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EXECUTIVE SUMMARY

The National Endowment for the Arts, as part of a continuing

" program of research on crafts—artists and their enviromment, contracted

with Mathematica Policy Research, Inc. (MPR), to conduct a su;vey of
crnfts;nrtists wvho are members of crnfg:,orgnnizatio:s in the United
States. The results of this recently-completed study are presented in
the report that follows. The purpose of this summary is to distill the
findings for the reader interested in an overview of the results apd to

present conclusions and implications for policy that flow out of these

findings.

A. STUDY DESIGN AND PROCEDURES
The bnlic/dipign for the survey of crafts—artists belonging to

crafta membership\ergnnizntions was to send a detailed questionnaire in

"the mail to a sampf\\of crafts organization members selected using a two-

ltlée stratified sampling process. In the first stage, crafts organi-
zationr responding to an earlier MPR survey were stratified by key
characteristics (geographic region, membership size and primary medium in
which members worked), and a sample of organizations was selecteg within
each stratum. In the second stage, a sample of crafts—artists was
selected from the membership rosters supplied by the organizations
responding in the first stage. Mail survey techniques with telephone
follow-ups were used in both stages. |

The earlier gsnfts organization survey showed that organizations
are distributed fairly evenly by geographic location but are quite

unevenly distributed by membership size and primary media categories.
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Hence, all large organizations (2,000 or more members) were included in
the first-stage sample to ensure that none gf these groups, which gccount
for less than 2 percent of all organizations but over 36 percent df the
members, was missed. In addition, the less prevalent pri-agy media
_categories were oversampled to‘enlure that the reluiting sample of
crafts-artists permitted reliable estimates of the characteristics of
crafts~artists working in éach major media type.

The first-stage survey of organizations was completed in the
spring of 1980 and the second-ltl;e survey of a sample of crafts-artist
members was completed in the fall of 1980. The total sample size for the
organizations survey was 281 membership organizations, of which 265 or 73
percent returned usable membership lists. The sample of organization

©  members totalled 5,146 individuals, of whom 3,785 or 74 percent

responded. Of this number, 2,637 identified themselves as crafts-

4‘Ftiltl, while the reuainder were not involved in crafts and were dropped
from the analysis sample. A detailed discussion of procedures used to .

collect and tabulate the information provided by crafts-—artists, along

with copies of fielding forms, is provided ia the methodology report for

1

this project.

L]

In addition to the main survey of member crafts-artists, three
smaller surveys were conducted to ascertain the extent to vhich the
results of the members survey could be assumed to represent the numbers

and characteristics of the total population of crafts-artists. These

L/J. Georg Cerf, Constance F. Citro, and Audrey McDonald, Metho-
dology Report: Survey of Crafts-Artists (Princeton, N.J.: Mathematica
Policy Research, 1982).
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sualler surveys included crafts-artists who sell their crafts at
nationally recognized shops and !ﬁileriel, crafts-artists who exhibit at
prominent fairs and crafts ;xhibitionl‘nnd subscribers to crafts
periodicals not published by crcfts organizations. Procedures used for
these surveys are also described in the Methodology Report.

The r;::its of the main lﬁ;vey of crafts organization members and
the three smaller surveys were tabulated and analyzed in a number of
vays. The report which follows tﬁis summary presents the study findings
under the following headings. The introductory section provides back-
ground on the study and describes major characteristics of member crafts-
artists in terms of primary crafts media, intensity of crafts involve-
ment, net income from crafts, extent of crafts training, region of
residence, and years of crafts involvement. Section II develops
estimates of the number of crafts-artists in the U.S. based on the
results of the members” survey and evaluates these estimates in iight of
the additional information on the extent of crafts organization member-
ship obtained from the lutveysubf sellers, exhibitors and subscribers.
Section III presents a demographic profile of member crafts-artists and
compares their demographic and socioeconomic chnfacteristicl to the total
adult population. Section IV pre,entl detailed tables on crafts-related
characteristics of member crafts-artists. Section V prelehts the results
of a regression nnnly}il d%;ected to determiming factors affecting the
number of hours neﬁﬁer crafts-artists devote to their work and the level
of hourly earnings they receive. Finally, Section VI present results of
the three smaller surveys of sellers, exhibitors and subscribers and
compares these results to the findings for comparable groups of crafts-

artists,who belong to crafts membership organizations.

1y,
g ‘




B. CRAFTS-ARTISTS: HOW MANY ARE THERE?

k74
A primary goal of the research program of the Arts Endowment in

O

the fiel& of crafts is to develop estimates of the number of crafts-
artists in the United States. As a national sample survey of the entire
U.S. ndulgvpopulntion has not appeared a cost-effective means fo develop
estimates, work has focused on using lists of names believed to represent
crafts-artists. A planning study cnrried’out by MPR in 1976’recommended
that estimates be developed using menbersﬁip résters of organizations of
crafts-artists.

Based or data from a survey of crafcs membership organizations
completed in 1978 and other information, MPR estimated that there were

1,218 crafts membership organizations in the U.S. in 1978 whose

crafts-artists in 1978, allowing for individunl: belonging to more than
one organization, was 375,000. As a result of the recently-co;pleted
surveys of organizations and a sample of their members described in this
report, it is estimated that in 1980 there wvere 1,063 to 1,269 crafts
membership organizations in the U.S. whose membership rolls totalled
268,000 to 319,000 names. The unduplicated estimate of crafts-artists
Belonging to these organizations is 150,000 to 180,000. This eltimntéi
for 1980, represents crafts-artists who are currently engaged in one of
the crafts media as defined by tihs Arts Endowment.

The difference between the 1978 estimate of 375,000 member

crafts-artists and the 1980 estimate of 150,000 *o 180,000 is attribut-

able to several factors. The largest porfion ¢ the difference is due to

an estimate of membership size of crafts organization for 1980 based on

actual counts of membership lists that is about a third lower than the

Ii
I membership rolls totalled 458,000. The unduplicated estimate of member
[
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1978 estimate wh%ch was based on broad size interifls checked off by
organizations. The next most important factc: is’ the adjustment made in
1980 from member responses, that could not be made in 1978, to subtract
out over a quarter of the organization members as not being crafts-
artists. Finally, a slightly larger adjustment was made in 1980 compared
té 1978 for multiple memberships. Of course, the lower-bound estimate of
150,000 mgnber crafts-artists in 1980 rgflects the lower-bound estimate
of the number of crafts membership orgnnizntionl.

One of the research issues here is the extent to which there are

’ crafts-artists with similar characteristics who do not belong to crnfts
membership organizations. To find out, a series of fests was made which

. ' , involved'selecting populations of crafts-artists withont any reference to
whether those populations included members of crafts organizations.
First, a smal] number of highly regarded crafts shops, galleries,
exhibits and fairs were identified, and a sample of crnfts-nrtilés
showing their work at these outlets were nskgd if they were members of
cgnfts organizations and also sent the entire questionnaire previously
sent to member crafts-artiscs. Second, crafts publications not
affiliated with crnfts‘nenbership organizations were identified and a
small sample of their subscribers surveyed.

The results of these tests established that virtually all highly
accomplished sellers and exhibitors (100 percent and ?5 percent, respect-
ively) are members of crafts organizations and that 73 percent of

’ subscribers are also members of crafts organizations. Moreover, the
characteristics of seller and exhibitor crafts-artists are very similar
to chnrncteristi;s of crafts—artists respon&ing to the member survey who

devote 40 or more hours per week to crafts. The characteristics of
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subscriber crgfts;lrtilts°nre';ery similar to those of all érafgs--

artists in the member survey. Accordingly, there is a basis for

concluding that the survey of crafts-artists belonging to crafts m nber-
o : I} ¢ St
ship organizations is rebresentnp@ve of the characteristics of

-

highly-skilled crafts—-artists and of subscribers as vell as members,

- and that the estimated population of member crafts-artists overlaps to a

large degree with the total crafts—artist universe. -

C. -A PROFILE OF CRAFTS-ARTISTS AND THEIR CRAFTS ENV!IRONMEN'I..'

As individuals, crnfts-;rtiats vho nré members of crafts organ-
izations are more likely to be female and white than the total adult
U.S. population agei 20 or older. (Over 70 percentuof crafts—artists are
women and almost 98 percent are white, compared to figures of 53 and 85
percent, respectively, for the adult ;opulntion.) Crnftl-nrti;ts have
close to the same median age as the adult population (45 years compared
to 42 y;nrs) and a similar distribution by marital status (72 percent of
crafts-artists are married compared to 66 percent o; the adult popu-
lation). Similar proportions of crafts-artists and all adults are in the
labor force (62 percent versus 65 percent) and, of those who are working
or available for work, similar proportions are employed (95 per&cnt;of
cri%ts-nrtxsts who are in the labor force are employed and 5 percent
unemployed compared to figures ofigzypercent employed nnd 6 percent
unemployed for all adults). Crafts-artists differ from the adult popu-
lation in terms of eduéntionll status (57 percent éf crafts-artists have
completed college compared to 17 percent of the adult population 25 yeits
and older) and occupation (34 percent 6f crafts-artists list their main

occupation as crafts and another 38 percent list professional and tech-

nical occupations, while only 16 percent of the adult population aged 18
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or older have professional or technical occupntions).‘(Anﬂual household

AN «

income of crafts-artists on average is .about 35 perceﬂi‘higher'thnn mean
n;nhal~56usehoid income for the whole U.S. ($28,900 compared to $21,400),
nlthqygh the annual income of crafts-artists themselves is -lower than per
capita annual adult income on average ($9,500 é;ﬁpnred to $12,200).
Turning t;’éhnricteristics of crafts-artists rejated to their

crafts work"gnd ;nvironment, about 42 percent of all member éfnfts-
artists consider fiber‘to be their primary media. The two ;ext most
prevalent. media are clay and wood with 17 percent each, followed by metal

with 13 percent. Leather-and paper combined account for 5 percent, while

‘glass, other media’ and combinitiop% of media are nearly 7 percent.
» H

The level of inyoivgﬁent of crafts-artists in crafts work ranges

from occasional nctivif}rtércrnfts as a full-time occuﬁntion. About 25

percent of respondents aelcribed crafts as their major or primnry

-

nctiviiy in life; one-third of these crafts-artists spend 40 or more

hours per week producing crafts while the remaining twg—thirdn spend less
time. Another 17 percent repbrtéd crafts is a secondary activity.

Crafts is a leisurefnctivity of nbou; 31 percent of respondents, of whom
almost half spend 10 hours or more per week'oﬁ ¢rafts and ghg remainder
less than ten ﬁours. Almost 14 percent of CElftl-{Ftiltl reported crafts
is an occasional activity and the remaining 15 percent indicated another

type of involvement, such as primnri%y teachjng crafts or a student of

crafts..

) “ . .
Looking it primary media and level aof involvement together, fiber

is more popular than other media smong crafts—artists but as a secondary,
leisure or occasional lctivity rather than a full-time or major activity.

Clay and metal are the most prevalent primary media for crafts-artists

vii v . l 1‘
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who consider craftsg tﬁeir primary ;ctivit;. Glass is also prevalent as a
primary activity. On the other hand, wood 131’03t frequently'mention@d
as a leisure or oc;nsionnl*prin&ry media. . ,}.

Current trends in crafts design and vork are reported as the most
important iﬁfluence on cr;fts-nrtisti’ work. American f;lk themes and
ethnic/cultural g;ndit;éog are also important sources of inspiration.
Most crafts—artists Produce ongrof-a-kind objects and those who engage in
crafts as a primary activity accept commissions at an average of 22 per
year. ' t?

The most popular form of crafts training is "self-taught;" how-
ever, the most frequently reported formal approaches are workshops at
crafts iéhoolg and college or university courses in crafts. Least
prevalent are apprenticeships. The relationship between amount of
training on the one hand and intensiﬁy’of involvement on the other is not
ytrnightforvnrd, with some media "requiring" more training than others.
Fiber ;;d wood are ;ore se{f-tnught than other media.

Satisfaction with past training is high atd about 15 percent of

all crafts-artists are presently receiving some form of training for an

average of one hour every veek. Two-thirds plan to ‘Equire additional
training in‘ctﬁfts. Laéi of time and money are the most import;nt
barriers for more training.

Training in bulingll skills has been ncquired;ky about ‘30 percent
of crafts-artists. Nearly 60 percent of those who h;ve not received
such t;nining indicate a desire for it. ﬂ

The "nvgrnge" crafts-artist has been involved in crafts for 16
years and yorki almost 20 hours per week designing and producing criftl,

An additional 2 hours per week are spent in marketing. About 90 percent

A
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of crafts-artists visited a crafts gallery or museum in the 12 months
prior to the survey and read an average of 2.4 crafts publications. Two-

thirds of crafts-artists also collect crafts.

Crafts-aftists tend to work alone and in their home. About a

third report that other family members work in crafts, but often in a

di#ferent media. One-third also repliad that their parents were iuvolved

X

in crafts.

Crafts-artists who own their homes outnumber rcecrters by a ratio
[ o

of about 4 to 1. About 34 percen{‘live in rural areas, another 37

percent in the suburbs and less than 29 percent in urban areas. Over
57 percent live in communities of less than 50,000 pﬁpulatidn. Crafts-

artists reside in all regions of the U.S., but proportionltely more are

- the North Central region (24 petcent) and West (19 percent).

!

Creative or intangible aspects of crafts as a "means of creative

expression,"” "sense of accomplishment," and "life”s work" outrank more

~ pecuniary aspects as important satisfactions for crafts—artiste. How-
ever, the barriers to achieving these satisfactions are non-craft
obligations, money, time, lack of public appreciation, marketing oppor-
tunities and training. The most frequent goals set by crafts-artists are
to devoteﬁmore time to crafts and to develop artistic competence;

. &

increasing income and winning an award or recognition are less important.

Over 82 percent of all crafts—artists exhibited their crafts
within the 12 months pridr to the survey, with nearlyrﬁalf doing so from
~two to five times. About 42 percent of the respondents who exhibited

received an award or prize within 3 years of the survey. Art/crafts -

fairs and galleries were each listed by 35 percent as the best places to

l found in the Northeast (28 percent) and South (29 percent) compared to
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exhibit. Crafts shops (either their own or someone else’s) were the next
most popular. The lack of outlets and poorly informed communities were
listed as the major problems by crafts-artists who exhibit.

About two-thirds of all crafts—artists produced goods for sale;
of these, 23 percent report receiving their primary income from crafts
sales. Art/crafts fairs and galleries are again listed as the best
places to sell. Toc few outlets, dealing with clients, lack of business
skills and a>poor1y informed public are listed as the major probliems.

Relatively small proportions, each less than 10 percent, have
received a grant or fellowship, applied for a crafts-related bank loan,
purchased equipment or materials in cpoperation with other crafts-artists
or exchanged crafts for other goods and services.

Crafts provides a relatively small contribution to net household
income and i8 about as likely to be a drain om household income as a
contribution. The estimated average annual crafts-related income of
crafts—artists is about $2,800. Nearly 43 percent of crafts—artists
teach crafts and earn an average of about $1,100 per year from teaching.
Crafts expenses are estimated on average annually at about $2,600,
leaving a net gain of $345 (based on data from those who reported both
income and expense categories).

Average non-crafts personal income is about $8,000 per year while
other family members earn about $14,900 (314,500 of it from non-crafts
sources). Overall, average annual income for crafts-artist households
is about $28,900.

Materials are the most frequc t crafts-related expense, amounting
to about $1,000 per year for those who buy them. Dues and publicat¥ens

are the nexi most prevalent expense at about 70 percent each and costing
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an average of $48 and $85 per year respectively. The most expensive
item--employee salaries at $6,500--is among the most infrequent cost with

only 4 percent of crafts—artists reporting that they have employees.

D. FACTORS RELATING fO CRAFTS INVOLVEMENT AND FINANCIAL RETURNS

In addition to the extensive tabular analysis of characteristics
of memygr crafts-artists summarized above that was performed for this
report, respomses of éraEts-arti?ts to the survey of crafts organization
members were empirically analyzed using regression techniques t: attempt

[4

to relate underlying causal factors to specific outcome va%iablep. The
empirical analysis focused on two aspects of crafts-artist?’ activity:
their level of involvement as measured by weekly hours of éroducing and
|

marketing crafts and the financial returns as measured by 4r0ll hourly
earnings for those who sell their products.

rThere is considerable variation in both vd;k‘hgﬂéii;ndhhourly
earnings, and the estimation yielded a nuwber of interesting insights
which help in understandirg their determinants. However, there are two
caveats that must be stressed in interpreting the results. First, the
pursuit of crafts is of course motivated by noneconomic factors such as
artistic accomplishment, as well as by economic factors, which suggests
that the rewards to crafts activity consist of nonmonetary as well as
monetary elements. Hence, an analysis of the financisl returns to crafts
in terms of hourly earnings will understate the true returns to the
extent that nonpecuniary remuneration is present. Using a regression

approach in conjunction with the data available, it is not possible to

identify the relative mix of these different remunerative elements.

xi
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Second, individuals may engage in crafts as an avocational
activity, as an income producing activity, or both. Persons with
identical observed characteristics may differ in their efforts to sell
crafts This difference in sales orientation, which is not observed in
the dafa, will marifest itself in different hourly earnings measures. It
may, Jn addition, be correlated with observed characteristics such as
training and exhibition experience so that the estimated effects of the
latter variables may partially incorporate underlying variation in sales
orientation. Hence, the empirical findings should be interpreted with
some caution.

With regard to weekly hours of crafts involvement, the empirical

findings suggest that crafts-artists respond positively to a greater
_.’__pummjw._ghgy viork more hours per week the higher the
financial return they can expect to gain. The potential hourly wage rate
was imputed to all 1,363 crafts-artists respondents who reported the

numter of hours worked in crafts and other variables, based ¢n regression

estimates for the 959 crafts-artists who reported selling their crafts.
The imputed hourly wage rate is intended to proxy expected total .
remuneration, including both monetary and nonmonetary elements. Thus, it
serves as a more inclusive measure of the incentive to engage in crafts
activity than monetary income alone. .
The number of hours spent in producing crafts does not display

a consistent relationship to skills and the acquisition of trainming,

although exhibition experience, apprenticeship, and college teaching

are important. But, these factors"may in themselves represent measures

of involvement rather than causal factors underlying crafts activity.

Crafts do compete with otiier personal activities and the data offer some

A,
'
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indirect evidence of this competition for one’s time: individuals from

 larger families and who own their own homes spend less time in crafts.

Rural residents are estimated to work more intensely in crafts than those
living in more populated areas. While males are estimated to receive
higher earnings than females ;ith similar crafts-related characteristics,
they tend to work fewer hours in producing and marketing crafts. This
implies that crafts may be a more important form of leisure for females
than males. Finally, crafts involvement is not significantly relatad to
the level of income earned by other household members.

Turning to the analysis of what influences hourly earnings, the
estimation finds a positive financial return to training in business-
related skills and to certain types of training in crafts production,
specifically apprenticeship programs and college courses. The general
work experience that crafts—artists acéﬁ-ulate over time also has a
significant pecuniary impact. Artistic cuality and recognition are found
to be significant deternin;nts of earnings. This impact, ho§ever, is
primarily due to the ability to exhibit one’s work rather than to the
receipt of awards or financial support. Finally, individuals
specializing in fiber and paper ﬁedia earn significantly less than

otherwise similar crafts—-artists concentrating in other media.

E. POLICY IMPLICATIONS

There are several findings from this analysis which may offer
guidance to policymakers and crafts organizations who are concernéo with
assisting crafts-artists to attain greater financial success. The
tentative implications for policy that can be inferred from the empirical

analysis are:




o Training - Not all types of training lead to an
increase in earnings for crafts—artists. More
specialized and intensive methods, such as appren-
ticeships and college courses, appear to offer larger
financial rewards. Business-related skills training
is significantly related to earnings which makes
sense because crafts-artists are similar to self-
employed business persons. Greater encouragement and
provision of these programs seem to be warranted.

o Exhibitions and Shows - As was expected, the analysis
found a strong relationship between number of
exhibits and increased earnings of crafts-artists.
The exposure received by crafts-artists through
exhititing their products is clearly a key element in
financial success. Shows enhance the access of
customers to artists and facilitate relative com-
parisons with respect to quality and style. Efforts
to ircrease availability of, and participation in,
crafts exhibits should have significant payoff in
helping crafts-artists increase financial rewards
from crafts production.

o Awards asd Financial Support - The analysis found
. no perceptible effect om either crafts activity or
crafts earnings of having received a crafts award or
prize im the past three years or of ever having
' received a fellowship, gramt, or other form of sup-
‘ port frem a government agency or foundatiom. This
finding suggests that the resources of the Arts
. Endowment and other orgamizations for assisting
crafts-artists might be better utilized if they were
directed to other modes of assistance.

o Imbalance of Supply and Demand - There is some

tangential evidence that there may be some
overcrowding (i.e., an imbalance of supply and
demand) in fiber-related crafts, in that they are the
most popular, yet earn the least income. This
conclusion must remsin speculative, especially given
the unobserved differences in sales orientation,
which may be such that fiber artists are less
oriented to selling than crafts—artists in other
media. Nevertheless, the financial implications of
the differences in earnings by media warrant further .
investigation.

Further implications can be formulated based on some additional
research efforts. Further empirical analyses that could be carried out

with the data from the 1980_Survey of Mexber Crafts—-Artists include:

xiv . 1
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o Extension of the wage rate analysis to all crafts-
artists in the sample, using appropriate statistical
techniques, so that the unobserved decision to sell
or not can be confronted directly.

o Investigation of the factors prompting
crafts-artiste to pursue crafts as a primary
occupation.

o Exploration of the relationship between financial
success and the barriers to exhibiting and selling
crafts. (The Arts Endowment has sponsored research
on this topic in four cities. The data from the
Survey of Member Crafts-Artists would permit further
investigation with a nationally representative
sample.)

o Investigation of the level of financial returns to
producing crafts in response. to current trends,
traditions, inspiration, and demands of the market.

o Examination of the link between crafts activity and
other employment.

It would also be useful to pursue further the question of the

extent to which the populatiom of crafts-artists who belong to crafts

- membership organizations fully represents in number and characteristics

the total universe of all crafts-artists. The Arts Endowment currently
obtains data on leisure activities of Americans from a sample of persons
who are included in the National Crime Survey, totalling about 18,000
cases on an annual basis. Several questions are asked of this sample
about part{cipntion and training in crafts. Characteristics of persons
active in.crnfts from tﬁis samplu could usefully be compared to the
characteristics of respondents to the Survey of Members.

Another approach to consider is to conduct a larger repre-
sentative survey of subscribers to crafts periodicals not published by

crafts membership organizations. Over 25 percent of the subscribers

included in the small survey conducted for this report did not belong

XV
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to crafts organizations; however, analysis of this group in any depth

is not possible as questionnaires were obtained from only 168 sub-
scriber crafts-artists in all, including both organization members and
non-members. A larger survey of subscribers that was designed to be
representative of the subscriber universe could provide another useful
look at the crafts-artist population and perhaps turn up valuable
additional information to supplement the profile obtained I[rom the survey

of crafts organization members.
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I. INTRODUCTION

This report is an endeavcr to deepen our understanding of crafts-
artists and to provide information about their characteristics and
concerns that will be useful to the National Endowment for the Arts.
and crafts-related characteristics of crafts-artisss and to explore some
of the important relationships between participation and success in
crafts and these characteristics. Other goals are to prepare an estimate
of the numberuof crafts-artists in the United States and to determine if
the information provided by crafts-artists included in this sample
applies to all crafts-artists. u

Before proceeding to these topics, several preliminary matters

are discussed in this introductory sectiom:

o A brief history of studies conducted for the
Arts Endowment concerning crafts-artists

0o The rationale for the approach adopfed to collecting
information about crafts-artists

0o An outline of the procedures followed to gather the
data for this report

o Description of the major characteristics of
crafts-artists

o The organization of the tables used in this report.

Following these topics is the body of the report in five main sectioms:
(1) Estimates of the number of crafts-artists (Section
II) &

(2) A description of the personal and household
characteristics of crafts-artists (Section III)

1.1
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(3) The crafts-related characteristics of crafts-artists
as well as their attitudes toward crafts, their
satisfactions and goals, and their problems (Section

1v)

(4) An examinstion of some specific relationships between
participation and success in crafts and the
characteristics of crafts-artists (Section V)

Kesults of tests to determine the extent of crafts
organization membership (Section VI).

A copy of the questionnaire used in the survey conducted for this

report along with a comparison of syrvey results by type of interviewing
procedure are inciuded as appendices. A third appendix compares selected

survey results to a 1978 survey of crafts-artists in Canada and a fourth
)‘
appendix discusses a model of crafts imvolvement. All the data sampling,

data collection and data tabulation procedures along with exhibits are

described in the Methodelegy Report for this project.l/

A. PRIOR RiSEARCB ON CRAFTS ORGANIZATIOMS AND CRAFTS-ARTISTS

In 1976, the !eoonrch Division of the National Emdowment fcr

the Arts initiated a plamning study for the puipose of determining the

feasibility and methods for a national survey of crnfts-nrtistl.g/ One

of the recommendations from this study was that a survey of crafts member-
ship organizations should be conducted prior to surveying individual

M

crafts—artists. This recommendation was adopted by the Arts Endowment

l/J. Georg Cerf, Constance F. Citro and Audrey McDonald,
Methodology Report: Survey of Crafts—Artists (Princeton, N.J.:
Mathematica Policy Research, 1982).

Q/Constnnce Citro and Diana Zentay, A Planning Study for a
National Survey of Crafts Arts (Washington, D.C.: Mathematica Policy

Research, January 1977). See also Research Division Report No. 2, To

Survey American Crafts: A Plnnning Study.
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and the Survey of Crafts Organizations ;ompleted in 1978.1/‘Thg results
were also published by the Arts Endg;ment.g/ Both the planning study
and the survey of crafts organizations provided strong evidence that
crafts-artists belonging to oiganizations ar; a major component of the

total crafts-artist population. A mail survey of the membership rosters

of the sample of crafts organizations was recommended as a cost-effective

means for gathering information about the population of crafts-artists

belonging to such organiz’tions.‘ R - -

Based on the results of the 1978 Survey of Organizations, the
population of member crafts-artists had been estimated at about 375,000
for the U.S. Based on the survey of-members that was conducted for this
report, this figure has been revised, so that itbis now estimated that
there are 150,000 to 180,000 crafts-artists who belong to crafts member-
ship organizations.

B. RATIONALE FOR A SURVEY OF CRAFTS—ARTISTS WHOVARE MEMBERS OF CRAFTS
ORGANIZATIONS ' '

During the early phases of thé research on crafts, it became
clear tha? a national probability survey to gather specific information
about craftsfgrtists and their work vouid be prohibitively expensive. As
already discussed, the planning_ study concluded that surveys of crafts

membership organizations and their members would be feasible and provide

[

L/Conltance Citro, et al., _Results from a National Survey of

Crafts Membership Organizations (Washington, D.C.: Mathematica Policy
Research, June 1978).

Z/Research Division Report No. 13, Craft Artist Membership
Organizatious 1978. y - N
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useful information about an important component of the crafts world.
Moreover, evidence suggested that there are relatively few cr;%ts-artists
who are not ﬁembers of at least one crafts organization, so that
surveying a sanple,ofimembers would be a cost-effective means of
gathering data on the cr;fts-artist pepulation.

This hypothesis cannot be tested using only information from the
s;mple frame developed-as a result of the Planning Study. To determine
if membership in crafts organizations is as widespread as some anecdotal
information sugge;;s,‘two separate tests were designed and included in
the present study. Other ways can also be found io verify the extent of
members.ip. One test that was carried out involved selecting establish-
ments and fairs which sell or exhibit the works of very accomplished
crafts-artists and sampling these crafts-artists. There is some basis to
believe that’"profellionalla may not beral likely to join crafts
organizations as those with less skill. A second test was to survey
subscribers t» crafts periodicals which are not published or associated
with a crafts membership organization. The ar;ument here is that these
periodicals may include many crafts-artiftl who either are not aware or
do not choose to belong to an organization, but still wish to maintain
gsome contact with trends and developments in their p-.-ticular media or
crafts generally.

Based on the results of these tests, ovep 95 percent of seller
and exhibitor crafts-artists are estimated to belong to at least one of
the crafts membership organizations included on the master list frqy the
prior Survey of Crafts Organizations. About three-quarters of all

subscribers are estimated to be members of crafts organizations.

A more complete analysis is included as Section VI of this. report.

I.4 L ’>,1‘
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C. DATA COLLECTION PROCEDURES

The information presented in thia reﬁor: regarding crafts—artists
who are members of organizations was obtained from a two-stage stratified
cluster sample of members i organizations identified:in the 1978 Survey
of Crafts Membership Ovcanizstions conducted by Mathematica Poligy |
Research, Inc. (MPR). The two-stage nature of the design results from
initially selecting organizations and then individual members from those
organizations (the latter stage producing a clustered sample). Initially
281 orggnizations wvere s;mpled, of which 205 or 73 percent returned

&

ﬁsabie membership lists.

-

The sample was stratified because the earlier work showed most

crafts—-artists were concentrated in a few media with smaller numbers

.

working in other materials. Tc adequately represent all crafts-artists,
the most popular media (fiber and clay) were undersampled, and the least

popular (paper and leather) were oversampled. Adding up respondents from

.

all the strata, 5,146 were sampled and responses were received from 3,785
persons or 74 percent. Of this number, 2,637 identified themselves as

crafts—artists, while the remainder were not involved in crafts and were

dropped from the analysis sample.lj ~

Questions were developed by MPR ba,ed on prior research and
suggestions by the Research Staff of the Arts Endowment and consultants
to the Endowment and the project. A draft questionnaire was pretested

prio: to its final printing. A copy of the questionnaire is in Appendix

.

A.

1/

=~"A small number of questionnaires, 27, were completed by .
crafts—-artists, but could not be processed for analysis because crucial
data were missing and could not be obtained.

I.5 ‘) !
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The fieldiné procedures used réquired extensive wmailings with

.

telephone follow-up of non-respondents. The sequence of contacts is
shown below for the two main surveys (the times in parentheses indicate

.o

the .elasped time since .the last contact):

First Stage: Second Stage:

’ - - ' -
Survey of Crafts Organizations Survey of Crafts-artists
n . C.d “

Initial request for names of . Initial letter «
members ' First questionnaire (2 weeks)

Telephone follow-up (3 weeks) Follow-up post card (1 week) )
‘ Follow-up letter (1 week)

Second questionnaire (3 weeks)

Telephone follow-up (6 weeke)

Use of the telephone resulted in significant additions to the number L 2

In addition, interviewers completed questionnaires over the telephone.
Questionnaires returned as a result of the telephone follow-up were

&
examined to see if there were any major differences in characteristics

reported by these cfafts-artists and those not contacted by teI;phone.
The results are included as Appendix B to this report.

when completed questionnaires were received in the mail, each was
edite; and coded. As part o£ this process, 1,471 respondents were calledﬂ
back to clarify an answer or obtain a missing answer to pgrticular v

questions which were important for the amalysis. A computer based file

was created and the data verifigd. Corrections were made when they were .

necessary.

In order to properly reflect the relative numbers of crafts- .
artists drawn from each stratum in the tables and to prepare the

estimates of the overall number o crafts-artists, a weight for each of

. of membership lists received and questionnaires returned in the mail.

Q ‘
B : ' I.6 i
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the 2,537*crafts-artis§s respondents was developed. These weights con-
gid;r~the media in which crafts-artists wori, the number of organizations
to which they belong, and the level of response within the groups used
to select the sample. ‘The tables included in this report were prepared
using these weighféd responses.

| Ip orderpto provide cbmparability between the survey of“membgr

crafts-artists and the surveys of professional sellers and exhibitors and

subscrihers, the same questionnairz was used and the data gathering

procedures were similar.

D. MAJOR CATEGORIES USED IN TABULATIONS &
“ The Qabulations presented in this report consist of tables
shoying characteristics anqropinions of crafts—artists cross-classified
by other characteristics.< These cross—tabulations result from creating
mutually .exclusive group§ for each of several different key analytical
variables selected from the large number of questionnaire items, and
then examining characteristics of respondents iﬁ each of these groups

on other variables collected in the survey. The purpose is to ascertain

differences among the various groups ani secondarily to identify poten-

tial relationships between each analytical variable and the characteris-

_tic or data item oeing tabulated. The major variables used in the

tabulations in this report are the following:

o Primary crafts media
o Intensity of crafts involvement
o . Net income from crafts

o Extent of crafts-training

bl )y
v ~




o Region of residence

o Years of crafts involvement

Definitions of the categories idggtified for each of these variables
are provided in Figure I.l.

7 The major variableé listed above were selected in the belief
that éach variable relates significantly to other characteristics of
crafts-artists and therefore thathcrafts-artists would exhibit important-
differences among the categories identified for each. In-several
instances, this determination was based oﬁ expgctations rather than
previous research. These expectations were not always met and conse-

N ‘

quently relatively l?ltle use is made of certain analytic variables. On

the other hand, media, intemnsity of involvement, and net income cate-

gories usually show significant variation and are used in nearly all of

.

the tables.
As ar introduction to the body of the report, a summary of the

results of the survey for each of the major variables identified in the

¢

cross-tabulations follows. The relationships revealed in tabulations
between these and other variables cannot be used to draw any conclusions
about causality or direction of causality. Variables selected as major

stratifiers may, in some instances, influence variables to which they are ) \

o

)
related and in other instances may themselves be the outcome of those

.

variables; in yet other irctances, two apparently related variables may ’ N

be independently influenced by yet a third va-iable not included in the

tabulation. Analysis presented in Section V uses multiple regression
. techniques to investigate predictors (independent variables) of crafts

involvement and income (dependent variables) in a causal framework.

li
'|
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FIGURE I.l

DEFINITIONS OF CATEGORIES OF MAJOR CROSS-TABULATION VARIABLES

Primary crafts media. 'Each respondent was asked to indicate one primary .

media from among those listed or written in by the respondent. The

following

are guidelines used when assigning "other" responses to

broad media categories.

Fiber:
Clay:

Metal:

Wood :

Glass
and
Other:

Paper
and
Leather:

All types of weaving, sewing, working with orgaﬁic or
synthetic strands to make material or finished product.

Pottery and related types of work including glazing and
firing, but excluding china painting.

Includes jewelry making but not lapidary work; metal working
involves forging, forming, fabricating and finishing all
varieties of metal and alloys.

Shaping, joining and‘finishing wood.

Glass includes glass blowing and forming as well as casting
and assembling stained glass constructions. "Other" includes
a miscellany such as plastics, natural materials, and

ivory, and combinations of media.

Paper is papermaking and finishing, not calligraphy or
painting applied to paper. Leather includes the processing
of hides as well as the fabrication or decoration of the
finished article.

Intensity of Crafts Involvement. A combination of type of crafts
involvement (Question 1) and number of hours per -~veek spent producing
crafts (Question 22):

Major
Activity:

Secondary
Activity:

Main
Leisure

Activity:

Occa-
sional
Activity:

Other:

Respondents reporting crafts as their primary activity
categorized by number of hours per week spent producing
crafts.

All respondents indicating this level of activity in
Question 1.

Respondents listing this level of activity in Questionm
1 divided into components by the number of hours per week
listed in Question 22,

Respondents indicating "occasional" in Question 1 and

spending less than 10 hours per week producing crafts.

Primarily teaching crafts or a student studying crafts
plus respondents not included above.

1.9
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FIGURE 1.1 (continued)

I

Nét Income from Crafts. The sum of the respondent”’s income from
crafts sales and crafts-related sources (sales of materials
and .tools) less the respondent”s crafts-related expenses.

Income from teaching crafts, from non-craft sources or from
other family members is excluded.

Extent of Crafts Training. Constructed from the list of kinds
of training each respondent reported:

Profes- One or more months as an apprentice or 2 or more workshops

sional: given by crafts schools or professionals or private lessons
from professionals.

College 5 or more ccllege art or crafts courses.

courses,

5 plus:

College 1 to 4 college art or crafts courses.

courses,

1 to 4:

Informal:

All other training including lessons from family or
) friends, school art classes, community programs, adult

: education courses, self-taught and/or one workshop by a
V crafts school or professional.

i ‘
%Region of Residence. The state to which the questionnaire was mailed

' classified into regions as defined by the Bureau of the Census, U.S.
| Department of Commerce.

A

2 Northeast: Connecticut, Maine, Massachusetts, New Hampshire, New
| - Jersey, New York, Pennsylvania, Rhode Island and Vermont.

i North I1linois, Indiana, Iowa, Kansas, Michigan, Minnesota,

ﬁ Central: Missouri, Nebraska, North Dakota, Ohio, South Dakota, and
ﬂ Wisconsin.

|

| South: Alabama, Arkansas, Delaware, District of Columbia, Florida,
; : Georgia, Kentucky, Louisiana, Maryland, Mississippi, North
@ Carolina, Oklahoma, South Carolina, Tennessee, Texas,

@ ; Virginia and West Virginia.

i West: Alaska, Arizona, California, Colorado, Hawaii, Idaho,

: Montana, Nevada, New Mexico, Oregon, Utah, Washington and

W : Wyoming.,
Yéars of Involvement. A categorization of the responses to the question

. "How many years altogether have you been working in your crafe?"




Examining the distribution of responses to major tabulation
variables indicates about 42 percent of all crafts-artists who are
members of craft organizations consider fiber to be their primary media.

The two next most prevalent media are clay and wood with 17 percent each,

‘followed by metal with 13 percent (Table i.l1). Leather and ﬁaper com-

bined account for 5 percent while giass, other media and combinations
of media are nearly 7 percent. Approximately 96 percent of all
respondents provided primary media information. The effect of the
weighting can be observed by noting that there are more respondents
indicating metal as their primary media compared to wood (424 versus
365), although the weighted percentages indicate thét wood 18 . a more
frequent primary media (16.6'compared to 12.5 percent). Accordingly,
the impact of the weighting scheme is to underweight respondents

¢
reporting metal as a primary media while overweighting those reporting

wood. 1/
The levels of crafts involvement result from combining the nﬁmber
of hours crafts—-artists spend per week producing crafts and how they
described their interest in crafts activities. About 25 percent
described crafts as their major or primary activity in life; 8 percent
spend more than 40 hours per week producing crafts while the remaining 17
percent spend less (Table I.1). Another 17 percent reported crafts is

their secondary activity. Crafts involvement is the main leisure

activity of about 31 percent of respondents, a slightly larger share (17

1/

~'Details on the procedures used to select the sample and weight

the results are included in Cerf, et al., Methodology Report: Survey of
Crafts—-Artists.
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TABLE I.1 .

DISTRIBUTIONS OF RESPONSES TO VARIABLES USED FOR CROSS-TABULATION
CATEGORIES, SURVEY OF CRAFTS-ARTISTS, 1980

Cross~tabulation

Percentage Unweighted Number
Category Distribution of Respondents
Primary Crafts Media
Fiber 41.8 968
Clay 17 .4 436
Metal 12.5 424
Wood 16.6 365
Glass, Other, Combination 6.8 203
Leather and Paper 4.9 140
Total responding 100.0 2,536
Not responding 101
Total interviewed 2,637
Intensity of Crafts Involvement
Major Activity
Under 40 hours per week 16.6 439
40 hours or more per week 8.2 256
Secondary Activity 16.9 431
Leisure Activity
Under 10 hourc per week 17 .6 371
10 hours or more per week 13.5 307
Occasional Activity 13.8 288
Other 13.4 328
Total responding 100.0 2,420
Not responding 217
Total intervieved 2,637
Net Income from Crafts
Net Loss
$500 or more 22.2 459
Under $500 38.4 659
Net Gain 1/
Under $1,000~ 19.1 382
$1,000 or more 20, 476
Total respording 100.0 1,976
Not responding 661
Total interviewed 2,637
(continued)
I.12 o -
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TABLE I.1 (continued)

Cross—tabulation Percentage Unveiéhted Number
Category Distribution of Respondents

Extent of Crafts Training

Professional 51.8
College courses
S5 or more i 7.2
1l to 4 17.1
None or informal 23.9
Total responding 100.0

Not responding
Total interviewed

Regioo of Residence

Northeast 28.0
South 29.1
North Central 23.6
west 19.3
Total responding 100.0
Not responding
Total interviewed
Years of Involvement
Under 10 years 33.3
10 to 14 years 23.9
15 to 24 years 20.1
25 years or more 22.7
Total responding 100.0

Not responding
Total interviewved

1,395

200
417

621

2,633
4
2,637

932
679
533
488

2,632
5
2,637

950
614
512
222
2,608

29
2,637

SOURCE: Survey of Crafts-Artists who are Members of Crafts
Mathematica Policy Research, Inc.

l/Includes zero net income.
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percent) participating under 10 hours per week compared to 10 hours or

- o
more (14 percent). The remaining 27 percent are equally divided between
those for whom crafts is anm occasional activity and those in the "other"
involvement category. Nearly 92 percent of a&l those interviewed, or
2,420 respondents, provided information used to classify tﬁeir level of
crafts involvement.

Net ‘income from crafts can be coﬁsidgréd another measure of
intensity or levelﬁof crafts involvement witﬁ the caveat that positive
net income may not be the only criterion of accomplishment. About 75
percent of all respondents reported both income and expenses in
sufficient detailvto permit calculation of net income. Overall; 85
percent reported gross income from crafts while 82 percent reported
crafts-related expenses.l/ Of crafts-artists providing sufficient
information to calculate net income, about 60 percent experienced a net
loss in the 12 months prior to completing the questionnaire (Table 1.1).
Of these, nearly half or 38 percent had a loss of between $1 and $500.
The remainder had larger losses. The 40 percent who had net income gains
are about evenly divided between those with less than a $1,000 gain
(including zero net gain) and crafts—artists with larger net income from
crafts. Figures presented in Section IV indicate that crafts-artists
with net gains from crafts activities are largely those reporting crafts
as their major or secondary activity. Average (mean) net income from

"

crafts is $1,511 for crafts-artists working 40 hours or more per week in

their craft; $1,167 for other crafts-artists reporting crafts as their

1/

2/These calculations are based on data presenced in Section IV
of the report.

o
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major activity; and $467 for crafts-artists listing crafts as a secondary
activity. Figures for' other categories of crafts-artists are: 1loss of
$421 on average for leisure crafts-artists working 10 or more hours per
week; average loss of $403 for leisure crafts-artists‘working under 10
hours per week; average loss of $136 for occasion;l c:afta-artists; and
gain of $1,449 on average for all other crafts—artists (Table IV.21).
*The extent of crafts training is used as a tabulation variable
primarily in the examination of training-related characteristics. Over
half--52 percent--of crafts-artists received professional level training
in their primary media (Table I.1). The remainder are split about
equally-between receiving some college level coufsés and no or informal

training. Virtually all respondents reported training information.

Slightly larger shares of crafts-artists live in northeastern

yand southern states compared to the north central and western states.
~N

N,

Agéip, nearly every respondent could be classified by state of
res#dence.

r
|
I

‘\\
under 10 years while from 20 to 25 percent have been engaged in crafts

|
| : '
fﬁr 10 to 14 years, 15 to 24 years, or more than 25 years. Nearly 99

!
percent of respondents reported this information (Table I.1).

One-third of crafts—artists have been involved in crafts for

E! ORGANIZATION OF THE TABLES USED IN THIS REPORT

|

| The following conventions were used to develop tables which ar=:

compact yet display data in such a way that comparisons can be easily

~

ﬁde:

i o All percentage distributions, percentage of all
crafts—-artists and averages (means) are based on
weighted data.

I.15 ¢y
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o All "number of respondents" are unweighted.

o The lack of statistical significanci at the .01 or 1
percent level, as measured by the X“(chi square)
statistic, is shown by an (*) for all tabulatioms
which include percentage distributions or percentage -
of crafts-artists.= Each percentage distribution
which adds to 100.0 percent or percentage of all
crafts-artists, is the unit for determining
significance. The percentage of all crafts-artists
entries were calculgted as yes-no variables to allow
formulation of an X“statistic; "yes" equalling all
those wto have the characteristic, attitude or
problem, and "no" all those who did not so. indicate.
The 1 percent level was selected because a higher
level, 0.5 percent, would not have resulted in
rejecting a much larger number of tabulations as due
to chance, and a lower level, 5 percent, is likely
to ignore the effect of nonsampling error on the
data.

0o Averages (means) are shown for all subgroups where
there are at least 50 unweighted respondents. A
base of less than 50 was judged too small to provide
a reliable estimate and could result in misleading
conclusions. The symbol # is used in place of the
average to indicate the base is insufficient.

0 The marginal (or uncross-tabulated’ distribution
" is shown for every question variable and is repeated

on the second page of two-page table formats. The
number of respondents for the marginal tabulation
is normally more than the sum of the number of
respondents for the subcategcries because not all
respondents answered the questions used to formulate
the subcategories (for example of the 2,632 tabulated
questionnaires specifying the various media in which
they worked, 2,536 specified a primary media).

1/

'—'The X2 stacistic is a way of testing to see if the level and

‘pattern of responses in a cross-tabulation is likely to have occurred

merely by chance. If the table (or individual tabulation) is signifi-
cant, given some level of probability--.01 as in this case, then the
pattern of data shown would result merely from chance in only 1 out of
100 instances of s}milarly drawn samples (1/100 = .01). It is important
to remember that X° indicates only that the pattern in the table can be
accounted for by chance 1 out of 100 times; it cannot be used to draw
conclusions about any causal relationships between tWe variables shown in
the table.
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‘The question variables are listed in reasonably

complete detail, but the subcategories across the
top of the tables are more cryptic due to space
limitations. The categories are deiined in Figure
1.1.

A "——" in a table indicates a zero percentage,

Percentage distributions were rounded so as to add
to exactly 100.0 percent; the largest percentage
bore the change of .1 or in very few cases .2
percentage points.

.

The above points cover the general rules for the tables. Deviations

and a few special cases are covered in footnotes on the individual
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II., ESTIMATES OF THE NUMBER OF MEMBER CRAFTS-ARTISTS

A primary goal of the research program of the National Endowment
for the Arts in the field of crafts is to develop estimates of the number
of practicing crafts-artists in the United States. Impressionistic
evidence, such as the space devoted to crafts in the press, suggests that
the crafts-artist population is not small and has increased over the past
two decades. The challenge is to substitute hard numbers for
impressions.

A national sample survey >f the entire U.S. adult population

has not appeared a cost-effective means to develop estimates of the

research effort is to develop estimates by building up lists of names
believed to represent crafts-artists.

Earlier research suggested that membership rosters of crganiza-
tions of crafts-artists, ranging from large natidpal organizations (such

u

as the American Crafts Council) to small local aséociations of ;:ramists, ;S
weavers, etc., are a particularly gobd source for developing estimates
of the total crafts—artist population. This section first Presents
the estimates that resuited from the recently-completeq sample ;urQey
of members of crafts organizations. Then these estimates are compared
to earlier figures derived from the 1978 Survey of Organizationmns.

To summarize the findings, the work performed in 1978 resulted in

estimates that there were 1,218 crafts membership organizations in the

U.S. whose membership rolls totalled 458;000. The unduplicated estimate

' number of crafts-artists. Hence, the thrust of the Arts Endowment”s

‘ rl Q : :;ti
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~ bouad eétimate of 150,000 member crafts-artists in 19§0<ref1ects the

‘ IN 1980
\\\___,,,? As described in detail in Chapter VI of the companion Methodo-

.

dology Repo:st, information obtained from the survey in 1980 of a sample

of member c¢rafts-artists, allowing for individgals be%onging to more than

one organization, was 375,000. LAs a result of the 1980 surveys, itii;
estimated that there are 1,063 to 1,265 crafts membership organizations
in the U.S. whose membership rolls total 268,000 to 319,000 names. The
unduplicated estimate of crafts-artists belonging to these organizations
is about 150,000 to 180,000. "

The difference between the 1978 estimate of 375,000 member
crafts-artists and the 1980 estimate of 150,000 to 180,000 is attribut-
able to several factors. The largest portion ;f the difference results
from reducirg the estimate of membership size of crafts organizatioms in
1980 by about a third compared to the 1978 estimate, based on more
precise data. The next most important factor is the adjustment made in
1980 based on survey responses, that could not be made in 1978, to
subtract out over a quarter of the organization members as not being

crafts-artists., Finally, a slightly larger adjustment was made in 1980

compared to 1978 for multiple memberships, and, of course, the lower-

lower-bound estimate of the number of crafts membership organizations.

A. ESTIMATES OF CRAFTS-ARTISTS BELONGING TO MEMBERSHIP ORGANIZATIONS

-was used tc construct an estimate of crafts-artists belonging to

of organizations and the subsequent survey of a sample of their members

membership groups following carefyl step-by-step procedures. In
y .

overview, these procedures vg:g,;é:

¥ T -
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o Develop counts of names of individuals (excluding
* libraries, institutions, etc.) on the mailing lists

obtained in the 1980 Survey of Organizations from
a sample of 204 groups and inflate ("blowup") these
~counts to represent the-total number of individual
names on the lists of all crafts membership organi-
zations. This procedure resulted in an estimate of

"5 : 268,377 names on the lists of 1,063 organizations.

o Develop estimates of the proportion of the total
number of names that represented practicing crafts-
artists as opposed to other persons belonging to a
crafts organization. These estimates were based on
responses to the 1980 Survey of Members where persons
either filled out a questionnaire or sent back a
post-card excluding themselves from the survey as not
being a crafts—-artist. Based on these respons=s, an
estimated 72.5 percent of all names on crafts organi-
zation membership lists in fact represent crafts-
artists. Applying this figure to the estimate of
268,377 total names gives an estimate qof 194,451
names of crafts-artists on the rolls of membership ,
organizations.

0 Further adjust the estimates of crafts-artist names
on organization mailing lists to account for the
fact that some _rafts-artists belong to more -than
one group. In cesponse to a question on the 1980
Survey of Membe-s, 41.4 percent of respondents
reported belonging to more than one group, with 23.6 -
percent belonging 'to two, 10.8 percent to three, and
7 percent to fc.r or more. Making adjustments for
these responses -esults in an unduplicated estimate
of 152,259 pra.:icing crafts-art}’ts belonging to

. crafts membership organizations.~

A ]

All of the procedufes and adjustments described above took into

account the complex sampling schede used for the first-stagé and second-

&

stage 1980 surveys. They also allo?éd for differing response rates by

samfle stratum and geographic locatipn.

— it 1 e e e e

1/

~' Interestingly, 18 percent of respondent craftp-artists did
aot report they were a member of any crafts organigzation, even ghoughc
their names were on crafts organization membership lists.

)

. B ' . >
B .
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As discussed below, evaluation of the estimate of 152,000 member

crafts—artists developed in the Methodologx Report leads to the

conclusion that this estimate represents a lower bound. An»uﬁper bound
estimate is that: there ard_about 181,000 crafts-artists belonging to

crafts membership organizations.

B. COMPARISON TO 1978 ESTIMATES >
Based on the 197& Survey of Crafts Membership Organizations,

MPR developed a preliminary estimate of persomns on crafts organization

membership rolls of about 458,000 and an unduplicated estimate of
crafts~artist members of about 375,000 for the country as a vhole.lj

This latter figure is more than double the estimate of about 132,000

I
R

crafts-artists belonging to membership organizationsﬁin 1980 represented
above. Several re;sons account for this difference.
The 1978 estimate was based on a larger estimate of the number -
of active crafts membership groups--1,218 compared to the 1980 estimate
of 1,063. The lower estimate fcr 1980 resulted from dropping responses
to the first-stage Organizations Survey indicéting that a group was a
chapter or duplicate of another group or vaq”really not a crafts member-
ship organization despite having responded;to the 1978 Survey.gj

The question is whether the 1980Wéstimate is too low for one or

both of two reasons:

1/

='Citro et al., Results from a National Survey of Crafts Member-
ship Organizations, Figure II.2. The estimate of 458,000 names was
calculated using the first-cut estimates in this figure adjusted for
the revised completion rate. ‘

i

i

g/All other responses were included in the 1980 estimate,

' including refusals and groups that had become defunct since 1978.
§




o It excludes groups as not being crafts membership
organizations when they should be included

o It makes no allowance for the formation of new crafts
brganizations since 1978.

Of the respondents to the 1980 Organizations Suévey, about 6
percent, including some large groups such as the China Painters, stated
they were not crafts groups even though they had responded to the ed}lier
survey. There seems no choice but to accept such self definitions,
although if all of these respondents had continued to affirm themselves
as crafts groups, then the estimnte of organizations would have been
1,131 instead of 1,063 and the resulting estimate of crafts-artist
members would have been correspondingly higher.

One can reasonably conclude that the 1980 estimate of 1,063
organizations is too low because insufficient allowance is made for the
formation of new organizations since the earlier survey. The 1978 Survey
found that 16 percent of responding groups had been formed less than four
years ago. Assuming that this rate of formation continued since 1978,
one would estimate a total of 1,265 groups instead of 1,063. Offsetting
this higher estimate is the fact that the estimate of 1,063 organizations
includes groups disbanding since 1978, roughly 8 percent of the total.
Hence, the estimate of 1,265 organizations should probably be viewed as
an upper bound. Of course, using this higher estimate would result in a
higher estimate of crafts-artists belonging to organizatioms.

Taking the more conservative estimate of 1,063 organizgtions,

(the figure that was used in developing the crafts-artist“estimate in

the Methodology Report) = and multiplying by the average membership size
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from the original 1978 estimate, give; an estimated number Of”names on
crafts organization mailing lists of 400,000 compared to the 1978
estimate of 458,090 and the 1980 estimate of 268,000. Hence, the impact
of the lower esti%nte of organizations }s to reduce the estimate of names

in 1978 by 58,000. ‘ .

The expla&ation for the difference between 400,000 names and
!

268,000 names in ﬂ980 has to do with differences in the average member-

i
i

ship size attributed to ﬁhe organizations. In 1978, memb;rlhip size was

“ ¢
estimated using midpoiﬁts of the pre—pfinted size intervals on the
questionnaires checked by the organizations responding to the 1978
Survey. These size intervals were broad, for example, 10C-499 members,
500-1,999, and so on. The 1980 surveys provided actual counts of names
on membership lists furnished by a sample of organizations. It turned
out that most organizations had picked the correct size interval on the
1978 questionnaire, but that their membership counts were lower than the
interval midpoints. The differences were enough to auptract 132,000 from
the 1978 estimate of 458,000 names.

The adjustments made in 1978 to refine the estimate of 458,000
names on crafts organization mailing lists to an unduplicated estimate
of crafts—artist members included no correction to eliminate persons
on membership roils who were not practicing crafts-artists. In 1980,
members were personally surveyed and 27.5 petéent declared they were
not a §rafts—artist and therefore should be removed from the sample.

The 1978 estimate of 375,000 crafts-artists did include an

allowance for multiple memberships.  This was based on very sketchy data,

and, on average across geographic areas, the factor used was 18 percent.




.

In 1980, crafts-artists were asked how many crafts groups they belonged
to. - Adjustments made based on these responcres reduced the estimate of
crafts-artist names by 22 percent, or slightly more than the analcgous
adjustment made in 1978.

In summary, fqPr factors are determined to have produced the
1980 estimates of 268,000 names on crafts organization membership rolls
and 152,000 unduplicated crafts-artists compared to the 1978 estimates
of 458,000 and 375,000, respectively. In order of computation, the pro-
portion of the total difference between thg 458,000 names on membership
rolls estimated in 1978 and the 152,000 individual crafts-artists
estimated in 1980 accounted for by each of the factors discussed above
is:

o] 19 percent due to a smaller estimate of the number

of organizations in 1980

o 43 percent due to a reduced estimate of membérship
size

o 24 percent due to subtracting members who were not
crafts—-artists in 1980 compared to no such adjustment
in 1978

o 14 percent due to a larger pefcentage of multiple
memberships factored out in 1980 compared to 1978
so that individual crafts-artists are only counted
once.

Clearly, the most important factor in reducing the 1980 estimate
of crafts-artists was the revised data on membership size followed by
the new information ‘on proportion of members who were not crafts-artists.

The 1980 estimate, although based on much more complete infor-

mation than was available in 1978, is still an estimate rather than a

certainty. It is subject to sampling error in that the data on member-
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ship size, proportion not crafts—artists, and multiple membership come
from samples of organizations and individuals. The 1980 estimate is also
a lower bound based on the discussion earlier that one factor, namely the
total number of organizations, is itself an estimate that appears to be
on the low side. Taking the higher estimate of 1,265 crafts membership
organizations, gives an estimate of about 319,060 instead of 268,000
names on crafts organization membership rolls and an unduplicated
estimate of about 181,000 instead of 152,000 member crafts-aéfists.

Finally, as stated in previous reports,lithere is no doubt that
estimates of crafts—artists belonging to organizations exclude many
members of special groups working in ethnic crafts traditions outside the
mainstream of professional crafts activity. Such special groups include
Native Americans, persons of Spanish origin, the Amish, and the like.

It is also true that éstimates of crafts-artists based just on
crafts membership organization rosters exclude similar crafts-artists who
do not, for one reason or another, belong to organizations. A chief
purpose for conducting the three smaller surveys of crafts-artists who
sell at well-known galleries, those who exhibit at well-known fairs, and
those who subscribe to crafts periodicals not published by a crafts
membership organization was to determine the proportions of crafts-
artists in these samples who were members of crafts organizations. As

reported in Section VI, 100 percent of sellers, 95 percent of exhibitors,

l'LCit:r:o and Zentay, A Planning Study for a Natiomal Survey of
Crafts Arts; and Citro, et al., Results from a National Survey of Crafts
Membership Organizations.

I1.8 - ‘15;
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and 73 percent of subscribers are estimated to belong to crafts
membership organizations. The nature of the three additional surveys--
namely that they are based on small, purposive samples--means that
estimates of non-member crafts-artists to add to the estimates based on
the members survey cannot be developed (see further discussion in Section
VI). However, the membership proportions among sellers, exhibitors, and
subscribers are indications that the universe of member crafts-artists

overlaps to a large degree with the total universe of crafts-artists.
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III. PERSONAL PROFILES OF CRAFTS—-ARTISTS

A. DEMOGRAPHIC PROFILE

Based on all responses to the Survey of Member Crafts-Artists,
the population of crafts-artists who belong to crafts organizations is
predominantly older, white, married and female. Over half completed &4
years of college with many majoring in fine and applied arts. Forty-six
percent of all crafts-artists are employed full-time (30 or more hours
per week) and another 13 percent are employed part-time. A third of
employed crafts-artists list crafts work as their primary occupation,
while another third categorize themselves as professional workers.l
Most live in a house they (or family members) own with an average (mean)
of 2.7 persons of which 0.9 are dependents. No one community type
(rural, urban, suburban) clearly predominates, although the majority live
inba community with less than 50,000 inhabitants.

This profile is a description of all member crafts-artists based
on summary characteristics. It masks considerable diversity of character=-
istics when individual demographic subgroups are examined by the primary
media in which they work, their level of crafts involvement and the
amount of crafts-related net income they received in the 12 months prior
to completing the questionnaire.

For example, women are not predominant among crafts-artists

working in woody¢ of whom only 19 percent are female. On the other hand,

l/Professions include, but are not limited 0o, accountants,
artists, the clergy, dentists, physicians, registrred nurses, engineers,
—lawyers,librarians, teachers; writers, scientistc, social workars,
actors or actresses.

-y
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97 percent of the fiber crafts-artists are female. Glass o: other media
and metal (including jewelry) each attract about 50 percent female,
participation, while clay and leather or paper work have about 73 percent
females (Table III.1). There is less variation by level of involvement,
although male crafts-artists outnumber females (52 to 48 percent) among
those who report crafts is their major activity and spend at least 40
hours per week doing crafts work. This level of involvement is also
reflected in the net crafts income variable; net gains of $1,000 or more
are more frequently reported by males compared to gains of less than
$1,000 or losses of $500 or more and less than $500 (Table III.1).

Age also varies widely by media and level of involvement. Crafts-

1/

artists engaging in woodworking have a higher median~ age (53 years)
than any other media type.‘ Metal and paper or leather have the youngest
median aée (about 40 years). Comparing median ages and their underlying
age distributions by level of involvement reveals younger median ages
(33 to 42 years) among those who listed crafts as their primary or
secondary activity (Table III.1). Those who report crafts as a leisure
or occasional activity are older, #8 to 58 years. Those reporting $1,000
or more net income from crafts activities are younger, on the average,
than crafts-artists with smaller gains or losses.

Crafts is an activity engaged in predominantly by whites, at

least among those who are members of crafts organizations. With the

exceptions of leather or paper and glass or other media, at least 98

lehe median is the numver which splits the entire distributiom
exactly in half with an equal number above and below the median.
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/ 7 TABLE III.1
/ N OEMOGRAPHIC CHARACTERISTICS OF CRAFTS-ARTISTS
lf SURVEY OF CRAFTS-ARTISTS, 1080
/ Primsry Craft Hadie Intensity of Crefts Involysgent _ Incoms from Crefte
Mpjor Activity Leisurs Activity Nst Loes of Nst Bain of
& < ALl Under 40 10 Occa-
- Crafis- : Glesa, Paper, 40 Hre, 2nd 10 Hre, Hre, sionsl ¢50C Under Under $1000

Artiats Fibar Cley Metsl Wood Other Lesther Hrs., Plus Activity or less Plus Activity Othesr plus $500 9000 _ plus

Parcentage of femsle ’
crafts—srtiste 70.2 8.6 72.7 62.0 18,2 ©68.9 73.8 71.8 47.8 71.3 70.8 73.1 8s8.0 73,7 66,1 76.8 70.8 8§7.0
Numbar of Respondents 2832 9687 438 423 as4 202 140 438 255 431 369 308 208 77 480 658 e 475

Age distribution
Less then 26 '
1.6 4.4 2.0

yssrs oltd 3.4 2.9 4.7 0.3 1.0 1.9 3.1 4,3 0.4 4.9 0.8 2.5 6.3 3.8 0.8
26 to 34 yeere old 24.8 22.1 30,7 346 16,0 28.1 31.0 3.4 40.7 29.3 21,0 13.8 18.5 28,56 28.9 20,1 20,3 30.4
————356-to-44 ysers old- - 20.3 20,8 25,7 18,56 18.0 —--16.0 -20,6 - 24,1 - 25.1% - -28.7 18.8 10.1 18.3 24,2 21,1 18,6 20.4 256.1
45 to 54 ysars old 17.8 17.0 18,2 15.6 16.8 15,6 16.9 14.3 13.9 18,2 23.4 10.2 18.0 10.0 10.0 17,3 19.4 14,2
55 to 64 yssrs otd 18.4 18,3 17,2 12,2 @26.4 22.8 10.9 12.3 12.7 17.3 17.9 3.1 21.7 18,6 21,7 22,2 16,6 13.0
- 65 snd over 15,0 19,0 €,7 13,8 20,8 _13,1 _12.,4 1141 5,7 7,4 14,5 _3k.7 17,7  _18.2 5.8 18,8 20,0-_8,0
- TOTAL 100.0 100.0 100.0 100,0 100.0 100.0 100.0 100,0 4100.0 100.0 100.0 100.0 180.0 400.0 100.0 100.0 100.0 100.0
" Number of respondsnte 2611 9683 434 417 358 201 138 438 253 427 366 302 297 325 457 064 378 474
W MHedien sge 45,2 47.3 4.9 4.8 53,3 45,8 40,2 40.0 37.9 41.0 47 .6 50.2 49.7 43.2 AS.0 49,7 47.8 8.3
Maritsl atatus
Never merried 13.5 10.8 13.7 18,7 8.4 20.5 24,8 13.8 190.3 12.7 9.9 8.0 18.0 18.4 13,9 12,9 10,2 16.0
Married 71.6 72.6 70,8 71.4 01,5 B88.2 b59.2 70.4 65.8 76.1 77.3 76.8 8.0 05.4 72.8 73.1 74,2 70.3
wWidowsd/divorced/ .
ssparstad 14,8 16,7 16,7 11,8 _10,9¢ 13,3 _16,0 15,8 _14,89 12.2 12.9 19,2 _3%.3 _18.2 _13,3 14,0 15,86 14,7
JOTAL 100.0 i00.0 100.0 100.0 J00.0 100.0 100.0 100.0 400.0 100.0 f00.,0 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Numbar of respondents 2622 967 434 418 362 202 140 4389 252 428 370 308 290 326 400* 058 3B2*  474°
Rece )
White 97.8 g8.6 98.3 98.1 88,5 85.0 61.8 88.4 88.1 97.2 98.8 96.5 90.1 80.2 87.1 68,7 080.2 98.1
Bleck 0.5 0.7 0.8 0.1 — 0.2 — - 0.2 0.2 0.5 1.2 0.7 0.3 06 0.8 0.3 0.2
Amsrican indien/
Alesksn netive 1.2 0.2 0.7 0.3 1.5 4.3 8.4 0.3 0.2 2.8 0.7 1.5 0.7 0.9 1.5 0.4 1.2 1.4
Asfan/Pectific
isiender 0,4 0,3 0,2 1,8 — 0,5 - 0,3 0,5 — — 0,8 0,9 0,8 g, 0,3 _0,3 0,3
TOTAL 100.0 100.0 100.0 100.,0 100.0 100.0 100.0 100,0 100.0 100.0 00,0 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Number of respondentes 2606 9680 432 419 359 202 138 438* 262¢ 422° 388* 304* 1) R 328® 457% 685° 378* 472°
Parcentags of crefte-
srtists of Hispenic
origin or beckground 1.3 0.9* 1.8* 3.3* 2.,2* 1.,3* 0.9* 1.0 2.4 1.3 1,8* 1.4° 0.2* 1.8 -1,3% 0.4° 2.,0* 1.2¢
Numbar of rsspondents 2533 933 418 407 3s2 198 134 433 242 410 359 29 284 M1 A45 638 371 480

—r

SOUACE: Survay of Crafte-Artists who sre Membars of Crefte Orgenizetions, Msthemstice Policy Resssrch, Inc,

Bssad on calculstion of )(2 stetistice, in 99 out of 100 cesss, the weightad parcantages in this tabls very from ths parcentagss for eil crafts~srtiste by
-Q‘-ount tergar than cen bs accounted for by chencs sxcept thoss psrcentages or psrcentegs distributions followad by an ssterisk (*},
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percent of the crafts-artists are white. Over 8 percent of paper or

leather workers are American Indians or Alaskan Natives, as are about’

" 4 percent of the crafts-artists in glass or other media (Table I1II.1).

About 1 percent of all crafts—artists are of Hispanic origin or
background. N
The major variation in education level is for crafts-artists
working in wood who exhibit smaller percentages with post-high school
formal education than other media groups. The individual components of
level of involvement in crafts and net income from crafts activities do
not show much variation; there is a pattern toward higher educational
attainment levels among those for whom crafts is a major secondary

activity, but it is not strongly pronounced (Table II1.2). About 7

percent of all crafts-artists used the G.I. Bill to attend school or

finish their degree.

Fine and applied arts is the largest education major for crafts-
artists attending pest-secondary schools (29 to 50 percent) for all media
categories of crafts—artists except wood. Crafts-artists with wood as a
primary medium list engineering and "other" as —ost prevalent at about 18
percent each; fine and applied arts is mext at 15 percent (Table 111.3).

Full~-time employment (30 or more hours per week) is the labor
force status category with the largest share of crafts—artists for all of
the media types, levels of involvement and net income categories (Table
111.4). However, among tle media categories, fiber and wood engaged
signiéicant percentages of full-time homemakers and the retired, 31 and
26 percent respectively. A higher percentage of those who consider
crafts their major activity are employed compared to crafts-artists

assessing their involvement as secondary, leisurely or occasional. In

51
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TABLE III.2

EDUCATIONAL CHARACTERISTICS OF CRAFTS»ARTISTS
SURVEY OF CRAFTS-ARTISTS, 1880

Primary Creft Medie iIntensity of Crefte Involvemsnt Incoms from Crafts
Major Activity Lejisurs Actiyity Net Loses of Net Gein of
. . ALl , Under 40 10 Occe-
Crafts- ' Gless, Pesper, 40 Hre, 2nd 10 Hrg. Hre, weionsl 8500 Under Under $1000

/rtiste Fiber Cley Mstsl Wood Other Laesther Hra, Plus Activity or Less _ Plus Activity Other plus 8500 $1000 plus

Higheat yssr of school-
ing completed:

Some high echool | 4.6 4.6 0.9 1.9 9.3 7.8 5.5 2.2 1.9 3.1 3.5 7.3 3.8 5.1 4.7 4.1 7.7 1.3
High school y 120 12.2 5.3 11.9 21.0 10.9 9.3 9.6 7.9 8.8 15.3 19.2 8.1 1.4 7.3 13.3 1.6 10.9
Soms college 1€ .1 14.5 14,4 13.0 18.9 18.4 22.7 29.5 21.0 13.6 14.3 13.6 13.5 13.0 1.8 13.9 15.4 16.7
Two-yssr college
dagres 5.8 6.6 "4.6 4.5 5.1 8.2 7.6 5.5 4.0 5.3 4.9 6.5 8.0 2.9 5.8 5.5 8.5 4.6
Four-yser college '
degres 25.3 27.1 28.4 26.0 15.0 26.3 21.3 28.5 28.0 31.5 21.3 18.8 26.7 23,5 23.4 27,2 25.4 31,3
Technical/voce-
tional degres 4.8 4.0 3.8 5.5 7.9 4.5 5.5 4.8 7.3 4.6 7.0 4,1 - 2.3 3.9 5.4 3.8 5.3 5.5
- Gradusts work 11.8 13.6 14.0 12.5 8.3 6.5 6.1 9.6 8.0 1.9 12.5 0. 15.5 14.7 15.1 13.8 9.4 1.1
= Mastars dagres 15.8 14,2 25.4 19.3 9.3 12.3 21.2 16.3 16.2 19. 19.0 10.7 ° 12,89 22.3 18.5 13.9 13.8 16.9
. Doctorste/Profes-
W sionsl degras 3.2 1.8 2.6 4.6 5.2 4.0 0.6 1.1 2.3 1.6 6.1 2.2 7.5 3.2 7.0 3.6 1.7 1.6
Other 0,8 1.4 0,6 0,8 — 1.1 0,2 0,9 2,9 0,2 1,2 1,5 0,7 - 1,0 0,9 1,2 0,1
TOTAL 100.0 300.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 4100.0 100.0 100.0 100.0
Number of respondants 2626 964 435 422 362 203 140 435 255 430 369 306 298 327 459 656 381 474

SOURCE: Survay of Craftas-Artiats who srs Members of Crafts Organizations, Mathematice Policy Resssrch, Inc.

2
Besad on ceslculstion of X statistics, in 99 out of 100 cases, the waightsd parcentsges in this teble very from the psrcentegea for sil
crafte-srtists by en amount Largsr then cen be sccounted for by chance except thcss psrcentagss or parcentsgs distributions followsd by
an ssterisk (*),
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TABLE III.3

EDUCATIONAL MAJOR OF CRAFT-ARTISTS
- ATTENDING POST-SECONDARY SCHOOLS
SURVEY OF CRAFTS-ARTISTS, 1880

Primery Creft Medie

ALl .
Crefte— ' Gleos, Peper,
Artiste Fiber Cley Metel Wood Other Lesther

Mejor field of etudy:
Agriculture )
Architecture
Aress studies
Biologicel eciences
Business end mensgeasnt
Communicetions .
Computer end informetion

scisnces
Educetion
Engineering
Fine end epplied erts
Foreign Lengusges
Heslth profeseione
Home economice
Low
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SOURCE; _Survaey of Crefts-Artiste who sre Members of Crefts Orgenizetions, Methsmetice Policy Resssrch, Inc.
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the percentsges for sll crefts—ertiete by sn smount Lerger then Cen be sccounted for by chence except thoes
percentsges or percentegs distributions followsd by en ssterisk (*}.
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’f TABLE III.4 .

LABOR FORCE hAﬂND EMPLOYMENT CHARACTERISTICS OF CRAFTS-ARTISTS
' SURVEY OF CRAFTS-ARTISTS, 1880

T

Primery Creaft Medie : Intensity of Crefts Involvement Income from Crefts

; Mejor Activity Lejeure Activity Nat Loss of Net Bein of

Al Under 40 10 Occe-
Crefts- Gless, Peper, 4 Hrs, 2nd 10 Hres, Hre, sionel $6500 Under Under $1000
Artists Fiber Cley Metel Wood Other Lesther Hrs, Plus Activity or Less Plus Activity Other plus &500 $1000__ plus

| Lebor force stetust

&
.

} Employed, full time 5 32.1 B82.7 53.8 68,1 .2 58.8 7.7 77.2 47 .1 1 43.7 28.0 44.8 38.3 63.% 33.6 34.8 85.8
! Esployed, pert time 13.4 16.3 14.5 14.8 7.1 10.6 1.7 16.8 6.7 20.2 "10.8 11.8 B.7 16,6 15,1 12.2 15.8 13,2
Full-time homsmeker 18.9 31.1 18,7 11,0 3,6 12.8 9.8 10.8 4.7 21.2 18.3 28.0 20.2 18.2 45.0 27.0 22.7 8.0
Full-time student 2.8 2.4 2.7 5.7 0.7 4.0 5.0 1.3 1.1 1.0 3.0 0.1 1.1 12.4 4.1 4.0 3.0 1.2
Retired 13.8 13.1 6.4 10.6 26.0 18.8 10.8 3.8 4.5 6.8 16.7 27 .4 17.7 2.1 5.2 18,6 20,0 6.3
Unemployed 2.8 2.7 3.6 1.7 2.1 1.6 4.8 2.0 3.7 1.2 3.8 2.8 3.9 2.8 2.3 3.5 2.3 2.1
Other, not working _2.2 3,3 3,6 2,2 1,6 3,2 1,0 2,3 3.1 2,8 2,5 2,3 3,8 2,7 3,8 1,2 1,8 2,4
TOTAL 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 1i00.0 100.0 100.0 100.0 10M.0 100.0 100.0 100.0
Numsber of respondsnte 2628 866 436 422 364 201 140 438 26 431 370 308 298 328 460 850 g2 473
w1 Percentsge reporting ' T -
] crefts as their mein d .
- occupestions, 33.8 27.2 47.4 41,4 25,6 47.2 21.7 88.2 96 .6 13.8 0.5 10.0 3.5 16.8 28.8 8.6 28.3 68.8
~t Number of emplboysd
respondents Tl 1641 482 314 307 240 128 83 341 . 218 301 202 118 167 197 322 318 208 3904
Mon-creft occupstion of
those with full- or
pari-time amployments
Clerical 7.2 10.7 6.8 4,3 2.1 5.0 8.7 — — 8.2 8.2 5.3 8.2 7.3 6.1 9.6 5.6 2.8 i
Skilled workar 6.8 0.8 2.8 11.8 13.8 11.3 7.8 8.1 -_— 7.8 8.8 8.3 4.3 5.6 7.3 5.0 8.6 B.5 L
Farmer, ferm mensger 1.3 0.4 — 1.8 2.7 4,3 _ 12.6 0.4 1.4 4.1 0.6 — 0.4 0.3 1.6 2.7
Lsborer 1.3 1.7 1.4 0.8 1.4 _ 1.2 7.8 _— 0.8 — 4.1 1.1 0.3: 1.7 2.0 —_ 1.1
Mensger, edminiet,a— :
tor B.7 9.4 10.4 3.7 8.4 5.3 14.1 3.8 — B.7 5.3 11.1 14,8 B8,3: 8.0 8.8 7.1 13.6
Mititery 0.5 - 0.2 _ 2.1 _ 0.6 _ — 0.3 1.3 0.3 0.5 0.2: 0.1 1.3 0.3 0.3 i
Dparstive 1.1 _— - 1.8 4.1 1.5 — -_ 3.6 1.8 0.8 _ — 0.56: 2.3 0.5 1.2 _— ‘
Professionel 52.2 52.0 62.3 67.1 43 .6 64.0 48.7 60.8 65.4 44,2 66.8 34.3 67 .5 67.9 67.2 62,6 63,5 651.0
Propristor, owner 8.5 8.0 4,2 6.5 6.2 7.7 2.0 8.0 11.3 10.8 2.3 12.0 3.7 3.1 2.8 4,0 5.8 8.2
Seles 5.1 7.6 3.1 2.8 4.8 8.8 2.4 — 7.3 3.4 5.6 8.3 4.8 3.8 5.8 4.8 2.8 2.4
Service worker 4.4 8.2 3.2 4.1 4.8 -_ 1.8 14.1 et 1.6 0.8 0.8 0.7 3.1 1.4 4.4 3.4 3.1
Technicel 4.8 2.8 6.7 5.6 6.3 8.3 8.3 7.2 ot 6.8 8.2 , 5,6 1.1 i.8 4.5 5.9 7.4 5.2
Other: 0,3 0,4 — —_ 0,6 _ — _— o — 0,4 0,8 1,1 -— — 0,6 — 1,8 _
TOTAL ‘ 100.0 100.0 100.0 100.0 100.0 4100.0 4100.0 400.0 100.0 100.0 100,0 100,0 100,0 100.0 100.0 100.0 100.0 100.0
Number of respondente 810 311 138 157 145 56 61 28 8 250 163 a7 14 14 188% 243* 140* 101*

SOURCE: Survey of Crefta-Artists who sre Membere of Crefts Orgenizetions, Msthmmetice Policy Resestch, Inc,
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Besed on celculetiun of X etetistice, in 88 out of 100 cesss, the weighted pesrcenteges in this tebte very from the g-rclnunu for eott
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jad2ition, crafts-artists reporting gains in net income from crafts

{
"over $1,000 are more likely to be employed than those with smaller gaims

I
-

or 1;:;es (Table III.4). It is these same components-- those who report
crafts as a major activity, and receive $1,000 plus net income--that also
list crafts as their main occupation.

Fo: those crafts-artists who do not consider crafts as their
main occuration, the most prevalent occupation reported is professional,
ranging from 34 to 68 percent of the ;rafts-artists in each category.
Other occupations with significant representation include skilled
workers, managers and administrators, and proprietors and owners (Table
I11.4). This tendency toward highly skilled occupations reinforces the

findings based on the educational attainment characteristics.

Crafts-artists whose homes are owned outnumber renters by a
ratio of about & to 1 for all components (Table II1.5). There is an
average of 2.7 persons per household and 0.9 dependents with little
variation by type of media, level of crafts imvolvement or net income
from crafts.

There is more variation in the type of area where crafts—-artists
live. Among the media components, suburban areasll are more prevalent
for fiber, clay and paper or leather; rural areas are more popular for
those who work in metal, wood and glass and other media (Table IIL.5).
Crafts-artists reporting crafts as a major activity live im rural
settings whereas those with less intense involvement lean toward suburban

areas. Crafts—artists with net crafts income of $1,000 or more live

1/

=’ Suburban, rural and urban were defined by respondents.

[Eric o7 o
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TABLE III,S

HOUSEHOLO ANO LOGATION CHARACTERISTICS OF CRAFTS-ARTISTS
SURVEY OF CRAFTS-ARTISTS, 1880

Primary Craft Media _ Intensity of Crafts Involvement Income from Crafts
Major Activity Leisure Activity Net Loss of Net Gain of
ALL Under 40 10 Occs-
Crafts- Gless, Paper, 40 Hrs, 2nd 10 Hrs, Hrs, sional $500 Under Under $1000

Artists Fiber Clay Metal Wood Othar Lsether Hrs, Plus Activity or lLess Plus Activity Other plus $500 $1000 plus

Parcantage of crafte-
artists who:

Own 81.7 5.1 B0.5 76.6 B5.4 77.2 73.2 77.8 67.4 78.8 83.0 87.0 83.2 786.9 B80.6 B83.9 B81.4 78.2
Rant 18,3 _14.9 18,5 23,4 14,6 22.8 26.8 22,2 32.6 21,2 11.0 13,0 16.8 21.1 19.4 16.1 18,6 21,8
TOTAL 100.0 100.0 100.0 100.0 100.0 10G6.0 100.0 100.0 100,0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Number of respondents 2569 852 434 414 356 200 135 434 253 426 366 303 291 320 454*% 54aa* 375* 473*
Avarsgs [mean] nuaber
of parsong in house— 'y
hold 2.7 2.7 2.6 2.6 2.7 2.7 2.5 2.7 2.6 2.8 2.9 2.6 2.5 2.5 2.7 2.6 2.7 2.8
Numbar of respondents 2614 961 433 421 362 202 138 438 253 427 369 302 295 238 457 656 380 474

— Ayerage (msan) number
—
+~ of dependent persons

o in houssehold 0.9 0.8 0.8 1.0 1.3 1.0 0.6 0.9 1.1 1.0 1.1 0.8 0.9 0.8 1.1 0.8 0.9 1.1
Numbar of respondants 2581 945 430 443 360 200 137 433 249 418 365 303 291 236 453 653 377 467
Type of community: i

Rural 34.2 29.5 32.0 36.1 q2.2 4.2 29.8 45,2 51.8 32.2 27.7 35.1 27.8 26.4 29,6 25.8 35.0 42.9

Urban 28.6 30.3 29.7 29,5 24.5 25.6 26.3 25.4 24.4 26.6 26.2 27.2 34.4 32.8 32.2 32.4 29.0 26.7

Suburban 37.2 4.2 38,3 _34,4 33.3 30.2 _43.8 29.4 _23.7 41.2 46.1 37.7 37.8 40,8 38,2 41,8 36.0 _30.4
TOTAL 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Numbar of respondents 2618 962 433 421 363 202 138 438 254 428 369 305 294 326 459 658 379 473
Population size of

community:

Less than 5,000 26.8 21.8 28.2 27.8 35.8 34.2 27.6 35.7 38.2 23.5 21.3 27.2 27.3 18.5 26.2 19,5 29.7 34.9

5,000 to 49,999 30.5 32.8 22.0 272.6 31.9 28.3 28,6 26.3 27.3 32.3 33.5 30.9 22.8 31.7 25.2 32.5 33.7 22.8

54,000 to 99,999 10.1 10.7 10.9 9.7 8.2 10.9 10.4 5.2 10.6 11.3 10.3 13.2 10.2 1.5 10.7 1.8 10.6 9.3

100,000 to 499,999 15.6 16.5 18.1 14,5 13.7 13.4 17.5 17.0 10.7 14.5 14.9 16.8 17.5 17.3 17,7 16.9 14.7 15.3

500,000 or wmore _17.0 18,2 _-18.8 _20.4 _10.4 _12.1 15.9 15.8 _12.2 18.4 14.0 12.8 22,2 21,0 20,2 19,3 _11,3 _17.6
TOTAL 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 10c.0 100.0 100.0 100.0 100.0 100.0 100.0 *90.0
Number of respondents 2596 955 428 418 363 198 138 434 250 427 368 302 294 32 456 656 376 470

SOURCE: Survey of Crafts-Artists who are Members of Crefts Organizations, Msthemetica Policy Reesarch, Inc,

2 S
Based on calculation of X setatistics, in 99 out of 100 csses, the weighted psrcentsges in this table vary from the g-rcentages for all
crafts-artists by an smount Larger than can be accounted for by chance excapt thoss percentsges or percentage distributions foliowed by
an asterisk (*], ’
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in rural areas to a greater extent than do those with lower gains or
losses. In all of the component subgroups, urban comsistently accounts:
for a one-quarter to one-third share of crafts-artists (Table I1I.5).
Categorizing places of residence by population size reinforces
the puttern toward low density areas. There 1is some fluctuation between
the relative positions of communities with less than 5,000 population
and those with 5;000 to 49,999. One of these two .s always the first

or second largest percentage and, in all but ome case (the "other" level

of involvement), whichever is not first is second.

B. COMPARISON OF CRAFTS-ARTISTS TO THE U.S. POPULATION

Crafts—artists who are members of crafts organizations are a
small subset of the U.S. population. There were an estimated 150 to 180
thousand of these crafts-artists in 1980, while over 226 million
individuals, of whom 154 million were age 20 and older, were enumerated
in the 1980 Decennial Census.i/ Given the small numbers of crafts-artists
relative to the total population, ome would expect to find some
divergence in characteristics. This section compares characteristics of
member crafts—artiétg to corresponding characteristics of the adult
population to ascertain the extent of similarities and differences. The

adult population (defined as 20 years and over, or, 1n some 1lnecances, 25

years and over) is the basis for comparison because it would be highly

LLU.S. Bureau of the Census, Population Proufile of the United
States: 1980, Current Population Reports, Series P-20, No. 363
(Washington, D.C., 1981), Table 4.

)
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unlikely that younger persons would belong to a membership orgamnization
of practicing crafts-artists.—j

Females are much more prevalent among crafts—artists than they
are in the U.S. population aged 20 years or older, comprising over 70
percent of crafts—artists compared to less than 53 percent of all adults.
The crafts—artist population has a larger proportion aged 25 to 64 and
smaller proportions either under 25 or 65 and over compared to the total
adult population, but the median ages for both groups are similar--about
45 years for crafts-artists and 42 years for all adults. Blacks and
Asian and Pac;fic Islanders are not attracted tc crafts work (or at least
membership in crafts organizations) to as great an extent as ar= Whites
and American Indians and Alaskan Natives. Persons of Hispanic origin are
also not found as crafts—artists in the same proportion as they are in
the total adult population. The marital status of crafts-—artists 1is
roughly the same as for all adults; married individuals are slightly more
prevalent among the former group; those who are widowed, divorced or
separated or never married are somewhat more frequent among the latter
(Table II1I.6)

In comparing economic characteristics, there are more revealing
differences. Crafts-artists are much better educated than the entire
population aged 25 years or older. Over 56 percent of crafts—artists

have at least four years of college, whereas only 17 percent of all

1/

=’ An even more appropriate comparison group, especially for “hose
crafts—artists listing crafts as their primary activity, would be the
self-employed population. However, the published tabulatioms from the
continuing series of national household surveys that is the basis for
this section do not show distributions of other characteristics for the
self-employed.




TABLE III.6

CHARACTERISTICS OF CRAFTS—-ARTISTS AND THE U.S. YOPULATION, 1980

1980

Population 1989 Total /
Characteristic Crafts-Artists Populatiowg

Sex of the population 20 years old and older: ,
Percentage female 70.2% 52.6%

Age (both sexes) of the population 20 and over%/

20 to 24 years old

25 to 34 years

35 to 44 years

45 to 54 years

55 to 64 years

65 and over

. ) Total 100.0 100.0

13.8
©24.1
16 .6
14.8
14.1
16.6

WV oo N O W
« e e
O 00 W oo

.

e

Median age 45.2 42.3

Race of the population 20 and over:
White ‘
Black
American Indian, Alaskan Native
Asian, Pacific Islander
Other

O

.

- o0

N~ OO W,
.

N W N

| O~ O~
N
& v

Total 100.9 100.0

Hispanic Origin or Background of the population
20 and over:
Percentage 1.3 5.4

Marital Status of the population 20 and over:
Never uarried . 13.5 16.3

Married " 71.6 66.1
Widowed, Divorced, Separated 1.9 17.6

Total 100.0 : 100.0

(continued)

]
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l TABLE II1.6 (continued)
l 1980
-— - Population — - -~ - - 1980 Tetal
l Characteristic ' Crafts-Artists Population
; Years of School Completed for the population /
25 and over:
' Less than 4 years of high school 4.6% 31.3%
Four years of high school 12.0 36.8
o One to three years of college 26.7 14.9
l o Four years or more of college 56.7 17.0
Total 100.0 100.0
. Labor Force Status for the civilian
non-1institutionalized population 20 and
over:
l In labor force (percentage
of population) 61.7 64 .6
Employed (percentage of
labor force): (95.4) 93.9
I Full-time (30 plus hours) 73.7
. Part-time 21.7
- Unemploed o 4.5 6.1
' Not in laboir force (percentage of .
population): (38.3) 35.4
Student 2.8
Retired 13.9
l Other including homemaker 21.6
Occupation of Employed Workers 18 and over:
l Crafts ] 33.6 NA
Professional, technical 37.8 15.8
Manager, administrator, owner 10.1 10.7
l Sales 3.4 6.1
. Clerical 4.8 18.6
Skilled 4.4 12.9
Operatives, including transport 0.7 14.8
. Laborers 0.9 6.0
Farm managers 0.9 1.4
Service, others 3.4 13.7
l Total 100.0 100.0
. B (continued)
b .

- 63
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TABLE I1I.6 (continued)

. 1980
Pcpulation 1980 Total
Characteristic T Crafts-Artists " Population
Income:

Mean annual per capita income of : a/
population 20 and oyer (89,462) $12,217 =
Net crafts income— $1,454 NA
Other sources - 8.J08 NA 4/
Mean annual household income . 28,886 21,366
Estimated bases for characteristics
(in thousands)
Crafts-artists who are members of
craft organizations 150-180 -
Persons 20 and over in March 1980 - 154,061

SOURCES: Survey of Crafts~Artists who are Members of Crafts Organizations,
Mathematica Policy Research, Inc. 1980; U.S. Bureau of the Census,
Profile of the United States: 1980, Current Population Reports,
Series P-20, No. 363; U.S. Bureau of the Census, Marital Status and
Living Arrangements: March 1980, CPR, Series P-20, No. 365: U.S.
Bureau of the Census, Money Income of Families and Persons in the
United States: 1979, CPR, Series P-60, No. 129; U.S. Bureau of the
Census, Money Income of Households in the United States: 1979, CPR
Series P-60, No. 126.

The sum of amounts shown for the more detailed categories.
Information not available.

[ ]

é/Data are either for April i, 1980, from the 1980 Decennial Census
or for March 1980 from the March 1340 Curreut Population Survey.

Q/Less than 1 percent of crafts-artists in the survey reported their
age as under 20.

c .

—/Includes income from sales of crafts work, other crafts-related
sales and teaching crafts, less crafts-related expenses, in the 12 months
preceding the interview.

g/Represents income for calendar year 1979, adjusted for change in
Consumer Price Index, all commodities, of 8.9 percent from January to September
1980.

I11.14




adults have acquired as much formal education. Roughly comparable
percentages of crafts-artists and the adult population aged 20 years or
older--about 62 percent of the former and 65 percent of the latter--are
estimated to be in the labor force (either employed or available for
work). About 95 percent of crafts-artists in the labor force listed
their status as employed versus 5 percent who were unemployed; the
figures for the adult population are 94 percentuenployed veréﬁs 6 percent
unemployed (Table III.6).

0f those who are employed, crafts work or professional or tech-
nical occupations are much more frequent among crafts-artist; thamrali-
adults. Over 71 percent of crafts-artists list one of these categories
as their occupation (with somewhat more listing professional or technical
occupations compared to crafts work), while 16 percent of the employed '
civilian population aged 18 or older are professional or technical
workers (T;ble 111.6).

Average (mean) per capita income of crafts-artists (including net
incomg from crafts and all other income) is about 22 pe;cent lower than
mean per capita income for all adults aged 2?0 or o}der. (Income for
crafts—-artists was ascertained for the 12 months preceding the date of
interview which occurred in the fall of 1980; income for all adults was
measured for calendar year 1979 with an adjustment made for inflation.)
Most of the income of crafts-artists is from non-craft sources--$8,008
out of $9,426 (Table III.6). The. crafts-artist iopulation includes a
large proportion who are self-employed (at least the 34 percent of
employed crafts-artists who list their main occupation as crafts), and

substracting expenses from gross crafts ircome leaves a net figure on

\
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average of only $345 compared to average crafts gross sales receipts of u
sz,a93 (Table IV.21). 1In contrast, less than 3 perceat of all employed
adults aged 18 or older are self-employed, so that effects of business
expenses on average per capita income are quite small.l/

In contrast, mean household income for crafts-artists is about
35 percent higher than mean household income for the total U.S.--£28,886
compared to $21,366 (Table 111.6). The two sets of findings for personal
and household income suggest that, while crafts-artists may make a
smaller contribution to household income than adults on ‘verage, they are
resident ‘in households with higher than averaze income consistent with
the higher educational and skill levels exhibited by crafts-artists
compared to the general adult populationm.

In suﬁmary, crafts-artists in the U.S. differ from the total

adult population on several dimensions, most notably in their higher

" proportions of females, Whites, persons with a college education,

professional and technical workers, and high-income households. They
alsoilpgkﬁggmarkably similar to the total adult population in many

respects, including age, marital status, and labor furce participation.

In some sense, then, thé;e may be a little crafts-artist in all “
Américans, and the more successful crafts-artists are those who have made

the effort to develop specific skills as a result of training or who have

been endowed with a particular talent.

ljU.S. Bureau of the Census, Money Income of Families and
Persons in the United States: 1979, Current Population Reports, Series
P-60, No. 129, Table 59,

1I1.16
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IV. CRAFTS~RELATED CHARACTERISTICS

The media c¢rafts-artists engage in, their preparation, their
level of involvement, what they view as problems, barriers and satis-
factions, the extent to which they exhibit and sell their work and the

)3

financial result are the attributes examined in this section tq increase
|
understfnding of the people who engage in crafts. The eqphasii is on
exploring the major patterns adopted by ¢rafts-artists in general and
then highlighting subgroups;which illustrate divergence in charactig_;isL
tics or attitudes. Accqordingly, the section is descriptive, but yith

forays into more comprehensive understandings of crafts activities when

motives and attitudes appear relatively unambiguous. Fué&ﬁer examination

Ry

of the data in Section V concentrates more exclusively an anilytic
i e

concerns; this initial investigation seeks to get more acquainted with

crafts—-artists.

A. GENERAL CRAFTS-RELATED CHARACTERISTICS 8
One of the characteristics which Hiifgrentiates groups of crafts-
artisfs is the media in which they work. Ihegrange of work is very
broad-- between arts on. the one hard and actﬂbities that lack elements
of individual creativity on the other. It ip the element of creativity
_applied to each work that %ifferentiates crgfts from manufacturing.é
‘ﬁgdia combined with creativity provides a ggnvenient oper;tional defi-
nition. Those who "create” with certain m;terials are crafts—-artists.
The media considered are fiber, clay, leather, paper, glass, metal, wood

v

and all 6thers.




Fiber is the predominant craft listed as the prima;y media for 42
percent of all crafts-artists. Ciay and wood (17 percent each), followed
gy metal (13 percent), are next most popular with glasg,‘leather, paper
and other me?ia and combinations each accounting for less than 4 percent

of crafts-artists belonging to crafts membership organizations (Table

W

Iv.1).

Thé training received in crafts‘by craftgs-artists working in
the various media is examined in more detail in a subsequent section.
However, from the perspective of primary media, training by professionals
or 5 or moré college courses in crafts do not appear to be as necessary

for fiber crafts-artists as for workers in clay or perhaps metal. Crafts-

training received by leather, paper, glass or other media crafts-artists
shows no clear pattern.

Place of residence by region Af the country is not a major
distinguishing factor with the exception of a concentration of clay
workers in the West (west of « line {rom eastern Montana through eastera
New Mexico).

The leveli of involvement in crafts displays more interesting
patterns. Fiber is much more of a secondary-leisure-occasional activity

than are clay or metal which tend to be more important as primary (major)

activities. Wood is a very prevalent activity among crafts-artists in

all intensity-of involvement categories; it is second after fiber in

N

popularity among the major activity (40 or more hours per week) and the
leisure and occasional subgroups. Metal work accounts for 17 percent for

each of the two primary activity subgroups. Paper tends to be a

secondary, leisure (10 hours or less per week) or occasional activity,

l artists working in wood received informal or no crafts training while the

Aruitoxt provided by Eic:
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) TABLE 1IV.1 ‘
PRIMARY CRAFTWORK MEDIA
SURVEY DOF CRAFTS-ARTISTS, 1880
Extant of Creft Training Region o? Residanca
ALl Collsge Coursass Nons
Cref te— Profes- or Hor th- . North
- Artiste sionat 5§ Plus__ 1 to 4 Informel ssst South Centrel Weat
Primery medis of crefts-
srtists
Fibar ) 41.8 48,7 30.5 39.1 32.0 40.5 41.3 47.8 37.1
Cley . 17.4 20.6 35.4 156.7 6.4 16.3 18.1 13.1 23.6
Lesthar 1.0 n.8 0.8 0.2 1.8 1.0 0.7 0.5 2.0
Papur 3.9 3.5 4.7 7.5 2.2 5.1 3.3 3.4 3.8
- Glass 3.3 2.7 5.2 3.0 4.3 3.9 4.3 2.0 2.9
Matal 12,5 14.1 15.3 11.2 9.1 15.6 10.9 10.1 13.3
Wood 16.6 7.8 5.3 18.9 az.2 14.8 16.4 20.2 14,7
Other and combinstion 3,5 1.7 2,8 4,4 6,9 2,8 5,2 2,8 2,7
TOTAL 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0
:2 Number of rsspondants 25636 1348 191 393 ' 602 800 656 508 466
w
Intenaity of Crafts Involvemant ) Incoms from Crafte
Major Activity Leisurs Activity Ysers_of Involvement Net Lose of Net Gain of
ALL Undsr 40 * 10 Occe- Undsr 10 to 15 to 25 .
Crefts- 40 Hre, 2nd 10 Hrs, Hre, sionsl 10 14 24 Yra, $500 Undar Under $10
Artiscd Hrs, 7ius Activity or Less Plus Activity Other Yrs, Yre, Yrs, ~ Plus plus $500 $1000 plus
Primery wmadis of crafts-
srtiste
Fiber 41.8 3.8 16.4 43.0 48,7 52 ° 44 .9 38.3 34.3 44 .6 40.0 60.6 37.8 54,2 40,56 24.3
Ciey 17.4 22,5 31.8 19.5 7.4 10.- 3.4 28.0 18.4 18.5 20.7 12.7 15.4 14,8 16.1 28.1
Leather 1.0 1.4 0.7 0.7 0.6 0.4 G.5 1.2 0.8 1.2 0.7 1.3 2.2 0.5 0.4 1.8
Paper 3.9 2.4 2.7 4.5 5.9 1.4 6.8 3.7 2.5 5.2 6.5 3.0 2,8 4.4 4.6 3.1
Glass 3.3 " 5.3 8.3 1.8 2.9 1.2 3.1 3.2 4,7 4,0 2.5 1.8 4.8 1.4 5.2 4.0
Matsl 12.5 16.7 16.7 15.0 9.7 7.2 8.9 12.8 16.4 i2.6 9.7 8.8 18.2 6.8 2.9 16.6
Wood 16.6 12.8 20.5 1.5 23.1 21.3 19.0 10.6 19.1 1.7 17.3 17.8 17.4 15,7 18,5 17.1
Other and comb’nestion 3,5 2,1 3,1 3,9 2,0 5,4 4,2 2,2 - 3,8 2,2 3,8 4,1 1,4 2,4 4,8 5,2
TOTAL 100.0 100.0 100.0 100.0 100,0 100.0 100.0 100.0 1i00.0 100.0 100.0 100.0 100.0 100.0 130.0 100.0
Numbar of rsspondsnts 2636 428 248 42c 362’ 296 276 310 . 822 598 494 504 444 SaSA 372 469
) 4
; - %
SOURCE: Survsy of Cresfts-Artiete who ars Meambers of Crafts prg.nizotiono, Msthematice Policy Resssrch, Inc, a
2
8ased on celculstion of X statistics, in 99 cut of 100 cesss, ths weighted psrcsnteges in this table very from the Eorc.nt. ss for all |
crevts—srtists by sn emount lerger than cen ba sccountsd for by chence sxcapt thoss parcantages or psrcentsgs diatributions followsd by

Q nosstarisk [*].
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while leather has no predominant concentration and glass tends to be a
primary activity for those working 40 or more hours a week (Table IV.1).
Some impression of the trends in popularity of individual crafts
can be garnered from the years of involvement in crafts. Those who have
been in crafts for less than 10 years are more likely to work in wood and

metal than if they had a longer involvement. However, wood s popularity

s

increases when the years of involvement exceed 15 while metal”s continues

to drop. Fiber is most popular, at 51 percent, among crafts-artists who
r

have 25 or more years of crafts work; it is a 34 percent share for those

with under 10 years of involvement.

Net income from crafts (positive as well as negative) has no
predominant pattern (Table IV.1). The largest share of net losses igs
among fiber wurkers, while potters are th: largest fraction of craits-
artists reporting net gains of over $1,000. However, metal and wood are
more evenly matched between net gains and losses and there is no pattern
among the other crafts.

C.afts-artists were asked to categorize the primary influences
on their work using responses provided in the questionngire. Current
trends in crafts is the single most prevalent response for all media,
intensity of involvement and net income subgroups; it is mentioned by
33 percent of cll crafts—artists. However, the two respomse categories,
American folk themes and ethmic or cultural traditions combined, Lot
attracted a larger response, 40 percent overall, although the .esponse to
each individually is lower than for "current trends" (Table IV.2). These
inherently opposed forces contribute to the variety of objects and

styles produced. At the same time, other art forms and the emotions and
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d
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TABLE 1IV.2

INFLUENCES ON CRAFTS WORK
SURVEY OF CRAFTS-ARTISTS, 1880

Primesry Craft Madis Intengity of Crefts Involvesmsnt Incoms from Crefts
Msjor Activity Leisurs Activity Net Loss of Nst Gesin of
ALl nder 40 10 Occe-
Crefte- Gless, Psper, 40 Hre, 2nd 10 Hrs, Hre, sionsl $500 Under Under $1000

Artists Fiber Cley Mstsl ‘Wood Othsr_Lessther Hrs, Plus Activity or Less Plus Activity Other plus $500 81000 plus

Psrceantsgs whoss work is i

primerily influsnced by: :
Amsricsn folk themes 17.2 18.8 8.3 8.6 24.89 16,7 14.4 1.6 12.6 18.9 211 24.4 7.6 13.2 10.8 21.5 21.0 14.4

Ettnic/cultursl tredi-
cions 22,8 28.2 26.6 14.8 15,56 21,3 23.6 26.1* 18.1* 25.1* 24.5* 23.8* 16.89* 20.3* 21.9* 21.1* 21.9* 23.2¢*
Currsnt trends in
craft 32,5 36.4* 28.9% 26.3* 28.2*% 31.7* 31.3* 31.2* 28.9* 28.4* 33.2* 36.4* 34.4* 35.8* 32.9* 35.8* 27.3* 27.8*
Other srt forms 18.6 16.3 21.6 ©26.7 14.5 18.5 18.1 22.1 20.7 23.8 12.5 11.5 21.8 216 25.3 16.5 17.2 21.1
A movemsnt or school
in the srt world 4.4 4.0* 5.1* 6.1* 3.0* 65.8* 4.6* 7.5* 5.6* 5.6* 3.6* 1.9* 3.2* 4.9% 7.4% 3.,2* 4.4% 4.0
Emotions, personsl
—t sxpsrisnce 13.7 10.1* 20.5* 20.4* g.,8% 17.4* 18.3°* 19.7* 18.4* 13.2* 12.0* 6.0* 11.3* 12.1* 15.3* 12.0* 98.2* 16.5*
f: Qther 8.8 65.7*% 10.1* 12.5* 12.7* 8.9* 10.8* 8.4% 13.8* 98.8% 7.4%* 8.1* 5.2¢ 8.5* 9.0* 6.4* 11.3* 11.8*
w1 Nusber of resspondents 2560 842 426 348 414 197 135 433 250 425 3556 300 282 322 453 635 373 468

Psrcantsgs resporting s
specific influsnce by:

Medis 5.0 3.8 4.7 4.4 6.2 12.7 4.0 4.1 7.7 4.4 6.2 1.7 6.8 4.6 6.0 6.6 2.2 6.2
Treditions!i msthods 28.4 32,8 25.3 20,5 26,0 24.6 28.8 21.2 21.8 28.0 35.5 36.3 26 .1 26,7 20.7 31,5 33.2 24.8
Contesmporsry trands 19.3 23.0 14,8 ¢20.2 13.6 16.4 22.4 21.8 16.3 21.8 17.0 23.1 18.4 17.6 16.7 18.4 18,4 18.3 <
Petterns, forms, colors 16.6 16.0 14.7 21.8 20.5 13.5 10.6 18.8 17.6 17,7 12.2 16.6 17.2 16.8 21.1 14.8 17.6 18.7
Perticulesr gesogrephic
region 2.3 2.5 2.9 1.9 2.2 1.7 2.8 3.8 0.2 3.8 2.0 2.8 1.0 1.2 3.6 1.6 2.2 2.8
Perticuler person 6.8 5.9 8.1 4.7 8.0 7.6 3.6 4.9 4.8 5.3 8.5 6.4 8.8 10.1 6.3 10.0 4.7 6.7
Own idess 21,6 _15,9 28,4 26.4 22,5 _23.5 _27.8 25,2 _31.6 _17.8 17,86 _15.0 22,8 22,9 26,8 _17,2 20,7 _23,5
TOTAL ico0.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.C 100.0 100.0C 100.0 100.0
Number of rsspondents 2129 793 358 365 277 163 112 378 e13 367 287 248 220 264 386 518 320 405

SOURCE: Survey ul Crefte-Artéiate who srs Membere cf Trefte Orgenizetions, Hethwmscice Policy Resserch, Inc,

2
Besed on cslculstion of X setestistice, in 88 out of 100 cesss, the weightsd parcentsgss in this tsble very from ths psrcantsges for sll crafte—srtists by sn
smount lerger then csn bs sccountsd for by chsncs sxcept thoss pesrcentsgss or psrcentsgs distributions followsd by sn sstsrisk (*],
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personal experiences of the crafts-argists increase the diversity

of crafts produced, but are mentioned less often by crafts-artists.

The influence of other art forms is more important among metal crafts-

artists, those who engage in crafts as a secondary activity and for those

with losses in net income of more than $500; overall it is mentioned by
.

19 percent of respondents. Emotions and personal experiences was

reported by 14 percent of all crafts-artists and the percentage does not

[=3

vary significantly by subgroup (Table 1V.2).
As implied by the definition of crafts and some of the early
findings, most crafts—artists (74 percent) concentrate on producirg one-

of-a-kind objects or prototypes (Table IV.3). However, there 1s some

multiples of the same work. This is noticeable among crafts—artists
earning net incomes in excess of $1,000. 1Is it that crafts—artists whose

primary activity is crafts make more money from less creative work

(copying the same saleable works), or is one of the hallmarks of a

-

successful crafts-aftist the ability to create a marketable original
design and then to produce multiples of that work? This is difficult to
resolve from the tabulations at hand, but a more detailed investigation
of the characteristics of crafts-artists making one-of-a-kind objects
comﬁared to those who produce multiples should prove very interesting.
Commissioned work is more prevalent among crafts—artists whose
primary activity is crafts and who have positive net incomes--especially
above Si,OOO-—from crafts. (As noted in Section I, the group of crafts-
artists whose major activity is crafts and the group averaging nec 1income
A

above $1,000 overlap tv a large extent.) Crafts-artists woring in clay

are slightly more likely to undertake commissions (Table IV.3). Crafts-

' tendency for those working in clay, wood and glass or other media to make

74 :

s .
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TABLE IV.3

TYPE OF CRAFTS WORKS PRODUCED AND EXTENT OF COMMISSIONS
SURVEY OF CRAFTS-ARTISTS, 1980

< Prisary Creft Medis Incoms from Crafts

Nat Loss of ° _Net Gein of
ALL
Creftes— Giess, Puper, $500 Under Under $4000
Artists Fiber Cley Mstal Wood Othsr Lssther plus 8800 $1000 pLue
Typs of worke praduced: .
One—of-e—kind prototypes 74.2 77.3 68.7 78.1 70.2 89.8 960.8 81.1 82.0 68.8 55.0
Multiples of the same
work _25,8 22,7 33,3 _21,8 29,8 _30.4 19,2 18,9 _18,0 31,2 45,0
TOTAL 100.0 100.0 100.0 100.0 4100.0 100.0 100.0 100.0 100.0 100.0 100.0
Number of respondente 2585 952 431 418 as2 200 137 454 644 380 473
Parcentage doing commis—
sionad creft work 45.8 39.1 51.4 39.7 39.9 48,2 45,3 45,4 19,6 §0.5 73,7
Number of respondente 2628 985 435 424 364 203 140 480 658 age 475
Commiseioned work for:
Architects 5.1 4.2 6.1* 8.1% 2.,9* 9.5* 5.4* 4.8 0.8 3.8 13.9
Interior dacoretore 10.3 1.8 14,8 4,1 14,8 6.5 4,8 11.5 2.4 1.5 20.0
Feshion design 1.2 1.5¢ 1,0¢ 0.3* 1.1* 2.2* 0.7* 0.5 0.2 1.4 3.5
The public 8.5 29.5 43.9 45.5 40,2 35.6 39.2 37.0 16.8 47.9 57.5
Othere 4.9 4.1 2.1 4.0 — 11.5 7.4 4,1 3.8 1.9 6.9 7.8
. Nomber of respondents 2615 962 433 140 203 420 381 458 655 381 472
Aversge {mesn] number of
commiseionad worke in
Lest 12 monthe 22.0 49,7 12.1 17.2 125 17.4 8.6 8.5 10.3 8.2 63.7
Number Of respondente 1274 333 201 248 128 a3 51 191 100 192 37
Aversge ([meen) sslling
prices of commieeioned
worke in Lest 12 monthe
Lowest $ 163 $155 $ 150 8277 $ 110 218 § 81 $73 8 860 $ 68 § 242
Higheet $ 931 $ 750 § 369 $1420 $1489 $1816 $ 382 $ 84 8 184 $ 262 § 1385
Number of respondente 1092 320 204 248 128 92 52 89 90 191 336

SOURCE: Survey of Crefts—Artiets who ere Mesbers of Crafts Orgenizetions, Mathemetice Policy Resserch, Inc,

Bessad on celculetion of )(2 etetistice, in 99 out of 100 ceess, the waighted percenteges in thie teble very
from the percenteges for ell crefts—ertiste by en smount Larger than cen be sccounted for by chence except
thosé percentages or parcentsge distributione followad by sn seterisk (*).
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artists report doing commissioned work most often for the "public" or
individual customers and for interior designers (37 and 10 percent
of crafts-artists respectively). An average of 22 commissioned works
were produced by those crafts-artists doing commi;sions in the 12 months
prior to completing the questionnaire; fibes workers produced nearly 50
works, workers in other media subgroups produced fronm 9 to 17. As
anticipated, those with high net incomes produce the wost csmmissionedu
works and the most expensive oneé.

B By media type, commissions in glass or other media, wood and
metal received the highest averagell prices (ranging fzoh $1;400 to

$1,800). Leather or paper followed by wood received the lowest average

price ($81 and $110 respectively).

B. TRAINING IN CRAFTS

:

i

To the extent crafts is an occupation, success can be
hypothesized based on the quality and quantity of training received.
However, to the extent crafts involves synthesizing material and form,
idea and technique, it becomes more difficult to predict success or
achievement., From another perspective, the significance of training
can be gauged by crafts-arvists’ own appreciation of its influence and
whether they intend to seek additional imstruction., All of these aspects
of training can be examined psing the information now available. .

One of the ways of identifying the influence of training on
crafts-artists who are members of crafts organizations is to detail the
specific training crafts-artists have experienced. The possibilities

]

1/ - ) . ces ) .
~'Whenever "average" is used without modification it refers to
a mean.

1v.8 76
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range from self~taught to an apprenticeship. These two are in fact the

extremes, 56 percent of all crafts-artists report they are "self-taught”
Ll

and 8 percent were an apprentice at some point in their crafts career

(Table IV.A).AJ

The next most frequent type of training is worlishops at
crafts schools or organizations, 40 percent of crafts-artists, followed
by college or university courses in arts or crafts, 33 percent. Frou

27 to 21 peyxcent of all crafts-artists have completed school art classes,
professional workshops, lessons from family or friemnds and adult educa-
tion courses. Private lessons from individuals (18 percent) and
community or recreation programs (13 percent) complete the list of types
of training (Table IV.4).

Certain media involve more formal education than others. Crafts—~
artists working in clay, for example, depend less on their own experi-
erces and more on apprenticeships, professional workshops and college
and university courses than workers in other media. The pattern is
somewhat similar for fiber, but in this case over half indicate they
are self-taught as well as participants in professional workshops.

Metal, glass or other melia, wood and leather or paper also require some
training from more experienced crafts-artists, but a leavening of seif-
instruction is evident. Wood is mostly a self-taught skill with rela-
tively little dependence on professional level instruction.

For all crafts—artists, the average period of self-teaching is
13 years. Lessons from family or friends are reported at 8 years.

Apprenticeships lasted for about 14 months; private lessons from

1 . ..
—/Crafts-artlats could report receiving training from many or
even all of the sources listed in the question and the table based on
that question.

Iv.9
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TABLE 1IV.4

TRAINING CHARACTERISTICS OF CRAFT-ARTISTS
SURVEY DF CRAFTS-ARTISTS, 1980

Primery Creft Madis

Years_of Involvement
ALl . Under 10 to 16 to 26
Crefts- Gless, Psper, 10 14 24 Yee,
Artiste  Fiber Cley Metsl Wood Other  Lessther Yre, Yrs, Yre, Plus

. Percentage of respondents
with pest creft troininus/
Lessone from family or
§ friends
Self-tsught B
School ert clesses
Community/recrestion
progres
Cotlege/University
- Apprenticsship
Adult educetion coursess
Workshops et creft schoole/
orgenizetions
Privets Lessons from pro—
fessionel
Professionsl workshops
Nusber of respondents 2637
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JABLE 1V, 4 [continued) e .
Inteneity of Crefte Involvement - Income from Crefte
Mejor Activity Leieure Activity Net Loss of Net Bein of
- ALt Under 40 10 Occe-
Cref ts- . 40 Hre. 2nd 10 Hre, Hre, esionsl $500 Under Under $1000
Artists Hre, Plue Activity or lLess _ Plus Activity Other plue _$500 $1000 _plus
Percentege of respondente :
. with pest creft treinin
o Leasons from femily or . -
. ‘frisnds 21.8 17.4  12.2 17.4 28.1 22.7 26.8 . 12.0 13.9 28.2 18.3 15,56
. Self-teught 656.2 54.8 66.0 - 58.9 .57.4 53.7 62,7 29.2 52.0 650.56 57,2 b658.8-— -
School ert clessse 26.08 27.3 243 30.8— 27.2 24.7 28.3 198.8 30.0 30.8 21.7 30.0
Community/recrestion program 12, 11.4 7.7 12.4 13.1 13.3 12.2 6.7 9.8 16.0 9.0 11,0
College/Univereity 32.8 35.6 31.4 36.4 26.6 25.5 24,0 32.0 38.0- 29.4 26.2 32,4
Apprenticeship 7.6 16.9 16.6 9.6 1.7 3.5 2.6 5.1 9.4 3.6 5.5 18.1
Adult e¢pcetion courees 21.2 14.8 10.3 21.8 29.8 21.2 23.3 9.5 24.8 268.1 168.2 14.8
Workehope et creft : .
echools/orgenizetions 39.7 38.0 34,6 45, 36.8 37.8 29.4 28.9 47.2 40.8 33.4 37,6
Privete Lessone from pro- :
feseionel . 1228 21.3 1441 15.6 18.6 24.3 12,2 8.7 18.1 17.0 18.8 15.8
Profeseional workehope 24.8 31.7 28.2 34.9 17.3 20.0 13.0 20.9 30.0 - 20.6 2:2.0 28.8
Number of ‘- sspondente 2637 439 256 431 an 307 208 328 458 659 aze 478
Averege [(meen} smount of -
treining received:
“Les30ne from family or
friende [yeere) 8.2 6.4 ¢ 10.2 7.8 10.4 6.4 ¢ 6.7 8.5 9.0 8.8
Self-teught (yeers) 13.2 10.6 12.6 1.8 12.6 18.4 16.0 10.7 12.0 14.7 13.4 11.8
School ere clessee (yeers) 4.8 3.8 3.6 5.5 4.5 4.8 3.7 5.2 4.2 . 4.7 4.8 4.0
Communi ty/recrestion _ !
progrsa {courees) 3.8 [ ¥ 3.5 3.7 [ [ [ 3.9 3.8 [ [}
College/Univeraity (couress) 8.0 8.0 9.7 8.7 5.0 5.3 6.8 13.9 8.8 7.4 8.9 8.8
Apprenticeship (monthe] 13.7 13.5__11.6 | B ] ] ] ¢ 13.5 4 ! 156.2
Adult educetion (courese) 3.9 ¢ 4.4 3.8 3.9 6.7 2.7 ¢ 4.2 3.7 4.5 3.0
Workehope et creft
ecthoole/orgenizetions 9.3 6.0 6.5 6.5 5.0 8.5 4.7 8.1 7.3 5.0 31.0 5.7
Privete lLessone from pro- T
fessional (yesre) 2.8 [ 2.8 3.0, 2.2 2.4 [ [ 2.0 2.5 2.7 3.7
Professtonel workeshope 6.6 5.3 4.5 5.6 3.4 " 8.6 ¢ 8.5 7.3 4.1 13.4 4.8
—e —— — -1
SWRACE: Survey of Crefte-Artiete who ere Membere of Crefte Orgenizetions, Methametice Policy Resserch, Inc,
!Vlnclud.o respondente reporting e epscific amount of treining, euch es yeere of leessones, number of coureee.

# Aversge e not shown beCeuss there ere fewer then 50 roopondinto iﬁwéi}igory.
NA Not eppliceble,
Besed on celculetion of X2 etetietice, in 99 out of 100 ceses, ths weighted percenteges in this teble very from the percenteges for sl

crefte-srtiste by en smount terger then Cen be eccounted for by chence except those percentsges or percentege dietributione followed b
en seterisk (*), i . <
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professionals extend for an average of Bsgxly 3 years. Art or crafts

/ N
courses taken through community/recreation programs and adult education

<t

___number about four, abcut half the number taken in college or university

settings. For these, and other types of training, there is little
variation by type of .aedia.

Much more diversity is noticeable in the average number of
training e#periences when crafts-artists are examined by intemnsity of
crafts involvement. Surprisingly, this is not the case with the"
percentage of crafts-artists engaging in the various types of training.
The differences are statistically significant, but with a few exceptionms
there is much less variation than when media are used as the classifying
variable (Table IV.4)., The e*ceptions are the prevalence of
apprenticeship and professional workshops for those for whom crafts is a *
major (primary) activity.

There is a strong relationship between years of involvement in
crafts and types of training; thé number of training experiences rises
as years of participation fncrease.

The training that appears to contribute most to fimancial success
in crafts is gpprenticeship, although profes;ional workshops also help.
All of the other types of training do nstxippeaf to lead to higher net
income from crafts. In fact, the opposite 'is true; the next greatest
share of crafts-artists have net losses of $500 or more. This seems to
indicate that either financialﬂsuccess is not a goal of all crafts-
artists or that training is not a reliable predictor of finmancial
success.,

Regarding past ¢raining received, crafts-artists report almost

overwhelming satisfaction; 90 percent indicated they are at least

Iv.12 7/~
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satisfied with their crafts traiﬁing. There is minimal variatiom in

level of satisfaction by media or intensity of“craftﬁyinvolvement and the

variation for net income is not statistically significant (Table IV.5).
The extent to which crafts-artists are currently receiving

training is still another indication of its perceived value. Nearly

15 percent of all crafts-artists report receiving an hour of training

per week. The proporg;on of crafts-artists currently training 1s higher

Lt

. . - . .
for the paper or leather ‘media and those who are involved in crafts as

a leisure or occasional activity. Also, it would appear crafts-artists

who are currently experiencing net losses in income from crafts are
training more intensively than those with a positive net income.

A contributing factor to financial success can be the extent
of training in_business skills (accounting, contracting, advertising,

merchandising). About 30 percent of all crafts-artists report having

such training; about 58 percent of those who have not experienced such

training desire it (Table IV.5). Moreover, 74 percent of the crafts- ¢
- - - - - - o
artists with net losses of over $500 desire to receive meore tralning ;f’
‘ ) /
~N

in the business aspects of crafts. j
~ Two-thirds of all crafts-artists plan to seek additional traiming “(\\\\

in crafts (Table IV.6). Smaller shares of wood and'glass, other media or

media combinations crafts-artists seek training (51 and 47 percent

respeétively), while larger proportions of workers in the fiber, clay

and paper or leather media plan additional training (about 73 for each

of the three categories). There is no dominating pattern to the

relationship between plans to acquire additional trdining and level of

involvement 1n crafts. <

v.13




TABLE IV.5 :

[
! SATISFACTiON WITH TRAINING, CURRENT -INVOLVEMENT ANO
. BUSINESS SKILL TRAINING
1 SURVEY OF CRfFTS—ARTISTS. 1980

- e - : ‘
Primary Craft Madis ﬁ_ Intanaity of Crafts Involvemant Incoms from Crafta
Mejor Activity Laisurs Activity ! ‘
Under 40 10 Occa- . i
Zrafte- Glass, Papsr, - 40 Hrs, 2nd 10 Hrs, Hrs, sionsl 500 Undsr Under $1000
Artiats rybsr Clay Metal Yiood Othaer Lasthar Hra, Plus Activity or Lass Plue Activity Othar _plus $500: $1000 plus
Setisfaction with i
training racsivad .
Vary astiafiad ur :
satiafiad 88.6 80.§ B82.4 B8.1 B4,3 941 83.8 80.4 2.8 81.9 7.2 80,8 82,6 81,3 87.1 88.8 88,1 90.3
Very unsatiafiad
or unsgtisfizd 0.4 941 7,6 11,8 _15,7 5.9 _16,2 9,6 7,2 8,1 12,8 9,1 _17.5 8,7 12.8 1.4 _11,8 8,7
TOTAL 400.0 100.0 100.0 100 o 100.0 100.0 100.0C 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Numbar of Rsapondents 2593 858 421 423 asu 196 138 432 254 428 363 297 298 a1 A454% 657%; 374% 470*
§
Percantags now recsiving
craft training 14.5 15,0 14,3 11.2 6.6 6.8 22.2 11.6 3.5 11.6 20.4 20.8 12.5 16.3 18.0 18.1 8.3 6,7
wt MNumbar of Raspondeantes 2586 849 428 416 361 188 138 431 256 422 367 300 297 320 448 B8RS 382 472
< I
;, Averags [msan} lrours |
F par wesk of training 1.0 0.7 0.9 1.7 0.8 0.6 1.4 1.3 1.4 0.6 a.B 0.8 0.4 2.0 1.3 0.,8. 0.6 0.8
Numbar of Rsspondants 2486 949 428 416 361 198 139 430 256 421 367 aoon 287 231 448 665 3s2 472
Parcantags with training |
in buainess akille c3.2 25.5% 28.4* 30.5*% 33.3* 28.8* 3C.7* 25.7% 30.2% 32.4* 34.8% 28.8% 28.8% 22.4% 31.1% 27.8% 23.3* 35.1*
Numbsr of raspondants 1818 633 376 354 251 177 91 427 251 408 183 214 10 211 't 270 365 458
. i
Parcantags with no busi- | |
ness training with s . ﬂ .
dasire for trsining in : - o
business skills 57.4 57.7% 61.6* 66.9* 48.4* 49.2% 62.,5* 69.9 68.8 67 .5 45.0 43.9 43.8 b60.3 . 73.7 51.4 51.6 b58.2
Numbar of respondants 1304 418 266 239 163 117 59 288 176 256 124 145 74 163 208 184 256 204
SOURCE: Survay of C.afts-~Artists who are Memberz of Crafte Orgenizations, Mathemstics Policy Resassrch, Inc, %
2 ! ‘
Basad on catculation of X ststistica, in 98 out of 100 cases, the weighted parcentagas in this tabls vary from ths psrcentagas for sll’ §
crafts-artists by an samount Largar than can bs sccountsd for by chance sxcspt thoss parcsntsges or parcsntago diatributiona fottowad bVO ’
en wstariak (*}. ? { W '
%{ |
) :
| |
[ - | ¢ €
%0 83 \
~ i |
Q "‘ ‘ |
} 1

| : " | '
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TABLE IV.6 ‘ -
ATTITUOES TOWARO AOOITIONAL TRAINING IN CRAFTS !
SURVEY OF CRAFTS-ARTISTS, 1980
Prinesry Craft Madis Intensity of Crafte Invoivement
Major Actiyity N Leisurs Activity
ALL Under 40 10 Occe- -
Crefts- : Glesse, Daper, 40 Hre, .2nd 19 Hre, Hre, sionsl
Artiste Fiber Cley Metel Woad  Ouner Lesther Hre, Plus Activity or Less Plus Activity Other
Percentegs of crsfts-srtists
plenning to mcquirs eddi-
tionsl treining 67.2 72.4 72.4 70.1 61.2 46 .5 73.3 §7 .6 67 .5 71.8 76.8 64.1 57.9 71.5
Numbsr of rsspondsnts 2603 956 427 - 423 ) 360 200 138 - 535‘ 254 428 3689 303 295 322
Berrisre prnvontinﬁn o
sdditionsl treining™ . &
Leck of time unspecifisd 18.8 18.5 18.1 18.6 17.5 18.0 21.86 - 1647 24.0 21.2 18.1 16.7 18.8 17.1
Leck of tims bescsuss of )
~ full-tims noacreft work 6.2 - 7.3 7.3 5.7 4.6 3.0 4.1 1.3 1.9 8.7 8.7 5.6 6.9 8.2
Leck of time '.ecsuss of . (‘ 1
h femily responsibititias 7.8 11.8 8.8 8.1 1.8 3.0 3.1 7.4 4.5 8.1 12.4 4.8 5.4 10.0
. Leck of money 18.9 16.6 21.6 24,9 13.8 18.0 28,9 26.4 ¢33.1 22.1 14.5 14.3 10.4 a1
w No treining sveilshis H - ) ‘
closs by 2.6 2.4 2.0 2.4 1.8 3.0 7.2 4.5 1.3 4.0 1.2 — 2.3 2.8
No coursss or treining in .
specific creft 5.7 6.3 5.3 5.7 7.7 .3 7.2 6.1 5.2 7.8 5.8 6.4 1.8 4.4
Leck of trsnsportstion 0.7 0.7 0.9 0.4 0.3 — 2.1 — 1.8 0.6 0.8 15 —_ —
No courses or queiified
taschers sveiisbia 6.2 4.6 5.8 7,3 10.5 7.5 5.2 7.1 8.4 7.2 5.2 B.4 5.4 6.2
Heslth problesme 3.4 4.9 - 3.7 3.1 2.3 — 2.9 0.6 2.5 0.8 8.8 3.5 1.6
Other resasons 2.3 1.8 0.9 3.2 1.8 4.5 4.1 1.6 1.9 2.2 1.8. 1.2 1.9 4.4
Number of rsspondsnts 2615 861 433 421 ‘62 “201 ' 138 434 263 431 368 . 304 297 32 o
SOURCE: Survey of Crafte—Artiste who sre Membsrs of Crefte Orgenizstions, Noth-ﬁotico Poticy Resssrch, Inc, v
!/P.rc.nt.g. of slt respondents who Listed up to thres berriers, " " .

2
Bessd cn cslculation of X~ stetistics, in 88 out of 100 cessss, the weighted psrcentages in this tsble very from ths psrcantsges for ell crefte-srtists by en
smount Lsrger then can be sccounted for by chsnce sxcspt those percsntagss or psrcantags distributions followsd by sn ssterisk .(*}.
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Lack of time, work and family responsibilities and money were

the most frequently listed barriers to acquiring additional training.

S

Lack of time was mentjioned by 33 percent {combining the three time-

related reasons) and morey by 19 percent of respondents (Table IV.6).

-

Otzer barriers included no courses or qualified teachers or no courses

in the specific media sought by the respondent (about 6 percent each).

i

Barriers t6 acquiring additional training seem most severe for paper

or leather crafts—artists; they point out lack of time and money,

and that no training is available close by. Fewer crafts-artists wurkingi
in wood note time and momey barriers but they do mention lack of courses
or qualified teaéhersb When barriers to additional training are examined
in regard to level of involvement, lack of money appears as the most
severe barrier for crafts—artists listing crafts as a m;jor (primary)

or secondary activity (Table IV.6).

C. INVOLVEMENT IN CRAFTS
The amcunt of time devoted to crafts by members of crafts
organizations is a function not only of their interest in crafts, but
other competing endeavors such as employment and home-based activities. Y
Another facet of involvement is the degree to which crafts—-artists
immerse themselves in crafts-work. Some éf the manifestations of a
crafts commitment include years spent in crafts work, hours per week B
spent on crafts, association with other crafts—artists inside and outside
their %amilies and changes in”primary media. Involvement can also be

v

traced through the working arrangements of crafts—artists.

[ . . . .. . %
Surprisingly, there is relatively little variation in the Tevel

of crafts inQolvement (primary or secondary occupation, full-time teacher
! .
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or student, main leisure or occasional activity) whgn ~rafts .artists
are segregated by ﬁ;dia, extent of crafts tréining, region of residence,
number of years worked in crafts and net income from crafts. None of

. the distributions are statistically significant., Crafts as the main
leisure (32 percent) and as an occasional activity (22 percent) loge“hes
account for over half of all crafts-artists. Crafts is reported as a
primary occupation fof 24 percent of respondents and as a secondary
occupation by 16 percent (Table 1v.7).

This consistency is almost as evident for years of involvement
in crafts; the average for all crafts-artists is 16 years. Fiber‘génds
to hold the interest of crafts-artists for longer periodg of time, but
fiber crafts-artists teud to be older than those work.ag in the other
media, so the finding may reflect the age of the crafts-artists rather
-
than anything intrinsic to the media. Crafts-artists who list crafts
as their primary or secondary activity have not been working imn crafts
for as long, about 13-14 years on the average, as those reporting crafts

as a leisure or occasional activity (Table IV.7). There is no clear

association of years of involvement and net incore from crafts.

hours creating and marketing their crafts on -average than those making
less mSHEy from crafts or experienc;ng losses (Table IV.7). Qrafts-
artists working in crafts for less than 10 years also devote somewhat
more hours to produciné their craft than those involved for longer
Vperiods. In addition, workers in clay and glass or other media or
combinations spend a longer number of hours p:r week creating and

producing than do their counterparts imn other redia.

ar
~1

2@------—-‘-p--
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Crafts-artists who have high net inccmes from crafts spend longer




TABLE IV.7
INVOLVEMENT IN CRAFTS
SURVEY OF CRAFTS—-ARTISTS, 1980
_— —_—
Prime.y Craft Madie — Extent of Craft Treining Region of_ Reeidencs
AL College Coursaes None
(rafts— Glees, Peper, Profes- or North-— North
Artists Fiber Cley MWetel Wood Other _Leether eionesl 5 Plus 1 to 4 Informel seet _ South Centrel West
Level of involvemsnt in N
crefts: .
Primery occupation 23.5 17.2 34,5 3.4 21.8 29.8 - 20.8 ¢ 26.9 ¢ 30.2 13.0 21.6 24.1 23.8 15.6 31.6
Secondery occupetion 16.2 1€.4 18.9 20,5 11.6 13.9 17.4 18.1 23.4 12.9 12.3 16.4 156.0 14.8 19.3
Full-time teagchar 3.8 1.4 10.8 5.1 2.3 1.3 3.1 "~ 4.8 12.0 1.8 1.2 4.7 3.2 4,2 2.8
Full-time student 1.2 0.8 2.3 2.7 0.1 0.8 1.8 1.7 1.2 0.8 0.4 0.9 0.3 1.5 2.7
Mein leieure e tivity 32.1 38.9 15.1 25.2 41.6 28.6 .S 30.5 10.4 38.4 37.3 31.3 31.6 3.2 25.6
Occesionel ectivity 22,3 24,1 17.2 14.4 22.5 25.5 27.1 17.0 22.8 31.9 26.3 22.0 25.0 23.2 17.7
Other involviment 0,9 1,2 1,2 0,7 — - 1.1 1,2 — 0,1 0,9 0,6 1,1 1,4 0,2
TOTAL 100.0 100.0 '100.0 100.0 180,0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Number of reepcndente 2536 962* 430* 420* 365* 202* 138* 1392* 197* 417* 618* 926* 675* 530* 481*
Averege (meen) number of
— yesrs spent working o -
5 crefts 16.3 17.9 14.3 14,1 16,4 14.4 16.9 16.8 14,3 15.9 13.9 15.5 16.0 17.5 16.5
:; Number of respondente © 2608 957 434 a19 363 202 136 1276 110 426 529 947 671 526 a87
Averege (mean] number of
hours per week in lLest
yesr epent producing
crefte : 19.5 17.5 26.0 23.4 20.3 24,7 15.0 22.0 24.6 15.3 20,7 20.6 19.4 18.8 23.4
Number of respondente 2444 85¢ 397 377 334 177 124 1154 96 ass ag1 835 612 463 432
Averege (meen} number of - '
hours per wesk in Last
yesr spent marketing : ‘ N
crefte . 2.3 1.6 3.3 3.0 2.0 4,0 1.8 2.3 2.5 127 2.8 2.3 2.2 2.2 2.9
Number of respondente 2375 891 394 383 318 178 132 1177 103 394 468 823 620 480 447
‘ [continued] &
)@ -
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_TABLE 1v,? {continuad]

Intensity of Crafts Involvamant Income from Crafts
Major Activity Leisure Activity Years of Involvement Net Loes of Nat Gain of
ALl under 40 10 Occe- Under - 10 to 15 to 25
Crafts- 40 Hrs. 2nd 10 Hrs. Hrs, sional 10 14 24 Yrs, $500 Undsr uUnder $1000
Artists Hrs, Plus Activity or less Plus Activity Other Yrs, Yre, Yrs, Plus plus  $500 $1000 plus
Level of involvement in
crafts:
Primary occupation 23.5 28.7 26.1 22.0 15.1 23.8 4.8 16.3 63.6
Secondery occupation 16.2 18.4 17.7 15.9 12.3 16,2 7.5 26.4 18.8
-Full-time taacher 3.8 1.2 5.7 7.4 2.6 8.3 0.8 2.4 2.5
Full-time student 1.2 NOT TABULATED NOT TABULATED 2.4 1.4 0.2 0.3 2.9 1.7 0.4 0.3
T Metn—teisure activity 32.1 {See note) {See note) 27.4 28.0 30.4 42.9 35.9 42,7 33.5 8.5
, Occesional ectivity 22.3 . 21.4 20.4 24,0 24,7 0.8 a41.8 21.0 3.7
Other involvement _ 0.8 _ 0.5 _0,7 0,1 2,1 2,0 0,7 - 0,5
TOTAL 100.0 100.0 100.0 100,.,0 100.0 100.0 100.0 100.0 100.0
Numbar of resspondents 2536 94,5* 611* 506*% 529* 460*% 653* 382* 471*
Avarags [meen) number of
yessrs apant working in
crafts 16.3 13.7 13.2 14.3 16.3 21.5 17.3 16.7 5.8 1.0 17.7 36.1 15.2 17.7 16.2 14.0
Number of respondents 2608 438 254 429 365 303 286 236 948 614 512 532 458 652 379 474
—
< Averaga (mesn} number of
. hours per week in last
<  yesr spent producing
crafts 18.5 29.7 54.9 20.7 6.8 20.5 5.0 22.0 22.5 20.7 18.4 17.9 21.5 111 17.5 34.1
Numbar of respondents 244 438 288 430 371 307 298 223 063 560 451 465 434 557 336 484
Aversgas [mean] number of
hours per wesk in lLast o
yessr spent markating i
crafte 2.3 6.7 7.2 2.7 0.2 1.0 0.3 1.6 3.0 2.1 3.0 1.1 2.0 0.4 2.2 5.5
Numbar of responden‘s 2375 398 228 386 345 280 290 218 867 549 447 486 425 635 - 342 442

SOUACE: Survey of Crafts—Artists who ere Members of Crafts Orgenizetions, Mathematica Policy Resssrch, Inc,

2
Besed on calculetjon of X statistics, in 88 out of 100 ceses, the waighted parcanteyss in this table very from tha psrcentsges for all crefte—artists by an
amount lergar then cen be sccounted for by chancs except thoss psrcantsges or psrceatage distributions followad by an esterisk (*),

NOTE: Level of invilvement in crafts is not tebuleted by intensity of crefts involvement bacause the former igs ons of the two veriables used to dafine the
letter catajories,

r
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Some other characteristics of crafts involvement indicate the

extent of other craft-related activities. For example:
o} 91 percent 'of all crafts—artists visited crafts
galleries and museums during the 12 months prior to
completing the questionmnaire

o 88 percent read an average of 2.4 different crafts
- publications ‘

0 82 pergent belong to an average of 1.5 craft organiza-
tions~

o 68 percent collect crafts.

Workers in clay and metal tend to be more museum-, gallery- and
.

publication-oriented; paper or leather crafts—-artists visit mugeums
and galleries but do not read publications to the same extent as those
in other media. Crafts-artists working in clay collect crafts to a

greater extent than their counterparts (TablefIV.S).

$ o~ . -
R

Crafts—artists tend not to change media frequently; nearly half,

45 percent, have worked in.th; same materials for more than IQ years., -
For those who changed media within the three years prior to tﬁe survey,
personal factors such as discovery of a new theme or a change in
interests are the most important reasons cited (Table 1Iv.9).

A different perspective on crafts involvement comes from a"

consideration of intergenerational imvolvement and whether other

household members share the respondent”s interest im crafcs. Crafts

l'/Because all respondents were selected through their association
with a crafts membership organization, this percentage should be 100.

- However, apparently not all crafts—artists considered the nrganizations
to which they belong as "crafts" organizatioms. Support for this
hypothesis is found in the level of effort that had to be devoted to
convincirg some potential respondents that they met the definition
of a crafts—crtist. Some did not considér their work "worthy" of
cor.sideration while others insisted their work was art, not crafts.
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TABLE 1Iv.8
PARTICIPATIUN IN CRAFTS-RELATED ACTIVITIEQ 7
SURVEY OF CRAFTS-ARTISTS, 1980
. Prinery Craft Medie i'
Att
Crefts- S Glese, Peper,
. Artiete Fiber Ctey _ Hetet Wood Other Lesther
>
P.r;:ontogo of c.efte- 3
ertiste involved in the ) -
following sctivities W
in the test 12 monthe: \
Vieiting crefte getteriee/ $0.8 81.5 97.1 04 .4 78.7 87.4 85.6 N
sussume -
Number of respondente 2608 954 438 ¢ 419 36% 202 140
Resding creftes pubticagions 87.6 B6.4 .. 94,3 80.6 . B88.5 76.2 81.3
Number of reepondents 2605 957 435 418 aﬂ%‘«-asa 200 137
& i
Averege (zesn) nuaber of b
pubticetions reed 2.4 - 2.5 2.1 . 1.8 2.0 1.8
Numbsr of respondente 2292 939 413 386 a1o 168 113
;\'/ = K -
Betonging to crefte orgeni- .
zetione : 81.6 81.9 83.2 84.2 80.9 '77.0 59.6" d
Number of respondente 2610 786 386 377 aoo 170 102
v
Aversge {meen} membershipe 1.5 1.7 1.6 4,6 1.3 1.3 0.8
Number of reepondente 2610 858 433 421 363 148 13b |
J 4
Coliecting crefte 68.0 70.8 78.5 65.3 62.6 68.6 66.6 :
Number of respondente 2552 836 431 &M 353 187 136
SOURCE: Survey of Crefts-Artiete who ere Membere of Crofn‘Orgoniutiono, Methemetice Policy Resssrch, Inc,.
Besed on celCutetion of )(2 stetistice, in 99 out of 100 ceses, the weighted parcentegee in thie teble very from the
percehtages for ell crefte-ertists by en smount Lerger then cen be eccounted for by chence except thoss percentages
or porcontog. dietributione fotlowed by en edterTEk [‘) .
f‘ ., Fa
ooaq
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. TABLE 1IV.8
EXTENT OF CRAFTS INVOLVEMENT .
SURVEY DF CRAFTS- *R7’STS, 1880 ‘
Prisery Creft Madie o Intensity of Crafts Involvemant
? " Mejor Activity Lefsura Activity « Yesre of Involvement
ALL ' Under 40 10 Occe- Under 10 to 15 to 25
Crefte- Gless, Pgper, 40 Hre, 2nd 10 Hre. Hre, efonsl 10 14 24 Yre,
- Artieste Fiber Clay Metsl Wooud Other Lssther Hre, Plus Activity or less Plus Activity Other Yre, Yre, Yrs, Plus
Length of tiss worked
in prissry wediur: P
Less then 5 yesrs 26,5 24,9 21.3 28.6 @25.0 40.4 30.8 22,7 20.1 22.8 30.4 21.2 36.2 31.6 556.1 16.0 10.4 10,6
6 to 10 yesrs 28,8 28.1 34,4 353 26.5 27.3 21.5 37.8 32.0 35.8 28,2 20.7 22,7 25.8 4,3 4.6 12,8 10.3
More then 10 years 44,6 47,0 44.3 36,1 48,5 32,3 47,7 39.5 47,8 41,6 40,4 58,1 41,1 42,7 3,8 40,4 76.8 79,2 . !
TOTAL i 100.0 100.0 4100.0 100.0 100.0 1LW.D 1C0.0 100.0 100.0 100.0 100.,0 100.0 100.0 100,.0 100.0 100.0 100.0 100.0°
Number of resprndente 2627 967 436 422 365 201 140 438 266 431 370 307 ‘286 328 947 613 - 512 527 g
Pertentsgs who changed d
asdium in (a8t I yesre: .
. Discoversd new thess 7.5 8.2 5.5 5.5 5,2 6.9 19.1 5,7¢ 5.7* 8.6* B8.6* 6.0* 5.4* 11.8* 3.8 9.1 8.7 10.1
— Increseing cost of
snergy 1.4 0.8* 2.5% 1.0* D0.9* 1.* 1.4% 0.8* 3.,3* 1.4°* 1.2% — 1.3* 2.8* 0.6* 1.8* 1.8* 2.0*
o Few tssching posi- #
to N tions sveilsble D.4 0.1* 1.2* 0.6* 0.7* — _— g.2 3.1 0.4 0.2 —_— " D.4 0.1 0.2* 0.3* 0.5* 0.9*
5 Chengs of intsrsst =~ 11,2 12,2 8.0 7.1 5.6 14,2 24.6 7.3 3.5 10.5 10,56 11.7 14.8 16.7 6.8 13.6 11.9 14.4
., Other ‘ 2.9 1.6 4.0 3.7 2.1 3.7 9.9 3.7% 2.7* 4.8* 1.9* 2.0* “1,.5* 2.8% . 1.7* 4.8* 1.8* 3.5*
Number of respondsnts 261 962 433 421 363 203 140 436 256 427 aee 306 285 37 942 812 508 528
i
' ‘
Perants involvement in !
crafte v
» Ysa, @8 prisery ‘
by source of incoms 2.8 2.7 2.7 2.8 3.3 2.1 5.1 2.7 8.7 2.2 1.6 2.8 0.9 1.4 1.5 2.5 2.2 4.9
Yus, ac sscondery ) ‘
source-of income 2.9 3.~ 17 2.2 3.5 1.8 1.6 4.5 4.3 4.8 11 2.7 1.1 1.8 1.8 2.8 4.6 3.3
. Yes, o8 @ Llaistrs
sctivity - 29.7 38.9 20,2 20,5 25.8 28.8 24,7 23.8 18.1 28.7 38.6 37.3 27.9 24.8 23.9 25.7 3.6 40,2
° No } 64,6 65,0 /5,4 74,4 67,3 67,2 68.6 69.0 68,9 64,2 58,7 57,2 70,1 72,2 72,8 68,8 _61,8 51,8
TOTAL ! 100.0 100.C 100.0 300.0 100.0 100.0 100.0 100.0 100.0 100.0 100,0 100.0 100,0 100.0 100.0 100.0 100.0 100.0
Nuaber of rooponfdrﬁ;tt 2634 867 436 424 364 203 139 438 255 429 370 307 288 239 847 813 6512 631
Other ssmbers of ! e m =
housshold involved
in crefte: : .
Yes, ssas sedium 14.3 11.3 13.1 14.7 19.4 20,7 17.8 16.7 22.1 1.1 13.1 16.8 11.8 14,5 14,2 12.56 15.1 16.0
Yes, different ’
ssdium . 18.1 18.0 13.8 18.8 24,3 18.2 17 .4 » 18.7 16.6 18.2 21.8 18.1 - 18,7 19.3 16.9 20,6 19.2 22,4 S
No . i 66,6 68,7 _73,1_ 66,4 66,3 61.1 65,0 Sg,g 61,3 89,7 65,1 3 89,5 68,2 68.9 _67,0 65,7 61,8
TOTAL ’ \g 1c0.0 100.0 100.0 100.0 100.0 100.0 100.0 100. 100-"-5 100.0 100.0 100.0 100.0 100,0 100.0 100.,0 100.0 100.0
Number of roopondod"u 2627 965 435 423 361 203 140 430* 2556* 430* 370* 304* 296°* 328* 945°* 614* 510* 52g*

i A

pat
\\\

| .
SOURCE: Survey of \‘ﬁr-no-Arthto who sre Membsrs of Crefte Orgenizations, Methemetice Folicy Resserch, Inc,
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provided a primary or secondary source of incéme for about 6 percent of’
crafts—artists parents. A much larger share, 30 percent, report their
parents participated in crafts as a leisure activity, especially for
crafts-—artists who engage as a leisure/occasiomal activity. About a
third of all members of crafts—artists” households also engage in
crafts. Wood and glass or other media or combinations of media seem to
appeal to other household members as well as to the crafts-artist
respondent (Table IV.9).

Over 80 perceat of all crafts—artists worked alone without a
partner, paid or unpaid employees. However, 30 percent report having had
Ohe or more apprentices, 13 percent with one, 17 percent with 2 or Qore.
Nearly 70 percent of the apprentices were paid and 36 percent worked full-
time. There is not a statistically significant variation for these
characteristics by media (Table IV.10).

A related characteristic, the specific place where crafts are
made, indicates 70 percent of all crafts—artists work in their home,
with the largest percentages reported by the fiber, leisure and occa-
sional activity and net loss of less than $500 subgroups. The next most
prevalent locale is a private studio, about 20 percent overall.; Studios
are reported more frequently by clay and metal crafts-artists, those
for whom crafts is a major activity and those who earn at least $1,000
in net income from crafts. Work space provided by schogls is more common

-
for clay and metal workers—-about 10 percent for each (Table IV.11).
Nearly a sixth (17 percent) share their workspace; crafts-artists working
in clay and as a~major activity do so more than the other subgroups.

The work of very few crafts—artists has been affected by Jlocal

zoning or building regulations; about four percent reported any problems,

- Iv.23




TABLE IV.10

USE OF PARTNERS, EMPLOYEES, HELPERS ANO APPRENTICES
SURVEY OF CRAFTS-ARTISTS, 1880

Primary Craft Madias
ALl
Crafts- Glass, Papar,
Artiste Fibar Cley Matal Wood Othar Lesther
Parcentags of crefts—
| srtists working:
| AiLone 82.5 86.9 78.3 61.8 80.0 72.1 85.1
With 8 psrtner 8.1 4,3 13.4 8.3 8.8 12.1 6.0
With pesid employsse 6.2 5.1 5.4 7.1 8.7 12.3 1.8
With unpsid halpers 3,2 3,7 2,8 1,8 _.2,4 + 3,5 7,0
TOTAL .100.0 100.0 100.0 100.0 100.0 100.0 100.0
Number of respondents 2612 962+ 434+ 419* 360* 202* 140*
Parcantage of crefts-artists
with spprentices in lsst 3
ysers:
One 13.4 11.0 16.8 15.1 15.3 11.8 6.7
More then one 171 16.9 17.8 16.2 15.3 20.8 13.4
Nons 68,5 72,1 65,3 68,7 _68,4 67,2 79,8
TOTAL 100.n 100.0 100.0 100.0 100.0 100.0 100.0
Number of respondents 508 136* g5* g3* 67* 67* 30*
Parcantage of crafts-ertists
with paid spprentices: 67.8 53.0* 58,.2* 68.5* 83.1* 88.4* 14.0*
Number of respondents 168 43 34 30 24 24 6
Parcantage of crafts-srtists
with full-time spprentices 35.5 27.9* 32.7* 40.1* 50.1* 24.6* 14,0*
Number of respondents 167 43 34 30 23 24 6
SOURCE: Survey of Crefts-Artists who sre Members of Crafts Orgsnizetions, Msthemastics Policy Rassearch, Inc,
Besad on calculation of X2 stetistics, in 88 out of 100 ceses, ths waightad parcenteges in this tsble vary
from the percentages for sll crafts-srtists by an smount Larger then can bs sccounted for by chsnce except
thoss percantages or percsntsge distributione followsd by sn esterisk (*],

(-
~1

O

ERIC

Aruitoxt provided by Eic: ‘




TABLE IV.11
+ LOCATION OF CRAFTS WORK ANO EFFECT OF LOCAL ORDINANCES ON LOCATION
é SURVEY OF CRAFTS-ARTISTS, 1880
Primery Creft Madis Intensity of Crefts Involvemsnt Incoms from Crefts
Msjor Activity Leisure Activity Net Loss of Nst Gein of
ALt Under 40 10 Occe~
Crafte- Glese, Paper, 40 Hre. 2nd 10 Hre, Hrs. eionel $500 Undsr Under $1000
Artiste Fibar Clesy Matal Wood Other testher Hre, Plus Activiiy or less Plus Activity Other plus $500 81000 pluys
Primary tocets of craftes
work: °
In homs 70.0 B7.4 4.4 50.5 67.4 66.0 70.7 62,6 33.0 68.0 B86.3 86 .1 79.3 62.8 84,8 B80.B 76.0 48.8
Privets studios 20.5 7.7 3%.3 346 24,6 26.7 16.7 38.0 58.8 28.8 7.3 10.7 8.4 15.7 24.1 7.0 16.4 42,2
Cooparstive studio 2.0 0.7 6.4 1.3 2.7 0.8 1.4 4.8 3.1 3.6 0.4 0.1 2.2 0.1 2.7 1.2 1.6 3.7
Community studio 1.4 0.7 2.3 1.4 0.8 1.3 4.8 1.3 2.0 0.5 2.5 0.4 2.0 2.0 1.1 2.2 2.0 1.2
Specs provided by
schoot 5.2 2.3 9.4 8.8 4.2 4.7 4.8 1.8 1.4 1.6 9.5 1.8 7.8 17.6 8.3 8.3 3.5 1.6
Other 0,8 1,2 0,2 2,3 0,2 0.4 _1,5 1,4 0,7 1,6 — 0,8 0,5 1.9 0,89 _0,6 0,6 1,5
TOTALS 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 i00.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0
. Numbar of respondants 2618 96 434 421 36 202 140 43 255 42 YA 308 285 324 457 657 381 473
<
;J Crafts-srtists whose work
Wi specs ia:
Owned 71,8 76.4 64.1 66,1 78.2 66.6 61.7 66.6 60.56 68.6 80.3 B1.1 72.1 63.3 70.2 72.86 74.1 68.7
Rantad 17.3 14,7 23.1 18.8 11,3 23.8 21.8 26,7 32.4 21.8 10.0 11.6 13.6 14.1 21,3 12,8 168.3 22.5
Fres of cos". 10.8 8,9 12,8 15,1 9,6 8,6 _16.4 6,7 7,1 8,5 9,7 7.3 14,3 22,6 _ 8,5 14,6 9,6 7,8
TOTAL: 100.0 i00.0 100.0 100.0 100.0 100.0 100.0 100.0 400.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Numbsr of rsspono.nts 2508 861 428 414 360 189 137 437 256 428 36 307 268 316 451 644 37 47
Parcentags who shars ~
workspace with other
crafts-ertists 16.8 10.4 27.2 18.3 18.5 17.8 20.0 22.3 - 22.0 14.4 13.4 8.5 156.7 25.6 18.7 17.9 12.2 18.
Number of respondants 2584 855 428 417 3s7 200 137 437 255 428 363 301 44 317 455 645 376 471
[
SOURCE: Survey of Crefts-Artiste who ers Membars of Crefts Orgenizetions, Methematice Policy Rasserch, Inc,
Besed on cslcutstion of X2 ststistice, in 89 out of 100 cesss, the weighted percentsges in this table vary from the parcentsges for stl crefte-srtists 'y en
amount Lerger thsn can bs sccountsd for by C.snce sxcept thoss psrcentsgss or pasrcentags distributions followad by sn sstsrisk {*.
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nearly evenly split between problems when crafts-artists relocated within

the same area and when they moved to a different area.

D. ATTITUDES TOWARD CRAFTS: SATISFACTIONS, BARRIERSuAND IMPORTANT
PROBLEMS

why do crafts-artists who are members of crafts organizaéions
engage in crafts? Inccme is oﬁe motive, sat;&faction in personal accom-
pP)ishment and as a diversion are others. Actu;ily; in view of the
diversity im crafts, it is reasonable that there is a combination of
satisfactions that shape individual experience. There are also barriers
which obstruct satisfaction and problems which hinder participation or
satisfaction.

When crafts-artists were asted to rank their satisfactions, the
one most often listed was crafts as a "means of creative expression”

(42 percent). Listed second most often was a "sense of accomplishment”
(17 percent). These, along with "life”s work"”, summarize the intangible
or creative benefits of crafts compared to satisfactioms such as
producing works for purchase, as a significant source of income or a
diversion from daily routines (Table 1V.12). *

Second-ranked satisfactions still are intangible, but the order
is reversed; "life work" is the most important (32 percent), while "means
of creative expression" (16 percent) is next most frequently mentioned.
The third most important satisfaction is "producing crafts for purchase"”
(13 percent); then comes as a "diversion from daily routime" (15
percent).

The responses are fairly convincing evidence for the primacy

of creative satisfactions from crafts with fimancial or diversionary

motives clearly secondary. It would appear crafts-artists look to

. ivd
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Lo TABLE Iv.12 )

TYPES OF SATISFACTIONS FROM CRAFT WORK
SURVEY DOF CRAFTS-ARTISTS, 1980

Primery Creft Madie

ALl
Crafte- Glees, Peper,
Artiste Fiber Cley Metel Wood Other Lesther
Percentege of crefte-ertiste
with types of esstiefections
derived from creft work
Moet {mportent
Mesne of crestive expression 42 .4 659.4 56.0 50.6 3s.8 60.4 40.2
Life's work 8.0 3.5 12.4 10.1 6.4 9.6 18.6
Senee of eccomplishment 1741 20 .8 16.5 22.7 26,4 14.8 27.8
Produce worke for purchess 3.5 a.u* 2.3* 5.7* 6.4* 8.6* 6.2*
Darive significent income 2.0 2.2* 2.3* 3.2* 2.0* 1.1* 3.1*
Diversion from deily routine 8.0 10.4* 6.1* 7.7% 16.4* 10.4* 4,1*
Other 0.6 0.5* 1.6* 0.4* 1.6* 0.7* —
Second most importent
Mesne of crestive expression 16.3 17.8 18.0 21.5 21.3 18.5 M2
Life's work . 5.9 6.5 14.5 8.7 3.4 3.0 4.1
Senee of sccomplishment 3.8 43.3 37.3 38.9 39.8 38.3 28.9
Produce worke for purchess 6.3 6.8* 7.8* 8.8* 7.6* 12.6* 6.2*
Derive significent income 2.9 3.4* 5.2* 4,0* 2.7 5.2* 3.1*
Oiversion from deily routine 7.2 11.0* 5.5* 65.7* 10.6* 8.8* 7.2*
Other 0.6 0.4* 2.0* 0.4* 1.2* -— —
Third moet importent
Mesne of crestive sxpression 7.4 7.6 10.4 1.7 10.3 8.2 7.2
Life'es work 6.3 - 6.5 10.1 1.3 4.0 8.2 8.3
| Sense of sccomplishment 13.4 16.2 22.3 15.4 11.8 18.5 18.6
Produce works for purcheess 12.7 14.4* 21.4* 17.4* 16.4* 16.3* 7.2*
Derive significent income 4.4 3 s* 5.8* B.1* 5.5* 8.2* 10.3*
Otivereion from deily routine 14,6 22.7* 11.6* 14.2% 17 .6* 11.8* 25,8*
Other 0.7 1.7% 0.3* 0.4* - 0.7* -
Nusber of rsspondente 2587 068 436 140 203 424 365

BOUACE: Survey of Crefts-Artiete who ere Hembere of Cicfte Drgenizetions, Methematice Policy Ruesserch, Inc,

2
Besed on celculetion of X etetistice, in 89 out of 100 cesss, the weighted percentsges in thie teble very from
the psrcentsges for sil crefte-ertiste by en emount Lerger then cen be eccounted for by chence except thoes

percenteges or percantege distributione followsd by en eeteriek {*],
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receive satisfaction from their own involvement in the creative process.
This is re-inforced by the general lack of variability in the order of
satisfactions when examinéd by type of media (Table IV.12). However,
somewhat larger shares of crafts-artists who work primarily in fiber,
wood and glass or other media or media combinations do report diversion
as the most important satisfaction. Clay and metal seem more oriented
toward creative satisfactions then the other media; paper and leather
conform most closely to the pattern for all crafts-artis;s (Table
Iv.12).

The barriers to achieving these satisfactions are numerous and
include non-craft obligations, cost of materials, lack of public

education or exposure to crafts, lack of marketability, lack of training,

lack of studio space and lack of recognition. All of these were
meacioned by 45 to 18 percent of all crafts-artists (Table 1v.13).
Non-craft obligatons were mentioned as the most significant
barrier to further satisfaction by crafts-artists in most of the media
sub-groups. Metul and glass or other media or media combinations both
have the expense of materials mentio:ed more frequently. Another
important difference is in the varying levels of crafts involvement.
Crafts-artists who consider crafts their primary activity are much more
concerned with extent of public exposure/education, costs of materials
and marketability and recognition than are those with a less intense
involvement (Table IV.13). For these latter crafts-artists (secondary,
leisure or occasional activity), non-craft obligations and costs of
materials predominate. When scaled by net income received from crafts,
the major difference is the pressure felt by those with net incomes of

$1,000 or more from current production commitments.

1v.28




TABLE IV.13"

BARRIERS TO SATISFACTION FROM CRAFTWORK ANO CRAFT-RELATED GOAL3

SURVEY OF CRAFTS-ARTISTS, 1880
Primery Creft Medis Intsnsity of Crafts Involvement ___Income from Crefts
A
Mejor Activity Lefsurs Activity Not Lose of Net 6Bsin of
ALl Under 40 10 Occe—
Creftu- Gless, Pspsr, 40 Hre. 2nd 10 Hre. Hre, sionst $500 Under Under $1000
Artiste Fibsr Clsy Mstsl Wood Other Lssther Hre, Plus Activity or lese Plus_Actiyity Other plus $500 #1000 Plus
Psrcentesge reporting T
the following berrtisre .
to further sstisfections {
Leck of trsining 23,7 24.5* 18.1* 23.56* 27.2* 16.,7* 31.8* 16.8 12.9 19.1 36.8 24.5 29.3 22.2 23.4 29.7 22.6 17.9
Leck of studio spesce 23.4 19.2 33,5 23.3 17.8 27,5 2B.4 20.1 30.0 28.4 20.1 18.4 21.8 31,8 27.3* 22.8* 20.8* 24.4*
Leck of meterisls
sveileble 9.0 7.9 bB.,6 8.1 12,0 14,4 14,2 B8.6* 10.4° 8.5* 9.5* 12.3* 4.9* 7.6* 6.8* 6.8* 10.7* '11.0*
" Leck of mesterisls
dus to sxpsnes 31.7 31.3 26.1 47.8 22.1 35,6 25.9 33.8* 36.5* 32.5* 31,0* 35.2* 926.0* 32.9* 37.0° 28.6* 28.9* 31.7°
Leck of recognition 18.2 14.4 22.5 24,9 14.4 20,2 31.8 33.0 30.2 25.0 13.2 9.7 6.8 15.2 R2.2 11.6 22.8 25.4
Leck of sxposure/
sducetiun of
public to creftse 26.2 26.2* 31.1* 27.6* 18.8* 22.4* 31.3* 35.4 40.7 38.0 16.2 19.8 13.4 25.3 32.0 15.5 32.86 28.4
Leck of merketsbility 24.5 22.2 28,1 30,3 18.86 30.4 35.2 37.6 2B.4 34.6 18.7 21,3 14.6 20.6 28.8 17.8 32.8 26.5
— Leck of pesr communi-
= cetion 9.2 7.8 14,7 13.8 4.7 6.9 10.5 8.6 17.8 12.7 8.1 4.3 6.8 8.3 14.2* 7.7* 8.8* 10.6*
- Leck of time 4.7 5.2* 3.56* 4.8* b5.8* 5.2* 3.1* 3.8 2.8 3.7 4.8 3.1 §.6 5.1 4.2* 5.2* 4.5* 3.2*
o Hezerde reletsd to ’
squipment or
meterisle 6.8 2.0 16.7 13.3 2.6 11.1 1.4 12.2 14.1 6.7 3.0 2.7 5.0 10.3 8.4 3.8 7.3 10.8
Non-creft obligetions 44.8 51.4 48.9 43.B 32.1 31.2 46.1 ‘20.1 17.9 68.4 60.9 42.2 65.0 48,5 50.8 52.2 41.8 36.2
Pressurs from current
production commsit—~
mente 8.8 5.6 13.0 10.4 8.9 13.1 9.0 22.7 31,6 6.7 2.1 4.3 2.1 4.3 5.8 2.5 8.3 26.9
Other 5.4 5.1* 7.5* 6.56* 4.9* 4.4* 1,0* 7.3 7.1 6.5 2.1 7.1 3.5 4.0 4.2* 65.2* 4.8* 86.1°
Number of respondents 2622 866 434 424 380 203 139 437 2565 430 368 306 286 327 458 656 380 476
Psrcentege with epecifin
gosle for the naxt 5
ysers:
Win recognition/ewerd 31.1 29.8 38,4 34,8 24,1 37,0 32.0 45.9 44,2 +42.3 20.3 33.1 16.8 27.8 39.0 24,1 31.5 43.9
Osvelop ertistic
competence 66.9 68,0 62.8 b56.3 651.2 48.1 44.3 59.4* 654.2* 58.8* 59.4* 68.3* 45.7* ©58.8* 63.0 58.8 O51.0 62.0
Increses incoms from
sals of unique works 41.4 34.7 53.3 b56.2 368.8 43.4 34.0 70.1 72.2 80.7 23.4 32.4 20.5 30.9 47,3 23.4 43.0 87.2
incresss incoms from
ssls of production
worke 19.6 16.7 25.1 24,7 17.2 25.7 18.68 3g.8 33.6 26.8 10.8 17.3 6.8 12,6 18.3 8.8 27.0 33.4
Osvote mors time to
crefte 58.8 63.9 8.0 56,5 B53.5 42.8 69.8 33.6 18.1 72.8 75.8 82.5 64.7 8.2 68.5 67.7 68.0 36.3
Other 6.4 5.2* 6.2* 6.8* 4.5* 4.1* 7.4° 6.9* B8.5° 5.0* 2.8* 5.7* 3.2¢ 6.3* 6.7* 4,3* 3.4* 7.7°
Number of respondents 2628 968 435 423 363 202 138 437 265 431 370 306 297 3ge 480 650 382 478

SOURCE: Survey of Crefte—Artiets who ers Members of Crefte Orgsnizetions, Mathemstice Policy Resssrch, Inc,

Bessd on celculstion of X2 stetistice, in 99 out of 100 ceess, ths weighted psrcentsges in this table very from tus pesrcentages for sll crefte—ertiste by en '
Q 1t Lerger then cen bs sccountsd for by chence sxcept thoss psrcentsges or psrcsntsge distributtions followsd by sn ssterisk {*].
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The strength of the intangible commitment to crafts is manifest
by the five-year goals set by craft-artists. Two are listed by about
equal proportions of crafts—artists: 59 percent wish to devote more:
time to crafts; 56 percent wish to develop artistic competence.
Secondary goals are to increase income from the sale of crafts and win
recognition or an award.

Again the lack of variation in the order of these goals by sub-
category of crafts—artists i1s more notable than the differences in the
level of the individual percentages (Table IV.13). Increased income
is more important to clay and metal crafts-artists and those who consider
crafts their primary activity or earn more than $1,000 in net income
from crafts.

A different perspective is gained from examining the current
problems facing crafts-artists. The array of problems is more varied
reflecting such concerns as the impact of the general economy on crafts
and crafts-artists (Table IV.14). The problem responses were listed by
crafts-artists; no response categories were printed in the question-
naire. Seven types of p;oblems are mentioned of‘which lack of time and
lack of public appreciation are most frequent (about 20 percent for
each). Four economic problems (inflation, difficulty of making a living
from crafts, cost of materials, and marketing) are each reported by 14
to 10 percent of crafts—artists.

The dominant problems limit participation or inhibit marketing,
giving, for the first time, more emphasis to the commercial aspects over
the creative. The degree to which these two motives for crafts involve-
ment co-exist in crafts—art.sts with the same w~dia, involvemernt and

income earning characteristics is examined in the following sectioni.

195
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TABLE Iv,.14

. * MOST IMPORTANT PROBLEMS
SURVEY OF CRAFTS-ARTISTS, 1980

H

’

Primary Craft Madis

ki

Intensity of Crefts Involvement

Incoms from Crefts

[

Major Activity

Lefsurs Actiyity

Net Loss of Nst Gesin of

ALl Undesr 40 10 Occa- ’
Crefte- Gless, Pspsr, 400 Hre, 2nd 10 Hre, Hre, swionsl .. $500 Under Undar $1000
Artists Fibsr Cley Mastsl Wood Other Lssther _Hrs, Plus Activity or Lsss Pilus Activity Other plus $500 $1000__ plus
Parcentags of crafte-srtiste ’
reporting ths following se 3
the most importsnt probleme ) -
in crefte: ' . * .
Leck of tims 22.9 27.7 18,3 14.9 22,1 12.3 18.7 8.3 10.7 18.8 29.9 26.1 91.1 27.9 20,6 32.0 18,56 18.5
Economic problems, infle- - ~ o
tion 13.8 8.2 18,5 13.1 8.8 15.0 13.8 12.3 22.8 15,86 8.7 5.9 8.8 12.0 8.4 8,0 14,2 18.8
Herd to meke & Living from o .
crafte 9.5 7.0 3.5 10.8 8.9 9.2 3.4 13.7 10.3 1.4 2.8 . 7.4 8.4 7.4 8.3 7,2 11.2 10.5
Coste of matsrisle 11.9 8.9 4.2 16.1 13.2 1.8 10.8 .9 5.9 8.4 12.5 15.4 - 8.2 9.0 -~ 14,8 8.2 8.1 7.8
Compstition from other ) -
crafte-srtiste 4.1 2.8 3.4 1.3 5.5 3.3 2.3 2.0 3.1 . 4.4 2.5 4.1 3.3 3.1. 1.2 3.4 2.8 5.1
Marksting probleme 1.9, 12.9 8.1 8.8 5.1 13.0 9.8 15.4 10.1 12.8 8.1 7.8 8.8 7.3 10.8 8.2 10.3 10.0
Leck of public sppreci-
stion 19.0 17.9 16.8 18.9 14,2 15,7 28.9 2 22.0 18,0 18.6 14.5 14,8 18.8 17.9 18,8 16,8 17,6 198.0
Other probleme 20.7 148 16,5 18.4 23,2 18.8 12.7 14.4 18.3 10.8 21.2 19.4 16.5 16.7 18.1 18,1 18.4 128
. o y
Numbsr of rsspondante 2082 745 378 380 270 165 113 387 235 374 264 237 2u0 261 3982;378 312 . 41

SOURCE:;

Besad on celculstion of X2

Survey of Crafte-Artists who srs Members of Crafts

Organizetions, Msthemstice Policy Resssrch, Inc,

stetistice, in 89 out of *LJ cesss, ths weightad psrcentages in this table very from ths psrcentsges for

amount Largar than can bas sccountsd for by chencs sxcspt thoss parcentsges or psrcantsgs distributions followsd by en sstarisk (*].
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E. EXHIBITING CRAFTS
The offering of crafts for exhibition serves two purposes:
o It is a way of achieving recognition by crafts-artists”
peers and the public

o It may be a direct or indirect marketing activity.

It is difficult to separate these motives; especially because the second
motive in traditional market economies is the final arbitrator of
acceptance and success. However, in the world of crafts, participation
and receipt of awards in juried exhibitions are highly valuei surro-
gates. There are many opportunities to exhibit and crafts-artists
have definite preferences. Crafts—artists also were questioneda cu their
specific problems when they exhibit. .

Over 82 percent of all crafts—artists exhibited their works
witniﬁ the 12 months prior to completing the questiomnaire (Table IV.15).
Crafts-artists whe consider crafts their primary activity exhibit to
a greater extent than other groups. When examined by net income
Category,&crafts—artists with net gains of less than $1,000 exhibit to
a lesser extent than others, including those with net losses.

Among those who exhibit, nearly half (46 percen;) did 30 from
two to five times in the 12 months prior to completing the questionnaire;
thirteen percent exhibited continuously (Table IV.15). The frequency
of exhibiting is higher for crafts—artists engaging in crafts as a
primary or secondary activity and for those who have net gains in income
from crafts. By media type, crafts—artists working in clay and glass or
other media or media combinations exhibit more frequently than their

counterparts.
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TABLE I/.15

EXHIBITION FREOQUENCY ANO AWARDS
SURVEY OF CRAFTS-ARTISTS, 1880

Primery Creft Medis Intensity of Crefte Involvgd-nt Incoms from Crefte
I
: Msjor Activity Leisures Activity Nat Loss of Nst Gein of
ALt Under 40 10 | OUcce—
Cref te— Gless, Psper, 40 Hre. 2nd 10 Hre, Hre, sicnel $506 Under Under $1000

Artiets Fibsr Cley Metel Wood Dther Lesther Hre, Plus Activity or less Plus Actfyity Other plus 9500 $1000 plus

Percentags of crefte-
srtists who sxhibited
their crefte in the

Lest 12 months 8a.2 85.5 B88.4 78.7 74.2 811 83.0 80.4 88.0 83.1 61.8 82.2 75.2 80.8 B85.4 83.3 72.8 B5.1
Number of r-:grnd-nt-
who exhibi

2178 816 378 340 288 168 107 388 234 368 201 283 225 264 388 534 285 425

Frequency of sxhibiting
in Lest 12 months

— Less then two times 20.7 24,3 15.2 18.3 18.7 10.4 31.8 1.8 7.8 14.4 32.8 20.8 45.5 26,7 17.8 35,8 20.0 8.8
< Two to fiva times 46.4 48.2 38.5 45.8 ©656,7 42.5 42.8 38.8 31.3 46.8 56 .4 55.2 43.5 62.8 b53.0 51.8 48.3 38.1
Lo Six to ten times 12.2 10.2 6.8 12.5 7.8 17a4 16.1 18.8 17.5 13.7 5.7 8.8 8.3 8.8 14.5 8.1 12.2  14.2
w Mors thsn ten times 7.7 6.7 8.3 8.1 6.8 18.0 3.7 8.2 13.7 13.0 1.2 8.3 0.8 3.4 5.1 1.7 8.8 18.2
Continuously 13,0 10,8 21,2 _13,2 8,8 _12,0 5,7 20,4 28,7 12,3 3,8 8,7 1.8 9,4 g.8 4.8 _14,8 25,1
TOTAL 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100,0 100.0 100.0 100.0 100.0 100.D
Number of rsspondsnts
who sxhibit 1731 683 334 292 226 164 a3 384 233 358 178 1988 80 183 318 282 272 415
Percentegs of crefte-
srtiste who won
sward or Prize in
Lest 3 yssrs 42.2 42.6% 41.5% 40.8% 45.3% 48.7% 38.4% 48.7% 48.4¢ 40.5* 30.7%* 42.0* 35.4* 48.9* 46,0 34.4 37.6 47.0D
Number of ruspondente
who sxhibit 1720 680 332 281 223 163 82 380 231 356 178 197 80 183 316 281 271 415

SOURCE: Survey of Crefts-Artiste who srs Membere of Crefts Orgenizetions, Msthemstics Policy Resserch, Inc,
Q/Exclud-n respondents who reported they do not show thair creft work,

Besed on ceslculstion of X2 stetistice, in B8 out of 100 cesss, the weighted psrcsntegss in this tebls very from the percentages for ell crefte—artiste by en
smount Lergsr then cen bs sccounted for by chence sxcept thoss psrcentegss or psrcentage distributions followsd by en ssterisk (*].
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About 42 percent of all crafts-artists who exhibit received at
least one award or prize during the 3 years prior to responding. There
is no statistically significant variation in receipt vwf awards among
types of media or level of involvement. However, larger shares of
crafts-artists with net losses of $500 or more and net gains of $1,000
or more received awards compared to those with smaller losses or gainms
(Table IV.15).

The variety of types of exhibiting or selling establishments
where crafts-artists exhibited is quite broad and ranges from art or
crafts fairs (46 percent) to cooperatives, mail orders, who{esalgrs aud
work group meetings (about 6 pércent each). Améng the more frequently

used outlets are: own shop/studio (35 percent), through commissions

percent).

Art/crafts fairs are used by clay aud ¢luss or other media or
combination of media crafts-artists to a greater extent thanm those who
work in other media. Also respondents working in clay prefer their own
shop or studio, crafts shops and art and crafts galleries compared to
others. Commissions were more prevalent among metal workers (Table
Iv.16).

As the level of involvement declines from a primary to a leisure

or occasional activity, the percentage showing or selling also declines.

However, even among these less than full-time participants, art/crafts
fairs, own shops or studio, crafts shops, commissions and art/crafts
galleries are still the most important outlets. The subgroup which shows

or sells the least includes those who have net losses of less than $500,

l (31 percent), art/crafts galleries (29 percent) and crafts shops (25
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About 42 percent of all crafts—artists who exhibit received at
least one award or prize during the 3 years prior to responding. There
is no statistically significant variation in receipt of awards among
types of media or level of involvement. However, larger shares of
crafts-artists with net losses of $500 or more and net gains of $1,000
or more received awards compared to those with smallér losses or gains
(Table IV.15).

The variety of types of exhibiting or selling establishments
where crufts-artists exhibited is quite broad and ranges from art or
crafts fairs (46 percent) to cooperatives, mail orders, wholesalers and
work group megtings (about 6 éercent each). Among the more frequently
used outlets are: own shop/studio (35 percent), through commissions
(31 percent), art/crafts galleries (29 ‘percent) and crafts shops (25
percent).

Art/crafts fairs are used by clay and glass or other media or
combination of media crafts—artists to a greater extent than those who
work in other media. Also respondents working in clay prefer their own
shop or studio, crafts shops and art and crafts galleries compared to
others. Commissions were more prevalent among metal workers (Table
Iv.16).

As the level of involvement declines from a primary to a leisure
or occasional activity, the percentage showing or selling also declines.
However, even among these less than full-time participants, art/crafts
fairs, own shops or studio, crafts shops, conmissions and art/crafts
galleries are still the most important outlets. The subgroué which shows

or sells the least includes those who have net losses of iess than $500,
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TABLE IV.16

EXHIBITION INVOLVEMENT
SURVEY OF CRAFTS-ARTISTS, 1880

Primsry Creft Msdis Intencity of Crefts Involvemsnt __ _Incoms from Crafts
Msjor Activity Leisurs Activity Nst Loss of Nst Gsin of
ALl Undsr 40 10 Occs~-
Crefts- Glesss, Pspsr, 40 Hrs. 2nd 10 Hrs, Hrs, sionsl $500 Undsr Undsr $1000

Artists Fibsr Clsy Metsl Wood Othsr Lssther _Hrs, Plus Activity or less Plus Activity Other plus $600 $1000 plus

Psrcentsgs of crefcs-
srtists shuwing or
sslling their work

through:
Art/Craft fsirs 48,2 41.0 57,7 40,1 47,5 62.0 4.6 63.8 60.0 59.9 36.5 51.5 23.6 37.2 43,2 33.8 68,0 63.8
Own shop/studio 35.3 25,8 50,6 43,0 35,6 44.8 28.8 81.7 69.4 49.6 15.8 27.3 13.1 28,1 35.0 17.0 39,1 ©&7.8
Crafts shops 24.7 21.0 39.2 24.1 22.4 30.4 10.0 A6 .4 47.7 34.8 14.5 16.4 11.5 14.8 20.89 11.4 33,2 41.4
Othsr restsil outlsts 12.8 10.6 20.6 13.5 11,1 18, 8.2 28.0 25.7 23.4 4.1 5.5 3.9 7.6 10,8 4.0 16,6 28.4
Coopsrstives 6.5 7.2 8.9 3.5 5.9 2.8 7.1 12.8 8.6 9.8 3.7 3.8 4.1 2.8 5.1 3.0 8.4 13.2
Commissions . 30.3 25.0 36.0 45.1 29,1 31.9 38,0 54,1 652.8 45.4 12.6 24,7 14.6 24.0 27.89 11.8 41,1 656.4
Art/Creft gstileriss 28,7 24,3 46,5 35.89 14,7 34,2 23.6 62.2 60.7 38.6 11.8 13.5 11.4 29.6 33.9 15.2 24,2 51.8
_Msil orders 5.9 4.4 3.2 8.5 8.4 7.8 5.9 14.4 15.3 8.7 1.1 3.1 0.4 1.7 . 141 8,7 14.9
Wholssslers 6.1 4.3 8.9 8.2 4.7 13.4 2.8 18.3 17.3 7.5 0.8 2.0 0.8 2.1 6.7 2.0 5.4 16.0
Work group mestings 5.0 9.7 2.9 2.4 4.0 2.9 6.0 1.6 1.8 4.6 9.9 11.4 8.8 8.2 8.1 7.2 3.2 2.7
Do not show/ssll 20.8 26.56 13.4 15.4 20.4 10.4 25.0 1.3 1.9 3.4 35.8 22.0 48.1 28.9 20.2 4.9 4.8 1.8
Numbsr of Respondsnts 2625 966 434 423 363 202 139 4389 256 430 370 30 284 327 459 656 382 478
Psrcentsgs of crefts- -
srtists psrticipsting
in following sctivitiss
in Lest 12 months:
Art/Craft fsirs 38.0 37.8 51.6 36.1 44,9 57.2 3.2 60.6 b58.8 62.4 28.0 43.4 13.8 23,6 39,0 22.5 49.8 83.0
One-psrson sxhibits
Mussum 2.2 2.2 6.0 4.5 1.5 1.5 1.5 4.8 5.6 1.9 0.7 1.9 0.2 1.8 3.6 0.9 1.8 8.9
Ssles gsllery 7. 5.4 14,9 10.2 4.7 4.9 5.8 16.8 23.3 8.4 1.3 2.1 1.1 6.8 8.6 1.5 7.8 21.4
Other 6.0 4.56* 7.1* 6.9* 6.3* 5.56* 10.2* 8.0 10.2 9.4 3.8 4.8 2.2 6.8 7.2% 4.4* ©65.8* 6.7
Group—-invited exhibit
Mussum 10.3 1.6 14,0 18.3 5.8 13.4 4.4 21.3 23.9 10.3 4.5 8.3 1.8 1.1 18.1 4.7 8.8 18,7
Sslss gsllery 13.7 13.6 30.7 20.0 7.7 25.4 8.8 32.8 32.4 18.8 2.6 5.0 0.8 14,1 22.8 7.1 1.3 32.8
Other 12.1 11.,3% 14.7*%* 11.6* 12.4* 13.8* 13.1* 14,9 15.3 18.7 10.8 9.8 4.5 11.1 16.8 8.7 1.8 13,
Group compstition .
sxhibit
Mussum 6.7 6.9 11.9 13.1 2.5 10.4 5.1 14.5 12,5 8.0 1.7 3.2 2.3 8.5 13.9 3.8 6.8 12.2
Sslss gsllery 6.2 6.9 11.6 6.4 3.0 10.9 3.6 13.5 9.4 9.7 1.7 1.2 0.8 9,7 8.8 3.8 4.6 12.2
Othsr 7.8 8.1* 6.0* 8.3* 9.9* 7.0* 8.0 13.7 9.7 3.1 6.4 8.8 3.7 4.3 12.8 4. 8.3 10.9
Jurisd svent 29.8 28.0 46.6 42.3 28.9 43.8 24.8 54.9 60.8 41.4 12.0 24.3 8.7 24.4 39,89 18.2 30,3 658.8
Unjurisd community
svent 16.4 18.4 20.2 13.8 17,4 20.9 16, 24.8 18.3 26.2 14.0 16.4 7.4 11.7 20.6 10.5 23,7 22.56
Jurisd Community svent 8.8 8.9 14,89 *1.9 6.3 17.9 9,5 16.8 18.3 11.8 2.8 7.6 3.3 7.2 13.1 4.4 8.2 19.6
Numbsr of Rsspondsnts 2186 738 383 an 298 186 110 434 254 419 25 250 158 256 437 A0 386 471

SOURCE: Survey of Crefts—Artists who srs Membsrs of Crsfts Orgenizstions, Msthamstics Policy Rssssrch, Inc,

2

8sssd on cslculstion of X  ststistics, in 89 out of 100 cesss, ths weighted psrcentsgss in this tsbls very from ths psrcsntsgss for sll crsfts-srtiste by sn

smount lerger then cen bs sccounted for by chencs sxcept thoss psrcsntsges or psrcentsgs distributions followsd by sn sstsrisk [*]. 1-‘ 1
-
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about 42 percent. Half this proportion, 20 percent, among those with
larger net losses do not show or sell (Table IV.16).

Concentrating more on exhibiting activity, crafcs—artists partici-
pate in art or crafts fairs and juried events to a much greater extent
than one-person exhibits, group-invited exhibits, group competition

1/

exhibits, unjuried community exhibits or juried community events.=' The
importance of some of these are obviously a function of their nature;
one-person exhibits are very restrictive while group-invited and
competitive exhibits are also limited. However, it is worthwhile to
note that larger shares of crafts-artists participated in group-invited
exhibits compared to the more open group competition, with no clear
preference within either category for museums, sales galleries or other
types of exhibits.

There are strong patterns among the subgroups fo: participation
in the various exhibiting activities. Crafts—artists working in clay
and, to a lesser extent, glass or other media or combinations of media
are much more active in all types of exhibits and both prefer galleries
over museums for all types of exhibits. The greater the level of
involvement, the higher the percentages of participation in exhibits
of all types. Art/crafts fairs and juried events still attract crafts-
artists at the leisure and occasional activity level. Among income
groups the pattern noted earlier returns: those with large losses or

gains are generally more active than crafts—artists with nore moderate

results (Table IV.16).

1/

='The response pattern results from respondents categorizing
their activites into specified, but undefined types of exhibits.

IV.36




Crafts-artists were asked what they thought were the best places
to exhibit. Those who exhibit list equal preference for art/crafts fairs
and art/crafts galleries, 34 percent in each case (Table IV.17). The
next level of preference is for crafts shops (23 percent) or their own
crafts shop (17 percent). Following the pattern of their stronger
oriertation toward exhibition, clay crafts—artists "voted" for a wider
varietyv of outlets, but ended up ranking fairs and galleries highest.

In fact these are the two most highly ranked in each sub-category.

The most important problem mentioned by all crafts-artiets
regarding exhibits is "too few" (15 percent) followed by "poorly informed
communities" (13 percent). Other concerns are no appropriate space to
exhibit/sell (9 percent), not enough display space (8 percent) and
lack of time to exhibit (6 percent). There is little statistically
significant variation among the sub-categories of craft-artists and the
order of the reasons mentioned above rarely changes, (Table IV.17).

The most noticeable trend is an increass in the desire for more display
space for crafts-artists who list crafts as their major activity or

derive more than $1,000 per year in net income from crafts.

F. SELLING CRAFTS

As we have seen, one of the important rationales for crafts
work, although secondary to intangible benefits such as offering a means
of creative expression, is its contribution to present or potential
income. However, selling activities are also the manifestations of a
desire to achieve recognition and acclaim in the marketplace. These two
motives, creative satisfaction and recognition in the marketplace, can
result 1in uﬁexpected patterns. The extent of commercially successful

crafts-artists whose production is oriented toward multiples of the




TABLE 1IV,17
ATTITUDES TOWARDS PLACES TO EXHIBIT ANC PROBLEMS
SURVEY OF CRAFTS-ARTISTS, 1880

. Primsry Craft Msdis Intensity of Crefte Involvemsnt Incoms from Crefts
Msjor Activity Letsurs Activity Net Loss of Nst Gein of
ALL Under 40 10 Occe-
Crefte- Gless, Psper, 40 Hre, 2nd 70 Hrs, Hre, sionst $500 Undsr Undsr $1000

Artists Fibsr Cley Mstsl Wood Othsr Lssther Hrs, Plus Activity or Less Plus Activity Other plus 8500 $1000 pilus

Psrcentsgs of sxhibiting
crefts-srtists who
think ssch of ths
foliowing srs the
best plecss to
sxhibit their works

8¢ "Al

Art/creft feirs 34.5 29,1 43,6 33.3 36.89 49,8 27.8 48.8 50,5 45,2 27 .4 41.9 15.4 29.4 30.9 18.2 48,8 48.8
Own creft shop 17.8 12,6 26.1 20.5 18.0 23.1 16.9 34.4 38.5 26.8 7.7 12.7 5.3 13.1 18.4 7.8 19,0 30.7
Creft shops 2.7 20.6 32.8 25,2 17.3 27.0 15.3 38.0 31.2 36.4 14.1 23.0 8.7 14.7 21.2 1341 30,3 33.2
Coopsrstives 6.8 7.0 B8.6* 6.9* 4.6* 4.1* 7.8* 10.0 12.7 1.1 3.4 6.1 2.3 5.8 8.6 3.7 9.4 11.2
Art/creft gslisrius 34.4 32.1 45.8 41.1 21.2 37,2 39.1 60.2 59.4 46,7 18.8 27.0 1.8 32.7 4.6 17.8 38,2 58.1
Art school or
collegs 6.4 6.3 7.9 9.4 2.3 3.3 12.8 10.8 9.8 6.0 3.0 6.1 1.3 1.8 10.1 4.7 4,2 7.8
Collsgs or university 9.8 8.0 13.1 11.6 3.8 6.9 9.3 11.5 15.8 9.8 3.3 6.1 3.4 17.2 13.8 5.7 6.6 11.9
Other 4.7 5.5¢ 2.7* 5.4* 4. 0* B6.1* 4.1°* 7.0 9.3 7.3 2.7 3.1 .9 5.8 8.8 2.3 4.4 8.0
Number o:synnpondnntn who
sxhibi 1731 583 334 292 225 154 83 434 254 419 265 250 158 258 318 282 272 418
Psrcentags rsporting the
following mein problesms
in sxhibiting
Too few sxhibitse 14.8 14.5 21.0 16,0 7.8 20.7 1.5 23.1 18.2 23.8 11.1 12.8 4.5 14,5 18.8 9.8 19,8 17.3
Not snough displey
specs 7.8 7.7¢% 8.7 B.,2% 98.,2* 98.4* 9.1* 13.0 17.4 10.0 4.8 5.5 4.1 4.9 8.4 8.2 8.2 13.3
No sppropriats sx- -
hibi t/sslling spscs 9.0 8.1 11.1 1.2 3.9 10.8 1.8 14.1 19.4 12.8 5.9 6.1 4.2 8.7 10.2* @8.4* 0.68* 12.4*
Community poorty
informed sbout
sxhibite 12.7 11.3* 16.0* 12.9* 10.4* 18.1* 13.1* 18.8 21.8 20.1 9.8 7.3 7.6 9.4 14,7 7.3 15,3 15.2
Leck of tims to
sxhibit 5.6 5.8* 5.8* 5.3* 5.8* 5,3* B6.,2° 6.5* 65.2* 10.8* 2.7¢ 5.6 2,7¢ 8.1 7.4* 3.4* 5.8°* 7.8°
Costs of sxhibiting 1.9 1.8 2.1* 2.8* 0.8% 3.1* 2.8 b5.2¢ 2.5* 1.2¢ 0.9¢ _ 2.0* 3.3* 0.9* 2.1* 2.3*
Leck of public .
undsrstending 2.7 2.2* 3.,5% 3,3* 2.,7* 4.6* 1.0° 5.8* 5.2° 2.5 0.6* 3.6¢ 0.4* 2.0*° 2.,7*%* 1.2¢% 2.4* 5.3°*
Othsr problLems 5.8 5.5* 6.7* 6.8* b5.2* 7.6* 4.,1* 10.1* 7.1°* 9.4¢ 3.3* 4,.9* 1.5¢ 4,4% 5.7% 2.8% . 7.3*% 7.8
Nuabsr of rsspondsnts
who sxhibit 2600 958 428 418 363 198 138 439 268 430 370 - 305 281 327 456 656 378 . 488

SOURCE: Survey of Crefts—Artists who srs Mesbsrs of Crefts Orgenizstions, Msthemstice Policy Resssrch, Inc,

Besed on cslculstion of X2 stetistice, in 88 out of 100 cesss, ths wsightsd pesrcentsges in this tebls very from the psrcentsges for sl crefts-srtists by en
smount Lergsr thsn csn bs sccountsd for by chence sxcept thoss psrcentegss or psrcentsgs distributions followsed by an soterisk (*].

Q ’Va---d on ths numbsr of rsspondsnts who sxhibited in ths Lest 12 months,
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same work is one example. An understanding of the problems ang attitudes
involved in selling crafts will augment knowledge of crafts—artists and
their work. -

Slightly over .two-thirds (68 percent) of all crafts-artists
produce works for sale. There is a wide fluctuation in this activity
when subgroups of crafts-artists are examined. By media, clay, metal,
glass or other media or combinations of media are categories where larger
shares of crafts-artists produce works for sale (Table IV.18). The same
pattern is evident for those whose primary source of income is from
crafts sales, although the percentage level is much lower, 23 percent for
all crafts—artists and about 30 percent for the clay, metal, glass or
other media or combination subgroups.

Major involvement in crafts is reflected im very high proportions
{98 percent) of these crafts-artists producing crafts for sale. The
proportion whose primary income is from crafts among respondents who
have crafts as their wajor activity is a multiple of 2 or 3 times the
same proportion for all crafts—artists. From 35 to 66 percemnt of the
crafts-artists whose participation is for leisure or occasional activity
produce crafts for sale; much lower shares (less than 5 percent) have
crafts as their primary source of income (Table IV.18).

Most craft works are produced in response to the crafts-artists”
own standards of form and expression rather than demands of the market.
The averages for all crafts-artists are about 75 and 20 percent respec-
tively, with little variation among the subgroups. Crafts-artists, as
a rule, do not engage commercial dealers, agents or other personal repre-
sentatives to assist in selling their crafts; only 12 percent engaggd any

of those just mentioned to assist them in mevketing their crafts.

113
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TABLE IV.18

INCIDENCE AND METHOD OF SELLING CRAFTS
SUAVEY OF CRAFTS-ARTISTS, 1980

Percentage of crefte-ertiste
with primery income frum

eele of crafte 23.1 14.4 30.4 20.3 24.2 3.8 ° 17,5 51.6 60.4 7.2 0.5
Number of respondents who
sell crefte 1910 602 377 351 248 177 81 424 252 409 183

Percentages p:oduclng worke
—_ for eele primerily in
< respouse tos

. Their own stenderde of
é; form end expreseion 73.5 72.3 78.8 71,6 72.1 70.8 82.5 85.3 66.6 74.5 76.9
Demende of the merket 19.6 21.3 12.86 18.3 23.0 22.3 28.0 20.8 24.0 10.9 21.5
Other fectors 7,0 6,4 8,8 9,2 4,89 7.1 8,5 13,8 7.4 §,8 7.8
TNTAL 100.0 100.0 100.0-100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Number of respondente who i
salt crefte 1808 600* 376B* 2351* 248% 177¢ "1 R 423 251 409 182

Primery Creft Madie Inteneity of Crefts Involvemepnt Incoms from Crefte
Mejor Activity Loaieure Activity Net Loes of Net Bein of
ALt Under 40 10 Occe-

Crefte- Glese, Peper, 40 Hre. 2nd 10 Hre, Hre, efonel $500 Under Under $1000 -

Artiete Fiber Cley Metel Wood Othei- Lesther Hre, Plue Activity or Less Plue Activity Other plue 96500 $1000 plus

Percentege of crefte—ertiste )

producing worke for esle 67.8 §67.4 B3.4 B80.7 64.8 82,5 58.68 88.0 67.4 84.8 44.6 68,3 35.4 56.2 62.8 3.3 $.9 98.4

Number of respondente 2628 9686 435 423 364 203 138 439 2568 431 37o 307 298 328 480 658 3e2 478

1.9 3.0 4.1 19.4 3.8 10.0 B51.7
2156 10 208 316 268 356 457

76.3 82.0 8.7 83.0 8.2 73.5 63.8
20.0 13.2 14.8 11.2 14,0 22.0 25.9
3,7 4,8 3,7 5.8 3.8 4,5 _10,5
100.0 100.0 100.0 100.0 100.0 100.0 100.0

2156 110 211 316 2689 358 457

SOUACE: Survey of Crefte-Artisete who sre Membere of Crefis Orgenizetione, Methemetice Policy Resserch, Inc,
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The problems mentioned by crafts-artists when selling their
crafts range from "presenting work to clients" (18 percent), to “too
few outlets" (16 percent), "lack of business skills" and "poorly informed
of existing outlets" (13 percent each). There is little statistically
significant variation in selling problems when crafts-artists are divided
into media‘groups. There is an observable tendency for those devoting
more time to crafts (those for whom crafts is a primary or secondary
activity) to reportva higher level‘bf problems. The same is true for
crafts-artists with net income gains from crafts sales (Table IV.19).

Cfafts~artista feel the best places to Qell their works are art
or crafts fairs or crafts galleries (both about 33 percent). A slightly
smaller share (23 to 25 petpent) reported their own shop or crafts shops
in general. About 13 pércent mentioned other retail shops. There is
some variation by type of media; art and crafts fairs are more heavily
favored by clay and glass or other ﬁédia or combination of media crafts-
artists, while galleries are more productive for metal workers.

Galleries are less attractive to those who work in fiber and least

" attractive for those working in wood. All types of selling outlets

v

attracted more responses from riose for whom crafts is a primary or

secc -dary activity or who have a net gain in income from crafts.

G. FINANCIAL SUPPORT AND CRAFTS INCOME AND EXPENSES

Crafts is an activity that has only receﬁtly beer assisted by
formal financial suppBrt from thé National Endowment. Private sources
have al;;ys beer an alternative althouéh not one frequently used.

Cooperatiyé efforts of crafts—artists and the public are also a factor,

both from a perspective of cooperative puréhasing, but aiso trading for
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TABLE 1V,18
PROBLEMS ANO ATTITUOES TOWARO TYPES OF SELLING ESTABLISHMENTS
SURVEY OF CRAFTS-ARTISTS, 1880

Primary Creft Medie Intensity of Crefte Involvement Income from Crefte _

% Major Activity Leisure Activity Net Loes of Net Bein of
ALl Under 40 10 Occe-
Crafts- Glese, Peper, 40 Hre, 2nd 10 Hrs, Hre, eionel $500 Under Under $1000

Artiata Fiber Cley Mstsl Wood Other Lesther_  tlre, Plue Activity or less  Plue Activity Other plue $500 $1000 _plue

Parcentege of crefte-
ertiste reporting the
following mein problame

in ealling: -
Too few outlete 16.4 14,3 23.8 1%6.8 10.8 24.4 15.3 24.9 20.8 26.8 12.3 11.3 6.8 14,5 20.7 9.8 24,4 19.8
Ineufficient diepley
espece 6.1 5.6* B.2* b5.4* 4.8* 8.,7* 6.4° 8.6 16,5 8.3 4.8 3.8 1.0 4.4 7.5 2.8 7.5 10.4
No eppropriete spece 8.3 7.1* 10.4* 12.3* b5.4° 10.3* 98.2* 10.7 16.4 12.6 4.9 5.7 3.8 10.2 10.7 5.3 10.4 10.0
Cosmanity poorly in— .
formed of exieting
outlete 12.8 10.7* 16.4* 14.3* 12.,7* 16.8* 11.1* 19.8 25.2 18.8 8.3 7.4 6.7 10.8 18.4 8.2 14,4 17,8
Communiceting with
cliente ' 8.8 9.8* 11.4* 11.,3* 6.8* 9.4* 10.3* 16,8 21.0 13.8 3.8 7.4 4.5 B.2 8.9 5.1 8.0 16.7
Presenting work to
< cliente 18.1 47.5% i3.2% 22.2* 14.4* 19.4* 22,2* 30.0 33.8 26.0 9.6 16.3 7.3 16.2 20.3 10.8 165.9 28.5
Leck of bueinsss
f: ekille 13.2 12,.6* 16.6* 15.6* 65.4* 11.,3* 20,6* 31.2 198.0 18.8 5.8 8.0 3.7 10.2 16.3 8.8 12,2 22.4
Leck of time toO
produce 5.4 3.7* 7.56* 65.,1* 2.5* 5.3* 4.,2* 4,8 6.0 10.8 2.2 8.8 2.3 4.8 4.3 2.8 7.3 8.4
Other probleme 7.4 6.1* 8.7* 10.5* 6.7* 6.9* 6.3* 12.8 12.8 11.3 5.2 4.1 1.9 7.9 10,3 4.4 B.0 12.4
Number of respondents who -
sall or exhibit crefts 2540 838 418 408 355 186 136 425 248 416 358 282 283 312 448 B4 377 458
Parcentsge who think essch
of the following ere the
best weye to sell their
work:
Art/craft fatre 33.7 27.7 45.4 30,56 33.8 50.4 27.8 48.2 53.7 48 .8 26.4 38.3 12.8 3.4 30.2 18,1 47,0 ©51.8
Own shop 28 17.4 37,6 31.4 23,6 33.8 18.1 43.9 62,6 36.0 11.0 16.7 8.0 23,2 25.5 10.8 30.8 3B.4
Creft eshope 22.9 18,2 36.1 24,2 18,2 27.3 15.3 36,6 34.6 34,2 16.8 18.9 1.7 17.1 18.8 14,4 32,8 237.0
Other retsil outtets 12,8 12.8* 16.7* 13.2* 8.4* 14.,5* 11.8%* 26.3 24,5 19.5 5.7 9.8 3.6 6.8 13.4 8.5 1456 22.3
Cooperetives 6.7 7.4* 8.8* 5.0* 4.1* 3.3* 11.8% 124 13.3 10.3 3.1 4.9 1.3 5.3 B.4 3.5 7.6 1.
Art/creft gellerise 2a 27.0 43,1 38.8 18,7 35,8 34,7 66.6 66.4 44 .8 16.3 23.6 10.8 32.7 38.1 18,8 35.1 63.7
Meil ordering 5.4 4.8* 3.2* 5.9* b5.4* 8.3* b5.8* 121 10.8 8.0 2.1 3.2 0.8 3.0 4.3 1.4 B.4 9.5
Wholesslers 5.7 4.6% 7.2*¢ b5.8% 4.3* 10.,8* 5.8 16.4 15.2 8.1 1.4 1.7 0.8 2.8 B.5 2.1 8.2 12.7
Work group mestinge 2.5 3.2% 2.2* 1.1* 1.1* 2,6* b5.1°* 1,6 2.2* 2.4° 4.1* 3.7* 1.0* 2.4 1.5% 3.1* 1.,2*% 1.5*
Agent/Oesler 9.1 g.4* 9.0* 9,8* 4.3* 11.2* 1B8.4* 20. 13.1 15.7 341 2.4 3.7 8.1 148 2.8 8.2 13.8
Other 3.2 3.6% 2,3* [.4* B8.7* 3,6 2.5* 5.8 8.8 2.8 2.2 3.4 4.0 1.7 3.6 14 8.0 3.7
Nuaber of reepondente who . :
sall or exhibit crefte 2585 858 432 418 358 202 138 437 265 424 368 297 282 a A55 B47 ars 475

SOURCE: Survey nf Crafta-Artiste who ere Membere of Crefts Drgenizetions, Methemetice Policy Resssrch, Inc,
Besed on celculetion of X2 etetiatice, in 88 out of 100 ceses, the weightad parcenteges in thie teble vary from the percenteges ‘for sil
Q I—.":t.?:lbi,s ;l;ount Lerger then can be eccounted for by chence except thoss percenteges or percantage distributione followsed by
Emc‘:orh .
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other crafts or for goods and services. Teaching crafts is also

prevalent. The major subsidy of crafts work is income of crafts—-artists

from non-craft sources or from other family members.
Betwecen 7 and 10 percent of all crafts—artists have received
a grant or fellowship (mostly from the federal government) or applied

for a loan from a bank for crafts purposes (about 5 percent or three-

quarters of those who applied received a loan). About 9 percent

purchased materials and/or equipment cooperatively with other crafts-

artists or exchanged crafts they produced for living necessities or

health care (Table IV.20). The frequency of support from these sources

artists earned net income from crafts.

Grants and fellowships were received vy 14 percent of crafts-

artists working in metal and 18 percent who worked in paper or leather.

v
Metal and glass or other media or combinations of media crafts-artists

“ applied for loans more often and received them a larger percentage of
W the time than crafts-artists in most other media. Fiber and clay workers

ﬁ were more successful in cooperative purchases of materials and/or

equipment. Clay, metal and glass or other media or combinations of media

| crafts-artists exchanged crafts for goods and services to a greater
1

| extent than others. About a quarter of all crafts-artists exchanged

their crafts for those of other crafts-artists.
“ . Two monmetary measures were obtained in the survey; one is the

“gross‘level of receipts, the other is net income--adjusting receipts for

the costs of production and sales. Gross income from crafts sales in the

l generally increased as crafts involvement approached full-time or crafts-

Eyear péior to completing the questionnaire was about $2,500 for ail

l icrafts-ijartists. This was supplemented by an average of $300 from crafts-

ERIC | 125
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TABLE 1Iv,20
FINANCIAL SUPPORT RECEIVED AND COOPERATION WITH DTHERS
SURVEY OF CRAFTS-ARTISTS, 1880

Primery Croft Medies Intensity of Crefts Involvement Incoms from Crefte
Major Activity Leisurs Activity : Net Loess of Net Gein 0 _
AL Under 40 10 Occe—
Crefte- Gleses, Peper, 40 Hre, 2nd 10 Hre, Hre, sionel $500 Under Under $1000

4rtistes Fiber Cley Metsl Wood Other Lesther Hre, Plus Activity or Lless Plus Activity Other plus 8500 $1000 plue

Percentegs who heve

received e grent or

fellowship 8.3 4.8 8.5 14.0 7.7 6.1 17.8 13.7 14.6 10.4 3.4 1.8 2.7 13.0 1.9 3.2 7.2 16.5
Number of respondente 2€28 866 A36 424 364 203 138 438 256 430 371 305 288 328 460 658 388 478

Parcentege receiving
sesistence from:
Netionsl Endowment

for the Arte 0.8 0.1 1.4 1.8 0.3 1.2 2.3 1.4 2.1 0.9 2 - — 1.6 1.0 = 0.9 1.9
Other feders! sgency 6.1 3.5 6.4 9.8 6.8 4.6 15.4 1.2 8.3 7.4 2.7 1.8 2.2 8.5 8.9 2.3 6.8 12.2
Stetes esgency 4.0 2.0 4.2 6.5 5.0 3.6 10.9 8.5 7.2 4.4 0.9 0.5 2,0 6.2 6.3 1.7 2.3 8.5
Locel esgency 1.6 0.7 2.3 2.0 2.4 1.5 1.0 2.5 2.6 2.5 0.6 0.4 —_ 2.4 1.8 0.2 2.1 2.6
Foundetion 3.0 1.8 4.0 4.8 3.0 3.0 1.0 5.7 6.4 4.7 0.9 —_ - 4.4 3.8 1.6* 1.7* 5.5°
4 Number of respondante 2626 965 436 422 364 203 13 438 255 428 an 305 287 323 450 657 380 4756
<
;> Percentege epplying for
= s loen for crefte
purposes 7.4 3.5 8.3 12.8 7.8 17.8 4.5 18.3 23.8 7.8 0.5 1.8 0.5 6.3 10.4 1.4 3.8 16.0
Number of respondents 2624 861 434 423 363 203 138 438 255 431 365 307 297 326 458 656 382 475
Percentege receiving e
Loen 73.8 67.3 68.3 76.1 84.4 82.5 18.1 78,6 81.0 76.2 16.3 72.8 n.7 73.7 68.4® 56.8* 981.5° 85.9°
Number of respondents 238 47 48 598 28 41 4 a3 66 42 4 6 2 26 62 12 18 83
Crefte-srtiste purchesing
squipment or meterieol
in cooperetion with
othere:
Meteriole 8.5 10.2 13.1 8.4 1.7 5.3 8.8 8.8 13.2 1.1 4.7 9.0 7.7 13.3 8.0 7.4 7.8 11.5
Equipment 1.0 0.9 1.7 1.0 1.6 —_— — 1.5 1.4 0.8 1.3 0.4 —_ 2.6 1.7 0.8 1.0 1.3
8ath 3.8 3.6 5.3 3.2 2.6 5.0 2.9 5.7 7.0 4.7 2.5 2.0 1.5 6.8 6.2 2.4 2.4 4.8
Number of resspondents 2613 858 433 a1 38 201 140 433 255 428 368 303 297 237 458 657 37 47
Psrcentege exchenging
their crefte for:
Living necessitiss 6.8 3.6 10.8 8.4 4.8 10.1 8.1 13.6 18.1 8.4 2.5 3.8 1.4 6.4 5.8 2.8 5.4 14,5
Heslth cere 5.0 2.3 8.2 6.8 2.4 10.4 4.4 13.1 17.7 5.4 0.5 0.3 0.7 3.1 3.9 1.1 3.9 14.8
Crefts ond/or ert 26.3 22,5 28.1 30.86 20.0 30.3 23.1 48.7 53.1 39.3 13.7 20.3 13.2 26.1 30.8 13.2 27.2 47.3
Number of respondsnts 2608 858 433 417 382 200 140 435 254 428 365 305 2 328 454 654 378 472

SOURCET Survey of Crefte-Artists who sre Hembare of Crefte Orgenizetions, Mathemetice Policy Resserch, Inc, B

“Q " on celculetion of X2 stetistice, in 98 out of 100 cesss, the weighted psrcentsges in this tsble very from the percenteges {pr sll
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related sales (materials, tools, etc.) and $1,100 from teaching
crafts. CLCuring the same period, all crafts-artists earned an average
of $8,000 from non-craft sources. On this basis, crafts income fro& all
sources is about one-third of the gross personal income of crafts-artists
(Table 1V.21). The percentagé becomes even smaller wheu the average
gross crafts and non-craft income of other household members is
considered. The share of gross household income attributable to crafts
income of crafts-artist respondents is about 13 percent.l/This drops to
about 1 percent when crafts-related expenses, averaging $2,627, are
considered." "
From this perspective, crafts activity is much more likely to

be a drain on household income than a contribution. However, for those
who consider crafts their primary or secondary activity, the share of
gross household income is in the 28 to 42 percent range and the contri-
bution to ne: income is & or 5 percent. The contributions to gross and
net household income for crafts-artists with high net income from crafts
are almost 40 and 20 percent respectively.

"ﬂThaéhing is a larger source of net income than crafts-related
sales, on the average $1,100 compared to $300 (Table IV.21). About 43

percent of all crafts-artists teach in a variety of settings. The most

1/

=/ Not all respondents answered all income questious; accordingly,
it is difficult to calculate this and other percentages exactly without
extensive tabulations. Approximations have been calculated using the
average (mean) amounts reported for each income component in the
accompanying tables.

IV.45




TABLE Iv.21

INCOME [(GROSS ANO NET) FROM CRAFTS ANO OTHER SOURCES
SURVEY OF CRAFTS-ARTISTS, 1880

-

Primery Creft Media Intensity of Crefte Involvepsnt ’ Income from Crefte
, Myjor Activity Leisurs Activity T Net Less of Nst Gein of
ALL o Under A0 10 Occe- [
Crefts- Gless, Psper, 40 Hre, e2nd 10 Hre, Hrs, sionsel $500 Under Under $1000

Artists Fiber Clsy Metel Wood __ Other Lppthar Hrs, Plus Activity or Less Plus Activity Other plus $500_ $1000 plus

Aversge (mssn] groes
incoms of crefte-
srtists from

Own crefts ssles $ 2493 8 1034 § 4118 § 4358 § 2199 § 5081 § 1254 $ 6142 $11568 8§ 1768 $ 183 8§ 620 $ 119 $ 3082 $ 1664 8 185 $ 806 § 8534
Number of respondsntse 2348 884 393 368 328 178 128 400 229 377 342 268 282 205 460 660 382 476
Crafte-rsleted . .
sources $ 303 * 2118 2088 3638 397 s 804 $ 380 $ Be4d $1133 8 224 $ 16 $ 44 8 45 $ 232 ¢ 668 78 828 1164
Number of respondents 2327 888 390 383 320 171 128 3 218 372 344 285 271 210 460 660 - 382 476
‘ Tesching crefts $1108 8 544 $ 2493 $ 1540 8 718 8 963 $ 1788 $ 736 S 06 $1464 & 198 S 149 8 376 $ 6060 $ 19653 8 438 $ 899 $ 1412
Numbsr of respcndents 2352 883 as2 378 334 178 124 388 220 380 338 273 277 215 448 644 379 462
Non—-creft sources § 8008 §$ 6078 § 5544 $10483 $13781 $ 8011 S 8878 $ 3771 $ 2883 § 6800 813841 $1227% $12034 $ 4293 $13356 $ 9735 $ 6336 & 4503
Numbsr of responusnts 1734 673 295 277 2a2 134 94 314 18 . 300 . 246 182 183 162 357 448 280 377

Crefts income {groes}

L, of other housshold . .
members $ 547 & 274 % 490 $ 11208 428 8 514 $ 1075 $ 1360 8 624 $ 554 § 113 $ 105 8 63 § 342 o+ 943 8 116 ¢ 188 8 914

Numbsr of respondents 2252 862 389 360 281 170 124 304 217 368 306 - 282 256 208 411 5686 3556 443

Non-creft groes incoms
of other housshold . .
mombers $14323 $18848 $16017 $11593 § 6187 $ 8084 $ 7831 $14216 $10703 $15889 $15658 815876 * $13748 $12830 $16085 $15702 $14041 $12688

Numbsr of respondentse 1738 651 3156 288 208 132 ] 329 182 294 230 1956 185 168 351 428 281. 383
Sum of sll housshold

income $20886 $29437 $30157 $30718 $25869 827705 $20273 $27287 $30421 $28475 830880 $31685 $20668 $29696 $33768 $26694 $22867 $30771
Numbsr of resspondents 1280 478 236 201 162 108 78 242 140 224 173 136 131 118 288 335 223 318

Aversgs (messn) gross .
income from crefte
sstes snd relsted
sources of respon—
dent crefts-srtiste $ 2736 $ 1222 $ 4288 $ 4717 $26d1 $ 6536 § 1607 & G7e8 $13296 $ 1968 $ 192 $ 652 $ 158 $3290 81750 8 192 $ 8988 $10699
Numbsr of resspondesnts 2247 862 381 348 308 165 120 378 213 - 386 333 258 268 202 460 660 3s2 476

Aversges (messn) crefts

sxpsnsss of respondsnt
crefte-srtiste $ 2627 8§ 1171 8 2946 § 4953 $3139 § 5469 § 1824 § 6464 $10842 $ 1740 8 613 $ 1123 8 316 § 2421 8 6028 $ 382 $ 767 $ 4752

Number of respondsnts 2169 783 388 360 310 164 119 »2 210 356 3189 282 285 203 456 6589 381 473

Aversgs {mssn) net crefte
income of rsspondent

crefte—srtiste $ 345 $ 111 $ 1753 8 - 76 $—673 $ 1268 § 788 § 1167 $ 1511 $ 487 8 -403 $ -421 § -138 $ 1449 $-4121 8170 $ 282 $ 6260
Numbsr of rsspondsnts g78 730 343 317 286 148 108 334 198 3% - 208 2856 241 178 460 660 382 478
[l{LC Survey of Crsfte—Artiets who ere Nembers of Crefts Orgenizstiens, Methamstiss Pslicy Ressarch, Inc, . 13')
B o \
o) cslcutstion of X stetistics, in 86 out of 100 cesss, the weighted perssantages in this teble very frem the percentsges for sil crefts-srtists by

on "°'1@99" then cen bs sccountsd for by chence sxcept thess psrcentsges sr perssntage distributions follewed by’ sn ssterisk [*].
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) TABLE 1Iv.,22,
TEACHING CHARACTERISTIES OF CRAFTS-ARTISTS

SURVEY OF CRAFTS-ARTISTS, 1980

Prigery Creft Mgdip —_

ALt
Crefts-
Artists  Fiber Clay Metel
Percentags of crefts-
srtiste tesching
crafts in Lest 3
yasre 42.8 44,3 53.8 3s.8
Wusber of Reapondants 2630 968 434 422
Parcantags tssching ing .
Crefte school 4.1 4.4* 5.5° 3.8*
Professionsl workshops 8.0 10.4 8.5 8.2
Privets Lessone 17.2 22,2 15.3 11.8°
Public schools 1.2 10.8* 14,0°* 18.7*
Adult sducetion coursaes 10.2 11.5* 11.9¢ 7.2*
Community centere 8.8 1.8 1.2 8.3
Crafts shops 8.1 10.0 4.8 0.5
Art school - 3.6 3.2* 6.1°* 4.3*
College/Univereity 8.2 4.2 12,6 11.1
Cther 3.8 4.1* 3.5 2.1°*
Number of Respondentes 2633 968 435 424
Aversgs (mssn} hours per
wesk spant tesching 2.8 2.1 3.1 3.1
Nusber of respondents 10789 402 219 167
Parcentege who tesch:
Beaginning studente 40.6 42.4 60.5 35.5
Intermedists studente 26.3 27.0 38.8 24.5
Advanced studante 16.3 13.5 23.8 17.2
Kumber of respondsnte 2830 968 435 422

Intgnsity of Crefts Involyvement

it Letpure Actiyity
der 40 10 Occe—-
Gleass, Peper, 40 Hre, end 10 Hre, Hre, sfonet
Yood Qthar Lgether Hre, Plus Activity or tege Pluse Actiyity Other
27 .1 8.7 45,7 80.4 67 .5 56.7 27.1 34,3 23.4 683.1
366 203 140 A38 268 430 37‘ 3“ 208 328
2,1%  a.8¢ 2,7* 8.6 11.0 4.0 1.8 3.0 1.1 4.0
4.5 10.8 4.8 16.1 186.0 18.3 2.5 4,3 1.2 " 8.3
9.4 122.8 18.3 26.4 25.8 2.9 10.8 18.1 7.1 13.1
12.4* 7.1 8.7¢ 12.3 8.2 13.4 8.0 7.4 7.6 18.2
8.4* 10.1* 8.4* 11.9 . 10,5 18.1 5.8 4.8 5.8 13.4
4.8 13.8 5.1 14.5 104 13.3 5.5 10,3 7.6 10.3
3.8 4.8 1.0 12,2 5.3 10.8 2.5 4,5 1.8 8.2
4.3% 4.,2* 4.3¢ 8.4 9.1 4.8 0.2 0.1 1.2 7.1
2.2 5.1 4.4 i2.4 10.9 8.1 0.5 1.6 1.3 12.1
2.8* 4a8.9* §.3¢ 4.0* 4.7¢ 4,7¢ 3.2¢ 3.2¢ 2.3 3.2¢
364 203 140 438 256 430 371 308 209 327
2.0 2.8 2.6 2.3 3.3 2.4 2.2 1.7 2.5 3.6
94 81 56 228 133 220 96 82 (1] 106
26.8 45.8 A48 66.9 50.2 63.7 26.9 32,0 23.8 52.0
16.1 a8.1 18.0 37.2 456.3 38.5 10.8 18.7 9.2 38,7
8.8 12.7 14.3 21.7 20.3 19.0 4.5 8.1 4.8 28.1
364 203 138 - 438 258 429 371 305 297 327

BOURCEs Survey of Crefte—-Artists who sre Kembers of Crefts Orgenizetions, Mathsmetice Policy Ressarch, Inc,

Besed on celculetion of X2 stetistice, in 88 out of 100 cesss, the waighted parcentsges in this table vary from ths parcentages for stl crefts—ertistes by en
smount Larger then can bs sccounted for by chence sxcept thoss parcentsges or parcentege distributions followsd by en ssterisk (*},
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there is a net gain as a result of crafts activities of $345.~ Expenses
are generally highest for the media with the highest level of gross
sales with the exception of wood.

Expenses vary in amount and frequency. For exampie, 70 to 80
percent of all crafts-artists paid dues, purchased publications and
bought materials during the 12 months prior to returning;the
questionnaire. The first two categories combined averaged $123 for those
making these purchases; materials cost an average of $1,033. The most

_~%as spent on employee salaries, $6,476, by the 4 percent of crafts-
L 3

artists who had this type of expense (Table IV.23). Othér large average

amounts were for appremtice salaries ($2,881 by 2 percent) and worksp;ce

¥
A

or equipment during the prior 12 months spending an average of $528.

The most "expemsive" craft is glass or other media or combi-
nations of media at $5,725 followed by metal, with an average of $5,034.
' [ ‘ .
Fiber and paper or leather were least costly, avtra:ing $1,194 and $1,963

respectively. Materials are most expensive for metal workers, least

expensive for fiber and paper or leathez.

i‘/'l‘he lack of agreement betwen the subtracted difference of $109
($2,736-$2,627) and $345 is because only those crafts-artists who
reported both gross income and expenses were used to calculate net crafts
income while those who did not report expenses are included in gross
crafts income.

' and utilities ($1,272 by 27 percent).’ About 54 percent bought tools

13,
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TABLE 1IV.23
INCIOENCE ANO AVERAGE AMOUNTS OF CRAFTS EXPENSES
SURVEY OF CRAFTS-ARTISTS, 1960
Primary Craft Madie
ALl
Crefte— Glees, Pepar,
Artiste Fiber CLay Hetal Wood Other Lesthar
Percentage of crefts- R
ertiste with following
types of crefts expsneses}
Oues 71.6 76.1 78.0 74,7 88.4 84,4 67.7
Publicetiome/books 70.1 72.8 78.8 69.6 87.2 83.7 60.5
Meterisle 78.2 80 .4 80.9 77.7 77.8 78.3 84.5
Apprentice ssleriss 2.0 1.2 3.5 3.7 1.8 3.7 —_—
Employss sslaries 3.9 3.4 2.9 5.3 3.0 1.1 _
Equipment/toole 54.1 42.9 83.0 86.0 86.8 60.0 45,4
Workepace, utilitiss,
maintsnence 28.5 13.8 48.0 37.2 30.7 32.8 18.8
Trevel 41.6 36.3 50.8 48.2 40.7 57 .8 38 .1
Photogrephy 31.9 26.2 46 .5 30.7 26,6 40.0 24.7
Insurence 13.0 7.8 18.8 21,6 14.3 17.8 11.3
Other 15.8 13.4 24.8 19.8 9.7 17.0 18.8
Npmber of respondente . 2837 268 435 424 385 203 140
Aversge [mesn smount I
of crefts lxpnnditurna
Oues $ 48 ¢ 38 $ 54 $ 80 $ 5% $ 71 $ 35
Publiceti onl/bookl 85 1] L )} 106 89 90 78
Materisle 1033 6538 868 2690 1138 1871 451
Apprentice ssleriss 2881 # # # # # #
Esployss ssleriss 8475 # $ $ # # $
Equipment/toole 528 292 801 804 488 1103 F
Workepace, utilitiss,
ssintenence 1272 857 1455 1241 1191 # #
Travel 570 400 577 967 504 # $
Photogrephy 132 92 131 171 116 270 #
Insurence 356 182 457 as # # #
Other 967 518 568 # # $ #
Estimstad sverage of
axpesnsss for crefte-
srtiste incurring
sxpenass 42828 $1104 $2046 $6034 $3178 5726 $1863
SOURCE: Survey of Crefts-Artists who sre Membars of Crefts Orgenizetions, Msthemetice Policy Assserch, Inc,
Besad on celculetion of X2 stetiatice, in 98 out of 100 ceess, the weighted percenteges in this teble very from the

psrcentages for sll crafte-ertiste by en smount Lerger then cen be nccounnd for by chance sxcept thoss psrcenteges
or parcantage distributions followad by l/)‘tlrilk (*).

{ Q ge not shown becsuss thln lrl fewar then §0 respondents in cetsgory.

14
yﬂeud an crefts—-sriiete uho raported the particulsr typs of sxpenditurs, l \3 1 -
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H., AN OVEKVIEW OF CRAFTS CHARACTERISTICS

Before undertaking several empirical investigations of the
relationships between involvement in crafts and monetary returns and
characteristics of crafts-artists, a review of the major attributes of
the population of crafts-artists who are members of crafts organizations
is useful. This is a summary profile of the average or typical crafts-
artists to whicﬁ the more specific findinés of the tegression models
reported in Section V can be associated.

Fiber is the most populat primary media among crafts-artiuts, but

. as a secondary, leisure, or occasional activity rather than a fulltime or

major activity. Clay and metal are the most, prevalent primary media for
crafts-artists who spend more than 40 hours per week producing crafts or,
if less ho-urs are spent, who consider crafts Kheir prinar& activity.
Glass is also prevalent as a pr.mary activity.‘ On the other hand, wood
is most frequently mentioned as a ieiiure-occas;onal primary media.
Paper, leather and o{ﬁpr or co-bin;tipef’ﬁtjnedia are much less popular
as primary media. v\“j oo ( |

Current trends in crafts design and work are 1eported as the most
important influence on crafts-artists’ work. American folk themes and
ethnic/cultural traditions are also important sources of inspiration.
Most crafts—artists produce one-of-a-kind objééts and those who engage in
crafts as a primary activity accept commissions at an averi}é)of 22 per
year. /

The most popular form of crafts training is "self-taught"; the
most frequently reported formal avenues are workshops at crafts schools

and college or university cours:s in crafts. Least prevalent are

apprenticeships. The relationship between amount of training on the, one
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hand and intensity of involvement on the other is not straightforward,
with some media appearing to "require" more training than others. Fiber
and wood are more self-taught than other media. ’

Satisfaction with past training is high and about 15 percent of
all crafts-artists are presently receiving some form of training for an
average of one hour every week. Two~thirds plan to acquire additional
training in crafts. Lack of time and money are t?e most important
barriers for more training.

Training in business skills has been acquired by about 30 percent
of ;rafts-artists; but nearly 60 percent of%those who have not received
such training indicate a desire for it. -

The "average" crafts—artist has been involv§d in crafts for 16
years and works almost 20 hours per week designing ;nd'producing crafts.
An additional 2 hours per week are spent in marketing. About 90 percent
of crafts-artists visited a crafts gallery or museum in the 12 months
prior to the survey and read an average cf 2.4 crafts publications. Two-
thirds of crafts—artists also collected crafté.

Crafts-artists tend to work alome ;ﬁd in their home. About a
third report that other family members wogé in crafts, but often in a

different media. One-third also repliedfihat their parents were involved

in crafts.
Creative or intangible aspects;of crafts as a "means of creative
expression,”" "sense of accomplishment," and "life”s work" outrank more

pecuniary aspects as important satisfactions. However, the barriers to

achieving these satisfactions are non-craft obligations, money, time,

%

lack of public appreciation, marke&ing opportunities and training. The

most frequent goals set by crafts-artists are to devote more time to




\

crafts and to develop artistic competence; increasing income and winning
an award or recognition are less important. ‘

Ovér 82 percent of all crafts-artists exhiBited their crafts
within the 12 months prior to the survey, with nea}ly half doing so from
two to five times. About 42 percent of repondentséwho exhibited received
an award or prizé within 3 years of the survey. Aft/crafts fairs and
galleries were each listed by 35 percent as the bestiplaces to exhibit.
Crafts shops (either their own or someone else’s) weie next most popular.
The lack of exhibits and poorly informed communities were listed as the
major problems by crafts-artisté who exhibit.

" About two-thirds of all crafts-artists produced goods for sale;
of these, 23 percent report receiving their primary income from crafts
sales. Art/crafts fairs and gaileries are again listed as the best
places to sell. Too few outlets, dealing with clients, lack of business
skills and a poorly informed public are listed as the major problems.

Relatively small proportions, each less than 10 percent, have
received a grant or fellowship, applied for a crafts-related bank loan,
purchased equipment or materials in coopefation with other crafts-:rtists
or exchanged crafts for other goods and services.

Crafts provides a relatively small contribution to net household
income and is about as likely to be a drain on household income as a
contribution. The estin;ted average crafts-related income of crafts-
artists is $7,/93. Nearlv 42 percent of crafts-artists teach crafts and
earn an average of $1,109 from teaching. Crafts expenses are estimated

on average at $2,627, leaving a net gain of $345 (based ou data for those

who reportéd both income and expeuse categories).
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Average non-crafts personal income is about $8,000 per year while

other family members earn about $14,900 ($14,200 of it from non-crafts
sources). Overall, average annual income for crafts—artists” households
is about $28,900. ) ‘

Materials are the most frequent crafts-relatéd expense, amounting
to about $1,000 per year for those who buy them. Dues and publications
are the next most prevalent expense at about 70 percent each and costing
an average of $48 and $85 per year repectively. The most expensive
item—-employee salaries at $6,500--is among the most infrequent cost at
4 percent. | |

The next section presents and interprets the empirical estimates
of a causal‘zjdel that atténpts to explain the factors leading to a
greatef number of hours per week spent in crafts production and marketing
and also to higher gross hourly earnings from the sale of crafts

products,

1 o
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V. EMPIRICAL ANALYSIS OF CRAFTS-ARTISTS
ACTIVITY AND FINANCIAL REWARDS

o
A. INTRODUCTION

The descriptive tabulations presented in the previ;us chapters
provide information that has not been previously available on a wide
range of characteristics of crafts-artists who are members of crafts
organizations. The cross-tabulations that show the joint distribution of
two charact&ristics, such as media by years of involvement or level of
involvement by net crafts income, in many instances reveal patterns
suggestive of underlying causal relationships that warrant further
investigation. In this section, the focus shifts from a broad-based
descriptive analysis to an indepth analysis of two specific aspects of
the activity of crafts—artists: (1) their level of involvement in terms
of weekly hours spemt producing and selling crafts, and (2) the financial
returns to crafts activity measured by gross hourly crafts earnings. A
multivariate model of crafts—artists’ behavior is specified and estimated
with the survey data using multiple regression techniques. The results
of the analysis indicate the extent to which various characteristics of
crafts-artists affect the two outcome measures——hours of involvement and
financial returns to crafts activity-notedigbove.

Crafts—artists are an interesting, bu; difficult, group to study
because the pursuit of crafts is influenced by noneconomic as well as
economicgfactqrs. Furthermore, crafts activity may or may not be
intended to generate sales income, which implies that the distinction

between leisure-related and work-related activites is considerably

blurred. Despite these inherent difficulties, the empirical findings




reveal a number of interesting insights. By and large, cratts-artists
display much of the same economic behavior that has been found ia other
studies of workers in the private sector. In general, they benefit
financially from the acquisition of skills and spend more time producing
crafts in response to greater potential remuneration, ince crafts-
artists have much in common witlL self-employed business persoms, it is
not surprising that product quality and managerial skills are relevant
determinants of economic success.

As noted earlier in the report, the survey on which the analysis
is based was designed to represent the U.S. population of crafts
organization members. Hence, caution should be exercised in generalizing
these results to nonmember crafts-artists. In addition, this analysis
does not focus on the decision to engage in crafts because only active
organization members are sampled. However, some indirect insight into
this issue is possible by comparing various characteristics of the
crafts-artists sample with corresponding characteristics of the overall
population using a aational data file sucﬁ as the Current Population

Survey (see Section III).

In the remainder of this section, a conceptual framework of
crafts activity and pecuniary returns is developed, then the empirical
results are presented and interpreted, and, finally the section concludes
with a summary of the findings, recommendations for future research, and

key policy implications of the study.

B. CONCEPTUAL OVERVIEW
The analysis focuses on the level of crafts involvement and the

income earned by crafts~artists. Operationally, these concepts are
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defined as (1) the hours per week spent in crafts production and
marketing, and (2) the gross hourly earnings generated by the sale of
crafts produéts. The rationale behind the definition of these dependent
variables is described below. The general model for each analysis is
then summarized, based on a conceptual framework that is elabqrated in a

technical discussion contained in Appendix D.

1. Dependent Variables

The notion of an individual’s involvement in crafts does not lend
itself to a simple unidimensional measure. Rather, it suggests several
facets of behavior that include hours devoted to producing and marketing
crafts, capital expenditures, involvement with organizations, efforts to
improve skills and interactiom with thé public and other crafts-artists
through shows, exhibits and teaching. For the purpose of this research,
it was decided to concentrate on a single, though probably the'most
important, aspect of involvement, the time spent in producing and selling
crafts. Other aspects of crafts involvement are more difficult to
interpret (e.g., number and type of exhibits, teaching, capital expendi-
tures), because they are influenced by such factors as an individual’s
skill and artistic ability, financial resources and local opportunities.
An hours measure, on the other hand, is a more direct barometer of crafts

1/

activity.=

1/

~'Hours of craft activity in the analysis is based on a
respondent s answer to how many hours are spent producing and marketing
craft products. These responses are interpreted as hours spent in a
vypical or average week. »




The financial rewards associated with crafts activity can be
measured in terms of hourly or annual earnings. The former is more
attractive from an analytical point of view because it conveys the
pecuniary return to a small unit of labor. The latter, on the other
hand, reflects not only the return per unit of labor input, but also the
total number of yearly hours spent in crafts. The primary intere;t in
this analysis is in the financial return to crafts activity that is
standardized across different levels of involvement. The hourly earnings
variable is constructed by dividing an individual’s gross annual crafts
income byhthe total number of hours spent in prodﬁcing and marketing
crafts.l/A preferred hourly earnings measure would deduct for work-
related expenses and income taxes. Unfortunately, this is not easily
done. First, as with virtually all surveys, the members” data set was
not designed to collect tax information, nor were there sufficient
project resources to impute tax liabilities. Second, while the survey
did gather information on production costs, this item had a large
number of missing questionnaire responses. Eliminating survey obser-
vations with incomplete cost information for the multivariate analysis
would have seriously reduced the size of the analysis sample. Also, the
questionnaire was not designed to distinguish between capital and non-
capital expenses (e.g., the nonrecurrent cost of a kiln versus the
recurrent expenses of clay), which makes it difficult to create a net

earnings measure.
f

lehe survey did not collect information on weeks worked in the

last year. To create an aanual hours measure consistent with the annual
earnings, the hours per week variable was arbitrarily multiplied by 50
weeks.
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2. Hours of Crafts Activity

A useful context within which to conduét the empirical analysis
is the labor-leisure model of consumer behavior developed in the economic
literature. This framework, which is described in Appendix D, provides»
an insightful and consistent guide in specifying what factors influence
an individual’s decision to participate in crafts activity. Modeling
this type of behavior, however, is more complicated than is the case for
most workers in the labor market. This is because nonpecuniary elements
of érafts activity, on average, represent a much more iqPortant moti-
vation for involvement than is true for most workers. Moreover, crafts-
artists have considerable discretion in adjusting both the level of their
involvement and the mix of pecuniary and nonpecuniary remuneration that
is derived from crafts activity. Similarly, the distinction between work
and leisure is less clear for many crafts persons.

These complications are taken into account in the model of
individual behavior presented in Appendix D. Both financial and
nonfinancial rewards to crafts activity are explicity addressed by the
model, in that the incentive to engage in crafts is shown to be a
function of total or potential remuneration received from crafts
including wage and nonwage elements. The model is also useful for
identifying the inherent difficulties in investigating the pecuniary
returns to crafts activity because of: (1) the unobserved nature of its
nonpecuniary returns and (2) the unobserved degree of individual choice
between financial and nonfinancial returms.

Based on the conceptual model presented in Appendix D, the supply
of work hours (H) spent on crafts activities can be specified as a

general function:




H = f(Wx, P, Y5 X)

where W* is hourly remuneration, consisting of monetary and non-
mounetary benefits, P is the rate at which income is foregone as crafts
activity shifts away from sales toward anvavocational focus, Yn is other
family income, and X is a vector of personal and envifonmental character-
istics. Work effort (H) is hypothesized to be a positive function of the
incentive variable (W*), i.e., more hours of work are expected the
greater the financial returns, and a negative function of P, the rate at
which nonpecuniary job benefits are sacrificed to increase income. The
latter“relationship, however, is not observable in the survey data base
and is not included in the analysis. The link between other household
income (Yn) and H is ambiguous. On the one hand, a high Yn suggests less
of a need to generate sales income from crafts work; while, on the other
hand, a high Yn may imply greater crafts involvement if the latter is
viewed as a leisure activity.

The empirical model that is estimated in the following section is
able to test for the effects of W* and Yn’ together with a number of
personal and environmental variables represented in X. These variables
are grouped into the following categories: . general and specific training
(education, training in crafts, training in business skills), artistic
ability (kinds of exhibitions, receipt of awards or financial support),
production factors (type of workspace, presence of other crafts-artists
in the household), location (urbgn versus rural and region of residence),

and demographic characteristics such as age, sex, and maritsl status.
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3. Financial Returns to Crafts Activity

The empirical analysis is also concerned with the dete:minents of
a crafts-artists”s hourly earnings or wage rate. In general. the
analysis assumes that an individual’s potential level of renumeration is
a function of crafts skills, production facili;ies (PF), opportunities to
market craft products (MKT), marketing skills (MS), and unobserved
preferences for monetary versus nonmonetary returns. Skills are presum-
ably acqui.red through experience (EXP) and training (T). In additionm, a
person’s artistic ability, (A), is germane and must be taken into
account. This suggests a general functional form determining a craft-

artist’s wagc rate (W):
W = g(EXP, T, A, PF, MKT, MS, P, 2) (2)

when Z i3 a vector of personal characteristics, including leisure-income
preferences, and P is the price of nonmonetary job benefits. Equation
(2) implies that, for a given set of personal and taste characteristics,
a crafts-artists”s hourly earnings will be higher, the greater is the
level of skills and artistics ability (EXP, T, A); the better are the
opportunities to exhibit and sell crafts (MKT); and the more adept is the
individuzl in marketing crafts products (MS); The empirical analysis
also controlled for the crafts medium in which an individual is primarily
engaged. This was done to ascertain whether or not some media are
assgciated with higher returns than osﬁers while holding the effects of
our factors constant.

The wage rate analysis is useful because it potentially permits

estimating the average fipancial returns to investments in crafts




training, crafts experience and marketing ability. The specification
also permits estimation of the financial implications of artistic ability
(within the confines of the data). However, this analysis is limited to
an unknown degree by the crafts—artist”s perference for wage versus
nonvage remuneration. If an individual choosés not to sell his or heri
crafts (an avocational orientation), then, regardless of the accumulated
training and experience, artistic ability and so forth, the corresponding
wvage rate observed for that person will be very.small, if not zero. In
fact, in the analysis sample, almost one third éf the crafts—artists do

1/

not report any crafts-related earnings {W = 0).= As implied by the

- above, the individual’s choice between wage and nonwage renumeration

must be explicitly reccgnized and resolved if onme is to obtain reliable

estimates of the determinants of craft-artists” hourly earnings.

C. EMPIRICAL FINDINGS

This section discusses the empirical results for the relation-
ships developed in Section B. The analysis focuses first on the
correlates of weekly hours of crafts activity, and then turns to the

determinants of hourly earnings of crafts-artists.

1. Weekly Hours of Crafts Activity

The dependent variable used in the multivariate regression
analysis is the sum of weekly hours spent in producing and marketing

craft products. The second component is a relevant constituent in that

1/

=/ 0f course, avocational crafts activity need not imply W=0
because many hobbyists sell their products at crafts fairs on an
occasional basis.
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crafts sales require some marketing effort. The analysis sample for
the hours analysis consists of 1363 observations reporting a positive
number of hours spent in crafts activity.lJ

Table V.l presents unweighted descriptive statistics for the
analysis sample. The mean number of weekly crafts hours is 23.
Tabulations not shown indicate that 38.6 percent of the sample work less
than 10 hours per week at their craft; 57 percent work less than 20 hours
per week; 70 percent less than 30 hours per week; and 80 percent less
thar 40 hours per week.

In general, the sample is predominantly female (68 percent),
white (97 percent), married (74 percent), and well educated (58 percent
with at least a BA, 97 percent with at least a high school education).
The sample members are evenly dispersed by degree of urbanicity and by
the geographic location of their respective crafts organization; 81
percent are homeowners.

As noted earlier in this report, the surveyed crafts-artists have
accumulated substantial training in crafts through a variety of methods.
In the analysis sample, 16 percent have earned an MFA; 26 percent have
received an award or prize in the last three years; and 7 percent have
been the recipient of some form of financial support. Tabulations not
shown indicate that 51 percent exhibited their work at least twice during

the past twelve months; and about one-third are currently teaching

I

lehe analysis sample is smaller than the number of survey
respondents because cases with missing data on variables used in the
estimation were excluded.
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TABLE V 1
l - UNWEIGHTED DESCRIPTIVE S'I'A'I'IS'I'ICq FOR THE WORK HOURS ANALYSIS
: (Sample proportions or means witﬂ standard deviations in parentheses)
‘ Hours/Week Producmg & Sellmg Crafts 23.12 (19.47)
Imputed Wage Rate , Coan $ .61 ( .55)
Private Workshop - : - .23
' Public Workshop i ‘ ’ : .07
. Other Household Membor in Crafts - Same Medium . .13
Other Household Member in (Crafts - Différent Meddum .15
l_ Less than High School Education . .03
High School + Vocational Qegree v .05
Some College N .24
B.A. Degree “ i . .25
I Graduate School ) BN e .33
Crafts Lessons from Frlend/Relatlve (years) : 1.58 ( 5.46)
School Art Class (years) 1.20 ( 3.88)
Community Center Training (years) , .62 ( 4.78)
l College/University (courses) | L 18.23 (34.67)
Apprenticeship (months) ' 1.43 ( 7.32)
Adult Education (courses) ) .66 ( 2.02)
Crafts School Workshops (number?) y,u2 (15.30)
Private Professional Lessons {years) L4 ( 1.43)
Professional Workshops (numberx 2.85 (13.79)
Earned an M.F.A. .16
l Currently Receiving Training .14
Received Training in Business Skills 21
Parents Produced Crafts for Sale .05
Parents Produced Crafts for Leisure 27
Teach Crafts - College .02
' Teach Crafts - Workshops .02
Teach Crafts - Public Schools - 11
Teach Crafts - Private Lessons . .18
Exhibited in Museum ) T .15
Exhibited in Gallery ’ “ .13
Exhibited in Other Context ) .23
Exhibited at Community Event ' -.05
Exhibited,.at Crafts Festival .09
Received Crafts.-Award or Prize * .26
Received Financial Support .07
Exchange Crafts for Neceusities .03
Exchange Crafts with Other Artists - .29
Reside in Urban Area ' .28
Reside in Suburban Area .37
Male « .32 ,
Age 45,49 (14.81) -
Household Size 2.67 { 1.33)
Never Married .13
Separated/Divorced/Widowea .14
l Homeowner - .81
Belong to Small Crafts Organization .71
Belong to Large Crafts Organization .21
- Organization in Northeast .25
I Organization in North Central .08
Organization in South 7
Nganization in West .09
Primary Medium is Clay .16
l Primary Medium is Leather .01
Primary Medium is Paper .5
- Primary Medium is Glass .05
Primary Medium is Metal : .14
Primary Medium is Wood 7
Primary Medium is "Other" .02
.n SAMPLE SIZE 1,363
+ v
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crafts. xApproximntely two-thirds of the analysis sample sold crafts
products during the past twelve months, and this subset has an average
wage rate of $2.64 per hour. "
As suggested by the foregoing, there is considerable variation in
the level of crafts involvement in the sample. In particular, the weekly
hours in which individuals are engaged in crafts production and marketing
varies widely. There are several factors which may influence an
individual’s hours decision, thereby explaining the variation observed in
the sample. The explanatory factors can be grouped into six general
categories: (potential) monetary incentives to produce crafts, other

household income, production costs, general and specific training,

artistic ability, location, and demographic characteristics. Also

each crafts-artist and the type of organization to which he or she

belongs. ’

Monetary Incentives:. A theoretically important determinant of

crafts hours is the potential returns to participation. For someone
interested in producing crafts for sale, such a concept is measured by
the expected AOllar return to an hour in crafts production and marketing
(i.e., an expected wage rate). However, for someone who participates in
crafts as an avocational or leisure activity, such a wage rate is
difficult to measure (there mﬁy be zg;o'obserﬁed sales income) and tricky
to interpret. A useful approach to solving this problem is to "impute" a
wage rate to all crafts-artists, regardless of whether or not they sell

their products. The imputed hourly earnings variable is then interpreted

as the potential gain to an hour of crafts activity, irrespective of the

. included in the estimating equation are the primary media with respect to
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decision to sell. A negative decié@on would suggest that other, !
| ; ‘
nonpecuniary job satisfactions are Qealized from crafts participation,
which have a monetized value equal éo the imputed wage.
The estimation is thus based on a two~step procedure. First an

hourly earnings regression is estimated for the subsample of crafts-

artists who sold crafts. Second, the estimated coefficients obtained

from the first step are then used to predict a wage rate for all sample

i

members. The latter presumes that sellers and nonsellers‘differ
behaviorally only in their decision to sell or not. That is, a typical
nonseller is assumed to have been able to earn the same pecuniary return
for an hour of work as an otherwise similar crafts-artist who did report
selling his or her product. The results from this estimation are
discussed in the following subsection.

Table V.2 presents the empirical estimates for two regression

equaticns--with and without the imputed wage rate. The discussion’

focuses primarily on the second equation, aithough it is important to
examine the stability of the estimated coefficients when including an
imputed variable that is a function of several of the other explanmatory
variables. In general, the re;ults are similar for both equatioms. It
is quite apparent that the potential Fourly return to crafts activity 1is
a significant determinant of weekly hours. For a one dollar increase in
the potential wage rate, it is estimated that a crafts—artist will engage
in almost 14 additional weekly hours of production and/or marketing

activity. It should be noted, however, that a one dollar increase in the

ERIC
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TABLE V.2

REGRESSION COEFFICIENTS ON WEEKLY HOURS OF CRAFTS ACTIVITY
(Absolute value of t-ratios in parentheses)

Independent Variables Equation (1) Equation (2)
Imputec Wage Rate | - 13.87 (8.36)***
Private Workshop (320) 7.53 (6.46)%** 2.45 (1.91)*
Public Workshop (95) - .15 ( .08) 71 ( .41)
Other Household Member in
Crafts - Same Medium (183) 3.23 (2.39)** 2,23 (1.69)*
Other Household Member in
Crafts - Different Medium (261) - .50 ( .43) - .20 ( .17)
Less than High School Educatiom (36) =~ 1.07 ( .35) - - 1.80 ( .61)
High School + Vocational Degree (71) .23 ( .10) .18 ( .08)
____ Some College (325) .68 ( .40) .33 ( .20)
B.A. Degree (336) - 2.11 (1.22) =213 (1.27)
Graduate School (449) - 3.67 (1.93) -3.72 (2.19)%*
Crafts Lessons from Friend/
,Relatives (years) - .04 (1.007 - .07 ( .80)
School Art Class (years) .06 ( .50) .08 ( .71)
Community Center Training (years) - .11 (1.24) - .12 (1.34)
College/University (courses) 02 (1.24) .01 (C .96) r
Appreniticeship (months) .23 (3.69)*x* .24 (4.06)***
Adult Education {(courses) - .61 (2.73)%**x - .54 (2.48) A
Crafts School Workshops (number) - .04 (1.24) - .04 (1.36)
Private Professional Lessons (years) - .32 (1.00) - .20 ( .64)
Professional Workshops (number) .03 ( .74) 03 (.77)
Earned an M\F LA, (217)) .67 ( .48) .79 ( .58)
Currently Receiving Training (191) -1.18 ( .84) 1.87 (1.32)
Received Training in Business
Skills: (%82) 3.77 (3.36)%%* 2.18 (1.97)%%*
Parents Produced Crafts for Sale (62) 1.61 (475) 2.36 (1.12)
Parents Produced Crafts for Leisure
(369) x“ - 1.51 (1.43) - 1.41 (1.38) ;
Teach Crafts - College (32) 4,16 (1.33) 7.13 (2.33)*%* ‘ "
Teach Crafts - Workshops (25) - .71 C .21) - 7.66 (2.25)%* |
Teach Crafts - Public School (144) - 1.32 ( .86) - .82 ( .55) ]
Teach Crafts - Private Lessons (239) 3.54 (2,90)%** 4,57 (3.83)**%* f
Exhibited 1n Museum (203) 14,73 (8.98)**x* 12.30 (7.57)%%*
Exhibited in Gallery (183) 10.26 (6.48)*** 7.846 (4.,99)*%%x ;
Exhibited ?nlOther Context (320) 9.60 (7.29)*%% 8.07 (6.62)%xx ﬁ
Exhibited at Community Event (65) 5.11 (2.35)%= 3.82 (1.80)* . ﬂ
Exhibited at Crafts Festival (116) 6.52 (3.81)%** 5.41 (3.23)%%* \ )
Received Crafts Award/Prize (358) " 1.94 (1.66)%* .08 ( .07) |
Received Financial Support (96) - .57 ( .31 -1.95 (1.10) “
]
VL, continued
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TABLE V.2 (continued)

h REGRESSION COEFFICIENTS ON WEEKLY HOURS OF CRAFTS ACTIVITY

w (Absolute value of t-ratios in parentheses)
Independent Variables Equation (1) Equatien (2)
Exchange Crafts for Necessities (37) 2.79 ( .97) - 8.39 (2.69)%%x
Exchange: Crafts with Other Artists

(392) 5.30 (4.79)%%x 3.09 (2.78)*%%%
Reside in Urban Area (386) - 3.54 (3.25)%*%x - 3.47 (3,00)%**
Reside in Suburban Area (502) - 3.18 (2.90)*** - 3,00 (2.81)***
Male (440) .07 ( .06) - 2,79 (2.21)%**
Age - .08 (2.01)*=* .08 (2.08)%*
Household Size - .52 (1.38) - .69 (1.91)*
Never Married (174) 1.33 ( .88) 1.33 ( .84)
Separated/Divorced/Widowed (184) 1.37 C .97) .80 ( .58)
Homeowner (1105) - 3.94 (2.83)%%%x - 3 .74 (2,76)%**
Belong to Small Crafts Organiza-

tion (965) . 3.68 (2.22)%* 3.32 (7.06)%% P
Belong to Large Crafts Organiza-

tion (282) 2.54 (1.35) 2.63 (1.43)
Organization in Northeast (342) - .53 ( .38 - .99 ( .72)
Organization in North Central (111) - 1.52 ( .89) - 4,08 (2.17)%*
Organization in South (241) - 2.94 (2,03)%* - 2.86 (2.02)%x
Organization in West (128) - .35 (C .19) 46 (.26)
Primary Medium is Clay (223) 3.42 (2.38)%* .97 ( .69)
Primary Medium is Leather (15) .84 ( .20) - 2.72 ( .65)
Primary Medium is Paper (64) - 3.8 (1.76)* =~ - 3.82 (1.80)*
Primary Medium is Glass (66) 3.54 (1.58) -1.71 ( .76)
Primary Medium is Metal (197) . - .28 ( .18) - 5.01 (3.11)%**
Primary Medium is Wood (237) 1.65 (1.03) 40 .25)
Primary Medium is "Other" (33) 5.27 (1.79)*% 1.56 ( .54)
Cgustant Term 10.94 19.21
R ; .36 .39
R Ratio for the Equation 12.68 14.53
SAMPLE SIZE 1,363 1,363

*Significant at the 10% level of confidence, two-tailed test.
**Significant at the 5% level of confidence, two-tailed test.
+**Significant at the 1% level of confidence, two-tailed test.

. %For dummay variables, the number of observations are noted in
parentheses.




N

\ '

Q

ERIC

Aruitoxt provided by Eic:

imputed wage is a relatively large amount since its mean value for the

sample is $.61 per hour.l/

Other Household Income. Some unreported regression equations

were tested for the influence of an income effect on crafts invoivement.
The explanatory variable used was income earned by other members of

the household (excluding the crafts—artist in question). The estimated
coefficient for other household income, however, was statistically ~
insignificant. Therefore, it was dropped from the estimating equation.
Another reason for excluding it was that 30 percent of the sample
observations had missing household income data. The insignificant
coefficient for other household income may reflect offsetting effects
due to: (1) a poéitive correlation between other income and crafts as

a leisure activity, and (2) a negative association for individuals who
treat crafts as an income producing activity. Future analysis should
attempt to interact other household income with an imputed measure of
sales orientation in order to disentangle these conflicting effects. An

individual’s noncraft labor earnings were not included in the estimation.

les a point of comparison, equation (2) was re-estimated using
the observed gross wage rate (including zero values for nonsellers%. The
mean wage was $1.74; its estimated coefficient was .27 (¢=1.98); R™ =.36.
Clearly, the conceptually more appropriate variable performed better
statistically as well as providing a more satisfactory interpretation of
behavior. Note that the average imputed wage rate is smaller than the
average observed wage rate. This is because of the method used to
determine imputed wage rates, which eliminates random and unexplained
variation. In technical terms, the imputed value is calculated by taking
the antilog of the predicted log-wage, based on the regression results
discussed below. The value of the antilog is determined by the mean and
sariance of the log-wage. Since the predicted log-wage had a smaller
sample variance than the observed log-wage because random and unexplained
variation are omitted in the former, the resultant wage rate obtained
from the antilog i: smaller for the imputed wage.
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As noted earlier, there are theoretical reasons to berieve that crafts
and noncrafts employment dccisions are made jointly. If noncraft
earnings were included in the regression equation without explicitly
modeling the underlying decision-making process, the estimated results
would suffer from simultaneity bias.

Production Costs. The level of crafts activity may also be

sensitive to the cost incurred. -‘Unfortunately, the survey data do inot

contain cost measures suitable for the analysis. If resources permitted,
an attractive solution would be to collect secondary data on production

costs (recurrent and nonrecurrent) that are standardized by scale oﬂ

operation and by media. While the inclusion of a crafts-artists primary

effects of other unohservable factors.
One indirect measure of crafts production costs may be the extent
to vhichﬂan individual shares the fixed costs of producing crafts with N
another. Such an example is the case of an individual who resides in a
household with another crafts-artist. In this situation, some of the
fixed, noncurrent costs of producing costs could be shared, thereby

reducing the costs of activity. Since the production techniques vary

substantially by crafts media, one would expect this effect to be most
pronounced in households with two or more crafts-artists who work in the
same as opposed to different media. The data confirm this expectation in
that crafts-ar;ists in the first instance are estimated to spend two
additional hours per week in crafts activity over that for othervise
similar persons.

A second indirect measure of crafts production costs is related

to the type of workspace used in producing crafts. This measure,

. medium may control for this cost variationm, it may also be capturing the
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however, is very imprecise for it consists of two dummy variables
indicating whegher or not a crafts-artist uses a private studio or
workshop, or a public facility (school, community, cooperative), versus\
the excluded alternative, an in-home workshop. On the one hand, one
might expect that rental costs would influence the work hours decisionm,
although the effect should vary considerably by the nature of the
activity. Or the other hand, the measure does not reflect the level of
production efticiency associated with different workspaces that may
offset the negative cost effects. The regression estimates suggest that
crafts—-artists using a private work space, on average, spend over two
more hours than those using public or in-home facilities. This supports
the work-efficiency contention. It may also reflect the fact that
persons producing at a relatively large scale tend to use private
workspaces that may offer greater flexibility and cost advantages.
However, given the general nature of the measure, it is difficult to draw
clear inferences.

Fducation and Training. The level and type of training received

does not exhibit any systematic pattern of influence. Years of formal

education, with one exception, is not significantly correlated with the

level of craits involvement. That persons with advanced degrees
significantly engage in about four fewer hours than other crafts-artists
may be indicative of the presence of other activities that compete with
crafts for their time.

Specific training in crafts is gemerally uncorrelated with crafts
activity except for individuals who have received apprenticeship
training, who are estimited tc participate in almost three additionmal

hours per week for each year of appremticeship. An explanation for why

1 o
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this type of training stands out among the other may be that it conmnotes
a greater commitment to the field. The negative relationship between
crafts hours and adult education courses may t- picking up the reverse
effect—those who treat crafts more as a part-time activity than a job
(other types of training that tend to be more occasional in nature also
have negative signs, although their effects are statistically insignifi-
cant). The receipt of an MFA does not appear to be statistically
associated with hours devoted to crafts.

Teaching crafts may serve as a better indicator of skill
attainment than past enrollment in crafts training courses. Presumably,
a teacher possesses sufficient skills to be able to instruct others in
the field. Whether or not a crafts-artist is a teacher may also depend
upon teaching opportunities and a willingness to do so, which makes it
difficult to classifx persons in the sample by skill levels according to
their teaching experience (measured over the past three years in the data
set). The regression estimates reveal that crafts-artists te&ching at
the college level and those giving private lessons are significantly more
active in producing crafts than nonteachers. On the other hand, those
teaching at crafts schools or professional workshops spend significantly
fewer hours in producing crafts than nonteachers. The latter finding is
puzzling and it may be idiosyncratic, especially in light of the small

1/

number observed in that category.=

l'/Note that because survey respondents were encouraged to report
all teaching experiences, it was necessary to select only one response in
order to construct mutually exclusive dummy variable categories. The
method used for selecting a teaching measure was to rank all reported
teaching posts for each respondent and choose that which was believed to
require the most skill. The ranking of teaching posts is in the same
order as that presented in Table V.2 )

[ )
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Prior training in business skills (e.g., marketing, accounting,
contracting) is estimated to have a positive effect on work hours. In
one sense, this training opens a new area of crafts involvement, thereby
leading to a greater likelihood of engaging in marketing activities.

But, this relationship may be more indicative of the tendency for serious
crafts-artists to acquire the necessary business skills to promote the
sale of their product. Hence, the estimated effect may be one of
association rather than causal.’

The lack of a systematic tie between crafts involvement agd prior
training is not surprising in light of the nature of this form of
activity. Many crafts media do not require substantial training, and,
furthermore, activity levels are not subject to institutional constraints
that might vary according to technical ability. From an economic per-
spective, the a priori expectation is that crafts training should affect
work hours indirectly, principally through the influence on the potential
returns to crafts production.

Artistic Quality. The regression estimates suggest that artistic

quality may be related to the level of crafts involvement. Those who
have exhibited their work sometime during the last yéar spend signifi-
cantly more time producing crafts than those who have not. This
relationship is most pronounced for those who have exhibited in a museun,
and slightly less for other types of exhibits (e.g., galleries). These
exhibits, one-person shows, and invited or group competitions, imply a
relatively high standard of artistic excellence. Thosé‘who have partici-~
pated in juried community events and art and craits festivals are also

more likely to spend greater amounts of time in producing than those who

have no such experience.

v.19 15~




;l-----,------

i

—-C

@)

Aruitoxt provided by Eic:

Also included in the estimating equation are other possible
measures of artistic quality: the receipt of an award or prize in the
past three years, ard ever having received a fellowship, gramt or other
support from a governmen* agency or private foundation. Neither of these‘
variaples, however, display any systematic relationship to work hours
that is statistically reliable. Another potential indicator of artistic
quality is whether or not a crafts-artist exchanges his or her work for
that of other crafts-artists. The occurrence of such exchanges could‘be
interpreted as a rough measure of peer acceptance or judgement. This
variable is estimated to be significantly and positively related to work
hours. However, one should not read too much into this association
because exchange among comparable crafts—artists may occur at sgeveral
levels of artistic quality. It may also occur more frequently in areas
with relatively large groups of crafts-artists, implying some tyBe of
group dynamics effect. .

The fact that artistic quality varies substantially among crafts-
artists is a unique factor of this field. Since crafts products are not
homcgeneous items, quality as well as specific stylistic and design
factors should be important elements in distinguishing the work of one
artist from another. And, if the buving public recognizes and is willing
to pay for higher quality, one should expect a positive relationship
between quality and sales income. Part of this phenomenon should
manifest itself indirectly through a higher imputed wage rate, thereby
eliciting a greater work effort.

Artistic quality may also have a direct effect on work effort to
the extent that higher quality may imply greater quantities sold rather

than higher unit prices (obvinusly, both may happen). Thus, crafts-
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artists of unequal abilities may have the same observed (average) hourly
wage rate, but the better endowed individual is able to work more hours
because of the greater demandwfogrhis/her product. This is particularly
germane for the crafts field because those who sell are similar to self-
employed workers who are not paid for hours worked, but by how much they
sell. Hence, crafts—artists are in a better position to adjust both
their work hours as well as their unit prices in response to demand
conditions. Finally, it should be stressed that the measures of crafts-—
artist quality used in this analysis may not adequately reflect true
artistic quality. Even under the best circumstances, quality is
difficult to gauge aud is often subject to personal tastes. To some
extent, a measure of recent exhibits may reflect popularity rather than
intrinsic guality. Furthermore, the local availability of exhibits and
shows will influence a crafts=-artist”’s ability to show his or her work.
Even so, one’ s reputation and the marketing advantages derived from ex-
hibitions and shows are estimated to have a positive influence on the

level of crafts involvement for the above reasons.

Demographic Characteristics. The variation in weekly hours of
crafts activity is also correlated with several demographic cﬁaracter-
istics. Controlling for other factors, males work almost three fewer
hours per week than females. It is interesting to note that when the
imputed wage is excluded from the regression (equation 1), there is no

significant difference between males and females. In equation 1, the

l |

1/

=" Although a lower quality artist might accumulate a greater
inventory than a higher quality artist, there are limits to the extenc
that unsold products can be accumulated.
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male dummy variable is capturing the positive hours effect due to higher
wage rates for males, which is offset by the negative hours effect
independent of the financial returns to crafts.

CrafLs activity is estimated to be significantly related to age;
older persons spend more hours in crafts than younger persons. An
explanation for this may be that crafts became an increasingly important
leisure-time activity as an individual matures. The negative relation-
ship between work hours and household size is suggestive of the demands
placed on household adults” time by other members, thus leaving fewer
hours available to pursue crafte. Marital status, however, .does-mot-..
exhibit a statistically significant association with hours. Single and
married individuals tend to engage in the same level of activity, other
things being equal.

Location. Crafts-artists residing in urban and suburban
locations are found to work about three hours per week less than other-
wise similar workers living in rural areas. One speculation regarding
this difference is that, on average, crafts productionﬁmay be a more
important source of livelihood and recreation for residents in more
sparsely populated reéions. That is, there may be fewer employment or
leisure opportunities im rural areas.

Craft Organization Characteristics. The estimating equation also

included two characteristics of craft organizations to which meubers
belonged. There ace no a priori expectations for doing so other than
investigating any inforseen empirical links associated with organiza-
tions. The empirical results indicate that crafts-artists of small
organizations, less than 2,500 members, worked three more hours per week

than similar artists belonging to medium and j::ge organizations (the

Lo
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latter was the excluded group in the regression equation). Crafts-

artists belonging to organizations in the South and North Central regions
A4

of the country were found to work significantly fewer hours chan members

of national organizations (the excluded group) or those of organizations

1
4

in other regionms. -

Media. Although the results suggest that crafts-artists who
report that paper and metal are their primary media tend to work fewer
hours, these estimates do not suggest a straightforward explanation. The
major purposes for including the primary medium were to control for
personal differences associated with crafts media and identify signifi-~
cant patterns of crafts involvement by medium.

In summary, the level of crafts involvement, as measured by
weekly hours of production and marketing, appears to be influenced by
several factors. The two most powerful predictors of work hours are (1)
the imputed wage rate, and (2) where and if an individual exhibited his

or her products. Prior education or crafts training, other than

apprenticeship, generally were not influential determinants of work

hours. On the other hand, teaching at a college and giving private
lessons were significantly related to work hours and demonstrate a
poéitive effect of acknowleged crafts expertise. In general, males,
younger persons, those owning a home, and those with larger families tend
to spend less time in crafts activities, most likely because of noncraft
commitments. The receipt of financial or honorary rewards does not seem
-
to bear any systematic relationship to crafts activity levels. Finéily,
there does not appear to be a pronounced difference in work hours by the

primary medium of crafts-artists that lends itself to any meaningful

interpretation.
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2. Hourly Returms to Crafts Activity

Two-thirds of the crafts—artists in the sample report that they

sell their products. This raises the interesting question of what are

the financial returns to crafts activity? To answer this question; the

. annual sales income was divided by atnual hours spebt producing and

marketing crafts products. The hourly rate that is obtained is thus
standq;dized across diffe;ing levels of involvement. - The aveiage hourly
return for the analysis sample of sellers is $2.64; expenses and taxes
have not been deducted. Among the subset who have positive gross wage

rates, 27 percent earn less than $.50 per hour., 43 perceat earn less than

$1.00 per hour, 68 percent earn less than $2.50 per hour, and 12 percent

earn o;er $5.00 per hour.
The skewed distrib;tion of wage rates indicates that this sample
of crafts-artists derives fair.y low hourly return from crafts activity.
. »
As discussed earlier, however, the hourly return to producing and selling
crafts understates the potential return from this activity becéuse: (1)
crafts artists do not necessarily attempt to sell all of their wor?, and
. - *
(2) the satisfaction and artistic fulfillgenﬁ associated with crafts ‘
represents a large, if not domiq;nt,\share Qf the total returng fng& k““
crafts #ctivity (pecuniary plus nonpecuniary rewards). Since the extedf\
to which crafts-artists a}tempt to sell théir products, or what fraction
: ;
of their activify 18 or§;nted toward saled; cannot be determined,
estimates of the determinants of the finaﬁcial returns to¢c$afts activity -

must necessarily reflect an average of these two unobserved components.

However, by excluding crafts-artists who choose mot to sell, the most

-
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extreme cases of producing crafts for sale versus producing for other

1/

reasons are eliminated.™
‘ A statistically appropriate mechod to estimate the determinants
of hourly earnings is with a Tobit function. This procedure coubines
both sellers and nonsellers and statisticaily controls for the clustering
of a large number of observations at a limit vélue (a zero wage rate in
this case). Unfortunately, resource constraints did not permit such an
estimating approach. Therefore, ordinary~least-squares regression
analysis was used. This simpler and less expensive estimation has been
applied to the two-thirds of the sample who reported crafts sales. Thus,
the regression findings should be ingerpreted carefully; that is, the
results apply to crafts-artists conditional on their choosing to sell.
The analysis does not focus on what factors influéncg‘the probability of
selling, but the estimation could be easily extended to include this
decision-making beQavior.

Unweighted descriptive statistics for the wage rate analysis
sample are presented in Table V.3. Because of”the similarities with the
full sample, they will not be discussed (note that the explénatory
variables used in the wage rate analysis do not overlap entirely with

those used previously). The dependent variable for the regression

equation is the natural logarithm of the hourly earnings variables. The
reason for using this transformed wage variable is to correct for the

skewed distribution of the hourly wage variable. The log-wage rate more

1/

=" Of course, it is possible that crafts-artists who report no
sales may have desired to sell their products but were unable to do so,
although it is difficult to imagine that nothing could have been sold.
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TABLE V.3
' UNWEIGHTED DESCRIPTIVE STATISTICS FOR THE HOURLY EARNING ANALYSIS
{Sample proportions or means with standard deviations in parentheses)
l Observed Wage Rate $ 2.64 ( 3.66)
Log Wage Rate 12 ( 1.43)
At Least Some College .81 ‘
Received Training in Business Skills .29
' Currently Receiving Crafts Training 11
Sehool Art Class Training (years) 1.22 ( 4.33)
Community Center Training (years) .58 ( 4.67)
' College/University Courses (courses) . 18.84 (34.83)
Apprenticeship (months) 2.08 { 8.88)
Adult Educations(courses) .54 ( 2.08)
Crafts School Workshops (number) 4,36 (15.04)
l Private Professional Lessons (years) .39 ( 1.30)
Professional Workshops. (number) 2.77 (12.22,
2 to 9 Exhibits .48
l 10 or More Exhibits ‘ .25
Received an Award .34
Received Financial Support .09
Exchange Crafts for Necessities .04
' Exchange Crafts with Other Artists .39
Teach Crafts Workshops - .03
Years of Age 43,70 (14.28)
l Years of Age - Squared 2113.00 (1385.00)
Male ' .34
Produce in Private Workshop .3
l Produce in Public Workshap = .05
Primary Medium is Clay .18
Primary Medium is Leather .01
Primary Medium is Paper ] .0l
' Primary Medium is Glass .06
Primary Medium is Metal 7
Primary Medium is Wood .16
' Primary Medium is "Other" “ .03
SAMPLE SIZE 959
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nearly approximates a normal distribution which is an underlying require-

me?t of regression analysis. By using the log-wage as the dependent

vatiable, the coefficients obtained from the regression estimation should

be, interpreted as the percentage change in the wage rate in response to a
\

unit change in a given 1ndependent variable, other things held constant,

Inddxscu351ng the empxrxcal results that are reported in Table V.4, the .

independent variables have been gro.ped according to their commonality to

the theoretical varlables discussed in Sectxon B.

\
’ Traxnxngﬁand“work Experience. The production of crafts products

can generally be thought of as the result of comblnlng labor and physical

capital inputs accordlng to some technologxcal production process,
i /

j
W%thln this context,| the skills of a crafts—artxst acquired through

tra1n1ng and experl%nce may have several effects on the production

pJocess, sales and costs. First, the techpologlcal procedures are not

! |
. | C e i .. 3
necessarxly fixed or%known to individuals, and training or experlience may
i i

le%d to more effectige and efficient metoods to produce more and better
products. New technigues can be 1earned€or discovered, new styles and
coﬂors experimented with and innovative Larketing strategies developed.
In thxs sense, the crafts—artist may act in the capacity of the
productxon engineer, plaut manager and marketlng director that is amalo-
gous to any economic enterprlse producing a consumer good. Second, a

crafts -artist also serves as a worker whose talents are reflected in the
i
\ i

qcantlty, cost, and quallty‘of goods produced. For workers emp!oyed by
firm%, the value of their pr%ductivi@& is rewarded by a higher rate. For
a seﬁf—employed crafts-artistE greater productivity is rewarded in higher
(net) income because of the better quallty, lower cost and/or greater

|
quantlty produced per hour by labor”input.
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TABLE V.4

REGRESSION COEFFICIENTS ON THE LOG-WfGE RATE
{Absolute value of t-ratios in parentheses)

At Least Some College (778)2 .32

( 2.96)%%%

Received Training in Business Skills (276) .22 ( 2.51)%
Currently Receiving Crafts Training (102) -.66 ( 4.76)%xs
S~hool Art Class Training (years) -.02 ( 2.16)%%
Community Center Training (years) -.01 (1.48)
College/University Courses (courses) .003 ( 2.30)%%
Apprenticeship (months) .01 ( 3.03)%*
Adult Education (courses) : -.00% ( .28
Crafts Schoo! Workshops (number) -.008 ( 2.52)%%
Private Professional Lessons (years) .003 ¢ .11)
Professional Workshops (number) -.002 ( .64)

2 to 9 Exhibits .40 ( 3.93)%x*
10 or More Exhibits t .82 ( 6.92)%%s
Received an Award .08 ( .89)
Received Financial Suppor: .08 ( .56)
Exchange Crafts for Necessities .39 ( 1.82)%
~Exchange Crafts with Other Artists .1 ( 1.17)
Teach Crafts Workshops .58 ( 2.28)%*
Y=ars of Age .05 ( 2.56)%*
Years of Age - Squared -.0006 ( 2.95)%%s
Male .26 ( 2.55)%#
Produce in Private Weorkshop ‘ .41 { 4. u7)nxs
Produce in Public Workshop ‘ -.54 ( 2.82)%=x
Primary Medium is Clay .36 ( 2.97)%%#
Primary Medium is Leather .58 ( 1.69)%
Primary Medium is Paper .005 ( .03)
Primary Medium is Glass .62 ( 3.U43)%nx
Primary Medium is Metal .70 ( 5.60)%%*
Primary Medium is Wood . .38 ( 2.67)%%#
Primary Medium is "Other" " T4 ( 3.02)%x*
Cgnstant Term -2.05 (U4,52)%xs
R .31

F Ratio for the Equation 13.59

SAMPLE STZE ’ ' 959

#Significant at the 10% level of confidence, two-tailed test.
*#3ignificant at the 5% level of confidence, two-tailed test.
*¥#significant at the 1% level of confidence, two-tailed test.

a . . .
For dummy variables, the number of sample observations arz noted in
parentheses.
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According to economic theory, an individual acquires skills
through training (formal education, training courses). The decision to
invest resources to obtain such training (direct outlays and foregone
income or leisure) depends on the perceived benefits vis-a-vis the costs.
To the extent that training leads to higher skills, which imn turn yield
pecuniary returns, one anticipates aapositive financial return to such
investuments in human capital. Of coJ;se, the return to crafts training
estimated in the data do not capture the nonmonetary returns resulting
from the acquisition of new or better skills.

Included in the estimating equation are several types of crafts
training (note that they are measured in different units--months, years,
courses, number of workshops). From the financial perspective, it
appears that taking college courses and serving as an apprentice have a
positive and significant impact on hourly earnings. Taking four college
courses in crafts is estimated to increase wage rates by approximately
one percent. The return to an apprenticeship program has a much larger
impact; each month of apprenticeship leads to over a one percent gain in
wages, or a 16.5 percent increase for a year’s apprenticeship. On the
other hand, individuals currently serving as an apprentice forego a
subtan-ial portion of their earnings; on average, they receive a wage
rate that is two—-thirds lower than otherwise similar crafts-artists not
actively participating as an apprentice.

Other types of crafts training are estimated to have negligible
effectrs on hourly earuings. In fact, participation in workshops held
by crafts schools or organizations 1is associateq with significantly
negative wage repercussions. While it is possigle that some types of

training may have little impac. on hourly earnings, it is difficult to

L1~
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conceive of a training program having a deléterious effect. A likely
explanatioﬁ; although it must remain conjectural at this point, is that
crafts—artists who enroll in workshops maz be less inclined to sell their
products than those who invest in a college or apprenticeship program.

An analogous argument could be made for some of the other training

modes.

Several levels of formal educational attainment were included,
but the only significant finding was for crafts—artists who have earned
at least a BA degree. An interpretation fgr this positive relationship
between higher education and crafts earnings is that tetter educated
individuals may possess general abilities that are useful in organizing a
personal business and establishing an effective marketing stategy.
Communication skills may also be relevant in talking to customers about
their produ:ts. Training in business skills is expected to increase
sales income, thereby leading to a greater hourly return to crafts
activity. The results indicate that individuals who have acquired such
training receive a 22 percent higher wage rate than those who have not.
As noted above, one should be careful in inferring causality from this
empirical relationship. It is possible that crafts-artists with a
greater commitment to sales tend to be the ones who are likely to obtain
such training; and may ha?e received a higher observed wage in the
absence of training because of their greater underlying sales motivation.

Another source by which crafts-artists acquire production and
marketing skills is through their work experience (e.¢., learning-by-
doing). Most analyses of wage rates for employees have found a
curvilinear relationship between years of work experience (or age) and

wage rates. That is, wage rates gemerally increase with experience up to

V.30
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some maximum and thereifter begin to decline.leo test for this relation-
ship, a quadratic years of experience variable (experience and experience
squared) was included in the log-wage equation. The equation was reesti-
mated replacing a years of age quadratic expression for the experience
terms. For this sample, experience has an insignificant effect, while
age demonstrated a significant curvilinear relationship that is analogous
to what has been found in other studies: that is, the estimated
coefficient fof age is positive, while that for age-squired is much
smaller and negative in value. This implies that wage rates for crafts-
artists, on average, increase with age, and based on the empirical
evidence, the growth in wages continues until an individual is 42.5 years

of age, and then it begins to decline.

Artistic Quality. The positive link between crafts training

‘and experience) and hourly earnings is explained by the urderlying
assumption that training leads to greater skills which in turn raise the
value of a crafts—artists”s hourly labor input. For any given level or
type of training, however, there undoubtedly remains considerable
variation in artistic quality and even techmical skills. The data
provide several measures of the latter which are referred to generally as
"quality" indicators. By regressing the log-wage on both the training
and qnality variables, as well as other factors, one can estimate the

“h

separate influence of each set of measures.

L’For private employees, it has been found that wage rates
increase with age up to 40-45 years and thereafter begin to dacline.

)
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Conceptually, there is a distinction between technical skills and.
artistic quality since excellence in one may not necessarily imply
excellente in the other. Similarly, it is not clear which component is

revarded more highly in the market place through greater sales or higher

"~ wage rates. The assumption is that both artistic quality and teckni al

competence are related to such factors as exhibitions and shows, receipt
of financial support and recognition through awards. Whether or not a
crafts~artist is a teacher amd whether other crafts:artists are willing
to exchange products are amcillary measures of skill and quality.

The regression results offer stromg evidence in suppert of the
expected association betweem recent exhibits amd hourly earnings.
Crafts—artists who have exhibited their work between 2 and 10 times
during the past year are estimated to receive a wage rate that is 40
perceat higher thaa comparable persons with nome or ome exhibit. Those
with more than 10 exhibits earn am hourly wage over 30 percenmt greater
than those with less tham two exhibits. The finamcial implicationr of
exhibiting one’s work are very substantial and confirm the popular wisdom
that exhibits are an important if not prerequisite step toward relative
financial success.

The way in which exhibition experience leads to greater earnings
probably consist of three related phenomena. First, to the extent that
skill or quality is positively correlated with the number of exhibits,
crafts-artists with greater exhibition experience will sell more oi their
work, perhaps at higher prices, than less able crafts-artists because of
quality differences. Second, the manner in which potential customers
learn of and choose among crafts-artists is likely to be influenced by

what is observed at exhibitions. Shows serve as both a marketing outlet
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and a form of credentializing for crafts—artists. The former affects
customer accesss, while the latter provides ;n institutional quality

label. Also related to this phenomenon 1is the appeal of owning works
producéd by well-known and recognized crafts-artists.

Third, there may be an element of self-selection in that crafts-
artists desiring to sell their works may make a greater attempt to
exhibit their products than similarly skilled persoms without such a
{strong) disposition. Finally, there is a Catch-22 element to
eghibitions, particularly for museums and one-person shows. Crafts-
artists with excellent skills and great artistic quality may be thwarted
in their efforts to show their work unless they have had previous shows.
While high quality and skill may ultimately lead to exhibits, such a
self~perpetuating pattern suggests that the measure of past exhibits
should be cons.dered an imperfect barometer of artistic ability.

It is interesting that neither the receipt of financial support
to produce crafts nor the receipt of an award or prize for crafts is
significantly related to hourly earnings. Presumably these forms of
artistic recognition are reflective of skills and quality. One could
conjecture that the difference in effect between these variables and the
impact of exhibitions is because piublic recognition is a more important
determinant of a crafts-artist”s financial success than the receipt‘of
financial support or awards.

Teaching crafts connotes both skill attainment and some degree of
recogﬁition. The only statistically significant finding in the

regression anaiysis is for teaching at a crafts school or professional

workshop.
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Many crafts-artists exchange their work with others and trade
their products with nonartists for living necessities and health care.
The latter was found to be significantly correlated with hourly earnings.
On one hand, the ability to exchange crafts may be associated with crafts
skills (i.e., a desirable product). But on the other hand, individuals
who trade their work for living necessities may be those who rely more
heavily on crafts for their livelihood which implies a greater orien-
tation toward sales than with other crafts-artists. This variable may be
primarily picking up the latter effect. v

Production Facilities. The data contain little information about

the physical capital inputs that go imto producing crafts. Nor is there
information concerning the type or efficiemcy of the production process
itself. An indirect measure that is reported by the survey respondents
is where they produce their crafts. The estimation, distinguishes
between thee gemeral categories: private facilities (studio or work-
saop), public facilities (cooperative, commumity or school workshop), and
in-home facilities (this category is the excluded variable in the
regression).

Relative to producing crafts at home, crafts-artists using a
private workshop receive higher hourly earnings, while those using public
workshops earn less. An explanation for these statistically significant
correlations is subject to speculation. Those who use private facilities
are more likely to pay for the space and equipment (rent or mortgage pay-
ment if owned), which suggests that such an arrangement requires greater
hourly earnings to compensate for the added costs of the facilities. A
similar argument can be made for in-home workshops versus public studios

in that the former implies foregoing space that could be used for other

<
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.comparison group (the omitted fiber medium}.l

activities. However, it is unclear the extent to which there are user
charges for public workshops, although the above argument holds as long
as relative price differences remain in effect.

Demographic Factors. In addition to age which is viewed as a

proxy for work experience, the estimation tested for male-female

—_—

characteristics earn 26 percent higher wage rates than females. This
éignificant difference may reflect: (l)ysexual discrimination, (2)
unobserved skill advantages for males over females, or (3) a greater
tendency for males to engage in selling activities than females. Without
more precise information, the three effects cannot be disentangled from
one another.

Crafts Media. While statistically controlling for the influence
of various forms of personal heterogeneity discussed above, it is
interesting to see if there are significant differences in financial
returns across crafts media. What is immediately apparent is that
crafts-artists whose primary n?dia consist of clay, leather, glass,
metal, wood, and "other media" (a residual category) are estimated to
earn significantly higher hourly returns than individuals engaged in the

/

Put differently, crafts-

artists working in paper and fiber earn somewhere between 35 and 74

percent less per hour than comparable persons involved in other media.

1/

= The differences among the more financially attractive media,
while large, are not estimated to be significantly different from one
another.
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Since 39 percent of the sample consists of crafts—artists whose
primary medium is fiber, and to the extent that the sample is representa-

tive of the general population of crafts—artists who sell their products,

then it is possible that the crafts market for fiber products is charac-
terized by a relatively large supply of goods compared with other crafts
markets, thus driving down sales and reducing hourly earnings. Although
this is a possibility, there are several reasons why this must remain
conjectu¥e. One reason relates to the possible differences in sales
efforts among crafts-artists in different media. It is possible that
crafts—artists engaged primarily in fiber and paper are not as strongly
motivated toward sales as with other crafis-artists. Another reason
relates to gross versus net income. Media other than fiber and paper may
incur greater production costs (space, equipment, materials) which would

reduce the net financial return 1f these expenses were deducted from

gross income.

In summary, the regression analysis has yielded a number of
interesting insights into what factors are associated with crafts-
artists' hourly earnings. Consideration of these empirical relationships
may assist‘in helping crafts-artists improve-their financial status. 1Imn

general, the hourly earnings of crafts—artists are determined by the same

set of factors that have been found to influence the wage rates of

private employees. Higher skill lgvels, denoted by past training,
educational attainment, experiencé, and artistic quality have been
estimated to have positive earnings implications.

An inherent problem with the analysis is the imability to
measure the degree of salesJorientation of the sample members. Two

similar crafts-artists may spend equal amounts of time producing crafts,
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Since 39 percent of the sample consists of crafts-aggists whose
primary medium is fiber, and to the extent that the sample is representa-
tive of the general population of crafts-artists who sell their products,

then it is possible that the crafts market for fiber products is charac-

terized by a relatively large supply of goods compared with other crafts
markets, thus driving down sales and reducing Lourly earmings. Although
this is a possibility, there are several reasons why this must remain
conjecture. - One reason relates to the possible d.fferences in sales
efforts among crafts—artists in different media. It is possible that

crafts-artists engaged primarily in fiber and paper are not as strongly “

i

motivated toward sales as with other crafts—-artists. Another reason

relates to gross versus net income. Media other than fiber and paper may
incur greater production costs (space, equipment, materials) which would
reduce the net financial return if these expenses were deducted from
gross income.

In summary, the regression analysis has yielded a number of
interesting insights into what factors are associated with crafts-
artists” hourly earnings. Consideration of these empirical relationships
may assist in helping crafts-artists improve their fimancial status. In
general, the hourly earnings of crafts-artists are determined by the same
set of factors that have been found to influence the wage rates of
private employees. Higher skill levels, denoted by past tfaxeing,-
education~l attainment, experien;e, and artistic quality havc been
estimated to have positive earnings implicationms. “ - 'f

An inherent problem with the analysis is the inability to
measure the degree of saleé orientation of the sample members. Two

similar crafts—artists may spend equal amounts of time producing crafts,
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but a difference in effort to sell will be reflected in the observed
hourly returns. It is possible that variation in sales effort may

explain the estimated male-female differences and the different teturns

b

associated with crafts media.

D. CONCLUSIONS AND RECOMMENDATION

Two facets of crafts-artists activity have been investigated in
this analysis: the level of involvement as measured by weekly hours of

work, and the financial returns to crafts as measured by gross hourly
Y 1]
earnings. With regard to the empirical examination, crafts-artists
o

represent an interesting, albeit difficult, group to study because the

o

pursuit of crafts is strongly influenced by both-economic and non-

economic factors. The regrescion analysis finds, that while crafts- %

Yla

.artists may be motivated by artistic and other intangible goals, their

-
¥ . ,
behavior is also significantly responsive to economic stimuli. 1Ip the

“latter sense, crafts—artists display much of the same economic behavior

that has been found 1n studies of the economic behavior of workers

,
-

employed in the pfivate sector. For example, workers tend to bemefit
from the acquisition of skills and work effort is induced by greater
remuneration (pecuniary and nonpecuniary); relationships that seem to
hold regardless of the type of work or circumstances of employment.
While there are undoubtedly idiosyncracies with respect to élag;es of
&
workers and individuals within clasges, there also appear to be many

areas of commonality. -

“»
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1. Primary Findings

With regard to the weekly hours of crafts involvement, the
empirical analysis has yielded several 1nteresting findings. There is
st}ong gvidence that crafts-artists respond positively to a greater
potential wage rate. Whether or not they convert the potential into
actual earnings may be largely governed by personal preference regardirg
sales. For example, two identical workers producing the same type and

-

%yaﬁ(ity of productg{;SY“differ with respect to their sales effort;
N 7 e
£ence, the respective hourly earnings will vary. The analysis attempted

'
A

Qxﬁcircumvent this problem by inputing an hourly wage rate to each
crafts-artist based on the regression estimates for the subsample of
individuals who reported positive sales income. In the example above,
both crafts-artists would have the same value for the imputed wage rate.
P;esumably, the person choosing to sell less of his or her product
derives nonmcnetary satisfac;fbn equals the dollar gains to the vne with
a greater sales orientation.( The fact that the estimates using the
1mputed wage are statisticallg;more powerful than when using the observed
wage (including zero for nonsellers) implies that the potential returns
to crafts activity is a more appropriate incent%ve measure.

This finding suggests that a better understanding of what
determines the hourly earnings of crafts-artists will also assist 1in
predicting which persons are more likely to spend greater time 1in
producing crafts. The estimation finds a positive financial return to
certain types of training in crafts production as well as in business-
related skills. The quality and/or recogniticn of a crafts-artists

is found to be a significant factor in explaining hourly wage rates.
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The general work esperience that crafts-artists accumulate' over time
; u

also bears s significant monetary impact. While not all of tne skill,

I
1

training, and qu41ity measures are estimated to have a significant
impact, tneacolléctive evir .2~ 18 quite conél&sive in support”of

the financial importace of acquiring techmical and business skills.
Artistic quality, however important, is not considered to be as amenable
to training as technical skills and business know-how. Finally, indi-
viduals specializing in paper and fiber (the latter being the most
popular medium) are estimated to have significiantly lower hogrly

earnings than otherwise similar crafts-artists. While this may par-

tially reflect a difference im sales orientation, it may, especially

>

for fibe&-related crafts, suggest -some overcrowding in that sector.

i The lack of statistically significant patterns of asscciation are
often of interest. In particular, the receipt of financial support and
receipt of an award or prize appear tc have no systematic relationship

with either hourly es.nings or weekly hours. However, this is not

necessarily a disappointing result, since one raticnale for awarding

grants to artists 1s to provide assistance to those with artistic quality

but who may be experiencing financial difficulties. The findings suggest

that this rform of help or recognition is not associated with greater
pecuniaryhreturns or gfeater involvement. However, a test of the impact .

of such assistance on crafts—artists activity and financial succes
1

requires a longitudinal sample in order to estimate any cause-effect

bt

. . | .
relationships that mai exist.

Most measures %f training or skills do not begr much relationship

to crafts-artists’ work hours, although a few stand out--exhibition

experience, apprenticeship training, and college teaching or giving

Q .
R

—
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private lessons. Given the avocatio

Pal motive for many crafts-artists,
it isknotESurprising that the acquisition and possession of skills lack a

systematic association with involvement,

Crafts do compete with othe

r activities, and the data offer some

! ' . | - Pl . . - “
indirect evidence of this competltldn for one”s time. Individuals from

\ s‘ |
larger families and those who own their own home tend to work lesﬁ than

- ' . . i
those in the opposite situation. Rural area residents appear to spend

‘ i

P wmore time in producing crafts thanssthcrvise simi%ar persons liviﬁg in
more populated areas, possibly dueﬁto lack of alte}native opportu&ities‘

and/or local crafts traditions, ﬁiles are estinaté? to receive hiLher

hourly earnings than fe-glés, altgough, Fhey tend tgwspend fewer hours in

crafts for a given potential wage rate. This inplie% that crafts may be
% “ : ﬁ i -
a more important leisure activity for females than males and that the '

latter may be more oriented toward sales. Finally, c%afts involvement

was not found to be sighificantly related to the leveﬂ of income from

other household members.

s

. !
2. Problems and Recommendations for Future Research “

' “)
There are two characteristics of crafts-artistq

that create

. N . Lo .
analytical difficulcies. First, the returns to crafts activity comsist

|
] ’
c¢f both monetary ﬂnd nonmentaxy elements. Hence, an an#lysis of the

- om mm

!
financial returns to crafts will understate the true returns to the

In tﬁe present data
L

. . - 1 » - - “ -

set, it is not possible to discern the relative importance of these

extent that nonpecuniary remuneration is present.

| l remunerative elements. Second, individuals may engage in crafts as, an
{

|
I -

‘ avocation, as an income producing activity, or both, PeTsons with
[ ‘ N

, | N
similar features may be strongly oriented toward ome but not the other
I '
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which, in turn, is reflected in different levels of observed hourly
earnings. While it is difficult to identify where individuals position
themselves on the leisure-work continuum of crafts activity, some of the
explanatory variables used ip the empirical analysis undoubtedly reflect
such a phenomenon. To the extent to which individuals have selected
thémsglves into a sales or aVocation’position, the interpretation of some
of the estimated relationships should be viewed with caution. For
example, apprenticeship training may have a positive effect on earnings
and work hours, but those who acquire ;uch training may have a etrong
disposition toward crafts activity and sales, so that the; would have had
relatively high hgurs and wages even in the absence of such training.
Hence, one should bé somewhat guarded in drawing ﬁolicy inferences from
the empirical results.

Another weakness is the use of a gross rather than net hecurly
earnings measure. Production techniques and costs vary both within and
especially across crafts media. F;rthermore, variable costs aré
obviously related to the level of output. The estimates for the wage
equation, however, are consistent with many a‘ptiori expectations and are
similar to the>findings for privately employed workérs, which lends some
credence to the general pattern of relationships that werevéstimated.

Further analysis with this data set would be a useful
undertaking.  First, the wage rate analysis should be rgﬁgtimated with
the full sample, using a Tobit model to control statistigally for the
presence of many observations with a zero wage rate (nonsellers). This
procedure would provide a means to confront directly the uncosecrved

) L]
decision to sell or not. Second, tests for inveractions among variables

7

i,

should be made. For example, it is possible ihat if media and training

/
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were interacted i1n the regression estimation, the negative association
with earnings found for some training modes would persist only for some
media types and not for others. Third, it would be desirable to try to
exploit the data collected on production expenses to obtain a more
.accurate picture o} net earnings.

Other phenomen5 could be examined with this data set as well.
For example, it would be most interesting to investigate what factors
prompt an individual to pursue crafts as a primary occupation, or to
éngage in crafts as the primary source of income. It wow1d also be
useful to explore the relationship between (lack of) financial success
and the responses of crafts-artists regarding the most significapt
obs.ocles to exhibiting and selling crafts.

Finally, the link between crafts activity and other employment

level of involvement is intimately related to other employment.
Fluctuatioms in the latter’s work requirement s may significantly
constrain the available time for crafts activity. Alternatively, some
crafts-artists may choose positions of employment that accommodate their
extracurricular interests, especially if crafts serve as a seqondary job

=3

or a® a major source of income.

3. Financial Rewards from Crafts Activity: Some Policy Implications

The preliminary nature of this analysis limits the degree to
which policy implications should be drawn from the results. Never-
theless, there are several findings which seem to offer some guidance
to policy-makers and crafts orgénizarions concerned with assisting

crafts-artists attain greater finmancial rewards from their endeavors.

' could be investigated with the survey data. For many crafts—artists, the
[ ]
)
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Given the relatively low earnings derived from crafts activity, such an
outcome would surely be welcomed by crafts—artists.

First, not all types of training appear to increase the hourly
earnings of crafts—artists. More specialized or intensive methods, such
as college courses and apprenticeships, seem to have a larger fimancial
impact that other programs. In addition, training in business—related
skills is significantly linked to earnings which makes good semse in
lfght of the fact that many crafts—artists are in essence self-employed
business persons. Greater encouragement and direction along these lines
may be warranted, as well as the provision of more of these programs.

Second, the exposure received by crafts-artists through
exhibiting their products is a well-known ingredient to making sales.
While ésmpetitive exhibits and shows are undoubtedly tied to artistic
excellence, crafts festivals may have less stringent standards. Parci-
cipation in, and availability of, crafts shows should also be encouréged
to increase exposure to potential buyers and provide a better ﬁeans by
which the public can judge and choose among various artists.

Third, there is no perceptible effect of crafts awards or
financial support on either the level of activity or the hourly earnings.
This finding suggests that perhaps the resources of the Endowment and
other public and private agencies might be more effective if directed
toward other strategies to assist crafts—artists, This, of course, is
within the context of crafts involvement and monetary returns. There are
other objectives of financial support and crafts awards that may, in
themselves, justif§ their continuation,

Finally, there is scme indirect evidence that fiber-related

crafts may be'encountering a relative oversupply of producis. as
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reflected in the low r returns earned by these crafts-artists. However,
this implication must remain tentative until analysis can be carried out
that better controls for the sales orientation of crafts—artists and
deducts production costs from gross earnings. Fiber crafts-artists
may very well be less oriented to sales and have lower production costs

than crafts-artists working in other media.
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VI. CRAFTS PROFESSIONALS AND SUBSCRIBERS

This section of the report is devoted to testing the extent to

which the survey of crafts-artists who are members of crafts organiza-
. T . 1

tions include three subsets of crafts-artlsts.—/ The groups are crafts-

artists who:

o Sell their crafts at nationally recognized shops
and galleries

o Exhibit at prominent fairs and crafts exhibitions
o  Subscribe to ;rafts periodicals. not published by
crafts organizations.
Each of these groups may be different from "member" crafts-artists in
some crucial way. 1f this is so, the gene¥a1izabi1ity of the latter data
would be more difficult. There are actually two steps to this testing -

process. The first is to check on the extent of membership among each

of the subgroups; the second is te examine the characteristics of each

subgroup to be sure that a similar typé of crafts—artist is included

in the "member" survey. The higher the proportionoof»membership among
each‘of the subgroups and the fewer major differences in characteristics
(demogfaphic or crafts-related) appear, the more exact will be estimates
of the number of crafts-artists and conclpsions regarding their character-

istics based on the members survey.

l/'I‘he Methodology Report for this study includes details on

‘selection of outlets and individual crafts-artists. The sampling

procedures used do not produce representative samples of their respective
sample frames.
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A. EXTENT OF MEMBERSHIP

Virtually all of the sellers and exhibitors are members of one
or more crafts organization (Table VI.1l). About three-quarters of
subscribers are members. These findings are based on tabulations of
the responses to questions asked during a telephone screening interview
to sellers and exhibitors and from respcnses to questionnaires mailed.

No telephone calls were made to sutscribers; all responses from sub=*
scribers are tabuiations of questionnaire responses (Table VI.l).

A gomplicating element is present which must be recognized in
making the estinates of membership. Not all respondents to the survey of
members reported their membership. In fact, all respondents to that
survey were meﬁbers of organizations that met our defiﬁition; however, 18
perceht did not report they were a member of any crafts organization when
that question was asked in the questionnaire. (As iﬁdicated earlier in
the report, it was necessary to know the number-of organizatione each
crafts-artist belonged to so that each response would be properly
weighted.) Given that less than 100 percent of crafts—artist members

»

reported their membership, it is reasonable to make a corresponding
adjustment to the reported membership figures for sellers,'exhibitors and
subscribers. This adjustment, which is retlected in the membereship
estimates in Table VI.l, takes the reported percentages of membership in
crafts organizations among sellers, exhibitors and subscribers and
inflates each of these figures by 1.22 (derived as the ratio of actual
membership among member crafts—artists to reported»membership or 100/82).
As a result all sellers are estimated to be members, as are 95 percent of

exhibitors. Membership is less prevalent among subscribers, but at an

estimated 73 parcent is still substartial.
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TABLE VI.1

EXTENT OF MEMBERSHIP IN CRAFTS ORGANIZATIONS IN VARIOUS
CRAFTS-ARTIST SAMPLE FRAMES, 1980-1981

Surveys of Crafts-Artists

Members Sellers Exhib?tors _ Subscribers

Percentage of crafis-

artists reg?rting :

membership™ 82% 87% 79% 602
During telephone contact NA 89% 78% NA
In mail response NA 85% 81% 602
Actual (or estimated) * *

member ship 100% 100%* b/ 957 Y/ 73z* &/
Number of respoundents 2,610 172 565 168

SOURCE: Surveys of Crafts-Artists, Mathematica Policy Research, Inc.

NA = Not Applicable

é'/'l'he Survey of Member Crafts-Artists was based on membership in a
crafts organization so the percentage reporting such membership should be 100
percent. See Section IV.C for a more detailed description. Percentages for
member crafts—artists . are weighted; the others are not.

b/

2/These estimated percentages are calculated by multiplying the
proportion 100/82, which is the proportion of member crafts-artists reporting
membership, by the reported membership percentage. For sellers of crafts, the
result is 104 percent which is shown as 100 percent. ‘ '
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Conseqdéntly, the estimate of 150,000 to 180,000 crafts—artists,
developed in Section II based on the data from the members survey, is

quite satisfactory as an estimate of all crafts-artists as regards;

>

'sellers and exhibitors but may be a slight understatement because not all

>

crafts-artist subscribers are members. In order to judge the extent of
the underestimate, reliable information on the size of the unduplicated
subscription list for all crafts-related publications not affiliated with
a crafts membership organzation is needed. In addition, an assumption
that the estimate of 73 percent membership is representative of the

subscribers to all such periodicals would be necessary. The estimate of

e

.73 percent membership may not apply because a nonrandom sample of

periodicals was used precisely because no reliable estimate of the size

of the universe of subscribers was available to permit drawing a

representative sample.

B. COMPARISONS OF CRAFTS-ARTISTS IN DIFFERENT SAMPLES

The second aspect of the test-is to determine the extent to which
the information gathered from crafts-artists who are members of crafts
organizations represents all crafts-artists. In crder tdvfacilitate
comparisons to the sellers and exhibitors who are members of one or more
crafts organization, the information about member crafts-artists whose
primary activity is crafts aad who spend more than 40 hours per week
producing their work is used. On the other hand, tabulatioms for all
member crafts-artists are coanpared to al; subscribers. .ﬁy using these
comparisons, similarities or differences of characteristics can be more
readily observed. To the erxtent that there are siﬁilarities in the

characteristics reported, there is reason to believe that the data from

vI.4




the Survey of Member Crafts-Artists adequately‘represents the particular
subgroup (sellers, exnibitors, or subscribers). Equally important, the
information from the members survey can be weighted to properly reflect
the significance of componrnts of the crafts-artist population.
Accordinglf, in this section, the most important aspects are the extent
to which sellers?, exhibitors” and gsubscribers’ characteristics match

those of the groups of member crafts-artists tc which they are comparea.
4

1. Demographic ﬁtofile'

A glance at the statistical profiles indicates a remarkable
similarity betweegrgﬂe groups of crafts-artists selected for the
comparisons. Sellers and exhibitors more closely resemble those crafts=-
artists who spend more than 40 hours per week on crafts then they do
all member crafts—artists. Also, subscribers are much closer in
characteristics to all member crafts-artists than to the subgroup who
work at crafts for more than 40 hours per week (Table VI.2).

In examining the individual characteristics, it is tempting to
think that sellers and exhibitors are components of the members’ ‘survey.
If the value reported by sellers, f;r example, is often above the
reported value from the aembers” data, then the value for exhibitors is

§
often below it or vice versa. Actually, the three sets of information
v are independent samples drawn in completely different ways from different

populations. What is depicted is an indization that, at least for demo-

graphic characteristics, there is a consistent pattern of similarities.=

1 .. . .
-/There are statistical tests which can be used to determine the
probability that two (or more) sets of information describe similar
igroups in a population. However, among the assumptions or pre-conditions
»

'
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i
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i
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TABLE V1.2

COMPARISON OF SUMMARY DEMOGRAPHIC CHARACTERISTICS "

SURVEYS OF CRAFTS-ARTISTS, 1980-1981

Member
Crafts- , Member
Artists: e Crafts-
Primary Artists:
Activity a Exhibi- All a/ Subscri-
Characteristics 40 + hr/w Sellers tors Members= bers
Percentage of females 47.8 54 .4 48.6 70.2 87.5
Median age 37.9 37.3 35.3 45.2 39.7
Percentage married " 65.8 56.4  714.6 71.6 77 .4
Percentage white 99.1 95.6 100.0 97.9 99.4
Percentage of H{spanic
origin or background 2.4 - 1.4 1.3 1.2
Percentage completiug 4 ‘
or more years of college 54.5 79.4 73.6 55.9 59.5
Percentage employed full-
or part-time 82.9 95.6 79.2 53.9 64.1
Percentage with crafts as
main occupation 96.6 86.2 91.4 3.6 42.1
Percentage who own their
home 67.4 - 66 .2 79.2 81.7 82.6
Average {(mean) persons
in household 2.6 2.5 2.6 2.7 2.9
Number of respondentsh/ 433-439 65-68 69-72 2589-2632 165-168
Average (mean) household .
income $30,421 $36,554  $34,821 $28,886 $27,058
Number of respondents 140 56 63 - 1,280

122

SOURCE: Surveys of Crafts-Artists, Mathenatica Policy Research, Inc.

a/

L‘ b/

reporting the characteristics shown.

VI.6
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Range shown is the lowest and highest number of respondents

’ -
e

\ Percentages are calculated using weighted responses; tae number
?f respondents is unweighted.
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The only ma jor differences involve the percentage of females which is
larger for subscribers than for all members and the greater percentageg

of sellers and exhibitors who have completed 4 cr more years of college

§
4

compared to member crafts-artists. . Y

e i

'/ - i - i
2. Crafts Characteristics '

Although the populations examined appear to have the same
personal character%stics,xthere i's more variation when certain aspects of

theiqfcrafts involvement are studied. For example, the extent of females

H
it

in the populafion of subscribers.is responsible for the high share

.

rep?xted for fiber as a-ﬁrimary media (Table VI.3). This can be
confirmed by noting the lov'percentages’for metal and especially v&od,
which are primary media activities that attract more males among all

memher.craft815rtists: There are somewhat more potters among sellers and
i ' o

fibegvdrafts-attigts among exhibitors than are found among member crafts-
; ‘ .

artists who spend more thas 40 hours per week producing. Also, a larger
shar? of selleré tend to have worked in crafts for more than 10 years.

Otherwise, the incidence of coumissioned work, number of years in crafts.

I ;
s

and hours per week are quite close for sellers and exhibitorg‘and

subscribers and their réspective comparison groups (Table VIi.3).

| " : S
for this is that each set of information be representative of the pop-
ulation from which it is drawn. -There is no such assurance regarding
the extent to which sellers, exhibitors or subscrihers included in this
data set represent all sellers, exhibitors, or subscribers. However, the
great similarities observed make it unlikely that there are major
differences in demographic characteristics among the components. s "

. ‘ P

r
= _ - V -
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TABLE VI.3

MEDIA AND INVOLVEMENT IN CRAFTS
SURVEYS OF CRAFTS~ARTISTS, 1980-1981
h;

Member ‘
Crafts- Member
Artists: ‘ Crafts-
! Primary Artists:
; Activaity a/ Exhibi- All a/ Subscri-
, Characteristics 40 + hr/wk= Sellers tors Members bers
\ Primary Media:
Fiber 16.4 11.8 21.7 ‘ 41.8 67.0
Clay 31.6 44,0 34.9 17.4 20.4
Leather or paper 3.4 4.4 4.4 4.9 ——
Glass or other 11.4 13.2 11.5 6.8 6.6
Metal 16.7 1157 14.5 12.5 3.6
Wood 20.5 14.7 13.0 16.6 2.4
Total “ 100.0 100.0 100.0 100.0 100.0
Nurber of respondents 249 68 ' 69 2536 167
Percentage working in - '
primary wmedia for more
than 10 years 47.9 69.1 44 .4 44 .6 45.2
Number of respondents 256 68 72 2627 ‘168
*
Average number of years
spent working in crafts 13.2 3.3 11.4 16.3 16 .8
Number of respondents 254 68 72 2608 167
3 I
Average number of hours
per week spent:
Preducing ‘crafts 54.9 44.3 42.7 19.5 22.6
Marketing crafts 7.2 7.5 9.1 2.3 3.2
Number of respondents 228 62 66 2375 155
Percentage doing coumis- :
sioned crafts work 77.6 72.0 77 .8 45.8 45.2
Number of respondents 256 68 72 2628 168

SOURCE: Surveys of Crafts-Artists, Hathematica Policy Research, Inc.

Q/Percentages are calculated using weighted responses; the number
of respondents is unweighted.
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In regardtto training received, about 90 percenrt of crafts-
artists in all subgroups agree they are satisfied or very satisifed with
their past crafts tfaining. There is a little more variation regarding
the share now receiving training and those planning to acquire additional
training. Sellers and exhibitors each are undergoing leus training and

A

desire less additional training than do member crafts-artists (Table
V1.4). Subscribers also are taking less training, but desire more in the
future. Training in business skills is more highly vaiued by exhibitqrs , .

than sellers; subscribers are also interested in acquiring more business

skill training.

they are sellers, exhibitors, subscribers or in one pf the comparison
groups, is the same. Creative expression is most highly ranked sy all
(Table VI.5). The second most important satisfaction for sellers and
exhibitors and their counterparts among the comparison groups is "life s
work,'" followed by a sense of accomplishment and their ability to derive

sufficient in-~ome from crafts. All of these are reflected in the

satisfactions reported by member crafts-artists working more than 40
hours per week at crafts. "A diversion from daily routine” replaces
sufficiency of income &s an important satisfaction for subscribers.
There is nearly the same unanimity for goals to be obtained in
the next 5 vears. Increased income from the sale of unique works was

' The pattern of satisfactions reported by crafts-artists, whether

mentioned by about three-quarters of the "professional’

Developing artistic competence and win recognitigwfaward are also very

/ - T = . .
prevalenc; each was reported by 45 to 3% percefit og~;;II;;§<3?<‘xQ3b1tors
. -

S

N
.. and thei: comparison group. :gyﬁiégzgers algng with all member crafts- \¥§%

F

fore tim~ to crafss and winning recognitiou/award
y

H

’6<to 61 percent (Table Y .5).
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l TABLE VI.4
COMPARISON OF TRAINING CHARACTERISTICSH
' SURVEYS OF CRAFTS-ARTISTS, 1980-1981
l Member
Crafts- Member
Artists: : Crafts-
Primary Artists.:
' Activity a/ Exhibi- All Subscri-
Characteristics 40 + hr/wk=" Sellers tors Members= bers *
l Percentage satisfied or
very satisfied with
past training in crafts 92.8 89.7 92.9 89.6 88.0
l Number of respondents 254 68 70 2593 167
Percentage now receiving "
crafts training 3.5 - 1.5 1.4 14.5 8.3
Number of respondents 256 68 72 2586 - 168
' Average hours per week ]
of training 1.4 : 4 # ‘ 1.0 #
' Number of respondents 256 2586
Percentage with training
. in business skills 30.2 20.9 31.0 29.2 29.9
Number of respondents 251 67 71 1919 107
l Percentage with no business
training with a desire
for training in business :
' skills 58.8 51.9 72.9 57 .4 75.3
Number of respondents 176 32 48 1304 73
' Percentage planning to 7
acquire additional
crafts skills 57.5 42.6 54.9 67.2 76.5
' Number of respondents 254 68 71 2603 166
' SOURCE: Surveys of Crafts-Artists, Mathematica Policy Research, Inc.
E/Percentages are calculated using weighted resporses; the number
l of respondents is unweighted.
# Average not shown because there are fewer than 50 respondents in category.
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i
' 'y TABLE VI.S
COMPARISON OF SATISFACTION FROM CRAFTS AND CRAFTS-RELATED GOALS
' SURVEYS OF CRAFTS-ARTISTS, 1980-1981
l Member
Crafts- Member
Artists: . Crafts-
l Primacy Artists:
Activity / Exhibi~ All Subscri-
. Characteristics 40 + hr/wk? Sellers tors Members® bers
Percentage of crafts-
artists with most
1 important satisfactions B 7
from crafts work:
Means of creative
expression 39.7 41.2 37.5 42.4 55 .4
' Life”s work 25.0 38.2 25.0 6.0 8.3
Sense of accomplishment 13.5 8.8 8.3 17.1 19.6
Produce works for sale 7.1 1.5 5.6 3.5 2.4
' Derive sufficient income 10.9 7.4 16.7 2.0 3.0
Diversion from daily
routine 1.3 1.4 1.4 8.0 10.7
' Other 1.3 2.9 5.6 0.6 1.8
.
Number of respondents 256 68 72 2587 168
. Percentage with the
following specific
goals for the next 5
years:
. Win recognition/award 44 .2 55.8 44 .4 31.5 35.7
Develop artistic compe-
tence 54 .2 51.5 50.0 55.9 61.3
Increase income from
l sale of:
Unique works 72.2 77.9 75.0 41 .4 50.0
Production works 33.6 28.0 33.3 19.6 22.0
' Devote more time to
crafts 18.1 30.9 22.2 58.8 58.9
Other 8.5 16.2 23.6 5.4 9.5
l Nu “er of respondents 255 68 72 . 2628 168
' SOURCE: Surveys of Crafts-Artists, Mathematica Policy Research, Inc.
il-/Per:cent:ages are calculated using woighted responses; the number
I of respondents is unweighted.
o g
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By definition, sellers and exhibitor; ﬁarticipate in crafts
exhibits; also, the share of subscribers who exhibit matches the
percentage of all crafts—artists who exhibit (Table VI.6). A little
more surprising is that sellers exhibit more frequently than those
labeled "exhibitors." Sellers have also won more awards in the past 3
years than exhibitors. Subscribers are again indistinguishable from all
crafts—artists.

In addition to art/crafts fairs (92 percent), exhibitors partici-
pated in juried events (88 percent) and one-person invited exhibits (68

percent). Sellers were more attracted to group—imnvited exhibits (100

percent), one-person exhibits (79 percent) and group competition
exhibits (78 percent). The most popular exhibiting activities for member
crafts-artists who work at crafts 40 or more hours per week were group-
invited exhibits (72 percent) and juried events and art/crafts fairs
(eaéh at 6C percent)., Among subscribers and all crafts-artists, group-
invited exhibits and art/crafts fairs were most popular.

Nearly all respondents among members who worked at cr;fts for
more than 40 hours per week, sellers or exhibitors produced crafts for
sale; about two-thirds of all member crafts-artists and subscribers did
the same (Table VI.7). Large propertions (76 to 87 percent) of sellers,
exhibitors and crafts-artists in their comparison group report their
primary income is from the sale of crafts, while about a quarter of
subscribers and all crafts-artists do. More sellers (93 percent) list
art/crafts galleries as the place they sell their work than exhibitors
who give just preference to art and crafts fairs (96 percent). Art/
crafts fairs are the first choice of those subscribers who sell, as is

also true for all member crafts-artists (42 and 46 percent

respectively).

vI.1l2 - 1[",6




TABLE VI.6

COMPARISON OF EXHIBITING CHARACTERISTICS
SURVEYS OF CRAFTS-ARTISTS, 1980-1981

Member
Crafts- Member
Artists: . Crafts-
Primary Artists:
Activity a Exhibi- All a Subscri-
Characteristics 40 + hr/wk™ Sellers tors Members™ bers
Percentage exhibiting
< their crafts in the S L .
“Tast 12 months 89.0 100.0 98.6 82.2 82.0
Number ofbyespondents who
exhibit™ 234 68 72 2176 167
Percentage exhibiting more
than 5 times or continu-
ously in past 12 months 60.9 77.9 70.4 32.9 33.0
Number of respondents 233 68 71 1731 94
Percentage who won an award
or prize in last 3 years 48.4 61.8 46.7 42.2 44.1
Number of respondents 231 68 71 1720 93
Percentage participating
in the following
activities in the last
12 months:
Art/crafts fairs ~59.6 55.9 91.7 38.0 36.5
One-person exhibits 39,1 79.4 29.2 15.3 17.4
Group-invited exhibit 71.6 100.0 68.1 36.1 44 .9
Group competition exhibit 31.6 77.9 38.8 20.7 24.6
Juried events 60.6 57 .4 87.5 29.8 31.7
Unjuried community event 19.3 17.6 19.4 16 .4 21.0
Juried community event 19.3 13.2 26 .4 8.8 12.0
Number of respondents 254 68 72 2196 167

SOURCE:

Surveys of Crafts-Artists, Mathematica Policy Research, Inc.

éjPercentages are calculated using weighted responses; the number

of respondents is unweighte

b/

d.

’
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TABLE VI.7

COMPARISON OF SELLING CHRARACTERISTICS
SURVEYS OF CRAFTS-ARTISTS, 1980-1981

Member
Crafts- Member
Artists: Crafts-
Primary Artists:
e Activity a/ Exhibi- All a/ Subscri-
Characteristics 40 + hr/wk Sellers tors Members— bers
_Percentage producing - e e e T T T T T T T T T
works for sale 97 .4 98.5 98.6 67.6 63.7
Number of respondents 256 68 72 2629 168
Percentage wiih primary
income from sale of crafts 80.4 76.1 87.3 23.1 25.2
Number of respondents 252 68 71 1910 107
Percentage who sell
their work through:
Art/crafts fairs 60.0 57 .4 95.8 46.2 al./
Own shop/studio 69.4 64.7 68.1 35.3 39.9
Crafts, shops 47.7 60.3 65.3 24.7 31.5
Other retail outlets 25.7 36.8 50.0 12.8 14.3
Cooperatives 8.6 4.4 11.1 6.5 3.6
Commissicas 52.8 47.1 61.1 30.8 33.3
Art/crafts galleries 60.7 92.6 73.6 28.7 32.7
Mail orders 15.3 16.2 22.2 5.6 4.2
Wholesalers 17.3 14.7 30.6 6.1 5.4
Work group meetings 1.8 - - 6.0 7.7
Number of respondents 256 68 72 2625 168

SOURCE: Surveys of Crafts-Artists, Mathematica Policy Research, Inc.

Q/Percentagea are calculated using weighted responses; the number

of respondents is unweighted.
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The crafts-related income of sellers, exhibitors and subscriberg
18 kreater Eﬂau that of their counterparts inJihe two comparison groups
(Table VI.8). This pattern is also evident in the pattern of lower non-
craft sources and higher crafts expenses. Exhibitors have a higher net
income from crafts, even though both sellers and exhibitors reported
nearly the same average gross income from crafics. Also, subscribers do

not net as much as sellers or exhibitors.

The income characteristics of sellers, exhibitors and sub-

scribers demonsﬁffge the gost‘ya;iatigp from their comparison groups
of any of the categories investigated. In large measure this could
result from the specific focus of the sellers and exhibitors samples on
crafts-artists who are especially active marketers of their crafts. For
subscribers, there is not as cbvious an explanation.

Nonetheless, considering all the demographic and crafts-related
characteristics reviewed in this section, there are remarkable similar-
ities among the seller and exhibitor crafts-artists and respondents to
the members survey who are highly involved in crafts, and also between
subscriber crafts-artists and all respondents to the survey of members.
Because of the similarities, it appears the survey of member crafts-
artists includes many crafts-artists who closely resemble those who sell

I

. Lt
or exhibit and those who subscribe. Moreover, because the subscribers
)

information includes characteristics of both members and nonmembers, it

is unlikely, given the similarities shown here, that the universe of

subscribers contains crafts-artists who are radically different from

e

member crafts-artists.

Jd
(2
)
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TABLE VI.8

COMPARISON OF INCOME CHARACTERISTICS
SURVEYS OF CRAFTS-ARTISTS, 1980-1981

Member
Crafts- Member
Artists: Crafts-
Primary Artists:
Activity Exhibi- All Subscri-
Characteristics - 40 + Lt/wk™ Sellers tors Member s~ bers
Average gross income of -
crafts-artists from: ) -
Own crafts sales $11,568 $20,778 $20,303 $ 2,493 $ 5,362
Number of respondents 229 61 70 2348 150
Crafts-related sources $ 1,133 $ 481 § 23 $ 303 $ 119:
Number of respcnients 219 62 69 2327 155
Estimated sales and crafts-
related gross income
of respondents $12,701 $21,259  $20,326 $ 2,796 $ 5,481
Average gross income of
crafts—artists from
teaching crafts $ 886 $ 2,88 $ 1,333 $ 1,100 $§ 2,322
Number of respondents 220 59 65 2352 155
Average non-crafts income
of respondents $ 2,823 $1,290 § 1,466 $ 8,008 $§ 5,231
Number of respondents 181 58 67 1734 135
_Total estimated average
gross incom /of “
respondents— $16,410 $25,433  $23,125 $11,913 $13,034
Average crafts expenses )
of respondents $10,842 $17,193  $1%,299 $ 2,627 $ 2,638
Number of respondents 210 68 72 2169 168
Estimated net crafts c/ ’
income of respondents— $ 1,859 $ 4,066 $ 8,027 $ 169 $ 2,843

SOURCE: Surveys of Crafts-Artists, Mathematica Poli. Research, Inc.

a/

of respondents i: unweighted.

hjEstimated based on sum of averages shown.

='Jercentages are calculated using weighted responses; the number

g/Estimated by subtracting average crafts expenses from es;imated!sales

and crafts-related gross income of

respondents.

)
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frequent are private lessons (17 per~ent), public schools (11 pe;cent)
and adult education coufsgs, cqémunity centers and professional workshops
(from 8 to 10 percent each). An average of 2.6 hours per week i: spent
teaching crafts. About 15 percent teach advanced students with larger
percentages instructing intermediate and beginning students (Table

iv.22).

Gross income from crafts sales 18 highest for glass or other

‘media or combinations of media ($6,000), metal ($4,350) and clay

($4,100). Clay énd glass or other media also have the highest neﬁ
incomes ($1,7SO and $1,300 respectively), while metal has a slight net
loss ($-76). Gross income from teaching is highest, on the average, for
potters, nearly $2,500, more than twice the average for all crafts-
artists. Crafts-related sources contribute about $800 toward gross
income of glass or other media and combinations of media crafts-artists
(Table 1IV.21).

The amount; of grcess and net income increase as the ®xtent of
involvement rises. Crafts-—.ctists with crafts as a primary activity
and ‘working more than 40 hours a week report gross income from crafts
sales of $11,600 and net incomes gf $1,500. Only slightly less net
income is earned by those working less than 40 hours per week. Crafts-
artists with leisure or occasional involvement report ¢less than $600
perbyear in gross income from crafts and net losses ranging from $100
to $400 (Table 1IV.21). |

The difference between crafts gross income and net income 18
crafts expenses which for all crafts-artists tote up to $2,627, almost

equal to the average crafts-related income of $2,736. On tha average,

2i)0)
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" Crafts-Artists Ouestionnaire and other Material ) éf
Mathematica Policy Research, Inc:

PO. Box 2393
Princeton
S New Jersey 08540
. 609-799-2600
September 1980 . -

Dear Crafts—Artist:

The National Endowment for the Arts has contracted with Mathematica
Policy Research to conduct a national survey of crafts~artists. We have drawn
our sample from people who belong to crafts organizationms, and/or sell through
major sales outlets and/or subscribe to crafts periodicals.

the local and national levels. In 1978, it funded a Census of Crafts Organi-
zations which represented a major step in obtaining information needed to carry
out this important project. The present survey is equally important because

it will add significantly to the presently available data on such an important
aspect of American life.

The enclosed questionnaire has been designed to require a minimum of
your time. Most questions can be answered by simply circling a code number.
Although your participation is voluntary, we hope you will work with us to
ensure that craftspersons like yourself are fully represented in this survey.
To protect confidentiality, the survey results will be reported in aggregate
forr: only and individual craftspersons will not be identified.

A prepaid addressed envelope is enclosed. We are eager to complete
the study and a prompt reply would be most appreciated. If you are not a
craftsperson or you do not collect or read about crafts, visit crafts shows
or do not have a crafts-related occupation, please complete the enclosed
postcard but leave the questionnaire blank and return them both in the

envelope. A .

Sincerely,

/== veS

Audrey MzDonald
Project Director

l The Endowment is attempting to assist American craftspersons on both

AM:ha
Enclosures

P.S. If you have any questions about the study or this questionnaire, please
feel free to call me at (609) 799-2600, extension 2542.

An Equal Opportunity Employer

A.l, 2()1




1. Which of the following best describes your cutrent involvement with crafts?
(CIRCLE THE ONE CODE NUMBER THAT BEST APPLIES)
CREATING/PRODUCING CRAFTS IS MY PRIMARY OCCUPATION . . . . . . 1

L)

CREATING/PRODUCING CRAFTS IS MY SECONDARY OCCUPATION . . . . . 2

\
\
. \
I AM A FULL-TIME TEACHER OF CRAFTS « « « « « « o o o o o « « « 3
|
I AM A FULL-TIME STUDFNT OF CRAFTS « « o o o « o« o« o s o « o o &
|
\

MY CRAFT IS MY MAIN LEISURE ACTIVITY . . « « « « &« ¢ o o o o 53

I DO OCCASIONAL WORK IN CRAFTSS: « « o« o o o o o o o s o o s o 6

UTHER (SPECIFY):

2. How many years altogether have you been working in crafts?

YEARS

3. What kind of training have you had throughout your involvement in crafts?

HOW MANY?

L]

SELF=TAUGHT . + « o« o o« o o o« o o » o » « « YEARS

i
|
|
|
|
|
}
LESSONS FROM FAMILY MEMBERS OR FRIENDS—~ . . YEARS
‘ |
\
|
\
|

SCHOOL-ART CLASS, TEACHER DEMONSTRATION. . . YEARS

COMMUNITY CENTER OR RECREATION PROGRAM . . . COURSES

COLLEGE/UNIVERSITY COURSE IN ART . . . . . . COURSES

APPRENTICESHIP + . &+ « o« o« « « o o « o o « « MONTHS

ADULT FEDUCATION COURSES. . « « « + « « .+ « o« COURSES

g WORKSHOPS HELD BY CRAFTS SCHOOLS
OR ORGANIZATIONS « « « « + « « « o « o+ « . WORKSHOPS

PRIVATE LESSONS FROM PROFESSIONAL. . . . . . YEARS

N

PROFESSIONAL WORKSHOPS . . « « « . « . .« « . WORKSHOPS




10.

11.

-

Are you, or have you been, an apprentice?

YES. . .I WAS. . (SKIP TO 10.)
s . JCURRENTLY: « epe o o o o o o s o o o o o oo o2
NO . <« . ... (SKIP TO 10.)

.
.
.
.
.
.
.
.
.
.
.
.

o

9A. How long have you been an apprentice? ‘ YEARS

9B. Ou¥the average, how many hours per week do you work as an
apprentice?

HOURS

9C. Including the time you, have already spent as an apprentice, how
long is yan’apprenticeship?

YEARS

~

9D. What-is vour avgtége monthly income from your work as an
apprentice? L :

, MONTHLY $
UNPAID « « o o o v o s o s o o s o v oo n e oo

Do you have a professional degree such as a Master of Fine Arts (MFA)?

FES o e e e e e e e e e e e e e e e e e e e e e

NO . ] L] . ] L] . ] . ] ] o o o o . ] ] . L . . ] . L] . 0

In which of the following media do you currently work?
- (PLEASC CIRCLE ALL THE NUMBERS THAT APPLY. THEN CIRCLE THE LETTER TO THE
'LEFT OF THE MEDIUM THAT YOU CONSIDER TO BE YOUR PRIMARY MEDIUM.)

' (CIRCLE ALL THE NUMBERS THAT APPLY)

A FIBER. « o o o o o o o o o o o o o o o o o o v o aie s
B OCLAY o & o v v e e e e e e e e e e e e e
€ LEATHER « « + o v o o o o o oo o s oo oo e oo
D PAPER + v o o o o o o o o o o e e e e e e e
E GLASS + o0e o o o o o o o o e et e e e e e
F o OMETAL o v o o o e o e e et e e e e e e
G WOOD o v v o o o e e e e e e e e e e e e e e
H

Ny W N

OTHER (SPECIFY)

= o et




158. How many commissioned works did you do in the last twelve months?

WORKS

15C. What was the approximate dollar amount of your lowest and
highest commissioned sale ir the last twelve months?

LOWEST « o « o o o o o o o o o o o o &

HIGHEST « « o o o o o o o o« o o o« o §

16. What are the chief satisfactions that you derive from working in your
craft? PLEASE RANK THE FOLLOWING MOST IMPORTANT SATISFACTIONS:

MEANS OF CREATIVE EXPRESSION . « .« « ¢ & o o o o &

CLIFE'S WORK o o o o o o o o o o o o o o o o o o o

SENSEL OF-ACCOMPLISHMENT .« ¢ & s ¢ o o o o o o o o

PRODUCING WORK THAT OTHERS WILL PURCHASE . . . . .

DERIVING A SIGNIFICANT PORTION OF INCOME
FROM YOUR CRAFT « ¢ ¢ o o ¢ o o o o o o o o o «

DIVERSION FROM DAILY ROUTINE . . « o o o o o o o o

OTHER (SPECIFY)




19. Is your work primarily influenced by: ‘
¥ -

(CIRCLE THE ONE CODE NUMBER THAT BEST APPLIES)

AMERICAN FOLK THEMES « « « + « o « o o o o o s « o &
ETHNIC/CULTURAL TRADITIONS « « « + « o o o o « + o &
CURRENT TRENDS IN YOUR CRAFT + « « « « + « « + o o &
OTHER ART FORMS &« « & « o & & o o o o o o o o o o s

A MOVEMENT OR SCHOOL IN THE ART WORLD . . . . . . .

OTHER (SPECIFY)

[

£~

19A. Please describe this influence:

20. Do/did your parents work in crafts?

YES . . . CRAFT WORK IS/WAS THEIR PRIMARY

SOURCE OF INCOME ¢ ¢ ¢ o ¢ o ¢ s o o o« &

. « . CRAFT WORK IS/WAS THEIR SECONDARY

SOURCE OF INCOME .« + « ¢ ¢ o ¢ o s & o o

. . . CRAFT WORK IS/WAS A LEISURE TIME ACTIVITY.

21. Do other members of your household work in crafts?

YES . . . SAME CRAFT MEDIUM AS MINE . . . « « « + &

. . . ANOTHER CRAFT MEIQUM (SPECIFY)
3
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_most of your time workihg in your craft?

UNITY STUDIO OR WORKSHOP - « « « « « A « « « « .
SPACE PROVIDED BY SCHOOL « « « « « o « 4 « « v o o &
e OTHER (SPECIFY)

Do you own or rent your primary workspace or is it provided

25A.
free of cost?
OWN ¢« o ¢ o o s o o o o o s o o o 4 0 o o o o o o s
RENT + ¢ o o o s o o o o o o o o o o 2 o o o o s o s
FREE OF COST + o o o o o o o o o s o o o o o o o o
25B. Do you share your workspace with other crafts-artists?

YES . . L] . . . . . . . . . . . . . . L] . . . . L] .

NO e o ¢ v o o s o o 4 o o o s o o o o o o o o o o

Do you produce works for sale?

YES . . .

NO « « ¢ o« o« v v « « « (SKIP TO 28.) « « « o « o « &

26A. 13 your primary income from the sale of your crafts?

YES ¢ ¢ o o o o o o o o o s 4 o o o o o t s o o +

NO ¢ v ¢ 6 o o o o o o o o s s o o o o o o o o o o

26B. In producing work for sale,

in response to:

are the works you make primarily

(CIRCLE THE ONE CODE NUMBER THAT BEST APPLIES)

YOUR OWN STANDARDS OF FORM AND EXPRESSION . . . .« .
DEMANDS OF THE MARKET + « « « o « o o o s o o« o o o
OTHER (SPECIFY)
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30. Have you taught crafts in the last three years?

YES ¢ + ¢ o o o o o o o o s s o o o o o o o o

NO « o« o« o o o o o o« o « o o (SKIP TO 31.) . .

30A. Where do/did you teach crafts?

(CIRCLE ALL THAT APPLY)
CRAFTS SCHOOL =« « ¢ o o o o o o o
PROFESSIONAL WORKSHOPS . . . « « . =«
PRIVATE LESSONS. ¢« o ¢ o ¢ o o o o =
PUBLIC SCHOOLS . +¢ ¢ « o o o o o o &
ADULT EDUCATION COURSES. . . « « . =«
COMMUNITY CENTER/ARTS LEAGUE . . . .
CRAFTS SHOP .« ¢ ¢ ¢ o o o o o o o o
ART SCHOOL OR COLLEGE. . « « « « + .
COLLEGE OR UNIVERSITY. « . . + « . &

OTHER, (SPECIFY)

py

30B. Approximately how many hours per week do/dyd you teach?

HOURY PER WEEK:

30C. Are/were your students:

BEGINNING =« « « « « « \ .

INTERMEDIATE . ¢ ¢« ¢ ¢ o o o o @

ADVANCED . ¢ ¢ ¢ o o o o o o o &

[y
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N "/_-\
ow often did vou i}pﬁ/;;/;;;;;::§;;:; . in the last twelve months?

(CIRCLE THE ONE CODE ER THAT BEST APPLIES)

/NOT AT ALL « « « o v v v v s
CONCE « e e e e e e e e e
TWO TO FIVE TIMES .« . . « &
SIX TO TEN TIMES . - « « + -
MORE THAN TEN TIMES. . . . &«
CONTINUOUSLY &« o o o ¢ o o o

[« RV, I IV L

What are the main P S that you face in showing or exhibiting

L} vour work?
e

(CTRCLE ALL THAT APPLY)
TOO FEW OUTLETS. o o o o o o o o o o o oo o o o ool
INSUFFICTENT DISPLAY SPACE « o « o o o « o o o o o o o1
NO APPROPRIATE EXHIBITION/SELLING SPACE. . . « + « « . 1
COMMUNITY POORLY INFORMED ABOUT EXISTING )
EXHIBITS, SHOPS. « o o o o o o o o o o o o o o ool

OTHER (SPECIFY)

NONE « « o o o o o o o o o s o s o o o o o s s s 000

36. Where do You think are the best places to show or exhibit your work?

(CIRCLE ALL THAT APPLY) )
,/:4gfmu/mumﬁ;Fxms.. e
7 YOUR OWN SHOP o o o o o o o o o o o o o o+ o o o o oo
CRAFTS SHOPS + « o o o o o o o o o o o o o o s o o o o
COOP o o o o o o o o o o s o o o o 5 o o o o o o o
ARTS OR CRAFTS GALLERIES « « & o o« o o o o o o o o o o
ART SCHOOL OR COLLEGE. .
COLLEGE OR UNIVERSITY. .
OTHER. (SPECIFY)

[ S =

([
' DO NOT SELL WORKS . . . (SKIP TO 40.) . . . « « « . . O




40. How much did you and other persons living in your household earn in the last
twelve months from the following sources before taxes and other deductions?
(ESTIMATES ARE ACCEPTABLE-—REMEMBER, THIS INFORMATION WILL ONLY BE USED IN

SUMMAR / FORM.)

YOUR OWN INCOME . . . FROM CRAFTS SALES §

« + « FROM CRAFTS-
RELATED SOURCES $

. . . FROM TEACHING ,
CRAFTS $

« « » FROM NON-~CRAFTS
INCOME $

CRAFTS INCOME OF OTHER HOUSEHOLD MEMBERS $

OTHER INCOME OF ALL OTHER HOUSEHOLD
MEMBERS $

41. In the last twelve months, what were your total expenses for:

DUES TO CRAFTS ORGANIZATIONS . . . . . . $

PUBLICATIONS/BOOKS RELATED TO YOUR
CRAFT « « o o o o o o o o o o o o v+ 8§

MATERIALS FOR YOUR CRAFT . « . « . . « . $

SALARY FOR APPRENTICES (INCLUDING IN-
KIND AND FRINGE BENEFITS) . . . . . . $

SALARY FOR EMPLOYEES INCLUDING FRINGE
BENEFITS « ¢ ¢« ¢ ¢ ¢ o ¢ o o ¢ o s s $

EQUIPMENT OR TCUOLS .+ « & o o o o o o o &

<y

WORKSPACE/STORAGE (INCLUDING UTILITIES,
REPAIRS, UPKEEP ON EXISTING EQUIPMENT) $

TRAVEL (INCLUDING CAR EXPENSES) IN
CONNECTION WITH YOUR CRAFTS WORK . . . $

COST OF PHOTOGRAPHING YOUR WORK. . . . . §

INSURANCE FOR YOUR WORKS AND WORKSPACE . $

OTHER CRAFTS-RELATED EXPENSES
(SPECIFY) $




45C. belong to crafts organizations?

YES . . . HOW MANY CRAFTS ORGANIZATIONS?

NO v « v o o« o o o « o (SKIPTO 45E.) « + + + « « « » 0

45D. Please list the crafts organizations to which you belong that are

most important to you:

4SE. collect crafts?

YES o« o o o o o o o o o s o ¢ o o s s o o o o o s

NO o ¢ o o o o s o o o o s o o s o o s o o s o o o

46. Are you . . .

FEMALE « « = o o o o o o o o o o o o o o o o o oo
MALE o o o o v o o o n e a e s e e e e

47. When were you born? YEAR OF BIRTH

48. What ls your marital status?
NEVER MARRIED .« ¢ o o o o o o o o o o o o o o o o
MARRTIED + « o o o o o o o o s o o o o o o s o o o
WIDOWED/DIVORCED/SEPARATED . .« « ¢ o o o o o o &

49, What is your current employment status:
(CIRCLE THE ONE CODE NUMBER THAT BEST APPLIES)

WORK FULL-TIME
(30 HOURS OR MORE PER WEEK) . . (GO TO 49A.). .

WORK PART-TIME . « « « « « + « - « (GO TO 49A.). .
FULL-TIME HOMEMAKER OR HOUSEWIFE . (SKIP TO 50.) .
FULL-TIME STUDENT . . + - » « - « (SKIP TO 50.) .
RETIRED .+ + = o « « « o « o « « « (SKIP TO 50.) .
UNEMPLOYED » » + « = o « = « « «+ (SKIP TO 50.) .
OTHER, NOT WORKING . « . . . « . . (SKIP TO 50.) .

N o W
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49D. If crafts production is your main occupation, did you have another
occupation before coming to crafts?

YES. . . WHICH? SELECT A CATEGORY FROM THE LIST IN

QUESTION 49C. AND PLACE THE NUMBER OF THE
CATEGORY HERE:

50. What is the highest level of school you have completed?
SOME HIGH SCHOOL + « « o « o o o o o o o o o o o o« o o1
HIGH SCHOOL DIPLOMA + « « o o o o o o o o o s o o o o 2 .
SOME COLLEGE « + o o o o o o o o s s s o o o o o o o + 3

TWO YEAR COLLEGE DEGREE .« « « « « « + o« + o o &

TECHNICAL/VOCATIONAL DEGREE OR CERTIFICATE . - . - . . 6
GRADUATE WORK « « o « o o o o o o o v o o o o o oo o7
MASTERS DEGREE « « o « « o « e o o o o o o « o o o o o8 S
DOCTORATE, PROFESSIONAL DEGREE . + « « « = « « + « + 9

]

OTHER (SPECIFY)

50A. What was your major or field?

5S0B. _ Did you receive G.I. Bill benefits to enable you to attend school
or to finish your degree work?

51. Do you own or rent your home?

owN.........................1

l FOUR YEAR COLLEGE DEGREE . . . « « ¢« &« o « &« + 5

‘ A.20 A 211




57. Are there any general comments that you would like to make about the
position of the crafts—artist in the United States today?

THANK YOU VERY MUCH FOR FILLING OUT THIS QUESTIONNAIRE.

' PLEASE RETURN IT IN THE ENCLOSED POSTPAID ENVELOPE.

OMB # 128580004
Expiration Date: 12/31/80

‘ A.22 21 ‘,’, |




APPENDIX B

COMPARISON OF SURVEY RESULTS BY DATA COLLECTION METHOD

Because both bias and sample variability are at the minimum levels
provided for in the sample design when the response rate is 100 percent,
any substantial deviations from high response levels call for investiga-
tion. We agreed with the National Endowment we would conduct such an
investigation if the response rate to the Survey of Crafts-Artists who are

Members of Craft Organizations did not reach 75 percent. As a result of

the mail procedures, a response rate of 69.3>percent was obtained.

The hypothesis to be examined is that different methods of data
collection obtain responses from different components of the sample; those
who respond without need for follow-up activities are different in personal
and craft-related characteristics from those who respond after being
"followed up." lehe stated hypothesis is actually a surrogate for one
wvhich would compare respondent; to non-respondents. However, because
examination of the latter hypothesis is impossible, if differences between
those who respond prior to fsllow-up activities and those who respond as a

result of follow-up activities are different, non-respondents are assumed

to be more like those who required follow-up to achieve a response.

l/In this instance +he follow-up consisted of an attempted telephone

contact with a sample of all non-respondents to the mail procedures.




On the basis of chi square statistics and their related probabili-
ties, we find there are statistically significant differences between those
respondents who completed a questionnaire as a result of a telephone
follow-up and those who completed a questionnaire without such follow-up
(Tables B.1 and 2).

Crafts—-artists who responded to the telephone follow-up tended to
engage in crafts more as a leisure activity compared with crafts-artists
who were mail respondents. Telephone respondents were more oriented toward
wood as their primary media, as opposed to metal and clay. Also, telephone
respondent crafts-artists worked slightly more hours per week (21 compared
to 19.4) than mail respondent crafts—artists. The former have .pent one
less year in crafts compared with mail respondents (Table B.1).

Smaller proportions of crafts—artists who responded as a result of
the telephone follow-up compared with those who responded to the mail

procedures:

o Produce crafts for sale ;
o Derive their primary income from crafts
o0 Teach crafts

0 Visited crafts museums in the 12 months prior to
completing the questionnaire

o0 Collect crafts.

In addition, the number of crafts publications read in the last 12 months
and the number of memberships in crafts organizations are fewer for those
who responded as a result of the telephone follow-up compared with those

who responded to the mailed request.

B.z o




TABLE B.1 “

COMPARISON OF CRAFTS-RELATED CHARACTERISTICS BY MODE OF DATA
COLLECTION: SURVEY OF MEMBER CRAFTS—ARTISTS, 1980

Telephone Mail x? Statistic
Response Response Significance Level

Percentage of crafts-artists

by level of intemsity of

craft activity
Maior activity

Under 40 hours per week 12.2 17.1

40 hours or more per veek 8.3 8.4
Secondary activity 19.6 17.9
Leisure Activity

Under 10 hours per week 27 .4 17.7

10 hours or more per week 17.3 13.6
Occasional Activity 7.1 14.4
Other ‘ 8.1 10.9
Total 100.0 100.0 p < 0.01
Primary media

Fiber 39.9 40.1

Clay 14.3 16.8

Leather 0.1 1.0

Paper 4.1 3.8

Glass 2.7 3.2

Metal 8.6 12.1

Wood 23.5 15.6

Other 5.8 7.4
Total 100.0 100.0 p < 0.01
Average hours per week spent

producing crafts 21.0 19.4 N.A
Average number of years

involved in crafts 15.4 16.4 N.A
Percentage producing crafts

for sale 6C.3 68.0 p < 0.01
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Table B.l (Continued)

Telephone Mail Xz Statistic

Response Response Significance Level

Percentage with primary
income from sale of crafts 21.7 23.1 p < 0.05

Percentage who taught crafts
in last three years 29.4 43.3 p < 0.01

Percentage visiting art/
crafts ruseums in last 12 .
months 78.0 91.3 p < 0.01

Average number of crafts
magazines read in last 12
months 1.6 2.4 N.A.

Averdge number of crafts
organizations . 1.2 1.5 N.A.

Percentage collecting crafts 59.4 68.4 p < 0.01

SOURCE: Survey of Crafts-Artists who are Members of Crafts Organizatioms,
Mathematica Policy Research, Inc.

' Number of respondents 90 2543 -
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Personal characteristics of crafts—artists also reveal some
differences although generally not as large as those already presented. A
lower proportion of crafts—artist.s who responded to the telephone component
are female, slightly older, and to a much smaller extent, more likely to be
married. Teclephone respondents, compared with their mail counterparts, are
more likely to be retired, less likely to have a college edudation, and are
less concentrated among whites and those of Hispanic heritage or descent
(Table B.2).

In spite of these statistically significant differences which
demonstrate that those respondents who required a telephone call to achieve
a completed questionnaire and those who did not are from diverse groups,
the following should also be recognized:

o The number of telephone respondents (90 out of a total

of 2,637) was quite small. 96.6 percent of the re-
sponse rate was achieved by mail and 3.4 percent by
telephone follow-up. .

o The weighting procedures used recognized differences
in response levels for media type and size of organi-
zation. This type of weighting tends to compensate
for some of the accuracy lost through non-r¢sponse
because respondents from various strata are assigned
veights, not because they responded or not, but based

on the estimatedlyumber of member crafts-artists
in each stratum.=

L

W

+

ljBecause of the weighting schemwe used, the differences by media type in
the telephone and non-telephone components are entirely corrected; on the
other hand, to the extent differemcer thatkarise for other reasons--type of
involvement in crafts, for example--these ﬁifferencel wiil not be
adjusted. . : : o
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T—“*———_‘ A TABLE B.2 '
} COMPARISON OF PERSONAL CHARACTERISTICS 3Y MODE OF DATA
l COLLECTION: SURVEY OF MEMBER CRAFTS-ARTISTS, 1980
"
I Telephone Mail Xz Statistic
Response ._ Response Significance Level
! Percentage Female 67.1 70.3 p < 0.01
' Age Distribution
Under 15 2.6 3.4
25 to 34 19.9 25.0
35 to 44 24.0 20.4
45 to 54 15.3 18.0
55 to 64 16.3 18.5
l 65 and over 21.9 14.7
Total S ‘ 100.0 100.0 p < 0.01
' Median age 47.3 45:7
‘ Percentage Married 72.9 71.7
l : Labor Force status:
Employed full time . 44.9 45.6
Employed part time 11.2 13.3
l Homemaker 14.0 19.1
Student 0.9 2.9
. Ratired o 21.8 13.6
Unemployed ‘ i 3.8 2.8
l Other 3.4 2.7 i
Total ‘ - 100.0 ~100.0 p < 0.01
o i 2 -
' g "Percentage reporting crafts
as main occupation 34.0 33.4 p = 0.43
' " Percentage with college or ‘ :
higher education . - 36.6 56 .6 © p <0.01
l Percentage Whit:e‘ 93.9 98.1 p < 0.0l
Percentage H.spanic V 0.2 1.3 p < 0.01
. Number of respondents S 90 2543 _—
' SOURCE: Survey of Crafts—Artists, who are Members of Craf:s Organizations,

Mathematica Policy Research, Inc.
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COMPARISON OF AMERTCAN AND QANADIAN CRAFTS-ARTISTS

North Americans share many interests and characteristics, ome of
these interests is crafts. During the 1970°s, the Canadian government
sponsored several studies of crafts-artists in Canada. A large mail
survey was conducted in 1976 of a sample of approximately 10,000 persons,
drawvn from mailing lists of all large crafts associations in all
provinces except.Quebec. The results, based on 2,400 mail responses,
vere publ@shed in Crafts and Craftsmen in Cnﬁidqg%j Because techniques
were not used in the Canadian survey to achieve a high level of response
(the response rate was 24 percent compared to 74 percent in the Survey of
Crafts-Artists who are Members of Crafts Organizations in the United
States), the results may not be représentative‘of all Canadian member
crafts-artists. Nevertheless, a comparison is made between the Canadian
and U.S. survey results to see fhe extent of apparent similarities and
differences between these two groups of crafts—-artists who share the
characteristic of belonging to crafts membership organizations. Many of
the qﬁeationa used in the two surveys are similar in wording, although |
there are often minor differences in the response categories.

Based o; the two surveys, ‘American crafts—artists are older than
their Canadian counterparts, 45 years compared to 39.5 on the basis of

median ages calculated from abbreviated age distributions (Table C.1).

l/Blrry de Ville and Canadian Crafts Council, Crafts and Crafts-—

men in Canada (Ottawa, Canada. Research and Statistics Directorate,
Arts and Crafts Branch, Secretary of State, 1978).
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Americans are also more highly educated, perhaps partly reflecting their

I3 '

age, but not entirely, since the major differences aré the much larger
share in the 45 and over age group most of whom wvould have finished their
education 15 to 20 years ago. Another reflection of the 6-year
difference in median ages is the 8-yearv difference in median years of
involvement in crafts (Table C.2).

Canadian crafts-artists are more evenly distributed between
crafts as a full-time occupation, part-time occupation and full-time
crafts teacher than are‘American. About a fifth of respondents in both
countries reported full-time involvement. A much larger‘proportion of
U.S. respondents engage in crafts as a leisure or occasional activity
compared to those in Canada.l/ Students account for 2 and 7 percent of
respondents, but while & percent of the U.S. respondents list their
involvement as full-time crafts teachers, 25 percent of the respondents
to the Canadian questionnaire are estimated by the report authors to be
exclusively teachers of crafts (Table C.1).

As mentioned above, American crafts-artists have typically been
working in their craft longer than Canadian crafts-artists—-on average
for over 16 years compared to under 9 years. About equal proportioql~of
American and Canadian crafts-artists——68 percent and 70 percent-prodﬁce

works for sale. Deflating gross sales figures for American crafts-

L/In both questionnaires, "leisure" is respondent-defined 2s is
crafts. '
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‘TABLE C.1

COMPARISON OF U.S. AND CANADIAN CBRAFTS-ARTISTS
DEMOGRAPHIC CHARACTERISTICS, 1980 AND 1976

U.S. Characteristics Canadian Characteristics

Age Distributions

Under 25 years K 4 92 16 to 25 years
25 to 34 years - 25 34 26 to 35 years
35 to 44 years 20 20 36 to 45 years
45 and older , 51 37 46 and older
Total 99 2 100 2 Total
Median age 45.2 39.5 Median Age
Education
Some high school 52 3z Primary or less
Completed high school 12 13 High school or less
Some college, or technical ‘
or vocational degree 21 27 Some post secondary
- Two or four year Completed university
college degree 31 41 or community college
Graduate work, masters
or doctorate degree 31 15 Post graduate
Other:
Total 101 2 99 2 Total

¢ Involvement in Crafts

Hnjor%(primary) activity 24 % 21 2 Full-time occupationsj
Second?ry activity 16 36 Part-time occupation
Leisure or occasional
activity 54 12 Leisure
Full-time student (of
crafts) and "other" 2 7 Studeut
Full-time teacher Exclusively teacher of
of c#afts 4 25 crafts—

|Total 100 2 101 2

|
[ }

SOURCEﬂ Survey of Crafts-Artists who are Members of Crafts Organizations,
, Mathematica Policy Research, Princeton, N.J., 1980, and Crafts aad
. Craftsmen in Canada, Research and Statistics Directorate, Arts and

Q Cultgre Branch, Secretary of State Department, Ottawa, Canada, 1978.

] B

Qszhe’text in Crafts and Craftsmen in Canada accompanying the distribu-

tion of type of involvement in crafts (Table 2.6, page 29) includes the follow-

ing: "#he full-time occupatiraal group [282 in Table 2.6] includes roughly

equal p#oportiqnl of craftsmen and teacher-craftsmen. About 7 percent of this

group are exclusively teachers of crafts. On the other hand, approximately

50 percent of the students [13 percent in Table 2.6] and leisure [23 percent in
(1]

Table 2.&] grouﬁs also noted they were exclusively teachers of crafts .




e T - TABLE C.2

COMPARISON OF U.S. AND CANADIAN CRAFTS-An1iSTS
CRAFT-RELATED CHARACTERISTICS, 1980 AND 1976

U.S. Characteristics Canadian Characteristics

Experience in Crafts

Years working in crafts Years been a craftsman
Less than 5 years 82 322 1 to 5 years
5 to 9 years 25 34 5 to 10 years
10 to 14 years 24 34 More than 10 years
15 or more years 43
Total 100 2 100 2 Total
Median years 16.3 8.6 Median years

Production of Crafts for Sale

Percentage of crafts- ‘
artists producing works ) Percentage producing crafts
for sale 68 Z 70 2 for sale

Gross Sales by Craft Media

1980 average (mean) U.S. Sales in 197

gross crafts sales Canadian dollars 1976 gross sales
Clay $4118 $3,025 $4546  Clay
Fiber 1034 760 2524 Fibre
Wood 2199 1,616 4464 Wood
Metal 4358 3,202 60 Metal
Leather or

paper 1254 921 4293 Leather
Glass or - '

other 5991 4,402 9532 Glass

SOURCE: Survey of Crafts-Artists who are Members of Crafts Organizations,
Mathematica Policy Research, Princeton, N.J., 1980 and Crafts and
Crafcsmen in Canada, Research and Statistics Directorate, Arts and
Culture Branch, Secretary of State Department, Ottawa, Canada, 1978.

sjsased on a change in the all commodities consumer price index in the

U.S. from 1976 to 1980 and 1976 exchange rates as reported in: U.S. Bureau

of the Census, Statistical Abstract of the United States: 1980 (Washingtonm,

D.C., 1980) Tables 808 and 160z.

L d
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artists from 1980 to 1976 d011§£!w3397qccounting for the exchange rate,

it appears that Canadian crafts-artists generate higher revenue from the
sale of their work than do American crafts-artists. This appears true

for every media category except metal (Table C.2).
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APPENDIX D

MODEL OF CRAFTS INVOLVEMENT

The fundamental premise of the behavioral model is that indi-
viduals attempt to maximize their utility or overall satisfaction, which
is posited to be a function of leisure time and purchased goods and
services. Crafts involvement is defined as hours of work effort which
generates purchasing power, but implies foregoing leisure time. Because
an extra hour of agafts work permits greater consumption of purchased
goods and services, but reduces the time for leisure activities, indi-
viduals are faced with a negative trade-off between Lgbqr ;nd leisure.
Determination of the optimal level of work (or leisure) essentially
balances these offsetting effects.

Theoretically, the optimal level of crafts work effort is
influenced by the total remuneration offered to an individual--both
pecuniary and nonpecuniary payments. But in practice, the money wage
rate is used in most analyses of labor supply. Such a simplificationm,
however, is a serious limitation for & study of crafts—artists since the
latter are cleaily motivated by nonpecuniary factors. In fact, there is
some question as to wicther or not a labor-leisure méﬁel is an appropri-
ate paradigm for studying crafts-artists. Many such persons do not
consider themselves an workers (self-employed or otherwise). Rather they
consider their involvement as a leisure rather than as a work activity.
kny income from sales might be considgred incid;ntal and use to defray
the costs of pursuing their avocation. Furthermore, even for those who

are serious about selling their products, the major satisfaction from
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crafts appears to be artistic in nature rather than financial.=
The above arguments are correct as they go, but there are several
reasons to justify using a labor-leisure framework for the analysis.
First, despite the artistic motivation behind crafts involvement, 73
percent of the sample indicated that they produced works for sale (19
percent reported that crafts sales were their major income source). Thi;
suggests that a more accurate observation is that crafts activity yields
both pecuniary and nonpecuniary returns, and that the mix between the two
is partially subject to the discretion or preferences of the individual.
The above ideas can be highlighted more clearly with the develop-
ment of a simple model that incorporates the notion of full remuneration
(see Black, 1978; Borjas, 198l; and Robins, 1977). It is assumed that an
individual’s utility (U) is an indirect function of leisure time (L) and
market goods purchased out of income (i.e., purchasing power, Y).
Leisure time and purchased goods are combined inputs into producing
leisure—time-comsumpgion (LTC) which directly affects utility. An
individual may also enjoy on-the-job consumption (i.e., job satisfactionm,
0JC) which affects utility directly. O0JC is asumed to be a product of
work hours (H) and an index of nonpecuniary job attributes (C). Thus,

total utility is defined as:

U = g(LTC) + U(0JC) (1)
U= U(L,Y) + UC C H) (1)
1/

=~ Less than 10 percent of the surveyed crafts-artists reported
that the chief satisfaction gained from crafts was financial. The
satisfactions most often cited as primary were crafts "as a means of
creative expression" (52 percent), "as a sense of accomplishment" (21
percent), "as one’s life”s work" (9 percent), and "as a diversion from
the daily routine” (9 percent).
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where one assumes that utility can be split into two additive components.
In the context of crafts, H represents the number of weekly hcurs
spent producing and marketing crafts and C is the hourly flow of non-
pecuniary benefits gained from crafts involvement. For simplicity, L
denotes all noncraft time, leisure as well as noncraft employment. The

amount of goods that can be purchased is limited by a budget constraint

that defines as individual’s income:
Y= WH + Yn (2)

where W is an hourly money wage rate and Yu denotes other noncraft income
available to the individual.l/ Work hours is limited by total time (T)
that must be split beiwz2en work and leisure, T = L + H, An increase in
work hours thus affects utility by decreasing leisure time, L = T - H, by
increasing purchasing power, WH, and/by increasing on-the-job consump-
tion, CH.

Another concept to introduce is that, to some extent, a crafts-
artist is likely to reduce the nonpecuniary returns to producing crafts
as his or her activity becomes more oriented toward sale., thereby
increasing W at the expense of CH (e.g., the work may become more repe-
titious, more intense, and marketing efforts may displace time spent in
producing crafts). This suggests a relationship between total hourly

renumeration (W*) and its two components:

Wk = W + PC, (3)

lee abscract from the probiem of simultaneity chat exists between
hours supplied to crafts versus other labor activities. A complete model
would focus on the joint determination of crafts-related work and other
employment decisions.

\
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The price of nonpecuniary job benefits (P) is assumed to be fixed and it
represents the income foregone as crafts activity shifts away from a
sales orientation toward an avocational focus. Equation (3) is consis-
tent with a positive association between W* and human capital. It can-
also be used to estimate the market value of various nonwage job charac-
teristics. Note that multiplication of (3) by work hours yields the
income constraint.

Given that Y, C, H are controllable by the individual a;d W*, P,
Yn are exogenous, the first-order conditions are maximizing utility under

the budget constraint (Y = W*H - PCH + Yn) are:

Q
(=]

5 M= 0 . - (4)
i-U- - Q—n— _an - - b
Iy - W L 3030 ° C+ (W-w* +PC) g=0 (5)
T8L g emya=o0 (6)
do0jc ° ° ‘

These conditions imply (assuming second-order conditions are fulfilled)

that H and C should be adjusted until:

w, - -0 . L 2
Y P Wk

vhere the marginal utilities (MU”s) are the respective partial deriva-

tives in (4-6). The optimizing condition in (7) can be re-expressed as:

MU,  —CMU 45

MUy

- W | (8)

The conditions stated in (7) and (8) can be contrasted with those when

0JC is ignored in the labor-leisure model:

- =W, (8)°




The relevance of 0JC in labor supply decisions is evident in (7) where
both C and H must be adjusted until the ratios of their marginal utili-
ties to their respective prices are in equality with MUy. The shadow
price of leisure is naw W* which supports the general notion that total
labor compensation is what theoretically affects behavior, not W by
itself. It is also apparent that W is an endogenous variable that is
joiq;ly determined with C. If work produces no on-the-job comsumption

(MU - 05, then equation (8) reduces to (8)°. If, on the other hand,

0JC

work time affects utility because of nonpecuniary factors (rather than

to a wosker vill be less to the extent that a job is pleasurable. Alter-
natively, a pleasurable job will .induce greater work effort for a given
wage rate than a similarly paid job with less attractive nonwage ele-
ments.;/

Based on r-he first-order conditi&ns. the supply of work hours can

be specified as a general function: .

H= £(Wk, P, Y s X) (9)

vhere X is a vector of personal and environmental characteristics. For
a given set of X attributes, hours of crafts activity is a positive
function of the potential returns of participation (i.e., the incentive
effect, W¥), and a negative function of P, the rate at wvhich nonpecuniary
job benefits must be foregone as monetary benefits are increased (see
equation 3). The link between hours and other individual or household
income, Yn, is ambiguous. On the one hand, a relatively high Yn would be
associated with less crafts activity if it were viewed as a work activity
' (i.e., an income effect). On the other hand, a relatively high Yn might
induce greater crafts involvement if it were viewed as a leisure activity
(i.e., & "normal" consumption good).

l . only indirectly through earnings), then the wage rate that is acceptable

»

the value of leisure time when there is nonpecuniary remuaeration.

l o 'l-lAl noted by Borjas (1981), observed wage rates will understate
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