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_ INTRODUCTION
i . . ,

«
-

Hispanic Americans as a racial minority have received much attention

-

as of*late from government,; social and academlc concerns. The fallacy\of

cons1der1ng Hispanics as a single group or\necessarlly as a rac1al group ‘has

R 4 ..,

been recognized by many, but very llttle effort has been expended try1ng to

1dent1fy either the natfure of the multipllclty or or1g1ns df‘hlspanlc cultural

1dent1t1es. - s
. I

) . Obviously, Hispanic Americans vary along multlple dimensions ;uch as place

of orlgin, soc1o*econom1c status, generat1on, ‘and years 1n the U, S., etc. T

.
<

(Cagavantes, 1971)" D1fferentxat1ons also’ 1nclude varlatlons in trad1t1on,

1 _; > * RN

customs bellefs, values soc1al relatibns foods, deslgns for I}v1ng in general,
[ - "'. 4\'..““ -

. - and an overall worId v1ew (Sarbaugh 1979). Self-desxgnated cultural 1dent1ty -

P TN
.. rs ope of'the mostosignlflcant starting po1nts-in the cons1deration of suth L
* * « <a “ P a ‘ ‘ ot : - . { "r -
- d1fferent1at1on of H;spanlc Amerlcans. or . v RN
’ o . - P ’ r‘ . * 4
f . Cultural 1dent1ty. Culture as 2 perceptual construct has- a long h1story

-
. -

. of. theoretlcal cons1derat1on and l1ttle emp1r1cal investzgat1on. Er1ckson (1966)
has defined 1dent1ty as "one aspect of. the struggle for ethnic surV1val one

person 8 or group s 1dent1ty may be relative to another s; and 1dent1ty awaré- °

. -

‘ness may have to' do with matters of an inner emanc1pation from a domlnant

’

SR 1dent1ty, such as the compact majority'" (p . 148), Wlthln “this perspective

\
v

lles the assumptlon that cultural 1dent1ty is relatlve, complex, and a mental

° s

construct rather than a ategor*zatlon 1mposed from W1thout \ .

i

.
©

. ) Proceeding from thi basls, it is apparent that cultural 1dent1ty may or

" may not correspond.to,conventlonal fleasures of race or ethnic origin. For -

I3
I N

( ) example, a. Mexlcan of Buropean extractlon'may think of himself as Hlspanlc, a;

et;can, as European, as some other 1dent1fy1ng label, or as a combinatlon of
¥
th

xs

In the Un1ted States, such‘an indlvidual would be casggorlzed as

o .

. oy
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A ~ - - >
"Hispanic'| for official purposes, no matter what personal cultural ldentity
that person.m ght hold.
It is jalsb apparent that.cultural identity may be more complex than con;

\ Ad ¢

- ventional méasures of race or ethnlc orlgln, prov1d1ng more spec1f1cat1on as to

- i

e

" “an 1ndiv1du- 's percept1on of where’ he "fits" culturally. For example, this

author is often asked if I am "German." The response to this quest1on is in-

variably yes, although both the questloner and the respondent know full well

L}

that the lattdr 1s Américan by blrth -And, for all offitial (and most-reSearch)

purposes, I-am‘cons1dered "ﬂhlte"qor even "Angld", yet tﬁ1s categorlzat1on does
- "“ ; - 3 \ N o>
not fully nor fairiy~assess thé cultural 1dent1ty I percelve as minew ERY '. "
N * . . ., -
S1nce the "offlcial" methods of cdltural categorlzatlon are, ordlnarlly used

\

Ve
by soc1al sc1ent1sts the 1nformat1on obtalned 1n most studles is limited as

s

to the .possible multiple natire of cultural 1dent1ty _This may reduce’ the °

“ predlctive power of "race" or "ethnlclty" as independent varlables. 'Added qon<
ceptual 1mportancd must be granted to stud1es whioch examine cultural 1dent1ty #

-

" as a set of complex, non-exclus1ve 1tems but few of these have been conducted.

Cultural 1dent1tylmay be seen as a determlnant of certain Perceptions and’

behaviors. Fér example, Peénalosa (1970) 1nd1cates ‘that self-designated Ch1caan

are more‘militant in their attitudes and behaviors than other Hispanig indivie -

v . P \

duals. And Korzenny, Armstrong, and Neuendorf (1979) have -argued that chiltural

. 1dent1ty among Hispani Americang mlght affect communlcatlon style ‘and other :

\
communication behaviors. What are the determlnants of cultural 1dent1ty? Thls

. [
[

is a questlon not yet explored, espec1ally frém a, commun1cat1on perspectlve.

.

Generally, & numbgr .of factors seem worthy of 1nvest1gat1on as possible

determlnants. First, the development of cultural 1dent1ty may be seen as, an
~ el .4 '
hlstorlcal process which lnvolves networks of social influence.. Hernandez (1870)

~ .

has hypothesized that "the malntenance of the Chfano or Mex1can American or ;

t
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v La Raza ethnic identity is dependent upon a funct1on1no~satellite system with a

v » )

R 4

. common focal point" (p. lS) Thls‘might consist of relatives and H1span1c

. cjyltural identities of Hispanic Americams. .. iy

\ those-held as important in the U.S., sdme acculturation may occur for those

.friends, and perhaps Hispanic oriented organlzations which encourage perpet&a~

.

tion of the Mexzcan or other foreign national Hispanlc culture. Cultural iden-

- S . . [}

' tity,is-also expected to depend on influences prevalent in'the larger American
0 N .

culture, i,e.f'contact with 1ndiv1duals of other cultural origins and media " -

éxposure to such 1nd1v;duals are expected to have a substantlal 1nfluence.

. . e e

v %

The nature of, the cultural history and support mechanisms for“the Hispanic

v . -

American experience, as well as the role of 1nterpersonal cohtact in. the acccul-'

(L3

- W

turation of Hispanic Rmericans, w1ll bamgxamined in the followxng Section‘ The

»

role of media in the life of the Hispanlc American wall subseguently be examin/d

Thereafter, a stud{ w1ll be described in wh1ch the third major pos1ted 1nfluence
on cultural identity, media exposure, is examined as to 1ts relationshlp tb the
. )

L4 ,
N -
- ’ ' b
. *

The Hispanic in the.U.S.- The. Hispanic culture most prevalert in the U.S.

‘v

has been\that associated w1th Mexico-n-a mixture of Spanish and Indian 1nfl£fnce._
Condon (1980) has outlined the important features of this culture as be1ng a

supreme importance of the family, very separate roles for women and men, the

v o ;

- relative nature_ of "truth " and a value for high emotions

To the extent that these attributes of the Hispanic.culture differ from

-

Hispanicstin the U.S. In assessing sggh“a~proceSs, one must keep in mind the
type of self-concept that Mexicans have held. "(IDt must be admxtted that the

- [

only culture possible amoﬁg us [Mexicans] must be of a derivative kind," Ramos -

» v

(1962, P. l7) -indicates, referring to the blending of. Spanish Indian, French,

English and other 1nfluences. "Mexicans Mavé -been 1m1tating for a long time,K

without actually realizing that they were Imitating They have always sincegelx ¢

s o [

49




\ ., - |
R o ) 2 . .
believed that they were bringing civilization into national existertce" (p. 18).
» . - . i P '
He also notes that the Mexikan is not culturally inferior to the American, .
‘ R} - ) -

"but rather that he feels inferior" (p 57) . i

L . -

5 -

. An Hlspauac Enterlng the U.S. has at least” three optlons open to him in ’

-

h1s attempt to come to terms with the two divergent cultural 1nfluences.

v

Assimilation 1nvolves complete 1ntegratlon into the larger Amerlcan mainstream
->——
culture with abandonment of the relevant Hlspan{c culture. AdaEtatlon involves

recognlzlng and respectlng dlfferences while worklng toward mutual goals. Dis-

S ruptlonflnvolves ‘the failure of either of the tyo prev1ous alternatives to pro-

vide avenues for the;achievement'cf societal goals, and will result in compara-

. on

T s . . : . :
tive isolation from the mainstream U.S. culture (Xorzenny, Armstrong, amd

- Neuendorf; 1979).

- ®

ized 1dent1f1cat10n (e.g., Mexican~American, Hispanic-American, Cuban-American

or simply American).. Adaptation -is often associated with militancy, and uould

. result,in a third separate iaentification (e.g., Chicano) Disruption would ,

-

most llkely resuf?‘ln a cultural identity assoclaxed with the now-distant )

culxure of orl in (e.g., Mex1 Mejlcano, Cuban) ~as attempts to ach1eve
g

.. 3

‘ asslﬁllatlon or ada}tatlon have f&lled isolation fromﬂmainstream U.s. culture

~ %

oo '<3 has resulted, and the 1nd1v1dual rethrﬂs to 1dent1f1catlon w1tn~h1s only culture.
.Wlthout speclfying these mechanisms of assimilation/adaptatio¢~or lack -

.thereof, Penalosa (1970) has trled to’ prov1de an overall clas81f1catlon of

Mexlcan-Amerlcans_yhlch 1s"1m11ar in many ways to _the above discussion. He
. . .

. descrlbes a contlnuumgln whlch one ‘op the extremes contalns Mex1can-Amer1cans *

,‘h < .
T who conslder themselves to be’ "Amerlcans of Mex1can Ancestry" and would flrst

. \\”identlfﬁ themselves as’ plalnly Amerlcans. \In the middle of the contlnuum are "
7 o i
- those who congider themselves "MexlcaneAmerlcan" and who are’ consc1ous of the.
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dual;ty of their cultural existence and live somewbat in conflict. At the other
- e
. extreme of the contlnuum, one 'would find tie" "Chlcanos-,'! who are fa:.rly mJ.lJ.tant

‘

and hold a un.te separate cu-ltural 1dent1ty wh:.ch is the result of the merglng. E
. ,.‘ ' LA " b
- \ v A | 4 M

of two worlds. ( S R v .
- - . . A ‘~‘ 7, . ’ ' !
.

Hav:.ng spec:.fi:ed ;he types of J.nfluences which might go J.nto form.ng’ a’ .

cultural ident:.ty, we may also examine possible 1mp11catz.ons of hold:.ng a cul—
. . -
. tural 1dent1ty. Connnum.cat:.on as‘a mecham.sm th.ch holds society together is ex-~

. Dected to depend substant:.ally on the cuitural'xdentz.ty of the members of a group

)

" #hich is atr:.v:.ng for a_positive J.ntegratlon wJ.th'out gJ.ving up 1‘ts cultural

3

o o=

dntegrity. In confronting and 301n1n;r the larger majorz.ty a certa:.n type b

of cultural J.dentz.ty is. expected ‘to J.nfluence the communlcatlon patterns and
’ -
* styles used for demand:.ng socJ.al serv1ces and for job 1nterv1ew1ng Also, .
: . %

the relat:.onshlp between cultural 1dent1tv and cormnunicatlon style should have

1mpl:.cat1ons for the establ:.shment Of’ﬁeam.ngful human relatJ.onshJ.ps with

megnbers of the larger AmerJ.can culture ‘{Korzenny, Armstrong, and Neuendorf Ve

-

L

.
a L}
. % , :

197.9l0 . . e y '\ -

' Thus, the way in which.an 'h;‘.SPanic American individual ident?® J.es hJ.m/herself '
culturally is ex:pected both to be detemeat least partially’ by contact .
with® the ma:;or:.ty Amer:.c;.n culture andﬂ:o- have implicatioms foy ‘the. ways in

- which'the: individual deals wi‘th the larger Amemcan culture J.n\&.’ts/her efforts
to achJ.eve a de::.red degree of adaptatlon or ass:.tm.latlon.e P ‘

Hlspanic Americans and the media.’ The role-of media exposure in, the pro-

. N v

cess of cultural 1ntegrat1on-- either to accelera::e Americahization or to main- ,

k]

% . . (

ot

3 -

taJ.n a separate cultural identity -- has not been Wlored. In fact the litera--

-9 -

ture that does exist rarely reflects any systemat:.c research efforts. As Lopez
hd s , -

and Enos. (1973) point out, "Only very recently bas any significant amount of -

literature about ‘the Spam.sh surname populatldns begun to emerge, and mLst of



N

e and thieving, alth?ug&\he_also often appears as cowardly, apathetic and dormant"

.

4

. /'_ B '. ' ._‘{0_ .. * ' .
." that concentrates on probléms of SchooIing,;employnent and on general, demographic .

. - ' .

. N
characteristics: With a very few limited exceptions, the literature concerned

’

Cwith mass media excludes any theoJ%.or facts directly‘gr even indirectly pertain—‘

# ~ -

‘ing to the media utilization arid attitudes "of those ‘in the U. S. 28 speak
’ e ~ - L J L) . - N ".\
Spanish" (p.,283) /’. I ' o T

VN Coe e .
.

While only a handful of studies have been done concerning- the usage of and

effects of media by and on Hispanic Ameri ans, the treatment of Hispanic -

0y .

Americans in TV and other mass media has been exploreﬁ numerous times in a ,

T / ! g
«

descriptive manner 1 For example, Cecil Robinson (1977) has written an examina-
< \ L4
tion of Chicand and MeXitan portrayals in Americah novels, poetry, and, other

. B . Ne
+  literature, R =

C e -

In an historigal exposition of Mexican stereotypes in U. S. cultural expres-

-

- sion between lQlO‘and 1938 Limon (1973) describes the tréatment of MeXicans and

Mexican Americans in° literature, films and news media. He holds that the &tereo-

0 e

types of'the Chic&no "depict him as.dirty,- Violent hypersexual treacherous,

4 !

(p. 257).° 7 X SR .

Comparing 1960 and 1966 surégys of textbook publishers, Roberts (1968) con-

. cludes that "hopeful progress" is being made in the, integration (inclusion) of
RPN P
Mexican Americans and Blacks in U.S.\ textbooks. No analysis of typg__of por-

L] 4

trayals is made, and conclusions are based on, selfdreports by the publishers. \
. (
Articles onjhe treatment of Hispa}sg Americans by broadcast media are\’ ”
,.generaily normative in nature, prOViding little Empirical basis for'assertions
' made. In a cry against broadcast media 's stereotyping of Mexican Ameracans,

’ -

.Obiedo and Joselow (1972) Provide a basis for action by noting, among other

thangs, that "meaningfdl change in the status of the Chicano cannot occur while

.

the media contentg _itself (sic) With caricatUres (p 86) Obledo and Joselow

.
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-

inferior ‘social status of these individuals, and may also--create unfavorable.
- ¢ *

. N . . N < . \

. “

Jpropose reliance on the personal qttack regulatiOn in the FCCfs Fairness Doc-
“ .

trine to stop racist content in broadcasting

A *

In a biting examination of Mexican American portrayals in\advertiSing,

v -

Martinez (1969) cites & number' of adyertisers, ifcluding Arrid ("Mex1cans stink

the most"), Lark ("Mex1cans are sloppy"), and of ‘course Frito-Lay (Mexicans

3 .are YFrito Banditos"), for racist. portrayals of Mexicans and Mexican,Americans.

- Martinez voices the concern that such portrayals symbolically\reaffirm the

o

racial and cultural stereotypes in minds which bnnviousiy did not harbor them.

In one of‘the most systematic investigations available, Greenberg and

+

.Baptista~Fernandez (1989)examinedthree years of prime-time and Saturday morning

s

__network TV\“rogramming. They found Hispanic portrayals to be quite infrequent,

conStituting only 1. 5% of all speaking charactersm They concluded t\at Hispanics

v

are portraxed in genera1~as "mdles, "of dark complexzon, with dark hair, most .

v

often with heavy accents. Women are absent and insignificant. They're [Hispanic¢s
\ <~

are] gregarious and pleasant, with' strong family ties Half work. hard and half

-

. are lazy, and very few show any inclination toward their future Most have

]

»
‘* very little education, and their jobs reflect that’ fact" (p. ll) ~

As indicated above, only a small number of soc1al scientific studies haveis

>

\

been conducted on the patterns of media usage’ and effects for Hispanic Americans

These studies are generally troubled methodologically, and are also so diverse
L ]
and situation-specific that little in the way of general conclusions may be made.

-

HoWever, consideration of these studies may shed light on the- options avail-

able for directing subsequent research‘) 7 T s

\
In a study limited by small sample size and poor sampling techniques, *
/
Pasqua (1976) drew several conclusibns‘regarding Chicano newspaper readers' news

students at a local community collegkt,

* i.e., One major portien of the sample consisted of Chi:gfo night-school
\\ e .. . ”» . ’ 1,

// .

. P . >-/" . o
- " . - :A}\-& B : . ) = ? *
- . A

‘- R ST T
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) Moreover,... it appears$ thé Chicano reader has a more pronounced concept and .

) people" as a preferred medium than were Chicanos (5%

‘age (p.;309). The amount a person views SLO is related primarily to demo-*

- of the person. : .

,
+ . K ~4 Q‘?__ Lt 1
. M . .

»

values. :"(I)t appears that thé Chicano redder can ‘evaluate a news story from

its struCtural aspects and does so to a stronger degree than Anglo readers T

I 4

S

k] * . |
greater Value for the element of ‘timeliness' in news stories than does h1s Q }

Anglo-counterpart" (p 358) ‘ S : -

-
3
.

031ng a smafi and decidedly non-random sample of Chicano and Anglo opinion -

. v

leaders in Austin, Texas, Korman and Valenzuela°(197u) sought to comp::;e RN
¢ . . . .

-

_,patterns cf“mass ,Jnedia usege . They found statistically significant dif! rences ' Z:,

» -2

both in reported medza use and in media thought best suited to solve local

N

problems. Anglos were moré than twice as likely (78% vs. 33%) to 1nd1cate

news as their favorite program type. Chicanos were more likely to name adven-'

( - ~ . ~

ture, soap—operas}and movies as preferred program -types. - ’ ¢

When asked wh1ch media they thought were preferred by other citizens to—

disseminate messages, Anglos and Chlcanos both cited TV—radio (52% and 53% -

hg \

respectively), Anglos named the pringt media of newspapers—magazlnes much’ more -

often than Chicanos (43% and 14%), Anglos vere much less likely to report ,. e
b )

d 336). The Anglos

> best suited to hélp

-« ~

economy ). Overall, i -

aad Ch1canos were_also asked which media they though W

solve a number- of | local problems (education, he;lth,

-
™~

Chicanos were significantly more likely to name TV; and|less likely to nakhe
t . J o . .- .
newspapers and people. . ' ) . s

In a study of Spanish-language-only telev1s1on (SLO-TV) in Los Angeles,

Lopez and Enos (1973) concluded that the SLO viewer is a person who is most

likely foreign-bern, has low inceme and schooling and“is over thirty years of

: : \’ oy s - \ . - -
graphic characteristics such as igicome ‘and education, but also to the ethnicity <
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-In 1972, Valenzuela conducted a, phone survey in San Antonlo, Texas, ask;ng
N °
Mexican ATerlcan respondents about their speclflc local zed media behavior.

LY
Valenzuelahs results suggest that "the major d1fferences in media hablts and -

N .

preferences were related to different socio-economic status levels and the lan- {
Afga

Euﬁée used in the interview" (Resume).’ ' ) oo A T
3 PR . .« . A >

In a secondary analysis of the Valenzueld data, Dunn (1975) conducted a

factor analysistto attempt to identlfy clusters of relevant subgroups of Mex%can

Americans based on social characteristies, media habits, and preferences. Six ,,
.. . IS . : ’

significant factors‘did emerge; Factor I contained two clusters: 'a negative -

. \

.

a0
rd
v 2 '\

cluster labeled "traditlonal " composed of "older persons (usually houfewives)

¢ “~
3 v »

who cggducted the 1nterv1ew in*Spanish, called themselves 'Mexican' or 'Mex1cano'

e ° .

and whose media preferences tended toward Spanlsh language radio and_ telev181on

- -
& R R

programs" €p. 7), and a po51t1ve cluster named "non-trz?itlonal,“ composed of

L4

"younger, better educated respondents, s$tudents and whilte-collar workers who

referred to- themselves as 'Mexlcan-Amerlcan, and who conducted the 1nterview AR
- D . P ‘

either blllngually or in £nglish,..... preferred ragio and ﬁg;evision pro; |
. ¢c .o . ’ X

gramming in.English, and their program taste ingluded movies, adventure pro-

grams, drama, aﬁd comedy-variety programs. Their primary source of news and

information teénded to be newspapeis,'and they owned color televisions.and AM-

FM radios" (p. 8). The remaining five factors were not-related to the ethnicity

.

'demographic 4

~ . - -

of the respondents. - R

- -

Wllllams Valenzubla and Knight (1973) looked for any relationshlps exlstlng

s

between demographlc varlgbles and medla u®e in Mexican Americans. Surveyang

n c'f o, 'M:;- /\:
over 1500 Mexican Amerlcans in Austin and San.Antonlo, the researchers found
only a few 31gnrf1cant predictlons of telev181on‘hse and content preference by

.

And more specxflcally, preferred ethnic self~referen¢ d1d not i\\




Ljo- S <

. . '
. B | . - ; \ . . . .
"Mexican-Ameri&an," bdtk, and neither as possikle oul;grgl,%dentity categeri-
- . . ’ N - ~
zations). S - . . N - .t
In one of the' few pieces of research to date which éxamined both media Rk .
,ana cultural identity variables, Zafflrini (1978) conducted a survey of Mexican et

AAmerican Junior college studenfs. Those who preferred "nonntraditdonal" ethnic .
Self-referen&s (e.g., MeXican American, Chicana/ Browm) vere s1gnif1caﬁtly more -
likely than those prefer 1ng "traditional" ethnic self-referents (e g s Latin 1_
,American, Spanish American, Spanlsh-speaking) to express a preference for S‘ggash v

print .and Spanish broadcast media and for bllzngual newspapers and televisiqp J.

- )"
/ Effects studxes are less numerous than those describing exposure patterns.
¥ | -
W1lliams anq'Natalicio (1972) conducted a study examining the effects of .
. ) » < +
‘Carrascolendas a telev1sion series developed for the bilingual education of B
~ “'\»_;’J

flrst and second grade Mex1can>Amer1can children 1n the southwest U‘S with the .

¢
l

,1dea the "the Hexican-American child suffers théﬁdual disadvantage of seldom\ -

seeing a positiz: image of persons such as hi elf in the meaia and experiencing Cj

few nedia ywhich erve hia-as an 1nd1vidual" p.'300). An\in-schodl experiment-';
v

was cbnducted .ahd found a number\“f knowle.gE‘effects of Garnascolendas inn "

speciflc-areas-u-multicultural—enézrbnmen s phu'ical I3 vzronment and’cognitive W N

v

'development. These~effects were, however, limited to Englzsh 1tems, there was .

& ~H,

a lack of significant effectaywhen the testang items were 1n‘Spanish ,Whether . .

" a
4 ! -

~th1s was due to a higher acceptabillty factor.for.English 1n'the community, st «

emphasis on the English portions of the shows by teachers in the clﬁSsroom,

! R . - < 5 P < f"
or some other factor was not established wte o .o , _
3 - ) N : . * <

The relationship betweeé;telev151on viewing and perceived treatment by

L’

private and public organizations was examined by Suberv;—Velez (1979) er~ ';'{ Y

-
l v -

ceived ethnic discrimination was stualed usiny a sample‘which 1ncluﬂed Puer%o oy

o
. . . . . s . ?

Ricans, Vexican Americans and Cubans. Data fon,the study were obtained from -
. -~ ) - .: v . ' J \ . , . . . . '_
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Duran and Monroe's Latino Communication Project, condycted in 1977. It measured-

. < ) .
the communication patterns and organizational activities of Chicago's Hispanic

residents. It was found that TV was a negative predictor of the perceived
‘discrimination from consumer and social ?rganizations. Exposure to other types
of media was found not to be a significant predictor. The author conclyded

that. Latlnos ,are not h1ghly cr1t1cal of the treatment they receive by a number

of oubllc and private organizatlons in Chlcago. o
st Yo, >
What conclusions may be reached regarding.this collection of articles con-

cerning Hispahig média use? Only very genéral statements may be made:

<

1. As ihdicated-in numsrous studies and descriptions, Hispanic Americans

+ i

* have been and are be1ng portrayed stereotypically in the media, in-

cluding TV. -These stereotypes are, however, quite diver'se. Positive

portrayals of Hispanics as pleasant-and gregarious co-exist with nega-

\\tdve portra&als of Hispanics as dirt&'and‘&hieying.

2.° As indicated in the Kormah and Valenzuela article, Hispanics-do seem .

- - to utilize media differently than Anglos, opting for a greater amoupt

13

; of entertalﬂfent fare. They also hold different‘al att1tudes toward
) . medla as problemrsoIV1ng devices, R \:J‘ K
T ' = _
3. As mdlcated by ‘the Lopez and Enos Dunn, and Zaffimn‘l studles, there
is some ev1 ence o show that the type of label preferred by H1sPanic

R v

. Amerlcans is ‘related to the type of telev1s1on use ‘they veport. For

T~
A

~ -z example, "Mexacan-orlented" Mexican Americans prefer Spanis language

[—

broadcastS\ \programs reflectlng the Mexican culture.\‘(Interestlngly,

these people maysnot a.kays be thé ones to ask for \\e fare of this
&,
) .type. Pasqua (1976) notes that "Valenzuela has, pointed out\&hloonver—

sation . . . that the self-de81gnated"Ch1cano who calls for more -,
R 'Y N . ~. . B { .
. Spanish and bilingual media is just the person who does not use them

e 13 o e e o - - oo

i
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_ B qr need them as he gets his information more often in print and in

English" (p. 350).)

< Higo;heses It .thus seems clear that some set of relatlonshlps does exist

e

between§pultural self-1dentif1cat1on and media content preferences The

’

directionality and causality” of these relationships have not been explored.

ks

e

In light of the literature rev1ewed above, the following general set of relation-

ships is suspected. ' X . ‘ : . .
Interpersonal N '
‘ Contact with . Media Content -

Anglos/Hispanics ™ " Preferences . .
-

Support Structure
for Hispanic Cultural

2 . ,
. = . 5 ‘
, Culture, 3 Identity ‘ ) ’ '
" -Media Use o ® &ocial, Political !

. ‘ "~ and Other . K
AN . Behaviors 7
\--.._....-_-........._...._-_.'._..,Ay-‘.......—_--—._.../
) o~ "/B
L Figure 1

-,

, . ‘ -
‘Cenergl literature on culture ,and communication (Hernandez, 1970; Blubaugh
_ A0

N\ .
and Pennington, 1976) would suggest linkages 1 and 2. The support structure for
_,/’\-\\’-—_/ - R
Hispanic culture includes activity in Hjspanic organizations, as well as demo-

graphics such as size of household 1anguage spoken in the home, and neighbor- -

\\‘ haod composition. Linkage 5 is supported by another body of literature which 1s
beyond the purview of this paper (Dworkin, 1971 Lambert, 1967; Dlaz-Guerrerp,
1975). Much of the 1itereture cited in tne previous Section (Dunn, 19?5; Lopez
and Enos, 1973; Zaffirini, l§78)\supports.the idea.of linkage 4, althoigh the

'directional@ty of the link is not specifiedpin most of the research;.
, Here it is propesed that expressed content preferences.are more likely the
) result of a cultural identification than visa versa. Actual Actual exposure, both

general and eq;tent—spec1f1c, is expected to affect how one begins to th1nk

t.
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' about oneself culturally in the same way that 1nterpersonal communication events

will shape andmold one's self—concept (both cu%turally and psychologically)

.But an expressed content preference, unless,fufgilled through actual exposure,.
is an inactive var1able—=ﬂthat 15;\1t prov:des no mechanism, no means for the T
incorporation of new‘;nformation which' might 1mpact on the ind1v1dual's ident1ty
It is thus proposed that media content preferences are an outcome of cultural .
identity (and other social and psycholcgicaitinfluences) and that actual exposure
to media content (either guided or unguided by ontent preferences) will be
a partial determinant of what typegof cultura ident1ty one.holds. It is apparent :
that a circular type of model is a distinct\pégsibility for.thesezrelationships,,

—

as indicated by the dotted line in Figure l; which would imply a non-recursive

‘\

o " ‘f - . . %
overall model. L . .

Y
-

" The relationships represented by ﬁinkage-é are the concern of this papér.

Surprisinglﬁ;.no study has looked at simple exposure to various media- as pre- _

»

dictors of cultural identity. ‘Here, the basic thrust of the conceptualization .

of tbislinkageis that exposurd to “mainstream"\ﬁ.s. media“(i.e., media which

- . -

emphasize an homogenous majority American culture) enhances integration or

°

Americanization, and that us1ng these media for learning/information gain,

, attributing* credibillty to these media, perceiving their content as real énd

-

positive, and using”their content in a’ concerted manner will further enharce
. ’

4

Americanization.” ;>
. ¢ - //\Z -
Based on the type of Hispanic Amerlcan media portrayals available to

<y media ‘users (Martinez, 1969; Greenberg and Baptista—Fernandez:‘1980) one wuuld
not expect .substgntiak reinforcement of Hispanic culture through. general media
exposure. On the- contrary, the majority of the content available on mainstream

* American TV, newspapers, and rgdio emphasizes "Anglo"—oriented beliefs.'attitudes

. and behaviors. Thus one would expect exposure to TV, newspapers and radio to

° -

‘z. ‘ | o
o. |

=
pa
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be predictive of a more Americanized cultural identity. Other' media which have

- become quite speciaiized (i.e., magazines, books, comic books, records, ‘tapes,
movies) generally afford some’ opportunlty for meeting mlnority tastes. For .

3

. exampke Spanish- l4/guage records and tapes are readily available. In general

one would expect exposure to\spe01a11zed media to be predictive of a less

Amerlcanlzed cultural identity.. ' ;

Building on the cultural identity tyﬁology‘of Peﬁélosa, those

identifying

) ~ .. . . . -
----~WMMAmgg;ggggggg_enlturat’1dent1t1es (i.e., Latlno, Chicano, Mexican) ™~ .

themselves as Mexican-American and Spanish-American aré deemed the most American-

.

ized of thg Hispanics in this study. Those id%ntifying themselves as Latino are .
« - - . o .
less Ameﬁfz;niged, Chicanos even less so, and Mexicans least Americanized. i

(Those’ 1dent1fy1ng themselves as Cuban or Puerto Rican are few in number and

dlfrerent in that a_range of labels were not provided. for those nationalities. - _

Results concerning these individuals will ;e Presented, bgt no_speciﬁic hypo- |
theses concerning them ﬁill be forwerded.)’
a distinction will ;e made between the more Amergéénized cultural iden-

£l : »

tities,(i.e., Mex;can-American:and Spanish-American), and the relatively un~

In the hypotheses ‘to be presented
below,

Hl 3 H2: In a very basic sepse, it is. first hypothes1zed that med1a ex~ . .
posure, functlons, and perceptions will discriminate the endorsement ‘

2

ef each cultural laebel for all respondents. More specifically, it is . .
also hypothesizeq-that among respéndents of Hishanic or;gin,\these-~\.‘
variables will ‘further discriminate the endorsement ‘of each .Hfspanb'

“ cultuz;al label. \

For the more "Amerlcan" cultural 1dent1t1es (i.e., Mexican-American, Spanish- -

Amerlcan)“*the following factors arve hypothesized to 31gn1f1cantly predict en-

dorsement among all respondents and also amgng Hispanics only: N '




~

-5 - . A .

" e

Hy: The more a person is exposed to the mainstream media ‘of TV, newspapers,

AN

anﬁ-radio, the more likely his endorséhent\(of a Bore‘"American"

cultural identity). . ’ ) -

-

Hu: The more a person is‘eprsed to the specialized media of magazines, -

comic books, Bodks, record?/tapes, and movies,, the less likely his
endorsement. ,

3

Hs'.e The more % person'uses the -xnainstream media for the functions of. infor-

>

mation/learnifig, the more. 1ikely his endorsement. -

»

’ HS: .The more & person uses the mainstream media for the functions of

escape/entertainment, the less likely his endorsement.. '

H

-
it

al

75 The more credlbil1ty a’ person ass1gns to the mainstream'media, Te more

llkely his endorsement:

H8: The more a person discusses mainstream media content with. others,

the more likely his endorsement.

ng The more a person is exposed to concerted efforts by others to posi-

tiley med1ate tpe respondents maanStream media exposure, the more

) N
-

Ty likely his e\dorsement. ' .

Hlo: The more a person perceives mainstream media’content'as real (given

. heavy emphasis on Anglo-orientedﬁcontent and stereotypical yet in-

: frequentnHispanic-oriented'content)y the more likely His endorsement.

Hll: The more a person perceives mainstream méﬁla portrayals as positlve,
./

the more likely his endorsement. . A

Hi2° The more a person reads and speaks English, and the fewer other

Hispanics iiving in the person's household, the mere likely his

—

¥ -. ", endorsement, - =

Hyg-H,,: For the less "Americanized" cultural identities (i.e., Latinp, Chicano,

. ¢

and Mexican), the.above hypotheses H3 121are forwarded wﬁth a change

‘{ z‘.l:‘
Xn the sign (p031tive or negative) of each hypotheS1zed relatidnship.
¢ *&;,% , >, .
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‘ Americanized than their elders, yet they do stand as a group with potential

1

.

l

‘ graders in the following five southwestern U.S. cities: 226 in Salinas, 107 in

®s

T . 4 16~ e
.. METHODS [ .

4 v & .

.

A survey was conducted which contains data to test the hypotheées with %\

yoﬁths from the U.S. southwest as respondents. The use of youths as respon- ty
!

‘dents has special'considerations. The knowledge that a study such as'this can .

>

3

generate concernlng young Hlspanics lS important ‘for the consideration of ¢

future Hispanic 1ssues Youthful respondents may not be typical of all Hisl

panics, and in fact it seems likely that as a group they may tend to be more

for’ great sign1f1cant contrlbutions in the future. Conducting the study. in
£

the U S. southwest assured an acce331ble sample of youthful Hispanacs who would

range in their tYP? of cultural identity. ’ \\QR\\\\\L
. . e .
In May of 1980, 884 questionnaires were completed by f£ifth and tenth

”

~

.

\ 1
San Bernardlno, and 188 in V1sa11a, Cal1fornia, 177 in Santa Fe, New Mexico: and

~—
186 in Tucson, Arizona. Consent was obtained from each school district, and

&

,administration of the’ survey was done in the classroom. Fifth grade classes

L

i

" were standard (ne1ther remed&al nor acbelerated) and tenth grade classes were

requinéh courses rather than electlves. .

' PN

+ About half the respondents we identifled by school personnel as Hlspanlc

. -

. and half as Anglo:' Hispanics of Mexacan descent are the most prevalent Hispanic -

-
~

group in the.g®ographical areas under examination. R

The questionnaire measured a large number of variables, inéluding exposuxe\*

«_k\", N E) .
to a wide yariety of‘hedia, content preferénces’ for those media, functions for

’

i p———

media uge, perceived media éredibatjty,\parental mediation of media nse; social
interaetion regqrding‘megia content, perciptions of cultural portrayals in the

. ”
media, ‘and demdgrpaphics. ) :o : " . ’ -
‘ . . '
' .; ¥ ' i 4 _,4
e ' t . N
" . )
% 2
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* .Dependent variables. The questionnaire presented twelve different cultural

R labels for endorsement by the “respondents: Chlcano, Latino, Mexican, Cuban, -

~ .

Puerto eran, Spanish-American, Mexican-American, Aslan-Amerxcan3 White (Anglo),

K
~

Black, Native American (Ateritan Indian), and Other. Respondents were asked to-
circle the label(s) which they .felt applied best to them.

Independent variables. A pumber of demographic variables were measured and

1ncluded as possible predlctors of cultural’ 1dent1ty Number of people 1n the
respondent's household, language preference for readln ‘gnd language preference
for speaking were measured. These latter two items included the following scale:

English only, §9stly English but some Spanish, English and Spanlsh about equally,

-~
and MoStly Spanish but some Bngllsh - '
. 3

P Many of" the other independent variables mentzoned in the hypotheses were

measuged.us%ng(multlple items. .These sets of items were subjected to explora-~
—fory factor anilysis. Varimax (orthogonal) rotated factor analyssg*wes perL
forped, selecting factors with a minimum eigenvalue of 1.0. Factor score co-

s . Y Y 4 Py : ” e
. efflelents were used as-weightings to create an index for each emergent factor.
> ' - . ~ .

These indices were named based/on the relative strengths of the item loadihgs:.

; . - These 1ndependent uarlables were measured in the followxng manner:,
, ot
a. Medla usage was measured by. slngle item méasureg of the frequenc; of
exposure to _comic books)(number read per week) magazznes (number read “;kn;w
*per week), boofs (nuber read per month),‘radlb (number of hours: per a
" ’day) records and tapes (number of hours ﬁer day), mou:es (number \ ‘;k'

attended per month) newspapers (number read per week), and. TV (hours

per weekday); . ‘ o : ‘ . .

- .~ ¢, - - - »

o o b. Functions for newspapereand televisibn exposure were measured bj means’ .
« “ . . - K : , N 0 2 . .
,?' ‘ . of Likert-type scales. Thlrty-two functions were factor analyzed o

which resulted in the formatlon of the folJoW1ng indices: Newspaper

' s
J . N o >
. -t . v
. - \ . - c .
. .
- M -
e .
.

¥
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P .. readership for news, escape, and social learning; television watching

for escape, Bocial learning, news, and advice;

R c. Media credibility was assessed by three single items asking "If you
: s read 1t in the newspaper (see it on TV, hear it on théFradio) it's o
© ', true (yes,.mot sure, no)"j i, . "

v 'd., Soeial interaction with parents and friends regarding newspaper and TV

. content was assessed by six items which were factor analyzed, resulting

»

s ) oin two'indices Talk about newspaper content, and talk about TV content,

.\ﬂ . . -

¥ . e. Parental mediation of television and pPrint media exposure was measured .

by means of eight items which when factor analyzed resulted in three

P
. indices. Parental encouragement to. read, rules about TV watchiﬁg and
parental coviewing and talking about v content,
-~ f. ;erceived reality of televisiof was assessed by means of eight igems ‘
4 which produced_two factor indices: Perceived reality of minorities on_
\ TV and perceived reality of Anglos on TV;*® * .
- S .f" 4 : ]
€.~ Portrayals of Mexican Americardfs in local newspapers, local TV news, °
- ﬁtm ‘ and v shows were measured as perceived to be good or bad. Two - .
E - *. indices resulted Negative perc tions of Mexican American media
' < - ! portrayals, and positive percepiiins “of Mexican American media por-
, .+ trayals, , ' ‘“N‘\Nf"5**~»»lkxh _, —— . .
Appendix A'presents .the sets of items. ; : T T '“Z///
-Analyses. Inasmuch as this analysis examines a subset of a very large ﬂ ‘ ) ‘

data set, and may: be Viewed as* complementary to other reports vwhich have focused )

144 ~
.
~

" .
. on other aspects of the data (Greenberg et ali, 1981} some descriptive statistics , -
¥ :

Ny gleaned” from preliminary analyses of the data will be reported where appropriate.',,
LN e . 0 3
il_lig ot Using SPSS (Statistical Package-for the Social Sciences; Nie et al., 1975), ,

.u.4\wt

'b381C frequency counts and crosstabulations were obtained for all- variables.
L o o

* ° N . N 4 a
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As indicated above, factor, dnalysis was conducted on Gertain multipleimeaSure

\ ~ €

‘sets to discover the underiying factorestructures for the Variables, and indices A
‘e * S 3 N

were constructed as weighted standardized summations of the variable sets.

-« PR

’

+ . Inan agglysis reported by Korzenny and Neuendorf (1981) multiple regreSsions
were eonductedrto predict forty-one different media exposure and cdntent prefer- "

ence variables. + Approximately f;.fty:-fou’r 1ndependent variables were included asll‘ . . 8
possible predictors in each of the 41 step-w1se regressions, including the seyen S

. 3

most frequently ,endorsed. cultural identities. . ~— —
/0—

o

.. To test the specific hypotheses herein, disc;iminant analysis was used

- < .

to-predict each of the twelve .cultural identity labels measured. Briefly,
discriminant analysis attempts to statistically distinguish between two or more™
groups of cas€s’ through “discrimipating variables" which measure characteriétics

on which the groups are expectedrt% differ, This is done by“forming one or

more 11near combinatig\s of the discriminating variables of the:form e .
.. ?‘i,.-d 2 chlzz2+.-..w1pzP o ‘ . ,

. ’ -

vwhere D, is the score on discriminant function 4, the d's are weighting coeffi-
A—-—-—/

.
- . ” N a

cients derived via the analys1s, and the 2's’ are "the standardized valués of the i\

- :
P diScrimaqating variables entered in the analysis. The ,maximm number of bt

. - h

discriminant'functions-derivable is the degrees of freedom for the categorical 1l

dependent variahle. Thus, in ‘the ca§e of this analysis, for each non-exclusive, ) .

dichotomous dependeﬂt~;ariable (cultural identity), only one discriminant

»

function may'result. Each é isa standandized coefficient which 1ndicates the

contribution of the variables z, when standardized, to the prediction of the .
v ® ' P4
categorical dependent variable in the same manner that a standardized regression

L °

>

coefficient (beta) may ‘do - .80 for a continuous dependent variable. S tistical ~ *

. tests may measure the success with which the discriminatiné variables actualE’ .
F . '. - ] 3 \-: s ',. : ) ‘ 3 " '- Aw,’}?.,',‘ .

v
- ’
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Ige Sample Questlonnalres were complethd by'357 fifth-graders and 513 ™
tenth-graders = The age range for the flfth-graders was 10 to 13 years and for
- *
thé tenth-graders it was 14 to 19 The sample was nearly equally divided between

©

males énd females. t. o s
The average nunber of people in the respondents'’ pouseho;ds was 5.3,
% . ' '
Ninety-five percent reported having a phone‘in their home. Flfty—one percent

\NJJ
Xeported speakJ.nc Engllsh and no Spanlsh, 25% mostly English and some Spanish,-

15% English and Spanlsh about.equglly, and 9% mostly Spanish and some Engllsh

Slxty-nght percent reported reading Engllsh and no Spanlsh 19% mostly Englléh ‘-

.

and some Spanish, 8% Engllsh and Spanlsh about equally, and 5% mostly Spanlsh

4\!!" P
A}

~~and some Englf’ﬂ ' ' -
r ’
Fourteen percent of the respondents, indxcated that the label "Chlcano"

-

was appropriate for them. Two percent endorsed the label "Latinho;" 13% the
- - e - . . ’ f i
label '"Mexican;" 1% the label "Cuban;" 2% the label ‘Puerto Rican;" ;9% the

"1abel "Spanish-Anerican;" 24% the_label "Mexican~Aﬁerican;" 4% the label "Asian-
Amerlcan," 35% the label "White (Anglo);" 5% the label "Black;" 86 the label
"Native Amerlcan (Amerlcan Indlan) ;" and 9% the label "Other." Elghty-seven

a -

nerce;t of all respondents endorsed a s1ng1e 1abe1. Seventy-nlne percent of

the-uﬁu youths who chose at least one Hlspanlc 1abel chose on/x_a.31ngle res-

. -

ponse. (Of these Qﬁaf'igé chose Chlcano, 2% Lé%lno, 18% Me 'éani O9 Cuban, E
L

] -\/ s

l% Puprto Rlcan, 20% Spanlsh -American, and’41% Mexlcan-Amerxcan.) Ten percent

~
*

chose two responses, u% chose three resp®hses, and 7% chose four or more, labels

3 . ]

- L]
. \’,I} - “
LA N
~ < .

* Fourteen'respondentg/réported nedther age nor grade., -

>

7



.
. . 4

. R -22- ¢ - ‘ a *
: . A

As selectlng one label did not Preclude selecting others, the 1dent1ty varlables

’ v .

may be treated as Sepgggte Varlables not perfectly collinear w1th one another.

. Predlctlon of Media Content Preferences. “As indicated earlier, a preViBhS”

AN

. analy31s of this.data set -used step—w1se multlple regression to determlne whlch

variables predlct a*w1de varlety of medla content preferences. The nine® most
. — v
frequently endorsed oultural 1dent1ty labels -were Included as possible prédic--

°

tors. Teble 1 suftmarizes the role of each Hispanic and Anglo cnltural identitf

°

label in predicting confent preferences. Only those‘inétances where)a label
Playéd a significant role (at’ the p <Q.05 level) in predicting the dependent .
kXEEié’ble are noted. N > B : .

. hd N o

One must keep in mlnd when examlnlng this table that the given cultural

el is only one of fifty-four predictor variables in each regression,

and that the coeff1c1ent given indicates the impact of holdlng that cultural

1dent1ty versus not holdlng it for each media behav1cr indkcated. @ Keep 1n )

“mind t that an indxv1dual mlght hold m%}tlple culturdl identities.

The atterns of relatlonshlps ev1dent are qulte 1nterest1ng. Brlefly,
: /
self-designated Chlcanos and Mexican-Americans have slmllar preferences they |

seem -to be 1nterested in ethnic-oriented music and not to be 1nterested in

recreatlon magiplnes or cla351cal and country § westeﬁﬁ records and tapes.

/
Mexlcans express 'a distinct preference for Spanish content in all media. Span-

.

igh-Americans show a d1s1nterest in local and Latin news,

Compared with non-Anglos, those self-designated as White (Anglo) express
- p . N .
lower preference for -Spanish.and local,news, Saturday television; entertainment

ragazines, and Black-oriented mugic.

. . * N ! -9 . ) ¢ ) e
= .
Thdse cultural identities which were held by less than 5% of the respon-
dents (Latlno, Cuban, Puerto'Rican).uere deleted as independent variables to
reduce degrees of freedom used by variables w1th very little variance.

» -

. \ ’, 2‘1 ’n‘ ! v - - . ~
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- ’ Table 1
* Cultural Identity and Media Content” Preferences
. "L ) y ’ * Dependent
A ’ B . sig, Variable: 3
' _»  CHICANO 11 ,+001 Preference for features in newspapers
4 (14%3n=117) -.08 .005 Preference for sports on+TV
-4.,1 . s .07 '.029 " Time 'spent watching TV on Saturday
, _' o .~10 .001 ‘Preference for recreation magazines
h .08 .010 . Preference for Spanish music o radio -
~, 3 . .11 .001 Preference fof .BIaclg-oriexrtéd music on
.. - : radio ‘ .
o 311 .003 Preference for Top 40 l?nusi@ on radio
.15 .000 Preference for Black-oriented records/
* ‘ ’ tapes
X -.09 014 Preference for classical/counti%r & west- _
- ern records/tapes
.08 +028 - .Number of English movies seen dn last
N : ' month ; .
. ' }"\(
MEXICAN ~ . .11 .0/02 Prefei-ence for features in newspapers -
(m% n:111): =~ o7 Zovl+33 _ Prefererme for stomies about Mexico.and - "
- ' L'atin America in newgpapers
. -.08 .027. Preferencé Jor entef'ta:mment q.ontent' on
e - \Q.S .000 Pre’fer&:ce for Spanish content on TV )
T ' 22 .000 .- Frequency of. viewing Spanigh programs- on = ~
. PN ™ r -
.08 .010 Preference for action \'{’miq books / sg
\\ P .09 . 007 Pré%erence fqr romance/hmnor‘comic books
A .16 " 000~ Number of Spanish’ magazmés read in last
’ v week ’ ,
. .23 . ".0010 L f Preference/f{g;)anish music op radio
T 22 ~.000 Préference for Spanish records/tapes
e o T .24 .000 Preference for. Spanish mov:Les
S .::;‘ - . 8.22 ".0.00 Numbér of Spanish movies seen in last ]
* ‘ month -
< - .13 .001 | . NumBer of Spanish b90ks read in last. -
- . % month . . b
‘ " ~¢ ) N . l %@i’ﬁw
* Standardized multf{ple regression coefficient /
‘ 1 - . 4 \,
5 Y - Y
" \ da ‘\ t N

s




Ta;)le 1 (continued) -

-2l : \\ . )
t - .‘) )
=,
- sl S\ )
[ , - «  -Dependent | - !
. -~ B Sig. Variable -
MEXICAN- 7 -.06 - :033 .7 - Preference for sports on TV  ° \\ ST
A “ Lt . ‘.
mICAN 07 .09 Frequency of viewing \soamperas on TV
A ) (24%3n=207) .08 =~ ,014 . Preference for recreat\x‘en magazmes 5 v ‘ Ay
, i * oy -.011 | Preference for ‘Spanish puié on radio’ .
. L ~.11 .00y - Preference for .Top 40 mu! J.c on radio”~ , .
— . T .07 4 :0145 Preference fo} Spam.sh reb\ords/tapes T > ~ ’
Y. .13 . 000 *Preference for Black-oriented records/ ’ -
. - . " tapes - e
’ -.08 \ .029 Preference for class:.cal/co:}itry & western S
- 500 " ' records/tapes -
\ ) - - .
> e T ‘ : o
§ ANISH- . 017 - Preference for 1oca1 1nforma‘.on in news- Lt
g ﬂ
s Am: AN .
- (13%3n=112) A
‘ ‘\
°\ WHITE (afGLO)  -.09
. Ggkme0®) oL
- ~ ’013 ¢
] g \
B
. e e d-oog
" ~— ‘ . '-o)g
, i e s .
B ) "cll '
. ‘e . ‘-
\ s, +=06
. ) - ¢ .
o -£08
- 3 .
(] e
$ © 10
- e .23 .
ad P .
. SEE
'
~ S ‘ \’

7,0 5 Prefepence f<_>r Spanish'sections in news- L ‘
. papersk—\ - . ) ,
.006 Prefeyence for stories a.bout Mexlco, afid ’

- " Latin Ame;ﬁa in newspapers ‘I ‘
Lad f : N
.00y * ' Freéquency v:.ew:.ng Saturday carttpns on o
P . s
.0{ . ‘Time spent watching TV .on Saturda}"' ' b
. 042 ) Preference for popculture magazines
. 026 rd Preference for recreatlon magazines !
o -«
.000 Preferenee..fo/r Black-or:.ented mus:.c on N
radio. ; ’ .2 .
.011 " Preference for Top 40 mus\ic on: radio .
"o
.000° ’Preference for Blat:k-or:.ented reccrrds/ .
. taPEé Y . -
T ) - ’ - T . «

pap/xsr .? . ) R

Preference for storJ.es about Mexlco and "
tin Amerﬁa in newspapers

a o K

nce( for 1oca1 3 foﬂti n in.news- -
ers . T
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Prediction of: Cultural Identity. Tables\2 and 3 summarize the two sets of

discriminant analyses which were conducted to address the specific hypotheses

posited. ain, onIy Hispanic and Anglo cultural ID's are deemed Pertinent

The d scriminant analyses predicting Lat:.noa Cuban stand Puerto Rican
cultural Ip :

ST~
also excluded from this Presentation. In Table 2 1t may ‘be seen “that all of
the cultural labels could be significaptly Predicted by a linear combination

of - the 1ndependent varidgbles, as }ndicated by the signlficance of the final

S lambda shown at the bottcm of each column (The Wilkfs lambda repre- .

sents the proportion of variance unaccounted for by the discriminant function,
g

-

or 1 -~ (canonical correlat:.on)2 ) Egch eanonical- correlation Presented is that

between all 1ndependent variables and the sole dependent variable. ‘ ':

.

Table 2 also 1ndicates‘which of the discriminant coefficients

ibuting. to the prediction of each cultyral 1dent1ty.
¢

coefficients are similar to standardized multiple regression coefficients, and '

-

are 1nterpretable in a'like manner. .

"White

.

(Anglo) " Thirty-two percent of the variance in the endorsemeht of this label -

is accounted for by/the discriminant function which is a’ linear composite of -

the 30 independent variables. Those youths"® who con er themselves White (Anglo)

are more likely than those who do’ not to speak and read English have a small

listen to few records and tapes watch less -+

T e

household, read few comic books,

o

v, not watch TV er social learning,

TV minorities as not real,

assigd‘low believability to TV, perceive

and peréeive media Mexican American Portrayals as '
positive, c. . ' - _ . i

s ¢ .

«
-

/




Table 2

Discriminant Analyses of Ciltural Identity Labels for Total Sample

CHICANO MEXICAN SPANISH- MEXICAN-  WHITE
‘ ' AMERICAN * AMERICAN (ANGLO)
LANGSPK - 5758k - 272%kk -.708%%% - 51400 i671hnR
LANGREAD -, 39284k - 250h%k - 159%%% -, 0834 24 2%kk
HSHOLD -.044 . oA51Nkk JA12% 0 v 3714k% -.358%%%
COMGES -.029 ' L150%% -.09 -.110 - 084%% .
MAGS. ~.048 068 .102 ~.294% .091
BOOKS® -.046 -.156 - -.016. .080 =026
NPDAYS .096 -.155% . .=.140 . .137 -.015
-- RADHRS .009 ~.128%* -.027 ° 141 -.013
" RECHRS  .319%kr -.060 =.405%* .077 -.137%

' MOVIES. 100% 114 .018 -.252 .110
BSASBBTV <3334% .016 . 027 .3884%% -, 250%%
READF1 -,322#% .024 . .104 -.221 .077
RBADF2 .230 .021#% -.035 .160% .008
READF3 .107 -.012 .138 .138% .005
WATCHF1-ws -245 -.095 -.049 -.146 141
WATCHF2 -.226 307k -.060 113% -, 1484k
WATCHF3 ,062 -.051 -:215 114 -.059
WATCHF4 -.020 .0864% .2002 -.126 114
TRUE1 ~.058 -.045 -.093 . =.072 .047
TRUE2 -.094 - _ .085 -.062 “ 048 -.206*
TRUE3 034 - .095 .151° -.106 .068
TALKF! - _.019 .099 .007, .118 .033
TALKF2 -.042 .027 . -.037 -.202 .068
PARMEDF1 .009 -.063 .156% -.057 -.093
PARMEDF2 =+036 .081%% -.080 .034 064
PARMEDF3 -.101 ~.261 127 e 125 122
REALF1 .248% .195tR% 1628 .179% = 301 kKA
REALF2 & -.129 -.,098 .188 -.128 .090
MEXF1 .197 -154 .066 .001 -.109
MEXF2 ©.012 . 158%#% _~159% -.052 .032%%
Final Wilk's . : .
Lambda ~.8518 .8443 .8838 .8590 ' 6809
sig. '.0000 .0000 .0000 .0000 .0000
Can. Corr. :3950 ‘ .39\@;1 3408 .3619 -+ 5649

‘ L ] s L ] l
See R 05 og 1 vnxiagle 00
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Table 3 '

_ Discriminant Analyses of Cultural Identity Labeis for- Hispanics Only

CHICANO MEXICAN _  SPANISE- MEXTCAN-
* " rancsPK -2 .2015 -.249 . A3k
LANDREAD -.200 ~-.471 -.050 | .233%
BSHOLD -.225 ‘ L4BORRE -.137 JA32 -
COMICS - -.098 1884, -.206 -.317 ’
—— . MAGS .030 - J. <234 -.275
BOOKS -.081 - 187 012 169
NPDAYS w226 -.100 -=.107 .391
RADHRS 045% -.215%% -.091 .233
RECHRS 451K -.059 . -, 649%* S ¥
MOVIES S J154% 143 . .149 -.401%
BSASBBTV . .386 -.076. , =116 .328 >
READF1 < -~ -.336 032 - 226 ~. 144
READF2 - 27 . -.009*% ~.168 - .252
READF3 .009 -.142. - .026. -.007
MATCHF1 -.251 - =069 .130 -.053
WATCHF2 -.331", 4238% .. =.182 , .100
wATCHF3 .18 .028 -.269 .227 ;
WATCHF 028 .058 ~ -3014 -.159 .
TRUEl  ° -.116 ~.048 ~.13 =+ - -.008 -
TRUE2 ~.190% 056 - -199 ~.065
TRUE3 “.081 .198 . 230 " -.188
TALKFL -.088 SRS § V. ~.002 -.087
-~ TALKF2 -.067 133 . -.088 -.246
© PARMEDF1 042 . =062 .275% -.032
PABMEDF2 - -.026 YoooJ107% . =.110 .189
PARMEDF3 -.065 -.408 .232 .169 <
REALF1 .223 ' .igg* - .. L1000 .018 )
REALF2 =098 . .. - .349 -.114
J'"mzxn o x\}u S L.238 T 139 - -.084
MEXF2_ — 089 .112% .300 - ~.040 .
Pinal Wilk's : L "’ . .
) lambda . .8s21, - .8623 .9145 .8756 .
sig. .0804 .0161 4924 0492
/ * Cen. Corfr - .3434. A .2923 " .3527
bl p<,05, "k = p <€,013 A%k = p <. 001 . Y .

EMC See Appendix A for key on variable ‘names- 29 o )
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. .
‘the total sample with over 15% of the variance explained by the discriminant

\ ! . —ée; T . - . -

Bndorsement.of the label "Chicano" is significantly predicted in the total
sample by a linear combination of the 30 variables, with 15% of its variance.
Significant contrlbutops to thls pre-

»

diction are not speaking English not reading Bngllsh, listening to records/tapes,

explained by the discnimlnant function.

going to movies; not reading .newspapers for news (all in suppopt of the hypoL

) ~
" theses); and perceiving TV minorities as realistic, and watching television

(all counter to the hypotheses). : _ ' .Qp

Endorsement of a "Mexican" cuitural identity is significantly predicted in.
)
N

function. Significant pvedictors are not spéaking English, not reading English,

. . \
having a large household, reading comics, not listening to radio, and rgading

Amerigans on TV~(all counter to the hypotheses).

A "Spanlsh-American" cfitural ID is significant predictors are not listen g

to records, parental encouragement of readxng, perceived reality of minorities:

on TV, and perceived positive. image of Mexican Americans on TV (all in support
3 . . . 4

of the%hypotheses)r and not speaking English,. not reading Bnglish, and having

a large. household (all counter to the hypotheses) Lo

Bndorsement of "Mexican-American" as a cultural ID is 81gnificantly pre-

dicted w1th 13% of the variance explai’Eai;“Signif%eantmpredisxga»iﬁxgnnatehmng

™v, read1ng°the newspaper for social learning, watching TV for social 1earn1ng,

and perceived reality of minorities on TV (all in support of the hypotheses) and'

not speaking English not reading English, having a large household and reading

the newspaper for escape’ (all counter to, thé hypotheses)

. ST
-

1
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o This table does not,‘hgwever, address, thg .3gdditiopal question which is
. ‘ : ] . v ~
* also of interest to this authér at this time, i.e., how are the cultural iden-

—
<

. tities of individquals of like or similar ethnic backgrounds differentially
—~ . >

)

predictéd‘fpom media use variables? "This question is addressed by the results

shown in-Table 3.

.

Table. 3 enumerates the results of a discriminant analysis which. incIuded
only those youths who endorsed at least one Hispanic label. As might be ex-

‘pected the significances of the discriminant functions are reduced somewhat by

e&cluding non-Hispanics from the analysis, but two of the foup labels remain

significantly°predicted: Yexican and Mexican-American. In addition, the

prediction of the endorsement of the label Chicano is near-significant (p = .08).

L]
Again, the significant individual contributors are indicated in'the table.

- Endorsement of a "Mexican" cultural ID among Hispanics only isgsignificantly

-

Predicted with about 14% of the varianqé explained by the discriminant functign.
Significant indiVidual predictors are having a 1arge household reading comic

books, not listening to radio, and not reading the newspaper for escape (all

r
in support of the hypotheses) and watching TV for socialﬁlearning, parental
__/—W b TN N
rulenaking for TV viewing, perceived reality of minorities on TV, and perceived

A - . . )
.positive images of Mexican‘kmericans on TV (all counter té the hypotheses).
The other cultural ID which was significantly predicted by its discriminant
4 .
function, "Mexican-American," had about 12.5% of its variance accounted for.

", Significant Predictors are speaking English, reading\hhgiish, and not attending

-movies (all in support of the hypotheses). .

o>

ETY

i3
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DISCUSSION.

H
3

From thebhesults presented, it may be seen that the overall hypotheses »—ib;-
(HI/H ) that significant predi@tions of cultural 1dentity would be possible —
were in general supported. For-the full sample, the hypothe51s was strongly
supported. For Hispanics only, the hypothesis obtained 1im1ted support, only
Spanish-American was not fairly well discriminated. Apparently, those identi-

' fying, themselves as Spanlsh—Americans do not differ substantially from the

average non~Span1sh—American on the variables examined. Partial support for !
» &

the numerous individual hypotheses was obtained. The nature of this partial

support deserves further discussion. Table 4 provides a summary of the type ° /}
- o

of support obtained for each hypothesis.‘ . &Ei

Pirst it 18 apparent that significant discrimination of cultural 1dent1ty

.

is posslble, even amd/g Hispanics only.' Obviously, Hispanlcs are not a homo- PN
genous group, either in terms of the cultural 1abe1(s) they prefer or in terms ‘ S
of the medis behaviors*: they report The results of the multiple regressions

which were reported as anc1llary to the proposed model show that media content
preferences are also different among the various cultural identities. Thus,

ﬁispanics are not a single racial or ethnic group whose needs may be met by one

N °

single type of media content. This is of cou;se an important consideration

4

* for -broadcasters attemptlng to meet the needs of the Hispanic minority audiencé.

Hopefully this and future research will emphasize the diversity which exists

-

among the 1ndiv1duals ‘known as Hlspanic Americaﬁs. "

Fa

-* As noted abave, hypotheses Hllﬂa;obtained substantial shpport.' Hixed, but

.“‘

in general positive, support was ohtained for the hypothesis that endorsement
' b
of more Amerxcanized cultural 1dentit1es are predicted by exposure to mairbtream

" media (H ) The only findlng which was counter to this hypothesis was the sig-

+

nificant,contribution of watching TV to endorsement of the non-Americanizéd 1D,

-

/32
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. '.l'able 4.
. Levels of Support fot Hypothesea i
’ -
. - ) D .
' ) . _ Total aample . Hispanics only
CHICANO H!XICAN SPAN‘ISB— HEXICAN— CHICANO MEXICAN SPANISH- !EXIGA!!-
_ AMERICAN AMERICAR ~ : AHERICAN AHERICIN
u,/8, + 4 + + 0- + 0 +
H, - + 0 +° NA + .74 0
4 s e . .
. H, + + + 0 7 + g +
'3 + - 0 + . HA - NA 0
B o + 0 - " A + 7Y 0
. By o o 0 0 A ‘o mA 9
H "o 0 ) 0 NA ‘0. 1) o ..
' ﬁg 0 - + .0 RA - 7Y 0
B0 . - - + + m - - A 6 1
B TR 0 - + o 7Y - 7Y o
‘ o g 1
H, + + - % - * KA + NA + .9
« / . - b ™ |
“ . - - @
4+ = gignificant -uppt;rt, partial or full ' 5 - .
- = gignificant counter-support, partinl or full *~ y
0 = no significant findings : ¢ |
A = not applicable, ovetall pred:lc:icn not significant ~ .
Note: There were no mmces of mixed siznificant find o . 3
\) ‘ ol
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Chicano,.in the total sample. It is,possible.that total‘Ty viewing'may not be

~

the crucial variable in this instance; one may need to know the types of content

viewed to determine whether the’ hypothes1s does indeed hold for the Chicano

1dent1ty/, Chicanos may, on the otber hand view mainstream v content yet :

.

reject it or f—ll to 1ncorporate it for their own identlty formation.

Substantial support was obtained for’ the hypothesis that endorsement of ~

-

_a more Americanized Ip is.predicted by non-exposure to specialized medla (Y“).

Apparently, Chicanos and Mexicandﬁgre avid fans of specialized media, while

Spanish-Americans and Mex1can-Amer1cans are more likely to reject those media.

- This of course has implications fop the- efforts of those trying to reach and

meet the needs of Hispanics through magazines, newsletters, books, and films.

Consideration must be made of tHe d1verse cultural 1dentit1es and their rela-

@

tionships with media habits. . -

Nl
e Mixed support and.counter-support was obtained for the hypothesis that
Americanlzed ID's are predicted by the functions of uging the mainstream media

for information/learning (H ). The instances of significant counter-support

all involve the endorsement of a Mexican cultural 1dentity, Yexicans are more

.

.Nlikely to watch TV for social learning (in both the total saipple and the A&s-

panics-only group) 5nd to’ watch TV for advice (4in the total sample only). It

is possible that those who identify themselves as Mexican have been in the’ g.s.

5

a relatively short”period of time (this was.not measuyed), and are in the

process of perhaps attempting to assimilate into the U.S. culture to some~.‘

extent,’u31ng v, gben they waéch 1t, as a leanning tool. Mexican-Americans

R ] - *3 *

also report using TV to learn, but may s1mply be a temporal extension of the
v

-

Mexican situation, shaving already learnmed and assimilated to a greater extent. "

¢ . - * . IS

. This is not expected to he true for the "third culture" Chicanos. More infor-

-

mation is needed before assessment of this is possible.” :

(

-~
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Sl:.ght and m:.xed suppozft was %&med ~for the hypothes:.s that endorsement

"N ' il - /
of ag Amemcam.zed ID is :pred:ncted by not using ma:.nstrea for escape/ "_'

-

_cans to read: the newspaper for' escape.

’ - R

Two hypotheses showed no support or counter-sup,port whatsoever

°

stream media (H ) and: the hypothesis that an’ Amerlcam.zed ID is _predicted by

[ at
discussing mainstream media content \Q_th others (H ) These‘ influences seem -
to wash out as possible predlctors - these vamables do not dlfferent:.ate the
vamous Hispanic cultﬁral ID's, . ) ’ N

Hy, the hypothesis that éndorsement of a more Americanized 1D will be

.0 >

s . & . .t .
"predicted by efforts by others to mediate the respondents' mainstream media
v, . 'y ' * t. '

\ . .
use, achieved more counter-support than support. All instan'c\ée »9£—counter‘%

. Y ! ! [ . B ‘ e .
support involved those with a Mexican cultural ID. In both the total- sample
5 .« . .

and for Hispanics only,* Mexicans were ‘J;ikeely to f)e the recipidnts of parental
’ ‘l .

Yulemakifig for TV viewing. This doe.s/ seem typi-cal of &‘a' rather authoritarian

- culture such as that aof Mexico, and this finding may be an indicator of cultural

. ~
prox:.mity to Mexico. . .o R C

lO’ the hypot1€51s that endorsement of Amer:.cam.zed ID's {”is pre\d:.cted by
K4
perce:wed rea.lity of mainstream media content also ach:.eved more counter-
- - {-

X support than stpport. The pattern that emerges here is that for the total

o

: /‘

in this regard. This 1s surprising in l:.ght of the stef'eotyplc portrayals

generally found on TV It is unclear whether TV does show minority reallty.in

’ [
P




?\\<; /* and speaking of English and by fewer other Hispanics in the household (Hl2)

: S 11
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- L4

. the minds of Hispanicé? Hispanics Yige minority portrayals as models, or Hisy

‘ panics are so pleased or gyrprised at seeing the infrequent minority‘portrayais
. C o . . 9 N
‘s~ that they tend to "over-identify" with them. - .. Coet i

E a
s

i A\ . ~ )
positive character portrayals on mainstream media, receiyed counter-suppopt

iﬁ the case of Mexicans. Aggg;, Mexicaﬁ% break the hypothesized mold to re-

port greatér perceived positive Portrayals.of Mexican~Americanﬁ—ép TY: Aﬂa'
again, it is possiblg that the culturalily displaced (and mope recently arr{éed?)
\Mexicans so glad to see characters similar to,the;selves, tha? favorabie
affé;t results. - - _ ] . .‘ . Co L

That éndorsement of Americanized ID's"will be predicted by Ehe reading
3 ’.-°° .

-
4

~/ was ﬁell,. ported as.a hypothesis.: Counter-support was found for Spanish-

. A\ e EN N !
) /\\ . V- N ' ! s

fi@ Mexican-Ame®icans in the total sample, but this is Jogically«

Americans

ra

explained. /For these two ID's greater use of English.and a small household
) ' ’

. » Were expected, and this wag found for Mex%pan—Ame icans in, the Hispanic-only
2 t , ] .

sample. The total sample included many Anglos, ho vqi, who would obviously

" ‘use English a ;::;5 dedl, ) ‘

two ID's from the othep Hikpanic ID's along these |dimensions in a sample of '

\‘ ., ) ‘ - v~ 3 ..
ing. \ e e Ty,

.n

this nature.was not forthco
. |3

Dfstinct_pattenps f,hedia behaviors do emerge or the variéus gulturgl

- a N ®

_idéntity groupings;'

¢

Thg _information displayed in Tableg 2 andaaiis a éoo& , i
* source of datd for forming profiles of Chicanos, Mexicans, étc., in ‘terms of -

media use, functions, and perceptions.‘ These profiles aid not suppoft all the

.

individual hypotheses, with several general consi&erayions wdrtﬁ& of ﬂgté::

-~ s

1. The maiﬁstreay/specialized categorization of media may be oveflg sim-

plistic. Obviously, a small émoun? of Spanish-lanéﬁage, specialized

-~ - - I

L} )‘ ’
- ' -

RJ!;‘ - ? -. . . s

LW

Similarly, Hll’ the hypothesis that endorsement is ﬁredicted by perceived .

S ]

*

«
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C TV »cénténi is available, and some magazines are-.quite general and

Greater ‘discrimination in the measurement of media

—_

exposure would: enable ‘the researn /cher to assess this possibillty?fand

broad in scope.

to poss:.bly enh&zce hJ.S predlctlve power for cultural identity.

’ 2. The c‘egorizatlgn of cultural identities as "Americanized" and "non-

]

Americanized" may also be overly simplistic. There is little firm

-

. evidence at this time to.guide us as to which identities are American-
’ ~ ized and which’ are not. Penalosa prov:Ldes one model, theorists of cul- .~ - w

]

tural integratlon (e.g., Blubaugh and Pennington, 1976) provide another,
and many altergatives are possible. Even within the small, body of
previous research on cultural identity and media behaviors, divergent

operational treatménts of cultural labels are évidept:
»

"traditional" Hispanics-as Mexicah and Mexicano, qnd""non-traditional“

Dunm® identified

+ Hispanics as Mexican-American; Zaffirini identified “"traditional W

Hispanics as Latin Ameri‘s:an; Spanish Amez:icari, Spgnish-speaking, a;d
"non«trad;tiqna;l" Hispafxics, as Mexican American, Chicafo, and Browm,.
‘These~v.a'rious method.s_ of categorizing cultural identitie_é for Hispanics
are mot all congruent: For example, Pefalosa would put Mexican
_ Americans and €hicanos -in quite different gz)oupings,'wixerea's Zaffirini
conceptualized them both as M'non-traditional." ' a
While these two‘ possibilities may help explain wﬂy,support for 1':he indivi-’,
$a; hypotheses was @i}fed, they also point out the impom:ance of conduc;:ing

N 7 studies ~Such as the one described herein. We do not know at the present tme .
"where t"he various and non-exclusive Hispamc Amemcan ,culturgi identn-,ies f11:
) - in terms of degree of Americanization, degree of traditionalness, ete.- With
the results of this study, however,‘,we now do have some information as to where
] they fit in terms of medla behavmrs As’a baseline for further inquiry into 8,
i the role of cultural identity such information is indispensable. o - ‘
j‘- EMC - [ "q R R
¥l P . =




More specu}atively,.future researchers may, find that cultural identities

- may not lie simply along a continuum of Americanizatior, or tradition. han&

multidimensional factors may go.into!describing what a Chicano, a Latino, or

a Mexican-American is. And, such identities are not mutually exclusive; more
complexity 'in a model of cyltural identity is obviously in order: By conductin§
research of the type desctibed herein,.we may- begin to catalogue possible causal

i components, ;iich go into.the formation of cultural 1dent1t1es. @
Therevexlsta at least one/othé//cautlon which must be kept im mlnd when

attempt’to assess cu'ltural ident'ities.» The identity(ies) that an individual

. holds, may vary from timefto ti graphicai area to geographical area, or

.

While such variability may seem 1nsurmountable,

sd¢ial role to social ro

greater 8pec1f1cat1on when obta{ning measurements of cultural identities will

-

aid in the evaluation of such a possibility. - i * : .

Several cautions speclfrc to this study are in order The sample includes

- * L4

youths ‘only, thus llmltlng its scope and general1zab1g1ty Perhaps youths are
affected more, or less, than adults by media exposure. Perhaps the ranges and
kinds of cultural identities held by Hlspanlc youths are different than those
for thelr adult counterparts. Im this vein, it would be useful to examlne
different age—-groups or to conduct a longitudlnal study to determine the rela-
tldnshlps of’ medla behav1ors to culturgl 1dent1ty over- time.

Abo the fact that this study was conducted in only f1ve cities does \‘
~g?hamper its generalizability. Yet the study's size; scope, and precision make -

[ o ‘ - N v Iy
» it among the most comprehensive studies of this type to date. .

LN

&

The measurement of cultural ID as nonexclusive¥label endorsements has

-

‘ g
"bossible disadvantages as well as the opvious advantages discussed éaflier.

Por.example, cqu—'a; ID in this caseé may be treated as‘a single variable only o
e ” i3

if a complex system of categories is used (e.g., l-Hexican only, g:Hexlcan and

s e

L
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Chicano only, 3.=Mexican, Chicano, and Anglo only, 4=Chicano only s ete.) Per-
haps measuring label endorsements as exclusive, allowing for the discriminant ¥
predictive analy'sis of all labels simultaneously, would ~i1g_1crease our discrimi-
nant power. : < . ' ‘ ﬁ
‘Also, we“do not know for certain the causal nat;ure or the causal ordering
. of the factors shown 't'o be related in this.s"qdy." ‘ 'fhere has been partial
"support for the idea that media expo'sure may contribute to cultural idgnt-ity,
and there has been some support for the idea that cultural identity n)ay contr:.-
bute to media content preferences. But no- evidence is\fbrthcommg that t“hese
variables are related causally in the order 1ndicated. ‘
Finally, the following quest‘ion needs to be addressed So what 1f we can .
predic‘g cultural identity? The an‘?wer to this 1ies most particularly in. the’
- 1inkage number 5 om. the f:.gure on page 12 % Theo/rlsts and. researchers have
indicated (I:Wa, 19* Korzenny, Armstrong, and Neuéndorf 1979) that the
cultgral ident:.ty(i(es) that an indiv;.dual holds will influence the- way he thinks

@about himself, the way he 1nteracts with others, and the behavmrs he exhibits.

V;Lolations of his norms and expectations concerning his cultural idehtity may

. 4 M

T resu.lt in conflict or mlsunderstanding. ‘For example, many of the Hispan‘ic
Amemcans residing in Lansing, Michigan, would take great, offense at being

-

treated like a militant Chica;no, and at even being called "Chicano.'f. Their
own cultiral identities .are not congruent w{th what they Would expect a Chicano
to be like,- and interpersodnal confllc?éy result. Co

More generally, our cultural identit:.es may be an mportg\ part of our "
.existence in helping to determine how we view oubselves and our roles in N

American society. \ ' : ' T

+

’ * The poss“ible impact of cultural ID on social, political, and.other
behaviors. ; . . . ) ? .

te
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. Items Entered in Discriminant Analyses ' :
LANGSRK ' Speaking of English =~ L.
LANGREAD ;Reading of English- \
HSHOLD Number of people in hgug;hold

coMICS Number of comics read in last week

el

MAGS " Nimbe#6f magazineés read in 4last week . »
- BOOKS Number of non-school books read in last month %1
'NPDAYS Number of days read newspaper in ;l.ast week. .
RADHRS _.Time spent li:stening to radio perf day .
. RECHRS Time spent p‘laying tapes/vecords per day .
.°  MOVIES °~ Number of movies seen in last month " d
'BSASBBTV  Time spent watching TV per.day .
READE:]_ *Reading the newspaper for news - .
READF2 . *Reading the newsi)aper for escape{ . Ttem Set A o
READF3 *Reading the newspaper for social learning , )
WATCHF1 *Watch:mg TV for ggcape v : - .
WAT oggz *Watchlng TV for social learnigg . . A‘t :
WATCHES *WatchinWW - . - | fitem Set B
. WATCHFu “*Hatching TV for advice ’ T =
N TRUEl Credibility for newspapers - =
TRUE2 edibility for TV °
: 'rTRUES //-\irredibil’ity for radio B .
' TAIKF1 . .*Talk about newspaper co'nt-ent e -I tem Set € N
TALF2 = *Talk about TV content T _J <
PARMEDF1  *Parental encoﬁraggmer}t of .reading "‘i : ’
' PARMEDF2  *Parental rulemaking for TV viewing , jItem Set D i
N PARMEDF3 *Parental, co~viewing of V. _ 3 —i
REAi.Pl ‘*Perceived reality qf minomtn.es 6n TV “| z . K
REALF2  *Perceived-reality of Anglo§ on TV . ltemSetE |
+. ‘MEXFL *Perceived negative image of Mexican Americans on TV ~| ST .

MEXF2. *Perceived positive image of Mexidan Americans on TV Item Set F

. - . .
3 . . . .
A . . \F

* Indicates an .index created through factor analysis of a set of items. A1l .
. others are single-itém measures. The items which went into- the creation of G
N .each bracketed set of indices are show:x( on, the fol;owir_xg'p%ges. . -

.

>




[

-, §¢
na g
Item Set A:
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Item Set B:
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Item Set C:
&
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" How often does a parent tadk w:.th you about th:.ngs they see on TV?

~A2~

Respondents were asked haow much each of a number of statements was

Mlike" them-- "a lot like me," “a little like me," or "not like me."

The statements dealt with reasons why young people read a newspaper:

I read the _paper because I want to know what's going on. -
I read the paper because it's funny.
I"read so I can-learn to do new thirgs.
read because it excites me.

read’ because it relaxes me.

read because it cheers me up. ‘ . . .
read so I can forget about my Problems. i .
read to look at the pictures. ’

réad for the local news. . .

read for the national mnews. : -
read® to get advice on problems. -

read to find out about new places and people. ¢
read to get the headlines. , N ’
read to find out more about things I heard about.

read! to find out what's happening to people in town.

read because it gives me things to talk about. .

don't read becduse-it's boring. . T

A second set of atements with the same response categories as
Item Set A dealt ith reasons why young jpeople watch TV: U

watch TV because it excites me.

watch TV so I can’ learn how

watch TV because it relaxes me. '

watch TV because it teaches me things I don't learn in sdhool.

watch because ng shows me how other people deal with the same
problems I hdve. )

I watch TV because everyone else does. ’ ’

T watch because it helps me know. how I'm supposed to act.

I watch TV when I'm lonely. * .

watch TV so I.can.forget about my problems.

watch TV for the local news.,

watch-TY to get advice on problems. - ' )

watch TV because it cheers me up.

watch TV to find out more about things I heard about.

wat¢éh TV because it gives me things to talk about. '

don't watch because it's boring.

new things. .

R R e

A number of items asked the respondents how often they talk with .

others about newspaper and TV content, "6-7 days a week," "3-5 days,"

"1~2 days," or "less": .

How often do you talk with friends about things you see pn TV?

How often do you talk with a parent about things you see on TV?

How often do' you talk with friends about things you read in the paper?

How often do you talk wn:h a parent about things you read in the :
paper? N

How often does a parent talk with you about tiings they read in the
paper?

-
. - - -
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Item Set D: A set of items attempted to tap the level of parental mediat:.on of

2

Item Set E: A number of items asked the respondents to, indicate how real 'to life

Ttem Set"r: A set of items was presented to the respondents which asked about .

= doing good things? .
{\ How often do the’local newspapers have stor:,es about Mexxcan Americans

/?_: - f  doing good" things?, - .

_-=real," or ''not real": . . ‘

¢ Mexican Americans on 'X'V \

4

. *  them dothg"good things?

athem doing bad things? ; >
“ﬁ“wm I_ : o '
:»‘)"ph .. < ‘ ’ 46 . T

media in the respondent's home: , Y
|
|

Are there any shows on television your parents won't let you watch
because they don't think the stories or the characters arecgood for
" you? (A LOT, SEVERAL, A FEW, ONE OR TWO, NO)

On school days, how late can you stay up to watch televis:.on? -
(s, 8:30, 9, 9:30,:10, 10 30, 11, LATER)

Compared to most kids your age, are there more rules about TV in’ .
_your house, less rules, or {s it about the same as your friends? .
(MORE RULES, ABOUT THE SAME, LESS RULES) " b

Has a parent ever told you that you're watching too much television?
(YES, NO) ‘ .

The following jtems alJ. had the response categories "ver'y often,"
"often," "not much," and '"not at all":

When you watch TV how often is one or _both of your parents watchmg
with you? :

If you're watching a show with a parent, how-often.do you talk with
him or her about the show? |
"How often does a parent tell you there are certain shows you should .
watch? s - |

How often does a parent tell you to read, something in the newspaper? '
How often does a parent tell you to read something in a magazine? '

certain TV pobtrayals are, "very real,” "quite real," '"a little

) C o S .

Peeple on TV , . A ' ‘ o
Places on TV ’ . Tt
‘Young people on TV ( o ' v
Anglos on 1TV ! . ' )

Blacks on 'I'V . . .
Mexican American Families on TV e v
Anglo fam;l:.l:.és on TV . . TN

"their perceptions of how Mexican Americans are portrayed in the media,
Yvery often," "qulte often,"- "not very oftan " or "not at all"'

Id

How often do’ ‘the local meé spapers ‘have stories about Mexican Americans
doing bad things?- .

., How often does thée local TV news have stories about Mexican Amer:.cans

~ How often does the local TV news have stor1es about Hex:.can Americans

- doing bad things? ’-

How often do the shows you watch on TV ha.ve Mex:.can Americans in »

How often do the shows you watch on 'I'V‘have Mexican Amem.cans in




