied the paper with news were streetl clubs (block
clubs) and community organizations such as the -
Buckeye-Woodland Community Congress. : -

ERIC | | °!
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Editorial

¢, L. Buaby

WHAT IS MOTIVATION?

- Mo'ti-va'tion~-To stimulate

to action; provide with an incen—
tive or motive. This 1is the wvay
the American Bericage Dictiovary
defines wvhat moctivation means.

Mut to many young people
{r our commsunity, motivation is
dascribed as a feeling of ac-
omplishmant and a.iso that some—
one has recognired their achieve-
ments. That somsone is usually
parents and friends.

Many parents, becausge of
economic couditions, don't have
the money to invest in their
childs dreams, which sometimes
causes the child to loee the
enthusiasm that is so important
To 8 career person. ‘

' you don’'t have the fi-
nances, at least consider another
important investment. TIME.

The tima it takes to sit
down and talk to Your child about
his or her future. The time to
g0 watch your son play in a foot-—
ball game, or hear Your daughter
sing with & gTroup.

Just knowing that parents
support their dreams means the
world to these young people who
do peed MOTIVATION. By knowing
that YOU as parents believe in
what they're doing, more of
our young people will respond
positively and try harder rto
reach their {ull potential.

We Welcome Opinions

WE WRITE FOR YOU BUT WE LIKE TO
READ TOO. Write us your opinions,
comments, and criticisms. Send To:

Letters to the Editor
Bulletin Press/3230 East 93rd
Clcvnlmd, Ohio 44104

[mc
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State Representatwe Active

State Representative Active
By Eddy Scoop Simms

One of Cleveland’s most
dynamic politians, State Rap.
Troy Lae Jumes has been moet
affeqtive in represseating the
people who elected him by
serving beyoud the line of duty
in hia efforts to better con-
ditions for all.

Mr.'James used i his cam-
paign platform the statement that ~

he wvanted to be elected to eerve
the people and he would never’
lsave the area. °

Be has backed up his
promise by remaining in the
ares, remodeling his home, raising
a successful happy family, and
keeping active his store in the
area, to serve many old time res-
idents, keeping them from msaking
shopping trips out of the ares
where problems and h.-r- would !uvc
confronted them.

Mxr. James, s saasoned, clev

er,

dedicated politician has kept s low

profile and stxyed away from the
role that the average publicity
sseking official seems tc thriva

But, check his track record
of sexvice, Mr James has Leea in-
volved in all issues per .aining
to our community'bettarment.

" Mxs. James, his devated
wife is just as sincere and de-
voted to serving the people as
Kep. Jemes is vhich added a lot
to the making of Rap. James,. a
Damn Good Laader...

Jimmy~ James, his brother,
is also active in the community

' serving the area residents-frox

his delicatessen located at

Rast 43rd and Cedar xve.

- -

mpt
p‘l’h.y-bove house with a few
repairs would be livable for
quite a number of years and two
families who are looking for a
residence or living in a sub-
standard house could be there
and content.

—r

This may appear to.some .
as just a photo of an esipty
house, however 1f you take s
good look and think, you may
come up with the fact that
this is part of the reason the
imer city 4is becoming slowly
the area of vscant lots and em—
pty houses filled with debris.

The owner of the above
home is unable to be located
and it appears that this house
has been sitting there empty
for over a year.

It has not been stripped .
yet, due to the fact that the
near-by residents are hard
working civic minded families
that will not tolerate vandal-~-
ism without reporting to the
authorities. Yet there are
many good homes in our area
that sre not thdt lucky.

‘7
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PRODUCTION

The editor was ia charge of production. The.paper was
completely laid-out as photo-ready 'at the news office and
printed by offset at the Call and Post's facilities.

ADVERTISI

o

® The Bulletin did not sell ads because of its federal
funding. The few ads which were published were free and only
for non-profit organizations. The paper did not have a
regular classified section, although the editor considered
it a viable feature. With this publication, a classified ad
would necessarilv be free, again because of the federal
funduing. .

The CETA tunding, chanceled through the Council of
Fcouomic Oppotrtunities of Greater Cleveland’ was available
to the foruwr Forgotten Triangle publication, but, according
to the nrditor of the Bulletin, the Triangle's staff chosde
the option of going out of print rather than comply with the
regulations and red tape invoived with federal funding.

CONTENT .

According to the editor, $0% of the paper's content
dealt with local neighboarhood concerns. Those content
catagories rated as appearing in several stories per 1issue
were: civic groups and organizations, neighborhood problewms
and issned, features about interesting area personalities,
and iuformation about needed social services. Types of
conteat identitied as appearing in r:e article per issue
were: business, neighborhood politi.é, crime and courts,
block club news, redevelopment news, information about
redevelopment associations, cteports on city-county
governmental aciivities which affect the area, and news
briefs about perscanal eventa. Those topics which were never
or almost pever publishned included: entertainment, sports,
city politica, a calendar cof events and news of ethnic
groups in the arasa. The oditor added that a "grape vine'
gossip column was lmportant to the paper's readervs,

The paper had sharpened its focus va direct community
news with Mr. Busby as esditor.

AUDIENCE ‘

&

The number of printed copies of each Bulletin issue was
£,000. The editor estimated a readership of 6,000 - 8,000.
The publication was free, and distributed through-mail
subsciptious snd by stores and organizations. The paper had
changed to fit the needs or requests-of ita readers, mostly
in terme of becoming more attentive to certain community

preblems, asuch es needlessly vacaut houses or unlawful
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trash-dumping mites.

gditor thought highly of readers’

The paper had learned about the
necds through phone calls, letters, and personal
contact. As do many neighborhood editors, the Bulletin

readers’

letters, not only because
they nformed the paper of what the community needed, but
also because thev were a good indication that the paper was

being read.

PROBLEMS

Aside from the funding problems the Bulletin also
experienced technical and production problems resulting from
4 small staff, Based oun his experience, Mr. Busby would
suggest to other neighborhood editors that a staff largely
comprised of experienced members is vital.

MThere is a definate need for community papers, and a
good future. Each community should have one. There wouid be
better trust between citizens and organizations," said Mr.

Busby.
¢ : .
1




THUE CENTRAL VOICE

Editer: Jdut of priat
Address: 3710 Central Ave.
{ieveland, Ohio 44115

HISTORY
The Central Voice bégan publishing in 1979, intending
to run as 2 moathly. Fxnanclai difficulties intervened,
however, and public atLon soou became intermittent. About 15
issues Had appeared by Zummer, 1981, when the paper ran out
of wmoney and ceased wubll cation., It is now "dormant," but
would like to begin publishing once again, according to
James W. Calgie, the excueniive director of the Central Area -
Development Corporatian {(aDC7 . e/
Caigie esid fundalWyg was provided mainly by the .
orgauizatioas represented on 4 board of trustees, composed
of up to 15 representatives frcocm such organlzatxonl as the
CAUV, the Central Area Multi-Service Center, Trinity
Gathedral and ¥riendly inm Serttlement. Interpersonal and
organizaticnzl clashrs over ownership and management within
rhe board led to diminished contributicns. Calgie said he
applied Tor Tunds to the (leveland Foundation two or three
times but was. tiurued down. He might try again.
‘A program funded through the Comprehensive Employment
% and Training Act (CETA) tried to develop writing skille in
neighborhood youths, who were to Berve as reporters,. But the
everal teenagers invulved lost interest when funding ran
out und the stipend they were receiving was cut off.
Atteapts to keep the paper alive with a volunteer editorial

' depariment were not successful, - »

Ca* 3l said he wanrted Lhe paper to improve
communicafion and increase pride in the neighborhood. Thie
could be 2ae by writing about the community's organizations
bur, more importantly, by writing about its people. He hoped
they would come to vegard the paper as theirs, and think of
the community with pride.

Calgivr wanted to "recoguirze"” young peopnle, for example,

. . who sometimes get involved in vandalismn or other criminal
activites ia search of=&ttencion. And he wauted to recognize
community leaders, who sometimes "get in a bind" and become
escranged from the people they rvepresent. It is a matter of
of giviqg npople "a pat on the bzck once io a while." This
would increass fuelings of pride both at the community and
individual levels~

ERIC e ,
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"My feeling was, if we could get that sort of thing
done, in time we could pull a group of people together to
revive the couwmumity," Calgie said. - :

Coals considered "extremely important" were:
communicating with as many different groups as possible in
_the neighborhood, keeping the neighborhood informed about
political issues, helping people obtain home improvement
loans st low interest rates, and helping reduce crime in the
" uneighborhood. "yery important' goals were: trying to reach
the entire neighborhood with news, bringing in "new blood"
to help rejuvenate the neighborhood, and maimtainiag ethnic
and racial harmony in the area. A 'somewhat important" goal
was to help improve the physical appearance of the ares.’
“Not very important" goals were helping poorer people stay
in the area, and helping stores and shops stay in business
in the area. - ’

t

e o . e et o

Except for the editor, who received a'pafi—ti-e salary,
all other staffers were volunteers. They consisted of s
secretary, a treasuref and a president. The editor's duties
included gathering information, coming up with story ideas,
laying out the paper and taking it to the printer. He also
distributed the paper with the help of board wembers.
gditorials were written by the editor after discussing
policy with the board. Topics included youth programs and
“"gome political activities." The paper did mnot endorse
‘political candidates.
The editor and board organizations were the main
sources of news. Others Were the Cleveland Metropolitan
Housing Authority; Vocational Guidance and Rehabilitation
Services, and Fagles Nest. There were no news correspondents
from the neighborhood, although the paper received letters
occasionally. "From time to time" people outside the
community asked for motices {ads) in the paper.
The only references to national or international news
cecurred in editorials which would "allude to state-wide
things of couceran' to the community, Calgie said.

'

PRODUCTION )

The editor was in charge of production; printing was
done by the Call and Pest.

ADVERTISING )

Calgie said advertising soliciting "wasn't done to the
degree that it should have been'" and that it only began to
improve "at 'the end." Ad content was about two to three
percent. The ads were gsold by the editor and by members qf

the board, who planned to "srop off" as the paper gained'

:.. C | : | 66 My
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Attendance lags in area’s schools

Poor school attendance is
sornething that has been per-
plexing school officials for
years.

Why do parents keep their
ctuldren out of school unnec-
essarily? What makes a
cfuld become traunt? How
can we get across to parents
the importance of making
sure their chuld is in school
everyday possible?

These are just a few of the
quesuions befacing attend-
ance workers and other

- schooi officials as the attend-

ance problem becomes para-
mount.

Several school officials ex-

thetr concern about

school attendance when con-

tacted by West Central

News. -

“Our attendance situation
has been improving. The on-
ly hig problem we have is
with thoee students who are
absent every day,” said
Frank Humi, principal at
Central Jr. High

He added, “School aten-
dance is still a big problem
for us, and I'm sure it's a

em in the community.
Somie of those kids who
aren't in school are out in
the community doing things
they shouidn't be'doing.’’

Research done by Michael

' Beaman of the Friendly Inn

Settlement House's Youth
Outreach Program provides
some interesting statistics
on the school attendance at
three West Central schools:
Keonard Junior High, Cen-

tral Junior High and East
Technical High.
At Kennard, the student en-

roliment is approximately -

677 students. The average
daily attendance is only 504,

according to the figures, .

which means that there are
an average ‘of 112 students
absent each day.

There are 763 students en-
rolied at Central. Of that to-
tal only €50 show up for
school each day the figures
show

East Tech shows a totaj of
2,152 students enrolied. The
average daily attendance ls
1,683, which indicates that
there -are some 519 students
absent, on the average,

daily.
One of the problems attead-

‘West-Central-grou P‘"‘“‘Wﬁ

purchase_s”oldy clinic

The West Central Area De-  $300. That, be said. includes
tion has closing costs, insurance and

velopment Corpotra
purchased the old East 35th
Street Clinic from University
Hosprtals for the price of one
dollar *

The acquisition of the build-
ing is viewed by WCADC offt-
cers as an example of the
organization’'s commitment
to the West Central area.

1n collaboration with Ward
12 Counciiman Lonnie L. Bur-
ten, WCADC has been work-

on the of the
old clinic for several
months, accerding to
WCADC president Preston
Terry
Terry said that total ex-

other necessary expenses.

As it stands now, the build-
ing will house the Central
Commumnty Cultural Center,
which Terry said will fea-

~ ture a wide variety of pro-
grams. Terry hopes the
center will rival Karamu
House, noted for its accom-

plishments in Black theatre.

According to Terry, cur-
- rent plans are to have danc-
ing and cooking classes,
along with courses in Black

History.

Terry said that the basic’
plan s to model the center
after the Irma Lewis Schoo!
of Flne Ants in Boston,

whicht be calls “‘ove of a

kind. "
Acquiring the building rep-

resents the end of a long and

ance workers have in deal-
ing with absenteeism is
ascertaining which of the ab-
sent students are absent for
vaiid reasons and which are

_in fact truant. '

According to James Boles,
headworker for attendance
for the East Tech and South
High districts helieves the
problem is .in defining
truancy more than anything

““We haven't really spelled

. out truancy becapse it

comes under at least nine dif-
ferent categories as 1 -see
W,* said Boles. .

.Boles sald that it is likely

LT e

it's very hard to determine
the extent of parent negli-

bation for first-offense

Boles said. -
“‘Sometimes it works and

sometimes it don't,” he said,

it can make the parent more ,

conscious of the need to send
the «hild to school.

*“There’s too much truancy
in the area right now, but
we're better off now than

‘ we've ever been,”

Emma L Minor, principal
at Longwood Elementary
School aiso feels that par-
ents contribute 2 great deal
to the truancy problem.

- keep their chil-
school for rea-

to sit here while 1 go to
. They don’t realize
that every day the child
misses is 4 setback,’” said.
Mrs. Minor. -

With the limited staff

 gie, s Counciiman Bartes (C) and Prestea Terry look ou.

Where are your children?
Central area High Schools is
located’ at East Techpical

" High School. No doutt every

If you haven't asked your-
self this question recently,
then maybe you shouid pay

attention to this ar-

]

High. Central Junior
East Technical Sea-
-on

| has helped in attempts to
motivate the parents toward

realizing some (issues of

out of
like babysitting or ‘he  °
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momentum. Advertisers wure jyrocery stores and shops in the
area. The papar had no classifizd ad section, although - plane
wets to Start oge when the papexr “atarted putting out

LLu, 000 c-przrs gy

CONTENT

About 85 to 90 percent of articles in the paper were
about local neighborhood concerns. With the exception of 1
or 2 perceatr devoted to natinnal or international topigs,
the remaining content was devoted to city-wide issues.§

Calgie said it was the paper's intent to write stories
in several of the suggested categories; however, funding,
orgzanizeiion, knowledge and staffling proved insufficient or
"inadequate. Contewt types identified as appearing in
"several stories per 18sue" were news about: eivic groups,
clubs, organizartiuas, celebrations, and features about
interesting personalities in the area. Appearing '"once per
issue” were sturies about: besiness, sports, neighborhood
politics, neighborhood problems and issues, crime and
courts, calandar of area eveuts, news of redevelopment
efforts, and informciioun of the redevelopment association.
Appearing “avary other” issue wexe stories about: city
politics, and news of ethnic groups in the areéa. Religious
topic appearad iess than every other issue and topics ’
concerning entertaiument, news about "bloc® c¢lubs, reports on
‘how clty-county governmental activities affect the .area,
information on how tc¢ get neceded social services, and néws
briefs a%out perscual things going on were almost never
mentioned. ’

E

AUDXENCE
. galgie said?the circulation was about 1,000 and he
estimated the readership te be 500 families.
The paper learned about readar's interests through "the
heard'a involvemont " sccerding to "what they thought would
besnceded from their experiences.’ '

PROBLEMS

The paper had problems 1n distribution, organizattion
and staffiag, financial, sdvertising, newsgathering, and .to
a legser extent, audience. The greatest difficulty was
"financial. Calgie recommended :to others trying to start up #
papér to make sure funding i5 available and sufficient so
that all staffers can be paid. He said gtaffers should have
at least the rudiments of professionalism. If they are
volunteera, they ‘should understand what 13 involved in
putting out a paper. Things have to be' done on time, for.
exanple, aund there .is a8 need for coqtinuity, for Ehe same

pecple to remain invoved with the projeck.

. "

68 l’ “‘ ' Y
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Editor: Charles Huffman
Address: 6501 Fuclid Ave.
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The Greater Cleveland Community News began publishing
In 1968, according to Charles Huffwan. Mr, Huffman is the

'Brigina} founder and- the current editor of the paper. The

paper was originally housed at 3927 wOoilana Ave. and goved
to 6300 Euclid Ave. in 1969. The publication finally settled
in at the present address in 1971], :

During 1982 the Community News has expaunded into other
communities, Thare axe presently three papers published: The
Commurity News (east side), The Community News (west side),
and the Brookpark Community News. Different news is

‘published in each publication, and Mr. Huffman ie thé editor

of all the papecs,.

The Community News is planning to expand into East
Cleveland to fill the void left by the discontinuation of
the East Cleveland Cirtizen. - .

o

Goals identified gs¢“Yextremely imporfant’ for the
papers are to: try %o reach the entire tneighborhood with
news , communicate with a2s many different groups as possible
o the neighborhood, help improve the physical appearance of
the area, keep the neighborhood informed about political
issues, help stores -and shops stsy in business in ﬁh% area,
help reduce crime in the neighborhood, and bring in "new
blood"” to help rejuvenate the area. Identified as "not a
ggal at 3ll" are to: help people obtain home improvement
logans at low interest rates, help poorer people stay in the
area, and maintain ethnic and racial herméhy in the area.

»

ORGANIZATION "

There are 8 full-timers -working for the Cleveland
papers and 3 working in Brookpark. All full-timers_ are
considered multi-dutied, There are 15 carriers in Brookpark
and 25 carriers 1in Cleveland\aho’work parp-time‘for the
paper. ‘ ' ) U )

The paper does print editorials usually written by the
editor. The primary topics of these editorials deal with
political, community, and civic concerns. Political
candidates are endorsed on all levels from local to .
national. ) : !




THE GREATER CLEVELAND

OMMUNITYmmm

- WE'RE PROUD OF
CLEVELAND

VOL. 14 NO.8

QVER m.m READERS

[

ﬁ 1y

WEEK OF OCTOBER 13

WALT DISNEY WORLD SETS
PENING FOR EPCOT CENTER

~ ;3_‘:
Ao )
Kz 3 ~

CROSSING OVER - Costumeed empidyees of the new
Wakt Disney World Epcot Center bead for their assignments
i World Showease during opening weeks of the new 3800~
million international showphce Shown croming the first-
aver bridge between thé "two “nationms” the French pavilion
employtes sre shown in the center {lsaked by # host and
hoetess from the United Kingdom pevilioa.

The GREATER CLEVELAND
COMMUNITY NEWS

IS NOW BEING CARRIED AT

Participationg Lawson Stores

LUCKY DAN v
. The Money Man’s Predictions
. Are Listed On Page 5~
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. LAKE BUENA ¥ISTA, Fla.
« Walt Disney World began &
new era in eatertainment on
October 1 with the opening of
Epcot Center, an 3800-million
showplsce thet spotlights futu-
ristic ideas and technologies
along with the nawrai bistori.
and splendors of many nations.
Special premiers and inaug-
uraf ¢vents for the Octoher
“preview” month will continue

‘ through the Grand Opening

Weekend, October 22-24. The
special events will be part of a
CBS television special Mon-
day, October 23 2t 8 p.m.

In two major theme areas
—~Futare World and World
Showcase -- Epcot Center
introd new di 4 in
mtertainment based on man’s
achievements and future
possibilities.

The 160-acre complex has
thrilling ride-through adven-
ture shows and visual attrac-
tioms that demoastrate past,
present and smerging wonders
of the world.

It ia descrihed by Its

designers at WED Enterprises;
the Disney “imagineering”™
firm, a3 a permanent World’s
Fair of imagination, dlacovery,
education and exploration that
will never be completed.

Future World, with six
major pavilions sponsoced by
leading U.S. companies? pres-
ents themes.on communica-
tions, energy, transportation,
agricultureand imagination.
Participatingcompanies
lacludeExxon, General
Motors, the Beil System, Kraft,
Kodak, Cocs-Cola, American
Express and Sperry.

Theme structures include
one building shaped liks a giant
wheel, anothey with a two-acre
rodf covered with solar energy
ceils. The dominant building,
however, Is the symbol of
Future World and Epcot

- Center--a shining 180-foot-

high geosphere standing 15 fect
above ground on huge legs.
World Showcase, encireling
a2 40-acre lagoon beyond
Future Wortd, presents the

lrdlltcttunl. social and cuito- °

rai heritages of nine mations.
One of the most impressive
productions is in The American
Adventure. It is a centerpiecs
among the scenic landmark
pavilions of Canada, the Uni-
ted Kingdom, France, Jspan,
Germany, Italy, China and
Mexico. .

They contain lulbentk res-
taurants, shops, live shows and
filmed tours to create the feel-
ing of visiting each nation. A
cast of 450 **Audio-Ani-
matronics " figares performs
throughout Epcot Cester’s
theme shows and prodn&iom.-
Programmed by electroniks to
move and speak, the characters
range Trom singing vegetabies
to 20-foot high dinosaurs that
@move, breathe and chomp focd
to Hfe-size human figures that
not only move and talk but
show emotion. In The Ameri-
can Adventure one of the nar-
rators, Benjamin Framklin,
becomes the first “Audio-
Animstronics” figure to walk
p stairs. .
Continrued on Page 3

ARNIE LANZA TRIQO!

For most of 1982, The Arnie
Lanza Trio has been playing
the western part of the county.
Specifically, Lanzs, Bob Pom-
pei on Bass and Roy King on
Drums have been playing their
brand of swinging and light
jazz at Dou’s River City in
Rocky River.

Lanza the saloon singer now
takes his piano and singing taj-
ents to Lyndhurst -~ the
recently opened American Bar

. ot} ’

[NV

& Grilie,

The performers will do their
“sticht”™ with what can best be
described as a high-eneryy fast-
moving show

Lanza, from his plano, per-
forms everything from Beatle
favorites to Cole Porter's Night
and Day to Gershwin's Rhap-
sody in Blue.

A highlight of the show is
Lanza's medley of cities that
includes 1 Love New York to™

I Left My Menrt ln San
Francisco.”
At least through November,

the Arnie Lanza Trio will be

performing Friday nights fram
8pm to Midnite and Saturday
nites from 9PM to midnite st
the American Bar & Grille at
5433 Mayfieid Road in
Lyndhurst. .
No resery,
wnd the ne
American

tions are needed
eatery features
wisine.

et e




Neighborhood centers, public relation firms, and
volunteer neighborhood correqponde ts are the major sources
*of news. The paper also éxcepts nes from correspondents
N o trom outsidé G6f the neighbofhood such as state and national
elected representatives. News bureaus provide national and
international news for the papers. Additional organizations
.providing the publications with news are the Boatd of

2 Education, the Treasury Department, the Wildlife
Associatioan, and Disney WOrld ‘ .

PRODUCTION ’ \ '

. T ¥

’ The papers are printed by Web offset at King
Publishing, which is the in-housée publishing company of the
Community News . Don Ferguson is in charge of production.

ADVERTISING :
. ) $
Advertising is the sole source of income for the .
. papers., Huffwman deals with several advertising agencies, who
»he said are just beginning "to comé around and supply the
paper with ads."” The editor estimated that 75% of the ads in

the Cleveland papers and 25% in the Brookpark paper came *

‘ Jfrom large corporations thh facxlltles Located in the area..
"Huffman strives for adverth1ng to occupy 60X of the papers
total space. A classified ad section is included in all of

. \ the papers. : *

CONTENT
The papers try to give equal coverage to nelghborhood
city, state, and national topics. Content categories
identified ‘-as appearing in '"several stories per issue" are'":
entertainment, busigess, sports, civic groups, clubs, ,
organizations., celebrations, neighborhood problems and
issues, reports on how city-county governmenta} act1v1t1es
! affect the area, news of ethanig groups in .the area,,and news
- briefs about personal things going on. Stories appearing
"once per issue" are: religious topics, neighborhood
politics, city polltlcs,,news about block clubs, .a calendar
of"area eQenLR features about interesting personalltles in
the area, news of redevelopment efforts, news of the
, redevelopment association, and 1nformat10n on how to get
. needed social services. News about crime and-‘¢ourts are
"almos§ never" printed. N
The editor said the papers maintdin a low key, soft
sell style, and try to avoid sensationallism.
AUDIENCE 3 .

—_———— <

( The East and West side additions of the Community News

each have a circulation of 10,000 copies, while the
4+
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Brookpark paber citéulaies 5.000 cnphes.

cetlimates Lhat each paper

Lars,

' EROBLEMS :
The Community News publications
witih an
statfing, omgoing lack of finances,
itticles written by local writers.
Mr. Wnrffaan said,
elecironic media’,
//‘
- N
&
' <
{
¢
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read by  four people.,

are circulated. by door-to-doc- deliyery,

church, and neighborh-od center drop off points,

. The editor receives many letters

iers them to be very important.
. i

72

fox

v

- ‘. )
The editor p
The papers

mail, and through

from his readars and

3

&

still have problems '

tnconsistent distribution systoem, crganization’ and
and a lack 6f fearures

o ) \ , o
ftewspapers will always have a place ‘ :
in Amarican society, and they will not be replaced by the
\ . .




‘Fditor: Mrse. Carol Lowenthal. ‘ .
Address: 143001 Shaker Blvd., associated with the
Friends of Shaker Square.

WISTORY

The paper was founded and housed in the private .
residence of the editor, Mrs. Loweathal, in October, 1977.
Mrs . Lowenthal  has been with the paper since then. Two early
problems cited by the editor were a shortages of reliable
ataff members aad available voluntary t Lme .. . ‘

The principle cause for the formation of the ﬁaper was
to encourage communication among the various neighborhoods,
particulacly emphasizing common interests, concerns and/or
problems. The editor stresses that the Friends of Shaker
Square is a supporting and not .a parent organization. The
. * Connection also exchanges information with the .Fairwood

Community Assoc¢iation and the Buckeye Area Develojpment
Corporaticn. . .

GOALS ~ S
A ) 19 ¢ “ )
Those goals identified by the editor (from.a list of
10) as being, "extremely important"” are: reaching the entire
neighborhood with news, communicating with as many different
groups as possible, and maintaining ethnic and racial
harmony in the area. Selected as. "very important' are
helping to improve the physical appearance of the area,
keeping the neighborhood in ormed about politiéal issues,
and helping to reduce crime. "Somewhat important" are
helping penple obtain home improveitent loans at low interest
rates, helpling poorer people stay in the area, and helping
stores and shops stay in. business ip the area. The editor
feels that creating a '"sense of 'neighborhood' with common
goals and concerns among varying groups ‘in the immediate
community" is a very important goal. Bringing in 'new blood"
to hedp rejuvenate the area is '"not an important concern."

ORGANIZATION
The two principle statf members ‘are the managing editor
and the news editor, who are responsible for most of the
news copy and ad sales. They also keep in touch with
organizations and do production: work. They are assisted by a
distributinn manager, threc typists, and* several
. photographer-attists. No one works for the paper full-time,
- and only some of the distributors are patd. oy
The paper publishes no editorials, and endorses no

political candidates. The Connection is' published every

Q C ‘ | | Th
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Jane Campbell to head FOSS  Summer Band Concert

BY CARYN FOLTZ

Jane Campbell was recently
{nterviewed by The Connection on
one of her weekend visits home.
Ms. Campbell becomes the executive
diractor of FOSS in July. She is
currently national field manager
of ERAmerica, @ national coalition
of graups that serves as 2 campaign
center for the passage of the ERA.

The Shaker Heights native is
a 1974 graduate of the University
of Michigan with a degree in
history. After a year of social
service in Racine, Wisconsin,
Ms. Campbell returned to Cleveland
and helped develop WomanSpace.
She was executive director for
5 years.
After such a whirlwind 1{fe of
travel and politics coming to work
at Shaker Square must be quite 2
change.

who was 1t who said he didn't
want to be President of the United
States because he couldn't stand
1iving in a Holiday Inn every
night? Walter Mondale, I think.
There's a very unsettied feeling
to that kind of 1ife so 1 welcome
the stability this will bring.

But also I've learned from
my recent experience that Tegisia-
tures may have terrific ideas but
{f the people aren't behind the
ideas, the idea won't work. Shaker
Square {s an example of the people
being behind an idea. Shaker

JOIE A YERY SOUARE AFFAIR®

BY ANN MOLYNEAUX
Summertime ...sod the living is
exciting! There is no better way to
hecald the approaching arrival of sum-
mar than to join in the celebrations of
the sixth annual Very iquare Affair om
Priday, June 18. Starting at 5:30 pm,
rain or shine, Shaker Square will be an
exciting ~ snd enticing - center of
food, eutsrtainment, snd good company.
@ Tery Squars Affaird ia presented
E lc‘nl-brﬂ.ion for both ths pecple

Pl - H

Jane Campbell, new FOSS director

Square is not just Shaker Square.
It's Cleveland. If it works here
it can work for Cleveland. There's
a role for national potitics, but

Bring Music to
Shaker Square

Lorin Maazel and the Vierma State Opera will
not play Shaker Square this summer. But you
play it smart and plan to spend Thursday eve-
nings at the Square from July 1 - August 12.,

- Lively strains of big band, hluegrass, dixie-

land, jezz and western music will accompany
your picnic dinner on the green...all for free,
no reservatlons required. Black tle discouraged.
Co-sponsored by FOSS and the Shakexr Square
Merchantsg' Assoclatlion, the popnlar cancerts
are being Toerdinated by Peggy Caapbell, Street .
groups and nelghborhood associations will pltch
in to help set the stage and man the concession
stands selling beer, soft drinks and pop corm.
Nelghbors from Drexmore and Chadbourne Roads
will officiate at the first concert July 1. The
Ludlow Asscclation and CHALK {Cormere-Haddam-

.Ardoon-Larchmere-Kemper) are also slated to

assist. Some merchants will stay open late.

Here's the schedule (all Thursday evenings
from 7-% PM):

in snd around Shakar Squars and

grassroots efforts make the

difference. N July t Harry Hexrshey's Stompin' at the State
What other ways do you feel your (bvig band)

past experience Influences your July 8 Lost Bob and the Ozone Ramblers
approach to this new job? (vluegrase)

T really enjoy working with
a diverse group of people who
make their diversity a positive
force. Shaker Square has a
diverse group; that's one of its
advantages. Getting all those
folks involved and doing somathing

Contimied on Page 14

those who hope to preserve the vitality

of the Square. Shaker Square is the
third oldest shopping centsr in the
country after Providence, R.I. and
Kmsas Clty. A Very Square Affaird
is sponsorad by and for the benefit
of Friends of Shaker Square (FOSS)
with the cooperation »f Shaker Square,
Ltd. Special attention has been paid
to providing food, entartainment and
activities that can be enjoyed by all.
Cantimied on Page 11
. , (ST

~

July 15 Sam Finger and

July 22 Jaz3
July 29 Ken Novak (country weetern)
Aug. 5
Aug. 12 Ralph Grugle's Eagle

Square and be part of a fun-filled party.
In case of raim Yermon's awning will
provide protactlon.

his Dixie Doodlers
(daxt

eland
Unlimited (Jazz)

Nightcoach {big band)
Jazgz Band (jazz)

Saunter, jog, blke or drive to Shaker

ln(ide The Co-nectiou

,
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AUDIENCE

The Connection has a press run of 14,000, with an
estimated readership of 28,000. The paper .s delivered to
tesidents door-to-door, mailed to orzsnizations and members
of the Friends of Shaker Square Association, and is
droppedoff at stores, schocls, and librzvies. The staff
learns about readers through letters, phone calls, and
first-person encounters., Some ~f the changes the paper has
made to fit the requests of the readers are "security”
issues and the addition of elderly citizen concerns. The
paper tries to be responsive toythe readers' requests, but
considers letters only somewhat imPortant since there have
not L:en many. ' :

PROBLEMS

Three problems indicated by the editor are
distribution, crganization and staffing, and delinquent:
advertising accounts,

In ghe‘future, the editor would like to increase the
size of the staff, and thereby, possibly increase the
frequency of publishing. .

y The editor believes that a neighborhood newspaper ha's
the ‘chief function of both maintaining a level of
communication and fostéring political clout for the
community.
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Editor: Six-person editorial hcard: Albert Lee, Edward

Harris, Allene Johnson, Willie Calbert, Robert Butts,

and Pitzer Bradley, ‘
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¢ Mount Pleasant Valley Council.,
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HISTORY

~The Courier began five years ago in its present tabloid
format, and, previously, was a bulletiin-newsletter for more
than 25 “years, according to Pitzer Bradley, one of six
editorial board members.

The Courler editors said the most important goals are
reaching the entire neighborhood with news, and bringing in
new blood. "Very important'" goals are communicating with as
nany different neighborhood groups as possible, keeping the
neighborhood informed about political issues, helping people
~htain home improvément loans at low interest rates, helping
stores and shops stay in the area, helping redyce

#:1hborhood crime, and maintaining ethnic and racial
“armcny in the area. LKelping improve the physital appearance
sf the arva i3z "somewhat important,” and helping poorer

*¢. le stav in the area is "not a goal at all."

RGANIZATION

The Co-ier has a staff of approximately eight. The two
“uil-time moobers do the bulk of the work with news
2 -“hering, writing, dnd editing, major ad sales, and
productior. The remainder work part-time at w.iting,
photograpnuy, art work, and distribution. All staff members
work on a v~-lunteer basis agd staff members are expected to
woci in all areas.

The papar publishes editorialas writter by the
editorial board and gzuests. A guest editorial is a regular
ferture. The zopics of the editorials generally are
politics, and urban and community problema. Th« paper will
support issuesa but will not endorse political candidates.
. Articles sent from black media, and professional press
reledses are the major sources ,f news. The regular "guest"
edilorialisc is the neighborhood correspondent. Outside
cocrespondence consists of a regular ‘entertainment column
from California. Additional national news publishad comes
from press releases frow Washington, D.C. Regularly
contributing organizations are the Multi Servic¢ce Center, the
Boys Club,?” and the Urban Lesgue. Also, there are as many as
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Amineil USA, Ine.'s $5.000 grant is the National Associstien of Black
- aad Gesphysicints (VABGG) will find scholarshizs fur mirority
students studying earih science careers. Ths donation was presented
by George E. Trimble ileftl Amineil's chairman and chief executive ol-
Neee. ts Mike Unrrsil. President of the NABGG and a senior grologist

a2 Amingil

Black Reagan Aids Say
They Are Neglected

WASHINGTON ~ Black officials 1n the Reagan admunistranon, ealled
together for a 1382 Repubiccan party election campaign rally, sccused the
White House of \gnornng them and compluned that some of Presuient
Reagan 3 black appointees have been abused by white presdennal
dppuintees.

The Officiais mulde the accusanons dunng a closed session with Edward
J Rollins, Reayan s cnief poutical advisor and Republican party Chair
man Richard Richards in the Capitol. The complaints were s0 serous and
wixiespread that both officials assured the blacks the administration would
work toward remedying the situanon. -

Thev did act with a bit of hosality and they had some vahd complaints.™
Rollive masd vesterday ~“But at least they felt someone was listening to
their soncerns There 1s a need for more Irequent communications with
them and this admun.stration has a real commitment to be more sensitice
W their needs and the needs »f the black community at large.”

Roilins and other Reagan politicai adwvisers have expressed roncern for
some nime about blacks' discontent with the administration. hut the rally
June 14 at the Capitol marked the first time biack officisls have raisad &
procest

It was the first meetung aver cailed for the black office-hokiers. who have
vet 0 meet as & yroup with Reagan.

Amortig the nther things, the biacks protested that: The White House show-
ed no interest n thern unti thewr heip was needed to campugn for
Republicans in the November elections. *Blacks have been conspicuous
hy ther absence from White House functions even when the princrpal
Nuests have been black dignitanes, including Third World leaders. *Some
white officzals appointed by Reagan have made policy decisions that ure
detrimental to the black commurnuty. . .

At the meeting, Richards had just completed x pep talk 1o the black of-
fcwis and asked f there were any questions when Ronald N. Langston,
leputy assstarit secretary for hexith and humun services opened the pro-
test by expressing concern that the White House had ignored black of-
fictals and was jnsensitrive to thewr problema.

Al ther, aboiut ewgnt black officials and LeGree Danieis. chairman of
the Natwoaa) Black Republiexn Council vowed coscern that blacke were
not basng permitied to fully participat in the admuristration.

Japanese Deny

Trying To Steal Secrets

. TOKYO 'AP!  Hitachi and Mitsubisht two of Japan's most respected

b firms, yesterday denied U S. charges that they Lried to steal computer
secrels from [nternxtional Business Machines Corp (IBM). The irate
Japanese press ud Hitacht and Mitsubisht were entrapped 30 the United
States could keep its lead in Lhe computer field.

The affar quickly turned into the most sensational U.S. Japan
basmess 12a5dal since the Lockhend peyolls case of the mid-1970's. The
Japanvse parliment met and top government officials expresses concern
that the charges announces by the F B. oo Tuesday would fuz ther trade
tenmona. - .

Executives of Hitach: asd Mitsubishi were -alled into the Ministry of
[nternxtional Trade and Indsutry for expiznations, and the Foreign
Minzstry sad it was trying to obtain more details from the Japanese
embasay in Washington.

With two more arrest Yesterday. nine persons have heen chivged in
California. Twelve other sounhi in the aflsir are in Japan. The United
States and Japan have an eatradition treaty. dut police said they have

no extradityon request and Japan u not obligated to turn people

)
v 1.8. authoritms.
E l C i Lid.. 2 major manufacturer of nlectronies and machinery, said it
'IEIREEET e than $500.000 for nformation on IBM's computer technology,
but demied any wrongdmng and said it was subjected to an "esger sales
piteh” by F B.L andercovar agents

Prospective Homeowners Prefer
Cleveland's Neighborhoods

A practical "no frills” house in the city’s "eighborhoods has repiaced the
dream house tn suburbia as the goal ! people currently reating in
Cleveland and suburbs. Many hope to become homewoners within a yesr if
they can find a 3-bedroom home priced between 520.@ and $40.000.

That was the outcome of & ninrsurvey conducted by the Cleveland

* Tenants Organization at the 2nd annual Cleveland Housing Famr, at the
* suggestion of the Department of Community Development. Responses are
. still arriving from as {ar away as Columbus and Peurto Rico to the CD

department. which is handling requests for follow-up information. N

To date. 84 persona have responded. including nersly 20 suburbanities
and out-of-fowners, All but two indicated they are interested in buying =
heme within the city mits. Three-fourths of the respondents will consider
buying within the next year while the remainder hope to purchase withia
35 years.

More than half reyuirs = 3-badroom homes although 2 bedrooms would
suffiew for 20 famulies. Listed under other [eatures required weres standard
features such as basement, garage. living room. and closet space. Large
rooms and yards were mentioned by only & few persona.

Neariy half the group hopes to find & house in the $20,000 - $40,00¢
range. However, eighteen families are willing to spend $40.000-$50.000 or

even more, while six are searching for a $10,000-$20,000 home. -

The majority of respondents carrently are paying betwoen $150-5300 &
month for rent. and two are spending $395 and $490 per month to rent.

Of those who listed annual famuly income. an optional survey question,
25 earned up to $15.000 while soven listed salareis of more than $25,000.

‘Nearty all of Cleveland's neighborboods were listed as neighborhoods
which would be considered by prospectiva homeowners. By specific neigh-
borhoed. Ohio City fared-best on the west-aide and Lae-Harvard on the
st sule. LN

The genceal southeast are. including Buckeye-Woodland and Fleet- .

Broadway. was listed by 20 [amilies. Sevenieen families lirted cast-side
neighborhoods such a9 St. Clair-Superior. Glenville, and Forest Hills.
Fourteen preferred the far west and twelve the northeast-side

All but one respondent included names and sddresses on the survey
form. Nine agreed to be contacted by a real estate agent although more
than half requested assistance in finding # h )me or determining whether
e net they could afford to pruchase. Their na mes were relayed to Housing
Information Services of the Cuyahoga Plan whith provides these services
to Greater Clavelanders.

Thirty respondents indicated they would like to be contacted by 3
nesghborhood organization. The Community Developmeat Department is
in the process of matching up names of prospective homeownars with the
aetghborhood of thewr interest.

Foundation Gives
$328,850 For Food Centers

The Cleveland Foundation gave a $328,850 grant for emergency focd
purchases yesterday to the Greater Cleveland Innerchurch Council. The
money 18 to be spent over two years for the council's hunger centers,

The Cquncxl must spend $100.000 of the funda to set up new hunwer
centers in suburban communities o help feed long-term unembloved
people.

The council operstas 14 hunger centers. Tha pantries are now bare
because the need for {ood has increased 54 percent among singier and 38
percent among (amilies this year over the last and is growing, sasd John B.
Matlingly. church and society director of the couneil

M'Auingly said the council and the Cathelic Hunger Fund would work on
finding locations for up tn five new hunger centers. They msy beopened in
Parma. Maple heights, Warrensville heighta, Brook Park and East
Cleveland he said.

The grant also will help fund two or three daily hot meals programs to
‘e opened on Cleveland's East Side.

Mattingly said five West Side churches give iundigents hot meals six
nights a week, but no such programs aperale on the East Side.

“The Clevetand Foundation money will help us in our elforts to at
:,I”mfu and industry to begin contributing more for food,” said Mat-
ngly.

Pope, Kremiin on Pclish Dissent

VATICAN CITY (AP} - Jope John Paul 11 said yesterday that many
people in his nutive Poland ares sullering and deprived of their civil rghts
because of therwr beliefs,

Al the same time. the Vatican issued ap official denial of 2 soviet ae
cusation, made last week, that president Regan had urged the pope to
nisit Polund and (unnel U.S. funds o Polish decendsnts through the
church,

The pope’s remarks and the Vatican statement engaged the Holy Seed
in erowmng rhetorical conflict with the scinat unton. The official Soviet
press has come very hostile to the pope and the Roman Cathotic Church in
Poland, apparently reflecting, a Kremlin view that the Church has come a
ma jor impediment to “normalization” in Poland.

The Soviets particulary concerned about the posible impact of s visit
tentatively planned by the pope in late August. when Polish Catholics will
observe the 500th anniversary of the arrival in Poland of the icot known
as the “Black Madoana of Czestochowa.”

A Soviet weekly yesterday claimed Polish priests are assuming political
roles and preaching sermons agrinst the author of the Polish Communist
governnent and the state of martiai law, declared Dec. 13

State To Build

$66 Millien

. -
Lxs 1s
Reformatory
COLUMBUS — Gov James A.
Rhodes has signed legislition

authorizing the construction of $800
million worth of prison facilities in
Cleveland,  Columbus,  Dayton.
Chillicothe. Manafield and Lima.
The measure provides $6&.2 million
for a reformatory in Cleveland for
1,000 inmates and a reception center
for 250.

The governor also signed another
bill, effective Aug. 27, strength the
ability of the state to deal with
unethical incompetent or impaired
physicians, osteopaths  and
podiatrists,

Department  of
Rehabuitation and Correction in-
dicated ita first priority will be to
build & . 1.250-bed [lacility in
Chillicothe at a cost of $75 million
xnd use it as a reception center
while closing the Columbus
Correctional Facility, formerly the
Ohio Penitentisry.

A 750-bed reception center will later
be constructed in Coiumbua under
the plan, discussed for months in the
Legislature before agreement was
reached last month.

There were reports that Rhodes
would attempl to veto the priorfty
list for the prison construction
program. He did not.

The governor alsc left untouched a
provision calling [or construction,
with private (unds, of 2 monument
to Rhodes in the northeast quadrant
of the Statehouse grounds.

Georpge F. Denton, state corrections
chiel, said the state badly heedanew
prison (acilities since it has had
about -15.800-inmates, 4.400 more

than capacity.
The state iz under federa! court
order to close the Columbus

Corraction Facility by the end of

next year.

Only about $10¢ million in projects

can be funded ymmediately since

state general revenues must be

used to pey interest on the out.

standing bonds.

In  addition to the Cleveland

reformatory, the vew law calls for

these facilities:

« COLUMBUS - $32.2 mullion for the
reformatory center;: a 200 bed

honor dormitory: & 50-bed
medical  and psychological
receplion  center, a  150-bed

psychologica) serview center; a
100-bed geriatric care center: a
100-bed medical pre- and post
operative center,

VSom of the faalities may be build

near Unmiversity Hospital if ap-
proved by site search committee.
There are discussion about using
the Ohio Penitentiary site for the
main Prison center.
CHILLICOTHE - $75 million for
the medium security prison and s
250-bed hanor dormitory.
DAYTON - $24.3 million for two
short and long term refloematory
facilivies housing 500,
MANSFTELD - $54.2 mullion for

renovation of the relormatory tos .

mEXImRm
1200,

e LIMA - $32.1 mulion for 2 50¢-bed
medium secarity prison at Lima
Slate Hospital plus resovations,

In eddition. the new law aljocates

funds for renovation und to help

build malti-country jals to esse
trison over~Tow ‘Ing.

security  prison  for

e
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‘neighborhood.

t4 street and block clubs, and several churches contributing
news . "

PRODUCTION
The Courier is a standard tabloid prianted by photo
offset at the Bullatin Press in Twinsburg, Ohio. Because of

budget conastraints, the paper does not have its own
typegetting eguipment and must send out the initial copy to
another printing company, Arrow Printing, for all .
typesettiag. Paste-up producrion of the retufned'typenet
copy 18 done at the paper's office.

ADYERTISING j

The chi f source of actusal revenue for the papef is
advertising, N“ile most of the overhead, including building,

equipment, - most personnel are provided by the Mt.
Pleasant V¢ y Council. The paper gets ads from small and
large busgi sea from all over the city, and even other
cities, 8 : as Columbus. Mr., Bradley feels the paper needs

25-30 ad: per issue inorder to be finacially successful. The
paper currently averages 10-12 ads per issue. "Big
Corporations, such as Sohio, RTA, Higbees, K-Mart, and
savings and loans would rather take ads out in the Plain
Dealer or the Call and Post than support small black
newspapers.' .

LONTENT

The ratio of local neighborhood news to city-wide or
sational topics is 60% to 40%. Content categories appearing
in "several stcriea per issue” ate: entertainment, business,
sports, civic groups and organizations, neighborhood
problems, crime and courts, and news about block clubs.
Appearing ouly "oance per issue" are: religious tépics,
neighborhood politics, city politics, features sbout
interesting personalities in the area, news of redevelopment
efforts, information of the redevelopment association,
reports on how city-county governmental activities affect
the. area, informaticon on how to get needed social services,
news of ethnic groups in the area, and news about personal
things going on. The Courier "almost never" prints a
calander of area events.

Over the years, the paper has changed from a bulletin
type to a tabloid format. Along with this change, the paper
has taken on & more professional look, accompanied by the
use of offset printing, better layout and a larger staff.
The news. content has expanded to cover areas oJutside of the

3
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AUDIENCE ,
The Courier has a circultation of 25,000 and is read by
an estimated 50,000 readers. About one-half of the )
distribution of the paper is accomplished through mail, and
the rest- through drop ~off delivery. Feedback is received
through individual ‘phone calls and personal contact with
readers. Primary sources for this information are the
various street clubs in the area. The paper once conducted a
survey to determine community needs. The results of this
_survey indicated that the readers wvere satisfied with the

"’nevlpaper. The paper tries to be responsive to its readers

requests and considers letters from thexr readers as very
important.

|'o

ACAILEMQ
THRYSLINS

The basic precblem experien%ed by The Courier is s
production problems resulting from an inexperieanced and
understaffed organization. Inorder to counteract these
problems, the paper relies on an accountability from its
staff. It also sees paper layout as being: very important,
The editor feels 20-30 ads per issues are sufficieat for

maintanence of an operational financial base.
' To the future, the editor would like to see The Courier
grow into an important '"catalyst" for the entiye Southeast
Cleveland srea. He would also like to see the paper expand
both physically and financially.
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: COVENTRY VILLAGE NEWS
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" Co-editors: Bobbie Lﬁtte[l and Dave Burwasser
Address: 2163 Lee Road, publication of the Coventry
area in Cleveland Heigh'ts.

The Coventry W¥illage News was founded as 'a newsletter

in 1973 and grew to a fourteen page paper. At the beginning,
the paper remained a-political, a policy which had changed
tn 1975 when Allen Rapoport became editor. According to
Bobbie Littell, Mr. Rapoport adopted a very active political.
editorial policy. In the Fall of 1979, he left his position
with the paper t3 run for Cleveland Heights City Councils
Dive Burwasser, who had been a contributing editor, became
editor at-that time. Bobbie Littel became ,the co-editor of

v the CVN in October of 198l. The papet now covers a variety:

" of issues, including p011t1ca1 ones when appropriate. The oL

ma jor problem encountered by the paper in its early stage
was lack of experience. Since the early staff lacked formal .
journalistic training, stories tended to be overwritten,
writers often mixed news stories with personal opinion,
Littel! said. : ,

The goals of the newspaper which were identified aw

"being "extremely important' are to: reach the entire

neighborhond with news, communicate with as many different

groups as possible 1in the neighborhood, help to improve the

physical appearance of the neighbothood, keep the

neighborhood informed about political issues, and help

reduce crime in the-neigborhood. Bringing in "new blood' to

help rejuvenate the area, and maintaining ethnic and racial .
harmony were Figted as '"very important.'" Goals identified as
being "somewhat important" are: helping poorer people stay

in the area, and helping stores and shops stay in business

in the area. The only {tem chosen as "not a goal at all"

were to help people obtain home improvement loans at low '
interest Yates,

ORGANTZATION

(4 -

) The staff of the Coventry Village News_consists of nine
?‘ volunteers. There are two members on the editotial staff and
two co-editors. The remaining five staff members work on

production. The division of labor does not strictly adhere
to these divisions. Ms, Littel said that at a given moment v
everyone might 'chip 'in" to complete a particular task. ‘-

N
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Aruitoxt provided by Eic:

Editorials are prohibited by the paper's editorial

*hoard and the paper will not endorse political candidatwes,.

The Coventry Village News will support political’ activities
and particyglar candidatés once elected. Stories are covered
by individuuals which are sent out to aftend an event.
Letters to the editor actvas the ma jor source of
neighborhood\correSpowdence. Sto ies of national or .
international focus are purposely)avoided.

PRODUCTION

The Coventry Village News is mimeographed at' the
sHeights Community Congress. Ms. Littell is in charge of
"production. . . ' ‘ &

As a matter of policy, the paper-does not accept
advertising. The source of operational revenue 1is dues
collected fr..m members of the Coventry Neighbors. Paper is
supplied’ by i» Heights Community Congress.

~—

3

CONTENT

‘ The content ;;\?::Kﬂqventry Village News focuses

exclusively on news within Cleveland Heights. Topics of
national or international concern are not covered as a
matter of policy. The types of content identified as
appearing in '"several stories per _issue'" are: entertainment
(although aot a high prifrity), ngighborhood politics, city
politics, neighbtorhood problems and issues, calander of area
events, reports on how city governmental activities affect
the area, information on how to get needed #ocial services
(when appropriate), news briefs about personal things going
on (e.g. visits, births, rachievements) and news of
redevelopment efforts (when appropriate). Stories concernygng
crime or the courts usuallyjlget printed once per issue,.
Features about interesting personalities in the area get
printed‘}esé than every eotfer issu%ﬂ Content ligted as
"almost never' appearing in the paper are: religous topics,
sports, news about block clubs, information of the
redevelopment association, and news of ethnic groups in the
area. ’ ) - '

The content of the paper has changed over the years

. from its very political beginnings to cover a' larger variety
of news today. Future c¢ 2jent changes include establishing a
forum where important {¥sues can be discussed. o

AUDIENCE
The circulation of the Coventrly Village News 1is
approximately 1,500. Ms. Littel estimates that the paper
reaches 3,000 readers. Thsy paper i3 distributed through the
mail to members of the Coventry Neighbors and also made,
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COVENTRY NEIGHBORS INCORPORATED
COPDIALLY INVITES YOU
TO ATTEND

THE 10th ANNUAL COVENTRY VILLAGE STREET FAIR

- Saturday, July 16, 3 PM - 8 PM and Sunday, July ll, noon - 7 PM

- The Fine Arts area at Coventryard Mall will feature ceramics, copper enamels,
textiles, leather and more watercolors, oils and photography than ever before

- A3 usual we'll have continual music, on three cepsrate stages.

- Impromptu street performances will happen at the mouths of Hampshire and
Lancashire Roads. .

- Scores of Coventry merchants and invited vendors will offer all kinds of
merchandaise and food.

- ®Kidstuff” at Coventry Library and School will provide fun for children and
their parents.

- There'll be information booths galore.

- DPlease remember that all laws, including parking regulations and laws prohibit-
ing public consumption of alcohol, remain in effect during the Fair.

- ITS NOT TOO LATE to join in the fun - VOLUNTEERS are needed to man barricades
and work on clean=—up. If you can help come t our Information Booth located
next to Inuit Gallervy.

Q\?*&ﬂ*&&*ﬁiﬁﬁitﬁﬁ*ﬁﬁﬁﬁ*ﬁﬂﬁﬁ*ﬁﬁ\'ﬂ**ﬁﬁ*&ﬁﬁ'ﬁ

SHAKER MAN CHARGED IN COVENTRY FIRES

Arthur T. Deitz, 32, of 15830 Van Aken Boulevard, Shaker Helghts was charged
Monday in Cleveland Heights Municipal Court with starting the series of fires
that have plagued Coventry during the past two years,

Painstaking detective work, beginning in March LA AL A AL N A 2 A

was credited for catching the suspect while he was * *
talking op the phone to the Cleveland Heijhts Fire * ON THE INSIDE . . » *
Department from a phone booth in the Shaker Rapid * "
Transit shelter at Shaker Blvd and Ccventry. He was * (NI Vows to Dry Up *
bragging about a garage fire earliex. * Irvs *
Chief Martin G. Lentz praised Coventry resi- * -

dents for their oooperation during this very tense ® API Program Planned "
period. * Fox Coventry *
Hats off to Chief Lentz and the Cleveland ® *
Heights Police for the bang up job they did on this * Charter Commission *
one. had Reports to Council #
* L 3
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available in the local stores and shops. Audience feedback
*: the paper occurs through lé&tters and contact with the
statf either .nformally or at. organized meetings. In an
cifort to remain responsive to the needs of it's readers,
the paper has broudened its scope to cover & variety of
rgsues vather than covering only political issues.

4
~

. . .
The editor identified organization and staffing
problems and technical/production problems resulting from
limited technology. Although distribution, as such,s;ie got a
problem, Ms., Littel feels distribution is limited by not
having eunough paper. ) ,
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CRANWOOD VOICE

- . Editor: The paper served the Ward 1 area in Garfield
Hts. and 1s now out of print, A -

The Cranwood Voice 'was publlshed from August, 1978 to

ilgly, 1979, according to the paper's only editor, Ken
TempTw. ~ Mr. Temple had previous. journalism experience from
his work with the Atlanta Daily World, The Call and Post,
and his current job as editor of an Ohlo Bell in-house
publication. ) J . .

» The newspaper was inspired by Father Joseph Kraker of
St. Timothy's in Garfield Heights, who believed a local
ewspaper would help define a sense of unlty thhxn the
ward,

5

¥ : ! s
qgals identified by Mr. Temple as "extremely important"”
tv the. Cranwood Voice were to: try to reach the entire
* acighborhood with news, keep the neighborhood informed about
v»litical isdues, help stores and shops stay in business in
area, help reduce crime in cthe neighborhood, bring, unity
" the ward, and build a bridge between residents and
bisinesses. "Very important'" goals to the paper were to
communicate with as many different groups as possible in the
telghborhood, and maintain ethnic and racial harmony in the
area. Goals listed as "somewhat important" were to: help
improve the physical appearance of the area, help people
* obtain home improvement loans at low interest rates, help
poorer people stay in the area, and bring in "new blood" to
help rejuvenate the area.

i

ORGANIZATION

-

The paper had a staff of 8-12 part-time volunteéers.
Their duties included writing, reporting, and advertising.
Only 2-3 of thebe workers worked in.a multi-dutied capacity.
The paper did carry editorials written by the editor. The
topics of these ‘editorials included: need for unity, crime
in the area, political issues in the Cranwood Community
Commission, and local school issues. The paper did not
endorse political candidates, although it did publish
information about the candidates, ’

The major news sources were from town meetings,
a:signment reporters, and a society editor whc covered block
- ¢lub news. News was also supplidd by local churches such as

‘ St. Timothy's and the Bible Baptist Church. ’

31
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[=] THE CRANWOOD VOICE
0.5, Pestage
PAID
Clovaisnd, Chie
! Pormic 0006 . . . . -
Garfield Heights Ward One Community Newspaper
Secend Edirim Anguat, 1978 COURTESY OF WARD ONE MERCHANTS

AN EDITORIAL

Where Do We Go

Our first issue is befrind us.

Our Ward One Newspaper has a name. The Chwirstening of our
newspaner took place on Tuesday. July 18, 1978. And with this
natne comes a responsibility; not just on the part of those who are
working to get out the early editions of this newspaper, but on the
part of every resident of Ward One. IT ISOUR NEWSPAPER. And
the CRANWOOD VOICE refers to every voice. So if you ‘have
something to say. now you have the vehicie for saying it. Of course,
we should also listen to our neighbors; and this means reading the

From Here?

paper every month.

newspaper. -

in fact. one of our neighbors suggested naming
the newspaper READ ME. Although we didn't select the name, we
surely hope everyone will find time to read and discuss our

Right now. the main need of the newspaper is for voludteers to

help with thanaging and publishing.
photographers, advertising salespeople, artists, typists, a business .
manager and legal advisers. With enough volunteers, no one will
few hours each month to the newspaper -

have to give more than 2
task.

CONTINUED ON PAGE 2

AN

Every Ward One Resident Should Get This Paper

Each ovonth we mail a copy of thiz paper (s

resioents have complalped that they dida’t recerve cur first sea. I yom bwow of aayoms”
iving in Ward Ome who hasa’t received this issue, picase ash, that person to calt 662-8544

and let us know. WE wail add the addres to our mailing list if it isn’t there.
copes of the paper can be picked up st Eagle Market Opcen Pantry

Square Deal, all on E. 131t St

Writer Views Dqslruetlon NOI

Additionral
and Comnwsatiy

-~

Property, Pol-Sm oking; Poses

Questions, Glves ANnswers s
[Editer's Note: Lavwrence K. Coltor it a3e of eur veluniver writers. His wory should be

read by Ward Owe parewts and yonngstecs.

“Heave!"" ""Heavel”
‘““Heave!'' was the piercing cry
that reached the ears of my
wife and | as we returned from
a late night ride into the
countryside. The sounds were
coming from the ROOSEVELT
SCHOOL, Tocated jast behind
the back of my property iine.
Upon investigation,” I dis-
covered seven to eight boys,
ranging from the age of 11-20,

pulling on the fence that

surrounds the school. As 1

. the fence came
tumbling down and the young
gitls, who were watching the
peedless destruction of public

Colftar slievs sotne thought-preveking views.}

to the school yard to pick up
my four year old daughter and
bring her home for dinner. It
was one of the few times in my
life that 1 was glad that she
was deaf. for the language that
was coming frory the mouths
of the Xids that were playing in
the school yard was something
to behold! What really got to
me though was the sweet
smell that filled my nostrils.

My little girl pointed towards
the three young kids wha were
smoking the ‘‘grass’’ and
made the sign that her
language means “‘smelis bad,”

We need reporters,,

cvcry ‘sddress h Ward Ome.  Several |

Beyas, 13, and Erxic, 18, josk ss. Mak d d greced
M&th&m"
) v g

Deal Names Paper; Wins’wPrize

George Deal of E. 126th St. who describes himself as a *"guy who =
never wins anything,"” will have to eat his words along with cating

- the food he won as the prize for naming our new community

newspaper.
““The Cranwood Voice,”” George said, ''l thought many people

would be turning in that name. The best | had hoped for was to .-

shﬁmcwinning_yjdtn eral others.’” o o
en it came to tcll;SPg

turned to his smiling wife, Barbara, who lost ng time going through
» fist that sounded more.like $200 worth of gruceries than $75.
When George was reminded that he had also recently won a -
S0-yard dash race at the St. Timothy Church picnic, he quipped. “1
guess I do win once in a while.”’ . ~
In all. 24 people sent in names for the newspaper. Several
persons submitted the Garfield Heights Ward One Newspaper.
This name appeared as a subhead on our first issue. So we decided
to keep the name as a subhead, and pull it from the competition. A
list of all the names and who submitted them can be found on page

4. -

King Pin's Future Depends.O.ﬁA ‘
Group Of Black Entrepreneurs -

Whether or not King Pin Bowling Lanes will be open this fall
depends on Tri-United Recreation, Inc.. a corporation run by a
group of blacks.

Tri-United contracted with Brunswick
Corporaxion, the former owner, to buy the
equipment two years ago. The group is
aftempting to bay the lsnd and building
from High Score Lanes, which is headed by
Robert B. Rogofi.

Tri-United in in the process of raising the

go to bowl. A place o take the whoie
family out for an enjoyable evening. We
feel the King Pin caa be that place.
“We're tired of sceing other pesple
cperate the piaces where we go to spend
omr money. Tri-Unived will be & bore-tme
landlord. not am ab con.”” -
residents of Werd Osme and

Preston Mahone. the o;r;cr of -
- Community Square Deal. what to include in the groceries, George

1 nodded snd again with a sick
fecling in my stomach, I
returned home.

CONTINUED Ot PAGE 4

property, cheered. In disgust,
I turned away to walk back
bome.

A fow days later [ had to go

ERI

Aruitoxt provided by Eic:
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$600.000 purchase price. Bourd member
Pacl Kirk is optimistic sboat the growp
resching its goui. "

“This Is » graes rostn ventuss. " Klck
seid. “As backs we weed x mice place te

Maxy
throughout the Grester Cleveiand sres
belomg te lengwes at King Mu.  This past®
wimter the bowhers boycotted the lanes
Mmmmmm
tise place resch deplorable comditiows.

-

-




Q

ERIC

Aruitoxt provided by Eic:
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The layout was made photoready at the Garfield Heights
i was sent out from there to the printer.

The paper did accept advertising, as well as donations
from (itizens and community groups. All of the advertising
came from swall local businesses, and local churches. About
401 of the papet's space was advertising. A classified
scctioff waw tried but it mever "got rollimg." '

All of the paper's coutent dealt with local
serghrtrrpood coacerns. Types of stories identified as B
ippearing. in "several 4toriee per issue" were: neighborhood
politi.=s. problems acd iseunes, and stories about crime and
‘he courte. Thoee which appeared "only once per issue' ware::
religicsus topics, civic groups, clubs/, organizations,
celestrations, news about block clubs, calendar of area
eveute, jcatures about interestiqg personalities in the
ar-a, news of raedevalopmeat efforte, information of the
redevelopment sssociation, and news bripfs about personal
thing+s gceine on. Appearing in "every other issue' were
business and sports news. Appearing ﬁleas often than that”
were: eéntertainment, reports on how city-county governmental
activities affect the area, information on how to get needed
social services, and news of ‘ethnic groups in the area.
Stories about. city politics were "almost never" printed.

!

AUDIENCE j
2 LE I

The Lranwood Voice had a circdlation of approximately
2,000. For the first half of thc'p¢per’s life it was mailed
to Bubscribers, then from February to July, 1979 .the paper
was hand delivered. The papy r received a few letters but
it's main scurce of reader feedback was from town meetings
or calls that came in througzh St. Timothy's. The paper tried
to be respoasive Lo the request’'s of their readers, Temple
said. .

. -

Mr. Temple said financial problems were compounded by
labk of supptyrt given to advertisers by‘the reading
audience. ThHys made it difficult to sell adg. Technical and
production‘gzoblems were also identified as problem areas.
However, Lthe main reason the paper stopped publishing was

¥

because of it's faiilure to create unity within the ward. Mr.

87
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Temple said the paper seemed to separate the community
rather than unite it. ‘
. Mr. Temple's advice to any editor thinking of starting . 1
a new newspaper; "Don't set up a paper for the purpose of -
creating unity in the community. A newspaper can not resolve
a unity problem.” ' -
a2 ! \\_
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LROSSRUADS

Editor: Jeff Glebacki

Address: 282 East 25th Street, a publication of the
Crossroads Development Corporation, serving the area
surroundiny the West 25th and Denison area.

o
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The Crossroads functions ar a communication channel of
the Crossroads Development Cetporation (CDC), which was
iiret organized in January of 1932, The first edition of the
paper appeared in tbe Spring of 1982. This issue p‘us the
Summer issue were edited by Laurie Rokakis. Jeff Glebocki
ke s.nce been hired by :he CDC as a full-time employee and
editing the “apner. is among his duties.s

-

Goals identified by tha editor as "extremely important”
are tr: try to rzachi the entire neighborhood with the news,
communicate with as wmany different groups as possible in the
neighborhood, help improve the physical, appearance of the
area, help stores and shops stay in business in the area,
help reduce crime in the neighborhood, bring in '"new blood"
to help rejuvenate the area, and maintain ethnic and racial
harmony in the area. Helping people obtain home 'improvement
loans at low ‘'interest rates is "very important,' while
keeping the neighborhocod informed about political issues is
"somewhat impoutant." '

ORGANIZATION

Editing of Croasroads im ocae of the duties performed by
the editor as a full-~time epgpioyee of the CDC, Thus, Mr.
Glebocki works 'part.-time on Whe paper. He is the only staff
member working ou the paper;. therefore he i3 wulti-dutied.
His duties include writing, editing, layout, and solicitiag
advertising. , : ’

The paper does not write editorials and does net plan
to write them in the immediate future. Due to it's
non-profit, tax exempt status, the paper cannot endorse
political candidates"

~ The maia source of news is the Crossroads Development
Corporation and it's members. There is one neighborhood
correnspondent who reports on neighborhood mews such as
birthe, deathe and who got married. There are no
correspondents from cutside of the neighborhood, nor does
the paper publiish any national or inte-national news. The

4
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Archwood -Denison Conce ned Citizeqns also supply the paper

with news. . .
The editor is attempting -to gef other orga#ﬁzationl to

become regular contributers to the paper such as ‘The
Brooklyn Center Historical Society and the FPolice Commumity
Relations Board.

. PRODUCTION '

0

As of November, 1982, the paper will be photo copied on
a 8 /4 x 14 inch page folded in half. The production will
be done in-house and the editor will be in charge of

production.
.

ADVERTISING

e i et et ot o ammsnonr

The paper does not have aay ads at this time, but does
plan to start saccepting them. At this time financial support
is coming from the CDC. The editor anticipates that all
future ads will come from small local businesses.

The paper does not have a classified ad section and
does not plan to try one. .

CONTENT

Ninety—eigﬁt perceat of the news .storiea councern local
aeighborhood topics. City-wide or national topics will only
be printed if it relates directly to the neighborhood.

content identified as appearing :in vgeveral stories per
issue" are: business, civic groups, clubs, organizations,
celebrations, meighborhood problems, and news of '
redevelopuent efforts. Appearing "once per issue" are:

religious topics, crime and courts, news about block clubs,

a calendar of area events, features about interesting

‘persocaalities in the ares, information of the redevelopment

association, and news briefs about personal things going on.
Entertainment and news of ethmnic groups in the area appear
Mevery other issue.” Appearing '‘less often than that' are:
aports, neighborhood politics, city .politics, reports ot how
city-county governmental activites affect the ares, and
information on how to get needed sociai services.

The paper only concentrates o1 neighborhood news.
Future content changes will include stortes written by
community organizations (See Organization gection).

The Crossroads has a press run of 500-700. One-hundred
and fifty copies are mailed out to members and the rest are

distributed in local stores. The editor learns about the

. o 90 96
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FESTIVAL JUNE 6
COME JOIN FHE FUN!

- Come and celebrate the joys of Spring
_ with us at the Crossroads Spring Festi-
val on Sunday, June 6, on Archwood
Ave. between W. 25th St. and W. 33rd.
This will be the 2nd Annual Spring Fes-
tival to be sponsored by the three com-
munity organizations in the Archwood-
Denison area; Crossroads Development
- Corp., Archwood Denison Concerned
Citizens, and The Brooklyn Centre His-
torical jety. Neighboring ,churches
will also assist in the event. .
To kick off the fair, a progressive din-
ner will be hald on Saturday, June 5, by
Archwood United Church of Christ,
Brooklyn Memorial United Methodist
Church, St. Philip The Apostle, Bread of
Life and St. Agnes Mission of the Deaf.
 From 5:to 7 p.m. appetizers will be
served. at Brooklyn Methodist Church;
from 530 to 7:30 p.m. dinner will be
served at Archwood United Church of
Christ; and from 6 to 8 p.m. dessert will
be served at St. Philip’s. A dance will fol-
< low for ill ages at Archwood Church
starting at 8 p.m. Tickets are $4.50 for
all three meal courses. Children will be
$2.25. Tickets for the dinner and dance
~can be for 36, children are $3.
- The dance alone costs $2; children, $1.
The street fair will begin on Sunday,
June 6, at 2 p.m. on Archwood Ave. and

will continue until dusk. 1 he fair will fea-
ture all kinds' of ethnic foods, arts and

crafts, music and other ‘entertainment |

for all ages.

In case of rain, the street fair will
- move indoors to the Archwood Ave.

churches’ fellowship community areas. ,

In addition to the street festival, there
wil] be a tour of selected houses in the
area. Seven families will hold open house
for this event from 2 p.m. until 6 p.m.
also on June 6. Tickets will be available
at the fair and are $4. Children under 15
ﬁtlrs of age must be accompanied by an

t. . .

One of the highlights of the street fair -

is a raffle for a one week stay for twoat a
resort in Florida (air fare not included).
The drawing will -be held at the close of
-the Festival, and proceeds will go to the
C Development Corp. which,
along with West 25th St. merchants, is
sponsoring the raffle. The winner does
not need to be present at the time of tie
drawing. Tickets, which can be pur-
chased at the festival, are $1. .-
Last year, the festival attracted mo

than 2,500 people; this year we are ex- ‘
pecting an even bigger and better festi-

val with many more attractions.
SEE YOU AT THE FESTIVAL ON
JUNE 6! v ‘

.y

i at Archwood

Our Neighbérhood Chosen For Housing Fair

1.
On Sunday, May 16, the City of Cleve-
land held its Second Annual Housing
Fair at Cleveland City Hall. Crossroads
was one of four Cleveland neighbor-
hoods chosen by the city's Department
of Community Development to partici-

. pate.

Tim Donovan, a neighborhood resi-
.dent and member of ADCC and Cross-
roads, organized and designed the mate-

at the housing fair to tell the

: i¢ about Crossroads: “Cleveland’s
of a slide show of the

‘quoting residents about the area, Tim
ted out the many assets of our

~~* “orhood: the affordable houamg.

ERIC |

the pride exhibited in the appearance
and upkeep of our homes, our accessibil-
ity to the city, work, and shopping be-
cause of our proximity to four major
highways, the recreational facilities in-
cluding the Metroparks Zoo, Brookside

- Park, two excellent hospitals just out-

side our borders, and the concern for the
neighborhood found in the active com-
munity organizations. °
~gs. Bo:lydu the neighborhodds repre-
sented at the Housing Fair, representa-
‘tives from the City were there to adver-
tise its array of programs designed to
aid perspective homeowners. These in-

clude: the 3 percent rehabilitation loans,’

CASH loans, free paint program, urban
ggont.onpagod)

CALENDAR

.-June 5, Progrusive Din-
ner sponsored by area .

churches. From 5 to 7,
appetizers at Brooklyn
Memorial United Meth-
odist Church; from 5:30
to 7:30, dinner at Arch-
wood United Church of
Christ; frék 6 to8 p.m.,
dessert at St.” Philip's
the Apostle. A dance
will follow at p.m
nited
Ghurch "of Christ. For
ticket prices, see article
on festival on page 1.

. eJune 6, 2nd Annual

Spring Fastival from 2
p.m. until dusk on Arch-
wood Ave. between W.
33rd and W. 25th. Fun
for the whole family.
eJune* 8, House Tour
from 2 until 6 p.m. Tick-
ets sand an illustrated
brochure will be avail-
able at the fair for $4.
eJune 2, Crossroads
Corp. monthly meeting

at 7:30 p.m. at Arch. .

wood United Church of
Christ.

e June 3, The Brooklyn
Centre Historical So-
ciety monthly meeting
at 7:30 p.m. at Arch-
wood Church. The
speaker will be Steve
McQuillin, the new di-
rector of the Cleveland

o June 25, ADCC month-
 ly meeting at 7:30 p.m.

at Archwood United
Church of Christ.
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readers through personal contacts, The publication has not
. changed to fit the needs or requests of the readers due to
o its short time in existence.

BROBLEMS
The. editor cxged fxnanc1a1 and advertising as main
‘problem areas. The first two issues of the paper had cosat -4
overrins which might have been avoided had bhe paper had
advertiser support. .
Mr. Glebocki suggests that ed1tors ‘be realistic.in
accessing their tesourses and what they can produce. In the
future,_ the editor would like-to expand the mailing list to
‘cover all 3,200 houses in the neighborhood. as well as
improve the format so it. is more professional.
. . s “ . . - -




Views is now operatiug without "an official editor.
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Editor: None -
Address: a publication of the Detroit Sﬁorevay
Redevelopment Organlzatxon.
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HISTORY ~

sThe Detroit Shoreway Views began January, 1978 as a
quartetly publication of its parent redevelopment -
or;anxzatxon. Lucy Bartell, a previous editor for the paper,
cites community Tequests for @ neighborhcod~-concerned
publication as' the reason for its existance. The paper is
considering adopting a nevsletter format, lccordxng to Ray -
Pianka, the Executive Director of the Detro1t Shoreway
RedeveIOpnent Organization (DSRO). The Detroit Shéreway '

Coale identified as "extremely important" to the paper .
are to: try to reach the entire neighborhand with the news,
communicate with as many different groups as polliblg in the
neighborhood, help improve the physical appearance:of the
ares, help people obtain home improvement ldansé at low
interest rates, help poorer people stay in the area, help
stores and Ihopl stay in business in the area, help reduce
©rime in the area, bring in "new blcod" to help rejuvenate
the area, maintain ethnic -and racial harmony: in the area,
and the encouragement 6f citizen involverhent "in report
vrltlng. Keeping the neighborhood informed about pol1tic11
issues was "not a goal at all" for the paper.

4

ORGANIZATION‘

The newsletter i8 now produaed by an all-voluntary
staff. An editor will be appointed sometime in the future.
dthtlﬂls are published concerning 1mprovement

ccncerns of the neighborhood, and usually have a_ positive
tone (for example, housing redevelopment, and crime when its
frequéncy is lower than that of the rest of the czty. The
newsletter does not endorse polltlcal candidates.

The DSRO is the main source of news. All staff members
submit moauthly, reports about the neighborhood to the paper.
Neighborhood correspondence also comes to the peper from
block club leaders. From outside of the comunuanity, .
ac¢casional repbrts come from City Hall and organizations in
other neighborhoods. No mational or international news is
published. . LY

95




T S L e \

’ , l \ DETROIT SHORE\'AY COMMUNITY DEVELOPMENT ORGANIZATION

' 0 Cleveland, ONe. . o Volame VI i¢sse!

JANUARY 1982

DETROIT
SHOREWAY
_ ANNUUNCES
o ANNUAL '
.~ .  MEETING ‘

Plane are proseeding for the
Detroit Shoreway Annwal Meet-
ing to’' be hald at Our lady of
Mt. Carmel Church, Pope John
Hall, on Thursday evening, -.

. Pebruary 25th, 19562. A speci

Lt .8l guwest list~ef speakers, to

-make the svening dynmsie,. ie
being selested by the Plan-. ™
ning Committes, headed By Bod '
Leimkuhler and Tom Lehoda. S

AN OLD-FASHIONED  EiEsas-
CHRISTMAS RETURNS = =méss

TO DETROIT AVENUE =~ ESif &

“+  On a brisk December 13th The Detreit Aveome coremsny. It imeluded a eim~ AR important item en this

, the imtersection Of  ohants ee-spcmsored the LiJpt ultanseus residential lightup year:siiagends 1s the election
Detkoit Averme and Veet 65th up, along wvith the Detroit waing heliday candles im home to the Detroit Shermay Boatd

s i Cleveland, ceme 8~  Shorewey Commmity Develop~ vindove. Seats Michael Smith, of new Trustses to flll sever
live vith glittering bolidsy ment grganisatien. Soms mer~ vhe did a landable job of bale 81 vacancies. Slots are open
ligats, vhem Cowmsilwoman chants, liks the Speurs, of aneing \he mxy yewsgstere e in all Beard categories) ind-
Mary Zome pushed the svitch, ~ Sandwich King, who gave away hia 1lap sll eveming leng, 1s watrial, cammareial and resi-
lighting the Gerdca Square Ar= 300 ice eresm oomes, had sep~ alresdy losking farezd e dential,

, oade Building, and seversl a=  grate premetioms, 1982,

rowmd it. Shimmering etars . . ©  Begulatiens epecify that amy

' and enenflakes twiskled their ! Spesial hemks ave dwe ', ene intereeted in ruming for
message Of holidsy chesr 0 iy und Fred Selsgiver vho ' The desorstive fixturws were & Roard Seat wurt give WLt

the haypy erevd vhich erTily 1) iteered their time be hang huag-along Tuolid Avesus by ~ ten motise of eush intention -
mag carefs, socompamied by Al Ting besutiful ~ the Grewth Asseciatiom, ip A% the January Beand Keeting.
& owhonicus bruse band that o g o iieme, Iliness grevend= past Immsty,and had been ia All sust be paid members fer
Wrought forth memsrice of 4 s ssond tesm frem hanglag sterege fer fiftesn years, ot least six (6) mathe

Christmas past. Decsuse there ... other deceratioms slong  Iach esntains at least fifty’ to the Annuel Meeting, and

was tee little smev for hie lwm~  bulbe, some twinkle sueh written notice shall en-
al Saxta Q rived the avenne. ‘hen nev v9. L { re,and can ‘

on & lecamstive, dnd all the . o0 nogvy meovs and etzong half mils. en the ballot.
_kiddies vere imvited inte the .. 5 gede it impesnidle te ' ’
Azeads, vhere, vith his ElI, the fiztares, which - Wowever, any mamber WOT give - -

q Flaas for the 1962 Ligat ing = written notice as pre-
tod three mdired peppamint evenings te rens- wp inslude lighting a quarter eeribed shall be allowed o
candy cames, from his glitter= ,¢ing |
iag threme., Mr, and Mrs. A) Seveiel mev sheps vhish vill provided that membership
' in= opem in the al= duse are paid for a¢ least
Sweaty-sizth amniversary,thes  debted te Demms Smith, Marglie ready imdicated they will six (6) monthe priar te the
- dreve the cestatis ehilirem . MeClellam, Shirley Martis amd werk vith the osmmittes; nev  Annual Mesting. (Alan Bushner
areund he nsighbechesd om 3 i Amy imtezested vOl- i¢ Chairman of thie year's
Senta's lossmstive, .. s 9614242,  Nominating G—ttm.){;

Lisabeth Jusper, he dletTide-
d

In order ta vots, dwes must

e paid "before the call to

order” of that meeting. ¢

Anysne unsble to attend the

mesting, Vet wvanting te wmr-

cise their veting privilege,

may de es by absentes ballri,

available to aeuber in R
. geod standing. It shall be
Q . submitted te the Klestion

ERIC

(Gentinued em Page 8, Col.i)
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‘orgavization and -:nffxn;, aund news ;‘thering; One concept

PRODUCTIOH
The plper is typed in-hQouse and ‘printed by Cldllllc
Press . Iocated a4t 2535 Prospect Ave.

ADVERTISING

1

the newspaper. Almos 11 ads are from small locsl
businesses. The newsj/letter doec not have as regular
clln.xfxed section,

' . - -

Advertising taffgxép sbout 20% of the tOCCI space of ‘ ' i

‘CONTENT

Of the paper's news stories, about 95T -focus on local

luexghborhood concerns. The content cat.gorten indentified as

appearing in "several stories per issue" are: civie lroupn

-and clubs, neighborhood probleas and issues, crime and the

courts, new about block clubs, features about interesting
persou.lxtten in tile area, news about redevelopment offortn

"in the aresa, information about the redevelopment
"association, reports on how city-county gov:rn-.ntnl

activities affect the area, and news briefs about personal

. events, The catlgor1en rated as appearing less often than
_every other issue or almost never are: entertainment,

sports, neighborhood politics, city politics, and calendar . N
o'f area events, The newspaper is mainly conccrnod with
nexghborhood politics and issues.

AUDIENCE , . o

The paper's cxrculatton is 4,000, with“an estimated.
readership of 3,500. Most copies are ho-e delivered with the
rest dxstrzhutod through stores or organizations. -

Reader requent- are learned from feedb.ck from block s
clubs. Readere' letters are very 1-port¢nt.

PROBLEMS | o | -
Problems the newspaper encoun;érn are distribution,

that has been successful with the newspaper is txying to
achieve a strong "community and people involvement" in the
publication. The paper must by very "ncnnxttve to .the needs
of the local citizens," annk. said.

-




‘ . . THE_DOWNTOWSEK

.
- . ‘ -
. “A 5 "
. o . . . .
? . .
——a b e s e e e e e e s e m v M G we e e A ..--*--...‘-—-.--..-._-...._--‘.._..J—..

Ec¢itor; Out of prine ) ’ .
Address. Formerly hougsed in the O0ld Arcade in Downtown,
Cleveland, . o : ' S _ ,

‘
____________ < P R i d ot e e -t - . e -t om - S e im lem e

HISTORY .-,

The psger began in March of 1981, in- downtown
Cirvetand. Wt ®as housedgdn The 0ld Arcade with the primary
geal'of 'impdoving the imsge of Downtown Cleveland. The paper
folled ufted 6 mowuths, .

. 4 .

. L)

GOALS : .

.

S —— o

. woals ﬁdcutifiwd as "exurremely importiant” w;re to: keeﬂ

7 ¢“the naighbgrhoc! informed about political issues, help

S ves snd |ehops stay in business in the area, bring‘in “"aew

blrod"” to Help rejuvenate the area, and maintain ethggigc and =

ra.ial harpony in the area. CommUnicating with as m;!%g
different groups as possible in the neighborhood was a “"very
iwpertant ' goal, "Somewhat important” was to help improve

e tthe physical_ appearanvcé 0f the ' neighhorhood, and help to
reduce crime in the peiphborchood. Trying .to redch the eutire
neighporhobd with news wad "not -very important," while
helping people.obtain home improvemenc losns at low interest
rates, pnd helpiang poorer pecple stay in the area were not a
goals at all. - . :

ORCANIZATRON:

The paper had.tqé.full-cimé staff people, whose dutiea
ware editol ani.business manager. Botb were paid positions,
snd both were comsidered mglti-dutied.

A space ‘was left for the audience to write editorial
comments, howe¥er none were ever received. Major sources of
aews were local art groups and assignment reporting from
cleveland State University students working for the _
"Downtowner as part of a class project. There was no national
sr internatiocnal news published..

L} s

PRODUCTIC -

3 .

. .

The paper was printed at Buckeye Press. The editor was

in charge of produgiigq‘ Y _ |
”» K , :

4 L , v ‘ . ;

J b S

~
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ADVERTISING , '

. The paper did accept advertising from gmall local
businesses and large corporations with faciltities located in
the area. Advertising comprised.approximately 702 of the

_paper's space. The paper did not have a classified section.

CONTENT

Types of coutent identified as appearing in "several
stories per issue' were: entertainment, civic groups, clubs, .
organizations, celebrations, and a calendar of .area events.
Appearing '"only once per issue" was business dews, and in
"every other issue'" features about interesting personalities
in the area, and news of redevelopwent efforts. Stories
appearing "less often than that" were religious topics, 9
“neighborhood .politics, problems and issues, information
) about the redevelopment associidtion, and.news of ethnic
' groups in the area. Stories "almost never" appearing were:
sportse, city politics, crime and courts, nevs about block
clubs, reports on how city-county governmental activities
affect the area, .information on how to get needed social
services, and nevs briefs about personal things going on.

B3 {

AUDIENCE

. The circulation and readership of"the paper was .
unknown. The paper was distributed at advertiser locations.
No letters from the readers -were received,

v
IS

P ° »

PROBLEMS

Problems experienced by the Downtowner were
2 " organization and staffing, financial, news gathering, and
- problems with the audience. The paper is now defunct and
there wre no plans to revive it.

) . .

\
:
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| £4:f0r: Formerly ' editec by the late Franiil Benz
| Adacioar 3390 lownisdale. ' ‘ o

- - TTAT e e e w4 e o me e e e e e e T T T T T e e s v v i - - -

" totse: ¥raaris Renz died in October of 1982, two months
after tWias interview took place. The East Cléveland
. Cirizen has not been publish'ed since,

L4

A."RY N ' 7 2

! ‘

«
=
-
. :’}
B}

The kast Cleveland Citizen began printing in Dé%euber._,
of 1970, It was orginally housed in the back of an East _
Cleveland community book store. Bruce and Carolyn Melville
donated their time and energy ddring the paper's first half

. reir to help it establish a firm foundation., The paper was.
aliu housed in the Tirst Presbytterian Church before
settling in th% Benz residente. Ms. Benz took over as editor
in 1972, as the paper's third editor. She had been the only
#ditor since .that. tinme. She proudly stated that she had
never diseed g deadline, despite various health problems

var Lhe vezars, : : '

T | R
7oale indentified as ”extremﬁly'important" to the paper
trying rs reach the entire neighpothood with the newa,
¢l the acighborhood inform about politicel
i

sre s YWary lmportant™ goals were: coumunicating with as
B g

weiy drfiereny groups as possible-in, the neighborhood,
Lelpiosp to ivurove the physical appearance of the areas,
Neoipten sthTo and shops stay in business in the area,
“alyaeg ts voiarce crime in the area, brianging in "new blood"
Fo neip riejuvesate the areas, aand maintaining ethnic and

]
cacizl harmear in the area. Identified as “somewhat
Laportant” ware. helping people obrtain home improvement loans

at low’lintuvrest rates, aftd helping poorer people stay. in the
8Tea, .
. The ot .tor said, "'The paper tries to . inform the elderly
, Vi black cowaunitien of East Cleveland of the various '
R

“ri-neal oan? educational.services available to them,"

v

CRGAW(ZATION i

. K 73

M2. Senz was th# only full time member of the paper's ~
ntof £, She was involved in every aspect of the paper's '
"rudyetion. Her huaband helped with layout and got the paper

~otuready helfore e drove it to tpe printer. One person

v
.

-
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CITY HALL HOT LINE

c1.5022 GCSt .
“cleveland

Notorious criminal arrésted here .
The Epsi Cleveiand Police Department ‘sddreis on Gainsbero. Officers Liddeil,

’

What no city ambulance means in an emergency:

- At 358 p.m. on Wadnesday, Feb. 3. only one person. the driver. The,

has just released details on the Harris, Buldzicki, " Rogge. and Dixon 1962, the East CiRveland Fire Depuunen; ambulance was flagged down and.puled -
ion of one of the Federal Buresu  responded. and forceably guined entry 1o received several telcphone reporte-of a fire  into the shopping center, where firemen
of Investigation’s Mest Wanted Criminals.  the Gainsboro sddress Once inside the ina vanin the rear parking lot of the Forest  were atending the victims while awaiting

house, the officers Jocated Ponder hiding

- Hills Shopping Center.
in the third floor attic. and arrested him

Firefighters from Engine Com

On Feb. 2, 1982 at § p.m.. Sgt.

- transportation. .
Douglas Richards and Lt. John Swiney of

Two on-duty firefighters and one'oﬂ-_

the East Cleveland Police Department  Without further, incident. Ponder was No. 111 with- Licutenant Patrick duty firefighter accom nied the victims (6
rectived information that Jeff Ponder, also  ‘taken to the ECPD. bookéd and  McDonovgh in charge. responded 10 the u"..!.,.'. Rlo':d Holpiu‘l"in the unbul::c.
known as Jeff Ponderson, who was wanted  incarcerated. : location and ¢ ished the fire. = - The victims were identificd as Mike Silmi.. - *

This icdividual has been wanted for
several months by local law enforcement
officials, and atiempes to artest him have

on s Cuyshoga County wamant for
receiving stolen property, and also on &
federal arrest warrant for unlawful flight to

Two employees ‘of the Sav-Mor
Supermarket, located in the shopping -
- centet. were occupants of the van when it

19. of Cleveland and Hidar Aoun, 18, of
Lakewood. . s

" Firefighser Rod Hairston wnlmed s

avoid lon. was somewhere in the  proven umsuccessful. The action of the  ignited ind both received serious burns. Hairs tained
F:am:: ue? P;:d;:;nhow_nnwd East Cleveland Police Department o bis l‘"M . imetly 400 pm.. the -u.:}q“b‘_umgolel:'n;hlwgdhufngnn

. gan for th tally savage g and arrent was favorably menager lhewpctmrtuﬂlhdllnﬁm the firefighting effort lndmu;gndnnd )
rape of a ten-year-old girl. was reportedly commented on by other local jurisdictions, released {rom Huron Rosd Hospital. The ~

deparument for ambulance assistance and
was informed that the city no longer

: r.-vvidnlhimviaind that be would
ve 10 call a private ambulance service.
“of the .

at an address on Gajnsboro in the
y <compeny of fis girifriend. one Juanita
_ Barker. . .

Acting on this information. the East

two store employees, Silmi and Aoun
were treated at Huron Rosd Hospital and
then trameferred to the Bum Unit of
Cleweland Metropolitan General Hospital.

including the ficld office of the FBI, and
Cleveland Police Deperiment. As of this
writing. it is anticipated that Ponder will
be extaadited 10 Michigan to stand trial for

. . 12 . At 401 p.m.. the manager . P <

Cleveland Police Department dispatched  rape. later be tried oa the federal . ey . A witness 10 the iricident, Joba Giunta,

. " r e . permarket called Physicians p ;

several patrol officers 10 thé suspect’s  charges m. - W‘“W-'mﬂ"m--ﬁ Wmm':‘ the wpem;:::‘-.
King Award winners Page-Wymore rekab update byrsetg od \By theu that there would B¢ in the driver’s and pasecnger'y seas n the o

van and attempead 10 start the motor when

This year's winners of the Martin there was an explosion, starting the fire

. Luther King. Jr: Award in eat s of East

ambulance vehicle was svailable. At 4:03

The ' Page-Wymore-Elderwood .
p.m.. the fire depirtment aleo called

Vi h apsriments that are being’ rehabilitated » and buming the

Cleveland's nine public schools are: have pamiallv occupied since March Physician’s Ambulance snd was also ,
Caledonia Carina Johnson l“l.mu”mmmm;emﬁli- informed of the delay. Captain_Donsld Lachner! Fire
Chambers Belinda White  tated by Harsax and turned over to Page; At - &I5 pam. 81 out-of-service- Officer. responded (g the fire
Mayfair . "Chad Hardin  Wymore properties for management. Ms.  ambulesce from Physiciasis’ Ambulance Soene and assisted i the investigation, The
Prospect . Jewe! Murphy  Edna Sime. the administrator. has a’' was ing the fire scene emroute to ity cauee of the fire. as yet undesermined, .
Rozelle Valerie Turner  receptionist and two maintenanee people  quarters being picked wp from am romaine under ipvestigation. ..
Superior Christopher Fowler  for the six buildings a0 shop, where it had been (Informmtion compiled by Jim Benning.

‘swo_body
.rep-ild.ni-uwuhmmmﬁedby _ Amistant to the Fire Chief.) y

Shaw boys and girls top LEL - dream of Columbus.
by C‘I’YScidm- * . : . ’
Shaw's boys basketbull tesm. rallied
. fsorn 8 halfrime deficit to defeat arch-rival -
Cleveland: Heights onFebruary 19 thereby
secwring undisputed possession of the
Lake Eric League championship. The
- €ardinals”68-61 victory gave them & one-
game margin over Normandy, which lost
s 10-68 four-overtime decision .to
Lakewood. Shaw finished the -regular

Sufxrior-Foas Denice Geraldine Sanders
Kirk Traci Carter
Shaw : Raheem Hasan

These award winners have been chosen
from the .nominees from each of their
schools because they are thought to most
fully possess the qualities of character of .
the lae Dr. King. )

\ Commission highKghts
by Loretta Chandler ' '
Highlighted at_the February 16 East

Chateau 1 has started rehabilitation on
their propenties. Leon Hogg and Ms. Elke
Giehlier of Hallmark are properfy
managers of the remaining buildings. |

The arca has been landscaped and .
seeded. e T

¥ . - .
rare feat of (wo victoriey over Weights in

, ONE_IE80EM. The Tigers could not sustain
the intensity needed to ‘siay vi:h Shaw.
although they shuwed flashes of individual
arilliance. Vincent Johnson’s reverse slim
brought down the house. but the Cardinabs

" /seemed to realize that a basket still counts
for just two points. and they did nol lose

3
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Cleveland Commission meeting were 3
Clean City Commission. 8 new contract
for emergency communication equipment,s
and an extension of credit to continue the
rehabilitation work of the East Cleveland -
Community Development Corporation.’

Approval. of the Clean City
Commission means that a 2l-member
board of directors has been established.
This board is divided into six’sections -
business and industry, media. educition,
communily Organizations, residents-at-
large and city government, _

Sitvermari Bros.. Kapp Piano Co., Nela
arist, Page Foods, Bondi's Supermarket
Shaw Bowling Lanes. Media is
somposed of TBA Company of America,

WUAB-TY 43, and The Plain Desler. The .

organizations arc the East
Cleveland Kiwanis Club, the East
Cleveland Improvement Association and
* the East Cleveland Community Council.
The East Ceveland Board of Education
_constitutes the education section. The
-large are Chester Tucker,,
Wheeier, 3ad Gardaer

community

residents-at
Elizabeth
Christopher.

The Clean City Commission is funded
bylmy-rmtfmlhelap.\mria
Deawtifui Program. East Cleveland was

. mdjwafnmbdm'hkhomimd
fundiag. This moaey comes {rom the ax
levied on bottlers of beverages ia 200-
returnable comtainers and is to be used 10’

¢ commission approved am

EMCM osdimance to enter into a six

o Comt. Page 3.

N . -~ .

On oFed. 23 the Vn-lo}Qﬂ;i' .

Association honored Antoinctie Ruppe.
long time member, for her
contributions to both the association a!
the City of East Cleveland. Presenting the
award to Ms. Ruppe were Judge Fred M.
Mosely of the East Cleveiand ‘Municipd]

" Court. City Manager Frank P. Wise and
former president: of the

Oscar Mays.
association.

* season with a glittering 15-3 record, 12-21in
the LEL. : :

i
- -

TBA availahle to Ralf of city

Telecable Broadcasting of America is
proceeding . with construction and

. installation of cable TV services in East

Cleveland. Service is now available to
approximately ~ half the homes - and

apartments .in 5e city. The scheduled *

deadline’ for complétion of the system is
May 1. 1982. ' ' .

* ¢+ . Those residents of East Cleveland who

would like to know more about the
benefits of cable TV such as suncut.
commercial-free movies. ®Broadway

. productions, evariety programs. esporting.

events (hat can be enjoyed in the comfort

ever experience due to the fact that no
outside antenna is required, and slocally
originating programming of community
interest. should contact TBA's Customer
Service Department at 851-2215 or 851-
9423. . ‘

i

t~¢ Catdy achieve the:

Shawas Glashy tallies 1wo p.oinu

Anyone who lives in an apartment
building who has not yet received senvice.
should make contact with both TBAJ Ine.
and youf apariment owner. )

(Remember TBA is listed
business section of the white pages of the
phone book under Telecable Brosdcasting
of America.)

in the’

of yotrhome. ®the cleares recep youll

N -

their compdsure. The same cannot be said.
uafortunately. for segments of. the crowd -
from - both -schools, The evening was
marred by several fights in the stands. but
‘the foolishness did not spread to the court.

* .where the players on both tream playcd
with not only great effors but -also fine” .
. -

sportsmanship.

_." Shaw's LEL champion girls snd hoys™

»

baskethall teams are off 0 & good .1ant .

tournament play. After wiping out John .,
. Hay in 8 97 10 16 rout, the girls took the:

sectienal title beating Bedford 48-34 lan
Saturday. The distric tournament wilt be’
Reld 8t Shaw this weckend. -

The boyr are. midway .through the
-q‘znhvimnnlo“vicwqm
Maple Heights. - o
* Geédd d luck 10 Geth squads. e

..

]
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hﬂlpﬂd toc pxepare LHe paper for mailing, which required
zboys oue hour per isBue. . § ' R
« . The’ newspaper did publlsn editorials written by the
editor and an occadional guest columnist., The general foc
of these editorials dealt with the potent:al of East

,”Iv(eTand to be a mosel communff} Poiitical endorsements

were aot made by the -paper. - o

The wmajor sources of Jews were press releases, phone
calls aad pecsonal and uolttxcal contacts of the editor. Ms .~
Senz 'did accept articies and poems from correspondents from
‘outside of the community. g T

P

"The paper was made photo ready at the editor's
resideace and was princed at Bulletin Primting in Twinaburg.
Mg, Benn w7a&s in charge of production.

ADVERTISING *

v . & - -
Advertising wae the sole source of funding for the
pager aud cccupied abouvt 50%7 of the papers space. Ads were
supplied by largs corporations with facilities located in,
the area, as well as by small businesses. A classgifed

spction wsy a regular feature. _ Y

s

v

CONTENT . g

“About 80X nf the content of the East Cleveland Citizen
dealt with local meighborhood news. City-wide news was left
to the'Plrin Dealer and the Call and Post. The remaining 207%
of the content dealt with nationsl or international topics.
Ms. Benz cicd the United Naticen ‘papers and the New York
Times as her main sources for th€se stories. R

Typeus of gontent 1dent1€1ed by the editor as appeitlng
.in "saveral stories per issue' were: featquures about
‘intereating persanalxrleq in (he area, a calendar of area =
eventa, nelghborncod problems and issues, and civic groups,
clubsg -otzanxzatwonn and celebratigps. Those appearing VYonce
per,issue were: 1elxglous topices, business, sports,
‘neighborhocod politics, - city politics, crime and the courts,
news about blceck clvbe, news of redevelopment efforts, and
informatioa of the edevelopment ansociation, Stories about
ethnxc groups in the area were printed }gcl often than every
‘other issue, and entertainment ~stories wére almost never

v

prinfed. L . .
. ’ . j . (’ ,
AUDIENCE ‘ .

¢ <
© The newspaper had a circulation o& 13,000 for nine
montha out of the year and a circulation of 6,000 for the
4

™
I
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N | ' . ‘
. T ) ~/ _‘
remaining three -anth- (summer). The newspaper was ‘
distributed .to children in the schools durxng,{he school
year. -The newspaper was also mailed to subsclibers ‘and was -
dropped cff at centrslly located stores “for distribution. |
The editpr felt that letters to the editor are very
important, however she said she raceived very few,

PROBLEMS )
Ms. Benz said "“that distribution once was a problem but
had been eliminated with the cooperation of the East :
Cleveland - Schools. Generally, the paper was running vexy
ymoothly with no major problems. According to Howard Benz, .
the late editor's husband, no one has exprssed an interest
in asgumihg the role of edttor of the paper,.
Francis Benz had a very high regard for the profell1on
of journalism and said, "Good nev;paper people are probably
the greatest idcalists in society.”
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' GoALS o . o ‘

EAST SIDE NEWS

ses Glen
OO WQodLand Ave

Editor: Uly
Address: 1

£ Cu

~ The East Side uvews was started on July '10, 1980 under
the name odf Ascengion News. The name’' wasg changed to it's
present name on July 30, 1681, The paper ie published by the
parent corportation, East Side Publishing Co., Iac., every
other Thursday. According to- the publisher and editor,
Ulysses Glen, the newspaper has never misséd,antiasue siuce

it'a 1ncept10n -

The Rast Side News servés Warrvensville Heights,
warrensvell township, the Village of Noth Randall, ani/
Wards ! through 6 in the city of'Clevelgnd

The'editor identified the following goals as being
"extremely important' for the paper: trying to reach the
entire neighborhrod with the news, helping to improve the
physical appesrance of the area, helping stores and shops

8tay in business in the arxea, and maintaining ethngc and

racial harmony in the area. Goals identified as "very"
important' are: communication with as many different groups
as possible) in the neighborhood, keeping the nexghborhood
informed abdut political issues, helping to reduce crime in
the neighboghood, 4nd bringing in ‘“new blood" to help
rejuvenate Ahe area. Helping poorer people stay- in the area
was not veryy important as a goal, .and helping people obtain
home impropeément loans at low interest rates is 'not a goal
at all."” ! . : .

ORGANIZATION - e

" . The newspaper has a steff of four full-time employees,
Aside from the editor, there 418 a news edltor, and two

~aduertTat salespersonsz. The sales positions are paid on a

commissicna b
reguiar salary
multi~-dutied. .7
East Gtde News occa#ionally prints editorials written
by the edit~r dealing with political candidates or specific
issues. Political endgrsements for candidates are printed,
although ¥ 1980, the paper did not Pndorae a-candidate for

is, while the other staff positions are paid
6. All ataff members Bre considered

-

—

president/ or for the U.S5., Senate.




‘The paper 8 .major sources of newa are assignment
reporting, and community organizatiens such as the Buckeye .
Area Developmenc Corp., and the Lee. Harvard Community )
‘Association. Qoxreepondents form the 'Warrensville Schoopl
Board and the Mayor of North Randall submit stories to the :
paper. The paper doesa not publish any national or
international news.

PRODUCTION

The newspaper is typeset inhouse and prlnted by

standard offset at Bulletin Printing Co. ih Twinsburg, Ohio. . ///,
The editor ‘ //1

is in chaerge of production.

ADVERTISING ' A

Ads for the. newspaper are solicited by two salespersons
and the editor. Ads come frow amall loc businesses as well
as large:’ coxporat;onaffuch as National”City Bank or the Ohio '
Lottery. The paper is just beginning to carry a classified
section. Generally, about 80X of the paper's content is
advertising. '

.

-
.

—‘\ &

CONT IHT

All of the stories in the Fast Side News deal with
local neighborhood concerns, City-wide topics are covered -
when they pertain to the neighborhood. Stories'dealing with
"the following topics appear inm several stories per issue:
enterthinment, civic groups, clubs, organization,
celebrations, neighborhood politicl city polltxca
ueighborhood problems and issues, features about 1ntereltxng
personalities in the,area, news of redevelopment effotts
information about the redevelopment association, reports on
how city-county governméntal activities affect the area, and
information on how to get needed social services., A atory )
dealing with news of ethnic groups in the area usually
appears in every issue. Appearing ian every other issue are

ews .about blocK clubs, and business, while sports stories .
appear less often that that”? Almost never appearing in the

paper are: religious topice, crime and courts, aud a

calendar of area events. {

AUDIENCE

The paper has a circulation of 10,000 and the editor '
estimates it is read by 30,000. The East Side News is hand
delivered, sold at news ltagds, and mailed to subscribers.
The editor said they used to drop several copies of the
paper off at local stores as a meaps of distribution. Once

they gave 25 coplea to a local fish wmarket to distribute to
\,

11g
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customers. 0kfter responding to the propritor's requelt for
more copies, Glen found out that the market owner was uding
the News to wrap fish. Glen said, !"At least ‘the people saw
the paper when they unwrapped the fish." The paper has since
ceased the distribution’ practxre. : '

Clen tries to be responsive to his readers teiuesta
but says that he receives very few letter from his reader.

~, e

PROBLEMS
.

Mr. Glen Ldent1f1ed organization and ataffxng,
financial problems, agg advert151ng problems as coumon
problems experienced by the paper. Getting and keeping
quality ‘staff members has been a problem.-Once reporteta/get
gsome experience, they look for a job with a major
met opolitan daily. Some firancial problems have been
avoided by owning the building ia which the newapapet is
" housed. ‘

In the future, Mr Gfen'would like to publish the paper
weekly. He gbes a brxghc future for the East Side News based
on the paper's ability to survive in economic hard times.

~ 112
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THE. EXPRESS

Editor: Lee Batdoff » )
Address: Out of print . -

P
e - an t v - - -~ -g— - - --.....-....~....-..m_--......_._..._yﬁ?___-

HISTORY

The paper began prxntxnﬁ in February of 1977 under the
name The Coventry Shopping News. Lee Batdoff and Cindy
Barber were the original editors. Barber left the paper in’
January of 1978. The name of the paper was changed to The
Express in May of 1978. Initial problems experienced by the
paper included lack of money, distribution, lack of
experience, and a . lack of overall goals. The paper's last
issue appeared in 1981, at the Coventry Street Fair.

. . ,
3
GOALS b

Goals identified by Batdoff as “"extremely important" to
the paper were to keep the city inforwmed about political
issues, and maintain ethnic and racial harmony in the area.
"Very important' goals were to: try to reach the entxre

"neighborhood with the news, communicate with ‘as many
different groups as possible in the city, and help stores
and shops stay in business in the area. "Somewhat important"”
goals were to: help improve the phya1cal appearance of the
c1ty, help poorer people stay in the area, help reduce crime
in the neighborhood, and bring in '"new blood" to help
rejuvenate the area. Helping people to obtaxn home -
improvement loans at low interest rates 'was “not a goal at
all” for The Express. '

ORGANIZATION

The ‘paper had two full-time, multi-dutied workers. At
various times, part timers. were taken on and paid for their
services. The paper occasionally would print an editoral
written by the editor, adv0gat1ng or explorxng a contempory
problem, such as nuclear powef or acid rain. Endorsements of
political candidates were generally not printed.

The major news sources were from contacts of the ltaff
or press releases. Their were no correspondents from inside
or outside of the nelghborhood.

A

PRODUCTION

The Express was printed by Web-offset, at the Bulletin
Press in Twinsburg, Ohio. The Editor was in charge of

production.

113
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Rey came (o towR Wwith & fair sise budget sad s
ides. The Tudget was trom CBS and the ides hed

the Army. Aftse his tour of duty be retursed to -
and became set design fov the Mide Dovgls Va8
show that originated st Channel 3, KYW at the thime. .

"""I'rradiatéd Leéacy

. Interview with Dr. Johi-Gofman -

- -

lovel of redistion? T -
Golman: *There never wus, and there is not new, mny
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. Phoenix Theatre Group. . . Hiroshima, 8 Jazz Fusion '
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ADVERTISING ‘ .
The Express did accept advertising .and private

donations, which were the only means of finamcial support

for the paper. Ads were solicited by the Editor plus 3 or 4

voluntzers., All ads were from small local business. The

paper ran a regular classified ad section. About 40%Z for the

paper was devoted to advertising space.

#

a

CONTENT : |
. /
About 90% of the news content dealt &isz/:;tyfwide )

cancerns, while the remaining content 'dealt with local
; nerghb@?hood news +and nati onal topics. Stories appewrlqﬂ in
s . “"several stories per issue' were: entertalnméht a calendar
of arca events, and features about interesting. petsonalltles -
in-the area. Appearing in "every other issue" were:
business. civic groups, clubs, orgainizations, celebrations,
city politics, news of redevelopment efforts, and reports on
how city-county governmental activities affect the area.

: Stories appearing "less often than that" were: religious ‘
topics, sports, neighborhood politics, neighborhood problems
and 1ssues, crime and the courts, information of the
redevelopment association, and news of ethrnic groups in the
area. Content that "almost never" appeared dealt with: news
about block clubs, information on how to get needed social

. services, and news briefs about personal things going on.

®

AUDIENCE :
- \ Y
The paper had a press run of 25,000 with an estimated -
readership of 60,000. Store drop off was the main means of
’ distribution for the paper, although about 200 copies were
) mailed out to subscribers. The editor learfied about the
readers through phone calls, letters, and contact with
“"streety people. " letters were. important whep they were
received. '
The paper tried to be responsive to the readers'

requests. 3.

b

PROBLEMS

The paper was plagued with a wide .wvariety of problems
which included: “8istribution, organization and staffing,
" financial, advertising, news gathering, technical and
production, and problems with the audkfnce. '

G‘t .
Q
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FAIRWOOD LIFE .

Tditor: Oliivia Divita .
Address: 2627 Hanst 126th Street, a publication of- the
Pairwond Communiry Association. :

The newletter began in 1970, when the Fairwood ,
Lommdnity Asscclation was. formed: The paper wan orginally
buged at the Associarion's headquarrers at 12301 Woodland.
The curcent editcr has been with the newletter since the
Spring of 198l. According to, Mrs. DiVits, a problem .
“ncountered taroughout the life of the newletter has been a
fack of congistent circulation.

PN
GUALS . . ¢

Goals identified as "extremely important' to. the
Fairwood Life are to: try to reach the entire neighborhood
wilh news, communicate with as many different groups as
poesible ir the neighborhood, help improve the physical
appearance of the area, help stores and shops istay in
tugsinesy ir the area, help reduvce crime in the area, bring
in "new bicod" to help rejuvenate the area, méintain a
feeling of unity amoung the residents, and make the
neighborhoou a desirable and safe aren to live. "Somewhat .
important' goals include keeping the neighborhood informed
about political issues, and maintaining ethnic and racial ,
nsrmouy in the avea. Helping pnople obtain home improvﬁ:gft //f\\\
loans at low interest rates, and helping poorer people ulay,
i1z the area are not goals of the newsletter. ‘

.

’

ORGANIZATIGN

The editor and her husband are solely responsible for
putting out the newsletters, Both are consistered <
nulti-dutied d4nd work on a part-time volunteer basis.
Editoriala sre -not published, nor are eandorsements for
political candidates. B

The!major‘lources'of news are the Fairwood Community
Association, parsonal contacts, and. Our Lgdy of Peace
Parish. There are no correspondents from inside or outside
of the neighborhood and no vnational or international news is

published. :
.g_(/ | ‘ S
f ™ ) . ‘
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R . ' ADS

Fres Estimatss

-+ 721-3630
P ,
L ! DOMENIC MUTTILLO
repairing - installation
|swer repairs - cement work
| L bassment waterproofing

|- 2634 Esst 122nd Stest

" Excellent Waterproofing
- ‘ and
; Coment Work
Rnsonlhlc Prices

P Cal - mwz MANI\OGﬂO - 7953376 '

“Can't wait to join Fairwood?? Here's ,a' membership form!

FA'?QQQ MEMBERS!‘"P .FORM
g Vo ,

Dues: . $12.00
$30.00 (business)

A

Fe

‘ W@D
[ o LIFE

THE COMMUNITY,
THAT CARES!

229-3453 JUhe/July, 1982

[%4

12301 Woodland Avenue

SCHOOL'S OUT!:

Yes, Juiy is here and our days are longer and children are cvorywhorol ‘
And yet children have a curfew. 'Horo is a brief list of minors’
curfews: :

1. Children 12 years old and under. cannot be outside.
after sunset. N
Children 13 - 16 years old cannot be outside aftor

" 11:00 p.m.
Children 17 years old cannot be outside after 12:00 p.m.
Children, no matter what age, cannot be.playing and/ |
or loitering in the strfcts. : .

rw N

VERY IMPORTANT

Parents are responsible for their chiidron Being responsible means

: bomg pumshablo Police officers vhll be strictly enforcing curfew rules.

KEEP DUR I:I-III.DREN SAFE

Notufy police at 621-1234 or Fairwood Auxiliary at 229-3453 if you
need to report a curfew vuol\tion

» . s . e s . ‘.
‘ Pﬂ\ESlDENTTS MESSAGE «

Dear Neighbors, : - 115
School’s out and again we must remember to be extra carsful of the
youngsters in the area. A little extra care driving can help avoid an
accident. The Cleveland Police have notified us that thoy will enforce a
curfew this year.
) Vmo.nt Francioli

. g #




PRODUCTION
The newsletter is prinQed 5y J.P. Quality Printing in
: Cleveland. The editor is in charge of production.

o

ADVERTISING <

e e . . f
-

Advertising is offered free to businesses and member of
the association. Non-members are charge a fee. The
newsletter rece1ved financial support frdm organizational
funds of the alsoc1at10n All ads come: "from smallllocal
businesses in the area. A classified section has never been

°

. tried. Advertising takes up about 5% of the newletter's
" total space. : '
: CONTENT .
- Fems . ,
e ’ ' _Approximately 95%Z of the content deals with cal

neighborhood concerns, with the remaining 5% dealing w1th
city-wide or mational toplcs. ’
Stories appearing in 'several stories. per issue' are:
civic groups’y clubs, organization, celebrations,
neighborhood problems, issues, crime and courts, a calendar
of area events, and news briefs about personal things going
« on. Usually appearing "only once per issue" are: business,
' neighbgrhood politics, news about block clubs, and
information on how to get needed social services. Appearing
less often than every other issue are: city politics,
¢ - - features about interesting personalltles in the area, news,
of redevelopment ‘efforts, information of the redevelopment
association, reports.on how city-county governmental
activities, affect the area, and news of ethnic groups in the
area. Stories "almost never" appearing are: entertainment,
-rellglous topics, and sports. o e
' The’ newletter only concentrates on neighborhood news.
"Since Mrs. DiVita has been editpr the newsletter has:
provided more information, been ‘more business-like, been
more consistent about content, and has focused on crime
prevention and neighborhood safety.

AUDIENCE

e — e e e e

The newslet'ter has a press run of 2,500 and the editor
estimates that each copy is read by at least ome person. The
Fairwood Life is distributed doori-to-door by local :
neighborhood chdldren who are plld $1 per street.

Reader feedback 1is channeled through sthe Executive
Board of ,the association. The’ papers shift toward greater
emphaSLS.on crime preJentlon and safety was in response to o

"reader requests.. Letters to .the editor would be very
,meortant to the Mrs. D1V1ta ‘is she ever received any, but
she has never. received one. o ) _

~
3
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PROBLEMS = = - |

— e gt e |

__Problems areas identified by .the editor include an

a inconsistent\digtribution system, news gathering problems ,
and inconsistent support, motivation and cooperation from

most of the members of the association. .

Some of the things Mrs. DiVita &as found to be
successful fer the newletter are alwhys maintainming a
positive atrltude, naming specific “¥ndividuals in each
issue, angd acknowledging the support and cooperation of
local dignitaries whenever possib'le. /

. In the future the editoc would like to increase the
o size of the newsletter.

s
<

Aruitoxt provided by Eic:
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“voLumNe.? Serving The Kineman Community December /9 7% FREE

-

Ace Truck Body, which manufactures.

container systems and hydraulic truck - T - W N . e,
components at 7810 Colfax, {s propos- Rt u - L .-

ing to build a new plant and office L ;.* T . .
at the site of the old Kinsman School.  ~"MiRe ™

The adjacent property, on the north- s
west corner of Kinsman and E. 19, : vy
4s sti1] owned by the Board of Educa-
tidm. .

A v , N .
Andrew Jurek, president of Ace, says .

he is working with the city on a plah

to acquire the land similar to the

Orlando Sakery deal. On that site,

the city used federal funds to pur-. ' . e —
'chase the property, which it sold to ~ - £ : . : o
the company for $1. I i - -s-;m\ > p R |

‘*The property was appraised at $97, -

for two acres,” Jurek says. “For $40,000

o e SRR L+ e e o sl e s i
" no . An artist’s sketch for the—p Ace Truck

to stay here, but we do need a write- * and offica on. the site of -the old Ki ot

ACE TRUGK BOOY CO. - MAMSAGTURNG ‘8 OFFICE FIGLITES:
Maoeowme - - - 8 L AeTeGY

P

. . expand and move out of its *stables,” ow Golfax
*Me'11 still be paying taxes--1'm not _ . - around ¢
asking for tax abatsment.® - . ""’» b:;“ . v F‘,’“ t"‘“"\“ ":T .
surek’s business, started by hs father, . o . 0T - A
has been in the ares since 1938. Jurek o : I T
' up in the are and went to Kinsman Coo . S N
1 and Rawlings Junfor High.- e V'STA' JO'" . GV““
Ace 1S one 0 ne of three mnufacturers . o 7-‘:) S ,:

in the Unitad States of its kind, and ' T LA
distributes nationally. It pians . Thres VISTA volunteérs have Joined. .
to build a 20,000 square foot manufact- Garden Valley Neighborhood House
ml;g facility and a 3,000 square-foot to work in the commmity. Thay are:
'ice. R N B . . vy - /“_ X
Co- LA : Alice Colven, & local resident,-who-
: PR m’m onmmity,ghrgmu- -
It employs 13 e now and m'mf-s?ﬁ,.‘;“'" 3 ton, O :" "
would hire 15 more 1n' the new facilty.. -mum Mwmlw.‘ﬁ‘l:ll- -
Jurek says the plant will not cause Forbes, bf.Houston, Texas, m Wil
envirormental problems. ° e have a work with Rainbow Terrace.
lnirion. There's no noise. And : : - _
we'11- Just be moving to the adjacent VISTA fs a federally-sponsored O, at
empty lot. . . . program.set up in the 1360s as part . - 4o will also be
. : : of the war on poverty. - The umbrella - ‘nent in the commun
agency ‘is ACTION, which@lso handles  od in the training.

A treining session 0k the pew: & .
" VISTAs was held receatly: at Garden

‘Yallay. Trainars incloded Suzette. .
Johnsen, B111 nm_’?iuw :

P
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Zdivor: The parper served tLhe Garden Valley-Kipsman. arec
and now is out of print. ‘

HISTORY e :

The first issue of the Forgotten Triangle was puplished
in May, 1977. The paper served the Garden Valley-Kinsman
area, which is also known as the "Forgotten Triangle."
{Robert Lever, a Vista volunteers, and a staff of about 12
volunteers atarted the paper. In an article in the "First .,
issue titled The Birth of s Newspaper, Lever writes:

"I begau working on' the idea of a newspaper for ‘this
neighborhood about four months ago. The first thing I
did was meet with various community leaders to sed if
they thought a newspaper was needed, and if they were
willing to work on getting one started. : :
I learned a numbér of things in these months. First,
. the area I thought to be the Kinsman neighborhood was
not seen as one neighborhood by its residents,
Rathar, it was seen as three ot four different
neighborhoods that just happen &o be in the same
vicioity... ' ’
Anothecr thing L learned wae that. there wvas very
little communication between the various sections in
the neighborhood. People in one section dida't kunow >
wiat was happanning in another...- )
The people I spoke with expreased frustration at this
fragmentation in fhe community and welcomed the idea
0f & newspaper. A group of abour 10-12 people begau
wmeeting and worked very hard to put together this
"first issue. We raised funds through advertising and
some contributiona, and will continue ‘:\do lo,'vhile

'trying to remain indeperndent of any out ide

" »

Anfluences. ..

Lever stayed with the paper until January,\T§79m At
that time Suzette Johason, who had been co-editor, became
the paper's editor. ‘ . K ‘ 7

The paper had an audience of sbout 15-20,000 readers
and was distributed through stores, churches, neighborhood
centerz, aand door-to-doot. - '

The paper published it's last issue in October 1979,
with Cheryl Reed as the editor.

7-,
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Editor: Leslie Barodi, publication now suspended
“ Address: 4527 Monticello
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The Gazeite began printing durning the Summer of 1980.:
Mr. Leslie Barodi wad business manager for Liberty
Pub lxshlng for three years prior to working on the Gazette.
Prior to the emgrgenhe of ‘ttie GCaszette, Bargdi had purchased
the publishing rights to the Hungarian paper, Dagzbagslad,
acd the Buckeye Press, as well as sll the basic production
equipment belonging to those paperd. The Buckeye Press had
already folded because, as Barodi explained it, the paper
experieced. a changing ne:ghborhood makeup and dlstrlbutlon
problems in ite last years. Thus, while continuing with *the
Hungarian paper, which enjoya a good circulation, Mr. Barodi
filled the publishing veoid left by the Buckeye Press with
the Gaestte, a paper serving a new and different
nmeighborhood. The Cazette's masthead defined the
neighborhood as Cleveland Heights, South Euclid, University
Heights and Beachwood. It published as a bi-weekly until
the publication cessed, due to time constraints which arose
due to other .business obligations. Mr. Barodi ,was relatively
new to the neighborhood but hoped -that the- anette could
deal with those conceras left Jntouched by the larger Sun
publications., - - .

Mr. Barodi listed those problems first encountered as
distribution, and the changing of ad format and ad clients.’
He noted that the initial response by both readers and ad
clients was very good. A somewhat unlque aspect of the paper
was that all work, including all productxon was done in Mr.
Barodi's house. Although it wasn't intended to be his chief
source of income, the paper was expected to make a profit.
He noted with sometpride that the paper had been in the
"black" while he ranm it. . -

GoALS

Communicating with &8 many proups as possible van
identified as “extremely importan:.® Goals llsted as "very
important" were: helping to improve the area's physical
appearance, keeping the neighborhood informed about .
political issues, helping to reduce crime in the
neighborhood, maintaining. ethnic and racial harmony in the
area, and helping stores and shops stay in the ‘area.
"Somewhat important" goals were: trying to reach the entire
neighborhood, helpxng people with home improvement loans,
and bringing '“new blood"ALnto the area. Mr. Barodi noted
that while the paper tried to reach the entire neighborhood,

t
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Board voted to withdraw the South Euclld—Lyndhurst

l school levy from the Novpmber ballotsﬂ
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uabie otlers inside from your tavonte area merchants! Check it out with The Heights Gazette'

A Meghwernoed Circuiltion 10 the residents of Cleveiend M1s " South Euciid. University His & Beachw
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there are some neighborhood areas which he doea not attempt
te rea:h, s:chk s & new Russian settlement in Cleveland
leights, where many people do not read Exglish. identified
as "not s goal at sl1" was helping poorer people stay in the
srea.

ORGANIZATION

Only two people worked for the paper full-time, the
publisher/editor (Mr. Barodi) and the advertising manager.
There were four to five part-time workers with duties in all
areas of production ani distribution. Everyone on the staff
vasg onsidered multi-dutied and was paid. '

The publisher/editor and a co<?editor wrote the paper's
editorials. Topics of all community orientations were
‘ineluded. The publisher ‘intended to include political
endorsements of candidates from the local to the national
level elections.

Most of the paper's news scurces were press relesses
from local goverument, civic’groups, aand educational
institurions. The publisher anticipated correspondence from
councilmen. The only natioral or international news the

. paper published involved the neighborhood.

PRODUCTICN ‘ ,

The Gazette was a standard, Web off-set tabloid in
format. It usually ran eight pages. All production to the
point of printing was done within the publisher's home; the
printing was done at the Call and Post. The publisher was in
charge of production. ‘

ADVERTISING  1_

At the time of the interview, ad revenue was the only
source of incoms for the paper, but the editor intended to
eventually charge a news-stand price. Both the publisher and
the ad manager got the ads. Most of the ads were bought by
small local businesses, although the editor anticipated
political ads. The paper had a regular classified section;
the ad rate was one dollar for a three-line classified ad.

. Some 70X of its content was devoted to .advertising. Mr.
' Barodi acknowledged that this was a comparatively high
perceatage and anticipated lowering the percentage once the
. paper became more established. , ‘

CONTENT

“The breakdown between neighborhood comcerns and
city~wide concerns was 50/50. Most of the city-wide or
national newa content was general information: legal advige,

real estate advise, astrology, and health.

118
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The content categories selected as appearing in
"geveral stories per issue' were: entertsinment, civic
groupe/clubs/crganizations, neighborhood problems and
politics, crime and courts, news about block clubs, a
calendar of area events, features alout interesting
parsonalities, and information on how to get needed social
services. Appearing "only once per issue' were: business,
sports, repcrts on how governmental activities affect the
area, news of athnic groups, and news briefs about personal
events. Topics appearing "less often than that were:
religion, city politics, and news of redevelopment efforts
and the redevelopment sssociation. ;

gggxgécz

The actual press run of the Gazette was 12,000,
although the publisher claimed a readership of up to 30,000
bazed on the theory that the copiee are well passed around{
Most distribution was door-to-door, with 10,000 copies r
circulfted in that manner, and the remaining 2,000 drapped
of f at area stores. : -

The publisher learned about readers' interests through
many phoae calls and letters. The publisher tried to be
“absolutely responaive to reuadets' requests.'" Letters were
“"very important™ to him. ‘

PXOBLEMS

The bssic probiem the Gazette encountered was news
sathering. The paper was short of actual reporters and
relied heavily on preas releases,

Regarding advise toc other editors aad publishers, Mr.
Barodi bzlieves that a sufficient amount of capital is vital
for beginning a neighborhood newspaper. Also, in-house .
camposition set~up is very benificial for the sake of~
egfficiency. Like most editors, he believed that prior
naewspaper experience is essential for the principle staff
menbers of a newspaper.

f19
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mdiror: Garolyn VYerlie
Addreus: Kamm's Araa D:velopmenli Jorportation (Kamco)
37138 TLorain Ave. . : '
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This is Ksom's Corner is a guarterly nevlletter lervxng
its pareat organization, Kamm's Area Development .
Corporaticn., Tt is concerned with :he area between West 130
St. and the western limita of Cleveland, and from Hopkins
Airport nerth ro Lakewood. Tt was founded on April 9, 1979
"at the development corpnration, three yenrl after the
corportat‘an itself started. The editor is a corporation
employee and had beeu with the newsletter since the
‘baginning. -The rorportation is a non-profit organization
with the purﬁ%se of renovating the commercial diltrxct of
Kamm's Corners

The newvsletter did encounter some problenl at first
The most slgnxgxcant trouble was with the cost of printing
and priaoters who could not meet deadlines. Distribution was
&« problem because hand delivery was not effective and lack
of mailing funds. Also, there was some'difficulty at times
getting copy frow advertisers. - ‘ B

ki

GOALS

As a redevelopment organization nevnletter,&iﬁe/
publicatica iz charged with several goals. "Extremely
important" goals are trying to reach the entire neighborhood
with news, (ommunicating with as many different groups as
posnible, helping to improve the physical appearance of the
aresa, helping ntorea and shopa stay in the area, providing
information on activites of the organization, providing low
cost, highly effective advertising for small businesses,
highlighting the “positive programs dand general
friendliness" of the neighborhood, encouraging the
‘residential support of the cowmmerical area to prevent
blight, and educating the residents about community ‘
deveicpment ideas ‘and methods. Bringing in "new blood" to
heip rejuvenate the aréa is "very important," and keeping’
the neighborhood informed gbout political issues, helping
p2ople obtain home improvement loans at low interest rates, .
helping reduce crime in ‘the neighborhood, and maintaining
ethnic and racial harmony in the ares are "somewhat
‘important" goals. Helping poorer -people stay in the area is
“pot a goal at all." .

o 120
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URGARTZATION -

The eatire gtaff of the newsletter consists of two
part-t:me members. The «ditor aad typist-receptioniat are
nuldi- du’ ed, znd are paid as organizaticn employees. Ads
‘are solicited by &8 volunteer committee.

rhe newnletter publxshea no. editoricls 'and leltxcel
issues are nat covered- in the paper.

Wuc% of the news the peper publishes is generated by
tha= parent organization. Scome of the neighborhood
ocganization: which supply the puper wicth news are the YMCA,
schools and churcher, and the West Park Community Council.
There are¢ uo correspoundents frow iaside ur outside the

.neighborhood,

.

YRODICTIOR

The newszletter is printed at Abel Printing (West 130th
¢ad Lorain in Clevelaad, Ohip). The editor is in charge of
proeducticn. ‘

ADVERTSING :
Although the newsletter is an organizational
publication, it i1s self-supported by ad revenbe alone. It
gets &t least 90 of its ad copy from small, local
businessez. Advertising is about S02 of the total content.
TONTENT . T v '

. ~

"The newsletcter is coacerced cnly with the local
neighbortood, and primsrily news topics related to
teighborhocd redevelopament. The crntent categories likely to
appear in "several stcories per issue” are: business, civic
groups and clubs, news ui{ redevelopment efforts and
information of the redevelopment association, sag wel' as a .
feature zalled "newas notes." Appearing "once per issue" are:
religious topics, ucighborhood problems ‘and news briefs
about groups in the area. Aleo appearing in every issue is
an arricle which locks at the history of rhe area, which has
been the lead article for aboeut the past ygar. In "every
other issue'" are featurgs about interesting. perionelitiel in
the aréa, information on how to get needed social lervxcea,
news briefs about perscnal things goxng on, and news of

ethnic groups in the area. Entertsinment and repotts on how

city-county governmenrtal act1v1c1 8 affect the area appeer
Jless often than that." Steries "almost never" appearing
are: #ports, neighborhood and city politics, crime end
courta, and a calendar of area events. o

The editor citea wmany chaanges that have occurred since
she has been in charge. There has bean an increase in newe

1258
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This is Komm's Corners’ is a publication of o Carolyn C. Verlis,
l‘(;;n;:'ls- Area gmlopq:m Cozfr;ntion, - A t I 9 82 I Executive Director
orain Avenue, Room 212, 4 ,
Cleveland, Ohio 44111 . u gu S g ssu e Russsll Geiger, Jr.,
.Phone: 252-6559 - Chairmen
5th YEAR CELEBRATION HELD

» KAMCO'S Sth Annual Meeting was held on May 27,1982 at the West Park
United Church of Christ. Over 100 people heard the status reports on progress
g being made at Kamm's

Corners. Keynote speaker
Rep. Mary Rose Oakar was

congressional aide Al Koson
an informative update.
The Friends of KAMCO

(W. 171st St.) to the Board
of Trustees. KAMCO mem-
bers glected the following
. to also serve on the Board:

Robert Hickel (United Church of ‘Christ), Stanley Kerka (AmeriTrust) Scott
_ Reshetalo (SLR Properties), and Howard Schreibman (Schreibman Jewelers).

Three awards were given in recognition of great contributions to the im-

of Kamm's Corners. ‘The recipients were: The Family Tire Cantar!

Storefront Renovation. Mrs. Gertie Cabulls; Community Service Award.

Mr. Cherles Humbert, Jr.; Special Merit Award for two years' sarvice as
KAMCO'S Chairman. *

A

KAMCO DIRECTOR TO LEAVE POST

Carolyn C. Verlie, Executive Director of KAMCO, will be leaving the organi-
sation to become a full-time mother in September. '

Ms. Verlie came to Kamm's Corners five years ago from' the City of Cleve-
'hd'sDivi.'o-ocho.onieDﬂebpncaz.Camlynhuadepeeinubanphn-
sing and worked in the commercial revitalization section. ‘

As KAMCO'S first director, Ms. Verlie merchants and involved
mshonwdtbcbcuﬁuofmkiqwg«hamdpbuedacmof
actios to improve Kamm’s Corners. - )

rmymhw.whnndcmhmmhbﬂdfyiq.om.md
strengtheni the commercial discrict. We thank Catolyn for her dedicated
offerts and wish her the best of luck. ’

o ' )

)
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delayed in Washington and

elected Mr. Reeves Cochran

~ Trustees Heward Schreliman (left) and -
Chacles Humbert (right).

A successor to Ms verlie has not yet been
chosen. The Search Committes hopes to present
a candidate to the Board in the next few weeks. A
public anmouncement will be made as soon a3 2
new director has been selected.

AmvdKAMbO’s.ethuudm
groms s detalied on the following pege. Plemse
jook at the veriety of programs underwey o up-

'&mmumddmﬂomm

Ousstiens, suggestions end membership are
slways welcomst If you would like to yolos
mmwaMmhmMWd
our eemmunity, don’t hesitats to let your couneil-

GARY KUCINICHWard 19 . ....... €71-37167
DALEMILLERWard 20 .......... 252-7827

JOHN ZAYAC Werd21.......... ', 282-8939

-
» "

(Photes evurtey of Humbert Studie)
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submission from neighborhood residents. The ad copy in !

- general has a more gophisticated look, and there hae been an °
increase in the number of ad coupons in each issue. The  °
nevsletter alno had decreased/the organizational news
coutant in favor of more uneigborhood news. 4 _

At ‘the present, no other changes in content are
. anticipated.

AUDIENCE : .

The newsletter has a circulation of 13,500; with 12,900
distributed through the mail, and the renaindor through the
more than 100 stores in the area.

The mast nxgnxflcnnt change for the mewsletter
resulting from readers' interest and reguests is the
inclusion of neighborhood news. The editor believes the
newsletter tries to be responsive to readers' calls and
letters. '

PROBLEMS

A ninor problem noted by the editor 1. in the nrtxntxc
and technical aress of advertising. A '

In the future, Verlie sees the po.nxbzlxty of more .
pages per issue, but does not consider it lxkly that thy
publication will become a weekly.

The editor advises other papers to make a natllfnctory
arrangement with a printer. Also she has eased distribution
trcubles by mailing the publication-at the non-profit bulk
rate. '"The newaletter has filled a vacuyum in the
neighborhood. It is good that most or all news in the paper
is positive." - :
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WHa NEIGHBORHOOD NEWQL!TTER

kditor: Anita Woddward
. Address: 41153 Bridge Ave.

 HISTORY

The newsxetter first appeared about three. years ago in
the same format it has today. Tihe Nelgbbnrhood Housing
Sarvice (NHS), which had been in existence since 1975, hoped:
the publxcxtxon would help them 'in their efforts to promote
home improvement snd home buying in .the NHS Ohiaq City area
and St. Stephen's Square (from West 4lst to West 58th,
between Franklin and Walworth Ave.). Anita Woodward, its
original editor, said that she had problems with the’
technical aspects of the job, and with findlng NHS
volunteers v1111ug tc help. The Newsletter is published
about three times a year and promotes the NHS in a
straight-forward fashion. !

GOALS

The basic purpose of the Newsletter is the same as that
of NHS ~-turning St. Sﬁephenh square and surrounding areas
into a more desireble place to live. As a resudlt, helping to
improve the neighborhood's physical appearance, helping ‘'
homeovners acquire loans, and maintaining racial and ethnic
harmony are "extremely important goals'". "Very important
goals"” are to:.communicate with as many different groups as
possible, help poorer people stay in the area, and help
reduce crime in the arca. "Somewhat important"” goalc are to:
keep the neighborhood informed about polﬁtxcnl issues, and
bring iu "new blood" tec help rejuvenate the area. Trying to
reach the entire neighborhood with the news, and helping
9tores and shops stay in business in the area were

"identified as "not very important" goals of the paper.
Wooward added "instiling a sense of pride in residents" and
"making people want to live here" to her list of priorities.

3

ORGANIZATION : : ‘ . -

Unlike some of her COllegues Woodwnrd is a volunteer,
spare-time editor. She is employed full-time at
Metro-General Hospotal. Her five regular coatributors
include four other volunteers, and one paid NHS staff
member. Pormer Plain Press editor Lisa Oppenheim now donates
her photogrnphy and layout skills to ‘the Newsletter. A NHS
staffer "proofreade'" each issue before it goes to the
printer. '

. 126 131 +
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Neighborhood

"News]lgetlter - JEN

St. Stephen Square

2nd Annual
. ® [ 3
Housing Fair

N X [ 3 . . .
Coming Soon

Have you ever passed by a century home
and imagined what it would be like to live
inside? Did you wish that you could see in
the windgw or just walk in and explore the
many rooms? Would you like to pwn a
home for $18,000-$25,000 in an improving

- neighborhood? If you apswered ‘‘yes’” to
these questions, the folks at Neighborhood
Housing Services of Cleveland, Near West
Side Program have good news for you.

On Sunday, june 13th, from 1:00 to 5:00
p.m., Neighborhood Housing Services of

~Cleveland, Near West Side, will sponsor The

" Second Annual Neighborhood Housing Fair.
Tours of at least ten rehabilitated Victorian
Homes will be available, plus Realtor *‘for -
sale’’ open houses.

The tour homes are located in St. Stephen
Square, the western section of Ohio City,
and Buckley Park. Participants may tour the
neighborhood by bus, walking tour. or ~
private automobile. All tours are free. The
Housing Fair will originate at the West Side
Multi-Service Center, 4115 Bridge Avenue (at
the corner of Bridge and Randall Road). Free

o
rRANDALL ¢

wWaIsT

parking will be available. * Free mab and tour gulde for the
In addition to visiting lovely old homes, % NHS shines the *spotlight”’ colomn

. visitors will have an opportunity to buy on a classic case of NHS
| - refreshments and handicrafts, and to listen cooperation

to Dixieland music provided by the joe + Buckley play; :
Kasper Trio. For more information or to crecateez ::'z‘ground area residents

" volunteer to help at the Fair, call NHS at
| 961-2096. We hope to see you there!

* How to choose a contractor




ONTENT 4

The KHS Newesletter does not rungeditorialn, in the
traditional sense. "It's all editorials - we're not trying -
to be unbiased, Woodward admits. jytypical article deals
with low-cost 1nuulat10n or a resident who has fixed up a
dilapidated house. The NHS Community Relations Commitee is
the main source of news and stcorv ideas, although expert
advice on insurance or interest rates is occasionally
solicted. Once in a great while, an event not directly
related to NHS, such as a city-~ ~wide housing faxr, can be
included. In general though, the Nevnletter is strictly an
in- house publication. "There is no ongo1ug stream of Ve
- information (from other sources)," Woodward says.

.Content appearing in "neveral stories per issue" are:
nexghborhood problems and issues, news of redevelopment
efforts, information of the redevelopment association, and,
1nfor-¢txon on how to get nkeded social services. Features
about iiteresting peopxe in the area are. u-ually printed .
"once per issue” and reports on how city-county governmental
activities affect the area appear ' in about "every other
issue." Appearing "less oftsn than that”" are: business,
neighborhood politics, crime and the courts, calendar of
" area events, and news of e:i“nic groups in the area. Cog;cnt
types identified as "almost never appearxng are: .
entertainment, religious t:pics, sports, civic groups, "
clubs, organizations, celebrations, city politics, news
- about block clubs, and newz briefs about perlonal things
going om.

v

¢

PRODUCTION

The Newslttgr is type set at the Orange Blossow Press,
in Ohio City. Lisa Oppenheim oversees the operation.
5

ADVERTIS ING

 No ads appear iﬁ the Nevsletter, H;odvard is not
totally opposed to the idea, but feels that an ad could be
misconstrued as an NHS endorsement of a specific business.

.

AUDIENCE

From its press rum of- 2,500, Woodward estimates the
nevwsletter has 3,500 readerl. Feedback from any of them,
hovever, has been practically non~existent. When asked how
she learns what her audxencr v.nta to read about, she .
replied, "We guess." - .

3




PROBLENS e
~X

Woodward said her biggest problem is staffing,-as
. volunteer labor is sometimes undependable. Finances could
" become troublesame, if the receesion deepens. Each issue:
costs about $400 to produce, and <ost Oof it must be donated
by NHS finaneisl supporters. '
e The Newsletter's greatedt success, according to its .
editor, has beed- its ability to help establish the identity
of St. Stephens Square as a neighborhood. Woodward plans to
place more emphasis on human interest, but otherwise plans
no major changes. ’ ] ,

As & ‘'journalist, however, she 1is somevhat frustrated.
She would like the newsletter to become more of a newspaper
than merely the arm of an orgznizationn, but she realizes
this is impossible. "There's 'a little bit of closet
Washington ‘Post ig us (communjty editors), 'all wishing that
we could change the world with our little newspaper," she
said.
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THE N!IGHBORHOOD REWS

Editor:'EILeﬂ)Paenicka
Address: 85120 Harvard Ave.

The paper began September 23. 1923, .at Broadway and
Fast 55th Street, the "tub™ of the community. At first it
iwé&® an adver;xsxng paper owned by a member of the Brondvay-
55th Merchants Associatioa. Mcmbers of seven area ethnic
citholic churches were a major part of the original
commuunity. The paper currently serves the Broadway-Harvard
area. One egrly éditor wae Clarence Spears, who served as
editor from 1933-1939. The News has enjoyed such good health
ant "stability through°the years that the only, problem John_
Mssek, the Pubiisher of tne paper, thought was worth
remembariag was when rationing reduced the papers
advertising durning Wor.d War 1I., T

The newe editor scored ail the suggested goals either
as "very important" cr “extremely important,." ‘Goals

. indentifie¢ to be "extremely important' ‘are: communication

with as many groups as poaaxble, helping to improve the
ph;éirﬁ’ appearance, and maintaining ethnic and racial
harmoiy. "Very important" goals are to: try to reach the
entire nexghbonhdod with the news, keep the area 1nfor-ed
about political issues, help people to obtain loans at lov
interast rates, help stores and shops stay in business in
the area, help to reduce crime in the area, and bring 1in
"new, blood” to help rejuvenate the area. To this Tist, Mr.
Maspk addefl: "The paper has enjoye? success'because it
serves the total needs of the people who live in the area.
It i3 also a medium availadle to the groupn—-church civice,
fratercal, etc.-—td keap the community informed of the
social sctivities, political activities, general needs, and

city sevvices " R , , .

RGANIZATION , ' . .

Three people work for the paper full-time with the
Juties Qf news editing, ad soliticatien, layout, and general
receptionist. Seven people work pntt-qlue in gathering news,
typlng, typesetting, photogrnphy and distribution. Everyone

. is paid and almost everyone is multi-dutied.

. The Kews does have editorials, but they are "limited."
The publlshe“ usunlly writes the edxtorlnln concerning
pclitical topics and community needs. Only cnndxdnten for

t ?
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mzayor and council are givén political endorsement by the

papers -
' The ma jor sources of news are public meer1ngl and
organizational presrs releae=s. Weighborhood coxrespondentl

- cover events from city hail, and wmewmbers of ornanizations:,
such as the Slavic Village Assocliation, keep the paper
inforr»cd about their activities. There are no correspondentl
from outside the neighborhood, although the paper does
publish news from the U.S. Congress, federal, atate and

local agencies. Other local organizations aupplying the

News with information are the Karlin Club, Bohemian Natxonal,
Hall, the PTA, veterans' assrc-,txont and senior citizen
groups. i Tt

PRODUCTION ~ .

The News ie printed by ofiset at the Call and Post. It
is one of the ,few remaining traditional, large format papers
(21 inches x 13 inches). The publisher's wife, the managing

editor, is in chatge of production.
4

- 1

- ADVERTISING

A full-time &d manager sells the ads, which are the
only source of income for the paper. Most of the ads are
from small local bu'sinesses, with some coming' from ad
agencies representing the larger businesses and corporations
in the area. There is a regualar cluaaxfxed section.
Advertising comprxagl 70-75% of the paper s content, which
is colp.rxable to other papers surveyed in the area. This
may account for- the larger format of the newspaper.

CONTENT

t

Local neighborhood concerns and city~wide topics
account for 90% of the news content. The followxng topics -
vere reported appearing ounly "once per issue"
entertainment, religioul'top1c0, buginess, sportl civic
groupn, iiubs organizatins, celebrations, nexghborhood' .
politics,  neighborhood problems and issues, crime amd -
coufts, news about block clubs, calander of area ‘events,
features about interesting personalities in the area, news
of redevelopment efforts, information of the redevelopment
associstion, information on how to get needed social
services, news of ethnic groups in the area, and news briefs
about.personal things going on. Reports o how city-county:
governmental activities affect the area vere said to appear -
"iess often than every other issue.

The news editor said that since he has been with the
paper (more than 30 yenxl) there has been more news of the
suburban area added. masek attributes this to the neighbor-
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¢ hood's emigrating population. He anticipated no future
changes in the conteat of the News at the time -of the : f
interview. '

S

AUDIENCE

>
<

The circultation of the News 18 23,500, with an
estimated readership of 75,000, The paper is distributed in «
a variety of ‘ways including: door-to-door carriers,
centrally located boxes, key store locations, and by mail ‘to.
about 600 former residents who no longer live in the area.
The paper learns about the needs of the readers through
a good knowledge of the nexghborhood and by maintaining
contact' with organizations and people through phone calls
and letters. The news editor cousiders letters from readers
"very important--a major inforwmationm source" nng/iriel to be
"very! responsive to readers' requests. ’

5"

e s e A st

PROBLEMS - £
A shortage of reporters was the one problem Masek
identified for his paper. One tip that the news editor would
give to 'other papers is the idea of using ltxuteglcnlly
located distribution boxes (e.g. at bus stopl and in front
of popular stores). : -
. Masck believes the Nexghborhood Nevn will always be a
suwccessful ”fumxly ~owned and independent newspaper, unlike
those vHich have been absorbed into the Sun Publication
"chain. In support of 'all neighborhood papers, he states, A
teighbcrhood” publication is a solution to the 1nfornntxon~
sources needs of a Lommunlty.

@
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A Word from
the Presndent

. . . Jim Bowers

The Board of the Ohio City Redevel-
opment Association has spent consider-
able time over the past year setting goals
and priorities. This becomes difficult
when there are so many worthwhile
projects’ that need the attention and
dedication of the organization.

After careful deliberation, the follow-

ing priorities were established: facade

improvement program for West 25th. '

Street; economic development of the
Ohio City area; financial plahning for
OCRA as an organization; marketing
and public relations for the Ohio City
area; the ongoing operation of existing

programs; an ongoing public reiations '

effort for OCRA.

As'we do planning for the organiza-
tion, we are cognizant of the diversity of
the area, and we hope to maintain its

heterogeneous nature. This is one of

Ohio City's strengths. Our- membership
includes residents, businesses, industry,
‘and institutions. Qur goals, therefore,

Continued on pege 7 >

land Home and Flower Show for the

second consecutive year. It will feature

two video tapes on large screen televi-

sion, slides of Ohio City homes that ar€

for sale, and a display showing photo-
graphs of the area. Community infor-
mation will also be available. The theme

ANNUAL MEMBERSHIP MEETING

The OCRA Annual Membership
Meeting will be held Thursday, Marzh
18th at 7:30 p.m. at Lutheran Medical
Center Audit. rium. The auditorium is
located at 2609 Franklin Boulevard with
the entrance at Franklin Circle {the cor-
ner of Franklin and West 28th Street).
" Everyone is welcome to attend —
members, friends, neighbors, anyone

interested. in Ohio City.’

A social hour will follow at Market

Street Exchange at approximately 8:30
g™ {or whenever the meeting ends).

There will be lots of free hors d'oeuvres
and a cash bar available.

We're sure to have an exciting, infor-
mative evening. Election of board
members will take place, an update on
OCRA activities will be outlined, and
plans for the future will be discussed.

So don't overdo it on the day before,
St. Patrick’s Day, and join us for an ex-
citing evening. Remember, we can only
be a successful organization with your
participation.

Visitors at the Ohio CIty booth at the 1981 Home and Flower Show.
OCRA will have a booth at the Cleve- *

spring 1982

"HOME AND FI.OWER SHOW

of this year's booth is “Ohio City —
Your Home, Your Community.” The
presentation will be on display for ten
days beginning March 5th.

“We are a Dream,” first shown last
year, tells the story of Ohio City from its
beginnings, through its decay, ‘and the
subsequent rebirth of thg area. “Ohio
City Interiors,” a new video feature,
presents the interiors of six restored
homes with residents expressing their
feelings about their neighborhood. :

This year a stronger emphasis will be
placed on real estate. Slides showing 40
properties along with descriptions and
sale prices will be available. One of the
two goals, according to committee
chairman Mark Johnson, is ta. try and
sell real estate. Last year several Otiio
City homes were purchased as a direct
result of OCRA’s participation in the
Home and Flower Show. The second
goal is an effort to stimulate business in

' Continued on pege 5 »
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in all editorial ‘and pro@hction areas. Everyone is .
multi-dutied. There are an additional 20 people who help
distribute the newsletter.

The nev.letter s editorials are written by either the
organization executives or the city council member from the

~ward. The most comwmon editorial topics are community

involvement, crime; and housing opportunities. The
newsletter does not endorse political candidates.

The major source of news is general assignment
reporting. There are no neighborhood correspondents at
present. However, an important correspondent from outside
the ne1ghborhood is the district's congrellperlon, Maty Rose
Osakar. No national or international news is published. Block
clubs, churches, and organizations such as the Near West
Side Neighboﬂl in Action, supply the newsletter with news.

PRODUCTION

- The Newsletter is printed by photo offset at the
Suburban. Press, which is located on Lorain Ave. The

'Newsletter's production is supervised by Lois Davis.

i

ADVERTIS ING

Most or all of the Newsletter's nda come from small
local businesses. The co-editors are: the main ad
salespeople. There is & regular classified section, but for
real éstate only. Advertising accounts for only about 23% of
the papers financial base. ofher financial support 1. from
contributions. o

CONTENT

\
.

The Newsletter is entirely about local neighborhood
concerns. Those iteas which appear several times per issue
are: business, civic groups and clubs, neighborhood
problems, news of redevelopment efforts, and news briefl

about personal events.: Top1ca appearing '"once per issue”" are
neighborhood politics, crimé and courts, news about block:
clubs, an events calander, redevelopnent association

" idformation, and reports oa city-county governmental

activities. Only news briefs '‘about ethnic groups are listed
as appearing in every other issue. :

Bince its beginning, the Newsletter hll increased in
both format -~ from four to eight pages ~- and -staff sisze.
Also, the paper now includes news coverage of all socio-
economic segments of the neighborhood.

AUDIENCE .

The printed circultation is 5,000, although the editor
> . .

3

134%

14




)

Lelieves more people thaa that actually read the newsletter.
‘Most of the distribution is split 50-50 between door-to-door
and mail, withi<the remaining copies dropped off at
restaurants and stores. The publication does try to be
responsive to the readers' needs, and letters are becoming a
ma jor source of feedback.

<

»

PROBLEMS

The pioblema the editor cited are technical or
production (due to a heavy work load), lack of time, and

maintaining a staff. )
For ‘the future of the Newsletter, the editor

anticipates a larger circulation aund a more frequent
publication. :
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OLD BROOKLYN NEWS

!ditor:’Sandy Watkins . ‘
Address: 4302 West 30th St., Cleveland, Ohio.

_-...-.......--._--..__—-.—.-~-..-.__--....-.._._.-—_-._-__-__--.-_-_——--_-__--_:..-,—

RISTORY ( T
The News came into existence at about the some time as - .
) the Community Development Corporation (CDC), thanks mainly »
1 to a 1978 Community Deveopment Block Grant. Its original
editor no longer lives in the Cleveland area, but the former
CDC Commercial Coordinator, Sarah Toth recalls that .some of
the paper's early problems concerned distribution (finding
people to deliver door-to-door), advertising (convincing
local merchants to buy space), and just getting their feet
on the ground.

GOALS

Goals identified as being "extremely important” to the
paper are: trying-“to reach the entire neighborhood with
news, helping improve the appearance of the area, and
helping stores and shops stay in business in the
néighborhood. Goals listed as "very important are to:
communicate with as many diffetent groups as’ possible in the
neighborhood, keep the neighborhood informed about political
issues, help reduce crime in the area, and bring in “"new
bload"” to help rejuvenate the area. Keeping :the neighborhood
informed about political issues, and helping poorer people
stay in the area wvhere identified as "somevhat important
goals, while maintaining ethnic and'racial harmony in the
area was "not a géal at all"” for the paper.

{

ORGANIZATION

No ‘one -works full-time on the News. A network of unpaid
stringers, from neighborhood churches, businesses and civic
. groups supply ‘some cOpy. Occasionally, news releases from
national organizations, such as the Red Cross are used, as
are reports from the area's state and national political
represenatives. The News does not endorse candidates;
however the aditor said, "We're very big on equal time."

PRODUCTION

The News is laid out and photostated at the Bulletin
’ prinJing plant in Twinsburg. Watkins oversees the operation.




¢

ADVERTISING S

"Over the past several years, the News has attracted
~nough advertising to support nearly all of its production
_osts. The ads come almost entirely. from Old Brooklyn
usinesses and organizations. Advertising comprises roughly
652 of the paper's content, according to the editor.

.

-~

~ .

Close to 90%Z of the editorial content reTites directly
‘to the neighborhood, filling a gap left by the PD, and the
Sun chain. Information on the CDC, businesses and Cleveland
City Hall decisions affecting Old Brooklyn seem to dominate.
The editor said that The News now runs fewer stories om the
sDC, and is developing a larger and more diverse network of
stringers. o .

Stories identifed as appearing in "se;é%al stories per
issue are: business, civic groups, clubs, /organizations and
celebrations, neighborhood problems and issues, and
information on the redevelopment association., Stories
appearing 'once per issue" are: entertainment, neighborhood
politics, calendar of area events, news of redevelopment
efforts, and information -on how to get need social services.
_Appearing in "évery other issue'" are: features about
interesting personalities’in the area, and reports on how
city-county governmental activities’ affect the area.
Appearing 'less often than that" are religious topics and
city politics. “Almost never" appearing are sports, crime.
and the courts, news of ethnic groups 'in the area, and news.

briefs about personal things going on. -

%

AUDIENCE >

e . R

The News is distributed free to 20,000 households each
month, by nominally-paid carriers. Feedback from readers
comes in the form of phone calls, letters, and attendance at
CDC Board of Trustees meetings.

'

i

PROBLEMS

Lack of ads and staff pose problems for the paper, but
watkine does not see many obstacles to the paper's d&ontinued
success, unless the small businesses that advertise
regularly are hurt by ‘the economy. She says the News will
soon expand from its present eight pages td twelve, and may
some day be able’ to operate independently of the CDC.

<
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dosignated 28 3 Stra-  presently ewned by the Old Broekiya -
" gy Area (NSA). The >~ S Bleck . Commuaity Devslopment Corpere-
Gramt passed py Cloveland= tes. . -~
Cuy Council at its June 14 sesslen, Ward 18 Counciimas Jim Rebakis-
williprevide & total of $500,000 for i sheptical ss to the future of the
physical imprevements ia each of Bleck Grast pregram. “This is BV .
[ four now NSA's. la addition, the low- best the last year for the Bleck _ .
interest isan program, apaistrefund  Gramis,”’ states Rekakls. ‘'NSA
. program and an sldorly social servie mrget arees should wse cantien when
’ ces program will continue o previde spending grant meney. Maay pro-
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hoed. Ne says, "Many sidewalks LI P . . L : r - .-
throughout the NSA are i dt0 M yours
old. Aging trees have -

uprested many
of the sidewalks. making thel .
traffic.”

hagardeus to all . 3
In adéitien, Ceuncilman Cannen
odds, a NSA will bring mete
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grant assistance ler {15 transpert van
eperstien because 0 percent of Oid
Brechifn is contained in Ward 18.”
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v Editor: Kathleen E. Webber

. : o
Note: The information listed below is basedr upph a
July, 1982 integview with Jeff Glebocki of the 014
Clevéland Development Corporatioan. The Gazette began
publishing again shortly after this ‘interview,.

HISTORY .=~

 The 01d Clevelaund’ Gazette was initially organized by ,
the staff of the 0ld Cleveland Development Corportation in T
March, 1981, It was the idea of the Corporation's former
, Executive DiregltQx, Partick Murphy, who felt that the
: neighborhood needed a more tangible promotional tool than
the valkiag tours, radio-TV spots, or the Home and Flower
show booth the group sponsored. .ot
o Cynthia.bavidacn—Poﬁera, thon. the editor of Dialogue,
the Ohio Arts Magazine, agreed to be the Garette's editor.
vhe first issue wa's published in August, 1981. .
Although planned as a monthly, ecomomic difficulties
pushed the publication of the second issue back to October,
1981 . Mcney problems forced a more perdanent hiatus and the
4 Gazette has mot published since. A third issue was planned
'8 . for the Summer of 1982, but the resignation of Ms. '
Duvidson-Powers has put the publication on old again (her
husband was a staffer on the Cleveland Press; they moved out
of town when that paper folded). It is expected that Patrick
Murphy will assume the editor's por}tion soon. “ .

(

Jeff Glebocki, a staff member of the 01d Cleveland fe
Development Corporation and the Gazette, listed the

B foliowing goals as "extremely importsmnt': try to reach the
entire neighborhood with newvws, communicate with as many
groups as possible, improve the physical appearance of the
area, help stores and shops stay in business, bring in '"new
“ " plood" to rejuvenate the area, and inform the neighborhood
’ about the tax benefits of rehabilitation and restoration.

"yery important" were to: help poorer people stay in the

area, reduce crime in the neighborhood, and maintain racial

and ethnic harmony in the arvea. "gomewhat important’ were

to: keep the neighborhood informed sbout political issues

. and help people obtain home improvement loans at low
interest rates. ‘




ORGANIZATION : ’

None .of the staff of. the Gazette receive any “
compensation for their duties. (Davidson-Powers kept her job
as editor of Dialogue while editing the Gazette.) None of
the staff worked full-time. and all were multi-dutied.

‘ ‘The editor is responsible for all editorial content.
This includes finding writers and stories, copy editing, and
design and layout of the paper. There is an ad salesman, and
other volunteers take care of tasks like photography, '
productions, and distributioa. Most of the volunteers are
wembers of the 0ld Cleveland Development Corp. Writers were
drawn from both inside and outside of the neighborhood.

~ Editérials are not included in the Gazette, and there
are no plans to include any that are not concerned with
rehabilitation or restoration. As a non-profit organization,
the Gazette cannot endorse political candidates.

The major sdurces of news are the volunteer writers, in
and out of thé neighborhood, and other preservation/rehab
publications. The Gazette receives press releases from
social gservices and non profit organizations, but rarely
uses them because they date'quickly. A humorous. column abosut
tife in the neighborhood was written by a loft tenant, Beth
Iney, but she has moved from the neighborhood.

3

PRODUCTION - ]
The paper is printed by web-offset method. Gowe
Printing printed the first two issues, but the Gazette is
switching to the Bulletin-Press in Twinsburg, because of

cost and its closer location.

ADVERTISING

The ‘advertising revenue is currently the sole income
for the Gazette. Until ad revenues equal the cost of
typesetting and printing, the paper will not appear. The
majority (75%) of the ads come from the local businesses.
Banks are the significant, large advertisers. .

The Gazette attempted to run a classified section, but
got no respons2 from the neighborhood. The staff hopes to
begin a "Special Service'" directory in lieu of a classified

~, section that will list the small businesses in the area that
do not offer retail or direct seryices for a fee (i.e.,
architects, and printers) K .
' The Gazette has applied for a mall grant to cover ~
printing fees for several months. (g: paper is not certain
whether the Geo. Worthington Compan the area's oldest and

largest corporation, will make the grant or in what amount.

) ' | .
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CONTENT
) Some 75%'0f the paper's content is about local or
neighborhood concerns. Topics appearing several..times per
issue are: business, neighborhood problems and issues, and
news of’redevelopment efforts. Appearing once an illug are: ’
civic groups, neighborhood politics, city politica, a
calendar of events, features about neighborlLood !
ersonalities, information about the redevelopmept .
'ausoci%&ion, and reports on how éity-county governmental
activities affect the area. Appearing "less often" (than
every other issue) or "almost never" are: entertainment,
religious topics, crime and courts, block’ ¢clubs, information
on social services, and personal news briefs.

Many stories are reprints of articles on
rehab/restéoration that have appeared in magazines or similar
publications. - '

>\
AUDIENCE

[y

About 5,000 copies of the Gazette have been printed and
distributed in the neighborhood at retailwbusinesses and
office buildings. The paper also has been distributed to
other areas of the. city that might have residents interested
in the preservation of the Old Cleveland area.

Mr.,GlJbocki stated that the paper was not simply a
communication device f6r the neighborhood's resf&ents, but
was intended to inform the city and. suburbs about 0Old
Cleveland and the redevelopment efforts there. The paper’
grev not from residents' needs orpdesires, but from the
Development Corperation’'s perception thae the neighborhood
needed promotion.:The audience is perceived as being
city~-wide.

fhe paper has not received enough letters yet to make
them a significant source of reader imput. However, the
Development Corporation received a large number of
memberships in response to an ad in the Gazette last '’
October. '

PROBLEMS

!

Mr. Glebocki said that staffing, finances, and lack of
advertising were the major problems of the Gazette at this
time. However, he surmised that many of the problems could
be solved if the Gazette could begin publishing on a regular
basis. Another, more minor problem was the apathy local
businesses displayed toward the Gazette. Glebocke said that
they could not see the asset the Gazette could be to
themselves and the neighborhood.

. The most important goal of the Gazette staff right now
is to begin publishing on a regular basis. Glebocki hopes to
continué the eight-page paper either as a quarterly or a
bimonthy. Fuuding is another goal; however, a dispute gith

-




o

another redevelopment group in the area haa made  the
foundations wary of funding either group's ptOJeFtlﬁ

"~ Glebocki sees the Gazette as possibly filling some of
the gaps left by the defunct Cleveland Press if it becomes

established; coverxng up-and-coming neighborhoods on a cxty—
wide basis.
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PERRY HOME NEWS

Editor: Temporarily without an editor.
Address: 6111 St. Clair, publication of the Perry Home
Owners Improvement ASsociation.

HISTORY

The Perry Home News began 25 years ago with a friendly
conversation in the neighborhood "Mello" bar. A group of
people, including the first editor, Jerry Krakowski, was
concerned with the preservation of both the ethnic identity
and the general physical condition of the neighborhood. The
plper s first issue came out in 1961. Richard Tariscka, the
paper's most recent editor, admited that one of the chief
factors inciting that orxgxnal concern, as well as that of
the present, was the encroaching ghetto. f ]

The first editor remained 9 years, followed by 5 to 6
editors serving from several months to several years. Mrs.
Lena Siewiorek is the only staffer that has remained with
the paper throughout it's life. The paper is published
monthly and it's format has always been a standard
daily-size, four pages, with eight pages on holidays due to
increased advertising.

Some of the original problems were getting an initial
staff, finding sufficient capital and keeping politics out
of the paper.

GOALS

Goals indentified as important to the Perry Home' News
are: reaching the entire neighborhood with news,
communicating with as many nelghborhood groups §s possible,
helping to improve the area's physical appearance, helping
area stores and shop stay in business, helping reduce
neighborhood crime, and bringing ''new blood" ianto the area. ]
Added f0 the prlorltles are: encourage new people to move
into the area, inform the neighborhood of cultural eve s
(e.g., ethnic and fraternal affairs), avoid major news from
outside the area, and develop writers in the community
through guest articles, especially with creative and feature
stories. , :

Those suggested goals which were not at all ‘important
were: informing the neighborhood-about political issues,
helping people obtain home improvement loans at low’interest
rates, helping poorer people stay in the area, and
maintaining ethnic and racial harmony.

ORGANIZATION

The paper has no full-time staff members, nor any paid
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members; everyone is multi-dutied ta some extent. The to.tal
stgff numbers sixumnd includes the duties of editing, ad
salgs, billing, copy writing, secretgrial and distribution.

The pdaper does publish editorials, usually written by
either the president of the organizaion or Lena Siewiorek,
and sometimes by a guest. The editorials are usually
concerned with a full range, of neighborhood condit'ions and
problems, but are never political. The paper does not
endorse political candidates.

’ The paper's major sources of news are: the staff's
personal knowledge of the neighborhood, organizations and
churches, and news releases from established correspondents.
Neighborhood correspondence includes letters from
individuals and companies, and is -usually printed on the
front page, a practice intended to encourage letter writing.
The most common kind of correspondence from outside-the
neighborhood is from former residents. There .18 neo.national
or international new published. There is neither editorial
concern nor sufficient staff to go outside the neighborhood.
The organizations which supply the paper with .news are:
business, social, cultural and reiigioué.gréups such as the
St. Clair Business Association, Neighbors United, and =
virtually all the churches between E. 34th St. and E. 80th.
St.

7

PRODUCTION

The paper i3 printed by the 'standard photo-offset
method at the neighborhood printer, '"Equality Printing"
(6231 St., Clair Ave.). : :

ADVERTISING

The only soeurce of income for the Perry News 1is
advertising, with the exception of-a $7.50 fee for out-of-
town subscribers (this fee only covers postage costs). Two
staff members are the main ad salespeople, although the
entird staff does solicit ads, especially at holiday time.
Seventy-five percent of the ads are permanent and cost $3
per column inch. Most ads are from small local businesses,
although ads from area corporations and even national
advertisers are published. Ads for the large corporations
usually are phblished at holiday time or when a corporation
has a special problem to explain to the community, and the
national ads are larger than others in size and provide a
good source of revenue. , :

The paper has a regular classified section, covering
any subject, and 'is always on the second page. The
advertising/content ratio is usually 50/50.
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CONTENT

The paper is concerngd only with news about the local
neighborhood. The content catagories rating high in terms of
publishing frequency (several stories or once per issue) .
are: entertainment, religious events, civic groups and
clubs, news about block clubs, a calendar of area events,
information on how to get needed social services, nevs of
ethnic groups in the area, and news briefs about pergonal
events. The editor added to the list: the topics of .
neighborhood history and literary submissions by the Ar
readers, both appearing in every other issue. Those rating a \%)
| . ... .. . .law publishing frequency are: business, neighborhood =
politics, city politics and information about redevélopment
associations. In the middle (i.e., appearing every other
issue) are: sports, features about interesting area
personalities, news of redevelopment efforts, and reports on
how 'city-county governmental activities affect the area.

Recent changes in the paper's tontent include: less
filler material, s#specially press releases, and more small
ads. Future changes forseen are: more information about
schools, (e.g., achievements of children, and more literaty
submission from readers,

AUDIENCE

The Perry News circulation is 7,500 copies, and 9,000
on holidays. The paper is dropped off at churches, stores
and various organizations cn St. Clair Ave., between E.34th
and 82nd. St. The paper is also mailed out to subscribers.

The stsff learns about reader' interests and concerns
through first hand communication and letters. The staff
‘rates resders' letters as very important, especially because
letters are a good indication of how well-read the paper is.

PROSLEMS

Problems the Perry News encounters are: organizational
and staffing, advertising (a top priority of the paper), and
news gathering (a larger staff would help). One problem
whichk has been eliminated was that of delinquent accounts.
The paper now has a:policy to drop non-paying accounts.
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‘Rditor: David Beach
Addresa 1921 W.25th St.
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.HISTORY

The Plain Press, representing the Tremont,
Clerk/?ulton. and Detroit-Shorewvay neighborhoods, is
presently enjoying-a seceond life after being out of print
for several years. The new Press was launched with a $15,000
-grant from ‘'the Gund Foundaticna. Only two months were needed
for preparation between the first orgenizetional meeting and
the first issue. Although the grant was very helpful, it was

_not essential, accordxng to Lisa Oppenheim, the editor at
the time of the paper's rebirth. The staff was determined to .
publish, regardless of funds. . ’ B

The Plain Press first began in 197]1 with VISTA workers
and volunteers, and lasted about seven years. At first,
there were no ads while the paper survived by donations and
free aerv%eea (printing) alone. The staff members were all
volunteers with full-time jobs elsewhére, and were very
‘grassroots-oriented." A former member eaxd that a main
cause for the demise was a lack of new staff membership,
leaving the existing staff somewhat overburdened.

The Plain Press was originally a monthly publxcatxon
"and has recently began publishing- bx-monthly. The
reincarnated Plain Press printed its irst issue August,
1980. The editor at that time was Lisa Oppenheim. The paper
is housed in the back of a bookstore on West 25th Street.
Some of the problenl encountered at first were: satisfying
readers' interest in hard news with a monthly publication,
developing a news source network, and a shortage of writers.

The current editor, David Beech, assumed this position
in January, 1982, -The position of editor is the only
full-time, paid position on the paper. Some people do
receive a small stipend for stories they submit (about $5) .
The' editor is expected to assume responsibility for all
areas of the paper - editorial, production, advertising
sales, and distribution.

GOALS y

The editor identified the following goals as being
“extremely important': conmunxo.txon with as ‘many different
groups as possible ia the ne;ghborhood help improve the
physical appearance of the area, keep the neighborhood
informed about political issues, help people obtain howne
xnprovenent loans at low interest rates, help poorer people
stay in the area, help stores and shops stay in business in
the area, help reduce crime in the neighborhood, and
maintain ethnic and racial harmony in the .area. To this list
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the community newspaper for the West Side neighborhoods of Cieveland
' - Free

Vol 9, Ne. 11

Residential vs. industrial

May 24, 1987

Basidents betwasn Scranizoh and W. 25th St. walgh
the pluses and.minuses of industrial expansion

Yy Chris Werren

Ttexa: By tha second woek of June,
i.. J. Minor Corporation will lavel
wight W. 19th Street and Auburn
Avenus rental propertiew to make
way for sxpansion of their W, 25th
Street plant. The balf millien dollar
davelopment will give L. J. Minor, a
world leader in ti2 food industry, ex-
chusive use of ths block bordered by
W-25th, Auburn, W. A9th und Pearl
Court.

Ttem: Honoriny citizen opposition,
the Osterland {oastruction Com:
pany recantly abandonid ambiticus

to use “Vvhitewash,” a large
land trsct at ths rorth ‘end of
Brevier Avenue, for a pew manufac-
turing facility. Breviey residents ob
jected because of Osterland’s plans
to use their street for heavy truck
traffic. .

The moves innde by Osterland and

inor empharize the attractivensas
for industrial ase of tha corrider of
land batweers W. 25th Street, and
Scrafiton Avenue just north of 1-90.

Mew recreation center
will open by July 1
by Larry Brealer - B

The Mewr West Side's rarw recres-
tion cemtir on Locain Avenue hear
W. 65th Street is expected to be

ed between the middie of
June und the beginning of July, s
cording to city officials.

It wiil be called the Michsel Zone
Recreation Cauter and will include a
gym that is banked for running, a
swimming poocl, four handball

The canter's director will be David
Sacco. a Neur West Side residant
who was active in the community
struggie to obtain ths centar. “As
somaons who worked to see this rec
camier become a reality, I am very
excitod about being its first director,
Sacco said. “'1 am particularly ook
ing forwerd to working with resi-

_ dents to insurs that tho comter will
serve the Newr Wost Side area’s
i

In anticipstion of ths center’s
opening, an interim advisory board
of community residémts and worksrs
has bees set up Lo oversee the poli-
ciss end prograras of the center, to
make sore that it opens smoothly
and to plun for the effective use of
the largs arocunt of land &t the cen-
ter's site. The board will serve for no

Q ‘han rix menths wsil & more

LRIS

[

Ay, the Osierland exampla shows, re-
swentia! end industrisl interests do.
ot always coincidn.

About 400 reeidants live in genve-
ally well mainteined aingls and two
family horhex within ths area.
“Whitewash''--named hecaise ibe
imrci had beers thae sits for storagn of
a Lmelike mubstance--is. encircled
b7 the homes.

Wsually the aren is not included us
pecrt of say nzixed, neighborhood, ak
though it lies exactly where Tye-
pyont, the Near West Sirde anii Clariz-
Fulton compsumities join. City plan:
ers oftan overiook the aree when
they take sharp pens to mnps.

For growing industries, however,

the corricler offers nome decided ad-

vantages: mixed zoning pattams, in-
expensive land, avuilebility of axist-
ing utility lines nnd mervice, gick
access 0 interstats bighwayu, and
_closencis to downtown wndlor

“flats'’ suppliers.

Osterlind Construction, bead-
quartered at 7410 Scranton Ave.,
wanted o capitalize on thess fasets

. purmanent. boartd can be elecied.

The community residenta, work-
urs and youth serving on the board
include: John Lavelle, Mary Noch,
Dave Calaway, Glenna Fischer,

,Judy Corrigan, Pat O'Malley, Mary
Zoue, Thelma Chambers, Keith
Trembath, Rhonda Sneed. snct Molly
Carreon. John Lavells from St Cok
exwan’s Church iz the boerd's
chairperson.

The board's meetingy 21¢ open 0
the public. and the next one will be
on May 26 at 5:30 jru. at the Weat
Side Multi-Sarvica Cwnter, 4115
Bridge Ave. If you lurve any ques-
tions about the new ruc canter, call
Jobn Lavsile at 651-0550 or any of
the other board 1usmbers.

a-baws
". To do se, the com-

‘pany would have had to run heavy.

truciks a4 & rate of 10 to 15-a day up
and diswn Brevier.

To their credtit, Osterland, sought
thea opirions of area residents betore
finalizing the plars. On the advice of

Courcilwoman Helen Swmith, Jim
Alsz, Osterland’s presicdent, hosted
& veighborbood meeting to describe
hi:)sgmpnny's dosigns for “White-
wush. '

Continzed rn page 7

s

_ Neighborhood groups plan
arson early_waming system

by Gloria Arom

srvon dacline 18 pu‘mnt, while arson
has increased 30 percen. in areas of

In 1970, 25 percant of Clevaland's - New Haven without the systam.

4,450 fires were the ~esult of arson.
1n 1980, 48 percent of the city’'s fires
‘were nrscy related, with losses esti
E;i;:ui at a devastating $14-16 mil-

‘Approximately 35 percenc of
Clavaland’'s '‘known'’’ arsons are
concentrated in three neighbor-
hoods—Near West Side, Tremont
ard Brosdway. In each of these
=irighborhoods arson accounts for
over half of all structural fires.

Although the efforts of Near West
Meighbors In Action (INWWNIA), Tte-
mont West Development Corpora-
tion (TWDC) and Citizens to Bring

Back Broedway have had some suc-,

ceas in reducing arson in these areas,
it has not been enbugh.

In May 1981 these three neighbor-
hood groups formed the Cleveland
Anti-Arson Coalition. After mwuch
research the coalition decided that
arsan can best be prevented by ee-
tablishing an '‘Arson Early Warn-
ing System,” a computerized sys-
tem which analyzes city and county
records and identifies high risk
housing prone to arson.

Eurly Warning Systemas have pro-
ven to be effective in other citiea. In
New Haven, Conn, for example,
areas with such a systex have seen

156

- Cliieland safety director Regin-
ald Turner and dsputy director

- Dians Downing met with the coali-
tion cn May 6, and both agreed to
endorse and support the group's ef-
fort to obtain a system. They alzo
agreed to halp the group solicit
funds from the privete sector.

On May 19 the xnti-arsom coali-

tion held a public meeting in" the
Broadwoy area with Turner, Down-
ing and represantatives from five in-
surance companiss. The cotnpanies
would not corumit themssives to
help fund the systsin at the time
(It's clearly. in their financial in--
terest to help fight arsor.}. but they
did agree to coms to another meet-
ing and to encoursge morn compan-
ies to attend.
* The next public mecting of the an-
ti-arson coalition is June 18 vn the
Near West Side. Far more informa-
tion call NWNIA &t 25%-5508 or
TWDC at 575-0920.

Inside

Special section on food issues,
s8¢ pages 4 and 5.
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the.editor added: informing the community about social
services, .and defending thy community from outside interests
looking to exploit it as alwo being "éxtremely important"
functions. Trying to.reach the entire neighborhood with mnews
vas ,identified as very important and dringing in "new blood" '
to help rejuvenate the areas was identified as "not very ¢
important."

ORGANIZATION

The editor is the only full-time member, with a crew of
some 60 vdldnteer; assisting the paper. Only the editor is
paid full-time and others are'paid according to the work
submitted. ‘ '
] __There is no editorial writing at present, but it is
pllnned for the near future. Political issues will be
included, but only when the topic pertains to the
neighbo;hood The paper cannot endorse political candxdatol
"because of the Gund Youndation funding. Specxal election
supplements and candidate surveys are. prxnted in the Plain
Press. -

The major source of news is staff reporting (e.g.,
interviews of community groups and organization leaders).
There are presently no neighborhood correspondents, but that
is a-goal. The editor wants to establish & network of
stringers. Information from outside theq community is
received from organizations such a® the Cleveland Tenants
Organization.

PRODUCTION

[N

The paper is printed by offset press at Bulletin Press,
in Twinsburg. The editor is in charge of production.

ADVERTISING

In general, thé editor gets the ads for the paper. Most
advertising comes from small businesses, glthough Central
Bank and East Ohio Gas do advertise in the Plain Press.
There is no regular classified section; however a community
bulletin board appears each month in the paper. No full-page
ad section is planned. Advertising has belome the primary
source of financial assistance.

CONTENT

As much as 957 of the paper's content is about Iocal
neighborhood concerns.. Topics published several times per -
issue are: (information about) civic groups and clubs, and
neighborhood problems and politics. Appearing once per issue
are: business;, sports, block club news, city politics, a
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calander of area events, news of redevelopment efforts,
information of the redevelopment association, and reports on
how cvity-county governmental activities affect the area.
Stories about crime or the courts, and néws briefs about
personal things going on (e.g., births, achievements, .etc.)
appear less than every other issue. Entertainment rglxgxous
topics, and information on how to ‘get need social services
are not covered in the paper. .
Primary focusi of the content is on events which affect
Cleveland. Therefore, news of national budget cuts might be
covered in the paper. § v

AUDIENCE " - .

The circulation for the Press is 10,000, with a ,
readerlhip of 20,000, Mr. Beach estimated. The paper -is free
arnd is dxltrxbuted through small businesses: banKs, grocery
stores, drug stores, community centers, and clinicu. Mail
aubscription is pllnnéd for the future. : «

The Press learns about its audience through direct
communication with the readers. As editor, Oppenheim
cofiducted a survey to determine the likes and dillikea of
the paper's readership.

The editor tries to be responsxve to the reader'
requests. He considers letters an "extremely important" ‘
aspect of a community newupaper and has the papers back page

"reserved as the readers' page, where letters and poetry are
printed. in each issue.

PROBLEMS

et et e
¢ 14

 Mr. Beach pereeives the major problems of the Plain
Press as financial. Other problems, such as distribution and
staffing., were seen as minor -problems that were related to
the financial condition of the paper. Like all papers, the
Plain Press needs more ads.

Mr. Beach would like to see the paper grow from an 8
page to a 12 page newspaper. He sees .the paper maintaining
its base on the Near West Side. He does not forsee the Plain
Press expanding its physic boundries unless some other
glternative Weekly or month y, such as Cleveland"ﬂ‘gt%inaeﬁaz
Nothern Oh10_L1ve folded.
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SVA Director Says:

Improve Fleet; Become Self-Sutficie

The new exscutive director of the
Slavie Village Association is Janine
Stampfer. A pative of Cleveland who
grew up jn the Old Brooklyn
igl Stempfer came on
board in May.
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Janine Stemplor
Commenting on endeavors the
group pians to undertaks, Stampfer
u_idiuprimnrygod will be to im-
prove Peet Avenue and later ex-
pand to the East 71st and Harvard
commercial areas within
Associstion’s boundaries. Market

-
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studies are being conducted and a
rencvation program is under way.

Another objective of the Associa-
tion is to become self-supporting
within the next few years. Stempfer
believes this can be accomplished by
increasing membership in the
organization - to residents. The
Association is chisfly supported by
dues from local merchants, property
owners and a few residents. She
plans to mail & brochure to area
residents which will includs a
membership application form. The
pamphlet will provide nformation
oun the history of Slavic Village, its
future goals and what the Associa-
tion hias to offer to members of the
community. Also, the group will
continue to bold fund-raisers. Other
items on the agenda include projects
directly affecting citizens, such as
crime prevention and . community
awareness programs.

“We're striving to become an
organization of the peopls and for
the people working to maintain and

ontinned on Page -

Special Guest Highlights
Broadway Fair Aug. 12-14

What do Ronald McDonald, bot
rods and a polia band bave in com-
mon?

They're all special attractions at
the apnusl Broadway Strest Fair
lndSidcmlde.ut!prhugnltl2
through 14. ’

Courwyofthdhmomhltfood
restaurant chain renowned for its
hnmburgnRomlndDomldwill
appear on Saturday, August 14 st
noon to dalight fairgosrs with a one-
hour magic show at Dan Kane Park.

between Doloff and Broadway. Also,
the Bill Mulhausen Polka Bazd will
knpfa-tlwmpinsut.h.pukwit.h
livaly polks tunes. Several other
local bands will perform during the
testival and feature contemporary,

N Phete Courteny of lps

music.

The ART STUDIO on Broadway
will give away free bailoons and
p‘intcolafnlhmlonhirnmde.
‘who can also participate in drawing
a wall mural or designing their very
own lapel button pin. B

A boxing exhibition sponsored by
the P.A.L. Club will be.held in the

things to eat — burritos, ribs and
Italian sausages as well as Polish
Kielbasi and ssuerkraut sandwiches
in addition to s besr truck and
several refreshmant stands. .

Sidewalks in the Broadway-E.
55th area will be lined with reduced
maerchandise as the Broadway Mer-
chants sponsor their annual summer

i and Satiogyi b [
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Party #2 Set For Morgana Park

Another “'Party in the Park' is
set for Sunday, August 22 from 4 to
8 p.n. at Lower Morgana Park off
Broadway. Polka music will be pro-
vided by the talented Bruno Milos’
Harmony Stars. Refreshments in-
clude bot dogs, pop and beer — for
50 cents each. -

The Maerchant’s Guild of Slavic

Village is sponsoring the event and
will use the income from the sals of
refreshments to help defray costs of

holiday lighting on Flset during the
Christmas seeson. .
. “Betwsen 4,000 and 5,000 peopla
attendsd the first Party in the Park
held on July 4.” Rich Krzynowek,
president of the Merchant's Guild,
said. | ‘ '
4,000 hot dogs. 20 kegs plus 100
cases of beer and, 100 cases of pop
were sold,’’ he said. "“We hope the
August party will have an sven
ter turnout.” .
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THE REPUBLIC STEEL NEIGHBOR'

‘Bditor: Debrnh Kavulich (Republxc Steel Public Affairs
Manager) .
ﬁAddress: 3100 East 45th St.
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HISTORY

‘FPor the first three years of the paper's exiqtenca
.(1978-80), the paper was published yelrly. ‘The paper is an
‘attempt by Republic Steel to-improve it's community 4
relations with the surrounding neighborhood. The first issue
contained some articles written by a New York public
relations fxr?, however following issues were written solely
by Republic's public affairs office. According to Debrah

- Kavulish, who became editor in 1979, the paper began to
publish qulrterly in 1981. '

GOALS

- "We try to communicate to the community so they see the
plant as a positive contributor to the area," Kavulich said.
Bpt this does not mean the paper shuns controversial issues
such as air pollution. "We're not afraid to talk about Then
in print," Kavulich said. "We don't want it (the paper) to
be self-serving. -

Of the suggested goals, the only two identified as
being zextrenqu important” are: to help stores and shops
stay id business in the area, and communicate with as many.
different groups as possible-in the neighborhood. "Very
important" goals of the paper were to try to reach the
entire neighborhood with news, help improve the physical
appearance of the area, help reduce crime in the
neighborhood, and maintain ethnic and racial harmony in the
area. "Somewhat important' goals were jt.o help people obtain
home improvement loans at low interest rates, help poorer
people stay in the area, and bring in "new blood" to help
rejuvenate the area. Keeping the neighborhood informed about
political issues was not a gonB'at all,

ORGANIZATION

Kavulich is editor and sole staffer; she puts out the
paper in addition to her duties as public gffairs.manager.
She does all the writing, photography and lay-out.

The nearest thing to editorials are articles about the
company's progress, plant nddxtxonl environmental .
improvements, and how business and the economy affect the
nexghborhood plant and the community. -

The major sources of news are neighborhood group

‘meetings, which Kavulich attends. "These meeting provide
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good story leads," she said. Corporate sources also provide
her with news. Organizations supplying her with news include
Citizene ‘to Bring Back Broadway, Broadway Development
Corperation, Slavic Village Association, Merchants' Guild of
Slavic Village, University Settlement, and the Communty
Development Department of. the City of Cleveland.

. PRODUCTION

Kavulich 'does the lay-out., Printing is done by” Alliance
Printing.

ADVERTISING

The paper does not accept advertiﬁing,'and would not if
it were offered. All costs are paid by Republic Steel. There
iz, no classified ad section. '

CONTENT

Kavulich said approximately 752 of news content vas
about local neighborhood concerns and about 25% about
corporate matters. Content cateégories appearing in . "several

tories per issue'" are: business, civic groups, clubs,

organizations, celebrations., news about block clubs, and
néws of .ethnic groups in the area. Content types ssually
appearidg "only once per issue'" are: neighborhood problems
and issues, news of redevelopment efforts, and information
of the redevelopment association. Entertainment stories
appear in every other issue. Appearing '"less than that" are:
spofts, features about interesting personalities in ‘the
area, reports on how city-county governmental activites °
affect the area, and information on how to get needed social
services. Topics "almost never" covered are: religion,

a calander of area events, and news briefs about personal
things going on. The paper never prints- stories about city
or ‘neighborhood politics.

A

AUDIENCE

The paper has a circulation of 20,000. The Broadway
Boys' Club distrfbu;es the Republic Neighbor door to door.
Members also drop stacks, containing 500-1,000 copies at
local stores and shops. For providing this service., the club
receives a donatjon from Republic Steel.

Asked how she learns about her readers and what they
want to read, Kavulich replied, "I know my readers by
attending numerous community group meetings, but as to what
they want to read, it's pure speculation on my part". She
said letters from readers are very important, but that the
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paper is not published enough for there to be a ltéady
correspndence with the readers. ‘

PROBLEMS

The only problem is with staffing. kavulich puts out
the paper single-handedly. "It's been like my baby," she
94id. There is a secretary in Kavulich's department who may
help eventually,

-
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THE ST. CLAIR AND SUBURBAN NEWS

Editor: Carol Matetic
Add 8: 5844 Highland Road, nghland Hts., Ohio. 44143
HISTORY

The St. Clnir and Suburban News began March 6, 1964, in
the perdominatly Slovene-Croatian neighborhood of the Enlt

.St. Clair Avenue area. The founder, Frank Dolence, is now

deceased. The present editor is the daughter of the founder
and has been with the paper since the beginning.

The News is a free, monthly publication with the
original purpose of "helping the area residents to become
more avare of what was happening around them." One problem
encountered in the beginning was in building neighborhood.
recognition.

The paper was originally produced in the 55th-St, Clair

area, but when Ms. Matetic became editor she was living in
Highlnnd Hts. and continued publishing the paper from her
home. The paper receives a good circulation in the suburbs
and according to the editor has "followed it's people as
they have moved out of the area." Ms. Matetic estimates 402
of the papers readers live in the suburb.

GOALS a

The three goals defined as’ " extremely important" are
reaching the entire neighborhood with news, helping stores

, and shops stay in the area, and helping to‘reduce’

neighborhood crime, "Very important" goals are communicating
with as many different neighborhood groups as possible, and
helping to improve the physical nppearnnce of the area.
Goals identified as "somewhat important” are: keeping the
neighborhood 1nformed about political issues, helping people
obtain home improvement loans at low intereet rates, helping
poorer people stay in the area, bringing in "new blood" to
help rejuvenate the area, and maintaining ethnic and rac’al
harmony in the area.

ORGANIZATION
- All operations of the paper are performed by one

person, the editor., who is paid. There are currently four
writers working for the paper. ‘ .

The paper publishes no editorials and endorses no
political candidates. )

The maJor sources of news for the paper are .
organizations: churches, schools, fraternal groups, and news

3
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services, There are correspondents from both inside and
outside thevneighborhood, although none are named.

PRODUCTION

The News is printed in tabloid format by photo offset.
The editor is in charge of production.

ADVERTISING

The sole source of revenue for the News is advertising,
most of which comes from small local businesses. The paper
does have a classified section, and all advertising combined
is about 60 per cent of the total content.

0y

CONTENT | T .

Local neighborhood concerns comprise about 95 per cent
of the paper's content. The categories likely to be found
in "several stories per issue" are: entertainment, civie
groups and organizations, a calendar of area events, needed
social services information, news of ethnic groups in the
area, and nevws briefs about personal events. Religious
topics, features abott interesting personalities in the
area, and news briefs about area groupid appear '"onte per
issue.'" Business, neighborhood problems, and news about
block clubs are in "every other issue,”" and neighborhood
politics appear '"less often than that.'" Topics "almost
never" _appearing include: sports, city politics, crime and
the courts, news of redevelopment efforts, information on
the redevelopment association, and r-»sorts on how
city-county governmental activities affect the area.

There have been no changes in content since the editor
has been in charge, and no changes are anticipated.

The News has a press rum of 10,000 to 12,000 and an
estimated readership of around 20,000. Distribution is
basically through business establishments like drug stores
and banks, and churches. ;

The paper learns about the interests of the readers
through their letters and has added a variety of feature
writers as a result of readers' requests. The editor
considera readers' letters to be '"very important.".

PROBLEMS

The News has go apparant problems, according to the
editor. In teference to the paper the editor said, "People
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snjoy reading it and look forward to it each month. This
makes it successful because it's our people we are trying to
please .
%
|
/
\.‘
!’
159 1&g ‘
Q .
‘




SUN SCOOP JOURNAL

" Editor: John Urbancich
Address: 5510 Cloverleaf Parkway ‘

Note: The Scoop Journal is the only Sun publication
surveyed in the neighborhood newspaper project. Al-
though the Sun papers are tco broad in geographic
coverage to fit our definition of grassroots press, the
Scoop Journal is somewhat unique in that it is a long-
established paper, only recently purchased by the Sun
Corporation, and still serves its traditional
Collinwood neighborhood in Cleveland.

HISTORY : .
“““““““ /

Thre Scoop was founded in 1919 by Clarence Bowman to
serve the Collinwood neighborhood and was owned by the
Bowman family until the\ mid-1960's. It became the Scoop
Journal after the Bowman family sold it, and finally the Sun
Scoop Journal when it merged with the Sun chain. Bound early
volumes are at the Western Reserve Historical Society., Mr.
John Urbancich now edits the Scoop, the Euclid Sun Journal,
and the Sun Leader Journal. Bert Stratton, formally with the
Express is the Scoop's lone full-time reporter. The
information in this summary is based upon an interview
ronducted several years ago with Andy Zajac who was a .
full-time reporter with the Scoop and a recent interview
with Mr. Urbancich, the current editor,

Those areas identified as being "extremely important”
for the Scoop are: communication with as many groups as
possible, keeping the neighborhood informéd about political
issues, maintaining racial and ethnic harmony, and providing
opitnions that may be at variance with prevailing
neighborhood views. "Very important' areas are: reaching the

: entire neighborhood with néws, helping people obtain home
improvement loans at low interest rates, and helping stores
stay in business. Helping to reduce neighborhood crime 1is
listed as "somewhat important.' < b

DRGANIZATION

John VUrbancich edits the papers and usually writes
editorials which pertain to the issue's lead story, while
Bert Stracton does much of the writing. Articles also are
submited by stringers.
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PRODUCTION

Paste up and photo copies of the paper are prepared at
the Sun's main office in Valleyview. Printing is done by
Gowe Prianting ino Brainbridge, Ohio. The pareat corportation,
Sun Newsypapers, a snubsidiary of the Post Corporation, is in
crharge of production.

e

ADVERTISING

e Ly

The ads are sold by three Suvn employees. Although the
Scoop represents the Collinwood area, it is housed with two

“other Sun papers, the Euclid Sun Jouinal and the Sun Leader

Jourual, with 6ne ad department serving all three papers.
Most of the advertising consists of regional ads (for
example, cigarette ads) solicited by the main Sun office,
but local merchants also advertise in the Sun-Scoop. There
also are political and’public service ads. The paper has a
regular classified section. Advertising accounts for about
60% of the content. '

CONTENT

About 902 of the Scoop d-nedws content is abouv local
neighborhood concerns. Appearing in several stories per
issue are: religious topics, sports, civic groups,
neighborhood politics, neighborhood issues and problems, and
news briefs about personal events, Appearing once per issue
are enterainment, city politics, block club news, ah area
events calander, features about iuteresting personalities,
and news of ethnic groups. In every other issue are stories
about business, crime and courts, redevelopment efforts, and
the redevelopmenrt assciationa.

Mr. Urbancich said the paper's emphasis has shifted
from folksy items to hard news and entertaining features on
area residents. He and Stratton are always looking for fresh
angles. '"Some papets might just pick up on what the dailies
are covering. We like to try a lot of different things with
the Scoop,'" Urbancich said.

AUDIENCE

The Scoop has a citculaticon of about 5,000, with an
estimated readership of 3,500. It is distributed by
carriers, news stand sales and mail subscription. Zejac
tried to be responsive to the readers" requests, and said
letters from readers are- "vital."

PROBLEMS

The editor freely admits to distribution and adver-—

-
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tising problews. Two things he lists as adding to the

success of the peper are maintaining good visibility though
attendence at civic and polxtxcnl meetings, and learniag to
take and give crv.ta.g.lsm. :

¢
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SOUTHEAST TFODAY

Editor: Jim Pykare i :
Address: Qut. of print, formegly a publication of the
Broadway Redevelopment Corporation. (BRC) .

Note: The Lnformatxon presented below 18 blsed upon an
interview with Mr, Pykadare in 1980, prior to when the
paper went out of print, We we&e unable to locate him
to update the material,

HISTORY

o

The Southeast Today began November 1979 as a
redevelopment organization newspaper thh the xntentxon of
off.rlng its old, multi-ethnic community a second
publication in 8dd1t10n to the well-gstablished weekly,
Neighborhood News. Although the Southeast Today was only a
monthly, tbe editor believed there was a definite
distinction between the copmunity needs on'both the north
and south gides of the Fast 55th St. and Broad%ay Avenue,
center of the overall community. Southeast Today was located
in and focused on the northern section where the editor
believed the older weekly had neglected neighborhood
concerns. He said that the Southeast came into being when
,he parent organization became *aware of a "citizean concern
for a needed neighborhood publication well- focuaed on the
immediate nelghborhood The other newspaper has '"gone - :
,8omewhat suburban and downtown Cleveland, and away from the
immediate community,'" he said.

Some of the initial problems encountered were
insufficient funding &nd ad .sales. The organization was b
given a CETA grant to. cover the editor's salary and some of
the-production machinery. The editor insisted, though, that
despite the grant and the in-house set-up, ‘the publication
was basically independent in terms.of publication‘freedpm.

Ly o

The editor identified as a "very important" goal for
the paper trying to reach the entire nexghborhood "Very
important" goals were to: communication with as many groups
as possible, help to improve the area's physical appearance,
and help area stores and shops stay in business. Identified
as "somewhat important' goals were: keeping the neighborhood
imformed about political issues, helping to reduce .
neighborhood crime, and maintaining area ethnic and racial,
harmony. Bringing 'new blood" ip%o the area was not a very
important goal. Helping people’ obtain home improvement loans
at low interest rates and helping poorer people stay in the
area were identified as not goals at all.} "
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Volume ! Issue 6

22 April_ 1980

The Souﬂié‘asf Today

5280 Broadway

44127

Circulation 3000

*

Phone 271-7006

Happenings....
POLISH CONST DAY PARADE

Polish Constitution Day will be
celebrated “unday, May 4th, with
o parade down Fleat Avenua . The
parade route is from Washingtan
Pork Bivd. to Flest to E. 7lst
with a reviewing srond ar Broed-
way and Forman Ave. This Is the
thirdyear that this celebration hat
bean hadd in the Fleat ama.

IN SLAVIC VILLAGE
Follem ing rhe speakorns =t thy pa~
rade reviewing stand, o hockey

gome betweenthe CYO chompion =

St. John's Nap . floor hociay taam
ard o teorn of old timers from the
Slovic Villaga Association will
- compete for tha city chompionship
in the parking lat of the old Rel-
iable Olds lot at Fermon and
Broadway . ’

THE BROADWAY

DRAMATIC ClLUB

presants

LO AND BEHOLD

(3-uct comedy)

Broadwa» Unitad Mathodist Ch
5244 Broadway |

Friday & Sarurdsy

. _April 25, 26th

“Cortain ot 8:00 P.M.
Donations At The Door
$2.50 Adults
£1.75 Students ond
Sanior Citizens (with 1D)
$1.00 Children 12 yrs.
and younger

On The Inside

Editorial P4
Comerss Concects ]
Comix R7
Brdwy History 2
Classified 6

R6

Q Ncde Klip Joynt
ERIC™ ™™
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Karlin Club Anniversary ‘

The 7th Anniversary of the new
Czech Karlin Club, 5304 Fleet
Avs . . will be celebroted an May
3rd ond 4th. The hall was built
after o dissstrous fire in Jonuary
of 1972 ond was formally apened
ond blessed on May 1, 1973,

It is the home of 15 Czech2lubs
and lodges inthe Southeast or Kar-
lire District of Claveidnd.

On Saturday, Moy 3d at 6:30
pm. o stuffed cobbage ond keil~
tosidinnmrwill be served and the
Johny "BY combo will mwvide
the music at the hall, o

On Sunday, May 4th, a polk

. Mast of Thanksgiving will be of~

fered ot noonat 5t. Nepomucane.
The John Dusek Orchesti will
provide the music for the Mass,

The president of tha Holi ond
Club is George Tesor.

for reservatiom and detoils of
all octivities, call Karlin Club
Secretary, Jog Kocsb af
8834760, i

REWARD

REWARD

REWARD

A reward program for informa-~
tion leading to the orrest ond
conviction of persons breaking
windows in the Broadwoy orea is
being established by -the Broad-
way Marchants and Manufactur-
ing Association.

A cash payment of $25.00 to

_550.CXJ will be awarded to the

person who notifies the Broadway
Development Corporation, - ot
471-7006, and supplies the no
or names of persans who have b
kan windows, alang with the spa-
cific location of the windows that
were broken.,

Further infarmation can be had
by calling Joy Gardner at the
above phone number.

—
for Ad Rates In
The Southeast Today
CALL

271-7006

.

'BDC GGOD NEIGHBORS -

TWO BDC TRUSTEES TO RECEIVE GOGO NEIGHBOR AWARD

The Good Noighbors of the Year will be honored of a dinner this
Friday, ot the Inn-On-The~Square . Last ysar's winners were Dan-

ny Xone ond JoAnn Roberts .

#ike Soinski is a lifelong re~
sident of the Broadwoy orea ond
has been an active member of the
community all of his adult” ife.
Presently Mike is Boord President
of Catholic Big Brothers, Vice-
Choimman of the Board of the
Broadway Developmant Corpora-

‘tion, ond a frustee of University

Settlamaent Housn, Past octivities
include serving as Treasurer for
the South~East
Assoclation, Public Affairs coor-
dinator for tha Orchard Civic
Asociation, ond actively volun-
teering us a Big Brothar for Ca~
tholic Big Brothars and Sisters...

Bothhe ondhiswife, Jzanstte,
are octive membars of St. John
Napamucene Church and sarve a3
Porish mepressntatives to the
Cleveland Diccesa “Year of the
Fomily Project”. Mike holds o
Bachaior's Degrve from Kent State
University and o Master's in Edu~
cational Sociology from Case

Wastermn Reserve University. Mike
is presently emploed os anadmin-
istrator for the Ohio Ycuth Com~

mission,

Meighborhood |

I3 2 S e

/' OLEAN DEMMY
Mirs. Olean Uammy has been
. active in the Broadway community
for the past e ight years volunteer—
ing countlass hours ot St. Alexis
Hospital where her husband, Ni~
cholos, isastaff psychiatrist, Her
medical activities include serving
os. Prssident to the Auxiliory of
the Claveland Academy of Medi-
¢ins and Fifth District Director
for the State Medical Auxiliarj.
In the past she hos also beenar
active member of the Council of
World Affoirs.
More macently she has become
involvud in both the Broodway
Development Corporationand the
Broadway Merchant's Assoc igtion.
As a BDC Board Member she hos
token the lead in renovating sav-
eral “proparties she owns olong
Broadway , most notably the Hruby
Comarvatory of Music which re-
cently was placed on the National
" Registyr of Historic Ploces. Not
satisfied with simply sseing her
own buildings renovoted she has -
worked tirelessly Yo persuade,
cajole, ond sometimes demand |
that othar merchants alang the
Broadway strip do the same.
Where athers have only talked,
Mris. Demmy has ccted. Her
buildings provide visible proof to
her‘commitment to the Brocdway
community .




QRGANIZATION

°

odly the.editor was a full-time employee of the

- newspaper; his salary was paxd from the CETA fund. The :
duties of the editor included writing, photography and
production. The newspaper' had three part-time employees with
the following specific duties: typist, deliverer: and ad
saleperson., The first two part- time positions were paid
through the CETA fund, while the salesperson was paid on a
commission bas1s. -

The paper's Ldltorials\yere written by the editor and
BRC representative. The topi&{iof the editorials ranged from
local to national concerns. Endorsements for political
candidates wore not included in the paper.

rhe paper's news sources were general assigrment
reporting, nelghborhood organizations, and individual phone
calla and letters. No correspondents supplied the paper with
news. National and internatibnal news were covered if, there . e
was a local counection (e.g., news ¥rom the mother country
of local ethonics).

g !
PRODUCCION : -

The editor was in charge of productiqgn. The paper was
made photo-ready in the news office on a compoa:ng machine,
and printed by photo-offset at Gowe Printer in Medina.

t R L

' 1

L ADVERTISING
) Although the staff had an ad salesperson who.worked on ‘i,
a commission basis, the rest of the staff, at times,
assisted in sales. Most of the ad® came from small local
businesses. The paper had a small classified ad section. The
paper was 25% ads. >

4

CONTENT ' .

- Conmtent catageries identified by the editor as
appr aring in ‘‘several stofies per issue'" were: neighborhood
problems and isgues, news of redevelopment efforts,
inaformation of the edevelopment assocxatxon and news of
ethnic groups in the area. Appearing "once per issue'" were:
entertainment, business, civic groups, clubs 4&nd g
organizations, and a calander of areaeevents. Religious S
topics, sports, crime and courts, and ‘news aBout block clubs
appeared ever; other issue. Appearing in' the paper less than
levery other issue were: neighborhood and city politics,
feastures about interesting personalities, how the area 18
affected by city-=county government, social service
information, and news briefs about personal things.
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AUDTENCE

s Sl

The Southeast roday‘haf a circulati of 5,000, thh f“
. »stimated readership of approximately 4,500. Dlstrxbutlon
.<as through banks, ‘stores, mail subsciption, churchs, and
rgunizatioans. The publication was free. The editor rated
‘e readérs' requests and letters as very import%nt, and an

‘ndication that the paper was  being read.
[ N v
\ J
1
JROBLEMS - .

v The probléms the Southeast Today encountered were:
Uinancial, advettising, and news gathering. The editor v
indicated that the staff ' was simply too small to adequately
gather the news. As for suggested‘pokicies the editor,
believed it is important to allow readers to indicate
neighborhoed problems.

Concérning neighborhood newspapers; the editor said, "A
paper such as this community paper answeﬁg the needs of the
immediate neighborhood. The two maJor dallkes are not
rfesponsive go neighborhood concerns,

.

-
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UCCC NEWSLETTER
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Editor: Michael Ittman o,
Address: 2061 E. 115 St., University Circle Community
Coalition
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The publication then know as the University Circle
Tenants Union Newsletter, began in early 1977 in a residense
in the Univérsity Circle neighborhood as a commupication of
the University Circle Tenants Union., It is a quarterly
publication, and was originally concerned with one major
issue: informing the area tenantsd of landlord problems.
Although there are some independent landlords in the area,
most of the property and buildings are owned by University
Cirlce, Inc. Some of the larger causes the Newsletter has’
covered ‘are strikes, building code violations, andftenantl'
meetings information. In April of 1982, the newsletter '
changed its name to the University Circle Commupity ’
Coalition (UCCC) and has increased the range of t¢pic
covered, although news of the tenants union still, is the
central focus. There is no attempt to publish the newsletter
" as an example of objective journalism; it 'represents a union

.and is motiviated by design. ‘

The editor said the original problems were #y*ical of
volunteer efforts. Also, because some of the union |
organizers are lawyers, some of the early articlgs were
written in legal language. ' -

The only goals 'ranked "extremely important' arel|trying
to reach the entire neighborhood with news, and nelping
poorer people stay in the area. '"Very important" wer
communicating with as many different groups as possibile, and
helping to improve the physical appearance of the area.
Keeping the area informed about poligical-issues, hel i&g
stores and shops stay in the area, helping to reduce cirime
in the area, and maintaining racial and ethnic harmony\in
the area were '"somewhat important.' Helping bring in "new
blood" to rejuvenate the area, and helping people obtain
home improvememt loans were '"not very important" and not
important at all," respectively. Added to the list and
ranked at least as '"very important' were keeping the
neighborhoods' tenants informed about the activities of
other tenants and neighborhood groups throughout the city,
and keeping the tenants informed’about thg tenants union and
its activities. -

¥ '

168




AN

The paper has no full-time workers, as it is only a

quarterliv, but 1t does hawve a staff{ of between 5 to 10 .
part-time members. Everyone is multi-dutied and is involved I
«n a1l phases, of editovial and production work. Nou one is

| vasad,

The g%ﬁirperaons and cgief organizers of the union
. ite the »ditorrals. The topics are landlord-tenant
-vncerns, neighborhopd-tenant concerns, and sometimes city
"3sues which relate to theé neighborhood: Political
ardidates 8rr nat endorsed. :

. The maior sources of news are first-person experiences
't the neighborhood tenarts, and reséarch into problems with”
tawdlords. ‘At present, no news outside of Cleveland is
publishked, but the editor anticipates news:of a national
cincern with ‘news réleases from the national tenants

rganizativa, "Shelter Force.” The one neighborhood
‘rganizarion which suppties the unicn' with news information
"% the ‘Hessler Street Organizatinn, which shares some of the
.vadership with the union.

o

STUCTION

The Newsletter is printed by pheoto offset at Orange
“som Press ou Lcraia Avenue. Both the editor and an

‘wacization co-chairperson are in charge of productioni.

A  YERTISING , .
AL AL
The Newsletter publishes no ads, but weuld if they were .

sfered. The Newsletter’'s funds come from union membership )
dnes, rand ‘rarsing events, and coentributions.

LONTENT
B Local neighborhnod concerns comprise ahout 90 of the !
Newslerter's content. o -

Only civie groupd and 'clubs, neighborhood problems, and
news about blIck cluby were ideuntified as fpp¥aring '"several
fimed per issuc.'” News of redevelopment efforts, information
of the redevelopment asanciation, aod information on how to
get needed scvcial service appear “nnce pér issue.' About
'every other {sgue thedNewslette prints 4 story on
neighborhood politics, citv politics. crime snd-courts, and
rep#rts on how citv-county.goveramental activities effect

5 the area. Only business stories appear "less than that." .
Tepics *Yalmost never” c(overed include: entertainment,
religious topics, spdris, a calendar of area events,
features about interesting petsons'ifies in the area, news
»f ethnic.groups in the avea, »nd rews briefls about personal

Lhings going on<£ \ )
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FIRST
ANNUAL
CONVENTION
A SUCCESS!

Over 150 residents, business people
and employees of the University Circle
area joined together to create the
University Circle Community Coalition
on February 20, 1982 at the Church of the
Covenant. The First Annual Community
Convention was the result of a decision
made by the University Circle Tenants
Union to provide a forum for community
members to raise and vote on issues of
concern that would ultimately set the

direction of the organization for 1982-83.

The first and most sigrificant is-
sue passed by the membership changed the
name of the organization to the Univer-
sity Circle Community Coalition(UCCC).

A new purpose for the organization was
adopted as follows: "...The purpose of
the organization shall be to work on{1)
resolutions that are passed at the an-
nual meetings, and (2§resolutions that
are properly put before the Board and
passed by a three-fourths affirmative
vote of the Board." These two changes
enable UCCC to work on a wide variety of
jssues. We no longer work exclusively
on tenant related issues but on every
issue passed at the Convention.

A total of 15 resolutions were
adopted. Several of these resolutions

e e - —— ——— b S 2 S T SO TR P 4 P VTSN S T TN TS w0 ——
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" have led to the immediate formation of

committees. They are the Anti-Displace-
ment Committee and the Circle Residents
Against Decontrdl Committee. Look for
progress reports Trom these committees
on pages 3, 4 and 6 in this issue.

Several important invited guests
spoke at the Convention. Norman Krum-
holz, Director of the Lenter tor Neigh-
borhood Development at CSU, and board
member of Cuyahoga Metropolitan Housing
Authority(CMHA), presented his view of
future develupment in the University
Cirele area. Inez Killingsworth of the
Union-Miles Community Coalition informed
us about the issue of gas decontrol and
the devastating effects it would have on
all of us. Congressman Louis Stokes con-
gratulated our community for joining to-
gether and emphasized the importance of
our efforts. Artha Woods. Councilwoman,
Ward 6, spoke strongly in favor of neigh-
borhood residents right to be involved in
decisions around the development of their
community. Ms. Woods also expressed con-
cern about the fact that University Circle
Inc.(UCI)failed to attend the Convention
and deal with issues of importance to the
community.

(continued on next page)

b WS T I TPV T




§

The Newsletter's content has changed over the years to
a broader coverage of issues, both in subject and geographni-
cal involvement. There are no future chenges beirng planned

‘ at this time. : '

AUDIENCE

The Newsletter has a press run of 1,500 and an expected
readership of 2,000. pistribution is mostly door-to-dvor and
store drop-off, with some copies mailed to significant
individuals, such as activists, politicians and. media
people. & ’

The interests of the reader® are learned from personal
contact and letters. The Newsletter has changed minimdlly to
fit the readers' needs or requests. The editor believes the
Newsletter does try to be responsive to readers' requests,
but thinks the letters are 'not really significant'" due to
' their very small numbers. '

PROBLEMS .
The most obvious problem experienced by the Newsletter
is typical of small, voluntary publications - organization
and) staffing. Since there is no money for compensation, it
is difficult to attract staff members td a consistant and
long-term commitment. It is unlikely that the publication
will expand much beyond a 4 tc 8 page quarterly. The editor
sz lists as another problem the difficulty in reaching some of
the neighborhood’'s elderly.
Theré are two areas in which the editor believes the
Newsletter does well and would advise other new and small
publications to consider: being conscious of producing a
physically~attractive paper, and developing good editing
procedures. ' : '
For the future, the editor sees: more frequent issues,
a larger area of coverage and distribution, and a more
diversified coverage, which might possibly include labor..
concerns. The basis of the paper will always remain news of
the neighborhood tenants' concerns and of the ternants union,
he said,. ' - _ .
The editor said he would like to see a proliferation of g
neighborhood publications throughout the city, with some
‘means of communication’ available between the many edi.ors.
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THE BEDFORD TIMES REGISTER

Editor: Daun Sant.,s -
* Add--ss. /11 Broadway, Bedford.

“~z

f According to Dan Santous, The Bedford Times-Register

began in lR9! as the PBedford News Register, published by
C.P. Smith. In 1897 he changed the name to the Cuyahoga
County Dewmo-rat. After one year he rhanged the name back to
the originasl nawme. Tn 1899, rbhe Bedtnrd Cazette merged with
the News Register. : '

In 192]'Swmith came out of retirement and founded the
Bedford Herald as a rival to the News Register. After three
and one-half years it was absorbed by the News Register.

In 1926, Raiph W. Bell starfed the Bedford Times which
was published for twelve years until it too merged with the
News Register to form the Bedford Times-Register. The paper
has been published coninuously since November 29, 1891. 71t
wny preceded by four other newspapers, The Bedford Bee, The
Country Intelligences, The Bedford Free Press and another
unident jfied paper. None of these papers survived.

The Times Register is a weekly publication in standard
broadasheet format. The editor, who i3 in his first
profesaional position as a journalist, has been with the
paper for two years.,

.

GoALS

The editor ideatified the following goals as being
"extremely important': Erying to reach the entire
neighbdrhood with news, communicating with as many different
groups as poseible, keeping the neighborhood informed .about
political issues and maintaining ethnic and racial harmony
in the area. Helping to improve the physical appearance of
the area is '"very important.'" '"Somewhat important' are

helping people obtain home improvement loans at low interest '

rates, helping reduce neighborhood crime, and bringing in
“new blood” to the area. Helping aresa stores and shops stay
in business 18 "not very important,” and helping poorer
people stav in the area 18 “not a goal at all."

ORGANLZATION

© The Times Register and ' e Maple Heights Press have
their own editore, but otherwise, virtually share the same
staff. +‘Yull-time employees arc the editor, gemeral manager,
and secretdry. The eight part-time staff members help with
typesetting, subscriptions, secretarial work, processing
classified ada, proofreading and production. All are paid.

-
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The editor writes the editorials, which generally are
_about public service topics (e.g., the Heart Fund), teacher
employment, and political concerns. During elections
political candidates are endorsed for postions ranging from
small local office to state legislature offices.

Reporting, mostly by the editor, is the chief source of

news. Other routine sources are civic organizations and
services, press releases, and wire gservice reporta. There
are neighborhood correspoudents writing about city council '
meetings, and one providing a regular column titled "Around .
the Town' about city events, institutions, and history.
There are no correspondents from outside the neighborhood,
and no n.cional or international news is published. Civic
clubs and organizations supplying the paper with news are
churches, the Boy Sﬁouts, and veterans organizations.

PROGDUCTION
The 7 s Register is printed by Web offset at Suburban

Media. B the editor and the general manager are in
charge o’ production.

ADVERTISING -

i~ d
Advertising is the largest provision of revenue for the
paper, with subscriptions ($4 per vyear)'and news stand sales
(10 cents per copy) supplementing. The general manager and
one salesperson handle space sales. Most of the ads are
from small local businesses, und during the political
seasons, some are from candidates. There is & regular

classified section. The paper has a higher~-than-—average
ad-space percentage with a range of 60-75 per cent of the
total layout, ' « 5

€.

® ° CONTENT

——— [y

A 2 to | ratio of local concermns to city-wide and

national news is covered in the paper. Appearing most
frequently in several stories per issue are stories about:
aports, civic groups and elubs, neighborhood politics, news .

briefs about personal events, nd schoél news. Appearing
“"snly once per issue' are crime and courts, a calendar of
area events, and informat ion about needed social services.
¥In "every other issue' are: business, neighborhood problems
and issues, block-club news, and reports on how city-county
governmental activities affect the area. Entertainment’,
religious topics, and features about interesting
personalities in the area appear "legs often than that."”
"Almost never" appearing are: city politics, news of
redevelopment efiforts, information on the redevelopment
association, and news of ethnic groups in the area.

Q ’ .
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Since the editor has been with the paper, he believes

1t has expanded ifs news coverape, capectally of Bedford

”~

Council meetings, lmproved ifs aguslity of writing, and given

better attention ro methods sf zood Journaliswm.

The Times Register
watimated resdership of
diswtributad by both mai

has s press run of 5,000 and an
10,200 ts 12,000, Copise are
L.sr i stoure sales. Although the

saper has uoat changed to fri waw reaguesis of reoaders,

recording to the editor
ceaders' requests and

important.' Feedback fr

wubmitted articles gnd

*

PROBLEMS

. 15 dowvs try ©e be responsive to
cmadders letrers to be "very
en readers iz teceived through

anhlic meetings, "as wall as letters.
4
+

&

THe editor doecs uwot believe the paprr has any apparent

problems

3

nor does he ser any basic changes for: the future.

“The paper’s main concetn 1s to demonstrate to the community
that the publicstion mvet strive for responsible,

professional journalism

pem—————

ERIC

Aruitoxt provided by Eic:

1"

8%




1

THE MAPLYZ HEIGHTS PRESS
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VEditor: Dan Santos
Address: 71] Broadway, Bedford.
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HISTORY

The Mapie Hudights Press was founded at its present
‘address in 1%47. {1t shares its publishing offices and
resources with the Bedford Times Register, which was begun
considerably earlier in 1891 (see Bedford Times Register,
History). ; "

The Maple Heights Press is a weekly publication in ~
gtandard broadspeet format.

GOALS R

Goals identified by the editor as being "extremely
important" are: trying to reach the entire neighborhood with
news, keeping the neighborhood informed about political ,
issues, helping reduce crime in the nejghborhood, and giving
readers a forum for expressing opinions. Maintaining ethuic
aad racial harmony in the area is "very important."
"Somewhat important” are: cowmunicating with as many .
different groups as possible in tﬁe,nefghborhood, helping
improve the physical appearance of the area, helping area
stores and shops stay in business, and, an added goal,
influencing political decisions through editorials. Helping
poorer people stay in the area is "not very important," and
helping people obtain home improvement loans and bringing
"new blood"” into the area are '"not goals at all."

1

ORGANIZATION

"The Mapie Heights Press and the Bedford Times Register
are published by the same editor and staff. Full time
employees are the editor, general manager, and secretary.
‘The eight part-time staff members help°with typesetting,

subscriptions, secretarial work, processing classified ads, ; -
proof reading and production work. All are paid. The
editor writes the editorials, which are usually about - .

community issues and political concerns. Political
candidates are endorsed for local and state-wide elections.
The editor does most of the reporting and relies on
organizations, press releases, and wire-service reports for
supplied news copy. Organizations regularly”sending. news to
the paper are churches, the Boy Scouts, and veterans
orgenizations. High school students are hired as sports and
school news writers. Correspondents from outside the S
neighborhood include politicians such as U.S. congressmen.
Otherwise, no national or international news is published.




.

O

ZRQRUCTION N

-

The Maple He:ghts Press is printed by Web offset at
Suburbga Media. Boeh the general managi; and the editor are

in eharge of production.,
'y

ADVERTISING :
Y } Advertising is tne largest provision of revenue for the
pédper, and is supplemented by subscriptions ($4 per year)
and news-stand sales (10 cents per copy.'. The geuneral
manager gnd one salesperson haundle the selling of space. -
Most of the ads are from small local businesses, and there
i3 8 regular classified gection., During campaign scasons,
the paper will publiah ads by andidatea. Overall, the ad
conteat of the paper is betwee 60 and 75 per cent.

4 -~

CONTENT : ,

City-wide and pational issues account for two-thirdsé of
the papers news conteant, while city-wide and national news
account for about one-third. The editor identified the
following types of stories as appearing in "several stories
per 1issue': gports, civic groups and clubs, neighborhood
politics, and news briefs about personal events. Appearing
"once per issue’ sre crime and courts news, a calendar of
area events, and information on needed social services. In
"every other’ issue" are business, neighborhood problems and -~
issuee, block-~club news, and reports on how city-county
governmental activities affect the area. Ent rtainment,
religious topics, and features about interedting
personalities in the area appear "less often than that."”
Stories "almost never" appearing are: city politics, news
of redevelopmet efforts, news of the redevelopment .
asscciativon, and news of ethnic groups in the ares.

The editor said that the paper'%‘COVQrage of-local =«
politics has improved over the years,' including a more
in~depth critical analvsis, No ftutuar: changes are
anticipated at the prusent.

-
N i"
AUDIENCE

The Prvss haa a presi)un ot 4,000 antd an sstimated

..

readership of 10.000. Copies are 4is*rihuted both by, mail
and through stores, The paper trys to be reaponsive to
readers’ requests and considers letiers to be "very
importanc," The paper learns about readers through

submitted articles and public meatirgs, ar well as letters.
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Mapie Heights Press
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PROBLEMS

The editor sees no apparant problems with the paper,

i

nor any changes for the future. "An important,concern for
this publication is giving a top priority to serious,

hard-news coverage," he said.

(¥}
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THE BROADVIEW HEIGHTS GAZETTE
THE BRECKSVILLE GAZETFE
THE INDEPENDEMCE GAZRTTE

Editor: Joyce McFadden
Address: 7043 Mill Road, RIP(KSVIIIC

The three Cazettes sre published monthly by one owner,
ind are identical in gtyle and format. The Broadview Heights
sazette was foupded in February of 1975, the Brecksville
ﬂszet%e, in May of the same year, and the Independence
Gazette, in October of 1979. The Broadview-Heights Gazette
vegan as an apartment building newsletter, called the Seneca .
vills Topic, which the publisher, a resident of the
"uilding, had taken over. She believed a newsletter could. be
a profitable enterprise as a news-advertising medium, and
a3licited ads in Broadview Heights. The Brecksville Gazette
*ollowed soon after :businesses in that neighboring city
qhowe&{sufficiént interest in buying ads. The Independence
cazette ‘followed four years later in the same manner,

, At rthe beginning, the singte biggest\problpm for the
Rroadview Heights and Brecksvile Gazettes was distribution.
“he publisher first rrldﬁ to buy a mailing list and then- a
delivery mservice. Mail aubscrlptlon is now & major part of
distribution. Another problewm was lack of publishing '
sxperience. According to the editor neither her nor her
hiuaband had ever produced a newspaper before.

GOALS
The Editor said helping stores and shops stay in
business is an- "extremely important' 'goal for the. papers.
Trying to reach the entire neighborhood with the news, and
communicating with as many neighborhood groups as possible
are "very important'" gnals., Keeping the neighborhood ' .
informed about political issues is "somewhat important" and
helping improve the physical appearance of the area, helping
people obtain home improvement loans at low interest rates,
helping poorer people stay in the area, helping reduce crime
in ‘the neighborhood, bringing in 'new blood" to help
rejpvenate the area, and maintaining ethnic and racial
harmony in the area were not selenLed as goals for the

Gazettes.

ORCANIZATION: C

Only the editor, who is owner and publisher, is a full-
s o
180 1:
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time employee. She 1is assisted by 12 part—-time staff members
who are given the duties of writing, &d art-work, clerical .
work, and photography. Everyone is paid, but only the editor .
is considered.pulti~-dutied. A

The Gazettew do not publish any editorials. The
publisher said she "wants to remain completely
ncn-partisan, ' .

The majpr sources of news| for the papers are town
meetings, such as school and political meetings, and
"organized functions." The most common form 3f neighborhood
correspondence 18 organizational press releases. Some of the
regular contributing organizations are men's and women's
clubs, the Kiwanis Club, and libraries. .

PRODUCTION ‘ :

. 4 _
The Gazettes are standard tabloids printed by Web
offset at Bulletin Press in Twinsburg. The publisher is in
charge of production. “ :

.

ADVERTISING

Ads are the wmajor source of income for the papers,
while extra revenue is provided by subscription ($2.00 per
year) and news-stand sales (20 cents pet copy).

The publisher is the ad salesperson. Most of the ads
come from small local businesses, while some are provided by
ad agencies. The papers have regular classified sections.
About 40%°0of the papers' content is estimated to be
advertisang.

<
CONTENT

~

Stories identified as aﬁpearing in '"several stories per
Fssue'" areé: sportd, civic groups and clubs, neighborhood
politics, calendars of area events, features about
interest'ing personalities in the area, and newss briefs about
personal events. Reports on how city-county governmental
activities affect the area,. gossip notes, an astrology
column, recipes and obituariea appear “"once per issue.'
Entertainment stories gppear in "every other issue.
Stories appearing '"less often than that' include: business,
neighborhood problems and issues, news about block clubs,
and information about how to get neecded social services.
Stories "almost never" appearing include: religious topics,
city politics., crime and courts, news of redevelopment "
efforts, informatign of the ‘redevelopment association, and
news of ethnic groups in the area. .

The publisher believ2s-that since she took over the
original newsletter, the writing and layout of the Gazettes

. )

’

~
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has demonstrated & more sophisticated and professional
quality. There 'are no future changes anticipated.

AUDIENCE *
The three Gazettes have 4 press run of 7,500. The

Brecksville Gazette distribugg 3,000 copies. by mail
subacrxptxon and by newsstand, Allo free lamplel of the
paper are handed out in resxdentxal ar.eas to nttract new
subgrxbers

. The puéllsher believes the papers are "very" responsive
to the needs of the readera and consjiders the readers’
letters to be "very important:" She tries’ to remain . g
observant of the neighborhoods' needs, and additionally, has
a strong concern for the papers' ad sources.

LEMS

[Ra-]
b

Problems.still existing for the Gazettes are
distribution, an under-diversified staff, and an
under-equipped production department.

Some tips the publisher would like to pass on are: 1)
newspapers must_be as visual as possible for the benefit of
ience; 2) the editor muat be willing to do a lot of
"leg vork" for both news and ads; 3) the gommunicatigf with

. ¢ rces must be good. )
- . For the fulyre of the papers, the pu&lishér hopes for

an increase of P! blishing frequenry from oOnce a month to
;wlse a month, in-house. typesetting, and the posesible -
add txon of another neighborhood paper (for example, Valley

Viev or Cuyahoga Heightsa) . !
|

|
|
/
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+11% RAISE FOR-SUPT..

. _ CVJVS - " . | sored ¥y the Beeckaville Recreation Dept. and Mayor

BY PAMELA HUMPHREY -c-dl—km-bcndlnhwb.dnbdm?crfonn
At their July 14th meeting. the Cuyahoga Valley .
3 Vocatiomal School B ' Educas from 24 p-m. WMy.AWMFM
with fioancial mattery by spprovieg s (963 budget

i Superissendent. . beach e
PAM SCHREEK CROWNED | oout i ot oot cemmcs b v n | L2 e b e et

“MISS BROADVIEW HTS. 1982"  { iom o o iy e 7 i comimnimg e [ -

Andyo-hlwthebalﬁfﬂlmbﬂu“‘ | ad qh-:lmmhxm.
H the 1963
imuu.nmrubmcmud will be for (b Board approved 1% raiss,

the will begin Waiwing a8 a model. and situation, te be uncailed for.”
mﬂnmmwmwh Boerd member Virgimis Ocassk of Nordosia, Chair-
Cleveiasd with offices woridwide. Her imstreceor p-udmhuqc_nmm'm-
will be Angels Lacey, well-tsews in the modelisg raiss is fellowing the guidelines of owr Admist
world. Later are % sttend college te stmdy MWMWEMM]M
ticms OF o ch mm,mmwnu

Mdﬂyﬁhmmnﬁ-m, Beerd.”

! canssing, bostimg, skimg. softball snd borssback The CVIVS Boped mosts fhe third
riding. L Wednesday of the at 5 p.m. mt the Vocstiomal
F‘iﬁmh&cl‘hwm School & d on Brecksville Rd. The pubiic is wel-
mhﬂ&-ﬁrn‘ﬁnmﬂm-ﬁpmoﬂl come to stvend.
Batava. o H
The Sreadview His. Lices Club spousces the ansual 1 A&:.&k .

the X
Eseps, and the doses red roses. She also received & raffie were gemereusly domssed by Micxi Lai, o Jocsl Valsie Gresn of Brosdview His. proudly dlsplays
wwwm—m~ww¢b Sumi wetercolorist, sud Jean Sowssmer, & dedicated her white angora cat, Mitten, and the troplry Mitten
s0d on sngraved pliaee. charser member of the Guild. The peistisgs were won won for the “Prettiest Eyes’. The Pet Beauty Pageant
by Naacy Miller of Brecksville sad Dosas Satanik by the Pet $hop was beld July 25 st the Broadview
Hts. Pen Days. Hudruholpeumeamedmd

also
Wﬂfwm * Brecksville Art Guild wouid like %o publicly hmhmmlM_—?w. >
for the past

¥
|4
i

. all your sspport
mntmda-ﬂymmm MMMMNQ'MM“M he g hed
ville Art Guild will bold its Omal meeting on Wed- have feught te kecp the Guild going right to the end.
sonday, Angust 25, st 7 p.m. in the Community Thay are: Artiscs Mitai Lal £ad Josa Scommer fot f INSIDE THIS ISSUE - PAGE
st City Hall. The Ast Gaild 50 longer has the mpport their' contributions for the Fair om the Square, Mr
. o stay s ex' wiing s w di and  Eobert DeAnna for use of his preparty for storage for ACADEMIC ACHIEVERS s
, the materiale owned by the Guild. Members of  over a year, Mr. Tomy Masgis of Ohlo Business | 2 CLASSIFIED ADS »-2
} the Guikd sre sacouraged v stwnd. , Machines for helpiag publish owr mosthly mews- GAZETTE GALAXY . M
v “The suppliss were put iweo ¢ mini storage wnie last lottar, and the wadying leysity of members Kadhy IN MEMORLAM 1
' menth alier the reatal of the Ciippewa Rd. bouse. Bernetich, Secretary; Gertiude Storgard, Treasurer;, | L' JOYCE'S ROUNDUP 4
{ One lont stoemspt was mads §f members Kathy Mary Jase Thomas. Libracy Shows; Kay Furio, RECIPE KORNER 14
U paretich. Joms Sivks, snd Shatos Merkar o the Programs; Jase Slivia, Pubiicity, Shacou Mechar. SCHOOL BUS SCHEDULES 810
S Puim on the Square fo fil classes 83 to drww astwen-  Actiag Presidet ssd Correspoading S y. and SPORTS 119 g
Q U tem e the uidd with & raffle and & gpacial brock thair bebanda and farmilies. " - - "
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A’ Christmas Carol B | 3

. The town s Te i Breckswil'e will came shve the EERERY A
& T ™ weekend of Dec. it 17 and 1% as e Senthiern Hitls ) R UPI A B
ko Of.' YMCA prose aes Chartes Dioken’s Chosinies Jassie | . PO B S f N
¢ D A Chrintraas Cor 47 at the Ulde Towne ol There e P RN
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. man of the boans . Commreior wad by 00 E S s ’
;ooutesasd I: vacbabe Sarens W IR ENEIRN . PY NANCY HUDI'C  job witheut resident supnert We need propis to
/ arlasamen: i the Fance, Lo o reon filed stk the gt el good with o gecp thew evesopen ant o tact the police it they see
and Sidewalt s Cormm Lices for the poeoe S OhLepan ehe o T prapenty and  sono thmg unusual”
! culendar year. Connctman Ber ar et oy peplee T NN . I has beliefis supported Ly Mavor Hruby. According
Holan as Ceunsl Reprosentatne Leowe e rostan Ui tieon ehits of Mo Bk Hruhy in annd, to tl.e Mavor, a-hou,™ van be burglarized within 2U
. Department. ‘ Brooho. o fe.dNts Gan Bego el breaking and  niinutes, f a car cowid patron 3 street twice gn hout
Unatumoss volrny was not the cace on a ponctonon | oemtarmy at this Wulnerdne tiae ol ear. As the  preak-ins sl might not be stopped. “We are “isims
. alowing an it s Tl PrOjUCt seser fe ik | ama- et bt res o andovr « fill up with the  cf our interstate svstem®. s,ud the Mavor. "Somzon¢
rack Trad,  Yooh Codraumen B0k eda PRI S e 2t vio the baps of local  cantive 20 miles away, roh a housc in Brecksville and
: veung ayirnst the resotunon, Mitchrd Gomprans's bun tore dhe s a fact rtch tea faptitar to the rest- te heme within the hour.* .
request did pOR R T R member atprovet. ¥ rthout Genty of e Road. By their appearansc ot the City Council meedng,
a;vprmal by six Coural menbors the tes fation s Ohvee ey po sal, arerea tare Road residents Barr Load residents Lo.e brought ro attention a
postponed o 2 thad reading.  Counasimen B have 18 srned t tind thetr heames rar sacked and ther problem which has hepueaed or could happen to any
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flooding of the present oy oo ded et e The has o sea three, fouor ard even e umes to the dents are unaware of burgtasics that have oceurred
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should start carly not vedr. The City o negr also ciirnplanis. Sickenman tlaascd loll whose home answers,® said Toil 1n 1 recentinterview. . -
“announced that Sraavinle Koad will joroom L'oaed was rohit  three wmwes feels 1l break-ins have Residents wili have thor chance to talk with police
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MR. GUY STELLA by cucciiang in-the weter s Twenty-  Jayos McFadden)

CRINGLAT e
INDEPENDENCE HIGH SCHOOL VOTERS WILL. FACE SCHOOL LEVY ON NOV. BALLOT

L ¥Y PAMELA : BY PAMELA HUMPHREY & b in .

One new principsl coming to & new diserict | O N ber 2ad, Independegce votars wil} decide hmmumwmma
quhmua&dmm--ﬂmb- the fate of 2 I mill rescwnd lovy, which the Iadepes- -ﬂh.u-u_u-wmm«hhd-dmeh
scen 1t Independeace High School s sewly sppointed deace Board of Educution apgroved ot their July 19th e of the foreign laguage teachers. Superinteadent
p—udpdccysdhuunhumpmm ) mesting. .sha-qhhdmddubhawe‘bnip
Steils comes w0 Independence School with 29 |  If approved by a simple sesjurity, the five yea perm-  lenguagy equiren=ats in college, more students are
yours in the edacation feid. A music | smest mprovcisest resewal levy Swill costisss e mmﬂlmwhﬁﬂlw-
graduss of Wallace and post gradusse stu- | sapply the dintrict with fuading for the i This i» e b in staffing to
dent of Kent State and Case Westers Universitier. MW-&-MW%%’. cover o'l of the classes.

Stella worked st Gerfield Hits. in the capacitics of | properties, sad the purch of large eqeiperent sach The Beard spproved and passed a mew policy regard-
-—kn-nk--tmmmm s schorl busses. Unlibe the gemeral funl, perm- ing ploy mily progr Anmy pany
pd.-dprnapd.-nh.hhhp?dqupeb- ment wpr ont dolk be spemt o 'm.u.,---hymt-hhdepa-
cipal of Gerfieid High for 15 years. Stalla decided w diroct imstrectionsl -expensss sech ss selaries or dnmce School employses, mmst have 1% or S full time
m--h‘-pm.uhhnh‘md—ha pplies. The existiag p -pr out lavy. ol (oriuicy s gr ) sigeed up for the
m:ﬂbb.m.'uvdvdhlmm. w”w-ﬂ'rl.'ﬂmr Seer 31t mnﬁmhmﬁdbyunm

l'nho-ls.pum&mhanqbetd of this yest. ) ﬁm“wbwwpﬂm.
and MMHWM -dbnbn“by-nhvbgmd‘dvmh
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ahr'-ﬂqddﬁua-pnh and peo-

ba
; quality of the Board of spanding tise in the community cxpleiming what hes dnres for smmuity withholdings from pay.

Education. M~&~_MPLMM“’K5MI‘| The Bosrd approved the purchase of 2a 8 p
Stelle hopes w0 iastill and cxpand his ides of “The plan we are developing in order t0 maistaia our vaa for the primsry perpose transporting special
Sl-'~w~hiei-shod-ml'w-hm / over the aext flve yones. By having the  sducatien deats %0 their schook ide of the
Resding, writing, srkhmetic, respect and respos Pl fand, we are sbis 0 maintsis our beildtngs, d& This will e Smcs traneportation costs ncurred
sbility”. achie Stella | wicheut speading doll that should be spest 0m  from taxl companies. ,
fouia the development of student prida, both ta their | irsoructing stadests.” The Bonrd heard a repost from East Ohis Gas that
hocls  amd y is aiso importast I the At Sheir July mecting, the Bosrd ales appeiated Gey dae te comscrvation measures takea by the
making of 8 studest iato a well rounded individual. Stalla as principsl of the High School with a comtract i.u..p-smsm.ooomb.amedmmd
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Editor: William Kleinschmidt
N - - Address: 4818 Turney. Rd.

HISTORY
The Leader began as a family~owned, home production in
1946. The paper moved out of the famlly s home and into its
ﬁresent commercial buiiding ou Garfield Heig !
: "mpinstreet,"” Turney Road, in 1955, providing the communlty
' with an easxly accessible address. The founder, August E.
Kleinschmidt, retired in .1972, and left the operation of the
paber to his two sons, with on. serving as editor and the
"other as business manager. »
_ The two problems experlenced during the beginning of
. - the paper 'were time constraints on a limited staff and the
search for-a printer "gsensitive. to the needs of a small
publication, according to Villiam Kleinschmidt. -

,

P

» 7 GOALS -

* °® - phe editor identified the following goals as "extremely
' important,": tryingigo reach the entire neighborhood with.

news, communlcatxng with as many dxfferint groups as
. possible in the neighborhood, helplng to improve the
physical appearance of the area, keeping the neigiborhood.
s ' informed about polltxcal issues, helping stores and ‘shops
" stay in the area ‘helping reduce crime in the neighborhood,
bringing in '"dew blood" to help reJuvenate the area, and
maintaining ethnic and racial harmony in the area. Helping
. people to obtain low interest home improvement loans was a
"somewhat important' goal and helping poorer people stay 1in
the area was "not a goal at all' for the paper. :
-

IS

ORGANIZATION

Three full-time staff members assume the
responsibilities for editor, news editor, reporter,
production crew, secretary- rereptlonlst and business

y manager. Seéven part-time mewmbers help with typing, '
ad-layout, headline writing and printing, proofreading, and
disttibution. All of the staff are paid., As many -as eight

sre considered mwlti-dutied. .
The editor wrltes the editorials, which cover .
. international, natlonal and local issues. Articles dealing
with state issues are sometimea printed in the leader. The
paper dces endorse polltlcal candeates but only for local
electiona as a general rule. On ‘a few ‘occasions it has ) .

supported a presidential candidate. }
. - ¢
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Most news is gatherag from reportxng and pxels
releases, Organizations which regularly supply the paper
with news are the veterans associations, schoola and vivic
organxzatlons Although ' little national or 1nternat10na1
news i% published, political releases from state and
national cffices are used, — '

PRODUCTION ' T

Tha leader “is printed. in standard, full-size format by
vhoeto offsetr at Town and (ountry Prlntlng in’ Balnbrldge.
The editor 18 in charge of production. :

.

‘»b
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At leaat 70 per cent of the Leader's revenue 18 from
advertising, with the remainder hccqunted'for by *
subscriptions and individual purchases. The ratio of
advertising for small, local businesses and large
torporations is about 50-50, and advertlsxng compr1yes about
45 per cent of thé npw3paper 8 sparé\ There 18 a regular
slasgified section. The advertising department is handled

N » . . .
by a btusiness manager. .

CONTENT :

At least 90 per cent of- the Leader's news content is
about local, neighborhood concerns.’  Taen of the suggested
fontent categories appear in "several stories per issue:"
religious .topics, sports, civic groups and organizations,
neighborhood problems, criame and courts, & calendar of area
eveunts, needed social ‘services xnformatlon, news of area
sthnic groups, newd briefs about .area groups, and news
briefs about personal events. Appearing 'once per issue" are
news about block clubs, city p01Lt1C8 news of redevelopment
wfforts, with r2creat10n news and a4 recipe column both added
tq the list by the editor. Entertaxnment redevelopment
asgociation information, and reports on how c1ty county
goveramental activities affect the area are in "every other
1ssue." PBusiness, and features about imteresting
personalities in the area appear "less often than that."

The "editor believes that, since he has been editor, the
content of the paper has become more "flamboyant," modeled

somewhat after the major dailies with more controversial

news, For future changes, he anticipates more photos for

"pictoral news ‘angles.

AUDIENCE . : : . ~

The Leader has a {irculation of 6,000 and the editor
estimates the paper is read by 24,000, The paper is
187
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dxutrxbuced by both subscription ($6.50 per year) and store
purchase ($.15 per copy)

According to the editor, the paper has ‘been relponlxve }
to all requests of readers and consxders teaders ‘letters to

be "very important." As an example of the paper's
’ responsiveness, he claims there is now more news than ever
before. . :
¢ PROBLEMS . - -

. "The -paper’'s ma jot problem is gettmg advertxllg ready
for prxntlng deadlines. There are some bits of advice, both
‘general and specific, he would Tike to offer to other:
weditors: a good, reliable staff is essential, and during
times of fxnancxal problems, all areas of operation must be
economized. A -

For the paper'e future, he sees a "healthy status quo,
with & stabilized, 14~ to 16 page'length .

-~
r4
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Editor: Sil Monday
Address: 660 Rockeide Road

HISTORY

. The Seven Hills News is-a monthly publication published
by Sil Monday ac his home. It was begun in 1965 as a result
ot -pressure put on Monday by the community, which had no -
local newspaper at that time. Monday was the editor of a ’
highly succesful paper, The Golfer, afid was a logical person
to star't a paper for Seven Hills. ‘ :

According to Monday, the first major problem faced ‘by
the new paper was that of distribution. The homes in Seven
Hills dre built fairly far apart, and few youngsters would
deliver the paper. Finally Monday hired two Boy Scout troops
to deliver the paper for one cent a copy. When the paper
acquired a second class mailing ‘permit, .the paper was sold
to subscribers at $2.50 a year. Scout troops selling’
subscriptions were givea $1.00 for every one—they sold.
.Today all papers are delivered through the mail. :

The goals identified ap "extrememly important™ to the

saper are to: communicate with as ma groups in the .
ommunity as possible, keep the neighborhood informed on
olitical issues, help bring in "new blood" in the form of
new businesses and offices, and to maintain sactal harmony.
Helping improve the appearance of the neighborhhod amd
reducing crime are seen to be "very important,." "Somewhat
important" are the goals of keeping.the poor in the area and
helping people receive low income home improvement loans.

ORGANIZATION

The Seven Hills News has two full time staff members.
Sil Monday is editor., publisher, owner, founder, and just
- about everything else. The other position is primarily an
advertising sales position, but he also has duties .in
production and circulation as needed. The paper has no
part-time help. It has a network of people, largely
publicity chairmen from all community groups, who supply the
paper with news. ' . -

The paper ‘carries editorials written by Mr. Monday. The
ma jority are political endorsements. Seven Hills News will
endorse local, state and national election candidates. for_
example, Monday endorsed Humphrey and Carter for Predident.

©

-
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Due 0 Monday's interest in politics,.the paper has
been active on that scene. Also, the paper depends on
political advertisements for a large poition of its i 3 »
revenues. Being active on the political ‘scene makes it more
attractive as an advertising tool for politicians. ,

* Only news from political interests and agenc1es (such’
as the Heart Association) will appear in the paper in
addition to city news. Only- publlc rélations materials are
,used for out of town news. - 4

The only international or national news:carried in the
paper is that directly connected with thé}city.

S
.

-

PRODUCTION ,

. . . N

The paper s printed on an offset press at
Bulletin-Press Prxnthg Paste-up and composition work is
done in the office by Mr. Monday and his assistant.

[

I 2>
1
i<
'["J

RTISING

S

I'he paper accepts natidTal, local political and. 8
classified advertising. AdverxSLng accounts for the ma jor
source of revenue for the paper. A circulation of about
1,950 geuerates just about enough money to pay for postage.

The paper loses money most of the year. Only when
electlonq are held and candidiates advertise in the paper
does it show a profit. At other times the paper is :
subsidized by the "The Golfer. y . -

AdVertlsmg sales are handled by second'person on
the staff, although Monday also does SOu sales work. The
paper .is interested in natjonal advertlaxng, although Monday
never specified what was being done to aollqgt it., The lack
of small busifhesses i‘tthe area has caused the paper to rTely
primarily "upon politfc§l advertising for revenue. The paper
does accept c13331f1¢d ads .

' In order for the paper to be profitable, it needs to
have 60% of its space devated to advertising. This is only
reached during political campaigns. On the average the paper
i1s comprised of 40% advertising.

Iy

Monday said virtually all .the news in his paper was
local. One percent .of the content mlght be dewvoted to
national topics. The topics covered in “several stquei per
issue' -are stores about: block clubs, community groups, and
local entertainment. Appearing '"once.per issue" are stories |
covering: religious topics, city and neighborhood politics,
neighborhood, problems, how city and county government effect
the area, ang features on xnt eresting people. Businesd and
'8ports stories appear about "everv other issue," while crime

' . X
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and courts stories, and an area events calenders are almost
never printed. C. a ’ ’

i -

‘l

L4 - ' .
AUDIENCE ' o _ o

The ppid circulation of the papélr i2 about 2,950. Extra
cnoples are printed each month and ure left in the library,
city hall, and area stores. Monday estimated the average
frousehold  size to be.5 people per ‘house. Thus, there is a .
potential audience of about 14,750 readers for each issue.

To learn what his readers want, Monday publishes a .
survey once a year to check the community's response to the
paper. Letters from readers. are printéed when available, but
they are infrequent, ' .

The Seven Hill News was sued for one million dollars  a
lew years ago by a 'former mayor after a letter was printed N
+in the paper, The writer asked not to be identified beciule
of the critical nature of the letter. The paper did win the
ruit, .which Monday referred to as a victory for the American
right of freedom of the press. ‘

PROBLEMS A

The News has had a problem in gettidg the postal
service to deliver the paper on time. The paper has a second
lass pcstage permit, and uses it as its ‘main means for
distribution, Rising tosts alarm Monday. He cited that in
November, 1981, it cost $50,to mail his paper and in early
1982 it cost $73 Yo mail the same number of papers.

Monday effergV spme suggestions for those intfrepted in
starting their own 44{er. First, determine if the ‘area will
support a paper. Spend six to eight weeks researching the
area, locating other papers in: the area, possible
advertisers, and local response to a cpaper. He cautioned
that chain stgfes usually do not advertise in papers like
his because they can get a greater reach using larger city
papers. Monday said there was no mgney in the smaller
community newspaper business. The greatest reward is
self-satisfaction. . o ‘ L

The future is dncertain. Increased construction of '
office buldings in the city will gave .an effect an the
paper. Monday hinted that the city may be annexed by v
Independence in the future.. If the community needs grew and
the paper 'had to expand, Monday"said he would hire more
staff, " ’

| , 193
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RUNNING A NEIGHBORHOOD NEWSPAPER

v
I ]

‘4
Comqagity journalism cften survives because of . .

‘ .

. - » -
persistence, good will and hard work'rather than money or . |

f »

L ftnancial resources., The second section points to exanples
J\ 13 ‘ . " } R R )

‘/’6f papers begun as é;responae.to neighbors téqueitl or

personal commitments- to help with local problems. Often
-~ . N

there is little time or money to reflect on the immediate

situation, to study joyrnalism, or to traim those willihng to
volunteer time. This sectibn of the mog&gtagh does not try
" ’ ’- * ’ ) 3 : 3 .
to condense a college journalism curriculum into a set of

. v : ~
simple receipes, but it does provide a few pages on each of

1

several topics and problems thdt community journalists must

.
14 £l

face. Though we have tried to discuss each topic in a

]

general ''neighborhood comtext," individual papers or

'ne}ghbonhoods will differ because of their own sﬁecial

situation ot needs. Topics includé: Defining news--What is

ii?; Orgaaization & News Gathering; The Jnterview and Other
Tomnls for Collecting Taformatinn; Writing--The News Story;l
) ,

Zditing--Somes Pointers; Writing Headlines; Newspaper

Iy

Graphics --Design & Make-Up; Adveﬁtiaing—-Tﬁe Support

Structure; Circulation and Distribution.
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. - News--What Is It?

Néws is a difficult idea tec pin down. News is anything
that's interesting, or should be. News is anything the

aditor decides is news. News 1is anything that varies from ..
. s - .

the reader's general picture of the world. News is the

stuff that's wrapped around the ads."Certainly news has

been definéd'in varibus‘ways.'SAme journ@liezm,qay news is

like pornography-- they can't define it but they know it

when they see it. Often journaliste define news by listing

1 series of events that merit the label. Others simply

g .

avoid the problem by aaying it's all "relative" and they try
te find out the important or significant thiings. None of

these approaches is likely to help neighborhood journalists. :

You know what's interesting”or important to 'you, but will

. A}

¢ your neighbors agree when they "see it"? And definition by

. y - . . . .
‘' ‘listing events ‘is never ending and not very useful in novel
situations; also, by focusing only on events, you may miss

B

the most important underlying story in the neighborhood.
And concluding that it'$7511 relative simply begs the issue.

- One of the most useful approaches simply recognizes ,

* .
. r

that neighborhood newspapers may Have different goals and, . . .

+a8 a consequeuce, different ideas abcut what news is. But

all papers must pay attention to their eydience or risk
being ineffectual or irrelevant. Getting and maintaining <o

. the reader's attention ig absolutely neceauafy, regardless

vf the subsidiary goals of the paper., This is not a




. pictures,

qdiestion of'ggébbing attention with big hesd{ines, clever
or strong l4anguage. Neighborhood papers are not

. oL " ol . .
ligelyqto survive unless they gi've their readers respect arfd

Al

are honest with them. That wmeans paying attention to.the

things which your neighbérs pay attentien to.  Though ‘there

. S

are certainly differencges betweeﬁ nefghbothoodl and
3 ' 7 . .

- . . .

.- comhunities, we do expect people.to share many interests,

particularly at this level, i ' -

People's interests include both events and

! 3

"situations.,” Events include things like the opening of

school or a dew bd‘}ness,'a church fair, a vedding, a

,murder-- all phenomena with identif&ablﬁybounﬁariel and

But there

limits; you know when the event beg

ins and ends .
o

. L4 .

Also are stories béybnd thes events, phenémena best described

-
s,
>

.-
but which

as situations.that periodically erupt;a‘ events
are unot .as easily categorized. The advent of busing is

event, but. relations between racial and ethnic groups
B « ”
(particularly. when they're good and ‘not violent) are a

-

e -

¢

situation without beginning or end.
k]

You can also report on

3

.

~ .

at

these but you have tu "look for them" since' thWey are leess

obvipus and less likely to intrude on yoﬁr~schedule. Wther
Q . ¢ o

' 'exampleb~ure: neighborhood'housing, attitudes toward area

0

youth, problems with trash and litter, fear of crime, .etc. "
. « ‘..' >

How do you conclude tha:. au event or situation merits
the }Jabel news? W#8've already used such words as
"interesting'" end "signifitant"™ to describe events, but

‘ ! ¢

. there wre other, general criteria that seem to stand the

test of time across different peéplei When you are

. ~ }
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considering an event or-situation, look for the

¥ - : e _
characteristics of%dimqnlipns which' would link. them to your

Fa

»

neighbors and the neighborhood; Following is a list of such

links:

Timeliness and Proximity -- for example, a new
housing project in your area is news but one in
another state isn't--proximity; also, an old project
is not ne s but one just, nnnounced is-- all other .
thxngs bexng equal. '

Eminence & Prominence -~ big names ‘make big uew-
ever when it's trivial at times; tﬁua, a visit to
your area by thé President or Mayor is of interest
because of their prominence.

L4
Novelty -- the old adage, "If dog bites man, it's
not news, but if.a man bites .a dog, it's news."
/ Here fall the coincidences; unusual' habits, novel
' ways of making a way of 11v1ng. These things may
not be significant in-their own right but they add
variety-to life.

N . ]
Conflict & Contrast -+ many conflicts (of ideas or
.people or forces of one kind or another) are newvs,
‘especially the public.ones, but size and importance
of the participants also are factors, Your
corner-lot squabble is not likely to be news, but

! conflict between a business and neighbors, or
between the councxl representative and a challeuger
may be. e

Progress & Disaster -- both improvements and decline
in the quality of life fpr people, groups and the
area are importent topics; thus, triump over a
mugger or defeat, natural disaster, rapid changes,
etc. may be news,

Consequences -~ effects of city or county government
actions, inflation, national events, local {
businesses or institutions, etc. on the local

residents or neighborhood may be news. .

‘e
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Human Interest -- here fall many stories with none

of the above characteristics but which are often

viewed as having human interest because they affect
people edotionally, striking old cerds’, etc., for v
example, cleanliness in the midst Jf blight, how a )
humble person handles success, sorrow or delight )
over changes in the area. The guide is whether the -
event or ‘situation provokes emotional responses in

people. ¥ ] L

- . '

The list of dimensions or characteriatics is nog -

exhaustive and you can.add others that may be appropriate

for your area or purpose. However, rarely will you conclude’

"that an event or situation is "news' when f{it fails to
. . L ]

contain some of the characteristics outlined here. ' No 4

! »

single characteristic shpould be treated in isolation; for:
example,.”timeliness” is an importapt criterion, "all other

things being equal.” However, other things seldoh are

Iy
.

ehual, and you,will decide whether an event.or situation is

N [ B .
news because a variety of dimensions ‘intersect. The more

characteristics contained in a single event or situatiion,
. i ’ -
the stronger it's linked to your readers. Thus,.we would

expect most of your rFaders ts be interested in a story

v

about a new (timeliness) housing programsin the néighborhood
(progress), which was to begin with a talk by the maydr

(prominent person), who had been fightiag your council

.

representative over the project (conflict), which was to be

»

an innovative (novelty) approach to providing private-public "~

v 14

housing and which some predict wil! lead to redevelopment of

the neighborhood (potential, consequences). This event is

.

loaded with many characterietics which should p}ovide

interest and context for your audience.

198
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In additioa to the dimensions of newsg, you need to °
L 8 B

- ! . .
develop @ profile of who your “audience is. Cougider
\ ' o

differences in y;ur audience-- in terms of. ﬁeéj;, interests,
‘and backgrounds.” Though gome papers mayé}ocus.on a select
qegmen} of the”heigﬁ%érhood; editors h0piné to reach the
entire néighhérhood need to serve groups .that may have

, ii¥ fereat ideas about what Jews is. At this grassroots

P
é

level, papers can stimulate neighborhood involvement by

providing "mobilizatidn information," in other werds, the
~

s . . . S .

phone numbers, addresses, names, specific ,times and

) : . . ; T
iltrategies for working-toward common goals. Operating at a
difterent level, metropolitan media find it difficult to
. , : . )
provide suéh details for diverse areas and people. Both

' 0

metro media and neighborhood newspapers do, however, need to

aonslder questions of ﬁh@vacy, which full, detailed
N ' ? '
information may make difficult. A balance between such

-

details and privacy may be hard to achieve but a goal worth‘.

stfiving for.
There age 'several things that you can do in formulating

your neighborhood ‘paper's definition of news. First, make a

v

~list of the regular events®or activities that involve large

l

numbers of pecople in'the area. For each, decide what bundle
of characteristics each contains to link them to your

audience. Second, develop an idea matrix, where you place

"the news dimensions across the top and list the following

~

down the left side: organizations' and their activities

(such as churches, development groups, ethnic orgaﬁizations,
N Y
‘health clubs, youth groups, block clubs, professional

'
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groups, etc.); interesting people and their characteriatios
(Who are the most interesting or/unforgetablempeople in the
area? Can you "paint'n word picture” of them for your
readers? What about unsung heroes, old timers, new arrivals;' .
young morrieds?); places in the neigiborhood and what
happens there (such as hospital, stores, factorios, streeés,
8¢hools, vacant lots, houses, old/new buildings, urbao
gardens, -broken sewers, rivers, etc.); local ptoblgnaoand
topics people are toiking about (1If evéryoooy'l talﬁing
about something in the neighborhood, you probably should pay
attention to it in yoor paper.). Now for each itemﬂyou've
listed on the left, check the characteristics across the top
which you think would make it a good candidate for news

. ' - : ’
coverage, Third, get together a smail'group of 5-10
neighborhood residents and have them discuss things they'd g
like to , know oore about? Sometimes people will say they
don't like "crime newe,ﬁ for example, butawhlt they really
_mean is they don't like "orime”-— they want to read

informaqionbabout the incidents, however. Be certain that

the group includes both men and women, young and old, people

of differeot‘social and ethnic, backgrounds (when that's also

found in ihe neighborhood), and those from differeat income
'le;eln; otherwise, you may find your discussion limited and

not one which reflects other grouPs in the neighborhood.

Now that you've defioed news, how do you go about

Y collecting the information? That's the next step--

Neﬁsgathering.
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Organization and Newsagtherina

Most. community newspapers have only a féw people on
their staff, and they do everything from circulation to,
advertising, as well as gathering news. Thus, the

nrganizational strategies for collecting information-must be

‘efflcient and encompass both ¢t e\paid staff as well as

-

volidnteers.

First, the organization. Since the Qame‘people are

! «

'ikely to be involved in all'éépects of the paper, editorjal

reaponsibility should be explicit, 1f there is a publisher,

‘then that individual has the final word, of course, but

papers which are published by community groups often have a
board of difectors; multiple publishers ca; choke &
n;wspaper if the actu;l news product is not sufficiently
independent from the personal preferendes of directors.
General policies on pay, circulation, jlws goals, and
advertising should be set by the directors following
discpgssion with the news staff. Daily supervision of paid.
and Yolunteer staff then sgould be done by tﬂé editor, wiFh
as little involvement by the directors as posgible. The

. (
board of directors becomes a court of appeal when problems

arise rather than an intervening agent.

(r\—;he news policies set and the editorial staff

identified, you still have to decide how to collect news.
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Newspapers construct a "network"” to collect information..

So-efimeo’tﬁat "net" is handled by aylingle indiyidual,‘but
1) - .
most often several people are involved. ‘Since news may’

happen anywhere, the structural problem is deciding where -to
station reporters and cor}espondentﬂ, or where to allocate
your individual time for %ollecting information. The

- ¢ R

problem is the same for all news ,organizations, inéluding

.

both the daily newspaper and the community or neighborhood <

-

- paper. The "beat system' is the. usu&l answer to this

Al
It

' . ) : '
problem. A beatéis a set of routine checks organigéd either

&

geographically or topically. A geogriphic‘beit system in an
area like the'ﬁear west side of Cleveland, for example,’

i -

might look something like this: one perlsn'vould‘coveg the
Tremont afea, another would forus on t?e Ohio City area, é
anothér would concentrate on the“Dettoit-Sﬂo:evay area, a
fourth would concentrate on Clark Metro, and so fo;;h, A
reporter would be relponsible’fot everything fhat happened
in his area but would cooperate with other reporters when
things spilled -acrosa borders. . In a topical beat .yitel: a '
reporter or several reporters are responsible not for

\ .
territory but events and»a{tuatjons falling under a
particular topic--such aa‘the police and juofice oyiten,
sports, business and commerce, industry, labor, )
health-medical, education, religion, ethnic groups, ) ,
city-county government, t%anuportation, tourism-conventions,
social services, co;sumerism‘ﬁnd the ehvironment, partisan

politics, '"women's" features and lifestyles, arts and
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Culture., entertsinment and leisure-time activities, civic

groups and organizationg, etc.

» ) .
With a shortage of staff., neither the geographical nor

o

. N . 3
topical beat system is practical, though elements of both

) . L ro .'
may prove useful in organlzing newsgathering. ‘First,
separate the actual collection or submission: of information
» . :

from the news-writing proceas. _The. wrxtlng should be in the
hands of the most trained professlonal while a score or

more of volunteers help collect informatien. once they've met

.

~

with the editor/staff and know what's expected of them. Two

general principles should operate. The more complicated the

1

Story and the more initiative required, the better the final

story, when done by regular staff,. And, the more roufine the
information: the more efficieh; the job déne by volunteers.
- Geographical di;isionsfand the list of thicaI beats
serve as a Qood starting place. Take the iilt and apply it
;o your neighborhood-- Is there =« police station and what
information are you gofﬁg to éet there (and how often; make
contact and set up a schedule for your brief ;iaitl); What
businesses or business groups will you cover and who are
yo;f best contacts? What sports %rsupa vill you report on
, @and who'll keep the scores recorﬁl for the iocal paper? Is
* there any industry in the‘neighborhood,_and what type- of
ﬂatorlel would emerge from there? What school and relzgloun
" events v111 get coverage through the year and who are the

—

\ - best contacts? Your council repredentatives w111 llkcly
contact you once you're publlahxn&j but what other
government offices (including social seryvices) generate
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infor-ation and affect your readers? ‘Continue through the ' .
list, identifying both the types of events ‘ﬁd situations as .
well as pptentiil contacts. fﬂe latter may turn out to be
volunteer correspondents., These "reporters" may fall into ) '
“two é{gegofies, those vho-;?gul:rly submit inforn;tion on

their own initiative and with some regularity, and tHose who

"simply sgree to be available and knowledgeable when you or

someone else calls. You may wish to give’ea%h -cofrespoundent

a pack of forums mail in or drop off when they have a

Y 7

@

[2% -

simple meeting announcement or brief note. Also make a list
of telephgne numbers aﬁd contacts that you can then use. o
When you have a large number of contacts in a niqgl; area, f
you may want to consolidate them; for‘ex;!pla, you may ask

each of three vqiunteé} correspondents to coﬁ%@ct all. of the

,-
block clubs in their geographic areas once every couple

weeksﬁfo find out what's going on. What areas require th'e
most frequent ntaff contacts will vary by l;ea; of course; ’ -.
however, because of potential legal problems, information

g!thering from Ehe police, courts, and some government

offices should be done by the p;id staff. éportn

enthusiasts can keep Little Léagué scores, etc., and each

chdrch‘in the érea should have a voiunteer correspondent Fo\

submit perio&ic report;. The bulk o€ the news that results

from a questic;ning mind and initiative v’_ill depend o_ﬁ the

paid staff and there-are few guides for thaé. Hovevef, the

more systematic you've been in handling the routine

activities, the more time you'll‘have.for digging into local
problems or doing Eaatufes‘on interesting people.and'placea.
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The Interview & Other Tools for Collecting Information

¢ r

'~ Reporters essentidlly observe a situation and then try
to deascribe it transferring it to print so that their.

readers have.- a chance to see what they would observe if they

were there. The reporter, thus, becomes the eyes and'earsJ

‘
.

of the reader. The reporter also becomes the inquisitor,

asking those questions readers would if they were there. .

This means that reporters must be able to place themselves c
. X .

‘tn the diverse roles of their audierice in gathering news,

M A

The reporter has several means of obtaining information:
actual observation through all the senses, use of public and

b4 i
rrivate records (for example, property records in the county .

adpinistratién building or‘court records, or privxté chur;h

historical records), and interviewing people’. We'll spend a

few moments on each to illustrate hb; reporters of

. neiéhborhood papers collect infogmation éfth each vehicle.

Actual observation is the most'obvious’method of

collecting information, but it's worgﬂ/:oting that reporters

"often neéleﬁt gsome of their éeﬁees (looking, hearing,

'_smeilfng, t}stiﬁg,f%eeling). A necighborhood ethnic fair.ia

often described with the eyes when the smells, tastes and

3 \
. [

sounds would more accurately tell how readers would
participate if they were there. Pollution stories paf give

particulate counts but not tell what people smell, or how - -

the pollution feels. Which senses should be used certainly :
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.a8ssessed value. Court records .include everything.from small

varies by.etory, but features about people and pleeefiin the

neighborhood offer the best oﬁportunitiel for using several

of the senses. Select a major festival or a favorite

)

historical building and you'll -find therfletting your -

readers observe only with their eyés portrays a quite

limited picture,
o ~
Public and private records are abuandant sources of

.

infornation‘for‘jburnaliats. Iwo seLs of public records are
most 11ke1y to be useful to community journalists, property

recorda found 1nfthe county administrative buxldxng, and.

i

.+ court records. The former give you information on the
. . . B *

2

ownership of houses and other property, as well as taxes and

s

A a ’

claiQa‘to civil suits (cases between two private parties)
: : -y "

* . . . . N ‘s, .. s __ )
and criminal suits (the government against an 1nd1v1duel3.

I1f a mrjor institution 1& the area or nelghborhood group

gets 1nvolved in a legal bettle, the community paper may
need to consult the legdl records to follow the case '
carefully.\ Large companies which may have fectoriee in your .
neighborhood reveal considereble information jin reports
filed with the Securities & Exchque Commission (SEC) ehdfin
annual reporta;‘{nformatioﬁ about pient clplingl, )
expansions, etc. may be available in such reports, thch are
4

e;eileble in major libraries. 1In general, whenever private
individuals or groups, companies, etc. coee in contect'with
a governmentdl body, a record is produce&u Except for
personne}-inforpation, welfare, etc., many of the reCordl/
kept by gpvernhentl.are open to ;he public, which includes
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:eporterl.‘ One of the: most useful resources available for

[

reporters is the Ohio Couﬁty Records ‘Manual, a complete

. listing of county records, the information available, and

VY

whether they're open to the publkc or closed by law. The
manual was published by the Ohio Historical Society ip‘1977

and is found in the Clevelacdd State Univeresity lLibrary and
. - C

other libraries. Most court records and ptoperty records

k]

'

are listed in the manual,
Unofficial, or private records include. sucl things as

personal letters and tabulations, business statistice,

Y

amateur weather forecasters and sastrouomers in areas where

you don't have professionals, college and university
. - » .

] > M we |
v

. ) ,
research reports, 8ports records, etc. The people in your
. S ’ : .

neighborhood are likely to keep at least some of these

1 e .
records, and they are a valuable resource for your, community

- -~
mfterial for featureas. Business statistics can tell you

. -

LN

Bomething about the health of the business strips in your -

p:ii?x Personal letters and tabulations may provide

-

¥,

area, and educational institutions issue reports which nay

,

result from studies done in your area; stories should be

a periodic weather forecasting (measuring rainfall, high and
. B ,

.

low temperatures) station for your area~-- weather is one
[4

1

topic.eveﬁ;one 1s interested in, particularlyif it's quite

localized. ' .

r

The third method of obtaining information ‘is through

interviews, either in.persod or by telephone. .This is the

%, ‘
Lajor vehicle for news gathering. The key to good .

’
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of the steps to an interview: ' :

-knov why you're theze from the beginning. 1If. you have a

N < . A \
- ]

interviewing is the homework done prior to the actual

interview. The interviewer shoh]d think about the purpose
. / L . b
: .5
of the interview, research the topig thoroughly (in
nevspaper files, in the library, frqm other staff), read

what has been already been published about :the topic, and e

write down some preliminary questions. Following -are some

IR -
3 -~
- » LY

1. Define the purpose --"You and the interviewee. should

very specific topic to cover, tell the person in advance so
they can think about it nnd gnther together any materials
that might. be needed. Purpouea range from specific bits of
information té indepth news interviews on such things as the
"future of the neighborhood" to personality features.

‘

¥

2. Conduct the bnckgroﬁha research -- To repeat, this C
may be the IOlt importapnt step of all. You get out of an

interviev what you put into it. If you don t know much

about your topic, your questions v111 be ‘superficial or

off-target. . Lacking the blckgr& you may not underltnnd

the ansvers. You also would be a't the mercy aof the
intervievee lhould the individual want to avoid unpleasgnt
things, lie, or exaggerate. Prepaxe in gdvance. -

e

3. Re%?éct An appointment -- Your request p;y not say
"interview,! /a word which scares some people, but you do
vant to schedule an appointment to "talk" with the
individual about topic X. pPeople may not agree to an
interview for numerous, reasons, including the following:
distrust of your motives, l¥ck of time, lack of confidence
in your abilitity to hnndle complex topic, fear or anxiety, N
uncertainty about interviewee's ability to give cdrrect or
"good" answers, distrust of the paper or organization you : . .
represent. Your task is to locate the bases for the refusal
and then try to' disarm the individual by disposing with the
reasons--- for example, specify yopr motives (giVve you a .
"chance to tell your side," "to corgpect the picture"), be '
flexible in arranging a time (during lunch hour, on the bus,
valking to another visit-- let the interviewee set the time
and if he doeln t, suggest one of these flexible times),
shov that you've done your homework (for exl-plc, state ydur > .
background rendxng and ‘solicit any other important document
thet the interviewee recommends prior to the actual ;
interview), put the person at ease, and so forth.

There also are. levernr'rellonl‘people may agree to an
interview. A person may agree to an. 1nterv1ev for: a chance
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- , 3 : '
to tell his or her side of the story, a chance to receive
publicity or(;ecognition,»dlchance to educate or be teacher,
a chance to clarify or avoeid misunderstandings, a chance to
lmpress other people, a novel experience, a touch of
immortality, or sympathy for journalistic purpose. Each of
these is a potential peal that may overcome any. reluctancs
1f it is subtly sug sted by the interviewer. .

-~

I .
’ 4. Preliminary planning -- Work out the details .to be
covered in the interview. If you have developed several
different avenues for questions, you'll feel more relaxed

~and confident yourself. This does not mean *you should

freeze the interview into thé prior design-- be ready for .
the unexpected, which may be more 1mportant and intereqting
news than what you originally thought you would get. “

A .
5. Meeting the respondent and beginning -~ First
impressions are important, so ‘greet the interviewee warmly

-and diréctly. Pirst break the ice with comments and

questions designed to relax both of you; this is also the

time to develop trust. Specific types of questions will
follow later. o ' : ‘ ' -~
6. Getting down to busineel;-é Within a short time your

‘conversation will proceed to the main topic. ‘Momitor the

interviewee's responses and be prepared to folTow up any
openings. Por example, if you're, interviewing the ‘buncil
repredentative about a public housing project and h
causally mentions a city study of the area judt completed,
follow up with specific questions about that study, It may
lead to a broader and more importsant story about your
neighborhood. Oaly when Tapport has been developed (which
you can tell from the give-and-take of your questicning)
should you venture into forbidden territory --save ‘the bomb
(threatening questions) until the person is willing and the
background has been laid. You may also offer help to pedple
at this time, withesuch comments as "yod're probably like ’,
the ‘rest of us,”" "like so many other people," or "others
will lenrn.fron'your experiences,'" etc. )

7. Finishing the ‘interview -- Complete the interview at
the time stipulated unless more time has been granted, Ask
the interviewee for anv "final thoughts" on the topic (now
is wvhen some of the most interesting quotes may be given),
collect any materials the individual has promised during the
interview, leave the door open for a call-back if you have
missed anything (so get the person's phone number and find
out where he will be in case you want to- call), and thank
the individual for cooperating.

8. After you've left -- Once the interview is
completed, don't wait to flesh out your notes and fill in
the blanks. Your memory is sharpest now, and you should sit
down and complete your notes rather than ‘waiting until time
makes things fuzzy. You should also write up the news story

or feature based on the interview as soon as possibla.
- ‘ .
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Interviewing is a skill of hoth listening and
R .

-

questioning.

vital o

mounitor

Sometimes waiting toc long makes
started.
somethipg down on paper,
. a3 you

Don't be afraid to start ‘several times.

proceed.

I1f you don't -listen carefully,

pening the person has just offered you.
A -~

.
-

you may miss .a

it difficult to get

Jusbvget

'You can revise and polxlh later,

y Y

’

Failure to

e )

itterviewers,

the persgm's responses is a common problem of novice
p 3 p 1 P

whd may bé so prepared with the next question

Al

thet they fail to®probe qf follow up. ' Types of questions
{ : )

AN c o

# can be broken into several categories: S .

.

’
AR

A. Opening questioﬁs Icebreakers may include
L comments about the individual or something in the

} v . vicinity of the interview ("What an interesting.
o picture!- Did you paint it?"), as well as the
weather. You may talk about current events, mutual

interests or acquaintances, and ydu should use the

tespondent’e name. We like %o hear our own name,
Once you've broken the ice, you want to mcve

into theé topic that drew you to the interview,
may .report what other people are saying, attempt
humor, of continue the prior.'conversation and ease
into it, e.g., "We've been talking about the 0Old
Btooklyn feativnl. 1 wonder, hqw did it all get
started?" \

> . . '\
B. Factual questions -- You know you need to obtain
specific information about the '"who, what, whenj'
where, why and how." These questions lay a
foundation for more complex questions. Be certain
that you get sufficiently pr3c1se 1nfotuntioﬂ ‘rom
questions designed to outliae the flctu 1 dimetisions
of the topic or.situation. 3

You

- C. Numerically-defining questions =~- As mentioned
above, people collect figures, and you may ask
questions that tap the accumulated numerical
records. These figures also add validity and
precision to most storivs, so don't hesitate to ask

the precise figutel to such

. your interviewee to find
ihings as the number of families receiving food
stamps in the area, the cost per foot for a public

~

in applying for
the amount of
the number of
etc.

-

housing site, the precise Qteps
" admission to a particular program,
fopod being .prepared for a f stival,
cr1mea per thousand populatidp” in ‘the area,
210
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D. Probes -- Once a person has first told you about
a topic, you should follow up for details or
elaboration. Don't‘wait €for it to be offered
"naturally.” *Use such probes as: .'Why is that?,"
"Could you elaborate on that?," "Why &o0?," "Do you
have any examples?," "Any more?," "How do you feel
about that?" and so_ forth, ‘

E. Queltionh.zhat define ideas -- What does the
interviewee mean by that and why did he do that?
You geed. to ask pqoplé to precisely tell what they
-mean and to elaborate on the "why." A simple
guideline is to-ask 'your respondent to explicitly
define an ide& when you don't understand it fully or
don't know how to explain it to readers. 1f, after
one attempt you're still ndt successful, ask the
individual to "give me an example of what you mean
by that." ‘ '

F. Filter quesations ~-- Sometimes you need what are
called filter questions, those which tell you -’
wvhether the respondent is quablified to answer a
series of questipons. For example: "Were you in a
position where you could see: the accident at the
time it occurred?"” If the interviewee says no, then
you neéd not proceed with other questions soliciting
details of the. actual occurrence. For mapy of the
series of questions you prepare in "advance, 'you may
have a filter question which quickly alerts you to
.the praspects for that avenue of questionning.

G. Obtaining quotes § anecdotes -~ You need lively
quotes and amplés to makd your writing "come
alive." Specific information and figures can be

quite dry to readers unless you have colorful quotes
and anecdotes that link them to the audience. Thus,
if a person is too stiff, you may need to disarm him
with a question that loosens him up or momentarily
provokes a response that's quotable (be careful to
not torpedo the entire interview). ‘You also should
solicit examples. Some "sure fire" questions, for
‘example, might be: "What's the most interesting
thing that Was ever happened during this festival?, ”
"Would you recall an example of something that wmade

it hard to’ get started here?," "What's been the most
challenging thing you've done here?," "Could you
“"give me an example of some of the unusual requests
you get in this office?," "What's the -

funniedt/ncdén;/happient thing th,t haa happened to
you here?" and so forth.

1Y
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PAFulToxt Provided by ERIC

Numerouw books have been written op interviewing
\ -

skills, and you may wTwh to consult them. .Here ‘are a few

additional suggestiéns.. Rather than relying solely on one

source for sensitive informatica, check with records and get

’
¢

cotrobor;tion from other'people who can verify statements or
evidence. Also, ask what vested interest the individual wmay
have in granting the interview-- doun't assume it, gut do\be
alert to such interests. Note-taking varies. If you take
shorthand, you're Iﬁéky (but remembef you may not be able to
pase your notes on to someone else if you rum out of time).

Tape recorders should only be used if permission has been

granted, add even then they should be used ss a backup

rathar than & substitute for notetaking; if y6u don't take

notes, you have to listen to the interview all over again -

L
£

and this takes valuable time. Eye contics dhtiﬁg an
interview is important, tgough it may make notetaking
difficult at tiwmes; looking ?eople;iﬂ the eyes can establish
bords of trust. And perseverance may pay off, so don't iive
up being intervieweh becéusé s;meone~avoidl yﬁu or fails to

return your calis. Your readers will suffer if you don't

succeed, so try again-
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'Hritii&:-The News Story )

. ] . '
Writing is fun and can be a rewarding’ experience,
r . - ‘ : : : " . '
particularly in the neighborhoods and communities where we

live. Though it's a difficult ,kill to teach and can be a

difficult one to learn, writing is an excellent vehicle for ' '

those who Wwant to communicate with their neighbors. Writing - '

is not a technical skill., Writing is “thinking" and

-

wltimately it leads to "communicetion," linking neighbors

with each other and you with your audience. That means that

you need to put yourself in the place of your readers when . ' ‘1

you write a story, and ask how they‘would interpret what you

write or'react to what you say. There are many different

‘ 4
styles of writing, and those who. are most interested will i i
4 - . . .

%

probably ‘try several.' The style most important to community

v . A
. T . . b .
newspapers 18 that found in straight news reporting. Once

one has mastered this style, he or she is able to write the

£ .
bulk of newspaper content., Editorial writing, column

writing, short stoty writing, technical writing, and TV

script writing all have different goals and require

additional preparation. : ' '

All writing styles have particular "conventions,Kk"

accepted practices about how to sequence or structure the

information and what to inglude or exclude. The criteria

av

for evaluating news storiés‘are accuracy, completeness and

S

objectivity., Thus, be certain of what you write, give as

‘much context and background as necessary for completeness,

eic - - 22
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and try to describe the event or situatioq_vithout injecting
your own preferences about what's’good and ‘bad. Journhlisti;
News writiné keeﬁs thg journalist out of the writing by
using the third person and not using the first
peraon—ésinguiar, flutal,lor possessive; thud, reporters
write about what'he/she/it/they said or did, but do not say
I/we/mg/us/our/mine unless it's .part of a quote that ;dn be
atcriﬁup;d to“sbmeone. A bad'example: We all participated
in the neighborhood clean-up'. A good example: Most
residents participated in the neighborhood cle;n-up.
However, you can say: "We ‘should .all participate in-the
clean-up," the mayor said. All information in news stories
whith has not been attributed to a source is assumed to be‘
either the opinion of the reporter/papﬁr,or is a factual
statement; thus, since reporters try to avqid putting their
own opinions into their writing, they attribute all opinion
étatements. Examples. of'nttributfons are: he said,
‘according to the club president, she emphasized, etc.
Journalistic news writing aims to be précile, concise,
and clear. The. best writing is simple, but” not
simple-minded, Read Ernest Hemingwsy'for an'e¥aap1e of
short sentences. Use as few vords as possible. Novice
writers often start by including too much detail, with an:
em;hasia‘on ad jectives and adverbs. Say itisimply-vhenever
Qossible: Also use the active'rathér than passive voice
‘(The mayor cut the ribbon rather than.thé fibbon was cut by
the mayor), The active voice is more.intetesting to read

and your stories will seem more dynamic. .
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Where do you begin? Straight newspaper stories are
written in an "inverted §yrlmid" style. This means that the
most important information is presented at the toﬁ and the
reat then presented in tefms of declining importance, The
logic of this is simple, People ;ant to know the most
important thing first. The headliné ;lerta themito the
topic and main idéa. The first paragraph, called the
“"lead," ia a clear statement of the .nmain idea. Readers will
continue untif they have as much detail as they want and
then stop. With an inverted pyramid style, readers who do
not read the entire story will at lgaat'get the more
important igformation. Readers also are impatient today, so
reporters must capture their attention immed%atgly or lose
them. Thus, the heudline, the lead and the first few
paragraphs not only m;st give the main i?ea, 4ér the ;gjor\
news value, but also attract the relder'by developing an
interest in the topic. 1In otﬂer words, at this point you
Qre telling the readers why it's worth the ;ime to read on.
This im where the news valués, or characte{iatics/dimonlionl
of news described earlier enter. Does the event or
situation have significant consequences, prominent people,
~some novel or unusual aspects, etc. A simple statement of

what everyone already knows will fail to attract readers.

Perhaps most people already know the "0Old Brooklyn Zooper

s

Race is scheduled next week," 80 you must find the
. T a

dimensions that stimulate interest in reading further.

.

without distorting the main idea, e.8., '"More than {,000
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runners are expected to enter the 01ld Btooklyn/ZOOperiRnce'
scheduled next week." |

We can split stories iato those which focus on a single
incident and those involving multiple iqci&entl. In the
siagle-incident story, we‘atill have to deéide‘%h;t aspect
of the incident should b? the focus--the whd, wvhat when,

where, why, or how. Folloving are some exn-plél of the same

lead paragraph written to focus on a different aspect:

1. The Who lead: John 1J. Anderson, president of
-Anderson Purniture Store, was cr1t1cnlly injured in
an automobile accident at the jntersection of
Broadview Road and Pearl Avenue.

\ '
2. The What lead: A head-on automobile collision at
Broadview Road and Pearl Avenue today ended with
John J. Anderson, president of a- furniture store, in
Metro Genernl Hoapltnl suffering critical injuries.
[}
3. The Where lead: The dangerous intersection at
Broadview Rosxd and Pearl Avenue was the scene of
another automobile collision thia morning.

4. The When lead: Less thnn 15 nlnutel nfter pollce
had erected a dnnger sign at Broadview Road and
Pearl Avenue, a local resident was critically
injured in nn automobile accident at the
intersection.

5. The Why lead: In haste to get to the bedside of
his dying mother this morning, John J. Anderson,

" president of a2 furniture store, was critically
in jured when his sedan collided with nnother
vehicle, :

6. The How lead: Thrown through the windshield when
his sedan crashed. with _another vehicle, . John J.
Anderson, president of a furniture store, was
critically injured this morning at Brondv1ev Road
and Pearl Avenue. ‘

Each of the above leadl'facuoel’on one eléhcnt. Though

they are still a bit long, contrnat them with.the. follov1ng
attempt to cram everythlng into a s1ngle pnrngrnph.

’ ) 216

223




In haste to get to the bedside of his.dying .

mother, Mrs. H.K. Anderson of Memphis Avenue, this

" morning, John J. Anderson, president of Anderson

~ Furniture Store, who had never before had an

" accident, suffered a broken arm, numerous cuts and
bruises, and a fractured skull when his four-door
black 1982 Chevrolet sedan collided with another
vehicle operated by R.T. Evers of New York City at
the corner of Broadview Road and Pearl Avenue. }

fou do not need tq include'everythiqg {nto fﬂé firsf
paragraph. Tge lead.should tell readers the most important
aspects of the incident; thch is then elaborated upoﬁ ih
‘subsequent paragraphs. Thelinverted pyramid notion alsﬁ

applies within paragrlphs and within sentences. Put the

¢

most important information at the beginning of youyr
N . 9 3

.

paragraph and; generally, at fhe beginning of aeﬂtehcea. A
bal example: Saturday, July 24th the annual East Side Clam
~Bake attr;cted_more fhad 2,000 residént;. Th; first few
‘words do not contain the feature; the‘;ime element itself
generally comes last or in tﬂe latter portfon of the lead.
A better lead woﬁld,have been: Some 2,000 resigents ate
ciams at th:jannual festival held last Saturday.

Multiple-incident stories present a different task for
3 , : ' ’

~

the writer. These are quite Eommon when réﬁorterl_ate
coveriﬁg meetings, fér example. Again, the lead should
focus on the most important aspects of the incidenta, but
,nét'all incidents are "crea;ed‘equal," and the Qritér needs
to'ltrucfure the afory accordingl&. We will present three

different leads and story structures that repotfera hqvéfto

+
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choose from in their decision about how TSWGeocribe multiple’

in;identl‘iﬂ ‘a single story. o . , N
The "Sunnnry Development"” lend 1nc1udeo each incident,

then elaborates on them 1nd1v1dunlly. Por example: "East

Clevellnd City commissioners last month purchlled energency

comnunxcntxon equipment, npproved a Clenn City 00--1ooxon

nnd extended credit to continue rehabilitation vork by the
city development corporntxon. 'Then the writer eldborates
on the purchnle,‘then the Clenn 01ty éoluxooxon, and then
th;‘credit extension, etc. The otory dpeo'not ne€d to group.
everything about ea;h,fentJre togethef“nnd present it.nll
before moviﬁg on to‘cﬁe next feature. Work in terms gf
declining importance, leaving the minor details of each
feature to the end of the otory. Ulinngy-bolo and numbers
for the three fenturel, we could hnve‘n oto;y structured

-

like this: ‘ | . T

Summary Development of Multi-Incident Story:

@&m ‘ Lead: summary of all

features.
) ) Détai}o of lst feature
2 _Details of 2nd feature
‘[:] . Details of 3rd‘fenture
c:> .
V2N
H|

Less important details
of lst feature

Less important detnilo‘
of 2nd feature

Less important details
of 3rd feature

T e - - ...{;nd.oé forth...
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However, as mentioned above, not :?\)fettqrec merit the

~

same attention. The local development association or

el

neighborhood. group may approve several actions at the annual
membership meeting but only a couple may merit much
attention and one may stand out above all the rest. In tﬁ{c

case, a "Salient-Feature Develbpment" is appropriate. Just

Fecad -

Y

as the title suggests, the salient-feature lead fdculec on .

@

the most important incident and its relevant aspects. Then

‘the’ other features are summarized, details common to all

given, and the first feature elaborated before moving on to

" the others. Following is an example of a salient-feature

development.

22¢ -
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Salient-Feature bevélognentf ‘ e " 5 ' .

(:) Lead: most important incident or
g, . . feature is focus, e.g.,-"E..i
' ' Cleveland city commissioners last

s ; . month formed commission to
N ‘ guide a catzg:gp to clean. dp the
city."
A [E ‘ ' 2nd, paragraph: other incidents:

ma jor points summarized, e,g.,-
"Commissioners also purchased
emergency coamunication equipment
and extended credit to continue
rehabilitation work of thegfcommu-
ity development corporatfon.

‘Common Details , Details common to all ine¢ dcntl,
. features lenttoncd ‘

(:) “Details about Ist feature

@ . More details about lat 'lc;tux;c

éﬁ Details about 2nd featurs

E?} | » More details about 2nd feature
' Details about 3rd feature

[:] More detaifl about 3rd f;ature_

©

Very minor features introduced,
summarized.

Clelrly, as the figure above illu-trate-. the vtitcr
decxdel vhere to place the xnforlatxon on the ba-il of hov

1mportant it is. Seldom are incidents placed in.

chronological order.

/,
N .

The third .tyle is & "Combination Development," where
the writer deéidgl-that neither a single incident nor all of
them merit inlediate mention, but ao;e combination does.
Thul,_in the exa-}lé below, two inciﬂ;ntl are Ju--afized in
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ﬁ b

the lead because of their impartance, while two others are

mentioned in & second paragraph before the stcry returns to £
¢ .

~elaborate on the two major incidents.

&

Combination Development:

() [@k‘ ‘ Lead: sdﬁﬁary of two main features

@ 2ad paragraph summarizes other
features -

Common Details . Details common to all incidenq.
or features ‘

Details of lst feature
Desails og Znd feature
Details of 3rd feature
Details of 4th feature

. Minor degails of 1at‘feature

P oHPO

...and so forth...

In some cases two features may be so important that
L
they .need to be presented in detail before any other

o

fegturel are mentioned at all. In that case, the first
‘intréduq;ion of the more minor incident. would come well
down i;to the story.

The three story form; for multi-incident situations ’ g
presented ﬁere are not the only‘ones available, but they do
serve ..'u.erI examples. Théy also point out the need for e
wvriters fo'"think" before they start to order their

inforsation. Writing is thinking.

)

Several other forms are uoe%ul in specific situations.

'

For éia-ple, chronologicaltorder may be appropriate when
.. e B |
"strong natrative elements suggest it; in this case, the
: . : . ¥
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~story or some modification may work best-- with an

elements urelﬁrgsented in 'the order in which they happened. A
following a summary lead. Non-narrative details follow at ‘

the end. A different structure mny;be required when writers

’

strive for an O'Henry finish. Here the structure of n‘mhoit

v

introduction, building to a climax, a surprise- ending, and

an .nté-dlinux. .o . .
The number of specific story forms or situations )”
. - . ‘
calling for particular writing styles is far too large for
us to examine each, but a couple require attentiom: writing

about meetings and -peeqhéa. , . »

Speech Stories--Three élemeng;\gre considered in all . o

speech stories: 1) the speaker, 2) the audience, and 3) the
[

speech. A fourth consideration is the possible .

13

intérpretation any of the three elements may ne;d. The
lwenker'should be properly identified by either a title or -
‘sentence, a paragraph or a biographical lketch,'vﬁ.tever is
needed. The reader needs to knov'vho thg speaker is nndbwhy
his or her statements are worth quoting. Is the/ap;nierj'
qualified to talk about the topic? What biases does the
speaker bring vith'him? Ybur information should let the

reader decide. The spedker should ‘196 be described when , ’

< o

that's appropriate, for. example, was he tall and thin, with s
ruffled hair, did he gesture violently? e -
The audience also should be described. How many were

there and who weré they? Why did they meet? Look over the

crowd, talk with the leaders, read any available program in
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‘advagse, wention notablés in the crowd, note audience Lo
A .

PR .
E] 3 L]

feaétion (a ‘good guidgfco the significance of the speech and
g ¢ N - . . ‘% B

) \. elémébts'locnted within it). . ' - . ,

The speech itself is usyally the ;Eit important of the ,
three eieggnts. ?Hgnt did the’spéaker say?" is uauai}} the
firat question gne asks about- a speech. 1In organizing the
material ofva speech .story, the }eporter should look for the

theme, the logical divisions, aud unusual or provocative .
. . ’

quotes. A rnmbiiﬁggspeech is no excuse for a rambling

. 4
story. Good speeches have supporting arguments for a

principal theme. The reporter,ahowever, does not hav; to
pla; up the.tbemé or stéry but may sele;t the feature with
the most reader appeal. Also, report only tge parts Af the
speech which jou feel are of interest gb your ré‘g:rl.
Remember that your readers ma§ be quite diffe;ent fro; the
crowd listening to the speech, and they're your audience. .
Stories about s??ecgel already g?;en differ greAtlf
from ndvange stories. When a paper i; repo;ting nbo;t a
speech which will be given in the future, only the lpenker;
his or her background, the event surrounding the speech, and
the title or theme of the bﬁeech are likely to be available.
In this case, the theme'or person will proanly deserve ti-
‘be“featured in your story lead: for,exnmple; “"The reform of
u;bnn politicp in Cleveland will be dilc;lled by-Prof.
Thomas Campbell of Cleveland State University during Ohio .
City He{itnge Week. The talk will be given at 7:30 p.m, May

26 in the public %ibrnry on Fulton." Once the speech has

_ been given, do not write a story which starts out: "Prof.
- N ‘ ]
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Thomas Ca-ﬁbell of Cheveiand State-lpoke'on'the r;Toxm of
' : 9
. . . p
urban politics in Cleveland during Ohio City 'Heritage Week."

-

& . R #‘
When the speech has been given, you have more than just a’

4 , . 3

theme to report to your ‘readers. What did he say? 'Was .

’ h
there a major point or main idea which summarizes the

! lpeeéﬁ? Readers ‘re-pot likely to be interested in rea&iqg * L
ia&out the ;hepe'Qf a speech, b;c they might find ?il ma jor .
ideas worth investing Qhe tim; to read. . ¢
. ; ) !eeegnga-— Dull respm;s gf‘boring public‘nﬁltingl is

9fov1y‘being replaced by stories which tell what the city )

,

coumnwcil or development association actions will mean. For .
,' " [ ‘ .

5

\ )
years reporters have emphasized "approved-by-the-city~

v council-last night." Now reporters are asking how actions

by public bodies will affect people. 1In/the neighborhood
: ~ ; |

a

> .
this is particularly true. Actions of the Cleveland or

LS
g L4

ofHe; city councils should be translated into actual
- * .

cousequences for the specific neighborhood. Instead of a’

q
7

story which outlines all of the block grant program for the -

e cify, a cémmun{ty paper should focus on how the ptogram will

.pffect its @eighborhoods. The same applies to school )

t »

bo!fdl, sewer boards, development associations, etc.

In the case of priv;te drganicatioys, the need to sift
"out the news érom the f;rmal meeting structure ié also a
. problem, Though publéc po}icykis not at i;tue, the reporter -

stil} needs to find things that would interest the paper's

readers. Separating the story outline from the meeting
outLine is chcial,‘aa the figure below showi."‘The program ' \
c : . 224
Y ] . 'ﬂ
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of the meeting is on the left, while the news story is on

the right.

#

Comparison of Story OQutline with  Schedule of Heéting:

‘Program of Meeting Organization of Story
Reporting tue Meeting

: ) 1 Feature 5Sa.

'WelcomiQiiAddneas

[ 2. ~ Lead summary 6A - 4 -°3
Prestdent's Address :
. < 3. ) Elaboration of 5A
Speech is given .
; 4. Additional detadls on 5
Another speech given _ B
5. Elaboration of 6A )
A 3rd speech given: '
5A. More details on 6A
“"Newsiest material o
presented in program Elaboration of 4

More details of 4

. 6. - ' Elaboration on 3
Debate and adoption
of resolutions A-B-C Mention 6B, 6C

- 7. | Mention 7 )
Election of officers ‘

Mention 2

delete aﬂy mention of 1

hY

The comparison qhbws that the reportgg‘found the moet
important news in 5A, the third speech, so that was the

focus of the lead. Next in terms of importance was the

£y

first resolution, followed by the second and then the third ~

speech{ these were summarized in the next paragraph:.ana
then the story proceeded to elaborate on the main feature.

' : 225
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The first two items of the meeting fall to the bottom of the

story, where théy are likely to be.brief if included at all.
Thus, a reporter attending a meeting needs to look for the
news throughout, rather than exbeéting to locate it‘nt the
beginning. Before attending a meeting, reporters should
familiarize themselves with the néqnda if it has beén
prepared in advance. Alsc, copies of tesolutionl;’teports,
eéc.'maf be available some time before the meeting, giving
the rep;rtgrll chance to do some homework and prepare.
Before going.to & meeting, a new reporter shOuld read what
has been publjished previously about actions likely té be
taken; otherwise, the discussions and deﬁate may make no
sense to a reporter without sufficient baékground.r A new
reporter also should learn the names and faces of those
participating in the meet;ng ao‘he can'identify people
during debates and accurately attribute quotes in Ehé

subsequent story.

News Briefs—- Probably one of the most widely read

sections of community newspapers is the "News Briefs," short”

one "or two—pafngraph stories that allow you to include lots

- “»
»

of names. Readers enjoy glancing through these news notes,
and in time many of your teaders will begin to submit items
for this section 1if encouraged and given a place to drop off

items. The tybes of things which might merit publicikion as

news ‘briefs include: personal achievements, changes in

z

4

meeting times or places, speakers' topics, birthday and
wedding anniversary celebrations, new residents to the area,

engagementl; weddings, and showers, building permits for

226
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homes library programs or book sgipmenCQ, visitots from.oﬁt
of town, notices of street cloiinga, construction schedules,
and work on streets, ;hankes in ownership of smagll stores or
firms, events at-local public and private schools, etc. Each
news brief should have a small 2-4 word;headline:;uuch as
JStudent Honored,'" "89th Bi;;hdéy," "Clérk Ave. To Close,"

"SciFi Novels Arrive."

Py

Wi,

e
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Advertising—--The Support Structure

Though some jourﬁnlioﬁa‘have little more than disdain
for the business end of.their enterpfiles,‘there is little
room for such attitudes in cbmmunity journalism. Most
ne;ghbo;hood and_lnall—townvpipers depend on advertising,
and t;il gener;lly means the "ﬁ.in St;get" merchants that
line the business strips in the area. If the newspapers
need the businesses, éhe reverse is also true. The nerch.ﬁt
Qeeda the ndvertiling help, and it is tke job of the
neighborhood paper to show how théle ads can help.
Neighborhood papers cnn‘perform a service thnt none of the

t .
metro media can because they are less ‘expensive and can

target nd; to the stores’ immediate nudience.. Small firms
cannot afford to waste their m;nef by advertising in
“vehicles which cost'much more because they go to people
outside the trlding,nfen. Thus , targeting ﬁnd cost are the
neihhﬁorﬂdod pevlp;per'; mnin’ndvantlges over competito;l.
This doesn't .mean that advertising is just going to walk in
the door, patticulariy with A rathet new publication. You
have tpo ;ell yourself.

¢
There are several forms of newspaper advertising:

228




Display advertising ~-" thu: larger ads, which'
contain art or illustrations in addition to text;
most of it is retail 4dvertising.

_ Classified ‘advertising -- small-size text ads,
grouped according to category as a convenience to

" teaders; it brings both readers-as well as income to
the paper. * ‘ S

Legal advertising -- generally not available to
neighborhood papers, legal advertising consists of
notices that the law requires municipalities,
courts, school districts, etc. to publish
periodically. ‘ C

National advertising -- also generally limited
to the larger newspapers, national advertising is
placed by an ad agency for an out-of-town client.
You pay a 151 commission to_ the agency for placing
the ad with you. .A group of neighborhood newspapers
‘may jointly obtain such advertising but probably not
individually. : . )

«+Political advertising -- unless such advertising
is forbidden because of the paper's organization,
political advertising is ideal for neighborhood
newspapers, which again can target advertising to
the potential eligible voters better than other
media for many minor offices, including city council
races. : '

First, you -have to convince the advertiser that he or

1

she must advertise to be a successful merchant, and that's

not easy. You need to show the merchant that advertising is

T .

*

simply a good salesman that he hires every couple weeks to

tell people about his store. ‘It can tell both old and new

s
Y

customers what type of store he has, what merchandise is

;pld, and what changes have been made. It builds-confidence

among current customers and introduces the storgtto new

ones. However,7adv;\$ising>will not make axﬁoét‘merchant a
good one. - Tt cannot‘replace unclean stores, selling
indifference, understocked shelves, etc.
. ¢ ..
Second, the ads themselves must be good. They must
appeal to the customer and should interest the customér in

1 -

buying a product or service. The ad should provide a
229
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3 )
dénctiption of the article/service to be sold, the.price,

and an outstanding fuaction or feature. The ad should be

o

simple and unclutteredk Unfort?natély, tge poorer ads
aometimes are easiest to ;ell, for.éxaﬁple:v"Stop.}n and neé
Bob's Tireé." ‘This ad tells_y;u very little, qivga-no
details of the ﬁroduct, its features or price, an& makes no
a;te-pt\tg\?ak§ ; loiid sales pitch. Avoid thene.ady-—they
w;n't work, and in the.long fun‘thé; won't ptoduc?
additional advertising. Work to get your merchants ;o
advertise npe?ific m;tchandiie and to present gpecific:
offers_in the neiihborhood paper. Some letchaﬁtl think,they‘
don"t iqne.cuntometn"sy not mentioning price in ads, but the
customer has the 6pponite‘teactipn.and assumes the price is
high if'i\'i not.idvertined.

What should be advertised? .Some merchants try to use

. ads to seli’oub-of-gganon mercﬁandiae and then.vondit vhy
their ads won't work. You should convince fhe -etchant‘to_
;dvettise ? vdlume/pto;ucts. -The advertising bureau
puylinhes lists showing bhe petcentage of ialei of‘vatioun
products through out the, y?ar, and this ptoviden‘uneful
ditegtion to thejnewnpapef. For exagplel in a recent year
more than a fou;th of all books sold in December, while a
fifth of cyildren's and infants' wear sold tﬁeﬁ.‘ The months
to sell freezeta are July-September. The belt-ti-e for

: men's and hpyni wear is November and December. Tires sell
best in April thtougﬂ August. ‘

F
Advertising shouldn't be so clever that it ignores the

product or éBufunef,readets. 1f ponniﬁle,"fhe ad should
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show the PtoducttJ The composition of the ad should draw the
reader into théu}dvertkaing and make him read more. Ads can

be o "buesy," too cluttered bacause the advertiser is

R ,
trying to do too much in a single ad. Also talk to the"

‘readetr in the ad jCaéif by méntioning "You." Consult a

graphics book for advertising layout.
The neighborhood -newspaper should plan an advertising

prograwm for the merchant, taking intd account the dollat

P

amount the merchant has avnil(ble,'the best times to

advertise, etc. For exgmple, a jeweler's best months are

during the wedding month of June and the holiday season in

November and December; slack months are Jénu(ry through( ' .

April and July, when there will be Little’advertiling;

Spread the ldverfising out 8o that the bulk occurs during,

) &

the jeweler's best months. You may bolster your ad revenue
by'ﬁenqinning that booperétive ldverfiaigg‘is often ‘
available, ﬁhere the dist;ibutor pays part of the retailer's
advertising cost to push a certain product. Sone‘pnperi
push r;runl and advertising céntrlcta, while others ihy
avay. You may find that reducing costs for rerunning tﬂe\

*

same ad do stPract small service advertisers esuch -as

-

plumbers, electricians, and neighbgrhood contractors.
Clasaified advertising is another poten;ial money

maker . Tfy to get all advertisers to include price in their‘

waﬁt ddl, encourage reruns by loyering the rate for leco;d

and third insertions, use separate classifications for want

ade (for example, For Snle,_%ér Rent, Fix-Up Serviceg,

etc.), and use dynamic words in the classifieds to sell.:
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1f you or your staff are going to sell ddvertiqiﬁf,
they need . sales presentation kit which can supplement the
oral prenentati&h.' The kit nay inélude luch'thingl as: your
paper's rate card (giving advertising rates and any
conditions such as deadlines, reruns, etc.), advertising
" contract forms, a business card vgth the phon: number and
address they can contact, a map of the circulation area,

- .

song.recent copies of the paper, infqormation on the puhber
of people and homes in the area and pertinent demographic
.ae;aill'(.ge, a;x, income, home ownership, etc;), and any
material which would reinforce tﬁé paper's value ;l an
advertising vehicle. If you sre just starting the papég,
you will need to allofimcludé -.teri.&l about plans fpr the
'p;per,‘ihcludinéka "du;ny" copy of the paper and
aistribution“planq. | ‘ J e
‘Adveriisiqg is generally measured in.térni,of "column
inches” ?the space covered by one inch éf dépig‘in'a single
nevnpaper‘columnf or "lines" (there are 14 lines per inch of

depth and a line is ihe depfh occupied by a line of 6-point

type, the size papers generally use to set their classified

- -

advertising). The f.te card should be clear and simple and
speak in terms of column-inches to .Qoidlconfusing potential
advertisers. Néighiorhood newvspapers ca; offer leVeEl1
diffe?ent types of rates to‘entice advertisers into ‘using
th; paper regularly, including: .S Open rate -- generally ‘
quite high, it is the price bf a ain31§ ad run once only;

all ‘other rates are forms of discounts from the open'rafe;

b). Consecutive rate -- which allows the advertiser to repeat

-
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- »

his one-time ad purchased at the open rate for the next two

or three comsecutive issues at a slightly lower rate; c)

14

Frequency rate ~- a discounted rate based on insertions in
every issue of the paper for a specified period, such as six

months; d) Bulk Space rates -~ a sliding scale allows

advertisers to purchase an agreed minimum amount *Bf space at

a Jiocount; within the time limits, usually specified as one

-

year, the advertiser can vary the frequency and size of his .’

or her ads to suit business needs; e) Special/;*tegoriea -—

particular sections of the paper ‘sct aside to/attract

~

particular kinds of advertisers (énd, perhaps, readérl), for
exaaple, a‘restaurants page; f) Non-profit rate -- a :
discount offered to non-profit groups such as churghes,

clubs and civic organizations that otherwise might not

advertise; g) Poijti;sl advertising -- generally higher
rates are charged for political ads, at least equal to the
open rate, and most papers requirg payment in ndvqgée to
avoid being left holding ihe'bag by bquruﬁt committeas’
backing losing candid&teé. ’
CMost newapaber adverQiaing space is purchased on
credit. To avoid/backlogs of.unpaid bills, the newspaper
should aggressively ﬁursué accounts receivable. A couple
days after the paper has beeu published, mail a copy of th;
paper containigg"the merchant's ad along with a bill.» I'f
the bill has not _been- paid within two weeks, send a reminder
and notify-the’nd;ertiser thst no further advertising can be
accepted until the bill has been paid. Some papers may wish

-

to extend the deadline to one month, but you should avoid

233 *
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lituatioulvwhere the paper contipues to accep} advertising
from a,fif- or individual which has nof‘pai& for earlier ads
over a period of several months. A late fee may be added to
biila due more than 30 da}l. Th; key is béing systematic
and reliable, 1If your paﬁer'il Publilhed regularly and on
ti-e,‘yogr ;dvertiier‘can plan his purchases. And your own
teli:?ility néaé you can dqua;d p;olpt payment from your
gdvertiaer. In tmé long rpn'bdth you and the advertiser

will benefit from a good solid business relationship.
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OLD BROOKLYN . - . ‘
COMMUNITY DEVELOPMENT ! v
CORPORATION | : S

Dear Businessman,
. ipmﬂ!ﬁ
The 01d Brooklyn News is a monthly publication.

Mare than 20,000 hames, business and institutions through-

cut ‘the six square miles of 0ld Brooklyn receive the Old

Brooklyn News. Our publication strives far cammnity,

involvement, and with suppart fram our advertisers, the

newspaper will continue to'grow and develop. Thraugh aur

publication, your advertisement reaches countless Old
 Bracklyn households. The 0ld-Brocklyn News can be a

valuable advertisn.nq tool far your busmess.

' The 01d Rrocklyn News publishes on the first Monday
: of each month. The advertising deadlme is the third Friday
J . of the previous menth,

) ‘ An advertising schedule is enclosed.for your canvenience
e As editar of the 0ld Brocklyn News, I can assist you with
’ any problems you may enco.mter

[

Thank you for your interest.

Sincerely, : /
' A
» : @ . \/(z r\(ﬂ’w <! //& ~ )P/
¢ Sapdra L. Watkins
Editar

0l1d Brocklyn News

4169 PEARL ROAD ; 3

o (AMERITRUST BLDG.) , - 249
I-RICCLEVELAND, OHIO'44109 A
7~ PHONE: (216) 4§9-1000. | .
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{AMERITRUST BLDG.)
™" EVELAND; OHIO 44109
EKC;)N: (216) 459-1000

OLD BROOKLYN
COMMUNITY DEVELOPMENT
. CORPORATION
_ STATEMENT RECAP' ‘ -
MONTH INVOICE$ PLAN  SIZE AD AMOUNT SURCHARGE ~  IATE CHARGE = DATE PAID  CHECK #
: . : w v - \ ‘ -
a3
1 8
\
N ',-
oy
| e & ‘
" 4169 PEARL ROAD NOTICE: All bills are payable within 30 days.

A late charge of $5.00 will be applied to any bill after 60 days past due,
. in addition advertising privileges will be suspended until your account is
paid to date, , | . ‘ Q!

& i




! Old brookly N news
ADVERTISING AGREEMENT
{
) . ‘ "I'heOld Brooklyn‘News is published nmthlymthe
OLD BROOKLYN first Monday of each month with a circulation of
-COMMU.'NITY DEVELOPMENT over 20,000 serving a 6 square mile area. The
advertising deadline is the third Friday of the
ADVERTISING RATES: * 1 col. ='approximately 2 1/2 inches
, - AD COST QosT SIzZE
Full Page $360.00 4 col. wide X 16" deep ,
' '1/2 ' Page 180.00 2 col. wide X 16" deep or 4 col. X 8"
~. 1/4 Page ' 90.00 2 col. wide ¥ 8" deep :
1/8 Page - 60.00 2 col, wide X 4" deep
1/16 Page . 30.00 \ 2 col. wide X 2" deep
ADVERTISING PLANS: ' ~
_ Plan li - No dlscount - One Manth
< Plan B - 5% discount - (3) Three Continuous Months
Plan C - 10%.discount ~ (6) Six Continuocus Mpnths
Plan D - 15% discount =--(12) Twelve Continuous Months .
BILLING:
e Regardlesé of the plan you select, OBN will kill you monthly and o
only after your ad appears.
AGREEMENT ¢
‘The undersigned firm hereby agrees to huy
page ad of advertising space ‘plan in the folfowlmg Issues of the
0ld Brogklyn News '
v Cost will be determined on the basis of the rates IJ.s'deET above., All plans
are billed on a monthly Installment Basis. Advertising copy will run as
submitted for duration of contract unless notified. A 10% surcharge will
pe made far specific location in the paper. A $25.00 fee will be charged
far cancellation. v :
One copy of Old Brocklyn News containing each insertion of advertising
will be furnished the advertiser.
DATE: - PHONE ’ ).
FIRM NAME:/ |
ADDRESS:
4169 PEARL ROAD
., (AMERITRUST BLDG.) *SIQNED: .
© . CLEVELAND. OHIO 44109 (ADVERTISER)
ERIC o

mmm  PHONE: (216) 459-1000
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€2 0ld brooklyn news

OLD BROOKLYN

COMMUNITY DEVELOPMENT . . ./
CORPORATION ,
STATEMENT
.« TINVOICE #__
DATE
AMOUN™® $

MAKE CHECKS PAYABLE TO: OLD BROOKLYN COMMUNITY DEVELOPMENT CORP.

NOTICE: All bills are payable within 30 days. ’
A late charge of $5.00 will be applied to any bill after 60 days
past due, in addition advertising privileges will be susperded
until your account is paid to'date.

mmmmwopﬁlsmmmmmnﬂm

ll : S

N OLD BROOKLYN NEWS
INVOICE #
FIRM
ISSUE i SIZE AD
PLAN i SURCHARGE
AMOUNT DUE $

THANKYOU FOR ADVERTISING!!’

4169 PEARL ROAD »

(AMERITRUST BLDG.)

CLEVELAND. OHIO 44109 216
PHONE: (216) 459-1000.




PAFulToxt Provided by ERIC

Editing--Some Pointers

Little newspaper copy is actually pdblished in the same
form as it is received. You need to be alert to style
e;rors, problems of grammar and word usage, and copy which
i8 too_wordy. You may need to combine or rewrite sentenies,
or to even re;rige entire sforiea.‘ You may have to
reorganize a story because the original writer "buried" the
ma jor feature down inside the story rather than featuring it
in the lead.

Some pointers: 1) Always use the correct copy-editing
symbols to mark all corrections; 2) Use a stylebook or guide
and a dictionary as you edit. Many er;ors simply r?quire
correctihg misspelled words; 3) Most corrections will be in
style (for example, changing capitalized titles to lowercac=:
letters), punctuation (for example, clearly marking periods
and commas), and word usage (for ;xample, using its for'it's
or affect for effect); 4) Some stories require new leads, so

rd
don't hesitate to edit the introductory paragraphs so that
the key points appear in the lead; 5) Extremely long direct
quakés can be shortened by converting to indiréct quotes or
by deleting non—eagential material--remember to not ch;nge
the meaning of quotes; 6) When stories get very messy from
editing, retypé so that the story can be easily read; 7)

Edit material as it arrives rather than waiting until just

before the deadline; this gives you time to ask a




.correspoundent or reporter to investigate §urther and fill in

missing’infotmation.
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Copy~-Editing Symbols:

’

While copy-editing symbols may vary slightly, these are

the most basic and widely used marks for correcting cﬁpy for

use¢ in newspapers. By learning these symbols and correctly

using them, you can prepare your copy efficiently.

A. Marks that delete & close:

> REuclid !ucIlid

. ’
Euc11d$

the Near West weed side..

B. Marks that insert:

s .
Ké@?‘n area residents...

(_=Superior student )

St. ClairYorganization,..

R
"No way}z the president
shouted to the group!

Aiong them were‘? Tast

5
‘Clevelan&f fund, Mentors,

241

These marks delete a letter
and close up the space. The
first symbol (~2y) is usual-
ly used at the beginning or
ending of words and the
second ( ' ) when single
letters are deleted within
words.

When sédveral errors need
deleted, the upper portion
of the bridge mark (<& ),
plus a line drawn through
the deleted words says the
line is to be closed to the
normal spacing ‘between
words. -
&

A caret mark {( A M shows
where letters, words, or
sentences are to be
inserted.

A caret mark ( ¥ ) also can
insert quotation marks,
apostrophes, colons or sem.-
colons. :

219




C.

D.

Q
Rocky Rive)G....

=
"Not no;r she said_
A .

~

A caret mark ( A ) also can
insert a comma. A period is
often circled or am () ')
made so it is clearly
visible.

Marks that change or transpose:

OhiAFity house tour

A straight verticle mlrk(\ )
separates words. 4

Clark metro organization

the\ﬁyg pound near here

metro = Metro

Rog = dog

the Centr{ly arfde

the Bring Broadway Back..
(Eev YorE)- N.Y.
( R'T;) - Rapid Transit

Authority

seven

Marks that emphasize:

the Rey, M{g Robert
MacCracken

the 11 veare=old group
The race began. late-- as
usually 18 the case--—when

he forgot the gun.

(Collinwood residents., ..

‘A slanting slash through a

letter indicates a change of
the letter to lowercase. To
go im the opposite direction
and change from a small
letter (lower case) to a
capital, put 3 small lines
under the letter.

Another mark (V) ) means to
transpose letters or words.

To circle (O ) a symbol or
letter means to spell it out
and to circle a word means
to use the symbol. In other
words, do the opposite of
what's there. .

Some aymbols make sure the
printer sees an addition or
change has been made. These
marks emphasize a point. For
example, periods are usually
circled for emphasis,

Hyphens are added with ( w= )

The dash is inserted in copy
with this mark ( --- ).

/

The ({_. ) mark is used to
emphasﬁze an existing para-
graph or to start a new one.
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E. Other -ark}:

Winners are... ' A viggly underline ‘says to
- set the word in.boldface
“~ t.ype~. v 7

S John Jeffres, vice presy,run them into a single
C Marie Manno, treasurer. _sentence.

- 7

. New officers ares These lines say to not make
» ary Meyer, pre-identé) separate paragraphs but to

’ SO

Style comes in layers. The simplest is that outlined

.

in the Associated Press or United Press International

atylebook on punctuation, capitalirzation, etc. Here you

edit for consistency. A second layer focuses on words,

phrases and clauses, composition and structure. Here you

edit for conciseness and clarity. A third layef allows us
to work towards personal "styles" of writing. Though magv
‘ s
of your contributors may wart to start at the third level, -
that only occurs when they have maltered.the‘firat two.
Thus, writers firlt need to worry about‘néelling and

punctuation, grammar, verbosity, and precision.

The second level is our focus here. Consider .these \

characteristics of effective newspaper English: 1) Short,

compact sentences where cach word has ‘been selected .and

placed for maximum effect;IZ) Short, terse paragraphs which

are individually complete aﬂa capable of 5eing removed
[ ]

4
without destroying the sense of the atory; sentenses in the i]

paragraph should he ordered in Egrma of importance, just as

story items should be in inverted pyramid ;tfle; 3)
Conciéeneal, directness and simplicity through the
. - ;
243 '
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i “

elimination of superfluous wofdp, phrases and clauses, and
through proper emphasis; 4) Factualness, without editorial

,opinion, puffs aand bonsts, unfortunate superlatives,

ad jectives, adverbs and otheft dogmatic words; 5) Avoidance

of fancy writing; emphasize wtrong, dynamic verbs rather
than trite, hackneyed expressions. g

» . ¢

P -

~ —Following is an exercise in counciseness, which provides

exdmples of what to avoid:

‘- Jargon: ‘
1. He discharged his financial obligations.
* +(We paid his bills.) Co
2. An overall report of the committee... ‘
(The committee report,.,.)
3. Hie initial attention was focused on...
(He looked at...) ' "
t 4. A substantial segment of the population...
(Most people..., or Many people...)

Wordy Delay of Subject:.

1. Ther® are many students who should not be in school.

. (Many students shpuld not be in school.)

2. There are two reasons that I have for not going: the
the first is®that I have An exam to study for; the
second is that I have no money. :

(I can't go because I have an exam to study=for and

N | yave:no money.) , ) o~
3. It happens that he has knowf me for something like
-~ 12 years., — - - ' < .

(We've known each other for 12 years.)
4. It is my hope that we will eventually find our way
to Central Avenue.(I hope we get to Central Avenue.)

L .
Wordy Phrasing: . )
1. He put in an appearance. (He appeared.) '
2. He was interested in work along the communication
line. (He was interested in communication.)
3. He spoke to me concerping the matter ‘of my
appearance. {He spoke te~ me abgut my appearance.)
4. He went to the theater on the gccasion of his
birthday. (He went to the theater on his birthday.)

¢ 244 ., ‘ ” &'
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Repetition of Idea: -«

1. Re was divorced from b&o vife. (He wvas divorged. )

2. The .ushers collected the sum of $53.97. (The ushers
collected $53.97.)

3. The meeting which was held last night began at the’
hour of 7:30 p.m. (Yesterday's meeting begangat
7:30 p.m.)

4. She committed suicide by drinking the conteats o a
bottle of poxaon (She committed suicide by drinking
poison. )

. ;“ a
Short Constructions;:
1. The man whoa I saw doing the work...
(The man I saw working...)

2. 1f it is poocxbleL,come a little early to the.

(1f possible, come a little early to the...).
Reducing Predication:

1. The snow, which lay lxke a blanket covered the
nexghborhood
(The snow blanketed the neighborhood.)

2. The program, which honored the president of the
association, was held at the Neighborhood Party
Center. (The program homoring the association
president was held at the Neighborhood Party Center)

Eliminating Sentence Breaks:
1. It was a desire of the committée, which was headed
by Frances Decon, chairman, to hold a meeting on
Friday, Oct. 20, at 7:30 in the church basement.
(The committee headed by Frances Decon wanted -to
hold a meeting at 7:30 p.m. Priday 1n the church

basement.) P
2. 0'Mally testified that he met Frank !rxckoon, king
- of the New York bookies, at the Plaza Hotel, Miami

y Beach, Fla., in 1947,

' (o' Mally tectxfled he met New York bookxe kxng Frank
Erickson in 1947 at the Plaza Hotel in Miami Beach,
Fla-) K]
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Writing Headlines

The headlingls of a newspsper serve -as an indexing
se;vice ;o the reader. They aliow th'e reader to glnncer
through the ﬁaper and- select the items that ind{vidual
believ;s are voyth reading. Thus, headlines must give thé
main idea &7 most important news value of the news story, or

entice readers to sample features. JIn almost all cases, if

o cen e en

the headline does not stimulate an interest in the reader,

the story will be by-passed. This does not mean you should

write headlinies which attract interest by promising what

[

‘I . 2 . - .
the stories cannot deliver; the practice of sensational

~

neadlines to sell papers on street corners is all but gdnq.
The headline should be an "honest iudicator" of what the

story delivers.

ES
Being honest does not mean headlines should be dry,

boring labels, which can be the norm in many comﬁunity

L] - .
pewspapers. Headlines should be statements, not labels.

Thus, instead of "Block Cluba Notes & Programs,' you would

h"ave a hesadline like this: "Block Clube}Plan Cle*an-Ups.'

You should avoid using "standing heads" (the same headline,
A

'

. )
' .
such as those on columns) for a paper feature in every

issue: these will not attract new readers. Headlines also
should use active verbs whenewWer porsible. Thus, instead of
“"Bleck Grant Funds Down," you might have "Block Grant Funda

S5laahed’ or "$2 Million Slashed From Block Grant Funds."

¥
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In addition to avoiding labels and using the active

voice, there are several general rules for writing d

headlines:

Do not split the parts of
verbs from one line to
another

Do not start headlines

*

7 R . S

Business Bureau To
Investigate Circus
Tactics Used Here

Planning Festival

with a verb
Do nét place conjunctions,
.prepositions or-modifiers-
at the ends of lines

City Plans Work On
- Carnegie Bridge

¢

Do not repeat words unless
it adds to the effectiveness
of the headline

Buckeye Man Wins-
Buck;ye Awvard

. Review the headline counting
system. All headlines® must
"fit within 3 units of the
maximum allowed.  Thus, a head-
line. with. a possible count. of
, 20 must be no less than 17 and
' no more than 20.

4
!
:

t

. TR oy . .
* Headline writing is a measure of the copy editor's

success in tedlling the story in a few words. 'Hriting

headlines a}go'requifel talent and diecipline. Most
» ’ ' . 3 A w
" headlines are simple declarative sentences distilling the

m;jor idea of a story and expresnin@ it in a ntriightforv‘rd

)

fashion. Minor words may be omitted and .articles are almost

never used. A comma may be .substituted for the conjunction

» “
.

"and" (for example, "Mayor, Council Visit Festival) and

sometimes for "but" if the usage is clear. Parts of the

ly omitted unless it's unclear,

verb "to be" also are usual

» The present tense is used ip headlines to convey the past:
Lo o g ' .
for example, "Reagan Visits~»Slavic Village" means the

s ’ e
:




president visited the area earlier. The infinitive is used
to indicate future tense: for example, "Reagan To Visit

Tiavic Village'" means the president will visit the area

@

iowetime in the future, ,
. . o

In general, keep punctuatica to a minimum. The comma

L3

18 also usad in its normal function aasa well as'a substitute

s
A

for "and." The semicolon is used a8 periods would be, at
the end of a line; periods are not used ( for exanmple,

1
"Block Grant Funds Slashed; 5 Children's Programs Ended").

The dash is used.for abrupt stops and sometimes for
attribution (for example, "Mayor--Crime Must Be Stopped”).

The colon is used a8 it normally would be‘but.it also used

for attribution as the dash is (for ex., "Mayor: Crime Must

175

Be topfed"). ..Avoid over using the dash and colon.

Guotation marks are used for "direct quotes ams well as to

) /. . .
cast doubt ors/indicate reservation.

The Hesadline Schedule--The headline schedule lists -

-

the headline patrerns used by a newspaper, showing style,

count and usages. Once 'you set your own style, be

congiastent and follow the rules. Since most neighkorhood

newspapers will use a centralized printing plant, you should
e . C ! ,

check with them for the available type faces, sizes and

gouant. Use this to gomnscruct your headline schedule.

’ . >
“Counting Headlinea-- Youu need te fit headlines into a

_ %
predetermined gparce. The majecr storv on page one may have a

banner headline stretching across the santire page,°while &~
small stdry may be assigned a ous column head with two

lines. In both cases, you find out the maximum count,

q’ 14 '
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féllov the rules and points mentioned a‘oveﬁ and vrité a
headline where each line falls vithin three points of the

- maximum count. Type .is variable in width and every lettgr
of any type face and size differs from the shape and vidtg‘
of tge others; this differs frpm”the typevriter, where each
letter has the same width generally. Though precxle point
charts are available to tell the exact width ia poxntl of
every type character in a given size and style, most copy
desks simply use general unit rules' that can be assigned to

groups of letters for each counting. Count as follows:

1 unit ‘all lover case letters except i,l,f,j,c,
m and w.
1/2 unit i,1,f,i,t.
1/2 unit’ 311 punctuatlon marks except the cents
B sign, 7, ,#,@, which count 1.

-1/2 unit space betveen worda.

1 1/2 unit m and w.
1 1/2 unit all numbers except 1(1/2 udit) and the

' dollar sign § (1 unit).

1 1/2 unit all capital letters except M,W, I,J.

1 unit capital I, J.

2 unite : capital M,W, '

; : Y
Folloving'is an example of a headline and the

accompanying unit count:

‘ A4
"'%."l:leulié’g'l"‘ilzlllll'-"23
$ 7275, 000 G r ant To I mprowve
POSEY o K gLt gLt =aa
1 2 B.r oadway S Bore ? r onts
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In the past, a variety of headlide patterns were used.
Today, relatively few survive, and most papers use headlines

which are "flush left" (all lines starting at the same place

~

at the left of the column) or centered. Following are a few

“ .other.forms:

Kicker headline: Fine Food & Tradition
(the kicker is a Settler's Success Due To Hard Work
headline set in ' -

smaller type,usual-
centered or flush
left & above the
larger headline)

[y

Headlines in which each line is centered in the column
also are used sometimes, mostly for accent however:

Summer Band Concerts
Bring Music Back
To Shaker Square
Sometimes two "decks" are used, -with the top head set in
larger type than the secodd headline:

va

UMMER FESTTIUVAL R ETURNS T O B UCKE:‘YE
’ : : Busy Street To See
Feasting, Dancing,

Parade of Ethnics

COLLINWOOD GROUPS

END 5-MONTH WAR

‘Friction Blamed
on Media Reports

Some headlinea are placed in vhree-quarter boxes, with lines
around both smides and the top. And columns sometimes use a
full box enclosing a new headline and some Btandard, repeat-

items: .
. . } - . ¢
Some Pecple Some People :
Can't Read Can't Read
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Circulation and Distribution

< a1l deighporhood editors Qant to get their~new|paper
'in§o the hands of as many reamdsrs ;- possible. You can
invint as much time and és many resources as you want into
producing the editorial/;dvertising product and still fail
because you thought circulation would take care of itself.
Two of the first factors you must consider are: the cost of -
circulation, and the sigﬁificancé the circulation has fo?
potential advertisers and any sponsoring ot#anization. dith
the rise in costs of newsprint and other factors, publishers
today are wary about luring large numbers of readers who may
increase costs without producing any advertising revenue.
" Even free—circulat{on veeklica‘in suburban areas today are
askiﬁg'readera to send the paper a chedk once in a while.
By expanding the circulatian to cover a wider area you
may be extendi;g your readers;ip to include people who do
not shop i; ‘your advertisers' stores; ;hus, you would be
diluting the effectiveness of the paper's ads while
circul;tion costs (and corresponding ad rates) rise. .
Advertising -is not the oﬁly “thing affected by your decision
ab;ut the target audience., If you expand the area in which
‘papers are Qelivered, youl;lso awe automatically expanding
the area in which you should cover news; this may put a
burden on your news-gathering crganization. ,And, if, jéu dg
not include news frcm all areas, then those readers in tjime

will ignore your paper. z .

251
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The safest approach is to identify the circulation area

which is commensurate with your fin;ncial resources and
newa-gathéring organization. You can always grow once
you've éatablished a good foundation and reputatiomn, but it
is difficult to achieve the saﬁe quality if you're apread

“s0 thin from the beginning.

v
\ ) yal
‘ -
)
v
. » i
f
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Newspaper Craphics--Design & Make-Up

"lLLooks aren't ever&ﬁing,” but a'paper that looks dull
m&y fai1l to attract readers, or even repell them by seeming
to he“unprofeasional. Thus: neighborhqod newspaper editors
alsro need to pay some attention ta the graphics of their
product, or how it is designed. A nationally knovn lecturer
on newspaper design, Kenneth (. Bronson, says’ the de.igarof
a newspaper has four basic purposes: to make Ehe paper.
attractive and interésting, to make the paper as easy to
read ana understand asa posaible, ts grade tﬁe news for the
reader, and to maintsin a stvle of continuity throughout the
paper. ’

The appearance of the newspaper, particularly the frbnr
page, wi'll Eell readers 4 great deai aﬁout the papeér and its
goals. For example you'may convey . historical perioé with’
a newspaper namepl&te using an ornate typeface; some designs
seen fri&iloua, while others are formal, serious. Select
the one that conveys the tone you'wish to con&ey. Small
format paper page si;e 1s usually about 11 inches wide and
14~17 inches deep; while side and head margins reduce the
actual p;ge by about & half inch on esch side and an inch at

. AY
the top and bottom, you can fit from two. to six columns
(each ranging from 9 picas, or 1.5 inches, wide sp through

29 picas, or 4.83 incheg wide). Most small pipers decide on

five ll-pica columns’, which offers some flexibility in

2hi




"design; others preter a line length which is wider (for
exsmple, 13-14 pica col., or a thres 19-pica column page)
and vasiev ou the readers' eyes. A {éﬁg line length also
can be hard to read and a 20-24 pica line is probably the
mgximuw. In the past papers.used thin rules between -
cotumns, which meant leas gutter space {between columna) was
areded; today, more white space 14 used and rules are less

« ‘requept. Choosing a text typeface also is important; the
~electlon available is dependent upon the printer chosen and
cost factors. Most papers select a traditionsl serif
typeface (serifs are the (ine lines fxnishing of f the main
strokes of a letter) because they are easier to read in
lgfge.blocks of type (examples arerTimgs'Roman cr Century
Faces). Seleétion of a4 headline type is also important; a
bold, black, sans-merif typeface will appear strgﬁgef,
bolder, while others sgseem softer, less serious, Go to the
major liﬁrary and look at the different type faces used by
newspapers and this will help you make vour decision.

There are eseveral regular features to newspaper design.

Oue is the flag, or newspaper nameplate, which is the name

of the paper as it appears on the top of page one. Under

! the flag in each issue is the front page folio line, which

tells the reader the day and date of that issue, volume

.

aumder and issue number, name of P-ace of publication, price

e

+f a single copy. and perhsps the sovend-class mail
indication; often this information is separated from the

reat of the page Uy s horizontal ~uie

[

cross the page, or

it's enclosed between two such rules

Inside [olio page
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slly give the npme of the paper, date, place and

. Iuaside the paper, & masthead (often boxed)
the paper's ownership,

asic tnformatinan ghont

and stefv, 1oncicding: nawme, folro information,

L]

aency of publication, copyright nutice, namesg of

rublishere, other 3taff members, advertising and

n rates, and office information (phone, address,

urivng a second-clags mail permit

Newapapers

somewhere on the

e a fgecond-clanys maill indicia

pages in casilv~Ffound place: “Second-claces

4 at (cityj, i(state), (zip code)." Other regular

a paper intvlude ¢olumn and special section

ceese of decididpg what goes where is called
ctr laying out the paper.'" First, the editor

» ads and deocides where they go. Ads should not

or zluttered; don't be afraid to use white

iimited number (a half dozen,
*

geaeral, select a

} of twpefaces for ads. Use of pictures will

aimple ad, and a3 wiJde number of decorative

dress 1o a
Borvders is gvatrtfebls te surrxeand ads. Several suggestions
o
will improve the appearanc: aad placewment of advertising.
Avoid strackiag larger ads, and dow'r stdck ads that are more
than > inches high; when stach:ing, put the smaller ads on
toap. Keop th»'front page aad any editorial page free of
ads. Avzid placing vompetitive ads together, though food
and restagurant ads, movie sdz and others may be eéxceptions,
Keep ads below the fold in tha page and generally try to
L]
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vave ade atr the foot of every column, except’ on open pages.

Blo-k ads, sguaring them off at the bottom of the page. Do

tovveare a "well? for editorial matter by stacking ads in

double prramid (ads on both sides). Do not float ads as

“calanlde™ in the widat of editorial copv, and don't spread

v

"Csoacross the top of the page with reading material

arderneath. Also . do not put a coluws of ads on the outside .
" fRhe page ., wilth news oopy on th inside columns; this
tormeat gives priority to ads over reading matter,
¢ . , ;

in arfanging the material on the page, several
“inciples should be éﬁilowed. First, the ad pyramid should
il sa the osuter top corners of the page are available
“ov editoarial co;y or a;t’(photog;aphe); these areas atfract
"ae teader's eyes first and fongant. Arrange ads so that
they form a rectangle or square blogk on the page rather
.
“han letting them straggle up and down columns--this appears
sitwpler, cleaner to the eye, The ”feading diagonal" refers
Ly the pattern of eye movement through the page, starting at
the top left corner of a two-page spread and moving to the
iower fight corner; hcw;vér,hpagéldesign may attract the eye
to a different location or chanée.thé movement, Do not
n'iow picturea and other edinorial art to "toueh'; they
should be Beparated by editorial tvpe.,

Though there. are difFerent atyles of page:makeup uased s
today, the key is cgnsistencyf Again, examine newspapers in
the librkry and select your style. Atraﬁge storieg on'thé
page in a varied but simﬁle way. Avoid what is called
"tombstoning,“ funning'gwo headlines (particularly single-

‘ 256
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P.3 ' THE PAGE DUMMY
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B S Anti-Crime]
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—

Fovgram, B T
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%
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" The page dummy is a sheet identical in size to your newspaper's page. Here we have a dummy sheet fora 5-
column tabloid with 15-inch columns. Lines delineate the 5 columns and on the side marks indicate the
inches of depth. From the ad dummy the ads are placed on the page dummy and then news, headlines and
photos are dummied in. The story “slug” is indicated in a circle and the arrow indicates where the story goes.
The“X" box at upperieftindicates a photo and the precise size is given.-The words “housing program” under
the photo are the first two words of the photo caption. Headline sizes and styles are also given. The page
dummy provides complete instructions for paste-up of the page

\
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Advertiser

Insertion Date

Size_ /A" Cols_.LDepth_z’__
| Sold By

e

\Ls

AD LAYOUT FORM

This form should be printed in very light blue ink on tracing paper,
so your ad salespeople can use it effectively to sketch and Iaycyt
ads. A sample 3-column by 4 inch ad is below. . .

r

Salesperson gives ad layout to production for markup of the type
sizes and styles. His requirements, if any,-are noted alongside the
ad layout. Artwork will be used directly in the ad. A sketch of art-
work would indicate production shauld find some sunable an.

START YOUR

OWN BUSINESS

®. How to Locateand Acquire a Small Business
Mon Nov. 22°& 29, 6-9 p.m.
¢ Setting Up Shop: Choosing the Right Locatnons

Wed., Dec. 1,6-9p.m..
e Startup Financing for Small Business
Mon., Dec. 6, 6- 9p.m.

Call 687-2144

Division of Gontinuing Education

Cleveland State University
L

2u6
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a

column headlines) side by side; separate stories by a

g pictutre or & box of copy. Make sure that the size of the -
‘hendlinv mitches the length of the story; huge heads ac;oes
ceeverai columns, each éoqtaining only a few lines of copy,
appeyr awkward, 1f vou have a v%;y long story, break it up

; with subheads (=mall 2-4 word hieads in about the same type

gize as the text bot 1in boldfare), pictures or boxed

-
inserts, Place pictures’above the type in the story, they
: . . “
i '
’ accampany: a headline can o over thes whole story and the
picture, fust doa't, make the resder hunt for where the

§
i a

stury begins, or guess what headline goes with what picture.

¢ or sterv. (Generally pictures should be anchored to the top
o R »”
i or bottom of a8 page, to 2 headline or placed under a

squared-off copy block. The reader will move from the

.
H

. . L
. picture to Lthe storv. Avoid "onaked columns,’

'.those with out

A a hzadline or a plcture 2t the top. Try ‘to avoid jumping
. s . . \
stories fraw osne page to srcther, however, when you do,

doa't juw, vocée than .urce and never jump backwards (from
jump f

3

v . ) ) v :
to 2, for oxampler, cniv forwards (from 2 to &4 or 5).

paze 9
’ . Twa sl<o should have & fump 1iae oo both pages {(continued
an nage s fwctiunued fea0 page one set *in italic or bold
type, v 17 pavecothenys, T pmaking up the front page,
first {1l *h» top left ¢ raecr with a picture or some other
s | p
attractron Sart, boxed ars-v). and rhen place the main story
7c ) .
ia the tog © gut corner “1:.1' fdidn't go in the top left
> ' - 4 "
corner . Then arrange yoeur ! s-er stories so that they
. . .~ 3 .
vead e thy lower righbt coruer (following the reading
° diagonal). Then, balan~s the page with a strong item
259
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