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o . © ., INTRODUCTION=TO MANUAL USE : -~

L

In an . increasingly complex world, there are ngmerous consumer
product developments and services that are vying foy a niche,in

the market place. . As' society becomes more comp]ex and technolog- -
ical, it is becoming more difficult to acquire facts and infpr-
mat1on about various products r services before they are,
purchased This lack .of product or-.-service information may

result in hardships and prob]ems from the loss of needed financial .
resources due to uninformed purchasing.  The accompanying hardsh1ps
and loss of, financial resources is even more pronounced for the
elderly .who live on a fixed ‘income which may not be sufficient for
a quality and mean1n§ﬁu1 existence. Therefore, this manual was °

~compiled with the intention of prov1d1ng as much information and

assistance ,to the elderly as possible. The manual wag spec1f1ca11y
prepared for'use.by 'senior citizens (60 or over) engaged in a -
helping re1at1onsh1p in providing consumer education to other

]

elderty—individuals.  The advising procedures within the helping
relationship are based upon a problem solving.approach, which
1ncorporates the deve1opment of a self-help concept. ]
The manual is written in an“easy-to- follow outlinfe form and -
utilizes everyday “terms, except where necessary to use other
terminology to present <“nformation. The use of references were
held to a minimumg and were included primarily to extend,the
presented information. ' - .
The manual also is uniquely designed°to be used by a broad
‘geographic area but with specific helps for adapting the pertinent
information to the local area. ,The Local Information Sipplement
provides examples of what 1nformat1on needs to be reviewed and
obtained lTocally. The looseleaf format facilitates 1ncorporat1on
.0of this 1nformat1on and other updated mater1a1s - )
While the manual is wr1tten spec1f1ca11y for use by senior adu]ts
in a peer-advisory program, it is by no medns limited to this use.

Persons other than senior adults who are yitally involved in shelpind.

senior citizens both formally and 1nforma11y will ®also find-the

manual useful in g1v1ng assistance in areas of consumer educativon.

Although the focug is on information for persons 60 years .of age

and over, many sections have a much broader application.as .well and

can' be adapted for other uses ' .

[ 4 .

As an aid,in the deve]opmeht, 1mp1ementat1on, and eva]uat1on oﬂ

‘ Senior Citizen's Consumer Program, a quidelines. chapter is dinc}uded -
at the end of- the manual.  Matertal is presented in this chapter
whith W111 assist interested .persons or agencies to- develop a
consumer: program based on the,exper1ence of the SCCAP program s
Although the pronouns may vary from shg to. he, the staff ne1the
implied nor intended for: any bias or sexism to occur Genera]]
the mascu11ne pronoun is used. - " SR SR
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In helping relationships, the terms counselor and client may be .
misleading ¥o some individuyls, suggesting a specific type of.
helping relationship, such as'a psycholpgicdl or psychiatri€ one. .
These terms may also be threatening to some individuals. Therefore
for this manual and the senior adult consumer progréam, the terms
adviser and consumer were chosen in an effort to circumvent such
problems. The use of the term adviser seems less threatening and
more accurately describes the level of help provided by, peers. The
use~of the term consumer highlights the major focus of the manual.
Hence these terms seem logical; the adviser is.a helper and every-
one is a.consumer; ) \ .

. . ) E. Carolyn Ater
. C. W. Baugh
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.- 7 . ' CONSUMER ADVISING
. \ o

A primary requirement for any successful consumer advising session
_is for the consumer to feel comfortable, relaxed, confident of
"being helped, and a sense of concern and care from the consumer
advisor. It also includes\a siRuatipn where facts are obtajned

and information is provided. For the consumer advisor to be
efRective, it will take time, practice, and a genuine concern
- and acceptance of the consumer. The purpose of the advisor is - . ¥
.to enable the consumer to live a mbre effective, enjoyable, secure,
and fulfilled 1ife i an incréasingly complex world. . :

I. ADVISING S e - -

A. General Guidelines » . .

t 1. In an*a%visjng or helping sityation there are certain °
_ aspects ‘or factors whith are necessdry for success.
o The conSumer fi{st encounters a disturbirg or
threatening feeling associated with a problem or
> ’ situation. These feelings which the consumer
d experiences stimulates him .to seek assistance which
wil]? either resolve the difficulty or alleviate it ]
to some extent.. Thus the consumer establishes
contact with a consumer gdvisor with the hope and
. confidence_ that the advisor will be able torhelp him,
' " with his consumer problem.

N 2. In addition to the expectancy of being helped that
. " the consumer brings to the interview, certain other
events er experiences must occur before feeling
helped. The advising or helping situation requires |
that a sense of trust, relaxation, and concerpn be 8
+ present throughout thé interview. The advisof must’
convey to the consumer that he cares about him as a
person as well as about his problem. .This will -
, provide the consumer With the opportyghity to disclose
‘ ‘ his problem without feeling threafened or embarrassed.
This can be accomplished when”the appropriate atmos- ,,»‘
: phere has been created.’” The feelings of trust can
e increased further by the use of empathy - the
understanding of what the other person has stated and
the communication,of this understanding to that
. person. L . . .
Thus when the consumer ehter? into a sTtuation in
which he feels comfortable,~dared -about, strusted,
o - } ‘and urdderstood, the advising situation has a much
greater chance of being pfoduéifxg.

’ - ~

3. The advisor has a dual fupctien. First, the advisor . =
should help the consumer help ‘himself as much as v
pos§ib1e,'and second, shou]djpnovtde as~much :




- relaxed @qﬁ self-cénfid
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{gformatidn and assistance, as, possible for the . -
pfoblem, including patential sojutibns., However, if
the advisor does net convey to the consumer that he
cares for him as a person, then the$e goals may not
ba achieved. ‘ E

.
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4. A well informed and prepared advison will appear .
%ﬁi.. Therefore, the advisor
should be familvar with both the adviisory protedures
and the consumer material. The "advisor should not
hesitate to consult“a bilipgual associate if the
situation® requires one. *- ° i ’

’
H N
.

’ - [ ‘
5. The consumer may have a different voc%bulary. If so,

the-adviser-shoutdadjost s own voc4buTary to that . -
of the consumer's and use terms which ican be under-
" Stood. The consumer should not -feel put down, made

o~ fun of, or'be misunderstood by the advisor. ' ‘

-y

6. The time factor is also importént. The advisor
should arran§e to: help ‘the consumer, as quickly as . <
possible and so inform him. * ' ’
(94 . (i
7. The advisor should fill qut the appropriate forms
and.stres's thdt all information provided will be

I

treated confidentjally.

>

8. The adviser shou]d(pot provide legal advice since he .«
R is not qualified for this type of, service and could- ‘ \
+ possibly find himself involved in a lawsuit over
.false or inactcurate information. At the same time,
. the advisor must remember that he should not" .o
i recommend one business, or service over another, or .
to provide evaluative information without substantiye
. facts to,defend his position., >~ " - o B

$ -

9. The 5hysica1 arrangement can contribute to or hinder -

. . .

PN the helping siituation. The cohsumdr seeking - . .
. assistance - will feel more comfortabie if the meeting  °
.. can be in private Ortout of others' hearing. The <°
privacy"being éxtended also conveys a sense of,
respect fon,the.pe§§on.and his problem. . , - ,
*10. . The privacy of the ‘advising Wi]l also be increased
) “because of Tessened distractions and disrtuptions, -
Jhe'advisor and ¢onsumer should attempt to physically
1bca;§,themselves to obtain as much privacy as
possible oo, _ ' : ’

- -

.

B——Advising Steps =~ T, T
b O] N . . b

. The fo]lowing,SFEpsfare'described for the purpose of st

‘providing the consumer adviser with the appropriate

o
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sequencd or process to be utilized in an.advising
situation. The advising session will be more effective

\ if each of the steps are used in a step by step fashion:
since each is dependent upon the preceeding one and all

. of the fo]19W1hg steps are depehdent upon Step One. . ¢« -

Following each step is an example of a consumer and .
A consumer advisjor conversation. The example illustrates
.how each step may, proceed from one to -the.other.
. & . N

1. Step One- Establish a,Good Atmosphere.

. - . . It * ] . .

: a. The fdirst impressigns are lasting ones. Greet
the consuer in a friendly manner which is

* v+ conducive to fee11ng comfortable and relaxed.

& When the consumer is greeted, it should be done

. . " formally and with respect. [RtFoduce yourself.
and state your rofe as a consumer advisonr. .
.b. This step is essentSally the establishment of
good rapport between the advisor and consumer

A ‘ I with the advisor communicating a Sense of trust,
s ) . care, coricern, and helpfulness to the consumer.
oy . , Unless this step has been established adequately,
" dt may negatively influence-the rema1nder of the !
L . ‘session. )
L R . .
SN Step One Example: - - ‘ T ' N
TR A . Mrs. M., a 65 year old woman comes in ‘to visit the
AL consumer advisor. She appears distraught and worried,
wa perhaps with the problem or situation which has brought
<~ her in to visit the advisor. . -
.jg y ' Mr. B.: He]lo; My name is Mr. B. I'm the consumer

e — ——— —advisor-here—at the Senior Center. Perhaps I should
C ) exp]a?h at a -consumer advisor does. A consumer
- SR advisor is one who provides information and assistance
i concerning consumer problems. A lot of people only N
think of purchasing automobiles or some other large
- investment as a consumer area, but I see the consumer
. area as including everything which you spend money .
—~—<Qn, such as medicines, ut111t1es, automobiles, and
other products and serviées. Do ,
5 Mrs. M.:. Well, that helps me, I think. I was not
N ‘ - sure if-my medicine bills would be a consumer problem
e or not:- I hope you can help me. I just don't know
- what to do .anymore. My drug bill is so high each o
. e - month, and'I cannot afford it very much longer. A
K ’ ’ 4
7 Mr. B.: You are real]y worried and concerned about
‘ the high cost of-/your driuig bill ahd how you are going
to get by. . .- .

~

.
.
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Mrs. M.:- Yes, I am. I'm.at the poirt of just not- ‘

knowing.what -to do. I need the medicines, but I
cannot ‘4fford it-any longer. .

Mr. B.: This eeally upsets you. You, are torn between
needing the medicines and be{ng upable to afford it.

Mrs. M.: VYes; I-am. ‘And I don't know, how to go pn.

2. Step Two. Collect Consuher'pata At

a. This step includes the data gathering for partial

°

s

4

,

completion of the record keeping forms. Mhe
advisor should state to the_ consumer that record

. keeping forms must be completed. However, he
’ should reassure the consumer that all.information "
*is confidential and will be treated as such.

b. It may be determined at this time that the prob-
lem is not.a consumer problem and is outside of

. the duties and capabilities of the consumer °
advisor, such as marital or family problems
requ1r1nm\ ounseling. If this occurs, the

S .individual ould be-referred to the appropriate

. agency- for .help and dssistance.
c. A1l information shouid be gone over by both the
advisor and consumer to ensure that that data s
correct. ) <

' - L4

. Step Two Examp]ef

Mr. B.: Mrs.‘M., befare we begin to discuss your
problem more, I would like to get some information
from you. This information will help us know more
about what " the different problems elderly citizens

in this area-have and then we can get more informa-,. =

tion in that area for future consumers \\

. Mrs. M.: (Perp]exed) What kind of information do
you want? - ' ’ -

Mr. B.: Yod seemed concerned over the information.

which T want to receive from you.

Mrs., M.: Yes, ‘there are things,that I don' v th1ng
are anyone's busingss. -— —_

Mr. B.: That is very true Mrs. M. However #’et
me assure you that I only want general 1nformat1on
such- as yaur address, type of consumer problem, and

s things like this. I also want to assure you that,all

of this 1nformat1on and our discussion-of youar problem

L -

‘11'




will.’be treated very conf1dent1a14y As you said .
Mrs. M., it's npot other peop1e s business.. ) v e

) Mrs..¥.: Thank you. That makes me feel better. I
was not sure what kind of information you wanted and
T . what you “wanted it _for. . :

Al

. " 3. Step Three Ident1fy the Prob1em

: a. In th1s step, the advisor Ghould ?1sten carefu]]y
< " * to the consumer. The consumer should state what
his prob¥em 1s, and if he~has taken any act1on

N i, 1mpnr~+:n+ +h3+ i

/l
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o
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o the consumer is saying. This is-important St
because if the problem has not been correctly .
identified and understood, it will be difficult
, for the adviSor and consumer to identify
. . - - potential solutions to- the problem,

' -~ b. The advisor should allow the-consumer to describe

?he problem at his own page and in his own ‘words.
~ f the advisor hurries th&€ consumer, or attempts”
. to lead him in other directions, he may appear

. dominant.and uncaring toward the problem and the
consumer.

c. If the consumer is silent” for a- few minutes, he
may be attempting to collect his thoughts con-
cerning the problem. 1f'so,-an appropriate
question may be asked to keep the train of thought
and the issue togethey.- The advisor should

L ref]ect what the consumer has stated at certain
times. - Reflécting can serve a dual function. It.
will a11ow the advisor to.determine if the- deta11s
‘he possesses are correct. Second, reflecting -
can convey a feeling of_ understand1ng to the
consumer, understanding :of what has been said,
and the feeling associated with the statement.

This ‘feeling of understand1ng Shou1d
facilitate ‘the consumer's exploration of the
problem and his.acceptance and implémentation of
the solution(s). This should follow if the 4
. consumer feels understood about how the prob]ew\\\

3

concerns him and what effects it has upon him
d. The advisor should fiot act.surprised, upset
. shocked about anything the consumer, says.” At 1
the same time, he should not appear judgmental,
. critical, or favoring -to the consumer. If-the
. . : advisor engages in these behaviors, then he has:

' : not adequately .progressed through Step One,
"Establish a Good Atmosphere," and his effective-
ness will be diminished or lost. The advisor

_ should be accepting of the consumer and of his
. problem, and communicate this to the consumer while ..
: ide%tifyiﬁg the-problem. : '
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7 Step Three Example:

.o . ' Mr. B.: Mrs. M., could you tell me'a little about
. - your drug bi11? Then I will know mone spec1f1ca11y *
-what the problem 1s and how it &ffects ydu.

"\\,, Mrs. M.: Well, I guess the problem is that I have .
. . a medicine, b111 each ‘month that costs $80.00 and I o,
. only rece1ve $250.00 a month from Soc1a1 Security- Co

-

G ) . Mr.B.: I see. You are quite upset and worried -
- o, Because 'yeu spend $80.08 a month on medicines, and
_ /:77. (/At on]y leaves you $T70 00 a- month ‘to Tive on.‘ . .
o B Hrs. M.:- Yes. It sounds like you know how 1 feel
ﬁi.‘ .« * . - about this money problei. -
v Mr..B.:* It helps reassufe you'because 4 seem under- ~
e * . standing. BRI e . T
. . . LN A - . . R
Mrs. M.: VYes. ° C \ 7 -

. .
‘ »

Mr. B.: I was wondering if you*have done anyth1ng
about th1s prob]em before

.5. -

, - L . .~
ar ﬁfg .; No, -only spent all of my money'on it and
.not have any left to live on the rest of the month.. . -
- - Mr. B.: You mean you donAt have any money ?%r food
NG . i ’ or other bh11s7 o ,
: L . &\:
Mrs. M.: After I pay my b111§, and buy food, and pay
T for medicine, I don'
e Mr. 8.t ., Let me see- 1f I have what you have been

RN saying correct You are concefned-over your high drug
. bill. You only receive $260.00 a month from Sgcial
-~ . Security and you spend $80.00 a ‘month on medicines.
: ' This really worries you because you don't_know how
. . long you cdn keep spending that much money on medjcines
' . which you have to take. I -think you alsd stated. hcjt
- you have not tried to do an\thing about this so fa "
R . Does th®s seem correct Mrs. W.?-

-

’

Mus. M.:, L th1nk sO. ﬁt ems co)rect.,
) .. N Ly » . . <
; .43 Step ?wyr.~ Identify Solutions . %

a. Self-help is the most effective help the ‘consumer
can receive. The advisor should avoid talking or
influencing the consumer jnto a solution which: the
, .advisor alone choose The advtsor and consumgr

. . - .
I . / P .
« ' . . ' - .
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.. should identify potential solutions to the
problem which. will either solve or alleviate it.
It is jmportant for the consumer and advisor to
. . identify as many potential solutions to the
> T problem as possible. This, allows a greater
, ’ opportunitx for selecting the most -practical and
effective soldtion.' The consumer and ‘advisor
‘ . should not evaluate any of the solutions at this
L SR . time, but only to thipk of as many solutions as
& . . poss1b1e .
. b. It is also important to remember to have the
- ceqsumer 1dert1¥y some of the solutions to the
o -~ +«. problem, since he will feel more comfortable and
- accepting of the solution if he has contibuted
to the solution and it is coming from him. -
. Identifying solutions to prob]ems will also
\ . .provide the individual with training for solving
. “future.problems. However, this may be difficult,
. ) , since the consumer may not have any suggestions
N for solving the problen, and the advisor may .
need to identify more solutions (due 'to the -
information and resources which he has ava11ab1e)

+

Step Four Example:. ) .

. A< . Mr. B.: Now that we have 1dent1f1ed the prob]em, we
should.be able to, come up with some solutions. I'm o
wondering-if. you have any ideas about how to solve ° .
this-problem? .
‘ Mrs. M.: No. I don't have any ideas about what to - P
do. . :
Mr. B.: You don't have any suggestions right now.
) Well, why don't we, just think of as many things. as ve . .
T : ‘ can’which w111 help us to get to the problem? ‘ -

Mrs M.: You mean, things. to do that will reduce my
drug b1117 . N

Mr. AB. Yes, that's co¥rect. Fqr instance there
aare are several ‘possibilities. Perhaps you could ask ®
physician if it would be possible for him to
, :Scr1be a generic drug .for your prescription.
‘ .Another possible solution would be a mail order drug
: ) service, which sometimes offer drugs “that, may be v |
lTower than local ptices/or at a discount.. It soumds
«like .,you are taking ‘the medicine regu]ar]y and this
may be a solution. PerRaps another method to reduce o
the medicine bill would be to do “some comparative .
shopping. Each drug-store is required to-have a
published 1ist of the 100 most commonly prescribed
\\ g ‘drugs. . In this way., you .could determine which store
offered the same- med1c1ne at the lowest.cost.

7
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Mrs. M.: I have heard somewhere there are drug stores
, that may give discounts to the elderly, is this so?

Mr.'B..\ones,. Some sﬁ?reg may give distounts to
the elderly. That was %ery good Mrs. M. This is
what I was referring to about thinking of as many

“ways to help solve the problem as-one can. I'm

v, ' wondering if there are any other ways that you can ’
. think of to help solve or reduce the problem.
! Mrs. M.: No, I cannotisthink of anything else. -
i  Mr. B.: You.cannot think of .any other solutions. |
7 T cannot think of any other solutions right now -
i either.

f

5. .Step, Five. Evaluate So]utions -
) . a. "After all of thé potent1a1 solutions have been '(/\\\\
) * ~identified, -the advisor and consumer should then
2~ . begin the eva]uat1on process. The advisor
: should explain te the consumer at this' time
L possible consequences or results of the solutions.
' b. The evaluation of the solutions should be
approached from two perspectives. First, will
the solution work, and second, 'is the .consumer
agreeable’and satisfied with the solution. - ‘o

Step Five Example: P hd

, Mr. B.:.0 -Perhaps, we can now look at these solutions
— which we have identified and determine if any of
" them can help solve the problem. I'm wondering how
] you feel about the solution of checking with your
e S physician to see if he could prescribe 3 gener1c
" drug for your medbca] condition.

Mrs. .2« I'm not sure about that one.‘ I ve heard ' .
that generic drugs aré dufferent and are not the same,
- \ . \ —
: Mr. B.: You sound confused about the generic drugs. .
. A e Actt¢ally,. the chemical composition of generic and ,
brand name drugs are the same. .
._\°° , ' - Mrsz M.: (still uncerta1n) I don't. know if I would
* “.° - want to change my-medicines
Mr. B.: You are uncomfortable with this solution.
That's. okay. How do you feel aBout the possibility
of a.mail order service? (Advisor and consumer
Y continue to evaluate each of the ig]ut1ons )

~
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6. Step Six Se]ect the Best So]ut1on( ) L

a. After the adv1sor and consumer have evaluated all
of the potential salutions, the selection of the
appropriate solution can then be- accomplished.
Both the advisor and consumer should-.be guided
in their selection process by the.follpwing:

(1)- W111 the solution solve the problem?
(2) Is the consumer satisfied with the solution?
(3) Will this solution possibly prevent this type
of prob]em from>yeoccurring in the future?
R ‘. b. There may be more than one so]ut1on which will
: . solve the problem, Pf so, the above three
‘ ) _conditions should be uyed to determine their,
selection. . The situation may warrant the .-
. pursuing of different solutions until one or
: more are found which are the most effective.
For example, in the high cost of drugs and
‘ medicines, the consumer could inquire about o
e . (1) the possibility of mail order pharmacy v
) - : services, (2) any pharmacies giving discounts to. :
senior c1t1§ens,L and (3) use of generic drugs
for substitution, in his prescription. In this

— ————s

examp]ey there are ree solutions to pursue
. Both the consumer 'and the advisor :should remémber
v - - to'be f]ex1b1e and open to more- than one alterna-
o tive as the’most feasible so]ut1on to the prob-
lem. .
P %ié > Step Six Examp]e: ‘ - o

Mr. B.: O0f the solutions wﬁiqh we have examiged,
p which one(s) are you mos't satisfied with Mrs, M.?

Mrs., M.: I think I would 1ike "to try comparative
shopping first and determine if that can help me.

Mr. B.: Good That solution sounds like it could
offer some rapid results. (Advisor and consumer
select the best so]utbOn(s) )

7. Step Seven. D1scuss How to CarryAUUt the. So]ut1on
a. After the solution has been selected, the adv{;br
) should encourage the consumer to carry-out the -
solution.. As in the previous examplé of. drug
costs this would mean (1) obtaining and/or 3
completing mail order blank for drugs, (2) con-
.tacting “theslocal pharmacies regarding the
possibility .of discounts, or (3) consultimg his
physician. about a generic substitution fon his
o ‘prescription. . N

N 3 M ‘ . ’
. , . .. ’
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R Mr. B.: Mrs. M., I would like té mention again that

11
»b." .The advispor should~give support and encouragement
o0 ¢ . -to the consumer for carrying out the sodution,
- ‘but not to perform the solution for the consumer
> “ if it is something which he san do himself. The
“advisor should not create dependenc: y{but rather
-..."build assertiveness and self- tonf1dence in the

“

Step'Beven-Examp1e. . _ .
ﬁ/ M

Mr. B.: - Well, M. it seems fromﬂwhat we have
discussed. that _you wou1d like to try put the solution
of comparative shopping. I'm wondering if you have
any suggestions as to starting or be€ginning?

Mrs. M.: I-guess I could check the price of my —_
prescriptions at the various drug stores in town and
~determine which has the most acceptabTe price.

Mr. BY: That sounds like a very good idea, and an
effective one also. I'm wondering how many drug
stores you plan to check?

" Mrs. M.: I hayen't thought about that I guess I
.. . will check about five or six stores that are fa1r1y
o * close.to my home.

8. Step Eight.. Close the Session Effectively ?
a. At the end of the interview, or advising session,
the advisor should explain again to the.cofsumer .
-that all information which was provided \agnd dis-
- cussed will be treated confidentijally. e
¢ advisor shou1d take this .opportunity.to inquire
if the solution is clear to_ the consumer, if
there .are any quest1ons, or if there is ampything
§hat the consumer is unclear about or is bothering
him. N
b. The session shoL1d be emded as friendly and
respectfully as it began. The consumer should
o " feel more comfortab1e, relieyed, and helped.
' The advisor should-state’ that 1f any other

3

N 4 consumer prob]ems arise, and assistance is - ,
- required, the advisor will be , lad to-be .of help. . -
c. -At the end of the session, the isor should: :
record on the appropriate form the decisjon -
s . reached regard1ng the prob1em and what action

was or will be taken.

- —

Step Eight Example:

. . | . 17 .' )

A e




. . -
s .
g : §
. . N
M .

~all information which you have provided, and our .
discussion will be treated confidentially. [ would
also 1ike to determine if there are any questions, or
if there is anything which you are unctear about?

Mrs. M.: No, I don't think so. VYou have been very
helpful. . , ) R
! Mr, B.: I would like to know the.outcome of your
- ‘ decision and how successful it was. I wonder, would
) : it be possible for us to meet again in. a week or-two
and check on your progress? If it would be more
convenient, could you call and let me know your
‘ - prognress? Or, if you prefer, I can call you.

Mrs. M.: . (thankful) VYes, I think I would like that.
I will come back in a week. h
Mr. B.: If there are any other consumer problems
that arise in the future with which you need .assis-
tance, please feel free to contact me.

»

‘Mrs. M.: Thank you, yes I will,

9. Step Nine. Follow-Up. ‘ -
a. The consumer advisor should make arrangements
- with the consumer to contact him (phore or
- appointment) to determine the outcome of carrying
out the solutionl The_ lemgth of time between
initiating the solution .and the follow-up will
. _ -depepd upon the type of problem and its solution.
' T o Some problems may requjre a longer time period
_before any results are evident, such-as problems
with Social-Security versus problems with a local
merchant. oo REEPEE " ' 7
b. The follow-up contdct is important for a number
of -reasons., First, the -advisor should determine
if the consumer acfually carried out.the solytion,
: . and if_not, what prevented him from doing se. )
L - Second, the advisor needs to know how effective
the solu¥jon was at solving the problem. . .
i) c. The advi should determine if—>the consumer is
%x o \ satisfied-with the results of. the solution. If
Sy

s the consumer is not satisfied wlith the solution,
e the advisor shoul theﬁ\Jook at other solutions
Lo -~ that are more.sat/isfactory. If the consumer is
\ 8 not happy with ghe solutioen, or it failed, then
o , €3, ~ this may influgnce his attitudes toward ithe .z .

: - advisor, and consumer advising negativelygyand he
2 T~ - .may be hesditant to take advantage of this:segvice

\ . +jn the future. e i
b T : ARV - . 3
\ d R .
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_ Step Nine Examples

-

Mr.'B.:

B

Good morning'Mrs.

M

How are you today?

13

Mrs. M.: Fine, thank you.

Hr B.: Well, it's been two weeks since we last met.
“I'm wonde;1ng whether the solution we.worked on was
effective” at getting to your problem.

‘Mrs. M.: Yes, I think it was to a ‘certain extent.
I"have reduced my”medicine bill by $10.00 a month.

Mr. B.: That's really great. I just received &.
pamphlet on generic drugs and I would like to give .
you one. . It may clear up or answer sofie of your
questions about generic drugs. If you decide to
pursue this solution, we can discuss this later if
you 11ke '
drs M.: Thank you, I will contact yqu if I change
my mind about the genéric drugs, or if anything else
.comes up in the future. You have rea]]y been he]pfu]
and I appreciate it very much. ~

Mr. B.: Thank you Have a nice day and remember,
.if I can be of any help, p]ease contact me.

Mrs. .

M

Thank you, I will.

Goodby and thank you.

Summary of Steps

1.

2,

for a productive and efject1ve adv1s1ngisess1on,
various steps have been explained as essential
procedures. Each step builds upon the other. Taken
together, the steps represent™an approach to problem
.solving app11cab1e to many situations. It is impor-
tant to recognize that’the process can be used by
one individual .only as well as by two pérsons in an.
adv1s1ng s1tuat1on. -

The steps; in summary, consist of:, . = = e s

Estab11§h1ng .a goodpﬂtmosphe;e ’
Collecting consumer’data
Identifying the problem = - :
Identifying the solutions - S
Eva]uating?solutions ' '
Selecting the best solution(s)

Discussing How to carry out the solution
Closing the session effectively °
Following-through ‘on follow-up.

“—SQa.-hD a0 o ,
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IT.

A. Group Adyising . : v
'Gnoup advising probably will.not occur, unless in a group
’ of very close associates. .Individuals normally are
L ’hes]tant topresent some of their consumer problems to
others (pa ticuﬁarlyvimportant and expensive consumer
A probtems) blecause they may feel embarrassed if others .
- , know:-about the circumstances about the problem. ' o4

< B. Group Discussion

1. .The consumer advisor may find himself g1v1ng a
< presentation of some consumer topic to'a group of
sénior c1t1zens in which the presentat1on may turn -
o into a group discussion about the topic.  Group -
. Cooe discussion thus may be an effective preventive :
“ .approach to consumer problems.-
2. Group discussion can prov1de information to the
, elderly about a certain®topic, stimulate their
. thinking about this topic, and may serve to start
e them thinking about problems they have encountered in
: this area. As.this information is shared with the
others, the group then may become aware of), or under-
stand more, different, or unusual consumer problems, -
and possible solutions.
3. Records of group discussion are desirable and should
be cohp]eted by the comsumer advisor. Reactions to
topics of a'discussion provide -helpful insight to
needs for future discussions with other groups.

I11. SOURCES OF ASSISTANCE s <.

For add1t1ona1 information on the helping relationship, the -
fo110w1ng references are provided for assistance. ‘These refer-

~ ‘ences in no way represent the entire range of various types of
he]plng encounters, but are proyided as additional sourceés for
those involved in a helping, relationship such as a-ignsumer .
advisor., * - . >

o A. Beﬁﬁamin

Alfred/ “The Helping Interv1ew Boston: "
Mifflin, 1969. ~ ) .

f, Robert R. The Art of Helping ITI. Amherst, = ¥
Human Resource Deye)opmenx Press, 1977. :

C. Egan, Gerard.” The Skilled Helper. Monterey, Ca11forn1a
Brooks/Cole Publ.ishing Company, 1975. - .

- - *
. .
.
> 2 . . < N
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AP~PLIANCES AND U}'ILITIES R o

N G ~

The cost of purch$%1ng, us1ng, and repa1r1ng maaor app]1ances
constitutes an enormous expense..-Careful consideration of safety
and Service features of these expens1ve 1tems is essential fow
,e1der1y consumers.

I. MAJOR APPLIANCES: .- = Lo et /_J

A. .Compare 1ength and prov1s1ons of. guarantees and warrant1es
' on different models. \ N &

" B.’ Inqu1re about any rewiring, spec1aﬂ p1umb1ng, or other
installation costs that m1ght be 1ncurred

~

L

-g. Select models W1th the- least number of buttons, dials,
cycles or special features. Not only “do  these .models have
Tower initial costs but, are usy®lly the least expens1ve
to repair and ‘there are fewer things to go wrong. .
.sColored appliances and appliances with $pecial textured
finishes are- usually more expensive than the basic white °
. models wh1ch perform essent1a11y the _same operations.
D. Contrast the "Energy Eff1c1ency R@t1o? (EER) for dfferent
" models and brands...The EER-is obtained by dividing the
heating .or coo11ng output of" an app11ance by the amount
of e]ectr1c1ty required f opergtion. For example, &
1,000-watt air conditiong® that cools at.the rate of
6,000 BTU's *(British Thermal-Unit&<sa stdndard un1t of =~
heat) per hour, would have an EER-af %6.0._ The higher
the EER, ‘the ‘lower the energy consumpt1on and Operat1on
‘tosts. .. . ) Y

Check into ‘second-hand, s]1ght1y damaged items, .
demonstrators, or f]oor modeJs. * A reputable deafler w111,
often guaraptee these items.and they can be obtained at

substantial savings, . . S e

m
.

F. Measure doorways,,passageways,and wall ‘space to assure v

that an app11ance can easily ft intp 4he. Space provided.

G. Compare tota] f1nance charges offered by each dea]er -
not just month]y payments o T .

" H. Purchase brand- name app11ances when'%oss1b1e Repairmen .
are generally more familiar with brapd-name appliances.
and replacement parts .are more read11y available so the
chances of getting the appliance repa1red are greater. .
However, don't overlook private label  appliances wh1ch

A are made by the we11 known manufacturears.

-~ - -
t

.I. .Cons1der the difference in cost «of operat1ng a- gas or an
electric app11ance Studies in reqent years shgﬁ\that

Id)

*J
L
‘ L]
o
1
£
L)
~
s
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. gas appliances are 1ess expensive in the long run and
J utilize the nation's fuel more efficiently. However,
some electric app11ances are more fficient than-gas
app11ances. Actual costs will depend, of course, on .
- hpw much the app11ance is used and the ‘current gas and
“electricity rates in each’ partheﬂlar area.
. J. Consu]t}Consumers *.Union (see end of ‘chapter). ratings, '~ '
{ descriptions, and comparisons of the types of applianc

. under ‘consideration, as well as the "frequency of repair"

. 3 record, . . L

K. -Select oven 1eve1 broilers rather than lTower drawer- N

, type broilers when eqU1pp1ng an older person's k1tchen. .

. - This added safety precaution-weuld eliminate excessive
: bending and poss1b1e loss of balance as well as providing
. s v © a better viewing ‘Tevel, . N .

! ) ’

L. Se]ect ranges W1th controls at the front of the appliance

. . to discourage, reach1ng across hot burners. \

. 4. Use~portab1e electric app11ances when prattical., Elderly %
L~ . people may find that small appliances reduce eneragy .
e . ' consumption, are easy and safe to manipulate, and
"stretch" limited 4iving space. . .

IT.. ESTIMATED LIFETIM@ﬁbF APPLIANCES Co V\;J
B Some consumers dre dismayed by the 1ength of time some app11ances
remain in use. A re§ent study of lifeasxpectancy suggests a
realistic\idea of what. can be expected from appliances. I
'Sewing MAChiNe - v v v v v v v e e A I 24 years
i

"~

- -/ , . . )
Vacuum cleaner . . . . . . . .+ v v o0 v o o 2N . . 18 years
S ’

‘Ranges, ®lectric Br.ga@S. .+ « « + + 4 4 4+ e o . . 16 years,

REfrigerath . . . .o . o.‘o . . : e . . . o—-'o . . . . o" . ‘|°6 ye’af‘s

, - Toaster, Thtomatic . . . . . . . . . T T P ,‘15jyears

”

F-'reezer.' . . . . . . . . ‘e . . . : . . . . . o‘o . . . . ]slyears

Clothes dryer. . : c e e e e e i e e e e e e e e wiw . 14 years

Y ‘ g R

Washing machine.”. . . . . . . . . . . . o .. §ears

- ” TE]EViS'ion Set . . . . > . . .o . . . . LI } . . . . . o,o ]‘l(years

- e ’
¢~




SEALS AND STANDARDS . .=

. . X - ¢ . e . -
AL UL S . )
_Found on electrical .appliances and means a product has ’
been tested for fire and electrical safety. .
' ' St o C
B. Blue Star Seal. ) @& ) .

’

Found~on\gas appliances anq means ‘they have been. tested
for performance, safety, and dur@b111ty

C. Paremts Magaz1ne . ///:> N L p
LY B :
Means that tHE‘tester has found that an app11ance works

- the way the manufacturer says it will,

-

D. Good Housekeep1gg

x

f This is a guarantee that if the product doesn't wg;k as
.l radvertised, consumers can get their money back fr

< .. *Good Housekeep1gg Magaz1ne
. IV. "APPLIANCE REPAIRS i ’

A. When Repairs’Are NeedEd T ot -

1. Learn about the stoZe from friends twho hawe. had
repa1rs<done there or ca]] the BBB. N ‘
M b
/ 2. Get a wF?tten guarantee of repa1r serv1ces if &

. - poss1b1e Do ;

3% Call a ¥actory authorized repairhan if the appliance

is not covered by a warranty. A factory authorized
\*repalrman will usually guarantee parts; whereas an
"all purpose" repairman usually won't. RS

& > 4 L *
4. 'Get two or three written estimates from several
dealers before deciding to use an unauthor1zed .
o ‘ ﬁ; repa1g§§n . . ' o AT

B.. Phoney Repairs .+ C ‘ . .

» 1. Examine repairs for parts not 1nsta11ed, padded b1{1s

and, work not cdmp1eted
. 2. Demand a written estimate of the repair work before
. it is begun. Some repairmen may quote a price and |
. ‘°then ‘ance the“applidnce is apart, will double the ,
- / . pr1ce _ If the customer objects, the repairman may |
\ g1ve the customerithe cho1ce of paying the extra or ’ .
paying- storage.”€ . . _ - . I .

ve

3 .
KN ’ . N . i , |

s . . . ’
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3. Obtain a written.estimate of the repair cost .before
allowing any appliance to be removed from™the home,
along with*a promise that there be no ‘extra chargeg ~
without customer consent, that the item be put baédk

e . together and returnéd to the home. °

4

4. Sign a statement that repairs hawe been done onfi
when they have been satisfactorily compléted.
. 5. Deal only w%tﬁ'reputable or factory franéhised.repaf?-'
- . - men. . ’ e

v(;/now TO READ METERS \v SN _
t

- . M people pay their uti]it}'bi11s without ‘question; but it is
, wise to keep track of resource consumption and avoid payieg~for
costly. errors. : ~ .

~ . . as L4

A. ’Eiectric-Metez ¢

> : . Electricity consumption is measured in kilowatt ,hours
N (KWH). One KWH is.the same as 1,000 watts of energy used
- - -for one hour. Exampl®: ten 100-watt light bulbs burning
. for one hour. » o ) o,

’ m— -

Mgst electric meters have a set of dials which read in
multiples of 1Q. The dial on the far left is ‘the highest
. ) digit, and the dial on the far right is the lowest digit. ™
- Reading the dials is tricky because some of the dials
read clockwise and some counterclockwise. When the
. pointgr is.between two numbers, read the lower of the two .
. numbers. If the indicator is pointing directly to a .
. number, ‘the reader just directs his attention to the next
- dial on the right. The indicator on that dial must have
R passed zero for thatjnumbev‘?4~ berhaps[ to be™a "4."
. If the ‘pointer on the next dial has not reached zero yet,
' the number should read as the next lowest number (in this
case "q). ] o : T
H

. . R S . - . _
" To calculate the el§ctric billy subtract the reading of =, |
the previous month from”the one just taken and multiply
by the price charged per kilowatt-hour,

Example: ~ ¢ ’ LS ' )
« = . . X L4 ;'l
. . Present readifg . e« .o v » --2551_KWH

Previous reading. . . . . . . :, 1446 KWH
'Engrgy used during month 1105 KWH-

. 1105 KWH X rate ($.05 per KWH) = total electric
- bill §55, 25. : ‘

.
;:’ R . . /\_—
= . . .
.Q . ' ~ ** .
- .
. i . . .
. .
N
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‘ B. Water Meter ‘ RN '

" There are: bas1ca11y two typés of. water metersd ‘thes straight-

. reading dial and the circular-reading register. The

. -Straight-dial features about five numbers %n a row and

is read Tike an automobile ddometer. -, The circular dial

. i1s read tlike- the electric méter startfng with the

¢ - "1,000,000" circle and continuing clockwise-around the o
d1a1 > Both of tfiese readings should be mu1t1p11ed by .
ten to get the actual number of ga11ons consumed

-

Ve
- -~ .

"C. Gas Meters o : ..

Gas meters are read ‘similarly to the other meters,
however, .they'should be read from right to lefta
* Consumption can be compared, but all utility companies , o
oyt - “use different formulas far determining a particular -3
household's utility bill. By requesting the rate charts
. from the utility, a customer can determine what his b#11]
, ' shou]d be. In addition, utility companies sometimes ) v
. pass a fuel cost adj ystment to-the consumer--a surcharge
- PR *tacked on to cover e utility's cost of usipg fuel oil
to. run its~boilers when natural gas is- not available.
After the fuel cost adjustment, a state and/or city .
sales Yax can be-’ added. to the bill. . . . B

3

T
[

VI- COST OF OPERATING APPLIANCES t -
< ./
. More than half of*the energy we use in our homes goes into heating .
and cooling. Heating water comprises 15% of the energy con-
.sumption. ‘\L1ght1ng, cooking, refrigeration, and operat1ng .
appliances account for the rest. ~ - i :’ .-
The cost of operatﬁﬁ% any p1eceﬁ9f electrtcal equipment depends
on- three factors: the wattage of the equipment, the number of .
] hours it operates, and the cost. of electricity. To determine how -
¢ many kilowatt hours it takes to-%perate a spec1f1c appliance, ~
multiply the wattage by the number of hours it is used and-divide
by 1,060. To figure the cost of operating _any appliance, the
average cost of a &ilowatt-hour is needed. =

Examp]e C - A \ J ~ . ’
300 watts. X1 hour _ . ) S \
T000 watts .- -, o0 KHH. e " :
. Cost = .38 KWH X $/05 (rate) = $.0150 = ,
. N *

Heating appliances st more to operate.

‘Examples

2 -
S
P
-y

- Electric can opener used 1,000 times a yeaggh 6/10 of/one KWH
Heat1ng pad usedhLOO hours = 3 KWH

» ° e, I'e ~
. .
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Hand-held\ hair dryer used_120 times a yéar - 54 KWH
S N -Fry pan used 180 time$ a jhar - 100 KWH - - .

VII. UTILITY CONSERVATION MEASURES

. < ’
<. ~ A. Electricity and Gas - .
- 1. Buy air-conditioning units that’ have h1gh efficienc o
rat1ngs : _ ¥\\\\ :

2. Proper]y insulate the home.
3. Staft an air conditioner early in the morn1ng SO 1t
can be turned down later. -
4. Turn thermostats down on both heating and air
4 conditioning units to a reasonably comfortab]e 1eve1

5. Keep air conditioners operating as eff1c1enct]y as
possible by keeping air filters clean; by sea11ng
of f air leaks from outside; by making sure the
machine condenser is ¢lean and free of foreign matter
such as leaves, bugs, or mud; and by keep1ng bearings
' %g; on the blower and motor ]ubr1cated
. -
i . 6. Defrest the refr1gerator before the ice on the coils
\ eXceed% 1/4 inch, reducing its efficiency.
’ . 7. Set the ‘control sw1tch in refr1gerators and freezers
. to the "economy" setting if possible. This de-
, activates the small héaters that prevent "sweating"
- around the door in humid weather, saving 15 per cent’,
of the electricity the appliance uses. .
8. Avoid stack'ing things on or too close to a freezer,,
N *~ since the whole outside cabinet acts as a cooling
condenser and must be ~exposed to air.’ N \

8. Restrict cooking to a minimum.in hot weather Keep
kitchen doors closed while cooking is in progress to
prevent heat from escaping into the rest of the house:.
Don't open ‘oven door. unnecessarily--20 per cent of,
the heat is- 10st each time. Cook two or more dishes

. at once. Avoid long preheating time--most ovens
will heat up in tewW minutes. Microwave ovens use ;
about five times less electricity than regular ovens. o

’

10.° Reduc@ power usage.between the - peak hours. of 11 a.m.
- ) and 5 p.m. Arrange to complete household tasks .
during off hours if possibie, ‘

. . B,

K . 11. Use dishwashers only when full.

L




‘Draw the shades or curtains on south and west
windows on hot summer days.. This can cut heat
penetration through windows by as much as 50 per
cent. Or use special heat- absorbxng glass in
windows and glass’'doors which is capable of reduc1ng
heat from the sun by_ as muth, as 70 per cent.

Turn off all unnecessary lights--especially h1gh- .

wattage ones. -
Reduce the size of light bu]bs in p]aces where bright

. light is-not needed. . )
1\Rep1ace incandescent bulb fixtures which are used a_ //n
‘ireat dedl with f]uorescent lights., They are six"
imes as efficient as incandesceft bulbs. .

16. Turn off radio and TV sets when they are not being
used. If a TV has a fast warm-up feature, unplug the
~set whenever the house is vacated for a few days or
more.

17. "“Turn off a hot water heater before leaving for a
vacation.

18. Confine the use of vacuum c]egners and power tools
to weekends.

19. Dry clothés on a line in warm weather

Water o L . .

!

1. Take showers instead of baths--the usual bath Fequires
36 gallons, a comparab]e shower 25 gallons. *

Turn water off while shav1ng and brushing teeth
Turn it §h only whén you're us1ng it.

Reset flushometer toilet to 3% gaT]ons 1nstead of
the <normal 5 to 8.gallons per flush.

Set the float in“four tank to turn water of f at a
lower level. . : -

Avoid f]ush1ng the toilet to d1spo§e of c1garette
-ashes, soiled tissues, etc. ,

Stdpper s1nks or usé a dishpan when washing dishes; '
a runn1ng water wash uses about 30 gallons per meal.

Use the basin 1nstead of the shower for shampooing.

Keep a bottle, of cold water in the refrigerator--
running water until, it is cold will waste a gallon.

A
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Wait until you have a full nine-pound load before
using the washing machine.

. fin

. ' o
10. Keep water heater at an even setting--running water
until it is hot is wasteful., . '
1. Fix leaky faucets--these are a chief cause of water
. waste. . . ) .
VIII. SOURCES OF COMPLAINT e .
A. PubljcUtility Commissions s

-

3. Write to state legislators or U.S. Congressmen:

LY

State pUblic utilities commissions are charged with- the
responsibility of regulating the utilities and ' -
administering the utility law of a state. -Thes& include .
electric companies, gas companies, water companies,

phone companies,. taxis, trucking lines, railroads, air

" lines and. other carriers that transport people or

property. The definition of a public utility also

includes’ those "in the busidess of sewage collection,
treatment: and disposal  and those transporting gas, oil,
petroleum products or other fluid'substances by-pipe-. .
lines. There are variations of jurisdiction~from state

to state, but usually the major utilities are redulated

in each state. (P. 383, 1977-78 HELP)

Steps for Registering Complaints

I. Write a letter or telephone the state utility
. commission, or the utility itself describing the.
problem and suggesting what needs to be done.
- Informal complaints may be very effective.

2. Contact a highef source~if the brobiem is not dealt
with satisfactorily. Write divectly to the president

of the utility if necessary. . ‘ _ ,

They
will probably forward the letter to the utility But

' they may follow-up to see if proper action has been
taken. CompTaints from elected officials would
Tikely receive greater attention than those from
consumers, - .

Ihc]udp full details of .the problem
and attach any supporting documents

action is desired. Keep carbons of

useful in understanding the. problen.

in the 1ettér
that will be
Indicate what

all correspondence.

L]

The best approach is to be polite but firm and to

'submit information-that is both factual and detailed. .

Send carboh copies of the éomplafnt le{%er~to

. P -
e ~ * 2
% . S ' 9 -
- . .
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consumer‘advocates and governmerit agencies such as
Ralph Nader, ‘Consumers Union, Office of Consumer
Affairs, Washington, D.C., state‘bovernor and even
the Pres1dent . B
. 6. Consider a formal complaint when informal action -
- fails. - Forms for filing formal comp1a1nts may
" ' usually be obtained from the utility commissdion.
: After filing, the commission may order a hearing and
then take corrective action. LA

7. Take advantage of newspaper "Action Lines," radio or
television editorials or talkshows to voice &
complaint. Pub]lc op1n1on can be a great motivator.

8. 'Read "How to Challenge Your Local Electric Ut113ty3" —
published by the Environmental Action Foundation.
It is written by Richard Morgan and Sandra Jerabek,
sells for $1.50 and can be obtained from the -
Foundation, 720 Qupont Circle Building, Washington,

; D.C. 20036. . . . /
C. Ma1or Appliance Consumer Action Panel (MACAP) .~ . .
A pane] of non-1ndusfry individuals ‘helps settle disputes .
- in cases where the cansumer has alrkady contacted the
manufacturer and is dlssatxsf1ed with the result.
Contact: . 8
L ) ‘ L %4 i .
. . Major Appliance Consumer Action'Panel (MACAP)
N 20 North Wacker Drive . s
? Chicago, I]]inois 60606 , .
. i ‘Phone 312/236 3165 L -
IX. SOURCES OF INFORMATION ~ o o
A. Consumers Union. . - Subscription: $11.0Q Annually
. 256 Washington Street . ] '
: Mount Vernon, New York 10550 N
‘Phone 914/664-6400 . - | ’ T

B. Consumer's Research, Inc. “Subscription: $9.00 Annually
Bowerstown Road C :
' Wash1ngton, New Jersey 07882 . . -
- rr { ) .
M_hone 201/689-3300 . '
C. A list of the major §pp1ianeeknanufacturers and their
' addresses can be obtained from Help: The Useful
Almanac, p. Qg. ) .
. _\t
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LOCAL INFORMATION SUPPLEMENT ' *
I. PUBLIC UTILITY COMMISSIONS S

“~N "o . R
The Public Utility Commission of Texas is required by law to
accept and investigate consumer complaints about rates and quality
.0of service for the f0110w1ng utilities withim its Jur1sd1ct1on

1) all telephone companies; 2) all radio-telephone companies;

3) all electric, water and sewerage utilities operating outside
the municipal limits; 4) all pr1vate1y owned electric, water, and
sewerage utilities. Thé commission has no rate or service &
jurisdiction over ut111¢1es owned by municipalitdies or other’

p011t1ca1 subdivisions of the state, such as mun1c1pa1 utility
districts.

The commission urges citizefs to first contact ‘the utility company
itself to .attempt to solve the problem. If .that fails, then
contact the c1ty department which handles utility matters. If
‘ the problem is still not solved, or if an unincorporated rural
area is involved, send a letter of comp1a1nt to the commission's
/’Consumer Affairs Section:

Public Ut111ty Comm1ss1on of Texas N\\\-
Consumer Affairs Séction . A

7800 Shoal Creek Boulevard ' : B ~
Suite 450 N.- ' ¢ T -
Austin, Tewas 78757 ' . ’ :

Phone 512/475-7996

IT. RAILROAD, COMMISSION =~ =, X
The Railroad Commission is responsiBTé for regulation of gas |
utilities in Texas. For complaints cantact:

Railroad Commissjon of Texas - . .
"Box 12967 .o~ : : - .
Capitol Station
Austin, Texas 78711 ' co :
\.' Phone 512/475-2439 \ . )
. ’ ) N
“ ‘ o _
S, ' B :
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Lo CLOTHING*
Elderly people often have difficulty finding c]oth1ng that f1ts
properly and which is appropriately styled.- Due to declining
muscular coordination of some elderly people, features that
contribute to-ease in dressing are highly desirable. ‘'For economic
reasons, durability and long-life of garments are very. important
also., : . -

I ECONOMIZING TIPS S

A. Select simp]e,°c1assic styles which usually_ have a longer
fashion life and are therefore better bargains. (i.e.,
shirtwaﬁst dresses,‘blazer Jackets, and shifts.)

B. Look/for godd workmansh+ip such as smooth seams, even
‘ hems, buttons sewn on securely, and matched plaids and
stripes when purchasing clothes. Good quality clothes
usually last 1onger. ! .

C. Sew buttons secure]y and strengthen seams g ﬁew garments
) \ to keep clothes dn good wearing cond1t1on for longer
periods of time. -

~

., D. Avoid clothes that require. special 1aundry methods such
as dryc]ean1ng, leather- method, etc., which are more
expensive to maintain than clothes which can be hand or
machine washed and dried.

— E. Stretch wardrdbes by hav1ng mix - and match outf1ts us1ng
one or two basic.colors.
. F- Consider economical .clothing stores such as variety

stores, mail-order houses, discount stores, factory
outlet stores, thrift and cons1gnmeh%—§hops, and high-
fashion discount stores. g ‘ -

price.’ . ¢ . ?

H.> Buy c1othing during the respective "bargain seasons"-
when they can bé obtained at substantial savings.

.I. Shop at garage sales. and second-harnd, c]oth1ng markets to
fﬁnd clothes for daily wear.

A
IT. EASY - DRESS FEATURES - :

Often e1der1y persons have limited mob111ty and-dexterity due
arthritis, heart conditions, and other medicat proh]ems. C]o€h1ng
should be desjgned to help maintain their 1ndependence by enabling
them to. m/yage their own dressing and grooming activities.

»

’

*(See als%: 'Independent Living.for the Handicapped and the Elderly’

By E. E. May, N. R. Waggoner and E. B. Hotte. Boston: "Houghton-
M1ff1in Co., 1974) N : . S

G. Consider clothing "seconds" which often have defects that i'
Tare m1nor and. which qa be obta1ned at a greafly reduced

.{.
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Large garment openings. that are easy' to reach are more
conven1ent q ‘s ’

4

Extra 1ong p1ackets, z1ppers, and pressure tape (i.e.,
Velcro) make dressing easier. ) ”

.
£

Wrapped style dresses and'skirts give freedom of movement -

while dres51ng and e11m1nate reaching dver the head. é
. ’ R g

D. Front open1ngs are easiest to reach. Avoid back z1ppers ‘ :

.~ if no one .is available to he]p when dress1ng s .

E. Over the-head open1ngs w1thout fastenérs suqh 'as, sweaters,
.v-necklines--~ are he]pfu] *if finger coordination is - | .

lacking. . . ot
. \ - R

Large grippers, hooks-and- bars, an¢ smooth flat buttons
are - eas1est to manage. ',

o
- v
[ ©

Stretch fabrics and knits have "gtVe

G. to a11ow greater
freedom of movement during dress1ng and wearing. -
H. L1nger1e with front opening and elastic straps and backs
is easier to manipulate. . . v
L. E1ast1c1zed waists and wa1stbands prov1de "give" 'at the ..
waist. . ’ .
J. Action pleats in bodice backs and’in seams at the @a1st-
line, at under-arms and at knees in s]acks g1ve extra
room for moving. . s )
K.© Sleeves that are full.cut and roomy prqvide_jor )
unrestricted reach. _
L. Reinforcements at points of strain and wear give added
, durability to armholes, pockets, waistlines, etc. b
M. Slip-on shoes rather than 1ace-uﬁs are more convenient.
3 i !
LAWS TO PROTECJ CLOTHES BUYERS- . -{
AL WOolﬁMroducts Labeling Act - | R e .
TR °g.1

‘five per cent or more of the fabric _content.
-has standardized these definitions. . e

Effect1ve since 1940, -this "law. requ1res the label to
specify the type of w001 and all other fibers making up’
The FTC,

"Reprocessed wool" refers to fibérs previously woven or
felted into a wool product that was never used by .
consumers. “"Reused wool" refers to fibers reclaimed

from a used wool product and reworked into another.garment.

’ é}4 o S
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"Virgin wool" or "wool" is any animal f]eece that" has -

never been used ty make another.product. ° -
. B. Fur Products Labeling Act ‘ - + "
"“, ‘Th1s law, passed in 1951% requires furr1ers to label the W
- ‘ . * type of animal fur, sthe counthry of or1g1n, whether the -
e :~ﬁ~m--~——far—rs*Tmporteﬁ~—Tf*tne—fur_nas“been dyed or colored,and
e ———"'——Tf‘tﬁe*garment”TS-made of scraps of fur. . R ‘
- C. Text1]e Fiber Products Ident1f1gat1on Act . f/ﬁ
Cwme fIn 1960, “the FTC required manufacturers of natuhal and ' ‘
° . manmade textile products to label the fiber content in
N percentage terms by generic name. {f less than fiyve per
. cent of a fiber -is used, it does not need to be labeled. )
j _Example: - °§? oL L T a . -
. /- ) 70% Acrylic; 30% Wool - oo
‘ /”wdﬁiummmtiweLwduw-”,m'- — g
Y, Sifice 1972, the FTC has used.its rule- mak1”§ authority
- to' require manufacturers to include ‘instructiofns For
N " "normal" care on labels of all textile garments. . i\\,
Examples; . . * U, —
% "’ ‘ . . ’ ¢ . . ’ - -
oy "no chlorine bleach;" "cold wash, co]d r1nse,

/, . “Be]wcate cyc]e”"f”drx clean on]y "
- .‘% . . . - .
Iv. /FEAMMABILITY PROTECTION : - : C s L

° ) A

A. General Wear1ng -Apparel” St¥ndard

Adopted 1n~49543-th4swact~preh+b4ts~extreme4y—$4ammab4e z
appare&ffrom the marketp]age ) L3

B. F]ammab113ty Fabr1cs Act o‘ .' e
In’ 19563, the Departments eg Commerce andbﬁealth, Educationa
: and Wélfare, andsthe FedeTal Tra?e Commission sét ¢p .
TN . standards to reduce the flammabi 1ty hazard. o -

.0

o

¢ @

“C.. Consumer Product Safety Act . = . ) .

The responsibility of enforcing the Flammable Fabrics -
Act was shifted to the Consumer Prodict Safety Comm1ss1on‘@
in 1973. . o &~ :
[ . 8 o - L 4 «
The Commission has the authority to ban hazardous products,
set mandatory safety standards, and towseek court action
- to have products declared imminent hazards.
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Any interested person may bet1t1on thé €§ommission to
issue, change, or evoke a consumer product safety standard
or ban. If the Commission does not act, on thge request
within 120 days, the petitioner may go to a federal
court to compel the requested act1on. ‘ <

rcmplawnts—’and-requests;"for 1nformat1on should be . -

V. SOURCES OF ASSISTANCE .o

A.

directed—to: . & o

)

Cdnsumer Product Safety Commission. 'y -
Washington, D.C. 20207; . .

To11-free hotline: 1-800-638-2666 . - . .

Cleaning Damaue ' . -

F1rst take the garment back.to fhe dryc]eaner -

~

_If -the claims are_ﬂgtﬁhnnone¢ the—Lnternatqonal Fabricare———

-

B.

Institute (I.F.I.), is a trade associgtion that will
analyze a garment or furniShing to determine why -t was [
ruined. IFI Will accept textiles for aralysis-if - - .
referred by a professional drycleaner.or launderer who
is IFI member, a‘retail store, Better Business
3$?Zgu, or government consumer affairs office. The lab

1 not test textiles sent by individuals or-non- -member
laundries or drycleaners.  The responsible party witl
usually honor,a request for replacement or.reimbursement
after the IFI makes a report. .o

- [4 ) 1 “.3
Some retailers. ma1nta1n the1r own test1ng labs to test \ o
. damaged garments-or furnishings. If the retailer~balks,
contact—themanufacturer., = The address is usually on the \
hangtags or can. be ldcated through- a Better Bu51ness ' .
Bureau. ‘ﬂi .
After the manufacturer has been g1ven ample time to
respond, contact any BBB of.consumer p?btect1og~39ency .
and ask it to forward the textile. to IFIL. ¢ D : j

' :

e

~

C]oth1ng Allowance for Veterans -

b4 )
A veteran w1th a service- connecum disability that requ1res v,*f
the wearing of a prosthetic or orthopedic device which |
tends to wear out or .tear clothing, may be entitled® to ;
an annual clothi'ng allowance. App11cat1on is made through
“the nearest Veterans Administration.”
R

. CataJogues - Clothing for Hand1capped
3 . , - :

.r ~ .
. . : 73N
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O—Clevelands—Ohio 44103~ = - ooob e oo oo

Fashion - .Able &
Rocky Hil1l

New Jersey 08553 X . —

A

Vocational Gu1dance and Rehab1]1tat1on Service K \gi,

2239 East- 55th Street

30

e

L} e

.Leinenweber, Ind., Custom Tailors /
Brunswick Bldg. '

Clothing Research “and Deve]opment Fbundat1on, Inc.
Helen Cookman, Executive Director - .

48 East 66th Street

New York, iiew York ]DOZ].

69 W. Washington Street
Chicago,_I]]inoi§ 60602

!

~The Natura] Creatiens “

Pattern designs for clothing for the phys1ca11y and .

mentallv handicapped._~MWrite to: . - . S

-

Kay Caddell A
Textile Research Center
. Box-+4150 -
Lubbock, ﬂexas 79409
P - 2 - v
Measuremeénts, Guidelines and Solutions B
A manual for solving clothing probTems for persons w1th

~phys1ca1 d1sab111t1es Write to: —

Kay Caddell .- Ve
Route 8, Box 12T2 oo Y
Lubbock, Texas 79407 .

BN AN
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< VI+ BARGAIN SEASONS ‘ ‘ : |
IR i : * ) ( v
“January  — . Men's Coats, costume jewe]ry, f
: dresses,.furs, handbags, men\ﬂ
. N hats, lingerie, men's shirts, !
-t oo~ shoes, sportswear, toiletries,
’ Al
r
February— M1111nery, men's shirts, sports~
~ R : wear .
) - - <~ .
March - s * . Hosiery .
. April — ’ Women's coats, dresses, house- -
. ‘ — ] coats, millinery, men's suits :
May M Handbags, housecoats, 11nger1ey s
- : spor%swear -
. - . I’ R
o “\// 7 June o Dresses, housecoats, piece goods
. . Jduly - : Bathing suits, handbags, men's
' » hats, lingerie, millinery, men's
' T shirts, shoes, sportswear,
S - . to11etr1es L. . 5
August Bathing suits, "coats, furs
. September . * '"Piece goods .- ]
' October " Hosiery, housecoats .o .
. N_*'\‘ b 2
. > : November - - Women's coats, dresses, ‘house- | I
- . coats -
.. Decemb®? : ( Women's coats, men's suits, shoes
. .. _ , . VA
B, ' \ - . . , ' .
. ‘ . ¢ , . -
- # 7 4
.- ¢ k‘. I3 - -
A ) - ) ;
a bt e ® s [
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SOURCES OF ASSISTANCE

-

LOCAL INFORMATION?SUPPLEMENT
14

Inforﬁatéfn regarding eligibility.and application for clothing

allowanc
Veterans Benefit Information
1205 Texas Avenue.
~ Lubbock; Texas -

Phone 747-5256

.-

¢

K.

in Lubbock can be obtained by contacting:

-

N




“Chapter 4
CREDIT ’

I., RECENT FEDERAL AN SSATE LEGISLATION .

Truth-in-Lending Act ‘

Fair Credit Reporting Act ' .
Fair Credit Billing Act

» Equal Credit Opportunity Act
*Holder-in-Due-Course . : ,
Debt CO11ect1ons N

. VARIOUS FORMS OF CREDIT e e e e e e e

-nmcnm>

A.- Cred1; Cards
< B. Revolving Credit

IIT. SOURCES OF CREDIT. . v + v v v ¢ o o o o« o« o o o 3
> - ."A. Banks
. o B Savings ‘and Loan Associations
€. Credit Unions
*.D. Life Insurance Company
+E. Sm&ll Loan Company

F. \hRelat1ves and Friends . N .

VT cRﬁTlons FOR BORROWING .

A S1gning a Contract . o
B. Terms,of Contract , ‘ v, i
C. Copy of Contract \\, ‘ ’ At
E
F

. Clauses : .
. Actual Cost v : . o —_—
. Credit Education N ‘ e

|
;o
t

. v.‘5 CREDIT TERMINOLOGY . . . 7. . . . . .L% . .
LOCAL  INFORMATION i SUPPLENENT L E
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i o -~ CREDIT .- .. ;
. There is hardly any Americafn family that has not uséd credit in
K . some .form to achieve the standard of living a@onsidered acceptab]e
Y for Americans .. An a®tomobile and a house represent two major items
Which arg possible only through credit for most people. In
addition; furnishings and major appliances for the home are paid
for over a peridd of time through credit arrangements. Emergencies,
med1%%1, legal, and otherwise, often must be managed f1nanc1a]1y
by the use of credit. ) .

The most-basic fact which must underly a11 sound use of credit is
that it costs money to use. The finance charge for credit is made.-

' by the business person who risks his own investment while
permitting the consumer to have goods or services before they can
be completely pa1d for , .

Elderly persons who exper1ence a.reduction in income upon —retire-
» ment.must examine critically their purchase needs before paying
for the use of credit. When the need for credit does arise, there”
‘dre a ‘number of guidelines to be followed whiwi can help the
consumer avoid spend1ng,more than is necessary for credit use.

Some referenceJ suggest ‘a guideline of no- moFe than 20% of after- ‘
tax income excluding a mortgage should be spend on credit
.purchases For many elderly persons, even 5% is.too much.
Individuals must take stock of their own spending plan, assets,,
and .liabilities whenJHec1d1ng on a manageab]e amount of cred1t
ob11gat1ons to assume.

y-~* T.. RECENT ERAL AND STATE LEGISLATION

,A. Truth-1n Lend1ng Act

1. Thqs Act, passed in 1969, requires practically all
k1nds of creditors to disclose the Annual Percentage-
“Rate (APR). -With this figure it is possible.to
-~ -~ make comparisons of the cost of borrowing from all
available sources of credit.

. 2. Since enforcement .of the law i§ not always complete,,,
consumers must somet1mes ask -for this figqure if it
15 not given. . .
3. The APR is not to be confused with "add-on" or
o . "discount" ratess neither of which give a true yearly.-
\g\ a cost of gredit. Yet these terms continue to be used
‘ . by banks and automobile dealers., - In both cases, the .
- annual rate is almost double the quoted "add-on" or

- - "discount" rate. . I
v A " i . - . .
B. . Fair Credit Reporting Act o, - .
= -~ 1. This Act, passed in 1971, gives consumers the right 4
) ' = ' ¢ ’ ~ i ‘
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. _ - * to gain considerable information about their credit .
C record on file with local and national credit
P reporting agencies. It also provides a means.for .
. correcting errors in credit records.
) .. - .
e ++ "2, Th order to review one's credit record, "the consumer
C oo ‘must go in person to theé 1oca1 credit association,

usua]]y 1dent1f1ed as the Retail Merchants Assoc1at1on
- 3. If some 1dent1fy1ng doformat1on is sent in wr1t1ng,
. to the-Credit Bureau prior to the phone call,it is

<y possible to‘'obtain.some information over .the telephone.
. ' - €all the Cred1t Bureau involved for further deta1ls.

N

o

. , 4. More complete information is provided in the FTC
booklety Know Your Rights Under the Fair Credit .
Reporting Act: A Check List for Consumers. Write to:
] .

AEN

Federal Trade Comm1ss1on W
W&sh1ngton, D.C. 20580

C. Fair Credit Billing Act

1. As of October, 1975, dredit consumers have new rights; .
and some restrictions have ‘been placed on creditors i
s - ‘ 1n regards to monthly billing procedures. - r

2. Bills are to be mailed at 1east 14 days before the
- due. date and customers who not1fy creditors in .
writing 'within 60 days of receiving the statement
of an error, must receive acknowledgement within 30
. days. Dur1ng the time of the dispute, the consumer y,
is not required to pay the bill nor be charged any
finance charges. . -
« 3. -The Act also permi'ts retailers to give discounts,
,not in excess of 5%, on cash purchases. -Retailers
, who' do this must post_a sign exp1a1n1ng the discount.
A test case of such an arrangement, wds. recently

e ) ’ conducted at selected locations by Exxon Corporat1on
i T ~a Discounts were given on the sale of gasoline for
~ _ > those who paid cash. -
D. 'Equal Credit Opportunity Act o "
e 1. The Act, which took effect in October, 1975, "is

intended to prohibit credit discrimination on the .
basi§ of sex or marital status. ."The result of such .
. an act is. to reduce.complications for married women >
. .~ who wish to obtain credit without their husbahd's _
s1gnature as we]l as ‘for s1ng]e women.

2.7 The Act has been'expanded Jn 1977 to make illegal ., ~

) .
¢ e . '
. . . - - - ' hd
. .




| the discrimination on the basis of race, color, ’
I' . religion, national or1g1n, age,-or because all or -
part of the consumer's income is from public
ass1syance - -t

3. The FTC has recently proposed a rule to ‘prevent credit
bureaus from automatically putting the credit history
of one spouse into the credit report of another

- spouse. This alleviates the situation where a

’ d1vorced woman is hindered from getting credit

a poor credit reeord of her ex-spouse.

E. Holder-in-Due-Course ‘ ;

1. In many st%uatioﬁ%,.credit papers are sold to a third
party, who then is responsisble for collecting the
remaining installments due. Until recently, the )
consumer who found a defect in the product being
purchased by credit, was caught between the original
seller and the present creditor, neither of whom
were willing to take responsibility fer the defect.

2. A recent FTC ruling now imposes stronger responsibilities
on the original seller as well as the purchaser of .
* g, ’ the credit papers for any warranty or guarantee of the
product.

-

F. Debt Collections . | , i
NS - ' ' ‘ SN
Many states have enacted laws which protect debtors, from
undue harassment or threats regard1ng payment of debts .
- owed. .

IT. VARIQUS. FORMS OF CREDLT

-~

A. . Credit-Cards . ) o~

1. Consumers should be alerted to:an increasing trend
' among some banks to charge a fee for the use bf a ,
cred1t card. When credit card holders.pay off debts
o ' before the ‘end of the billing périoed, thereby -
aw < incurring no finance charge, banks are denied a
large source of profit from finance charges. The
fees for the credit card help to offset this lack.

2. Consumers are 11ab1e for up to $50, but no more, for
each credit card held, if the card is stolen or lost
and used by an unauthorized person. The consumer has

N . " no 11ab111ty if the: creditor is notified.of the loss
R , of card before any charges are made

' * 3. Due to the above, all consumers must exercise V
. considerable caution when carrying and hand11ng credit
cards. Creditors should be notified as_soon as ‘
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. possible if any are lost.

- : B. " Revolving Credit \i\‘ B
1.” Most credit cards issued by bdnks and retail merchants
tare of the revolving type. This form'.of c¢Fedit . 5
requires only a.small percentage of the bill be paid
A\Ty . before new.purchases can be added to the account,
) This has the ‘effect of extend1ng the loan almost

3.

s indefinitely since it is so easy to ‘continue - -adding
purchases wh11e paying off only a small portion of*
: the bill, “ ,

N : & .
2. Inte;\st charges on a rqvo]v1ng type.of account are
normally at the.rate of 18% per year. This is one
.-of the most expensive sources of credit.- It is-
" strongly recommended that separate loahs be

~ negotiated for carefully thoughtout.purchases when-
ever poss1b1é§ and/or that monthly.bills be paid in
. fall each month. Interest on revolving accounts
¥ represents an’ easy "leakage" of ddllars from an
N ‘elderly *gerson 's 11m1ted funds, - - \X
T1I. SOURCES OF. CREDIT e - ' .
y . |
"A. . Banks” . . - ) . ",

Banks offer .a variety of loan services: personal-loans,
automobile loans, check loans, mortgages, home improvement
loans, etc. Rates on bank Toans compare favorably with ot
rates fnpgm most other loan sources. The disadvantage

.of bank Yoans, in géneral, is that personal credit rating
requ1rements are__ somet1me more rigid than other’ 1enders

"B. Savings and,Loan Associations
.These institutions loan:primarily for home purchases anhd
. .hgme improvements. vSome}imes personal loans can also be
btained. Rates are considered ¢ompetitive and .a variety
of services are offered. -~ - o

c. .Crédit"Uniqns.

~

- . . ; T e, ‘ £’

| i When credit unions are efficiently managed and ‘consumers

| ) have access through membership, this can be one of the
most desirable loan sources, particddarly for personal,
automobi]e, and homg improvement 1oans.

-

'D: L1fe Insurance Company B ;- 1
Ind1v1duals can borrow up to about 95% of the cash va1ue
of a po11cy, frequently at some Qf the lowest ayailable

R ' rates of interest, No spec1f1ed per1od of repayment i

’r .

.
[ . Y
- . . ‘- . -
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A.

B.

C.

D.

-

-
¢

requ1Yed since the debt ctan be recovered when the po11cy
is cashed in. This form of underCutt1ng of the imsurance
protection, however, cam be a major disadvantage for this
type of 1pan. The.disadvantage decreases though” for
elderly persons who need decreasing amounts of insurance
protection.

' -~

'Small Laan Company B

This type of .company charges one of the highest rates of
—finterest to the «cdnsumer-but because of this can afford -

to take higher risks on consumers who have more question-
+able credit ratings® or no regular source of income. !

.o ~ RS h . \
Relatives and, Friends '1 o

Such people can be excellent 'sources-of loans with little
or no interest charges. The major disadvantage is that
such arrangements can be complicated by misunderstanding
and damaged or severed relationships. The potential.
problem can be somewhat alleviated by putting loan
agreements in writing and by handling the loan w1th
\bus1ness 1ike procedures.

CAUTIONS FORrBORRONING

Hever sign a contract unt11 all blanks are nroper]y filled
1n . ! _

Be sure all terms of the contrac are clearly understood.
Essential terms 1nc1ude amount—df the loan, annuat
percentage rate, numbBer of payments, size of payments,
any anq all fees included in or in add1t1on to the loan.
Do hot sign a contract 1f the creditor is unw1111ng to

. g1ve you a <copy of the contract before it s signed.
Natch for an "acce]erat1on"c1ause which makes all future -
installments due at once if one payment is missed, or a
“balloon" contract, which contains a find1 "blown-up"
payment. . ~ . .

-

Al N N L.
J. Determine how many dollars you are actually pay1ng/”§tra'

"F.

for the credit extended and consdder: carefu]]y whether
the product or service being financed is actuaﬂ]y worth,’
the cost and can be afforded in the budget w1thout
sacr1f1c1ng other needs.

Continue ‘to learn about credit transactions. Credit is
a~complex area of money management. HMumerous consumer
or finance references are written-for the layman.

t/
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®REDIT TERMINOLOGY - | S

The following ‘terms are used ?requent]y in credit transactions.
Consumers should be familiar with these terms in order- to under-

stand what responsibilities they are accept1ng in 51gn1ng a credit
Ny contract

LR

Add-On/Lnterest
.~ borrowed.

Interest is paid on .the total amount

- However, the borrower ‘does not haveé-the use of

the entire sum since the loan is Fepaid on an installment
basis. -

A~

Annual Percentage Rate (APR):

charged per year.

Percentage rate of interest

“contracts.

Required by ﬂaw to be stated on "all

. Assets:

- )

< Credit Life Insurance:

Everythiﬂg owned which has monetany value.

Balance: The amqu t owed on an ‘account or loan. at any given

time.

Balloon Contract: Requires a final paymen¢ which is
considerably ‘larger than the previous monthly payments.

Carrytng Charge: TAe charge paid a store or any other lender
for the privilege of having a pperiod of time in which
to pay for the goods or service already ‘being used in .
advance of payment.

'Closing Date: The day of the month on which credit accounts
and monthly b{lls are calculated.

Collateral: Anything of value which a con'sumér can offér as:

. secur1ty for the risk to be assumed by the lender.

Hote: Credit contract which assigns legal title of real
or personal property to the cred1tor as security for pay-
ment. of the debt:

A type of term life 4insurance- policy,

.réquired by some lenders, which pays off the balance of
the loan in.the event of the borrower's death; Legally,
the lender may not require borrower to purchase the '
credit Tife insurance through his finance agency.’

Finance Charge: -Dollar cost of credit computed on the tota]
amount fi‘nanced; includes the interest on the principal,
investigation fees, and requ1red 1nsurance if fFinanced
by the' lender.

Credit Ratwng An ev 1uat1on of a person S qua11f1cat1ons
for receiving creddt, based on the.past -record of meeting
credi.t payments., ’

Default:- Failure to.pay a debt when due or failure to meet o,
 other terms of a contract.

Discount Rate:

A method of pay¥ng 1nterest on an installment

loan.

The finance charge is deducted from the principal

of the loan at the time the money is received.

. result, the borrower does not’ have use of the full amount

borrowed. . -
Insta]Tment Credit:

~

-payments at regular intervals.

s

-As a

Credit to be repaid through a series of )

-4

~

Prepayment Clause:. Requares cred1tor to accept payment in
_ aavance of the due date and prov1des for a refund of

o de




"Title: Legal ownership. . ‘ . -

credit charges proport1onate to the amount prepaid.
“Principal: The amount of the. loan before finance charges are
either added or deducted.
Refinance: Revision of ‘a payment t1metab1e and, often,
revision of the interest charges on the debt also.
Repossession: Taking back goods which have been purchased on
an installment sales contract when the payments are past
due. ’

ingle Payment Loans: - Non-1nsta11ment‘cred1t. Provides for -
repayment of loan in one lump sum.




LOCAL INFORMATION SUPPLEMENT

"

¢

I. CREDIT IVFORMATION

@

A. Lubbock . | - .

In order to learn the nature of informat1on in one\s credit
record in Lubbock, the consumer must go in person to the
Retail Merchants Associdtion of Lubbock (also listed as
Credit Buweau of Lubbock), 902 Ave. J. Mr. Hadley J.
Phillips is manager of the Association.

V. B. S]aton

The Retail Merchants Assoc1at1on in Slaton, is 1ocated at
102 Texas Avenue.

~I1. DEBT COLLECTIONS

A. Texas has recently legislated’ a model law (1973) which
protects debtors from undue harassment or threats
regarding: payment of debts ored .

\ : (‘ é

B. Violations' should be reported to the Ass1stant Attorney

Genera] s Office, 747 5238.

IIT. CREDIT PROTECTION

The:1967 Texas Sta?% Leg1sﬁature created the Office-of Consumer ‘
Credit Comm1ss1on to administer a comprehensive state credit 1aw.
f@“* For 1nformat1on or assistance, call: | - ) ( . f'
Of fice of Consumer Credit Comm1ss1oner
2-1011 San Jacinto 7 ' - ;
Drawer WW, Capital Station ‘ : |
Austin, Texas 78711 j ‘ |

. .Phome 512/475-2111 . | , | : !
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Veterans Administration Beneg?ts

Social Security Benefits ', -

Other Benefit Sources: .

Federal Trade Commission _

State Commission R | -
Living Will
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DEATHS AND BURTALS A

At the time of death0f a family member or fr1en the elderly - .=~
consumer is often confronted with anh emotional, sturb1ng, Ynd
grief-laden situation with wh1ch he may have had 1ittle previous
experience. This is a meé when the spouse or family-are often
#forced into a marketplace, Wﬁthout any previous consumer education
concerning the expenses 1nvo1véd‘*proTess1ona1 services rendered
disposition -of theagecease¢4 etc. Needless to say, this is a
time when certa1n se V%%es may be agreed to out of Tove and . o

devotion to the deceased, even though these services may not be
desired or. f1nanc1a11y affordab]e . N

Atﬂthe ‘time offdeath, surv1v1ng fam11y members are facéd with - -
three major types of .expensesy. funeral,”grave space, grave marPer
Information about these expenﬁes ds.weldl; as other sources of.

assistance can®repare consuners to allocate money in th1s area -
‘better. : . ’ A e - P
1. METHODS FOR’ REDUCING COSTS -
) <8 r o
A. Pre- Arrangements SR R _ N

One method. of~elsimi at1ng$unnecessary cost and gr1ef to

S

&9 the spouse&or fami is to mgke pre-arrangemerts ‘for tHe .
v vgfunera1 In th1s ma r, cgnsumers can make arrangeffents
a2 fOUPe on%y .those serV1ce ey sth, and can decide upon .«

e s&%;e amount they wish to spend on” the funeral.
56

&

The coﬁﬁwmeromu§t exercise c ut1on because the
fundpd), homg may be.vdt of biiness.at the time of -
death of need r the déceased and family may have
* moved to ? "far aw%y” dest1ﬁ%t1on . )
2. The safest mﬁ;boﬁﬁﬁssto arrange for a trust at.a - -
banhk to _cove he cost of‘the expenses The trust
fund shuld dray 1nterest ﬁwhqc;h will fielp meet. the
inflation costsx % & : n
B. Memorial Societies . SR g% ) . . )
Another,method of. reducing ﬁhe eos&s for funeral .arrange-
Qments is to become a member of afiremordal society. The \\\
membership cost usually runs fpom $5.00 to $20~00. :
Memorial societies advocate, sw ple, Tow-cost arrange ents
"andsprovide 1nfo§gat1on to he]p consumer .implement t v

-

Memorial societigs sometides have a, con act with one or
more funeral homés which _norM
members for funeral services

. obtained from: qhxg :

1y offer Jower prices: to
More 'ynformation can be

/\ ¥ - .
Continental Associat1on of . eral, =
and Memorial Soclet1es, Inc ¢ St
- 4 1828 L. Street, N.W. Lo 4
. Washington, D.C. 20036 Y . %
‘ . g o PR oo
- . oL / . ° ®
. . - \
J {)O , ‘
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Medical and-Training Schools

1. -Persons'may wish to donate the body to a medical or
training school. These institutions usually will
cremate and bury the remains after use. If desired,
the remains may be returned to the family aftera
cremat16n. _ A M-

2. A]though organ donatioms are a]so he]pfu] for medical
research, with few except1ons organs of elderly cannot
be used. ,

Funeral N - e
1. Ceremonies

Funera] ceremonie’s, are not required by faw. However,
they are customary for the majority of people.
Ceremonies can be held either before or after
disposition of the deceased. Ceremonies may be held
in funeral homes, churches, or private homes.

2. Caskess -

The. casket that one, chooses can vary widely in price.

Caskets can range, from the simple to the rather :

elaborate. Howeven& the consumer should remember

ihaﬁ sealer caskets do not prevent decomposition of
remains.

-
~ -

3. Pro essional Services

The following services are generally included in
fune{al arrangements provided by funeral homes N

a. -Removal of the deceased from place of death to . to
the funeral home
b. Embalming’ -
¢c.' CVothing
d Casket - ~,
* e. Apranging for ob1tuary notices
f
g
h

zurial permit

-

se of viewing room and other facilities
ransportat1on to the cemetery,

- —

fiay/ xot desire all of them,and-may have to pay for
i es he does not choose. By purchasing what .is

P ~ / -
. ) pl
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, 4. Funeral Terﬁiho]ogy
a. 'Single-Unit Pricing f . L
g g One- figure 4s quoted for the price of th® funera]
arrangements .
b. Bi- Unit Pr1c1ng »
’ ’ ' Two figures are quoted. for the casket and
. -one for the professiondl services.
’ . - : y
. c. Itemized Pricing o ) < -
P I .
: This is the most 1nformat1ve pr1c1ng " The costs
are 11sted separately’ for the services. -
5. Embalming ' ' . Ny
B Some states may require embaiming, most do not.
However, the funeral director‘may perform it even if
the state law-does pot require it. The emba1m1ng
- of the deceased costs more money and may increase
the tota] costs.
E. Cremation | . R §

1. A casket may not be required by state law for cremation.
) However, there may be certain criteria which must be
- " metywhen the body is being transported to a crematorium.
A day beds couch, or loaned casket may be used for
viewing prior to cremation.

2. Some re]1g1ous groups may proh1b1t or d1scourage :
. .cremation for their members. Such groups include. the
Greek and Jewish Orthodox faiths, and some/Lutheran,

and Protestant groups. /-

F. Grave Space,

1. The cost-of grave $pace may include a charge for the
upkeep and care of-the cemetery property. The
consumer should request an itemized 1ist of the

o - cemetery charges )
b RS ‘& / ’
L (ﬁ 2. Some cemeterijes -may require the purchase of a grave B
’,/ Tiner. This is-a containgr (usually_soncrete)’,in .
\ . which the casket is placed and prevents the earth
" L from cav1ng in on the grave. . o

;W’ .. i . ”
G. Grave Marker cs ~

-

B

Grave marker requirements of various cemeteries as. to

e -

[




H.

LI.

A.

B.

. . . . ~ ) ‘:_
C e
/ - . ,
¢ material, size, style, etc., can inhibit the choice of- i
the consumer andMgay entail more expense if certain types

are required. A fee for 1nsta111ng .the: grave marker may
be charged. .

‘ ‘
-
.

Other Burial ‘ o
Some states allow casket burial on ansﬁnd1v1dua1 S . '
private property, or the-scattering of cremated remaips - 4
on land, , or the keeping of the container and ashes.
If this-“is desired, the interested individual should
inquire as' to what the part1cuTar 1aws are in the state.

SOURCES oF ASSISTANCE ‘ ' *

I

Veterans Administrétion,Benefits

The Veterans Administration provides death benefits for
eligible veterans and theiy families. This includes
$250.00 ‘toward the funeral costs, free burial in a .
national cemetery, or-$150.00 .toward cemetery costs if
in a non-government cemetery,'and a head stone. or marker
supplied at no charge. N

Social Security Benefits ] ¢ .
- 4 . ~

Social Security benéfits provide up to $255.00 for .
eligible individuals. ,rThe nearest Social Security office

should be contacted for eligibility requirements and
information.

Other Benefit Sources:

-~ Other ret1rement systems, profess1ona1 and fraternal

organizations, auto clubs, and various insurance .policies
are additional sources which sometimes provide a death
benefit. These should be checked by consumers for their
availability to the family. . —-

Federal Trade Comm1ssion

1. .The Seatt]e Regional Office of the FTC has published
a handbook with information and advice on funera]s,

plus a questionnalre for surveying the pr1ce of
funeral costs.

Price of Death ‘ -
Seattle FTC Office .
2840 Federal Building .

Seattle, Washington 98174 "~ -

/
2. The Federal Trade Commissio® has been actively

53 E L
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investigating the funeral industry. It has taken

T . action in citations resulting in refunds .to family
members who have been overcharged by funeral homes

| for funeral services.” Further regulation pf the .
funeral industry is under copsideration at the
preésent time, o

- x .. ’ . .. . .
) E. State Commission ’ - )

= \
’

There is normally some type of “fequlatory agency—in.each
. " state for ensuring that the funéral directors conform ‘to
-( .the appropriate $tate laws and regulations. '
F. Living Wild.~ T :
.0ne method of avoiding prolonged mental anguish is by
. the Living Will. This is a decision on the part of the
. “signer to be allowed die ‘with dignity and Rot .be kept
- . alive by cost]y meéchinical eans when there is no hope
.of recovering from the illness or medical condition.
However, there may be moral, .e11g1ous, or legal
probibitions regarding this dgcision. The interested
. tndividual ‘should check not o ly the legal. but a1so
' moral ramifications of thjs decision. For more 1nforma-‘
,w111, writes, ]

t1on and a copy of the Living ‘
/

B .
The Euthana51a Fund -
: o 250 W.-57th*Street .
. > New York, New Wk 10019
a .
. éb N
* .
x -
? ) -
° ) & ry
; ~ >~ '
\ ) ; . . ;o w
: . ’ 5
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. ~ LOCAL INFORMATION SUPPLEMENT

METHODS FOR REDUCING COSTS

/

////A,J Memorial Society.~

For~information, contact:
Lubbock Memoriat Society . -
Helen Releford, Secretary ~
5328 31st Street , ) .
“Lubbock, Texas - “

.\ Phone 792-0367 - : ) .

B. Medical and Training Schools X
Jhe" Texas Tech University échooj of Medi,cine (TTUSM)
accepts bodies for.training purposes: .
1. They will, accept as many as are avaifab]e
2. They will cremate and return the remains to the
) fam11y if des1red
3. They will p1ck up the. deceased inside the c1ty
limits of Lubbock at no charge. = 4
¢
4. The funeral home may emba]m the body and the family
,hold either a memorial or funeral seryice for the
. “deceased within a 360 mile radius, pay fqr reasonable
embalming fees, cremate the deceased after use, and
return the remains to the family if they-desire.
5. * For further information, contact: - p
. ’ Coordinator of Anatomical Services :
- Texas Tech University School of Medicine
Lubbock, Texas | .
Phone 743-2704
TEXAS ‘STATE LAWS CONCERNING FUNERALS ! ' ‘ ‘
“A.. Caskets
In Texas, funeral homes are‘required to proVide a "display
room containing sufficient merchandise to permit reason-
able selection, including five (5) or more adult caskets™
(Laws Relating to Funeral Directing and Emba1m1ng in
. Texas, Effect1ve August %P 1971)
\—“ N




State MOrt1c1ans Board-
The State Morticians Bweoard can be consu1ted\for 1nforma-
tion, ‘required regulations, or suspicion of fraud and
deceit. Write or contact: . .
. P ! e

State Morticians Board

151 outh I H 35

Aust1nu Texas 78702

~Phone 512/478-<1611
Embalming ° . g -

I3

‘ /
" The follow'ng regu1at1ons exist in Texas’ concern1ng
embalming, ) i .

i

1. Embalming is required when thg deceased is to be
shipped by .common carrier, such.as plane, ship, etc.

Mo human body may be held in any place or be in
transit more thanm 24 hours rafter death and .pending
final disposition unless the body is either maintained
within the range of 34 degrees to 40 degrees
Fahrenhe1t, or is embalmed. '

No=public funeral may be held for any person who died
- from a communicable d1sease unless the body has been
thoroughly embalmed. The exceptions to this are: ;

a. The prem1ses have been thoroughly disinfected.
b. \The permission for such public funeral has been
\granted by loéal health officers having Jur1s-
iction-where the funeral is to be held.

Crematign

Texas state Jaw requires that cremation cannot occur for
at least 48 hours after death. This allows time to

R4

investigate and c¢onfirm that the decedsed did not die from ‘

foul play or-suspicious circumstances. Presently,:
cremation services are not available in Lubbvck, Texas.

Other Buria]

Texas allows for burial on an individual's pr1vate
property when%certa1n conditions have been met, “sugh” as
depth of gravey type of container, etc. F more informa-
't1on, contact@the State Mort1c1ans Board.
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Budﬁets for a retired- coup]e, as estimated for Fall, 1975, indi-

cate that at the lower budget levels adpproximately th1ﬁty per

cent of income is needed for food. Food is one area in the

budget which can increase or decrease ‘spending quickly in ) /
relation to the amount of money available. The_purpose of this. /
chapter™is to show ways to spend the available money to get the . /
most and best food. - ‘

I. BEFORE- GOING TO THE MARKET . o

Much of the reduct1on in food costs can be affected by the think-
ing and planning that occurs~before going to the stores.. The
following suggest1ons will help- d1rect one' s thinking.

w3

A. Meal Planning = ¢ .7 N S

1. It is helpful to think through and even write out
menug for %a week .or more at a time. When planning
ahead in this manner some thought should be given
to the points below. N ’

a. Choose a variety of foods for good mutrition.
b. Make a plan for using leftovers in the meals.
c. Consider the amount of time and energy needed
. and available to prepare each dish.
d. Look for:food at sale prices in newspaper ads .
. while p]anning Try to use sale items in the
* ‘ + week's mepus.

2. Consider ways to stimulate the appet1te wh11e
planning. ° E

a. Try to eat with other people occas1ona11y 1f

eating alone is the normal pattern. .
o b. Consider taste, smell, color, texture, seasoning,
. and temperature of food while planning each
S meal. Try for contrasts in the meal.

. c. Plan for four or five small meals per .day .

rather than three larger ones if a large meal '
sounds 1ike too much. R

3. To stay healthy eat some d? these foods every day:

Meat, poultry, fish - two or more servings

a.
b. M11k cheese, dairy products - .two or more
‘ “servings ’ p
. c. Vegetables and fruits - four or more seryings
d.” Flour and cereal produets - four or more

serv1ngs.
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4. Cost Cutting Tips | T v

Plan how much money €an be spent and try fo stay
within that amount.

Substitute chicken, turkey, eggs, dry beans, fish
or peanut butter for red meat. -

Make -a shopping list from menus to help shoppers
buy only what -is needed.

Cut coupons from magazines and newspapers‘for .
product$ that are frequently used. Coupons and
sales save money only when it is a product that

_is more preferred at -the lower price than a

5. The

to provide further information:

a.

c.

G Ve

comparable brand.

Try to-shop when not hungry. A-strong appetite
will encourage umnecessary purchases.

Keep a running list in the kitchen of stap]es
or often used foods that are almost gone. Add
‘to-the 1ist as feod-is being prepared.

Consider growing food when seasonally allowable
and small growing spacés are'available.

following booklets can be-ordere¢,by indi@iduals

-Cooklng for .One in the Sen1or Years (S-F3).
§end 1§¢\to$ -

Mailing Room .

B1dg. 7 Research Park
Cornell University
Ithaca, New York 14805 -

Food for the Fam11y -- A Cost Saving Plan.

Send - 45¢ to.
Consumer Infqrmat1on Center
Dept.- 21E

.Pueblo, Colorado 81009 - = 7

"Practical Guide to Food and Nutrition for 01der.

People. Send $1.75 plus postage, 25¢, to:

Consumers-Union . . -
Book Department ' ) o

AQ76

Orangeburg, ‘New York 10962

Food Guide for 01der Folks. - free

$

I et

: U.S. Department of Agr1cu1tyre
Wash1ngton, D.C. 20250

. ) e
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Diets ' . e :

§Enior citizens should be aware of food fads and wonder
diets. These diets overemphas1ze some foods and ignore
others.. A pound a week is enough to lose. .Care should
be taken so that there is not 3 .reduction in the proper’
nutrients. Meals should not.be sKipped. Skipping meals
to-cut calories often leads to snacking which can lead
to more calories and less of the proper nutrients. The -
underweight individual can eat more nourishing foods at
mealtime and have snacks that are higher in calories.
Special attention to the basic four is still important.

—

Modified oiets,

The elderly, due to phys1o1og1ca1 cond1t1ons, are often
placed on modified diets. These special diets are
prescribed by a physician and, like med1c1ne, must be

) taken under his supervision. It is unwise to prescribe
one's own diet. If a physician has outlined a specia?

diet, other information can be.sought from hospital
dietitians, the public health department, and local
diabetic, dietetic, 0¥ heart associations. Common
modified diets of the -elderly include bland and low --
residue, sodium restricted, diabetic, modified fat and

“weight reduction.

1. Bland . ﬁ& )

~a. Avoid highly seasoned foods.

b. Avoid fried foods.

c. Avoid raw vegetables and fruits, except r1pe
bananas.

d. Avoid vegetables and fruits w1th seeds, sk1ns,
and hulls, such as raspberries, apples, corn,-
and any others that may cause distress.

.e. Avdid whole grain cereals and breads.

f. Avoid pastries and rich desserts. “

2. ‘Low Salt

_a. Avoid adding salt (sodium chloride).

AN

b. Avoid all<smoked, cured or’ canned meats.
c. Avoid frozen fish f111ets, 1obster, shrimp,
crab, clams, and oysters. ,
d. Avoid cold cuts and cheese.
e. Avoid obviously salted food, such as potate
chips, crackers, pickles, bouillon, etc.
Avoid condiments and seasonings that contain

© =h

salt, such-as ' catsup, celery salt, ®tc.

s

'3. Low Saturat@H Fat

. a. Limit animal fats, such as fatty meats,. ‘bacon,
) butter, cream, etc. -

Y
.

’ /'»

HERIC B0




- /// . o . - : - 50 .
' Use predominately ‘veal, fish and poultry.
Drink skim milk. : R
‘Limit cheese to dry cottage cheese.
. Use polyunsaturated fats, such as safflgwer 0il]
- corn oil, soybean o0il, or margarines made- .
. predominate]y from these o0ils.
f. Avoid'mixed dishes containing butter, whole m11k
" most cheeses, etc.

oo o

/
4. High Roughage . - ¢ ] T .
a. Use w o1e gra1n breads and cereals. \\T . T e
* _b. Use more raw arfd cooked fruits and vegetables.
) ¢c. Drink more water,
AN d. When more.roughage is needed, eat a raw
vegetable at both dinner and supper_.and a bran’
cerea] daily. ,
5. Diabet1c ) ' T >

d. Fat only 'foods allowed and in amoupnts allowed.
b. ‘Do not skip meals, N .

- ' . €. Avoid all sweets unless they are spec1f1ca11y .
' © 7 . "™ "allowed by tHe doctor. ”
o . d. Avoid beer, wine, and otﬁﬁ?“ﬁ]coho11c beverages.

- ) ' e. Avoid "special dietetic foods" other than canned

' ' . -fruits unless instructed otherwise.

6. ?Low Cholesterol : .
: .
a., Limit animal fats, such as fatty meats, bacon,
. butter, cream, wholé milk, egg yolk, and chepses,
except dry cottage cheese. . Use predomindtely
veal, fish, and poultry. . ‘
h. Limit organ meats, such as kidney, liver, heart,ﬂ
‘ tripe, sweetbreads.
c. -Limit ¢clams, lobster, shrimp, oysters, and crab:
d. Use polyunsaturated fats, such as saffliower o0il,
corn 0il, soybean 0il, or margarines made
predominantly from-these o0ils. . 2
e. Avoid mixed dishes- containing butter, whole
® ) milk, egg yolk, most cheeses, etc.

I, NHEN SHGPPING AT THE STORE

-,

13

A. Transportat10n to the Store | g -

" 1. Sometimes individuals can, carpoo] with friends or
re]at1ves

2. The cost of a taxi to a store can be shared by
several going at the same time:

. . ‘ | | . N ﬁl . / * -
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3. The cost of transportation should be added to the
food bill to determine the .most- economical p]ace;‘
to Shop. ) ‘ .. ;-
J
4, Check chapter oq&transportat1on “for other suggest1ons‘
for transportation arrangements.

B. Choice .of Store c ‘” . o

“i@d. Large Supermarket e . f

- Supermarket prices are usua11y lowest. Many k1nds
of food and many brands and sizes are ava11ab1a
Usually the; same product is available at d1fferent .

prices.: ' - / <

-

2. . Independent Grocery

Less variety in kinds,.brdnds, sizes, and prices of
- .. food is available. Prices are usually higher. The
grocer may extend credit (at high credit cost), may
deliver groceries,. and/or may take orders by phone. .
Such services can be helpful for elderly persons.

< J Spec1a1ty Store

0n1y one kind of product such as meat or baked_goods
is sold. Usua11y products are good quality but
more expensive.

’

+4. 'Roadside Stands .
o .t .' Usually fresh products are available at reasonable

or low cost. -
/

5. Discount Subermarket“

4

May have to m&rk pr1ce items you purchase, sack
- own groceriess—or carry ovin{bags. May be aole to
. Abuy in large quantiti

b 6. Food Coopératives
' S
A coop is a pr1vate or munity organ1zat1on which
. sells memberships. The-.small profit margin he]ps
. keep prices down,

e
&%

7. Buy1ng Club . ‘ )

e 'Groups of people join together tg. buy food in bulk
quantities. Money is pooled and a representative
is. sent to make purchases.

: o ¥

»
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.. 8, Commissary
¢ i , ‘ " '
.- Name brand food is sold at lower cost. "Some food is
s01d without labeling. Must be retired from military
serv1ce or in receipt of 100% service-connectEd
disability compeantion from VA& to shop there\ : ,\‘

“

9. Convenience Store ’
A convenience store is @ small fobd.store often
o located in residertial aregs. It's open long hours,
sometimes 24 hours a day. A small selection is sold
at usyally higher prices. . : '

C. Food Qua]ity SN 9 - .
1. The United States Department of Agricu]ture inspects
‘< . and grades some food. Each type of food has its
‘ own set of grades. : oo
2. Meat shipped interstate has a purple federal govern=
. ment inspection sticker. This means the animal was
hea]thy when it was s1aughtered &
: " a. Beef grades indicate quality and tenderness but
. they do not .measure nutritive value or whole-
someness. Beef grades usually found in stores,
in descending order, are prime, choice,™Ngood. ~-..
. R - Other grades are most often used in processed
- meats. ‘ ' .
* b. Poultry quality- is stated as U.S. Grade A or ~
U.5. Grade B.

3. Eggs are sotfd by grade (AA, A, B) and are also sold |
in different weights (extra  large, 1arge, medium, "~ ‘
® sma11). If the difference between twolsizes of eggs
. is no more than 7¢, a consumer will receive more

~- value for his money by purchasing the.larger size.

- °, ' . 4., The use of grading standards for fruits and vegetab]es
) " is voluntary and are not usually seen af the retail
- ) level. Consumers should be encouraged to consult
grocerymen for information abodt grading. s
D: Product Labels and’ Packag]ng ‘

N 3

1: Nutritiona] labeling is on a panel on the pa\kage. -

a. . It lists serving size, number ofl servings in the
package and the calories, protein, carboh}drates,
and fat per serving,

t ' . b, It gives the percentage of "D’U .S. Recommended

. -
~ . [

. . 63 - .
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Daily A110wance of prote1n and seven maJor
vitamins and minerals per serving.
Nutritional labeling is m%%dagggx_liea chemical”
additive or nutr1ent is-added, a special -
putritional or dietet1c claim is ‘made, or if’
the product is .shipped interstate. Many manu-
facturers voluntar1131prov1de nutritional .
1abe2%ng. .

. Labels 1ist 1ngredients with the 1ngred1ent 1n the

largest amount listed first, followed by the other
ingredients in decreas1ng order of amount.

!

Federal law, requires truthfu] 1abels. They must be
easy to read and not misleading. ’ .
A1] the different brands and sizes of .a certain

product

should be ‘examined before selecting one..

" below.
coded, ask the store personne] how to read them.

You are paying for the container <as we11 as the food.
Fancy packaginy costs more. *

Sometimes packag1ng costs more than“-the .product,
Small containers 1ncrease the pr1ce. )
Aeroso] cans. shou]d”Be avoided: - They- have- smaller .
amounts of product" 1ns1de\mhan comparab}e spray pump
bott]es.‘ . )

, X4
Canned goods in sma]]er\s1zes may cost propon;1onate1y -
more but may result in less waste. It is also
possible to freeze - 'part df a package of some items
to keep the remainder fresh until ready to use.

s .
Open_dating is a ¢alendar date-on packaged meat and
other perishable prdducts. The dates-help in
selecting fresh product and in helping to indicate
how long the product. can be kept before it 'will
5poil. The dates may be/any of the types listed
- If the dates are not easy to read or are

packing date - final processing or pack1ng.

a.
b. "use-before" or "freshness" date - quality of

. bProduct will be as purchaseq at least until

- that date. e
c. " pull date - store should.rémove from.Sale. - Date 7
- +allows- for a reasonable ‘time for home use .

beyond this date.

d. expiration date - quality is not assured beyond y

”th1s date.

Eighty-five per cent of packaged foods now_ have 2

Iy -

’\ . / | ' o .
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series of biack vertical bars and numbers known as
the UniVersal Product Code. When the product is
passed over an electronic scanner at the checkout
counter, the item is identified and the computer ,
matches the product:to-the price. The price is
Printed on a receipt along with a. descr1pt1on of the
produtt. This méthod of check-out is expected to
reduce costs of store operation. The shopper must
learn to look for prices on the shelf label  rather

- than. on the product jtself: .
K_{ . A -
.\ E. General Shogping Gdide]ines
Shop fr&m a 11st, don t pick up extra 1tems. : . i
Shop for sale 1tems if they can be used on the menu. ) -

1

> 10.

1.

- S 2.

13.

14.

5.

,Compare prices on different brands and sizes.

Check the store brand for a cheaper price.”

" Stock up on a good barga1n if money is available
.and item w111 be used .

Try to buy seasona] things when they are 1n season.

Buy only what can be used'before it spoils. l .

When comparing meat prices:, compare per serving cost

instead- pf per pound &0st.

~HWatch the clerk es he rﬁngsgupkpurchases. Stop-him °

and check if overcharging is noticed.
Compare pr1ces of fresh, canned, and frozen products N
to see which is cheaper. . .

Compare. prices of prepared foods such “as bread with.
the -cost of th€ ingredients used to make the.product.*

Try not to shopimore than once a week (the more trips
the more impu]se'purchases)

Try to shop ,at:less crowded times; often<morning and
mid- afternoon are best dur1ng the week‘

Try to allow adequateftIme for shopping so decisions
do not have to be Hurried: However, shoppung time

~—should not be too Tong. Quality of ecisions will

suffer when shopper is tired - ; “ 4

Try d1fferent routes. through the store to avo1d '
buying 1mpu1se items. !
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19.

P
20.
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22,
23.

24.
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Look at upper‘and lower shelves too. Less e&pensiye
item§s may .be harder to get to. . y

Ask for a rainch€ck-if a store is out of_én\advertised
special. ,

Returh all faulty produets to the store.

Choosé bread by weight and nutrition added, -9 t size.
Buy packaged food by we1ght, not package size.

Get cereals, which need cook1ng, not precooked ceréa]s,
for more ecnnomy of §erv1ngs ‘

Use dry m1]k instead of fluid milk when poss1b1e

Buy lower gost Grade B or C products +if appearance
is not important. .

duy large size; not individual packs.

.” Pricing Policies

~"Cents-off" can fool pne if'the reéu]q} price is not

known. "Free" prizes can make it harder to compare

prices. e ) . S i

Be aware of multiple pricing (such as 4 for 89¢) and
find out the cost,of each item. Multiple pricing

induces people"tg stockpile and often does not save -
more than 1¢

Unit pricing is a listing of a standardized cost-

per unit and per serving of the different brands of
the same product. The anithprice is usually on the
front edge of the- shelf holding the product It
makes price comparison easier since price$ per un1t
of similar produc s can be compafedf7f

Examp]e. / .
Brand "X" tomatoes - 12 o0z. can, 21¢= 28¢ per pound
Brand "Y" tomatoes - 8 oz. can, 15¢=30¢ per pound

&
P
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FOOD ELEMENTS , : L . A . ' .
"MOST OFTEN LACKING : GOOD SOURCES e INEXPENSIVE SOURCES .
IN LOW- INCOME DIETS g OF THESE ELEMENTS T OF THESE ELEMENTS )
I. Protein Lean meats, fish, poultry, dry beans, peas, Dry beans, peas, peanut butter, P
. nuts, and peanut butter, eggs (used 3-5 times: dfy milk (should not be used as .
a week), liver (served once a week), milk exclusive source of protein, but =
< (3 glasses daily) and cheese. X should be-alternated with less N
' g expensive cuts of meat), ground é': i
' -See pamphlets for information on mixing beef, fish, chicken, pork liver, 5
J - -milk. fa) Food for Thmfty Families, . turkeys, heart and kidney, eqgs : 5“‘*
A Tegthing Kit, published-by U.S.D.A." - £ 3
Confumer and Marketing Service (b) "I Make .. ° o
My Own Buttermilk, Why Don't You?" 7 : 4
) Circular HE-31, Cooperative Extension -, . 3
L . Service, Auburn University, Auburn,-Alabama. s — i
. ot - . ) . ' ., =
IT. Iron Lean meats, liver, instant cream of . Pork liver, hédrt, kidney, dried . g
ar - wieat and baby cereals, -eggs,.dry beans, beans and peas, turnfp greens, “w -
R green leafy vegetab]es, dried fraits. .eggs, and cream of wheat e
- T . T ; . - g
III. Calcium ) T Mﬂk/m]l; products, cheese, and dark .o Milk (dr-ied or canned) and dark a
. -green, leafy vegetables, . | green leafy vegetables. = ' =3
“IV. ~Vitamin “A" . ) ‘ A dark greer or deep yellow vegetable or | ) Available most of Fall and Winter §
- ) fruit, eggs, cheese, and chicker giblets. cook carrots, b]acke?kpeas, .
Tyt . ) . , * .« sweet potatoes, squash; available ®
. AL . at’ low prices’only in the Summer, .’ o
.. . L. o ' cantaloupe, pedches’, plums,
N . N * LT ] . .greens - turnip, collards, mustard
o T ’ B ™ - spinach and kale.
- ‘ : 1] . . . . N ‘ . P
V. Vitamin."C" cannot'be . * Citrus fruits and juices, tomatoes, , - Citrus juices, cabbage, collards, -
stored by the body so green leafy vegetables, cabbage. a < turnip greens, kale, mustard
a .needs to be obtained . . - > greens. !
. every day.. - - , -
. ‘ L] . R 4 N . . .
VI. ‘Vitamin "B" : nriched breads, flours, cereals. Fai Enriched bread, flours, and
) ) %ources would be -pork, peas, and peanuts. cereals.
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Calendar of Best Food Euys

l"

AY

»

Month Meat, .Fish, etc: " Dairy Products Vegetables ) i Frui} Miscellaneous
January Chicken, Pork . © Potatoes - . Oranges Nuts
Eggs R Cabbage Apples X ‘Rajsfns ]
o : . S Oniodns Tangerines Honey . v
., Lettuce ' Grapegruit ,
"~ ° February Edgs )
’ Better-Grade > .
Beef Lettuce Oranges Nuts
Celery : Grapefruit Raisins
- - : -Potatoes = .- - Honey
g . Cabbage .
N ’ ‘ ot "y .
- March Chicken . , . Dried Beans \ - Canned and Raisins -
- Frozen Fish * Potatoes Frozen Prunes - T
. Eggs >~ . Citrus Fruit )
" | ‘ - . Juices .
April Chicken, Po}k . Cottage Chéese Cabbage Apples&-~ Raisins
: Eggs . = DT . Carrots _ Oranges Prunes
- e g Potatoes . ‘
. s, . \ggging Greens ‘ - P v,
) _ ‘ ery .
May .. Chicken ., Butter, Milk Asparagus Strawberries
7 Eggs ) Cheese . .Gnions . .
Fad o Cottage Cheese Lettuce
T Greens ) T
‘ - v, , Cabbage ‘
June Chicken Butter, Milk Potatoes J Berries J )
" Fresh Fish Cheese Onions 4 Cantaloupe =g
1 Ice Cream _ . Lettuce : T
Snap Beans “8,
' - g
\) ‘69 ,. 'IO I
S
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,"H. Continued . \ .
. Month Mgﬁt; Fish, etc.. Dairy Products Vegetables Fruit _ Miscellaneous
. - - : .
July Chicken Cheese Cabbage o Lemons . -
. Turkey - Ice Cream - +  Tomatoes Peaches - .
' Cottage Cheese Potatoes PR Watermelon
. Local Vegetables Cantaloupe
! - ) _ C “Limes, Plums
‘ . Apricots .
. . . - > . . .
August * ~ . Fresh Fish Ice Cream- Locé]aVedEtables Grapes, Pears
: . - ‘ N Watermelon v
Peaches; Plums
Sptember .  Stewing Chickén “Cottage Cheese Oniens . ' Grapes Rice.
- : Lamb> - ) Carrots, Pears
o ot ~ Cabbage . ° ‘
“ " Corn . -
' .+ Jomatoes _/7 . :
October étewing Chicken Cheese Potaates - Apples, Honey ’
Turkey, Lamb Onions Pears . '
Pork - Sweet Potatoes
: 4 « Cauliflower .
» Dried Beans q . -
* - PumpKins, Cabbagé .
Noveniber Turkey, Pork, 5 g * Potatoes, Onions Cranberriés Nuts, Raisins.
- ; and-Pork Products : Sweet Potatoes Apples - Honey
. Cauljflower ¢
. “\ Cabbage, Pumpkins .
" December Turkey Onions . Grapefruit Honey
' Pork Sweet Potatoes Cranperries Nuts
£ . Potatoes Oranges ‘
¢ : ., Dptéd.Fruitc .,
. . R ) o

IToxt Provided by ERI

o Mdapted from: Troelstrup, Arch W.
‘[gRJ!:h‘Edition, 1974, pp. 2

-The Consumer in American Society.

32-233.

1

»

-

]

New York} McGraw-Hil1T Inc.

7R _
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ITT." SOURCES OF ASSISTANCE g
#% Various agencies have personnel who can provide information and
educational material for meal planning. These inc]ude: .
College or.departments of Home Economics:
County Extension Office
County Health Department
Congregate meal programs for older citizens
Dairy Council ' ’
Expanded Nutrition Prodkam (U.S. Dept. of Agriculture)
F
> '<

kY
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LOCAL INFORMATION SUPPLEMENT
" SOURCES OF ASSISTANCE _ ‘

Y e

-

.

Yo

*Various agencies have personnel who can provide information and

v

College of Home Economics
Food and Nutrition Dept.

County Extension Office

County Health Department

Dafry Council Inc.

Expanded Nutrition Programs

. Texas .Tech Program for Older Texans

¢

w

s

P

£l

~ educational ma;eria] for menu planning. These include:

742-3031
742-3041
763-535T
762-6411
. 792-3452
792-4789

742-3924 -

w
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FRAUDS, GYPS AND SCHEMES

L)

~ D

A great many elderly péople are prime targets for ads that offer
"get-rich-quick schemes, cure-all pills, ointments, etc., and quick
profits on investments. They also, most often, fall prey to

s11ck,~?ast talking sa1esmen who offer once in a lifetime bargains,

/an opportunity you can't afford to pass up, These are the- types
of salesmen that cannot stand ah investigative check; and these
are the ones that should be -investigated thorough1y

- D
I. HEALTH CLAIMS '

-A. Cures for Everything
Ads or salesmen who claim to have a cure for'anyth1ng
* (specific or non-specific) that ails an elderly person
should immediately send up a warning siagnal. Most oftén,
these ads or salesmen will dappeal to the fears of the
elderly that proper medical diagnosis and treafment would
be too expensive and the person should turn to the '"new.
‘astonishing' discovery offered by the pedd]er One of
principal deceptions aimed at the elderly is the cure
for arthritis and rheumatism. This is a favorite,
because 12 million Americans have some- form of it.
Persons should be wary of these c]aims. There is no
known remedy capable of giving any more than temporary
relief from the diseas.e. The same, more or less, holds.
. true for claims. of a cure for cancer. . There are
presently four effective treatments for cancer--surgery,
X=ray, chemo-therapy and radiation. Avodid quacks and,
d - _institutes of doubtful scientific. standing that advert1ze
« " to cure cancer. When diagnosed and treated in its ear]y
stages, cancer may be cured by competent surgery, and in
some cases by rad1at1on, X<ray or chemo-therapy, if
such treatment is given by a reputable physician. For
¢ - more information, see chapter on Health Care.

B. Ways to.Spot Hea]th Quacks

. 1. Will use special or secret machine or formula, and
cdaim it will cure an ailment or var1ety of ailments.
T2, AT guarantee-a qu1ck cure. S
o .
- 3. Wi advertise with.case histories and_ testimonia]s.
4 w111 say X- rays, surgery and drugs will harm you.
t 5. ‘H11i say med1ca1 men are persecu;\ng them or af’a1d
e of compet1t1on e
3 s

~—
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. I1. THCOME SCHEMES

- A. Extra Income T A o
. . Knowing that many elderly people are hard pressed to
stretch their retirement income ,to cover evengthe barest
necessities, the-fast buck operators are all too afhxious
to sell, at a cruel price, false hope for extra income:
Many legitimate opportunities are advertised for extra.
tncome, but the genuine offers can stand investigation.

The Federa](Tnade Commission has discovered a pattern to
these deceptive offers, The approach is usually by an
advertisement promising exc@®lent, even spectacular profits
for easj spare time work. The ads will frequently appear.
#n the "Help Wanted" columns of newspapers. The catch,
however, is that before the person can start to receive
these phenomenal profits, there is usually an investment
of money needed” for inventory or a purchase of some
kind. A person who is denuinely interested in the
advertised-operation should. carefully investigate first.
Talk with the Better Business; or anyone in whom one has

- . confidence. Get all the facts before investing monéy.

/ B. Bunco Schemes.

Another group that the elderly very often fall prey to -
. is'the con-artist--sometimes refefred to &s a bunco
N artist. These are'persons who practice a swindling game
or scheme intended to part the ®lderly personsfrom their
money.+ A person may think that” he or she is ‘much too °°
~ sharp, or too intelligent to fall for anything like
' that,“but law enforcement officers with any expertise
) in the area indicate that there is no end to the ways
——— —in which_intelligent, well-educated, otherwise aware
people caf be swindled and defrauded gvery day if they— ——
are hit with the right scheme, at the right time, by
© the right "operator." Despite all that law enforcement
agencies can do, these schemes flourish as fast as they
are exposed. . Those who helieve thaft the cangget some-
thing for nothing are literally setting th@mselves up
to be swindled. However, being aware that these things
do happen is the best protection ore can have. When
aware of some of .the common approaches, one is pore
Tikely to think before doing anything drfstic.

C. The "Pigeon Drop" and "The Bank Examiner" Schemes

1. In the "Pigeon Drop" bunco, the victim is approached
by the swindler ‘and engaged in conversation on any .
sympathetic subject. This move is designed to gain
the #trust and confidence of the yictim. 'About this -

LN

- ". >
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time, a second person appears on the scene and claims
to have just found a large sum of money. The victim
is led to believe that whoever lost the money came by
it i1legally. The swindlers and the victim discuss
what to do with the money. The second swindler
, . "suggests that, since the money was stolen or -belonged
« to a gambler, they split it three ways. But each of
. them must show their "good faith" by going to the °*
R bank and w1thdraw1ng all their money from the bank. "
o The victim is swept a]ong with the expectancy of .
getting something for noth1ng Once the victim has ®
withdrawn his life savings from the bank, the swindlers
cleverly exchange the money for a pouch full of paper.
Hence, the life savings is gone. and so are the bunco
experts.
2. ™The Bank Examiner" scheme involves a.phony:bank or
) savings and loan "investigator" who calls at the
house claiming to be checking up on a dishonest
‘employee. He usually has a bunch of important
- ) looking papers: and deposit slips from the bank gf the
%ﬁ : : person he is calling on. He wants help in checking
on this dishonest employee by going to the bank anc .
withdrawing all the individual's own money so that ’ e
he can see what the employee does. Either hé or
an F.B.I. messenger will pick up the money at some
pre-arranged point. The "examiner" is given the,
money, he giv€s a receipt and thanks for the coopéra-
tion. Once he is gone, he or the money is never
heard- from again. The bank, of course, never heard
of him. Many banks, when asked by e]der]yApgrsons to
{withdraw large amounts of'their-savings, will.attempt
to question the customer more.carefully in order to .
help prevent such schemes.

It doesn't seem possible that anyone would actually

—————————fall _for either of these two. ~But, it happens--
everyday! The swindlers are éxpérts. ~They know—how— — ——
to make the victim Sfeel important, as if he or she

/ is in on something big. The idea is to get the
' victim to act "immediately," without delay; because

if they were to stop and think, the bunco artist's

stories -would begin to fall apart. Persons should

not make hasty decisions *about ﬁorey or property,

ever. If it is legitimate - if will be there

tomorrow. - - ) '

-

. III. :LANDS IN THE SUN . L .

~ Before ngshing to purchase a retirement home in some advertised

. area--investigate. £Elderly peogle are extremely susceptible to Cw
advertising of a retirement home by & mail order developer, T
Before buying one should consult a lawyer or real estage aqent .

&
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. Most States hav some kind of 1and«sa1e transact1on laws. Before
~purchas1ng Tand, contact the proper state agency in which the

land is located or HUD, Office of Interstate Land Sales R stra-
tign,- Washington, D.C. 20411, and learn about _the seller o the
land.. If the deal sounds too good to be true, it probably isn't.

L 3

IV. OTHER ,SCHEMES . '
. . s o
A. Bait and Switch :

Here someone- advert{ses a commodity at a r1d1cu]ous]y Tow
price to get customers into the store or his place of
business. This then, is the bait. The customer asks to
see the bargain or sale item only to find that it is

sold out or does not exist. He or she is ther gteered to
a higher priced item - hence, the switch. The prdctice

is illegal; report it to the Better Bu51ness Bureau or
other consumer protection agencies. .

B. Books, Zncyclopedias and Magazines
1. ,Salesmen may use a sob story angle--such as: they
are cripples, war veterans, or .college students and’
are selling magazine subscriptions for points.

2. Check credentials. . . 9
3. lDon 't feel forced to buy what is ‘not needed or
‘wanted or places strains on income.

_C. Bur1a1 Schemes

1. Beware of salesmen of cemetery lots. Common sales
pitchegyinclude:

a. .The survivor is relieved of the d1tficu]t decisfon
\ when his business judgment is bad.

"It helps to prevent family squabb]es about where
person-wil™be buried.-

P c. Prices will be higher later. T “*‘
' d. It reduces demand on surgivor's 11fe insurance \\
pay-off when money count& . o |

2. Investigate %rranged funerals éarefuﬂy. Money
can be tied u®and not earn any interest. '

3. See the chapter of Death and Bur1a1 f%r more. comp1ete
information.

\ . . . . R .

D. Charity Solicitations ‘ ’ '

1. The U.S. has long been noted for a country that is
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concerned with the health and welfare, of not only
America.but also of the world. As such, there are
numerous (approximately 8,000) charitable, religious,
and educational organ1zat1ons concerned with prov1d1ng
assistance to the1r respect1ve groups. .
2. In order to promote eth1ca1 practices by ph11anthrop1c

© organizations, the Better Business Bureau has devel-

‘ oped a Set of Standards for evaluating organization,
"mandgement, and finances of charitable concerns.

3. The BBB should be contacted to determ1ne if the group
with whom a consumer <is dealing meets the BBB
standards for charity solicitations. The information
obtained then can be used as a guide for a decision
to contrTbute . -~

Contracts ‘
Never sign a contract without thoroughly reading and
understand1ng its contents. If there is someth1ng that

is not understood, 'don't sign. If there are blank spaces,
don't sign. If there are sti«ll questions after having
read the contract, havé a lawyer, banker, or some other
appropr1ate expert 1bdok it over. A signature is one of
the most valuable th1ngs one owns. "Use it carefully.

Contrat¢ts are written for both goods and services. They
should be reviewed for what the responsibilities are for
both ‘the se11er and the buyer

For further 1nformat1on on contracts, csonsult the chapter
on Credit. + . , -

) ) P

&

- -

Home°1mpnovement Racket

©

1. May tell you your home has been selected as a model;

you will get the product at a reducédd price and also.
a comm1ss1on on any sales he makes in your neighbor-
. hood. The promised commissions may never come and
~the, work may be shoddy \
2., O0ffers various types of 1mprovements -aluminum —
siding, furnace cleaning, roofing, septic tank
clean1ﬁg, water .conditioners, porches, etc.

"~ 3. Get at 1east a dozen names of people who have had

this company do work and contact them. , .
4,. A]ways read and understand the contract before» '
STgn1nq . N
] . . . , ) ‘ : 4 N ¢ ¥
i v '\'Q’ 4 ) ° - v
2 v ’)O ‘
° . ~z
jc_r—- @ . . - - . ¢
R T ' S0
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5. Demand a duplicate.cdntract with contractor s signa-
ture on it. . 2

6.. Do not sign a completion certificate (which may be
. given) until the work is finished to your satisfaction.

/' - 7. Know your payments and finance cost. . May be told to-
) sign the contract and will "only have small monthly
payments. T?
8. Make sure. the workmanship and product are gquaranteed.
- 4 & -
- . 9. Make payments on time. If a house is involved in the
ﬁ; contract as collateral, as it usually is, the whole

) ‘ house can easily be 1ost if pEyments are not made
on time.

10. Always check with the Better Business Bureau to see
if the deal, contract, company, etc., is 1ggitimate,,

11. Ask to see Peddler and Soliciter's perh1t Doors to
door salespeople are required in many cities to have
a permit if between the ages of 15 and 60. —

.G, Ma11 Order Fraud - ——

N 1. Problem o . N
~ — 3
,Sin%e consumers cannot see product or seller, mail
fraud is a particularly attractive area .for deception.
This deception is increased eveMgnore through its

appeal to the elderly who more fr quently must re]y

’gﬁ\\“lt on buying by ma11 _ ,

- -2, Cautions to Take ) 2
a. Read entire ad, including small print. '
b. .Search ad for, precise description of product--
weight, material ,»description.
c. Avoid items with overblown terms like "fantast1c,
incredible,. revolutionary."
d. . Look for money-back guarantee - use extreme
caution if nqne given.
N\ e. Do not assume company is relijable Just because
it advertises:in a reputable magazine.
f. Check with BBB for information-og any questionable

. sellers. .. .
-1
.« . . .- \‘
. 3. Preventive Legislation o . P
2 a. U.S. law provides for fines and imprisonment
- with convictions of intent to deceive or m1s-
¢ represent through the ma11 serv1ce. X

‘Q~».‘ o i ) . 81~
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c.

or return apy unsolicited merchandise.

it legal foy the-consumer.to be pressured to .
« return the merchandise or ,pay for it.

. Any harassemént should be reported to the Federal"

Trade Commission.

ftor is .

.

9

<

PreSSUFe'Se]] .

3

“

i

Q

R \
. b. The U.S. Postal Inspection Serv1ce as’ 1 as the .®
. " Feéderal Trade Commission is respons1b] r the
et ' moritoring-of attempted frayd. . -
[ ] . . g N )
4. Unordéred Merchandfise , .o .
N s ° : i
. a. Only free- sampJes and merchandise from charitable !
T organ?Zatlons seekihg contributions can be
legally sent through the ma1]s w1thout a previous
’ quest, =©
) «b. The consumer is not ob11gated to‘pay for, he1p,

. “This i the rush techn1que, coupled wﬁth a gnnerous do<°.

of  anxiety - producing. high pressure.

tever be

. influenced to sign anyth1ng or buy anything when tagtics

[f the deal

Tike this are used. is a good ore,

Lomorrow

it widl still be a good”deal.

Allow  time to do some _

°

checking and a chance to compare prices and services with
other businesses and with .the Better Business Bureau.

¢

‘e L]
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" V. :SOURCES'OF ASSISTANCE /‘ o T =
Some peop]e make a 11v1ng by, cheat1ng others. Many t1mes these indiyiduals
count on the person who ha's. been sW1nd1ed not to report thé sw1nd1e because
they are embarrased. ‘Be]ow is a list of places -where one can rece1ve :

SR help in case of fraud. . e L
. - s r",' - R "
qOrgan{zation - Cases It Can Help ‘ ') Type Help S
Bettef Business Bureau  Almost any product or - Information .Before- -
. e o money’??gia Very » Help After -* ~
o . . “ helpful in getting A < .
) _ *: ., information on standard “ . ,
. T " . : kinds of frauds. - L
. O.v ) . < T, s
Chamber of -Commerce "Some Chambers. of Gommerce, ~ Information Before,
» ~ . °, have Better Business . .
‘ . Bureau Tists 'of frauds.
, . " Try BBB First. - . i
¢ - ¢ . . . , .
,(' ‘Federal Trade Commission Products and serv1ces made, - Information Before
o Nashington, D. C. 20025 .sold or advertised ACROSS ‘i :
o . Phone- -202-523-3383 STAFE LINES.. - .
b rood agd Drug - gaRegu]at1ons for foods, information Before
‘ ‘Rdministration ‘ drugs, Mmedical devices :
~5600° Fisheérs Lane and cosmet1cs - : - .
) Rockviile, MD 20852 . \ ¢ .- ' . I
LI Phonei -301/443-4237 ) oL e S ) -
" . or 4127 . "0 . L . R
. ;! R s I T w . . ]
- __ Police’ . " . ".Out-apd out crooks -and Help After - :
<City. . " . . - con men in area. _— 7
e .. Coupty ) ' RS I ' . -
S * - . .o _ ey ,
Post Office. - . Anything involved-witht ~ ° Information Before ¢
] Postal Iaspector. * .  mail; anything ardered, § - Help After " v
e s, shipped as advertised, « °° - T, - Coe
- s " ‘= .. .billed or paid for by N :
) < .. mail. o - . <
... ' . -~ { - ] . ,.,-' . .. [ O . o -
.., Sall Clging Court ’ Dispute settlement of | Help After L
K s YT minor matters.at very o S e T,
oo e T, 'j11tt1e gost Tt e T TN
. sy e e & o - .‘ - . 'i
State Attorney General _Products and serv1cesqmade, Handles complaints | F AN
’ R ) . “sold:dr adygitised * "+ of deceptive prdctices:
AR B ‘ . WITHIN STATE oot -Dges fiot give -
-~ - : ' . v -tj\.“ 1nformation or advice.
- 4 - .o~ Y ‘. 4 . o' ~ ‘
| : el , ‘ . ‘
’o -~ 8 ; . 1 ‘_.. .. Y . x / ‘
~ » 83.0"" A
) ‘r 5 h b“'lét . ’ '-' - “?, H Q ".'
* - . - ’ A e . o f -
Z ~ " . CoolET : " 1 - s
X v M ' Wl ey, N X :




.- S~ LOCAL INFORMATION SUPPLEMENT

v

. WHERE TO GET HELP IN CASE OF FRAUD .
. v LY -
K {° v " Some people make agliving by cheating others. Many times these
. . . individuals count’on the person who has been swindled no?-to*report
: the swindle, because they are embarrased. Below-isalist of °
. . Pblaces where one can receive help in case of fraud. . 3
M \ i : ’ * ’ .
) Organization . .. Casas It Can Help Types Help

L'

‘ Better Business. Bureau
Box *1178
" Lubbock, Texas 79408 -
A fPhonec 763-0459 ’

Chamber of Commerce
¢ 902 Texas Avenue

Lubbock, Texas 79401

Phone: 763-4666

rederal Trade
Commission )
Suite 2665 :
2901 Bvyan Tower .
Dallas, Texas 75201
Phone:. 214/749-7813

- Food and Drug-
. L. Administration
" 1205 Texas Avenue
Lubbock, Texas 79401
Phone 762-7648 .

»

‘Police

City:. 763-5333

. County: 765-9363 (
\ _Or-go in person '
- Post Office
. 'Postal Inspector
R ' Phone: 762-7321
. N TR - .
: 4 - . o .

: Smal? QJa%ms Cou;
.* 904 Broadway =
) Lubbock, Texas 79401

. " Phone: 763-5351
~  ,- State Attorney.
- . General .

~806 Broadway . ‘.
*» Luhbock, Texas 79401
Y e " Phone: 747-5238 . —

Almost any product or money
fraud. Very helpful in
getting. information on
standard kinds of frauds.
Some Chambers of Comferce
have Better Business Bureau
lists by frauds. Try BBB
first.

Products and services

made, sold or advertised

.+ ACCROSS STATE LINES.

.

@w e

- -
.Regulations for foods,
drugs-, medical devices,
and cosmetics.

-

Jut-and-out, crooks and
,.-con men in area.

.
>

Anything involved with mail;
Anything ordered, shiaped

. as advertised, billed or |,
paid for by mail.

"*Handle financial disputes.
~up to $150 or _$200 if wages
involved. -

o
-J

Products’ and services made,
sold?or advertised WITHIN
STATE. '

Information Before
HelQ,After , ’
L]

4

<)
~

"}nformation Before

Information Before <+~

»

Information Sefore

.Help After’

[ 4

Information

Before
Help After

-Help After )
&

~

' -

Handles tomp]aint§ of.

deceptive practices.
Does not give

" information ‘or advice,

&

g

¢
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HOUSING S " .
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* . L. ' THINGS TO CONSIDER IN CHOOSING APPROPRIATE HOUSING . 79/;/5;/‘

A. Hous1ng Neéﬂs ‘ .
B. Location * b . e
> C. Cost 2 .
D.” Cdndition : . .

II.  SPECIAL DESIGN FEATURES FOR ELDERLY . . . . . .. . .. ‘70 ’

v

, ITI. RENTING VERSUS BUYING . . oo o o v 0 v ee o v o v e o 71
- A. “Renting an Apartment ®° - .. | . T
) B. Owning,A Home - ' A _ . % )
“IV.  LAMOLORD-TENANT RELAFIONS © . [ . . N &
A TYPES OF- HOUSING: AVAILAGLE. S
" A. Cooperatives S i ' S
B. Condominijums . - ' . .
N ~ C. Retirement V1]1agES T o=,
‘D. Mobile Homes . : ‘
' E. Llow-Income Housipg ' :
. F. . Nursing Homes ,‘\. L ; ‘
© C VI SOURCES OF ASSTSTANCE . v, o v ire 0oy o) o750
X2 . N o .
. .A. Public AnnounceMent . .. - o5 ‘
‘., 8. Housing" Réference oo e N
LOCAt TNFORMATION SUPPLEMENT R ,
" , -7 b e LS
‘a' 4 * ’ ¢ ‘ .f' ' ) ¢ :
- ? , ¢ . ' < -.) : ;
. ¢ - ' “4. ¢
.2 “ ¢ 1 ’ ’ . .




even more significant to the life.of an elderly person.

ence which characterize su

. Sat{sfactory*hdusing'is ob¥ained thfough investigation of the
‘<P

' .

.characterize. different types of housing.
’ consﬁdq{ing a change of housing, these factors should be given
1.

1. THINGS TO 'CONSIDER IN 'CHOQSING APPROPRIATE HOUSING

a T : ‘
. - . 70
" .

. ’ " HOUSING - "

Safe and suitable*housing is important ;d all persons; but it is
Security ’
is crucial tp the maintenance of morale and feelings of independ-

ccessful aging. Special design features
can be incorporated into housthg for the aged that will enable
them'to manage_ their own activities much more succéssfully.
different .aspects and factors relating to. individual circumstances._. s
and. preferencés. - The following sections outline factors which

When older citizens are *

carefull consideration. . N 3 _

A. Housing Needs V.
How many people are in the howsehold? Is there room for
hobbies, guests, and ‘entertaining? What is the general
health and energy level of the residents?’ : "
8. Location < ) ‘ *

- , \ .
Is it near shopping centers, public transportation,
neighborhood centers, churches, medical services?

a. "safe" neighborhood?

a given tocation?
. . . & . . ’ .
\ . g
3} C. Cost - : . R .

. ‘
¢

Is it
What do property taxes cost for,

Whaty are the monthly payments including utilities,
insyrance, taxes, etc. < . :
6. . Condition L L . s

* Will the housing (need paigting, remodeling, repairs, etc.?
Lothe 3 , i » BLC.

More comprehensive lists are

available for those seriously
ohsidering housing chamges. - i '

+

-

SPECIAL DESIGN'FEATURES FOR ELDERLY

&
spec{a] {eatqrﬁ¥ that are incorporated‘to.éid the "aged in
their homes should®be as inconspicuous as possible to avoid an
institutipnal "atmosphere. .
. . . » A4

b

-

©

<%

* A. - Dbors and passageways should be wide enough to dctommodate
. a wheelchaiy if- the need arises. . F -
B.’ ThresQonsoshou1d-be eliminated. - ) AN 4 e
. . o : )
. C. FEloor finishes.of the non-s
-

1jb variety should be utilized
"for safety:’ . - . :

.)) ‘ .q { .-‘“o' ‘ * - . - . . .' v‘..’, ‘ . ' s . ‘
. . . © 88 - "

-
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. “ . o 7
o (\\ D. Sliding doors and lever handles are easier for those'who
' suffer %rom.arthritis to manipulate than door knebs. ‘

. E« Large expanses of glass and numerous windows are
5, : particularly beneficjal because older.eyes function better
" in natural hight. This increases the cost of heating
. - and' cooling however. ' oo ‘

.F. Artificial Tighting should be ingreased and uniformly
distributed. People over sixty gd twice -as much
. 11lumination as do yolUnger people. ' \
G. Glare sho®ld .be eliminated as. much as possible because
it-has an adverse d#fect on the vision of the aged. The
use of glare-resistant glass could.serve to diminish the

( problem. " v .
- ‘ , .
. e H. Shelves should be no-lower than 18 inches above the ¢
| floor, and no higher than 63 inches. B

) ’ . . . v
I. E]ecg;icaﬂ outlets at table level prevent bending over.

A ‘Reédi]y«washgb]e surfaces with ﬁq\dust-catching projections
’ . are especially conductive to easy maintenance. « : .
: , ‘ -C ‘ : X , _
, K.. Bathrooms need to be -equipped with gmb bars., ¥ -
- ° . . .

L. . Showers are generally preferable to bathtubs from a
standpoiht of safety. . . : ) -

, ' R .

M. Commodes should be slightly higher gthan normal.- : *© .

.N. Sharp corners should be avoided. -

ived by older eyes and
factory advantage in
‘]dar individua]s. &

v ' 0. Warm, bright colors are best per
// S therefore could be used to a satis

‘ decorating the living areas of

P. Strong'contrasting co10y§ and textunes could aid in, 2
*depth perception on - part of thode with Vi‘sion N
pv¥oblems.. - s o

Q. "Garden plots, porcheS, or balconies are important for

<

potted plants ¢and recreational® féatures. <
ITI. . RENTING VERSUS: BUYING ' T B
e . ' N . . .

] o A. Renting an Apartment . . _ : ! y -

. ‘ ." . R . . e v . 'T . . ) ‘Q
A A ¥ Advantages: - T o

. . ' Freedom to}moyé or travef. T _— "o

» T No- maintenance . - ‘} - "4
v > Predictable expenditures - .

.{’/87 —

.
<@ e e *
.
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, B. 0wn1ng A Home T

~ ° ' %
. . .
e - . .
-

' . = A ® 72

App]iances provided N
Less, insurance needed !

Mo oﬁts1de upkeep

Proximity to other people’s

2.'\Disadvantages:' s

No equity e J ’ .

Crowded feeling - .

Noise .from other apartments ' K

"’.‘*
- re , R ’ < .

1. " Advantages: , : :
b Build up equity . ‘ ¢ .

Privacy : '

Roominess ‘
)} Fncome tax deductions . L

Place for a garden C , 5

2. ~Disad¥antag§s:: . K ) .
Increasing qosts
Constant upkieep )
Change in ne1ghborhood et

LANDLORD- TENANT”RELATIdNS

'1nterest of both 1andlord and tenants.

',

.The following are some gu1de11nes to help 1aws work in the best

A.. Before s1gn1ng a 1ease, make a 11st of all defacts found

and have the landlord sign it.
moving outs.

Do the same before

Take- pictures if possible to support.your

v

&

Id

. assessment of the condition of the premises.

. B. If there is a questioh abou
to provide a deta11ed break

the depos1t, ask the. 1and10rd.’

wn of thescharges.

/=

" .C. Chéck all provisions .of the ]egse carefully.

¢ <" . ‘ . ,
“verBa)l 'statements don't-count.

D.. Remember: . 1f the 1and-
.. +Tlord promisetho redecorate or provide new equ1pment it
’ _shou]d'be written 1nto the lease-, . .
L . N
V. TYPES OF HOUSING AVAILABLE O
. A., Coop rat1ves .o ' B o .
9*% -t . . - P ) .

* q“ . ?
N “this type-of hous1ng, hares :are purchased in the
corporat1on that owns th .cooperat1ve

The gurchase
price permi'ts the buyer t

Tive in. a particular apart-

.Y
’ .gsient or.area.

- S , .

» e . P
- .

9

Each menth sthe buyer pays a proport1onate9




»

share oz/the exJensé?. _This Nacludes salarjes for the
managers and personnel, maintenance, real estate taxes,
. . and interest on the mortgage. ‘
. . Y LS
1. Advantages: .
By : ~ Certain tax.advantages oo I
No maintenance outside a-particular unit

2. Disadvantages‘ . S

. .
Do not 6wn any property, only shares'
- May be restrictions against pets, and other rules
and. requlations to follow )
B. ,Condominiums C ' B
"~ w ' .
In this type of hous1ng, an apartment or un1§,1s ) -
purchased within the framéwork 6f a high-rise apartment
puilding or a complex of bu1]dnngs After the inifgial
purchase price, the buyer is requ1red to pay month]y
maintenance charges

1. Advantages:
>

* Greater f1nanc1a1 benefits than cooperat1ve or- ..
- rental hdﬁs1ng - -

v Increase equity more quickly ° .
. No .personal maintenance of grounds and property 4
,Own property ,
. . 2. D1sadvantages: : . L
Expensive living - ' . . .
} .+ May face increased costs. ‘ . N
e .Noise may be a.potential problem
" . PR Rules -and rEgqulations to folloqw T
» If one of<the occupants defaults on their payments,
% 1osses must be made .up by other shareholders

« 3. Before buying into a condom1n1um, make very sure that~
a reliable corporation is_being dealt with. - Thews.

, ¢credit rating of the corporat1on can be checked

. ' through as bank,alawyer, or?realtor.

e -C. Ret1rement V111ages . o® S N ' ’ ‘-' .
Investagate d1fferent durchase plans and proérams offered -

by retirement villages. Some organ1zat1ons nequ1re a .
-down payment qf several théusand dollars, then monthly

ft \ -payments to-‘cover pr1nc1pd], 1nterest taxes, inSurance )
' ©and-’ ma1ntenance : . . :
~ - . ¢ ‘ .. R
- . .

&
- . v N o

o T 89
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L ’ 1. Advantagesi"

* ~Communities are attractive
. . “Many--recreational facilities.
: —— . Built-in safety features :
, "Ne'ighbors are in‘same. age bracket : :
Yoo .. . Medical p1ans and services may be included

N .. -

. S 2. Disadvan

.
o

Rules.and regu] ions to follow
- Lacks the variety\of assoc1at1on with peopTe of
- d1fferent age groups

3. Read all“contracts carefully and have ;FE reliabilyty
of the brganization’ ver1f1ed by a bank. . {\\\

B D. Mobile Homes _ L .
o Advantagés:

ReMitively inexpensive ° - A
Usually.are fully furnished and decorated
, . Low maintenance costs -
- - Generally are not taxed as real estate
) * Can be 1ocated at desirable sites or nelocated at w111
: i
2. D1sadvantages . : -

-~ ‘Shall lots . o 8 ) .
Monthly rental fees w N ' o
. ‘Goncentrated population =~ . ; . .
x Smaller 1iving spaces : .
A ' - Inadequate storage . R N J
: Safety-‘defects—.- ;
Expensive fuel o0il; sometimes-difficult to obtain-
, ) . Ut111ty arrangements are un%va11ab1e -in some cases

E\ Low Income Hous1ng v ' » . o
.- ~ .

Hous1ng and Urban Deve]opmen$ (HUD)-

Since 1962, the Department of Houl1ng and Urban Develop-
, ment has attempted to provide for the spectal needs of.
. ‘the elderly. Through -various programs, the -Department®
) provides federal]y spogsored, age-segregated public- - 7
- . hous1ng units; {ﬂt su p]ement \programs; mortgage '

N T - 1nsurance, and 0 er hjusing 5ss1stance programs
ro ~ 4 Each program has 1ts ownJ—e]1g1b111t§2%equ1rements with - ™
“*\&i ' regard~%e 1ncome, age, curr%nt hous1ng cond1t1ons, etc.

’
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In orderA%o receive ass1stance, 1nd1v1duals must contact

the- owner or manager of the housing project in which

“they wish to 11ve¢ or the mortgage company they wish to

handle a loan. - The, owners/managers-will then make
application ,to thé HUD offices to servite the requests
of the 1nd1v1duals., ‘ L

Nursing Homes‘- oo - "//

See chaﬁ;er:on Health Care. . .

‘ \

SOUREES OF ASSISTANCE. “ S Y . -

- A,

B.

Pub]ic'Annbuncement

If mortqaée'was insured by FHA :between August 1968 and

August 1976, persons may qualify fori'home repair *

assistance or for reimbursement for repairs already made.
n .

For more information, call any bank, mortgage company,

real estate broker, or nearest HUD FHA Office. .

Hous1ng Reference - - ' -

Handbook for. the Home (1973) . S

Department of Agricu]ture-Yearbook
Superintendent of Documents

' Wairingtonﬁ D.C. 20402

c&

CL .
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N LOCAL INFORMATION SUPPLEMENT »
I. LANDLORD;TENANT RELATIONS P )

rd

In 1973, thé Texasfleg1s1ature bassed some comprehensive- 1and10r@;
tenant laws. to establish a clear set of rules for both landlords
and tenants to fo]]ow

The Better Business'Buréau'Mbkes available a pamphlet which .
explains additional guidelines for dealing with landlordstenant -
relations.. It has been prepared by. the Texas Bar AssochWation
and 1s ent1t1ed -You, Your Landlord, and the law. .

- . 11, LOW INCOME HOUSING . ’ T . . r~

r . 4

1. Dept. of Housing apd Urban Developmént
: 1205 Texas
Lubbock, Texas

.Information: 762-7294. - e

7. Lubbock Housing Authority
515-N. Zenith
+ Lubbock, Texas

W Phone 762-1191 or 762-1245 -
2 - * » ’ M L] - . R .
This agency prov*des assistance in the form of low- rent
housing projects; low- 1ncome housing developments; and’
rent supplement programs.

E11g1b111ty ‘for these programs rqu1res that annua]
- income must not exceed:

ry

o ' $6,500 for one per&on . x 76
’, : . 7,400 for two persons
g 18,400 for three persons
. 9,300 for four persons '
o ‘ © : /2 [

More 1nformat1on on these programs can be obtained by

///1~*\\ co, contacting the LHA offices. . . .

-]
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Chapter 9

INSURANCE -

-

Medical Insurance
C. Advantages
D. Disadvantages °

A %

MEDICAID: « v v v v vt v o e e e e e e e e e et

” o

A. Major Provisiions T, .
. Other Services ' ' N
C. 'Eligiiﬁlity K _ .

PRIVATE HEALTH:LNSURANCE.C%

A: ‘Basic Plans 8
B. Provisions for Renewing Po.1cy : ) :

C. Policy Review , ‘ .
D. Types of cOverage - :

MAIL ORDER HEALTH INSURANCE

A. Descr1pt1on E
B. Gu1de1lne§’for~#ol1cy Rev1ew

[ o

°)LIFE INSURANCE. .. . .. . .

A. Types of Permanent (Cash Value). Insurance
B.. Characteristics Features of Policies - =
C Term Insurance .
D. Riders Attached to Po]1c1es . ' . R
E. Annuities B

F. Advantages and. D1sadvantages of Basic Types

G Insurance at Ret1rement -~ 2

H. -Jeath Claims ) ,

. AUTOMOBILE INSURANCE. . . . w« . . . e e e

Vi oMo o.m >

Liability .

Medical Payments : s T e "4

Uninsured Motorist Covera '

Collision Coverage ‘ - .
Comprehenswe Coverage (
Towing s
Safe.Drivin _

No-Fault Auto Insurance -, -

Defensive Driving Courses -

- ’.rg

T
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¥ VIFI* PROPERTY INSURANCE., . .
O A. ™ Homeowners

B: Renters o
Exclusions . -
.Reminders _

o

4

. Genefalv‘u‘am e
B. Spectfic‘ﬁpeas‘

<
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INSURA%CE N © B -
Insurancé is ‘a maJor concern fon/all citizens, as ,well as the
elderly.y The elderly are faced with rising costs of health care
and a fixed income._ Although Medicare and.Medicaid provide some
help to the e]derTy, this does not provide all . the coverage or
aid that . the.senior citizen requires for covering medical costs.

\/4

Not ohly is health insurance coverage vital: to the elderly but
automobile, homeowners or renters, and life insurance are also
important. With the limited income of the elderly,”they cam .
hard]y afford to replace their home, possessions, automobiles,
etc. 1f they have been lost or destroyfd

.'_Insurance works when many individuats contr1bute a small amount

of -money regu}arly into a common fund.- The common fund is then
available for the per cent of the §roup who ‘may need financial
"assistance. to cover accidents, illness, death, property destruc-
tion,.etc. . The sharing of risk is the basis.of the insurance
coneept ) . '

The chapter outlines maJor feafurey of the varigus types of .-
insurance. A better understanding).of the insurance provisions
means that individuals seeking benefits from-a policy are more’
Ti#kely to obtain all possible enefits with greater- ease and
‘ROore understand1ng from thé 1nsurance company. ,

-
ey -

I. MEDICARE- - -
The Medicare prograﬁﬁconsists of two major parts: HogﬁiQai
Insurandé and Medical Insurance. ” LT e ' :

&

AT Hosp1ta1 Insurancer o ) .

. yEveryone 6

4

'o]der or ‘who i ent1t1ed to Social

Security benefits regeives hospital insurance auto- X
matically after, app11cat1on unless they s1gn to be 7

exc]ude¢ . . - Do : .

L] L} L2
«, 4 roe 3,

ﬂf&ﬁ?tal In%urakce frov1s1ons ’ ERREIIN

»

= ‘a"‘sgd ﬁatient in a hosp1ta1 ) A‘\- SR °‘
) .' Bed phtgﬁnt iga sk111ed nursing. fac111ty :
f’ Bed patagnt at.home recg1v1ng serv1cesA$er a
homqﬁ{jL;h aQen;yM:"* .
%y v. ;‘*“ 2!
Zni Hosp1€$} Ingyran@% Bepef1ts~ f g i ’ﬁag crgt
0y PN ML
; Up to 9

a
*, b "1 §p to 10 Weqxtended car\r
..Period. e AN %w

1 .
,: '&. " : v ! \'
3 oo .

vq#

' ‘:
Ll
- N

re %‘
A..

4 '5‘.

%ﬁ“
. s I

"hnsp1*aﬂ days"gJor e;ch bene$kt peﬁxég;b1u/$
days" @fog each i efﬁt




,
e
~4
¢
¥
~3
(Vo)
.

&
°

- . 3. Benefit Periods Con

Benefit period 1s’a period of time for measuring L
use of hospital insurance bénefits. Benefit.periods | -.
! end when individuals are no longer a bed paﬁ1ent in -
. + -a hodpital 90 days-in a row. The new benegﬁt period .
. . S beg1ns the néxt- tgme a person enters a hospital-after
s o < being out“of a hdspital 60 days. Theré is aglso as ~ .
' lifetime reserve of 60 add1t10na1 hospital days”if. .
. more than 90 days of hospital. ‘care - 1n,the‘$Eﬁef1t
. . period Ts ever needed. There@1s no Limit to.the
v number of covared banef1t~perﬁods as long as the“w , -
. " individual is entitled td?hosp1t31 insurance- protec~ -
t1on$' - - e SR e

.. =2 o
b

., o 4. ,Extended&Care - PR . LT

R * +

-

-

3

. Hospital insurance behef1ts.may be-paid for pqst- ]
s hogpital extended care, provided cérta1n require- °
' ) ments are met. The f0110w1n9 f1va& 5) cond1t1ons"
.- X ail have to be met: Ve SN
£ T . 4 .

o, y a. The 1ndvv1dua\ has been in a ﬁosﬁ1fa1 for ‘aty;' . OV
Weast three days in a row before the transfer to [ %
the ski¥led nursing Facility's o
The reason for transfer.to a sL111ed nurs1ng CoLT
fac1T1ty is Jbecause care is r quired &or a -
condigion that was tredted in‘*the hospital, 2
" THe, 1nd1u1dualahas been admltted to’ the, skal]ep

nursing féc1]ﬁty within- agsh Yt timd afterd dis-
charga from' the hosp &h sually,wnth1n M daysf
3_‘A doc't certlfrei/fﬁﬁt 5] JTed nurding on’ “ﬂ Ty

.

. réfrabiTlitady “needed on a daily.basid® .=+ . ' =
s ~"The sk111ed ng‘fac111ty s\Uty11zat305 Rew1ew ;'
i anb%gan?%}§1on ﬁoes not d1sapb¥ove of Lty e
o F ' - PYNI: g , """o/"‘ Coae T s
. ong‘fea1gh V}ST§§ co 3&- T ﬁi ,wjﬁ t oo
2 ; wjx“ " i ‘H09p5¢a1 ifsurance benef1ts may be paid fqr up “tor ]00’ el
, f°f~" e - “home health visits after the beginning of a benefit ,
el L et " . and before the’ beginning of the next:’ However, ﬂ;pe” : }
S P . afo]loﬂ1ng 51x (6) cond1tuons must be met: - .
n' . .;‘ \,.‘_“ N \ ~
i» v . a. The pat1ént was in a qua11fy1ng hosd1ta1 for at - o
' e e . Teast 3 days in a row, excludnng the day of dis- .
RN - . . -charge - % §
.~ . -7 'b. The home health care: issfor further treatment of
I e k) cond1t}\n treated in the hosp1ta1 or. sk111ed
A . - .+ nursing -facility. .
- ° c. Theshome health care 1nc]udes part- t me sk111ed
' nurs1ng care, physic#l or speech th rapy -
N . i ) "'
-~ \ : ! . . ",
, “ ’ [N . . 96 “: S & 0
) . . o : n .
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. ajvariety of medical and other health services. Peghple

~I.E Med1ca1 Insurance Benef1ts

! . r ) 80

a ,

The individuyal is.confined to his home.
“ g. A doctor dec1des the individual requ1res héme
¢ health g¢are and sets up the home health plan for
the. individual within ‘14 days from discharge from
/’the hospital. - - ‘ -y
: ﬁz .The home health agency providing the service
partictpates'in Medicare. - .
6. Items not covered by Medicare hdspitaT‘?n§urance.
a. Services or supplies not necessary for treatment
_or diagnosis of fhe illness.ar injury.

b. “Doctor bills (covered if the individual has
Medicare medical 1nsurance§

c. Private duty nurses.

d. The first 3 pints of blood the individual
receives in the benefit period. .
Any convenience or luxury items, such as tele-

2]

phone, television, etc.

f, Custodial care, such as help with bath1ng,
dressing, etc.

g. Homemaker serv1ces or meals. de11vered to your

home. . L

" [} .

7. Individual Costs .

a. The first $™4.00 of each new290 day benefit
. period is paid by the individual.
b. .The individual also pays $31.00 per day from the
. 61st to_90th day.
c.} The individual pays )15 50 a day.from the 21st
;(2 through the 100th day for care in a skilled ~
nursing facility, if the post-hospital stay is-
more than 20 days.
d. The individual pays-$62.00 per day of the 60
additional lifetime reserve.! ]
/. -
Medical- Insurance v’ C :
Hed1ca1 1nsurance covers a substantial part 6F the health
items and services not covered under the, Qasic p1an It
prov1des insurance protect1on coyering phys1c1ans and -
surgeons® services, additional.-home health services and°

who are éntitled to medical insurance are automat1ca11y
g1ven coverage, unless they specifically refuse it.
These people will be notified that they have untill=a
certa1n t1me to decline med1ca1 insurance.

i N
La. Payments of reasonable charges eithey to or on
\ ) -« . ’\ v

.
.
N 577 '
.
.
) :
S
~ .' .




' . ~
benhalf. of thg patient forn

N N )
(1) physician's services, "including surgery
. (2) medical and other services *furnished by
hospital, sk¢11ed nursing facility or home
hea]th agencies that are net participating
, tn the hospital 1nsurance plan.

b.. Payments on behalf of 3 patient for. the reasonable
os; of the following: ¢
1(1) home health ;e(\vces for up to 100 visits
during a. calenddr year if all of the fo]]ow1ng
conditions are met:

(a) the individua] requires skilled nursing
care, physical therapy, or speech
therapy

(b) a doctor detérmines the individual
requires the services and sets up the
home health care

{c) ‘the individual is confined to his home
(d) thehome health agency providing the

. ser;qpe& part1c1pates in Med1care

e .

(2) outpatient hosp1ta1 services in an emergency
room, or outpatient clinic for d1agnos1s and
treatment

(3) -certain other health services prescribed by
.your ‘doctor, such as diagnostic services;
X~rays, or other radiation treatments,

. surgical dressings, and other medical equ1p- -~
, ment. . -

(4) certain ambulance services

(5) certain chiropractor treatment A

(6) certain home and office services by 11censed
therapists. .

-

Items Not Covered - ) . .
‘Services or supplies not necessary for d1agnos1s
or treatment of an illness or injury o .

Yearly or rput1ne checkups- ot
hhe individual®s prescriptiord dPugs and med1c1nes
Eye-examinations and eye glasses
Heargng tests and hearing aids
Routine dental treatment and dentures
Homemaker services or\meals delivéred to the
jhdividual .

Full-time nursing in.the 1nd1v1dua1 s home¢
Orthopedic shoes
Personal comfort items )
The first three (3) pints of blood the individual
receives  in any one calendar year.

-~

s
-
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Enro]1ment Periods ~ . : .

s, a. The initial enrollment period is based on the
: . Time when a person.is first eligible to enroll,
. usually the time he attains age 65.0r the 25th
ot - month of disability entitlement.
8. The general enroliment period is that t1me
< during which a person who failed to enroll dur1ng f
his initial.enrollment period may enroll. s
. €.  The enrollment period is during January, February,.:
and March of each.year. The insurance coverage /
- . , does not become effective until July 1 of that
] year.
. d. If/ﬁn individual declines to take medical
~ . . imslirance coverage during the initial.enrollment
’* . period, one general enrollment period is the - .
only other-opportunity available for acquirinyg ,
medical insurance coverage. - The amount of
premium is.-also increased by 107 for each year,
the individual declines medical insurance

© cov rage. -,
Medical Insurance Costs = , ' o

k, a. The basic premium cost for medical insurance
. increased to $7.70 per month as of July 1, 1977.
° .. This amount is- deducted from the monthly Soc1a]
’ Security or Railroad Retirement benefit check.
- b. A deductible charge of $60.00 must be paid by
o the individual for benefits -recejved during
) ' each year,
c. ‘The 1nd1v1dua1 is responsible for 20% of any
-t { additional charges after the first 360.00 of
. . reasonable charges. The medical insurance will
: pay 80% of the reasonable charges received dur1ng
the benef1t year,.
d. It is important- to note “that medical insurance
A pays only the reasonable ‘charges for benefits
inciuded in the.plan. If physician or other
serv1ces'cosﬁ$ exceed what are considered
reasondble by "the insurance company, the 1nd1-

P : * widual Must pay the d1fference
& R " 5. Exceptions tg’gpmered “Charges

. A " There are four exceptions to the above covered charges.

a. If the individual is a hosb1ta1‘pat1ént, medical
~insurance pays -100 per, cent- of the reasonable
charges fowmservices-of docturs -in the fields of

?\\ L . pathology and radiology. These tharges are not
. ‘ counted toward -the deduct1b1e

“
Y . . Y
- Y + . ~, . -
e A} r . - .
. Lot .
= Al . * ” . - . -
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: ' b. After the deductible has.been met, medical - . '
insurance pays 100 per cent of the reasondble . -
. charges for home health services. .
. . C. ~ Medical insurance payment for services of 1nde-
. 4 ’ pendent phys1ca1 therapists is limited to a maX1v
o o - gmum of $80.00 in reasonabke charges in any ,one
-~ s ) year, . .
_ d. Medical insurance's max1mum payment for phys1c1an S
' . psych1atr1c services outside a hospital is N
¢ : [Jimited to $250.00 ‘during any one year. o .
C.. Advantages e : -
‘. * A\ >; ~‘/
' L Reducez/medical costs for those eligible X
I' ’ ~
2.7 May _Jdead to better medical services than the elderly -
wou]d be able to afford @t@erw1se C
* ' b: D1sadvantages .,
L. Must make a mon€h1y payment for-the medical jnsurance
2. Benefits in some cases may need to be suppﬂemented ¥ N
o by other insdrance policies, such as & private policy. (
o . o L
T 1I. MEQ}CALD - ’ ' Y
The federal govemmmnt makes monthly: cash payments to peop]e in
financial need who are 65 years ,and older, blind or disabled.
! These payments are called Supplemental Security Income (SSI).
) Medicaid is the health insurance part of SST. e . .
) e A Major Provisions : T T
. . . by - v
St 1. In< pat1ent hospital care in hospita]s that meef o
Medicaid standards ) - .
2. 0ut-pat1ent hosp1ta1 services ,
" L]
3. Physicians services for &1agnosis and treatment of -’ .
illnkss or 1nJury L oy e e ..
e e .Skilled nurs1ng home Eare . - -~ o8
‘ g \
‘e . 5. ,Laboratory and X-ray serv1ces when as phys1c1aw PR
. : R N prescr1bes them . ., ,
6. PDrugs prescr1bed by a phys1c1an - ': ST '\."
T » ! <~
o 7. Whole blood not ava11ab1e from other sources. ' r/ .




Other Serviceg

/

Certain other medica??services including home health-
,services (up ‘to 100.visits during a calendar year);
appliances nesaded for treatment, rental or pvrchase of
medical equ1pment that-.the physician prescr1bes

ambulance sgrvice needed because of the patient's illness
or injury; and artificial eyes, arms, legs and braces.
‘Eligibility,

Informat1on on_SSI e11g1b111ty can be obtained from the -
nearest. Social Security office. The Social Security
office' can then direct individuals to appropriate
agencies for.information on obtaining Medicaid assistance.

-

II1. PRIVATE HEALTH IHSURANCE = ° _ ' .

@S? thé™elderly who want more healsh coverage and protect1on thap .
is pravided with Medicare - private health insurance policies

are available. The elderly, often have increasing medical needs
and more frequent hospitalizations, and need to be especially Y.
aw&&e of the types of health insurance coverage.

A. Bas%c P]ans ' : ¢

ware are “twe basic health insurance plans that an
1nd111dua1 can have.

*

1. 'Group Plans ‘

A group plan 1s when ‘a group of people are insured
under one policy. This policy may be offered by
emplioyers, labor unions or profess1onaf\ roups. When
the employee leaveS the job pr organization, group
insurance may no longer be aya11ab1e :

One of the ad@antages of group insurance is that the -
premiums are lower. This is because insurance
companies can administer the plans more econom1ca11y
The employer or group often pay for part or all of

the premiums. In most cases, dividuals are eligible
regardless of their physical cogﬁiﬁggp._ ]
Individual P]an * L.

The individual or fam11y plan i's obtained d1rect1y
from an insurance company.. Individual plans are. .
des1gqed so they fit the particular needs of a pérson
or family. With individual plans, it is important
to know the provisions for renewing thé policy.

Premiums are higher for individual plans than for
g?oup plans.

..

~

101




‘ . | N . - 8 -
¢ 57 B. ®Provisions for Renewing Po1i;yﬁ | a .
C ,1.. \Guaranteed Renewable
',i C Some po]ié}es are guarénteed renewable. This heabs ' '-;;

.that up to a_specifiéd,$ge as long as the premiums
are paid promptly, the ndividual is cgvered under
- 4he plan. The premium rates?cannot be-changed or - B

.

raised for any indfvidual, unless ¥t is changed for

. "~ .all policy holders with the same'benefits and plans.

-

ce _2.,;Non-Cancq4ﬁabﬂg Guaranteed Renewable ’ ‘ ’

With this provision, the premium rate cannot be
changgd nor can the policy be ‘canceled. Some policies -
which claim "non-cangellable" may choose not to repew .
v a policy on‘the anniversary date of the policy. A
careful review of the policy is required to determine
.+ the exact interpretation of this provisionsof the
< eo]icy.‘ . N :

. 3. Optionally Renewabie

i ag 4
.o .
B e
{ . .

- “The ‘company has the.option to renew,andfon'cancél ‘ )
.the policy. This is the 1§£St expensive type of '
., . . policy. ° C ‘ : .
. ! . /
. .C.. Policy Review | o
Family health insurance neads change. Policies should .- *
bé reviewed periodically in terms of the family's current
. sitUation and the high cost of medical éare. It is ' .
important to know current needs .and goals in relation to -
" . health insurance and to be sure the policy will meet
"~ - these needs...Policies that were right when thege were ,
L ' dependent children at home are not necessarily the best
) . " ones for ?he elderly. Premiums should not be paid
; ‘ " automaticdlly without thecking, to. see if the plan is in
- ~ keeping with current needs. '

4 3
<

. " Atways read the policy carefully. ‘Most jnsq?ance policies ,
Y - are written in a style that is difficult for the average . .
consumer to comprehend. This is especially true in the
. - sections of the policy which 11m§£.or restrict payments )
s ", .the company makes. Ask fdmi]y,,ﬁﬁiends or professionals
to.help interpret/ the .policy if The terminology is/ -
*  confusing. v ' 'f* ‘

~

q

.
S

© " -It.is important to know if therd.is a waitingor a

e probationary period before benefits are payable., If they
. are paygble on the occurence of certain conditions, know -
“ - " .-what these-conditions are. . Knoj when the benefits begin.

*

L}

- ‘
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Deal only with reputab]e 1nsurance compan1es - usual]y Ll
... the larger ones or ones that have been in business longer.
_Be sure the company.is licensed in the state. This
L 1nf0rmat1on may be obtained from the state insurance:-
- ' comm1ss1oner or. depar;ment. d .
o '
Many insurance po11c1es State that they will reduce .
benefits at .age 65. Very few insurance companies wiTll
pa& for benefits covered by other.insurance-companies.
» ' Many insurance compan1es have policies which pay for
‘ expenses not covered in Med1care Carefully review

. Medicare coverage and select -a po]1cy that w111 fill

A ~ 'tne gaps.
: . AV O . )
D. Types of Coverage . . L '

1. DiEabi]ity Income Insurance

D1sab111ty income insurance 'is designed to reonafe
earn1ngs lost because of the disability of- a Sread- ‘
winner~ It provides a family with a continuing
o income while the breadwinner.is unable to work. It :
- ' . may come féom dnsupance, or from the ewployer >
R . "salary, continyation plan or a combinat of Sthe two. ]
However, for the elderly, this- type of T§§Q£ance 1& e .o
; not normally used. - o

3

-
»

%4;;-»

2."Hosp1ta1 Inghrance T ' e

ty

) ’ Hosp1ta1 1ﬁ5urance provides benef1ts fon/hosp1ta1
- care. - There are usually two- types-of service:
(1) Da11y room and board, routing- nursing serwices,..
. and minor medical supp11es, and (2) additional -
~related services; such as lab tests, .X-rays, drugs, .
operating room fees, etc. 'These services are b111 d- -
as m1sce11aneous or anc111ary ezbehses ' , . o

L%
[

L

v
*

Know the f0110w1ng asp cts of y wﬂ po]1cy
PNl a. The number of days covered. This usua]Ty ranges
\\\ : from 70 to 365 days or longer. : .
. . b. How much is covered fer room and board per day.:
' - - “Find out the rates of local hospitals and get a -
‘ ) policy with benefits that are in line’ with” these
rates.. .
/ C. - How much is paid falr re]ated serv1ces U5u511y |
the benefit for these .additional ‘services is cee .
. expressed as be1ng so many times the room and ~ .. , 3
. board benefit. “ 1 e S
- d. What the provisions are for renewing the, po11cy .
. ) Knbw the exc]us1ons or 11m1tat1ons S oL

% N <

¢
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Surgical Insurance

o3
Surg1ca1 1nsurance helps pay for the cost of operat1ons“
surgeons fees and related seryvices. Surgical insur-
ance is usualldy sold in conau#ct1on with a hospitali-» °
. zation pol1c)y4 '
' Observe the tgl]ow1ng gu1des for\surg1ca1 1nsurance \
a. .Choose a policy in $1ne w1th surgeons fees in - .
-+ the.local area. *
b. Know:'what the bénefits are and the limittations of k
tha nn]g Y~ *
"c. Know what surg1ca1 services are.covered and if
the benefits apply if the operation is .not per-
formed in the hosp1ta1 . ‘ )
] ! C '
. 4. Physicians Insurance . R ’ ; .
~ L] g L
] ~ N
Physicians insurance is genera]]y conb1ned ‘with ‘ ’
. hospital and surgical expense 1nsura "It helps
pay for a.specified number of in- hosp1ta1 visits. .
Some policies provide" benef1ts for home and off1ce -
visits. . -~
y : ’ A .
! Reminderd: for the policy: -
. ) ) hd ‘ . . -
= a. Know how many visits per illness are covered and
S . how much will be paid for each visit.
-\ b. Know if there is a deductible amount that must
. be paid before benefits begin.
5. Major Medical Insurance : . } v, &

t -
.

Major medical insurance protects against serious and

. Prolonged illnesses. It helps pay for aTmost all

‘types bf care and treatment prescribed by' ,physicians _
in and out of hosp1ta1s qu example, it covers .
- hospital services, physician's treatment and special-
ist.consultation and care, X-rays, drugs, 1ab tests,

etc.

Know. about the fellowing aspects of the policy: ' .

M‘ - ° € : - /

a. How much deductible has_ to be paid.by the p011cy .
holder before benef1tsi%tart

. b What the co-payment -clafise’ is. Th1s means the

insurance company- pays 750 80 per cent of the R

expepse left after the dedu tible.. '
c. THe maximum amount the po]1cy will pay. Cheek .to

see if the same benefifs will be available a ter

recovery

¢

2 . R ,—\
. .o
’ ‘o
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-, d. Jhether the deduct1b1e -amount is for the calendar -
xear or-for the 111ness or 1nJury : .

IV. MAIL ORDER HEALTH INSURANGE
A. Descr1p;}on , T v ' B a

Insurance po11c1és are- offered in the mail By some
compan1es Policies are sent as advertisements in various
magazines and_newspapers. The typ1ca1 mail order health

. "“insurance p]an offers low cost insurance with no regard
to passing a phys1ca1 examination. This is part1cu1ar1y :

e 4 __appealing to senior citizens. For a “"few cents.a day" it
- . offers comprehens1ve coverage with. no 11m1*at101s
There are many 1eg1t1mate offems for ma11 order health ]
insurance. But this is a madefto-order situation for o
. ?raud o ' ) N e
B. Gu1de11nes for Po11cy Refiew - : C

The elderly” consumer should keep the* f0110w1ng reﬂ1nders

‘in mind when 1ook1ng at mail order insurance:

J._ Read the po11cy carefu]]y. Do not be misled by .
complicated languagge. Consult family, fr1ends or

© L professiofals. After an accident or illness, it is-

too late torealize {pat the coverage is reatly not ,
, suitable 'or_existent. If the term1no1ogy seems .
. T especially vague, beware.

. 2. Understand and know the.definition of .the terms used =~
in the poljicy. -For. example, some .mail order policies
" have defined "hospital™ in such a way.that more than °
. 80 per cent of the hospitals in the codntry do not DT
’ L qua11fy as hosp1ta1s . ' ‘
+ 3. Check to See 1f all the claims made ‘in advert1s1ng
- are supported in the fine’ pr1nt of the policy.

[

" - e, Ana]yze'advert1sements. They may fa11 to include

: the exceptions, conditions and /limitations of the" .
policy. . Benefits may.- be payable only under>certain . .~ -
conditions. Know what these con?ittons.are, if ‘any. i

7

o o 5."Know the risks insmred-against. This 4s ,the most ( * :-‘
T important part of the policy. ~ 7

6. Know if the- prem1ums remain the same over the years.
+  The inijtial premlum rates may seem low when in
X actuality bthey increase over.the years. Get a
. o « *complete schedule of what the.premium payments will




the prem1um rftes under certain conditions. !

. . o . . . -

be from «the company.” Compare it to.the aﬁyertlsee.m eremm e
ment. Remémbér that-:low rates do not mean a company X
is honest, it- may mean they reject nost claiwms. . L=

(3

'Know what the provisions are for renewing, cancel1ﬁg,
‘or termﬁnat1ng the policy.

Despite the promises jof -
"Giaranteed Continuable" or something 1ike "Only/you .
can Cancefl," a company can cancel a policy-or raise

Check "the waiting or probationary period before
health benef1ts become payab]e -~ Spme may—fail to

"mention.

[}
¥
-0
.

13.
—~==the compapy is licensed beford

-

. 5 %

. N

,Know what effect pre- ex1st1ng health tonditions have
on ihsurance coverage.

Because policy holders do
not have a phys1ca1 examination, the company may say
there was an injury before ‘the policy was purchased
and was not‘reported .to the company. They may
refuse to pay . :

.
b < : . ", .

Be sure a hea]th*form, if required, is fiiled out

completely and accurately. The definition of pre~

existing condition could be so broad that a broken

toe yould be a pre-existing cond1t1on to’ heart -

trodb]e .o ~

Beware of.ads that imply that their company is

rejated to Medicare. Private companies are in no

wdy connmected with Medicare and will not-effect.

benefits under Soc1a1_§eour1ty

Be sure the benefits that the ad refers to are only

for the po]1cy being considered "and_not more than one

policy. A copy of what seems, to be an actual- pc]wcy

may b -rgpe1ved in the mail with an individual's name

and addreSS/on it. Remember, it is :an advertisemént -

and the -indfi v1duaJ is under no ob11gat1on to the .

company. C o

Che'ck with the state insurance conm1ss1oner to see if

buying a mail* order

.policy.-« If<the. company is not licensed, then the

comm1ss1oner-w111 hate no contro] or superv1s1on over

the company.

: ® { ¢ L
o . - .
. The state{ is the chief agency for regulating
insurance rates apd practices. The Federal Trade

Commi'ssion's authority ‘extends to stopping misleading -

_and .deceptive sales anhd’ advert1s1ng practices of mail
"6rder insurance compan1es in states where. they are -

not ]1censed ’ . . v

* ° ’ v
\ "’ . N <,
R L 4
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- » . 14. A serious ‘proplem of mail order insurance is that it
L causes people to abandon ‘their regular insurance
P ‘ policiés. Regular policies may have higher costs but -
\ S - geperally dive greater ‘benefit protect1on
V. LIFE INSURAVCE - .t !

[t is easy to become confused}w1th the many forms of 1nsunancel
offered by life insurance companies. "Bdsically, all types can be
Categor1zeﬂ as providing either term or permanent protection.

‘Permanent insurance carries a cash value and usual]y a _more. stable °

’ J)Y'em'lum ]mm’l Toy‘m 1ncur_nnr-A f’\n}]r‘c

+-8S5—H0 s.uoll YCIIUE“ <ﬂ1U | dll
inexpensive way to provide protection early in dife. The “cost of
term insurance generally increases with age. '

©
'

"The main objective of 1ife insurance is to provide protection™n
the .event of the'early death of the bread winner. Permanent or:
cash value policies also offer one means for accumulating. savings.
.For better understand1ng of-policies held by elderly persons,

, types, t%£m1na109y, and benef1ts are rev1ewed and summar1zed in
" the fO?]OW]HQ sections. .

A. Type% of Permanent {\3urance

- B P ;lhole or Straight Life : . ) 4

The duration of the policy. is usually from issue date
‘until the policy holder reaches 100. - If the policqy :
- ‘holder survives after the termination of the policy,
and he maintaingd the ‘premium payments during this |
1 time, then the Tnsured will receive payment equal to
‘th'at which would have been paid to his beneficiary.
[fithe insured was 25 at the date of issuance, then .
the durat1on of the. po11cy would he 75 yeans.

N 2. L1m1ted Payment ‘Life . T AN

) W1th this type of cash value insurance, the 1nsured
v ' " can choose to pay premiums for only a certain number .
‘of years (normally 10,20, or 30, or until +a certain
age, 60 or 65) but the protection extending, for the
duration of the policy. "The-premiums are usually"
- h1gher and the po11cy builds up cash value qu1cker
: . 1
. 3. Endowment R ‘ a -—
This type of 1nsurance prov1des protection for%e
> insured’and.also allows for the face value to be paid
prior tehdeath Such a policy is usually for peéple
* who need money-later on, say for their children's

v o, “educatipn.  ‘Premiums are-highest for this typ@ of
' . cash va} e insura .
Y A . o u r@ — ' ‘- . -

L Y vt ., . r-r(‘ ) ‘-

.»%.’\ -

1 —— — s ———




B. Charaeter1st1c Features “of Po]1C1es o
. - . . . v
s 1. Faqe Amount or Face Va]ue T ° . )

- The - fate amount of the po]1cy 1s the-amount payab]e -,
e, . at., the t1me of death of the 1nsured

. : ) 2. Premiums = . >
\ . ;;ﬂ . «The annual premium is the total amount paid by the -
o policy holder each year. The premiums are, the same
T ,a;‘*‘“‘“EVEYY_yEET___?TEWTUMSMIEW—SE_UWgfﬁﬁfTﬁUEﬁ‘Hﬁﬁ*Tm?"““h"“””“"
. TN §a " policy converted to cash va]ue,,pa1d insurance or .
extended term insurance. p .

- L, - [

. 3. ‘Savings . - o Lo
, O If thg»bolicy'holder cancels the policy, he is .
. entitled to receive the cash value of the pdlicy. * T
o This.amount will depend 'upon the length of time the
o« premiums have-been paid. The-cash value grows -as -the .
policy gets older. If the policy is kept until ° ‘
maturity date; the ca$h value should be equal to the .
face amount. .The policy holder may borrow aga1nst y,
the cash value of the policy . - T

-~

Ay

4. Protection Element = . - .

. The protect1on e]ement of .a po]1cy is the -face va]ue \
Y minus the cash value. For instance,.if an indididual
policy has a face value of $20,000.00, apd after 30. A
. years, the cash valye is $12,000.00, tN¢ﬁ the actua] ’
* protection would, be only $8,000.00. This $8,000. 00 - |
. o "is the amount over and above the actual cash’ value ,
’ of the policy. The cash value of the policy increases
as the policy matures,. wirile the ]1fe insurance . H
'prbtect1on detreases. . ‘ oL e
- . . ;
5. Part1c1pat1ng andmﬂﬁﬂ-partic?pating Policies i !
" A part1c1pat1ng po]1cy is one that pays the pol1cy ‘
holder dividends. The dividends result from a part -~
of the premiums not needed by the 1nsurance company L.
for its reserves, losses or expenses. . It is . .
considered a refund of overcharge by the Internal ’
Revenue Service and this is not taxable. If.dividends
. ) " are left with the insurance company, interest paid
> ‘ , - on the dividend accumulation is taxable as. income.
: ' These po]icies are sold by mutual companies.

A non- part1c1pat1ng po]1cy is Dne which-does not pay
'dividends. 'For this reason, the poplicies-have lower.

v R initial premiums .than participating po]1c1es Non- -
v : part;§1pat1ng po]1c1es are so]d by stock ‘companies. ‘
, Q ‘ . . \:'J[ﬂ . Sy R '. . '.l O 8 . ~
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6. Cash Loans from a Policy
t
cT Ifithe insured borraws. aga1nsF the cash value of the
< ‘ poﬂncyq\Fnd death occurs befo're the 1pan is repaid, '
) . thén the beneficiary will only receive the difference
o \\w, between the face value mikus the loan. This amount
. 4

-

may..be significdntly less than the face value of the

. o -Ipohc.y . - , ) . ‘
O 7.» Prem1um Payments oL Lo y T S
S . ) ' v ‘v.;
. .. o Pollcy premiums are msua]]y 1ess enpens1ve it pa1d
o e in fewer installments. Fortexamplé a- policy with
- >, . . dn annual payment of $175.00" may cdst $182.00 if paid
et o . in 2 installments. Tt may cost $185.00 i'f paid 1n
\\n L - 12 nnnthly payments. < . .
. C. Term Insurance : 'tk‘ N I ' '\;_ : R
St £ Tern 1nsurance prov1des fo; irotect1on of the 1nsured in . Lo

. " .case of- deathﬁ%but the policy has no caSh valyg-or sav1ngs
- ' .elemént aga1nst ‘which the pO]1C/ holder may berrow or ,.” ~

) I _cash in. - Sl . - .
. ' ‘Protectidn is rov1ded for.a +Jimi ted number of year§ , ~
. P “usually a five or ten yedr term. , S 4 . R
N ES ° g - - e
Teov-. %erm 1nsurance, since 1t has no cash value, prov1des the
o maximum Arotection for the-money. .At the end of each , °
N . - term the policy must he renewed ‘converted, or dist
) . . cont1nued \ . ) L
. : [ A . . .
. . . ad I J . . , . . 3N
: , 1. Rénewable Term Insurance, : .o . -
' ] The” most>common type of- renewab]e ‘term "insurance is ‘
SRR e ~a five year term. FTVZ year renewable term ineans the - A
e 7T . policy may be renewed 6r, continued for ane or more .

A S .+ .additional five year per1ods after the original ,
s _ ‘ expirdtion. "In other words, it is continued with no T
L questions asked about the insurability of the policy J

<

., . s .
et ' holder. Premiums increase with each new term. . Lt

ta,
]

ESNCTREA Most poL1c1es are renewable unt11 age 65 or 70, *

. -, Most f1ve-year renewab]e policies are also "convert1b1e,
- o that. is, may be exchanged without evidence -of insur- ‘
e : ab111ty for‘'a cdshivalue or permanent type of podicy. o0

<

2. Degreas1ng Term Insurance . ,
The face amount d? the policy "i$ reduced in stages Y

. over acertain period of time. . This type of insurance R
is provided fpr'protect}gn on a diminishing mortgage -

. . - . A .)’;& ™ a -

4 . L . :
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' , LN . balance or installment loan. DECréasjng term can

e < normally be cohverted to some type of cash value o

o , policy.t, . L .
'D. Riders Attached to Policies . o,
o LI . ¢
. . v ¢ * - N

A rider s ‘an additional provision*which can be. added to
a policy, usually for an additionaT cost. PR

- — . %

+ 1. Maiver of Premium > .’ . .

e . Some riders provide for a waiver of the premium if '
N ° the policy holder has been totally disabled for 6

‘ 4 months. During disability, the, premiums are waived,
bu® the cash value, dividends, and facg amount continue
’ ) as if the premiums were being paid. c . -
This rider may preve-extremely valuakle if the
individual is injured and disQSIed, and has a . oo
rquction in income and/or heavy aqpitdona1 expenses. -

Al

2. Double Indemnity ~° -
. . .. . .
This,rider*provides for the beneficiary to receive B ° _ -
~ the face amount of the policy, plus (usualTy) an
amount equal.to the face amount of the policy, in the
event of an acc¢idental death. However, care needs
: , to be taken because some types of deaths are not
‘ inctluded in the term "accident." :

e . .
e 2 This rider provides for the purchase of additional

P life insurance at certain specified dates in the- .
< + future.. It includes the-'dates when the policy holder 7NN
- may increase his' coverage with no quedtions -asked.

However,, as one ages, the dates begome less frequent, °
an ‘e older pdlicy holder has fewer opportunities
- . to increase his: coverage. For example, if the

. basic policy was-$5,000.00 and the option date was
*available, then.the policy holder could increase the
. “» o coverage by only $5,000.00.

]

g ' 3. GLaranteéd’Insurabi]ity

~ t

AN

i

-

The premiums for additional insyrance purchased on
option days depend upon the age ofsthe policy holder
at the time he 'exercises the option. The.older.one -~ . e
is when the policy is, purchased, the higher the - T
premiums.. . »

£
. :
K * . %

'E.  Annuities R : .- o o : N

R . ;‘ ‘An annuity is a type of inveStment offered by 1if§ - ("
. insurance companjes' to- individuals. It is designed to -
provide guaranteed payments at regular intervals to the e

. L.
? . . -




annu1tant for the rema1nder of h1f 11fe
1." Purchase Methods

. ‘'a. Annuities may be pur hased prior to retirement
. ' through an investment program.
) b. Annuities may -be purchased at the t1me of ret1re-
_ ment by making. a cash payment.
N c.” A life  insurance policy gan be used to buy'an
£ . . annuity, either as a settlement option available
: upon surrender of the policy for itstash value
* ,or assthe beneficiary of the proceeds of the
. : po]1cy .

. N ﬁaJor A]ternativeé

. a. A fixed annu1ty prov1des a’ guaranteed income of¥
;o - fixed amounts .for each payment neriod “determined
4 . in advance by. the annuitant. .
- b. A variable annuity provides regular payments for
. o the.lifetime of the annuitant, but the ‘amount will
. e ’ vary depending updn the experience réalized by
‘ . - the annuity company in hand11ng a portfoiio of
9 T a . Ssecurities. .
e 3. Anngity Options . .

‘.8 a. Several annu1t/ options are available to the
. . annuitant such as g straight life annuity, a-
S, ) joint-and- surv1vorsh1p annuity, an annuity with
. i '\@a speci.fied number of years certain, and others.:
. h. "The' opt1ons basically. vary depending on the
- .amount of income left over (if 2ny) for contingen
benef1c1ar1es in the evont the annuitant dies.

4. .Advantages of Annuities 5 © .
o L ) . ' . . '
a. Guaranteed income is provided for the remainder

of the' person's life and thus provides some K

v 1nepme'protect1on to an 1nd1v1dua1 regardless of

" . how long he lives. -

b. Yhile an annuity is being-purchased, it is = -
possibte for an individual to save and build up

- . his investment of a tax-deferred basis.

PR Lo c. -A variable annu1ty may provide a hedge aga1nst

: inflation.,

5. Digadvantages of Annuities ‘ . ~'.. .

-a. Fixed annu1t1es have* a 1ow return and 1nadequate

. ptovisions .for inflation, >,

- b. V&riable annu1t1es are risky in that monthly pay-
ments depend upon the performance of the

. ,__\,secur1t1es over the life of the annuity.

<

~




Advantages and Disadvantages of Basic Types of Tnshrance

“value of the po11cy) Term insurance only pro¥ides.
protection. : .

! ) ~«<® 1, Cash value prov1ﬂes protect1on with savings (cash
{

Yo 2. Term’insqrahce premiums increase with age at the time
. of its renewable.date. ,Cash value 1ife premiums . . o
R N . usually stay- the-same. A : -
L] \ . ’ L g
i T 3. Term insurance prem1ums are usually Tower than cash !
N ~ value premiums in"the ea%1y years of the po11cy, s .
' N however, term prem1ums 1ncrease with age. , ot

4. Term insurance usua]]y maﬁures or stops at age 65
or 70. Cash value-life provides .protection for‘one's

‘ entire Tife. . L.
, 5. Term insurance can be purchased as decreas1ng sterm - *
' »for spec1f1c problems, such as, mortgages or- debts; ‘

6. As an investment, cash value life insurance has a .
. , tow-'rate of return. Rates are rarely over 3 or>4 A
per eent per year,. v

-~

- G. " Insurance at’ Ret1rement/( : L ' L
 , 1. When the insured reaches retirement age, he should
) revLew and eva1uate his life insurance policies.

k3 “
- . w N

o' 2. At retirement the Lnsured may - no longer require life,
@g% , T 1nsurance, if there is no young fam11y to proteect.”
3. The insured may cash in a paid-up po11cy and ' blace !
. the money in d savimgs account which yill have a .

- higher rate of retfirn.
o monthly payments m
- - -company.

Or the insured may ‘reouest ‘. X
him from the insurance

»

) P 4. Both husband ahd wife sbould know where all insurance ' o
: . policies -and Rapers are kept. ‘

H. Death Claims ’ ) . .

1. While death benef1ts from insiirance are not subJeB¢
> P to federal 1ncome taxes, they are subject to estate
. : ‘ taxes ) . .

L
IS )

. 2. At the time of.death, the beneficiary should not1fy

L . .- . the insurance company or its agent .of the insured's
. T "~ death. The beneficiary may . request either a lump
’ sum payment or- delayed payments if the po11cy owner

»

112,




d1d noteprevzously spec1fy which type of benef1c1ary
payments -are to’'be made. . ' .

3. . If the 1nsured dies by suicide w1th1n a spec1f1ed

~. period,usually two years, only the premjungs are
returneﬂ to the beneficiary. After this p iod, the

fage value i pa1d to the benef1c1ar1es
']

VI. AUTOMOBILE“INSURANCE - C xiﬁ ., '

Automobile 1nsurance usuakly 1§/made up of any f the follgWing
categor1es . e s \o , o
. N
A. Liability A v _ : *
.wiability insyrance provides coverage for bod11y and
' ‘property damage up to the 1imits specified in.the policy.
This is usually written as 20/40/10.. The numbers are
multiplied by $1,000.00 "for the 11m1ts of the policy.
The first numbér:® rEfers to the maximum amount the
insurance ceompany will pay for an individual coverage
(for examp]e, $20,000.00). The second number refers
to the maximum amount payable for property damage in any
one acc1dent ($10,000.00).

.Theré are no minimum amounts required in Texas for >
" @verage. - However, the driver has to be f1nanc1a11y e
liable for up to $20,000.00, An insurance policy 1s tﬁe
mqst.common way ‘of meet1ng this liability.
A x . ¢

N

Medical Payments

Medical , hospital, and funerdl expenses of autq—ao\1den€s
are paid regard]ess of who was at fault. Lf the '
. 1nd1v1dua1 has this type-of coverage, then it covers
_anyone rrd1ng in his qar, +as well as the insuged-and X
others in the individual's fam11y, or if you are. h1t,by r
' anot?er car, or if the insured is riding.in another* -

. car The rates vany accord1ng to the amount of coverage
desired. )

“Uninsured Motor1st Coverage I Co
Th1s type of coverag protects the insured and passengers
in the owner's car i “injured by an uninsured driver or
a hit-and-run driver, but»only if the othe\udr1ver is
"liable due to ‘negligence. Rates vary according to the:
amount of coverage ineluded in the policy.

.

C0111s1on Coverage : ' .

4 - —

* This coverage prov1des payment for 0S3¢s to the owner's,
car due to,collision or invélvement in a single car -

Aacc1dent The.other driver's insurance (if he has
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insurance) will pay for damages if he is liable for the "
accident or damage. This coverage js valuable fobr ~
unavoidable acc1dents, or'when fault tan not be-proven.
~Policy ho}ders norma]]y-must pay a deductlble amoufit o
toward the.total accident estimate. ~.If he or she has
$100.00 deductible, then the policy holder will have to
pay the first $100.00 toward t?e car repairs or body -
repairs. Premium rates -are affected by the s1ze of
~deductible chosen. )
Lg% . ’ .y
E.. Comprehens1ve Coverage ' : ‘

’ This coverage prOV1des for danages due to theft, flre,
vandalism, hail, hurticane, etc. Rates vary as to-

—amount of coverage and are sometimes higher in areas of
‘the country«where crime or vandalism, etc., is more

prevalent. -
.F. Towing R
This provides funds to reimburse the insured for towing
expenses.. It may be included in the Comprehensive ,
. coverage. This amount is normally limited to a set
figure. ‘. " et
. A ] N !
G. Safe Driving o " a

Some insurance compapies provide for discounts on- .
‘prem1um§’to the -insured for non- acc1dents, traffic 25
t1cPets, etc tThis may result in savings on premiums.
. \ . "

H., No-Fault Auto Insurance .

-

" MJo-fault auto insurance is'designed .to provide fast and
2 - adequate payments for financial losses caused by auto
accidents. s Hith no- fau]t, ‘the insured does not have"to
worry about who was*at fault in the accident, whether
. the insurange policy will cover the accident, etc. In
no-fault, thé 1nsuraﬁ2e company would pay losses; the
other person's insurahce company would ﬁay for his
"losses. . flo-fault replaces 11ab111ty, ich is protection
- for ogher people one injured by the PG icy holfler. Under
;; no-fault, one can on]y sue for 'the pain and.su fering
caused by serious injuries. : : <.
I. Defens1ve Driving Course
s [
Insungnce premiums ca be reduced by as much as 15% if
individuals take advahtage of locally offered-defens1ve
dr1v1ng courses.

' 1
-

¥
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PROPERTY INSURAHCE (= Coe Y .
Homeowners . T <.
1; aDamages or loss to home. o PR
}
2 '>Protect1on for damage to other strue;ures on the

b

iy - ’

z

2.

" homeowner' s lot.

1.7 Floods =~ . & °

. )
.

Proteccion;for loss or damage to personal property,

3. -
“ such as househpld contents, persona] be]ong1ngs o
(new or used) etc. L ' '
4. Protection- for damage or loss of. persona] property
while away from home.
5. "Coverage for add1t1ona1 ‘l1iving expenses, such as when )
the house. cannot be.occup1ed due to damage. _
] , .
6. Protectwon for personal 1iab111cy, such as due to
acc1depts,.fa11s, dog bites, law suits, etc.
Renters' .- p - h S < SR
1. Renters insurance provides for protection when the
1nd1v1dua1 rents an apartment or house. o %,
2. The protection for renters is’'the same as, found
items 3 through 7~above in the Homeowners seatlon. :

— 4 . - s

Exclasions . e - -

e . : . ‘B

This protectaon is purchased from the Federal Govern-

mént. .. B o
2. :Some. policies exclude certain acts of v1olence or. e
_ conditions from coverdge in the policy, such as T,
.earthquakege nuc]ear,accydents, etc, ™, S "
Rem1nders a S " _ ‘l’ : B
1. Review the pQlicy. ' Make ceftain that it provides

«adequate protection; duelto the r1s1ng costs, and . '~ ..
1ncrease in the va]ue of -hom : '

Détermine ifthe poiﬂcy~prov§%es enough . protection . Y
for personal property. . o . poe

o < - i

') ! ‘ e > R ‘a . - . . *




SOURGES OF.ASSIQTANCE
A: Genera] : v i

VIIL.”

1. Help: The Useful Almanac’|(1977, $4.95)

' Arthur E. Rowse (Ed ) _ o ‘
SR Lt Consumer News Inc. . E
. Co 813 Nat] na1<Press Bldg. ¢ . y

AN : Washington, D.C. 20045

. 2. -Money Book (1975, $5. 95 : 0o
Ca 7 S$ylvia Portér. , -
: " Avon:Books Lo '
e .~ - Hearst Corporation . S - :
. -959. Eighth Avenue . ° * : -
o ilew York, iHew York 10019 _ ) ‘ '

s
’

R

3. Shopper's Guidebook (1974, $3.50) . BN
Herbert.S. Denenbery ’ .
Consumer News. Inc. - - o
813 Natiopal Press Bldg.
Wash1ngton, D. C 20045 )

o . v 5 - 4

1. B. Specific Areas . : ~ T e

V]

—s.
1. A veryygood pamph]et ava11ab]e on Medicare. Write +« * _.
. for o . s

»l

L]

: A Br1ef Explanation of Medicare i
PR ) HEw PubTication HMo. (SSA)" 76-10043
& ' .. U,S< Department of:Health, ducat1on, and Ue]fare
' ' Sdcidl Security Aﬁm1n1strat1on . '
- & . Washington, D.C..

. 2. -Heartline's Guide.to Health Insurance ($1.50),  * S
. C 'Heart|1ne s Gurde to Medicare (ST~ 50) . Lo : -
’ ' - 8514 K. Main St., Dept. RTS. N '%’ff

o Dayton, 0h10 45475 7 . ‘

” 2

3.7 Life Insurance: . ' ~ o
e , A Consumer's Handbook (1973, $6.95) - ¢
e T . Joseph. M. Betth ' ) ) . i .
. oo- ' Indiana University Press ~$ . e
' .~ ™ 7 - Bloomington, Indiana _ , © S
A e r ! . . : ‘ ’
' 4. (For more detailed ék complete information\on Medicare,
- . - 3 e ] . : R S
S - «} © Social Security Handbook ($4.30) v
.. Superintendent of Documents : ! T
® U.S. Government Print¥ng Office " -

2 | 'Wash1qqton, D.C. . . , -




<f ‘5. - Your.Medicare Hahébook
Local Social Security Offjce

6. The interested consumer should ‘ask for the most .
current and updated pamphlets, ,since the benefits and
> deductions change frequently, to keep up with,
inflation. ' ' ’
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LOCAL INFORMATION SUPPLEMENT

=1

e . - I
\ I. HOSPITAL COSTY S \
i . ' .l N . "g"T . ’ : \\
— In-Lubbock, semi-private rcoms‘usually range from $55.00 to $63.00 \
| peér day and private rooms range from $63.00 to $74.00.per day. .- \
' TI. " INSURANCE™ =~ - = - - . | .z \
o * . JF a : —
_*A.- For 1nfbrq tion or comp]awnts contéct the State Insurance
-Commissioner. L e s
.« -State Board of Insurance R .
U . "Claims and Complaints - *
- Business Practices and Enfogqngnt Bﬁvi%ioq,‘ .
. , '\ . 1110 San Jacinto -~; - .
. : » Austin, Texas 78786 . DN . e
—" ' : . ’\ . ) “ . _(’%l " “ - T
- "R, T 7T Phone T-512/475-2444 . "ﬁ}?f'”';”," I T
B. Complaints should be in writing énd .include the name of
] , the company or.agents policy number, and a brief -~
C descr1pt1on of the matter ih quést1on 2L ;o
- s . b4 . \ LT - ' ' A
- ‘-IT. MEDICAID .- .- - ;z*‘ e, L L
Information and pamph]ets on Medifaid bemef1ts and e11g1b111ty
are available -at the Texas Depaptment. of Human Resources - B .
(formerly, Dept. of Public Welfare), Box“b@528 ‘bubbock Texas,>
- ~79408. Phone 762-8922, Ext. 201. * " e, .
©*IV. SOCIAL'SECURITY . = | v £
The Lubbock Social Secur1ty office is 1ocated on the first fToor s
of the Federal 0ffice Building, 1205 Texas Ave.. Phone. fsa 7365, -
, D , i SN
. . . ";ﬁ: N " .
.- " t
. Y \‘ ' . “_,. N
o é","ﬁ-'




e LT . Cchapter 10

* - HEALTH CARE

s e~

J
NON- QgESCRIPTION DRUGS .
A. Labels on Over-Ehe Counter (OTC) Drugs
B. Common Drug Use Problems,
C. Aspirin -
D. “Vitamips and M1nerals

PRESCRIPTION DRUGS. B

' ,Def1n1t1on * .
Questions_to_Ask
Brand Versus Gener1c
Labeling. .. :
ways to Get: Most from Prescription Med1c1nes

rnc:nm.>

. "MEDICAL DEVICES . . v w v v v v v v o o

A. Eyeglasses ¥y ' ) oL \

B. Hearing Aids
C.. Rental Plans £

MISLEADING AND FRAUDULENT CLAINS.

v .
A\ 'Ad\lertiSTHQ . : P
B.” Other Claims ’ -
4C. Arthr1t1s and Arthr1t1s Quackery 9

)4 Dea11ng w1th Quackery .
" PAYING FOR DRUGS .. ;f“,.

A.C Pharmacy Pr1ce Var1at1ons
B. Shopping By-Mai.l | ‘ .
scounts and Comparative Shopping 1
SE#rces of Information &

4

"'NURSLNG HOMES & v v v v v v a e e i e e

A. Dégcrjpt1on -
B. Types of Care T e o
C. Types'of Facilities — - ‘
0.  Selection of a Nurs1ng Home .
E. Paying.for Care: S
F. Resourice-Material.

‘ ’

L ‘
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A

HOSPITALS AND PHYSICIANS. .

‘A. Chbice of Pﬁys1c{ans
B.. Choice of Hospitals
C. . Patient Rights ang Respons1b1l1t1es

VILI. DIRECTORV OF HEALTH ORGANPZATIONS

-LocAL INFORMATION %UDP'EMENT A ’
3
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- - h\ \
- O]der citizens spend a. P@%ger percentage of their income on
medical care than any/otﬁér age group. Approx1mate1y one-eighth
of the hypothetical 1owerﬂtost budget for_a retired couple,-in
1975, was spent for med1Caﬁ care. Many fanilies - spepd much more |
- than this. Wise consum ’ﬁec1s:og§/€an hetp reduce health care -
spend1ng as well as ensu é?better health conditions. The follow-
~ing pages contain 1nforna§won to help make those decisions. ¢

,.5"\‘

I. NON PRESCRIPTION DRUGSQ?

* [ 4
r 4 »
Non- prescr1pt1on med:c1nes are dr gs and deyxices sold ovér-the-
. counter (OTC) without a doCtor's -pyescription. .-Drugs include
evepyth1ng from sleeping p1Tls to Vitamins. . %,‘ .
: A. .Labe]s on Over the- COUnter Qrugs' ,N _’ gz/ ,
1. ‘A11 med1c1nes¢haye a’'potential for harm as well as o
. .good. . It is extremely important "o read Lh& 1abe1s I
. T ‘' on them carefully and thorough]y ) ’
2. Informat1on on 0TC drug 1abe1s include: . ",\
a. Name or statement -of identity of the product
- b. Net quantity of contents .
c. Active ingredients :
d. Name and pTace of business of the manufacturer, -
¢ .. distributor, or packer. . N

i 3. b1zect1ons'f0r safe use by the conéumer These
: include an indication of the symptom to be treated

= . ' p]us dosage information, such as: -
a. Individudl dose_or_unit dose - *
‘b. Schedule for taking medicine K
‘ , c. Maximum 'dose that can be taken safe]y in a day
.d. Ajmit on the length of treatment (or number of >
. days it can.bg taken). - ey
4.__WBrning§ - - e e 3 ’
< ’ ,“’ -~ o E'
. Many OTC medicines should not be,used by people with

certain’ hewlth broblems, and the labels contain a
warning. Example:  "CAUTION: Should,.,not be taken

. by persons with h1gh blood pressure, heart disease),
v dﬁabetes, or. thyro1d disease unless directed- byea \
; goctor."- Read warnings carefully. A drug that is
" - + safe~for onqbcou1d be dangerous:for others. .

AR 4

. 5. S1de Effects

7Labels on 0TC med1c1nes t&77 about side effects, or .ot
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unwanted reactions whigh max-occur. For example,
some medicines may cweate drowsiness, and. the label

! ' will suggest not driving or operat1ng machinery when
taking the drug. i
. .4 « . )
‘s 6. "“If S‘ymg'toms per§'ist °: L ‘- . . | , ) . J
A\ 4 . . )

.Noﬁ-prescaibtion drags should only be used.for minor,
temporary ailments- Pro]onged use beyond the pertod .- }
advised on the label may -be masking the symptoms of B -

a serious disease. - ~ .
- 7. 'GarefuJ Useland‘StoraQe ' s ' ’
+ I't*is best to read the label again .each time med1c1ne ﬁ ’

i is taken. Read in a:good ]rght and wear g]asses if

’ this is normal for reading. NVo1d medicine mix-ups -
’ by keeping bottles separate. from: househo]d cleaning..
. agehts, and other meditcines. Use- n]y on a regd]ar .
’ . "schedule established on label. R r, sometimes i
, B * additional information about the ?&' accompanies G
P PR the bottle on a sheet of paper in tﬁe box. . - -
.. B. Common Drlg Use Pxob]ems L “ e .
1. OVer—use of Qrugs ‘. -
~0TC drugs are safe in the recommemded dosage, but . & .
) they may be extremely dangerous in-large overdose. ¢

L e For examp]e, continued, excessive use df some pain-

5 - kil1ing «drugs has been found to.cause sevére and

Loe -1rrevers1b1e k1dney damage. Over-m®dication of -
_symptgms’, such as continupd use. of laxatives to '

relie constipatien, may mdsk the under1y1ng cause

2. ~Comb1n1ng DrEEZ\\\ . ; - k

S

i a; The combinéd effect of two or more drugs«on the
' - '\\ . ody can be very d1fferent from the action of
N ’ S \\J ach drug-takéen sépatrately. “Sbmetimes combining \
- - . ‘drugs can produce dange?@ks--even fatal feact1ons .
A “This is because each dr ot only acts on t .o
. body, .but may act. upon and increase the effed .
e . of other drugs, a condition knowyn.as "potentiation."
: o For example, aspirin increases the "blood- -
. . th1nn1ng effect of an anti-coagulant. For that
.. ! 4 . reasgn, a patient with-heart disease~who. has beeg
o !\ takfng an anti-coagulant under his docto¥"s’
: S ypervision may risk the serious compilcatlon of -
. ) e . BEmorrhage if he usessasp1r1n'whenever he géts a

CoL headache.. fg h - :

™ ) b. Patients who regularly take a~nrescr1pt1oﬁ X’qqzu -
. - imedication should seek;and fEBow the dgstor S0
: , . \ : 4 : ,

. - . - B . -
A - - ! . ,‘\ Lt / v . "
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. advice in using OTC drugs. Pharmac1sts may also
‘whether an OTC grug can be safeﬁy used in
-combination with the patient's prescription drug,
or whether two or more OTC drug§ can safely be
taken in combination. : :
c. Alcohol is anothgr substance” that can 1ncrease ;
‘the effect of a drug. Hypnotic drugs, such as
sleeping pills and antihistamines, are examples
of drugs that-interact with alcohol, producing
potent1a11y harmful results.
d. It is not unusual for elderly persons to be
taking as many as 10 drugs at a time, hence,’
careful pnofess1oné1 guidance is crucial.

-

- .

At the same time a druyg is act1ng’“n,$ome funct1on .
or part of the body, the human body is doing some-
thing to the‘drug., Hormally, .the body will limit
the drug's duration of action and effectiveness
and then excrete it. This normal function, called
“detoxification," requires the proper performance of ‘
organs such as the liver, kidney, or lungs. If an:
individual cannot detoxify the drug--because his
body is not reacting properly, because he has taggn
t00'mucn medication, or because of other i
‘complications--the drug's action may be much more
-prolonged and severe than desired. »Some drugs act
by interferring™with normal body functions, which
must be restored normal.after the drug is stopped.
If the misuse of drugs disturbs the’delicate balance |,
,of the body's chemistry, then®restoration of normal
functions may be impeded. .
S . ‘
Drug=-Food Intera@?iony4 ' . -
a. 0Only very recéntly has attention been.given to 3
the effect of food and drug interation. It is a - :
> problem-of concern part1cu1ar1y te the elderly
who typically use more drug%.and take them
Tonger than younger persons. ' - . "
b. One basic type of dinteraction is that of , . . S
pharmaco]ogdca]*active substances in certain
.foods with certa1n~med1cat1ons. For example, v
certain types Gf anti-depressant drugs combined -
2 with foods including bananas, chicken livers,
# and avocadds, can increase the risk of strokes,
blood clots, and qther 11fe threaten1ng
.. vascular problenms.
c.- A segcond basic type of 1nteract1on occurs wWen

some drugs, taken over a long period.of time, =~ . - o
decréase‘ the body's ability-to absorb and use - s
-essential nutrients, leading to malnutrition. - i
. : ' o R
S 123 L C4
. e ) g ¥ )
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\ . Some laxatives, antacids, diureticsﬁgand antiy/
» biotics have this ability. If taken, diet .
patterns need to be changed to’ accommodate the .
effect.
. d. Whether a drug is taken before, dur1ng, or after

- @ meal, with or without milk or a milk product;
‘can also he]p determine #ts effectiveness: .

e. Consumers need to question doctors carefu]]y in Lo
order to determine whether a problem.is 11ke1y
to exist with the1r own medication. '

: . ’ . ‘ . ) Ty
o C. \@sp1r1n : . , - 3
N ; - . . ; . L%

tf?\\;g: most peop]e, aspirin is the most effective OTQ//Q 1?

e s e Y

dicine. . Be aware that most products for temporary .
‘ ' 4 re‘{ef of arthr1t1s pain conta1ns asp1r1n
. . ..
' 2. Asp1r1n 1$ w1de]y mi'sunderstood. People do not know i
) what it ca and cannot do. It can not only relijeve ‘
~the pain, bu Lso\reduce 1nf1ammat1on It cannot o

v cure arthr1t1s \\\ . 1
& < -

3. It is misused. There is speC1a1 way to take it
for arthritis, unlike a hea ache. The dosage and

s+ - times of taking may vary. Itg best to seek.a
-doctor's advice in this matter. .

4. The basic fact is that a]] asp1r1n ands are about \
the same,. i
S \
5. Thére is also the gamr1c ‘vs.'brand name ¢
Aspirin is the generic (or general) name as
by the FDA., Bayer, for<eXample, is a brand 'n
A1l asp1r1n products must meet the same qlialit
Most aspirin are in five grain dosages

6. Some asp1r1n products contain.-added chemica]s, Tike
caffeine, or are buffered. -The FDA has comp]eted a*

. study comparing bufferin brand to plain aspirin.

- "Experts found J1tt1e or no difference between claims

of buffered aspirin and regular aspirin,

ety
1 Fanbs de e S X
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4 7. With aspirin, as with many 0TC drugs, consumers may
pay more for the name on the Tébel. -

. - 8. ‘When buy1ng ‘aspirin, remember: The Jeast expensive

Pao T , is as good quality as the highest’ pr1ced If

E - possible, open the bottle before buying. If it -
smells Tike vinegar, don't buy. Buy only 25 to 100
.tablets at a t1me. Unused over a period, all aspirin
will. lose potency.t - ) '

(4

©
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Apbroximate[y 1/? of the population is allergic to
aspirin and the allergic response can occur at any
time.. Non-sa]icy1ate substitutes are available.

D. Vitamins- and M1nera1s ’ .. .-

¢ -

1.

PRESCRIPTION DRUGS .
. Y
A. Definitfon o ; c e
. , o -
1. Prescription drugs- are drugs that can be prescribed-
by a doctor and sold by. a regis%ered'gharmacist.
\\}‘ﬁ Wil
* 2. Prescr1pt1on drugs bear the %%‘symbolﬁggf‘%
. . L. \
3. Presqr1pt1on drugs aré gener%kly more p werfu1 than e
non-prescription drugs. ’% . B

B. Questlons to Ask

1.

s

he label "instructions -for dosage.

«c. rBon't overdo fortified foods.
food products -.cereals, metered-calorie formulas,

Some phyS1c1ans suggest the use of multivitamin
supplements for nutritional "insurance."’

Excess doses of V1&am1ns-can be dangerous, contrary -

to-what many people th¥hk. The theory that Targe
doses may do some good but cannot do any-harm is
false. Use single vitamin preparations only on a
docter' s.recommendat1ons and follow h1s prescribed
dosage -

.

Fo]]ow these gu1de11nes for safe use of" v1tam1ns and

m1nera1s

a. Store vitamin preparations (partipurarly those .

contatning iron) out 6f the reach of children,
b. Treat:a vitamin product as a drug. Follow the
If medical
attention is thought needed,
H1gh1y fortified

instant breakfasts - are essentially multi-

vitamins in food form., If these products are.
used. da11y, skip the multivitamin supplement;”
it won't be necessary. towever,
depehd on fortified 'foods for suppTements to

balance the diet; knowledgeable menu. p1ann1ng—'

is st111 the best way to ach1eve good nutr1t1on

»>

i\,

\"‘.

@R?‘
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Because a1],prescript1on drugs must be

on

125

it should be sought.

4s a rule, don't .

rescr1bed by a

doctof, this does not mean that the pat1ent as consumer,
“should not ‘be aware of exactly what is taken.
- the doctor gives.a prescription; answers. to some

"When .

5]
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o questions ma be given.without. having to ask. But .~'.L§
' -~ to get the best results from medical treatment, the

following .questions about any new prescription shou]d
be obtalned

e’

y

¢ -a. What is the.med1c1ne~(name 4nd type)’ ' -

. b. What resuTts are. expected from taking 'it? . i
o \ c. How long te wait.before reporting if there are . .
- : no changes:in symptoms? g

d. Are there any cautions to observe wh11e tak1ng
‘ .» the medicide? Any foods or beverages or other

s,

B e AT 1 e Sl oy

1 R .~ medicines to be avoided? Any limitations on - T
: ) ' driving 'vehicles or operating other machinery?
’ N e. Are theré.any specific instriuctions about how .
e, . ‘and when té.take the medicine? 4 v
fe T g f. How long to continue to take? s = &
BRI g. Can the préscriptign be refilled? If it can, -3
B should the-doctor be-called before haV1ng it

. refilled?

2.. Asking these. qdest1ons of the doctor shou]d not be :
const;ued as expressing doubt in the competency of *
the p ys1c1an, but simply as an expression of. interest =
i in one's own health and well being. The consumer has

- - a.right to be }nformed when it comei/}o health.

, )
C. 'Brand Versus Generic ' ~

1.7 The "brand name" of a drug is the identifying mark S

. - ' of the part1cu1ar company that 'is manufacturing the- T
. . drug. for sale.- The'brand name is the trade mark

chosen by the manufacturer to identify his product s

and d1st1ngu1sh it from others. For .exampler

Tetram?cnn is a brand name of Tetracycline.

.= 2. \Fhe "gener1c name" of a drug is the drug's common

. ' //J name or the name .assigned to the drug by the United
: : States Adopted Names Council (USAN) and approved by
Tt o the U.S. Food and Drug Adm1n1strat1on.

) 3. Drugs ordered by brand hames aré somet1mes more
. ! . expensive than -generic name drugs.” Discuss.this
: v ‘ with the doctor., Get his.advice on the prescription
o ' medication (brand or gener1c) that will do the most .
- ) ) - to clear up or relieve problem in.the shortest ‘amount
B ' . of: time, at the least possible expense.

j¥4

P -4, There is no proof that all brand name drugs and

’ . generic name drugs are always of equal quality. The’
‘doctér will -most often rescr1be medication that he
has used before and has thad ‘experience with ahd
because he has confidence in the competence of the
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-manufacturer. . S1nce drug quality isn't simply a
"matter of how a medicine is named or marketed, but
by whom and how it is madeL\the doctor prescr1bes
.most carefudly. :

.
3

'+ 5, The Food and Drug Aﬁministration exercises a great -

@

measurg‘of control over the devefopment and production
of prescription drugs. It is the largest and most
sophisticated agency of its kind in the world. fAs

a result of their studies, the FDA has concluded that,
except for yare instances, chemically equivalent .
drugs which’meet official standards will produce the
same des1red effects.

.Y
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1.+ Yhen purchasing prescription médicines, before leaving -

‘the pharmacy, look at the label carefully. . The
following information should appear on it:

. The pharmacy's name

. The prescription nunber .

. The patient's name ~1\\ >
How often and“when to take the drug
How much_to take each’ time . N

Special instructions (refrigerate, shake well) -
. The doctor's name .

The date the prescription was filled

The name of the drug (if the doctor says it should
be put on the 1abe1) :

- ) &
t

2. Some spec1a1 cautions regarding 1abe1 d1rect1dns

o

—-SQA -hHho A0 T
. . . o, o .

a. Always read the labels” before tak1ng any mediciness’”

bottles often look the same.
b. MNever take medicines in the dark.
c. Be sure td keep the label on or in the conta1ner
d. When pouring liquid med1c1nes, keep_the label side
on the top so liquid won 't pour down the side and .
b1ot out the print. -
e. Don't switch labels. If necessary be very care-
ful.to get the correct medication inh the container
- with. correct label.
fo If tak1ng a tablet or cag_ule from more than one
. ‘ box at a time, c]ose one box before .opening the.
X other S0 covers won't accidentally switch and

° thus m1s]abe14¢he contents. © s .

:ways to Get Most from Prescr1ptron Med1c1nes

1. If a drug is not doing what ‘the doctor expected it to
" do, ‘check with h1m -

o N ‘ ) ?
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The manyfacturing Ehd\s le of health devicesewis not as str1ct1y
regulated by the FDA astprescription and non- prescr1pt1om.drugs

A. Eyeg]asses ‘ : - . . b . .

devices, and can be very expensive to th

\ © are

value r h1s money - o

1.

_the doctor may be ,asked ‘to prescribe a larger quantity

Eyeglasses have' the most stringent reguTgfions~of most

s - . mo .
N :

.Ifeafter taking a drug, a new or uneXpected symptom, S

such as nausea, headachey dizziness, etc.. deve1op,
report- the prob1em to the doctor immediatel

If taking med1c1nes, dongt drink alcoholfc beverages L
without first checking w1th the doctor«s to whéther )
or not the combination could be dangeFrous. . o

If preferred, the pharmac1st may be requested not’ ;o

t med1cat1on if a child- guard container,. The

onsumer will bé asked to sign a waiver stating that
the safety conta1ner is not wanted. The doctor may
also be askedito indicate on-the prescription- that
an easy-tp- open conta1ner is des1red - - - L e
People w1th a sma]] ske]eta] s‘tructure should inform
docters, especially’if they are over-weight at the
time. Drugds are- prescr1bed by body weight, buu\&
sometimes body frame size is a better measure

*

If the med1cat1on 1s\to be taken for a -long t1me,

in order to make st poss1b1e for the consumer to buy -
at a qudntity d1scount .

Occasionally, one may med1cate oneself with a ~ .. s
_ prescription.drug borrowed from another individual,

a procedure not recommended by the medical profess1on
due to the danger of developing- serious side effects.
A drug prescribed for one person shou]d not be used
“by/someone else. .

..

-

{11, MEDICAL DEVICES ~ | ‘ 7

Devices include everything from toothbrushes and false teeth to
eyeglasses: hearing aids. They can be purchased 1n pharmacies,
. supermarketsy~Qr other stores. . 1 ) .

o

\

consumer., Here

few suggestions that may get the umer the best

Learn the d1fference between opt1c1an, optometr1st,
~and ophthalmologist., i .

a. An,ogtician is 3 technician who makes eye§1esses
© according to a prescription from an optometrist-
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or«ophthalmologlst‘ he is not qua]1f1ed Lo
measur; vision or examine eyes.

b. An gptometrist (doctor of. optometry) is a graduate
from a college of optometry,. the curriculum of
which includes some disease detection so that he
can make referrals. However, he neither %treats
medically now Surgically and is prohibited «in.

v

. all states from administering drugs.. Therefore,.

he .cannot dilate eyes for the purpose of internal
. examinati¥on and must rely on, instruments.
c. An ophthalmologist, also called an oculist, is an
M.D. who has had 12 years of .college and training .
. and spec1a]1zes in disorders and diseases of the
eye. He medicate$ and-operates when necessary.

Bath ophtha]ﬁo]og1sts and optometrists measure _5

opt1ca] efects such as .nearsightedness, far-
sightedness,and astigmatism; technically. this
measurement is known as a refraction. Both also
prescribe and fit optical aids.
Before using{the services ®f an optometrist or
‘ophthalmologist, ask if he will- g1ve a prescription
to fill elsewhere and how much he charges for the
examination alone. dh11e one may not chodse to go to

a separat® place for the eyeglasses, the practitioner's

w1411ngness to 1et=you is 1mportant o .
Roughly 40 per cent of the country's ophthalmologists
and most optometrists, dispense eyeglasses. Thus,

‘they face the temptation of overcharging and over-

prescribing. for captive customers. Among ophthal-'
mologists dispensing eyeglasses, some ha¥e been
reported to refuse to write prgigg1pt1ons to be
filled by others.

.Most’optometkists; although they dispense eyeglasses,

will write a prescription if aske'd. Only a few will
duplicate lenses withput re-examining your eyes; «
they are mainly so-called commercial optometr1sts who
run spec1a1ty shops, operate ‘leased deépartments in -.
department”’ stores, and where law permits, work for

cha1ns of opt1ca] ‘retail stores. %

a
Z

Check 1nt0xreputat1ons\and be sure a pract1t1oner has -
a 'bona-fide-degree and license.- If eyéglasses are
made by an optictan, bring*them back to the prescribing
ophtha]mp]og1st or. optometr1st to be checked oL

.Compare pr1ces on frames* and lenses. As pr1ce1ess as

eyes1ght is, there are economics to ‘bé gained in,
comparisons of gldsses among reputable pract1t1oners.
Safety- lenses, for examp]e, cost.$1 to $6 more than
re?ubar F‘nses. Fod frames anﬂ ]enses, optical .,
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compan1es tend to -be: cheaper because of. their . o
volume of .business. ~But they are not always geared .
to handle difficult prescr1pt1ons. -"Shatterproof :
lTenses should be required in all eyeq]asses--except )
.where the physician feels the glasses would not .
. _meet the v1sua1 requirements of a part1cu1ar pat1ent" -
says the Food and.Drug Administration, in order to N
reduce«an estimated 120,000 1nJur1es a year from °
brmken lenses. N : o
N
5. Nevé?-buy eyeglasses in a dime store or any other .
».+ ~ non-prescription outlet. Some people think-they can
fit themselves'with glasses. They may only. makKe .
their eéyesworse for the effort. ﬁEyeg]asses cannot
be.safely or accurately fitted by mail. No med1C1ne

.
-
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can cure eye disease or correct poor visioh. . i
v, 3
C o [ X . :
"B. He§r1ng A1ds e C. .
F 1. Trying to correct for fa11ure of a part of the body

as delicate and complex ag the ear requires the help’
rof- a physician or ear spec1a11st Many consumers are
not aware of the differences amo g, hear1ng aid

VAN e neen o vaa wpdd dev s YL

.specialists and.sellers. w PN )

a.' 0to]og1st--a physician spec1a11z1ng in ear iy
problems only.

b. 0to1aryngo]og1st--spec1a11zes in prob]ems of ear, °

nose, and throat. b

c. Audiologist or clinical aud161og1st--un1vers1ty- ¢ -

. . trained, h1ghTy skilled, non-medical spec 11st :
*in ‘measuring and test1ng hearing loss” an .

o counseling persons with hear1ng loss. .
" .. d. Hearing aid dealer--specialist 1n selling many ;
types of hearing aid equipmeht. ° Amount of ‘ £
, training can vary widely. . -5£
>~ 2. The variety.of certification and 1icensing procedures / 3
. can-also be confusing to the consumer.- , /o
. a ' ” F
' 4. Audiologists receive’ a Certificate of C11n1ca1 /7 =
. Competence issued by the American Speech ‘and. f i
- Hear1ng Association “(-ASHA) -ga\profess1enal group o/ ’g
: ‘ > ~in the audiology field. .~ M
. . b.@VSome dealers advertise aud1qﬂ$gy eert1f1cat1on , ]
. from.the Natiomal Hearing Aid" Sgc1ety.-- a hear1ng
’ «> aid dealers association which, at m1n1mum, may oo
. - require a 20 week study course. I
. c. In at leadt 42 states, .licensing regu]atmons 4
: .-establish qualifications and standards for hear1ng
. ) aid dealers. Enforcement, as well ds the standards
. themse]ves, can vary.
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3.+ In addat1en’to a med1ca1 eva]uat1on, .the following ™
guidelines will he]p consumers-*gain ‘the greatest
ass1stance Cin purchas1ng hearvng a1ds

,WaL*_Requestma_trLal~per1od of 30 days before’ buy1ng
) Most reputable dea]ers will provide and the
:Federal Trade Commission Hias proposed to make ’
- this a legal requarement.

' b. Avoid dealers who promise to restore, hear1n9
A hearing”aid can only -amplify sound.
.+ ¢, If an evaluation has already been made by an

+audiologist or physician, ask the dealer for a

o iscount in return for not using dealers
testing services. oot 4
«d. Check &he Yeteran's Adm1n1strat1on for free

- diagnostic.service and hearing aids for serv1ce-
] ctonnected persons.

e. Do not count on much financial assistance from -
Medicaid or Med1care ud]ess éar surgery 1s >
-involved.:

f. Requestaa helpful pamph]et,“"Facts About Hearing.
. Aidsg from the Better Business Bureau foromore °
comp]ete seléction, costs, use, antcare *nforma—
tion.

4. Hear1ng aids cost upwards,from $350 and their 2\\:
* purchase should be a well-informed one. Aveid hard-

sell me¢hods ang m1s]ead1ng advertisements. .

.

Rental Plans - - - ;

&
I3
o & @ °

2
O

. e____;LL__Eldenlxﬁgﬂgnlg_mix_ﬂﬁﬂd_IQ_uﬁewmeﬁica1 equipment for

.

a short period of time-which would make renting morej°_

econgmical than’ purchas1ng the equipment. Prices
at var1ousyné@ta] agencies should be compared to get
the” most econom1caL equ1pnentgto serVesthe need

[/
3. Vet&rans in rece1pt of compensat1on or pen$1on from:°
VA can .check wqth the VA prgsthetics office to see °
. if they are*e] g1b1e to borrow med1cg] equ1pment. .
. 3.%fAnother organ1zatﬁonrwh1ch helps Tocate: med1ca1 °-
. ‘eduipmént i3 *the National Easter Seal Society for _
. Cr1pp1ed Children and Adu]ts, 2023 W. Ogden Avenue, -,
Ch¥cago, I]]1no1s . , R
.iN. HISLEADING AND FRAUDULENT HEALIH CLAIMSA- . ;‘ - .
A. Typical C1a1m§ . N SR - 2
. S Through Advert1s1ng ’ ¢ . . L.
a. Most 1nformat1on which people rece1ve coanrn1ng

Ea i
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non-prescription drugs and® devices, comes ia the
- form of advertiseménts by IV ra , hewspapers,.
billboards, leaflets, and store advertisements. .
) _The gonsujgxﬂmusi.alsowbp‘qware_ pat .often_gven
- : - packagrnq is aimed taward promoting- thes product -
: in the best light, rather than: gresent1ng c]ear -
and' factual information.. ~ b
. ' , b. Many forms of advertising 1nduce the consumer to
. *  buy a product which is on sale, even.if the «
consumer - has, no problem at the t1ﬂ + This is . "3
s "over buying." It ;is a waste of Noney. because ‘ :
L . . the product may sit on the medicine shelf, never -
4 ' be needed, and ,lose. its strength,. ~ . . .. -
. . C. Var1ous magaz1ne ads promote fantasti'c weight o~
redugtion in a matter of days. A drastic and.-
, ot ' sudden weight loss is never hea1thy, and is usua]ly
v ) ‘ a loss inbody ‘water content. - .

. «
. /
. ’ . RS .

- 7”“"”2 “Cautions and-other claims fodnd to. be fraudu]ent OF

‘ e misleading. 7 . -

a.; Cures for.\§1dness among men, of wh1ch 90 is

. bereditary and can not be cured: .

L . b. Chemical "Face Peels" .that prom1se new youth but

- N may bring:permanent” disfigurement. e "
AECOE . No mail order truss or other se¢lf-treatment to \

;(f' firm a small rupture can be promoted truthfully

. s~ as a .cure or as permitting unlimited a®tiyity. / -
o Y - d.” ‘Home Epilators (devices for removing facial hair RN
ot with an electric need]e) should not.hbe bought ‘to '
' 4 use on. oneself. Wh11e the device can effect1ve1y
- remove haik, 1t_ls_mot_sa£e~£on~use_by~anyon
_ . a trained operator. Scarr1ng mays. occur 1f not
. . used properly. . .

e - e. Thetre is no laxative that is sgfe for cont1nuous

-~ . use. So- called high colonic" enemas “also shBuld

. ‘ , be avoided since they are often ineffective” §;4§
. ' »  sometimes harmful.. b .
: . . .+ f. There is no known drug that can(truthfu]]y e

. offered to "the publjc as a cure*for the tobacco
- - ’ - habit. The most effective means is a program

actual change in-the denture er in the mouth that .
would delay correction. In addition, adhesives ‘
. that-have been’ used for a long period™f time may
i ‘ ‘ .. collect debris and dacteria which will irritate-
b - Y the gums and lead to infection. '
: <. Co]d remed1es cannot "cure" a cold.

e . ~. of self- discipline. - T e
. (. . "g., There is'np drug or product for the self- treatment )

. .- . of pyorrhea or the soreness? and’ b]eed1ng of the -

' gumS. / o T ¥ 9
: . - h. ©Denture adhesives-should on1y be. used on ‘the adV1ce

; . R " of a. dentist. Prolonged use m1ght disguise %n
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"\ " B. Arthritis~apd Arthrigtis Quackery

L

. N

‘ < . . .15

Jo Some non- prescr1pt1oﬁ&o1ntments claim to "shrink"
or "cure" hemorhgf1ds The truth is that they
will ‘not.
k. There is no known self- med1cat1on preparau1on
which can 1ega]1y~be labeled as a cure for
"kidney- tlr'oub1e~—u —or—"bladder -trouble." - -
1. Most non-prescniption sleeping pilis work on]y
© for very«mild casgs of sleepiessness. They
should be taken spar1ng1y gr not at all. Hever s ,
buy sleeping pills that contain scopo]am1ne\
such pills can cause blindness. =V
m. Sometimes .quackary even involves’ 1eg1t1mate
: devices. t is practically impossible fo get
proper]y(ffttea eyeglasses or dentiures by mail
order, It.is against the ,law for a cQupany to
send you dentures without being fitted for then
in a dent1st S off1ce

Always consult a physqc1an before 1nvest1ng ina

health device. Shop for the best quality for the
best price. ‘ .

-

—

See chapter on Frauas, gyps, and Schemes for more
information on handling such situations.

~

v E

There are -at least 50,000,000 Americans with some
type of arthritis. There are>17,000,000 with.
arthritis severe enough to require med1ca1 care!

Eath year it claims 250,000 new victims. ‘Frauds and
rackets robbed arthr1t1s victims of over $400-million

tast—year u.une———$er—eve¢y—d044ap—spent—bv

responsible organizations this year in 1eg}iimate'
research for the cause and cure of.arthritis, more
than $25 w111 be spent on use]ess quack "cures" and

-

The mos t w1despread kinds of arthr1t1s
a. Of the f1ve most w1despread k1nds of arthr1t1s,
rheumatoid arthritis is by far the most serious,
.pa1nfu1 and crippling. The joints become
inflamed:, and the disease can spread. The.
symptoms appear and them go away fqr a few days.
Unchecked, the intervals become shorter bgtween -

b. Osteoarthritis, on the otheM™ hand, is the most -
- common form of arthritis. Usua11y it is mild.-
It seldon cripples, but it is uncomfortaﬁiee
. The disease does not spread, and is attri

~
Al

.‘ .IQ

1
1

: LY
L ‘ remedies.:
o 2.
. , attacks.
)
Y
‘,;::

s, u’ted 3
to norma1 wear and tear, . :

PP .
coaT s N




- Y g e Y ey

e o R « oa . - TNt RNL LT T gt . e ST R,

S . - C % : R C ‘ R
. . Seg ) . . . .

. ‘C’ N H
HC ' 116 :
tA ) c. But ‘all forms of arthritis have a way of coming 4 -
o T and going unpredictably. It is made to> order ‘
N , s for the health quack for this reason~ The
v N quack knows that if he administers treatment ‘
_. during a peak period, thé pain will probably ° . -

djsappear\py itself.. ¢{Therefore, he claims a cure.

. M - » . .
* 3. Some remedies prometed to the:public include: copper
bracelets, coppéer and Zinc disks worn im the heels
. of shoes, proprietary drugs containing a variety of
ingredients such a§ralfalfa seedss herbs, vitamins
d minerals, and books purporting to disclose
- various secret remedies for arthritis. These i
remedies, for example, have included such things as AN
cod-}iver 0il and honey and vinegary

' 4.. There have been reports of door-to-door religious ™ -
. “"Faith Healers," not togention the Fabth Healers < .
- V\J/ Co th;} one must go out to see. o “. ‘

5. Many special clinics and health resorts have
' advertised treatment ranging from tonics, to sitting
on benches in underground caves. A clinic in
Missouri advertised a "drugless way to end misery."
[t emphasized arthritis treatment through colbnic’ ‘ >
irrigation, physical therapy, ,Swedish massage
. (including salt rubs), electrical devices, and
) . vitamin injections. A1l of these treaty@WNts.were =
very expensive and "quite useless. - *
6. Newly popular health treatments are acupuncture, and “
.$pecial diets foriarthritics. The Arthritis .
oundation.says that no diet tan relieve the pain -
or cure the 'symptoms of arthyitis. And while .. -
4 acypuncture. when Eroper]y agministered carf help some
- . arthritics, it has brought suffering and .financial
- < e hardship to those who have fallen 7n the hands of e
M ) unscrupulous and 'unskilled practitioners. Be sure o
: to .ask for a réferral from the' doctor before S
~ trying acupuncture. treatments. - ' P
. =5 . . L. :
7.- Every year thousands of arthritics travel to Mexico
for a "cure." The treatment they receive :there is :
” a2 series of injections and pilﬁs‘_basica11y cortisone -
4 A and/or, Liefcort. While cortisone.does reljeve the - ¢, ¢

,

paiq of arthritis; its side effects can be S0
danggrous‘that severe injuries and deaths have U

+ occurred from the Mexican treatments. .Liefcort, CL
L which contains cortisone and sex hormones, can be ;
X . equally harmful., w . ‘

o "

3
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b8' k¥t is 1mportanb for the arthritis sufferer to realize
that there is no glire for arthritis. However, early
- - detection and prepér treatment, or a diet:imposed
under a doctor's supervisian _can help the sufferer
. to lead a normal active Tife. Delay of proper aid ™
. ' can® be tragic, ’

‘51 Dea11ng with Quackery
1. Recogn1z1ng C1a1ms
. Quackery. has some well- def1ned characteristics. A °

"Yes" answer to any of the following questions,
suggests v1ct1m1zat1on by ouackerya .

)
. 'a. Is the product or service being® offered a "secret -
remedy" or not available from other sources? :
b. Does the sponsor claim that he is. battlin the
medical profession which'does not accept h
wonderful discovery? »
.c. Is the remedy being sold frdm <door-to-door, by
a-self-styled health adviser, or promoted in
//y ~ lectures-to the public from town-to-town?
d I is ."miracle" drug, device, or diet being
.pXo oced in a sensational magazine, by a fawth
B heafer's group, or-a crusad1nq Grgan1za+10n of
\ ‘ laymen?
L e. Does the promQter tell about the wonderful.
B miracles his product or serv1ces have performed -
for others? S - ~—— :
’ - . f. Is the product or serwice good for a vast
. * variety of illnesses,-real or fantied?
. | TN '
R 2.. Doing Something . L
If ybu suspect that you are’ the victim of quackery, .
. ..~ ~ . there are a number of things you can do: -
. “a. See a physician or inform the county medical
; : . . society.. -
.o - . b. Get in touch with® the Food. and Drug Adm1n1strat1on,

\ o ,egthe? at its local office or at headquarters, .
s ) .+ 5600 Ei'shers Lane, Rockville, Maryland, 20852.
. —_— c. If the drug or device was promoted-through’the
- mail, inform the local Post Office. .
- d. Contact the Better Bus1ness Bureau

: >
P V. PAYIVG FOR DRUGS

?’ _ .;/A. Pharmacy Pr1ce Var1at10ns . D . .
L 1.' A pharmacy is. a "business. * The purpose of a bus1ness
is to make money. °"As_a consumer, one should compare
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_prices at a’ pharmacy the same way one compares pr1ces ‘
; at a supermarket e . o o -
-ﬂsnﬂsf' 2u4 A pharmac1st w111 figure prices in one of tuo wayge
.- a. He 11 charge a flat rate for f1111ng the
: o prescrigtion
o ) bs - He'llia a percentage to the cost of the drug, . -

o wh1ch will be_his profit. . o l

3. The pr1ce paid for a prescription will 1nc1ude not
only-the cost of the drug product, but also the -
@ professional services of the pharmacist and other
expenses involved in the operation of the pharmacy.
- s Example: 24 -hour-a-day availability,.free home
: - degivery, cred1t discounts to—persons aver 65, etc.
e 4. - The consumer needs to decide what pnarmaey best fits A
L his needs on the basis of convenience and services
- > as well as price. . : '
\Beware of é anics which have their ohn pharmac1es
> R and do not hte prescr1pt1ons to be filled outsidé
' . the clinic. "0ften prices here are higher. - -

[

j“. f:° Mail- Order Drugs .

L4 -

‘ ' s

- T. Prescr1pt1on and non-prescription drugs n be "
" -2 purchased through high-volume,'mait-order dqrug firms
) Py ~at.prices ‘generally below those of regular \retail N
' -4 _outTet o ’
, L > .
_ * 2. The mail-order f1rms are 11censed and reguhated.

They vary somewhat-in -membership requ1rements,
- charges for stage, billing procediires, and services—
i offered, some of which are not*available from
neighborhood dnagg1sts such as, computer—record- -

\ keep1ng . - T
- Mail- order purchas1ng is an advantage to, persons who
) e may be invalids}ilack transportation, or need an ¢
S, ) - otheryise-not- av&QTable source of savinds on drugs
4. The NatlonaLiRet1red Teachers AssoC1at1on (NRTA) and
, the American Association of Retired Persons $
5 - “as well as other organizations maintain a ma11 order '
% service for members. . . :
- e a.. Postage is paid on ‘all orders. - = LT ;
T _ b. Price Tists fo¥ non-prescription and some- -
/' ' - prescr1pt1on drugs are available. - S . RS
i o ‘ c. Malk-in%service is offered at seven logatiens . g
" throughout the U.S. )

- . . * . - P
. * > s &
- . ? Te - M .
. - . . N
v - \ . A
. - . B (8
’ : v 6 -~
) v R e
.
. . .
: ’
.

.
i
‘J"
4

(S

'
2
i




»
" .

» ) .o S y ' ' : ) ' . N9
P . 5. The Bette Business Bureau shou]d be contacted before -
B *ordering when there is dowbt gbout the reliability-of

g mail- order f1rm. ’
oo ’ C. Comparative Drﬁg Shopping E ' - °
. ' - 4;
: ‘ 1. Mumerous* surVeys show a wide’ var1ety of drug pr1ces

: o among competing.retail f1rms Comparative shopping,
ﬁﬁwwﬁﬁ " can prove worthwhile. - -

2. Elderly consumers should contact local retailers for
poss1b1e d1scounts to senigQr citizens. . '
a. ‘Discounts can range from 10- 15% . .
. b. Age minimum will vary. :
c.. Usually a discount card is.issued. ) .

9
S

3. Some states requ1re post1ng .0f the most. frequoﬂtﬂy
s81d prescription 'drugs. Other states’are removing
‘. legal restrictions on advert1s1ng of presc¢rintion =,
A drug: pr1oes

© V. HURSING HOMES  ° -

A. Descr1pt1on * ' ) ‘ T

Nursing homes accept pat1ents because of infirmity,

. ‘ advanced age, illness, injury, convalescence, chronic

physical disability, or incompetence.
!> ;

. e . . R N T ﬁ "
B. ’Types of Care ' ' )

, ' 1. MNursing Care Serv1|‘~d/// g ‘ : -0

) Procedures requiring the proféssional sk11ls of a

o ‘ * registered nurse (RN), licensed vocational.nurse’ .
(LVN) or licensed practical nurse (LPMN). Adm1n1ster
; medication, injections, similar procedures ordered
L - by attend1ng»physic1an .

f;‘“ ‘ V 2. 'Personal Care Serv1ces s . - -
. Help.in. wa]king, getting in and out of bed, bath1ng, :
- . driessing, and eating. Preparation of spec1a1 d1et§ ) -

. . . . as prescribed. - - : -
N 3. Residential Care Services . - . <‘{\‘
; . . General supervision and a protective environment .
Lo _ including roomeand board. =May provide for social PO
oy s | needs. . . . : ) . -
- ‘ . - ' - sy -~
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Types of Fac1]1t1es '

1.

A

" v
Sk1]]ed Nur51ng or Extended Care Fac111t1es '

Continuous nurs1ng Servjce on a 24 hour basis. RN,
LPN, nurses' aides available. Emphasis is on medical

Inursmg and-. restorat1ve therapy.

i

‘2. fRe51dent1a1 or Immed1ate~eare Facilities

‘Reqular medical nursing and social services in,
addition to room and board for persons not capab]e
of comp]ete]y 1ndependent living., -lLevel of nursing
care 1is 1ess than rn skilled nursing fac111t1es

Se]ectlon of a.Nursing Home

1.
2.

;

3.

P
t

4.

5.

L]

6.

.information and a to r ‘of ‘facilities that -are poss1b1e

Call to determ1ne types of services and 1eve1'of care.

0

ith the administrator for

Make an appointment

se]éctﬁons.

‘ments, and details.

"~ 4. Determine da1]y and monthly room rates.

b. Check .for extra charges for supp]1es, phys1c1an,
_ physical- therapisty, private nursing services,

‘ medicatiqhs, laundyry, and special diets.

e. Inqu1re about a deposnt

when cho1ces are narrowed, make an unannounced

vwsit. Plan a‘visit around mealtime to determine the
quality. 6f food and how i't.is served as" well as other
observations of environment.

Check for state licensing as required Dy the state,
There is much variation In the consistency of meeting
criteria for ]1cens1ng. . , . .
Cons1der consu1t1ng annual inspection reports avail-2
able at many Social Security offices. Reports:are
comp]eted by staté inspectors: work1ng under federal
contract ) .o .

Pay1ng for Care

©

Institut1ona] care’ can genera1]y be pa1d for in these
ways: Medicare, Medicaid, hea]th 1nsurance, private pay,
or public pay. ] :
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F. Resource"Material

fhe %011owing booklet from.the U.S. Department of Health,
Educatiod, and Welfare describes the kinds off care avail.

. , able and included a checklist to use in evaluating and
- comparing institutions. ( e ‘ ”
u/\— ’ . =
) Nursing Home Care (40¢)- . :

Superintendent of Documents.
Government Printing Officeé
Washington, D.C. 20402

CVII. 'HOSPITQLS AND PHYSICflﬁS
‘A. Choice of Phy?ﬁcians‘ ' < .

1. A choice of physicians will depend to a large extent

on th'e consumer's personality and the kind of cersonal
attention being sought. )

: 2. A general internist or family practice physician
i who will treat the "whole patient" is preferred by
most medical authoritigs. A specialist may tend to
diagnose in terms of their own specialty:

3. A number of important facts about a physician can be
obtained to provide guides for selection. Information

can be obtained from American Medical Directory or -

Directory~of/Medical Specialists, available at public

> and university medical libraries; - ’
) " a. Medical school attended. . :
% b. Number of years of internship and residency (will
| be at lTeast three years for younger doctors) and .
R location of hospitals of training. University
§ - hospitals or university affiliates are preferred.
) ' c. " Certification by any Amerjcan Board Specialty.

; i "Board-eligible" indicates all training has been
‘ completed subsequent to certification.
d. Age of-physician. -. -~ .

° >

& ' %ﬁ 4. Impdrtant supplemental information tan be obtained .

by calling the physician's offices This information
consists of the following: ‘

Y

1 A

a.. Basitc fees for a routine office visit_and a first -
physical exam. - . .o
Attitudes of sécretary, nurse; or receptionist ﬂ

- - answering the itelephdne. o .
- c. Method of. payient. R ‘w

d. Acceptange of Medicare or Medicaid. . |
e. Mhere patients are hospitalized. ’ : . .
f. “0rganization of practtce - clinic, alone, .group, etc. |

! -
1 ~ .

o




5. Consumer's judgment of physician can be summarized _ - Tl

r ) " by (1) amount of -time spent with a pat1ent,
2 ‘ (2) competence, and (3) compaQijon. N B
o B. Cho1ce of Hospitals- . '; :
- - . .9 2 ,,:
- 1. Accred1tat1on by Joint Commission of Accred1tat1on of ,me;é
T\}? - Hospitals (JCAH). About 75% of generat hosp1tals in P

. : ' the u.s. are accred1ted . ‘

2. Aff111at1on w1th a med1ca1 school or other tra1n1ng . K
- program. Tra1n1ng hospitals are-more likely .to' have R
‘éﬁé wider range of\services and facilities than others. 'e - -3
' The higher the level of graining, the higher the o
qua11ty of servjce is 11ke1y to be._ .

A]though a hosp1ta1 is chosen with the phys1c1an s
help, the fOIIOW1ng character1st1cs should be '

considered.

LwMe s e o ERer e 7

-

, < \\\ 3. Ownership of hospital - Voluntary; nonprofit community
o ) hospitals;, privately owned, proprietary hosp1taﬂ :
) . public sponsored hosp1ta] Consuniers Union 1nd1cates .
the vo]untary hosp1ta1 is usua]]y the best choice.

'C. Pat1ent R1ghts and Respons1b111t1es . - T
. ~ b
1. Consult the "Pat1ent s Bill of R1ghts" formu]ated
, by the American. .Hospital Assoc1at1on

2.. Read carefu]]y and understand all forms before
~signing. R : .

3. Be assertive and questioning about all procedures .
and information given regarding health care.

4. Recogn1ze that the patient 1s an author1ty on h1s o ‘
. own fée11ngs and. reactions. .
‘ - . .
g . 5. Recogn1ze that med1ca1 serv1c£; are performed by .
- . other human be1ngs and who a]@o need, recogn1t1on as
"~ . such. ,
o VIIL.. DIRECTORY OF HEALTH ORGANIZATIONS
Helps with specific prob]ems. : «m“ Lo ,' : ' o
. American Assoc1at1on for Respiratory Therapy, 7411 H1nes P]ace, ,‘;%
Dallas, TX 75235, : ,
American Cancer Soc1ety, 219 E. 42nd St., New York, NY 10021. _
. . Research”organizations; local.affiljates can supp]y finformation
e N om ava.]ab]e services, sickroom supp]1es, oxygen, etc.

y

. ) <, ; . . . .
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) .
American Diabetes Association, 1 W. 48th St., New York, NV
. .10021. Publishes magazine for diabetics; affiliated local
associations sponsor diabetes-detection program. *
American Hearing Society, 1800 H St., N.}l., Washington,' DC.
Supplies information on hearing problems; conducts 1ip eaqing
and speech classes for children through local societie
" Aff111ated League of Hard of H§Er1ng Chapters give you a
chance to try‘out hearing a1ds, provide names of specialists,
- other services.

v - v > o
bel

: Amer1can Heart. Assoc1at1on, 44 E. 23rd St., New York,QNY .
10010. . Has affiliated local association.‘ Sponsors clinics
to ﬁetermihe work capacities of cagdiac patients. (Provides
information on cardiovascular diseﬁse and on services for
cardiac patients.”  .°
American Lung Assoc1at1on, 1740 Broadway, New York, NY 10010.
Local branches distribute -information; operate. c11n1cs and -
.sheltered workshops in_some areas; supﬁ]y referrals for
diagnostic and health care, and aid in ,securing emp]oyment

' gu1dance - .

Fa

Fd

. American Occupational Thirapy Associatidn, 6000 Executive’
- B]Vd., Suite 2000, ROCkVi]]e, MD 20852. .. ) .

American Optometric Assoc1at1on, 700 Chippewa. St., St. Louis,
MO 63119. .

+ American Physica)l Therapy Assoc1at1on, 1156 156th St., le.,
Wash1ngton, DC 20005. _

Amer1can Pod1atry Assoc1at1on, 20 Chevvy Chevvy\Ehase C1rc1e,
‘ N.W. wash1ngton, DC 20036 « , X

American Speech- and Hearlng Assoc1at1on, 9030 61d Georgetown
Road, Bethesda, MD -20014-.
Arthr1t1s Foundat1on, 1212 Avenue of the Amer1cas, New York,
NY 10036, Provides 1nformat1on .on treatment; sponsors treat-
ment fac1ﬂ1t1es in smallen towns; evaluates medicines so]d
for these d1seases .- . : .
- ' /: .. .
- Children's Cancer Fund of America, 15 E. 67th St., New York,
-y, -Provides financ1a1 assistance after consultatﬁon with .
. your doctor. ' . .

‘+

Epilepsy Foundation of Amer1ca, 1828 L St. , NoW., wash1ngton,
DC 20036. * Supplies information about services and facilities,
especially directed to meet sacial, psycho]og1cal, vocat1ona1
needs of ep1]ept1cs

e Eye Bank Assoc1ation of America, 3195 Map]ewood Ave., Winston-
L Salem, HC 27103. - )
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L3 . ’ ' ' ' ’ ' « *
Muscular Qystrophy Assocjation of America,-810 Seventh Ave.,

. New York, NY-10019, Chapters in all large cities: Services

o . "nclude transportation:.to’and from elinics, hospitals, and

schools’, financial assistance for therapy for needy families,

and purchase of.braces, crutches, and wheelchairs;.information
9ook1ets. .o c o

° National Association of ‘Home Health Agencies, 659 Cherokee St..,

. Denvery C0 '80204. " . .
.National Associatibnyfor{Menta]'Hea]th; 118 N. Kent St., wme
*Rosstyn, VA 22209. : d -

Nat¥onal Council on Alcoholism, 2 Park Ave., HNew York, NY
10016: ) ) - . .
Nationals Epilepsy League, 116 S. Michigan-Ave., Chicago, IL
60603. Supplies information about services and facilitias
especially directed to meet social, psychological, vocational
needs .of epileptics.

~
]

o National Kidney Disease Foundation, 116 E. 27th St., tew York,
dY 10016. ., Supplies information; sponsors cortisone banks
which supply cortisoner and "its derivatives at reduced rates

or without charge in cases: of fjnancia] need. ¢

National Medical Association, 2109 East Stréet, N.W., -
* 75 . Washington, DC 20037. - . ' _ «

u National Multilple Schlerosis, 257 Park, New York, NY 10010.
' “Diagnostic.services are available at.local clinic amd.

chapters; some offer reéhabilitation seryices and booklets .

) o on this disease; ; . :

»

* National Society for Autistic Children, 169.Tampa, Ave.,
_ Albany, NY 12206." ‘ e ’
. Mational Society for the Prevention of Blindmess; 79 Madison
. ' ,Ave., New York,.NY 10016. .Chapters and field staff sponsor:
. free vision-screening programs for prgschoo1 children,
glaucoma-detection for adults; also information, referral
- service. . s
A . N N - . .
Social and Rehwbilitation Service, Department of Health,
Educationy. and Welfare, Washington, DC 20201. .
. Unitéd Cerebral Palsy Associationy 66 E. 34th St., New York,
NY 10016.  Has.local affiliates. " Gives treatment through
" .clinics and existing community facilities; guidance and
"~ psychological counseling for patients and -parents, and

vocational guidance,

-,
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- Veterans Adm1n1strat1on Department of Medicine and -Surgery,
810 Vermont Ave., N.W., Wash1ngton, DC 20420.

=
o gmt .

V1s1t1ng Nurses Assoc1at1on, 107 E.

10021.
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* LOCAL INFORMATION SUPPLEMENy
)
LOCAL COMPLAINT AGENCIES

Food and Drug Adm1n1strat1on
1205 Texas Avenue
Lubbock,, Texas 79401

Phoﬁé' 762-7648

Bett@r Business Bureau
P.0. Box 1178

Lubbock, Texas 79408
Located at:

1015 15th Street

S,

Phéne 763-0459

II. RENTAL PLANS
. ’ . r : * :

The DAV Thriftstore, located at 1007 Ave. H {phone 763- 7229) has
medical equipment such as wheelchairs which they will Toan. bo ’
veterans,

&

IT1. DRUG PRICES
A. Local Discounts

Several 5%%9 departments in Lubbock offer discounts to the
ererlye.’ prescription drugs. Usually a discount card is
issued the person which enables them to receive a dis-
count of 10 to 15%. Price lists of commonly used drugs )
are also ava11ab1e at these stores. for comparison. shopp1ng,

AARP/MRTA B g

For persons living jh'Téxas, drugs should be ordered from:

Missouri Retired Persons Pharpacy
P:0. Box 1444 -~

3823 Broadway

Kansas C1ty, Missouri 64141

-

NURSING HOMES ) ' -

Texas Board of hicensure»for Nurs1ng.Home Admin1strators
P.0. Box 9706 . ‘ SR
Austin, Texas 78766 LRSI !

-

Phone .512/926 9530

. E. M. Lawrence, Jr., Executive Secretary

L

m144 f

- ju'




o,

YT RGN

WAL

pesereryeys

) .
e N\
&.1
S
Lo
.11,
“
L
:

T III.

“

"B.

.

‘C.

@

' C.
D.
- E.

. LOCAL INFORMATION S

L X Aghapter'TT S

\

MONEY - MANAGEMENT
S
R RETIREMENT. L C e

BUDGET PRINCIPL
A.

Assessing Income —
-Assessing Qutgo

C.
D Record Keepxng ) ot
P ; -

FINANCIAL STATEMENTS S e e e e e e

A.
B.

Types. of F1nanc1a1 Statements .
Preparing a'Balance Sheet or: Statement
of Net Worth

Preparing an Income Statement

-

costs OF LIVING e

A. Average Costs ot

B. Mapaging Cost of. L1v1ng i :
C. Increasing Income - .
D. Sources of Information 8

TAXES . .0 o . T e

A._ Homestead Exemptions | .

B. Selling a Home ) o
C. Tax'Credit for the Elderly

D.

Help with Preparing Tax Returns-
ESTATE PLANNING + o0 v v v o v v v o W

A” Def1n¢¢non . S
WATTS I
Executdrs - .

L]

Trusts /
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ONEY MANAGEMEﬁT

Today's retired persons ve in a very’dffferen conomi 1

than even their own 'parents .or grandparents did one’'or two .
generations age.. The d1fﬁqyen¢es are due ch1ef1y to & com1na-
%¢1on of at lTeast four maJpr§factors. v .

" .

more years tha estors -In past generations, a -
person over 60 y&awrs of age was noteeasy 'to find because mdst
',did not live much*longer-than"that age. ,Today,. peofile are
"still "young” at_that age because. there_are so many people

v around who -1ive Huch . Tonger_ than that, ¢ '

Aﬁ% Due- to:advanceSQ% rg}pﬁ technodogy, more peop]e are 11v1ng
anc

¥

B. Living longer is comp]1ca§ed by a;s m@?e urbanized c1v311zat1on
People who®e incomes are er1ved.chﬁ@ﬁdy from their own farm
can work as .Jong as they are able and-willing to do so. In .
urbane areas, most:people work for-employers who have po]icies
which retire people at 65 regartless of their ability’to
perform.. This results in an end.to a reqular wage and a need

etc., for 1ncome

CﬁﬁeSett1hg asjde mon #n ﬁ?ﬁé:*:axgto day spend1nq of an active .
~ask

o fa 9. for the purpp of®having an +income- upon retirement
‘wds.a majoryfinangial® requires a dénial-of durable
¢ gogds and se&vrces which abound -in the marketplace. The’

ta%%ﬁof setté a 1de funds for a. future day is further

comphicated by? eﬁfgcts of .an. kgf]af1onary economy .

wh1ch reducd&‘thé puvdm@s1ngvpow§r séﬁet1mes faster than it
can be saved. % I Y R s % »

, Z '> Ky L:z( ot pgﬁg& éu
D. Due to techno]og1 al adu%nces'of an 1ﬁdustr1a1 society, the
y variety of goods and. s es%to ‘be pUidgaséd not only have -
" - .increased in quantity ‘but ar&% finm ‘c'o'mpﬂex y. It is no
. '1onger a question of "do we’ have thgnmoney to pay for qur.,

- needs" but, "which of the many aﬁté&natﬁves for use of our
money do we want to y forg" andy. W% we understand enough
about how the- product s-'mad€ .or‘copéfates.to make a wise
choice?" (hoosing among tHe many alternatives requires
some, concentrated effort, if we ﬂﬂéhvtq&fee],We have spent
wisgly . \ e e 4

by . BT , . .

These four cond1t1onS; part1cu1ar1y fo the Amer1can over 60 years

of _age, ‘make skijlled money management ‘an area of_crucial concern,

Having a reduced income, limited gvings,- comg?téated choices to

make, and longer to live must ‘be face rea11st ca11y . ’

Principlts - of‘budgeting~or~money man ement—are~st444~4mportant
to fahilles in the retirement stage ofNJife. In .addition, there
are numergus gu1del1nes and resources fo he]pjng oidey citizens -

reduce the-various costs of 11v1ng _ ' : .
. v , -.9\” d ,
L 146 . \

to resort to- dependence—on—pens1ons,—sav1ngs, investments, . — ——
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BUDGET PRINCIPLES- FOR RETIREMENT °~ —

N 128

A. Assessing Income

1.

For adequate management of financial resources, it
is important to ‘have a comprehens1ve overv1ew,of atl
sources and amounts of income. A more rea11stih

1.

B; Assessing Outgo

figure will be arrived-at’if the income amounts are
actually ‘put,down on paper and totaled. Any part-
time saiary, spouse's income, interests from+all
assets, peps1ons, annuity, veterans payments, Social

. Security, Supplemental Security Income, etc,, should

be counted. Actual value of ‘stocks, bonds, real
estate, etc., should not be countéd as” income but
as principal not to be used until necessary.

Although not counted as income, it is important to
remember that there are several tax advantages for
the senior adult due to the tax-exempt status of
retirement benefits as well as additional tax-

. exemptions for persons 65 years and-.older.

-

Committing td paper all expenses can help to see
-which costs can be adjusted for greater usefulness °
and satisfaction. Not knowing where money: is-being
spent usua11y means that there may be a leakage of -

money g01ng to purchases which don't give as much
return in satisfaction as could be expected.
Cancelled checks for the previous year and other N
~records help to recall where money has. been spent, :
The accounting should include payments for taxes, i
insurance, etc.,. -W, - ) ’

Some costs are more fixed than others. These
nondiscretionary expenses can -be separated from
those which are more var1ab1e.

Expenses can be organized further under major
categories of spending. ‘These incTude housing,
household maintenance, au\%mobiie,‘food, clothing,
medical, recreation, and personal items. The
categories should - be those which most clearly reflect
the family's spendind habits but not be so complicated
asito require fuii time bookkeeping skills to main-
‘tain. .

N

The accounting system should also reflect those items
which have been purchased on credit as well as those
‘purchased by cash. ' .

14%
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Balancing and P]anning for Income/OQutgo

ey
i s <’ .

K 1. An accurate account1ng of income compared to outgo
T ) will help make clear the degree to which more care-
A C e e ful p1ann1ng and managing is needed.

2. A realistic appraisal can be made then of what kinds
- . of adjustment -are needed in order to achieve tae
. * greatest value from available funds.and to live )
“within the amount avai]ab]e;/,,/’
e <37 How peF?ons spend money is more than an economic
. - matter. -All1 attitudes and feelings of the household: =
e . must be recogpized for how they affect spending «
; : decisions. If the financial_ picture.is one of
deficit spending, even greater pressure is on the"
, household to recognize needs and wants and to arrive
' at some priorities. Ny
4, After consideration of spending patterns, a plan for .
N change can be devised. Some record pf the decisions
* can be made by proposing certain dollar amounts as =~ °
guides to aim for in various spending categories.

5. Allecating a sum of money to unexpected expenses is —
a helpful procedure to follow. If it is no% needed

- . s . at the end of a budget period, it can be used as™an

.. eXtra treat.

D, .Retprd Keeping

i

-

1. -Keeping a record of how spending matches the
priorities usually gives greater assurance of
‘ control of spending. ‘. ‘ -
- - . * .,
2. Record keeping should be as simple as possvﬁle.
Keeping account of each penny usually 1s not crueial Jf
to overall contro] -

-y

IT. FINANCIALKsTATEMENTS

Financial statqments are extremely. he]pfu] in providing 1nformat1on
concerning one's f1nancia1 posit1on

. A. Types of Fifancial Statements .
;// - 1. The balance sheet or net worth permits the individual-. 4
, o to determine his financial status at one moment of ;

time.' . o . ;
E»W 5 "'4(,« i ” . .~
S Lo 2. The income statement shows what has' happened 3hr1ng
the past year in terms of 1ncome received and w%ere
1t was spent S ¢ . ‘ .
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Preparing a Balance Sheet or Statement of Het Worth

Be sure f1nanc1a1 records are ‘in order and can be

Tocated. .

List assets in order of liquidity. : , e

a. Cash items - include cash on hand, checking
accounts,, and savings accolnts. r ¢ §

b.d/;ngestments (monetary) - include value of govern- |

: ment savings bonds, common stocks, bonds, other <
securities; mutual funds, cash’ value of life
insurance, cash valtue of annuities.

C. Loans - indicate the amount of money Joaned and
expected to be repaid.

d. Home - Tist value at fair market va]ue.

e. 'Automobiles - find value of .automobiles from a ‘
source such as ,the Blue Book or bank loan , S
department. . )

f. Personal property - estimate the market value
of personal pbssess1ons. g

g. Other.real estate --1ist at its market value; ‘

h. Bus1ness interests - list its value (usually :

- book value to be onservative). "
L 3

——d\ ’ .
Total the amounts of assets.

List liabilities (ranging from those com1ng due first ~
to later maturities). ‘This would include:. -

t

. a.  Current unpatd bills - charge accounts, insurance :

Preparing an Income Statement N o

premiums that have been billed out but not, pa1d
etc. .

b.. Balance due on installment loans.

c. &Wr1nc1pa1 due.on any mortgage.loans.

ds Balanes due on_any other loans. ’ ) , :

~ Total liabilities L

Subtract liabilities from assets,. The figure . B ‘
remaining will be the family s ‘net wor;h -

Obtain 1nformation on 1neome and exLenditures Good
.records are vital. . , .

f
” ]

L1st income - Social Security payments, pension,
receipts, wages, salaries, fees, div1dends, interest,

. etc.

. Total] the amount of income.%

~ e L
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4. Listiand total personal income taxes ahd‘other“taxeg.

-~

. - Deduct taxes from income. - ~

et
o

. 6. List living expenses:

Fbod | - . e T
Clothing
Housing, : . pe . .
Transportation =~ . . - e

.Medical
Life. 1nsurance

Y

AY
SQ -hdA® o

)

7. Total _expenses and deduct from income. " This 1s the
amount available for .sayings and investment. (*f
- positive). *

8. Analyzing .the income. statement“for one year can be
. a valuable help in planning a budget for the next
.. “year. .Decisions 'can be made, for example, to - s
increase or decrease any of the items of living —
expenses 1n terms of any goa]s that may be set.

III. COSTS OF LIVING

~ " -

# A. Average Costs .- ' N
. ge Ao

"X 1. The U.S. Department of.Labor each year publishes
A an updated hypothetical budget for:a retired
couple in 39.metropolitan areas in the U.S. at.
three different levels of 11v1ng--1ower§budqet, .
1ntermed1ate budget, and h1gher budget.

i ' 2. ‘The budget reflects what it would cost to provide
. what is assumed to be needed for each of the three
° levels of “tiving. Sheltér allowances are based on
’2' . ayerage costs of rented and owned dwellings. The
° , - -medical costs provide for out-of-pocket costszgfor .
N Medicare and);tems not covered by Medicare. -

o

y , <

3. A. coml;mson of the budget amounts from year to
year, provides some estimate of how much prices are.

.~changing from year:to year. The chart on the .
following page 1nd1cates costs for Autumn, 1975

Sometimes 1t i's helpfu] to compare one actual
. family's “spending with the hypothetical one to help
. - determine what unusual‘bexp‘enses the famﬂy has.

B. Manag1ng Costs of Living o A . >

L]

- - v : K
- . .
‘ .

1tw;putting expenses can be accomp]ished.both by mdjor

Recreation R

Ottrer. - - N . | : B

,oae
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. © . . COSTS OF LIVIWG- FOR RETIRED COUPLES, AUTUMN, 19751

y 3
ﬁ{ u./’—’ N ) p . Q .
' ‘ " poe T Lower " Moderate - Higher
S - Budget— - - Budget— - . Budget ~ «
-y [ - . . . ~ . . N
E s % ' § % x %

; .. Total

@ - Budget . $4,501 » 786,465 " $9,598

.
- - - .
ar \ R land - . . .
. . -5 — R .
' .

-

NN (5 Mo -

1 R _,31 13 g . | ) -
% Food . $1,427  31%  $1,912  30%.  $2,398  25%
b R ' SR . o

TRy - .

CANES -

Housing ™ . . $1,515 3437 82,192 -34%  §3,430  36% .

PO

¥ Transportation  § 297 07% . $ 577 09% -$1,059 11%°

-

Clothing ahnd . - . K
Personal Caré - .§ 326 07% $ 522 08% . $§ 789 .08%
‘ P . 05

P .
- R ° w

Medical - . $ 552 12% $ 555 09% . $ 559 06%

.~ Other $ 191 043§ 317 05% § 628 06%

" L. X - ‘-4: . .

o Socialt Security ° ‘ -
»o Taxes, Lnsurance $§ 194  04% $ 383 05% - $§ 736 08%

\lAdagted from U.§. Department of Labor release August 19, 1976.

B “ El .
"Note: Budget does not include‘personal income tax.
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decisions such as a change in housiﬁg; and by minor,
but more numerous’, decis1ons about, everyday spending.
'Many sma]] changes can add up to major anustments

in the®use of family -income.

"~ 2.. Having Social Secur1ty payments dEpos1ted in the tenk -

‘.

C.

eliminates the danger of loss as well as cutt1ng
down on the need for transportation. The, consumer
will need to fill out an author1zat1on form (SF-1199),
available at all _banks. ‘ .
-
3. In addition to a record of income. and outgo, attention’
should be 'given to preparéng a list of all pertinent- -
' 1nformat1on regarding assets. Both spouses should ‘
be awarg, of details about safety depos1t box, will,
1nsurance po]1c1es, savings, etce .
«4, Checks are good for big purchases and .eliminates
. carrying-a lot of money. When buying something by
mail--there isn't. as much worry about someone
° stealing the check--onTy the person whose name ‘is
‘ written on the check can-cash it. Checks are good
when making a credit or loan payment and a receipt
is needed. The cancelled check’'serves as a receipt.

Increas1ng Income

—_— \ A

1. WOrk 0pportun1t1es ¢

Poss1b111t1es may exist to supplement ret1remept

. income through part-time employment and business’
opportunities. The effect on Social Secur1ty
beneflits of these supp%ement\\should be cons1dered

2. Investments K P /
For the maJorlty of people, the most impdrtant
inveStment characteristic to be sought during
retirement is current income. Thus government bonds,
corporate bonds, certificates of dgposit on savings
accounts, mutuwal funds, dividend- paying common stoct,
-and income-producing real estatg are most appropr1ate.

(3

J
Sources of Information.

1. Other chapters in the manua] prOV1de guidelines for
receiving more satisfaction and value from money ' 3
spent for ﬁood, clothing, appliances, housing, etc.

Z. The'u.s. De&artment of Agr1cu1ture provides a -
booklet whith reviews basic budget ‘principles in
more detail, A Guide to Budgeting for the Ret1red

Coag]e. . ///’ ~

L}

et ,"15‘2_, .
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.

) ' _Home and Gardenu-Bulletin No. 194 (30¢)"
¢ . u.s. GoveErnment Printing Office
. Nashington, D.C. 20402 )

e - 3. Sylvia Porter S Money Book is ava11ab1e 1n pfperback
Vo e ‘ at a cost of $5.95.

IV. TAXES. : T S

’
e

‘In certain c1rcumstances, peop1e over, 65 pay amounts of tax which
* are=less than those paid by younger peop1e.

» AL Homestead Exemptions =~ S , -~

- In some states, persons over age 65 are eiigibie for - "
homestead exemptions to help relieve part pf the property
tax burden. ‘

3
P

. B. Se]]ing a Home

"A tax advdntage is attached to selling a home by a person
¢ , 65 and older. A once-in-a-lifetime exclusion on a portion
: @ of the gain realized in se]iing the home is provided.

. €osts and benefits of alternative hous1ng should be care- - .
. fully considered before this strategy is pursued. . -

C. Tax Credit for.the Elderly-

. ’ » I ) M .
The Jieditiis designed to providersome*additional tax .
3 . relief for those on,redueced income. The credit is a
'reduction.in the actual amount of federa)] income tax paid.

D. He]p with Preparing Tax Returns - . y o

9. 1In some areas the NRTA- AARP free- Tax Aide counseiing
program is available. The service uses retired ° -
‘ : persons who have been trained to assist others in - =
completion of income tax reporting. ‘ r

h
e

. 2. The IRS has free servijces to help. people filing the o
short form, 1040A, or those filing form 1040 whose .. - >
. adjusted gross itncome is under $20,000, derived: .o
* : N solely .from wages, salary, tip¢, dividends, interest,”’
' : pensions, and annuities, and who take the standard -
. . ’ deduction. Fi11 in thé basic information on the
: : form and mai] it td the IRS by April 15. -

V. ESTATE PLANNING . - - . ‘ A -

.. o A. Definition
- o _state planning is the process of making the right 1ega1'
. : arrangements so.that everything a person.owns will pass

153 .
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on to heirs din the way a’person desires. The purpose
is to avo1d ‘paying unnecessary taxes, settlement costs,

.and.unintended heirs. A financial statement (see previous

Section) he]ps a person v1sua11ze what they ownZand owe.
Wills o SR

1. Wills are used to designate heirs, identify _the
© property they are to receive, and name the people
or institutions who are to act as executors of the
_estate. .
AN
2. When a peeson. dies without having a will, -the laws
of the state of:residence determine how the estate
is distributed. The distribution may not meet the"
needs of apsurviving spouse.. For example, in Texas,
without a will, thevestatelis divided between wife
and children or other heirs. Thi's means that a-
wife may have' to seek financial help from her
children or thgir relatives. A will can designate
a- larger propoftion ‘of the estate to the wife.

-

Executors ‘ .

Executons locate all assets wﬁieh are part of the estate,
pay.all remaining debts, -handle tax.matters, and
distribute .the remaining assets to heirs. The choice of

“an executor is made by the court if one is not named in

a w111

Estate Tax Laws

'The Tax Reform Act*of 1976 made changes in estate tax

Taws which all people, .especially the elderly, need to
be aware of.

1.4 Half of the estate or $250,000, thchever'fs greater,

canm go to a 'surviving spouse tax-free.
2. \The lifetime gift tax exemption has been removed;
but the tax-free gifts of $3000 per person and 56000
in joint gifts may still be given. -
~
3. Since details are comp]ex, each family needs to
review the effect of the 1976 Tax Reform on their
own estate with their 1awyer. )
. .

Trgsts

o

-

’ O
Trusts are 1ega1 arrangements through which: certa1n
assets are managed by experts and distributed acdording

.t% the wishes of the person who provwdes‘the trust.

.




Advantages

a. Assets are managed by an expert.
b. The estate is protected from hasty “or.unwise use.

c. TPRaxes may be -diminished by certain trust arrange-
ments.

Y

5Disadvantage§ ) ) s

- .

a. A fee is charged for this service.
« b, Actions desired by some he1rs may not be permitted
‘ by the trust.

. '
R .
* . - . .
-
* .
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" LOCAL INFORMATIONSUPPLEMENT

r. neraXare TAx Ao

\

At the present time, the free tax aide program’is qu in operation

in Lubbock.

. s
L]

11. BAMNK SERVICES ) o .

Some banks offer help with persona] affairs after the death of a

relative. The Special Organizational Services (SO0S) program at
_First National Bank, LUbbock, is especially des1gned to assist

widows, widowers, and other swrv1vors.
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- - _ RECREATION AND LEISURE ; o
With ret1rement, people have more time’ for recreat1ona1 activities
and often less energy and money to.spend. Activities need to be
enjoyable, stimulating, notﬁtoo strenuous, and within the reach of
fixed or limited Sncomes. *Later years can be a time'to see and -
do things that were only dreams 1n ear11er years because of fam11y
and Job demands.. . .

The ¥ Tlow1ng chapter outlines a var1ety of recreat1ona1 and .
leisure activities available .to senior citizens. Deta11s regard1ng
costs and who t0 contact are provided., - -

- .
’ « . -

I. - TRAVEL . . ) - - Y

.

Lagt Ve . - . ‘ * . 4 '
" A.- AARP Plan ,

American Assoc1aﬂlon of Ret1red Persons (AARP) offers low-
cost group tours varpying from one to six weeks to areas

of the United States, foreign countries, and around-the-
world. Brochures can be requested from

AARP Travel Serrige ‘
Box 1510 FDR Station
v New Jork, New York 10022
o,

'B. Discounts - S N ‘ .
Some hotels, motels, car rentals and restaurants offer
‘discounts to members of AARP. Informat1on may be

* obtained by writing:

Purchase Privilege Progq@m
NRTA- AARP Box 2400
Long Beach, Ca]iforq1a 90801 -

. C. State Parks

1 : . Some parks offer free admission to persons 65 and over
with proof of age.

|

JII. ARMCHAIR TRAVEL : ‘

If travel is: not poss1b1e, magaz1nes, books{ and educational
television prov1de a w1ndow to the wor]d §ome sources are:

- A, Maga21nes/> ,: .

P : ‘

Dynamic Maturity (there 'is a $3,00 per year membership fee)
Action for Independent Matur1ty - o
Box 199 .

s Long Beadh €a11forn1a 90801

E%v'i, . . -

- ~
* [

S :7: S
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Modern Maturity (a“publication of AARP '$3.00 per year)
" 215 Long Beach Blvd. '
Long deach, Ca]iforn1a 90801

s Nat1on 1 Geograph1c, Trave] magazine and others are -
d¥¢11ah1e on subscription basis orsthrough the public
Tibrary or bookmobile’ - .

‘B." l1brar1es

.
-

. Public Tibraries offera 'variety of services. ,
o C. .Museums _7 KN

Museums offer a chance to 1earﬁ more about our heritage. -
-0ften they could use vo]unteers or part-time emp]oyeesf

[11, HELRING OTHERS * - . ' o -

Doxng something for others can add a spec1a1 kind of pleasure to
the 1ife of an elderly person. ) ' .

L

A. "Adopt a Child" .
£2
Gett1ng to knom_thg grandch11dren or "adopting" some .
- "young neighbors is‘bne way to add enJoyment One child
at a time for a short-visit may be easier than several

> " children at the same time. DN .
) B. Foster Grandparents . ' i
'The Foster Grandparent Program provides contact with h‘\\
ch11dren apd a i;wpend for the e]der]y worker, . ‘
_ C. Hospital Vo]unteer'= . .;', . . -
- N

. . Schools for the retarded and hosp1tals can 'use volunteers.
‘ .- Voluateers at schools help with b1rthday parties, wrapping —
. . .~ packages, etc Hospital volunteers usually Serve. one-
- : ’ half day, one day per week. They deliver flowers; sort,
A deliver, and*forward mail; deliver newspapers afd juice:
- to patients; help register pat1ents, staff 1nformat1on.

- " desks. _ . | _ ®
[V, LEARHING SOMETHING. NEW G R
! A. YMCA and YWCA Courses . , o ~ . -

Try a new hobby, craft or skillj courses are offered
through the YMCA and YWCA. . , . /e

v

.B. home Study Courses \ ’

. EnroT]ment in home study tourses such»as'art and shorthand *

.
N L]
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> are offered in the AARP Bulletin dt a cost pf.$10 to $15

. ' per course,. . . .

C. University Courses ( . S LT

. « " ’ . ) v ‘ ) "/

Some, colleges and universities offer courses and.in- . . e
. structions through continuing education. ._. " - - >

D. “Hobby Storés§§ -
Many hobby stores offer free instruction with.purchase -_ -
+ of supplies. . . . . .

. E. City Recreation Departments o " ° N
If no program is available in some area of special -

interest, get one started. .City Recreation Departments
-and Senior Citizen Centérs may be  helpful in providing

_ facilities and instructors. T - ~

F. Share Skills \ ) )
f Share a $kill or talent with someone else on a_one-to-one
‘ basis if no class is available. ° T -

V. GROUP ACTIVITIES o ‘ oL T
e : ' ' S
N A. Senior Citizen Grdups )

Y . W
-~ .

1. Various churches and gnoypé provide games, visiting, ?
and a meal at-nominal cost.especially for Senior '
(Tt Citizens, ) co \

“2. Some-federally funded programs,provfde games, érafté, ”
w®ekly -danges and meals for-Senior Citizens. For
more infor%ation see chapter on Social Seryices.

Qs. R . , t .‘
B. Church” L s/ .
(_ Go .to church as .often as possible. ,This is a good”place , —-
( “ . .to strengthen the spirit and make friedds. Many churches
Y. - furnish transportation for those who have none.
VI, MWRITING ACTIVITIES
.»\*“"’P " - °' , . 3 . N .
A. Letters. e . -
.1Q Write letters to family and friends, keep a birthday ‘ ‘
file. One way to receive more mail is to write more ’
letters. . .
L} - .
B. Memories P
g .,' + Write down memor1es . 'Nhét happened during edrly child- .
. ) . hood and what is remembere{ about parents, grandparents o

. e -

-
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or other relatives. These need not pe professional. °
Laura Ingalls Wilder's Little House books were first
written on penny tablets. ..Try putting personal
experiences in story form; investigate submitting them ‘
for publication. LT ' *

I
C. “Poetry " . @

Try poetry--you may like it.  ,
D.. Family Genealogy

\v 1. Gather a possiBIe’iqurmation from relatives; the

¢ -

- VII.

older onas, especia®ly. 01d friends and neighbors
can provide valuable informatiaon too. e

~\2. /Famjily papers such as old ‘family-Bibles, old letters,
and diaries may provide notes of weddings, births,
and baptisms, Grave stones often record important
dates and names. N
3. CLhurch records and officjal récords can provide
. information. Wills sometimes provide more ‘than
the records of-bequests and disposals. Payrolls of
the Continental Army during the Revolutionary War
and pension records of the sunvivors yield a-great
store of genealogical data. .Early land records, .
. tax lists, even mortgage records may be helpful. .
The first United States Census was taken in 1790;
this. and other’census data. may be useful.

.

4. Public Tibraries may not cofitain.a special collection *

of genealogical materigl, but the librarian will

ST * _ know where such a collection<can be:found. Books
S . Yon how to .research a genealogy will be available at:

the public Tibrary.
"“OTHER ACTIVITIES,

A. Gardening '

-~

‘Try gardening. Even 3 flower hed is space enough to

grow satlad greens forfthe<tan§. If outdoor gardening is-

too strenuous, a houseplant is a good way to bring the .
< outdoors inside. .Friends are often willing to supply

free cuttings.b v . : . ) o7

r

B. Pets - : , ’e o \ -

o

Pets are good-companions and will provide someone to care ">
for., Dogs and cats are hot the - only possibilities. Fish
take Tittle space and make no noise, birds almost always
seem cheerful and«perky. Before ‘investing in a pet, try”’

sitting with a friend's pet.. , , oy

-
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VIII. /c‘AUTIbrls ON RECREATIONAL ACTIVITIES @

' A, P Loneliness, * ’
y . . Prey on one_inessouxzf - e
N . P} - R 4 .
. Beware of offers that prey on people's loneliness; Dance
. Clubs” that offer friendship and suecess; earn-money-at-
. home schemes that ask .for a fee for more details; datihg
@ and friendship matching by computer; correspondence
courses ofifering a diploma and employment. f) -
-8 . . . X
- B. Check Better Business Bureau
. ) .. o
D “Know who is making the offer or check with the Better - s
AR // Business Bureau. - .
rd -
v . . 3 .
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. LOCAL INFORMATION SUPPLEMENT = - o
I. TRAVEL

State Parks: Texas State Parks offer free admission to persons
b 65 and ove ith proof of ag

’/»ARMCH R TRAVEcJ

[ L1brar1eS° o - -7
) . \ ' < *

A. The Library Lunch Bunch meets every Tuesday at noon at.
. the Mahon Library. Programs include: guest" speakers,'
o movies, slide presentat1oqs, etc. The schedule is

’

7 printed in the newspaper o r more 1nformat1on call ~
the 1ibrary at 762-6411: . 7
' B. The bookmobile brings the services of the ﬁibrary to the o
' local neighborhoodt/;UHrichedu1e isi
Monday: . 11th and\S1ide Road .
z . Tuesday Alternatas: MNew Deal or Shallowater
Y. : . Nednesday Mackenzie, Shopping Center
- " Thursday: Alternates; Wolfforth or Briercroft Center
\ . Friday: 66th.and Indlang S L -
II1. HELPING OTHERS - " . - S
@,‘ e . i ,..«”{“
A. Foster Grandparents - _ oo T T TR

Lubbock State Sehoo] has a Foster Grandparent Prognam
for Senior Citizens to work with the school residents on

A handwork projects and play activities. For more .
. information contact .
L o K . .
°  Dean Redus " ' - ) .
Director, Foster Grandparents
Lubbock State School N T —
North University and Loop 289
_ Lubbock, Texas 79415 : ;
: - Phone 763-7041 | . T
: B. The Lubbock State School can also use volunteers to help .
ot with birthday part1es, wrapping ‘packagesy etc. For .more )
information contact: . ) ~
. Mrs. Bonie Lou Kelsey .
o Diredtor, Volunteer Services _ ’ .
“Lubbock State School i v
. . North University and Loop 289 )
T e Lubbock, Texas 79415 ’ . e

Phone 763-7041 ;




Hospital Volunteers

For more in%ofﬁation contact the Hospital Auxiliary
Lhrough the hospital switchboard. * - .

Methodist Hospital ~ 792-1011
Saint Mary's Hospital “792-6812
University Hospital ’ 792-7112
West Tefas Hospital ° 765-9381

“ LEARNING SOMETHING NEW

X

~

A. Univeﬁsity Courses

Through the Djvision of Continuing Educd%ion,'persons 65~
. years of age or older are allowed to audit free-of any

charges, any credit course at the Universtty providing

there is space available. For information regarding

-registration for the ‘program, call 74222352 ar 742-2353.

A "Free University" -covering a wige range of subjects
from western dancing to“income taf is also available
each semester. Cost is_S5 for non-studerts. For
informdtion call 742+3621 Monday-Friday.

A N e

GROUP ACTIVITIES

& * 3
For information about these programs’, consult the South
Plains Association:of Government's (SPAG) Directory of #
Services, Resources, . and Activities for South Plains Senior

%gtizens or call® SPAG office, 762-8721.- - -
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e, SAFETY IN'THE HOME ) T
An 1nd1v1dua1 S body is his or hers--and should be hand]ed with
care.

g []

As individuals get older, “they become -a Tittle_more fragile. More
caution is needed and recovery from falls take longer than at
younger ages. It is well to take the'extra care, the extra time,
and to do the extra p1ann1ng necessary for safety.

t | . .
Often, Just be1ng aware offdanger helps to avoid it. It is impor-
tant to take this extra care ‘and do the extra p]ann1ng 1n the
home--1ns1de and outside. ~

. %

In and about the home is where more than 43% of all acc1denta1

. injuries occur.. Falls lead in the cause.of accidental deaths and

injuries. for o1der pegp]e Burns, cuts, and poisonings also harm
many in the home ’ ‘ .

Treatment of injuries "and death add to already high costs of 11v1ng
for the e1der1y The fo]]ow1ng are ways to reduce these dosts.

A

LT FALLS - . C,

‘:A. Act1ons to Take

1. -Get rid of scatter rugs or anchor them firmly on a.
non-slip matﬁunderneath. .

. . 2. MWipe up spilled liquids (milk, water or grease)
immediately. . : R .
3. Keep traffic lanes through all rooms free from hazards
to stumble over.

4, BIdentify the top'and bottom steps by painting them a
° , different color. Then individuals will a1w;ys be
- ready for the last one, up or down.

5. Mend all rugs--fraxedvspots cause tripping and
\fa111ng

B. Precautions J .

1./1A1ways°1ight the way ahead when entering a room or
. going up or down stairs. .

2. Never have sma11 rugs at tHe'too or bottom.of stairs.

‘3.' Avoid-floppy slippers or unmended shoes which can
I . Create exce]Tent conditions for a fall.




up and down. . ., ~
5. Havea sturdy ladder. A rickety 1adder is not a good
“friend. Prop it carefully. aMake/sure it is placed
d1rect1y under- the object bein ~reached. Do not
reach out beyond the ladder. nore than 12 inches on
either side. If poSS1b1e _have-someone hold #he
Jadder steady. If -alone,-hold to a door or firm
f1xture when going up or}down the 1adder

’

IT.. BURNS

Unrortunate]?, more than 25 ‘Per cent of a11 deaths from -fires and
exp1os1ons involve o]der/people . . '
. ) . -

A. How to Av01d //‘ ' C "
\ 1. Do not smoke in bed or anywhere when sleepy.

2. “Install a smoke detector. ST e .

3. Use 1arger ash trays, w1th 1slands on. the m1dd1e, tQ

. keep cigaregtes or hot ashes from fa111ng out and
starting fires. . _ ) . e

4. Use butane lighters ‘instead of matches which :

' extinduish_when the f1nger is removed from the- y

. ) tr1gger . K . '

5. Do not forget to put out ALL SPARKS from matches, -
cigarettes or f1rep1aces. T . v

6. Do-not’use matches to search 1n§c1osets 5 *
‘7. Be sure a]T burners and app11ances are' turﬁed off -
. after use--espeC1ally a heating pad if getting
- sleepy. Y N o s .
~ -~ 8. HandTe e1ectr1ca1 aop]1ances with:‘care. WNever touch’
- e1ectr1ta1 connections  with wet hands or when
' stand1ng ‘on damp ground - -

. <

- 9. Screen room heaters .as much as f1rep]aces bo not
‘get toofclose to, the heater’e1ther o . .

- * = g

. 10. Check electr1ca1 circuits for over1oad1ng ' \Q

X s

//( s Rep1ace all: ffﬁged electr1ca1 cprgs . h
3 St fo f‘: (A 1 ‘--‘,~ 3\\‘&1 .

" . - . . . ! ) * L
) S . . . Y . ,67 - o
- X L . »* g . R . . f'\ P » 1N .
: . A » . N - ’ ‘ ¥ -
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L 4. Be especially carefu] getting into and out of a tub
T or shower stall. Have a non-skid rubber mat of
ggi@t?&str1ps in the bottom of the tub--a’/non-slip
beside it. Have a grab bar to assi with getting

- d
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=3 . )él Make certain the fire screen is large enough to
cover the fireplace opening--then be sure to use-it..
» ' < ‘
» S . 13. Have the chimney flue cleaned regularly.

14. Don't panic if an accident occurs. -

15. Buy flame res{stant sleepware. This may prevent
c]oth1ng fires and subsequent burns.

vl 16. Do not spend® the day in. n1ght clothes--if poss1b]e,
get dressed. .

.,' . R - e :
; jl. Keep f]ammab]e 1iquids in proper safety containers.

1

-18. Never smoke when tired or drowsy if taking medication. ' '

B. What to Do-.
1. If clothing ever catches on fire, do not run. Qrop
© &' _down to the floor and try to smother the flames by .
wrapping a blanket, rug, €oat or other heavy material
around the body and rolling over sltowly. Start R
wrapping at.the neck to keep the flames from face :
| and head.

* % -

. ) -2, The Texas Safety Assdciation suggests the- fo]]ow1ng
' methods of treating burns. .

S . a. _Submerge_ the burnedsskin area.into ice 'water:
. ' Leave the burned area in the ice water until the h
- pain disappears. [If this cannot be done,

b. Apply cloth towels that have been soaked in ice
water to the burned area.
Do not use greasy ointments on the burned area.
Eontact a doctor -or other medical he]g if the
burns are serious.

" III.  FIRE SAFETY

»;_ A. ‘EsCaﬁﬁné Eires .
. 1. .P]an an escape ‘route from room and home. Work out an .
. alternate route in case the primary route is blocked. ‘

2. Practice using the\escape routes.

3. Close the bedroom door before 901ng to sleep. If . '
. -fire should preak out elsewhere in the house, the . ‘
) ?1osed door may keep flimes, gases, or smoke away -
-~ . . 'long enough for rescue¢. Flames terrify, but gas §s.

4 7 the,greatest danger in a fire.

P L Lo

- ' , . L

o ke 188 .




‘ ' I | B RN - 147 -
' 4, Never ooen a.hot door. If smoke is detected or ~there
‘ ﬁ£?~ . .. is a possibility of fire in the house, touch test the
e , inside of the door. If it is hot, do not open 1t
"Go to ‘the window and wa1t for rescue there.

\ .« B. .Smoke Detectors .
| Smoke detectors are about the size and design of door -
N et chimes. They can be mounted on the ceiling or a wall.
T Smoke detectors work by detecting early traces of smoke

and setting off and alarm There are two types of smoke
detectors.

‘ 1. lonization chamber\smoke detectors. .This type ofw
-detector uses a tiny ‘radioactive source to charge the
air in the 'chamber. When smoke is detected, the

) reduction of the e1ectr1ca1 current tr1ggers the
Y a]arm

) : a. Advantages: Battery powered, eas11y installed,
. . - : prices varys

b. Disadvantages: Battery vize may raEEE‘??Bﬁ A
3 .. alkaline ceTls to 12.6 volt batteries. This .can

be expensive, usually $5.00 to $7.00 ‘per .year.
., This type of smoke detector should{be returned
. to the .manufacturer for d1sposqg after it has .

worn out bécause it has a low ldvel of'radios:
act1v1¢y ., .

2. ?hotoe]ectr1c smoke detectors. Photoelectric
detectors are slower™than ionization in -detecting
fires, but respond more rapidly to smoldering fires
and smoke. Smoke enters the unit and jnterrupts

. . . and reflects the light from a small bulb onto a

ST photoelectric cell, which in turn sets off the
7 § atarm. . . ,

' € L °

T . a. pAdvantages: Does not needgbatter1es and rep]ace-

e - ments.. Does not have 'to be returnped for disposal.

b. Disadvantages: Requires 120 volt 1nsta11at1on
because of heavier power requ1rement

C. Mattresses and Mattress Pads

1. Mattress and mattress pads (but not p1110ws, box
L. springs, or upholstered furniture)- were first .
' required to meet flame retardant standards in 1973. * .

2. Mattresses whithdo not meet the standard, must be
labeled with thﬁ"exp]anat1on -




D \ ‘ : 148
D. How to Put 0ut Fires

. .
: - ' /

A I F1re from Grease J
£ Smother with soda--cover pan with 1id. For greaseafire
) . in the oven, close oven.door and turn ove off. ’

2.' Fire from Electricity

Unplug-or shut off electricity. If plug_is pulled,
it is safe to use water. , - ' '

3. Fire from Coal or Wood

Coyer with water.

o]

4. Fire from Kerosene or Gasoline

. If it is a small fire, cover with sand or dirt.s For
» : *a larger qne, get away from 1t and call the fire
department

5. Keep dry chem1ca1s or carbon d1ox1de ext1ngu1sher,
for useon electrical and gas fires. o
IV. MEAL PREPARATION’ | oL } -

.
L3 - ¢ . -

A. Act1ons to Take . o . ) '
' 1. D1scard a11 broken or ch1pped glassés and dishes.

’ \\\\f/ 2. Secure sharp kn1ves in a kn1#e rack_or-other protective
device. - . .

>

. 3. Strike the match before turn1ng on the gas, if using
gas range. v . _ ‘s
4; Clear a solid flat surface on which to set. down a’
hot ‘pan before removing it from the Stove,

5. Make ‘potholders 1mmed1ate1y accessible to thHe stove--
do“not use an apron corner or towel to pick up hot
items.

®

.~ 6. Do ndbt let 1#gyids boil ‘over--but if, they do, ‘get dut
of their wdy. emember* boiling water is 2120 FarenHOT..

B.. Precautions s . ) .

1. Do npt wear f]ow1ng s]eeves or. sashes in the k1tchen

2., :Beware of steam burns. Ra1se pan lids so they protect,

wh,

“
.

R " _hands and face from escaping steam rather than expose
™. ‘them. Use big- oven gloves to protect wr1sts--not
$small potholders. . )

H‘
q. \I
S
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b 3. Avoid touching heating element. Persons can get a ,
* bad burn from electric range burners even though the , .
) heating elemént may‘not be red.
) ) 4, Turn all pothandles\in when cooking but away from
. flame or burner: . .

4

5. Check lighted burners often--make sure they are

o burning properly and that gas .is_not escaping. See "
- .Z) ‘ that the.pilot 1ight is Tighted.
V. METHODS FOR'TREATING POISONS . - ) i

4
Directions on containers currently in use have been . found to be
misTeading. The preferred methods as suggested by Dr. Bawsry ,
PO ‘Rumack, djirector, Recky Mountain Poison Center, Denver, Co]orado,
are given below:

<\A. Ac1ds or Alkalies

[ > oS3

‘For ingestion of strongracids' or alkalis such as drain
cleaner, toilet bowl cleaners, oven cleaner, lye products,
ammgnia products, dishwasher detergents and low- phosphate
detergents--Drink.milk or water in large quant1t1es and -+ o
seek medical care. -

\

p .
) Do not give vinegar, citrus juice or oﬂs, they can make ° ‘
- the tondition worse. )

B. Methang] and Re]ated Products

For methanol and re]ated products, such as antifreeze, ~

— - windshield-washer liquid, shoe dyes, shoe polish, paipt
remover and primer-sealer. ~Use-syrup of Ipecac . (em1tec,
wh i ch 1nduces vomiting).

_ ‘ Lf Syrup of Ipecac is fiot avadlable, give water and try
to make 1ndiv1dua1 vomit by gently, ticzfyng back of .
throat with spoon or similar blunt obj The patient

should be placed in spanking pos1t1on when vomit1ng T
begins.. .

VI. SOURCES OF ASSESTANCE - - | S
3

s

_+A. Consumer Prdduct gety'Commissie.n - 7

R The Cansumer Produc® Safety Commission (CPSC) is charged |
* . with protecting the consumer from unreasondble risks <
¢ - associatéd with consumer products, to assist consumers
' in- voluntary comparative safety*of cansumer products; to
.deve]op uniform safety standards for consumer product
and m1n1m1ze conf]1ct1ng state and local reguﬂat1ons, and

e

e o N e
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?2. 'Amer1can Associat1on of Poison:

150
f :
to provide research and investigation into product- - |
related deaths, illnesses aad injury. They can be’ con-
tacted at the following address: .

~——

Director. > :

Bureau of Info?ﬁat7on and Education

Consumer Product. Safemy Comm1Ss1on ‘ .
Washington, D.C. 20207 .

Phone 301/492-6504

» ~

Tod1 Free: 800/638-2666 © | :
Fire Prevent1on and Control

The Nat1ona1 F1re Prevention_and Control Administration; -
monitors residential fire detectors and(pe]ated equip-
ment; encourages owners and managers of certain types of
buildings to, prepare fire safety effectiveness statements;
assists in the "development of fire safety standards for
consumer products’. This agency also conducts educational.
programs on methods of f1re preveision., For additiongl
1nformat1on, contact . to-
Administrator )

National Fire Prevention and Contro] Adm1n1strat1on

Department 'of Commerce

Washington, D.C. 20230

S

Phone 202/634-7663 S .

Po1son Contro] ) .

‘1. National Poison Contro1 Center

This agency is cofcerned with the development and

dissemihation of new or improved treatment methods

for.poisoning. For further information, write:

_ National Po1son‘Contro1 Center )

¢ * 5401 HWestbard’ Avenue\
Wash1ugton, D. C 2020

;ontro1 Centers

<

Thi's organization is concerned with the promotion and
encouragement of developing more effective methods
.for. the prevention and treatment\of poisoning, and-.
the exchange of this ‘information With other centers
and groups. For adQ1t1ona1 information, contact: *

\

~ . : . *
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~

6

American Association of Poison Control Centers
c/o Academy of Medicine of Cleveland
Poison Information Center . .-

10525 Carnegie Avenue " .
Cleveland, Ohio 44106 ‘

' . D 9
Phone 216/231-3500 .

> 4
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- LOCAL INFORMATION SUPPLEMENT .
.Local Community Sources of Assistance ) ‘
. Rolice. For‘emergéng{es, call: ‘ 763-5333
" 2. Fire Departmént. For‘emergencies,_ca]]: 765-5757
" 30 Ambulance Service. Call:. . 747-346] ’
’ . \
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o g o SHOPPING STRATEGIES

Tw

< ¢

The elderly are particularly susceptible to the pressure of the
market place. Tendg,pies towards loneliness, desires for improved
*health, financial r&strictions due.to lower and relatively fixed
incomes, all combine to further confuse the already complicated
consumer-decision making in today's world. The market place of
today offers an increasingly large- and more comp]ex number of
.a1ternat1ves than that of earlier generat1ons The increase in
size of the marketing system results in a decrease of personal*
interest in the consumer. It becomes particularly significant to
increaser the awareness of these changes on the part ofdthe *~ - —
elderly person who wishes to continue to part1c1pate effectively
in the consumer-market ‘

o

[. CONSUMER RIGHTS ~ . . -
o~ , g .
President John F. Kennedy was the first ppésident to attempt a
- clarifitation :of consumer rights. He cjfed four:

>

- p The right to choose from a .variety of alternatives ,\\\

£, The right: to information about oroducts and services

-

L S

C. The right to safe products )

D. The right to be heard in government and industry.
Congress, since that time,has been active in passing legislatio
aimed toward the accomp11shment of these consumer rights or
obJect1ves The Truth-in- Packag1ng Law was followed by Truth-
in-Lending. Later came the Fair-Credit Reporting Act, among-_
dthers. The Federal Trade Commission has been active in
establishing trade rules and guidelines for such things as door-
to-door sales, mail order merchand1se, product warranties, ‘.
advertising, and others. - '

It has become a-civic duty for consumers to exercise their rights
by. drawing the attention of government bodies and business
estab11shmehts to the concerns which are exper1enced by consumers.

. II. SOURCES FOR CONSUMER HELP ;u

. With consumer frustrations and expectat1ons atsan all time hlgh
. mechanisms for handling consumer concerns hav@'lncreased at -
unprecedented rates. The ﬂncrease is,noticed at all government - * -
Jevelﬁ\ps well as among businessé} and pr1vate, Voluntary groups.

..‘ PR

A. Government - s . ,
wﬂ '
. 1 Federa1 Government

AS q/neso1t of 1mp1ementat10n of Pres1den Ford's + -
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Consumer Representat1on P]ans, a consumer liasion
office has been identified in pract1ca11y all mggor

-

‘government agencies Some agencies are more

actively involved in attending to consumer needs than

others. Many agencies are responsible for implementing

laws which are intended to serve -consumers. The
Federal Trade Commission, U.S. Department of Agri-
cultures Food and Drug Administration, ahd Consumer
Products Safety Commission are some of 3 agencies
in the forefront of consumer activity.

A government bulletin whicﬁ summarizes the consumer
services of federal agencies is available.

Quide to Federal Consume g%erv1ces (Free)
Consumer Information Center
Pueblo, Co]orado 81009 -

2. State, County, and City Government ) .
Eaeh state, as well as many counties and citiess .
has a consumer protection division. Often the state
agency is locateddn the Attorney General or
Governor's Office.

- * °

Busﬁness - °

1.

2.

°

3.

" the BBB. ° ) . .

Locg] Better Business Burgaus as well as.the Natiofal
Council of BBB'S, have taken an active role to
diminish the number of consumer complaints within

the business community, mamy o om are members of

v '

a. Publications of- consumer gu1de11nes are ava11-

able upon request,

*b. A record of an'individual business's complaint

handling performance is available by calling the
BBB. .
" Special comp]a1nt hand11ng off1ces have been .
established by many of the major manufacturing and

retail businesses. Some are primarily public-

relations oriented.while otheFfs make serious attempts °

to revise company policies to meet consumer demands.
The recent Magnuson Moss”Warranty Act requ1r1ng
specific comp]a1nt ‘procedures when warrant1es are
offEred, has further encouraged th1s trend.

Consumer ,Action Panels wre another form.of complaint
hand]1ng organized by major trade groups. Panels of
industry and consumer representatives attenipt to
-Settle with fa1rness d1sputes wh1ch have not. been

SRS
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. resolved locally. These include: . J\ <
oo _-a. AUTOCAP - automob11e 1nddstrya ’ . )
.9 _ b. .MACAP - majo™appliances PR
c: -FICAP - fur//%ure industry —_
° 7 a ’ . ' .
4. Nationa] Adertistqg Reyiew Board f . '
) . Estah&1shed by major advertjsing and other business x
organizations,®the voluntary board * reviews and actse
2 . *on consumer complaints regarding the honesty ofs
advert1sements . ' - .
i . - - ‘_ . e I’s
. C. Private-Voluntary Adencies ' . )

L}

1. ~Nat1ona] consumer organizations--Consumer Federét1on
of America, !lational Consumers League, Ralph Nader”s
0 ® . Public Interest Groups, Consumers Union, and a
) spec1a1 1ntenest group of the ﬂAﬁP AARP are q‘me of
the numerous consumer organ1zat10ns répresent1ng gt

e °aconsumer voiced -7 8
s . s ’ & .
. . 20 Many vo]untary c1ty “and state organ1zat1ons have.
. been formed ‘also. . . .
b . §
ITI. MAKING CONSUMER COMPLAIVTS ’ A . N
*A. Types . o . i . .
A ° 2"
BRI IS Hqt1ines--to11 ‘free phone cal]s to some a@enc1es are |
. possible. 5 . , i N L .
N v e Kot
2. Oomp1a1nt forms] as required by the BBB and Attorney
General's 0 Ces and &thers. g ‘
~ o € ‘e 2 . v . : o _"’ ., ‘
T, e 3. Writing letters. - * e 0" ) R .
B. Procedures - . %: ' : - e D
‘ 4 When produgts and services do not measure up to reaso\tﬁle
expectat1ons ferta1n k1nds of action are recommended. s N
’ C 1. First,. tact the person‘or orgap1zatioﬁ‘wh1ch sold ; o
\ . %, “the prod t o service.” It is important to provide ¥

as much support1ng -information ‘as possible--complete
record of sale includipg date,” amount, warranty, etc..

o Frequent]y nenutabWe business people- will make- - .o-° e
o » %@@ adjuggments to satisfy customers at this Tevel. - o
" - % Custgme goodwiﬂ1 means qood business in the 1Qca1 . v
) <> markl . : : |
R S 2.7 If 'the &, step is not/sugcgssful, top Tevel T .
C .. Managemeént 0o the'org/p4éetoon;sh0u1d be contacted. '
- ° e ¢ . ', - -t / S ) ! @ ’ ) ’
- oy, E e . . i3 ]
e e LY A A
LTI e e,

Y ‘. . . . . _
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5 L e Putﬁ1hg ‘the comp]alnf'in writing *is more effectivé -
o T .+ thap phonlng, famesWand addresses of busines§ can
T L. v e be obta1ned‘ from éeveral sources. They 1nc1ude' N

Y

-
b . @
o - ® ¢ ¢

e - @,h Standard, and Bdor's annual d1rectory, . .
T S Ava11abTe in 1f§rar1es*' b g s

{ ) N ., o .

A a”};b.. Consumer,ﬁomp1a1nf Guide. (510 95) .-
tel ! s Jo%ﬁph Rosenb:Jum ~ x

. .

;\i’i’ | ’ 2 < d‘ ’ .3, Ney!l Y\OTk M ; . "o i . ﬁ;} e
Tt S g EM Comp1a1nt D1rectory {ij,oo) v L g
; % s B

T I © 7, <*s Evetrybogy's Money
L T s 0.0 - BOX 431 -, . o :‘.1
s N ~“Mad1son W1scons1n 53791 o -t

- '
a -
N R - . .

e e o at’ is lmpqrtant to Specify in the 1etter what act1on
‘ .. - on the pars of the bhs1ness wou]d(be cons1dered' "
o o e . fair adJustment4 - . L, . Lo
o L T e L YA
o o If no - response ﬁoTLows w1th1n three-four weeks, send
: foa reg1sbered *Pefter reqwest1ng a,s1¢ged rece:pt .
. ® N O < the pdﬁn%nwhere no response is’ forthcom1ng, a
s se ot second letter- can be-written and copiés sgnt-to the °
. . *BBB, Attorney- Generalds 0ffice, state 11cens1ng : .o
- PO agehc1es, Consumer Actiod Panels, and/gr the federq}
T e T e government agency fhost 11ke1g 1nyo1véd as weld as
T e the 0ffice of Consumanr§ Affa1rs in fhe- Departmeut .
Lo e .,{" of Hea]th Educat1ond and ue1fare.' Vo, .. ’

R - . t ‘v&;«q

LI CONSUMER PRACTICES S

N (4 »
= . . . Q'

3
\-

IO S e ' L 'w

TR ;Af¢_Sbopp1ng°Gu1de11neS“ . . * i,
S . , . . O G gl .
- Yo 1. ‘Compare pr1ce, quality, and desi Often the,same,‘,
C e, - product s sold wpder d1fferent~names » by 41fferent "
. S e .. #Sstates,..at differént pr1ces..,Pr1ce.alone/60es not™: .
— o . I 1nd1cgte qua]rty Lo S, e

f h et 2. ‘Prlyate or, house brands are frequent]y manufactured

. e A by~ manufacdturers of nationally advertised. brands.\

R ’ ." brands, & v " : M . ,
= . . d \ s . . . A

IS
~ . " . ¥ » .

e I1me shopp1ng aqcord]ng to. saTe time or spec1a1so, . -°4‘
;0 0ff-season"purchasing’ can. be econom1ca1 “in.all k1nds

. ~*Tt can e1fo gvoid. some of "the crowded' periods of . .

- ' . the Q%Qre wh1ch mean. added stra1n on o1der shoppers.,-

“ . 4. gmmparat1ve shopp1ng tends ‘to be~worth %he efFonf ¢
O when the-fo]]owing congit1ons eX1st 'r‘ S

. : . . _', e
. . ¢ . . 2 e
~ - . . . . . o»‘ 1 ; J ‘
Lo, [ > . $ 4 " ., . Q'
: L e . » s > , .

. »
. . . . .
\ ' . * -t ".. ‘. o A [ . # . a

. .
- 4 2 _ M3 Q nd )
= hy

2 e . WMa®i1THan Publishing Co., Inc. : ' s,

fl. o o e Stud{es _show sav1mgs as .much, as 15% 1ntpr1wate food '/ .-

N o o 0 F'products--from“eir conditioners. to Vgéaxaon trnps. o




e * . . “ . .
o - o e 157

- , a., Reta11ers are furth r apart and less 11ke1y to-
DA ‘ -+ know their ‘competitdi's prices.

: » - _<b. There is a w1de~range»of prices for a pamt1cu1ar
e Lo . . Pproduct., :
R U T c, THe 1Qem to be purchased involves a 1arqe outlay . .
SO o .of *fundsy - .
. L d. Dea]ers prae;1ce pr1ge d1scr1m1nat1on--that
. ' - m#y be w1111ng to gqive d?scounts to certa1n
IR e, .'purchasgrs but ngt alk. - -8

- AR
. ﬁ o = & . s ¢ ©
- s t o ) )

-

s L 5. Bargaxn wheneyer pnss1b1e for a 1ower price.

Y

- »f,h,s. Subst1tute a less expens1ve item when poss1b1e. ‘
R Study the trendsr1n sa]es and in pr1d§5 general]y v
g L ' - g
7y ‘ © -*"8. The market p1a§e is proltif era%’na in ces of places
Sosoee . " to buy simila¥;pioducts. Study care.d%lJ‘ihe
. - . commun1ty,4watéh for variations.in serviges -provided,
.. location,, dmoun® of decorations, etc.,--a}l of which
2 : . caf affect the §inal price of the goods or service.
. ’ A Ihese stores” includé: * - . . 'y
° ) ’?/‘“",‘ [ - - * e '
. .. a. Factorx,out]et«storeé ' " ~ R
T ’ . b. Reéyc]e --setgnd hand\stbres- e e
' . . €. *Discoun g&;res_k < aik{é . SR N T e
. - L d.. Gakrage salex _.; N~ - _ ,
" " e. Goodwill:stores . . ® | . \\ _ Lo,
s 1 f.” Sample stores e Lo
“~._ ¥ .., .6. Information from sales -persons should be evaluated '
" “ ... Y wvery carefu11y Bu§1nesses vary greatly on the ‘
. . e, -~ T&mount of factual-infoPmation they provide sales
: . -sclerks,-or. expect them to know about ‘the products .
© .they sell. . : .

- . r . <

t -

-

-r~' gn. B. Shopp1ng byLMa11 g A .

A 'Because e1der1y Consumers are not as mobile, they .
e > ¢ " tend to rely more-upon mail-order: purchasing. Many
: Lot e businesses provide cata]ogs from which consumers N
S . P select items> and orde¥rs.- Probﬂems, however, are /
R encountered with, tlme required to“receive~product,
c N, ndamage;1n sh1pment, and substifutipn of order. - -

e " .7 2. The Fesgpal ?rade Chmm1ss1on has recent]y established
i=-‘; . o rules ich- make clear consumers r1ghts 1n redards
AT I .- to-these prob]emsaé oo ) . SRR

A ! ‘ s
¢ - .
Ed

K S 'These ¢1ghts ]ncTu

PRI ¢ a. Right toﬁknew when to expect merchandise” | '
X : ™. b. Right to cancel order and obtain full refund if ot
; G ~ de1rvered w1t ¥n stated t1me, pr within® 30 days’

- . 1 *
e i e . /.. . - - t’» .
4 - . . ’ -

el ? . L} - . . f B . -
SN LT ° T o . Wi‘f"‘ . :

- ;o o . v , \ - .

. N > ’




s . -in.variou

s Son et ) S &% 158
's . c; Right to refund of monex w1th1n 30' days§v1f Lo-
express consent is“nat giyen. by consumer ¥or an -
. “additional de]ay of over 30 days.,
. d. -Right to receive refund withsin 7 bus1ness day§
N . aftrer purchase 1s cance]]ed e . .

A

b
L]

e,

4, Further details can be bbta1ned from - the U.S. Postal
_ Serv1ce or Federal Trade™ Commtss1on - _—

. C. ‘Self- Educat1on - a . y -

. * : 5. ~ - ". ‘e ‘ - o .
1, Many onsumer goods and services have increased in o
’ complexity. The more we' know about a product the. < =

. more d1scr1m1nat1ng we-can be as a‘.shopper. ﬂumerousr , /f
references exist, varying, .in level of difficulty oo
of comprehens1onrwh1;h provide shopping -information,

. : 2. Consult the reference 1list at the end of the manual
: for the variety of sﬁ%rces available. Y .
.. . d ‘ v )
v. LEGAL SERVICES * : - - Coe e : s
. - .A. Sponsorshlpr ' .. _ . . o’

&

[ . ' ol
,ﬁ oL .Ass1stance with ‘1egal services ¥s available through
agenci-es sponsored by. the-Tocal bar.assoc1at1on and/or -
through a féderally sponsored non-profit legal Servite

~ organization. Local offices need to-be contacted fqr

N - eligibility requirements and ava11ab1e services.

] B. Lawyer Referra] Serv1ce .

<. - Referral services are- estab11shed in many states The

" sysstem consfists of\@ toll-free n er which prov1des

names of ;;ayers in.'the local mmunity who specializé :
typegy 0f legal, prob]ems Those listed with « -
.. , the service agr®e to provida a half-hour’ consultation for °®
‘ - La m1n1muma§ee The consultation time provides the ‘ f
consumer oppoftunity toldetermine if'he has evidénce - =

.y , for pursuing further 4ega1 ct1om ‘through .a private *a,

—— -attorneyh ) oL - ) . .
l’- . ‘o . .o 3 . N ' ) LT

. - ~

' . C. Sma]] Claims Courts 4., .- : T ¢

ot Y '1.. Al11 50 states and’ the D1str1ct of Co]umb1a have a T
. ’ csystem of small claims courts. . ' '

) .. . 2. The courts are deméened to sett1e d13putes 1nforma11y G
R o ©and for a sma!t unt of mopey. , '
. T . A, . - N . .

’ . . 8. One disadvange ‘is. that in some%tates the 11m1tat1ons
. , on’ amoﬂnts to be sued are unrea}1st1ca1]y 10w

4 o .
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L. . . A
. ¢ “4. _Another fs that frequently money awarded by the .
PR ' court is d1ff1cu1t or impossible to collect. . , K
. ¥ U “\ ] =~ . :
L D. 'Nat1ona1 Sen1or:C1t1zens Center. ’ ' i
hd . The organ1zat1on has been established to research areas‘ .
. : of .concern to senior izens. The Washington office . .
. N pub11shes a weeklty Yegislative newsTetter which reviews *
s F federal activity o 1nterest to(g?iior citizen concerns. '
R - For 1nformat1on, write: 1709 Wedt 8th St., Los Angeles,
Sy o Ca11forn1a, ‘90017, or 1ZOD 5th «Street, N.J , Hash1ngton, =
.. D.C., 20005. _ .
. VI. GUARA%TEES AND WARRANTIES , ' R ' R
. With the enactiment of the Magnuson- Moss darranty Act, some
@ problems experienced by -consurers may be alleviated. Sirce -
Janyary 1, 1977, if a coipany ¢hooses.to offer a warranty on a
. product cost1ng more. than S15. OO, it must be available Tor consumers,
d to read before purchase. o e 174 .
< Yarranties must be easy. to .read and understand. Fine prin: is no* <}
allowed. All terms and conditions must be i3 writinc. %Yo . )
° o1ffer°nce ekists between a warranty and guarantee. * E T
A 1t A K1nds of Written Warranties ) N ‘ o
S Y . '
] ‘ 1.. Full warranty mgans: B ~5 '
- -a. A defectwe product w111 be fixed (or replaced) > ' .
J “free, including removal‘and re- instailation if :
neecessary. ‘
. q. Product will be fixed within a reasonab]e time'
s after compfaint is reg1stered
.~ . -Consumer will gnot have Yo do anything unreasonab
d -+ to get warranty service. . <
. o d. The warranty is. good. for any owner of‘product
B C : - -during warranty p riod..« * : .
.. ] -e. . If.the product canf™t be fixed (or hasn t been - L
) ’ 2 after a reasonable number of tries), the consumer '
» "+ has a mho1ce‘of a new prodqct or rernd of ' \
. . - phrthase . . L i; .
2. Ar11m1ted»warranty means one or more ofkthe above A T
<ferms 1§?m1ss1ng For example,.it. may: ° ° %?
N
- - a. Cover only parts, ‘not labor.
o - b. Allaow only ‘a pro-rata refund or credit. y
g . . ¢. Require consumef to return neavy product'to }
e ' " store far service. ° e -
' . T d. Cover only the first purchase ' }
e. Charge for hand]1ng _ ] . 'Q " o
¢ o i ' LY ) ) | ' ' g\.
I , R e ) > !
‘ : v «.” . ) .
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W B. Consedueqtia] Damages N

~

lormally, warranty rights include the righiﬂto "cone-

R S ' quential damages." This weans the company must not only" 3 ‘
T oo fix the defective product but also pay -for any damages
as a result of product -use. A company can say -in the v
warranty tha; 1t does not cover consequent1a1 damagés. ,
s C. . How -to Use warrant1es - . toe q,
N . t ' SAAR
1. Read warranties before ‘buying to get the beit hx1ce/ Lo
produc} comparison. “
2. Read the warra#! ﬁwhen ‘a prob]em occurs f0110w1ng
‘ - purchasé.. . .
‘k(\ ! - L ‘ ' ' - ’ . -
) . ‘
v - 3. . Keep the sales sl1p w1th the warranty to prove the
' . daté ‘the product was purcha$ed or who the‘grlglnal',
P owner was. / . - - R
AN 4. Expect businesses to o.fnr more limited warranties® '
¢ . ) than less, "full warranties as result of the legis- .
, Tation. . \\\ A
- - » .‘ ~ b
, . u < ¢ * N 0"‘ - v .
' . - . < :
- \ Al . . ¢
. . °.' e . Y
. . ) '
! / ‘/\ ' o . ]
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‘ = - LOCAL INFORMATION SUPPLEMENT '
o IL. SOURCES FOR. éONSUMER HELP - e ' . _
ER 'T a VA, Texas State Government ’ o | .

1. The Consumer Pretect1on Division of theaﬂttorney -
"« General's Qffice® is the agency responsible for -
e implementing the Consumer Protection "Act, This" act,
.considerably strengthened in recent years, provides
) . for the awarding of triple damagesf and attorney -
- & .- \_fees making it more feéasible for—dttorneys ¢o take
‘gonsumer-related. Jegal cases. - BN

— ~ A form on which to register a consumer comp1é1nt'canj -
be obtained by ca111ng the Lubbock ‘branch 9ff1c : :
747~ 5238 . v

2. 'The 64th Sess1on*bf the Texas Leg:slatJre.nas
. authorized the preparation of ."A Citizen's bLuide %o

e ' Consumer Seryvices of the State of Texas." - It reviews
the ameas of agency responsibility wnich are able to t
‘3 . oa offer assistance.in resolving problems arising out ’
o, - of consumer Eransact1ons The Tist of age%c1es
, , range, from Alr Qu¥lity to Texas, Board of Veter1nary
’ f‘ - Med1ca1 Examiners. _ .

e !

- The Sehate Subcomm1ttee on Consumer Affalrs also -
has prepared-a guide’ to consumer pub11cat1ons
avdilablé from- various state agencies.

. A
S 3. To obtain .either of these contact: - = - .
- ‘Senate Subcomm1ttee on Consumer Affairs -/
.- . . State Capitol -
e e -"Aust1n,,Texas 78711
4 ' S N . o ok H
, Phone: 512/475 3090- ) _"4, ,

L.

.
, 4

- { ~ - B. 'Local Government '

)

.- . The D1str1c€ Attorney'’ 's office«is ava11ab1e for ass1stance
when certain ?ypés of consumer prob]ems ar1sett

', C. Better Bus1ness ﬂureau*vf’South Plains, Ipc.
A 1015 15th Street (Page Bu11d1ng) N o

’ o Y . .
- | ety R B S , -

Phone 763 0A59w’ EEE T L Aeatnend ¢
":’o‘ N ’ .Jf ‘“’ W‘; M4 voow e - ° e ’ ’ '
R D. RfﬁVate VoTuptgxymAgenc1es Vﬁ_yywh¢”,,wh.;
) ‘ - v i ,‘,. - e
~;"’f L ¥ 12 State-~the Texas Consﬁ?ers Assec1at1on pUb11shes a.
c b .- T . ’: . . . . LIS '.
3: . f‘ N - . .‘ . - “‘:,‘: .‘.ot:-{" S = r . ', had . . p v .
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*
news(;tter, Consumer® watch\‘membersh1p for senior
citizens is $3.00.

¢ » - - N
' 2. MNo local gr0ups'have been formed in Lubbdck County.
IT. LEGAL SERVICES ® 9 r
A. Lega] Aid Soc1ety ha

B.

4
1, nhe Lega™ Aid Soc1ety 1n Lubboqk provides 11m1ted .
. legal se?v1ces in the fo]]oweng areas:
a. ;D1vqrce " {costs $60-S75)
. < b. Adoption (costs about $150) |
- ¢. Guardianship (cqsts about $90) |
4 : : i
2. Qther general 1nformat1on 1nc1udes e ) .
’ .
a. Fees are based on court costs ' o« -
b. 0ffice.is located. on fourth floor of Counzy -
‘ " Courthouse, 904 Broadway, Lubbock. [, - .
c. Some questions can be answered by phoﬁg Call- -

762-2325 for information or to. make ap o1ntw°n‘
for a visit. . -
d. Eligibility for free or reduced costs .is determ1ned
- " within 104ﬁays after conp]et1on of application _
for service. . : i y

Lega] Services Corporation . -

kY -
1. The Lubbock nga] Serv1ces Corporation prov1des 1ega1
- he]p in the fo]low1ng areas:

a.  Social Security - A
*b. Supplemental Security Income.
“c. A1l types of welfare.programs .
d. Matters affecting.the mdrriage re]at1onsh1p
e.) Gonsuger préblems: ) s o
f. Landlord/tenant problems .- Juﬁﬁ#ﬁﬁ‘? o
g.. Draft1qg and#or probating w1?1s . ' {
h.! Defending: of auto accident-claims . e
i. Other,civil matters n;rma]ly hand]ed by a Laws«-» TR
N, pff1ce LS . s LT
I- ¢ \ . ..
2. Other. genera] 1nformat1on unc]udeso ' . Sl
' S Ct }
> a.c Free 1ega? assistance is prov1ded toJAow income L.
persons ‘who Tive in Lubbock Hale, ard HockJey R
® - counti T

b. *The ofiﬁce is. }ocated in Su1te 1601 of the Metro . t ?

.o ""Tower, 1220 &roadway, Lubbock, Texas.

e e <o

c, -0ffige 'hours are 8:30 a to 5 00 p.m., Monday
‘ thr0ugh Fr1day 91 -

. A . - §
.

‘e . . ’ . e T
-4 - .o
’ . \ , - . L
- . ‘ .,




d. Speciéf visits by attorne&s to housebound persons
.may be arranged by calling in advance, 763-4557. -
~e. Eligibility is determined on initial vigit. (

Lawyer Referral Serv1ce

~ Call the Lawyeﬂ Referra1 Service of the State Bar of
" fexasy Austin, Texas, toll “Fred, 800/292-9260. -

Names of part1c1pat1ng attorneys in Lubbock area will,
be provided.

‘
%

Call attorney for one ha]f hour consu]tat1on for
ﬂw$10 00. ,

Sma11'Cléim§}C0urts . .

1. There are threE\Sma11 Clainis Courts in Lubbocx County.
They are presided ovehiby three Justices of’ D‘aace

Consumers can present financial claima of up to. $160
or 8200, if wages are dinvolved.: o
’?he process of filing (S3.00)_and serving a_claim
($2.00) totals $5.00. '

A booklet is- ava11ab]e from the StatesJunior Bar of
:Texas which 0ut11nes in detail the procddures for
using a Sma]] C1a1ms Court

L . )

How to Sue in Small’ C]awms)Court (20¢)
P.0.-Box 12487 . . ‘
Austin, Texas 78711

~
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A T " Chapter 15
_ ., SOCIAL SERVICES
17 CEMPLOYMENT . , . ¢ oo v o b 0 20 b ;;. S [
? A. State Empldyﬁent Agencies ’ ;”; .,
' B. Fosyer Grandparents Program ‘ T :
~ .. .

II. FOOD STAMBS. v v v v v v o v b I £k

A. Description f o ) .

B. Credit Slips - . e el

> C. Using the Foed Stamp Program 3 . .
D. Advantages of. Food Stamps . .o
£.. Disadvantages of Food Stamps o .
" F. General Inforhat1on ; : -

III.  HOMEMAKER SERVICES '+ » » v o o v wre v i v i 1. 164
‘ ‘ . . * -

A, Purpose . . & -
) B. Eligibility and Costs’ : h C s
IV. . MEALS ON.MHEELS. . o « « « « v v v vre o v v oo o o 165

' A. Qualifications of Subscribers >

. B. The Meals '
V. REFERRAL SERVICES' P | 1
%A, General Referra]
' B. "Specific Agencies _ ’ '
YES R SECURITY BENEFITS . . . v « v o « « . . i~~~ 166
' A. Description’ of Benefits "(‘\ y !
“ B. Eligikility o ¢
. C. Famil Payments .
" D. App11c ion o .
- . . @ . - ;
VIP*”* SUPPkE”ENTAL SECURITY INCS%% R R 168
, A.. Deécr1thon s ' ;
" . B. Qudlifications " S
C.. Bénefits . . o . B 1\~., :

. D. Apphcat1q.n - ,.é ° - een e
VI{I. CONGREGATE MEALS FOR SEMIOR ADULTS . .'. .’ + .. o 169 -,
."- ‘.' - ‘ s . "" * . . . . « . - . .: .' , ¢ e
R Dol e, o } B\,
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IX. VETERANS ADMINISTRATION BENEFITS. . Y
. Y LY

A. ‘Pensian for Nonsérvice-tonngbted Disability
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_ SOCIAL s‘ERVICEs

A variety of social services are available to help older persons
Some programs are designed exclusively.for older citizens ‘while
some are for all age.groups. Some. pragrams are pr1mar11y
financial*while others offer phys1ca1 assistance or emotional
suypport. ¢ X

Bl T LR

I. EMPLOYMENT ;s_

State. Emp]oyment Agency . . -
Each state has an emp1oyment agency which assists peop1e
of all ages id obtaining employment.
Foster Grandparents Program '
. » @ s
. Th1s program employs peop1e sixty years or older who?” «
have limited income’. _.Programs are available in — e -
approx1mate1ja150 1ocat1ons w1th1n yne u. S ’

TI. FOOD STAMPS

, A. Description

part1c1pate in the Food Stamp Program [t§Ws easy for
most senior citizens to enroll in the prog®am and to be
certified-for longer periods of, time s'ince they are more
likely tooﬂaye ‘a regu1ar fixed income such as Social
Security qpp1ementa1 Security Income. The Food
Stamp.Program .is .mefant to help people, and senior
citizens are no exception. Remember: Food stamps are
not.welfare. The Food Assistance Program is funded-*
mainly, by the U.S. Bepartment of Agr1cu1ture and ; .
administered by the st a/e government. It is the right g
of everyone eligible fo?* the program to use food stamps
_with self- respect and . dignity. °. . . o

Older citizens should be gdvised of their tght to

L]

Food stamps are coupons which- gan be used 1ke money to
purchase food in stones which part1c1pate in the Food,
_Stamp’ Program _ Low income families benefit from the
program by using their food~stamps to increase their
food budget so .that they cafh buy mere and-better-foods
from local merchants and grocery stores. . (

-Credit.Slips ‘.- e v :ﬁqh .
. Stores that accept food staJ’g w111~make change f food
stamp purchases by issuing store ‘credit &81ips which. will
‘allow the food stamp user to make later purchases.at the
.same store. For instance, if a food s'tamp us makes a
pyfchase of items totaling $1.80, and pays fo?éthese
MZﬁms with a $2,00 food .stdmp, the store will issue a .

-

:,g§;~ '1{ﬂ9.'a




, T T s T T
& 20°¢ cred1t s]1p which the food stamp user w111 be.able
o+ o “to use. only at the store - wh1ch issued the credit s]1p

» . 'Y

CCs Us1ng the Food Stamp Erogzam ’ e

§

;i 1. App11cat1on for fo%d?stamps is made through the e
i,. * -

oo State Departmen; of JPublic we1fare ) o
. i 2. E11g1b111ty 1s determ1ned andga card author1z1ng ' . ”
= L the persén or. fam11y tg purchase stamps forwa - .
e - ’ demgnated ;gme period is issued. .. -, :
' 3. --Suamps ar® puxrchased at the post off1ce‘ a3 -
4 -

4. FStamps are taken to the grocery store to purchase food

0. Advantages of Food Stamps 5%

, - azg . M,‘ °

Sl Stamps 1ngrease amount of meney that can be spent on . .
’ food. *s

° ! Al “ -

. 2. .0Other b11ls may be paid with saxings made by us1ng
stamps to nake food purchases.

e ————

&

s L. D1sadvantages of Fpod Stamps . ' R L.

< A ",
,°3ﬁp . - S %

1. A]]otment is based on an economy food p1an o

»t . ~° é.e Stamps are eas11y negot1ated and may be stolen.

7

> F. General Informat1on .

-

v & -

1. The U.S. Department of‘%gr1cu1ture estimates that L
the food statmp prggrampﬁncrEases the food. purchasing .-
power of a household by~ thiirty.pér cent or more. VLI
, Food stamps may not be’converted to.cash but'are o
. accepted as money: for food perthases Liquor, :
- tobacco, cleaning prbducts, and paper products cannot
“be purchased w1th food stamps. R - . LT,

3 oo sl 2.0 - If fam11y does not be11eve an adequate eva]uat1on ofe+ . :
I 4 . eligdbility has’ beenwmade, they are {ncouraged. tp ad

- I 3 appea] for a review. . The review frequent]y,resu1ts; '
LT ° - o .. in dn adJustment of the amount - charged for the sfamps..

‘” s, - Q S, et
P ITI. HOMEMAKER SERVICES -~ ~ . . ce Tt e
foy . - . : o ;\ . .
. A. Purpose . - ‘ . .

-

'

.
o

Homemaker serv1ces exist as an alternative tg inst1tut1ona1 " A
care.. They are Usually organized to provide ‘in-home care -
such as help with housekeep1ng and shoppmngJ escort - ’ -
.service, or personal care. ‘Some. agencies exist spec1f1ca11y
- to 'grovide health care to pat1ents who cahsrema1n in the1r¢
et o.n homes, - o S

. . - A ~
- - . . ) §' . o,
N Tev . .




* . ! .
R M E11g1b111ty and Costs - ' I i
N . Some programs exist for f@ose who are unable to pay for: ~ \\
: ; are. Fees are based on the family's ability to pay.

Guidelines are - generally available to determ1ne the need - ...
: for f1nanc1a1 adJustments . . , ’ --
\w‘ . ,' et
Iv. WEALS ON WHEELS . . ,f . .. e

- t Py N »”

‘The Mea]s on Wheels program prov1des a hot noon meal tOOSubscr1bers

. © Au Qua11f1cat1ons of Subscr1bers . , ' - )
N L : . >

. 1. Must be 55 years or o]der .

] . = - -

2. Must be physically or: menta]]y 1ncapab1e of coo<1ng

?

. for themselves. ' “—_ ,
3. The Meals T _ S Fe
"~ /¥. CEach meal consists’of meat, two vegetab¥es, cornpread °
e L * or a roll, dessert, and a drink. : , :
o / . ~ N o - A . . c . . ..
T - 2. Special diets are ava1 able (such ;ds diabetic or Tow
{fﬁf“ A . - ‘cholesterol). . L v ’
i' P A ﬂocaﬂ restaurant prepares meals. " ' ‘ .- hﬁegﬂ:
= , i -4, Mea]s are de11vered in, spec1a1 conta1ner§‘to ke'ep them ]
'. ) . N hot . . . B .
V. REFERRAL SERVICES . N
- . A "Genera} Referré] r ﬂfo. 4. W ' T ¢
' . ,:' y soci pvice agencies within’ 1nd1v1dua1 commun1t1es o,
sérve as-re 1 sérvices to other 'agencies within the .

commun1ty.6_1f the k#nd of 'concerns presénted do notsfit;
within_ the structure of the agency contacted, the' 1nd1v1dua1 Lo

v will, be referred to one which is" more likely to-meet the - ¥
- need. “The-degree aﬁp méthod of coordination, howeVer,-can )
/ . Va*y mprﬂderably from ¢ne community to another. - .
’ 0‘» ’ . ® A < ‘.‘ 7 e - ’
R 3% Spec1fac Aﬁeﬂ&1é§ . nA S )
« T B \o 4 ) ° g . ot ‘
‘ AR f'& 1 «Tﬂ?&g agencreg»wh1ch typ]ca]]y covar a broaﬂ“@rea of W L
- " ', 1Qes ang weferra%ware Tisted belpw. o %.4;: -
LI ) LI ) ) °l ”4 " lg . b, ":
P e oo 2..,The 10%&1 wn%t 1ﬁﬁa-communﬁty cafi bR cdﬂLe&ﬁfonn..if o
e Z~,” 1nfd&mat1on abbut other agenc1es.'}',,;.., oz e, %. i PP
"“. A ) . . xS . v% ,f : " H .vg-.‘i‘." .. G SO .u"._s ’. .
N . M PR ‘ PRORRE 'S N 4 oL v, ‘.:o
P - . % a.‘:Uﬁ1ted w2&$a . . O e e
- ¢ e, Lity, county dr sthte q@fa?‘é"q‘ .‘ UL S U A S N0
. . eq; §J¢¥9 countx, lor state 1&h*&epartments R e
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VI,

SOCIAL SECURITY BENEFITS , +# - S -

A.

§
5

B !”E11g101§ﬁty ; ' E y*? e, o eoa el e .

.

d
B

éssr,,_,

3.x1No one is'f 1%y 1nsyred i¥ ﬁe h%§ credr@jfef Jegg

; ayears of work'

2. Unmarr1ed ch11dren 18 and over w1th sexere d1sabr11ty

3. Wife or w1dow, car1ng for. child under 58’pr d1s- '.,n

3 .
.

Social Schnity'programs include retirement; survivors' and d1s—
ability insurance and Medjcare. Medicare.benéfits.are d1scussed £
", in’the chapter on-Health Care.

o

-

:
&

. ;e T

- % . L.

e O ) o=
Deschpt1on of“Ret1remen dnd Surv1vqrs ﬁeneflts .~

-a
BB

' ‘» .'.'

When a- worker retlfes, dies ar becomes”ﬁ1;a&1ed*amq .
earnings.stop or are’ reduced, a maxthiy: cgﬁh benefit, is

.available. THhe ‘Check is. supposedﬂto arrive on the thmxa

day of each montQ ’ Arraﬁgeme#ts can be madewﬁor»fhe .
paymemt“tn“go d1rect1y to a bank. - ¥ - A .,

il ’

-¥

'Dur1hg work1ng years, employees, their, emp]oyers, and o

self- emp10yed5pe0p1e pay Social Secur1ty by tontr1butlons,.
which, are poo1eﬁ in spec1aﬂ trust funds. . ’

Fe ., .} x O

r] - . a
* e’ [

W Ind1v1duah must have«cred1t for a cer%a1n amount of
i, workK earned after:}936. Most emp]byees receivé QV

’ L]

.. credf* Ton 1 quarwerwof a year's.work.if $50 or more”

4

-.is paid- nvcevered wages in -a: threeemonth ca1en;ar -
quarter. 7 .; . .

v ofe . ~ 2
-% > @ ¢ N IN n"

2. Mo cash beeef1ts€are *paid 1f ‘the tﬁdn~1duaTnstops e 4

.. part1c?pat1ng~1n ‘the Sogial Secur1ty pnogram b&for§ i_

o -
enough criedit has been arned ik ',-:w o, aff.. tg

be Fully 1nsured }f_y- Sy s "

R ‘o ‘s i“:,%.\’“" a‘ 0..0 K & -
' ng’ fFuldy i sqred does not@determrpe the amgdnt 4+

., thap M5-yedrs '§w grk-and ng ane’ needsymome tfan, t%n7 L

“e t e N
> .

% lid. out, sinmcq: thise defpenﬁ o a'u’erage earnmg.s e

o TR “ah °r AR 1«
(' v b 3 A @,

a‘,'ﬁ ! %,

&
Monthly "’ payments can be made to the fo11owtng dependents
shen worker ret1res, rece1ves d1sab111ty benefits op

. -
e

d1esg i . N .o Jf/

s K
» s . s . . L

1. Unmarried thi]dren under 18, or fu11~t1me students .

between 18 and 22 years. of age.

>

’.4 ' ’

.. before 22 years and- whb cbnt1nue to be d1sabred

ab]ed based on worker S ®arning recor

- X ‘ ¢ 1] \
v( ] e - ‘ ’ *
: L [ . , A £
) _ ' e, » ; 2 . &,
” 2 f £ - Y
A . 3
L _J \ . . R
]
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~are no ch11dren

) ' ) 167

. 1
Wife aged 62, or widow 60 and o1der, even if there

-

L3

w1dow .aged- 50°or oﬁder wﬁo becomes: disabled not .
later than.7 years after the end of her entitlement

.to_benefits as a widow with child iR her care.

L)

Dependent widow or widower 60 and Over.

R -

Dependent parénts, 62 or older after worker dies. "

Divarced spouse at 62 or over, or a surviving
divorced wife at 60, or a disabled surviving

divorced wife 50 or o]der.Lﬁ_Lhé_mianige lasted 20 °
years or more. N \ .

Lump-sum payments may be made after worker's death
in addition ta the monthly benefits.

v

App11cat1on o .

1.

Inguiry should be made at the local office of the
Social Secur1ty Administration two or three montis
hefore reaching age 65, or 62,and application filed
before payments can start. In case of death,
member of the family should contact the office.
. M
The—following items are needed when making application
3;should be taken to the Social Security office
wheh making application.
s .

a;/jprbof of age, unless already receiving Social °°'

Security checks :
b. Latest tax bill or assessment motice 1f own real

property : :
c. Names of any people who help with support and
‘the amount of money provided - -
Bank books, stock certificates, and bonls -
Motor vehicle registration )
Proof of pensions and annuities
Copy of most pécent tax return if preseKt]y se]f-
employed '
.- If. blind or d1sab1ed 'a 1{st of medical sources

(d0cths,'hosp1ta1s, or’ c11n1cs) where treatment

has been rece1ved i .

-~

T wa -HhmdAa
* e o

For add1t1ona1 1nformat1on, contact the local off1de
of the Social Secur1ty Adm1n1strat1on

Book]ets explaining Social Secur1ty benefits fre
ava11ab1e there ¥y .

B




VII.

. .Qualificatfons

SUPPLEMENTAL SECURITY INCOME (SSI)

TR T Deseription T T e :

SSI-replaces “the state- fedﬁral program of -assistance to
the aged, b11nd, and dlsab The cost is funded through
taxes. ' .

.

1. ETi g1o11vly -'Any resident of:the United States, °
citizen or noncitizen 1eq\11y in the Un1ted States,. -
who is. aged blind or d1sab1ed

S 19¢ R

2. Re51dence -_No.requ1rements necessary.

3. Reason for Needﬂ
a. Aged: 65 years oy over a

b. Blind: vision no betfer than 20/200 even wih
glasses or tunnel .vision _ .

c. Disabled: - a,physical or mental impairment wrnicCha ™

‘prevents a person from doing any substantial
work and which is expected to last at. least
twelve months or result in ‘death.

»

4. Resources:Allowed

" a. $1500 for an individual .- , -
b.- $2250.for a couple (not counting a home, car, .
personal effects, household. goods of rea§onab1e

. value).

5, Income A]]owed

a. Below $167.80 a month for 'an individual
b.  Below $25i1.80 a month for a couple (not counting
- $20 a month of unearned income and $65 plus ha]f
or remainder’ of earned income). ) .

.

Benefits

1. Maximum per month,ﬂor 1nd1v1dua1s w1thout other '
jncome:

a. §167 .80 a*month for an individual
b. 251,80 a month for a\\fuple

2. SSL recipients‘1iving_in tbe,home of anq;ber person -—- -

‘have a grant reduction.

3. SSI benef1ts begin as of, the f1rst day of the month
- in which .an individual app11es

8




4, 8SI checks are ma11ed for de11very on. the f1rst of the

. ) ) month } , L |
: D. App11ca£§6] LT S _ o

. -

1. Application can be.made by v1s1t1ng -the local off1ce
‘'of Social Security Adm1n1strataon .

o H . 2. VWhen making a visit to appP y, the f0110w1ng mater1a15 R
’ shouId be taken to the office:

a.' Proof of. age, upless aIready rece1v1ng Soc1a4

fm B Security checks \
: b. Latest tax bill or assessment notice if-own
— real-property.,
‘> "c. Names of any people who help with suppert and ‘

) : the amount of money proyided.

- d. Bank books, stock certificates, and bonds L .
- e. -Motor wvehicle registration
\ f. Proof of pensions and annuities
g.. A copy of most recent tax return if present’y
) selfxemployed: .
- th. If blNind'or disabled, a list of medicai sources’.
o (docters, hosp1ta1s, or cliniag) where treatment
- . has been received. - ’ :

. VIII : CONGREGATE MEALS FOR SENIOR ADULTS

Through Titte VII, federal -funds have been" made available to
support local congregate meal s1tes3 ‘A hot noon meal as well as
“a variety of social services_are prov1ded within the ‘local

g community. Contact local soc1a1 agencies for information regard1ng
availability. S Y
C T . \ D . . . -
C IX-. VETERANS.ADMINISTRATION FENEFITS .'A' ) "

- e A, Pension for Nqnservicefﬁonnected.DisabiIitx
" } - . ‘, ', i N

o : EI1g1b111ty DT ' . o L

PV S

— ~»w—"-)MVeteranS“6f ‘the Mex1c¥h border per1od WNI WWII, and the .
Korean conf11ct with- 90 or more days service or separated \
from service ‘earTier for. a service- connected disability, S/

L ,who become permamently and totally disabled from.reasons A

4 . " nqt traceable to ser 1c4p may be eligible for VA's

. noaservice-connect®ed .disability pension if their income /-

does not exceed ceftain limitation. _Veterans 65 yeans or

older are considered permanent]y and totally disabled

_ . . ..+-- _ for pension pufposes.. _Payments vary from $5 to 5185

.. .. ' per month, accord1ng to income.. Add1t1ona1 amqunt‘




J— OSSN Y-

.g

A rating physical détermines the percentage of d1s-
ability. Monthly payments range from $38 to $707 per
month for a veteran without dependents.

Nodservice-Connected Death Pensian ) ’
[} 4 *

This pension is payab]e to needy widows, widowers, and
children of veterans of the Mexican bordér perjod, WWI,
WWII, and the Korean conflict who died of causes not

reTated to service.. Heed is measured:by anntial income

"and net worth,. Payments range up'to $177 per month for
a’ widow. Chjldren may be eligible —evenr—ifrthereds— -

no ehg1b]e/ndow or widowér. \

Hosp1ta11zatwon . . : . =

MR i

Hospital care is prov1ged ‘on a bed-available basis ‘for
treatment of nonservice-connected cond1t1ons, prov1ded
the veteran states under oath that he or she is unable
to defray the cost sf necessary health care élsewhere.
The statement of 1nab1]1ty to pay is not necessary for
applicants who are 65 years of age or older, or who-
have compgnsable service-conhected disabilities, or who
are rece1v1ng VA-pensions; ’

'

3 N

Outpatient'Tneatment. R ° @

Outpatient treatment is also available for ‘certain
veterans. Certain eligible veterans ‘mdy be furnished
drugs or medicine ordered on prescr1pt1on.

170°

Compensatign fok'SerVice-Connected Disabi]ify oo /”

<

a

’

! .
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LOCAL INFORMATION SUPPLEMENT '

e e e e aee s . / s ' ] : M
I. EMPLOYMENT o .‘7 oo - S

A. The Texas Employment Comm1ss1on office is 1ocated at
1602 16th Street, Lubbock, phone, 763- 6416
~B. The Foster Grandparents Program is located at the Lubbock
State School. After a two week training session each
grandparent" is assigned two children residing, at -~
Lubbeck State School. -Two hours are spent with each child
each’ day, ‘Monday through Friday. The pay is $1.60 per
. hour pTus, a transportation reimbursement. More information
—— about the program_can be obtained from _the Lubbock 'State

Schoo], phaone 763- 7041. .

o

1. FO0D STAMPS

Kpgﬁ1cat1on forms for food stamps are ava11ab1e at the State
Department of Public Welfare office at 701 - Main, Lubbock. Tq ~ 7
determine eligibility before applying, contact Community Services,
phone 762-6411, extension-582. A worker goes to the home to
determine eligibility of the family and what the cost will be. ™~

ITL. HOMEMAKER SERVICES . e .

-

A. Homemaker Service A%des
t , .V, The purpose of th1s program for. persons over 60 is
” to provide in-home-care such as help with house-
; keeping and shopping, escort servicé to stores,
o - doctors or dentists, or personal care during
Vo temporary illness. It is not a program g&?mar11y
’ “for housecare services but rather, person-<care

2. The program also prov1des emp1oyment opportunities
for persons desiring to be trained as Aides. Classes
for Aides cover>topics such as nutrition and food:
management, environmental health, practical psycho]ogy,
home management, consumer educat1on, and first aid.

3. Persons over 60 needing the service in their home
\ Oor persons desiring to participate as Homemaker
Service Aides should contact the Hom;maker Service |
“Aide Program office, phone 742-3033. The mailing
address is College of Home Economics, Texas *Teth ,
Univergity, Lubbock, Texas 79409:

/é.g_"HomePfov%%er" Program ‘ . - v
. Lm’ . . . .
. 1. People who are unable to pay for Homemaker Servite

~ Aides can call the Department of Human Resources
A (formerly Department of Public Welfare) to see'if

T £ T

|
.

3

o




2

they are eligible for this program. Phone 762-8922,
extens1on 269 : . ) T

-
~

é;‘ A Poca] worker w111 ca]] on the, e]der]y person to!
"assess their needs and ‘also determine what other
commun1ty serv1ces are ava11ab1e.

. West Texas Home Hea]th Agency 'J -

. This agency proV1des 1nterm1ttent nurs1ng care in the

o . ehome, Phone 747~ 2814
. \ ” ‘ R : o,
Iv. MEALS ON WHEELS, ° ) e :' .
Subscr1pt1on to the program may be made by referra] from welfare
agencies, neighbors,*or friends. > One can also subscribe for one-
se]@ by calling 765-8319. . oo

V.- REFERRAL,SERVICES

v

) A, Directqries

1. Directory of-Health, Welfare and Récreation Resources
in Lubbock, Texas. ToS2. 00

0bta1n from the United Way ojVAubbock 2201 19th St.,

Phone 747- 2711 /
2. . Resource D1rectory. South P1a1ns Reg1ona1 0ffice
-on Agingy 1611 Ave. M, Lubbock Texas, 79401.
Phone 762- 8721 . \ _

. A

Serv1ce to Aged

-~ State Department of "Human Resources, Social Serv1c§s for
the Aged, Blind,.and Disabled. 707 Ma1n\St.,'P 0.%Box
10528, Lubbo;k .Téxas. :Phone 762 -8922.

~

»

yi._ SOCIAL SECURITY. BENEFITS

Lnformat1on and app]icatTons are ava11ab1e at the office, of the
Social Security Administration on the first floqr of the Federal
Building, 1205 Texas Avenue, Lubbock, phone 762-7365.

,VII SUPPLEMENTAL SECURITY INCOME . s !

-

Informaf\on and app]1cat1ons are available at the office of the .

Social Security.Administration on the first floor of the Federa]

Bu11d1ng, 1205 Texas Avenue, tubbock, phone, 762 -7365. - .
"‘.VIII.. CONGREGATE MEALS--TEXAS TECH PROGRAM FOR,OLDER TEXANS (TTPOT)'

Descr1pt1on ' f : 190 :
. k 8§




The TTPOT program offers recreat1on, fellowship, and
food for~the elderly in Lubbo¢k County. Persons sixty
‘sor over are invited to attend the program. A hot meal
at noon and social activities are available for those
1 who wish to partAc1pate The activities include
: dom1moes, cards, checkers, macrame, ceramics, crocheting,
.. quilting, nutrition education, special programs and
speakers, field trips, physical fitness programs, adult
education, health education, and singing. There is no,

s ) :
!

. C. Infonmatioh\and Referral .
- . /. .
The: TTPOT program has an information and ref%rr;ltsystem
p

fee flor the hot noon meal a]though contr1but1ons are >
welcome., : )
,' B. Congregate Meal Sites ..
' 1. Homestead " .5401" 56th | 7926952 . *
2 Lubbock Adult Center Z600- Ave. P _ - 762-3629 -
J 3. Pionker - . ‘2617 Cornell i 744-8951- .
. 4, Copper Rawlings . 40th & Ave. B (ext. 281) 762-6411
5. Mae Simmons 26th & Quirt  (ext. 323) 762~6411 -
6.. Zenith - 515-N. Zenith . 744-3222 -

that can be contacted by phoning 74253924 Thi rogram -
helps peoplegfind social agencies wh1ch can assis them
* with the pggb]ems ghey call about.

v

IX.  VETERANS ADMINISTRATION BENEFITS Lo o .-

A . . ‘ S
. A. Area Hosp1tals s ; - ’

i . .. , . .
[/ ) Veterans Hospitals in this area are. located at Amarillo,
! ) Texas, B1g Spring, Texas, and A]buquerque, New Mexico. } ©
B. E11g1b111ty . {/ o S ‘. :
Requests for determination of eligibility for outpatient )
© < . streatment can be made at .the WA Outpatient Clinic, : v
U \iiaeral Building, 1205 Texas Avenue, Lubbock. . Lo
: \ \ - . .
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& | Chapter 16 ©T
. = " TRANGPORTATION \
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TRAMSPORTATION'

Transpomtat1on for the élderly represents a major prob]em Some\
"elderly liye in urban areas and mass transit services are inadequate
for their ﬁeeds such as shopping, getting to doctor's offices,.
_hospital, etc. 'As the elderly grow older many become less mobile -
and. are no 1onger able to meet requ1rements for a driver's Ticense.
| z-
Thé, inadequate transportatign also hinders them from engaging in
) cohparat1ve shopping, or to. shop at stores having sales. Because
,o0f this, they arg forced to shop at neighborhood stores where the
.prices may be higher. The following chapter reviews suggestions
~and recommendations for: ﬁe1p1ng to control costs of transportat1on

I. BUYING A CAR -

- Bégause funds are usUa]jy'limited,.if a car mustf e purchased, it
i essential that the money be spent as economically as possible,.
The. following are key points to cqnsjder when buying both a new

~or used car.
-~ “

) A. Questions to Considdr before ﬁec1d1ng to Buy a Car /

1. Can pub11c transportat1on take care of my- needs?
PN T .
what are ma1ntenance costs7

Will I be- able to afford the price of a new car and
the maintenance upkeep? ) .

- B ‘C“ohp are P r‘i'c e‘s“
3. Find out how ‘much a trade-in car would be worth if
sold apart from the trade-in deal. :

e

Have the defTer total all costs, ,including taxes.
Check quoted pride with several dealers.

-Do not get hung up mn a gimmick such as a color
_fsteleVTs1on or free CB's for buy1ng a new car.

When comparing pr1ces, make sure each car has the
same options and characteristics: There's-a
difference_in price for an automatic transmission apd
a standard shift on the floor or on the .steering
wheel. .

~I1. BUYING A USED CAR.

A. Best Buy L.

1. Used car two to four years old.

t

202
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2. Car without fancy actessories like automatic windows"
which are costly td repair, -
\ .~ B. Th1ngs to Check When Deciding on‘a Used Car -
. Is the engine block cracked or we]ded7 - A crack means:
a motor job and welding means Just as much' troub]e

. } N
2. Is the oil leaking or in. big thick pudd]es’ - The car

v 4‘- ; ‘.may need a motor Job ..
i 3. Is the rad1ator water rusty or 0ily? - Take of the -
( . radiator-‘cap and_look at the water. This could mean
' . . a extra mohey for radiator repairs. = ] .

i}
—_—

. 4. Does the 0il d1pst1ck smell like gas? Clean the L
o dipstick, push it all the way in and pull it out. The
- smell of .gas may mean morfey to repair a defective - \
’ fue] pump. : , ‘
5. Does the d1pst1ck show heavy o117 Heavy o11 is used
go qu1et a badergine. If heavy o11 is present, this
ar is a bad buy.~ - o ' - .

® oy

( 6. Sit in the dr1ver S seat and check: - condition of the
seats, floor mats, pedals, dashboard, 1ights, ,horn,’
windshield w1per and radio. : :

e . , .
7. Push the break pedal down stead11y It should catch. R
. If it sinks sloNQy to the fleor there is some kind
- -—— . of brake-troubles vy e e = e o
+
,  8: Turn the steer1ng wheel back and forth. - It should
. have no more than.2 inches of play..before the wheels .
turh. If it has 3 or more inches of free p1ay, it . o
probably has steering" prob]ems i \\

O
@

Start the.car. It should start qu1ck1y CIf it does
not .there could be expens1ve repa1rs .

'10. Engine noises = rev the motor 2 or 3 t1mes. Do this
* when the eng1ne is cold and aga1n when it's hot.
Knocks and p1ngs -can mean b1g trouble..

1.1, Generator. To téSty turn the heaﬁT/ohts on, thea-~
.o step lightly on the gas. . The red Tight should %

L , - off, not flickering.” If there is a neadle, it Fhould
Y .. * not point toc"charge " -

-«

12.% Oqltpressure. The 119ht should go off when thewcar -
3 ) o + 1s started. . . ) ‘ . -

. R03 )
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13.

15.

.

" 16.

17.
18,

19.

20.

" Uneven worn t1res mean -front ‘end or mechanital . A

21,

- 22.
23,

I17T. PURC“ASING PROCEDURES
A. Cash

»

+Brakes. Brake hard at(10, 20, and. 40 miles per hour. .

_‘Hold the steering wheel lightly --the car shou]%.not

. the fit.

~ Lheck the spare tire-and jack o * e v ik\é)

_..up_and down once and. stop. If,shocks-are’worn or

"The cheapest way is to pay tash, but few peoplé can do this.

. _ - 175,
Clutch in shift car. First push the pedal downsby

hand. It should have no more than 2 inches of free"

play. "~ Next, shift to high and put the brakes on,- st
let the clutch out stowly. The car should stall.

If it jerks or grabs, the car may need a new clutchh‘

Next, stest drive the car. Check for problems up .

and-down hills, in traffic, on a h]ghway at h1gher

speeds. -t .

On: stick shift or automatic transmission, there is

trouble if there are grinding, growling or groan1ng X
noises, if-the car pops out of gear, or, if the eng1ne )
races or Jjumps forward. , . i

-

There is trouble "if: the brakes grab or feel spongy,
brakes pull to ané side, or there is lots of noise.

pu]l to one side. ' : .

v

»

Speed ‘up -quickly from 10 .to-40 miles per hour. The
engine should not buck, jump, or jerk. .

White smoke from the exhaust is okay, but blue smoke
means trouble. The car.probably needs an engine -
overhaul. Lo : - -
Check the tires. If t1res .,are worn on a car a year

or two old, the car has’ probab]y beén driven quite |

a distance. -The ddometer may not show this distance. - 8

~

prob]ems . ‘ ) _ - \

Open and close the doors and windows' to determ1ne

.

Check for worn shock absorbers. ' This can be done bv
pushing down on ‘the fender or corner of the car )
several t1mes until-that corner is bouncing up and
down. Let go. If shock? are good, the car w111 go

bad, the car will keep bounc1ng. ) . -

- . N

"
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- X Bl Cred1t . . ' : -

o ' 11 Make the b1ggest down payment that can be afforded.
‘. Wl . { .
) f? 2. The old car, if sotd or traded in, will be money. .
. It may be all of the down payment, or part oﬁ it.

3.0 If pqss1b1e, add cash to the trade in. value of -the
car, ..’ If, borrow1ng money is necessary to make a down . .

- payment, it is unwise to buy a car.. - - N )
4,. Most expens1ve,cred1t is to make a small down payment
, and stretch payhents over the longest time possible--
- ~ usua]]y 2 years, for a used car and 3 years for a new
A ca . . .

. r\'“a -
o, 5.7 The deahgr gets h1s money qmmed1ate1y "Payments go
T “.to loan eopﬂe . T ~ -

~ . - . .

¢, ~. 6. ' The 1end1ng 1ns1tut1on 11tera11y owns the car unt11
-, o th§ balance is pa1d in full. ‘

f. P1nance rates can vary from 6 perxcent to 24 per cent
A shady dealefr may charge: 100 per cent. F1nance ¢ -

N oo rates can also depend on the age of the car s Hg

NN

L 8. Add1t1ona1 1nformat1on may be&obta1ned on cred1t 3%
. the - chapter on Crédit: .. N

“\\‘ - C. Other F1nanc1ah fnfqrmat1on . o KX

“ ’ »

- ) 1. Dea]1ng directly with a 1endng institution will save v
. money. Take .the "cash" money “to the dealer when

-~ T making the purchase.

N ‘ )
. .« 2. 4When financing through a.dealer, he is not paid
. L directly. He.gives_ orsse11s contriact to a finance
-~ company or bank. When/he does thres he receives from
L them the .total' amount of moneyl - Owner payments-only
. go through him to the/finance ¢ompany that has._
! - contract Lo '

.
. -
i . P > hd

€rate will almost always be paid by

tLot 3. A h1gher‘f1na ,
: : dugh’a dealer, because he wants a "cutf

financing

an. the
rew car dealer can g1ve cheaper cyedit than a |

ealer yho.sells used cars, because the.new car - s

dealer can use GMAC ‘or another cred1t p1an and he

is actua11y f1nanc1ng the -car.

. . 5. To compare credit cost, find out the actua] dollar -
R o cost for the credit chard@? . &

.
4 . ~ ' N -
P b . . 3
- . . N
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D.."\Closing the Deal ' <

.

1. Check the contract to makessure all agreements are in
. K writing. =~ °

"

2. Read thorough]y anyth1ng to be s1gned and get a

personals copy. \\\\ _ N -
“Get a rece1pt deta111ng the fact purchase

w -

4. Make sure the dealer signs, not the salesman.

-0 ' .5. Meke sure the title to the car is e1ther ransferred o
’ to owner or to the 1end1ng institution of owner's - T

choice. . t

N

b

- . '6.|-Get every'kind of guarantee possible in writing)

N

E. The Guarantees . L ' X
. 2> " 1. Vehicle Inspection Sticker - when the Lar'was last
' inspected. . \
‘ 2. Written grarantee that .the car will pass vehicle D
-7 - inspection, and if it does not, se]]er will make :
- the necessary repairs.
L N .
N 3. Formal guarantees are in writing - know what 1t T _
- covers and for how ‘long.. ' . .
¢ v, COSTS/INVOLVED IN "OWNING A CAR
: = "' .~ . - ' .
, A. Loss :in Value
IR ' C . Do
. THg . car is usually worth less every year after it is Lt
‘ ' purchased new. o A _ e
N B. ., Gas and 011 . " i ' ‘ T §

The average distance driven each year is fb 000 to
- 12,000 miles. For the average car this muc¢h driving
- wou}d cost approx1mate1y $475 00

-

C.. Ma1nten\hce and Repa1rs SR .
,Grease and 01l JObS, car washes, reqular Service checks
spe]led out in owner's manual cost approx1matéﬁy $150.00
per year,~» If a Tot of car repairs are needed, the bill

could be hundreds of do]]ans

L]

D. Tires ' 2
. T . ) & ) N . .
If 10,000 to 12,000 miles a yedr are driven, tires _ 1

~

AR .
; .
. . ' t ] )
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can cost” from

Car Ré%istrati

$50-$100 per year. .

on | 4

Proof of ownership %s’needed:?'rhere will be a tharge

for this when

License ,Plates

car is purchased. . S

$

"Prices vary according to: the type of vehicle. This is an

annua1"cost:
Sma]] Fee for
.sm ~

Car In5urance

‘o

Vehicle Inspect1on

Liability insurance protects against damage to other

people, their

cars, their property Collision insuyrance

protects aga1nst damage to owner's car in a collisdon.

Comprehensive

theft, fire, flood, .etc.

insurance protects against \losses from
c . . -

For more information, see chapter on Insurance.

The exact and

stated in wr1t1ng, and the understanding that no other
repairs are td be made without being consulted first. |

REPAIRS - " "
. Car repa1rs vary 1n;pr1ces from the dea]ersh1p to
1ndep9ndent car. repair shops !

specific repairs to be done should he
Y

2

If car is taken into a garage and repairman is-to1d to
fix it, and the repair bill is too high to pay all at/
nce, the garage may keﬁp car until the entire bill h7

been paid.

- . . Y
H‘

The Better Bu51ness Bureau has 1nformat1on on bus1ness

«reliability-

find out if there have been any complaints filed reg?rd1ng

"This means that one can call the BBB to

a,business one is con51der1ng

The Texas State Board of Insurance has estimated 'that a
new car that costs $4,438.00 now, would cost $19,97

if built with

consumers should be aware that/costs are high when repatrs a

are needed,

It. may be poss1b1e to geéet. adv1ce from friends regarding
repairs, or for. owners to do-their own .repairs.

.00.
rep]acement parts. This 1nd1cates th

.

~

In Da11as, Texas, and other cities, there have been
tiated requirlng repairmen to be/licensed.

" wr .

ordinmanmees ini

»
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VI. MAINTENANCE T N

. A. By frequently check1ng the air-in the tires, water 1eve1
in the battery, 0il level, the transmission fluid, rear
end f1u1d, etc., and ensgring that the level is ful],
money. in future repair H111s can be saved.

B. By keeping the car or vehicle clean .and the car's finish

preserved, a higher ‘resale price can be asked.

C. By cheek1ng sales on o0il, oil f11ters, and air filters
at large department discount st res, money can be:saved .
by changing own o0il and f11te ; .
D. By pumping gas at Self-Service filling stations, money -
can be saved on the cost of gaso‘1ne, usua11y a coup]e
of cents per gallon. P

) 'VII. -PUBLIC TRANSPORTATION <

Because elderly individuals have a more difficult time meet1ng

the requirements for driver's license, they are forced to depend

upon public transportation a great deal more than younoer consumers.
There are various types of pub11c transportat1on, such as tax1s,
buses, trains, planes, ships, etc. 1(T_ependmg upon the destination

of theconsumer, length of time ava ble, etc., these methods ‘
of transportation may provide adequate services for the e1der1y
consumer. ) s

- ~ -

. ‘ A. City Buses ° . . oo

ﬁg% “« This ‘type of transportation usually operates on a fixed .'\“
. route. and schedule. Depending upon the development of
' this form of mass transit, buses may provide adequatd
) . transportat1on for the e1der1y consumer: However, 'this
. " form of transportation may be uncomfortable (such as hot
in the summer and cold in the winter) and may. create an®
- inconvenience such as no routes.to where the“elderly

consumer desires.to visit, or many transfers to reach the e
destination. Q1scounts are sometimes available for
sen1or adults and shodld be checked. - .
. . ‘ . A .
LB Taxis , N

This form of pub11c transportat1on is the most common ., \\

Although this provides convenience (p1ck up <and de11very I

at any dest1nat1on) the service ‘may :prove« costly, : ”%

especially. if there is a great distance to travel, or 1f - ¢
. .many trips are réquired. Some communities have estab11shed
" discount prices: for e1der1y c1t1zens us1ng the city taxis
~Systems.
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"VIII. ' SOURCES OF ASSISTANCE

180

§
S o,

¢ trave] pﬂans Amtrak provides tol1-free number for
information and reser reservi;)ons Phone: 800/421-8320.

,’ - ’ ]

A. Auto Hot Line, IR , : .

t -

This is a toll-free number prov1d1ng 1nformat1on on
safety defects and. auto reca]]s Call:

800/424-9393,  8:30 to 5:00 p.m. -
B. Traveler's Toll-Free Te]ephoné‘Dﬁreptory

This book list 800 toll~free t?]éphone numbers where
information rates, etc., can be obtained on more than-

10,000 hotels in,the U.S., 4exjco, Canada, and* the /
'garibbean The cost of this book is $2.50. Write: - ¢ | *
- ; -~
‘ Landmark Pub]ish1ng \ : .
Box 3287R \ .
Burlingten,_ Vermont 05041 .\ /‘
- _C. Booklets =
A Lo ' j . 19;3 Free) .
.. U.S. Department of Transportation .
‘ .- ' Federal Highway Adpinistratjon o )
. Hash1ngton, D.C. 20590 ’ ‘ . ’ ,
¢ A * B .
2. How To Buy-a Used Car - (L97b, 75¢ s1ngle copy) N
Book Department e . o’
Consumers Union : i ’
;Orangeburg, New York 10962 - L
oD AUTOEAP— . e - - - Ty T
1. AUTOCAE (Automotive Consumer Action Pagel) is a p;ogram
., of thé Hational Automobile Dealers Association. It .
' has been organized as$ a comp]aint -settling agency for "
’ tonsumers. To locate the nearest one, contact: -

Nat1ona1 Automobile Deaflers Associationﬂ

. -~ 8400 West Park Drive, . .
McLean, Virginia 22101 _ : .

Phone 703/821 7070
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N

2.. AUTOCAP should be approached if a problem cannot: 'be
" resolved by first contacting the retailer and.then,-
an 'executive-Tevel representative of the manufacturer.
. . ,

-

L -




. LOCAL INFORMATION SUPPLEMENT
I. PUBLIC” TRANSPORTATION ; o o : )
. A Pub]ic Bus System

- 1. qg e present time in Lubbock, ,the special discount
-fare for e]der]y is 20¢, with free transfers. For
1nformat1on on routes, ca]] 762-0111.,

2. Elderly citizens can request a bus for transportat1on
from their home to doctor's office and other places.
This Service is available from 8 a.m. to 5 p.nm.

Monday through Fr1day Reservations must be made
at least 48 hours in advance. ~

.a. For this serv1ce, call:
. 762-6411, Ext. 582
o b. Fares are’20¢,per person each way. . }.
t 3. Top priority will be given to people confined to )
. wheelchairs, and to the deaf, blind, and 1ame

. 4. .Persons 65 and older who #o not receive Medicaid
L benef1ts are also eligible for this' service.

5. People who need assistance from their home.to the
street or their dest1nat1on shou1d be accompan1ed
by an attendant . : {

6. A]though tr1ps to and from the doctor's appo1ntment
- will be given top priority, the elderly and handi-
capped can request a bus for shopp1ng tr1ps or soc1a]

\ trips if space is ava1]ab]e
7. The bus used for this purpose is specifically = =~
designed for the -handicapped and has a hydrau]1c lift
for.wheelchair patients. It can accommodate 13
‘ i people and 3 wheelchairs'. . o LT
B. Medicaid'Program - ' ﬁ\ S

r

. Medicaid Transport is another ‘source of transportation ,
- avaitabte-toMediegid- recipients-who-have no other means
: available. The prog¥ram is adm1phstered through the °
* ~ American Red Cross.

‘;aw ~g 1; For service, ca]]: 763-5249. {, _ - o . . ‘i
2. Reseruation must be in‘two‘days in advance

3. ,Serv1ce is available in S]aton on Uedneg%axs and in -
New Deal at unspecified t1mes y
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: ¢./ When- ca141ng the 1nd1V1dua1 feeds to give the
| Medicaid inumber of the person receiving transporta-.
. tion. | -
C Amtrak /’ ‘ . . ;

% Amtrak Stat1bn in Dallas is at 400 S. Houston,.1n Fort
\Worth 1501 Uones Street. Passengers can board e1ther

\at station 1n Da]]as or Fort Worth., |
|

|

COHPLAINT HANDLING I -

»

A. The Texas: Automob1]e Dealers Association has estdb]1shed
an 1nforma1 I dispute med1at1ng function through AUTOCAP
A, comp1a1nt must be sent ip writing .to: ﬁ
- |
- AUTOCAP ’ ) -~ (
P.0. Box 1028 . f‘
_Austin’, Texas 78767 = . o
B. A book]etJ Let's Talk About It - outlines the steps
consumers

o used by the panel to resolve complaints and how
It can be, obtained from- deayers wno

' can use the panel.
- are members of the Texas Automobile Dealers Association
or by wrut1ng the above address. a

‘Mr. John, Scogg1n, 1917 Texas, Lubbock, phone 747-3281,
current]y is préesident of the state assoc1at1om.¢
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. ADVISOR'S RESOURCE LIST-"*« = . . o
. .- . s . * \I,v’s" ‘“ VI’)’ T
1. Books R R e

Consumer Health, Harold J. CormacohfanghegC: V. Mosby Company,.
« Saint LoU1s, MO) AP

< « K . Q

Helg, The Useful- A1manac.1977 78, Arthur E.aRowse, Edlﬁiﬁ
(Consumer News Inc.., wash1ngton, aCﬁ 20045) "
/

~ Sy1v1a Porter s Money Book, Sy1v1a Porter (Avgn Eooks,

W ‘ - 959 Eighth Avenue, New York, NY 100195
a " “Take Care~of Yourself, A Consumer's Gu1de to Medacal Care, :
Donald M. V1ckery, M.D. and James F .hriess M;D. (AddiSon- e
Wesley Publishing Company, Readlng A) °
2. "Government Bulletins W R ”
‘ . . - . .
‘A cata]og of free or 1nexpens1ve consumer 1nterest pub11cat1ons
is available. Write: . . e . . 4
‘Consumer Information i ,..‘,~1 s ! - )
Consumer Information Center -~ 1"~ " 7 ° SN
- _ .. Pueblo, CO 81009 ~ SR S .
3. Magazines ‘. e I .

" Changing T1mes - An easy-to-read consumecomagaaipe of ?%neral -
L ~interest. (Editors Park MD 20782) $9 per year.

‘ Consumers Union and Consumers Research - ﬂnb1ased tésting
organ1zat1ons which“accept .no advert1S1ng. "The sub-
scription. price of their monthly magazines can aoften be*
quickly recovered by‘taking advantage of. shopping € :
information provided, Consumer Reports (Box ]QOO,
Orangeburg, NY ]09627‘$14 ‘per year. Cbnsumers Research
(Washington, NJ 07882)'$9 per year, “‘?* =

~
(S N . _Iﬂ’

. FDA.Consumer - The off1c1alsmagaz1ne of‘the QOQd and Dnug
Adm1n1strat10n used to share 1nformat1on collected by the

- ", FDA. (Superintendent Of Documents, Government Pr1nt1ng
o 0ff1§e, wash1ngton, D.C., 20402). $8.55 fier. year.

Money - A general 1nterest‘magazjne whicH‘?ocuseS on'fihance<
as it relates to families. (Time,,Inc;; 541 N. Fairbanks.
. Court, Chicago, IL 60611) 514 per year‘ : . !

Al .
3 . p

L The Voice - A publication for senior c1t1zehs in Texas. I S
o T 1201'Jackson Keller Road San - Anton1o,a1} ]8216) $1 per :
- year - .




Newspaper Columns o " ) . 1‘ ‘
) "Some well-known .ones inéTude:' e ' .' I
. Better Business Bureau. column, ' ' . .
Heart L1ne'— news column designeﬁ for senior c1t1zens.‘ Write: “-{
Heart Line, 114 E. Dayton-St., West Alexandria, OH 45387; ’ >
N personal replles are sent 2s well as replies pr1nted in the kN
© . national column, - .
7 ) Vs .
- JYylvia Porter - newspaper column mostly dealing with economic e
' dec1S10nS of consumers.. R .
Synd1cated consumer art1c1es with the. by line of Sidney : °'
: Margo11us. ‘ » .
5 0rgan1zat1ons . ] .. \]j
American Assocjation ‘of ‘Retired Petsons \ : \ C
215 Long Beach”Blvd. N : S
Long Beach, CA 90801 ~ oy
' Yearly dues of $3 include'a subscr1pt1on to Modern ‘Maturity,
e a bimonthty magazine. Membership available to persons over 55.
- Gray Panthers . . V.. e ' ‘ ‘
3700 Chestnut Street. & R
- ‘Philadelphia, PA 19104
Action- or1ented movement to combat preJud1ce ahout age.
National Ret1red Teachers Assoc1at1on oo . Y RN
© 701 N, Méntgomery St. L~ . N )
R 0jai, CA 93023 *.
T Anngal dues of $3 irclude a subscr1pt1on to NRTA thrna?s
. Membersh1p is open to all retired teacheué or adm1n1strators
.
) OWL Older Wothens~ Liberation . T :
5 Natidnal Cha1rperson of . the Task Force on, 01der women. :
¢ ‘MNational Organization for Women . ' r
3 1957 East 73rd Street ] - . : ;
5 Chicago, L 60649 __— L : :
g . . 2 . ~
: 6, »"Pamphlets 7 Lo
; . One free/copy,of each of the fo110w1ng booklets is ava11ab1e
: by wr1t1ng {’ , g — 4
| IR o . L
g AARP.NRTA Fulﬁi Tment Department | B 3
SR Box:2400 -4 . ST
Pt .«.- Long Beachy CA 90801 ‘ ‘~3#'%“ " :
;' Your Ret1rement Psycho]ogy Guide ' : @
iﬁ Your Retwrement Hobby Gufde v .t )

2 "
. ”‘§ . . . , , e
K] ; f . . . 1 b
‘ (5. - .
‘ .
.




.

Your Retirement Job. Guide . _
Your Retirement Income. Tax Guide
Your Retirement Food Gutde

Your -Retirement Pet Guide

Your Retirement Legal Guide
~Your. Retirement Safety Guide
‘Your Retirement Health Guide .
Your Retirement Anti-crime Guide
YGur Retirement Home Repair Guide

®” -

Radio and Television .

—~ -

/ ' . ¥
Call forjﬁf%ion - Radio and television programs in apppoximatéﬁy
42 metropolitan areas; information is kept confidential and -
follow-up.calls are made. g
- S .
Consumer Survival Kit - National public broadcasting television
series, "A half hour entertaining program,dn a wide variety
of consumer’ topics. Atbgoklet published for each program is
availablé by writimg P.0. Box 1977, Owings Mills, MD 21117.
There is a;chargg of $1°for each~bpoklet.

-

-

Trade_associatiéns'gnd manufacturers’' promotional literature
provide productt informationg normally with a bias toward the
product :or manufacturer. - .

,

o L d
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GUIDELIMES FOR DEVELOPING A SE,IOR ADULT

PEER-ADVISORY,CONSUMER‘PR GRAM "
[} . . . ’ i
o 1 -
I. PROGRAN STAFF DEVELOPMENT. . . . . . . . . .5 . .. 190 '
A. In1t1at10n of Program ' ’ : _ i ’ o
. B. Divisioh of Respons1b111t1es ) .
C. Budget . s , : . ] .
~ = . )
Il. IMPLEMENTATION OF PROGRAM. ... . L o . . .. .. 0. 191
s AL Types of Community Contacts L '
" B. Purpose of Commun1ty’Contacts ) o .
. C. Advisory Council * o »
D~ Survey of Commun1tyoNeeds o ’ <
. E.” Community Presentations : _ :
F. Recruitment of Volunteer Adv1sors o
G. Orientation Session . ' .
" H. o Publicity L’) : '
JIT, PROGRAM RESOURCES. . . %77, . . . . ... %% 195
"A. Senior Adult Consumer Advisary’ ManuaI
B. .Other Resources v . _
IV.: PEER= AOVISOR TRAIMING L N e . .2 195
- K. Advisor 9e1ect1on Cr1¢er}a e o o
B, MWorkshop Location . ’ e . : ]
‘ C. raining Program - Sl Sx :
‘ .. D. Workshop Evaluation . . R
E. Peer- Adv1sﬁ§ Interv1ew \ . S~
o o ) ~ L d . .
« V. - ADVISING ASSIGNMENTS . . . T -1 N
¢ -J'A.' Location Selection v ' a - :
BT * Advisor Ass1gnments . "
VI. PROGRAM SU?ER#ISION AND MONITORIMG PP .. 198 ;
/
e . StaffzSuperv1s1on Y ) E . CoL :
, B; In- Serv1ce Tra1n1ng L. ' B 55
- % . ~ . . . - ' e .
'VII *‘PROGRAM EVALUATION e o s s .;a'f C e e e e e b 200 Y
A, Cons@mer Eval ation . R ) =, ¢ c
B. Advisor Evaldation - , - -
c . . . .
D.
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J ’ ~ CHART: MAJOR PROGRAM PHASES' R
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Areas of Consumer*Prob‘lems and Inte(?.ests
Agenda _.

EXAMPLES:

{2}
- . ~ (3) Consumer Background Form ' ‘ ' .
2 . . (4) Consumer Problem Form :
‘. . (5; Group Discussion Form : '
. {6

Workshop Sat1sfact1on Survey oo
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GUIDELINES FOR DEWELOPING A SENIOR ADULT
_ PEER-ADVISORY CONSUMER PROGRAM

<?

v L. e~ .7 ' : .

There is a growing concern for the quality of 1ife at the.
present time. This concern is evident from the emphasis placed
upon human rights from such Jeaders as President Carter. -One:
- manner in which this concern can be expressed is to improve the
*quality of life for-the eldérly who live on fixed incomes which
may be inadequate for meaningful existence. " The expression of
concern canhassume various forms such as adult education courses;//n
media presentations, and peer-adyisory programs. The peer- ’
advisary tecgmique offers much in its favor. First, it utilizes
,the experiente and, expertise.of other sedior adulbs. Second, it
provides.for the feeling of contribution, activity, and helping in
the senior, peer-advisor., “Thus, the emphasis-of the program
described in this section is the use of senior citizens as
volunteer consumer advisors. This approach is censistent with
the current emphasis- and concern for human rﬁghts,and dignity of
all persons me C . e :

This section is prepared specifically for individuals and
agencies who have a concern for the plight of the- elderly in our-
country and who want to take some action 1f meeting this concern.
The topics discussed will pravide such individdals with the
information necéssary for developing a .senior ¢itizens consumer
program. Although the information is organized in order of,

. implementation, some areas will require pursuing at the same
time. Thus, a chart of the development of the major phases is
proyided to help illustrate this planning need. It should also
be noted that although this section deats specifically wisth the
development, implementation, and evaluation of a senior adult
pegp-advisory program, it can be modified for various-other types

R

". of programs.

" “The material insthis section réf?ectg thd incorporatfon of
the experiences of the SCCAP program developed in Lubbock, Texas
during 1977-78. ° N . . )
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PROGRAM STAFF DEVELOPMENT

A.

B.

C:

A

Initiatipn

At the autset,

staff

R 3

it is assumed that some concerned
individual(s) or agency will assume responsibitity for

. Tnitiating interest among other individuals for the
deve]opment of a program and the forming of the program

D1v1s1on of Respons1b111t1ee

Once the program staff has been assemb]ed

s

‘oo

]

varaoug )

L4

duties and functions of the staff must be determined for

‘the successful and timely implementation of the procedures
necessary for program development.

‘Budget

t

These functions
include sueh areas as administration, publicity, program
planning, and program monitoring.

.

0

0

&

°

The sponsorshep "and size. of the program will largely
determine the financial resources and needs.
tion should pe given to .the following budget items.

=

Considera-

This would most often_

>

1. Salaries of-program staff.
beymet by already existing agencxes
2: Travel ' -
a. For 'staff--considerable miles can be covered in
) ‘making. contacts for program support and con-~ .
tacting resource groups.
+b. For volunteer advisors-=if poss1b1e, m1]eage
. should be covered for those volunteering time
[ for training and advsising.

“For speakers and consu]tants--depend1ng upon
the extent-of Tocal resources available, some
oy funds could be used for br1ng1ng outside persons
. to the local area. .

- 3. Mea]sA

‘Refreshments and/or meals for an orientation session,

}

¢

o a

~

training sessions, and.in-service: meetings- add to -
group enjoyment and group cohesiveness and are

déesirable whep possible.
ex1st1ngWCongregate mea] programs- for the elderly
.can be he]pfu]

- ~Supplies

.

Coordination with -already

1

14
¢

©

Preparat1on of pub13c1ty, 1nformat1on mater1a1s,

/

postage, etc., are a]l items which require“some

-




financial expend1tures They may, however, be
absorbed by already existing agenices. . v

IT. TIMPLEMENTATION OF PROGRAM
- -

A. Types of Commun1ty Contacts .

— — B e
. .

.En11st1ng the a1d and‘ass1stance of various government
civic, and community Jeaders. is crucial for the success

and usefulness 'of the program. Organizational levels

of respgonsibility should be observed when making contacts °
whenever possible. It is also important to contact

persons who work most closely with, the .elderly population
regardless of the level of responsibility of the person.

o Some suggestions for xcontacts are listed below.
. . ” -
N o 1. Area-wide governmenta] 1e@ders '
a. Federal and state legislators
b. Regional governmental officers .
- e . & - . .
2. Local cqpmunity and governmental leaders
a. County judges - ’ f: -
b. Mayor or city managers S
c. Leading bus1ness persons ' o~
o \
3. Church personnel : : .

a. M1n1sters and minfsterial associations
b. Church-sponsored senior adult groups .

\ ® 4. Senior citizen groups

o . . . ;a.‘ Local commun1ty sponsored groups
S > b. State -and nat1ona11y sponsored groups

, .

T 5. Social agencies - i <

a. Public welfare agenC1es
b. Health agencies - -
.c. Community centers’ . / .

.

ST B. Purpose of Community Contacts

Momateag n o4 P ow A0 D

The above ‘persons and groups should be contacted for
© -some or a11 of the fo]]owing purposes. . .

~
-

1. "To exp1a1n the value and 1ntent of program

To 1dentffy spec1f1c 1ocaﬂ.prob1ems of the e]dér]y.




v advisory councy] should be established composed of

Survey of Community Needs

A general bverview of some of the prob]ems fa;%ng con-

. T 192,

3. To. seek names of recommended potential sen1or adu]t
pegr adv1sors . . . L

. .

4, To 1nvest1gate poss1b1e 1ocat1ons for advising
centers. e

., -
. - ‘

Advisory Cqunc11 . - - *“‘““**ﬁ

Dependent upon»the origin of the proposed program (such
as an agency versus a group of senior adults), an

leading senior/adults and others involved in work w1th
elderly persons,

it e

s

1. The advisory council should be representative of the
elderly population which the program will serve. o

-

2. The advisory and/or decision making role of the - ’
council should be clearly identified. :

3. The council should be-kept up-to-date on progress
of the program such as contacts established, review
of consumer problems, publicity efforts, etc.

4, The counc11 can also be utilized for obta1n1nq
suggestions concerning’ megthods for 1mprov1ng the
“effectiveness of the program, U Y

’J’ - O b)

sumers can be determined from available consumdr 1itera- .
‘ture and literature regard1ng the elderly. The local

T AL S Amt 4

0y
M

DLy T
INeE
-

procyem

Ao I A g 5 g oL et
-
a
Lol

-First, it will help to recruit potential volunteers and

' Recru1tment'of Vo1unteer Advisors R

(One source of program vo1%nteers a

senijor adults to be sep¥ed7—howe¥e#1—shou1d—be—su%veyed
for specific problems relevant to them.,' The survey
should elicit problem areas as well as areas of-interest
for senior adults. See the end of the section for a .
consumer problems and interests list of top1cs to use
as suggest1ons for a survey. .

S :

The project staff will find it useful to provide '
preseptations on topics of consumer interest to . ’
community groups. A presentation can serve two purposes.-

Commun1ty.Presentat1ons

to ‘publicize the program. Second1y, it will serve as a
preventat1ve educational serv1ce to 'the elderly,

-
<, . 3,

’é




"/ . . ' . 123
Ny ° . ’
groups im the community. Andther source can be
recommendations from social agencies working close]y
with senior citizens.. The. recruitment process wil
have severa] emphases.

n

1. Value of oart1c1pat1on to the communjty,”The
advisors will be prov1d1ng a service to their peers
based on the1r own exper1ence and expertise.

2. -The opportunity to be 1nvo1ved in a cha]]enq1ng
activity. The training and actual advising process
‘'will .provide- se1f deve]op1nq experiences.

3. Type of advisors needed. Persons who are willing
to help inform others and share some of the1r own
time and experience are des1red v

C

G. Orientation Session

. s
¢ - \

Depend1ng upon local needs .and interests, a one- day .

orientation session should Ye planned in order to present
an overv1ew of the proposed program and for-groupc planning.

#

1. Attendance

a. All potent1a1 peer-adv1sors should be encouraged.
to attend. These persons would include those
who have responded to program publicity and
those recommended by others. -After receiving

. n.overview of the program, a decision %o

! Jart1c1pate can then be made.
' , b.. All persons who may be working with ‘the program
' -as resource persons, staff, referral persons,

-

o whhgane o
AN
‘e

etc., should be invited. Greater coordination
can be achieved when these persons are more

s + +  fully informed regarding the program ‘intent and
- plan. ‘ .
[ 4 . .
2. Program \ . ,

a. '‘Getting-acquainted techniques can be used as a,
beginning to fami]jarize the group with each

: other. . v

b. A presentat1on of -the need and 1ntent of the .

: -pro