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Summary of

RECRUITING TRENDS 1981.82

A Study of 428 Businesses, Industries,
Government Agencies, and

Educational Institutions Employing
New College Graduates,

This report is a summary of the eleventh annual Recruitini Trends.survey condlcted by Placerhent Services at
Michigan State University for 1981-82. A cross eection of 428 businesses, industries, government agencies, and
educational stitudons were surveyed foi this study. The results include information about trends in hiring new
college gradu expected starting salaries, Campus recruiting activities, and other related topics ,of interest to -
personnel tors, placement staff members, educators, career counselors, and'students.

JOB OUTLOOK FOIL ,

(t GRADUATES OF 1981.82
. . , .

e

Nationally, the overall =pigment picture fer new college graduates in 1981-82 is expected to remain approxi-
mately the sane as last year, keeping in mind that last year was tight, but 8795'of the graduates had jobs within 3
months after graduation. The greatest changes are expected for recruitment of minority college graduates where
an increase of 3 to 4 percent is anticipated. For,worlien graduatesi master's degree graduates, and all new bache-
lor's- degree graduates, the job market will remain app ately the same ddil year as last year. This strongly
suggests that recessions do not affect the college employment market as much as the market for those
with less formal education. (Pages 8-13, 15-22, and

.
Demand b geographical area is more pronounce heretofore and the job Markets are more clearly defined
geographically. The Sunbelt continues to b% the growth area, the Midwest providing fewer opportunities than be-
fore. This has resulted in a' shift of manpower, especially in technical disciplines from the Midwest to the West
'and Southwest. High technology, military oriented, and servi%iiiddstries provide the greatest increase in oppor-
tunities. , i .

... . - ,
Amid and and campus ,recruiting activity are expected to increase the most for computer science
gradua individuals, an increase of approximately 3 to 4 percent is anticipated. An increase of
approx to 2- percent is expected for electrical engineers, mechanical engineers, engineers of all types,
marketing/sales graduates, hotel restaurant and institution management graduates, and business graduates of all
types. The stoWest recruitment activity is expected for education, social science and. liberal arts graduates.
mand is expected to remain approximately the same for all other academic majors prepared by colleges and um-

, versifies. (Pages 5i-7.).
. ,'

Overall, college salaries will increase about 5.2%. This is less than the inflation rate and again indicates the devalu-.
ing of a college degree. This trend has been inevidence for over a decade. (Pages 23-25.)

C ' .

The highest average starting salaries this year (1981-82) will be paid to chemical engineers ($22,900), electrical
engineers ($22,450), and mechanical engineers ($22,315). Next will come metallurgipal engineers ($21,137), civil .
engineers ($20,915), computer science majors ($19,763,), and petroleum engineers 019,735). The lowest starting
War/ offers are expected for social science majors ($14412), human ecology graduates ($14,579), education
graduates ($15,114), hotel restaurant and institution management graduates ($15,195), and communicalions
majors ($15,514). (Pages 23-25.) ,

:,
i . .A,- .Master's degree raduates are expected 'to o receive approximately $2 203 as a starting salary,4with the amount

varying greatly by discipline. Doctoral degree graduates are expected to paid $27,375. Exceptions to the salary
offers for master:* and doctoral graduates mitt be MBA's with technical undergraduate degrees who will receive
much higher starfilfg salaries and also doctoral degree graduaterui engineering fields. (Pages 23-25.) I.

. ,
.4

CALCULATING STARTING SALARY OFFERS ,
.`..

... .
. « t. .

When calculating starting salary offers for new college graduates, the surveyed organizations listed the candidate's
academic major, past working experiences; and level as the most important factors. Other factorsiecerving
some consideration were the individual's major grade point average, overall grade point average, aggressiveness,
institution of prepar4on, and campus leadership.activities. (Ps e`28.) .

....'
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After an initial campus ituarizievr, candidates can expect to waif approximately 2 to 3 weeks before receiving a
response from must of the surveyed employers. Most organizations recognize the itlIpurtarmtvf responding situ
campus .interviews, sintx. organizations that do not respond as matter of courtesy are viewed very, unfavorably by
graduating students. (Page{ 29-30.)

PRE-RECRUITMENT ACTIVITIES

Ratiewing resumes and clic-dent:Ws in placement offices is the most important pre-recruitment activity according
to; the surveyed employers. Next on their list were talking with,die placement office staff members, participating
ink career day sifairii, seeking gradua-ting students who have previously worked fit their organizations, meeting with,
pbofessorustaff members, visiting with students dent groups, sending graduate's hack to [Leh campuses fit
recruiting and visits, and providing speakers for campus activities. (Page 31.)

CHOOSING A JOB

When choosing a job, according to employers, graduating students were most concerned ut quality of life
factors. Highest on Max list of important factors, ace./ g Eo the surveyed employe w e interesting work,
promotion and growth .in ,the organizatiOn, and their pervisor:s appreciauon of work dune. Theselactors were
followed in importance by A feeling of being things, good wages, good working conditions, employers
loyalty to employees, and job tecuriry. Obviously from this list, starting salaries are not always the most impot

:tant considerations when graduating students choose jobs. (Pag 45.)

SUCCESSFUL RECRUITMENT METHODS

When recruiting new college graduate", the surveyed empayers,indicated that campus interviewing was still the
4 most successful method. Next on their list of methods was referrals from current employees of their organiza

. lions, job listings with placement offices, and write -in applications. Less successful but still beneficial, according
co these employers, were ref from college faculty members, walkins, and hires from cdoperative education
programs conducted by char 4.1 tions. e poorest results were obtained horn referrals by community

st.
organizations and job listing with employment 'es. (Pages 4749.) ,

c. i i TRAINING OF NEW EMPLOYEES
. .0

/ I
,

Training of new coll hires is an important funciiiiin according to most of the surveyed employers. On the
average approrsunat 9 tA, 10 hours per week of traitung were given during the first 6months on the job. Organ
izanons providing the most training for new college hires were die Military, merchandising and retail services,
hotels/motels and recreational facilities, printing and publishing services, and utilities. Organizations providing

s. the least training were education institutions. (Pages 36-37.)
, .

MEASURING JOB PERFORMANCE

ening results was the must important factor when evaluating the performance of new college hires, according to
. .

the surveyed employers. Beyond this factor, they evaluate an individual on did' common sense, honesty and
intagrity,-dependability, initiative, cievelopea work losbitsihard working, reliability, interpersonal skills, enthu
siasm, and judgment skills. Also listed were Motivation to achieve, adaptability , intelligence, decision-making
alalls,oral communications skills, energy level, problem-solving abilities, and attitude toward work tddc. Others
included meni alertness, emotional control, flexibility, maturity, innovative ideas, and responsiveness. (Pages

, N .. .

Several professional activities were provided Ily organizations to their nev college hires. The included on the
job training, formal training by organization personnel, orientation sessions, and written males-his provided by
the employing organization. LAM frequently provide were seminars by professional organizations and classes
given by the ...ion. ,(Page 41.) ..

,
. .

TURNOVER"OF COLLEGE GRADUATES

The percentage of new college hires leaving the surveyed organizations within the first 3 non s were approti
merely 393: According to the surveyed employers, another 5% leave within the rust 6 months, art azw titer 9%
within the first year. Witbin 3 years approximately 18% have left, rind within 5 years approximately -28% have
left. The percentages of engineering graduates leaving an organization were dightly Iowa. (Pages 4243.)

-....
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PARITY FOR LIBERAL ARTS/SOCIAL SCIENCE MAJORS

The.best salary and job/classification benefits were receive.iby liberal arts and social science majors who were em
ployed with banking finance and insurance eutripanies; educational institutions, electrical machinery, and equip-
ment companies, glasi paper packaging and allied products companies, hotels motels and recreational facilities,
and merchandising and retailing services. When working fur these categories of employers, liberal arts artd social
science majors *Are able to reach parity in salary and job classrification when cottipared with technical graduates
flye to ten yegtsgter graduationin many businesses. (Pages 50-51.)

EVALUATION OFRECRUITERS ON COLLEGE CAMPUSES`
a

1 When evaluating the effectiveness of their recruiters on college campuses, th5 surveyed employ ers'indicated that
results were primarily, measured by quality, numbers, retention, and success of individuals reeerred and hired by ,

he recruiters. Other employers distributed opinion questionnaires to interviewees to colleet their comments on
the recruiter's effectiveness_ Still other employers relied on informal feedback and opinions of interviewees, new
Hires, faculty/staff, and placement Lffice petsonnel. Especially important to the surveyed employers when evalu-
ating recruiters was the quality of public relations generated by these individuals. (Page53.)

TIGHTER BUDGETS IN PLACEMENT OFFICES

1

Placement offices are experiencing tighter budgets. When rating suggestions for helping placement offices become
self-supporting, if necessary, the surveyed ernpldyers suggested that placement offices seek contributions from

ern foyers a!nd foundations'as their strongest option. They disagreed that employers should be charged an esta-
blish d fee for each interviewing scheduletuti campus, that students should be chareged for registering with place-
ment ffices. or that students should be charged for intervievi,s held with employers. (Page 57.)`

STARTING DISCUSSIO/V OF CAREERS

Discussions of careers should begin as early as the eighth grade, according to the sun ed employer sug-
gested that discussion of careers should begin even earliera(Page 58.)

PROBLEMS WITH CAMPUS RECRUITING

When listing their must ,persistent problems with college placement offices, the survied employers cited the
lack of knowledge about careers and student's lack of preparation for interviewing as the most serious problems.
Employers also listed pOer interviewing faelides, problems with on- campus parking, insufficient and overloaded
staffs and lack of organization and coordination. Getitifig the right students on their intervievting schedules wits
also mentioned. These employers-were seeking the most skilled, realistiZ, highly-motivated, and confident indivi-
duals on their interviewing schedules. The employers wanted. to sec high achievers without being overwhelmed by
unqualified candidateso while keeping peace at the placement offices and maintaining a respectable image on
college campuses. These employers. offered several other suggestions for improvement of placement services
around the country. (Pages 55 and 59.)

WORK ENVIRONMENINAUTOMATION

According to trends in the work cnvir.;nment, it might be advantageous for high school and college student's to
take additional courses in computer sciences ur,data processing. Surveyed employers indicated that an increase of
5 to 6 percent was expected in the next 11 to 3 years in automated office processes. The greatest increases were
expected in computer applications, an increase of 9 to 10 percent. Increases were also expected in word proves-
sing, electronic communicatjons, and teleprocessing. (Page 46.)

vas TRENDS BY INDUSTRY TYPE y

When measuring the change in campus, recruiting activity by the surveyed employers this year (1981-82), service
organizations indicated the highest increase (up 9-10%). Tire and rubber companies were next on the list (up
5-6%); but tiri and rubber organizations have recruited very little in the last few years. The next highest increases
were in food ap,4 beverage processing ancffestaurants (tep 34%). Increases of 1.2% weie expected in recruiting
activity from fi6pitals and health services, automotive and mechanical equipment companies, motels, hytels,
resorts and recreational' facilities, construction and building manufacturers, glass, paper packaging and allied
products, electronics and instruments, banking, finance, and insurance companies, arid merchandising and retail
ing services. Deciedses in campus recruiting activity were anticipated in agri-business and printin, publishing
informational services organizations (down 34%). A decrease was also anticipated inv.erospace jilka Lumpitnent

,parts organizations, (down-1-2%). The remaining categories of employers anticipated approximately as thuch
/ampus recruiting 'actiity, in 1981-82 as they conducted in 1980-81. (Pages 34, 12-13, 16 -20.)

-
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How_many SALARIED employees (excluding tlerisal staff) are oat the pay-rull your oggastization? Absolute frequencies are listed
for eaThitiswer on the first line, row percentages on the second Uric, column percefitages on the third lineand percentages of Nal
on,the fourth line of each block.

Number of Salaried Employers "

Employer
Category'

4*
ACCTW

AEROSPACE

COUNT
ROW PCT
COL PCT
TOT PCT

1

.2

. -

1-99

1

10
43.5

-21.3
2.4

0
0
0
o

'100-999

2

t 6
26.1'
3.8
1.4

2
18.2
1.3
.5

1000-999
9-

I 3

I 5
I 21.7
I 3.7
I 1.2

I 6
I 54.5
I 4.4
I 1.4

3 2 5 1 IAGRIBUS 20.0 50.0 '10.0 I

4.3 ' 3.2 .7 I

.5 1.2 .2 I

AUTO
4 1

I 7.7
6

46.2
3

23.1

.1

2.1 3.11 2.2
2 1.4 .7

BANKING
5 6

16.7
13

36.1
12

33.3
12.8
1 4

8.2
3.1

, 8.8

' ,CHEM
6. 0

0
4

19.0
8

38.1
0 2.5 " 5.9
0 1.0 1.9

COMMUN
7 0

0
0

1

100.0
.6

0
00,

0 .2 0

CONSTRUC
9 2

12.5
4

25.0
8

50.0
4.3 2.5 5.9
.5 1.0 . 1.9

9 1 ' 31 14
EDUC 2.1 66.0 29.8

2.1 19.6 10.3
.2 7.5 3.71'

COMPTRS
'10 1

7.1
6

42.9
4

28.6
2,1 3.8
.2 1.4 i.p

11 1 9 9
ELECTRNC 4.3 39.1 39.1

.2,1 5.7 6.6
.2 2.2 2.2

FOOD
12 7

33.3
9

tY2. 9
3-

14 3
e 14.9 4 2.2

1,7
?7

.2 .7

GLASS
13, 2

44.3
6

42.9 2'8.6
4.3 3.8/ 2.9
.5 1.4

14 1 5
--78.

GOVT 5.3 26.3 42.1
2.1 3.2 5.9
.2 - 0 1.2 1.9

15 1 4 2
HEALTH 12.5 50.0 25.0

2.1 2.5 1.5
.2 1.0 .5

16 1 6 3
HOTEL 9.1 54.5 27.3

2.1 2.2 '

.2 1.4 .7

it 17 2 12 6 r
MACHNDS 8.3 50.0 25.0 I

4.3 7.6 4.4
.5 2.9 1.4 I

I

10000+ ROW.
TOTAL

I 4 .1
I

2'' I 23
8.7 5.5

`3
27.3
4.1
.7

11
2.7

2 1.0

20.0 I 2.4,
2.7
.5 .

,.3

23.1
4.1
.7

5
13.9 -

6.8.
1..2

13
3.1

36
8.7

9 21
42.9 5.1
12.2
2.2

0
0

2
12.5
2.7
.5

21,4
4.1
:7

4
17.4,
5.4
1.0

2
9%5
2.7
.5

I
.2

16
3.9

47
' 11.3

14
3.44

' 23
5.5

21
5.1

2 14
14.3 I 3,4
2.7 I

:5

5 'I
14

" 19
26.3 I 4,4.6
6.8 I

1.2 I

1 I '8
12.5 I 1.9
1.4 r
.2 I

I.

1 I 11
9.1 I 2.7 .

1.4 I

4.2 I ;

I 24
I 5.8

4
16.7
5.4
1.0 I

I
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. Number of SALARIED employees (Continued) ee
i . .,, Number of Salaried Employees

COUNT' *r
.ROW ,PCT- 11-99 100-999 1000-999 100$0+,. ROWEmployer COL-PCT I* Category TOT PCT I

I
'18

METAL

19
MILITARY

t
20

PETRO
..

21
PRINT

-v% 22
UTIL

23
RSRCH

24
SERVICE

4

25
TIRE

26
VOLUNT

27'
DIVERS

COLUMN
TOTAL

1 I' -I
4

2

7
17.4 I 30.4
8.5 I 4.4
1.0 I 1.7

I

0 I 0
0 I 0

'.0
0

I. 1

0
0

I

1 I 2
6.3 I 12.5
2.1 I 1.3

. .2 I .5
-I

1 I 3
16.7 # 50.0
2.1 I 1.9
.2 I

0:II -5
0 I 22.7
0 I 3.2
0 I 1.2

I

2 I 9
11.8 I 52.9
4.3 I 5:7
- .5 I 2.2

I

0 I 0
0 0
0 I 0
0 I 0

I

0 I . 0
0 I 0
0 I :0
0 I 0

I

1 I 0
50.0 I 0
2.1
.2 I 2

I

0 I 3
0 I 33.3
0 I 4 .9
0 I .7

I

47 158
11.3 38.1

.9 TOTAL\
I 3 I 4 I

-I I I

I 8 1 , 4 I 23
I 34.8 I 17.4 I 5.5
I " 5.9 I 5.4 1
I 1.9' I 1.0 I

I I I

I 1 I 3 I 4
I 25.0 I 75.0 I 1.0

I1
.7 I 4.1 1
.2 .7

I I I'
1 6 I 7 I 416
I 31t7.5 I 43.8 I 3.9

.1 4.4 I 9.5 I

I 1.4 I 1.7 I

I I I

I 0 I 2 I e
I 0 I 33.3 I 1.4

'1 0 I 2.7 I

I I . 0 I .5 I-*
I I

1

221 12 I 5 I

I 54.5 I 22.7 I 5.3
I 8.8 I 6.8 I

I '2.9 I 1.2 I

I I I

I 6 I -.0 I 17
I 35.3 .I 0 I 4,1
I 4.4 I 0 I

I 1.4 I 0 I

I- I I

I 2 I 0 I 2
I 100.0 0. 5
I 1.5 .1
I .5 I

0 I

0 I

I I

*I 0 I 2 1 2
I 0 I 100.0 I .5
I 0 I 2.7 I

I 0 I .5 I

I I' I

I 1 I. 0 I 2
I 50.0 I - 0 I .5

.7 1 , 0 I

..2 ' I

I

I I

4 2 I 9 .

I 44.f I 22.2 I 2.
I 2.9 I 2.7 I

I 1.0 I .5 1II I
136 74 415

.32.8 17.8 100.0

NUMBER OF MISSING OBSERVATIONS = 13

+-

OBSERVATIONS. For the 1981 82 Recruiting Trends survey, a total of 428 employers responded. Of these
11.3% were education employers, 5.6% were governirient employers, including the military, and the remainder,
83.1%, were businesses and industries. Of the respondents, 11.3% employed fewer than a hundred salaried
individuals on their payrolls, 38.1% employed 100.1000 salaried employees, 32.8% employe g. 1,000-10,000
individuals, and 17.8% employed more than 10,000 salaried individuals on their payrolls.

S
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In the LAST YEAR, what change, if any, has occurred in the number of SALARIED emplyyees working for your orgardzationrAbsolute frequencies are listed for each answer
on the first line and percentaget on the second line. Answers are listed,in mean scpre orderMom lowest to highest

Increase Decrease
-Mean 75% or 50- 25- U. 6 1- Remain 1- ,
Score More 74% ,49% 24% 10% 5% the 5%

i Same'
Employer ategory (t) (2) (3) (4) r(5) (6) (7)

Food, Beverage. Processing,
and Restaurants

Printing: Publishing '
Sc Informational Services

Military 0. I,

Hospitals & Health Services

5 . 6 *0 . '0 2
0.0 0.0 19.1

5 . 7 0 0: 0
0.0 . 0,0 0.0.

5 . 7 0,, '0 0
0.0 0.0 0.0

6.6 0 0 ' 1

0.0 0.0 12.5
Diversified Conglomerate 5 . 9 0 0 0

0.0 0.0 0.0
5.9 0 0, Q

0.0 0.0 0.0
6.0 0 1 0

0... 3.8 0.0
6.1 0 0 0

0.0 '000 0.0
6.1 1 0 0

/ 4.3 0.0 0.0
0 0 0

0.0 0.0 0.6
6.3 ' 0 0 , 1

0.0 6,0 5.6
O 0 0

0.0 0.0 0.0
0 0 1

0.0 0.0 4.8
O 0. 0

0.0 0.0 )3.0
0 0 0

0.0 0.0 ,0.0
o 0

Hotels, Motels, Resorts,
Camps, Recreatidnal Fealties

Merchandising Sc Related
Services

Aerospace & Cough:meats

Electrical MaChinery & Equip.
(Computers)

Construction & Bldg.
iX=IMf

anditr Consulting
Services

Accounting 6 . 4

Mends & /Acta! Products 6 . 5

Banking, Finance, & Ins. 56.. 5

Glass, Paper, " 6
Packaging & Allied Products

Petroleum & Allied Products 6 . 7

6.3

Chanicalr:MliP,S4
Allied Products

Electrical Machinery Sc .

' Equipment (Computers)

0.0 0.0 '0.0
6.7 0 0 0

1 0.0 '0.0 0.0
-"- 6.7 0 0 0

0.Q 0.0 0.0
Agribanam 6 .8 0 0 0

0.0' 0.0 0.0
Tire& Rubber 7.0 0/ 0 0

0.0 0.0 '0.0
7.0 04. 0 1

0.0 0.0
7.5 0 0

0.0 0.0
7.8 0 0

0.0 0.0
8:1 0 '0

0.0 0.0

Public Utilities
(Including Transportation)

Service Organizations
(Boy Scouts, Red Cress)

Automotive &
Mechanical Equipment

Ghvernrnental Administration

9

(8)

6 11- 25- 50-
10% 24% 49%" 74%

(9) (10) (ii) ('12)

3 5 4 7 1 0 0 0
13.6 22.7 1.11.....2 31.8 4,5_ 0.0 0.0 0.0

/
- 1 .2 1 2

',0 .... 0 0 0
16.7 33.3 16.7 33,.3 0.0 0.0 0.0 0.0

O 1 2 0 0 0, 0 0
0.0 33.1 ELI 0.0 0.0 -0.0 0.0 0.0

O 1 4 2 0,...._ 0 0 0
0.0 12.5 52,Q 25.0 0.0 --:0.0 0.6 0.0

1 1 5 2 0 0 0 0
11.1 11.1 51,5 22.2 0,0 0.0 0.0 0.0

2, 5 0 2 1 0 1 0
111.2 45.5 0,_Q 18.2 9,1 0.0 9.1 0.0

O 7 12 . 3 2 1 0 0 0 0 26
0.0 26.9 4_9_,2 11.5 7.7 , 3.8 0.0 0.0 . ,0.0" 0.0

` 0 3 4 .4 2 1 0.1 0 . 0 0 0 10
'0.0 30.0 12,2 20:0 10.0 0.0 0.0 , 0.0 0.0 0.0 .

3 -4 6 ' 5 3 0 '0 0 0 1 23
13.0 17.4 26,1 21.7 13.0 0.0 0.0 0.0 0.0 4.3 4

3 3 4 3 1 Q 2 0 0 0 16
18.8 18.8 25.0 18.8 6.3 0.0' 12.5 0.0 0.0 0.0

2 3 4 3 4 0 0 1 O 0 18
11.1 16.7 22.2 16.7 22.2 0.0 0.0 5.6 0.0 0.0

3 5 6 3 2 0 2 1 0 .2, 22
13.6 22.7 22,2, 13.6' 9.1 0.0 .9.1 4.5 0.0 0.0

1 4'- 4 19 7 1 1- ,, 3 - 0 0 0 , 21
4.8%19.0 19.0 32,2 4.8 4.8 9.5 0.0 0.0 0.0

2 7 ' 11 10 1 0 2 '2 0 0 35
5.7 2010 31.4 4.2L11 2.4 0.0 5.7 5.7 0.0 0.0

1 4 2 3 p o , 0, 1 0 0 14
7.1 28.6 14.3 21.4 21.4 -0.0 0.0. 7.4 0.0 0.0

,s,......

' 1 3 6 0 0 2 1 0 N 0 16
6,3 18.8 .37.5 1.2.4, 0.0 0.0 12.5: 6.3 0.0 0.0

O 2 13 2' 0 1 0 0 1 20
0.0 10.0 65.0 a.,.Q 10.0 . 0.0 5.10 0.0* '0.0 5.0

O 4 2_ 5 1 1 . 1 0 0 . 0 14
0.0 28.6 14.'3 'gD,2 7.1 '7. 1 7.1 0.0"

O 3 1 3 2 0 1 0
0.6 30.0 10.0 30.0 20.0 0.0 10.0 0.0

O . go 0 2 0 0 0. 0
0.0 0.0 0.0 * * 0.0 0.0 0.0 .0,

O - .. 5 4 5 3 / 0 2 1

4.5 0.0 22.1) 18.2 22,2 lq.6 I..0,0 9.1 4.5
O 0 0 1 0 0 1 0 ,0

0.0 0.0 p.o 5.0 0.0 0 50.0 o(. , .o o o-
4O ,, ,o, 2 1 5 0 0 1

0.0 0.0 15.4 7.7 38.5 'La 0.0 30.8 7..7
O 0 1 1 3 7 3 3 0

0.0 4F.A.---...5.6 5.6 16.7 patL,2 16:7 16.7 0.0

75-
100%

(i1.10

O 0 22

O 6

Cues

0 . 0
0.

0.0
0

0 . 0
o

0 . 0
O

0.0

0.0 ,
O 3

0 . 0
O ,8

0.0
-0 9

0.0
O 11

O.0

0.0
0

0.0
0

0
0.00

0.41

'0
0.0

0
0.0

0 . 0
O 10

0 . 0
O 2

0.0
22

4 . 5
O 2

0 . 0
1 3O

10

0 . 0
O , 18

0 . 0

10



.
Number of SALARIED employees (Continued)

C
Increase .

'
Decrease

.
Mean ), 75% or 50- 25- 11- 6- 1- Rem.* 1 6- -,11- 25- 10. , . 75-Score More 74% 4990 24% '10% 5% the 5% , 10%' 24% 49%.*, . 7490

_flues
1(10%

Employer Category (1) (i) '. (3) (4) 4 (5) (6)
Same
(7)/ (41,Y (9) (10)

I
1 11 ) ( 12) "(13)

. .Volunteer Organizations' 8 . 5 0 0 0 0 0 0 1 0 0 1 0 0 0 2(Churchei, Peace Quips) 0:0 0.0 0.0 - 0.0 10,0 -0 0 50.0 0.0 Q.,,,Q 50.6 0.8 0.0 0.0Education31 Institutions 8 . 6 0 0 0 0 t 4 4 18 6 7 3 , Z . 1 460.0 0.0 0.0 0.0 2.2 8.7 8.7 39.1' 13:0 15,.2 6.5 4.3 2.2Communication (Radio, 9 . 0 o 0 0 0 0 0 0 0 1 tr 0 0 0 -1TV & Newspapers) 0.0 0.0 0.0 0.0 070 '0.0 0.0 0.0 ..** 0.0 0.0 0.0 0.01,
GRAND tILIt!4

I

qfrr
k

6.741

. -OBSERVATIONS:- During the last year, tile numbers 'of salaried emigeyies working for the surveyed organizations have increased som hat, 1 to 5%, in the following categories oforganizations: food,-beverage processing, and restaurant, printing, publishing, information services, military, diversified conglomerates, bete motels resorts and recreational facilities,merchandising and retail services, aerospace and -components,. electronics and instruments, construction and building materials manufacturers, research and consulting services, andaccounting. The greatest decreases in salaried employee's, approximately.6 to 10 percent decline, were experienced in edminunications including radio, TV and newspapers, educationalinstitutions, and volunteer organizations. Declines of 1 to 5 percent were experienced in government organizations, automotive and mechanical equipment organizatipns,And service ,organizations such as Boy Scputs and Red Cross. The remainingcategories of employers remained approximately the same in numbers of salaried employee; working for their organiza-tions in the last year.
. .

..-

F

4,*

S.

1`1 Yti

2

12
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..4
S

Whit perc.entafie change, if, any, J6 yo...0 anticipate in the nut bet of CAMPUSES VISITED for recruiting by your organization
in 1981-82? . ,.

. *

CATEGORY LABEL
ABSOLUTE

CODE 'FRED'

f INC 50+ 1 6

INC '25-49' 2 7

INC 11-24 3 16
.

INC 9-10 .4 4
*4-

24

INC 7-8 5 7

INC 5-6 6 19

.

.

INC 3-4 - 7 16.
INC t -2 8 26

SAME 9 198

DEC 1-2 10 9
1

DEC 3-4 11 11

DEC 5-6 12 4

DEC 7-8 13 5

DEC 9-10 14 16

DEC 11-34 15 .10

DEC 25-49 16 9

DEC 50+ 17 g

r

/... 7\ A

I )

(PCT)

°...A;RELATIVE ADJUSTED a
,

Up) FRED FREQ
(Ps)

1.4. , 1.5 1.5
.

1.6' 1.8 3.3

3.7' 1 '4.1 7.4 ,

5.6 6.1 13.5

16 1.8 15.3

4.4 4.8 20.2

,3.7 4.1 24.2,
6.1 6.6 14,9

'46.3 'A 50.5 Eite.4 ,,z

2.1 2.3 83'.7,

2.6 2.8 81.1415:,

.9 1.0
t:1.2 $ 1.3 88.8 c

3.7 4.1 92.9 ,* ...

2.3 t :216 i *4
2.1 2.3 9717

. 2.1 2.3
.,,,

100.0 r,
d 16 3.7

-:
litISSENG:

4 .

OUT OF RANGE 20 "4 / ,,MISSING
-NI -

TOTAL 428 100.0 190.Q

WEAN 8.699

VALID CASES 302 MISSING CASES 36
. ,

410

. \

OBSERVA,110N, To summarize the anticipated recruitment activity on allege "campuses during 1981 82, the surveyed employers
expect co visit approximately 45 many ..a,naposes as they,.isited in 1980.81. Approximately 7.4% expect to increase their campus
recruitment activity b their10% or, more. Of the surveyed employers, 30.9% expect to increase the recruitment activities 1% or more.
On the other hand,, 7.2% expect to decrease their campus recruitment activities by 10% or more, and 18.6% expects to decrease their
campus recruitment activities by 1% or more.

. 13

I
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;
Volunteer Organizations . ,

(Churches, Peace Corps)
Communication(Radio, TV

& Newspapers)
Governmental Administration

Accolutting

What percentage change, if any, do you anticipate in the number of CAMPUSES VISITED fot recruiting by your organisation in 198142; Absolute frequencies are listed tot
each answer on the first line and percentages are listed on the second line. An wers are Listed in mean score order from lowest tohighest.

C.ategorleapf EariiloYen

Serviceorganization.;
(Boy Scouts, Red Cross)

Tire & Rubber .

Food, Beverage Wocessing,
and Restaurants

Hospitalt& Hell Services.

Automotive& Mechanical
Equipment

Hotels, Motels, Resorts,
Camps, Recreational Facilities

Construction & Bldg. Materials
Manufacturing

Glass, Paper, Packaging' 1
& Allied Products

Electronics & Instruments -.
Banking, Finance, & Ins.

Merchandising & Related'
Services (Retailing Indus.)

Metals & Metal Products

Chemicals, Drugi, &
Allied Products

Diversified Conglomerate

Public litilittes.(bschtd!ng
Transportation

Electrical Machinery &.
Equip. (Computers) -

Petroleum & Allied Products

. Research and/or
Consulting Stryices

14filitgo

Mean
Score.

4.0'

5:5

7.0

7 : 7

7 . 8

7 . 9
.

8 . 1

8:2

8 . 3

8.3

8 . 3

8 . 5

8 . 5

8 . 6

8 . 7

8 . 7

ac.)9

9..0

9 . 0

9 . 2

9 . 3

9 . 3

9.3

50% or 25-' 11-
More ) 49% 24%

.. .

(1) . (2) (3)

0 0
0.0 0.0 0.0

0 0 0
0.0 0.0 0 .

0 1 . 2
0 . 0 4 . 8 9.5

0 0 0
0 . 0 0 . 0 0.0

1. 0 0
9.1 0.0 0.0

0 2 0
0 . 0 14..2 0.0

- 1 a .0 . 2
6.7' 0.0 13.3

0 1 1

0 . 0 9 . 1 9 . 1
1 1 1

4. 4 . 5 4 . 5
0 2

0.0 0.0y 5.9
f 0 1

3 . § 0 . 0 3 . 8
0 1 0

0.0 5.6 0.0
,.0 1 1

0.0 5.6 5.6
0 0 1

0 . 0 0 . 0 11.1
0 0 0

6.0 .0.0 0.0
1 0 0

7.1, 0.0 0.0
0 0 , 1

0.0 0.0A 6 .3.
0 0' '1 0

0.0 0.0 0.0
0 0 9

0.0 Quo 0.0
d 0 2

0.0 0.0 11.1
0 0 0

0 . 0 0.0 0.0
0 0

0.0 0.0 5 . 9
0 0 0

Q.0 0.0 0.0

In

9
10%

(4)

2
****

se

7-
8%

°.-r-(5)

0
0.0

0
G'00

.0.0.

14.3
0

0.0
0

- 0.0
0

0 . 0

9 . 1
0

0 . 0
2

5 . 9
0

A,0

5 . 6
1

5 . 6
0

0 . 0
0

0 . 0
0

0 . 0
0

0.0
0

ovo
O

0.0

0.0

4 . 5
: 0
0 . 0

0
0 . 0

/
5-
6%

(6)

- 0
0.0

0
0.0

3- / 1-
4% 2%

, 7 (() (8)

0 Iv 0
Q.0 0.0

4 0
50.0' .0
\ 1 2'

4.8 9.5
0" 1

0.0 14.3'

Remain
the

Same

( 4)

0
0.0

0
0.0

11
52.4

3 /
41.9

81.8
4

36.4
4 1

26.7
3

27 73
12

54.5
15

44,1
14.

53.8
9

50.0

1-
2%

'

( 10 )

0
0.0

0
0.0

0,
0.0

1

14.3
0

0.0
0

0.0
0

0.0

9.1
0

, 0.0
0

0.0

-3.8
0

0.0
0

0.0
0

Q.0
o

0.0
0

'0.0
0 . 0

0
O.0

0
0 . 0

0
0.O'

4.5
0

0.00

0.0

.,

3- 5,
4% 6%

(11) ('12)

0 00 . 0 0 . 0
'o. '0

o.o
o o
O 0.0
0 0

0.0 0.0
O

0.0
0 0

0.0 0.0

0.0 0.0
0 0

0.0 0.0
0 0

0.0 0.0
0

0.0 2.9"
0

3 . 8 0.0
0 0

0.0 0.0
' 2
11.1 5 . 6

' 0
11.1 O. 0

O '0
0.0 0.0

'o.6 0.0
0

0.0 0.0

0.0 0.0
0 0

0.0 0.0.
0, 0

0.0 0.0
0

'4.5 0.0
2 0

11.8 O. 0
0 0

0.0 0.0

Decrease
7- 9-
8% 10%

(13) (14)

0 0
0.0 .0.0

0 0
0.D 0.0

0 0
0.0 0.0

6.0 0.0
0, 0

0.0 0.0

,9. 1 0.0
,0 .. 1

0.0, 6.7
0 2

.0.0 18.2
0' 2

0.0 9.1
0 0

0.0 0.0
0 0

0,0 0.0
0 0

0.0 0.0
0

5.6 0.0
0"' 0

0.0- 0.0
0

5,.3 0.0
0 2

0.0 14.3

6.3 12.5
0 0

0.0 0.0
0 0

0.0 0.0
0 0

0.0 0.0
0

0.0 4.5
0 1

0.0, 5.9
0 0

0.0 0.0

11-
24%

(15)

0
0.0

90.0
0

0.0-
0.0

0
0%0

0
.0.0

0
0.0

0
0.0

0
0.0

0
0<0,

s

3.8

5.6
2

11.1
0

0.0
0

0.0
to

7.1

6.3
0

0.0
0

0.0
. 1

5.6
0

0.0 ,
0

0.0

33.3

25- '50-
49% 100%

(.16) (17,)"

0 0
0.0 0.0

0- 0
0.0 0.0

,0- 6
0,,0 P.O

0
.0.0 0.0

0 0
0.0141+

71

9.1 0.0
0 2

0.0 '13.3
0 0

0.0 0.0
0

4,.5 0.0
2 0

5.9 0.0
0 1

0.0 3.8
0

5.6 0.0
O 0

0.0 0.0
40' 0

0.0 0.0
1

5.3 5.3
0

t. 0 0:0
0 0

0.0 0.0
0 0

0.0 0.0
0 0

0.0 0.0
0 '2

d.o 11.1
0

4.5 0.0
1 O1

5 . 9 0 .
0 0

0.0 0.0

Cases

2

2

21'

7

11

1

15

11

22

34

26

18

.18

9

19

14,

16

2

18

22

17

3

Q

1

s"

s 3
14..3,

14.3
k' 9.1
1

9.1
2

'13.3
0

O.0
. 1

4 . 5
0

0 . 0
2

7 . 7

5 . 6
2

, 11.1
0

0.0
3

15.8
1

7 . 1
1

6 . 3
'0

0 . 0
-0

0 . 0
0

0 . 0
0

0 . 0
0

9.0i

33.3

4.8
0

0.0
0

0.0
0

0.0
0

0.0
0

0.0
2

.9.1
2

5.9
3

11.5
0

0

5.6
0

0.0
2

10.5
2

14.3'
3

18.8
0

0.0
0

0.0
2

11.1
1

4.5
0

-0.0
'0

0.0

0 -0'

0.0 0.0
2 0

18.2 0.0
1 2

6.7 13.3

9.1 9.1
0 1

0;0 4.5
4 -1

11.8 17.6
0 1

0.0 3.82 2
11.1 11.1

0 2
0.0 11.1

0 0
0.0 0.0

1 2
5.3 10.5

0 1
0.0 7.1

0 ,.

020 6.3
0 0

0.0. 0.0
0 0

0.0 0.0
0 0

0.0 0-0
1 (5.

4.5 0.0
2 1

11.8 5.9
640 0

0.0 0.0

A

4
22.2
t 7
77.8

8,
42".1 .

6
42 9

6
3.1.5

2
* * *

* * * *

11
6i J

15
68.2

.52.9

33.3
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Number of CAMPUSES-VISITED iContinued) f4,
i : 'Increasi*

,.
Decrease

Mean 5Q% or 25- 11- 9- , 7- 5 3 1- Remain 1. . 3- 5- 7- 9- 11 25- 50- Cases
:

SameCategories of Employers
score More 49% 24% 10% 8% 6% 4% 2% the 2% 4% 6% 0% 10% 24% 49% 100%

.

4 , --... ..N_ (1) (2) (3) (4) (5) (6) (7) (8) (9) (10)- (.11), (1.2) (13) ( 14) (15) (16) (17) 4c
,Educational Institutions _

4 9 4 1 0 0 0 0 0 0 2 30 2 2 0 1 -.42,. 0 , . -4Y` 1 , 41' 2.4 0.0_ 0.0 0.0 0.0 0.0 0.0 4.9 73.2 4.9 4.9 0.0 2.4 4.9 0.0 0.0. 2.4
Aerospace & Components 1'0 . 4 '4 0 '0 0 0 k 0 0 0 0 1 0 0 1 0 0 t 10

14 0.0 0.0 0.0 0.0 0.0 o.o 0.0 10.0 60.0 LLD, 10.0 0.0 0.0 10.0"l 0.0 0.0 10.0
Printing, Publishing & Informa- 1(3.7 0 0 0 0 0 0 0 .0 3 1 04 1 0 0 1 0 0 6. -tional Services -- 0.0 0.0 0:0 0.0 0.0 0.0 0.0 0410 ) 50.0 16.7 . 0.0 16.7 0.0 0.0 16.7 0.0 0.0
A t e : r u i n e r . " , 11. 4' - 0 0 . 1 1 0 0 0 0 2 0 T 0 0 2 1 1 , 1 i00.0 0.0 10.0 10.0 0.0 0.0 0.0 . 0.0 20.0 0.0 10.0 0.0- 0.0 -20.0 10.0 10.0 10.0. .

9RAN0 f4EAN." 8 . 681
,..'' *

a

1

- r

t

OBSERVATIONS When anticipating the` change in numbers of campuses visited for recruiting by the surveyed organizations in 1981-82, service oN'aluzations indicated the highest
increase in recruitment atOvity. They expect to visit approximatel' 9 to 10 percent more college campuses. This wasTollowed by tire and rubber with an increase of 5 to 6
percent, but tire and rubitemanizationi haVe recruited very little in the last few years. The next highest indre:ase was in food beverage processing and restaurantrwhere an .-
increase of 1,to--4 percent in recruitment aCtivitles was anticipated. .... f.---.-e.2-) . .

i
0 C,

An increase of 1 to 2 percenA t + anticipictedTrom hospitals and health services, automotive and mechanical eqUipment companies, hotels motels resorts and recreational facilities, ";3

cnnstruction and building manufacturers, glass paper packaging and allied products, electronics and instruments, banking, financing and insurance and merchandising and retailing
services.. r , -

l' .
1*

N
Decreases in campus recrating activities were tidpated in agribusiness and printing publishing and informational services orgaruz.anons, approximately 3 to 4 percent. A decrease
of I to 2 percent vtwandeipateci in aerospac and component parts. -...

The remaining catagoriet'of evirOyers anti gated approximately as much campus recruitment activity ii) 1981-82 as they conducted during 1980-81.
.
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43-

1

What changes, if any, does your organization anticipate in the.hiring of new college gradRittes for 1981-82?

't

ABSOLUTE I FRED
RELAy.

CkTEGORY LABEL CODE (FRE() (PCT)
,.

INC 50+ 1 9 2.1

..." INt 25-49 2
A .

5 ,1.2 2.0 ;5.

INC 11-24 3 18 4.2

INC 9-10 4 14 :3:8

INC 7-8 5 4
/9

,,,,INC 5-6 6 11 4.6

sINC 7-4 7 10 C.F 2.3 tf

INC 1-2 8 16 3.7.

SAME
.

9 t30 i 30.4 ',

, DEC 1-2 10 5 1.2 '

Y
DEC 3 -4 11

,,,,......
'11 3 .7

DEC 5:6 12 4 .9

DEC 7-811. 13 2 .5

DEC 9- IQ, 14 5 1.2

DEC 11-24 15
.

1.9

DEC 25-49
.....

16 5 1.2

DEC 50 + 17 6 1.4. t
.

1
s0 ' 155 36.2

067.0F RANGE,. 18 4.2"

TOTAL
..-

I' 428 II 100.0
,.. ,

F

. .

MEAN/ 8.282 A

VALID CASES
.
255 MISSING qtsgls 173

t

OBSERVATIONS When questioned about hiring nett t.. sllege gr;duattm for 198182, the surveyed employers indicated that they
woukikhhingapproxhnmly the 'sync numbers as they hired last year, at least at the baLhelor's degree level. Approximately 34.1%
will be increasing their, hiring of new college graduates while 14.9% willbe decreasing their hiring by 10% or more.

Fmf
(PCT)

75) .. 3.5

5

7.1 12.5

55 18-.0

1.6 1.90:6

'4,3 , 23%9

3.9 27:8

6.3 34.1

51.0 .85 1 -I
,

2.0' 87.1 01 '

4

1.2 88.2

1.6 89.8

.8 90.6

2.0 92.5.

3. 95.7

2.0 97.6

2.4 100.0

MISSING

4ISSING

100.0

1

tr.

18



1

What changes, if any, does y Our organization anticipate in the hiring of new college graduates for 1981-82? Absolute frequencies are listed for eaA.h answer on the first une and
percentages are listed on the second line. Answers for MASTER'S, DOCTORAL, MINORITIES, WOMEN, and ALL GRADUATES are listed in mean score order from lowest

feto highest

TYPES OF
GRADUATES

hflnmitiem

Women

Master's

AllGrathmtes

Doctoral

MEAN
SCORE

7.4

7.7

8.2

'8.3

8.7

.50% or 25-

More 49%

(1) (2)

13 9.
4.5 3.1

9 9
3.0 3.0
r 5 1

2.3 .5
'9 5

3.5 2:0
O 1

,'0.0 .8

11-
24%

(3).

13

4.5,
9

3.0
9

4.2
, 18

7.1
1

8

increase
9%-

10%

(4)

23
8.0
25

8.4
11

5.1
14

.5:5
3

2.3

7-

8%

(5)

8

2.8
6

/.0
2

.9
4

1.6
2

1.5

5-

6%

.
(6)

N

1.7.

5:9
22
7.4

7

3.3
11

4.3
2

1.5

3-

4141',_

(7)

20
2,,Q

1-

2%

($)*

'29
10.1
29

9.7
16

/a

Remain

the

Same

(9)

142

49.7
160

53.5
128

59:8
30

54.0
100

76.3

1-
2%

(10)

2

.7

2

.7
4

1.9
5

2.0
4

3.1

3
4%

(11)

1

.3

1

.3

2

'3

1.2
2

1.5

5-
6%

(12)

1

.3 '

1

.3

1

.5
4

1.6
1

.8

Decrease

7- 9
8% 10%

(13) (14)

...

1 1

.3 .3 1

1 1

.3 .3

0 1

0.0 .5
2 5

.8 2.0
0 0(

0.0 0.0

11-

24%
-

(15)

3

1.0
4

1.3

11
8

3.1
0

0.0

25-

49%

(16)

0
0.0

1

.3

.*

1

.5

(5
2.0
0

0.0

4

, 50- Cases

,100%

(,,./.

3 286
1.0.

V.0 299
2.14

14
e tSs

2.4
1 131

.8

Www,

16
5.4
19

8.9
10

3.9
8

6.1

. 16

6.3
6

4.6

GRAN? MEAN

OBSERVATIONS For the surveyed employers who ex to hire-minority candidates, an average increase of 34% is anticipated in the numbers hired for 1981-82. For
women graduates, the surveyed employers expect .approximately 1 2% more. The same rate of hire, an average increase of 1-2%, is expected for master s degree
candidates as 'weilj as all new college graduates with. athelor's degrees. Those employers hiring doctoral degree graduates expect to hire approximately the same this year
as they hired last Year.
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What change-1, if any, does your organization anticipate in the hiring of new college gradual:4 for 1981 82? Absolute frequencies are hated for each answeron the first line and
percentages are listed on clie second line. Answers for INDIVIDUALMAJORS,are listed in mean score order from lowest to highest. "

. . .

Decrease

1- ' Remain1- 3- '5- 7- 9- 11- 25- 50- Cases

4% 2% the 2% 4% ' 6% 8% 10% 24% 49% 100%
. Same

.6

1
N Increase

mivq 50%4r 25- Al, 9- 7- .5- 3-

scoRE hlotr' 49% 24% 10% 8% 6% 1-
.

TYPESOFGRADUATES
(1) (2) (3) (4) (5) .(64'

i ..). .

Computer Silence T. 2 10' '2 % 10 ' 12 6' - 14
6.2 1.2 6.2 7.4 3;7. 8.6

Flec.Engineering 7.7 6 5 11 5 7 --, 20
'3.i .0 6.7 3.0 4,3 12.23

Eriemming
(

7.7 7 3 6 i4 5
3.8 6.7 2.9 5.8 3.8'` 4,04,

Meci.EngMelering 8.0 a 3 8 , 8 2 16
3.5 1.7 4.7 4.7 /1.2' 9.3

Marteting 8.1 5 2 4 12 .'1 5

A 3.5 1.4 z.gt 8.4. .7 3.5
Hotel, 17testatsrant, 8.2 . 3 0 2 5 1 1

Institutional Mgt- 4.6 0.0 3.1 7,7 '1.5 1.5

Business 8.3 6 1 3 8 1 .4
04.6 .8 2.3 6.1 .8 .:3.0

Avxmmting 8.6 4! 4 7 7 (1 0 ','.11

0 1.8 1.13 3-.1 3.1 .44 ::4.9
metallurgyout..g. 8.6 2 2 2 4 0, 3

2.4 2.4 2.4- 4.7 0.0 3.5
BrImampn 8.6 a 0 2 2 0 2

0.0 0,0 4.1 4.1 0,0 4.1
Financial Admin. 8.7 4 2 3 4 1 3

2.5 1.3 1.9 2.5 .6 . 1-.9
GeisaalBusiness 8.7 3 2 2 5 1 5

2.0 %.3 1.3 3.3 .7 3.3
8.7 0 2 0 2 2, 3 1

0.0 2.0 0.0 2.0 2.0 2.9
ChemrcalEngin. 8.8 2 2 3 2 2 5

1.8 1.8 2.8 .8 1.8 4.6

4

Personnel 8.8 3 0 1 4 0 v3
s 2.3 0.0 ,8 3.0 0.0 -2.3

Civil Engineering 8.8 1 1 1 1 2
1.0 1.0 1.0 2.9 1.0 1.9

Natural Sciences 9.0 0 0 1' 1 3 1

0.0 0.0 1.5 1.5 4.4 1.5
Agriadture St Nat. 9,0 1 1 2 2 ., 1 0
ftescmrces 1.5 1.5 3.1 3.1 1.5 0.0

l lietatIMg ../ 9.0 / 0 0 3 0 1

. 2.0 0.0 0.0 . 6.1 0.0 2.0
Oysim 9.1 0 :0 I 1 I1 2'

Chemistry ( 9.1
, 0.0 0.0 0.0 2.1 1.0' 4.1

0 0 0 2 , 1 4

0.0 0.0 1.3 .1'.3 1.3 2.5

11bral Arts 9.1 0 1 3 2 0 1 '

?1 Adyerdslii 9.2
0.0 '1.0 2.9 2.0 0.0 1.0

0 0 0 2 0 0
0.0 0.0 0.0 3.0 0.0 0.0

'Eduatkm 9.2
/

I 1' 0 1 1 0
. 4 . ..1

1 2 1.4,-- .o.(11 1.2 1.2' 0.0AL

(7)40 (8) (9). (10) (11) (12) (13) (14) (15) (16) (17) CASES

.

-19 21 59 1 2 0 0 ..., 3 OA 1 2 162
11.7 13.0 36.4 .6 1.2 0.0 0.0 1.9 0.0 .6 t.2
, 17. 8 .68 A 1 3 1 0 , 2 2 3
10_4 1,2 41.5 .6 1.8 .6 0.0 1.2 1.2 1.8 3.0

164

6"' 52 0 3 1 1 1 0 2 2 104
6.7 5.8 50.0 0.0 2.9 1 0 1.0 1.0 X1.0 1.9 1.9
13 15 83 -2

.

3 3 0 1 1 3 5 172 t

7.6 8.7 A8:3 1.2 1.7 1.7 0.0 .6 .6 1.7 2.9
5 '7W 82 3 3 2 1 0 2 1 1 143

3.5 9.8 ,57.3 2.1 2.1 1.4 .7 0.0 ,11.4 . .7

2 3 43 0, 1 2 0 0 1 0 1 65 .

3.$ 4.6 66.2 0.0 1 .5", 3,1 0.0 0.0 1.5 0.0 1.5
4 , 6 86 2 3 2 0 3 0 1 2 137 .

,3.0 lj 65.2 1.5 2.3 1%5 0.0 2.3 0.0 .8 1.5 -..
s

7 21 135 4 5 5 1 3 3 5 2 225

,.

3-.1 9.3 60.0 1.8 2.2 2.2 .4 13 1.3 2.2 .9
6 4 7731 0 3 1 0 1 0 1 4 85

7.1 i4.7 61.2 0.0 ' 3.5 1.2 0.0 1.2 0.0 1.2 4.7
1 1 38 0 1 1 0 0 0. 0 1 49

2.0 2.0 77.6 0.0 2.0 2.0 0.0 0.0 0.0 0.0 2.0
8 8 J06 2 6 3 0 2 1 3 1 157

l!S"''.5:1 5.1 67.5 1.3 3.8 1.9 0.0 1.3 .6 1.9 .6 .:

, 7 10 100 3 2 2 0 3 2 2 3 152
4.6 6.6 65.8 2.0 1.3- 1.3 0.0' 2.0 1.3 1.3

2.713 11 70- 2 3 1 0 0 1 1 1022.r 10.8 g/,§ 2.0 2.9 1.0 0.0 0.0 ,, 1.0 ' 1.0' 1.0
.8 8 161 1 3, 2 ' 1 1 2 2 4 109

7'3 7.3 56.0 .9 2.8' 1.8 .9 % .9 1.8 1.8 3.7
3 17 1 3 ? 0 2

.8 1.

' 1 132
2.3 12.9 6788 .8 2.3 2.3 0.0 145

7 7 -75 f o 2, 1 0 3 1 1

.8
) 03

6.8 6.8 66.0 0.0 1.9 1.0 MO 2.9 1.0 1.0 1.9
2 .0 --TA 0 2 ,'s 1 0 0 0 1 2 68

2.9 0.Q 79,4 0.0 2.9 1.5 0.0 0.0 0.0 1.5 2.9
2 2 46 '0 I 1 0 0 0 ', 0 3 65

3..1 3.1 70.8 0.0 1.5' 1.5 0.0 0.0 4.6 0.0 4.6_,
0 4 "II 1 2 2 0 1 0 I f 49

0.0 8.2 65.3 2.0 4.1 4.1 0.0 2..0 0.0 2.4C/- 2.0
3 . 5 58 2 2 1 0 , 0 1 . 2 1 80

5.2 7.2 70.1 0.0 3.1 1.0 0.0 1.0 1.0 2.1 2.,11

5 7 68, 0 0 1 1 2 2 97

3.8 6.3 72.5 2.5 2.5 1.3 0.0 0.0 1.3 2.5 1,3 t

2 2, 79 2 , 1 3 0 1 0 ,1 102 ,2
2.0 2.0 77.5 2.0 1.0 2.9 0.0 1.0 0.0 1.0 3.9

1 3 35 2 1 s 1 0 o i 0 2. 66
1.5 4.5 ,§22 3.0 1.5 1.5 0.0 0.0 1.5 0.0 3,0

2 3 57. 9 3 1 2 0 0 0' 3 '84
2.4 3.6 17.,9 10.7 3.6'' 1.2 2.4 0.0 0.0 0.0 3.6



What changes, if any, does your organization anticipate in the hiring of new college graduates for 1981-82? (Continued)

MEAN
SCORE

TYTE.SOF(HULDUATTS

Social Science 9.2

H i m = i c o l o g Y 9.4

Conmumicatice 9.4

PAckning 9.4

&,tratorylaaka. 9.5
- ., -..

.

-
5096 or 25-

More 49%

(1) (2)
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0.0' 0.0

1 '0

2.4 0.0
0. 1

0.0 1.4
0 /0
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1 0

2.0 0,0
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24%
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0.0
0

0.0
O.
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0

0.0
f

2.G

9-
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(4)

.0
0.0

0
0.0

t'
1.4
0

0.0
0

0.0=
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(5)

1

1.7
0

0.0
0

0.0
0

0.0
0

0.0

5-
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0
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0
0.0

0 ,
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i
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2
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2
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2
4.1

1- Remain I
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(8) (5) (10)

-0 50 3
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2
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1

.4
1
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3
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(12)

1
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2
4.9
2

2.9
*. 1
1.7

' 1

2.0
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7- 9-

8% 10%

(13) ((14)

0 0
0.0 0.0

0 0
0.0 0.0
' 0 0

0.0 0.0
0 0

0.0' 0.0'
,0 2

0.0 4.1

49

11-

24%

(15,

0
0.0

0
0.0

2

21.9

0
0.0

2

4.1

25:

49%

(16)

0
0.0

1

2.4
1

1.4
0.

0.0
0

0.0
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100%

(17)

1

1.7
1

2.4
2'

2.9
3

5.0
_ 2.
4-1-

Cams

CASES

58

41

69

60

49

0 35 0
0.0 85.4 0.0

2 54 A 1

2.9 /14 1.43 0
5.0 21.2 0.0

3 ' 03 1

6.1 67.3 2.0,

-'GRAND MEAN ,..8.574',.

4

OBSERVATIONS: Overall the surveyed employers expect to hire approximately 1% more new college graduates this year. The highest demanded category of newcollege graduates this year is computer sciences, where an increase of approximately 34% is inticipited in the number of new collegessraduates hired for 1981-82. Anincrease of 1-2% is expected for electrical engineets, engineers in all categories, mechanical engineers, marketing/sales graduates, hotel restaurant-institution management.graduates, and business graduates of all types. Demand for all the other graduates is expected to remain approximately te same except in sanitary engineering where adecrease of 1-2% is anticipated according to the surveyed employers.

r

23 24. 4



What changes, if any, does your organization anticipate in the hiring of new college graduates for 1981-82? Absolute frequencies are listed for each answer on the first line andpercentages are listed on the second line. Answers are listed in mean score order from lowest to highest. ORGANIZATION TYPE.
.Increase .

, 11?e;reaseMEAN 50% or 25- 11- 9- 7- 5 3- 1- ittnsain 1- 3- 5.SCORE More 49% 24% 10% 8% 6% 4% 2% . the 2% 4% 6% 8% 10%
.. ta Same . .

( 1) (2) (3) (4) (5) (6) (7) (8) (9) (10). (11) (12) (13) 0(14)CATEGORY OF
EMPLOYER

Tire &Rubber.

Military

Hotels, Motels, Resort's, Camps,
Recreational Facilities

Merchanclistal( &Related Services
IRetalUng Industries)
Electronics & Instruments

(Banking, Finance, & Ins.

Service Oros:11=50ns
.. (Boy Scouts, Vid Bross)

Metals & Metal Products

Electrical Machinery &
Egiipmemt (Computers)
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5.0

6.0
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7.7
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- 11- 25- 50. Cases
24% 49% 100%
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Governmental Administration 7.9 1 0 1 2 1 1 0 -"U 5 1 0 0 ;.: 0 0 0 1 1 14.
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-, , ... c
What changes, if any, does your organization' anticipate in the hiring of new college graduates for 1981-82? Absolute frequencies are hated for each answer on the first line and

-percentages are listed on the second lime. Answers are listed in mean score order from lowest to highest. ORGANIZATION TYPE.-,..-. ..
4. .

...-. . . ..i .OBSERVATIONS, When estimating the anticipated change in new college graduates being hired by their organizations for 1981-82, are and rubber companies anticipated the
greatest increase (up 9 -10%). The military anticipated an increase of 7-8%, and hotels Motels and recreational, ficilides anticipated an increase of 5-6%. ,

.,
Merchant:rising and retail industries as well as electronifs and instruments expected increases of 34%. .' if -

.)
- Those orianizatimis with decreases included 'aerospace and components, petroleum and allied products; and research and consulting services (down 1-2%). Inc remaining

.,..cstegories of ervIoyers expected their hiring to remain the same or increase somewhat (up 1 -2%).

afaln

I

I

RN*

!V

44



° 4

In summarizing the outlook for (key. college graduates with your "organization this year (1981-82h please indicate your rating foe cad category by placing an X in the appro-
..

priate box. (X111=Extremely high demand, HItHigh demand, MEEW&ditondemand, LOW.Low demand, NO.,No dernandhAbsolute frequencies art listcd,fot each answer on
the first line and percentages are listed on the second Hite.

CATEGORY OF
EMPLOYMENT

GRAND 'MEAN

SCORE

Extremely MO
, ?steam Low o

.
1Mgh - Penland Demand DEmand

N
Dimond Demand VALID

, CASES ,

(1) (2) ( 3 ) ( 4 ) ( 5 ) .
,

4.706 2 . 8 12 26 . 231 279
( .7) t ( 2.9) ( 4.3) ( 9.'3 ) . ( 82.8)

4.706

OBSERVATIONS. The demand for graduates Seeking positions in overseas locations is very low. Overall this option received a rating of nu demand. 0114.48 of the surveyed
employers suggested say job availability at all for their overseas locaiicrns.
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In summarizing the outlook for new collegt graduates with your organization this year '11981:£.12), please indicate your rating for each category by placin(an X in the appro-Aisne box. (XHI=Extremely high demand, HI=High demand, MED=Medium demand, LOW=Low demand, NO=No demandY.Absolute frequencies are listed for each answer onthe first line and percentages are listed on the second line. Answers for MASTERS,DOCTORAL, MINORITY, WOMEN and ALL GRADUATES are listed in mean score orderfrom lowest to highest.

MEAN
CATEGORIES' SCORE
OF GRADUATES ( 1) ( 2 ) (3) .( 4 ) , (5 )

Mi'lwrides 2.,77 85 105 85 23 , 52 350
( 24.3)` ( 30.0) ( 24.3) 6.6) ( 121.9)

,Women 2.622 59 114 119 21 40 353
( 16.7) ( 32.3) ( 33.7) ( 5.9) ( 11.3)

An Bachelor, Graduates 2.776 46 . 59 86 , 34 30 255
( 18.0) ( 23.1) ( 33.7) ( / 3.3 ) ( 1,1.8)

Ma4cri 3.776 22 '31 71 60' 129 313
1. ( 7.0) ( 9.9) ( 22.7) ( 19.2) ( 41.2)

Doctoral 4.148 17 23 40 36 181 297
( 5.7) ( 7.7) ( 13.5) ( 12.1i ( 60.9)

Extremely High Medium Low No
Wigh Demand Demand Demur Demand VALIDemand

Demand

tY ''- ...../GRAND. MEAN 3.158 #

k

and'OBSERVATIONS According to the surveyed employm ers, the outlook for women and minority college graduates this year is expected to.be medium demand. Demand for all
bachelor's degree griduates is also expected to be med(m Receiving a rating of low demand are master's and especially doCtoral degree graduates.
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In summarizing the oudook fot new college graduates with yout organization this year t1981-82), please indicate your rating for
each category by placing an X in the appropriate box. (HI.Extremely high demand, Hlailigfrdemand, MED,--Medium demand,
1.13W.Low demand, NO=No demand). Absolute frequenkists, are listed for each answer on the first line and percentages are listedon
the second line. Answers are listed in mean score order from lowest to highest. ALL GRADUATES.

. tO

/am' iteer Organizatkals
(Churches, Peace Corps)

Tire & Rubber

Hotels, Motels, Resorts, Camps,
Recreational Facilities -

Military

Merchandising& Related Services
(Retailing Industries)

Glass, Papet, Packaging &
Allied Products

..'Accounting

Petroleum & Allied Products'
k

Electronics & Instruments

Public Utilities
(Including Transportation)

Cheznicila Drugs, &
Allied Products

Governmental Administration

Construction & Bldg. Materials
Manufacturing

Metals & Metal Priiduen

Aerospace & Components

,Agribusiness 4

Printing, Publishing &
lnformadonal Services

Electrical Machinery & Equipment
(Computers)

banal, Finance, & Ins.

EtiventifledexmeomeraW

Hospitals & Health Services

Automotive & Mechanical
Equipment

Food, Beverage Processing.
and Rastauranu

Research and/or Consulting
Services -

Educational Institutions

Service Organizations
(Doi Scouts, Red Cross)

Communication (Radio, TV
& Newspapers)

MEAN XHI HI MED LOW NO
SCORE (1) (2) '(3) (4) (5) /CASES

V
, i .0 i . 0 6 0

I 0 1 ,
uss. 0.0 0.0 0.0 0.0

11.0 0 0 0 0 1

sass' 0.0 0.0 Cr\ 0 0.0
1.6 2 3 1 0 0

33.3 51..)._Q / 16.7 0.0 0.0
2.0 1 _I/ 1 0 0

3.3.3 n. 3 33.3 0.0 0.0
2.1 8 f"' 5 6 0 1 20

40.0 25.0 30.0 0.0 5.0
Et.6 2 1

54 5 18.2" 9.1
2.2 2

18.2
0

0.0
11 '

2.2 5 3 3 1 1 13
38 5 23.1 23,1 7.7 7.7

2.3 1 4 4 0 0
11.1 44.4 44.4 0.0 0.0

2.4 1 3 4 0 0 8
12.5 37 5 50.0 0.0 0.0

2.4 3 2 4 0 4 10
30.0 20.0 40.0 0.0 10.0

2.5 2 7 1 0 14

2.6
14.3

4
28.6 5 :o28..C.Q 7.1 0.0

2 122 3 1

33.3 16.7 )25,2 8.3 16.7
2.8/ 1 / 5 0 1 9

1 11.1 22.2 55.6 0.0 11.1
2 8 1 6 6 1 2 16

6.3. 37.5 37.5 6.3 12..5
2.9 2 1 2 1 7

28.6 14.3 :125 ,28.6 14.3
2.9 1 2 3 3 0 9

11.1 22.2 22,2 33.3 0.0
3.0 1 0 2 0 1' 4

3 0
25.0

1

0.0 50.0. 0.0
0 3 . 0

25.0
, 1

L
5

20.0 0.0 60.0 0.0
3.0 2 4 7 20

10.0 20.0 35.0 30.0 5.0
3 1 0 2 3 1 1 7 .0.0 28.6 42.9 14.3 14.3
3.3 0 1 ,. 2 0 1 4

0 0 25.0 50.0 0.0 25
3.4 0 1 4 . 2 1 .8

1 0 0 12.5 50.0 25.0 .5
3.4 1 1 7 3 3. 15

-. 6.7 6.7 46.7 20.0 20.0
3.5 1 1 3 4 2 I I

v
9 1* 9.1 27.3 36 18.2

3.5 4 4 2 6 - 10 26
15.4 15.4 7-7 23.1 38.5

4,0 0 0 0 100.0 0 1

0.0 0.0 0.0 **** 0.0
4.0 0 0 0 106.0 0 1

0.0 0.0 0.0 *** 0.0/9
GRAND DEAN 2:777

OBSERVATIONS When rating the outlook for bachelor's degree graduates in eir organizations this year, volunteer organuanons
and tire and rubber organizations indicated the highest demand (extremely hi j demand). Those organuanons with high demand
included hotels motels and recreational facilities, the military% merchandising a6d retail industries, glass p packaging and allied
r-.ducts, accounting firms, petroleum and allied products, electronics and instruments, and public utilities. r use organizations with
the fewestnumbers of employment opportunities (low demand) included communications' organizations, service organuanons, educa-
tional inkitutions, and research and consulting organizations. The remaining vateguries of ernploy,ers expected medium demand

k.,,,bachelot degree graduates.

3,,
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1.1

in summarizing the outlook for new college graduates with your organization .this year 01981-82), please indicate your rating for
each category by placing an X in the appropriate bux. (XHI=Extremely high demand, HI=High demand, MED.-Mediu:tin demand,
LOW-Low demand, NO.No demand). Absolute frequencies are listed for each answer on the first line and percentages are listed un
th&second line. Answers are listed in mean score order from lowest to highest. WOMEN.

4

XHI HI hIED LOW NO
'

ORGANIZATION TYPE
MEAN
SCORE

(1) (2) (3) (4) (5) CASES
Alb -IrVolunteer Organizations 1 .,5 1 1! 0 0 0

(Churches, Peace Corps) 50.0 50.6." 0.0 0.0 0.0 .
Tire & Rubber 1.6 0 0 0 2

) Service Organizations 2.0
50.0 50.01 0 0.0

1

0.0
0

0.0
.'''

0 2
(Boy Scouts, Red Crou) 1 50.0 0.0 50.0 0.0 0.0

Chemicals, Drugs, & 2.1 5 ' 9 6 0 0 20
Allied Products 25.0 45.0 30.0 0.0 0.0

Petroleum &Allied Products 2.1 4 3 1 0 13
30.8 38.5 23.1 7.7 0.0

Hotels, Motels, Resorts, Camps 2.1 3 2 2 1 0 8 .,/...
Recreational Facilities 37.5 25.0 25.0 12.5 0.0

Electronics & Instruments 2.2 3 10 6 0 0 19.Yr
15.8 52.5 31.6 0.0 0.0

Public Utilities 2.2 6 ---3 7 0 1 19 .
1 (Including Transportation) 31.6 26.3 36.8 0.0 5.3

,..1- Military* 2.3 0 ---3 1 ..0 0 4

1/..r Governmental Administration 2,4
0.0 75.0 25.0

5
0.0

0
0.0

2 17
29.4 29.4 29.4 0.0 11.8

Merchandising & lyated Services 2.4 7 ----6.- 10 0 2 25s
(Ret,lling Industries) 28.0 24.0 40.0 0.0 8., 0

Glass, Paper, Packaging & 2.4 0 4 0 0 11
Allied Products 0.0 63.6 36.4 0.0 0.0,.

Construction & Bidg.11,4tertals 2.4 2 tt 7 5 0 1 15
Manufacturing

I' 13.3 46.7 33.3 0.0 6.7
Aerospace & C.omponaits 2.4 1 4 5 0 0 10

10.0 40.0 50.0 0.0 0.0
Diversified Conglomerate 2. 5 1, 1 3 3 1 0 8

12.5 37.5 J7.5 12.5 0.0
Banking, Finance, & Insurance 2 .1_ 5 9 T3 ' 4 1 32

15.6 28.1 40.6 12.5 3.1
Printing, Publishing & 2.6 2 0 2 0 1 5.. Informational Set ices .40.0 0.0 40.0 0.0 20.0
Electrical Machinery 2 6 1 5 4.-"Z ...40 1 13 ' '
Equipment (Computers) 7.7 38.5 46.2

---7
0.0 7.7

AgrO3usiness 2.8 2 2 2 1 9
22.2 22.2 22.2 22.2 11.1

Food, Beverage Processing, 2.8 1 6 8 1 2 18
and Restaurants 5.6 33.3 44.4 5.6 11.1

Research and/or Consulting 3.0 3 2 5 2 3 15
Services 20.0 13.3 33.3 13.3 20.0 .

Metals & Metal Products 3.0. 0 2 3 16

0.0 50.0 18.8 12.5 18.8

Accounting . 3 4 2 4 6 1 7 20
12c0 20.0 30.0 5.0 35.0

3.4 0 2 0. 2 - 5Hospitals & Health Services
0.0 40.0 20.0 0.0 40.0----

Automotive & Mechanical 2.5 0 1 6 0 .2 10

Equipment 0.0 10.0 60.0 0.0 30.0
Educational Institutions 3.6 2 4 6 1r, 10 28

7.1 14.3 21.4 21.4 35.7

GRAND MEAN , 2.6.36
4:

OBSERVATIONS When summarizing the outlook for *omen iraduates in their organizations this year, volunteer orpruzatwas, and
tire and rubber companies expected the bust outlook (high demand). Those organizations rating the oudouk lowest were educational
institutiops, and automothe andkrnechanical equipment organizations Jit/s. demancl). All the ether organizations rated the oudook u
good (medium demand).

r
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In summarizing the outlook fur new ...liege graduates with your organization this year (1981 -82), please indicate your rating for
each category by placing an X in the appropriate box. (XHI.Extremely high demand, Ill.-High demand, MED=Mediutri demand,
LOW=Low demand, NO-No demand). Absolute frequencies are listed for each answer on the first line.and percentages are listed un
the second line. Answers are listed in mean score order from lowest to highest. MINORITIES.

ORGANIZATION TYPE

&Tire Rubber

Volunteer Organizations
(Churches, Peace Corps)

Chemicals, Drugs &
Allied Products'

Service Organizations
(Boy Scouts, Red Cross)

Military,

1. Electronics & Instruments

Banking, Finance,'& Ins.

Diversified Conglomerate

Petroleum & Allied Products .

Public Utilities
(Including Transportation)

Merchandising& Related Services
(Reta:Ting Industries)

-Electrical Machinery &
Equipment (Computers)

Aerospace & Components

Gavcttacntal Administration

& Bldg. Materials
g

Prhatin Baling & ..,
Informational Services

Hotels, Motels, Resorts, Camps,
Recreational Facilities

Food, Beverage Processing,
and Restaurants

..

Educational Institutions

Glass, Paper, Packaging
& Allied Products '

Metals & Metal Products

Research and/or Consulting \
Services

Accounting

Automotive & Mechanical
Equipment

Hospitals & Health Services I

Agribufiness

MEAN
SCORE

XIII HI MED LOW NO

(1) (2) (3) (4) (5) CASES

1.0 2 0 0 0 0 2
- .... 0.0 0.0 0.0 0.0

1. 5
5010 50.0.

.1 ' 0 0
0.0

0 2
0.0

1.0 1 2 4 0 1 18
61,1 11.1 22.2 0.0' 5.6

2.0 , 1 0 1 0 0 2
50.0 0.0 50.0 0.9 0.0

2.0 1 2 1 0 , 0' 4
25.0 50.0 25.0 0.0 0.0

2.1 5 8 6 0 0 19
26.3 42.1 31.6 0.0 0.0

2..2 9 TI , 7 2 1 32
28 1 40.6 21.9 6.3 3.1.

2.3 2 3 ,,, 2 1 0 8
25 0 37.5 25.0 12.5 0.0

2.3 3 -a 4 ' 1 0 12
25 0 33.3 33.3 8.3 0.Q

2. 3 5 8 4 0 2 19
-26 3 42.1. 21.1 0.0 10.5

2.3 9 7 5 1 3 25
36.0 28.0 20.0 4.0 12.0

2.3 2 7 3 0 1 13
15.4 53.8 23.1 0.0 7.7

2.4 1 ei 5
. 0 0 10

10.0 40.0 50.0 0.0 0.0
2.4 5 6 3 0 3 17

29.4 35.3 17'."6 0.0 1,7/.6
2.5 3 5 5 1 ,I 15

20.0 33.3 33.3 6.7 6.7
2.6 2 0 0 1' A

52
40 0 0.0 12, a 0 . 0 20.0

2.8 2 1 3 1 1 8
25.0 12.5 37,5 12.5 12 5

2.9 1 6 y., ' 7 2 2 18
5.6 33.3 24,9 11.1 11 1

2.9 3 1 - 1 2 2 9
33.3 11.1* 11.1 22.2 22 2

3.0 6 10 ---1. 5 8 30
20.0 33.3 3.3 16.7 26.7

3.0 1 4 3 0 3 11
9.1 36.4 27.3 0.0 27.3

3.1 1- 4 4 2 3 14
7 1 28.6 28.6 14.3 21.4

3,2 3 2 3 3 4 15
20.0 13,,3 .20.0 20:0 26.7

3.5 3 2 ' 8 1'2
15.8 15.8 15.8 1.2_,5 422. 1.

3,5 0 2 5 0 / 4`., 11

0.0 18.2 45.5 0.0 36.4
4.0 0 1 1 . -45 " 3 5

0.0 20.0 20.0 '0.0 60.0
GIZAND MEAN 2.583

OBSER% ATIONS. When tatin$ the outlook for minority ...liege graduates tiY 4.110 orgavitat.iuns this y eat, tire and rubber companies
cipeeled the best uudool. te ettelnely high demand). Those organizations with .igh dcir.Lid included ..luiiteer urganizati chemi-
cals, drugs, and allied plod., &., ertn.c utpuuraukrts, nitlit.try, dee u.ntes and u.su.incrice, 'm144.4 snalli.c and institute di,:etsifieds
conglomerates., peeroleun. and allied pruduets, public utilitiC,, naerch.L.dising and ietaii inniu,u 'les, emetrival ...Miner> an qu ipin ent,.
aerospace and components, and governmental administration. -"-: I

. t .
Those orga nisationuse o atio with the :owes( den(nd .i.pw dcznand; were bospiat and health ;L....es, us te.....6. and theehanical equipment,
and accounting rtrms.7



In summarizing the
each category by p
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the second line.
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outlook fit new College graduates with your organisation this year
lacing an X in the appropriate box. (XHI- Extremely high demand,
NO-No demand). Absolute frequencies are listed for each answer on

are listed in mean score order from lowest to highest. MBAs.

ORGANIZATION TYPE

Service Organizations
(Boy Scouts, Red Cross)

'Military

Electrical Machinery &
Equipment (Computers)

Volunteer Organizations
(Churches, Peace Corps)

Hospitals & Health Services

Diversified Conglomerate

Banking, Finance, & Ins.

Chemicals, Drugs, & Allied
Products

Glass, Paper, Packaging
& Allied Products

Petroleum & Allied Products

Public Utilities
(Including Transportation)

Aerospace & Components

Accoiniting

and/or Consulting

?R,115eMetal Products

Tire & Rubber

Printing, Publishing &
InformationaliservIces

Merchandising* Related
Services (Retailing Industry)

Construction & Bldg. Materials
Manufacturing

Agribusiness

Electronics & Instruments

Automotive Sr Mechanical
Equipment

Governmental Adminlsnation

Educational Institutions

Food, Beverage Processing,
and Restaurants

Hotels, Motels, Resorts,
Recreational Facilities

,
701.-DA.), please indicate your rating for
=High demand, MED-Medium demand,
aim line and percentages are listed on

MEAN
SCORE

XHI HI MED LOW NO

(1) (2) (3) (4) (5) CASES

2.0 0 2 0 0 0 2
0.0 ssss 0.0 0.0 o t,

2.3 1 1 2 0 4
25.0 25.0 50.0 0.0 0.0

2.8 4 3 2 11
36.4 9.1 9.1 27.3 18.2

3.0 0
0.0

1

50.0 0.0
1

50.0
0

0.0
2

3.0 2 0 0 2 5

3.1
40.0

0
0.0

, 2
20.0 0.0

1

40.0
1--d

0.0 25.0 12.5 12.5
3:3 5 5 5 9 30

16.7 16.7 20.0 '16.7 30.0
3.3 2 2 5 5 3 17

11.8 11.8 29.4 29.4 17.6
3.5 0 3 3 2 3 11

0.0 27.3 27.3 18.2 27.3
3.6 1 3 1 3 5 13

7.7 23.1 7.7 23.1 38.5
3.6 0 1 8 4 4 17

0.0 5.9 47.1 23.5 23.5
3.7 0 0 5 3 2 10

0.0 0.0 50.0 32,02 20.0
3.9 2 1 3 0 9 15

13.3 6.7 20.0 0.0 68.0
3.9 1 1 4 3 7 16

6.3 6.3 25.0 12,11 43.8
3.9 0 1 6 3 6 16

0.0 6.3 37.5 18.8 37.5
4.0 0 0 1 0 1 2

0.0 ' 0.0 50e0 0.0 50,0
4.0 0 0 2 0 2 4

0.0 0.0 50.0 0.0 50.0
4.0 1 3 2 7 11 24

4.2' 12.5 8.3 29.2 45.8
I10 1 1 3 0 8 13

7.7 7.7 23.1 0.0 61.5
4.0 1 0 2 5 9

11.1 0.0 22.2 11,1 55.6
4,1 0 , 2 7 5 15

0.0 6.7 13.3 46.7 33.3
4.1 0 1 2 3 5 11

0.0 9.1 18.2 27,3 45. 5
4.2 1 1 1 9 13

7.7) 7.7 7.7 69.2
4,5 0 0 , 3 21 '12 18

0.0 0.0 16.7 16.7 66.7
'4 0 0 2 1 -Ti 14

0.0 0.0 14.3, 7.1 78.6
4.7 0 0 1 0 6

0.0 0.0 14.3 0.0 85.7

GRAND 'MEAN 3 772

OBSERVATIONS. When summarizing the oudook for MBAs in Meir urgairiumuns this year, the hikfiest lacings were retched from
service organizations and the military thigh demand). Those organizations with medium demand included electrical machinery and
equipment companies, volunteer orgarriaations, hospitals and health services, diversified conglo9aetates, banking, finance, and .11,541
wee companies, and chemicals, drop, and allied products. Thom organizadoos with the ;east demand tot rriaateis gt aduates
hotels motels and recreational facilities, food beverage processing and restaurants, and educational inatitudons,

4
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In summnizing the outlook for new'college.gracluates with your organization this pear (1981 -82), please indicate your rating for
each category by 'placing an X in the appropriate box., (XHI=Extremely high demand, HI=High demand, MED=Meehum demand,LOW=Low demand, NO =No demand). Absolute frequencies are listed for each answer on the first line and percentages are listed onthe second line. Arts Ars are listed in meat score order from lowest to highest. DOCTORAL. N

V

MEAN XIII HI MED LOW NO

ORGANIZATION TYPE
SCORE ,(1)1 (2) (3) (4) (5) CASES

Volunteer Organizations
(Churches, Peace Corps) 2.0 0 1 0 0 0 1

Service Organizationsti
(BoyiScouts, Red Cross)

Chemicals, Drugs, te Allied

2.0
0.0

0
0.0

4_. 0.0
0

. 0.0

0.0 0.0
0 0

0.0 0.0
11

****
4Products 2.4 6 .. 3 2 2 17

rue Ile Rubber .
2.5

35.3
1

23.5 17.6
0

11.8 11.8
1 0 2

..,_
Military 2.8

50.0
0

0.0
1

0.0 50.0 0.0
,0 s 0 4--3

Petroleum & Allied Products 3.0
0 ., 0

3
25.0

4
75 0.0 0.0

0 ` 5 13---1
-I 23.1 30.8 7.7 0.0 38.5Electrical Machinery & ""\ 3.t . 4 0 0 1 4 9Equipnlent (Computers) 44.4 0.0 dirt) 11.1 44 4Diversified Conglomerate - 3.4 0 2 1 2 7

°` 0.0 260,6 28.6 14.3 28 6
Hospitals & Health Services 3.6 1 0 1 1 2 5

1-
anResearch djor Consulting 3.7

20.0
1

0.0
1

20.0
5

20.0 40 0
152 6Services 6.7 6.7 33.3 13.3,40 0

Aerospace & Components 3.8 0 0 4 4 2 10
0.0 0.0 40.0 40.0 20.0

Metals & Metal Products 3.9 1 2 3 0 9 15
6.7 -13.3 20.0 0.0 60.0

Electronics & Instrumenti 4.1 0 2 1 6 6 15
0.0 13.3 6.7 40.0 40.0

Glue, Paper, Packaging 4.2 0 2 1 1 7 11& Allied Products 0.0 18.2 9.1 9.1 63.6
Governmental AdministrAlon 4.2 0 1 2 3 7 13

0.0 7.7 15.4 23.1 53.8
Construction & Bldg..talaterials 4.5 0 1 1 2 9 13Manufacturing 0.0 7.7 7.7 15.4 69.2
Agribusiness 4.6 0 0 2 0 7 9

0.0 0.0 22.2 0.0 77.8
Public Utilities (Including 4.6 0 0 1 4 11 16
Trmtsportztion) 0.0 0.0 6.3 25.0 68.8

Automotive & Mechanical 4.6 - 0 0 1 2 8 itEquipment . 0.0 0.0 9.1 18.2 72.7
Food, Beverage Processing, "4.9 0 1 1 0 12 14and Restaurants 0.0 7.1 7.1 0.0 85 7
Banking, Finance, & Ins. 4.6 10 0 5 0 23 28

0.0 0.0 17.9 0.0 92,..J
Educational Institutions 4 7 0 0 2 2 14 18

0.0 0.0 11.1 11.1 77.8
Merchandising & Related Services 4.9 0 0 1 1 19 21

(Retailing Industries) 0.0 0.0 4.8 4.8 90.5
Printing, Publishing & 5.0 0 0 0 0 """3 3
Informational Services 0.0 0.0 0.0 0.0 ***

Hotels, Motels, Resorts, Camps, 5.0 0 0 0 0 7 7'
Recreational Facilities 0.0. 0.0 0.0 0.0 .,..

Accounting 5.0 0 0 0 0 13 43
de'' 0.0 0.0 0.0 0.0 .***

GRAND MEAN 4.1.41

OBSERVATIONS, IPten summarizing the outlook for dqctoral degree graduates this year in their organizanons, the greatest potential

A few organizations red medium demand for doctoral &tree graduater These organizations included arc and rubber companies, the

(high demand) was ex ted in volunteer organization4 scn ice organizations, and chemicals, drugs, and allied products organizations.

military, petroleum find allied products, electrical machinery, and equipment companies, and diversified conglomerates. Other organi-zations listed low demand These it:chided hospitals and health services, rdsearch and consulting services, aerospace and components
companies, metals and metal products companies, electronics and instruments companies, glass, paper, packaging, and allied products .companies, and government administration. The remaining organizations indicated no demand for doctoral degree graduates,

A
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7. In summ g the outlook for new college graduates with yout-organizatiOn this year (1 81-82), please indicate your rating for each category by placing an X in the appro-priate (XHI=Extremely high demand, HI=High demand, MED=Medium demand, LOW=Low demand, NO=Iio demand).Absolute frequencies are listed for each answer onthe first line and percentages are listed on the second line. Answers for INDIVIDUAL MAJORS are listed in mean score order from lowest to highest.

ACADEMIC MAJORCN

CdnputuSacmx

Accounting

MedianlegEngineming

EkoriadEneneming

Business

Engineering '

General &Likes,

FinancialAdministrition

Marketing

ChaniadEnginecring

ClifilEnglaing

Personnel

..>
Cheptially

...--

Mathematics

Physics .

NletallurgyffitaterlalSci.

Natural Silences

Liberal Arts

Engineering

EducationEducation

Hotel, Restaurant,

hatimdmurNIgt.
Agriculture & Nat. Resources

CommCommunicationior.

MEAN
SCORE

3.242

3.300

3.342

3.376

3.421

3.706

k3.748
.

S 3.752

3.791

3.954

.0804.080

4.136

4.153

4:A88

j 4,361

4.375

4.435
. g

4.468

4.476

4.500

' ,4.560

4.572

4.575

Extremely
High
Demand

(

:

(

(

(

(

(

(

(
.

(

(

(

(

(

(

(

(

(

(

4 1 )

62
19.7)

58
168!.!:

68
21.9)

24
10.9)
39

20.9)
13..4
11

2)

3:6)
A9
6.4)
27

9.5)
12A

7..3)
7

2.4)
14

4.9)
10

3.5)
6

2.1)
10

3.6)
5

2.1)
2

)

1

)

3.
15

5.3)

MO
Demand
-

(2)

ii

62
( 19.7)

68
( 21i:)

( 21.3)
49

( 15.8)
37

( 16.7)
17

. ( 9.1)
39

(A42
43
7)

( 14.1)

( 12%)
38

( 13 )

( 8.7)
18

( 6 :1 )
21

( 7.3`)
13

( 4.5)
15

( 5.4)
17

( 6.1)
, 11

N( 4.6)
.

11

( 3.9)
2

( 8
10
7)

( 3.4)
9

(. 3.2)
8

.( a o )

5

6

.

Medimn.
Demand

(3)

46
( 14.6)

96
( 30.3)

32
( 10.3)

33
( 10.6)

60
( 27.1)

14
( 7.5)

83
( 27.1)

75
( 24.5)

68
( 22.9)

27
( 9.5)

38
( 13:2)

55
( 18.7)

48
( 16.7)

64
( 22.3)

41
( 14.6)

28
( (o.p)

31
( 13.0)

34
( 12.0)

1

( 4.3)
20

( 6.8)
9

( 3.2)
20

( 7.4)
32

Low
Demand

(4)

26
( 8..3)

%
55

I 17.4)
- 20
(-'6.5)

20
( 6.4)

22
( 10.0)

7
( 3.7)

48
( 15.7)

59
( 19.3)

36
( 12.1)

21

.........1.....2.4)

29
( 10.1)

62
( 21.1)

29
( 10.1)

26
( 9.1)

28
( 10.0)

28
( 10.0)

20
( 8.4)

42
( 14.8)

0
, ( 0.0)

.36
( 12.3)

20
( 7.0)

19
( 7.1)

28

No
Demand

(5)

118
( 37.6)

76
( 24.0)

134
( 43.2)

141
( 45.3)

78
( 35.3)

110
( 58.8)'

123
( 40.2)

118
( 38.'6)

137
( 46.1)

1.71
( 60.2)

174*

(

60.6)
152

( 51.7)
176

( 61.1)
174

( 60.6)
190

( 67.9)
197

4 70.4)
t

(72
.( 72.0)

195
( 68.7)

19
( 82.6)

216
( 74.0)

231
( 81.3)

214
( 79.6)
p 187

g.

VALID
CASeS

314

317

310

311

221

187

306

306

297

284

287

294

288

287

280

280
.4

239

284

23

292

284

269

252

.

,

1

''14 4

---8"
.a on )

0

38.

( 0.0) ( 2.0) ( 12.7) ( 11.1) ( 74.2)
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Demand Demand;
. Demand ,

ACADEMIC,MAJQRS

.,

A&
,411 : Retalyng 0 \ 'Ill

Advertising

Soda &lakes.

,Petroleum , _,Retrotoun
w

isaiim&g :

Human Fil Ititirgy

, ..

.

.8
.,

.

..

f'

.

4:

J11.6
4.657

... ,,''
4,659

4.657,

4 . K87

4.761 .
#.

(

(.

(

(

(

'(

-(1) :

le11
4.04

.4 ,

.4)
2

.7)
- 8 '

2.9)
1.

. 4 )

1.5)

,

t

.
.

.

(

(

(

(

(

(

(2)

,

,7
2.6)

2

. 7 )
5

1.8)
5

1.8)
5 /

1.8)
3

1.2)

GRAND MEAN 4 4.134

( 3 )

Low No
Demand Demand

(4) ( 5 )

VAL
CA

13 13 '' 229 2
( 4.8) ( 4.8) ( 83.9) '

24 '' 36 6 , 211 274
( 8.8) ( 13.1) ( 77.0)

18 33 4 217 276
'( 6.9.) ( 12.0) -( 78.6)'

15 17 - - 235 280
( 5.4) ( 6.1) (.83.9) ' '. #

- 23 17 . 225 271
(. 6:5) 41 ( 6.3). ( '83.0)

12 13 227 259
( '4.6) ( 5.0) ( 87.6)

4. 1

.*!*.OlISERVATIONS In summarizing the outlook for new college graduates, the surveyed,cmployers rated computer science, accottfiting, mechanical engineering,
electrical engineering, and buiness majors at medium demand:Majors Oceiving lower demand ratings were engineering, general business administration, financial
adrainistiation, chemistry, mathematics, pfiydcs, inetallurgylmaterial sties natural sciences, and liberal tins graduates. Several academic majors recetvidl raungs of
no demand, These included education, hotEl restaurant and institutional management, agriculture and natural resources, communication airs, retailing, advergamg,
social sciences, petroleum engineering, packaging, and humin ecology.

- ". r f
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Please indicate the average starting salaries PER YEAR paid for these academic majors hired by y out orgartizatTh on Ian year (1980-
81) and for those you expect turhire this year (1981 82). Include cost of living adjustments in salary figures. ALL EMPLOYERS.

. ACARcEMIC MAJOR,

Agriculture & Nat. Res.

Accounting

Financial Admin

General Business

Hotel, Restaurant
Institutional Mgt.

Marketing/Salm

Personnek/ re :.

unications

Education

Chimical Engineering

Cavil Engineering

Computer Science

Electriad Engineering

Mechanical ing

Metallurgy/Material Set.

Petroleum
. .

HUmarr Ecology

Liberal Arts

Chemistry

Mathematics

Physics

Social Science

Mutces ,)

CODarDoctorates

'LAST YEAR THIS YEAR Percentage
AVERAGE NO. AVERAGE NO. Increase

. .

16597.73 44 N- 16890.24 41

16463..78 185 17280.37 1 d3

40 16492.31 78 17320.29 69

15527.52 109 16491.58 95

14604.76 42' 15194.74 38

15627.38 84 16662.50 '72

16006.00 50 17036.00 50

14612.50 24 15513.64 2'
14071.19 59 15114.29 56

11
21617.58 91 22900.00 73

19760.26 78 209,14.93 67

18602.48 121 ../ 9763.27 I 981
21145.67 127 22450.49 103

21140.58 138 22315.04 113

19858. 14 43 , .. 21136.84 38

20043.48 23 19735.29 17

14054.84 14579.31
..t 29

14785.45 _ 55 15634.78 - 46
- ..;.

17675.A1 61 i 17950.00 46
. _...

17409.43, 53 18016.17 42

17696.97 33 18 102.59 27

13747.37 19 14112.50 16
e .

22064.96 117 23202.97 101
. .

27375.00 '' 3626661.70 47.

1.8

4.7

5.0

5.6

4.0

6.6

6.4

6.2

. 7.4

5.9

5.8

6.2

6.2

5.6

. 6.4

-1.5

3.7,

5.7

1.6

3.5

2.8

5.2

2.7,

4.

41

OBSERVATION. According to the surveyed employers, the highest starting salaries Last year (1980.81, were paid 'to chemical engi
,veers ($21,618), electrical engineers t$21,1*) and mechanical engineers 421,1411. The must employ.eis reported salary offers last y cat

Jot accounting graduates, mechanical enginc&s, enginects,..ualputet ecience .uajuts, ifiLij gem/a: business .liftja)L3.

The low if starring salary offers were pfici to social science majors ($13,747-1, human ecology majors t$14,369), hotel restaurant and
institutioilal management majors ($14,605), education majors 414,071), communication majors ;,$14,612`1, and "era! arts _graduates
($14,785). 111us year (1981-82), die highest starting salaries will still be paid to ..heroical engineers 422,900), electrical engineers
($22,450), and mechanical engineers ($22,315). Next will come metallurgical engineers ($21,137), civil =earring ($20,915), petru
!cum engineers ($19,735), and computer science majors ($19,763).

Master's degree graduates will be pajd approximately $23,203 per year; and doctoral degree graduates oil1 be paid apptuairnately
$27,375 per year.

42



Please inill star tingarc the average star" falaricsf:ER YEAR paid fot these at adeinit. majors hired by 'Aria organication last year 1984).-
81) and for those you expect to hire this year (1981 82). Include cyst of living adjustments in salary flgures.13CSINESSINDLS-
TRY.

s.00.

ACADEMIC MAJOR LAST YEAR /
y

THIS YEAR
rr

4 AVERAGE AVERAGE No.

BUSINESS /INDUSTRY ONLY

.41

/
,

Agriculture is Nit. Res.. 16778.95 38 ' 17054.05 -37

A7unt11! 16589.02 173 17382.78 151

rittiodadAdardia. 16714.29.. 70 1755 61

15658.00GeneralBushtem Ilk. 100 1653 .23 86

Hotel, Restaurant 14656.41 39 15234.29 35
Instibaticm.a1Mgt.

14,1haketinglele* 15664.63 82 16710.00 70

Pasolumi AOrr 16275.00 44 17275.00 44

Cowin 14915.79 19
/

' 15717.64T. 17

Education 14431.25 16 15113.33 . 15

411culadEngitmeting , 22004.76 84 23359.09 66,

41WEDOrkomittg. , 19943.66
..,,

.

71 21113.11 61 /`

`Computer Sam?: ii,.: 1 18851135 .111 20103:41 86

Electrkil Enginarilig ZLW 0.85 118 22715.96. 94

Machankal,Enentring 2t375.97 129 22571.15'. 104

'r-t ,

MotellwtafirtMerild5plii, 20046.15 ,.,

r . .

39 21344.12 34

WmAttan 20263.64 22 19968.75, 16

iittnian"Ee' otogy 14136.00 v. 26 144/8.911 23
r "N

.rabsi4; 14912.24
,

49

.--

15742.50 40 `

'q Chemistry-18020.00' 55 18320.00 40.

, Mathdiatics t7718.7.q 18318.92 37

Physics 17960.71 28 18427.27 22

Science . . 14946.67 15 14233.33 12

t.

ri Ithater) 22871.57 102 24087.30 87

15°014111tes
27712;20 41- 28730.00 30

" ' '.-_,
., OBSERVATIONS. Employers in business and industry are paying salaries apProx'unately s 29t. higher than averages for all new college

graduates:

1.
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Please indicate the average starting salaries PER YEAR paid fur these academic. majyrs hired by y out organieation last teat (1980'
81)%and for those yOu expect to hire this year (1981 82). Include cost of living adjustments in salary figures. GOVERNMENT.

.

ACADEMIC MAJOR

,

LAST vtly THIS YEAR
AVERAGE NO. AVERAGE 46.

GOVERNMENT ONLY
p 14.

Agriculture & Nat. Res.

Accounting

tinancial Admin:

General Business

14540.00

14672.73

14550.00

14077.78

5

11

8

9

15375.00

16036.36

15500.00

15066.67

4

11

8

9
'7

Hotel, Restaurant 14100.00 2 15,000.00 .2
Institutional Mgt.

Marketing/Sales 14100.00 2 15000.Q9 2

Personnel 14033.33 6 15283.33 6

Communications 13460.00 14820.00 5

Education 13250.00 t4225.00 4

Chemical Engineering 15971.43 7 18571.43 7

an Engineering 17900.00 7 18900.00 6

Computer Science 16144.44 9 17044.44 9

Electrical Engineering 18455.56 9 19677.78 9

Mechanical Engineering 17766.67 9 19355.56 9
to.

Metallurgy/Material Set 18025.00 4 19375.00 4

Petroleum 15200.00 . 16000.00 1

Human Ecology 14139.99 5 15540.00 5

Liberal Arts 13750.00 6 14916.67 6

Chemistry 15250.00 4 16450.00 4

Mathematics 15200.00 3 17033.33 3

Physics 16650.00 4 17775.00 4

Social Science 12800.00 a 13966,67 3

Masier's 20825.00 4 21700.00 4

Doctorates 22900.00 3 23733.33 3

QBSERVATIONS. Government employers are paying starting salaries iReraging approximately 2 to 3% lower than those paid by
employers in the private sector.
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What average increase occurred it ye:m.(198041y in salaries paid all CURRENT SALARIED emplayces .vorLg far your aqua.:
ti

I, 1
ion?

..-
,

PERCUITAGE
OF CHANGE

50+

25-49

11-24.00

9-10'

7-8'

5-6

3-4

1-2

SAME

RELATIVE ADAME;
FRU

CODE FREQ (PCT) (PCT), T)

1

2

3

'4

5

6

7

.9

1%0

TOTAL

MEAN 4.36B-

VAIJD CASES 392 MISSING CASES 36

2

1

82

184

.5

.2

,----te14.5
--(

43.0

.5

.3

15.8

' 46":0

.5

.8

16.6

63.5

4 98' 22.9 25.0 88.5

27 6.3 6.9 95.4

9 . 2.1 2.3 97.7'
.._

2, .5 .5 , 98.2

7 1.6 1.8- 100.0

36 8.4 MISSING

428 ' 100.0 100.0
I IP

AP-

4:0

OB5hR1, A 'RMS. When reporting the average increase ol.urring last y eat I 980- 81, in salaries paid ...uncut. swat' led employ ecs working
for their organizations, employers indicated an average increase of approximately 9-1096 was given.

1

1-

ABSOLUTE

tek

V

.40

p
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What average increase occurred last year (198081)
ration? Absolute frequencies for each answer are listed
listed in mean score order from lowest to highest

MEAN
SCORE

CATEGORY OF EMPLOYERS

Accounting 3.5
Ekctrical Machinery & Equipment (Computers) 3.8

- Research andjor Consulting Services 3.9
Eketr'onics & Instruments 3.9
cheadcls,DraT, & AlBeil Products 3.9
Hospital & Healib Services 4.1

Metals & Metal Products 4.2
Hotels, Motels, Resorts, Camps,

4 . 2Recreatkeal Funks
Food, Beverage Processing, and Restaurants 4.2
Petroleum & Alfsed Products 4.2
Diversified Conglomerate 4.2
bfifitary 4.3
filar, Papa, Packaging & Allied Products 4.3
Pnbtle Utilitks (Including Transportation) 4.3
AerospaCe & Components 4.4
Construed= & Bulkilng Materials Mfg. 4.4.
The & Rubber

4.5
Educational Institutions

4.6
Merchandishig & Related Services (Retulbag Indus.)

4 . 6
Agribusiness,

4.7 7

Banking, Finance, & Insurance
4.7

Printing, Publishing & Informational Services
4.8

Communication (Radio, TV ,& Newspaper) 5'
Automotive & Mechanical Engincring

3

Governmental Administration
5.4

Service Orpadzations (Boy Scouts, Red Cron) 5.5
Vol-matter 0:paragons (Churches, Peace Corps) 8.0

in sdaiies paid all CURRENT SALARIED
on the ft...line and percentages

Increase
'50% or 25- 11- 9-
More 49% 24% 10%

:'1
(1) (2) (8); (4)

i
0 0 '15 4

0.0 0.0 68.2 18.2

are

7-
896

(5)

3
13.6

1

7.1
1

6.3
1

4.8
4

25.0
1

14.3
. 2

9:5
4

40.0
'3

15.0
5

35.7
3

33.3
0

0.0
4

33.3
3

13.6
2

20.0
4

28.6
1

50.0

employers working
listed on the second

, 5- k3-
6% 4%

(6) (7)

0 0
0.0 0.0

0 0
0.6 0.0*

0 1

0.0 6.3
0 0

0.0 0.0
0 0

0.0 0.0
0 0

0.0 0.0
2 0

9.5 0.0
0 0

0.0 0.0
,.. 1 0

5.0 0.0
0 0

0.0 0.0
0 0

0.0 0.0
0 1

0.0 5.0
0 0

0.0 0.0
'2 i

9.1 .4.5
2 0

20.0 0.0
0 0

0.0 0.0
0 0

0.0 0.0
5 . 0

11.1 '0.0
3 0

12.5 0.Q
1 1

10.0 10.0
1 0

0.0 0.0
1 ' 0

20.0 0.0
0 0

0.0 0.0
3 1

25.0 8.8
5 2

27.8 11.1
i f 0,

52,2 0.0
0 1

0.0 50.0

line.
.

1-
2%

(8)

0
0.0

0
0.0

0
0.0

0
0.0
0

0.0
0

0.0
0

0.0
0

0.0
0.

0.0
0

0.0
0

0.0
0

0.0
0

0.0
'o

0.0
0

0.0
0

0.0
0

0.0
0

0.0
0

0.0
0

0.0
1

3.0
0

0.0
0

0.0
o

0.0
1

5.6
0

d0.0
0

0.0

for your orgam-
Answers are

R emain
the

Same

4(8) CASES

0 22
0.0

0 14
0.0

0 16
0.0

1 21
4.8
0 16

0.0
0 7

0.0
0 21

0.0
' 0 10

0.0
1 20

5.0
0 in

0.0
0 9

0.0
0 4

0.0
0 12

0.0
o 22

0.0
0 10

0.0
1 14

7.1
0 2

0.0
1 45

2.2'
0 24

0.0
0 10

0.0
1 33

13.0 f,
0 5

0.0
0 1

0.0
1 12

8.3
0 II'.

0.0
0 2

0.0
i 2

50.0

1.
'?2,'

...

.

0 0 4 9
0.0 0.0 28.6 64.3

0 0" 6 8
0.0 0.0 37.5 1Q,()

1 0 5 13,
4.8 0.0 23.8.:11.,1

0 2 9
6.3 0.0 12.5 56.3

0 0 0 , 6
0.0, 0.0 0.0 85.7

0 . 0 2 15
0.0 0.0 9.5 71.4

0- 0 2 4
0.0 0.0 20.0 40.0

. 0 0 6 -'-§
.0.0 0.0 '30.0. 45.0

0 0 2- 7
0.0 0.0 14.3 (50.0
0 0 1 5

0.0 0.0 11.1 55.6,
0' 0 2 -1

0.0 0.0 50.0 25.b
0 0

0.0 . 0.0 8.3 58.3
0 0 4 -Ia-

0.0 0.0 '18.2 54.5
0 0 2 -7

0.0 0.0 20.0 40.0
0 1 1 7

0.0 7.1 7.1 50.0
0 0 0 ---f

,0.0 0.0 0.0 50.0
, 0 0 2 23

0 0.0 4.4 51.1
-0 0 2 8

04,0 i3.3 33.3
0 1 4

0.0 10.0 40.0
0 0 1 15

.0 0.0 3.0 45.5
0 . 0 0 2

0.0 0.0 0.0 40.0
0 0 0 0

0.0 0.0 0.0 0.0
0 0 1 4

0.0 )0.0 8.3 33.3
0 0, 0

0.0 0.0 0.0 27.8
'0 0 0 0

0.0....0.0 0.0 0.0

14
31.1

$.1.

45.8
---5
32,2

11
42.4--2
40.0T
' 2

16.7

27.8
-7
,90.0

0
0.0

0 0 0 0
0.0 0.0 0.0' 0.0

GRAND MEAN A 4.398

OBSERVATIONS. Thusc "akitistries giving the highest sal3rsy increases (9 10 percent; to then 4.0 trz Fa employ ce) were at-wonting firms,
electrical cachinery and equipmac organizations, catarrh and wonsuiting serf kiss, cle%.trouit.* &Jul noir ument.s organisations, ...bun-malls,
drums, sad allied prinbaZts, hospitals and bega seri ices, metals and amts.: pt./ducts ..annpanics. Thusc. urgauii...tiuus with the Atuslir.st
valuvy increases were volunteer orgartitathin ;up 1 Z percent'', &en' organizations sup 5 6 pctventi, gyvt:tuntent ntinntjult sup 7
percent), automotive sad mechanical equipment ;tip 7 8 pertevat;, 4.4) Lions radio I% and news-met %op 7 8 ptrucnti, printing
publishIng and informal/0u services ;up 7 8 percent, banking .rmanw.t An an 7 8 F.Z.`rcntl, and agrilnaminess %up 7 8 pertett/.

7 ,
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When cal., rating starting salary offers tut new ...A./eve grad uattps in y out organiaation how imputuant am the E./flowing facto&
Absolute frequencies are listed on the second line. Answers are listed in mesa score order 'trout lowest to highest.

MEAN VERY IMP HIGH IMP MED IMP LOW IMP NOT IMP VALID

TACITORS SCORE CASES
( 1) (2) (3) (4) (5)

I . 4
Acadentit major 2.047 159 148 47

.
10 37 401

( 39.7) (.11,2) ( 11.7) ( 2.5) ( 9.2)
Past work experience 2.122 123 171 72 , 5 30 401

Degree level achieved
( 30.7)

2.3 97
( 42:6)

151
( 18.0)

102'
(' 1.2)

24'
( 7.5)

27 401
( 24.2) .7)( 37.7) ( 25.4) ( 6.0) ( 6.7) k,

Ma* GM 2 6 47 6156 120 21 . 54 398

Overall GPts'
( 11.8)

2.821 .fe 35,
(39'.2)

136
( 30.2

4
( 5.3)

29
( 13.6)

53 397
( 8.8) ( 34,.3) ( 21,2) ( 1.3) ( 13.4)

Aggressiveness 2.907 40 137 115 28 76 396
( 10.1) ( 34.6) ( 29.0) ( 7.1) ( 19.2)

Institution of preparation 3.049 20 113 :TZT- 46 63 386
( 5.2) ( 29.3) (22,22 ,( 11.9) ( 16.3)

Campus ksdaship activities 3.275 15 104 7 52 95 393
( 13.8) ( 26.5) (2* ( 13.2) ( 24.2)

Citizenship 3.850 41 60 30 223 393
( 10.4) ( 15.3) ( 9.9) ( ( 56.7)

Other Offers 3.899 6 , 31 10t
_7,§.)
116 141 395

( 1.5) ( 7.8) ( 25.6) ( 29.4 ( 35.7)
Race of candidate 4.516 7 12 44 ---41 2R5 399

( 1.8) ( 3.0) ( 11.0) ( 10.3) (22,39
-10, Sex of cancildate 4.553 6 11 35 51 295 398

( 1.5) ( 2.8) ( 8.8) ( 12.8) ( 74:1)

GRANV.MEAN 3.470

ofI,Skitlt AI1ONS.. Poiten 4.akuisting starting musty offers tot new 4.4.,ilsgt graduates, the surveyed o isulicated that the
candidate a academic inapt, past working expenerices, and degree level were the most important factors. factors receiving
amp of medium importarme were the Intlivisloa; a majot grade point average, overall grade point average, agreineness, institution
of preparation, and campus katiersilip activities. Those fak.tors receiving ratings of low impurtancr. were citizenship and the cask
date a other offers. The csuididstes race and se.a.-nmeived ratings of no importance in determiningstarting salary offers.

4

47



V

'9 $

-29-

4

.
t

After initial campus interviews, bow many WEEKS will elapse normally before most candidates fear from your orpnizationabout your interest or lack of interest?

NUMBER
OF ABSOLUTEwiles- FREQ

0 i
I 42

2 j 146

3 105

REFLRATELVET

(PCT)

1:5
9.8

' 34.1

. 24.5

ADJUSTED

F48.?5)
r

10.8 .

37.5

27.0

FOE?)
(PCT)

.5

11.3

48.8

/5.8
4 4 50 11.7 12.9 "V

5 13 3.0 3.3 92.0

1

6

7

16

2

3.7

.5

4.1

.5
96.1

96.7

8 3 .7 .8 97.4
...,

10 ,, 1 .i .3 97.7

12 2 .5 .5' 98.2

13 V .2 .3 98.5

15 . . 1 .2 .3- 98.7 ...,

20 1 .2 .3 9%2_,
31 ' 1 .2 .3 99.2

48 1 .2 .3 99.5
52 2 .5 .5= 100.0

NO RESPONSE 39 9.1 MISSING
TOTAL 428 100.0 100.0

MEAN 3.375

VALID,CASES 389 MISSING CASES 39 '

OBSERVATIONS' After an initial campps interview, candidates on the average can expect 't 3 weeks or longer before receiving
s response from most of the surveyed employers. Of the surveyed employers, 11. expect respond within i week, 48.8% witty 2
weeks, and the remainder eitpeet to respond within 3 weeks or more.

oe.



` After interviewing candidates on college campuses, does your organization respond to each interviewee?

4

RELATIVE ADJUSTED CUM

FATEGORY LABEL < CODE
ABSOLUTE FRE

(PCTO ) (PCT)
FREO
(PCT)

YES I

;

346 80.8 87.4 87.4
-----...--0.-

NO 2 50 11.7 42.6 100.0

I 0 _..32 i '7.5 MISSING
1

1
TOTAL 428 .100.0 100.0

MEAN 1.126 1.

VALID CASES 396 MISSING 'CASES . 32

COMMENTS. As a minNum, many of the ell employ en 6, wool.; Send "nu thank y utt.. ot ",,mitt ...onsideracion- !mum
Some employers %.12, notify candidates lain E ntcrrlcw about theit interest or rejection. A few only ..ontact done that Interest
them tni. Sonse_await receipt of applications Extan candidates even aftetiche interview before respou.ling 6,, alma they view inter
view) £5 prampally cot the purpose of Styrststing OdiCtS ,S, awaiLyuccnciai iis.,a/S.An *nriutc ursca..art64.azwEdates arta
campus lagcrytewitt Even othcrs vIJ M-ViCVY .redebusis of interviewed applicants with depattment illansgntS ants duen indicate their
interest to applicants. Three (3) use letters for rejections and phone calls for plant visits.

Many governmental ageriGiCS use testa tu applicants and only 4.untay.t the am-Amato; appikaws. Odlet applicants w ere
contacted at all after taking the teats.

08.S1 fri4 AiltiNS As one respondent stated, Organizations chadu not respond as a mattes of vAspttery ate viewed vet) anfav orably
by students.' Of the surveyed employers, 87.4% respond to the candidates after an interview. The remainit ig 12.6% du not resply-nd.

lo
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Which of the`following pre-reorttitment activitiesdoes your adon use on college campuses? (XHI=Extremely high frequen-
cy HInhigb fraptency, MEDeeMedlum frequency, LOWeLovi`hevency, NO.Not used) Absolute frequencies are listed on the
first line and percettages are listed on the second line. Answers we listed ii mean score order from lowest to highest.

irtE-RECRUTTMENT Acrivnus

Extremely High
leek Frequency
Frequency

( 1) . ( 2 )

Medium
Frequency

( 3 )

Low Not
Frequency Used

(4) (5) o

4

VALID
CASES

Revkv; realises/credentials. 2.233 124 135 84 38 19 '400( 31.0) ( 33.8) ( 21.0) ( 9.5) ( 4:8)Talk with placement office staff members 2.653. 55 13T 129 44 ,o 32 395
C 1141) ( 34:2) ( 32.7) ( 11.1) "( 8.1)Tartidpadnila career days/fairs 3.000 43 93 127 83 48 394*

. ( *0.9k ( 23.6) ( 32.2 ( 21.1) ( 12.2)
Seeking caduadag students who have 58 , 89 104 62 74 387waked for your °egad:ado'

i3.013
( 16.0) ( 23.0) ( 26,9) ( 16.0) ( '19.1)

Meeting with inufemon/staff members 3.108 36 98 119 75 69 397
( 9.1) ( 24.7) ( 30.0) ( 18.9) ( 17.4)Visits viithatredmts/groups 3.139' 44 78 124 79 71 396( 11.1) ( 19.7) ( 31.3) ( 19.9) ('17.9)Sendisisradeatesbackto their ova: 3.274 27 89 112 . 81 85 394campusesforvidtsaadrecruiting e( 6.9) ( 22.6) ( 28.4) ( 20.6) (' 21.6)Proviclingspeakers mumps= 3.365 28 , 71 107 97 86 389
( 7.2) ( 18.3) ( 27.5) ( 24.9) ( 22.1)

Maidagresestationstopredenlonal clubs 3.578 19 53 11 94 112 393
s( 4.8) ( 13.5) ( 29.3) (.12.2) ( 28.5)

Maroons presentactious 3.677 17' 40 112 104 117 390
( 4.44 ( 10.3) ( 28.7) (28.7) ( 30.0)

Financial support to universities 3.756 14 52 92 88 143 389
( 3.6) ( 13.4) ' ( 23.7) ( 22.6) ( .36.8)

Tours stockists stoups 2.778 8 47 107 -Fr 136 374
( 2.1) ...( 12.6) ( 27.0) ( 21,9) ( 36.4)

Tom for calker groups 3.854 8 36 94 .-.3 137 363
( 2.2) ( 9.9) ( 2S.9) ( 24.2) ( 37.7)

Togas for faculty/staff members 3.857 . 7 41 91 --775- 141 370
( t.n)` ( 11.1) ( 24.6) ( 24._3) ( 38.1)

Tenn for placement stiff 3.947 6 1 38 79 84 154 361

Funding to piaminesit offices 4.370
( 1.7)

1

( 10.5)
10

( 21.9)
55

( 23.3) ( 42.7)
222 J 389101

( .3) ( 2.6) ( 14.1) (....mso ( 57.Used* video tapes ca ospaktation 4.4.97 6 17 25 59 25 366to placement officer ( -1.6) ( 4.6) ( 6.8) ( 16.1) ( 7 8)
GRAM, MEAN 3.464

COMMENTS, As other favorite pre-recruitment activities, the surveyed organizations (8) suggested that employers send literature,
brochures, and other printed materials in advance of theircampus visits. Heavy advertising campaigns in college newspapers, classified
ads, TV and radio spots, posters, and notices in periodicals were used by,.others (5). Visiting, writing, and calling placement offices
were other activities someriroes'used. Pre-recruitment meetings, clauroompresentations, annual conference attendance, open houses,
and annual visits with students, faculty, and placement office professionals were also suggested. Still odors used cooperative educe-

'don experiences, scholarships, internships, and grants as pre-recruitment efforts. Writing letters to professors, faculty advisors, and
directly to students were mentioned too.

irm

OBSERVATIONS °vain, employers reported that they moderately used stir stoned pre.rocruitment activities. The only activity
ref sag s rating of high frequency was reviewing resumes and credentials in plat nun' offir.=. Neat on the cinpicicrs. list of medium
frequency activities war 141tOrn with placement office staff members, participating in Garen days fairs, sociking graduating students
who bare previously worked for their orgistisaelon, meeting with professurastaff nicanbeis, visiting with saidcritsi studentgroups, and-
lag graduates back to *Er campuses for recruiting snd visits, and providing sr:alums on campuses. The remaining Lacuna received
ratings of low frequency. No pre-rectuitment activity on the listlecelted an overall average rating of not used.
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I.ast year %1980-81, in your organization, how many SALARIED peltions were NOT filled ber.ausc shottages of 4.011cgt graduates
existed?

NUMBER
OF ABSOLUTE

POSITIONS FRED

RELATIVE I#
FREO
(PCT)

ADJUSTED

F(OC?)

CUM
,FRED
(PCT)

0 207 ' 48:4 70.4 70.4

1 13 3.0 4:4 74.8

2 10 2.3 , 3.4 78.2

3 11 2.6 3.7 82.0

4 9 2.1 3.1 85.0
5 3 :7 1.0 86.1

6 , 3 .7 1...0 87.1

7 2 .5 .7 87.8

8 2 .5 .7 88.4

9 2 .5 .7 89.1

10 6 1.4 2.0 91.2

11 1 .2 .3 91.5

16 t .2 .3 91.8

fees
20

22

6

1

1.4

,2

'2.0

.3

93.9

94.2

25 4 .9 1.4 95.6

27 1 .2 .3 9519

28 1 .2 .3 96.3 r

30 2 .5' .7 96 9

32 1 .2 .3 97.3

33 1 .2 .3 97.6

34 '1 .2
..3 98.0

40 1 .2 .3, 98.3

50 3 .7 1.0 99.3

54 1 .2 .3 '99.7
4

57 1 .2 .3 100,0

NO RESPONSE' 134 31.3 MISSING

TOTAL 428 100.0 100.0
S

MEAN 3.493

VALID CASES 294 MISSING CASES 134

4 ,

OBSERVAIWNS: Ui ale surycycrt employers who responded to (his question, 70.4% indicted that nu positions remained ;.mtilled
.-because of shortages of college graduates. Of the temanung 29.6% that indkated unfilled jobs, an average of 3 4 jobs per employer were

not filled because of shortages of college graduates. . .,

----/,



a

-33-

t.ast yeat (198041) y uut urganizatiun, haw many SALARIED puelduas were NOT filled beZsuse ghuttaige) ..ullegt gradatca
existed?

CATEGORIES OF ORGANIZATIONS

- -
Accounting

a_

- Avg. No. j
Positions UnMed--

2.1

Valid Cases

Atiospace & Components
..... a 5.6 , . ' 8

Agribusiness OA 8

Automotive & blechaidcal Equipment .4 7

Banking, Finance & Insurance ! . 2.4 23

Chemical, )hugs & Allied Products 2.4 23

Communication' (Redo, TV & N 0.0 0

Construction & Building Materials I ufacturing 1.8 12

Educational Insdtations , .4 r 32

Electricallbiachinery & Equipment 1.5 11
1

Eketronks & Instruments 7.2 17

Food, Beverage Processing & Restaurants 3.3 18

Clam, Paper, Packaging & Allied Products 2.6 12

Government AdrninIstratibq ; ,
13.4

1

10

Hospitals & Health Services 1.0 5

Hotels, Motels, Resorts, Camps & Reaeatlonal Facilities 2.8 9

Merchandising & Related Services (Retailing Ind-narks) 1.5 15

Metals & Metal Products , 7.9 '19

Mifstary 5.5 2

Petroleum & Allied Products 4.7 14

Matta& Publishing & Informational Services 0.0 - I

Public Utilities (Including Transportation) 7.9 ,i16

Rama & Consulting Services 1.3 12

Senke Organization; (Boy Scouts, Red Cron) 0.0 2

Tire & Rubber
..-)'

2.5 2 ..

Waimea Orgassintioas (Churches, Peace Corps) 0.0 0

Diversified Conglomerate 6.6 5

OBSERVATIONS. Of those tAtcsurks of organisations with the ireatcat numbers of unfllicti postutms, sacrament admiedration,
aerospace and 4.etapunents, cleutturtica and insuumcnta 4/11911441aufiS, metals and (MIA; ptusita4.44, pttruiCuth and sled pry-
&as, pub& utBittes, and dim-sited 4AyLleumsratcs had the highest. numbers. Must 4.stegurics of organisauous with the fewest numbet
of onillied positions were 'agrkultural business (none), automotive and tualtani..al equipment %.4 positions pct urganiLeau,M,
communleationa radio, TV, and nervapapen (none,, etim.aciutra: %.4 positions pet VigitaiSAtiutii, hi/Sputa:, acid hough scrvn.cs

et> organUadern,i CI.0 pu4dons per organisauun;, printing, publishing, and infurmatiuov./ scroit.ta nutiCh news f0r. urgaulhat.unrByy Sunuts,
Red Cross, etc. (none), and volunteer orginizationkchurthelt, Peace Corps, etc. (none). .

I
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What academic areas were required for these positions to be 'Med?

.J
'

NUMBER
OF

ACADEMIC MAJOR RESPONSES

Electrical Engineers 77

Mechanical Engineers 71

Accounting 55

Computer Science 52

Chemical Engincen 40

Civil Engineers 33

General Business Admix 31

Marketing/Sales 27

Education 23

. .FisancW Adtahtistration 23

Mathematics 21

hietailurgy/Material Sd 20

Chemistry 15

Physics 14

Aviculture It Nat Res

Liberal Mu

Personnel

Petroleum Etsgibeers

Human Ecology 5

Social Scieswes 4

9

9,

4

0

OTHER MAJORS. In the engineering arras, anlost, "scrutpa.,t, se...Ea-W.46c lausunu,' tertale euginceting and ..uutputct
admix were must rnentiona. Ac..vundng, finsaasi JUSICiagtoKat, twang, Luta and restaurant, quaiitative Analysis, vim-adults
mord, graphics &apt, and drafting acre listed businessailnit's with talnigal untiergra.lustc kiegrecs and engineers tut teugni..si
sales were Abu cite& Fes asters: silences, poi%) , nursing, physkei,nberspists were lima. S. tiuui systems them:tuned Ylgt demand rut
industrial arts, special education, mathematics and science teachers.

OBSERVATIONS. The m.aultruk. areas tttrialkif most ohm to .ii 1,pusitiuns that *cre nut filial bct.susic of shut ;nu of fincge,
Foliates sae tellusts. elca.tricei cnOnorrs, atet.tutakei ;agile:cm, 0.101JIalliwg gtsulustes, euutputet Ii.;CUILO &Embalms, sad *.bque.st
cagincers. These were tellua by demand tut .14 =tiller" grams/ business tiaLittisuetiuu, inasketing nerd asks paw:tea, au**
Lion gra&stes ;with pertkulat rieuislidet laustriet Arts, mathematics, sticiucs,..end spews: c.Juuttiuto, fisaa0481, aulaanistiatiun
majors, atsthernsti.4 majurs, atctallutgLei en cm, hcinistr) antjurs, mu! physm.s majors., *Duly &Ix =quo:Au *cm rgtr...1 Jut the
other academic majors.

1
I
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When your organization was onable to fill positions with fully qualified individuals, which of the following welt most su....cisfui
for you, Absolute fee lot each answer iitt Hata 011 the first Enc. and percentages arc listed on the second line: Answers arc
listed in mean score, loiiest to highert.

Extremely High Medium
High Success 'Success.
Success

fi) ( 2 )
FACTORS

Leiti/se position vacant-until a qualified person was found 2.663 60
( 22.2)

' 3.:t r2
led on college campuses until you found a qualified person 3.075 38

( 14.2)
a competent person and provided on-thtb training"' 24

9.2)
Provided In-service education for someone closely qualified 3.462

(
22

a ( 8.7)
Used third-partrptacensent agencies to find qualified person 3.653 16

,
( 6 . i )

Supported an adVanced degree for someone in a related major 4.228 2
4

( .8)

GRAND MEAN

Ca 1

3.367

Cow Not
Success' Used

(3) ,(4) 5')

VALID
CASES

82 '60 v, 1 25 43 270
30.4) ,( 22.2) ( 9.3t ( 15.9)

72 14 38 65 267
27-.0) ( 29) ( 14.2) ( 24.b)

63 T1---- 43 59 260
24.2) ( 27.3) ( 16.5) ( 22.7)
48 .Thrr 39 85 253

19.0) ( 23.3) ( 15.4) ( 33.6)
46 51 49 . 100 262

17.6) ( 19.5) ( 19.7) * ( 38,2)
23 40 --Tir-- 149 250
9.2) e( 16.0) ( 14.4) (,59.6)

Wherk JrgiinArtkUra were unable tu faliposidons with Lilly qlified
ritthithe following. leaving the position Autrat until a qualified person was found, re..ruithig on college
WAS found, hiring a 4.01:11pitCrit person an4 providing on die job training, and providing in-service edu
Little success was fourgi with using third parry placement agenaes rasa qualiGed person not suppo
one in a related major,

t

54.

dews found medium success
uses until a quaafied person

someone ...lowly qualified.
degree Tot some-

OM

tiffr
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On the average, approximately how many hciuri of training will a new college hire receive eadLweek during the first 6 months on
the job in your organization? Absolute frequencies are listed for each answer on the first line, tow percentages on the second line,
column percentages on the third line and percentages of total on the fourth line of each block.

, Hours of TrainingCATEGORY COUNT 1
_

ROW PCT INONE .12HRS 3-4HRS 5-6$45 7-8HRSI., 9-10HRS 11.--15HRS 16-20HRS 21+HRS ROWOP- COL PCT I .., TOTAL

ACCTN5.
' 1/ 11

I '4.3 I 4.3 r 17.4 I 8.7 I 17.4
I 6.7 I 2.5 I 10.8 I 6.3 I 12.9

1 1., - 4 I 2 I 4
13.0 I 8.7 I , 4.3 I 21.7 I '6.1

3 I 21 I 1 I 5 I 23

I

EMPLOYERS TOT PCT I 1 I , 2 I 3 I 4 I I 6 I 7 I 8 1 9 I
I I I ' -I 7-1- I I I .--I I

'°- I .3 I .3 I 1.1 I .5 I 1.1 I 71 I 54 I ,2.6,I 4.9
.3 I 1.3. 1

-I -....,,..._1 -18-*- -1 I I I I I I
2 I 0 I 0. I 2 I 2 I 1 I 0 I 4 I 0 I 1 I 10 ,

. AEROSPACE I 0 I 0 I 20.0 I 20.0 I 10.0 I .0 I 40.0 I 0 I. 10.0 I 2:7
I 0, I 0 I 5.4 I 6.3 1") 3.2 I 0 I 11:1 I 0 I 1.0 116 '

I 0 I 0 I .5 I .5 I .3 I 0 I 1.1 I 0 I .3 I'-/
I I I I I I I I .

3 I 0 I OIN II 2 I 1 I, 0 I 1 I 1 I . 4 I, 10 ,

AGRIBU5 I 0` 1' 0 I 10.0 I 2Q.Q I 10.0 I 0 I 10.0 I 10.0 I 40.0 I 2.7
I 0 I 0 I 41.7. I b.3 -I 3.2 I 0 I 2.8 I 2.6 I 3.9 '1
I 0 I 0 I .3 I .5 I .3 I 0 I .3 I .3, I 1.1 I

-I I I I I I I I I- I
4 I- 0" 1 0 I OI.. II 3 I 2 I 1 I 1 I- 4. I 12

AUTO I 0 I 0 I 0 I 8.3 I 25.0 I 16.7 I 8.3 'I 8.3 I 33.3 I 3.2
I 0 I 0 1 3.1 I 9.7 I 4.7 I 2.8 I 2.6 r- 3.9 I

, I

-I
0 0 0 I ,3 I .8 _I

I I- ' --r I

.5 I .3 I .3 I 1.1
I51- 1I 2 I 2 I . 2 I 1 I 3 I 2 I 10 I 13 I

BANKING I 2.8 I 5.6 I 56 I 5.6 I 2.8 I 8.3 I 5.6 I 27.8 I 36.1 I
t 'I 6.7 I 5.0 I 5.4 I 6.3 I 3.2 I 7.0 I 5.6 I 25.6 I 12.6 I

I .3 I, '.5 I .5 I .5 I .3 I :8 I .5 I 2.7 I 3.5 I
,-I I _ I I I I I I I. I

6 P. 1 I ° 0 I 2 I 2 I 3 I -.: 1 I 1 I 1 I 2 I 13
CHEM

.N

p) 7:7 I O I 15.4 I 15.4 I 23.1 I 4.7 I 7.7 I 7.7 I 15.4 I 3.5
5.7 I 0 I 15.4 ,I 6.3 I 9.7 I 2.3 I 2.8 I 2.6 I 1.9 I

I .3 I Os I .5 ,I .5 I .8 I .3 I .3 I .3 I .5 I
-I I I I,- I I I I I- I

I

1 I 0 I 0 I 0 I 0 I 0 I

O I 2.5 I

11 I I

I

0 I

0 I

0 I 0 I , 0 I 0 I O I

O 1 .3
1

COMMUN I 0 I 100.0
7 I 0 I

0 I 0 I 0 I 0 I 0 I
I 0 1 ,3 I 7-, 0 I). 0 I 0 a 0 I 0 I 0 I 0 I

fi -I , I ' -I I , I I I I., -.-I I .
8 I V I't .2 I 1 I 4 I 3" I 1 I 0 I 0 I 4 I 15

CONSTRUt I 0 I 13.3 I. 6.7 I 26.7 I 20.0 I 6.7 I 0 I 0 I 26.7 I 4.0
I 0 I 5.0 I 2.7 I 12-5 I- 9.7 I 2.3 I 0 I 0 I 3.9 I

/ I 0 I ,5 I .3 I 1.1 I .8 I .3 I OI, 0 I 1..1 I
-I I

."
I I I I ...I I I -'- I

9 I 8 I 20 I 2 I 2 I 0 I 1 I I L
EDUC I .21.6 I 54.1- I 5.4 I, 5.4 I 0 I 2.7 I 2.7 I

2 I 1 I 37
5.4 I 2.7 I 9.8

I 53.3 I 50.0 I.,__5.4 I 6.3 I 0 I 2.3 I 2.8 I. 5.1 I 1.0 I
I 2,1 I 5.3 I --r-- .5 I .5 I 0 I .3 I .3 I .5 I .3 I-I I I I I I I I I

A

10 I 0 I 0 I 0 I '1 I 1 I 3 I NI 4 I 13
COMPTRS I 0 I ' 0 I 15.4

I

0 I 7.7 I 7:7 I 23.1 I 15.4 1,1,30.8 I. 3.5
I 0 I 0 1 5.4 I 0 I 3.2 I 2.3 I 8.3 I 5.1 Pr 3.9 I
I 0 I 0 I .5 I , O I . .3 I .3 I .8 I .5 I 1.1 I
I I I I I I I

i
I I

.11 I 0 I 1 I 2 I 3 I 0 I 5/ I 2 4 I 2 I 19
.ELECTRNC I 0 I , 5.3 I 10.5 I 15.8 I 0 I 26.3 I 10.5 I 21.1 I 10.5 I 5.1

I 0 I 2.5 I 5.4 I 9.4 I 0 0 I 11.6 I 5.6 I 10.3 I 1.9 I

-I
I 0 I .3 I .5 I .8 I 0 I 1.3 I .5 I 1.1 I , .5 I 4I I I I I I I I I

12 I 0 I 1 I 1 I 0 I 1 I 1 I 2 I 4 I 10 I 20
FOOD I 0 I _5.0 I 5.0 I 0 I 5.0 I 5.0 I 10.0 I 20.0 I 50.0 I 5.3

I 0 I 2.5 I 2.7 I 0 I 3.2 I 2.3 I 5.6 I 10.3 I 9.7 .I
I 0 I .3 I .3 I 0 I .3 I .3. I : .5... I 1.1 I 2.7 -I

. -I I^,.., . -I ,I I-P I I1L I I I
13 I 0 I 0 I 1 I 2 1 0 I 4 I'v 2 I 0 I 3 I 12

GLASS , I 0 I 0 I 8.3 I 16.Z. I 0- 1 33.3 I 16.7 I 0 I 25.0 I 3.2
I C I 0 I 2.7 I 6.3 I 0 I 9.3 I 5.6 I

0 I 0 I 0 I .., .3 I .5 I 0 I 1.1 I .5 I

0 I 2!9 I

O I .8 I
--I- I I I I I I I I I

14 I 0 .110 2 I 4 r 0 I 2 I 3 I 1 I 3 I .3 I 18
GOVT I 0 I 11.1 I 22.2 I 0 I 11.1 I 16.7 I 5.6 1 16.7 I 16.7 I 4.8

I 0 I 5.0 I 10.8 I 9 I . 6.5 I 7.0 I 2.8 I 7.7 I 2.9 I

I 0 I .5 I 1.1 I 0 I .5 I .8 I .3 I .8 I .8
I1 I I I r

I I

.

I

I 1
15 I 0 I 1 I 0 I 1 I 0 1 3 I 1 I 0 I i I 7

HEALTH I 0 I- 14.3 I 0 1 14.3 I 0 I 42.9 I 14.3 I 0 I 14.3 I 1.9
I 0 I 2.5 1 0 1 3.1 I 0 I 7.0 I 2.8 I 0 I 1.0 I
I 0 I .3. I 0 I .3 I 0 I .8 I .3 I 0 I .3 I

16 I

I

O I ' 0 I

I I

0 I. 0 I

I . I

0- I
I

0 1- --'-2 1 2 I

I

7 I

I

11 1/1/
'. NOTEL , I 0 .41,I 0 I 0 I 0 I 0 I 0 I 18.2 I 18.2 I 63.6 I 2.9

I 0 I 0 I 0 I 0 7 0 I 0 I 5.6 I 5.1 I 6.8 I

1 0 I 0 I 0 I- 0 I 0 I 0 I .5 I .5 I 1.9 I' .
I "-I I I I- ..." -I I I I I

. 17 I 0 I46 1 I 1 I 4 I 2 I 3 I 2 I 1 I 12 I 26
MERCHNDS I '0 I '3.8 I 3,8 i.......15.4 I 7.7 I 11.5 I 7.7 I 3.8 I 46.2 I 6.9

I 0 I 7.5 I 2:7 I 12.5 I 6.5 I 7.0 I 5.6 I 2.6 I 11.7- I
I 0 I .3 I .3 I 1.1 I .5 I .8 I .5 °I .3 I 3.2 I
I I I I I I

I

1 I I
18 I 1 I 1 I 4 I 0 I 2 I 5 I _, 2 I 0 I 6 I, 21

METAL I 4.8 I '4.8 I 19.0 I sit I 9.5 -I 23.8 I 9,5 I 0 I 28.6 I 5.6
I 6.7 I 2.5 I 10.8 I 0 I 6.5 I 11.6 I 5.6 I 0 ;' ,5.8 I

1
.3 I

I

.3 I 1.1 I

I I

0 I ,5 I

I 1

1.3 I

I- '

,

I . I

. 0 1.6 I

,ft
19 1 0 1 0 I 0 I 0 I 0 I 0I' II 0 3 I 4

MILITARY I 0 I 0 I 0 I 0 I 0
I 0 I 0 I 0 I

0 I

0 I
0 I 25.0

I
, 75.0 I 1.1

I . 0 I 0 I 0 I 0 I 0 I 0 I .3 1

0 1 2.9' I

O I - .8 I
-. I ' I- -o- -I I I I I I-. I I-

20 I 1 I 1 I. 3 I 0 I 0 I 1 I 1 "I '3 I 1 I 11
f1TRO I 9.1 1 "9.1" I 27.3 27.3 I 9.1 I 2.9..,

I 8.7 I 2.5 I 8.1 I 0 1 0 I 2.3 I 2.8v I 7.7 I 1.04
I .3 I 3 1 .8 I 0 T , I .3, I .8 I .3 I

. % 2^S I

.5.
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Hours of Training Received (Continued)

...
CATEGORY COUNT I

Hours of Training
l

OF ROW PCT INONE 1-2HRS .3-4HRS 5-6HRS 7-8HRS , 9-10HRS 11- 15HRS 16-20HRS 21+HRS ROW
COL .PCT I

EMPLOYERS TOT PCT I 1 I 2 I 3 I

-I I I I

21 I 0 I 0 I 1- I
PR/NT 0:0 I

I

0'
I 0 1 7 I

-I
0 I

I

0 I -22 3 I

1 , I
.4*,

22 I 0 I 1 I , .3 I

UTIL I 0 I 4.8 P 14.3 I
I O I .2.5 I 8:1 I
I O I .3. I 8 I

- I - I/ 4,- ,I I
23 I 2, I 3 I 7-0 I

RSRCH , , I 11.8. I 17.6 I ,, 0 I

I 13.3 I 7.5, I, 0 I

eit -I
.5 I

I

.8
-I

0 I

I
24 I 0 I 0 I 0 1

SERVICE ,I 0 I 0' I 0 I
I 0 I 0 I 0 I
I 0 I 0 I 0 I

-I I- * '" I

TIRE I. 0 I 0 (1) 0 I

I 0 I

y 25 I 0 I 0 d 1

I 0 I

0. I , g
0 1 0'

K

26
1

I 0' I 1

I

0' V
VOLUNT I' 0 I 50.0 I. 0 I

i I 0 I 2.5 I 0 I

I 0 I .3 I 0 I
-I I I I

..' 27 I 0 I 1 I 1 I
DIVERS .. I 0 I 12.5 I 12.5 I

I 0 I 2.5 I 2.7 I

4 0 I

I

.3 1 .3 I

I I
COLUMN 15 40 37

. TOTAL 4.0 10.6 ,' 9.8 '

NUMBEFi OF, MISSING OBSERVATIONS * . 52

4

0
0
0
0

2'
9.5
6.3
.5

1

5.9
3.1
.3

1

50.0
3.1
.3

0
0
0
0

0
0.
0

, .0

1
12.5
3.1
.3

32
8.5

I 5 I
I I-
I 0 I

I 0 I
I 0 I

I

I -f- 0 I

I

I 1 I

14' 4.8 I

I 3.2 I

I .3 I

I I

I 4 I'
I 23.5 I

I 12.9 I
1

I

1.1 I
I

I I I
I 50.0 I

I 3.2 "I
I

3 II - ==.:1-,-=-11-
0I 0 . 1
I 0 I
I 0 I
1 0 I

I
I 0
I 0.--1
I 0 I
I 0 I
I II, I L
I ,12.5 I
I 3.2 I

I .3 I

I I
31

8.2

6 I
-..-x--*It

i
20.0 I

2.3 I

. .3 {

1 I
4.8 I
2.3 I
.3 I

I
3 I

1'4-.6 I
7.0 I
.8 I

I
0 I
0 I
0 I0 ,I

I
I I

50.0 -I
2.3 r
.3 I

0 I.
0 I

. 0 I
0 I

I
0 I
0 I
0 I

*0 I
I

43
11.4

7

0
'0
0
0
2

9.5
5.6
.5

2
111,8
5.6
.5

0 ,
0
0
0

0
0
0
0

Of
0
0
0

I
12.5
2.8

.3
56

9.6

I
I
I
I

I

I
I
I
I
I
I
II'

,I
I
1
I
I
L
I
I
I
1
I
I
I
I

I
I
I
I
I
I
I
I
I

.8
-8-'-

0
0
0

' 0
1

4.8
2.6
.3

-,
2

11.8
,5.1
.5

i
0
0'0

. 0

0
0
0
0

0
0
0
0

I
12.5
2.6
.3

39
10.4

I la
I
I 3
I 60.0
I 29
I .8I,
I 10
I 47.6
I 9.7
I 2.7
I
I 0
1 0
I 0

1

I 0

0
I 0
I 0
I , ,0
I
1 1

I 50.0
I ...1.0
1 .3

,I 1
I 50.0
I 1.0
II- y-

.3

I 2.
I 25.
I 1.9
I .5
I

103
27.4

TOTAL
I
I

1 5
I 1.3
I

1 .

I

I 21
I 5.6
I

I

I

I 17
I 4.5
I

I
I

I 2
I .5
I

I

I

I .5
. 1 2

I
1

I 2
I .5
I-
I-,

8
I .2.1
I

1

I

378
100.0

OBSERi'ATIONS. nit the surveyed employers providing alining for (Iris newhires, approximately to ten hours per week of
training were given new 'college hires during the first six months on the job in the surveyed organiaations. Several of the surveyed em-
ployers (103) piovided 21 &Ala or more pea week of training during the first six months on the job. Organiaations providing the most
training fot new college hires were the military, merchandising and retail services, hotels, motels, and recreational faciiitiesprinung and
publishing service1, and utilities. Organizations providing the least training were educational institutions.
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How important are the following factors when evaluating
extrem y high importance, H1=ofkhigh importance, MED=
=cc). -Absolute frequencies for each answer are listed on
listed in mean score order from lowest to highest.

-38-

the perfonnan
of medium

the first line

FACTORS,

Ability to get things done

Common Sense

IloseltYtiniegritY

Dependability

Initiative

Well developed work habits

Reliability

Inti-rpersonal skiiL

Enthusiasm

Judgment skill'.

Motivation to achieve

Adaptability

Intelligence

Decision making skills

Oral Communication skills

Energykmell

Problem- solving pnities

Attitude towardworkethic

,hienUdalcrtness

Emotional control
^

Flexibffity

?daintily

Innovative ideas

Responsiveness,

Technical expertise

Written communications skills

Leadrrship

ty

WIllingne;s to take extra assignments

kite:teem

Ftiendlinem

Coserbsons'

1

MEAN ----,
SCORE

1.505 .

1.618

1.659

1862

1.684

1.697.

f.743

1.823

1.825 .

.856

1.881

1.934

1 1.935

1.9

1.96

Q.

"of new college hires in your organizatio0 (Xtli=of
portance, LOW=of low hnportance, NO=of no impor-
d percentages are listed oddie second line Answers are

VERY IMP HIGH IMP' MEG IMF_. LOW IMP NO, IMP VALID
CASES

1.961

1.992

1.993

1.995

2.052

2.054

2.068

,2.072

2.082

2.203

2.217

2.219

2.265

2.275

2.305

2.311

2.317

(1)

232
56.6)
202
50.1)
188
46.8)
18,
'44.7)
162
40.3)
167
41.1)
166
42.2)
146
36.5)
453
37.7)
131
32.6)
125
31.6)
119
29.2)
112
28.2)
121
30.0)
120
30.1)
129

( 31.8
117

( 29.8)
(17

( 29.1)
95,

( 24.1)
109

( 27.1)

( 24 )

10
( 25.7)
' '103'

25.7)
83

20.7)
92

23.0)
85
21.5)
86

21.6)
79
20.2)
68
17.1)
55
13.6)
73
18.0)
74
18.3)

?i-

s

(2)

150
( 36.6)
-1Tr-
( 39.2)-Mr'
( 41.8)

(3)

27

( 6.6)
39

( 9.7)
42

T 10.4)
49

.( 9.9)
,..,

32
( 8.0)

A 44
( 10.8)

(

-

(

(

1

(

(

(4)

1

.2)
3

.7)
3'

.73
2

.5)

0
0.0)

0
'0.0)

'(5)

0
( 0.0)

1

(, .2)
1

( .2)
0

( 0.10)

1

( .2)
0

( 0.0)

410

403

402

405

4.0i
1

'

,

's

182
( 44.9)
207

( 51.5)
7g'IF

( 46.0)
7171 50 '3

( 43.5) ( 12.7) ( .8)

-Tirl- 68 2

( 45.8) ( 17.0) (. .5)

-TSB- .66 5

( 44.3) ( 1P.3) ( 1.2).
202 67 0

( 50.2) ( 16.7) (' 0.0)

Tar- 85.' 2

( 50.8) ( 14.4) ( .5)

To9r- . 73 8
( 50.7)41. 17.9) ( 2.0)
203 79 2

( 51.1) ( 19.9) ( ,5).

ice- '74 8
( 49.1) ( 18.4) ( 2.0)

TIT- 74 6

( 48.4) ( 18.5) (. 1.5)

T7r 100 5

( 42.1) ( 24.6) ( 1.2)

T7g- qi 7

( 44.5) ( 23.2) ( 1.8)

70- 73 16

( 48.0) ( 18.2) ( 4.Q)

(1177;) ( 21.0) ( 1.3)
83 5

-TY6- 103 6

( 44.5) ( 25.6) ( 1.4)

707-- 94 9

( 49.6) ( 23.1) ( 2.2)
181 03 7.

( 45.6). ( 25.9) ( t.8)

7717- 107, 11

(,11,21 ('26.7) ( 2.7)

. 206, 109 2

(51.4) ( 27.2) ( .5)

182, 91, 23
( 45.5) ( 22.8) ( 5.8).

12 417
4.8)

(

41.7)
1 116 9

( 43.2) ( 28.5) ( 4.8)
166 11 20

(

(

3

.8)
1

.3)'

2

. 400

406

( .5)
2 402

( .5)
, 3 396

( .8)
, 1 408

( .2)
1 397

( .3)
2 403

( .5)
6 399

( 1.5)
,1 406

( .2)
3 393

( .8)
3 402

( .7)
0 395

( 0.0)
5 402

1.2,)_.,(

3 407
( .7)

.4 397
( P.0)

1 t 401
( .2)

1-- 401

( ..2)
12 400

(
3.0)

( 14-0) v. 39'6
7 398

( 1.8)
8 392

( 42.3) ( 30ft .1). ( 2.0) %
1111- .r/5 7 6 397

(115X ( 31.5) ( -4.3) ( 1.5)

195 134 13 6 403

( 48.4) ( 33.34 ( 3.2) ( 1.5)1 139 24 ' 4 405

( 40.7) ( 34.3) ( 5.9) 1.0)

159 145 .21 5 404

( 39.4) ( 35.9) ( 5.2) 1.2)
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Importance of factors when evaluating performance of new college hires (Continued)

FACTORS
s -

Matson

Knowledge ofworitczpoctancy

Career preparation

Previouscizeerrelated work cacpcsicaccs

tw
Linckntancrinsofpracticalbusiness world

AppropriateclUblisimacntvkwsflifestyk

duitalcappolumu

Knowledge of work organization

Career & work aspiration wiii-dermed

,..

Ammicmlicnokm
-

SCassothusagt

%

' Willingness to relocate

Commeinbustma -1
s

Gradepolostimme(major),

Put.tiant.ond/otsttmaterworkexperiences

lasoilizeitywithprofessionaloptions

Sociability

Ekgrockvci

Grade point average (overall)

Courses Inmanagesucat

'' CouriesloCommunitcation

'.,'.7

Untletwaffl4ofAmscrICItammomny
r

...

Courseiscotrapirtetscleaccidataprocessing

i'tpcoNpaksombsctriklewthidelandatitictici
.#1

amortmkWg C.--'"

Reatiniseadekmafmmitamtgrempkoms

Casclicktesrelorknowledrofyotit'orpnizatioo

Pre4onsworkexperietioxstmselatedtoemadldate'scattgoals

Come la stattstles dO

Actickadttiums

PulAciaksit

Recssamsdittlosis frolustadesttesciting

Cmwwwiwawwwwwwerni

.-- Rseassaleadatioat from adatsiets

0

/

I

MEAN
SCORE
2.326

2.365

2.452

2.546

2.561

2.588

4.633

2.641

2.653

2.709
. .

2.75/

2.798

2.916

2.952

2.980

2.987

2.990

3.077

3.082

3.227

3.266

3.306

3.360

3.396

3.429

3.459

3.644

t3.587

3.642

3.619

3.9424

4.00

4.203

4:332

VERY IMP HIGOIMP

(4) (2)
67 161

( 16.5) ( 39.8)
57 -In-

( 14.4) ( 41.3}

MEd IMP

(3)

156
( 385)

153
( 38.7)

136
( 33.4)

132
( 33.3)

LOW IMP,
( 4 )

20
( 4.9)

18

( 4.6)
29

( 7.j)
35

,( 8.8)
29

( 7.3)
54

( 13.6)
42

( 10.4)
oq

( 9.3)
49

( 12.1)
64

4-45.0
40

( 9.9)
57 '

( 14.4)
54

(.15.1)
73

( 18.3)
77

( 19.4)
75

( 18.9)
62

( 15,6)
91

( 22.7)
85

( 21.1)
63

( 18.3)
58

( 17.3)
107

( 27.3)
69

( 20.1)
110

( 27,.8)
121s

( 29.8)
93

( 24.1)
154

.( 37.9)

NO
II)

'
(

(

(

(

(

(

(

t

.(

4

(

(

(

(

(

(

(

(

(

(

(

(

(

(

(

(

(

(

(

(

(

(

(

f

r1

IMP VALID
CASES

(5) .
1 405,
.2)
4 395
1.0)
13 407
3.2)
25 396
6.3)
14 399
3.5)
13 346.
3.3),
8 403
2.0)
7 398
1.8)
1 404
3.0)
37 409
9.0) ..,..

21 404
5.2)
53, 396
18.4) '
52 357
14.6)
44 399
11.0)
42 397
10.6)
t0 , 397,
7.6)
28 398
'7.0) '

44 401
11.0).
44 403
10.9)
63 344

16..3)

70 335
20.9)
38 392
9.7)
78 344

22.7)
65 396:
16.4)
66 406
1617)

49 180
( 12.Q) ( 44.2)

60 -.rim-

( 15.2) °( 36.4)
41 150

( 15.1) ( 37.6)
54 136

( 13.6) ( 34.2)
35 136

( 8.7) ( 33.7)
35 124

( 8.8) ( 31.2)
33 147

( 8.2) ( 36.4)
63 131

( 15.4) t 32.0)
, 27 126

( 6.7) ( 31-.2)

65 113
(, 16.4) ( 28.5)

53 82
( 14.8) ( 23.0)
,, 31 ila
( 7.8) ( 29.6)

37 95,
( 9.3)% ( 23.8)

20 100
( 5.0) ( 25.2)

14 94
( 3.5) ( 23.6)

.26 96
( 6.5) ( 23.9)

18 104
( 4.5) ( 25.8)
. -24 63 .

4 7.0) ( 18.3)
24 61

( 7.2) ( 18.2)
7 46

( 1.8) ( 12:5)
20 61

( 5.8) ( 17.7)
9 65

( 2.3) ( 16.4)
. 14 55

( 3.4) ( 13.5)
20 /2

l' C.5.2) ( 18.7)
11 45

( 2y7) ( 11.1)
4 36

( 1.0) ( 9.1)"
10 33

( 3.0) ( 9.9)
9 26

( 2.2) ( 6.5)
8 19

( 2.0) ( 4.8)
25

( 6.7) ( 6.7)
2 6

( .6) ( 1.8)
t '10
.3) ( 2.7)

165
( 41.4)

141
( 35.4)
-TO-

( 45.2)
195

( 49.0)
163

( 41.3)
114

,( 27.9)-
190

A 47.0),
108

( 27.3)
116

("32.5)
133

( 33.3)
raw

( 36.8)
172

( 43.'3)

200
( 50.3)

144
( 35.9)

152

( 37.7)
131

( 38.1)
122

.( 36.4)
. -1-077
( 48.7)
'Mr

( 33.7)
--T417-

( 37,1)
148

(21,a)
*163 .

( 26.7)
98 ---386

25.4)
67 406
16,5)
65 395
16.5)
. 86 335
25.7) i
84 402
20.9)
124 394
31.5)
180 374
48.1)
153 325 ,

47.1) '

206 377
54.8) ,

ff6
( 31.8)

144
( 36.5)

110
( 32,8)

130
.( 32.3)

85 -
( 21.6)

55
( 14.7)

69
( 21.2)

58
( 15.4)

146
( 37.0)

96
( 2$.7)

71T7---
( 38.1)

158
4 40.1)

89
( age)

(

29.2)

( 2.7.11

0
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Importance of factors when evaluating performAnce of new college likes (Continued),

FACTORS

Recommendations film Politicians

Marital status of cancBdate

Sex of cancildat.e,

Race of candidate

MEAN
SCORE

1
4.417

4.596

'4.663

4:673

VERY IMP HIGH IMP
,

( 1) (2)

0 8
( 0.0) ( 2.1)

2 14
( .5) ( 3.5)

3 7
( .7) ( 1.7)

3 10
.8) ( 2.5)

MED IMP

(3)

48 -,
( 12.5)

24
( 6.1)

28
( 7.0)

28
( 7.1)

.LOW IMP

( 4)

. 104'
( 27.11

NO

(

(

(

IMP

(5)

224
58.3)
294
74.2)

VALID
Calfs

384

396

401

394

62r 15.7)
46

( 11.5)
31

( 7,6)

317
79.1)

(,
322
81.7?

GRANO MEAN / 2.667

management, completion of work on projects4chedule, thought processes, nal skills, verbal communication skills, willing
01Hfr.k.S; When listing factors for evaluating performance of new college the surveyed employers named a few others time

ness to travel, and the ability of 4.1111111M to pass state boards (especially for nurses). As one employer intricated, the factors for
measuriry performance vary across Aeparnnertts anctrequiretues-As ("gobs.

tfil.Sk.R.V AI HMS: The musk important factor when evaluating the performance of new college hires in a surveyed organizations
were the sum.)noA to get nuaga done, common sense, honesty and integ6ty, dependability,initiative, weltdeveloped habits:hardworking,

nai enthusiasm, Judgement skills, motivation to achieve, adaptabsTity to available jobs, aggressiveness,
intelligence, making slats, cirai communication Allis, energy level, problem- olving abilities, attitude toward the work ethic,
mental alermess, emononal conaui, flexiliairy , maturity, innovative ideas, and responsiveness. The remaining list of factors is shown
above in order of imp. ce.

The lean unporjant factyrs according to the surveyed employers were race of candidate, sex and marital status These
factors received a rating If no iinputtance. when evaluating the performance of new tollegt hires itZg latzotgarrization.

/
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Which of the following professional development activities are provided by pr Lit organization to new college hires? Xfil.F.atrit
high frequency, HI -High frequency, MED-44edium frequency, LOW=Iow frequency, liOIvio frequency' . Absolute frequencies
for each answer are listed on the first line anikpercentages are listed on the second line. Answers are listed in mean score order
from lowest to highest.

Extremely IGO
High Ftequency
Frequency

(1) ( 2 )

Medium
Frequency

LfroV
Frequency

( 4 )

Not
Used ip

(5)

VALID
CASES

PROFESSIONAL DEVELOPMENT ACTIVITIES

On4he-lotsWanWg 1.633 239 109 46 12 6 412
( 58.0) 6 26.5) ( 11:2) ( 2.9) ( 1.5)

Formal training from organization personnel 2.311 117 135 9b 55 15 412
( 28.4) ( 3,2.8) ( 21.8) ( 13.3) ( 3.6)

Orirtation sessions 2.344 102 122 108 . 51 9 392
( 26.0) ( 31.1) ( 27.6) ( 13.0) ( 2.3)

Written materia' Is )
2.394 87 129 147 42 6 411

( 21.2) ( 31.4) ( 35.8) ( .10.2) ( 1.5)
Seminal by professionah organizations 2.710 45 128 1 161 53 23 410

(11.0) ( 34.2) ( 39.3) ( 12.9) ( 5.6)
Classes 2.737 67 109 119 70 34 ,39§

( 16.8) ( 27.3) ( 29.8) ( 17.5) ( 8.5)
Advanced degrees 3.047 44 99 423 68 69 403

( 10.9) ( 24.6) ( 30 6) ( 16.9) ( 17.1)
Pans by consultants 3.215; Zi 82 "',: 131 !.IP.; . 45 4 tO

( 5.9) ( 20.0) ( 32.9) ( 31.2) ( 11.0)

GRAND MEAN, 2.548

COMMENTS. The surveyed organizations suggested other professional development activities provided by then organizations. .These
included vide', training, uuunseiing on the Jul), internships, formal management development programs, in service seminars, internal
meetings with office and divisional personnel, an admizustnitur working directly with the new staff member, and [urinal training
programs provided by, outside consultants.

ORSERV ATIONS. When rating the frequency of professional development activities provided by their organizations to new college
hires, empioyers indicated that ori the-job training was used must frequendy, folliswed by formal training by organization persons:lei,
orientation sessions, and written materials providecihy the employing orartuations. Provided with medium frequency were seminar,
by professional organizations, classes given by the employing organizations, advanced degrees provided by educational institutions
nearby, and least frequency but still often used were presentations by consultants. The overall rating was medium for the professional

, development activities suggested. .

111S.
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What penxinage of now college hires in each group leave pout organiaation within the time periods specified: Average thsol.te
percentages fot each answer are,listed on the first line, and number of responses are listed on the second line.

$

WITHIN WITHIN WITHIN WITHIN' WITHIN
3 MONTHS 6 MONTHS 1 YEAR 3 YEARS 5 YEARS

TYPES OF GRADUATES

(1712.884)( 812. 373)

AS cane graduates 2.66 4.99 28.35

lEntiscaing grade 2.11
( 97)

2. 11

( 97)
2 .54 6.20 13.97

( 128)
21.80

( 45) (' 48) ( 64) ( 72)
( 277.045)&NW= graduates 1.76 2.65 9.05 18.94

( .51) ( 52) ( 76) ( 80) ( 80)

Other sowtetitaical gracheates 1.57 2.96 7. 16

( 28) ( 26) ( 25) (

13.61 19 .78

33) ( 36)

OBSERVATIONS. When queitiorted about the percentage of new college hires leaving their prganizations, the surveyed einiployers
incracated that applostimatay 3% of all new college graduates lea-ve within the first three months, 5% within dm cast SIA months, and
approximately 9% within the Elm year. Within three years appruaimaraly. IS% have left the surveyed organisations, and within five
years approa-marrly 28% have left. The percentages of engineering graduates leaving are slighdy lower, In.. the percentages of business
graduates leaving are approximately the same as those fax all new college gtaduatet

11.
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What percentage of new college hires in cal group iesivevy out organization within the ilmclrerituis di A.crage absolute
percentages for each answer arc listed on the first line, arid number of responges arc listed on dre second . --,

CATEGORIEkOl? ORGANIZATIONS

Accounting ,.

Aerospace& Components

Ay:liminess

Automotive it Mechanical Equipment

Banking, Finance lc Insurance
s

..
Chemical, Drugs & Allied Products

Communication (Radio, TV & Newspapers)

Constriction & Building Materials Manufacturing ..

Educational Institutions

Electrical Machinery & Eqlpment

Electronics Fe Instrument

Food, Beverage Processing Restaurants

Glass, Paper, Packaging & Allied Products

i
Hospitals & Service 4

Hotels, Motels, Resorts, Camps & Recreational Fainliies

Merellandising & Related Services (Retailing Industries)

Metals & Metal Products

Mtary

Petroleum& Allied Products

Printing, Publishing & Informational Scram

Public Utilities flnehuling Transportation)

Research & Cos sting Services

Service (Boy Scouts. Red Cross)

The k Rubber

Volunteer OrpnirationsiChurches, Peace Corps)

Diversified Conglomerate

WITHIN
a MONTHS

WITHIN
6 MONTHS

WITHIN
1 YEAR

,..-.

WITHIN
3 YEARS

WITHIN
5 YEARS

2.60 13. 43 9.33 27,57 66' 23

( 5)
9.00

( 7)
3.50

( 6)
3.25

( 7)
7.75

( 6)
23 . 33

( 1) ( 2 ). ( . 4) ( 4) ( 3)
4,00 16..80 23.17 13.67 39.00

( - 3)
3.33

( 5
5.00

) ( 6)
8.75

( 6)
31.25

( 5)
31.00

( 3)
. 50

( 3)
1,20

( 4)
10:76

( 4)
19.83

( 5)

38 . 33
( 6 ) ( 5) ( 9) ( 6) ( 9)

.25 :75 3.75 12.17 28.57
( 4) -( 4) ( a) ( 6) ( 7)
0.00 0. OC 0.00 0.00 0 . 00

( 0) ( . 01 ( 0) ( 0) ( 0)
3.00 11. 25 23.75 39.17, 52.00

( y 5) ( 4 ) ( 4) Q T 6) ( 5)
64 27.27 5.41 12.00 18.24

( 111

P°
( 11)

1.75
( 17)

3.75
( 18)

10 . 00
( 17)
16.17

( 4 ) ( 4 ) ( , 4) ( 4) ( 6)
9.50 1.00 1.00 38.00 32.33

( 2 ) (4' ;) (. 2) ( 5) ( 3)
1.00 3.83 14.75 20.14 33.83

( 6) is 6) 13) . r- 7) ( 6)
1,40 2.33 8.00 15.00 24.89

( 5) ( 6) ( 7) ( 8) ( 9)
.50 1,00 10.00 7.50 7 .00

( 2 )
42. 50

2 )(
, 50

1 4)
2.00

( 2)
7467

( 3)
12.50

f( 4) ( 2) ( 2) ( 3) ( 2)
1.67 11.,67 oC.67 33.33 40.75

( 3) ( 3) ( 3)* ( 3) ( 4)
1.25 3.29 8.14 16.38 27.71

( 8) ( 7) ( , 7)1 ( 8) ( 7)
0.00 1" 3.17 10.67 19.75

( 51 ( 6) ( 6) ( 6) ( 8)
20.00 1.00 1.00 1.00 30x00

( 1) ( 1) ( 1) ( 1) ( 2)
. 33 30. 33 23.00 9.33 25.50

( 3) ( 3, ( a ) ' ( 3) ( 4)
2. 50 5.00 12.50 32.50 47.50

( 2) ( 2) ( 2) ( 2) ( 2)
.29 2.00 2.13 8.20 9.78

( 7) ( 6) ( 8) ( 10) ( 9)
. 67 1.00 8.50 27 . 33 31.

( 3) ( 3) ( 4) ( 6) ( 4)d
0.00 0 . 00 2.00 5.00 5. 00

( 1) ( () ( .1) ( 1) ( 1)
0.00 ' 2.00 3.00 1(5100 '40.00

e "-\ 1 ) ( 1) 4 1) ( .1) ( 4)
0.00 0.60 0.00 0.00 0.00

( 0) ( 0) ( 0) ( 0) ( 0)
0.00 0.00 2.50 5.00 0.00

( 1) ( 1) ( 2) 1) ( 0)

tiftSh.RVAIlt)NS According to the accounting firms surveyed, approximately 66% of their new college hire"! a within free y tan:
The percentages decrease from there. lot instance, construction and building materials manufacturers iose appto ate!) 52% ,A their
new hires within five years, and printing, pnblisbing and infirinalional services lose approximately 44% of theirs

Within the first year approximately 10% of the new.hires in accounting firms have Left, 23% in agribusiness, 11% in banking, 24% in
constriscuon and building materials, 1594 in food, beverage processing in restaurants, 10% in government, 17% in hotels, motels, and
recreational facaitka, and 23% from petroleum and allied products.
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in y vat tit n, 'what change in hiring, if any, has ou4..urred as ecsuit ST LEO programs in the :ast one to three y ears7 Absolute.
frequencies foe cads 13SWCI are listed on the first tint and pert.cmue4es are L3t4d tin the sound 11C. AIISVICre are listed in mean score

t order from lowest to highest,

TYPES OF GRADUATES

Wanes

Minorities

GRAND MEAN

MEAN
SCORE

.4,
Significant Some Same Some Significant Valid
Increase increase Decrease Decrease Cases

(1) (2) (3$ (4) ( 5 )

2.192 75 168 146 2 0 391
19.2) (/221 ( 37.3) ( .5) ( 0.0)

2.312 44 ' 98 152 7 0 391
11.3) ( 48.1) ( R8.9) ( 1.8) ( 0.0)

2.252

OBSERVATIONS. When rating the change m hiring that has otmtrred m then organieatiuns as a result of LEO programs in the last
1 3 years, the surveyed employers imficated that an increase in women and minority hiring has occurred.

J
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1-45.

From your perspective, how important are the following factors to new college graduates who work fur your organization tXH1.
Extremely high importance, HI-414 importance, MEE,Mediurn importance, LOVN =Low "anputuutce, h0-=No unpurtance# Abso-
lute frequendes fur each answer are un riot line and percentages are listed on the second line. Answers are listed in mean
score order from lowest to highest.

FACTORS t MEAN
SCORE

da

VERY IMP HIGH IMP

(1) (2)

MED IMP LOW IMP

(3) , (4)

NOT IMP

(5)

VALID
CASES

-.-,_

Interesting work 1.646 172 197 23 3 1 396
43.4) ( 49.7) ( 5.8) ( .8) ( .3)

Promotion and growth inIthe organiziation 1.724 175 171 44 6 3 399
43.9) ( 42.9) ( 11.0) ( 1.5) ( . .8)

Supervisor's appreciation of work dotie 1.770 145 208 42 4 1 400
36.3) ( 52.0) ( 10.5) ( 1.0) ( .3)

Feeling of being in on things 1.942 98 228 64 4 1 395
24.8) ( 57.7) ( 16.2) h,. 1.0) ( .1)

Good wages 2.141 64 -2-2T"' 99 W § 1 398
16.1) ( 56.5) ( 24.9) 2.3) ( .3)

Goodwoddngcondhions 2.223 62 199 126 11 1. 399
15.5) ( 48.9) ( 31.6) ( 2.8) ( .3)

Employer loyalty to employees ,2.226 66 115 12 T
16

1 399
16.5) 7 4a.9) ( 30.3) ( 4.0) ( .3)

Job security 2.419 57 151 154 33 1 396
14.4) ( 38.1) ( 38.9) ( fi.3) ( .3)

Tactful disciplining 2. 39 150 163 37 5 394
9.9) ( 38.1) (,444) ( 9.4) ( 1.3)

Sympathetic help on personal problems 2.914 20 96 183 92 5 396
5.1) ( 24.2) ( 46.2) ( 23.2) ( 1.3)

GRAND MEAN 2.154

OBSERVATIONS. Those -factors with the most importance to college ghcluates who work tot their organizations, according
surveyed employers, are Iniercsting work, promotion and growth Lalthe urganaatiun, and the suptrisor's apprecianon of work dune.
These Tactors were followed in imput Lance by a feeling of being in on things, good wages, good working condittons, employer s ioyaley
to emplaces, and job security. The least impor tant factors au-Lording to these employers were tactful di cipimutg and sympathetic
help on personal problems. The latter two factors received a rating of only medium importance accorddnng to the employers who
responded to this survey.
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What ter do you foresee in the work environment of your organization for the following The number ofresPonsee are listed on the first line Answers are listed in mean

score o from lowest tottighest.

MEAN 50%w 25-
More 49%

11
24%

band* A

94 7-
10% II%

5-
6%

8-
4%

1-'
2%

Remain 1
the 2%

Some

3- . 5-
4% 6%

Decrease
9-

8% 10%
11-
24%

.25
49%

50: Cases
100%

(1) (2) (3) (4) (5) (6) (7) (8) 49) (10) (11) (12) (13) -(14) (15) (16) (17) CASES

0/'
38 42 80 4 2 -0---- --- 0-.- -0- -0 - 0- -972-

Consewbrt applicatioas 4.2 103. 8 31 03 -5 -0- -0 -0
10.2 11.3 21.5 /LI' 2.2 13.3 6.2 1.3 11.3 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0

Mont rooming 5.0 33 31 50 89 20 26 23 19' 70 0 0 0 0 0 0 0 1 362

9:1 .8.6 13.8 24.8 S.5 7.2 6.4 8.2 19.3. .0.0 0.0 0.0 0.0 0.0 0.0 0.0 .3

Umfrage cesamvialcatiesa.6. 20 20 26 57 20 25 21 16 123 0 0 0 0 0 0 0 1 32b

6.1 6.1 7,9 17.3 6.1 34 6.4 4.9 37.4 0.0 0.0.- 0.0 0.0 0.0 0.0 0.0 .3 2

Teleprocess* - 5:6 15 15 - 21 54 17 20 .15 20 148 0 0 0 0 1 0 0 1 327

4.6 4.6 8.4. 16.5 5.2 6.1 6.1 45.3 0.0 0.0 0.0 0.0 .3 0.0 0.0 .3

Asets:sadefirmg demo 7.4 11 10 17 21 6 16
.4.6t
22 32 178 0 0 0 0 0 0 0 1 314)111

3.5 3.2 5.4 6.7 1.9. 5.1 7.0 10 56.7 0.0 0.0 0.0 0.0 0.0 0.0 0.0 .3

ressedsas &$a rn "7.7 10 1......6 7 22 10 13 TE 48 196 0 ...', 0. 2 0 - 1 0 , 0 1 ., 303

13/2 1.9 2.3 7.1 3.2 4.2 7.1 5.8 63.6 0.0 0.,0 .6 0.0, .3 0.0 0.0 ..3
1

ommmw

GRAND MEAN 6.096
.. ML

# ' , . .

OBSERVATION8t The overall trend in their work environment according to the surveyed employers was an increase of approximately 5-6% in emanated office processes. The

processes rated highest were computer applications (an increase of 940% hr the next 1 to 3 years). This was followed by an estimated increase of approximately 7-8% in word

processing, approximetely 5.6% for electronic communications, and =increase of approximately 34% for both data processing and automatic filing systems. A papaless office

received a rating of only 1-1% increase according to the-ourveyed employers.

informer:a' n about anticipated trends in the work environment of organizations might be helpful to high school and college stirdents as they choose courses and skills to add to

their repertoire. The very strong emphasis on computer applications Should give students a hint about courses that could be helpful in their future careers,
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What were your most successful methods for recruiting ALL college graduates into,your organization Last year 11980-81); tkHl=
Extremely high --success, HI.High success, MED.Meiliusn success, LOW -Low success, NO.ho success.) Absolute frequencies for each
answer are listed on the first line and percentages are listed on the second line. Answers are listed in mean score order from lowest to
highest. -

- RECRUITMENT
METHODS

On campus hltemiewing

Referrals from current employees
of your organization

Job listings With
placement offices

Write -ins 4

..-- Referrals from college
fatuity/staff

Walkins

Summer teaployment

Responses from want ads
...

Cooperative education
prcgmnts

Internship.yrograms

Unsolicited referrals
from placement offices

Part-time employment

Career fairs

Professional journals

Referrals from campus
organizations '

Job &dap with
employment agencies

Referrals from comm,unity
i ...-...P"P.

GRAND MEAN

..

MEAN. Extremely High

SCORE High Success
Success

e
( 1 ) ( 2 )

1.913 183 87
( 51.5) ('24.5

3.243 17
( 4.6) ( 24.0)

3.280 29 65
----( 8.0) ( 17.9)

. 3.289 16 64
( 4.4) ( 17.4)

3.635 10 37
( 2.7) ( 10.2)

3.669 11 32
( 3.0) f. 8.7)

3.678 46 56
( 4.4) ( 15.4)

3.681 16 48
( 4.4) ( 13.3)

3.223 25 .- 37
( 7.0) ( 10.4)

3.796 21 44
( 5.9) ( 12.3)

3.905 7 21
( 1.8) ( 5.8)

3,997 10 34 '

4.000
( 2.S) ( 9.4)

7 21
( 2.0) ( 5.9)

4.206 3 21

4.208
( .9) ( 6.2)

0 13

4.319
( 0.0) ( 3.6)

6 22

4.. 486
( t.6) ( '6.0)

1 2
.3) ( .6)

3.706

Success

(

(

(

,(

Medium

( 3)

42"
11.8)
121
32.6)

Low
SuSuccess

(4)

19
( 5.41

108 '
( 29.1)

103
( 28.3)

196
( 28.9)

130
(25a)

139
( 37.,7)

No
SSuccess

( 5)

24
( 6.4)

47
( 12.7)

, 61
( 16.8)

48
( 13.1)

79
( 21.7)

81
( 22.0)

V24
( 34.2)

118
( 32.7)

125
( 35.0)

148
( 41.5).

100
( 27.9)

165
( 45.6)

143
( 40.2)
, 172
( '50.6)

157
( 43.5)

222
( 61.0)
' 209
( 57.7)

\

VALID
CASES

355

371

364

367

364

369

361

361

357

357

359_

*2
356

340

361.

364

362

106
29.1)
133
36.2)

(

(

(

(

(

(

(

(

(

(

(

(

108
29.7)
106
28.7)

81
22.3)

89
24.7)

75
21.0)

70
19..5)

71
19.8)
68
18%6).
80

22.5)
51 '

15.0)
56

15.5)
44

12.1)
26
7.2)

86
(2242).

90
(' 21.9)

"95
( 26.6 .1

74(*V
(AAA)

85
( 23.5)

105
( 29.5)

93
(- 27.4i

135
f' 37.4

( 19.2)
-TN-
( 34.3)

.

4

COMMENTS. Another 'very successful method mentined by one organization Was recruiter sourcing.

OBSERVATIONS. When recruiting new .ollege graduates, the surveyed employers indicate that WI campus interviewing was the most.
successful method fox recruiting these individuals. This method received a rating of high sui.cesa. Receiving a rating of medium

Kb success were referrals from current employees of their organizations, job lihings with placement offices, and write ins. The
remaining methods received ratings of low success. Of these the most successful were referrals from college faculty members,
walk-ins, hires from summer employees working for their organizations, responses from want. aids, and hirces from cooperative
education prctgrarns conducted by their organizations. The least successful were referrals from community organizations and job
listings with employment agencies.

.\
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ighat were your most succ(ssful methods for recruiting WOMEN college graduates into y our organization last year (1980-81)' (XHI
E4tternely high success, Hl =High success, MEEN=Medium success, LOWILow success, NO=No siecess.) Absolute frequencies for each

41/ aitivver art hated on the first line and pertattages are listed on ch_c second line. Answers are listecl in mean score order from lowest to
'highest.

if

RECRUITMENT MEAN
METHODS SCORE

3

0ncampus interviewing ----AT:078
ar

Write-ins t .3.395

Referrals fro t ernployecs, 3.401
of your on ..

1 .
Job Habit ill 3.401

placement offices
Summer emplo;rnent 3.711

%Vialk-ins n 3.741

fReeillais from .
college faculty /staff

3.762

Responses from want ads 3.771
..

Cooperative education
programs

Internship progranis
4$

3.847

3.891

Unsolicited referrals 'I
from placement offices

3.969

fir"
Part-time emplpyAcnt

..

3.992

after fairs 4.053
..

Professional journals 4.242
v $

Referrals from campus
tiocusaniza ..,

f 4.300

Job listinpwMt
employment agencies

4.373.

Referrals from community 4.517

4

Extremely High Medium Low No -
High Success Success 4Success Success
Succ, .

(1),... (2) (.3) (4) (5)

VALID
CASES

k23 56 38 $.18 23 258
-( 47.7) ( 21.7) ( (4.7) ( 7..0) ( 8.9)......,-

8 '41 94 76 42 261
( 3.1) ( 15.7) ( 36.0) ( 29.1) ( 16.1)

. 8 52 - 86 75 51 272 '
( 2.9) ( 19.1) ( 31.6) ( 27.6') ( 18.8)

40 Ap 75 69 61 267
( 8 15.0)"w( 28.1) ( 25.81 ( 22.8)

47 . ;29 60 96 266
( 6.4) ( 10.9) ( -24,1) 'Z.( 32.6) ( 36.1)

4 30 67 135- 70 266
(. 1.5) ( 11.3) (, 25.2) ( 35.7) . ( 26..3)'

11 , 30 62 70 92 '265-
( 4.2) ( 11.3) ( 23.4) ( 26.4). ( 34.7)

9 26 69' mil- 86 271
( 3.3/ ( 9.6) ( 26.6) ( 29.9) ( 31.4r

17 25 447 65 108 262
( 6..5) ( 9-.5) ( H7.6) ( .8) ( 41.2)

( 6.3) ( 9.8) ( 17.6)fii. 1.5) ( 44.9)
16 25 aq 115 256

7 111 53 80 102 260
( 2.7) 6.9) ( 20.4) (, 30.8) (1 39.2)

3 16 - 43 '121 82 ' 265
( ( 6.0) ( 16.2) ( 45.7)) (4 30.9)

7 4421 52 55 129 264

4

1 1A 36 lhae /32 AP
( t.7) ( 8.0) i 19.7) ( 20.8) ( 48.9)

.4) .( 5.2) ( 13.4) ( 32.0) ( 49.1)
2 12 30 .73 136 253

( .8) ( 4.7) ( 11.9) ( 28.9) ( 53.8)
, 5 18 26 - 44 , 178" 41k. 271

( 1.8) ( 6.6) ( 9.6) ( 16.2) -( 65:7)
0 a. 3 20- 80 . 164, . 2,7

groups ,... ( 0:0) ( 1.1) ( 7.5) ( 30.0) ( 61.4.)
v

.GRAND MEAN
. e

3.793

VIISERk AIWNS. When recruiting women Luilegc &dilates, the most successful meth according to the surd employ ers
on campus interviewing, with a rating of hi s ess. Three methods received a rating of meraium success. These included
write-ins, referrals aum current employees of exr rganizadons, and job listings with placement offices. The only source receiving a
rating of no success was referrals from c.ommuni gr ps. The other methods received a rating cif law ycess. 4

ti
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, t .
What were yuut must suet. ful methods for recruiting MINORITY college graduates into yuut organteation last. year 11980-81)?
AXHIA Extremely high no... HI.Hig;h success, MED-.Mediturn attkcess, LOW=Lusv'success, N1:)-- Nu success.) Absolute frequencies
fur each answer are listed on c first line and percentages are listed un the set.und line. Answers are listed in mean score only/ from

N....lowest to highest.

RECRUITMENT MEAN
METHODS SCORE

-

.
0n-campus interTifpwing 2.474

o

Referrals from current 3.466
of your organization.

3.466Write-ins.

' ;PlisIthqp with

Wen:tent offices

3.558

unimCvnampkiymnmt 3.744

Referrals from colter , 3.769

Extremely High Medium : Low No
High Success Success Success Success
Success
(1) (2) (3) (4) (5)

93 53 34 35 36
( 37.1) ( 21.1) ( 13.5) ( 13.9) ( 14.3)

14 42 77 69 62
( 5.3) ( 15.9) ( 29.2) ( 26.1) ( 23.5)

11 33 83 79 47
( 4.3) ( 13.0) (..2.2..11) ( 31.2) ( 18.6)

18 37 60 79 71

( 5.2)- ( 14.0) ( 22.6) ( 29,8) ( 26.8)
17 30 56 59 100

( 6.5) ( ( 21.4) ( 22.5) ( 38.2)
9

,11.5)
3L's 59 -Irr 87

faculty/staff ( 3.4)
Walk-Ins .4.94 3.835 6

acepomici from wattal
.t..

3.870 9
( 2.3)

( 3.6)
Cooperative educatko 3:922 0 15.

PrOgrAis : ''' ( 5.8)
IntirushiP Program 43.937 16

( 7.1)
Career fain ' ' 3.949 8

( 3.1)
UnsMitited referrals 4.046 6
from placement offices s. ( 2.3)

d- - Pastme`employment '4:069 8

(

Referrals from campus

Professioltal journals

3.1)
4.183 5

(

4.317 r6 I

Job listings with
N,

4.324
employment agencies
Referrals from community 4 424
groups ( 0.0)

,G13. NO MEAN 3.846

( 0.0)
8

3.1)(

( 11.7) (° 22.3)
20 63

( 7.7) ( 24.1)
25 - 55

( 9.9) ( 247)
19

( 7.4) ( 0.5)
26 37

(10.3) ( 14;7)
21 45

( 8.2) ( 17.5)
11 40

( .2) ( 15.3)
,(19 48
f7.3) ( 18.4)
16 35

( 6.1) ( 13.3)
11 ' 32

( 4.4) ( 12.9)
19 24

( 7.3) ( 9.2)
6 30

( 2.3)^ ( 11.5)

VAL 10

CASES

251

264.

253

265

262

264
( 29.5) ( 33.0)

94 78 261
( 36.c0 ( 29.9)

65 99 253
( 25.7) ( 39.1)

-Tr. 108
27./) ( 42.0.1s
-rx7 .127

( 17.5) ( 50.4)
85 98 257

(a3..1) ( 38.1)
113 92 262

( 43.1) 1;( 35.1)
58 128 261

( 22.2) ( 49.0)
77 130 263

( 29.3) ( 49.4)
--7T- 133 249

( 29.3) ( 53.4)
40 41-7-1. 262

( 15.3) ( 65.3)
73 153 262

( 27.9) ( 58.4)

252

OBSERVATIONS. When recruiting minority ...Mtge gray1uates,-thr,..4nost successful methodswaccurcling v.) the surveyed, employers
were uo-campus interviewing, referrals frum current employees in their orgapizations, and write-ins. the first of these received a rating
of high success and the latter two receiv%d ratings of medium success. All the.othet methods listed tnthts m.sesuon received
rating of low success. ,,None of'the methods recehed a rating of no success. The level of success' ratings received by each
methOd arelisted above.
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In your organization, dolieral stet and social science majors reach parity in salary and job classification with mammal graduates
five to ten years after graduation?,

4,

t I.' \i/,/*,- .,
,RELATIVE ADJUSTED

ABSOLU I Z FREQ FREQ.
CATEGORY LABEL CODE FREQ (PCT1, (PCT)

YES 1 109 25.5 48.

NO. c, 2 118 ' 17.5 52.0 .

t '40 0 201 47.0 MISSING,
,

TOTAL 428 100.0 . 100.0

MESN 1 '

'IALID CASES 227 MISSING CASES 201

C4,

NIL

CUM
FREQ
(PCT) '

.8.0

100.0

OBSERVATIONS. Of the lune, ed employers, only 53% responded to this cpitlition. 0 +in who responded, they were split almos_
evenly on their opinions. Of those responding, 48.0% believed that liberal au and socias science majors reached parity salary sum
job classification with technical graduates five to ten years after graduation. The other 52.0% disagreed.

TY1
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In your vaganCtiun, do liberal arts and social scieroce majors reach parity in salary and job classification with technical gladcates
five to ten years after graduation; Absolute frequencies are listed for each answer on the first line, tow percentages on the secund

. line, column percentages on the third line, and percentages of total on the fourth line of each block.

COUNT -
ROW PCT
COL PCT

ANSWERS

YES NO R
TOTAL

COUNT -1,..
ROW PCT
COL PCT

, rifN SWERS

YES NO

TOT PCT 1 I 2 TOT PCT 1 2

1 2 I 8 10 14 2 11
ACCTN), 20.0

1.9
.9

I
I

80.0
7.0
3.6

4.5 GOVT 15.4
1.9
.9

84.6
9.6
5.0

2 0 I 7 7 15 2 2
AEHOS ACE 0 I 100.0 3.2 HEALTH 50.0 50.0

0 I 6.1 1.9 1.7
0 I 3.2 .9 9

3 3 I 3 6 16 9 O
50.0
2.8

I

I

50.0
2.6

. 2.7 HOTEL
10t3g

O
O

1.4 I 1.4 4.1 O

4 2 I 6 17 13 4
AUTO , 25.0 I 3.6 MERCHNOS 76.5 23.5

I

1.99
It

,75.0

3:3
.

12.3
5.9

3.5
1.8

BANKING
5I 16

80,0
I

I

4
20.0

20
9.0 METAL

18 2
221.9.2

7
77.8

15.1 I 3.5 6.1
7.2

6 I 4

I 1.8

3 7 101
vti
19

.9

1

3.2

O
CHEM 57.1 I 42.9 ./3.2 MILITARY 100.0 O

3.8 I 2.6 .9 O
1.8, I 1.4 .5 O

8 4 I 7 E 11 20, 2 5
C?:1SiT RUC

'4

36.4
3.8
1.8

I

I

I

63.6
6.1' 3.2

5.0 PETRO 28.6
1,9
.9

71.4
4.3
2.3

.9, 11 r 4 15 21 2 I, 0
EDUC 73.3 I 26.7 6.8 PRINT 100.0 0

10.4 I 3.5 1.9 O
0 5.0 I 1.8 .9 O

COMPTRS
1 8

66.7
I

I

4
'33.3

12
5.4 UTIL

22 5 8
38.5 61.5

'7.5 I 3.5 4.7 7.0
3.6 I 1.8 2.3 3'6

11 2 I 14 23 5 8
ELECTRNC 14.3 I 851.3 6.3 RSRCH 38.5 61.5

1.9 I 10.4 4.7 7.0
.9 -5.4 'Or 2.3 3.6

12 5 I 11 24 0 I 1

FOOD 45.5 t 54.5 5.0 SERVICE 0 I 100.0
4.7 I 5.2 0 9
2.3 I 2.7 0 I .5

L
13 5 I' 1 6 25 O

GLASS 83.3
4.7

I

I

16.7 2.7
.9 I

TIRE O 100.0
O 1.7

2.3 I .5 I O .9
I

27 1 2
DIVERS' 33:9 3 6.7

. 1.7

.5 .9

, COLUMN 106 115
TOTAL 48.0 52,0

ROWV?
TOTAL

13
5.9

4
1.8

9
4.1

17
7.7

9
1

5

7
3.2

I 2
.9

I 13
I 5.9

I 13
I 5.9

"
I .5

2
.9

6
1

1. 4
3

I .**

221
100.0

NUMBER OF MISSING OBSERVATIONS 207

*013SERVAT1ONS According to the surveyed employers a greater parity furi5beral arts.and sucioil.scrence majors is ntcerved with
certain categories of employers. This parity is must obvious in the military,, p ting publishing and it furmatounal &etc:4s, banking
finance and insurance companies, educational instituriuns, electrical machinery rind etiu_paltalt ...moulies, glass paper pang and
allied products companies, hotels motels and recreadunal facilities, and merchandising and retail ser.occs.J.ut the remaining categuries
of =pipers, it scant that libcral arts and social scieix,e majors do nut nrach'parity in salary and job classification with technical
graduates.
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When selecting .4/liege campuses tot the recruitment efforts of gout organization, how important are the following factors? Abso-
lute frequencies for each answer are listed on the first line and percentages ate, listed on the second line. Answers are hated ih
mean score order from lowest to highest.

r
FACTORS

Quality of gradures prepares! by college

Academic majors offered at the college

Quality of previous hires ,

from previous recruitmentent

Academic reputation of colic-se
visits

Whether college is principally
ITheiltarts, tcchnlcal, or education

Respectability of college
faculty/staff

Numbers of new hires needed

Geographic location of college
or univenity

Prestige of institution

Efficiency/effectiveness of
placement office

i. Degree leveh offered

Proximity of insdiution to
Your organization

Numbers of interviews needed
to select best candidate

Availability of minority graduates

Availability of female graduates

Number of graduating students

To maihtain relations with the
caw .s..:.....\ .

Alumni in your organization support-
ingreaultraent at their schools

Total number of students ors campus

i

Alma mat= of management/
executives

GRAND ME A*N

4

MEAN
SCORE

1 725

1.774

1.835

2 . 131

2.305

")A.I.S.r.

2 2.464

2.516

2.633

2 .658

2 2.697

2.725

2.822

/ 2.853

2.998

3.132
,

3 253 :

3 . 394

3 .4 f9

3.729

VERY

'

IMP

( 1)

185
( 45.9)

171
( 42.5)

167
( 41416.1)

(.36.1)
87

( 21.5)
101

( 25.3)

( 1532.0)
73

( 18.3)
75

( 18.6)
33

( 8.2)
35

, 8.7)
46

( 11.4,)
. 65

( 15.1)
40

( 10.1)
35

( - 8.7
24

( 6.0)a
19

( 4.7)
26

( 6.5)
20

1. 5.0)
10
3,5)
8

( 2.0)

HIGH IMP .MED IMP

(2) -.(3)
.

163 38
( 40.4) ( 9.4)

LOW IMP

(4)

15
( 3.7)

6
( 1.5)

13

( -3.2)
A15

( e3.4)
19

( 4.7)
26

( 6.5)
33

( 8 . 3 )
40

( 10.0).
42

( 10.4)
43

1 10.7)
1

2.6)

( 10.4)
55

1 13.6)
59

( 14.8)
59

( 14.7)
64

(4.15.9)
90

( 22,4)
90

( 22.5)
116 ,

(' 28.9)
124

( 31,1)
143

( 35.6)

NOT IMP

(5)

2

( .5)
9

( 2.2)
10

( 2.5)
10

( 2.5)
9

( 2.2)
23

( 5.8) /

ig
( . 4 . 8 )

22
( 5.5)

.35
( 8.7)

17
( 4.2)

15
A. 33.171

, .7.7)
48

( 1.9)0.
35

( '8.8)
39

( 9.7)
45'

( 11.2)
53

.( 13.2)
7 1

( 17.8)
72

( 18.0)
6 1

( 15.3)
103

( 25.6)

VALID
CASES

403

402

406

404

404

400

399

399

403

401

404

403

403

398

.402

402

401

400

401

399

402

175 4 1 .
( 43.5) ( 10.2)

172 44
( 42.4) ( 10.8)

186 47
( 46.0) ( 11.6)

214 75
( 53 01 ( 18.6)

148 102
( 37-01 ( 25.5)

189 $06
(_42-4) ( 26 .6 )

152 112
( 38.1) ( 28.1)

157 94
( 39.0) (2121

158 15 10

( 39.4) ( 37.4)
149 -WI-

' 3,6.9 38.1)
134 150

1, 33.3) ( 37.2)
132 103

k 32.8) ( 25.60
120 144

( 30.2) ( 36.2)
126 "Tr-

( 31.3) ( 35.6)
107 162

( 26.6) (.42a)
, 105 134

( 26.2).4('33.4)
79 134

( 19.8) (_33.5)
62 131

( 15.5) ( 32.7)
59 -Mr' ,

( 14.8) ( 36.3)
40 108

( 10.0) ( 26.9')

2.637

OBSERV AnoNs. When selecting college campuses for the recruitment effoits ,of their organizativn.s, the surveyed employers indi
cued that thejactorraeiving highest importance. were quality of graduates prepared by the college, academic. majors offered at the
.4/liege, quality of p s hires, results from previous recruitment visits, academic reputation- NI* the .oliege, whether he college is
principally lqscral arts, technical, or education, respastibility of the .allege facultysstaff, and numbers of new hires needed. The only
factor receiving a rating of low importance was the alma maurrs of management, executiveasd the orgarssa.assurs. faticirs receiNed a
rating of ad Importance. The remaini.g factors received A rating of medium Importance when selecting .ollege .amplscs fur recruit
ment efforts.

#4
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How are your recruiters evaluated for their effectiveness on college campuses?

METHODS OF EVALUATION

NUMBER .L
OF

RESPONSES

a I 1,

Not evaluated at all 4. 166
Percentage of hires from referrals, 129
Opinions of college placement representatives 80 too

COMMENTS As another method for evaluating effectiveness of their college recruiters on campuses, the surveyed employers 431
indicated that results are primarily measured by quality, numbers, retention, and success of individuals referred and lured by the recruit-
er &nether is the informal feedback of opinions and rapport of the recruiters with interviewees, new hires, faculty/staff, and placement
office personnel (14) Still others (4) indicated a ratio of offers per acceptance. Others measured effectiveness by percentages of visits per
offer (') 4 couple of personnel offices suggested that effectiveness measured by the percentage of office visits declined. rho in turn
would help measure the interview skills of the recruiter and especially the overall effectiveness. Peer evaluations t5) were used by others'
u well as the ability of the recruiter to follow through with contacts to students, faculty, and placement officers Os. Threeeven measure
the quality of public relations generated by the recruiters. Some employers do not evaluate their recruiters since these individuals are
scientists, engineers, and accountants. As another measure Walt employers (4) measure effectiveness based on how well then recruiters
write summaries of interviews.

41 crverall evaluations, some employers rely an the responsible executives in die personnel department to do the evaluations, since recruit-
ingis only part of the overall evaluation process.

Some eaplayen and piaci:mein offices distribute opinion questionnaires to students who have interviewed on campus. Ibrough these
msilbsick evaluations or by collecting them in the placement Ace, students are able w give than comments 9n the recruiters effective-
ness (21) kis° similar information is obtained through umments and letters received from students by personnel offices. Sall another
method is measurement of the recruiters' ability io attain recruitment goals and affirmative action objectives tab Especially imporsant LS
knowledge of the whole organizatiod and enthusiasm fist the organization. This is most helpful in the public relations aspect of recruit-
nient Some evaluate recruiters on their interview technique, ability of presence, and presentation. For a gross evaluation of recruiter
effectiveness, one employer even evaldates recruiters on numbers of contacts made at a college or university teither students and,or
fatiultY).

Ott
OBSERVATIONS When question ut evaluation of theii recruiters' effectiveness on college campuses, must of the surveyed em-
ployers indicated that their t rte vere not evaluated at all. Of those who did evaluate their recruiters, 129 were measuring the
percentage of hires from referrals, and another (80) were evaluating the opinions of college piatxment representatives. The surveyed
employers also suggested several other methods for evaluating their recruiters on college campuses. Some of these suggestions might
be helpful if personnel directors are considering this possibility.

*It
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Where does your ptganization obtain most of your new CO gr;duates?

SOURCES OF HIRES

State college or universities
Private colleges or universities
Trade, business, or technical institutions
Employment agencies
junior Colleges

NUMBER
OF

RESPONSES

377
203
40
35
32

-

z

COMMENTS: As other sources of new lures, the surveyed employers mentioned accounts served b) their organizations, as well as em

ployee referrals, newaraper advertising and want-ads.
.

OBSERVATIONS: The prmuzy sources of new college graduates hired according to the surveyed gliployers were state and private col

ieges and universities. The majority of the new hires came from these two sources. Just a trickle dF nsw hires were obtained througi

trade, business, and technical institutions, employment agencies, and junior colleges..

4
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How Irtkportant are each of the following ptublems when recruiting new college graduates tot empioyment in your organiaationi
(XHI=extrernely high importance, HI4ligh importance, MED.avedicon importance, LOW low importance, NO=tsu importance,
Absolute frequencies fut each answer are listed on the first line and percentages are listed on the secorld.iine. Answers are listed ,n
mean score order from lowest to highest.

k
PROBLFAIS

MEAN
SCORE

VERY IMP HIGH IMP

( 1) ( 2 )

MED IMP

(3),

LOW IMP

(4)

NO) IMP

(5),

VALID
CASES

Eluding qualiSed minorities 2.285 132 126 ' 80 31 35 404
( 32.7) ( 31.2) ( 19.8) ( 7.7) ( 8.7)

petition foi outstanding 2.339 101 142 98 49 14 404
college graduates. * ( 25.0) ( 35.1) ( 24.3) ( 12.1) ( 3.5)

cling qualified recruits . 2.417 75 . 1.56 113 52 I 9 405
( 18.5) ( 38.5) ( 27.9) ( 12-.8) ( 2,.2)

Convincing recruits to riocate
geographically

Student knowledge about
career opportunities

2.775

2.807 a
(

(

59
1-4.6)
46

11.4)

(

(

122
30.1)
11e
28,.1)

108
( 4.141212.

35.1)

all 83
( 20.'5)

78
( 19.3)

(

(

2q.
8.1)
25,
6.2)

405

405

Vacancies at the time of contact 2.817 58 115 106 80 39 398
( 14.6) ( 28.9) (.26.6) ( 20.1) ( 9.8)

Competition with larger 2 829 60 105 124 74 41' 464
organizations .. ( 14.9) ( 26.0) ( 30.7) ( 18.3) ( 10.1)

Finclingquatifiedwonkn 2.870 53 115 110 75 47 400 ,
( 13.3) ( 28.8) ( 27.5) ( 18.8) ( 11.8)

Organization's identity 2.956 44 99 136 83 . 43 - 405
( 10.9) ( 24.4) 33.6 ( 20.5) ( 10.6) 0..

Finding,quart5edhirlicappers 2.982 64 96 9 83 . 67 399
( 16.0) (., 24.1) ( 22. ) ( 20.8) ( 16.8)

FbufingquaracdnewcollegegmduMes
widths starting compensation constraints

3.072
(

47 .

11.6) ("

83,
20.5)-

111
( 28.5)

112
27.7) (

47
11 6) ,

'404
...

Finding motivated college graduates 3.1'16 31 89 117
,,(' 123 37 Y 397

( 7.8) ( 22.4) ( 29.5) ( 31.0) ( 9.3)
Opportunity for further academic 3.5'49 6 48 --iTr : 146 63 386
work ( 1.6) ( 12.4) ( 31.3) ( 37.8) ( 16.3)

GRAND MEAN

4

2.829
4

OBSERVATIONS. When recruiting new college graduates, the hollowing problems received ratings of high importance. finding
qualified minorities, competition for new college hires, and finding qualified recruits tut available einpury meat oppor tunitics. Severai
factors received ratings of medium importance. These included convincing recruits to relocate geographically, the students lack of
knowledge About career opportunities, vacancies at the time of Campus contact, cconpctition with larger orgartaations, finding guar;
fled women, and establishing and maintaining the organization's identity on college campuses.

V
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if your organisation made grants or contributions to colleges or universities last year (1980.81) (ex
percentage was given to each of the following are& Absolute frequencies for each answer AM listed o
ages are listed on the second line. Answers are listed in mean score order from highest to lowest.

ding staff benefits) what
the first line and percent

MSCOREAN

Percentages

E
1-10 11-20 21.30 '31,40 41-k1 51-60 61-70. 71-80 81.90 91.100

(1) (2) (3) (4) (5) (6) (7) (8) (9) (10) CASES

AREA
THIS TABLE IS SORTED IN DECREASING ORDER

Academie departinenu 5.3 43 9 5 8 10 5 10 10 X12 32 144

29.9 6.3 3 . 5 5.6 3.5 6.9 6.9 8.3 22.2
stadeats 2 9 47 16 6 1

.§,a
5 4 2 2 0 8 91

51.6 17.6 6 . 6 1.1 5.5 4.4 :2.2 2.2 0.0 8.8
Graduate 1. 9 57 18 8 2 3 1 0 0 0 3 92

62 .10 11.6. 7 2.2 1.3 1.1 0.,0 0.0 0.0 3.3
Placement sad esti= 1 .5 69 3 2 1 1 0 0 0 2 79

phasing departments 87.3 3.8 2 . 5 1.3 1.3 0.0 1.3 0.0 0.0 2.5
Athletic departments 1.3 60 2 Cr 0 0 Ost 0 1 14 65

3 . 1 1.5 0.01 0.0 0.0 0.0 1.5 1.5\9.0 ,
GRAND MEAN 2.983

...

LUNItethry I5. According to the surveyed employers must grants or contributions are unrestricted when given UP colleges ersi
'tea t20 /. Some give then grants to research and development areas (1,, or erigineeringlind n-.11n;..t departments including eqL4,Linent
tb. Another exam* was contranitions given by onc organiavion directly to rbc ickod science departments of toile-Fs and unhersi
ties, other firms give then contributions through snatching gifts, and their mdilky '`follow employees gift (3). Two employers
give then contribouuns u.., minority areas. one makes then contribution through research fellowships and another through saular
ships. A couple give their contrilxt dons to the business or accounting departmen of colleges-and universities.

pft.SEitt AI-IONS. Of the organizations that give grants w colleges and unn 'ties, 144 make their contributions to academic
departments. Approximately 50% of their contribunons are made in this inannerand.anocher 30% of theit contributions are elv CT.
individual studerits in the form of fellowships, scholarships, and grants. Approximately :0% of the contributions AM made td gad uarc
schools and 1045% are made to placement and curet planning departments. Few contributions art made to added( depardnetts

0
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Placement offices are experiencing tighter budgets. hi fact, some cc* are expected to be self-supporting in the near future.
Please give your opinion on the following suggestions for funding p era offices. (SA = strongly agree, A = agree, N = neutral,
D disagree, SD strongly. disagree.) Absolute frequencies for each =met are listed on the first line and percentages are listed on
the second line. Answers are listed in mean score order from lowest to highest

SUGGESTIONS

Seek cbutzibutions fromempIoyers
and foundations '

Charge employers an established fee for

each Interviewing schedule on campus
. amp students for registering 1

withplacementofilv

Charge students for interview.
hadvdthanpkoyen

1.,

2.362 93 156
( 23.4) ( 39.2)

2.612 18 90
( 4.5) ( 22.6)

3.702 . 11, 87
( 2.8) al"(21.8)

4.166 5 41
( 1.3)

/
( 10.5)

'MEAN STRONGLY STRONGLY VALID
SCORE AGREE AGREE VEUTRAL DISAGREE DISAGREE CASES

( 1) (2) . (3) ( 4 ) ( 5 )

94 '22 33 398
23.6) ( 5.5) ( 8.3)
67 78 146 399
16.8) ( 12,2) 4 36.6)
67 . 79 155

....

399
16.8) ( 19.8) ( 38:8)
46 92 208 392
11.7) ( 23.5) ( 53.1)

GRAND MEAN 31458

OBSERVATIONS When rating suggestions for helping pi.v.e.Ment offices become self-supporting in the near future, the surveyed ern-
1i:foyers suggested that placement offices seek contributions from employers and foundations as their strongest option. Iticy disagreed
the employers should be charged an established fee for each interviewing schedule on ampfttl, that students should be charged for
registering with placement offices, and that students should be charged for ;assn. ws held with employers. Non,E of the suggesnons
received a rating of strong disagreement

I
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In your opinion how early in a student's education should discussion of careen begin?

ti

0

CATEGORY LABEL

KNORGRTN fp

1ST

2ND

3RD

4TH

5TH

6TH

'
V

TTH

8TH

9TH (
'10TH

11TH

12TH

FRESH
10

SOPH

JR

L.,ZUT Of RANGE 4
s,

4

CODE

1

2

3

4

5

- 6

c7

8

9

ABSOLUTE
FREQ

30

12

4 4

9

9

22

50

43

37

RELATIVE
FREQ
(PCT)

7.0

2.8

.9

2.1

2.1

5.1'
.

11.7

10.0

a . e.

ADJUSTED
FREO
(PCT)

7.2

2.9

1.0

2.2

2.2

5.3

12:1

110.4

8.9

CUM
FREQ
(PCT)

- 7.2

10.1

11.1

13.3

15.5

20.8

62.9

4,?. 2

52-.-32-

'10

11

12

.11

14

15

16

0

TOTAL

72

61

32

15

5

10

3

13

1

428

16.8 ,,

14.3

7.5

3.5'

' ,1.3

2.3

/7

3/.0

10.0

17.4

14.7

'7.7

3.6 %

1.2

2.4

.7

MISSING

MISSING

100.0

69.6

84.3

92.0

95.7

96.9

99.3

100.0

MEAN 8.560

VALID CASES 434 MISSING CASES 14

BSERit ArION, As an overall rating, the surveyed employ erkbelieved dun discussions of c.arcers ah:a begin as early as eighth
grade in secondary schools. in fact 7.2% of the respondents suggested that discussion of careers should liegin kindctgatten, 2.9%
suggested the first grads, 1.0% the second grade, 2.2 % the third grade., 2.2 % the fourth grade, 5.3% the fifth guide, 12.1% sixth grade,
and 113.4% the seventh grade. None of the responding (apt:Ligation., 146,1:Aced duct 443CC1 J.64.4141%/11 bilLAILI begin as :etc as die setriut
year of college. In act, 95.7% of the surveyed employers suggested that discussion of careers begin in the twelfth grade of high *hot,:
or earlier.

ift
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What do you consider to be the single most persistent problem yo 'have when visiting college placement offices?

COMMENTS. When listing theii must persistent problems when visiting cullege placement offii.ea, the surveyed employers cited the
students' lack of information about then organizations and then 'lack of pteparation fut intersiewing (41). Companies were also
c.ritical of students because they lack knowledge about positions available in the employ et's utganiaaciun and were naive about the real
cunt. In several cases employers complained about the "ma of iitet.turt available to students, even though the employer sent the
literature ahead. In at least foot instances, the empioy era sent literature about the company, but the information was stolen or mss
placed, and some students weren't able to find any infonnation-priut to the interview. The employers neat criticism ass pew inter
viewing facilities. In (22, cases, employers cited this inadequacy. This was followed by complaints about poor parking lhangements (21).

When judging placement personnel, they cited lack of professionalism and ineptness (2), irisufficient ut overloaded staffs (5), A pawl
quality of staff (5), a lack of time to talk to recruiters of absenteeism of placement directors (11,, and one cited discourteous place-
ment personnel.

In yes placement facilities, pour interviewing facilities and parking were the must often critiqued. These were followed lh rushed
sch es 2,, chn lack of good interviewing daresak and the lack of telephone availability. (I). On the lighter side, two different cm
ployers mentioned poor coffee in placement offices.

Considering Placement operations, the employers cited a Lick of organizationtion (13,, and coordination. One mentioned thatluidents
sometimes feel like a herd of cattle being handled in placement offices. I sou employ eta cited the students. pout attitude toward the
placement office and work in general. Also mentioned was pout communication, students not being infortnesi about company dates,
and also marginal communications between recruiters and placement officers They also mentioned the 'oak of information and
preparation from students. More and better career counseling was suggested by a few enipioy ers. Better self screening by students was
also recommended (4).

When making faculty contacts, the employers needed a list of important persons on campus, and they suggested that this is sometimes
not available through placement offices. On several responses, the problem of nu shows- was listed (13). Also students are some
amen not on time for interviews ut they sometimes arms without resumes. Some employers mentioned that graduates with too many
uppurtunties arc sometimes spoiled and irresponsible. A few employers sib suggested that students du not have clearly defined career
goals. One mentioned that candidates are sometimes dressed improperly, and three s3) suggested that forms used by placement offices
are nut always consistent with those used by other colleges and universities. Sumetimesithe lack of prescreening services is a problem
3). Another group of employers 3, sta., ested that applications and resumes arc /aul, available to recruiters 3 to 5 days ahead, of
interviewtng dates so they may highlight these materials fur the campus interview. They also mentioned die trend away from organ
deed lunches w4h faulty members (2). -

tither problems are an inadequate supply of technical graduates (2), partially filled schedules (1,, and interviews chat arc Lou short

There are always numbers of students why; interview just to practice and are nut really interested in positions. This was cited (11).
The company s identity on campus was another preiblem mentioned by a few (6). Identifying skilled, realistic, highly motivated, and

.coppetent people, especially those who did not sign up for interviews was a problem (12).

+=setting the right individuals on interview schedules was also listed (Le. wrung graduation term, wrung citizenship, wrung majurs, and
wrong degree 'levels) 40). Another was the difficulty in s few cases of finding qualified minority cltwildates and sometimes wumen
graduates (6). =

Along the same line, at least 51A, t6) employers wanted to see die achievers without being overwhelmed by unqualified candidates,
while keeping peace with the placement offices and maintaining a respectable image on campus.

In At east five instances t5), employers complained that students don't know hovv"ii, sell themselves. They lack preparation fut the
.ibterview, fall to read company)iterature available in the placement office before the interview, and lack career, direftion.

In general though, the recruiters were pleased with services received from placement offices throughout the country. They cute
mended placement offices for making a real effort `to co-uperate and make the system work. These employ en (35) had no problenii
with p 't offices.

OBSE. ATiONS The surveyed employers provided several excellent revottiniendations lot improvement u
around the cottnny. Many of these should be serthusly considered.

79
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- A -

Abbott Laboratories
Abex Corporation
Abitibi Corporation
ACME-Cleveland Corporation
Aetna Life & Casualty
Agway Incorporated
AIR Products & Chemicals Incorporated')
AIS Construction Equipment
Alexander Grant & Company
Allen Bradley Company
Allis Chalmers Corporation
Alma Products
Altschuler Melvoin & Glasser
American Federal Savings/Loan
American Electric rower
American General Life
Amerada Hess Corporation
American Electric P
American Hospital ly
American Managem Systems
Amoco International Oil Company
Anderson Clayton FDS
Aramco Incorporated --
Armour & Company
Armstrong Machines
Arthur Anderson & Company
Arthur Young & Company
Atchison Topeka &

B -
/

BF Goodrich Chemical Company
BIGoodric`h Company
Babcox & Wilcox

e Corporation
ank For Cooperative

Bank of Commonwealth
BASF WApdotte Corporation
Becton Macmson
Beech Aircraft
Mks Stores Service
Bell & IlloweiMMpany
Bell System
Bernard Loving & Company
Bedilehern'Steel Corporation
Bishop Buffets Incorporated
Black & Veatch
Bloom Engineering Company
Bob Evans Farms Restaurants
Boeing Company
Bonnie Bell
Booker Associates Iniorporated
Boon Allen &Hamilton
Boston Edison
Bridgeport Spaulding Public Schools
Broiler Feinberg Suke
Brdwn & Boot Incorporated
Budd Company
Bunker Ramo Corporation
Burlington Northern
Burroughs Corporation

-60-

EMPLOYERS RESPONDING TO SURVEY

- C -

CAI
C L Frost & Sons
Canonic Offshore
Carnation
Ceco Corporation
Celanese Corporation
Cenex
Cessna Aircraft
Champion International Corporation
Charles Stark Draper
Chrysler Corporation
CibaGeigy Corporation
City National Bank
City of Los Angeles
Clark Division Dresser Incorporated
Cleveland and Electric Illumination
Climax Molylitlenium
Comptrol of Currency
Cone Mills Corporation
Consolidated Natural Gas
Consumers Power Company
Continental Grain Company
Continental Illinois Bank
Cooper Energy Service
Coopers & Lybrand
Coors Industries
Cordis Dow Corporation
Corning Glass Works
Crowe Chizek & Company

, D -

Danielson Schultz
Danners Incorporated
Dart & Kraft, Incorporated
Davey Tree Expert Company
Davy McKee Corporation.
Defense Commercial Engineering Co
Defense Mapping Agencl
DeKalb Agrisearch
Deloitte Haskins & Sells
Detroit Bank & Trust
Detroit Police Department
Diamond Shimrock Corpoivion
-Donnelley Mirrors
Drava Corporation
Dresser Industries

k

E G & G Idaho Incorporated
E R"Squibb & Sons
ESL Incorporated
Eastman Kodak Company
Eaton Corporation
Edison Brothers Shoe
Education Testing Services
Eli Lilly & Company
Emerson Electric Company
Ernst & Whinney
Essex Group Incorporated
Evans 1.1c.ts Company
Ex -cOidclustries Incorporated
Exxon Company USA

- F -

F Joseph Lamb Company
Famous-Barr Company
General Deposit Insurance
Federal Highway Administration
Fediral Land Bank
Federated Mutual Insurance
Ferns Corporation
Fermi National Ac celeratpi Laboratory
First American Bank
First Finan Group
First National Bank St Paul
Florida Steel Corporation
Ford Motor Credit Company
Foremost Insurance Company
Formation Incorporated
Fort Worth National Bank
Foxboro Company,
Funs Cafeterias Incorporated

G

Gab Business Service
.-G1t5t9s
Garden Milieu
Gatx Corporation
Gent* Motors Corporation
General Telephone Company Wisconsin
General Tire & Rubber Coriipany
Geniva Corporation
Genrad Incorporated
Gerbel Maki and Butzbach
Gerber Products Company
Gilbeit Robinson Incorporated
GObett/Commonwealth
Goodyear International Corporation
;Goulds Pumps Incorporated
Guardian Industries
Gulf Oil Corporation

- H -

H C Prange Company
Halliburton Services
Hallmark Cards Incorporated bi
Harris Corporation Data r.
Hartland Schools
Henry Ford Hospital
H,ennan Maclean & Company
Hewlett-Packard Company
Hilshire Farm Company
Hilton Hotels Corporation
Homewood Corporation

, Honeywell Incorporated
Hooker Chemical & Plastics
Hopper Associates .
Horace Mann Education,.
HortoniNurstries
Host Eriterprise Incorporated
Host International Incorporated

ughes Aircraft
ngerford Cooper

H9 att Hotel Corporation
frlygrade Food Piroduct4
Hyster Company



1 Magnin & Compani
IC Industries Incorporated
Idaho First National Bank
Illinois Agricultural on,
Illinois Department T ortation
Illinois Environmental Protection Agency
Illinois Power Company
Indiana & Michigan Electric Company
Information International
Inland Steel.Company
Intercontinental Hotels
International Multifoods Corporation
ITT AerOspace Optical Division
ITF Business Communication
ITT Gilfillan r-

- J

J B Robinson Jeweler
J Hancock Mutual Life
J Ray McDermott & Company
j Riggings Incorporated
j Walter Thompson Company

.Jackson Laboratory
Jacobson Stores Incorporated
Jervis.13 Webb Company
jobar Incorporated
John H Harland Company"
johns Mansville Corporation

7 K -

KCL Corporation
Keeler Brass Company
Keithley Instruments
Kent-Moore Corporation
Kinark Corporation
Koch Refining
KOhl's Department Stores

L

Laventhol & Horwath
Lear Stegler Incorporated
Lettuce Entertain You
Levy:
Libbcy Owens Ford Company
Life Of Virginia
Limbach Company
Little Caesar Enterprises
Lockheed
Lockheed Missiles
Lockheed-California
Lyle D Hepfer & Company

M O'Neil Com any
MIT Lincoln ratory
Maccabees Mu Life
Magic Ilan
Main Hurdm
Maier* Corporation'
Managemeptinformation
Manufacturers Hanover.

N_

9
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Manufacturers Hanover Mortgage
Mariannes
Markem Corporation
Marquisiloteli & Restaurant
Marriott Corporation
Marriott's Great AMF
McCafferty & Hogan
McDonnell Douglas
McGraw Edison Company
McLouth Steel Corporation
Mead Johnson,& Company'
Mellon Bank
Memorex Corporation
Mercantile Trust Company
Mercy Hospital
Metcalf & Eddy Incorporated
Michigan Dept of Natural Res
Michael Reese Hospital
Missouri Pacific Railrnad
Moore ducts Company
Moonn Feed Mane Company
Morriso Incorporated
Morse Chain Division
Motor Wheel Corporation
Motorola Incorporated
Mt Siimi Hospital Cleveland
Muskegon Piston Ring

--.14. . N -

NASA Ames Resources Center
NASA Lewis Resouixe Center
NCR Corporation
Nabisco Resources & Development
Nash Finch Company
National School Studios
National 5ecurity Agency
Naval Air Station
Naval Weapons Center
Neiman Marcus
Nekoosa Papers Incorporated
New York State Dept Transportation
New York State Insurance Dept
Norfold Western Rail

'Northern Indiana Public Services
Northern Natural Gas
Northrup King & Company
Noteman Pierce Cox

- 4:3 -

Ohio Bicycle Division Huffy
Ohio Dept AdMinistration Services,
Old Kentilank Trust
Omark Industries
Osco Drug Incorporated
Owens Corning Fiberglass
Owens Illinois Incorporated

- P -

PPG Industries E ---"r"--
Pacqauter Bank & Trust
Par TeciinologkCorporation
Parke Davis
Paul Revere Life Insurance
Petbodioal Company

Peat Marwick Mitchell
Pennsylvania Civil Service Commission
Peoples Gas Light Company
Pfizer Ckenetics
Phillips Petroleum
Phoenix/Mutual
Pittsburgh National Bank
Plante and Moran
Proctor & Gamble
Production Credit Associathin
Professional Service Industries
Pullman Kellogg

I

- R

R R Donnelley & Sons
Racal Milgo Incorporated
Radian Corporation
Radisson Hotel
Riuland Division Zenith
Raytheon Company

--eZci Robson Osburn & Company
R e liElectric Company
Republic Packaging
Reynotdslietal Company
Richard's Manufacturing Company
Richardson Vicks Incorporated
Rockwell International

. Rockwell International Auto
Rodeway Inns International
Rust Engineering
Ryan Homes Incorporated

- S -

S C Johnson & Sons Incorporated
Saga Corporation
Saint John Hospital
Samsonite Corporation
Santa Fe Railway Company
Sargent & Lundy Engineers
Savon Drugs Incorporated
Schneider Transport )
Scientific-Atlanta
ScovM Incorporated
Sentry Insurance Corporation
Shell Companies ( .

Shillitos
Southwestern Company
Southwestern Public Service
Sperry New Holland
Sterling Winthrop
Stnictural Dynamic Relaturces
Sun Company Incorporated
Sunbeam Corporation
Sunbeam Plastics
Sundstrand Corporation
Systems Research Incorporated

- T -

.7" Miller Corporation
Tektronix Incorporated
Tenneco Automotive
Texas Utilities Service
Thiokol Corporation Wasatch
Timken Company

J



Trani World Airlines
Transco Companies
Travenol Labs
Turner Construction
Tyler Refrigeration
Tynishare Incorporated

.
- U -

Union Pacific
United Energy Resources a
United Telephone Ohio
Universal Oil Produt6
University of Michigan
Upjohn Cornrow'
US Action/Vista/Pea& Corps
US Air Forte
US Depirtment of Commerce
US Department lite

-- US Fire Insurance Companit.es
US Gypsum Research/ / US IplemarRevenue Service

' US Marine Corps
US Parent & Trademark
US Postal Rate Cibimission
US SmitlisOnian Institute

\-r-17-94. .

Vermeer Manufacturing Company
'Vidosh Brothers.

1941 4

. .W.
a

B Johnson Properties
Wauiliu Insurance Gompanies
West Company Incorporated
Westin Hotels
Westinghouse Ele4c Compan.i

Wheel

COmpiny
i

Wheel Horse grnducts
Wickes Lumber Company
Winkelmans

.5

- Y -

York Air Condition
4

- -

Zino Incorporated

tt

h.
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