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CHAPTER 1
Introduction




;
There is a continuing discussion about the relative merits of

- "elitist" versus "popular" approaches to the development of policy
on the arts. This discussion takes place both within the National
Endowment for the Arts and between tbe Endowment and the various
executive and legislative agencies providing support for Endowment
activities. Among a number of dimensions of this topic currently
being debated is the question of whether the Endowment should sup-
port arts related activities that are "demanded" by the general
populatibncwthe "popular” extremé; or whether they should suﬁport
énd pngote only "high culture" activities traditionally associated
with ;;t, the "elitist" extreme. A cross~-cutting dimension is whe-
thep/the Endownment should provide support directly to artists or to
thé/institutions which support the artists. Decisions along this
.7A@ension have a direct impact on both the recipient of aid and the
/issue of "popular" versus "elitist" support. Related policy questions
‘springing from various resolutions to these fundamental issues in-
clude: Which arts activities should be supported, e.g., the estab-
lished arts institutions or n=zwer, smaller organizations? What sup-
port strategy will best fulfill the goals of the Endowment? VWhat geo-
// graphig distribution of support best promotes the development of
quality cultural activities? What distribution of support best fits

the demaﬁds of the target population, either within the artistic

- community or in the general population?




In order to provide a reasonable solution to such questions, the
debate on these and similar policy issues should be conducted in a
context providing as nuch information as possiple about the probable
consequences of each policy option. For questions focusing on the is-
sues of popular demand for the arts, relevant information would ad-
dress such questions as: (1) What types of arts related activities
are currently pursued? (2) What is the degree and type of participa-
tion in these activities? (3) To what extent is there a desire to
increase participation levels in arts related activities and which
activities are most in demand? (4), What factors limit the expan;ion
of activities among those desiring to increase participation, and how
can the Endowment respond to those factors? (5) What are the indica-
tors or correlates of current participation and desire for increases?
(6) How can the basic data suggested in the previous questions be
analyzed to provide long-term information useful to predict trends
and needs in arts related activities? It is this type of policy
question, rather than the merits of more general issues, that is the
focus of this report.

As originally stated, the objectives of this study were: (1)
to identify the cultural 'needs' of the target population; (2{ to
examine the factors that influence those needs; and (3) to develor a
methodology wﬁich will permit the Endowment to make practical deci-

_ sions about the kind of cultural and artistic activities which should
be supported." The ééographic target Zor the study was "the Sogth",

which was defined in terms of thirteen southern states.l The body of

lVirginia, North Carolina, South Carolina, Georgia, Florida,
Alabama, Mississippi, Louisianna, Texas, Arkansas, Tennessee, Kentucky,
ind West Virginia 3




the report describes a survey conducted to inform the general okjec-
tives of the study in terms of policy‘questions like those listed
above. In the remaining segments of the Infroduction the operation-
alization of these objectives is’ descrited and a yrief overview of

the data collection methodology is provided.

f
i
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Conceptual Approach

The general policy objectives were translated into a specific
set of research questions designed to provide direct input for the
policy issues discussed above. These questions included:

1. In what kinds of arts related leisure activities do members
of the target population engage and what is the extent of that engage-'
ment?

2. What is the individual's history of participation in the
various activities? ‘ -

3. Among those participating in an activity, what were the costs
of participation?

4. To what extent would individuals like to increase their par -
ticipation in various activities?

5. What is the perceived availability of various types of acti-
vities?

6. Among those desiring to increase participation, what were
the perceived barriers to actually engaging in the activity?

7. wWhat is the relationship between current participation pat-

terns, the desire for increased participation, and various individual
characteristics? .

8. What is the pattern of ‘arts related leisure activity in the
target "area and how is it related to other kinds of leisure activi-
ties?

9. what are the characteristics of individuals who engage in a

particular pattern of arts related leisure activities?




Analytically these basically descriptive questions translate
into information designed to inform the policy issues. Current par-
ticipation patterns can be equated with demand for various types of
activities. Perceived availability and reasons for not in;reasing
current participation levels, despite an expressed desire to do so,
can provide an indication of action necessary to satisfy certain
kinds 2f demand. Historican!&urrent, and desired participation can
be used to project future dem;nd. Correlates of current and desired
participation can be used to predict participétion among other groups

with similar characteristics, for example demographic characteristics.

These and related issues form the substance of this report. However,
prior to describing the data and the results of analyses, it is use-
ful to discuss both the conceptual and methodological development

which led to reporting these particular results.

The Context of Leisure Behavior Patterns

The initial conceptual issue 1is the context of arts related
leisure-behavior. Given the objectives of the research, one useful
approach was to put arts related activity in the context of all lei-
sure behavior.

Theoretically, an individual's leisure choices are made within
the context of all possible leisure activities. This‘would be true
for a specific aétivity at a given time and place as well as for a
leisure activity paétern over a longer period of time. - A specific

'choice, whether one should go to the symphony or watch a footkall

game on television, is a function of a number of factors. including

6 17
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one's affective reaction to both, the cost, social pressures (e.g.
family interest), physical barriers, immediate disposition (mood)
and more permanent psychological characteristics. Thus, a particu-
lar decision, e.g. attending the sympBony, is variable depending on
the profile of those factors each time that choice is availabie.
Leisure behavior over a period of time is the result of a large -num-
ber of systematic exclusions, i.e., some people never watch football
games or go to symphonies, a substantial amount of implicit decision-"
making, i.e., most of the possible choices are neve£ considered and
many of the chosén alternatives are a function of habit and specific
polition decisions, and a specific choice based on.both current and
long-terﬁ considerations.

This very general model of leisure choice behavior suggests that

any attempts to analyze demand for leisure activity should approxi-

mate this broad context of choice behavior. Thus, in trying to iden-
tify the level of demanq for arts related leisure varticipation in
the South, one should examine the position of non-arts activity as
well. With such an approa@h it is possible to determine not only
that some individuals wouldilike to attend more symphony concerts,
but that they have an even géeater desire to watch football games:
and that given a choice between the two there ié a greater likelihéod
that the latter would be chosen. Expressed from the perspective of tbtal’
population, a larger proportion of the population will attempt to in-
crease football attendance. fhis perspective provides a more real-

istic image of the leisure choices people are making, therefore bet-

ter information for guiding policy decisions.

718 -
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Identifying Demand for Participation

A second conceptual issue is how to identify demand. “he ap-
proach taken here is that the kind of demand of greatest interest is
that which is above and beyond current participation levels. The
desire for increase; in paréicipation levels is the best indicator,
in the éositive direction, cof how people are likeiy to chanée_current
patterns. Similarly, the perceived barriers to\increasing_participa-
tion~afé the best indicators of‘yhat type of policy would ke likely
to ;llow (encourage) people fo actually increase their participation
levels:2

There are other commonly used approaches to this problem. The
most popular.is to identify those stable individual characteristics
which are associated with high levels of current participation, then _
project further participation based on aggregate changes in the level
of those characteristics. The most commonly used predictors are
socio~economic and demographic charécteristics (e.g. income level,
education level, age, sex, occupation, etc.). Two tyfes of projec-
tion are possible. First, one caﬁrpredict changes in the aggregate
level of demand based on changes in the SES and demographic makeup

-

of a specific grographic area. Such a model assumes the temporal

2The'same logic could be applied to cases where individuals de-
crease their levels of participation, i.e., if the reasons for the de-
crease were understood and could be addressed in some policy, it is
theoretically possible to reverse the trend. While knowledge of in-
tended limitations to future activity would be helpful, the implica-
tion of attempting to change it is probably beyond the scope of inter-
est for most government agencies. However, the ability to predict
such changes would provide useful information about future overall

‘levels of participation.

Y
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stability of relationships between the behavior and the characteris-
tics. Second, it is possible to predict participation levels in a
_given area on the basis of known SES/demographic characteristics,
i.e., one can project that relationships identified in one area are
valid for other areas.
A theoretically more comprehensive appfoach is to attempt to
"explain" 1ei§ure choices in terms of psychological and/or soc%olo—
gical models of behavior choice. Previous research on leisure beha-
vior has examined questions of personality determinants, social pres-
' sures, the relationship of leisure to work situations, need fulfill—

rment, and environmental determinants. Certa%?ly it will be one of a

combination of these models which will eventually provide the most‘
useful explanations and predictions about leisure, and specifically
arts related behavior. However, research in this area is generally
i~ its infancy and relevant data are extremely difficult to obtain,
especially for large populations.

- One more specific approach combines elements of expressed desire
for participation, the initial model discussed above, with previous
participationgpatterns in an'attempt to project future participation
on.an aggregate %&yel. This gpproach makes some emperically based
assumptions aboutgthe role of previous participation in future choice.
Of particular intefest are leisure behavior chﬁices as functions of
experience, habit, familiarity, and inertia. 1In terms of change, the

“interesting questions focus around factors associated with changing

the historic patterns.




Barriers to Increased Participation

As used here, barriers are thcse factogs which prohibit individu-
als from increasing their participation in activities where such an
increase is desired. Thu§, the lack of availability cf a particular
activity is a barrier only to those who want to increase their parti-
cipation level in that activity and cannot. A further restriction in
the use of this concept is that barriers are considered to be exter-—
nally imposed. Availability, cost, distance, gquality, facilities,
handicaps, and family interest are considered external because they
are perceived attributes of the activity or external situation which
could be modified externally. The lack of time or preference:for“ )
other activities are functions of individual preferences in the alloca-
tion of time to leisure aétivities. The only barrier 'is in the minds
of the individuaisL who, through théir current pérticipation pattern,
have already made preferences exglicit. The significance of this
difference lies in the implication of barriers in determining what
kinds of intervention policies might be used to satisfy the desire to
increase participation. If cost is a karrier, it might be reduced.

If travel distance is a barrier, tours could be supéorted.A If prefer-~

. . . 3 . . s 3
ence is cited, the only change can come from within the individual.

3Or th;ough'a manipulation of those preferences which is »nrobably
neither possible nor desirable.

- 121
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Patterns of Leisure Activitv

Part of our understanding of leisure hehavior is informed by -an
examination of activity patterns. Some previous research has focused
on how various types of activity cluster together across all indivi-
duals.? This research sysvematically presented pattern information
that had previously had only intuitive or partial empirical valida-
tion. Other research has focused on the pattern of support for vari-
ous types of leisure activity.5 This research provided a grounded
basis for many of the descriptive hypotheses sresented in the present
report.

Research in both of these areas has provided substantial descrip-
tive information on what leisure activity patterns are and useful
theoretical suggestlons as to how leisure activity choices are made.
The latter contrlouulon has focused on the similarity of tvpes of
activities pursued by most people., Individuals who attend symohony
concerts are more likely to attend operas. People who play basketkall

are more likely to attend baseball games or watch sports on TV.

‘These patterns suggest that veople make ccnscious choices about- the

kind of leisure activity they will pursue ané¢ that these choices have

'some substantive consistency.

4See, for example, Bishop, Doyle W., "Stability of the Factor
Structure of Leisure Behavior: Aanalyses of Four Communities," Journal
of Leisure Research, II, No. 3 (1971), pp. 160-170.

5Prlme examples- are Americans and the Arts: A Survey of Public
Opinion, N.Y. Associated Councils for the Arts. 1975, and Schliewen,
Rolf E, A Leisure Study - Canada 1975, O:towa, Canada Arts and Cul-
ture Branch, Dept. of the Secretary of State, Government of Canada,
1977. -

.




Other pattern-oriented research descriked various predictors of

activity selection, usually SES and demcgraphic‘variables, and sought

to develop hypotheses to explain behavior from these correlational

results. For example, the positive association between education

level and attending symphonies can be interpreted as an influence of

more education and wider social exposure on the perception of appro-

priate ‘leisure activities and our ability to understand complex

classical music. Unfortunately, the research needed to demonstrate

those causal relationsihivs has yet to be conducted.

While all of this work is important and, in varying dqgrees, will

e replicatad in the research reported here, there are a number of

other approaches to analyzing patterns of leisure activities which

show as much or more promise for improving our understanding of

choices made and our ability to provide programs Which will meet * .

.
i

varying needs. There are three approaches to the analyses of leisure

activity patterns which have received only minimal attention in the

~

past. Two examine cctivity and demand vatterns from the perspective

of grouping behaviors or attitudes (similar to those discussed above).

The third looks at different dimensions of leisure activities, focus-

ing on activity level and place of participation rather than the sub-

ject of the activity.

Clustering Individuals with Similar Activity Patterns:

Ear..ier research looked at patterns of activities. The present

research examines groups of individuals with similar activity patterns

23 | |




in an attempt to identify: (1) the nature of patterns which are simi-
lar and the size of the groups who have similar patterns; and (2) vays
in which groups with similar patterns diﬁfer frcem other groups in the
population. Results of these analyses should help policy makers in
focusing their programs to appropriate subgroups using a relevant

strategy.
Historical Activity Patterns: .

In most social research the single best predictor of behavior is
past behavior. The choice of leisure activitieés is not an exception
to this rule. But beyond predictive power, an individual's leisure
activity history has substantial theoretical interest. The role of
habit, previous exposure, early training, and changing status may ali
be reflected in an historical descripéion of participation levels.
While the data available here are not comprehensive, they provide
sufficient information to warrant a ‘thorough search for potential con-
tributions to both theoretical and policy objectives. ©f particular
interest is a description of new versus continued participation and
comparisons of new participation across individual and types of acti-
vities. These analyses may orovide the clearest indicator of rela-

tive change in participation levels.

Alternative Dimensions of Leisure Activity

~

Thus far the discussion has been directed toward examining parti-

cipation in specific activities or groups of activities and has not

introduced other dimensions of leisure activity. As part of the
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conceptual development of this work, two other major cross—cutting°
dirensions have keen examined. They are activity level, character--
ized by a dichotomy of active and gaésive participation, and activity

location, again dichotomized into home and away from home.

N
Activity Level: Passive participation exists when the rarticipant is
‘the receiver or okserver of the output of other‘people or structure;.
Watching TV, going to a concert and reading are examples of passive
varticipation. ©Doing the activity is actiVé participation. It in-
cludes sucﬁ leisure activities as painting, playiné an instrument,
jogging and playing with your children. Désﬁriptively, it woq}d be
necessary to know if there are groups of individﬁals who have dis=- .
tinctive active or péssive leisure acdtivity patterns, if these pét-
terns cut across art and non-art activities, and if appearance in a
distinctive pattern on this dimenéi;n is indicative of other indivi-
dua} characteristics. Conceptually it may be possibie\to develop
grouncded hygotheses about the'causeé\gf appearance’ in a paf%icular
pattern from an examination of'the patterns and their correlateg.

From a policy-making perspective, the results of tﬁeseiand}yses

could proGide valuakle insiéhts into agproaches'most effective in

L)

reaching partiéular kinds of audiences or groups of people.
\

Activity Location: Another quéstion with broad implications is where

people pursue leisure activities « As the most general level this di-

L)

mension may be dichotomized into home or away from home. Patterns of
Y fome or away .

potential interest are those involving people who spend most of-their

}

leisure time with home activities  versus those who pursue their

0 ‘ ’ \
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leisure away from home. Also, the pursuit of arts related activities
~ in home versus away environments has significant implications for
policy decisions. ° -, _ 5

The combination of active/passive, home/away and arts/non-arts
activities provides a substantial potential for analysis in terms of
policy-related issues. There are four types of leisure behavior pat-
'terns possible in dichotomizing the first two dimensions as the fol-

¥

lowing figure pertrays:
Figure 1.1

Active . Passive

art - art

non- non-
art

art

non-
art

N 9 .

Identifying individuals in each ca%egory and subsequently determining
if there are any other characteristics assSciated with category mem-
bership can be extrémely useful both in understanding how 1ei§ure pat-
terns develop and in Qesigning pélicies vhich can be directed toward
specific subgroués in the population.

Adding the additional dimension of art ané non-arts act;vitie/,
devicted yithin the cells, focuﬁes the policy directly toward the

. polcy interests of the Endowment. As a case in point, older people

with ? desire to increase arts related activities, tend to be home

'
i




oriented. , In order to reach this audience a G&ifferent approach is

_needed than might be appropriate for younger more away-oriented
individuals.

While the data availakle in this study do not permit a compre-
hensive examination of these issues, substantial effort has been put
into providing basic analyses and policy oriented information which

couldbe used as both practical input and to support further research.

Methodological Approach

t

Leisure Activity Categories

The foregoing discussion of policy and conceptual issues describ-
ed in the framework for developing both a methodological approach for
collecting relevant data and the subsequent analysés of those data.

The following will briefly describe the methodological approach used
in operationalizing those issues so that relevant data could be col-
lected.

Because the selection of arts related leisure activities is made
within the contéxt of the entire range of potential leisure activi-
ties, an attempt was made to approximate that spectrum in the design
of the data collection instrument.6 A list of about 150 leisure
activity categories was collapsed into a "manageable" list of 45 cate-
gories covering all types of leisure activities. These activities are

divided into two bhasic categories conforming to the primary objectives

6The questionnaire is reprcduced in Appendix A.

_7
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of the study.

The first type, arts related activities, consists of

22 categories which roughly conform to the divisions within the

National Endowment for the Arts.7 (See Figure 1.2.) The remaining
23 categories represent all other tyéés of leisure activities. It is
evident in this division that non-arts activities are far more col-
lapsed than are the arts reiated activities. This reflects the focus
of the study and the desire to obtain as specific information as

practical for making policy decisions. At the same time non-arts

N

categories are narrow enough to permit useful comparisons of activity

patterns including both types of activities. ' . 2

7
Numbers to the left of activities represent the order of pre-
sentation in the questlonnalre .n

8




17.

18.
13.

25.

14.

16.

24

10.

11.
12.

Doing crafts

Art-Related Activities

% -
Figure 1.2

’

Home/* Active/
Away Passive

Going to symphony
or chamber

concerts A

Going to an opera A

Going to choral
concerts 4 A

Singing in or

playing for a

chorus, choir, or
other singing

group A

Going to jazz
concerts A

Going to folk/
ethnic concerts
or festivals A

Playing an instru-
ment in a group or
for your own enter-
tainment or taking -
mag}c lessons H/A
Painting, drawing,
making sculpture,
doing graphic art,
taking photographs

(as art) or making .
films yourself H/A

H/A

Taking art classes

in painting,
sculpture, .
graphics, film, or
crafts A

21.

22.

15.

32,

35.

37,

33.

Leisure Activify Categories Used in the Study

Non-Arts Activities

Home/ Active/

Away Passive

Watching regular TV
programs day and
night except sports
and news

Listening to radio
broadcasts of all
other nmusic

Listening to
recordings

Going to rock or
country and western
or rhythm and blues
concerts

Going to fairs and
carnivals

Going to the movies

Watching sports on
TV or listening on
radio

Going to watch
sports in person

Playing competitive
sports

Jogging, weight
lifting or other
exercise progran

Camping, hiking,
backpacking, hunt-
ing, fishing, etc.

H P
H P
H P
A P
A- P
A P
H P
5
A P
A A
H A
A A
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Figure 1.2 (Continued)

Leisure Activity Categories Used in the: Study

Art-Related Activities - Non-Arts Activities

Home/ Active/ z Home/ Active/
Away Passive " Away Passive

30. Going to a ballet 40. Picnicking, visits

or modern dance to parks, zoos,
performance A p nature walks, or
driving a car for
31. Going to a folk pleasure ) a A
dance performance A P i

: . 42. Playing with your
. 26. Going to theater children H A

performances : A P .
36. Playing indoor acti-
27. Acting in‘ playvs . vities or games with
or musicals, per- friends and/or
forming in_a dance family H/A A
group, taking 2 g '
lessons in either, 41. visiting with
or providing behind friends or family
the scene support A A members, writing
letters, talking to

2. Writing novels, friends on the phone,
stories, plays or etc. . H/A A
poetry,.or taking .
classes in writing H/A A 34. Going to church orx

h doing other church-

7. Visiting painting, related activities A A/P
graphic arts, pho- . -
tography or sculp- ) 44. Playing with pets H A
ture exhibits A P .

. 1. Reading (fiction,

8. Vising craft - books, periodicals,
exhibits A P and non-fiction) H P

9. Touring buildings, 5. Watching news and
etc., for design or information programs
historic value or on TV or reading in
visiting history, newspapers and news/
science or techni- magazines H P.
cal museums A P

43. Do-it=-yourself acti-
20. Listening on radio . vities or hobbies H A
or watching on TV
classical music, 45. Sitting and thinking,

opera or dancing H ) 4 day-dreaming H A
b
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Figure. 1.2 (Continued)

Leisure Activity Categories Used in the Study

Arts~Related Activities

Home/ Active/
X Away Passive

23. Watching perfor- .

mances of jazz on

TV or listening

on the radiq H P

~

29. Listenint to radio
broadcasts, your
own reordlngs or

\ watchxnggmv pro-
duct15§% ‘of plays

. Or poetry H 4

3. Taking classes or

attending lectures

on art history,

literature, etc.,

or belonging to a

literature club A P

.

-
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A o it e 0t e e - — -

38.

39.

20

Non-Arts Activities

Home/ Active/
Away Passive

Charity, volunteer,

social service, or -
political organiza-.

tion activities. A - A
Fraternal organiza- .

tion or club

activities A A

31
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‘The other dimensions of léisure activity were incorporated into‘
the development of categories and subsequent analyses. These were:
(1) Home/Away; and (2) Activé}Passivé. The Home/Away dimension is
reiatively straight forward with arbfguities occurring only for acti-
vity categories that could be done in either locality. Active/Passive
participation follows the definition presented above. Acti{ity cate-
gories are distinguished on these dimensions in Figure 1.2. There are
14 Home and 25 Away activities. Six are indeterminant. There are 19
activity categories defined as Active and 25 defined as Passive, with

one indeterminant.

Participation and Desire. for Increased Participation

bpera?ionalization of the various conceptual and policy issues
for purposes of data collection was accomplished by constructing a
set of basic questions which were answered for each of the 45 activi--
ty categories. The data matrix created by this approach provides a
relatively complete overview of past, current, and future desires for
specific leisure activities.8 The following issues are addressed:

(A) Perceived availability of each activity in the vicinity of

"
each respondent;
. (B) General level of childhood (younger than 18) participation

in the activity: x | .

(C) Adult participation history;

8 APPENDIX A, Parts I and II

e
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‘(D) Level of participation during the past year;

(E) Desire for increased participation;

(F) Barriers to increased participation;

¢

(G) Cost of participation during the past year (for relevant
; activities);
: (H) Distance traveled to participate in each relevant activity
: during the past year; and ]
(I) Tne person(s) most often participated with.
Adﬁitionai questions were asked aboug\handicaps which would limit lei=- '
sure participation, the total amount of leisure time available, and

vacation time. Finally, information on individual SES and demographic

‘ characteristics were collected.

Data Collection Procedures

o o1
Data were collected in a self-administered mail survey of a pro-

bability sample for the 13 southern states.9 Initial contact was made

2w

by telephone and those agreeing to cooperate were sent questionnaires

in the mail. A total of 3,196 questionnaires were delivered to poten-

tial respondents and 1,684 were returned completed.lo
<

»
.

for analyses ieported here is 1,684.\ . ‘ .

Thus, the sample

While the return rate of 52.7 percent is generally considered
good for a general population survey of this.length, follow-up pro- -

cedures were initiated to estimate bias in the results. These

9See APPENDIX B for a detailed description of sampling and survey
procedures. “ )

loSee APPENDIX B for a detailed description of returns.. CE

22 |
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Erocedures consisted of follow-up telephone interviews of 298 indivi-
duals who did not cooperate with the initial request for cooperation
and 302 individuals who failed to return completed surveys after
agreeing to cooperate. 1In addition, weighting was used to correct
for biases in the propoftion of respondents in four méjor demographic
variables, income, education, race, and sex.ll The weighted results
are within +1.3 and -2.6 percent of the 197€¢ population values across
20 categories of the four variables. Thus, in this regard the sample

. . . 12
is very close to the population it represents.

[R5

The original telephone interviews used a smail sample of ques-
tions}frdﬁ the ofiginal questionnaire. The results of these inter-
views indicate that the general survey may slightly underestimate the
amouht of arts related leisure activity participation, although it is
extremely difficult towdevelop a precise indicator of the degree of
error whféh nay exist.13 Generally, the results of the mail survey
seem more stable than the telephone results,which seem to fall with-
in expected ranges.

If the return rate for the mailed survey had been close to 100 -per-

cent for a sample of 1,684, it would have been possible to estimate

" poempan.

11The weighting results in a much larger reported N for the sam-
pPle in much the same way that finding a lowest common denominator
operates. Thus the weighted N usad for most analyses is 66071. N's
used in Tables reflect weighting and are very large. The best estimate
of sample i1 is the proportion times 1684, but even this is somewhat
misleading because of the weighting which has taken place,

12See APPENDIX C for a description of the weighting approach and
results. .

13Results of the follow-éb interviews are reported in detail in
APPENDIX D, along with a more detailed discussion of the problem of
bias in returns. . 23 :
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the amount ef sample error to be within ¥ 2.4 percent at the .05 level. .
The lower return rate cculd increase that error rate substaritially.14
However, the weighting proce@ure will reduce error dwe to non-response
bias insofar as (l{ responses are related to the corrected variables

Ya condition demonstrated in the results chaptefs) and (2) the propor;

- tions of variable categories in the returned sample are different from

populefion values toward which they are being adjusted. As the analy-
sis narrows to focus on subpopulations,'the level of error increases'\\
because sample size is smaller. Thus, in Chapter 4 we discuss only
those people who indicated a desire to iscrease participation which,
for some activities, may reflect only 200 of the survey respoﬁdents
{disregarding weighted N's). 1In these instances one must be careful
in 1nterpret1ng small percentage dlfferences. Results in Chapters 2
and 3 focus on total sample results15 and are therefore more reliable

and capable of revealing much smaller population differences. A dis-

cussion of the differences between "important" and "statistically

significant” differences is presented in Chapter 2, and reminders are

inserted throughout as the cell sizes change for different analyses.

l4(Jsing techniques suggested by Cochran (Sampling Techniques, New
York: John Wiley, 1977, pp. 359-363) confidence limits could be as
high as ¥ 20 percent. However, while the techniques used to calculate
these limits are precise, the assumptions made about a specific data
set are much less precise and other factors must be considered, for
example, weighting and other error estimates like follow-up interview
results. See APPENDICES C and D. -

15phe exceptions to this rule are the analysis of differences
between clusters (in both chapters) and the analysis of individuals
with a strong desire to increase participation.




Presentation of the Survey Results

The results of a survey of this magnitude cannot be completely
_described in a single report. In this report we shall focus on four
major factors of the data: (1) a description of basic answers to
questions about current participation, desire to increase participa-
tion and barriers to the desired increase; :(2) the ﬁistorical antece-
denéﬁ to current and desired leisure behavior; (3) the patterns of
leisure behavior and styles of leisure participafion; and (4) socio-
econoﬁic and demographic‘prédictors of current leisure behavior and
' leisure activities which people desire to increase.

Each chapter follows essentially the same organizational structure.

Chapter 2 first describes the general levels of current participation

for all desired activities. A structural andlysis is then performed
which first describes how activities are groupea together in the entire
population and then describes groups of individuals who exhibit similar
leisure activity patterns (clusters). The leisure activity structural
analyses then proceeds to a descfiption of the historical patterns of,
leisure participation and finally describes SES/demographic preaictors
of both'individual acti;ities and clusters. Chapter 3 follows precisely
the same format in presenting results of individuals' expressed desire ‘
to increase participation in various leisure activities. Finally,
Chapter 4 describes the barriers identified by those wanting to increase
participation. This chapter first describes the general selection of

barriers, then the relationship of historical an¢ current participation

‘to barrier selection, and finally the relationship of SES/demographic

25
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variables to barrier identification. This basic text and accompany-

ing tables are followed by 12 technical appehdices and detailed tables

referenced throughout the text.
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CHAPTER 2

A Description of
- Leisure Activity

Participation
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. M;ny of the primary objectiveé of this:report cohcern the degc%ip-
tion of participation rates for érts rélated and non-arts leisure acti-
vities. 1In the earliest stages of development a number of déscriptive
"pypétneses“, based on earlier research gnd “common:knowiedgeé about
certain types of leisure behavior, were formulated and used as gﬁiées
for the aevélopmeét of the queétionnaire, Thé pur;ose of these
"hypotheses" was to ensure that certain -sic informat;on was included
in the sug;ey and to provide a basis for comparing the results of
this gtudy with earlieg surveys and with some of our commonly-held
beliefs about 1ei$£re behavior in general and arts related leisure
behavior in particular. .

o While the results presented in this ;eport are not centered
afound these "hypotheses", several of them do provide a hsgfﬁl point
'Of'departure'for our descripf}ﬁh of current leisure participation.ip
the South. Among the more general predictions were: (1) that arts
related activities would trail non-arts activities in terms of level
of participation and in the level of demand for increased participa-
tion (Chapter 3); (2) that participation and desire to increase'par-
ticipation would be related to SES and demographic characteristics,
particuiarly education, age, and income; (3) that individuals living ‘
in smaller communities would have lower participation in arts related
activities and lower demand for increased participation; (4) that
race would be related to the types of activities chosen and interest
in increasing participation; (5) that occupation groupings would pre-

dict leisure choices; (6) that the identification of barriers to

increased participation would be related to certain SES and demographic

- . 39
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characteristics, e.g. that distance would be more likely to be a bar-
rier in smaller communities, that crowds would be a larger barrier
among the elderly, and that cost would be a more important barrler for
the poor (Chapter 4); and (7) that the best predlctor of future beha-
vior woul@ be past behavior. Our report does not focus on these
"hypotheses" specifically, but each is addressed'in some way in this
and the following two ;hapters. Not unexpectedly, each is also sup-
ported to a greater or lesser'degree ThlS support does not prov1de
significant new insights into leisure participation and demand pat- .
terns in the South, but it does show the commonality of leisure(par-
ticipation across the whole country and it adds greatly to the
credibility of‘the overall results-of the survey.

-

The remainder of this chapter will provide’'a detailed descriotion

*

of current geported‘leisure pantieipation patterns in the South. Ve

shall proceed from general participation levels-to the patterns of
. ~ o

leisure participations to the historical and SES/demograinc predic-

tors of current leisure behavior.

-
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General Participation Levels

General participation levels for each leisure activity group e
have been aggregated in two ways. ‘The first, shown in TABLE 2.1, is 5
to identify the number of different people who have participated in
an activity during the previpus 12 months. This approach does not take
into accounf the level of participation of each indi;idual. The
second approach, used in TABLE 2.2,‘includes the level of participa-
tion by showing the average number of hoursyin a week or times in a
year that respondents have pa;tfcipaged in the activity. While these
results are based on the same set of reéponses, the relative differ-
endésfin participation levelé, based on rankings of activities for
each approach, sho;\kignificant variaéions.

Arts related activities are listed 6n the first pagel’of TABLE
2.1. As shown bere, activities with the lowest participation rates
are aéé&ng and performing (5.3%) and going to an opera (5.7%).2 At
the other extreﬁ::’partici?ation in arts related activities approaches
50% for: listening oﬂjthe radio or watching on TV performances of
classical musiF, ope;; or dancing (49.6%), visiting craft exhibits
(43.7%), and tghring buildings or visiting museums (47.6%).‘ Overall,
larder proportions of the people in the South are likely to have par-:

ticipated in passive arts relaﬁfd activities (27%) than in active

pursuits (19%).

lThis ordering‘of activities will be used in all subsequent tab-
les which list all leisure activities.

2Short names for activities are used in the text. ~Full descrip-
tions are contained in the questionnaire (APPENDIX A).

41

30




~
-

Arts types, grouped on the ba51s of lelSlonS w1th1n the Naticnal
Endowment for the Arts, also show some 1n+erest1ng dlfferences. Dance

activities -~ going to ballet (9.3%) or folk dance (8.5%) , performance (8%)

or perfwrmlng in a dance,grOup (5. J%)3 are cxearly tne least popular type$

of activities. Oq the cther hand, visiting art and craft exhibits (visuval

arts) or museums, apd'watching/listening to music (classical or jazz)
or theater on the TV/radio (media)‘are the most bopular arts related
activity types. '

The second page of the TABLE provides a remarkable contract. Only
five of the non-a;ts related leisure activities were pursued by less
than 50% of the population during, the previous 12 months. Five activi-
ties were pursued by over 80% of the population. Several interesting (
comparisons to arts related activities are possible. For examéie,
more people watch sports in person (52.4%), or play with pets (50.1%),
than engage in any single arés related activity. Media related acti-
vities like watching regular television programs (89.8%), watching
sports on TV (75.8%), and cbhtaining news and information through 7TV,
newspapers and news magazines (93.1%), command an enormously larger
audienceé than do arts related media events suchW\as classical music

(49.6%), jazé (35:5%) and theater or poetry (38.1l%) in the same media.

¢

All of these contrasts are presented somewhat more simply in the

1

ranking shown in the right-hand column of/each page. From these rank-

ings it is clear that non-arts related activities far outweigh the

as llThis last figure includes acting and related aotivities
well.
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TABLE 2.1

Proportion of Individuals Participating.in Each
Leisure Activity During the Previous Twelve Months

Going to symphony or chamber concerts.

18. = Going to an opers. .

13.
25.

.
1.

2,

10.

1.
12,

30.

31

26.
2.

Going to choral concerts.

Singing in or playing for a chorus, choir,
or othar singing group.

Going to jazz concerts.

Going to folk/ethnic concerts or
fastivals. -

Playing an instrument in a group or

for your own entertainment or taking
music [essons.

Painting, drawing, making sculpture,
‘doing graphic art, taking photographs

" {asart) or making films yourself.

Boing crafts, .
Taking art classes in painting,
sculpture, graphics, film, or crafts.

Going to a ballet or modern dance
performance,
Going to a folk dancing parformance.

Going to theater performance.

Acting in plays or musicals, performing
in a dance group, taking lessons in either,
or providing behind the scene support.

Writing nowvals, stories, plays, or
postry, or taking classes in writing,

Visiting paintifig, graphic arts, photo-
oraphy or 7{Iptun exhibits.

Visiting craft exhibits. p
Touring buildings, etc. for design or
histori¢/velug or visiting history,
sciance or tachrieaf mussums.

”
-

Listening on radio or watching on TV
classical music, opera, or dancing.
Watching performances of jazzon TV
or listening on the radio. )
Listening to radio broadcasts, your own
recardings or watching TV productions
of plays or postry.

Taking flasses or attending lectures on
art history, literature, atc., or belonging
to 2 litersture club.

% Pa}ticipating
in Last 12 Months

16.5

5.7
" 40.4/

21.0

12.5
A8.1
/17.1

wn
w o

16.8

33.7

48.7
47.6

11.5

32

Ranking of %
Participation

38
44
23
33

39 .
35

36

30 |

25
42

41
43

31
45

37

28

20
21

19

~
4,



TABLE 2.1 Continued
% Participating Ranking of
in Last 12 Months $ Participation
Watchifig regular TV piograms day 89.8 3
and night axcapt sports 2nd news. '
Listaning to radio broadcasts of all 85.2 4 ,
other music. ‘
Listening to recordings. 76.9 7
Going to rock or country and western ¢ 35.8 26 .
or thythm and blues concerts. %
Going to fairs and carnivals, " 62.7 14
Going to the moviss, 70.9 12 ’
Watching sports on TV or iistening " 75.8 S -
on radio, .
. Guing to watch sports in person, 52.4 16
. *.Playing competitive sports. 23.3 32
Jogging; weight lifting or cther 46.4 .22
exarcise program.
Camping, hiking, back-packing, 56.9 15
hunting, fishing, stc.
Picnicing, visits to parks, z0os, nature 78.0 6
walks, or driving a car for plassure.
Playing with your-children, 50.1 18
. * Playing indoor activitiss or games 67.5 13
with friends and/or family. ' . _
Visiting with friands or family 92.4 2 )
members, writing lettars, talking
to friends on tha phone, atc.
Going to church or doing othar 74.1 10
church-related activities.
Playing with pats. A 52.1 - 17
Reeding (fiction books, periodicals, 82.2 5
- and nonfiction), " . ’
Watching news and information 93.1 ' 1
programs on TV or reading in
newspapers and news/magazines.
Do:it-yourseif activities or habbies, 76.° 7
Sitting and thinking~day-dreaming, - 71.6 - 11
Charity, volunteer, sacial servica, or -7 29.8 29
political organization sctivities,
Fratarnal organization or club 20.8 34
activities, )
‘ - 4 4 33
14
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the arts related activities in terms of the number of people who en-
|
gage in each activity. These rankings may help to mask any biases

which could havé developed as survey respondents attempted to put

their best collective foot forward in answering the guestions presen-
ted in the-survey; i.e., they tend to overshadow any possible biases
due to the "social desirability" of responding positively to questions
about arts related participation. Only one of the arts related
activities, 1i§teningnto or watching classical music or dance on radio .
or TV (ranked 19), falls into the top 20 of 4ll leisure activities.
TABLE 2.2 presents results in terms‘df the amount of each acti- r
vity pursued. . Because some activitieé, such as painting, are pursued .
regularly, respondents were asked to describe their participation
levels in,terms of - the number of hours in an average week over the
past year. Other activities, such as attending symphony\goncerts, are
more periodic. Consequently, reséondents were asked to present parti-
cipation levels in terms of the number of times the activity was pur-
sued during the past 12 months. Thus, TABLE 2.2 has two sets .of actie
vity levels and rankings, both presented as mean (average) values.
The reader whould be careful in attempting -to compare ;ct1v1tv ;evels

across the different measurement techniques because they represent an

entirely different approach.



For the six arts related leisure activities measured in average

hours per week, none is pursugd at a level above two hours. As was o
true when the numbér of participﬁnts was considered, the most popular
activity in this broup was a passive, at-home acéivity: listening to
radio broadcasts, or watching TV productions of classical music,.
opera or dancing (1.95 hours per week). The second most popular was
pursuing plays or poetry through radio, recordings or on TV (1.78
hours per week). The four other active, but largely hoﬁe activities,
measured in this wa§ were pursuéd at an average of about one hour or
less. 1In contrast, the single most popular activity was watching
regular television programs which occupied the people of the South

an average of almost 15 hours per week. This figure does not
include'sports, information (news) or arts relatedlﬁelevision viewing.

The second most popular activity was listening to the radio, which

. ' 4 .
took up an average of over nine hours per week. Various news/

dThis figure in particular should be interpreted very carefully
because radio listening tends to be an activity which is often combin-
ed with other activities, both leisure and non-leisure (e.g. driving
to work or doing housework). For the same reason the total average
hours per week for all actiwities,: just over 87 hours, is not a real-
istic figure for determining how much leisure time is available. A
figure of about 55 hours, obtained in the answers to a more direct
question on this issue is probably much closér to an overall popula-
tion average. This figure contrasts with an average 45 hours report-
ed as working time. The difference between 55 and 87 can be. accounted
for in terms of overlap activities, e.g. radio listening, and what we
feel may be a slight inflation of activities with low participation
" levels. This exaggeration occurs when an activity pursued only a few
times in a year may be given an arbitrary weekly score of one hour or
1/2 hour rather than be completely ignored because there wasn't a more
accurate way to include it in the answer. On the average, it appears
as though respondents tried to include all activities they pursued ra-
ther than eliminate some which were pursued relatively infrequently.
This measurément problem is the reason that both number. of participants
and level of participation are reported.
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Average Level of Participation for Each
Leisure Activity During the Previous 12 Months

Going to symphony or chambar concarts.

Goaing to an opera,

Going to choral concerts.

Singing in or playing for a chorus, choir,
or ather singing group.

Going to jazz concerts.

Going to folk/athnic concerts or
fostivals.  °

Playing an instrumant in a group or

for your own entertainmant or taking
music lessons,

Peinting, drawing, making sculpturs,
doing graphic art, taking photographs
(ssart) or making films yourself,
Doing crafts,

Taking art classes in painting,
sculpturs, graphics, film, or crafts.

Goingto e bellst or modarn dance
performanca,
Going to a folk dencing psrformance.

Going to theater performance,

Acting in plays or musicals, performing
in a dance group, taking lessons in sither,
or providing behind tha scene support..

Writing novels, stories, plays, or
postry, or taking classes irt writing,

Visiting painting, graphic arts, photo-
graphy or stulgturs axhibits.

Visiting craft axhibits.

Touring buildings, ste, for design or
historic vslua or visiting history,
science ot technical museums.

Listening on radio or watching on TV
classical music, opers, or dancing.
Watching performences of jazz on TV
or listening on tha radio.

Listening to radio broadcasts, your own
racordings or watching TV productions
of plays or poetry.

Taking classes or sttending lectures on
art history, literaturs, atc., o balonging
> to o literaturs club.

TABLE 2.2

Mean # Ranking

of Hours of -Hours

Per Week Per Week
i

.79 22
.90 21
1.09 . 18
.57 23
1,95 15
1.78 16

36 4’7

Mean #
of Times
Per Year

.49
.09
3.37

.38
V43

*~ 8,23
© .52
.22

.19

.89
.18

1.28

2.11
2.02

2.37

.59

Ranking
of Times
Per Year

15
21
5

17
16

11

0 ~J
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TABLE 2.2 Cont.

Average Level of Participation for Each
Leisure Activity

Viean # . Ranking Mean # Ranking
of Hours of Hours . of Times of Times
. Per Week Per Week Per Year Per Yeat
Watching reqular TV programs dey 14.73 1
and night axcept sports and news.
Listening to radio broadcasts of el 9.38 2
other music.. i
* Listening to recordings, 4.57 8
Soing to rock or country snd western ) 1.60 9
or thythm and blues concerts.
Going'to fairs and carnivals, 1.45 10
Going to the movies. .. 6.56 3
Watching sports on TV or listening 3.92 9
on radio.
Going to wetch sports in person. 4.96 4
Pleying competitive sports, .91 20
Jogging, weight lifting or other 1.68 17
exwcise program.
Camping, hiking, beck-packing, 9.37 1
hunting, fishing, etc,
Picnicing, visits to parks, 200, nature 2.50 « 12
walks, or dfiving o cor for plessure.
Playing with your children. 6.18 4
Playing indoor activities or gamas 2.08 14
with friends and/or family.
Vigiting with friends or family 5.60 6
members, vriting latters, talking
to friends on the phons, etc.
Going to church or doing other 3.11 11
church-related sctivities.
-Playing with pets. ) 2.17 13
Reading (fiction books, periodicals, 5.63 5
and nonfiction).
Watching news snd information 7.82 3
programs on TV or reading in
Newspepers snd news/magazines.
. Do-it-yourseif activities or hobbies. 5.04 7
. Sitting and thinking-day-dresming. 3.37 10
Cherity, volunteer, social service, or .93 19
political organization activities.
Fraternal organization or club .47 24
activities,
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‘information seeking activities took about eight hours per week. All

of these activities are passive and done largely at home. Among
active }eisure pursuits,. playing with children (6.2 hours), visitiné
with friends and fémily (5.6 hours) and do-it-yourself activities

(5 hours) were most popular. The rankings again show the relatively
low level of arts related leisure activities.

Among activities measureé in terms of the number of times the
activity was pursued in the previous yedr, the pattern is simil?r.
Despite containing a predominant numbervof such activities, arts re-
lated pursuits occupy only one of the top four rankings. This one
exception to the general rule is doing crafts, vhich ranks second with
an average of 8.2 times per year per respondent.5 This compares with
camping, hiking, etc., which was done an average of 9.3 times per year.
Ten other arts activities were pursued less than one time per person
in the past year. 7/”

Taken together, the tivjo TABLES just described'present data which
seem to verify descriptive hypotheses presented during the develop-
ment of this research which predicted that non-arts activities.would
dominate both the number of participadgs and the time devoted to

-

leisure activities by the total populatior in the South. These results

also parallel findings in similar studies of leisure activities when

5 There was considerable difficulty in determining whether to pre-
sent this activity in terms of hours per week or times per year. The
high variances in the distribution of andwers reflects this difficulty.
It seems unlikely, however, that given the average of 3.2 times per
year and even assuming eiyht hours of participation for each time, that
doing crafts would have been substantially different than painting if
the question had been answered in hours per week and averaged,Qver the
entire sample. In our example, 3.2 X 8 = 65.5 hours per year, divided
by 52 weeks, equals approximately 1l.26 hours per week. ‘
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considered from a static perspective. _Later analyses will address

the issues of growth among the various leisure activiéiesh

One exception to the general rule was the strong position of
crafts.6 While the set of‘actiQities which constiéutes what.we have
called “crafts" does not dominate other more popular leisure pursuits,
it does seem to have a relatively large role in the leisure vattern
of thie South, both actively and passively. Opera and dance, on the

"other hand, are very lightly pursued léisure activities.

The perspective taken in the analysié to this péint is compara- -
tive. This perspective obviously makes arts related activities ap-
Ppear to occupy an in%erior position. The same figures, interpfeted
in an absolute framework, may take on an entirely different character.
The -fact that about 1/4 of the population in the South reported hav-
ing been to a theater performance in the last 12 months or a third
having visited an art exhibit or almost 1/2 haQing visited a craft
exhibit may be-taken as an indicator of the strength of the arts in
the South. It is difficult, ho@ever, to attach meaning to such fig-
ures in the absence of contrasting indicators such as previous history
or participation levels in other parts of the country. The former

‘comparisons will be made at a later point in this report. The latter,

will have to await later, more comparable data than are currently

available.’ -

6 an appareﬁt exception is attendance .at choral concerts. However,
later analyses will show that much‘of this activity is closely related
to church activities rather than as purely art related pursuit.

7Comparisons across different surveys, conducted at different
points in time, using different procedures - pagticularly different
vays of asking questions - are always tenuous. , It is tempting to take
a study like Americans and the Arts to draw sweeping comparative
generalizations. While the reader is free to db such analyses, they
will not be pursued here because we feel they ke more misleading than
helpful.
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The Structure of Participation

The general pargscipatién levels for individual activities pre-
sented in the first two tables provide useful information about the
relative and absolute position of arts related leisure time utiiiza—
tion. However, these descriptions do little to increase our under-
standing of the selection of leisure activities and the context .in
which such selections are made. This understanding can bé informeé
by examining participation data in two.ways.

First, the overall association of participation in different

-t

subsets.of leisure activities can suggest how people view and_seleét
activities to £ill leisare tiﬁe. Previous research on leisure acti-
vity, particularly "audience studies", suggests that people may
‘have specific interest areas.® Thus, knowing that individuals at~
tend sfmphony concerts means they are more likely to attend ballets,
operas and the theater. But there is little evidence suggesting
overall patterns across all possible leisure.activities. Describing.
this pattern and discussing its implications\for understanding the
selection of leisure activities is the objective of the first part
of the structural analysis.

Second, within overall patterns are groupings of individuals who
exhibit similar activity patterns. The overall pattern shows general
trends in the total population, but does so at the expenie of infor-
mation about people whose activity pattern cuts across these basic

groups. There are presumably individuals who attend both symphonies

and football games, just as there are people who focus on only a

4
: 8For example Andreason, Alan R. and Russell W. Belk, Consumer
Response to Arts Offerings: A Study of Theater and Symphony in Four
Southern Cities, February, 1978, and Dimaggio, Paul, Michael Useem
: and Paula Brown, The American Arts Audience: 1Its Study and Its
: O Character, Cambridge, Mass.: Center for the Study of Public Policy,
. ERICT 40
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{
single major activity type. Cnce all leisure activities have been

reduced to basic dimensions, using a statistical technique called

factor analysis, it is possible to identify the specific patterns ex-
hibited by groups of individuals in the population. Using another
process, called cluster analysis, ten different groups of individuals
each exhibiting a highl9 similar leisure activity pattern, have Leen
identified. The distribution of individuals across these groups pro-
vides direct information about the popularity of each set of activities.

\ R
Subsequent analysis of differences between these groups along other

-

dimensions, e.g. demographics, will provide further data on the
§

characteristics and possible explanations through existence of parti-

cular activity selections.

The Factor Structure of Leisure Activity in the South

Ten-Factor Solution: Factor analysis is a mathematical technigue for

resolving a "set of variables linearly in terms of a small number of

9

categories of 'factors.'" In this instance the input.to the analysis

is a correlation matrix showing the degree of association between the

amount of time spent on each activity during the previous year.lO

gnarmonﬁ Harry H., Médern Factor Analysis, Chicago, Il.. Univer=-
sity of Chicago Press, 1960, p. 4.

loIn order to provide a common base for this anal ysis, activitigs
measured in terms of "tlmes per year" participation were converted to
hours. This conversion was accomplished by arbitrarily assuming that
the average part1c1p§%10n took about 4 hours. Thus, if a respondent
said that she/he attended‘a symphony concert 8 times during the previ-
ous year, the total part1c1patlon was 32 hours. ‘Activities measured
in hours per week were simply multiplied by 52. While this technique
certalnlj produced some individual inaccuracies, its overall impact,
u51ng a correlational analysis, probably did not bias results. This
is because the ¢orrelation technique measures relative changes in the
level of act1v1ty across subjects rather than absolute values. It is
also more intuitively satisfying than using data based on two different
scales. .
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All of the 45 aceivity types are included in this analysis. The cor~-
relation mat:ix; showing the degree of association between each pos-
sible pair of activities, is reproduced in Appendix F. The specific
objectives of this analysis were two~foid. First, it is important to
determine if the structure of leisure activities in the South follows
expectations based on theoretical considerations and prior research.
Bothmthe thesretical and the empirical.spproaches suggest the grouring

of substantially similar activities, such as the arts or sports.

Second, in order to perform more important analyses for this study,

describing groups of individuals with similar activity patterns (the
§ cluster analysis), it was first neéessary to reduce the number of
variaples into smaller meaningful sets of activity categories.

A variety of solutions to the problem of identifying the appro-
priate number of factors was tried before‘settling on the ten-fsctor

> solution presented here.ll The eigen values and proportion of ex-

 J

plained variance for each factor in the ten-factor solution is present-

ed in TABLE 2.3.

llThe principal components technique as presented in the PAS-1
program of the Statistical Package for the Social Sciences (SPSS),
(Nye, et al. New York: McGraw-Hill Bublishing Co., 1975) f
was used in this analysis. 1Initial analyses used an eigenvalue of
(see Barmon, Chapter 9) as the rotation cut-off point. This produced
a 15-factor solution accounting for 52.9% of the total variance. The
ten-factor solution cut off at an eigenvalue of 1.16 accounting for
41.1% of the variance. While the former solution might normally have
been5presented, the facts that: (1) the additional factors did not
add slgnlflcantly to the substantive understandlng of the results;
(2) the 15~ and ten-factor solutions had nine common factors; and (3)
the subsequent cluster analysis routine would accommodate only ten
variables; led to a decision to present that solution. The additional
factors suggested by the l5-factor solution are described on pages 45

N and 46. Varimax rotation was used in both analyses.
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TABLE 2.3

Eigen-Values and Proportion of Variance
Explained for the Ten-Factor Solution
of the Factor Analysis of the Level
of Participation During the Previous 12 Months

Eigen Proportion of

Value Explained Variance
l. Performing Arts Attendance 4,15 10.0 % |
2. Popular Low Energy Entertainment  2.14 6.1
3. Visual Arts - 1.78 4.0
4. Home-Oriented Active Pursuits 1.61 3.6 i
5. Television 1.55 — 3.4
6. Sports - 1.34 3.0
7. Active Muéic 1.31 2.9
8. Folk Activities 1.26 2.8
9. "Undefined" ' 1.22 ' 2.7
10. Religion and Religious Music 1.16 2.6
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Factors, major item loadings and a prief discussion of each

factor follow:12

A ’

Factor I - Performing Arts Attendance

Item N Loading
Going to an opera (18) .65
Going to a symphony or chamber concert (17) .60
Going to theater performances (26) ' .51
Visiting (art) exhibits (10) .43
Going to a (dance) performance (30) .37

This factor obviously describes that facet of leisure time associated
with passive away from home arts related activity. It provides a
vérification of previous research showing that individuals. engaged in
one type of arts related activity often engage in others. Of special
interest is the absence of high loadings of active and home arts rela-
ted aétivities on this factor. There appears to be a difference
between the active and passive arts participaéak and between those who °
pursue their arts activities %t home and away from home.
) }

Factor II - Popular Low Energy Entertainment

’

N Jtem | . - Loading
Listening to all types of popular g
music on radio (21) . .57
Listening to records (22) .53
Visiting friends, etc. (41) ) .48
Going to the movies (28) _ .45
Day-dreaming (45) .42

This factor is comprised of primarily passive and popular kinds of
activities. Outside of television, it might be described as a kind
)

of typical American leisure activity dimension. The focus is low
\.//M

-

12A complete reproduction of loadings on all factors by all _.acti-
vities is provided in APPEIIDIX F.

9
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cdét and somewnat media oriented. Activities are generally indoor,
low energy and slightly oriented to music.

Factor III -~ Visual Arts

Iten Loading

Visiting (art) exhibits (7) .58
Visiting craft exhibits (8) i .48
Touring buildings and visiting

history or technical rmuseums (9) .41
Painting, etc. (10) * .35
Taking art classes (12) ] .30
Doing crafts (1l1) .27

The visual arts weight very heavily in-'the passive aspects of this
faétor‘and are important as active elements for the thrge items with
somewhat lower loadings. Visiting historical and techﬂical nuseums
is part of the visiting exhibiés focus of this factor. However, the
three lesser loading items indicate a relatively strong relationship
between doing and okserving the Qisual arts.

Factor IV - Home~Oriented Active Pursuits

Item Loading
Do-it-yourself activities (43) .43
Yriting novels, poetry, etc. (2) .41
Picnicking, visiting parks, etc. (40) .37

»

¥hile the three items loading highest on this factor are somewhat in-
congruous substantively, they have a common bond in their orientation
towvard individually active leisure pursuits. The somewh;t low loac-
ings indicate that the activities probably do not often occur to the
exclusion of other activities. Playing with children and visiting
friends and relatives also have moderate loadings'(.32 and .29) on
this factor. All five items give the factor a decidedly family/homej

orientation, although the active (versus passive) focus remains the
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overvhelming element. Individuals exhibiting this pattern are "doers*

in a home environment.

Factor V - Television

Item Loading
TV and newspaper information (5) .74
TV and radio sports (6) .42
Regular TV programs (4) .42

Despite the diversions of newspapers and radio in these items, it
seems clear that this factor is one of "the most substantively unidi-
mensional in this analysis. It is oriented heavily toward the most

’

popular aspects of .television viewing, prime-time programs, news and

sports.
Factor VI - Sports
Item g Loading
¢# '
Playing competitive sports (35) ' .62
Jogging, etc. (37) , .42
Going to watch sports (32) .27
Playing indoor games (36) ] .28

This factor portrays a generally active focus on sports. In addition
to the four items lisyed, a more moderate (.24) loading exists for

watchirg .sports on TV.

//Factor VII - Active Music ‘

Item Loading
Playing an instrument (24) - .70
Singing (25) . .37

While containing only two items, which rais.s some questions about
its reliability, this factor represents a clear indication of a dis-
tinct ¢roup oriented toward taking an active role in-music. One
moderatelv loading item, going to symphony concerts (.27). extends

’ . G
o7
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the strength of the tie to music although it is passive rather than

-

active. .
Factor VIII - Folk Activities
Item . ) Loading.
.Going to folk/ethnic festivals (16) .46
Going to a folk dance performance (31) . .43
Going to fairs and carnivals (19) .37

lioderate loadings on these activities reflecting folk related and some

traditional family oriented activities make up the eighth factor. The

factor' is oriented toward‘passive participation and away from home

activities, thereby seeming to indicate folk activity as entertainment.
Factor IX - "Undefined"

. Item Load;gg

Theater ,and poetry on TV or radio (29) .59
AtténdiAg/rock or C&W concerts (15) ‘ .31
Listening” to popular music on radio (21) .23

Factor IX is one of those observed behavioral phenome\r;a 3i:hat almost
defies classification.’ Watching Hamlet (one of the examples used in
the item) does not seem to ke conceptually related to attending rock
or country and western concerts. On tie other hang, listening to
popular music on radio and attending popular music concerts do eéhi-

bit the kind of substantive connection which might be predicted.13

/
This pattern may reflect a crossover between traditional "high cul-

ture" activities and popular culture. A significant gro&é in the

1

-

13It is interesting to note that both the eight- and 15-factor

solutions show a very similar factor. combining the three activity
groups found here. Thus,, this result is not ‘a fluke of, the particu-
lar rotation solution used, but something reflecting a distinctive
behavioral pattern. It has been suggested that somewhat ambiguous
wording in item 29 could be one explanation for the appearance of the

"undefined" factor. The confusion would arise in ar interpretation
which perceives listening to radio of any type. However, given the
context of the item it is difficult to imagine that a large number of
respondents would make this interpretation.
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population may perceive "high culture” through the media while get-
ting popular culture "live™. A second poussible explanation is that’
this factor reflects actual leisure beﬂavior and may be indicative
of cross pressures in the selection of leiéure activities. 2 mar-
ried couple, for example, can have différiné leisure intgrests but
engage in similar behat®iors reflecting_goth interest areas. Another
possible explgnation cénters arounéd availability. Popular c;ncerts
are often available where live preéent;tions of plays or poetry
readings are not available. Thus, live“entertainment needs are met
with pogular music concerté and other needs afe realized through

television and radio.

Factor X -~ Religion and Religious Music

Item ) Loading

Attending church (34) .51
Singing in chorus or

other group (25) . .35
Attending choral concerts (13) .30

This factor.clearly identifies a group interested in church and
church related musical activities. Although moderate loédings indi-
cate the probable absence of a large group dedicated to these pursuits,
the pattern does reflect a distinct chgfch oriented leisure pattern.
This solution, ten-factor, to the structure of leisure activi-
ties is »robably indicative of a diverse set of forces which influ-
ence the activities people actually pursue. While there are tenden-
cies showing a kind of substantive grouping of activity patterns,

these patterns are not very strong. The influence of cross-pressures,

such as family differences, availability and other barriers to
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partiéipation probably play a large role in reducing Ehe "logical"
consistency of the paéterns. Another factor is the probable existence
of a significant number of people who have diverse leiéure interests.
Our earlier example of someone who aétends both football games and
symphony concerts may be indicative of a relatively popular pattern

of leisgre activity. The "cluster analysis"” to be described ,below

Dy

will provide further evidence of the existence of £hi$ mixed pattern

"of leisure activity.

4

The 15-Factor Solution: The further breaking out of participation
faétoréxggsﬁiting from rotating 15 factors in the analysis helps to
identify $ix distinct groups of activities, but does not contradict

the 10-factor ‘solution. Njne of the 10 factors appear in the 15-
” 5 \,:‘\zi

factor solutlon as well. The additional factors identified in the
larger solution serve to highlight smaller groups of activities which
show both substantive and behavioral logic. The new factors are:

1. A do-it-yourself factor consisting of the crafts and
- * do-it-yourself items. This factor seems to identify
activities that may define hobbyists rather than
craft artists.

2. A literature factor consisting of-writing §nd taking
classes or belonging to a literature club items.

3. A literate artist factor whose adherents seem to dis-
tinctly reject popular culture activities like popular
music concerts and fairs and carnivals. The highest
positive loadings occur on the reading, and taking art
classes and visiting art exhibitions (although the
latter items have only very moderate loadings).

4. This sports factor includes attendance at sports
events (a passive activity) and a combination of
active outdoor activities (camping, hiking, etc.). As
distinguished from the previous sports factor, this
factor seems to 1dent1fy the football watching/hunting
enthusiast stereotjpe.
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5. This is a service factor which loads on two items;
charity and similar activities, and fraternal or-
. * ganization membership. It seems to be high on
act%ve and away from home dimensions.
6. The final distinctive factor in the 15-factor solu-
A tion is another difficult to characterize grouping
of picnicking, etc., watching jazz on TV, and lis-
tening to or watchlng classical music on radio 6r .
_ This factor may identify people who have families and
. lwho can only afford musical entertainment in the home,

Despite providing some distinctive activity groupings, the addi-
tional factors identified in the larger solution add little to the
“explained” variance - accounting for an average of 2.3% each.

The conclusion that activity patterns show a general substantive
cohesion, but that other reasons play a large (if not larger) role in
the actual selection of leisure behavior seems to remain valid. How-
ever, the structure of leisure activities, while showing general pat-

ot distinguish speci-

terns across the population of the South,

fic patterns of leisure act1v1ty for pOpulation subgroups. That is,

. &7
N
it does not answer questions aboui;ﬁ;w many people pursue which type
or types of activities. 1In the féxt section, a technique called

Cluster analysis will be used to translate the structure of leisure

activities described above into: groups of individuals with similar

activity patterns. .

Population Subgroups with Similar Leisure Activitj Patterns

Cluster analysis is a statistical technique which groups indivi-
duals who have similar patterns across a group of variables or
charactristics, i.e., it is used "to spearate objects into groups such-

that each object (individual) is more like other objects in its group

-
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than like objects outside the group."14 This approach assumes no
pridr Information on group definition.

Because of computer program limitations it was not possible to
analyze all of the 45 leisure activity groups used in the survey. For
this reason the previously describeq factor analysis was used to re-
duce tﬁe 45 groups into 10 independent factors made up of activities
with related participation pntterns. Each survey respondent was then
assigned a score (factor score)lswhichindicates the degree to which
the individual's leisure activity pattern coriesponds to that repre-
sented by the factor. For example, a high score on factor I, Perfor-

2 -
ming Arts Attendance, indicates that the individual extensively parti-

cipates in performing arts attendance leisure activities. A low

Score indicates low participation. The cluster analysis identifies
people with similar factor scores on one or any comktination of the
fabtofs. éesults presented below will show groups with both narrow,
single factor, activity patterns and broad, two or more factor, acti-
vity patterns. Because the specific program used, the Howard-Harris
Heirarchial Grouping Routine, was limited to 10 groups, thét is the
number identified here. Coincidentally, the objective criteria nor-
mally used in limiting the numbér of clusters created would have pro-

duced a ten-cluster solution as well. Our intent 325 to identify as

many clear and distinct leisure behavior patterns as possible. Aas

14Green, Paul E. and Donald S. Tull, Research for Marketing
Recessing, 2nd Ed., Englewood Cliffs, J:N., Erentice Hall, Inc. 1970.

A more detailed narrative description of the cluster analysis program
used in this report is presented in APPENDIX L.

15Factor scores are a function of an individual's response to each
of the items in the analysis. The more the respondent's pattern of
| responses is like the loadings on the factor the higher the factor
. O _core. If the individual has a different set of intarests, the factor
l []{U:core will be low. :

Full Tt Provided by ERIC.
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will be seen in the results presented below, at least one result of
the limitations of the analytic techniques was an inability to speci-~ °
fically identify a substantively coherent leisure activity pattern of
a significant proportion of the population. This may have been the
resul£ of llmltatlons in the analytic technigques, particularly the
need to use factor analy51s to reduct the number of varlables (tnerebv
losing specificity), or it may be an accurate presentation of a large
. humber of leisure ectivity patterns which are so diverse that they
show none of the expected patterns. Hewever, whatever may be happen-
ing in the general cluster, the more specific clusters represent
‘relatively stable groupings of individuals who do have definite
leisure patterns in common. -
TABLE 2.4 provides the basic results of the cluster analysis.
Values in the table show mean facsor score values for the group on
each of the ten factors. A higher positive.value indicates indivi-
duals in tgat group participate in the activities associated with the
factor. Y%alues near zero indicate less participation in “hose acti-
vities, while negative values indicate extremely low or no participa-
tion. The second cluster, for example, has a high value (centroid)
for factor I, Performing Arts Attendance, and for no other factor.
This ind;cates a group with a fairly concentrated leisure participa-
tion patsern directed toward this type of activity. They are relati-
vely homogeneous in this pattern. Cluster 3 has a very high value
for factor VII, Aetive Music, and somewhat lower values for factors
I, II and X. This group seems to have a somewhat broader based )
activity pattern which centers on active participation in musical

leisure pursuits.

TABLE 2. presents descriptive titles for each of the clusters
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TABLE 2.4

CLUSTER CENTROID VALUES FOR
EACH PARTICIPATION FACTOR

FACTOR (BY NUMBER)

Clusters* I II TIII "IV \' VI VII VIII IX X
(In the : ‘
Order . -017 -023 -ol4 -027 "029 '.10 -004 -lo4 -009 '.10

formed) O '
. 3.36- -,34 .p9 -.28 -~,20 -.14 .02 .04 .08 .22

4

. 1.32 .89 16 .21 -.32 -.32 5.26 .16 -.16 1.00
2

. =.12 -.13 £.07 .04 1.29 =-.16 ~-.09 =-.09 -.09 .09

é
¢

. .33 .67 .06 .67 .18 .39 -.18 -.33 4.72 .33

. .30 .02 2,12 .13 .14 .06° -.35 -,06 .12 .49

. .00 '!.67 .04 .65 .16 / .25 .12 -.10 .08 =-.41
. .35 .10 .08 -.07 -.11 .25 =-,11 1.73 .05 _~.10

1
2
3
4
5
6. -.20 .15 .37 .04 .41 2.57 .20 -.04 :02 .17
7
8
9
0

. =.24 .21 -.14 .68 -.10 -.17 -.09 -.09 .06 .04

*Values show mean factor score for group on each factor. Values
‘nearer zero indicate the group participates little in the specified
activity group. Higher positive scores show participation. Higher nega-
tive scores show more extreme non-participation. Underlined values mark
those which were used in defining (naming) the cluster.
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TABLE 2.5
- Participation Clusters
Proportion of )
the Population Active/ Home/
Short Name Cluster in Cluster* Passive Away
1. Undirected  —J | 50.5% - -
2. Performing art 2.7 P A Yo
attendance
3. Active music/ 1.1 . " A H/A
performing arts
4. Television - 11.1 P H
5. Plays/poetry on 1.1 P H/A
radio, records and
TV; popular music
6. Active sports 3.2 : A H/A
7. Visual arts - 4.9 P/A A/H
8. Home media, family 3.1. P/A H
and friends
9. Folk I - 5.9 P A
10. Active individual 15.9 A H
and family activities - '
iy
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along with the proportion of respondents in each cluster and a
characterization of the ‘thuster on active/passive and home/away
dimensions. Nine of the ten clusters, accounti;;“for just under half
of the sample respondents, are characterized by relatively definite
activity pattefns. Individuals in the first cluster, however, do not
demonstrate a pattern strongly related to any of the factors. This
group probably consists of individuals who have an extremely varied
activity patterns, i.e., they don't do anything a lot. The negative
values (TABLE 2.4) show areas where théy are even less likely to be in-
volved, e.g. home oriented. active pursuits (~-.27) and television (~-.29).

The secénd cluster is a relatively small group (2.7%) whose
leisure time focus centers on attending performing arts activities,

.

e.g. symphonies, opera, theater, and dance. This group then is

passively and away from home oriented.

The third cluster has a much more varied pattern which centers
on, active mui%c, singing or playing an instrument, as well as.per-
forming. arts, religious music and some family/home oriented activi-
ties. This pattern emphasizes active part1c1pat10n somewhat more and
includes both home and away from home act1v1t1es. A comparison of
the second and third clusters reveals an interesting distinction
between two types of people likely to attend performing arts activi-

‘ ties; one béing passively interested and tﬂe other showing a more
active orientation.

The fourth cluster shows a substantial group in the population
(11.1%) who seem largely devoted to watching television in their

leisure time. The interesting aspect of this group is more the

absence of other factors than the value of the centroid.
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The fifth cluster is very small, 1.1% of the sample, and has a
leisure pattern which is heavily devoted to the ninth factor which
was so difficult to define in the earlier analysis. Th?'second and
fourth factors, both oriented toward home and family type activities
are also reiated. One might characterize the people in this cluster
as most likely to spend their leisure activities at home with family

and friends, but takiné occasional nights out in/éhe form of popular

- /
/
/

music. concerts. (/

A slightly iarger proportion of the popuiﬁtion (3.2%) falls into
" what is best characterized as the sports cluster (cluster 6). The
individuals have high mean factor scores on the active sports (compe-
titive sports, jogging,“etc.)‘factor with apparently few outside
interes£s. A notably low mean value exists for the visual arts
factor (-.37).

The seventh cluster is best described in terms of an orientation
toward the visual arts. This group is distinguished from the arts
oriented groups who focus on performing arts and active music. The
. three clusters (2, 3, and 7) accounting for 8.7% of thé population,
make up the arts oriented segment of the population. WWith the excep-
tion of the third cluster, which is primarily oriented toward play-
ing musical instruments or singing in groups, there is little cros-
sing between art dimensions - performing, visual arts, and active
participation.

°© Another small group (3.1%) in the propulation is composed of

those primarily oriented to home media entertainment, but not includ-

ing television. Listening to radio and records are the major items.
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Going to the movies and visiting friends are others. There is also
an indication of some time spent pursuing active oriented activities,
e.g. do-it-yourself and writing.

Almost six perceﬂt of the population shows a relatively strong
adherence to "folk" related activities. These activities include
folk and ethnic festivals, folk dance performances, and fairs and
carnivals. While a group with_th;F orientation might be expected,
its isolation from other groups is not an obvious outcome.

The final cluster is composed of individuals moderately oriented
toward active home and family leisure pursuits. These include do-it-
yourself, writing, playing with children, and picnicking. This group
includes a significant proportion of the population (15.9%) and is
interesting primarily because of its apparent clcse relationship to
the first (and largest) cluster and a moderaté negative inclination
to participate in arts related activities. Eowever, the writing and
do-it-yourself emphasis suggests a creative dimension in this parti-
cular pattern. Taken together these non-media non-arts oriented
groups comprise almost two-thirdé (50.5% and 15.9 %) of the total
population of the South. Of course, one must be careful not to read
too much int6 this finding. The negative relationship to arts acti-
vities qOes not mean that these groupé never attend symphonies,
visit art exhibits, or paint. A more reasonable interpretation is
that they do these activities only sporadically and with perhapé a
very wide variety of motivations.

Not surprisingly, the largest specifically oriented leisure

activity group are those who watch television (cluster 4). Perhaps
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more surprising is the second largest focused group, those interested
_in folk activities (cluster 8, 5.2%). The arts oriented groups
"(clusters 2, 3, and 9) copprise 8.7% of the population which mey be
interpreted as high or low depending on the perspective one wants to
assume. Clearly, these are not the only people who participate in
arts related act1v1t1es. They are, hovever, the group which probakly
compr;ses the "hard core” of arts enthusiasts. It is interesting to
Qete that erts related activities are ﬁursued by three distinctiye
groups, one primarily focused on performing arts, one primarily

focused on visual arts, and one (a small 1.1% of the population)

&
-

exhlbltlng a more eclectic approach to arts act1v1t1es )

‘In the next Section we examln; cluster membershlp in terms ogyJ
socio-economic and demographic predictors. These analyses may help
us to understand how the "hard core" arts enthusiasts differ from |
individuals interested in otﬁer areas and those with no particular _

focus in leisure activity selection.

Prediction of Cluster Membership: The analysis presented here seeks

to identify differences baeed on patterns of leisure activity. With

the exception of the large "undirected" first cluster, each of

these groups represents a uniéue pattern of leisure tiﬁe utiliza-

tion; as such,_it is a series of choices which are more representa-

tive-oé a leisure style than is a single leisure choice. The,

"undirected" cluster itself describes about half the population of

the South in terms of an eclectic pattern of‘leieure behavior.

Thus, comper;son of clustefs across individual demoéraphic or socio-

economic iﬁdicators provides a2 clearer picture of the relatienships'
63
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and possibly impact of these factors on leisure behavior choices.16

TABLE 2.6 shows differences between men and women on cluster
membership. The most dramatic difference is on cluster 1 where 54.5%
of the men and only 40.4% of the women are members. This suggests
women are signif%cantly more likely to have a focused leisure activity
pattern. Virtually all of this difference is found in a reversal of
their proportions on cluster 10, where individuals also have a some-
what general leisure orientation’but tend to focus on home and family
oriented ébt}vities. Both groups seem not to be art oriented. As
expected, men are more likely to be sports orientéd (cluster 6) and
women are more oriented toward the visual arts, choral music and
church (cluster 7). The remaining clusters are relatively balanced.
Thus, while sex plays a predictable role for two small clusters.
differences on the large clusters (1 and 10) are somewhat more diffi-

9role for women.

cult to explain beyond the expected home
The impact 6f age is somewhat predictable based on intuitive
expectations of individual activities (TABLE 2.7). Increasing age is
associated with greater propértions in passive type activity patterns.
In cluster 4, television, there is a relatively steady increase from
the youngest to the oldest categories. Similarly, sports‘involvement
(cluster 6) decreases with age. Two special patterns occur on

clusters 1 and 8. 1In the former it is the youngest group which is

least likely to exhibit the "undirected" pattern. For the latter

16These analyses are not causal. They are suggestive of possible
causal relationships. Their greatest value is in identifying leisure
patterns for significant segments of the target population
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TABLE 2. 6

Participation Cluster Membersﬁip
by Sex

¥
male female
1. Undirected ) . 54.4 % 40.4 %

2. Performing Arts Atfendance ) 1.2 2.2

»

. 3. Active Music /Performing
- Arts : 2.2 0.9
4. Television 12.2 12.8

5, Plays/poetry on radio, records ’ 2.3 1.5
and TV; popular music

6. Active sports '5.6 1.7

7.. Visual arts 2.4 6.0

8. Home media, family ané friends 3.3 3.9
"9. Folk/Fair 6.6 6.4
10. Active individual and 9.8 .24.3

family activities
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- TABLE 2.7

Participation Cluster Membership
by Age

18-29 30-39 40-49 50-64

1. Undirected ’ 36.5% 47.0% 55.1% 57.8%
2. Performing Arts Att@ndance 1.4 2.4 1.5 0.5
3. Active Music, Performing 2.2 1.8 1.2 0.1
Arts
4. Television . 5.8 13.0 13.6 19.3
5.. Plays/poetry on radio, 2.6 0.8 2.6 0.7
records and TV; popular .
music
6. Active sports 7.6 2.7 1.3 0.9
7. Visual Arts 3.5 3.3 4.6 6.1
3 3 /
8. Home media, family and 9.0 2.4 1.5 0.0
friends .
9. Folk 7.8 6.6 6.3 4.7
10. Active individual and 23.5 19.8 12.4 9.8

family activities

16.

[\V]
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cluster, it seems to be the younger group which is more likely to
have a focus on home media (popular music or radio, listening to
regords) and more traditional features like movies and visiting with
friends. This could be a function of lack of money or\ié could bé‘

> [

influenced by other characteristics of the group.

There is also'a U-shaped function in cluster 10. Individuals in-
this clusggr are somewhat undirected, but do show a slight focus on
home active type leisure patterns, inclﬁding writing, do-it-yourself
activities and playing with children. It could be that the oldest
,g;qupffocuses most heavily on the do-it-yoﬁfself aspects,17 whilé the
younger grgups focus more on children. Unfortunately, there is no
way to directlyutest this hypothesis.

TABLE 2.8 shows the distribution.across groups differing on the
number of children iﬁ the family. There are, somewhat surprisingly,
few significant differences associated with the number of children.
While some changes do occur, they do not fqrm a ;teady trend following
the number of children. The only large difference occurs in cluster
10 where playing with your children is one of the important activities

’

in the factor. Here the expected difference between those with and

without children does- occur. Differénces in clusters exhibiting
distinct home/away differences which may be thought to be relatéd to
the number of children a family must care for, do not occur.

Some differences are related té race (TABLﬁ 2.9). Blacks are

. tam'
significantly more likely than Whites or others to belong to the

17See TABLE 2.29 on the proportion of retired people who pursue
do-it-yourself activities. .

18The "other" group constitutes about 4% of our sample.

o Xa
o
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~ TABLE 2.8

Participation Cluster Membership
by Number of Children

\\ - three
none one two or moref’/
1. Undirected 46.2 % 42.6% 52.3 % - 40.1 %
2. Pérforming Arts Attendance 2.6 1.5 2.2 0.9
3. Active Music, Performing 2.6 0.1 1.0 0.2
Arts : = e
4. Television 12.5 13.8 7.6 15.7
5. Plays/poetry on radio, records 2.7 1.0 I8 2.8
and TV; popular music .
6. Active sports : 4.2 4.5 2.2 3.2
7. Visual Arts 3 4.0 3.0 3.5 3.3 \)
8. Home media, familv and 4.5 4,5 2.4 2.9
friends ()
9. Folk 62 5.2 7.7 5.7

10. Active individual and *14.6 23.8° 19.7 25.0
family activities .




TABLE 2.9

Participation Cluster Membership

by Race
black . white
- Undirected 40.2% 48.1%
. Performing Arts Attendance 1.5 1.8
. Active Music, Performing 0.4 1.7
Arts
. Television 20-9<- 11.6
Plays/poetry on radio, records 4.5 1.6
ancd TV; popular music
Active sports 5.5 2.8
. Visual Arts~ ' 0.8 4.6
Home media, family and 4.5 3.7
friends
. Folk 7.2 6.1
Active individual and family 14.4 17.3
activities

N

M

-1
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television cluster (20.9% to 11.6% to 6.5%). 1In a similar pattern
Blacks are more likély to engage in arts related activities through
the media (cluster 5). These clusters are similar in that both are
ofiented to home type activities. Following this pattern, Blacks
are much less likely than Whites to fall into the.visual arts cluster
(7) which is an awa{ from home pattern. Sports (cluster 6), particu-
larly active sports, is one pattern where Blacks are more likely to
appear ahd in which there is an away ffom home orientation.

in generdi{iBlacks are the lowest participants in arts-related
clusters (thouq?%not necessarily in arts because of the large undi-
rected group) and?highest in clusters with a home orientation.

A,
TABLE 2.10-seems to accent the question of availability. Clusters

‘)
At

2, 3, and 7, all arts-oriented and away from home, show relatively
steady declin3§ §SNCOmﬁunity size becomes smaller. One factor in
this lack of %ghcentrated (as opposed to undirected) arts participae

tion in smaller communities could be insufficient opportunity to pur-

19 This interpretation is supported by the high-

1

"~ -
er proportions of small town and rural residents who appear in the

sue such activities.

undirected cluster. A similar pattern occurs in the sports clusSter,
which is oriented toward competitive sports.

Differences across religi?fs affiliation are marked if not readily
explainable. (TABLE 2.11) Those professing no religious affiliation,
for example, are much more-likely to be in the "undirected" (cluster 1)

20

or unusually directed (cluster 9) groups. Those who claim other than

19Although other factors, like education levels and historical
patterns are surely involved.

onhe combination of popular music concerts, television and per-
forming arts.




TABLE 2.10
Participation Cluster Membership
by Community Size

100,000~ 10,000- 2,500~ .
500,000+ 499,999 99,999 9,999 rural

1. Undirected 41.4 % 46.1 % 45.1% 51.1% 51.2%
2. Performing Arts Attendance 3.7 2.2 1.8 0.3 0.5
3. Active Music, Performing 3.7 . 1.0 1.2 0.0 0.6
Arts,
4. Television 13.0 10.1 iﬁQ4 12.3 13.0
5. Plays/poetry on radio, 2.6 0.2 1.5 2.8 2.7
records and TV; popular
music
6. Active sports 5.0 3.7 3.7 1.4 2.3
7. Visual Arts, 5.1 6.2 5.5 1.8 2.6
8. Home media, family and 3.0 6.7 5.1 1.2 1.9
friencs
9. Folk, 6.0 5.5 5.1 10.3 6.0
10. Active Individual and 16.5 18.3 16.5 18.9 19.1

family activities
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TABLE 2.11

Catholic
l. Undirected 3 41.4 %
2. Performing Arts Attendance 2.1
3. Active Music, Performing 0.4
Arts
4. Television 12.2
5. Plays/poetry on radio, 2.9
records and TV; popular music
6. Active sports ) 4.1
7. Visual Arts, 5.3
8. Home media, family and 3.5
friends
9. Folk, ' 4.9
10. Activeindividual and 23.2
family activities
Weighted Sample Percentages 14.3
67
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Participation Cluster Membership -~
by Religion

"Protestant

47.8 %
1.3
1.6

13.8
1.8

17.3
78.3

Other
32.3 % 55
16.5 0
1.8 0.
4.4 0.
1.1 0
15.8 2.
3.2 4,
8.0 7
2.4 14,
14.4 13.
2.7 4

None




aominant Catholic énd Protestant religious affiliations are more
likelyto appear in either the performing arts or sports clusters.
These groups, "none" and "other", are at most minority positions,
however, and differences between the major groups are generally

small.

In the earlier analyses treating one activity at a time, there
were distinct patterns which usually showed higher proportions of
participants among those with more education., The present analysis
differs in that it shows distributions within education groups reading
down each column which are then compared across the groups (comparisons
are then made across rows). Thus each education level has high and
low proportions and figures do not (cannot) increase across groups
as they did previously. Differences reflect differences in activity
groups or styles of leisure activity. 1In this context there are

several notable differences associated with education level.

TABLE 2.12 shows interesting distribution differences for those
exhibiting the "undirected" leisure pattern. It is the most dominant
pattern in all groups, but is much more likely to occur among the
lowest education group (52.9%) and the two hiéhest groups (56.5% and
72.8%). The middle groups are all below 50%. The differences in
this cluster are accentuated for the lowest education group when the
other less directed cluste; (10) is included. Almost 77% of the 8th
grade group falls into these two clusters. In contrast to cluster
one however, the tenth cluster shows a steady decline in the.propor-
tion of participants as education level increases, i.e., more highly

educated individuals are less likely to exhibit the active famaly/

home pattern than .those with less education. At the risk of over-

63 73




TABLE 2.12

Participation Cluster Membership
by Education

grad
8+ not some 4 year post

to 8th grad HS grad HS college college grad PhD

Undirected 52.9% 42.6% 45.3% 47.6% 44.4% 56.672.8%

Performing Arts 0.2 0.6 0.4 1.3 9.4 4.0 6.1
Attendance

Active Music, 2.2 0.0 1.4 2.4 2.8 1.2 0.0
Performing Arts,

Television 9.0 20.4 12.9 11.6 8.3 7.3 0.0
Plays/poetry on radio 6.1 4.2 1.9 1.0 0.5 -~ 0.0 0.0

recores and TV;
popular music

Active gports 0.0 1.5 3.9 4.8 2.4 4.2 6.6
Visual Arts, 2.2 2.0 3.1 4.9 10.6 5.6 7.2
Home media, family 0.0 3.0 4.5 3.7 0.7 1.8 0.0
- ana friends
Folk, 3.4 6.4 7.8 4.2 7.3 7.6 7.3

Active individual 24.0 19.4 18.9 18.5 13.7 11.6 0.0
and family
activities




interpreting the data, it appears that the more educated groups are
more likely to pursue away from home activities, to include the un-
directed cluster; while less highly educated are more likely to stay
home. The similarity in proportion on cluster 1, for high and low
_categories, probably refelcts a lack of concentration in a particular
area rather than high similarity in the pqrticu;ar activities chosen.
Among more specifically directed clustersﬂihere are distributions

which support this interpretation and others which reflect expecta-
tions related to the individual activity analysis. Cluster 5, for
example, shows that the lowest two education groups are more likely
to pursue the media értsq popular music activitizss, than are indivi-
duals with more education. Similarly, the active music cluster has
uneven, but not regularly patterned, participation across education
levels. This may reflect the potential for both at home and away
pursuit of this activity and the religious orientation of the pattern.
In contrast, the other two arts-oriented patterns, performing arts

(2) and visual arts(7), do show education level distinctions. Both
are more likeiy to be pursuéd by the three and four highest education
category individuals than by the lower groups. Both categories are
more likely to be pursued away from home. It is possible to general-
ize, therefore, that arts oriented activities are more likely to be
pursued at home by lower education groups and away from'home by
higher education groups. This pattern may reflect differences in in-
come (the away activities are generally more costly), attendance
habits developed in college, longer participation histories resulting
from differences in parents' level of education (which tends to be
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intergenerationally related), or some combination of these factors.

Some support for the impact of income is n»nrovided in TABLE 2.13.
There is a slight association between income level and membership in
cluster 2, performing arts, and a similar, though uneven reiationship
in cluster 7, visual arts. In the latter group the smooth tfend is
broken by the particularly high membership in the $8,000 to $10,000
income group (8.3%). Among home oriented arts related acgivities
the pattern across income groups is geﬁerally.irregular. Probably
the clearest reflection of an income/edﬁcation association appears
in cluster 10, where membership proportions generally decrease with
increasing income (following the education pattern).

The final analysis in this series looks at differences across
groupg.in different occupational categories. This analysis permits
comparisons both of the various—occupational groups and the three
general groups, including "housewives", "retired persons" and
“students”. TABLE 2. 14 presents these fesults and this breakdown pro-
vides some interesting distinctive patterns not present of suggested
in previous results- -3

The proportion of persons in the "undirected" pattern varies
widely across occupation groups with the largest proportion (73.9%)
among "farmers" and the smallest (37.9%) among "housewives"”. For
"housewives" the low proportion in this leisure pattern is somewhat
offset by a high proportion (31.3%) who belong to cluster 10 (the

active family/home pattern), which is also somewhat "ndirected.
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TABLE 2.13

Participation Cluster Membership

by Income
2
’ y
, _ ) 5001- 8001~ 10001- 12001- 15001- 20001- over
\ . to 5000 8000 10000 12000 15000 20000 30000 3000
1. Undirected 33.4% 42.8% 35.8% '46.5% 46.0% 51.0% 55.0% 54.4
2. Performing Arts 1.4 - 0.4 1.6 0.8 0.7 1.8 1.8
Attendance )
3. active Music, 2.1 1.2 0.0 1.3 2.7 0.7

" PpPerforming Arts,

4. Television ' 17.0 14.1 13.7 10.5 7.7 14.9

5. Plays/poetry on . 4.2 1.0 0.0 5.5 1.1 0.8
radion, reco{ds and :
. TV; popular music

y 6. Active sports ’ 1.8 2.4 2.‘3 2.9 4.4 2.7
7. Visual Arts, 1.4 4.1 8.3 5.0 3.4 4.0 °
g3
8. Home media, family 2.9 6.9 5.0 2.8 2.9 3.0
and friends ~ .
° 9. Folk. 7.1 6.8 6.1 7.4 9.0 7.7
\ \

- 10. Active individual = .:28.7 20.2 27.2 17.2 22.0 13.3
and family .
activities -
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TABLE 2.14

Participation Cluster Membership
by Occupation

. Undirected

. Performing Arts

Attendance

. Active Music,

Performing Arts,

4. Television
5. Plays/poetry on
radio, records and
TV; popular music
6. Active sports"
7. Visual Arts,
g. Home media, family
and friends
9. Folk
10. Active individual'

and family .
activities

Professional

Sales &
Clerical

54.3%50.7%46.3%73

3

10.

.1

18]

3

l.1

0.0

10.5
0.2
2.2

6.4

3.8
5.1
19.9

- @
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.9%43.6%37.9%42.6% 44

0.2 0.0 3.9 1.8 1.0 3.
0.6 0.0 3.4 0.9 0.0 2.
15.2 9.9 14.5 12.3 28.3 3.
5.0, 0.0 0.0 1.0 2.3 3.
3.9 0.0 4.9 2.0 0.0 6.
1.1 0.0 1.1 6.6 4.0 4.
6.6 0.0 7.4 1.9 0.9 7.
8.1 5.8 6.9 4.5 3.1 9.
13.1 10.4 14.3 31.3 17.8 15.
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more than three times as many professionals and service workers are

A second very noticeable pattern occurs in the television cluster.
While most occupation groups pursue this activity with more or less
similar frequency, for retired persons over one quarter (28.3%) have
television watching as their major leisure pattern. 1In contrast, it‘
is the dominant pattern fof only 3.3% of the students.

Arts related clusters al;o have interesting differences, although
at much iower participation rates. Relative differences across occu-
pation groups are mucﬁ higher, however. The performing arts
pattern seems to be the domain of three groups, professionals (3.1%),21
service workers (3.9%), and students (3.2%). "Housewives", with 1.8%
in this cluster, seem to represent the probable distribution of their
husbands split between professional -and other occupation groups. The

relative differences within the cluster are reflected in the fact that

likely to be in this cluster as sales and clerical workers, blue
collar workers, or retired persons. Virtually the same pattern exists
for a second arts grelated cluster, active music, performing arts, and
religious music (cluster 3). While the educational and probable in-
come distributions may partially explain the higher membership rates

among professionals in these clusters, the explanation for service

workers is less obvious. Even such alternatives as social association

2115 this analysis the white collar workers were separated into
two groups, professionals and sales and clerical. Diffe. ences between
these groups in several clusters demonstrate the efficacy of this di-
vision. Conceptually, the distinction is based on eduvcational and
social status differences between groups based on doctors,  lawyers,
professors, accountants, and engineers, on the one hand, and salesmen,
businessmen and office workers on the other.
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patterns and statns for profeSSLOnals do not seenm to be relevant for
22 -
the service workers. o

’
P Y

The media arts, popular music, home/family activity, cluster (5),
which represents the third arts related cluster, has a very different
péttern. For this cluster the highest participant group is the blue
collar worker (5.0%). After students, fetired persons are also promi-

nent. This pattern is consistent with lower education and income

levels found in earlier analyses of this cluster. The students could
belong to the cluster both because of their interest in the arts and
their much higher { terest in popular muéic.

The final arts RXelated cluster, visual arts, choral music,
church (7), provides stili another variation. For this cluster it is
sales and clerical workers, and housewives, who have the highest pro-
portions of participants (6.4% and 6.6% respectively). Professionals
(4.7%) and students (4.9%) follow, but are almost equaled by retired
persons (4.0%). Service workers (1.1%), blue collar workers (1,1%)
and farmers (0.0%) are the low groups. At least part of the explana-
tion for this pattern is the somewhat eclectic character of the acti-
vities in the cluster. The combination of visual arts, choral music

and r2ligion admits a variety of individuals who might be unrelated in

a more narrowly defined activity group (as is true for the indivi-

dual-activities that constitute this cluster - see TABLE 2.29. Far
} éxample, high housewife membership may be attributable to craft
activities. The fact that visual arts are largely cost free activi-

ties is another factor which could induce broader participation.

22Thls category includes cleaning workers, food handlers, hedlth
workers, personal service workers, and protective service workers. 1In
terms of real jobs, maids, janitors, cooks, bus btoys, waiters, order-
lies, dental assistants, bell boys, barbers, hairdressetrs, firemen,
7}§j:pollcemen, etc.
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However, prior to proceeding to the analyses of individual acti-

-

vities, we shall examine individual activities in terms of social and

historical patterns of participation.

- o
tom

Social Participation Patterns

The questionnaire pursues three additional aspects of current
participation: (1) the cost of participation (where applicable); (2)
the distance traveled to participate; and (3) the soéial structure of
participation (i.e., with whom the respondents do the activity). Re-
sponses to the first two questions showed a considerable amount of
variances and also a significant humber of non-responseé. This may
indicate a lack of'refiability 1 ‘the answers. Until a more careful
analysis of these data is possible and corroborating data are com-
pared, it was decidedrto present the simple frequency distribution
on both cost and distance traveleu (§FPENDIX q) without comment.

Responses to the question on "person(s) most often participated
with",‘on the éther hand, were much more frequently and apparently
reliably answered and data are presented in TABLE 2.15. Generally,
the pattern of social participation follows expectations for activi-
E}g§ wnere such preconceptions are most fea;ible. For example, read-
ing is an-activity pursued aléne 5y over 87% of the popdﬁq&éon; so
are writing (77.8%) agé’day-dreaming (94.9%). 4

Among arts related activities there are several interesting and
non-obvious patterns. For exémple, perfd}ming arts activities Syr-
sued using media (radio, TV, reéordé) are done alone for a signifi-
cant plurality of the pqgtigipants (from 44.8% to 47.6%). This may

. B 5%,
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be a reflection of the fact that radio, in particular, is often a

secgndary activity done in conjunction with otherJPhings, e.g. doing
housework or driving to work (alone). It also forms a contrast to
attendance at events presenting similar live entertainment where
spouses and friends comprise the largest .groups. ®

Only two of the arts related activities have pluralities as
family activities. They are "going to choral concerts (33.2%) and
touring buildingg and museums (35.9%).- Museum visits‘ar; a tradi-
tional family activity. Choral concerts are probablyﬁfamily related
because of the strong relationship with religious activities. There

are also several arts related performance activities which are not

family (as opposed to spouse) or children oriented. These are at-

tending symphony or chamber concerts (a total of 15.8%), jazz con-
certs (14.5%). theater pe}formancesxiigfﬁ%), and ballet (21.9%). .

Actually, no axts related activity is children oriented. Opera, with

9.7%, is the ﬁighest in this entire group.

Some other activities are friends oriented. 2mong these are
singing or playing in a chorus (44.2%) and acting (47.4%). These
are of interésg‘because they aré active participation leisure pur-

suits that are not spouse oriented. Other similar active pursuits,

like painting, crafts, or playing an instrument seem to be primari- . .

-

1y (over 50%) solitary activities.

There are .no distinctions over all activities between arts and
non-arts activities with regard to social particiration patterns.

Children "‘comprise a small percentage of the focus of all activities’

(except playing with children). Other activities are mixed. Active
N .
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pTaeee 2

AT LS g

1.
18.
13.
25,

1.
16.

L

10.

.
12.

30.

K}

26.
21

20.

3.

Going to symphony or chamber concerts.
Going to an opera, ©

Going to choral concerts,

Singing in or playing for a chorus, choir,
or othsr singing group.

Going to jazz concerts.

Going to folk/ethnic concerts or
festivals.

Playing an instrument in a group or

for your own entertainment or taking ’
music lessons,

Painting, drawing, making sculpturs,
doing graphic art, taking photographs
{as art) or making films yoursaif.
Doing crefts.

Taking art classses in painting,
sculpturs, graphics, film, or crafts.

Going to a ballet or modern dance
performance. * .
Going to a folk dancing performance.

Going to theater performance.

Acting in plays or musicals, performing
in a dance group, teking lessons in sither,
or providing behind the scene supgori.

Writing novels, stories, plays, or
postry, or taking classas in writing.

Visiting painting; graphic arts, photo-
graphy or sculpture exhibits.

Visiting craft exhibits,

Touring buildings, stc. for design or
historic value or visiting history,
science or technicai museums.

Listening on radio or watching-cn TV
classica) music, opera, or dancing.
Watching garformances of jazz on TV
or listening on the radio.

Listening to radio broadcasts, your own
racordings or watching TV productions
of plays or postry.

Taking classes or attending lectures on
art history, literaturs, etc., or belonging
to g litersturs club.

<alone

17.1
19.1
13.9
24.5

3

1509
15.2

60.7

56.7

77.8

18.7

"15.3
11.5

47.6
44.8
46.6

54.8

-

14

TABLE 2.15

family

11.7
20.7
33.2
18.0

9.2
24.7

4.0

-

14.8

[YS 2N 8]
(o2 #)

15.2
21.8

11.7
4.5

17.6

20.9

spouse

33.4
25.1
22.0
11.6

40.6
17.3

Distribution of Social Participation
.Pattern for Each Leisure Activity

children'

W -~

4.
9.
4.
1.

U n
o d

friends

33.
25.
26.
44.

N WO B

44.
29.

W o

23.3

15.7

14.
29.

= o -

29.1
27.7

37.8
47.4

32.9
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TABLE 2.15Cont.

alone family spouse

Watching regular TV programs day 20.2 42.7 26.4
and night except sports and news.

Listening to radio broadcasts of ail 47.1 22.8 17.8
other music,

Listening to recordings. 42.6 23.8. 21.6
Going to rock or country and western 6.2 11.2 31.8
or rhythm and blues concerts,

Going to fairs and carnivals. 4.4 46.3 18.6
Going 10 the movies. 6.6 24.6 35.8
Watching sports on TV or listening 21.8 .32.4 27.83

" onradio.

Going to watch sports in person. 11.2 22.9 29.2
Playing comptitive sports. 15.2 10.7 7.1
Jogging, weight lifting or other 66.0 5.3 , 7.6
exercise program. .

Camping, hiking, back-packing, 10.7 35.6 .19.5
hunting, fishing, etc. .

Picnicing, visits to parks, 008, nature 9.2 44.8 21.7
walks, or driving a car for pleasure,

Playing with your children, 19.1 48.9 11.4
Playing indoor activities o games 4.5 28.0 18.9
with friends and/or family. )

Visiting with friends or family 24.1 37.5 19.9
members, writing letters, talking

to friends on the phone, etc.

34. , Going to church or doing othar 15.8 48.1 20.8

church-related activities,

Playing with pets. 52.9. 24,7 12.8
Rud‘ing {tiction boaks, periodicals; 87.1 « 2.5 6.3
and nonfiction). ) .
Watching news and information 25.7 32.9 35.5
programs on TV or reading in

newspapers and news/magazines.

Do-it-yourseif activities or hebbies. 75.4 7.4 11.2
Sitting and thinking~day-dreaming, 94.9 2.3 2.0
Charity, volunteer, social service, or 47.4 6.7 ]; 2.5
political orgenization activities. ' ’
Fraternal drgsnization or club 45.2 3.9 9.4
acCtivities,

%0
N\

children

pW
W

friends
6.3
9.1

8.4
47.6

22.°
26.9

13.8
29.6
63.6
19.0

23.5




(as opposed to passive) pursuits are generally individual oriented,

i.e.performed alone. MNotable exceptions are the social outdoor acti-

\

vities like camping, etc., and picnicking, etc.

Historical Participation Patterns

.The foregoing discussion has focused on leisure activity during
tus 12 montihs prior to answeriuyg tue questionnaire. Further guestious

were also asked about participation at earlier times. Specifically,
the fact of part1c1patlon in each activity was pursued for the period
between the thh birthday and one year prior to receiving - the
questionnaire, and prior to the 18th birthday as well. Analyses of
these historical participation patterns may suggest several different
types of useful 1nformatlon3 Fiyst, the historical pattern is likely
to be suggestive of future participation. Second, the historical
pattern can suggest the degree to which some activities are less than
annual pursuits. Third,. the pattern reveals the proportion of “new"
participants in each leisure activity. Finally, it is p0551ble to
infer declining activities by examining previous, current and new
part1c1patlon levels (although this may be the most tenuous of exten-
sions). The follow1ng three tables provide data relating to each of
these types of information.

‘ TABLE 2.16 presents results of historical participation “levels

-

broken into four distinctive (not overlapping) periods - Before 18;

L

After 18! out‘not'in the past 12 months; last 12 months, but not since 18

(the new participants); and Both since 18 and last year. 'The third and
e fourth columns constituted the previous 12 months' participants in each

activity.

J1

Q
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Numbers equal percentages of those who answered positively in each

e

ﬁlstorical participation category. Before 18 pérticipation was de-
fined in a separate question so indivicuals can appear both there and
in one o§ the other three columns, depending on whether they partici-
paged just as adults or as adults and as "children".

Following are observations about these historical patterns which
seem pafticularly noteworthy. Many other combinations and breakdowns

are also possible.

.
)

° Eight of 22 arts related leisure activities on the first page of

the TABLE show higher proportions of the population participating

N .

" before their 18th birthgay'than after: The largest differences occur
in active pursuits like playing an insgrumgnt, singing'or acting.
Childhood lessons and high school play experignces often seem to be

..left behind. 1In fact, with the exceptiogzof going to chéral concerts
(an activity related to church aptivitieé) all of the eight are ac-
tiQe pursuits probably closely éssoc;ated with school (activity

\numbers 13, 55, 24, 10, 12, 27, 2 and 3). Similar situations exist

for non-arts activities like going to fairs and carnivals, gbihg to

movies, playing competiti;e sports, jogging; etc., camping, etc.,
playing indoor games, and similar active pursuits. A conclusion
which may be drawn from the results is that people move in the direc-
tion of passive activities as they get older.

A second notable finding is that adult participation generally

does not greatly outstrip childhood participation (net). That is,

only slightly moke people participate as adults than did so as child- |

ren. This suggests a powerful influence of childhood participation




Going to symphony or chamber concerts.

Going to an opera.

Going to choral concerts.

Singing in or playing for a chorus, choir,
or ather singing group.

Going to jazz concerts.

Gaing to folk/ethnic concerts or
festivals,

.~ Playing an instrument in a group or

for your own entertainment or taking
music lessons.

Painting, drawing, making sculpture,
doing graphic art, taking photographs
{as art) ar making films youtself.
Doing crafts,

.. Taking art classes in painting, *

sculpturs, graphics, film, or crafts.

Going to a ballet ar modern dance
performance.
Going 1o a folk dancing performance.

Going to theater performance.

Acting in plays or musicals, performing
in a dance group, taking lessons in either,
or providing hehind the scene support.

Writing novels, stories, piays, or
poetry, or taking classes in writing.

Visiting painting, graphic arts, photo-
graphy or sculpture exhibits.

Visiting craft exhibits.

Touring buildings, etc. for design or
historic value or visiting history,
science or technical mussums.

Listening on radio or watching on TV
classicl music, opers, or dancing.
Watching performances of jazz on TV
“or listening on ths radio.

Listening to radio broadcasts, your own -

. recordings or watching TV productions
of plays or poetry,

Taking classes or attending lectures on
art history, literaturs, etc., or'belonging
to a literaturs club.

Before

25.8
11.9
51.0
42.1

15.9
36.4

27.2

32.9

36.9

39.9
50.9

46.8
38.2
39.3

29.0

TABLE 2.16 *
Historical Participation for All Activities

18

82

After 1% Last year
but not but not
in 1 year since 18
13.4 3.1
11.9 1.5
14.3 6.5
12.1 1.9
11.6 3.0
11.2 4.5
9.3 2.5
10.9 5.2
12.7 5.6
11.8 -— 2.7 .
10.0 2.5
10.5 2.3
19.0 5.1
10.4 1.3
14.1 1.9
14.5 5.8
10.2 9.3
14.2 9.9
8.9 10.74
8.6 5.7
10.1 7.2
14.4 2.6

33

Both since
13 and last -~
year
10.

2.

28.
12.

6.
10.

11.

16.

22.

32.
31.

32.
27.

26.



4.
21.

22,
15.

18.
28.

2.
3.
3.
R,

. 40

42,
36.

41,

’

3.

Watching regular TV programs day
and night except sports and news.
tistening 1o radio broadcasts of all
other music.

Listening to recordings.

Going to rock or country and western
or rhythm and blues concerts.

Going to fairs and carnivals.

. Going to the movies.

Watchir; sports o:, 'V or listening
on radio.

Going to watch sports in person.
Playing competitive sports,

Jogging, weight lifting or other
exerciss program.

Camping, hiking, bati-packing,
hunting, fishing, stc.

Picnicing, visits to parks, zoos, nature
walks, or driving a cér for pigasurs.

Playing with your childeen.
Playing indoor activities or games
with*friends and/or family.
Visiting with friends or family
members, writing letters, talking
to friends on the phone, etc.
Going to church or doing other
church-relathd activities.

Playing with pets.

Reading (fiction bocks, periodicals,
and nonfiction).

Watching news and information
programs on TV or rea8ing in
newspapers and news/magazines.
Do-it:yoursslf activitias or hobbias.
Sitting and thinking—day-dreaming.

Charity, voluntesr, social servire, or
political organization activities.
Fraternal organization or club
activities.

-

3
TABLE 2.16 Continued

After iS
but not
Before 18 in 1 year

72.3 3.7
85.7 4,2
76.8 /6.5
43.0 15.6
87.0 27.6
85.9 16.4
64.9 5.8
74.7 21..2
54.7 13.2
60.5 14.3
72.9 18.5
86.6 8.7

10.1°
80.7 13.2
92.8 3.1
88.8 16.6
"63.8 9.6
86.9 7.7
77.85 T2.7
72.8" 6.0
81l.8 ‘ 3.5

'
33.0 16.1
I+

21.5 11.5

4

Last yedr

but not

since 18
6.

5.

4.

3.

~N O

Y W >

5

3

O O

N

9
3

Both since
18 and last

year

73.
72.

64.
22.

41.
57.

64.
40.
l6.
35.
< 44,
65.
45.
55.

81.

60.
44,
67.

79.

Py

65.
66.

20.

14.

[ooBEN ]

Q > N

7

4

*The careful reader will probably notice that the sum of current acti-

vity (column 3 and column 4) does not always equal current participa-

tion as presented in TABLE 2.1.
were used in constructing the tables.

(APPENDIX A) which asks about levels of current participation.

2.16 uses question C, which asks about historical participation.

This is because 2 different questions
TABLE 2.1 uses question D

TABLE

Dif-

fering response fates for these two questions accounts for most of the

small differences (APPENDIX E).:

Some may also be attributed to the

small proportion of the sample who just turned 18 ana would therefore

answer the.2. questions somewhat differently for some activities.

g3 94




in later participation (a suggestion which is more directly tested
in the longitudinal configuration of these data presented below).

Comparing the second and fourth columns provides a contrast of
earlier with present participation levels. Ten of the 22 arts re-
lated activities show what appears to be a strong staying power in
that continuous participation (column 4) is greater than earlier par-
ticipation (column 2). These activities are numbers 13, 24, 10, 11,
7, 8, 9, 20, 23, and 29. Playing an iﬂstrument, painting and visit- *
ing art exhibits are moderate in this pattern, while the remainder show
a stronger relqtionship; Some of the strongest in this group involve
media participation (e.g. listening to classical music, jazz or theater
and poetry on radio or TV) which suggests availability may be a factor
in the pattern. Some activities, like going to an opera, acting, and
taking classes, are distinctly periodic - obviously done af somewhat‘
long intervals. This conclusion is drawn from the high ratio of
column 2 to column 4 for these activities.

Another interesting set of results are those which define "new"
participants. A new participant is defined here as someone who is
participating for the first time since age 18 (column 3) or as an
adult. Clearly, activities like v1sitin§ craft exhibits (9.3%),

Fouring historic huildings and museums i9.9%), and watching or listen- /
ing to classical music on. TV or radio (10.4%) have gain?d relatively
rore iew acherents in the past year thar gcing to an opera (1.5%),
symgheny (1.9%) . acting (1.3%) -and writing (1.98%). Jfart ot this ; .
difference may refiect changes ii. avgilability oF tﬁe'fo:mer acti.

. [
ties. Another part may be due tc a general ‘ncreasing interest, e.g.

in the craft area. .
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Locking at a different ratio, column 3 to column 4, suggests
another interpretation of the results. This ratio provides a new
participant to steady participant comparison that is more indicative
of the rate of change. For e;ample, the three activities with the
greatest proporticn of "new" participants, 8, 9, und 20, have less
than a .3 ratio of new to continuing participants, while for opera
the ratio is greater than .5. This means that about one quarter of
the opera viewers in the South were seeing it for the first time in
their adult lives. Similar high ratios of new viewers exist for go-
ing tc jazz concerts (45%), folk concerts (45%), taking art classes
(60%) , going to a ballet (46%), going to a folk dance performance
(49%) , and acting (52%). This contrasts verv markedly wiéh non-arts
related activitie§ (second page of the table) where the highest pro-
: portion of new participants is about .30 (pooular concerts). It is
therefore possible to argue that while the non-arts activities still
enjoy a substantial lead in overall par£icipation, the proportion of
new participants in arts related activities seeus muchlhidher.

Another csntgqst of the arts and non-aris activities is :hat the
-atter are consideradbly luss likely to have significant proporticns
nf drop-outs, i.e., those vhc participated as adults. ._ut not in the
past year. Competitive sports is the only activity whkere the number
of previous participants exceeds the .aumber of current participantr.
Charity and volunteer work, and fraternal orgar.zation membership
come close. For arts related ac?ivitfes such periodic participation
is, as was su/gested above, the rule.

A more detailed breakdown of historica. participation patterns

would include distinctions which longitudinally describe participa-

‘
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tion from childhood through current adult narticipation. When child-

. hood participation is divided into three levels (none, little, and

high participation), and previous adult and current particination are

dichotomized, twelve independent historic participation patterns are

~formed. These are represented in TABLE 2.17. They range from absolute~- -

ly no participation (#1) to'participation in all three périods (#'s

8 and 12). Cross tabulating responses to questions on childhood par-

‘ ticipation and adult participation (columns IB and IC in the question~-

naire, APPENDIX A) provide an empirical picture of these pattern

distributions in TABLE 2.18. -

In TABLE 2.18 the following participation patterns will be the

focus of the present analysis:

1. Pattern one (column 1) which shows the proportion of
individuals who have never participated in the activity.

7/

2. DPattern three (column 3) which shows the proportion
participating in this activity for the first time dur-
ing the past year.

3. Patterns five and nine (columns 5 and 9) which'show the

proportion who participated during their youth, but not
afterward.

In addition, the significance of patterns 3, 5, and S is more clearly

seen when contrasting patterns are controlled. For example, new

-

participation (pattern 3) is better understood in the context of total

participation and the impact of childhood participation is more clear

when the two groups, those who subsequently participate and those who

do not. are compared. For this reason two simple ratios have been

developed. The first of these is the impact of youth participation

ratio, which is formed by dividing the proportion who participated

during childhood (prior to age 18) and not subsequently (vatterns 5

37




JPattern
Number

N

oA U s W

TABLE 2,17

Historical Participation Patterns of
Leisure Activity

S

Participated Participated
before 18 between 18 years old
years old ] and one year ago

‘
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low participation

H = high participation
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Participated
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year
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TABLE 2.18
Historical Participation Pattern for
All Leisure Activities

Historical Patterns

1l - 2 3 4 5 6 7 8
17.  Going to symphony or chamber concerts. 66.4 4.6 0.6 2.6 6.3 8.2 2.1 6.8
18.  Going to an opera. 79.8 6.2 1.1 1.0 4.0 5.4 0.4 1.5
13.  Going to choral,concerts. 42.1 2.0 1.8 3.1 7.8 10.4 4.4 17.8
25.  Singing in or playing for a chorus, choir, 55.2 1.2 0.3 1.112.7 6.0 0.7 4.2
or other singing group. .
14.  Going to jazz concerts. 73.5 4.1 1.2 1.6 4.9 7.1 1.8 4.2
16.  Going to folk/ethnic concerts or festivals. 68.8 3.4 1.8 2.8 5.4 7.5 2.7 6.8
24 Playing an instrument in a group or for 62.2 0.6 0.5 0.4 .8 5.5 1.1 3.9
your own entertainment or taking music
lessons.
10.  Painting, drawing, making sculpture, 60.1 2.5 1.7 2.2 6.4 7.1 3.3 9.7
doing graphic art, taking photographs '
fasart) or making films yourself,
i1 Doing crafts. 46.5 3.1 2.0 7.0 5.7 8.5 3.2 15.0
12, Taking art classes in painting, 72.7 4.7 1.0 1.3 7.1 6.2 1.4 2.5

sculpture, graphics, film,.or crafts.

3. Goingtoavalletormoderndance ~ 79.2 3.8 1.5 1.4 2.7 6.3 0.9 3.7

performance.
31.  Going to a folk dancing performance. 78.2 4.2 0.4 1.3 4.0 6.1 1.9 3.4
26.  Going to theater performances, 52.9 5.5 1.2 4.1 5.5 12.5 3.5 11.1
21. Acting in plays or musicals, performing 71.1 1.1 0.3 0.3 13.2 8.2 0.6 1.6

in a dance group, taking lessons in either,
or providing behind the scene support.

2. Writing novels, stories, plays, or 63.7 2.4 0.4 0.7 9.6 10.5 1.1 6.1
poetry, or taking classes in writing.

1. Visiting painting, graphic arts, photo- 50.5 4.2 2.4 6.0 6.4 10.0 3.4 15.1
graphy or sculpture exhibits. .

8. Visiting craft exhibits. . 42.3 3.7 4.2 9.9 5.1 6.4 4.6 20.1

8. Touring buildings, etc. for design or 37.5 4.1 2.7 4.9 7.0 9.5 6.6 22.8

historic value or visiting history,
science or technical museums,
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68

20.
23,

29,

21.

22,

+ 15,

19
28.

2.
3.
an.
)

40.

Listening on radio or watching on TV
classical music, opera, or dancing.
Watching performances of jazz on TV
or listening on the radio.

Listening to radio broadcasts, your own
recordings or watching TV productions

of plays or poetry.

Taking classes or attending lectures on
art history, titerature, etc., or belonging

to a literature cluh.

Watching regular TV programs day and

night except sports and news,
Listening to radio broadcasts of all
other music.

Listening to recordings.

Going to rock or country and western
or rhythm and blues concerts.

Going to fairs and carnivals.

Going to the movies.

Watching sports on TV o listening

on radio.

Going to watch sports in person,
Playing.competitive sports,

Jogging, weight lifting or other
exercise program.

Camping, hiking, back-packing, .
hunting, fishing, etc. -
Picnicing, visits to parks, 200s, nature
walks, or driving a car for pleasure.
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43.

6

53.8

49,1

65 47

10.9

11.5

10.
12.

19.

21.
43.
33.
22.
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Playing with your chitdren.
Playifig indoor activities or games
with friends and/or family.
Visiting with friends or family
mermbers, writing letters, talking
to friends on the phone, etc.
Going to church,or doing other
church-related activities,

Playing with pets.

Reading (fiction books, periodicals,
and nonfiction),

Watching news and information
programs on TV or reading in
newspapers and news/magazines,
Do-it-yourself activities or hobbies.
Sitting and thinking—day-dreaming.

. Charity, volunteer, social service, or

“paolitical organization activities.
Fraternal organization or club
activities.

16.7

3

0.3

0.0

v

5

6.0

1.4

4.1

7.0
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30.6
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13.7-
21.8
20,0
25.3

32,2

8.8

5.3

1.8

3.4

3.7
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and 9) by the proportion who participated both during their youth

and adulthood: 5+9 . The higher the value the lower
5+6+7+8+9+10+11+12
the impact of youthful participation. This ratio is presented in

TABLE 2.189.

The second ratio is designed to show the relative contribution

of new adult participants. It is formed by dividing new participants

-~

(pattern 3) by total participants during the past year:

3 - The higher the ratio the greater the impact of new
3+4+7+8+11+12 ‘

participants or the larger the relative growth from new adherents in

that activity for the previous year. This ratio is presented in

TABLE 2.20. 23

Column 1 on TABLE 2.18 shows clearly that arts related activities
have been pursued less than most non-arts related leisure activities.
Only going to pop concerts (47%), doing charity or volunteer work
(51.9%), playing competitive sports (43.7%), and belonging to frater-
nal organizations (65.6%) compare to arts related activities in terms
of the proportion of the population which has never-participated.

Any "advantage" associated with previous participation in determining
subsequent participation is therefore greatly reduced for the arts
related activities. Some of the arts activities are clearly pursuits
eﬂjoyed by a very small proportion of the population. Opera, jazz
concerts, painting, etc. classes, bq}let, folk dance performrances,

and acting have all been completely ignored by over 79% of the popu-

23There are several other ratios which could be developed to show
various aspects of the pattern of historical participation. Because
the primary focus of this report is not to present a historical analy-
sis, these will not be described here.
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iation of the South. 1In contrast, none of the arts activities exhi-
bit the kind of historical unigérﬁal participation enjoyed by televi-
sion (89.1%), going to fairs and carnivals (89.1%), picnicking, etc.
(89.5%), and ;istening to the radio (88.5%). °The most "popular" arts
related activities are going to éhoral concerts {Elosgly associated
with church attendance, 57.9% participation), visiting cféft exhibits
(57.7%), and touring buildings and going to museums (62.5%).
The £hird column of TABLE 2.18 shows the proportion of the popula-

tion participating in each activity for the first time. Among arts

activities the highest new participation rates are exhikited for those
activities which are the most universally pursued in general. The-
largest single group is the 4.2% -new participants visiting craft
exhibits. Others ranging from 2.0% to 2.7% are painting, listening to
plays and poetry, visiting art exhibits, and touring buildings and
museums. With the exception of painting, éll of these are passive
activities. At the opposite extreme are several active pursuits,
writing, playing an instrument, singing and acting, all of wﬁich show-
ed a .5% or less increase in new participants. .
In comparing thne arts and non-arts activities it is interesting
to note that the range of proportions is very similar. If anything,
the arts related activities show sliéhtly greater proportions. How~
ever, the.generally higher partiéiéation rates among non-arts
activities allow les; opportunity for this type of change to occur.

Patterns 5 and 9 show the extent to which individuals who parti-

cipated in activities during their youth failed to do so during adult-~

hood. The outcome shows similaritie{ito earlier results in that the
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most common activities falling into this pattern are active leisure
pu;;pi#s.like singing{ acting, writing and playing an instrument.
This is true for both low and high early participation groups, although
it is‘somewhat less extreme for the latter éfoup. For non-arts rela-
ted activities a similar pattern prevails with regard to active
pursuits.
In the aggreate, results for arts related ard non-arts activities
- may be compared by using mean (average) values for each group. -Among '

those with little childhood participation the mean values of adult *

nonparticipation are relatiyely close, 5.62 for the arts related and

4.8 for the non-arts. As might be expected the results for high child-
hood participants are much lowef, i.g., }f you did it a lot when ybu
were young you were less likely tb stop as an adult. However, there are
notable differences between arts and non-arts act;vities. The former
group has a mean percentage of lll, whilg the latter has a mean percen-
tage of 2.30, more than twice as high. Extensively participating in
arts related activities prior to the 18th birthday_seems to have a much
greater -impact than similar patterns in non arts activities.

A final relevant observation from TABLE 2.18relates to the out-
come of pattern 12, continuously pursued activities. There is no érts
related activity in which more than 7.2% of the population has con-
tinuously (during all éhrée stages used in this analysis) engaged. 1In
contrast, there are only three non-arts activities in wﬁich less than
7.2% of the population has continuously- engaged. Arts rélated activities

tend to be picked up later in life and pursued more intermittently than

other activities.




A

The question of the impact of preadult participation is examined
again in TABLE 2.19. The figurés in this fable éhow the ratio cof
those who did participate before age 18 to those who currently parti-
cipate. The higher the ratio the less the impact of early'particif
pation. It is clear in looking over these numbers thaé.early eng;ge-
ment in arts related activities has a lcwer overall impact than is
true for non-arts activities. (Compare figures on the first page of

the table to those on the second page.) One factor explaining this

" . phenomenon is that many early arts activities were mandatory. Art

and music classes in school and obligatory mpsical instrument learn-
ing would be prime examples.. Actiné, or more probably dance lessons,
is another activity usually much more popular fcr the young than for
adults. These activities account for a significant proportion of the
notably highfvalues. A second factor is the previously mentioned fact
that the high general level of participation in non-arts activities

permits less variability in ccoss~pattern comparisons.

Another factor in opgfation“here could be the relative "cost” of
doing each type of activity. Many of the arts activities have various
kinds of costs associated with them that are not presént for many non-
arts activities. Tor example, going to concerts or other professional
events is generally expensive. A review of éhe non-arts acti&ities
will’shoy that going to pop concerts and sporting events (where an
entry fee may be required) has a ratio more similar to arts events
(like concerts and operas) than other non-arts activities. Similarly,
many non-arts activities with the lowest ratios are relatively cost-

§ .
less. Prime examples are TV, radio, records. reading, and visiting

3




friends. Transitioning to adult participation in these activities '

requires very little effoct.

Our final extension of the historical pattern analysis invélves :
a further look at the question'of new adult participants. The New
Participation Ratio (TABLE 2.20) is simply the proportion of-curreht
participants who had never participated prior to the last year. The
ratio is designed as an indicator of growth not promoted by historic-
al patterns. Generally\ arts related activities show a higher pro-
portion of the kind of participation, although differences are pri-
marily between ranges of 1% to 3%’for non-arts activities and 4% to
9% for arts related activities. These kinds of differences would be
expected gfven general participation levels discussed earlier.

However, several very striking individual activity findings are
in evidence. Fully 27% of all individuals attending operas in the
South during the year ;rior to responding to the survey had never
attended an opera before. At a somewhat lower level, 19% of those’
attending ballet or modern dance performances had also never parti-
cipated in these activities before. These and several gther examples
not as dramatic would seem to be the result of three different kinds
of influence. First, participation in all of these activities has~
never been very high. This provides a larger pool of individuals who

fit in the category of non-attenders. Second, the availability of

many of the activities in this group is sporadic. Except in major

@ _l 6}_-{)




LOCaP Y

1.
18,
13.
25,

4.
16.

2.

10.

1.
12,

. 30

3

26.
2.

20.

2.

K3

The Impact of Pre Adult

Guing to symphany or chamber concerts.
Gaing to an opera.

Going to chorat concerts.

Singing in gr playing for a charus, choir,
or other singing group.

Going to jazz concerts.

Gning to folk/ethnic concerts or
festivals. -

Playing an instrument in a group or

for your own entertainment or taking
music lessons.

Painting, drawing, making sculpture,
doing graphic art, taking photographs
{asart) or making films yourseif.
Doing crafts,

Taking art classes in painting,
sculpture, graphics, film, ar crafts.

Going to a ballet or modern dance
performance.
Going to a folk dancing performance.

Going to thaster performance.
Acting in plays or musicals, perfarming
in a dance group, taking lessons in either,

* or providing behind the scene support.

Writing novals, steries, plays, or
poetry, or taking classes in writing.

Visiting painting, graphic srts, phato-
graphy or sculpture exhibits.

Visiting craft exhibits.

Touring buildings, etc. for design or
histaric vatus ar visiting history,
sciance or technical mussums.

Listening on radio or watching on TV
classical' music, opera, or dancing.
Watching performances of jazz on TV
or listening on the radio.

Listening to radio broadcasts, your own
recordings or watching TV productions
of plays or poetry,

Taking classes or attending lectures on
art history, literature, etc., or belanging
to a literature club.

TABLE 2.19
Participation Ratio

.26
.35
.18
.42

.26
.23

.41

.22

.16
.41
.20

.26

.16
.54

.34
.18

.14
.15

.09
.12

.17

.39

96




42

41,

TABLE

Watching regular TV programs day
and night except sports and news.

Listening to radio broadcasts of all
other music,

Listening to recordings.

. Going_ to rock or country and western

or rhythm and blues concerts.
Going to fairs and carnivals.
Going to the movies.

.

Watching sports on TV or listening
on radio. ’

Going to watch sports in person.
Playing competitive sports.

Jogging, weight lifting or other
exercise program.

Camping, hiking, back-packing,
hunting, fishing, etc.

Picnicing, visits to parks, zoos, nature
walks, or driving 8 car for pleasure.

Playing with your children.
Playing indoor activities or games
with friends and/or family.
Visiting with friends or family
mambers, writing letters, talking
to friends on the phone, etc.
Going to church or doing other
church-refated activities.

Playing with pets.

Reading (fiction books, periodicals,
and nonfiction).

Watching news and information
programs on TV or reading in -
newspapers and news/magazines.
Do-it-yourself activities or hobbies,
Sitting and thinking—day-dreaming.

Charity, volunteer, social service, or
political organization activities.
Fraternal organization or club
activities.

2.19Continued

.08
.07

.07
.16

.lo
.07

.06
.13
.35
.16
.11

.07

.10
.04

.09
.16
- 08
.05
.06
.10
.19
.24

97 117




TABLE 2.20

S AP Ay Asm TP

New Participation Ratio

17.  Going to symphony or chamber concerts. .04
18. - Going to an opara. .27
13. ~“Going to choral concerts. .05
2 25.  Singing i or playing for a chorus, choir, .02
‘ or other singing group.
14.  Going to jazz concerts. ’ .12
16.  Going to folk/ethnic concerts or .12 - .
festivals.
24,  Playing an instrument in a group or .04 .
for your own entertainment or taking
music lessons.

10.  Painting, drawing, making sculpture, .08
doing graphic art, taking photographs
{as art) or making films yourself.

11, Doing crafts. .06

12.  Taking art classes in painting, C11
sculpture, graphics, film, or crafts.

30. Going to a ballst or modern dance .19
performance,
. 31.  Going to a folk dancing performance. .06

3 26. Going to thestsr performance. .05

~ . 21. Actingin plays or musicals, performing -08

i in a dance group, taking lessons in either,
- or providing behind the scene support.

2, Writing novels, storiss, plays, or - .04
poetry, or taking classes in writing.

7. Visiting painting, graphic arts, photo- .08
graphy or sculpturs sxhibits.
8.  Visiting craft exhibits. .10
; 9. Touring buildings, etc. for design or .07
i historic value or visiting history, ,

- science or technical mussums.

20.  Listening on radio or watching on TV .05
* classical music, opera, or dancing. .
23.  Watching performances of jazz on TV .06
' or listening on the radio. ’
. 29.  Listening to radio broadcasts, your own  ° .07
= recordings or watching TV productions
of plays or poetry. ’

3. Taking classes or attending lectures an ,06 1
art history, literature, etc., or helonging
to a literature club. -
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32,
- 38,
37.

42,
36.

41.

Watching regular TV programs day
and night excapt sports and news.
Listening to radio broadcasts of all
other music.

Listaning to recordings,

Gaing to rock or country and western
or rhythm and blues concerts.

Going to fairs and carnivals.

Gaing to the movies,

Watching sports on TV or listening
on radio,

Goingto watch sports in person.
Playing competitive sports.

Jogging, weight lifting or other

axefcise program.

Camping, hiking, back-packing,
hunting, fishing, etc. o
Picnicing, visits to parks, z00s, nature
waiks, or ngng a car for pleasure.

Playing with your children.
Playing indoor activities or games

_with friends and/or family.

Visiting with friends or family
membars, writing letters, talking
to friends on the phone, etc.
Going to church or daing other
church-related activities.
Playing with pats.

Reading (fiction books, periodicals,
and nonfiction).

Watching news and information
programs on TV or reading in
newspapars and news/magazines.
Do-it-yourself activities or hobbies,
Sitting and thinking—day-dreaming.

Charity, volunteer, social service, or
political arganization activities.
Fraternal grganization or club
activities.

TABLE 2.20 Continued

.02
.00

.01 |
.06

.01
.01

.03
.02
.01
.04
.01
.01

.00

.01
.01
.01
.02
.01
.00
.06

.09
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24 The same is true—

cities, operas are only infrequently available.
for dance performances. Classes in arts related areas are only
recently becoming generally available fpr adults who have completed
their formal education. ,(Thus, it would not be surprising to gind
significant numbers.of first-time participants. Finally, there is
the notion that these activities are recently becoming more popular.
That is, something is causing people to seek out these activities in
ever increasing numbers. This "change" in leisure patterns is attri-
buted to a number of factors, including Qenéraily higher education
levels, more people yith more money, especially in the South (all of
~the activities which show high new participation rates are relatively
expensive), and a brbadening of horizons in the South due to an
influx of northeri immigrants and increased communications. Unfor-

tunately, there is no way to test any of these propositions with the
data available in this study,25 but it is possible to evaluate
general participation levels for these and all other leisure acti-
vities in terms of many of the basic demographic and socio-economic

variables.

24The issue of availability has not been directly pursued in the
body of this report. This is because the measure of availability is
self report and there was no procedure readily available to sort
genuine level of opportunity from information gags that couléd lead to
a perceptlon of unavailability. While we will alude to issues of
availability in later discussions, ‘particularly in Chapter 4, on
barriers to increased participation, the only general reference to
questlons on perceived availability is reported in APPENDIX H using
answers to question IA from the cuestlonna;*e.

25 While it is theoretically fea¢1ble to examine the group of
individuals defined as new participants in terms of socio-economic
. and demographic characteristics, the small number of individuals in
these groups, even though they are important for the particular acti-
vities, present methodological problems which cannot be resolved with
the present data. Future research in this area should certainly
address” this important question. .
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Overall, the results of the historical analyses provide useful
information on the development of current leisure>activity patterns
and some insight into how those patterns are likely to change. How-
ever, the analyses presented here are far from complete in this regard.
Much more work should be done on gquestions of why some childhood pat-
terns persist and others do not, and on what drives people to new

pursuits in situations wheré no previous history of participation

exists. In the next section some further steps are taken to confirm

some of these questiohs as we undertake to exanmine the relationship of

socio-economic and demographic variables to leisure activity participa=
tion levels. ’

i
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Demographic and Socio-Economic Predictors

of Individual Leisure Activities

As in the previous analyses, the relationship between leisure
activities and the available demographic and socio-economic predic-
tors will ose examined here. An activity-by-activity description

across each predictor variable will be presented. This analysis

- will permit -identification of relationships between the predictor

and a particular activity or type of activity. Previous research
has demonstrated a number of relationships between participation in
certain types of leisure activities and membership in certain social,
economic and demographic subgroups.26 Our objective bere is to d;t!
termine if these relationsﬁips are true for- the population being
studied‘here. In addition, the comprehensiveness of our list of
leisure activities will permit comparisons across activities that
have not been possible in much of the previous reseﬁ ch.

The demographic predictor variables used in these analyses in-
clude: sex, age, number of children, race, and community size.

Socio-ecgnomic factors are: education level, income level,:Gand

occupati®ns These variables constitute a more or less standard set

of predictéis which appear in most of the previous literature and,

to a greateg or lesser degree, have been found to be related to par-

ticipation in certain types of leisure activities.27 Our focus will

1

26 americans and the Arts, op. cit., Schliewen, op. cit.,
Robinson, John P., How Americans Use Time, New York, Praeger, 1977.

27It is not our intention to provide a detailed comparison of the
present findings to other research on this subject. Since the objec-
tive of the study is to provide a useful summary of descriptive and
"marketing" information, such comparisons, though interesting, are
not called for in this report. -Interested readers can refer to basic

references and make their own compar%fiﬁs.’
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.be on the extent to which thié creates distinctions, in terms of
population subgroups, between arts felated and non-arts activities
or between types of arts activities.

TABLE 2.21 shows differences in participation by sex. Overall,
there seem to be few important differences in the proportion of men
and women who participate in each activity.28 However, there are some
rather large differences in two particular types of activities. Among
the arts related activities, crafts seem to be female oriented. The
differences are nearly 20 percentage points higher for women for both
doing crafts and visiting craft exhibits. Some small differences
exist for other arts activities as well. Women are more likely to
attend choral concerts (by 8.4 percentage points), take art classes
(by 7.5 percentage points), and listen to or watch classical music on
radio or TV (by 8.6 percentage po;nts) than men. Men are slightly
more likely to watch jazz or listen on the radio (by 8.3 percentage

points). Other differences are minimal.

8The evaluations "important" or "significant", etc. are used sub-
jectively. No test of statistical significance has been applied to
these tables. This approach was taken for two reasons. First, the
weighted data produces an N of over 66,000. Almost any difference would
be "statistically significant" using that number, and calling differences
as small as 2 or 3% "significant" does not add to our understanding of
what the data are saying. Second, more reasonable interpretations may
be applied by simply reviewing the results and subjectively estimating
what size difference could lead to some kind of change in policies or
programs. Of course, there is obviously room for disagreement in these
interpretations. Readers are free to make their own interpretations
based on complete data presented in the tables.

It is not possible to reduce these figures back to the original
sample ‘'size of 1684 bécause the porportional results are weighted.
Multiplying percentage responses by 1684 would produce only approximate
subsample numbers. To provide approximations of sample sizes for vari-
able categories TABLES will include a weighted proportion of the total
sample at the end of each category. -

117 P
-

103

”




30,
)

26.
21.

5.

3.

NRTA
18.
13.

¢ 25.

14,
16.

9,

10.

1n.
12,

Proportion Participating in Each Activity

TABLE 2.21

During the Previous 12 Months by Sex

Going to symphony or chamber concerts.

Going to an opara.
Going to choral concerts.
Singing in or playing for a chorus, chour
or ather singing group.
Going to jazz concerts,

- Going to folk/athnic concerts or
fastivals.
Playing an instrument in a group or
for your own entertainmant or taking
music lessons.

Painting, drawing, making sculpture,
doing graphic art, taking photographs
(as art) or making films yoursslf.
Doing crafts.

Taking art classes in painting,
sculptura, graphics, film, or crafts,

Going to a ballet or modern dance
;mformancc
Going to & folk dancing performance.

Going to theater performance.

Acting in plays or muticals, performing
in a dance group, taking lessons in sithar,
or providing behind the scene support.

Writing novals, stories, plays, or
postry, or taking classss in writing,

Visiting painting, graphic arts, photo-
graphy or sculpture exhibits.

Visiting craft exhibits,

Touring buildings, etc. for design or
“historic value or visiting history,
scisncs or technical mussums.

Listening on radio ar watching on TV
classical music, opera, or dancing.

23. ~ Watchmg porformmm of jazz on TV

“ o listening on the radio.
Listening to radio broadcasts, yous own
recordings or watching TV productions
of plays or poetry. «

Yaking classes or attending lectures on
. an hmory, fiterature, etc., or betonging
to & literature clah.

male

13.9

33.1

38.6
50.2

45.1

. 40.4

35.6

©10.8

104

female ’

17.8

6.6
44.2
22.7

11.5
19.5

17.6

25.5

11.3

8.8

26.0
6.2

53.7
32.1

40.2

11.9




TABLE 2.21

Watching regular TV programs day
and night except sports and news.
Listening to radio broadcasts of all
other music,

Listening to recordings,

Going to rock or country and western
or thythm and biuss concerts.

Going to fairs and carnivals.

Going to the movies,

Watching spcrts on TV or listening
on radio,

Going to wetch sports in person,
Playing competitive sports.

Jogging, weight lifting or other
eXercise program.

Camping, hiking, back-packing,
hunting, fishing, etc,

Picnicing, visits to parks, 2003, nature
welks, or driving a car for pleasure.

Playing with your children.

Playing indoor activities or games ]

with friends and/or family, 3R e
Visiting with friends or family =
members, writing letters, talking

to friends on the phone, etc.

Going to church or doing other

shurch-refated activities,

Playing with pets,

Reading (fiction books, periodicals,
and nonfiction).
.~ Watching news and information

’ _prog_nms onTVor mding in-
: nmplpm and nms/mm;mn.
Do-ity -yourself activities or hobbies.
Sitting and thinking—day-dreaming.

Charity, volunteer, social service, or
politicel organization activities.
Fraternal organization or club |,
activities,

Weighted sample
percentages

Continued

85.4
60.7
32.8
47.1
66.4

79.9

47.2
69.'6;.

90.7

73.2

54.3
79.7

94.3

69.4
27.9
25.4

46.3

female

50.5

84.3

31.4

52,9




Among non-arts activities, sports are the primary distinguish-
ing activities. Men are significantly more likely to watch sports‘
on TV (85.4% to 68.4%), watch sports in person (60.7% to 45.7%), play
competitive sports (32.8% to 15.8%), and camp, hike, fish, etc. (66.4%
to 49.3%). Interestingly, thg difference does not exist for the group
of activities which may be characterized as exercise. Men are also
higher in belonging to fraternal organizations (25.4% to 17.3%).
While the sports differences were expected, the differences in pro-
portions of who participated in fraternal or club activities were
less’expected. Men are apparently more organization oriented than
women.

Differences across age groups show much more distinctive patterns.
For many activitie€s there is a linear age-related change in the p§t-
tern of participation. TABLE 2. 22 presents these results. Among

arts related actifities there are at least two types of patterns. At

the most general level,‘there is a tendency for arts related activi-
ties to decline with increasing age. This is true for 8 of the 22
arts activities on the first page of the table. For all of these
activities the pattern is progressively down for each change in age
group. These eight actiyities are singing, etc., jazz gpncerts,
folk/ethnic ggncerts, playing an instrument, painting, etc., going to
a ballet, visiting craft exﬁlbiés (théuéh not doing crafts), and
taking art history classes, etc. Two pos§§ble explanations are: (1)
that these activities are done less by older‘éroups because they are
more difficult with increased age; and (2) the particular activities

argda function of age cohort rather than age per se. For example,
" ‘ ]
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younger people are more oriented toward jazz than are older groups.
(However, they don't seem to be more oriented toward listening or
watching on.TV and‘radio (activity # 23). The former explanation al-
so has some problems. Visiting craft exhibits drops off, which might
be attributed to the rigors of age, but going to operas actually in-
creases with age and visiting art ex@ibits remains foughly the same.
qhénges in more active pursuits, like playing an ;nstruﬁent,
taking art classes, acting and writing have é slightly different pat-
tern in which the greatest changes occur between the two youngest
groups and them somewhat levels off. fox the remaining groups. The
most likely explaﬁation for this phenomenon is that many individuals
in the younger groups are still college age (19-22) and barticipation
probably drops significantly at this point. Partigipation in these
active pursuits could well be a part of classroom requirements as

well as Purely leisure activities.

In addition to attending operas, one other -activity seems to in-
crease with age, listening to or watching classical music on radio or
TV.

While there are several activitiés in which participation rates
change with agef they do not seem to be rélated to getting old, i.e.,
becoming physically incapable of engqging in the activity. More
likely explanations are cohort differences and education patterns.

Among non-arts activities the pattern showing a reduction in
activity levels is somewhat more prevelant (14 of 23 activities) and

considerabfy more pronounced‘(i.e., the percentage drop is generally

) ~
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17.
18.
13,
25,

14,
16,

24,

10.  Painting, drawing, making sculpture,
doing graphic art, taking photographs
. (as art) or making films yourself,
1.
12

3o.

26.
-27.

~

2.

3.

Going to symphony or chamber concerts.
Going to an opera.

Going to choral concerts.
Singing in or playing for a chorus, choir,
or other singing group,

Going to jazz concerts. .

Going to folk/ethnic concerts or

Playing an instrument in a group or
for you"own entertainmpnt or taking

Taking art classes in painting,
sculpture, graphics, film, or crafts.

Going to a ballet or modern dance
= performance.
Going to a folk dancing performance,

Going to theater performance.

Acting in plays or musicals, performing

in a dance group, taking lessons in either,
. or providing behind the scane support.

Writing nowels, storiss, plays, or .
postry, or taking classes in writing,

Visiting painting, graphic arts, photo-
graphy or sculpture sxhibits.

Visiting craft exhibits.

Touring buildings, etc. for design or
historic value or visiting history,
science or technical musaums.

Listening on radio or watching on TV

clessicsl music, opera, or dancing.

Watching performances of jazz on TV

or fistening on the radio.

Listening to radio broadcasts, your own
* recordings or watching TV productions

of plays or postry.

Taking classes or attending lectures on
art history, literaturs, etc., or'belonging
to a literatura club.

TABLE 2.22 )
Proportion Participating in Each Activity

During the Prgvious 12 Months by Age
Age Groups

18-29

18. 4

5.3
35.6
26.7

20.2
22.6

24.7

29.3

37.5

51.0
48.7

45.5
40.7

39.1

17.3

30-39

46.4
32.4

36.6

11.4

122
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50- 64

53.4
37.8

36.6

65+

56.7
38.1

47.5




Watching regular TV programs day
and night excapt sports and news.
Listening to radio broadcasts of all
other music.

Listening to recordings.

Going to rock or country and western
or thythm and blues concerts.

Going to fairs and carnivals.

Going to the movies.

Watching sports on TV or listening
on radio,

Going to watch sports in person.
Pleying compatitive sports.

Jogging, weight lifting or other
axerciss program.

Camping, hiking, back-packing,
hunting, fishing, etc.

Picnicing, visits to parks, zoos, pature
walks, or driving a car for pleasure.

Playing with your children.
Playing indoor activities or games
with friends and/or family.
Visiting with friends or family
members, writing letters, talking
to friends on the phone, etc.
Going to church or doing other
church-related activities.

Playing with pets,

Reading (fiction books, periodicals,
and nonfiction).

Watching news and information
programs on TV or resding in
newspepers and news/magazines.
Do-it-yourself ectivities or hobbies.
Sitting and thinking—day-dreaming.

Charity, volunteer, sacial sarvice, or
political organizetion activities.
Fraternal organization or club

activities.

Weighted sample

© percentages

TABLE 2.22 Continued

18-29
94.0

95.1

95.6

70.1
61.6
88.5

95.5

30-39

lr

72.1
56.8
82.8

95.1

A
v

109

Age Groups
40-49
85.1
89.2

76.2
29.9

76.5

45.5

33.4
i8.9

15.5

50-64
86.8

78.9

89.8

76.3
45.6

78.8

73.4
59.9

29.4
29.9

20.9

65 +
85.8

60.5

81.3
37.5
73.1
86.7
76:5
53.1

25.1
29.5

11.7




éreater). While it is still possible to offer alternative explana-
tions, the pervasiveness of most of these activities in all life
stages (in contrast to the selectivity of the arts activities) and a
tendency toward more active pursuits, seem to suggest that these
chanrges are iargely a result of a general slowdown in activity levels
often (if not correctly) associated with aging. Only two of the
activities on this lis£ increase with age - going to church and fra-
ternal activity. As was seemingly true for the arts related activi-
ties, these differences céuld be the resilt of age cohort rather than
aging.

A resolution of this question wouid require the reconstruction
of earlier activities by age cohort. The data available from this
study provide an incomplete indicator if prior-to-18 patterns are
used as indicators of earlier age cohort patterns. Data showing
these patterns is presented in TABLE 2.23, Acéoss all activities the

level of participation prior to age 18 is higher for the younger

groups than for the older groups. There are some exceptions, most
notably for opera, ballet, theater, folk dancing performances, charity/
volunteer work and fraternal organization membership. In these cases
the trend is downward until the oldest age group, when a.reversal
occurs. For the first five activities (the arts related activities)
this outcome may be the result of geographic settlement patterns,
i.e., the over-65 group should have a significant number of retire&s
from other parts of the country, particularly in the n0{theast and,
north centfal states, who had different childhood experiences than
those born and raised in the South.

~l£ﬁf
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%% genéral, the data in this table support the hypothesis that
historical participation patterns‘(the cohort explanation) do hav?
some bearing on later participation rates. Later occuring facgo;s,
such as lower‘availaBility may also impact on the historical cohort
pattern causing the results which occur for activities like attending

an opera.29

The number of children}iawa family woulé seem to provide a natural
barrier for participating in many types of leisure activities (TABLE
2.24). The barrier-like impact of children seems to ke in operation
in seven of the 22 arts related leisure activities. Five of these,
going to symphonies, operas, ballets, and theater and art exhibits
represent the same type of formal awéy-from-home activify. It is
Ahis type of activity, with associated costs of baby siéters or extra

tickets, which would be most expected to be impacted by the presence

2»9(:me data incongruency should also be noted. The television
watching pattern (TABLE 2.23) shows a relatively large proportion of
individuals (39Y.7%) 65 years old and older who say -they watched TV
before they were 18 years old. This number seems high even given
some limited availability in the 1930's. It is possible that this
figure is indicative of other over estimates of early participation
among this age cohort, although the remaining data seems to fall
within expectations based on patterns established for the other age
groups. Unfortunately, thére is no way to evaluate the reliability
of answers for other non-technical activities:for the oldest group. .
Even an argument that the question was misinterpreted is notconvincing
because the remaining results for the gquestion seem generally to fit
expectations concerning the likely behavior of older respondents.
Cn the other hand, among arts related activities there are similar
upward trends for this age group in certain unexpected areas. It is
possible that there is a tendency among older respondents to over
estimate participation in particular types of leisure activity.

N
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8.

20.

2.

1.
18.
13,
25.

",
16,

.

10.

n.
12,
30.

31

26.
21.

Table 2.23

Proportion Who Participated
in Each Activity Prior to Age 18

By Age Group

18-29
Going to symphony or chamber concerts. 31.3
Going to an opera. 13.4
Going to choral concerts. ' .53.3
Singing in or playing for a chorus, chair, 54.5 -
or other singing group. ]
Going to jazz concerts. ~ 25.6
Going to folk/sthnic concerts o 28.6
festivals, ,
Playing.an instrument in a group or - 47.7
for your own entertainment or taking
music lessons, -
Painting, drawing, making sculpture, 48.2
doing graphic art, taking photographs
{as art) or-making films yourself,
- Doing crafts, 48.5
Taking art classes in painting, 33.4
sculpture, graphics, film, or crafts.
Gaing to a ballet or modern dance 15.2
performance.
Going toa folk dancing performance. 15.7
Going to theater performance. 42.8
Acting in plays or musicals, performing 32.9
in a dance group, taking lessons in either,
or providing behind the scene support.
Writing novals, storiss, plays, or 54.1
poetry, or taking classes in writing.
Visiting painting; graphic arts, photo- 49.8
graphy or sculpture exhibits, . ’
Visiting craft exhibits. 49.6
Touring buildings, etc. for design or 57.2
historic value or visiting history,
science or technical mussums,
Listening on radio or watching on TV 48.9
classical music, opers, or dancing.
Watching performances of jazz on TV 42.2
of listening on the radio.
Listening to radio broadcasts, your own 49.4
recardings or-watching TV productions
of plays or poetry, .
Taking classes or attending lectures on 40.8

art history, literaturs, etc., or belonging
to 8 literature club.

30-39

29.
10.
54.
41.

23.
23.

35.

30.

37.
14,

15.

weJgo

oN

o

17.4

33.
26.

32.

40.

42.
59.

49.
36.
40,

26.

o N

4

Years 0l1ld

40-49

20.8

9.3
52.0
40.1

ls.
16.

= o

29.0

30.5

39.
12.

O O

18.0

28.
23.

18.6

28.2

33.3
46.1

45.8
32.4

31.7

21.5

50-64

20.

9.
44,
30.

12.
17.

27.

22.

35.
12.

10.

NN

O

11.7

31.
21.

" 16.

24.

31.
42.

44.
40.
29.

22.

~Nw

-+ 36.5

34.9

21.5
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Watching regular TV programs day
and aight except sports and news.
Listening to radio broadcasts of all
.other music.

Listening to recordings. .
Going to rock or country and wastern
or rhythm and blues concerts.

Gaing to fairs and carnivals.

Going to the movies,

Watching sports on TV or listening
. on radio,
;. Going to watch sports in person,

= Playing competitive sports.

Jogging, weight lifting or other

exercise program,

Camping, hiking, back-packing,

hunting, fishing, etc.

Picnicing, visits to parks, zoos, nature
 waiks, or driving & car for pleasure. -

Playing with your children,
Playing indoor activities or games-
with friends and/or family.
Visiting with friends or femily
members, writing létters, talking
to friends on the phon, stc.
Going to church or doing other

~ church-relsted activities,

44. - Playing with pets.

Reading (fiction books, periodicals,
and nonfiction). .
Watching news and information
programs on TV or reading in
newspapers and news/magazines.
Do-it-yourseif activities or hobbies.
Sitting and thinking—-day-dreaming.

Charity, volunteer, sacial service, or
political organization activities.
Fraternal organization or club
activities, ‘

Table 2.23 Cor&tinued

18-29

93.9
96.7

9l1.1
72.6
95.2

91.0 -

79.0

34.1
22.3

[
b/ AV
~I

Hrr et pmom e

31.3
96.6

93.7

59.5
86.7
78.4

75.7

31.0

21.1

71.0
38.9

86.6
58.0
84.9
64.5

70.2

28.1
18.7

57.0
79.8

78.3
48.7
68.1
43.5

“58.7

34.3
25.7




TABLE 2.24

. Proportion Part1c1pat1ng In Each Activity
During the Previous 12 Months by Numbér of Children

“

Going to symphony or chamber concerts. ’

Going to an opera.

Going to choral concerts.

Singing in or playing for a chorus, choir,
or other singing group.

Going to jazz concerts,

Going to folk/ethnic concerts or
festivals.

Playing an instrument in a group or

for your own entertainment or taking
music lessons.

Painting, drawing, making sculpture,
doing graphic art, taking photographs
(asart) or making films yourself.
Doing crafts.

Taking art classes in-painting,
wulptun, guphlcs fllm or crafts.

»

Gomq to & ballet o modom dance
puformanco
Gomg to a folk dancing performance.

Goini to theater performance.

Acting in plays or musicals, performing
in a dance group, taking lessong in either,
or providing behind the scene support.

Writing novsls, storiss, plays, or
poatry, or taking clesses in writing.

Visiting painting, graphic arts, photo-
graphy or sculpture exhibits.
Visiting craft exhibits. )
Touring buildings, etc. for design or
. historic value or visiting history,

. sciencs or technical mussums.

Listening on radio or watching on TV
classical music, opera, or dancing.
Watching performances of jazz on TV
or listening on the radio.

Listening to radio broadcasts, your own
recordings or watching TV productions
of plays or postry.

Taking classes or attending lectures on
art history, literature, atc., or belonging
to a literature ciub.

none
20.9

8.2
39.9
18.9

15.6
21.3

19.0

21.8

40.1

48.7

50.9
40.8
36.9

13.1

cne

12.

28

52.
44 .

49.

31.

39

10.

N

U= w0 3

5

.2

2
3

0
6

.4

1

two

30.2

33.8

52.2
47.¢

43.4
31.1

33.7

11.1

three or more

w
0 Oy W
[ NN |

14.6
18.9

13.9

25.1

~-45.
13.

= 00

20.0

30.9

50.3
49.5

47.5
33.1
39.5

10.6




. . _TABLE 2.24Continued

none  one two _ three or more
4. Watching reguler TV-progrems day 92.3 83.4 8735 91.2
- and night except sports and news. ¢
21" Listening to radio broadcasts of all . 86.5 86.4 91.9 87.0
. other music.
; 2. . Listening to recordings. 82.1 79.4 82.5 75.8 ‘
15. - Going to rock or country and western 37.6 34.6- - 36.1 37.7 B
or thythm end blues concerts.
: 19.  Going to fairs and carnivals. 56.4 . 68.9 71.6 75.4
5 28, Gbimtoﬂumovi”_ 66.4 74.9 85.6 81.2
S0 6. Watching sporss on W listening 79.7 75.7 , 74.6 S ER
¢ on radio, _
32.  Going to watch sports in person. 51.1 54.5 60.3 56.6
" 35, Playing compatitive sposts. 21.0 21.4 26.1 23.0
37.  Jogging, waight lifting or other 46.6 ‘ 49.7 49.1 39.5
exercise program. . o
: 33 Camping, hiking, back-packing, 53.9 57.3 64.0 63.0
X hunting, fishing, etc.
i 40.  Picnicing, visits to parks, zoos, nature 77.2 82.4 85.5 83.8
Y weiks, or driving a car for pleasure.
’}5 42,  Playing with your children, 25.2 86.1 87.7 88.3
< 36.  Playing indoor activities or gamaes 64.4 73.0 76.1 71.6
with friends end/or famity.
)" 417 Visiting with friends or family 96.1 93.9 95.0 95.8
L membars, writing letters, talking
X to friends on the phone, stc. :
: 3. Goingto church or daing other 73.3 74.7 8l.1 75.4
. church-related activities. ' !
Playing with pets. 55.1 ) 55.2 48.4‘ 55.1
1. Reeding (fiction books, periodicals, 86.9 82.1 81.7 84.5 ’
and nonfiction). ’
: 5. Watching news and information 95.0 91.3 93.5 97.7 )
] programs on TV or qeading in ae
: newspapers and news/magazines. {
43.  Do-it-yourseif sctivities or hobbies. 79 .4 77.5 75.6 87.3
45. ' Sitting and thinking~day-dreeming. 74.6 72.1 77.1 71.8
Charity, voluntesr, social service, or 28.0 26.4 38.7 40.7
political organization activities,
Fraternal organization or club 26.1 13.2 19.7 15.4
activities, .
4 Weighted sample 41.9 22.9 23.3 11.9
o . percentages
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of children. 30 Ac£ing, etc. has a similar pattern. So does watching
or listening to jazz on TV or radio, but the same explanation does
not apply. Other arts related activities show similar, though less
pronounced patterns.

: Six of the arts related activities have distipctive U-shaped
functions. For these activities, going to jazz and folk/ethnic con-
éerfs, folk dancing.performance;, doing crafts, taking art classes,
and writiné, there is a decrease in the proportion of people engaging
in ghe activity with the bresence of the first child, but a subsequent
increase in the proportion of participants with the third or larger
number of chiidren. One possible explanation for the pattern is that
by the third child it is possible to ﬁave a "built-in" baby sitter,
the eldest child. _Another possible explanation is that some of the

4
activities in this group, like doing crafts, taking classes and writ-

ing are daytime activities done while childrén are in school. How~-
ever, this explanation does not apply to going to jazz or folk/ethnic
concerts.

With minor exceptions, similar patterns do not apply to non-arts
activities. Most of these activities seem more neacly equal across
all family size groups. The most pronounced pattern, for four activi-

ties, actually shows an increase as the number of children increases..-

This pattern is not sustained in the analysis of most important
perceived barriers to participation (Chapter 4). Parents are less
likely to cite children as the major barrier to away-from-home passive
arts related activities than they are for at-home active pursuits. Al-
though these results are not really contradictory, they do provide an
interesting basis for speculating about "real® versus attributed
reasons for not increasigg participation levels.

30
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These are going to fairs and carnivals, going to the movies, picnick-

-

ing, etc., and cﬁarity, volunteer activity. The first three of these
actlivities are logically related to doing things with children and

families, thus providing one possible explanation for the patterns. 31

Specific differences in leisure participation for racial groups

\
are presented in TABLE 2.25 Before discussing outcomes for the table

it will be useful to describe some general characteristics of the

variable. Proportions of Whites and Blacks have been weighted to

P

approximate population distribudtions (see APPENDIX D). A weighting

~

procédure was also used for education level. However, the procedure

P

could not provide an education by race weight, i.e., each weighted

variable was treated %ndependent&y. For this reason the results of
the_Survey still sﬁ;w what is probaﬁly an educational bias among Black
respondents. This bias would be in the direétion showing Blacks with
a somewhat higher education level than is probably true for the
southern Biéck population as a whole. This issue is being raised

heré because some of the reéults in TABLE 2. 25 may Se affected by the

potential bias. These results contradict expectations given results

on TABLE 2.27 (Education by Proportion Participation) and infermation

31One data anomoly is that 25.2% of those with no children
living at home report playing witl: their children. This is probably
caused by the fact that many divorced people still play with their
children even though they do not live together. 1In addition, some
respondents may have interpretted the question to mean play with any
children.
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' TABLE 2. 25
Proportion Participating in Each Activity
During the Previous 12 Months by Race

Black White _ Other

: 17. . Going to symphony of chamber concerts. . 10.6 L 17.3 18.6
‘ 18. Going to an opera. 7.1 5.8 .8

13.  Gaixgto choral concerts, 58.7 38.5 28.1
; ~25, Singing in or playing for a chorus, choir, 35.6 .o 19.1 l6.1
-+ or other singing group. R
14.  Going to jazz concerts. 27.2 ‘ 10.4 16.9
16.  Going to folk/ethnic concerts or 14.3 17.8 35.7
: " festvalg, )
: 24.  Playing an instrument in a group or 16.1 l6.8 22.7
; for your own entertainment o taking
: music lessons,

10.  Painting, drawing, making sculptiire, 23.9 25.7 39.4

doing graphic art, taking photographs
(as art) or making films yourself.

art history, literatura, etc., or belonging

to 3 literature club. ——

' 1. Doingcrafts. - 27.2 39.5 24.6
: 12, Taking art classes in painting, 7.6 9.3 5.5
> scuipture, graphics, film, or crafts,
30. .Going to a ballet or modern dance 5.9 9.3 . - 19.2
- performance, . . _ . -
A 31.  Going to a folk dancing performance. 3.3 9.3 6.5
26. Going to theater performance. . 22.3 26.6 21.6
2. Actingin plays or musicals, performing 6.4 4.7 . 14.2
, in a dance group, taking lessans in either, )
< " orproviding behind the scene support.
2. Writing novals, storiss, plays, or 21.3 15.2 34.8
: postry, or taking classes in writing. ’

1. Visiting painting, graphic arts, photo- 21.7 35.6 - . 33.3

graphy or sculpture exhibits. K\

; 8.  Visiting craft exhibits. . 32.8 *51.1 46.8
©* 9. Touring buildings, etc. for design or . 35.0 49.6 49.7
. historic vafue or visiting history,
‘ science or technical museums.
: 20.  Listening on radio or watching on TV 55.1 48.3 - 64.3
- classical music, opera, or dancing,
. 23.  Watching performances of jazz on TV - 56.8 ©32.9 . 36.7
: or fistaning on the radio.
‘. Listening to radio broadcasts, your own 39.6 37.7 42.9
E recordings or watching TV productions
. of plsys or poetry.
- 3. Taking classes or amndir')g lectures on 13.6 . 10.5 23.2

Q- 118
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8. Watching sports on TV or listening

-

Weighted sample

Watching regular TV programs day
and night except sports and news.
Listening to radio broadcasts of all

other music.
Listening to recordings.

Going to rock or country and western

or thythm and blues concerts.
Going to fairs and carnivals,

Going to the moviss.

on radio,

Going to watch sports in person,

Playing competitive sports,

Jogging, weight lifting or other

axercise program.

Camping, hiking, back-pscking,

hunting, fishing, stc.

Picnicing, visits to parks, z00s, nature

waiks, or driving a car for pleasure.

Playing with your childran,

Playing indoor activities or gemes

with friends and/or family.

Visiting with friends or family
members, writing letters, talking
to friends on the phons, stc.
Going to church or doing other

churghmnd activities,
Playing with pets,
¥

Reading (fiction books, periadicals,

and nonfiction).

Watching news and information
programs on TV or reading in
newspapers and news/magazines.
Do-it-yourself sctivities or hobbies.
Sitting and thinking—day-dreaming, |

Charity, volunteer, social service, or
political orgsnization activities,
Fraternal organization or club

activities.

percentages

\

TABLE 2.25 Continued

66.9
60.6

84.1

83.6

36.1

69.2

92.0

69.8
72.0

40.7

21.3.

12,0

o

o

72.2

55.1

84.0

93.5

77.9
71.8

28.3
20.4

83.8

62.4
59.9
42.9
67.9
70.5

79.3

54.9
77.4

94.4

83.4
44.5
87.3
92.0

77.1
65.3

30.3
25.0

4.2
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on education among the total population of Blacks, and Whites in the
South. A specific example is a slightly higher porportion of Blacks
than Whites who attend an opera during the past'year. Given the
strong relationship between eaucation and opera’ attendance (TABLE
2.27), the 7.8% Blacks who attended an opera are probably more highly

educated than the average Black in the South. Other activities may

reflect this same bias when participation in the activity Ys”also

associated with education level. The reader is therefore cautioned

to use TABLE 2.27 as a reference when interpreting results of TABLE
2.25,32

A second note on this table relates to the configu?ation of the
"other"” category. This category is made up of two groups. The first
is Asian-Americans or orientals who comprise .8% of the sample. The
seéond is a nationality group rather than a race and is ‘made up of
"Spanish origin - Mexican-American, Cuban-American, and Puerto Rican"
individuals. This group is 3.4% of the sample. Because these groups
were so small (a total of 71 respondenEB), they were combined in this
analysis. Obviously, the higher proportion of the ldtter grcups makes
results shown in thé table more descriptive of that group than of the
oriental group. Our description and analyses will proceed with these

factors in mind.

Despite any possible educational bias in these data, it is clear

32"I‘he same possible bias may also have the effect of reducing the
representation of real population differences. If Blacks generally
are less well educated results for TABLE 2.16 might be under repre-
senting Black-White differences. What these results would represent
are racial differences among more aqually educated groups - a kind of
built=-in control. N
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£hat there are significant d;ffeiences in leisure activity participa-
tion levels among Bl;cks, Wﬁites and.Orientals/ﬂispanics. For arts-
related activities, Whites are more likely to attend symphonies, do
crafts, go to a ballet or folk dance pef}ormance, visit art and craft
exhibits, and tour buildings. and @useums; a total of seven activity
groups. Blacks, on the other hand, are more likely to attend choral
concerts,-sing in a group, go to jazz concerts, aﬂd watch or listen
to jazz on TV or radio, four different activities. The remaining
agtivities are relatively egually enjoyed by both popuiation groups.
The obkserved differences among arts related activities follow somewhat
'predicﬁable if not stereotypic patterns. Whites seem to be more
oriented toward the classical arts, while Blacks are more likely to
pursue "jazz" and choral activities. Blacks and Whites show rela-
éively equal participation levels for most active pursuits, playing
an instrument, painting, etc., taking painting classes, aéting,
writing and taking art history and literature courses. 33

differences exist. Blacks show higher participation for playing with
children, goiné to church, and charity and voiunteer work; all AEtive
pursuits. Whites show higher participation levels for listening to
the radio, going to pbp music concerts, camping, hiking,-etc., play-
ing with pets, reading, and éo-it;yourself activities. These six form
a mixture of active/passive and home/away activities; It is diffi-~

-

cult to draw conclusions from the differences because most do not

33 Keeéing in mind a possible educational bias.

~

.

~

Among non-art activities, there are nine activities where notable.




represent reversals, but only large differences. The strong orienta-
tion of Blacks to singing and choral rusic and dance are two arts re-
lated areas which may merit special consideration in policy develop-
ment, although as earlier analyses have shown, the choral and singing
activities ‘are aiso related to religious/church activity participation.
Anqthér potential factor in the selection of leisure activities
is the%sizé of the community in which individuals live. Differences
rela%ed'po cémmunity size may be directly a£triputed to two types og
.faéths. First is the issue of availability. Even in an era of road
companies, outreéch programs, ané high-speed travel, there are a large
pumber of smaller towns and rural afeas that do not provide oppor-
;uﬁities to participate in a large number of different activities.
Second is the issue.of the indiyidual'é previous history of participa-
tion. Aéain, in smaller and middle-sized towns, an earlier lack of
availability could have led to low participation and an absence of
the participétion habit (described in the-earlier secti&k on histor-
'ieal patterns). Thus, even with new availability of many leisure
activities, the absence of previous‘opportunities can influence cur-
rent participation‘chpices and rates.
. TABLE 2.26 has results for 10 éommunity size categories. While
there are no perfect patterns, directly following community size,
there are several arts relétediéctiyities which seem to be generally
related to commun;ty size. Syﬁphon? and opera attendance, jazz
concert attendance, balle; and folk dancing performance attendance,
writing and visiting art éxhibits are all more likely to be done by

those living in largef communities. With theé exception of writing,

J
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TABLF 2.26

Provortion Participating in Camunity Size Groups

Fach Activity During the

Previous 12 Months suburb  suburb , rural

by Community Size . mare than 500000~ 100000~ 50000~ 500000 1060000~ 11000~ 2500~ rural not

1000000 999999 499999 99999 or more 499999 .49999 9999  fam farming

1. Going to symphony or chamber concerts. 20.8 23.5 22,2 17.7 21.6 " 16.4 24.9 9.7 4.9 8.4

18.  Going to an opera. 9.1 11.0 9,1 4.1 - 7.0 7 2.4 5.1 1.5 2.6 6.6

13. Gomgﬁtochoralconcerts 41.4 31.7 36.2 35.0 45.0 33.1 50.2 45.0 .39.3 .41.5

" 25, Singing in or playing for a chorus, chour, 16.3 21.1 18.1 20%7 22.6 23.3 20.2 16.8 25.7 25.9
or ather singing group. : ) .

4. Going to jazz concerts, ’ 22.6 15.0 16.1 17.3 15.1 5.6 15.6 14.3 3.2 3.3

16. Going 1o folk/ethnic concerts or festivals. 26.9 27.9 - 15:7 19.9 15,1 12.4 19.9 20.3 11.5 16.0 )

24, Playing an instrument in a group or for 18.1 24.0 15.4 22.7 15.8 21.3 18.6 9.1 13.9 17:4
your own entertainment or taking music ’ . ,
lessons,

10.  Painting, drawing, making sculpture, 37.4 26.0 _30.5 21.6 26.8 429.7 30.8 23.3 23.9 .]_6.,5 )
doing graphic art, taking photographs .. ) o ) Lo N g
{asart) or making films yourself. L . oo oL C?

1. Doing crafts, 36.3 . 41.0 36,8 29.3 33.8  52.3. 40.0 40.4  32.1 42.9

12. Taking art classes in painting, 11.6 11.4. 9.7 8.1 10..5 8.5 10.5 5.7 6.5 8.9
sculpture, graphics, film, or crafts, . - . . b

. .. X

30.  Going to a ballet or modern dance 21.5 15.7 9.3 '16.5- , 1447 11,8 7.9 5.0 0.6’ 4.3
performance. - ’ S .

31.  Going to a folk dancing performance, 17.2 10.3 . 9.7 9.2 86 4.8 8.3 9.8 5.5 3.5

26,  Going to theater performances, 43.0 33.3 . 30.6 27.7 34.1 31.7 27.3 22.5 12.9 /14.2

21.  Acting in plays.or musicals, parforming 3.9 11.0 6.2 3.4 ~10.3: 5.9 6.4 3.5 2.8 3.1
in a dance groyp, taking lessons in either, - T —~ . * - -
or providing baf:ind the stene support, - T ) ’ A o t L7 ’

2. Writing novels, stories, plays, or ,c 22,1 7 30.6 18.5 1413 | 25.9 14.6 19.8-12%4 10.4 . 9.6
poetry, or teking classes in writing. . T . < e . ' ’

1. Visiting painting, graphic arts, photo- 52.8 45.3 40.6 ~33.7 42.5 32,3 '39.0~31.5 .15.1 21.5
graphy or sculpture exhibits. ‘ ' . ..

8. .Visiting craft exhibits, 54.8 47.7 56.0° 49 § .55.8 55.1 47.8 47.9 235.9 44.7

9. Touring buildings, etc. for design or " 52.3 52.3 36.0 48, 61.3 61.4 46.9 41.4 37.0 41.7

historic value or visiting history,
science or technical museums,

np
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20.

23.

29,

.

22.

15,

19.
28.

32

3.

3.

40.

TABLE 2.26 Continued

Listening on radio or watching on TV
classical music, opera, or dancing.
Watching performances of jazz on TV
or listening on the radio.

Listening to radio broadcasts, your own
recordings or watching TV productions
of plays or poetry. .

Taking classes or attending lectures on
art history, literature, etc., or belonging
to a litersture club.

Watching regular TV programs day and

* night except sports and news,

Listening to radio broadcasts of all
other music.

Listening to recordings. *

Going to rock ar country and western
or chythm and blues concerts.

Going to fairs and carnivals.

Going to the movies.

Watching sports on TV or listening
on radio,

Going to watch sports in person,
Playing competitive sports. ’
Jogging, weight lifting or other
exercise program.

Camping, hiking, back-packing,
hunting, fishing, etc.

Picnicing, visits to parks, 200s, nature
walks, or driving a car for plessure.

139

Camunity Size Groups -t
suburb  suburb

more than 500000- 100000~ 50000- 500000 100000- 10000~ 2500- rural

1000000
52.2

45.6

39.7

9.1

999999 499999 999999 or more 499999 49999 9999 fam
50.4 49.3 58.9 41.7 54.2 51.3 53.3 46.6

.. . .
37.2 ° 38.3 35.0 <4670 32.4  39.9 29.4 30.9

41.4 46.7 41.9 34.4 36.9 46.7 33.6 27.5

17.6 12.1 13.2. 18.7 '7J.2 11.6 9.8 6.5

92.2 - 89.2 487.9 89.2 86.6 92.3 88.2° 87.3
77.1  88.4 81.7 89.4 91.2 84.9 88.3 83.2

74.1 77.8 83.1 80.0 76.1 7o0.

82.0 81.7 0
40.3 38.8 38.3 43.8 36.4 31.2 33.1 31.4
65.8 60.4 63.6 46.4 70.7 62.7 68.5 62.1
77.0 75.8 67.3 86.0 86.3 68.6 68.9 -59.1

82.4 85.2 - 74.4 75.7 76.3 75.2 77.1 170.8

55.7 54.5 50.9 56.7 56.
27.7 23.5 32.6 22.1 25.
55.2 50.3 43.5 57.5 47.

54.0 54.0 46.
18.
45.5 36.6 40.

NN W
N
o
]
N
w
.

(8]
~ & -

55.8 54.7 53.0 64.1 66.1 49.3 55.7 64.6
74.6 83.1 75.6 78.3 82.5 79.4 79.0 71.6

1:u

13.

88.
85.

74.
38.

72.
68.

74.
45,
22,
45.
56.

84.

0
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TABLE 2.26 Continued

——

Playing with your children,
Playing indoor activities or games
with friends and/or family.

* Visiting with friends or family
members, writing letters, talking
to friends dn the phone, etc.
Going to church or doing other
church-rélated activities.

Playing with pets.

Reading (fiction books, periodicals
and nonfiction),

Watching news and information
programs on TV or reading in
newspapers and news/magazines.
Do-it-yourself activities or hobbies.
Sitting and thinking—day-dreaming.

0

Charity, volunteer, social service, or
political organization activities.
Fraternal organization or club
activities.

Weighted sample
Qerceptages

more than
1000000

-49.4
75.1

98.8

69.3

62.9
85.5

97.5

82.3
73.6

35.8

16.1

500000-
999999

45.1
79.4

91.7

. 70.2

43.9
95.5
92.4

17.1

77.6
33.2

21.2

6.7

100000~
499999

37.2
69.6

93.9

73.7

54.8
85.9.
94.7

76.9
77.4

28.8

22.9

15.0

50000~
99999

48.6
63.7

86.9

67.1

48.5
84.1

90.9
72.7
7125
30.2

24.0

cammnﬁqréimaGraqﬁ

suburb suburb

500000  100000>
ar more 499999
48.7  49.8
68.4  72.4
94.1  97.7
71.0  72.8
55.7  49.1
88.8  94.2
97.0  100.0
75.1  85.1
80.6  77.9
31.0  25.6
,19.1  23.3
6.6 4.2
N

10000~

49999

48.6
69.3

93.6

72.9
48.7

82.5

94.5

77.9
69.4

31.3
28.5

14.8

2500- rural
9999  farm

56.0 61.3
63.5 60.1
87.7 92.6
'77.3  78.6
47.0 53.2
82.9 70.3
95.4 89.7
79.6 74.5
72.9 64,3
35.8 21.2
20.2 14.1
11.8  14.2
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rural

not,

farming
61.7
68.0

81.0
65.8

30.5

19.0

10.4




all of these are, away-from-=home activitieé whose availability might
be higher in larger cities. The remaining arts relaéed activities
favor active pértic;pation and media presented activities which also
support the availability hypothesis.

One activity, singing, shows a slight tendency for higher par£i-
cipation in sﬁaller communities. This result is complementary to the
higher proportion of smaller community members who pursue church
related activities. The relationéhip_of choral and church activities
was discussed earlier in this éhaptér. The only'oghér leisurc¢ acti-
vity for which there is generally higher participation levels in
smaller communities is pl;ying with children.

Other non-arts activities which are more likely to be pursued in’
larger communities are reading, watching or reading news, day-dreaming,-
going to watch sports in person, and jogging, etc. None of these
actiyitigs seems particularly oriented to larger cities, although
several afe more likelf tohbe pursued by individuals with higher
education (TABLE 2.27). These are reading, watchihg or reading news,
jogging and day-dreaming. This distinction is importaht because
‘there is a slight positive relationship between community size and

”

education level. ’

Three socio-economic variables were also consideréd. The first
of these is education 1evél (TABLE 2.27). Education shows the highest
number of associations of any of the predictor variables. A total of
14 of 22 arts related and 14 of 23 non-arts related show a positive
. relatlonshlp between level of education and the proportion of indivi-

[

duals in each education group who participate in the activity.
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_That is, the higher the educatlon level, the more llkely the activity

will be pursued. Whlle these are not all perfect relatlonshlps, i.e.,
there is not necessarily an increase fgr each education.group on each
activity, the pattern is strong enough to suggest that.education level
is the single most important of the SES/demographic predictors. " In '
general, more people with higher educéﬁion participate than those with
less education. This is true for active énd vassive arts related acti-
vities and for those activities done at home as wéll as those done away
from home. A similar vattern is true for non-arts activities.

While the overall pattern shows increases across all eduqation
groups, there are distinctibe patterns wifhin activities relative to
where the major break in the trend occurs. For example, a major
break in symphony attendance occurs Letween high school grad (10.4%)
and some college (24.5%). Another large jump occurs between those

with post graduate attendance (32.6%) and Ph.D.'s (52.7%).34 For <

opera attendance, on the other hand, the largest singlg difference

is between ;ome college (5.9%) and college grads (12%). The major
difference on aftending choral concerts is between those with less
than an 8th grade education (23.9%) and those with an 8th grade edu-
cation (42.3%). Similar patterns exist for other activities. There
is, however, no obvious pattern across all activ?ties.

As a standard explanation for the large impact of education

level, it is usually argued that‘as education increases: (1) indivi-

duals expand their leisure horizons, iearn about a wider variety of

34Although the Ph.D. category is quite small.
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" TABLE 2.27
Proportion Participating in Each Activity

During the Previous .2 Months by Education Level

8+ grad °
not some 4 yr post )
to 8th grad HS grad HS college college grad FhD
17.  Going to symphony or chamber concerts. 6.1 10.7 10.4 24.5 26.1 32.6 52.7
8.  Going to an opara. 2.2 4.3 2.5 5.9 12.0 16.7 17.4
— "13.  Going to choral concerts. 23.9 42.3 41.1 39.0 47.1 46.5 50.5
25.  Singing in or'playing.for a chorus, choir, 12.3 25.0 22.3 20.2 23.1 12.2 15.2
or other singing group.
14, Going to jazz.concerts. 2.2 10.7 106 . 15.2 15.6 25.6 12.7
16.  Going to folk/sthnic concerts or 8.9 21.0 15.7 17.9 25.3 27.8 14.7°
festivals.
24.  Playing an instrument in a group or 5.3 11.9 14.1 23.4 21.5 22.5 19.5

for your own sntertainment or taking
music lessons.

10.  Painting, drawing, making sculpture, 14.4 22.1 25.0 28.2 36.3 28.1 48.4°
) doing graphic art, taking photographs .
) {as art) or making films yoursaif.
AL, Doing crafts. : 24.2 34.9 38.4 41.5 36.4 47.2 33.7
12.  Taking art classss in painting, 2.5 .10.4 7.4 12.7 12.4 6.3 21.5
sculpture, graphics, film, o erafts. .
30. ° Going to a ballst or modarn dance 2.4 3.4 . 6.0 8.8 26.2 24.5 16.1 .
performance. ;
31, Going to a folk dancing performance. 5.5 6.7 7.2 7.6 14- 7 17.7 12.2
. 2. Goingto theater performance. 12.0 14.2  21.4  18.4  44.1 58.9 51.4
: 21.  Acting in plays or musicals, performing 2.2 5.0 3.9 4.9 11.90 7.3 3.8

in & dance group, taking lessons in either,
or providing behind the scene support.

2. Writing nowals, stories, pleys, or 6.9 17.2 11.6 27.0 23.3 2.9 26.3
poatry, or taking classes in writing. )
1. Visiting painting, graphic arts, photo- 11.1 23.2 26.9 42.1 56.5 64.83 81.4
- graphy or sculpture exhibits, .
8. Visiting craft exhibits. 17.6 40.4 49.6 51.7 67.6 61.8 78.9
9. Touring buildings, stc. for design or 23.9 38.3 44.6 51.4 70.7 71.7 —88.9
historic velue or visiting history,
science or technical museums,
20.  Listening on radio or watching on TV 42.2 46.6 47.9 44,9 63.6 66.3 78.3
classical music, opera, or dancing.
23.  Watching parformances of jazz on TV 29.6 31.6 33.7 35.0 42.1 56.5 50.2
or listening on the radio. )
29.  Listening to radio broadcasts, your own 28.8 34.7 32.7 43.2 52.3 52.4 83.2
recordings or watching TV productions
of plays or gostry. .
* 3. Taking classes or attending lectures on 2.2 11.2 5.7 16.8 28.4 16.9 25.8

art history, literature, stc., or belonging
to a literature club.

128 145




TABLE 2.27 Continued

8+
not

Watching regular TV programs day 80.4 91.6 89.6
« #fid night except sports and news. - .
21, Listening to radio broadcasts of all 71.2 78.8 88.4
g othermusic,
J<© 22 Liste:ing o recordings. 6l.4- 66.9 79.9
15.  Goingtorock or country and western  15.1  33.7 39.0
or rthithm and blues concerts, .
19.  Going to fairs and carnivals. 58.4 61.3 63.7
28.  Going to the movies. 38.2 58.3 73.5
6. Watching sports on TV or listening 57.4 66.7 78.1
on radio,
32.  Goinn to watch sports in person, 30.8 46.1 50.3
35.  Playing competitive sports, 9.7 15.7 22.9.
37.  Jogging, weight lifting or other 25.7  41.2 44.6
exescise program,
33.  Camging, hiking, back-packing, 402 44.6 58.4
hunting, fishing, etc, .
. Picnicing, visits to parks, 2008, nature 60, 0 70.2 81.2
- walks, or driving a car for pleasure.
42.  Playing with your children, 44.0 52.2 55.9
38.  Playing indoor activities or games 35.0 58.2 69.1
with ffb?nds and/or family,
41.  Visiting with frisnds or family 79.2 89.0 94.2
members, writing letters, talking
to friends on the phone, etc.
34. * Going to church or doing other 72.3 77.8 74.2
church-rafated activities.
44..  Playing with pets, 30.9 52.8 50.3
1. Reading (fiction beuks, periodicals, 54.8 72.6 84.1
and nonfiction), ’
§.  Watching news and information 76.1 92.6 95.3
programs on TV or resding in
newspapers and news/magazines.
45.  Do-it-yoursslf sctivities or hobbies. 72.6 71.8 77.8
45.  Sitting and thinking~day-dreaming. 49.8 66.6 72.72
Charity, volunteer, social service,0r .  12.2' 17.1 30.2
political organization activities. '
® 7 39, Fraternal organization or club 8.2 20.5 18.0
{ activities,

. Weighted sample 7.2 15.1 40.8.
percentages

kg

some

87.4
88.6

81.5
40.1

66.3
81.7

79.1
60.4
28.8
53.9
64.3

84.3

49.0
79.1

96.1

73.0
63.9
90.3
94.8
79.5
76.8
33.0
20.0

19.7

grad
4 yr

to 8th grad HS grad HS college college

91.1
91.7

83.9
28.5

- 44.6
76.2

96.2

80.7
51.¢
95.2
98.0
85.2
83.7
40.0
32.6

9.1

post
grad

91.8
88.0

88.1
43.8

54.6

.70.2

87.1
73.3
35.8
56.1
64.6

32.9

42.3
75.8

69.1
59.1
94.9

PhD
96.1
91.4

84.8
14.2

38.5
93.7

91.4
69.0
52.3
62.7
83.0

95.3

40.7
90.0

.93.4 100.0

62.5
51.6
93.7

96.3 100.0

79,0
85.8

48.6
27.5

7.3

88.0
56.5

70.6
47.7

0.9




leisure activiti?s, and subsequently engage in more activities; (2)
exposure is accompanied by a broader intellectual framework which
presumably would lead individuals to pursue a wider variety of acti-
vities; and (3) income increaseé, which permits the selection of a
éreater variety and more activities. There is probably some truth

in all of these explanations, although our data do not permit testing
the hypotheses directly. It is clear, however, that education is far
from the only or even a déﬁinant explanation for participation in most
activities. While there is a tendency to increase. activity wiﬁh‘edu-
cation level for a wide variety of activities, differences, van'be-
tween highest and lowest levels, are often ma?ginal. This is especi-
ally true for non-arts activities where most participation levels are

well above 50% even for the lowest groups. For arts related activi-

ties the relative explanatory power of education may be somewhat

stronger because the relative increases are much higher. For example,

Ph.D.'s were eight times more likely to attend symphonies and slightly

less than eight times more likely to attend operas than those with
" less than an 8th grade education. 1In cases where such difference§
u exist, it seems as though the socialization power of the educational
experience, if not its intellectual broadening role, must be a power-
ful factor in subsequent leisure activity selection. Later analyses
of the demand for increased participation in each activity and the
reasons for not increasing activity levels’prdvide further evidence
on this question.

While income, or more accurately the absence of money, is often

cited as a reason for not participating in a variety of leisure
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activities, the first order comparisons across income groups presented
in TABLE 2,28 show little of the expected cost orientation toward
activity selection. ‘For no activity is there.a cdnsistent increase .
in the proportions participants as income increases. Instead, there-:
seem to be thresholds where large increases.in participation rates
occur after substantial stability across lower ihcome groups. For
example, the top two income groups, over $20,000, are substantially
more likely to attend symphonies than are individuals in the lower
groups, under $20,000. Similarly, in only the top income group has
more than 5% of the populafion attended an opera during the past year.
The same pattern exists fof attending ballets, folk dancing perfor-
mances, and the theater among the arts related activities which are
normally assumed to have some kind of cost or-admission price.

Two somewhat more consistent patterns.océhr for visiting art
exhibits and touring buildings and museums, Ffor these activities are
generally associated with low cost. ‘The patterns could reflect
association between income level and koth education and community
size. Finally, among the arts activities, there is a tendency for
increases in the rate of using media-to’pursue plays and poetry among
those who earn more money.

For the remaining leisure activities a similar kind of pattern
exists. Only one activity, charity, volunteer work, shows a fairly
linear increase as income increases. Others change in blocks just
as the arts related activities did. Going to fairs and carnivals and
going to the movies, for example, have a large increase at the’$8,000

per year breakpoint. Both are cost activities. On the other hand,
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TABLE 2.28
Proportion Particjpating in Each Activity

s . During the Previous 12 Months by Income Level

i Income Level -
: )

to  5001- 8001 10001~ 12001- 15001- 20001- Over
5000 8000 10000 12000 15000 20000 30000 3000

\

17, Going to symphony or chamber concerts. 13.0 9.5 17.8 13.

: 2 13.0 13.9 21.7 - 32.5

: 18.  Going to en opera, 4.6 2.5 3.7 3.5 4.0 5.2 4.1  17.
i3, Going:to choral concerts. 38.7 38.1 39.2 37.7 42l1 48.8Y35.3 45.
25,  Singing in or playing for a chorus, choir, 20.7 23.9 21.0 25.4 22.8 17.9 13.5 23.4

or other singing group. ) I ‘

.. . Goingto jazz concarts. 9.8 12.8 20.9 8.5 13, 10.7 © 10.0 17.

+ o 18 -Going to foik/ethnic concerts or 21.0 15.2 15.4 17.0 21.8 18.0 16.9 22.0

. fmiv.“. i *

24, Playing aningtrument in egroupor -+ 13.3 16.4 22.9 20.4 19.7 11.8 16.5 18.
for your own entertainment or teking : . )
- music lessong, K

10.  Puinting, drawing, making scuipture, 27.8 18.8 30.7 18.3 23;3 28.1 36.__2 23.

doing graphic art, taking photographs - T

(ss art) or making films yourself, | ]
1. Doing crafts. 31.0 30.2 49.5 38.5 36.3 43.3 42.2 35.
12. Taking art classes in peinting, 11.2 6.4 11.7 5.3 5.7 9.0 12.4 - 9.8

scuipture, graphics, film, or crefts.

30.  Going to & ballet or modern dence 9.2 5.7 4.6 HB.3 4.3 6.7 10.1 25.
performante, ; .
31. Goingtoafolk dencingperformence, 8.3 4.0 2.8 11.3 6.2 11.2 9.4  14.
e i ‘1 s
s 28. Goingtoﬂ“tmp«fomonco. 20.1 19.5 18.3 27.6 13.9 23.1 32.0 44.9
¥ 21.  Actingin p‘stysormusiuls,pcrforming 6.4 2.2 7.9 5.9 4.6

<~ 3.9 4.1 7.
: in a dance §foup, taking lessons in gither, .
* or providing‘\bohlnd the scane support.

ZWﬂﬂmM.mﬁu.nlovzor 18.5 10.2 24.7 14.9 17.8 14.6 13.2 21.
poetry, or uﬁllng classes in writing. -

1. Vitmﬂlmiﬂﬂk , grephic srts, photo- 22.5 25.2 33.5 28.0 30.2 39.1 41.5 54.
graphy or sculpture exhibits. -

8.  Visiting craft exhibits. 38.3 37.1 52.7 45.2 49.7 61.5. 56.5 58.2
9.  Touring buildings, etc. for design or 36.0 36.7 46.4 35.4 53.0 52.1 66.1 63.
historic vnlug or visiting history, . ’
science or technical museums.
20.  Listening on radio or watching on TV 47.5 52.2 52.1 39.9 49.3 54.2 523 48.
classical music, apers, or dencing, . ]
Watching performences of jezzon TV 36.6 39.6 32.0 35.1 36.9 30.7 38.9 40.4
or listening on the radio. 1 \
29. Listening to radio broasdessts, yourown 34.5 35.8 _ 30.8 40.0 33.7 40.9 '44.3 47.
‘recordings or watching TV productions .
of plays or poetry. , ; Lo

3. Taking classes or ettending lectures on 9.5 8.1 13.1 11.2 12.6 8.5 '12.9 15.2
art history, literature, etc., or belonging
to a litsrature :lub. <
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TABLE 2.28 Continued

to 5001- 8001- 10001~ 12001- 15001~ 20001~ over
5000 8000 10000 12000 15000 20000 30000 30000

k]

4 Wachingrowiw TVprognmsday  86.1 86.8  90.7 90.1 89.7 94.0 94.0 85.1

and night except sports and news.

21 Listening o radio brosdcasts of all 70.7 85.6 87.5 87.5 89.7 91.1 91.1 89.6
other music. ' :

22, Listening to recordings, 67.8 78.2 72.9 71.4 78.6 82.9 83.7 85.8

15.  Goingto rock or country and western 32.3 37.2 35.0 31.6 42.6 39.2 35.0 - 33.1
" of rhythm and bluss concerts. -

‘19, Bo‘"tof“nmdminl‘. 57:8 56.4 70.2 57.4 72.4 66.3 63.9 60.2
Going to the movies 48.6 62.2) 79.3 73:4 79.5 73.6 81.3 8l.1

{

on radio, '

28
2 8. Watching sports on TV or listeni 55.6 67.1 - 79.2 82.5 80.9 83.4 86.1 84.7
32.  Going to wetch sports in persan. 30.6 42.3 50.6 42.1 54.8 62.3 65.9 74.1 °

35.  Playing competitive sports. 16.7 13.9 24.5 25.7 23.8 2%.0 28.3 25.4
31, Jogsing, weight lifting ur othar 38.4 45.3 44.6 41.8 45.4 50.7 ° 54.0 51.5

. exercis program, )
33.  Camping, hiking, back-packing, 46.2 41.6 +55.3 656.8 63.0 63.6 69.6 68.0 ,

*hunting, fishing, ete. .
40. .Picnicing, visits to perks, 2008, nature  64.7 75.3 86.2 74.0 85.5 82.4 35.7 82.5
welks, or driving a car for pleasure. :

42, Playing with your children. 38.6°48.4 50.9 44.6 59.8 60.7 54.2 52.3
38.  Playing indoor activities or gemes 51.8 62.6 69.4 60.1 74.7 76.9 75.2 79.3
with friends and/or famity. -

Visiting with friendsor family *  88.7 93.2 - 92.7 88.5 94.2 97.7 94.3 96.6
members, writing letters, talking < '

to friends on the phane, stc,” :

Going to church or doing other 75.7 66.1 - 77.0 71.4 76.1 80.8 68.1 80.0
church-reisted activities. : ‘

Playing with pets. - 48.0 52.6 .50.7 47.8 57.6 55.9 51.7 55.2

Reeding (fiction books, periodicals, - 72.8 77.4 82.7 31.6 89.5 86.3 87.9 91.5
snd nonfiction).

a.

Watching news and information 83.0 90.2 97.5 97.2 96.7 97.7 ~96.0 97.0
programs on TV or resding in . T
newspeperd and news/magazines.

. . Do-it-yourself activities or hobbies. 72.0 68.9 85.1 78.5 76.2 82.9 85.2 . 78.0
‘Sitting and thinking-day-dreaming. 65.9 68.5 74.6 77.3 76.2 77.7 75.8 72.9

. . . . f

CMﬁw.Muntnt,wcialuwim,ot 15.7 20.9 28.6 29.9 26.2 52.3 39.2 . 48.7
political argenization sctivities, .
Fraternal orgenization or club 14.3 11.0 18.9 15.5 22.3 27.0 27.2 29.9
activities, -
Weighted sample 15.1 13.2 9.8 8.7 12.1 17.3 11.8 12.1

percentages
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watching sports on TV breaks at the same'point. There is no similar
breakpoint for watching regular TV programs, so this .is probably not
the point Qhere TV ownership or availability decreases. Watching
less sports increases shHarply at the $8,000 point, but then decreases
again before continuing the climb. Jogging and other exercise pro-

grams seems to be more popular in the upper three income groups,

>

— although the difference is not great. Camping, hiking, etc. shows

a steady increase in participation with income, while playing indoor

s

games breaks at two points; between the flrst and second groups and
"between the fourth and flfth graups ($12,000 per year).

On a more general level, the following Qbservatlons about the
role ef income are relevant. First, hlgher income is usually indica-"
tive of hlgher part1c1patlon rates for all activities. This pattern

© was true for educatlon groups as well. Since .many activities are

relatlvely costless, it seems llkely that income is indicative of

]

other characterigtics and attitudes asuwelL as an ability to "afford"

~ ; 2

more leisure activity. The measure used in this table is of propor-
\ ‘ R S ‘ Ly

tion of the population who partiéipate in each activity, not the
amount of part1c1patlon, at each income Tevel. This could mean that“

" wealthier peogle engage in more act1v1t1es, but do not necessarlly_

have or take more lelsure time. This 1nterpretat10n is supported by_'_

" some of the findings on_leisure clusters reported below. .
The second general observation ;s that the pattern of lowest

proportional participation by the lowest income group among non-arts

* activities is not true for arts related activit}es. Only one activi-

ty, visiting art exhibits,‘has lowest partitipation among those with

. " ¢

A ~




~incomes of $5,000 or léss. One possible explanation for this distri-
-butiqn:is the higher percentage of students in the low income g&oup. N
" This subgroup is more likely to participate in arts related activi-
3 "ties and somewhat less likely to pursue the more traditional activi-
.ties which‘fall into the non-arts area. Another partizl explanation
is*tpe poten?ial youth of the subgroups. The historical analyses
suggééted that younger individuals are more likely to have participa-
ted iﬂ arts réia;gd activities prior to their eighteenth birthday and,
-‘ ;the;éfore, may hé&e a stronger motivation for the arts-related
> activiﬁies‘(than older, wealthier, but historically less active indi-
- vidugls).
The fiﬁgi §ocio;economic variable considered in this phase of the
W apalysis iS oc¢upation.’ All occupations were divided into the seven
’ - :groups abpearing‘in_?ABLE 2.29.35 Unlike education and income, a
hierarchy of occupation i; alfficult to identify. Groups like house-
wives, retired persons and students defy any hierarchical categoriza-

o
/

-

tion. 'EVen groups like white collar include occupations with widely

»-''- differing educational and income levels. Thus, groups will be com-

- pared in distinct catggofﬁes each with special characteristics that

* make it diffefqnt but not necessarily "higher" or "lower" than other

' groups.

‘$

‘ ‘ .
For 19 of the 22 arts related activities "students" have the

-~ N

highest participation rates. The éxceptions are "doing. crafts", where

e d

housewives have by far the highest participation rate (50.4%), and two

i ] 35These cateéories follow Bureau of the Census division of occupa-
tions. They are described in detail in APPENDIX I, -

b}
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18,
13
25.
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16.

24

10.
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12.

30.
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26.
21.

- 20,
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TABLE 2.29
Proportion Participating in ‘Each Activity

During the Previous 12 Months by Occupation

Ocgcupation Group

white blue’ house~ re- .
collar gg}lar farm service wives tired students
Going to symphony or chamber concerts.  20.6 10.6 0.0 16.2 12.3
Going to an opera. 8.1 1.3 10.4 6.3 4.1
Going to choral concerts. . 39.0 39.4 28.7 37.4 41 .4
Singing.in or playing for a chorus, choir, 18.6 23.2° 49.3 26.2 19.4
or other singing group.
Going to jazz concerts. 13.7 -13.9 9.0 16.7 6.9
Going to folk/athnic concerts or 21.3 14.1 25.3 26.2 13.6
fastivals. { !
Playing an instrument in agroup or 17.0 13.7 12.8 17.7 12.8
for your own entsrtainment or taking
music lassons.
Painting, drawing, making sculpture, 27.7 25.7 32.1 34.9 19.3
doing graphic art, taking phatographs
{as art) or making films yourssif.
. Doing crafts. ) 36.4 29.7 18.1 29.5 50.4
Taking art classes in painting, 8.0 3.9 0.0 6.3 13 2
_sculpture, graphics, film, or crafts.
Going to 8 ballet or modern dance 11.2 4.5 0.0 15.8 7.2
performanca. ’
Going to a folk dancing performance. 9.6 6.6 5.8 11.0 -+ 4.5
Going to thaater parfornfance. 30.3 17.6 20.7 23.5 19.6
Acting in plays or musicals, parforming 5.7 1.3 0.0 5.6 2.6
in a dance group, taking lessons in either, T .2

or providing behind the scene support.

Writing noveis, stories, plays, or 16.0 12.1 2.5 19.9 13.6
poetry, or taking classes in writing.

Visiting painting, graphic arts, photo- 41.2 23.0 21.8 31.4 28.3
graphy or sculpture exhibits. '
Visiting craft exhibits. 54.3 36.5 31.2 35.4 55.8
Touring buildings, etc. for design or 54.5 38.7 40.3 42.4 47.1 -

historic valus or visiting history,
scisnce or tachnical museums.

Listening on radio or watching on TV 52.1 39.4 54.7 60.9-- 51.2
classical music, opera, or dancing.
Watching performances of jazz on TV 39.1 36.9 53.9 42.0 26.8

or listening on the radio.

Listaning to radio broadcasts, your own 38.7 35.0 44.0 41.5 33.9
recordings or wetching TV productions

of plays or postry.

Taking classes or attending lectures on 11.9 7.1 21.8 10.6 8.1
art history, litarature, etc., or befonging
to a literature club. :

l10.

2.
3¢9.
11.

27.
38.

50.
35.
42.

> OV W

w o

| il =

~} WO

O Y

32.
11.
.52,
37.

23.

AN

o

26.6

" 48,

46.

35.
17.

17.
19.

43.
21.

48.

49,

583.
57.

50.

34,

51.

33.

> O
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. Watching regular TV programs day
and night except sports and news.

1. . Listening to radio broadcasts of sl

other music.

Listening to recordings.

Going to rock or country and western
,or rhythm and bluss concaerts,

Going to fairs and carnivals.

Going to the movies.

Watching sports on TV or listening
on radio.

Going to watch sports in person.
Playing competitive sports, .
Jogging, weight lifting or other
exercise program,

Camping, hiking, back-packing,
hunting, fishing, tc.

Picnicing, visits'to parks, 2008, nature
walks, or driving a car for pleasure.

Playing with your children.
Playing indoor activities or games
with friends and/or Yamily,

o~ Visiting with friands or family

membaers, writing m{m, talking
to friends on the phona, etc.
Going to church or doing other
church-related activities,
Playing with pets.

Reading (fiction books, periodicals,
and nonfiction).

Watching news and information
programs on TV or reading in
newspepers and news/magazities.
Do-it-yourself activities or hobbies,
Sitting and thinking~day-dreaming.

Charity, voluntesr, social service, or
political organization activities.
Fraternal organization or club
activities,

Weighted sample
percentages

TABLE 2.29 Continued

white

collar collar

g8.1

71.7
53.7
86.8
95.9
76.5
.75.5
32.6
23.5

36.3

TR

blue

92.0

53.5
78.6
94.4

76.2
68.8

_26.9
}3.1

15.5

80.
68.

27.

154

137

~N N

service
82.8
82.9

76.8
37.2

71.7
72.6

69.3
. 54.3

7 19.5
36.9

53.3
81.1
93.4

66.9
74.2

36.5

19.9

5.2

house~ re-
wives tired
87.8 89.0
82.4 64.7
'72.6  54.0
24.1 14.0
63.8 49.2
63.6 34.0
65.1 74.1
38.2  26.3
9.9 5.0
43.8 18.6
47.8 32.6
76.8 61.5
65.2 33.4
63.5 -39.1
92.7 90.9
74.3 78.3
48.3  39.9
82.4 68.9
89.8 92.4
81.6 83.2
69.3 53.6
32.2  21.8 ,
16.1 36.0
23.5  '8.3

students
96.9
92.0.

92.9
60.3




media oriented activities, listening to or watching on radio/TV

- classical music and jazz. However, some of this participation is

probably more classroom than‘leisure oriented. Subsequent movemént
into regular jobs seems to éroduce changes in those patterns.36
Other patterns are difficult to identify. Retired peréons are

generally less likely to engage in the active pursuits (just as older
individuals in the earlier analyéés’of age differences). They arew
less likely to be in the lowest participation levels for the home/
media oriented activities. "Housewives" are very craft orientéd, with
moée than 50% both doing crafts and visiting craft exhibits. They

are not, however, more likely to be media oriented (TV, radio, etc.)

than other occupation groups,ii.e., they are not necessarily stay-at-

‘homes. With the exception of crafts and singing/choral activities,

"housewives" do tend to trail white collar workers (both maie'and.
female) in participation in the other arts related activities.
Service wofkers are very mixed in terms of their relative parti-
cipation levels across all arts related activities. They are more
likely than white'collar workers to sing, go to jazz and folk/ethnicg
concerts, paint, go to ballet or folk dancing performances, write and
use the home media for arts activities. They are less likely to do
passive visuél arts activities, ‘attend classes, QO crafts, and attend

symphonies or operas. Blue collar workers generally have lower parti-

cipation rates for arts related activities, but not always. As

36Although the earlier historical discussion suggests that a
changing trend (upward) in youthful participation in arts related
activities may be a factor in higher rates for this younger group
of respondents, i.e., it's not only the classroom.

-
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. suggested above, there is little overall pattern in arts related par-

ticipation levels based on occupational group differences.

Non-arts activities are much like arts activities in that students
are generaliy more likely:to participate in all activities (even watch-
ing TV) and retired people arefusually least likely to be participants.

Some 1nterest1ng exceptlons to this rule show farmers w1th the highest

proportlons g01ng to fairs and carnlvals, playing with thelr children,

and g01ng to church (alf\@amlly ‘oriented act1v1t1es), and retired

persons with the highest proportion pursuing do-it-yourself activities.
Some collapsed category analyses, u51ng the active/passive and

home/away dlmen31ons, were done in an effort to identify underlylng

patterns, partlcularly to search for differences in the main occupa-
‘5 %
bebn groups. To a large degree, these analyses confirmed individual<

/

activity‘patterns, i.e., when one group had a higher overall partici-

pation rate, the rates on ‘active, passive, home, and away act1v1t~es

38 . s .

were 7150 llkely to be higher. A ratlo of mean percent perticipa-

tion ﬁn active pursuits over percent participating in pa551ve pursuits
/

prov1des some interesting, 1f not unexpected, results across occupa-

trpn groups. for arts related activities. All groups have higher

{

average participation rates for passive activities than for active

‘pursuits. However, this ratio is highest for retired persons and

/

white collar workers (2.0 and 1.52 respectively) and lowest for college

T

37Farmers, however, comprise only 1. 5% of the weighted sample.

38Comparlsons were made using group mean partlclpatlon rates for
each activity whlch fell clearly into one of the groups.

. 139 iy ,
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TABLE 2.30

Active to Passive Participation Ratio for

~ Arts Related Activities by Occupation Group -

white Dblue ' house-
collar collar farm service wives retired students

" Average Percent
for Ppassive

Activities 28.97 21.64 24.50 27.82 24.05 22.37 37.87

‘Average Percent
. for Actiye '
i~ Activities 19.00 15.66 19.27 20.01 18.76 11.11 36.69

Active to
Passive Partici- , ‘ ,
pation Ratio* 1.52 1.38  1.27 1.39 1.28 2.01 1.03

15>

140




students (103). (See TABLE 2.30.) These resﬁits refiect the general
dominance of passive over active participation proportions in all
groups but the studenté. For other demographic,socio-economic vari-
ables the pattern across groups is similar. Younger people are more
likély to have a high‘ratic. Of course, anal&sis is conducted on
grouped data’ usirg conceptually developed groups. . This participation

' pattern created in these groupings are not necessarily reflecting how .

people divide their time.

Summary/Conclusions

‘The foregoing analyses have presented a description of 1eiﬁgfe
activity patterns in terms of both individual activities and clus-
ters of individuals who exhibited similar leisure activiﬁy patterns
oQér the past year. The analyses have inclpded the historic pattern
of participation as well as descriptions based on various individual
charécééristics. Four general conclusions seem possible:

(1) Arts related activities still trail non-arts activities by
" a wide margin in terms of the proportion of individuals who have en-
gaged in the activity during the past year and in terms .of the propor-
tion of leisure time devoted to the activities, although the somewhat
broader categories used for non-arts activities may attenuate that

conclusion. -

.~
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(2) Historical participation patterns are very important in
current participation patterns, particularly for arts related
activities where earlier participation, especially prior to age 18,
are among the bestlpredictors and seem to offer the greatest pdten-
tial for explaining adult behavior in leisure acﬁivity selection.

(3) Most peéple pursue an undirected leisure activity pattern,
with no particular small groﬁp or set of activities dominating. As
fgr as the present data permit, the most reasonabiéJexplanation for
.this seems to be the availability of specialized activities,
histdricgl patterns, and a general habitual pattern of leisure
activity which is not focuséd or intensive. To pursue this inter-
pretation, it appears that people may "fall into"_leisure activities
rather than pursue them with special purpose. Many people may have
a variety of "interests" which they pursue only occasionally. The
remainder of the time they stay home dividing time between TV,
family, friends and some do-it-yourself pursuits. These are always
the available leisure activities. This interpretaéion is obviously
extended beyond available results and requires further testing using
more detailed data. ’

(4) The single best socio~economic or demographic predictor is
education level, with regular differences associated with increasing
eduéation, especially in the arts related activities. Other SES/
demographic characteristics "explain" other participation differences
but the pattern is varied. Particular surprises in this regard are
the failure of income level to account for greater differences,

especially between activities and clusters that usually have notable

4
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cost. differences. 4

All of'these analfses need further explanation and additional,
more directed data f§r verification. The clustering of individuals
inéo‘acEIVity types or styles séems to have the greatest potential
in this regard. We need to know much more about the undirected
groups who constitute more than half of the population in the South.
;f-we assume that the individualg'in the directed clusters are the

"hardcore" participéhts in each ofithose areas, it is the undirect-
ed group that-will provide tﬁe greatest potential for increased
activity. In the next chapter, Qe examiﬁe thé question of leisure .
for increasqd participation invterménaf specific hﬁestions on that

-~

subject asked of all suirvey respondents.

B
e, . . .
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: / , CHAPTER 3
DEMAND FOR INCREASED PARTICIPATION
IN LEISURE ACTIVITIES

“



As part of our goal to examine the demand for increased parti- ‘
cipation in leisure activities, respondents, were asked to specify
the extent to which ﬁhey would like to increase their level of parti-
cipation in each of the forty-five activity groups. A four-point
,response scale was used to identify the strength of the demand. The
range of this scale was from O (would not like to increase participa-
tion levels) to 3 (one of the four or five actzéities would most like
to increase). This chapter will be devoted to describing and analyz-
ing the responses to this question. The analysis will proceed in the
same sequence used in the previous analysis of current participation
pétterns. FPirst, we will describe demand for increased participa-
tion in specific activities. Second, we will look at the pattern of
increased demand by using factor and cluster analyses as described in

Chapter 2. Third, an historical analysis, looking at demand for

t

increased participation in terms of previous participation history
will be presented. Finally, individual demand patterns )

will be examined in terms of socio-economic and d€mographic
characteristics. Before presenting these analyses, however, a brief
description of the logic for this particular approach to examining
demand is in order.

There are obviously many ways to look at the question of how to
identify future demand for leisure activities. The approach used in
this study was driven by two primary considerations. First, there
was a strong interest in change from current levels of participation.

Second, the strength of the desire for change was thought to be a

major factor in determining the probability for changes in behavior.

hez
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The former factor is crucial because one of the objectives of the
study is to identify ways to reduce barriers to increased participa-
tion.l An assumption in this approach is that, other things.being

equal, participation levels will remain relatively constant from one

year to the next if barriers are not withdrawn. This ignores, for '

th? moment, such factors as changing population characteristics and
values regarding leisure activities. wﬁile projections based on such
factbrs are val-uable,2 they ignore specific problems and reasons for
not increasing participation levels in a population with current SES
qharacterisﬁics.‘ There is also an implicit assumption, in the absence
of longitudinal data, that the nature of the future demand will look
much like current demand and that solution to future demand problems
will liqrmostly in increasing availability. It is obvious that there

are many other problems involved in increasing participation levels

that may be solved by entirely different kinds of intervention

-approéches (policies). Our intention is to identify some of these

problems. } .
Second, there is always difficulty in translating expresseé

interest or desire into action. Thus, simply asking respondents if

lSpecific barriers will be discussed in detail in Chapter 4.

2Of course, such pro;ectlons are also possible using data collec-
ted in this study. If it is assumed that the relationship between
particular socio-economic and demographic characteristics is constant,
it 1is p0551ble to project changes in aggregate consumption based on
changes in the population distribution of the characteristics.
However, such projections are based on a static model. The avail-
ability of longitudinal data could help to reduce the severlty of the
assumption by providing a test of assumptions about changes in the
relationships between the leisure behavior and the characteristics.
But even this approach assumes consistency in the direction of the
change and ignores numerous othér factors which could influence lei-
~ure activity choices. 1 63
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they are interested in participating more, or in a ne& activity, will
produce many more positive responses than subsequent behavior changes.
?of this reason the survey was designed with an opportunity for indi-
viduals to épecify degrees of desire to increase participation. e
assume that a simple expression of interest in increaﬁing participa-
tion. will lead to behavior changes in rglatively few cases. On the

other hand, a strongly expressed desire has a higher probability of
’ o .

being translated into behavior changes (although it is still not
‘possible to translate the strong desire into a specific probability).
N The analyses in this Chapter deal with both levels of desire to in-
crease participation in particular leisure behaviors or patterns of
behavior. The foilowing chapter attempts to relate the intensity of
desire for increase in participation with specific reasons for not

having done so in the past. N
General Demand for Increased Participation

The most general demand can be expressed in terms of the propor-
tion of ihdividuals who express some interest in increasing their
participation in each leisure activity. This demand estimate is pre-
sented in TABLE 3.1. fhe most useful analysis of this table is in
comparative terms. Initially the most noticeable feature of the
table is that the rankings (column 2) fall into two very distinct
groups: Those écti&ities with relatively higher demand, the non-arts
activities; and those activities with lower demand for increased »ar-
ticipation, the arts related activities. Thus, demand for ihcreased
participation follows current participation. This result suggests a

"
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TABLE 3.1 -

Proportion of Individuals Indicat&ng Desire
to Increase Participation

% who desire ranking of
increase number who
in participation ' desire increase
17.  Gaing to symphony or chamber cancerts. 21.2 35
18.  Going to an opera. 15.1 - 43
13.  Going to choral concerts. 32.2 23
25.  Singing in or playing for a chorus, chair, 21.9 34
or other singing group.
14.  Going to jazz concerts. 18.7 38
16.  Going to folk/ethnic concerts or 22.2 33
festivals.
24.  Playing an instrument in 8 group or 30.3 24
for your awn entertainment or taking
music lessons.
10.  Painting, drawing, making sculpture, ’ 34.6 . 20
doi,ng\gnphic art, taking photographs
{as art) or making films yoursalf, . .
11, Doing crafts, . 46.5 9
12.  Taking art classes in painting, . 26.7 26
sculpture, graphics, film, or crafts. y
30. Going to a ballet or modern dance - 18.0 39 .
performance. N
31.  Going to a folk dancing performance. 19.9 37
26.  Going to theater performance, * 38.9 18
271.  Acting in plays or musicals, performing . 15.1 43
in a dance group, taking leszans in either,
or providing behind the scens support.
2. Writing novels, stories, plays, or 17.8 40
postry, or taking classes in writing.
7. Visiting painting, graphic arts, photo- 34.5 21
graphy or sculpture exhibits.
8.  Visiting craft exhibits. 39.3 17
9. Touring buildings, etc. for design or 45.4 1
histaric value or visiting history, %
seience of technical museums.
20.  Listening on radio or watching on TV 23.2 .30
classical music, opera, or-dancing.
23.  Watching performances of jazz on TV 17.0 41
or listening on the radio. _-
2. Listening to radio broadcasts, your own 22.9 . 32
recordings or \A}mﬁing TV praductions
of plays o{r,po‘etry.
3.. Taking classes or attending lectures on 20.4 36
art history, litarature, etc., or belonging 1 -
to a literaturs club. - - U0
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TABLE 3.1 antinued

% who desire ranking of
in¢rease number who
in participation desire increase
Watching regular TV programs day . 25.3 - 27 N
and night except sports and new}, ce
Listening to radio broadcasts of all 33.4y° X 22
other music. -
Listaning to recordings. 41. 3\? 14
Going to rock or country and western 41.3 PR 14
or rhythm and blues concerts.
Going to fairs and carnivals. 40.9 16
Going to the movies. 56.8 * 5
Watching sports on TV or listening 24.5 29
on radio. ) : {
Going to watch sports in person, 48.0 8
Playing compatitive sports. . 24.9 28
Jogging, weight lifting or other , 44.3 13
exercise program, . - -
Camping, hiking, back-packing, ' 62.0 - 2
hunting, fishing, ete. - . .
Picnicing, visits to parks, zoos, naturs 62.8 : 1
walks, or driving a car for pleasurs,
Playing with your children. ° 38.4 19
Pidying indoor activities or games . 44.4 12
with friends and/or family. . :
Visiting with friends or family . ' 56.4 ' 6
membars, writing letters, talking
to friends on the phona, stc. .
Goingto ch:T\’or doing other 51.6 . 7
church-related activities. .
Playing with pets. ‘ 23.0 31
Reading {fiction books, periodicals, 61.5 3
and nonfiction). i
Watching news and informaticx 46.0 10
programs on TV or reading in '
newspapers and news/magazines. }k
Do-it-yourseif activities or hobbies. 57.6 . 4
Sitting and thinking—day-dreaming. ! 16.0 \ 42
Charity, volunteer, social servics, or & 29.9 25. !
political arganization activities. ’

Fraternal organization or club ) 14.0 45
activities, -
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strong relationship between what people are doing now and what they

would like to do more of in the future. It also suggests that high
levels of participation in particular activities is not a sign of

-
satiation. Clearly the percentages of those desiring inéreases in
many of the non-arts activities indicate that much of the demand
comes from those who are already parﬁﬁcipéting. This relationship
wvas already examined in the last chapter and will be explored further -
in the present chapter in the context of direct comparisons of past
leisure behavior and demand for increased levels of'activity.

In more concrete terms,~in 14 of the 23 non-arts activities more
than 40% of the population would like to increase their level of
participation. This same level of demand is achieved in only two of
the arts related activity groups, doing crafts (45.5%) and touring v
buildings and museums (45.4%).  The highest levels of demand occur
for active outdoor activities, like camping, hiking, hunting, picnick-
ing, visits to parks, etc., and for do-it-yourself activities. The
one exception to this trend is reading. The orientation toward
active pursuits is in ;light contrast to current behavior, which is
more oriented toward passive leisure pursuits.

The trend to favor increases in active pursuits is less evident
in arts related activities, where only two of the five activities
with the highest proportions desiring an increase are active (doing
crafts and painting, etc.)

There are, of course, several other useful ways to examine
patterns and interpret results. One important.approach is to compare

the proportion who desire an increase with the proportion who already
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participated in“the past year. This comparison shows that in 16. of
the 22 ertslrelated activ;;ies more'people desire an increase than

currently participate. -This is true for only 4 of the 23 non-arts

activities. (Compe§> TABLES 2.1 and 3.1.)

In ahother approach the desire for increased participation for
erts'related activities may be viewed independently from other acti-
Yities.- From this perspective it is possible to argue that not less
than 15% ;f the population desires some increase in their level of
participation for every arts related activity. Evéh allowing for
sample error and a tendeﬂéy to inflate responses to questions llke
these,3 this represents a substantlal interest in this broad cate-

~ gory of leisure,activities.
. \

There are %lso several interesting results within the arts area.

For exampIé, five of the six activities with the highest proportion

T —— .

desiring an increase in participation are visual arts (going to the

theater is the exception). Two.of these activities are active (paint-

ing and doing crafts) and three are passive (visiting art exhlblts,

visiting craft exnlblss, and tourlng buildings and museums) Dancing

events, musical activities, and medla performances (radio and V) Bf
(/the arts are the three groups least llkely to have high des1re for

increased participation.

2 somewhat more precise breakdown of the demand for increased

participation is presented in TABLE 3.2. This table chows the pro-

portion of the population expressing small, moderate, and strong .

?Inflated results may be a consequence of the "social desirability"
of many of the arts related activities.
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TABLI' 3.2 -
Strength of Desire to Increase Participation
in Each Activity

-

ranking of

$ with % with % with activities on
small moderate strong basis of % with-
desire desire desire strong desire
12.  Going to symphony or chamber concerts. 12.5 5.3 3.4 32
18.  Going to anopers. 8.7 3.6 2.8 35
13.  Going to choral concerts. 19.¢C 7.5 5.7 22 . "
25,  Singing in or playing for a chorus, choir, 11.5 4.6 5.8 20
: or other singing group. ’
4. Going to jazz concerts. 11.7 4.2 2.8 35 -
16.  Going to folk/ethnic concerts or 15.9 3.8 2.6 38
festivals.
24,  Playing an instrument in a group or 10.9 8.6 10.8 10
for your own entertainment or taking
music lessons.
10.  Painting, drawing, making sculpture, 14.6 11.6 . 8.4 14
doing graphic art, taking photographs ’
“(asart) or making films yourseif. ’
11, Doing crafts. ' 20.4 14.2 11.9 8
12 Taking art classes in painting, 13.0 7.3 6.3 18
sculptura, graphics, film, or crafts,,
30.  Going to a ballet or modern dance 11.1 4.3 2.7 37
performarce, ’ ’
31, Going to a folk dancing performance. 13.3 5.2 1.4 45
26.  Going to theater performance. 20.6 11.3 7.1 15
21.  Acting in plays or musicals, performing 6.7 4.0 4.4 29
in a dance group, taking lessons in either,
or providing behind the scene support.
2, Writing'novels, stoties, plays, or } 9.0 4.3 4.6 27
poatry, or taking classes in writing.
1. Visiting painting, graphic arts, photo- 22.6 8.1 3.8 31
graphy or sculpturs exhibits,
8. Visiting craft exhibits. 24.9 9.5 5.0 25
=- 8. Toufing buildings, etc. for design or 27.1 12.2 6.2 1,9
historic value or visiting history, <
science or technical museums.
20.  Listening on radio or watcliing on TV 13.9 6.3 - 3.0 . 34
classical music, opera, or dancing,
23.  Watching performances of jazz on TV 10.8 4.4 1.8 43
or listening on the radio. N
29.  Listening to radio broadcasts, your own 14.4 6.2 2.4 40
recordings or watching TV productions
of plays or postry.
3. Taking claswes or attending lectures on 13.4 4.4 2.6 38

art history, literature, etc., or belonging
to a literature club.
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TABLE 3.2 Continued

Strength of Desire to Increase'Paiticipation

Watching regular TV programs day
and night except sports snd news. .
‘Listening to radio broadcasts of all

Jother music.

Listening to recordings.

Going to rock or country and western
or rhytfim and blues concerts.

Gaing to feirsand carnivals,

Going to the movies,

Watching sports on TV or listening
on radio. ’

Going to watch sports in person.
Playing competitive sports.

Jogging, waight lifting or other
axercise program.

Camping, hiking, back-packing,
hunting, fishing, ete.

Picnicing, visits to parks, zoos, naturs
welks, o driving a car for pleasure.

Playing with your children.
Playing indoor activities or games
with friends and/or family.
Visiting with friends or family
members, writing letters, talking
to friends an the phone, ete.
Going to church or doing other
church-related activities.

Playing with pets,

Reading (fiction books, periodicals,
and nonfiction).

Watching news and information
progrnms on TV of resding in
newspapers and news/magazines.
Do-it-yourself agtivities or hobbies.
Sitting and thinking—day-dgeaming. ~*
Charity, volunteer, sociaf service, or
pofitical organizetion activities,

Fraternat organization or club
activities,

in Each Activity

% with

% with

small moderate

desire - desire
17.6 ,5.6
20.2 . 7.8
22.5 12.5
20.9 11.2 _
26.2 10.3
28.4 16.4
13.7 5.9
25.0 13.8
11.9 7.2
21.5 12.1
20.7 18.5
32.3 19.2
11.2 10.5
27.0 12.2
27.7 16.0
22.3 15.2
14.5 5.2
32.5 13.9
27.6 12.0
24.8 18.8
10.0 4.0
19.8 6.1
8.8 3.5

170

153

$ witi,
strong
desire

ranking of
activities on
basis of % with
strong desire
41
23

16
13

28
2

26
12
20
11

1

33

16

41

30.
44




desires to increase participation in each activity. This distinction
is important for the reason discussed above (i.e., as an indicator of
the likelihood of behavioral change) and because it shows some inter-
. egting differences in the level of desire for increase within activi-
ties. Of particular inéerest is the difference between small and
moderate desire, on the one hand, and strong desire on the other.
The ranking of the proportion with strong desire for increasing par-
ticipation provides an overall perspective on changes from TABLE 3.1.
Among arts\related activities, playing an instrument (24 to 10),
painting, drawing, etc. (20 to 14), téking art classes (26 to 18) and
going to the theater (18 to 15), show substantial increases in their -
relative positions. Touring buildings and mus=2ums and visiting craft
exhibits, on the other hand, show a substantial decline (11 to 17 and
17 to 25 respectively). ° T e e

Over all activities there is still a substantial difference

e
between the arts related and non-arts leisure pursuits. The mean

N

percentage with strong desire to increase participation for arts re-
lated activities is 4.79,-while for non-arts.activities it is 8.7.
Camping, etc. is still the area wherej€2e strongest desire for in-
crease exists. However, other areas, like picnicking, etc., have
shown a major decline. These changes suggest an interesting distinc-

tion between those activities for which there is a general, though

not particularly intense desire to increase activity levels and those

which are most likely to have adherents with a strong desire to in-

3
crease participation. Among arts related activities, playing an
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instrument, painting, and taking art classes exhibit such a pattern.4

Amoﬁg non-arts activities, intensity of desire seems to be highest
for camping, etc., playing with your-children, going to church, and
do-it-yourself activities. These differences may reflect a more
realistic probability that a particulér activity will be increased
in subseqdent months depending on the reasons for not increasing par-
ticipatioﬁ levels in the past. (

Viewed from the other side, for some activities the largest
graﬁg Aesiring an increase have only a small desire. This group might
be_é;gected to be least sincere and least Iikely to pursue their
expregsgd desire. Activities with a high ratio of individuals with
'a smélflaesire include going to symphonies, going to folk concerts,
v%%ﬁgihgxart exhibits, touring buildings and museums, and the three
£§§i?zyv arts'related activity groups. One interpretation of these
fié%lts is that several of these activities (specifically, attending
symbhony concerts art exhibits and going to museums) fall into a
"should do" set of activities. These are activities which many people
may feei an obligat;pn to pursue because of social or other external
pressures, but which are not really within the scope of personal
interests. Some evidence supporting this interpretation is provided
in Chapter 4 where reasons for not participating are examined. To

anticipate somewhat, a major distinction among these reasons is

between those that suggest real barriers, e.g. availability, distance

4 . . .

‘The pattern was determined by using a ratio of those with strong
desire over -hose with small or moderate desire. Any value above .3
is considered to show strong desire for that activity group.

-,




or cost, and those which are indications of personal preference, e.q.

"don't have the time" and "like to do other things more." LMore reli-

ance on the latter group would be expected among those expressing only
a small desire to increase participation or among those who are feel-

ing an external obligation to identify a desire to increase some

socially desireable activity group.

The Structure of Desire for Increased Participation

’

The techniques used to identify the structure of desire for in-
creased participation are the same as those used to describe the
structure of current participation. The initial step used factor
analysis to define the major dimensions of leisure activity in the
population. This analx;is shows the kinds of activities that are
likely to be associated in the minds of people making choices about
changing their current leisure activity patterns. The second analy-
sis grouped individuals who identified with the same factor or fac-
tors, the cluster analysis. This analysis describes groups of indivi-
duals who are similar in the kinds of changes they would like to make
in their leisure activities. It does not provide a picture of final
desired activity distributions because the initial level of partici-
pation is not controlled. Thus, an individual who attended a few
visual arts activities in the past, but who had a strong degire to
increase activity in that area, could be in the same cluster as some-
one who had extensively participated in visual arts activities and
has a strong desire to increase participation. As used here, the///
analysis was designed to focus on the change or increase in participa-

tion levels rather than on participation pattern changes. The question

~ 3
)
t
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of pattern change is addressed in the next section of this chapter
which examines the issues of historical development of leisure par-

ticipation and desires.

The Factor Structure of Desire for Increased Participation5

.TABLE 3.3 shows Eigen values and proportion of explained variance:
for-each of the ten factors used in he solution tc be described here.
Unlike the analysis for current participat%on, the ten-factor solu-
tion was the logical choice for the rotated solution, primarily be-
cause it met the most commonly used criterion for selecting the)number
of factors to be rotated, i.e., rotate all factors whose Eigen value
equals or exceeds 1.0. The total variance accounted for by the ten
factors is 55.3%, which is substantially higher than was true for the
current participation factor analysis using the ten-factor solution.6
As subsequent description will demonstrate, the factors themselves
seem to have more logical tightness than was true for the participa-
tion factors. This may reflect people's ability to put more order in
the selection of things they would like to do than was possible in

7

the selection of leisure activities they actually pursue. This

5The correlation matrix used to construct this factor analysis is
reproduced in APPENDIX F.

6Although the 15-factor solution accounted for almost 53% of the
total variance.

7Log:Lc, in this context, means the degree to which activities seem
to fit together substantively and functionally. Some primary examples
include: visual arts activities; performing arts activities; svorts
and outdoor activities, home versus™away activities, and active versus
passive activities. Groupings such as this seem to be in conflict with
a model of a leisure activity Renaissance man, who would seem to be
located in the undirected cluster in the previous analysis.

»
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TABLE 3.3

Eigen Values and Proportion of Variance T
Exvlained for the 1l0-Factor Solution . A,
in the Factor Analysis of the Level

of Nesire for Increased Participation

for All Leisure Ag¢tivities

Proportion of

Factor Eigen Value Variance Explained
1 $.27 ‘ 20.6 o
2 3.82 8.5
3 2.09 - 4.6
4 ' 1.87 4.2
5 1.68 3.7
6 1.45 3.2
) 7 1.25 2.8
8 1.23 2.7
9 1.16 272
10 1.05 2.3

Total = 55.3
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explanation corresponds to a general model of leisure behavior which
assumes that current behavior is a function of a set of real barriers
which limit the desired behavior of many individuals. 1In a policy .
mode, this model would suggest that the removal of these barriers
would lead to changes in behavior in the direction of expressed desired
participation. It will be left to the reader to decide whethef this
substantive tightening of the factor results suggests particular }ypes
of policy changes. .

Factors, major factor loadings and a brief discussion of egch
factor follow: -

Factor I - Performing Arts Attendance

Items Loadings
Going to a symphony or chamber concert (17) .73
Going to an opera (18) 9 .70
Going to theatéer performances (26) .58
Going to a ballet or modern dance (30) .59
Watching plays or poetry on TV or
listening on radio or to records (29) .53

This factor is very similar to the first factor in the attendance
analysis. It represents the majority of the performing arts atten-
dance activities included in the list of leisure activities. Some
of the other itemswhich have somewhat lower loadings on this factor
include: visiting art exhibits (.49); listening to or watching
classical music, etc. on radio or television (.49); taking classes
)

on art history or literature (.44): and going to folk dance perfor-
mances (.42). : The close relationship of the items in this factor
corresponds to a‘widely observed behavioral outcome which shows a

tendency for people to engage in a variety of performing arts leisure

activities. It is also a very passively oriented factor, which has

%5
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no activities in which the participant is performiﬁﬁ“gg; arts related
activity. The factor reflects what is probably relatively common mind-
set linking many of the more commonly done arts activities. That it

is more true in people's minds than in their behaviors is demonstrated
by the strength of the factor in this context as compared to the
behavioral context of the last chapter. That it is purely a passive
approach to arts activities may have important policy consequences,

Factor II - Mass Media - Television

Items Loadings
Listening to radio broadcasts of all other
music (all types of popular music) (21) .62
Watching regular TV programs (4) .58
Watching news programs or TV and reading
newspapers and news magazines (5) .50
Watching sports on TV or listening on radio (6) .48

The items in this factor reflect another type of passive leisure acti-
vity interest, primarily home and media oriented. Two activities
with somewhat lower loadings, going to fairs and carnivals (.?2) and
gbing to the. movies (.38) reprasent an away from home aspect 4in this
factor. Listening to records (.41l) is another weaker at-home item.
The presence of ;_facﬁor of this type seems to indicate a substantial
and genuine interest in the pursuit of this type of leisure activity
paétern in the f;ce of a wide variety of alternatives, It may alsd
represent a way of pursuing leisure activity as much as or more than
indicating the context of that activity, inasmuch as television, radio
and the movies provide a wide variety of content alternatives which
are implicit in the activity categories. The main focus of passive
home activities is not, however, diminished by the existence of
contradictory, but much weaker, items. Thus, the factors can
represent at least two ways of thinking about leisure behavior,

one content oriented and the other process (in the sense of

delivery system) oriented. The dimensions are not necessarily
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independent. One factor can have both. Factor I, for example, has

a definite content orientation, performing arts, and it has a deli-
very system orientation, attendance at events away from home. Subse-
quent factors have a mixture of process orientations within a single
content area. These differences reflect what was earlier called
leisure activity styles. These styles seem to be more appmarent in
the selection of areas in which to increase activity ({attitudes or
propensities to action) .than they were in actual behavior {current
participation patterns). 'This approach will receive further explan-
\ation as’ subsequent factor and, particularly, the cluster analyses

are described.

Factor III - Visual Arts

Items Loadings
Painting, drawing, etc. (10) .72
Taking art classes (12) .68
Doing crafts (11) N .57
Visiting craft exhibits (8) .57
Visiting art exhibits (7) : .47

This factor is substantively a clearly visual arts activity group.

Tt is more oriented toward the practitioner; i.e., people who want

to do art more, but also has a passive component. There 1s a strong
association between wanting to do mdre of all of the visual arts, and
a somewhat weaker association between doing and wanting to observe
visual arts exhibitions.

Factor IV - Sports

Items Loadings
Playing competitive sports (35) .62
Going to watch sports in person (32) .58
Camping, hiking, hunting, etc. (332 .50
Jogging, weight 1ifting, exercise (37) .46
Playing indoor activities or games (36) .44

1614 ~
RIC 17,




&

In terms of the desire for increasing paft;gipaGion levels, the vari-

~ous types of sports and outdoor activities seem to be related in

peopie's minds.

Thus, the distinction between playing competitive

3

sports and watching sports, on the one hand, and outdoor activities,

camping, etc., on the other, which is made in current behavior does

10t carry over to the selection of activities in which to increase

participation levels.. (See Factor IV in Chapter 2.) Neither does

[a

there seem to be much distinction between active and passive sports

w
activities. >

Factor V - Family Oriented

Tarticipant Act{vities

Items Loadings

VlSltlng with friends or family members, etc. (41) .56

Picnicking, visits to parks; etc. (40) .56
Do-it-yourself activities- (43) .48 <
Going to church or othef church activities (34) .48
Playing with your qhiidren (42) .47

e
As was true for Factor II, this factor seems to 1dent1fy not only a
%

set of lelsure pursults that exhibit a kind of substantlve "£it?, but
iF d1so reé%esents a style of leisure activity. Althdugh some of the
languége is more contemporary, e.g. do-it;yourself, the pattern of
activi;;es‘in this factor is representative of what might be thought

.~ of as traditicnal American small town leisure behavior. The orienta-

- .

tion is to :he féﬁfly and friends. There is no indication of a use
.0f or need for outside supporting institutional or media structures,
such as television, concert halls, theaters or sports arenas. Only
the church?;gems to provide that kind of external institutional sup-

.
«

port. The fact that these desires for increased payticipation is not

conceptually. surprising, since it is to identify the framework from
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. which they might originate. The fact that such a pattern emerged

)

from the survey’data, i.e., in the minds of the respondents, is some-
what surprising in ah era of mass media and entertainment events.
Perhaps'thfs factor is indicative of a back to fhe basics perspective
which is more directly represented ip people's desires than in their

actual behavior.8

'Factor VI - Participant Music

Items ' Loadings

. o=t ) —oacings

"' Singing or playing in a group (25) .73
) Attending choral concerts (13) .59
Playing an instrument - (24) . .46

An additional item which ‘has a.very low loading (.22)'on this factor
i's perhaps as suggestive of its meaning as are the highér loadiﬁg
item;. This item is "going to church”. As was the case for current
participation, the activities involving active engagement in musical
intQE?sts are at least paréially tied to religious interests. As
these activities are oriented in this'fac;ér, they seem singuiarly
unrelated to the other misic oriented items ﬁsually associated with
"high culture". Thus, other than the réligious orientation, we are

able to say little about the nature of the musical activities people

would like to pursue. }

Factor VII - Jazz /
: Items . Loadings
. . Attending jazz concerts (14) .4

Watching jazz on TV or listening on the radio (23) .69

, 8Although 4his factor has a somewhat less intense counterpart in
Factor IV of the current behavior analysis.
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The jazz factor is direct and uncluctered by other types of leisure

’

activities. The absence of other items in this factor suggests two
kindsof people, jazz fans and not jazz fans; however, there are pro-
bably not very many of the former. The jazz factor did not appear
in the ten-factor solution for current participation, but it 4id ap-
pear\in the 15-factor solution.

Factor VIII -~ Service

s Items ' Loadings
Fraternal organizations (39). .50
Charity, volunteer, social service, etc. (38) , . .49
Going to church (34) .35

Though composed of only two primary activity items, this factor
ideﬁtifiés an important service organizational aspect of leisure time.
It shows an independent interest on the part of some people in what
has often been described as an organizational propensityv in the
American population. Since much charity and volunteer work and an
important part of the fraternal organizations are church affiliated,
it is not surprising to find going to church as a related activity.

Factor IX - Folk Music

Items ) Loadings
Going to folk/ethnic concerts or festivals (16) .48
Going to folk dance performances (31) .41
Going to rock or country and western or
rhythm and blues concerts (15) - .37

As one proceeds through the list of factors it is clear that each
suceeding factor is weaker, i.e., the items show lower inter-relation-
ships (loadings). However, the logical consistency of the items, in

terms of their substantive relationships, is still apparent im the

final four factors produced in this apalysis. This was much less true
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for factors created on the basis of current participation behavior,

~

where the logical relationship of igggsiig some factors was much less
obvious (Factor IX, for example).fiTﬁéééslﬁ music factor listed

above is an example of a logically tiéht, but somewhat weak factor.
One might have predicted that the pursuit of the activities in this
factor would be related in many people's minds. The weakness of the
factor probably results from the intervention'of d€£:: items in the
list of activities in which there is a desire to increase participa-
tion, i.e., these activities seem to be infrequently the only or major
leisure pursuits. . ‘

Factor X - Museum and Exhibition Attendance

~—

Items Loadings
Touring buildings and visiting museums (9) .39
Visiting craft exhibits (8) .24
Visiting art exhibits (7) X . .23
Going o choral concerts (13) .23 -

This gactor is another of the weak, but fairly logically consistent
factoré., Its conéigtehcy comes from the similarity of attending a
variety of‘visual.(passive) exhibitions, which seems to be an imp&r-
tané element in the arts related leisure patterns cf many people.
The tendency 1is weak, however, which is probably agéin indicative
of the failure of this factor (or pattern of activities) to be free
. of other activities in'both the minds and behavior of the respondents.
This suggestion will be ‘tested in greater detail when groups of
individuals are identified in the cluster analysis.

Generally, the factors extracted on the basis of desire for in-

creasing participation in the various leisure activities show greater

internal logical. cohesion than those produced in the current partici-

-
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patioﬁ analysis. This cohesion is based on a substantive similarity
of the items with highest 16adings on the factors. It seems to indi-
cate that the kind of logic which might be used to relate various
activities conceptﬁally is relatively widespread in the southern popu-
lation and that it is applied to thinking about what people might like
to do if it were not for other factors (real or self imposed).

Despite this difference, there are several similarities between the
two analyses. Three of the factors from each analysis are almost
identical (I-I, III-III, and VI-IV). Four others, IV-V, VI-II,

VII-VI and VII-IX, show enough similarity in the items with high load-
ings to bé considered essentially the same. The remainder are
different. The factor analysis of desired increases is also notable
gecause a total of six of the factors were predominantly arts related
(I, III, VI, VII, IX and X). While this does not demonstrate the
dominance of ~rts related activities, it does show consider?ble caté-
gorical thinking regarding the arts. This categorization suggests
thatpeople do not think about a general Art, but that they break up
these activities into units that make sense to them and appeal'to
their leisure interests. Given this way of thinking about art, a
proﬁotional strategy whichyattempts to foster‘interest in all arts
related activities at one time would not seem to have much chance for
success. Another aspect of these six factors is that only two, visual
arts and participant music, are oriented toward active participation.
This also suggests different promotional approaches. However, a final

judgment on approaches appropriate for diffetrent population segments

must await the cluster analysis which can regroup some of the activity

factors into the same population subgroup.
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Population Subgroups with a Desire to Increase Similar Leisure

Activities

Lol
__-Thé Clustering prbcedures-used in this analysis are exactly the’
same as those followed in, the analysis of current participation. The

gcores which are ¢lustered are the factor scores for each respondent

on each of the ten factors desi;égég above. A high factor score in-

dicates the individual would like to increase participation in the
areas with high factor loadings (the items used to describe the fac-
tor). Lower ioadings indicate little or no such desire. The cluster
analysis groups individuals with similar high and low factor scores
across all ten factorg. )
Basic results for the cluster analysis are presented in TABLE 3.4,
The centroid values presented i the table are the mean factor scores
for that group on each factor. Higher positive values indicate that
individuals in that group show a desire to increase their participa-
N
tion in that leisure activity area. Higher negative scores indicate
that few (if any) of the group members are likely to have an interest
in ‘increasing participation in ‘thos{eﬁareas.9 élusters with a single
- ,
high value, such as 2, 5, and 6, identify groups that are "special- , -
ized" in their desires for i;éreasing leisurgAac;ivities. Those

"
groups with sewveral high positive values, such as 8, are indicative
-

- of individuals who would like to increase, activity in several areas.

£
>

9 . . e e .
It dogs.not indicate that individuals in the cluster have not or
do not participate in the activity area, only that they do not wapt to
increase their participation.

©
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TABLE 3.4

Cluster Centroid Values for Each
Rarticipation Increase Factor

Factor (By Number)
Clusters* I II III IV v VI VII VIII IX X

(In the .1 -.34 -.27 -.37 -.48 -,60 -.15 -.12 -.07 -.08 ~-.14
order
formed) 2 2.10 -.06 0.45 -.42 .13 -.04 ~.,46 -~-.35 ~.35 -.04

'3 -.52 1.40 -.31 .61 .28 =-.22 =-.23 -.13 -.01 .01l

4 . .30 .43 .07 .31 -.13 .04 2.50 =-.09 -.03 -.01
5 .13 -.17 .17 .28 .40 2.40 -.16 .01 .02 .08
6 .09 -.18 1.75 -.11 -.04 -.15 =-.16 -.08 =.21 ~-.06

—————

-

7 '-.42 -.23 -.14 -.40 .92 -.09 -.15 .17 =-.13 .03

et — ——— ———

8 1.31 1.53 .27 .18 .39 .54 .15 1.90 .84 -.08

9 .38 -.22 .40 .21 .02 -.50 -.06 ~.29 1.17 .65
10 (-.19 -.39 -.29 ,1.15 -.02 =-.19 =-.16 .07 -.29 =~.04

|t

*Values show mean factor score” for the group on each factor.
Values nearer, zero indicate the group participates little in the
] specified activity group. Higher positive scores show partici-
pation. Higher negative scores show more extreme non-participa-
tion. Underlined values mark those which were used in defining
{naming) the cluster.
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Those clusters with no high positive values, such as 1, define groups
of individuals with no specialized interest in increasing participa-
tion levels. These individuals could have little desire to increase
any activify or their desires for increased participation may vary
widely with little or no pattern (in terms of the factors identified
in this analysis). The higher negative values, as in clusters 1, 3,
i, and 9, seem to indicate singular lack of interest, on tﬁé part of
cluster members, in increasing participation in the activities iéenti-
fied by those factors. Thus, in this general form the TABLE shows a
variety of patterns for desired increases in activity levels, ranging
fr~m very specific interests té very general (or perhaps no) intersts.

TABLE. 3.5 provides more specific definitions of Ehe clusters,
the proportion of the population in each cluster;—and some indication
of its orientation to, the two basié participation dimensions described
in the last chapter (Active/Passive ané Home/Away). Each cluster will
be discussed in turn. }

As was’ the case for currenyfpdfficipation levels, the largest
single cluster is made up of inéividuals with little or no specific v
substantive focus in their desire for increasing leisure activity
levéls (cluster l): ‘However, this should not be interpreted as the
absence of specific intérests: This cluster may be composed of
several subgroups who (1) actually do not have any focused interests,
either currently or in terms of their desires for ihcreasing leisure
activity levels, (2) have very focused current participation patterns,

»but who do not carry the same pattern into their desire for increasing

participatiqn; or (3) are generally satisfied with current participation




TABLE 3.5

Desire for Increased Participation Clusters

Proportion of °

) the Populatien ActiGé} Home/
Short Name Cluster in the Cluster Passive Away

Lack of specialized 29.3% - ) -
increased participa-

tion interests

(undirected)

Performing arts : 6.0 Passive Avay
concerts

Home media (TV, radio, 9.1 Passive Home
records) and sports

Jazz 5.6 Passive E/A

Participatory music, 5.6 Active A/H
religion :

”

Visual arts 9.4 A/P A/H
Family  (non-arts, non-' 13.5 - Active A/H ‘
sports) centered ’

Service/performing ' ) 3.0 A/P " A/H
arts/TV

Popular/folk/visua 7.4 Passive
arts exhibits ’ /

Sports/outdoor 10.6 A/P




patterns, whether general or focused, and have little desire for
increases. While there is no specific positive orientation, this
group seems to be particularly uninterested in sports and family
centered activities. A somewhat less negative attraction exists for
visual and performing arts activities. There is interestingly no

. positive orientation which can be expressed in terms of the ten fac-
tors identified in these analyses.

The second cluster, accounting for approximately 6% of the popu-
lation, consists of tﬁ?se individuals who are particularly interested
in increasing their level of"participation in performing arts activi-
ties. This group is oriented toward performing arts which are passive
and take place predominantly away from home. While éhey are not the
only cluster witg some«interest infthe performing arts, they do bonst%-
tute a cluster with almost e;clusive interest in the specific activity
group. This suggests a stronger ébtentiaL for their actually follow-
ing up on these desires if conditions (the absence of barriers) per-
mit. Subsgantively this cluster is very similar to the performing
aruscluster'which appeared in the current participa%ion analysis.

The major difference is that this ciuster is more than twice as large
as the participation cluster. 1In other words, there are significantly
more people who want to increase their particiéation in this focused
area than who are currently engaging in this set of activities as a
focused pattern: -

The third cluster, home media, 'is made up of individuals who would
like to increase their participation in television, radio and record

listen ing activities to the exclusion of almost all other activity

groups except sports. This group, constituting 9.1% of the respondents,




is.substantively closely ?elated to the television cluster among cur-
rent pérticipants, but draws only 10.5% of its members from that
group.lo Thus, it is made up of individuals whose actual participa-
}ion pattern varies greatly, but whose interest in increasing parti-
cipation lies predominantly in the area of home media activities.
Individuals interested in increasing their participation iﬁ jazz.
related activities comprise the fourth cluster and account for 5.6%
of the respondents. While smaller than most of the other clusters,
this group is surprisingly large given the narrow band of activities
they tend to focus on. Aéain, the variety of possible current.parti-
cipation bases from whichathe cluster might be drawn offers éne poten-

tial expianation for the cluster. In addition to individuals whose

only substantive interest might be in jazz related activities, there

10rhis figure\is taken from TABLE 2 in APPENDIX J, which showé a _
cross tabulation be®ween the clusters:representing curregpt participa-
tion and the clusters representing desire for ingreased participation.
The tabulations are presented in two tables, one permitting prediction
of desires from current participation and the other set up to permit
prediction of current participation from desires. The relationships
are not meant to be causal, but only suggestive of possible interest-
ing correspondence across theé clusters. The variety of potential pat-
terns existing within clusters and the large numbers of undirected
individuals in the current participation cluster éna%ysis are indica-
tive of difficulty in establisiing significant relatibnships. However,
the ‘results of the cross tabulation do provide some interesting in-
sights into the complexity of attempting to understand desire for
increased participation by using current participation patterns. They
also show, as suggested by the figures used in the text, how specific
foci in desire for increasing participation are not necessarily a
function of current participation. Later results, relating historical
participation patterns for cpecific activities to desire for increasing
participation in the activities will show a contradictory trend, i.e.,
that the" best predictor of demand for future increase is past partici-
pation. This seemingly paradoxical outcome highlights the difficulty
involved in finding an appropriate procedure for grouping leisure beha-
vior. :
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are probably many who may be satisfied with all other aspects of their
leisure activity pattern and would like only to see an increase in,jazz
related activities. Still, this group is highly focused and the sub-
sequent analysis of barrié;s to participation may provide a clearer
picture of the reason for the existence of the cluster.

The fifth cluster, also comprising 5.6% of the respondents, is
participatory ﬁusic and religion. The relationship between singing
or playing and going to church exists both in the current pattern of
leisure behavior and in the perceptions of individuals desiring to
increase participation levels. Because of this connectioﬁ, there may
be some question as to the "arts" nature of the musical part of the
activities which make up the cluster. While singing (either as an
individual or in some kind of group) and playing an instrument are
clearly stinctive art forms, their association with religious acti-
vity provides a different connotation and éro ably a diffefent policy
implication. The present data do not permit separating the religious
musical'orientation (e:g. singing in a church chorus) from non- ‘
rgligic:s participation (e.g. a choral society or a popular mﬁéic .
group). The fifth éluster has one additional distinguishing feature.
It is one of only two clusters which is exclusively active participa-
tion oriented. (The other is family oriented activities considered
below.)

The sixth cluster represents-a much more clear arts related
activity group, visual arts. With 9.4% of the respondsats in this

$

clustar, it is roughly 3 times the size of the current participation

cluster with the same subctantive focus. These clusters are similar
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in another way. Both include active and passive visual arts (in

contrast to thé performing and musical arts clusters, which are separ-

.ate). The visual arts cluster is also the largest of the focused

arts related clusters. As such it represents the area of single
greatest demand among the arts.

The séventh cluster is distinctively non-arts in orientation.
Rather, it is a family and friends oriented group of_éctivities whose
members are distinguished by the absence of an entertainment medium
in thgir desire for increases in leisure activities. Actitivies de-
sired by this cluster include.picnicking and various other outdoor
activities, %isiéing with family and‘friends, going to chu;ch, do-it
yourself activities, and playing with children. Absent are most of
the leisure and entertainment structures that characterize the other;

‘

clusters. There is no television or other medium, there are no concert

¢

<

Yy
N .
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halls, museums or sports arenas regpired, and there are no performers

I

11 The pattern might be characterized as a 19th Century

required.
country pattern when virtually all of the structure had to be provided
by the participants. As an expression of the desire for increased
activityait could represent individuals who desire to return to the
"simple ways". .

A second interesting aspect of this cluster is its size, 12.5%

of the respondents.' It is the second largest group and the largest

™

llObviously no set cf activit.es is comple - v free of supporting
structures. The church, for eramyle, provides a -upporting structure
for this cluster. However, structures herr- are minimal.

L]
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group with a focused set of activities. It is also by far the larg-
est group oriented toward active participation. As we examine the
socio-economic and demographic correlates of cluster membership (Jater
in this chapter) the size and possibly some of the intellectual
support for this selection will become more obvious.

The eighth cluster is a smali group (3%) interested in increas-
ing participation in service (charity, political, fraternal, etc.)
activities, performing arts attendance, and watching television.

The image this group brings to mind is that of the older socialite

with an interest in ~harity concerts and slowing down the pace of
leisure/activities. This image is partially the result of earlief
analysis of current participation which showed service,activities
and an inclinatioun to watch more television to be related to age.

Performing arts and reqular television viewing seem somewhat

incongruous except when the performing arts aspect of this cluster is
interpreted as part of a service Orientation, rather than a "real"
interest in the arts. Hopsfully, soms of this speculation can be
vindicated in the sﬁbsequeat analysis of tle predictoré of ac*tivity
sclection.

Th. ninth cluster represents a broad spectirum of what might be
called art related entertainment activities. The prim ¢y art: rela-
ted activities for this group are folk music (from Factor 1X) and
visual arts (from Factor X). They are combined with popular music
concerts and visits to hisforié buildings apd museums (Fa;tor X) to
idehtify a group that éeems to be seeking the more popular passive
arts related activitiés'avay from fhome. One might expect this group

v
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to be well educated and somewhat younger than average. This group
also represents, to some extent, the broadly based arts entertainment
style that has been suggested in previous research that found a con-
nection between attendance at different types of arts related events.
Not included here, however, are the performing arts which have been
the basis of much of fhe previous analysis. Whether a leisure
activity Renaissance man (sic) is described in this eluster or is
hidden in the first (undirected) cluster is difficult to determine
from available information. It is clear that this 7.4% of the re-
spondents generally have a broader range of arts related leisure
activity interests than individuals in the other clusters. ‘

The final cluster identified in this analysis is much more direct

and less complicated. It consists of those individuals (10.6%) whose
interests in increasing leisure activity is oriented toward sports

and active outdoor interests. Neither its appearance nor its size is
surprising given the current popular emphasis in these areas. waever,
while this group is the third largest cluster, it certaiqu

falls far behind the combination of arts related clusters in terms of

the proportion of individuals desiring to increase their activity

levels.

In summary, the basic difference between the desire for increased
participation and current participation groups is the degree to which
the former analysis identifies highly focused and substantively con-

sistent demand patterns. The large "undirected” group (50.5%) in

the current participation analysis is reduced to less than thirty
percent in the analysis of desire for increased participation. There

is a strong urge to over interpret these differences. This urge

5
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takes the form of a "rational" explanation which argues that the

greater substantive consistency of the increased desire clusters is

the result of an opportunity to pick and choose activities in a logi-
cal maﬁner.~ This opportunity is not available for current behavior
becausé of many inéervening factors which prohibit individuals from
enjoying the activities they would really most like to do. While
these cluster analyses reveal many interesting aspects about the
pattern of leisure activitiés, they do not provide incontrovertible
suéport for the "rational" argument. As was mentioned above, there
afé several paths to each increased pgrticipation cluster. There are
also factors, like satiation, which might drive currently high parti-
cipators away from desiring increases. Fin;ily, there is the simple
element of choice which is often not "consistent" in the sense Qe
have begn using it. Many of these factors will become more clear as
we proceed with the analysis of correlates of leisure activity choice
and barriers to increased participation.

The second significant difference in the two-cluster analyses is
that a much larger proportion of the total population is in focused
clusters than was true for the analysis of current participation.
Most of these individuals would seem to be drawn from that group
defined as ﬁndirected in their current participation patterns. How-
ever, this is not really the case. While most clusters have as their
largest single source individuals who were in the corresponding parti-
cipation cluster, this pattern does not account for a majority of the
cases. The desire to increase cluster may have 75% of its membership
drawn from other substantively unrelated participation clusters. See

APPENDIX J for a cross-tabulation of cluster membership.
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In ten clusters described in this analysis, five can be
described as arts related. These five account for 34% of th% total
Ve

total respondents, compared to 14.6% under the current activity

analysis. It is clear that there are substantial and focused

interests in increasing arts related activities. The sources of

these demands, in terms of socio-economic background differences

and previous participation levels will be the topic of the next

sections of this Chapter.

Predictors of Cluster MembersHip:

This section will be devoted to a discussion.of the socio-
econoﬁic and demographic characteristics of clusters of indivi-
duals who had the same pattern of desire for increasing leisure
activities. It identifies styles of desired increased participa-
tion. Earlier we pointed out some of the difficulties that our
approach to desire for increaseé participation presented- when
attempting to grouﬁ individuals. Chief among these was the fact

that, on its face, an indication that somewone wanted to increase

participation in an activity told us nothing about their previous




participation history, i.e., they may never have participated
bsfore or they may ﬁave been very heavy parficipators. However,
the histgrical analysis will suggest that the best predictor of
Fdésire‘to increase participation in a particular activity is past
participation. In this analysis we would like to determine if
there are relationships between membership in a cluster and other
group characteristics. This is of particular importance as a
potential contributor of policy decisions which are intended to
imp;ct on participétion levelé because, if subgroup‘differences
are identified, policies may be much more highly focused than

would be true in the absence of such information.

TABLE 3. 6 provides a comparison of cluster membership by sex.

There are two kinds of comparisons of interest in this, and the re-

maining TABLES in this analysis. The first is the simple difference
between each of the categories. The second is‘a comparison with

similar groups identified in the analysis of current participation.

While our main interest is in the former, we will ‘note important dif- 5
ferences in the latter as they occur. {
The largest relative differences in this TABLE occur in clusters
2, 6, and 10. Cluster 2 is the performing arts cluster and women are

twice as likely to appear here as men. While a similar ratio occurred

. ~
P
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TABLE 3.6

Increased Participation Cluster Membership o
) by Sex
male femalea
Lack of specializea increased 34.0 * 29,3 |

participation interests (undirected)

-

Perfbrminq arts concerts 3.0 6.2
Home media i?v, radio, 14,0 8.0
recordés) and sports
Jazz : 7.8 4.6
Participatory music, 4.1 7.8
religion
Visual arts 3.0 12.4
Family (non-arts, non- 11.7 _ 16.7
sports) centered
Service/performing arts/ ) 2.8 3.5
v
Popular/folk/visual arts 4.6 7.3
exhibits

a0 X ‘\\
Sports/outdoor 15.0 4.2\
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for current ‘participation, the percentages were only one third as
large (TABLE 2.6 ). The second major difference occurs in the visual
arts cluster (6) where féur times as many women as men appear. Other
arts related clusters also favor women (see clusters 5, 8 and 9).
Only the jazz cluster, among the arts related groups, favors men.

‘On the other hand, and as expected, the sports/outdoor cluster
(10) strongly favors men. The TV/popular media/sports cluster (3)
also has a higher proportion of men than women. In general, this
TABLE supports the stereotype that men are more likely to be oriented
toward spbrts and television, and women are more likely to be orient-
ed toward the arts.

TABLE 3.7 presents clusters subdivided by age categories;
Several results suggested by the individual activity analysis are

made somewhat clearer in this TABLE. First, membership in the un-

directed cluster is positively related to age. Younger people in the

- South are much more likely to select a specific focus for their in-

. creased participation desires than are older groups. This TABLE
suggests that as one gets older, desire for increased participation
becomes less focused and more generalized (although away-~from- H
family or sports activities)

Second, it is the three-older age groups which are more likely to
desire increases in thg performiné éfts area; i.e., they constitute
a larger part of the dedicated audience for the performing arts.
This result is common to audience studies as well, However, it does
not follow the pattern in the analysis of clusters based on current
participation (TABLE 2.7). In that instance there was no relation-
ship between age and cluster membership.
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TABLE 3.7

Increased Participation Cluster Membership

Lack of specialized
increased participation
interests (undirected)

Performing arts
concerts

Home media (TV, radio,
records) and sports

Jazz

Participatory music,
religion

Visual arts

Family (non-arts, non-
sports) centered

Service/performing
arts/TV

Popular/folk/visu 1
arts exhibits

Sports/outdoor

by Age

18-29 30-39

14.4% 23.6%
3.2 3.3
16.2 11.8
10.9 6.2
- 10.6 4.3
10.9  12.1
9.7 19.7
1.7 3.2
7.8 5.5
14.8 10.4
100 $§ 100 %
19)
182

40-49  50-64 65 +
40.0%  46.7%  55.3%
5.9 7.1 6.2
8.9 6.0 5.3
4.6 1.6 2.6
4.1 3.0 0.3
5.5 5.0 2.8
14.6 15.3  17.7
6.7 2.8 3.7
5.0 7.8 1.5
4.8 4.6 4.6
100 8 100 % 100 %



. Third, younger people are more likely to be members of the ™v/
popular media/sports clustér and the sports/butdoor cluster. This,
of course, is not at all a surprising result. Nor is the fact that
the jazz cluster has higher membership among younger groups.

Fourth, both the active music;I> articipation and visual arts
clusters are more likely to be chosen 'by younger than older persons.
This reflects earlier findings that young people are more likely to
choose active pursuits in both the arts related and non-arts activi-
ties. It does not, however, reflect current participation patterns
as described by cluéiers. There participation in these areas, broad-
ly defined, is much m;re free of age differences. The trend would
seem to be toward an increasing number of young people focusing on -
these types'of activities.

Arts related activity clusters fall into three groups based on
age differences. Those desiring increases in performing arts. areas
are likely to be somewhat older. Those focusing on é;;;vg music,
visual arts, or jazz are likeiy toipé younger. And the remaining
arts related clusters (8 and 9) do not seem to be age determined.

The number of children in the family also predicts membership
in some of the clusters (TABLE 3.8). Individuals with no children
or one child are significantly more likely to be in the undirected
cluster. This finding contradicts the previous table where
younger people, who are less likely to have more than one child, are
the least likely to be in the undirected cluster. For current parti-

cipation, membership in the undirected cluster does not seem to be

influenced by number of childfen.




TABLE 3.8

Increased Participation Cluster Membership
by Number of Children

three
none one two or more
l. Lack of specialized 32.1 32.9 20.4 22.2
increased participation
interests (undirected)
I'4
2. Performing arts 7.2 4.9 .. .3.2 2.0
concerts
3. Home media (TV, radio, 8.9 8.3 13.6 12.5
records) and sports
,{ 4. Jazz 6.2 4.9 2.6 4.5
: 5. Participatory music, 5.6 6.5. 6.& 10.5
religion
6. Visual arts 8.6 8.8 13.4 4.5
7. Family (non-arts, non- 10.5 16.9 21.4 22.9
sports) centered
8. Service/performing 2.7 2.1 3.0 6.4
ths/TV
- 1
: 9. Popular/folk/visual 7.6 6.7 5.9 6.1
: arts exhibits
- 10. Sports/outdoor 10.6 8.1 10.4 8.4
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Being in a cluster in which individuals focus their desires to

increase participation on the performing arts is related to the num-
ber of children in one's family also. The greater number of child-
ren, the less likely is a focus on the‘performing arts. This finding
conflicts with the results for current participation in performing
arts activities and, to some degree, with the results for desire to
increase individual performing arts activities. 1In the latter case,
these results provide an instance of the difference between indivi-
duals choosing a specific activity and a group which focuses its
desires on a set of similar activities. Membership in this cluster

. Characterizes a desire "style" which is apparently more common without
.;children even if current attendance is not.

TV/popular media/sports and family centered activities are both
clusters whose membership is more likely to be drawn from among those
with two or more children. The activities included in these clus-
ters are generally more child oriented than is true for most"of'the
other clusters, although each cluster represents a diffqrent approach
to child related activities. Both clusters are characterized by the
absence of arts related activities and thus suggest a significanf
proportion of the children in the population repfesente& by this
sample (35.4% of families with three or more children) will have pre-
adult histories relatively free of arts oriented activities, unless
they are provided outside the family. Carrying this argument some-
what further, despite the fact that six of the ten clusters show a
definite arts orientation, only 34% of the families with two or more

children belong to these clusters.

a
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There are also substantial racial differences in the cluétering
of lindividuals with similar patterns of desire to increase participa-
tion (TABLE 3. 9). Whites are more likely to be in the performing,
arts, family active, pop/folk/visual . arts shows, and spdrts/outdoor

¥
clusters. Blacks appear in significantly greater numbers in the jazz,

acéive music, and servicefperforming arts/TV clust;rs: "The jazz and
active ﬁusic clusters follow f;sults for individual activities. The
service/performing arts/TV cluster seems' almost uniquely Blagk (oxr ~
perhaps\éthnic minority since the."oﬁh%r" éétegory - made up primarily é}é
of Hispanics and Orientals is'very similar to Blacks in this‘clpsteq)
with only 2.1% of the whites fitting into the cluster versus 9.2% of
the Blacks. On the other hand, the sports/outdoor clustér has what
would be surprisingly few Blacks given common assumptions about
Blacks and éports activity.

Among the more focused arts related activities, Whites are more
likely to belong to the performing arts ciuster, while Blacks are more
likely’ to belong to clusters focusing op increasing participation in‘
jazz related and active music lgisure pursuits. Both the active musfc
and performing arts differences are ih contrast to cluster membergﬁip
for current participation in which Blacks and Whites have approximate-

ly equal proportion%@ membership. The-implication is that despite

current participation patterns, mah& Blacks would much rather focus

on the active music attivities and some Whites would rather focus on

per forming arts Intergstingly, the groups are equally represented

{
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TABLE 3.9
Increased Participation Cluster Membership
by Race
black white
1. Lack of specialized -0 32.3. 31.5

increased participation
interests ‘(undirected)

2. Performing arts .2.3 - 5.0
concerts ’ :
3. Home media (TV, radio, 1 7.6 ©11.0

records) and sports

4. Jazz ' 11.3 5.3

5. Partiéipatory music, ' 13.6 ] 5.0
religion '

6. Visual arts : 6.8 ' 8.4

7. © Family (non-arts, non- 10.9 . 15.1
sports) centered o

=~ 8. Service/performing 9.2 2.1

arts/TvV

9. Popular/folk/visual T 2.4 6.5

arts exhibits

Sports/outdoor

al
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:n the undirected cluster. ) ‘

The analysis of individual activities suggeséed that the most
important community size differences in the desire to increase parti-
cipation levels occurred between rural areas and very small towns on
the one hand, and most larger communities (cities and suburbs) on the
other. Where differences occur, the results in TABLE 3.10 suggest a
similar pattern for qlustéfs of individuals. The exception is the un-
directed cluster to which large city residents are much less likely
to belong than all other groups.12 The three clusters where signifi-
cant differences across community size categories do appear are per-

\

forming arts, jazz and family activitieS{d In performing arts the

small town and rural population and const/ﬁrably smaller than is true
for larger communities, i.e., fewer people in these communities are
less likély to‘focus their desires to increase leisure pérticipation
levels on these activities. A similar pattern exists for jazz. At
the other extreme, a substantially greater proportion of the r;?31
people are likely to focus their desire for increased participation
in active family pursuits. The sgorts/outdoor cluster has a g}éady
decre;se from highest interest among large city residents to lowest‘
among rural residents.

TABLE 3.1l examines religious differences in cluster membership.

This predictor was included because of some distinctive cultural dif-

ferences traditionally associated with membership in one of the major

12Community size groups were collapsed for this ang;xgif. The
two largest city groups were combined and their suburbs were™included.

‘The rural categories were also combined. Collapsing was done because

of the absence of differences in the individual activity analysis.

R2U5
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TABLE 3.10

Increased Participation Cluster Membership
by Community Size

100,000~ 10,000~
500,000+ 499,999 99,999 9,999 rural

1. Lack of specialized 21.9% 32.8% 31.1% 40.9% 31.7%
increased participa-
tion interests
(undirected)

2. Performing arts 7.4 4.6 6.8 1.9 1.7
concerts

3. Home media (TV, 9.2 11.0 9.5 12.3 12.%

radio, records)
and sports

4. Jazz 6.4 7.5 7.3 5.1 3.2

5. Participatory §.9 5.8 4.3 4.4 7.0
music, religion ‘

6. Visual arts 7.6 8.4 8.4 7.2 9.0

7. Family t{non-arts, 14.6 11.0 12.5 10.7 21.8
non-sports) centered

-8. Service/performing 2.8 2.1
arts/TV

m
o
[\ ]
(o]
W
o

9. Popular/folk/visual 5.3 7.2 7.0
arts exhibits

~1
(e 0]
o=
.

(o)}

10. Sports/outdoor 15.9 9.6 8.3 6.9 5.7

Weighted sample 20.1 19.2 24.3 11.8 24.6
percentages -




*Lack of specialized 29.0 ° 32.3 21.7 27.1

- Visual arts 10.0 7.9 12.9 6.2

Family (non-arts, 10.9 16.0 6.4 5.5

. Service/perfbrming , 3.6 3.4 2.4 1.2
arts/TV e )
Popular/folk/visual 7.6 6.2 4.2 3.0

Sports/outdoor 12.2 8.9 2. 10.4

TABLE 3.11

Increased Participation Cluster Membership
by Religion

Catholic Protestant Other None

increased participa-
tion interests
(undirected)

Performing arts 6.0 3.7 " 15.0 11.4
concerts .

Home media (TV, radio, 12.1 10.5 13.5 9.7
records) and sports -

Jazz ) ) 4.0 5.2 3.5 20.4

Participatory music, 4.7 6.1 17.9 4.9
religion

non-sports)centered

arts exhibits




A

religious groups (Protestant and Catholic) in the South. These dif-
ferences focused around Catholic centers in French and Hispanic areas
and Bible Belt Protestant denomination in most of the rest of the
South. While many of these traditional divisions have been diluted

by population migrations, there was still a strong potential for their
influence to appear in the selection of leisure activities. For this
reason religious preferencé was included in this analysis. As

TABLE 3. 11 shows, the major differences do not distinguish Protestants
from Catholics, but separate both of these groups from the two other
categories - those holding "other" religious preferences and those
with no religious preference. Performing arts, jazz, visual arts,
family-centered and popular/folk/visual arts shows clusters all exhi-
bit this pattern to some extent. Factors which have historically
distinguished Protestants from Catholics, e.g. level of education,
also do not seem to be in operation because those differences asso-
ciated with education do not appear in this TABLE.

TABLE 3.12 shows the strong influence that education level does
seem to play in cluster membership. Lower education is strongly re-
léked to membership in the undirected cluster. More than half of
those with up to an eighth grade education exhibit this pattern in
their choice of which activities to incre;se. Slightly more than a
third of those who completed the ninth grade through high school are
in this cluster, while less than 25% of all individuals with at least
some college are in this group. 1In contrast, there is a strong
positive relationship between education level and membership in
cluster 2 (performing arts attendance). While education was a pre-

dictor of both performing arts attendance and desire to increase
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¢ . TABLE 3.12

Increased Participation Cluster Membership
by Education ,
grad
3+ not. some 4 year post
to 8th grad HS grad HS college college grad PhD

l. Lack of 56.2 35.9 33.2 24.5 22.7 21.8 18.1
specialized
increased
participation -
interests
(undirected)

2. Performing 1.7 2.1 2.0 5.4 10.5 16.1 17.0
arts concerts

3. Home media ' 8.4 11.9 12.8 10.6
. (TV, radio,
" records) .and
sports

~\
w
38}
()
38}
(64

4. Jazz 2.2 4.3 4.9 7.3 7.4 10.5 15.6
5. Participa- 4.8 8.9 6.9 4.0 6.1 3.2 0.0
tory music, .
religion : - N

6.- Visual arts 2.2 6.4 7.0 10.2 12.1 10.7 12.

. 3

7. Family (non- 19.3 17.3 16.5 12.2 9.7 - 4.4 3.0
arts, non-
sports)
centered

8. Service/per- 2.2 4.2 2.9 3.7 4.0 1.2 0.0
forming arts -

TV

9. Popular/folk 2.8 5.8 5.5 7.2 6.9 14.6 1.6
visual arts \
exhibits

10. Sports/out- 0.2 3.1 8.4 14.8 13.3 15.0 29.
door -

< N
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;ttendance, the relationship was not nearly as clear as it is for
cluster membership. Those individuals wilﬁugmglEédiér focus on
increasing participation in the‘performing arts area are far ﬁore
likely to have at léast some college. Only slightly less than 2% of
the high school graduates-and below fail.ihio this cluster, while
approximately lOé of those with some college apé in this group. A
similar, though not quite as strong, pattern exists for the jazz and
visual arts cluste;s. Three othe{ clusters with some arts related
activitigs (5, 8, and 9) do not have a similar pattern (current par-
ticipation clusters) for performing and visual arts also have much
weaker relationships. ~

Two other clusters have strong education associated patterns.
Family-centered activities cluster membership is negatively related
to education - lower education groups are more likely to have larger
proportions of individuals interested in‘increasind‘participation in

-

this area. Membership in the sports/outdoor cluster, on the other

<
~

hand, is positively related to education level.

The diverse factors which seem to influence the potential impact
of income on leisure choice operate in the realm of cluster member-
ship as well. (TABLE 3.13) Patterned differences across individual
clusters are extremely difficult to isolate. For three clusters (2,
7, and ;0) there seems to be a substantial difference between the
two highest income groups and the remainder of fhe groups. €~i’eople
earning more than $20,000 per year are more likely to appearAin thé
performing'arts and sports/outdoor clusters and less likely té appear

in the family-centered activities cluster.




Increased Participation Cluster Membership

1. Lack of specialized
" increased participa-
tion interests
(undirected)

i 2. Performing arts
‘concerts

3. Home media (TV,
, radio, records)
! and sports

4. Jazz

5. Participatory
music, religion

6. Visual ‘arts

7. Family (non-arts,
non-sports)
centered

8. Service/performing
arts/TV

9. Popular/folk/visual
arts exhibits

" 10. Sports/outdoor

TABLE 3.13
by Income
to 5000~
5000 8000
21.0n 34,3
2.7 2.9
10.0 9.2
5.1 11.3
13.0 1.4
4.2 8.7
18.9  15.7
6.0 3.6
3.1 9.5
5.9 3.3
211
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8001-
10000

21.9

0.4

17.7

12.3
17.3

5.0

10001- 12001~ 15001- 20001- owe

12000
31.6

3.4

10.8

11.8

15000
31.9

3.1

11.8

2.8

10.0

14.1

4.5

6.6

8.8

20000
34.1

11.5

4.9

7.3
14.5

10.3

30000 300t
26.4 33!

6.7 10!

6.5 6.
6.9 2

10.7 8
9.5 8.

7.9 8.

14.8 15.



The final table in this section examines the relationship between

cluster membership and occupation (TABLE 3.14). As was done in the
previous analysis of occupation and cluster membership, the white col-
lar category was separated into professional and sales and clerical
groups. he division reveals some additional interesting differences.

Membership in the performing arts cluster consists largely of
profegsionals, sales ‘and clerical, retired persons and students. In-
terestingly, hbusewives, apparentl& regardless of.education or income,
are not likely to desire to increase their participation in the per-
forming arts. Increasing participation in jazz related activities is
also distained by farmers, who are joined this time by retired per-
sons and housewives. Increasing participation in the visual arts is,
on the other hand, most popular among farmers, housewives and service
peopie, and least popular with retired people. The remaing occupation
categories are closely grouped.

Among clusters with a more marginal relationship to the arts,
active musical participation and church has greatest interest among
service people and students, and at least among farmers and retired
persons. Service, performing arts, and television (cluster 8) is
most popular among retired people. This follows from the finding
that both service and telévision related activities were more likely
to be pursued by older people. Finally, the popular/folk/visual arts
shows cluster is most favored among professionals and least among
farm;rs and blue collar workers.

Students are the group most:likely to have focused desires to

increase participation. Only 11.5% of this category are in the
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TABLE 3.14

Increased Participation Cluster Membership
by Occupation

7]
)]
~
- m kY.
. ] @ - H
v 5 ® S 2 )
| - - U4 n
n- o 0] o o N T +
0 0 3] o 0 z 0 o
) ol ol ol [} H (]
W H . E > 0 - s
o 0 3 € 3 o 3
v ~ — © 0 0 Q T
(Y &) m [ 0 o [ 0
LackL’jc;f specialized 29.8 23.8 29.5 47.1 36.3 34.7 52.7 11.5
increased participa-
tion interests
(undirected)
Performing arts 7.9 5.0 0.1 0.0 1.9 3.2 5.4 ¢.8
concerts
Home ' media (TV, - 4.4 15.0 20.0 29.2 3.5 6.5 5.5 12.6
;/adio, records] ‘EP -
ﬁgnd sports
4 _
Jazz ’ 6.7 8.0 6.3 0.0 6.6 3.6 1.1 16.1
Participatory 6.0 3.8 4.6 0.0 11.9 5.9 0.4- 15.8
music, religion -
Visual arts 7.1 8.5 7.1 12.4 10.0 12.3 4.0 7.3
Family (non-arts, 11.3 18.0 15.7 5.8 14.9 21.4 12.2 2.9
non-sports)
centered’
Service/performing 3.1 0.9 4.4 0.0 3.1 2.4 5.4 4.0
arts/TV

Popular/folk/visual 10.1 5.6 2.9 0.0 6.8 7.2 6.1 4.0
arts exhibits .

Sports/outdoor 13.7 11.6 9.6 5.5 5.1 2.7 7.1 19.0
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éirected cluster. Retired persons, with 52.7%, are at the opposite
extreme. Sales and clerical workers are generally like professionals
in their cluster membership, except for a substantially greater like-
lihood of being in the TV/popular media/sports cluster (3). Blue
collar workers are predominantly in three clustgrs, undirected (29.5%),
TV/popular media/sports (20%), and family centered activities (15.7%).
Housewives are most likely to be in the undirected, family centered
activities, and visual arts clusters. The latter i; Et“£§§§g_g§;;i-
ally a reflection of the desire for increased participation in craft
reiated activities.

Comparing clusters developed in terms of desire to increase par-
ticipation with substantively similar clusters based on current par-
ticipation (TABLE 2. 149 shows patterns which are remarkably similar
across occupation groups. The argument that previous participation
is the best indicator of future desire to increase participation fits

the occupational categories. In the next section the historical

patterns are examined in detail.




o

Historical Participation Patterns as Predictors of the Desire for

Increased Participation

In man& areas of social science research the best identified pre-
dictor of future behavior has been past behavior. 1In the last Chapter
the relevance of this pattern was described for current participation P
levels. 1In this Chapter we are intérested in describing the best
predictors of the demand for increased participation levels and in
this section we will begin-by examining the extent to which previous
behavior is a predictor of expressed interest in increasing participa-.
tion. Essentially, are the people who want to do an activity more the
ones who are already doing it or those who have not been doing/it ig?
the past? -

As discussed in the beginning of the Chapter, the analysis of

desire will be described on two levels. The first is a general inter
est in increasing participation and the second level is a strong or
high desire to increase participation which is much more likely to
reflect the real likelihood of a behavior change. Because we have no

way to validate this assumption, both levels will be described in the

following .analysis.

TABLE 3.15 showé, for each activity, the proportion of the popula-
tion who express a desire to increase their level of pa:;ici ion ° o !
for each of the four historic pParticipation patterns. The pggierns
are: (1) those who, as adults, have never participated in the acti-

vity before; (2) those who have participated in the activity only in

the previous 12 months; (3) the steady participators who have

-
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participated both during the past year and prior to that time; and
(4) those who participated prior to 12 months ago, but not within
the past 12 months.13 For arts related activities (the first page
of the TABLE), the pattern across all foEr historical categories is
virtually the same. With four exceptions, going to choral concerts,
singing, going to a ballet and watching performances of jazz on TV
or listening on the radio, those distinctly least interested in in-
creasing activity levels are individuals who have never participated
in the activity (first column) and those most interested in increas-
ing activ;ty‘are those who are regular participators (third column).
The other two groupsﬁﬁgff between the extremes with new participants
generally more likely than old participants to want to increase their

participation levels. The pattern of non-arts activities is very

l2The reader should keep in mind the relative proportion of the
population being considered in each of the categories. Adult non-par-~
ticipants is the smallest group for the non-arts activities where some
participation has been achieved for most people in most activities.
For arts related activities non-participation is sometimes 50% or
more of tht total population. First time participants are also a
very small group for all activities. Current participants and pre-
vious participant levels vary widely with the activity. All figures
reported are. for weighted data and will be treated as representing
the total population of the 13 southern states. See TABLES 2.1 and
2.7 for references on historical participation levels by activity.

As an example of the sample size mathematics of this situation,
consider the following hypothetical case: If 40% of the population
has never attended a symphony and 10% of this group would like to,
the potential increase in the proportion of the population attend-
ing is .1 X .4 or .04 (4%). 1If 20% are steady participators and ‘60%
of these individuals would like to increase participation, then at
least .2 X .6 = .12 (12%) of the population subgroup would like an
increase. For the current sample, using unweighted data these percen-
tages represent about 67 and 202 respondents respectiyely. Taken as
representative groups, these figures are probably rellgb}e. Any
question would arise if these groups were further subdivided, e.g.
what is the educational makeup of the 10% non-attenders who would like
to increase participation. Such an analysis wogld divide a group of
about 67 into seven categories and might tend to be very un§tablg.

We will keep the reader aware when analyses head close to situations
like these.
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1.
18.
13.
25,

14,
16,

.

10.

1n.
12.

30.

3L

20,

2.

TABLE 3.15

Desire to-Increase Participation By

Going to syuﬁ;l;'ony or chamber concerts.
Going to an opera.

Going to choral concerts.

Singing in or playing for a chorus, choir,
or other singing group.

Going to jazz concerts.

Going to folk/athnic concerts or
festivals.

Playing an instrument in a group or

for your awn entertainmant or taking
music lessons,

Painting, drawing, making sculpture,
doing graphic art, teking photographs
(as art) or making films yourself.
Doing crafts.

Taking art classes in painting,
sculpturs, graphics, film, or crafts.

Going to a ballet or modern dance
performancs.
Going to s folk dancing performance.

Going to theater performancs..

Acting in plays or musicals, performing
in a dance group, taking lessons in either,
or prB@; behind the scene support.

Writing n , stories, plays, or
poetry, g?t::ing classes in writing.
Visiting painting, graphic arts, photo-
graphy or sculpturs exhibits.

Visiting craft exhibits.

Touring buildings, etc. for design or
historic value or visiting history,
science or technical mussums.

Listening on radio or watching on TV
classical music, opera, or dancing.
Watching performances of jazz on TV
or listening on the radio.

Listening to radio broadcasts, your own
recordings or watching TV productiens
of plays or poetry,

Taking classes or attending lectures on
art history, literature, etc., or balorigify
to  literature club,

Previous Activity Pattern

$

9

$ non- $ new %“séeady
partic. partic. partic.
who desire who desire who desire
" increase increase increase
10.2 46.9 . 62.2
9.5 57.17 65. 8
18.1 53.9 53.2
11.9 63.6 58.6
11.4 48.6 51.3
15.3 33.4 | 53.0
/m.20.l 74.2 75.6
23.5 57.2 68.1
26.8 70.2 73.8
20.1 .55.9 . 68.7
12.0 65.3 60.7
14.9 35.0 63,1
24.5 56.5 72.6
12.3 43.2 52.9
10.0 49.3 ] 56.1
37.9 . 43.3 54.1
24.2 50.6 56.5
29.8 60.2 62.0
13.8 31.7 36.3
8.9 36.2 32.6
11.6 ' 29.5 41.5
15.1 39.2 52.4
217
200

1

$ old
partic.

who desire

increase

43.2
37.0
32.0
38.6

42.8
35.9

47.8

36.6

48.7
25.18

9.9
31.8

32.0

*




TABLE 3,15Continued

AN . .

. $ non- $ new . % steady $ old
partic. partic¢c. - partic. partic.
who desire who desire who desire who desire

- increase increase - increase increase °
" & Watching regular TV programs day 19.8 33.2° 25.3 36.3.
and night except sports and news, - : .
21, Listening to radio broadcastsof alf 25.0 28.6 35.7 35.1
other music. - :
22. Limnimtoncordiwg_ 27.2 37.3 . 46.5 43.3
15. ~.Gding to rack or country and westéra 23.3 2.2 i 68.3 48.3
or rhythm and blues concerts. :
19.  Going to fairs andycarnivals. — . 30.4. +*50.9 +~50.8 29.4
28. gaingtoth.mov . 36.0 . 65.2 67.3 39.5
6. Watching sports on§TV or listening C. 12.0 29.3 -7 29.4 19.1
on radio, ’ ‘ : . ,
32, Going to watch sports in perion. 28.1 -~ , 64.0 L 63.8 ] 41.9
35. Playing compatitive sports. 11.7 » 44.7 ) 69.7 27.6
37.  Jogging, waight lifting or other - 25.2 63.4 ‘ 62.7 47.4
- . #xercise program. ~
33.  Camping, hiking, back-packing, 30.6 79.7 81.5 : 60.6
hunting, fishing, etc. ' . ;
« 40.  Picnicing, visits to parks, 2005, 'nature 47.2 68.4 66.5 58.6
walks, or driving a car for pleasure.
42.  Playing with your children, 11.3 70.8 63.2 19.1
36.  Playing indoor activities o games 25.9 60.5 53.7 31.0
with friends and/or family. - :
_ 41.  Visiting with friends or family 50.1 52.7 57.8 48.9
: members, writing letters, talking
X to friends on the phone, etc. -
34, Going to church or doing other 31.9 57.1 59.3 41.5
church-related activities,
Playingwithpets. 1 11.4 38.7 34.8 13.5
1. Reading (fiction books, periodicals, 35.7 70.2 68.5 49.7
and nonfiction), - . - )
5. Wstching news and information 32.6 57.5 46.5 66.6
programs on TV or resding in ’
- Newspapers and news/magazines.
43, Do-it-yourself activities or hobbies. 33.5 62.4 66.1 . 55.4
' 45.  Sitting and thinking—~day-dreaming. 11.7 23.8 16.8 23.7
N i RV
Charity, volunteer, social service, or
political organization activities. ‘
. . Fraternef organization or club 7.7 36.6 33.1 22.0
activities. .
Y




éimilar, but with a somewhat larger number of exceptions.

By combiping the categories somewhat differently, a slightly
different pe{spective may be otained. For all arts related activi-
ties the proportion of individuals who participated in the last 12
months wﬂo want to increase future participation is far higher than
for those who did not participate in the last 12 months. In most
cases for both arts and non-arts activities the proportion of steady
participants who want to increase participation is more than 50%.
This result seems to have no correlation with absolute participation
levels, i.e., the proportion desiring an increase is not dependent

on the proportion who participated in the last year. |

H

This apparent close association between previous participa%ibn_
and desire for future increases in participation seems to be inée;
"pendent of the strucﬁure”;f both current participation and the éesire
for increased participation described in the last Chapter and thé
previous section of this Chapter. APPENDIX J sho&s that while tﬁé;e
U is some éorrespondence in group membership between current participa-
tion and desired increases, most of the members of substantively
similar clustgrs do not belong to both clusters. The cluster; show
different types of patterns than the historical single activity
analysis.

Given this similarity of pattern, the interesting differences
on this TABLE occur within historic categories and across activities.
FPor example, almost 38%éof those who have never visited an art exhib-
it ‘'expressed a desire to do so in the future. 1In constrast, approx-
imatel? 10% in the same historical category wanted to go to a

symphony, an opera, a jazz concert, or write novels, stories, plays
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or poetry. Among steady participants, over 70% wanted to increase
pPlaying an instrument, going to the theater, and doing crafts, while
less than 50% wanted an increase in media performances of classical

. . \
music, jazz or plays and poetry.

For non-arts activities the patterns and relationships are simi-

lar, though less pronounced. Some differences are evident, however.

Although there is relatively little difference in the proportion of

.

steady participants who desire to increase their activity level,
across. all non-arts activities, there are 5ubstantially higher pro-
portions of non-pafgz;ipants in non-arts activities who would like
to increase their participation than is true for arts related acti-
vities (an average of 24.7% for the non-arts activities and 17.3%
for the arts related activities).

This difference indicates somewhat greater interest ;mong non-

participants for the non-arts activities. It might be explained by

the overall popularity of the non-arts activities and .social pres-

sures that might imply. It will be explored further in the next
Chapter when we examine the reasons cited by each group for not in-
creasing participation.

TABLE 3.16 shows the same comparisons for those individuals who

indicated a very strong desire to increase their participation in

each of the activities.14

l@It should be noted that the proportlon with a very strong desire
to increase activity levels is quite small in some instances, particu-
larly among new participants in arts related activities (seg TABLE 2.7).
This could make specific examples somewhat unreliable, bu; it shou}d
not detract from the reliability of overall patterns. This analysis
will focus on the general patterns, leaving readers free to draw what-
ever conclusions they feel are warranted about individual activities.
The larger the average proportion, across the four categories, the
larger the N on which conclusions can be based and the more reliable’
conclusions are likely to be. .
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TABLE 3

.16

ES

High Desire to Increase Participaticn By

¥

Going to symphony or chamber concerts.

Going to an opera.
Going to choral concerts.

- Singing in or playing for a chorus, choir,

or other singing group.

Goaing to jazz concerts.

Going to folk/ethnic concerts or
festivals.

Playing an instrument in a group or
for your own entertainment or taking
music lessons.

Painting, drawing, making sculpture,
doing graphic art, taking photographs
{as art) or making films yourself.
Doing crafts.

Taking art classes in painting,
sculpture, graphics, film, or crafts,

Going to a batlet or modern dance
performance. .
Going to a folk dancing performance.

Going to theater performance.

Acting in plays or musicals, performing
in a dance group, taking lessons in either,
or providing behind the scene support.

.~ Writing novels, stories, plays, or

postry, or taking classes in writing.
Visiting painting, graphic arts, photo-
granhy or sculpture exhibits.

Visiting craft exhibits.

Touring buildings, etc. for design or
historic vaius or visiting history,
science or technical museums.

Listening on radio or watching an TV
classical music, opera, or dancing.
Watching performances of jazz onTV

- or listening on the radio.

Listening to radio broadcasts, your own
recordings or watching TV préductions .
of plays or poetry.

Taking classes or sttending lectures on
art history, literaturs, stc., or belonging
to a literature club.

Previous Activity Pattern

% non- % new
partic. partic.
with high with high
desire for desire for
increase increase
1.9 4.4
1.9 0.0
4.0 8.4
2.9 22.0
1.4 19.5
1.8 0.0
6.0 35.1
3,8 22.7
4.4 21.6
3.5 23.4
2.2 0.6
1.0 0.0
4.4 6.2
3.6 11.8
2.4 13.%
2.0 2.8
2.5 8.1
3.3 9.4
2.0 0.3
1.2 4.8
1.7 2.6
1.8 0.6
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% steady
partic.
with high
desire for
increase
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16.2
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% old
partic.
with high’
desire for
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TABLE 3.16Continued

$ non- $ new % steady % old

partic. partic. partic. partic.

with high with high with high with high
- desire for desire for desire for desire for

increase increase  increase increase
4. Watching reqular TV programs day 4.8 0.0 - 1.4 ) 8.1
and night except sports and news. ! '
21, Listening to radio broadcasts of all 7.9 2.1 4.6 13.3
other music.” N
22, Listening to recordings, - 5.4 0.4 7.1 9.3
15, Going to rock or country and western 5.6 18.8 16.5 5.8
) or rhythm and blues concerts. ’ .
19.  Going to fairs and carnivals. 4.1 6.0 5.9 1.9
28.  Going to the movies. 9.6 14.1 13.8 7.2
6. Watching sports on TV or listening 1.8 2.1 6.2 7.0 ¥
on radio.
32.  Going to watch sportsin person. 6.7 11.2 14.6 4.6 *
35.  Playing competitive sports. 1.4 9.2 23.7 4.2 )
3. Jogging, weight lifting or other 4.3 12.2 : © 18.4 10.1
. xercise-program.
33 Camping, hiking, back-packing, 8.8 20.3 36.4 14.1
hunting, fishing, ete. - .
, 40.  Picnicing, visits to parks, zoos, nature 9.2 10.7 11.6 13.3 ° .
":33"“ :galks, or driving a car for pleasure. .
P
42.  Playing with your children. 4.6 36.2 27.9 6.1
36.  Playing indoor activities or games 3.2 4.4 7.0 1.0
with friends and/or family.
41.  Visiting with friends or family 11.8 8.3 13.1 L11.7
members, writing letters, talking
to friends on the phone, etc. '
34, Going to church or doing ather 7.8 16.5 kz’}‘l 7.4
church-related activities.
44. Playing with pats. 1.3 8.0 4.7 3.6
1. Reading (fiction books, periodicals, 3.3 8.7 . 19.7 7.4
and nonfiction),
5. Watching news and information . 6.3 1.6 5.8 36.5
programs on TV or reading in :
newspapers and news/magazines,
43.. Do-it-yourself activities or hobbies, 6.1 16.9 © 16.5 16.2
45.  Sitting and thinking—day-dreaming. 1.0 8.3 2.3 0.0
38.  Charity, volunteer, social service, or
palitical organization activities. .
39.  Fraternal organization or club 1.0 7.0 . 4.1 1.0
activities, -
?.x. .




The overall pattern is quite similar to that of the previous -
table. In general, the lowest proportions with a high desire are
among those who have not participated before. The highest propor-
tions are generally among adults who have shown steady participation.
Again, the pattern is not nearly as consistent from the non-arts

-activities as it is for thz arts related activities. Similarly, those

who have participated within the past year, both new participants and

steady participants, are generally more likely to express a high
desire to increase participation levels than those who did not par-

ticipate.

< @
Y

Individual percentages in each category are much iower ﬁor all
groups, which is just another way of saying that there are fewer peo-
ple with high desire than with just some desire to increase partici-
pation in any acti@ity. There are some activities which show substan-
tially larger proportions”of_ipdividuals with a strong desire to in-
crease participation. Six of the arts related activities have more
than 20% of the steady participants who desire an inérease in the high
desire éategory. They aré: playing an instrument; painting, etc.;
doing crafts; taking art classes; act;pg in plays, etc.; and writing.ls
Interestingly, all of these are active leisure pursuits. These acti-
vities represent the greatest probahility for increases in actual
participation assuming other outside factors (e.g. barriers) do not
intervene. Increases in participation among those who have not

previously participated are least likely. Thus, prior to examining

the impact of specific barriers on previous failure to increase par-

ticipation the most fruitful market for anyone wishing to increase

15The first four of these show similarly high proportions among
new participants as well.

206

R23

£




parﬁicipation in those six areas, or in any of the arts related
éreas, seems to be among those individuals who are already pérti-
cipating. This conclusion %s based purely on the strength of desire
among different historic participation groups. If current partici-
pation were the only factor in leisure choice decisions, then ig
would look much more like desired participation with only personal
preferences intervening. As we shall see in the next chapter, such
preferences . do account for a large share of the failure -to change
current patterns and therefore provide a basis for discounting the

preferences expressed here.

A similar sitpation exists for non-arts activities. Those with
the highest proportions having a strong desire for increase are usual-
ly active lgisure pursuité (competitive sports, camping, etc., and
playing with your children). The particulaily strong trend for in-
creased participation in active pﬁrsuits, for both arts and non-arts
activities, was not eQidént in the previous analyses. While it does
not d&iminish the importance of desire for increases in other areas,
it does highlight the specific areas which seem most likely to show
increases in,the coming years provided external barriers do not pro-
hibit fulfillment of those desires.

The final table in this Section (TABLE 3.17)shows the strength

of desire for increased participation in terms of current participa-

~

tion levels. Six columns are presented for each activity. The first
shows the percentage of individuals who did not participate in the
activity during the past year who would like to increase their parti-

cipation. The second column shows the percent in this group with a

\ %
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TABLE 3.17
Desire for Increased Participation by Level of Participation During the Previous 12 Months

$ with $ with '
$ with 0 $ with 0 moderate moderdte % with hi % with high -~
particip. particip. particip. patécip. particip. participation
who have who have who have who have who have - who have
any desire hi desire any desire hi desire any desire high desire
7. Going to symphony or chamber concerts. 14 . 3 1.9 44.4 7.6 64.4 13.9
18.  Going to an opera. 12.6 "2.5 * * 56.6 7.9
13.  Going to choral concerts. 18.0 3.0 51.9 9.1 58.9 12.5
25.  Singing in or playing for a cherus, choir, 12.9' 2.7 54.0 11.1 59.0 29.1
~ - or other singing group.
4. Going to jazz concerts. 14.1 1.7 50.9 3.5 51.2 15.2
16.  Going to folk/ethnic concerts or festivals,. 16 . 9 1.7 45.7 7.3 46.2 5.6
24.  Playing an instrument in a group or for 21.0 6.1 71.2 29.5 78.9 37.5
your own entertainment or taking music ,
lessons, : . )
10.  Painting, drawing, making sculpture, 24.2 4.1 60.7 18.7 73.5 25.8
N * doing graphic art, taking photographs ‘
o (as art) or making fil salf, ‘
@ . [;;i:rec::f:!: na s yout * 30.4 4.9 72.7 21.2 76.1 36.4
© 12.  Takingart classes in painting, 23.1 4.6 55.3 17.2 64.9 26.0
sculpture, graphics, film, or crafts. '
30. - Going to 3 ballet or modern dance 13.7 2.0 * * 59.9 8.9
performance.
31, Going to a folk dancing performance. 17.1 1.5 * * 1.5 1.2
26.  Going to theater performances. 30.0 4.4 58.6 9.1 72.4 21.1
2. Actingin plays or musicals, performing 12.7 3.4 * * 57.9 23.9
in a dance group, taking lessons in either, )
or providing behind the scens support. s
2. Writing novels, stori?s, plays, or 10.7 2.2 43.3 8.6 >9.8 y 20.9
poetry, or taking classes in writing. 1“
1. Visiting painting, gupﬁic arts, photo- 25.5 . 2.0 “ 43.0 4.4 43.8 10.4
graphy or sculpture exhibits. -
8.  Visiting craft exhibits. 22.8 2.0 52.2 6.2 72.7 14.6
8. Touring buildings, etc. for design or 32.1 - 4,.0 57.9 8.2 66.5 9.5
historic value or visiting history, !
science or technical museums. ’ >
o 8

JAruiToxt provided by ERIC
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TABLE 3.17 Continued

: : % with $ with . .
{  with o % with 0 moderate  moderate % with hi % with high
particip. particip. particip,. particip. particip. participation
who have who have who have who have who have who have
any desire hi desire any desire hi desire any desire high desire
20.  Listening on radio or watching on TV 12.8 2.2 32.6 3.5 . 38.7 i 5.3
i classical music, opera, or dancing.
5 23.  Watching performances of jazz on TV 7.5 1.1 30.0 2.7 47.5 4.7
; or listening on the radio. ‘
29, Listening to radio broadcasts, your own 13.1 2.1 39.4 2.2 36.5 4.4
recordings or watching TV productions '
: of plays or poetry, :
’ 3. Taking classes or attending lectures on - 17 .3 1.8 30.8 19.9 48.1 5.8
art history, literature, etc.,.or belonging
to a literature club. .
4. Watching regular TV programs day and 15.5 2.9 26.4 1.8 27.0 2.8
2‘,’ night except sports and news. .
o 21.  Listening to radio broadcasts of al| 17.2 2.0 33.9 3.7 46.0 12.0
other music.
22.  Listening to recordings. 22.3 6.8 45.2 4.€ 55.8 14.3
15.  Going to rock or country and western 26.3 4.4 67.6 13.5 69.7 24.9
o< rhythm and blues concerts.
19. " Going to fairs end carnivals, 26.0 1.2 44.8 5.4 63.7 9.1
28.  Going to the movies. 31.0 5.6 67.0 13.7 69.0 17.8
5, 6. Watching sports on TV or listening 10.1 1.4 24.3 4.2 6 46.9 13.1
on radio.
v 32.  Going to watch sports in person. 29.7 5.1 . 65.0 13.3 63.4 17.0
3.  Playing compatitive sports. ) 13.3 1.8 62.0 15.0 64.7 23.4
i 37. Jogging, weight lifting or other - 27.3 6.4 63.3 11.4 65.3 22.8
B exercise program,
. 33.  Camping, hiking, back-packing, 37.7 8.7 81.3 - 30.9 77.1 43,1
) hunting, fishing, stc. : .
o 40.  Picnicing, visits to parks, 2003, nature 47.1 10.6 65.7 9.8 73.7 18.7

walks, or driving e car for pleasurs.




TABLE 3.17 Continued

$ with $ with ) )
% with 0 t with 0 moderate moderate % with hi" 3 with high
particip. particip. partigip. particip. particip. participation:
who have who have who have who have who have who have
any desire hi desire any desire hi desire any desire high desire

42.  Playing with your children. . 12.5, 4.8 61.4 - 22.9 71.3 43.5
36.  Playing indoor activities or games 24.9 1.8 54.1 4.8 52.7 12.4
“ with friends and/or family.
41, Visiting with friends or family 39.3 14.2 57.6 10.9 58.6 18.7
membars, writing letters, talking '
to friends én the phane, etc.
Goaing to church or doing other ~ ~ 32.5 8.4 58.8 13.6 52.2 21.
church-related activities. '
Playing with pets. - 8.9 29.1 3.0 55.0

¥

Reading {fiction books, pefipdfcals, 68.5 . 63.8
and nonfiction).
Watching news and information 46.5 51.4
programs an TV or reading in ' ‘ '
newspapers and mmlrﬁmzims. .

-« Bo-it-yoursalf activities or hobbies. t 35.3 66.0 58.2
Sitting and thinking—day-dreaming, " 9.5 16.8 . 26.1

. Charity, voluntees, sacial service, or 23.8 . 43.8 44.9
political organization activities, .
Fraternal organization or club ~ ° 8.5 31.0 38.9
activities, . 3 *
¢ ]

*In instances where the participation rate was very low, i.e., most respondents did not
pParticipate at all, the mean rate was very low and results broken‘aqutw«in standardized terms
showed only 0 and high participation rates. In the case of opera? for example, respondents
who attended an opera ornly once in the previous 12 months were cdnsidered in the high group
because only 5.7% had done this activity. For this reason there is no middle level of
pParticipation for the activities marked with an *. ' ;

A




nigh desire to increase participation. The third column has the per-
centage with moderate participation during the past year who would
like to increase participation. The fourth shé&s the proportion of
this group with a high desire to increase participation. The fifth
column shows the percent with high participation during the past year
who would like some increase in participation.16 The sixth column
shows those with high participation during the past year who also
have a high desire to increase participation in the future.

The pattern across categories (columns) is very regular for al-
most all activities - arts related and non-arts. onng non-partici-
pants, a weak desire to increase activity is much more likely than
a strong desire (columns 1 and 2). Among participants: the propor-
tion having some desire to increase activity levels is usually
slightly higher for the high participant than for the moaergte parti-
cipant (column 5 is generally a little higher than column 3). For
arts-related acéivities this is true in all but one case, item 29.
These two groups have by far the highest percentage with some desire
for an increase. Individuals with high participation during the past
Year also have substantial proportions with a high desire for in-
creased activity (column 6). Again, among arts activities there is
only one instance where the proportion-with high desire is not high-

er amon§ high participants than among moderate participants.

16High participation is defined as the participation rate greater
than 1/2 standard deviation above the mean participation ratio for all
respondents. Moderate participation is defined as the rate above 0
and up to 1/2 standard deviation above the overall mean rate.
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Similarly, moderate participants are more liekly to have a high
desire for increase than non-participants. As was previously shown,
it is among the active leisure pursuits that the largest proportions
are likely to have a high desire.

It is not oniy last year's participants that seem likely to

¥
contribute most to future participation levels, but those whose °

participation was highest in the previous years as well. The contri-
bution of those who have not participated in the past &ear is likely
to be very smail. In addition, the majority of these figures, for
arts-related activities, suggest that satiation is not a strong '
barriér to future demand. Figures in column 5 suggest that the
majority of individuals in the high participation category would

like to participate more. The next important qu;stion, then, is why
they don't do it. Prior to examining the impact'of specific barriers
to increased participation, however, we shall currently examine some

of the possible socio-economic and demographic predictors of desire

to increase participation.
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Demographic and Socio-Economic Predictors of

the Desire to Increase Individual Leisure Activities

" The description of predictors of desire to increase participa-
tion will follow the same outline used in the analysié of current
participation. We will look at individual activities in ‘terms of
how individuals in the various categories differ in their desire to
increase participation levels. These analyses will use the same
eight socio-economic and demographic variables gxamined before.

The analysis will be extended by examining both the overall desire

to increase participation and those ind.viduals with a strong desire

to increaée participation. Thus, there will be two tables for each
of the SEs/demoéraphic variables.

The focus of this analysis will be on identifying population sub-

groups with greater or lesser desire (likelihood) to increase parti-
cipation. These results can suggest both the groups more likely to
increase participation and the groups on which to fgghs if increased
participation is avgoal of policy actions. Where relevant, compari-
sons with the results for current participation levels will be made
asgwe;l:

TABLE 3.18 shows differences in the desire to increase participa-
tion by sex. Whereas participation rates for most activities were
similar for men and women (TABLE 2.21), the desire to increase parti-
cipation is generally much greater for wémen among arts-related

activities than it is for men. Among non-arts activities men exceed

women in their desire to increase sports activity and women are more

24032 ~




TABLE 3.18

Percent Who Desire to Increase Participation

By Sex )
male female
Going to symphony or chamber concerts. 16.6 24.6
Gaing to ari opera. ’ 10.5 18.8
Going to choral concerts. 24.9 38.1
Singing in or playing for a chorus, choir, . 17.8 25.2
or other singing group. -
Going to jaszz concerts. 19.9 18.9
Going to_folk/ethnic concerts or 18.7 T 24.2
festivals. . . ‘ ’
Playing an instrument in a group or 29.4, 30.7
for your own entertainment or taking
music lessons. -
Painting, drawing, making sculpture, 23.4 43.5
. doing graphic art, taking photographs ’
{as art) or making fiims yourssif.
Doing crafts. 30.9 58.6
Taking art classes in painting, 18.7 32.7
sculpture, graphics, film, or crafts.
Going to a ballet or modern dance 10.6 23.7
performance.
Going to a folk dancing performance. 14.9 23.7
Going to theater performance. 32.2 44.0 !
Acting in plays or musicals, performing . 11.8 17.7¢
in a dance group, taking.fessons in either,
or providing behind the scene support.
Writing novels, stories, plays, or 15.2 19.9
poetry, or taking classes in writing.
. Visiting painting, graphic arts, photo- - 28.2 - 39.2
graphy or sculpturs axhibits,
Visiting craft exhibits. 20.8 54.0
Touring buildings, etc. for design'or - 40.9 48.8
histofic vaiue or visiting history,
science or technical museums.
Listening on radio or watching on TV 20.0 ' 25.3
classical music, opera, or dancing. : ' .
Watching performances of jazz on TV . 19.0 15.7
or listening on the radio.
Listening to radio broadeasts, your own 19.6 ' 25.2
rscordings or watching TV productions
of plays or poetry,
' 15.6 24.1

Taking classes or attending lectures on
art history, literaturs, etc., or betonging
10 a literature club.
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21,

2.
15.

18,
28.

32

31,

42,

41,

Newspapers afd

Watching regular TV programs day
and night except sports and news.
Listaning to radio broadcasts of all
othar music.

Listaning to recordings.

Going ta rock ‘'or country and western
or thythm and blues concerts. )

Going to fairs and carnivals.

Going to the moviss.

" Watching sports on TV or listening

on radio,

Going to watch sports in person.
Playing competitive sports,

Jogging, weight lifting or other
exefciss program,

Camping, hiking, back-packing,
hunting, fishing, etc.

Picnicing, visits to parks, zoos, nature
walks, or driving a car for pleasure.

Playing with your children,
Playing indoor activities or games
with friends and/or family,
Visiting with frisnds or family
membars, writing letters, talking
to friends on the phons, etc, _
Going to church or doing other
church-related activities,

Playing with pets.

Reeding (fiction books, periodicals,
and nonfiction). .

Watching news and if)fotmation
programs on TV, ef;:uding in
magezines.
Do-it-yourself activities or hobbies.
Sitting and thinking—day-dreaming,

Charity, voluntesr, sacial service, or
political organization activities.

39, Fraternal organizetion or club

activities,

Weighted sample
vercentages

4

TABLE 3.18Continued

male
28.8
35.4 -

41.7
41.4

39.3
54.7

34.4
58.9
34.4
45.6
69.8
60.6

38.4
43.5

54.9

45.2
26.6
58.6
49.5

55.
17.

[l )}

25.

w

17.0

™o
(5 19%]
it

Pdfemale

22.1
31.8

41.1
41.5

42.4
58.8

16.5
39.
43.
55.7
64.7

38.5
45.0

56.9
20.1
63.9
42.7
58.9
15.0
33.3
11.3

55.0
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iikely to want to increase church and service (charity, volunteer,
etc.) activities.

Of 22 arts related activities, at least eight percent more women
want to increase participation ih 13 of the activities. 1In only two
activities, jazz concerts and watching jazz on TV or listening on the
radio, are more men likely to want to increase their activity levels
and these differences are very small. Of particular interest are
activities like painting, going to folk dance performances, going to
the theater, and touring buildings and museums, where women are sub-
stantially more likely to-desire an increase while participating at
an equal or evén lower rate than men. o

Sex based differences for individuals showing a strong desire to
increase participation differ slightly, but afe generally in the samel

direction (TABLE 3.19).17 For non-arts activities there are more large

17Comparisons of groups on the basis of expression of a high/
strong desire to increase participation creates one of those situations
where the reader should be careful of reliability problems related to
sample size. Percentages presented in TABLE 3.10, for example, are
based on weighted"data. Therefore, reported N's are still very high
(2% of the weighted sample represents about 1,200 responses) but the num-
ber of survey respondents on which that figure is based is much smal-
ler, about 35. Further, the data reported in this and subsequent
TABLES are presented as a percentage of the subgroup being considered,
making the cell N even smaller. To counter these problems we have not
subdivided these cells. 1In addition, the analysis is based on compari-
sons of proportions of large sample segments, thus the relevant statis-
tical test for differences, for example, would be of proportional
differences between men and women, based on sample N's of about 600 to
800. Such a test would require a proportional difference of about five
percentage points to be "statistically significant" at the .05 level.
Most of the differences we have been describing as relevant are much
higher than that.

In comparisons of smaller groups, say across educational cate-
gories, where N's may be as low as 200, a difference of 10-12 percen-
tage points would be required to achieve "statistical significance".

(Continued...)




aifferences between women and men. 'Men are still more likely to have
a strong ‘desire to increase sports related activities. However, wo-
men are substangial;y more likely to have a strong desire to increase
movig attendance, picnicking, etc., reading, and do-it-yourself acti-
vities. It is interesting to note that there is no pattern to these
differences. They involve home and away, passive and active, and
family and non-family leisure pursuits. They also do not involve
activities which women currently do substantially more than men.
Among arts related ﬁctivities there are seven in which less than
2% of the men have a strong desire to increase participation. There
are only three for wémen. (One of these is common to both groups -
going to folk dance performances.) Men still lead in their desire to
increase jazz related activities, g;t there are fewer other activities
where‘women show a substantially stronger desire to increase activity
levels. Craft related activities and painting are still much moée

t

highiy favored by women than men, but others like touring buildings

and museums, taking art classes ‘and going to symphonies, exhibit vir-

17(Continuation...) N
As the responses move toward the extreme, i.e., away from 50-50, the
test becomes more powerful and somewhat smaller differences are sig-
nificant. Another factor that adds to the interpretability of the
results is a trend across all categories, which is suggestive of
impact of the independent variable even whan simple two-category com-
parisons are not "statistically significant". Now that we have tested
the patience of even the most thorough reader, our point is that data
interpreted across categorical differences for all leisure activities
should not be dismissed because cell sizes appear to be small. The
analysis done here has taken account of these problems and compari-
sons discussed are generally well within standard statistical signi-
ficance tolerances. In instances where N's are too small or individual
differences too extreme, trends are used instead of individual compari-
sons.
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- 'PABLE 3.19

Percent With Strong Desire to Increase
Participation by Sex

male female

Going to symphony or chamber concerts. 3
Going to an opers. 1.
Going to choral concarts. 4
Singing in or playing for e chorus, choir, 4
or other singing group.

Going to jazz concarts. 4
Going to.folk/athnic concerts or 1.
festivals.

Playing an instrument in a group or 10
for your own entertainmant or taking

musi¢ lsssons.

Painting, drawing, making sculpture, 4.5 11.1

. doing graphic art, taking photographs
(as ar*) or making fiims yourseif.
Doing crafts. i 6.
“Taking art classes in painting, 3
sculpture, graphics, film, or crafts,

Going to a ballet or modern dence & : 1.0 4.0
Going to a folk dancing performence.

o
.

Gaing to theater performancs. 4
Acting in pays or musicals, performing 2
in a dance froup, taking lessons in either,

‘of pmm{n behind the scene support.

( 2/ Writing navels, stories, plays, of 3.5 5.1
: . poetry, pr‘uking classes in writing.

“1.  Visiting painting, graphic erts, photo- 3.
graphy or'teulpturs exhibits. °
.8« Visiting craft exhibits, ’ 1l

1 9. Touring buildings, etc. for design or . 5.
historic valus or UTiting history,

H
! science or technical museums.
1

3

'20.  Listening on radio or watching on TV . 1.8 3.7
‘ classicsl music, opers, or dancing. ‘ ‘
; 23, Watching performances of jezz on TV 2.3 1.4
i or listening on the radio. - - o
2,  Listening to radio broadcasts, your own 1.7 .o 2.6 ~
recordings or wetching TV productions
of plays or poetry,

3. - Teking clesses or sttending lectures on 2.4 2.4
art history, literatuna, etc., or belonging .
to & literature club.

- | _ 28 R385




Watching reguler TV programs day
and night axcept sports and news.
Listening to radio broadcasts of all
other music.

" Listening to recordings,

Going to rack or country and western
or rhythm and blues concarts.

Going to fairs and carnivals,

Going to the movies,

_ Watching sports on TV or listening
- on radio,

Going to wetch sports in person.
Playing competitive sports. *

Jogging, weight lifting or othar
axercise program.

Camping, hiking, back-packing, -
hunting, fighing, ate.

Pienicing, visits to parks, z00s, nature-
walks, or driving 8 car for plassure.

Playing with your children.
Playing indoor activities or gamas
-with friends and/or family.

.~ Visiting with friends or family

members, writing letters, talking
to friends on the phone, atc.
Going to church or doing othar
church-related activities.

Playing with pets.

Reeding (fiction books, periadicals,
snd nonfiction),

Watching news snd information
progeams on TV or reading in
newsnapers and news/magezines,
Do-it-yourseif activities or hobbies.
Sitting and thinking—day-drssming.

Charity, voluntesr, socist service, or
political orgenization activities.
Fraterna) arganization or club
activities,

Weighted sample
percentages

~J W o N
L] L]
[, V] oo

[
NN 0
L]

o 00 ~J (o

25.3
7.7

11.8

2.7
12.0

6.2

45.0
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female

55.0




tually no differences. It is possible to conclude from these results
that while women are still somewhat more likeiy to express strong
desires for increasing a number of activities, the differences that
existed at thé general desire level are not nearly as strong. lowever,
"if estimates of the sex of new participants were to be mage from these
daté, at least eight of the activities would probably have a strong -
dominance by woqen. Fu;theémore, for seven or more activities we
would expect to see very little, if any, increase in male;participa-
tign. Such predictions, however, are being made without the benefit
of knowing the reasons for not increasing participation in the past.
TABLE 3.29 shows the bropogtion of each age group who desire to
increase their participation in each activity. As was true for cur-
rent participation, there are many activities for which desire to
increase is related to age. For thirteen of the 22 arts related ac-
ﬁivities there is a significant drop in the proportion who desire to
increase participation as age increases. Six of these activities,
singing, going to jazz concerts, playing an ‘instrument, painting,
visiting craft exhibits, and taking classes in aft history, have the
same pattern for desired.participation increases as they had for cur-
rent participation. This finding fits the historic influence pattern
found in the ;revious section. For the remaining seven activities, .
doing crafts, taking art classes, going tg a ballet, going to the
theater, writing, visiting art exhibits, and watching jazz on TV, the
age associated decrease in the proportion desiring an increase.is not
" found in current participation patterns. (See TABLE 2.13.) For the

remaining Arts related activities the age associated differences
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involve only specific groups and do not show a trend across all age

groups. Acting, for example, is an activity where 18- to 29-year
0lds are far more likely to desire an increase than any of the other
groups.

The most notable diffe-2nce among those with a strong desire to
'increase_participation is that age is inversely related to active arts
related leisure pursuits. A second part of this relationship is that
the only activities in which more than 10% of the group has a strong
desire to increase participation are the active pursuits and that
this occurs generally among the younger age groups. The examples are‘
playing an instrument, painting, doing crafts, and taking art classes.
(See TABLE\ 3.21) Thus, other things being equal, the activities
which seem most likely to have actual participation increases are the
active pursuits with a younger audience.

A similar trend exists for non-arts activities, although it is
not nearly as strong, i.e., there are passive activities which also
have subétaptial proportions (more than loé,of ¢che group) among £he
younger age groups, with a strong desire to increase participation.

! Ovérall, age is not as strong a predictor of either general de-
sire to increase participation or strong desire to increase pariicipa-
Fion as sex. -There are trends, however, which show that, for certain

/types of activities, as age increases the desire to increase partici-

., pation decreases. This finding parallels results for current parti-

]

cipation levels. These results suggest that (1) increasing age leads

to less interest in changing current patterns, particularly among
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TABLE 3.20

Percent Who Desire to Increase Participation
For Each Aye Group

18-29 30~-39 40-49 50-64

Going to symphony or chamber concerts, 23.0 19.1 20.9 18.6
Going to an opers. 14.9 13.6 15.6 13.8
Sowig to choral concerts. © 30.3 36.3 32.6 32.6
Sinying in or playing for a chorus, choir, 30.7 19.6 19.4 15.7
of »iher singing group. .

Going to jszz concerts. 33,1 . 10.8 10.5 _
Going to folk/ethnic concerts or 25,7 . 21.3 16.6
festivals.

Playing an instrument in a group or 47.3 . 21.8 . .7
for your own entsrtainment or taking

music lessons, '

Painting, drawing, making sculpturs,
doirg graphic art, taking photographs
(asart) or making films yourself,
Doing crefts, g

Taking art classes in painting,
sculpture, graphics, film, or crafts.

Going to a baliet or modern dance
periarmance,
Going to a folk dancing performance.

. Going to theater performance.
Acting in plays or musicals, performing
in a dance group, taking lessans in either,
or providing behind the scene support.

Writing noveis, stories, plays, or
postry, or tak.ing classes in writing.

Visiting paintine graphic arts, photo-
orepiy or'sculpturs exhibits.

Visiting craft exhibits.

Tauring buildings, etc. for design or
historic velue or visiting history,
science or technical muyym:.

Listening on radio or watching on TV
cisssical music, opera, or dancing.
Watching performences of jazz on TV
or fistening on the radio.

Listening to radio broadcasts, your own
recordings or watching TV productions
of plays or postry.

Taking classes or amndjng lectures on
art history, literaturs, stc., or belonging
to a literaturs club.




a

2.

15.

2

Watching reguiar TV programs day
and night except sports and news.
Listening to radio broadcasts of all
other music. \
Listening to recordings.

Going to rock or country and western
or thythm and blues concerts.

Gaing to fairs and carnivals.

Going to the movies.

Watching sports on TV or listening
an radio. .
Going to watch sports in-person.
Playing competitive sports.
Jogging, weight lifting or other

. X8rCise program.

Camping, hiking, back-packing,
hunting, fishing, stc.

Picnicing, visits to parks, zoos, nature
\‘mlkf, or driving a car for pleasure.

Playing with your children,
Playing indoor activities or gamas
with friends and/or family.
Visiting with friends or family
members, writing letters, talking
to friends on the phone, etc.
Going ta church or doing other
church-related activities.

Playing with pets.

Reeding {fiction books, periodicals,
and nonfiction). .
Watching news and information
programs on TV or raading in
Newspapers and news/magazines.
Do-it-yourseif activities or hobbies.
Sitting and thinking-day-dmrping.

Charity, voluntesr, social service, or )

political organization activities.
Fratemai organization or club
activities,

Weighted sample
percentages

TABLE 3.20 Continued

18-29 30-39 40-49

27.8 20.4
42.2 35.3
51.8 42.2
649 45.2
58.3 35.8
76.1 _  60.5
28.8 21.9
_58.9 52.5
47.1 2553
65.6 49.4 -
79.5 68.5
75.4 68.0
33.3 62.6
58.3 50.0
65.4 55.7
51.2 52.4
36.0  20.6-
. 72.8 64.1
53.3 43.6
-~
W .
63.7. 60.8
5-21.7 13.1
35.3 31.8
11.8 12.2
33.0 18.8

3

27.5

31.6

34.7
53.3

28.3
45.4
15.6
40.5
59.8

56.3

46.5

18.2

57.7

44.0

61.4
15.2

27.1
14.0

15.5

54.3
11.7
52.7

39.1

51.3.

11.5
25.1

18.8

20.9

- 65 +

20.9
24.7

25.0
10.7

31.4
26.4

17.5

30.4
3.4

17.3

34.0
43.1

52.5
15.1
45.1
42.9

37.6
11.9

23.3
12.6

11.7




P ' TABLE 3.21
3,
v - Percent With Strong Desire to Increase .
L ' Participation By Age
- 18-29 30-39 40-49 50-64 65 +
' , -
i 12, Going to symphony or chamber concerts. 5.5 1.0 2.2 3.8 . 3.0
: 18.  Going toan opera. - 3.2 0.5 3.2 3.5 3.7
13.  Going to choral concerts. 4.7 5.4 10.2 3.0 3.2
25. - Singing in of playing for a chorus, choir, 8.6 6.2 5.2 1.5 1.1
or other singing group. ‘
§ 4. Going to jazz concerts. 5.0 3.1 3.4 0.6 0.0
16.  Going to folk/athnic concarts or 3.2 3.5 2.7 0.7 -1.5
“festivals. ' i .
w2, Playing an instrument in a group or 19.3 10.0 5.6 3.7 4.5
for your own entertainment or taking -
music lessons. ,
Y10 Painting, drawing, making sculpture, 12.4 8.7 7.8« 2.5 4.6
* . doing graphic art, taking photographs . )
v, (asart)or making films yoursalf. . *
11, Doing crafts. 16.6 13.7 12.4 6.2 4.9
: 12, Taking art classes in painting, 2 10.9 7.6 4.5 2.4 0.6
f sculpture, graphics, film, or crafts! ‘ ,
L 30, Goingto s ballet or modern dance 3.2 1.2 2.4 1.6 2.3
. - performance. . .
7% 31 Going to a folk dancing performance. 0.8 1.7 2.4 1.9 0.9
;2. Going o theeter performance. 9.3 4.6 4.2 4.6 8.9
&:21. Actingin plays or musicals, performing 8.1 2.6 3.4, 0.4 1.0
= in a dance group, taking lessons in either, -
i or providing behind the scene support, .
2. Writing novels, stories, plays, or 6.6 3.2 4.5 2.9 2.9
: poatry, or taking classes in writing,
{
: 1. Visiting peinting, graphic arts, photo- 5.5 2.2 4.7 2.6 1.4
: oraphy or sculpture exhibits, )
8. Visiting craftexhibits, ’ 5.8 . 4.4 5.8 4.6 2.1
9. Touring buildings, etc. for design or 6.5 6.2 5.1 - 4.4 7.5
: historic value or visiting history, \ v »
{ science or technical mussums, :
20.  Listening on radio or watching on TV ' 2.8 2.6 1.4 2.7 ~ 6.2
5 N tlassical music, opera, or dancing,
B 23.  Watching performancaes of jazz on TV 2.0 1.1 4.0 0.2 2.8
or-listening on the radio.
i 29, Listening to radio broadcasts, your awn 2.4 2.0 4.1 1.2 1.6
recordings or watching TV productions 3
of plays o poetry. 7
1 \ . .
i 3. Taking classes or attending lectures on 3.2 1.3 3.8 1.7 1.6 .
i art history, literaturs, etc., or belonging “ . -
: to a literature club. . ) ) ) .
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TABLE 3.21 Continued

- . . 18-29 30-39 40-49 50-64 65 +
4. Watching regular TV programs day 1.2 3.1 2.¢ 1.6 2.1
and night except sports and news. .
21, Listening to radio broadcasts of all 8.2 7.7 3.6 0.8 4.0
: other music.
/. 22 Listening to racordings. 9.9 6.5 5.7 3.0 1.9
¢ . 15. . Goingto rock or country and western 16.6 9.9 6.1 2.6 c.7
: or rhythm and blues concerts.
19.  Going to fairsand carnivals, 7.4 2.3 4.4 1.4 3.0
28.  Going to the movies. 18.0 14.7 . 8.5 5.3 5.5
- 6. Watching sports on TV or listening 4.8 6.0 5.7 4.3 3.
’ on radio, )
¢ 32 Goingto wetch sports in person, 12.3 12.0 9.6 6.2 6.2
;35 Playing competitive sports 1.9 6.3 3.6 0.7 0.9
. 31. Jogaing, weight lifting or other 18.8 13.3 9.5 3.3 0.1
axercise program. . <
33.  Camping, hiking, back-packing, 31.5 27.8 20.6 12.8 9.4
hunting, fishing, stc, -
40.  Picnicing, visits to parks, 2003, nature 15.1 13.6 10.8 5.9 7.3
walks, or driving a car for pleasure.
42.  Playing with your childran, 17.2 32.3 17.9 7.6 6.9
36.  Playing indoor activities or games 5.6 7.7 3.7 4.0 1.8
s with friends and/or family. .
: 41, Visiting with friends or family 14.5 16.1 9.3 9.8 11.4
- members, writing latters, talking ‘
- to friends on the phona, etc. . . .
: Going to church or doing other 13.6 16.8 13.8 13.9 11.7
church-related activities. o
44,  Playing with pets, 3.7 3.9 3.6 1242 2.1
‘1. Readjng (fiction books, periodicals, 17.8 18.3 16.7 11.1 7.9
and nonfiction). :
5.  Watching news and information 5.9 7.8 8.7 P 4.1 5.9
. programs on TV or resding in
3 - niewspapers snd news/magazines. .
43.  Do-it-yourself activities or hobbies, 15.2 19.3 16.0 "10.0 <.9
45. . Sitting and thinking—day-dreaming. 3.1 2.2 2.0 0.3 1.3
Charity, voluntesr, social service, or 4.0 " 3.0 5.9 2.8 -, 3.0
political organization activities. }
Fraternal orgenization or club 1.5 1.8 1.1 2.6 0%
asctivities, ,
Weighted sample 33.0 18.8 15.5 2'0..9 11.7 .- .
percentages ‘
\ S
}
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older and younger groups of individuals, i.e., the age cohort is

indicative of a particular style of leisure behavior. Unfortunately,

»

our aata do not permit a critical test on this issue.

One reasonable soundihg hypothesis about™ choice in leisure beha-
"vior is that having children inhibits participation in éertain types
.of activity, specifically ‘activities which ngolve going to places
where children are not normally in attendancef such as concerts..
Assuming that suqh a participation barrier éxists~wou1ﬁ lead one to
.predict that §ndividuals with more children (or at least one child) -
might be more likely tp want to increase activity in those areas.
. :TABLE:3.22 does not support this line of reasoning. To some degree
it even shows the opposite to be true, i.e., there 1s_less desire to
increase pqrtic}pation among those with more children. Going to
symphony or chamber concerts is-the best example. People with child-
ren are not more likely to desire to increase participation in areas
where children ar2 normally thought to be a hindrance. There are,
ih fact, surprisingly few activities, either arts related or non-arts,
“for which there is a substantial difference between individuals with
no children gnd.ohe or more children. A possible explanation for

\ .
these results lies in the interpretation of the question. It is

N -

possible that some respondents answered this question assuming that
‘1‘). \

.Eﬁildren were still a barrier to increased participation,‘'i.e., the
‘answers did not reflect "pure desire". While this-explanation may

.apply to some respondernits there are also other somewhat less contriv-

-

ed possibilities. For example, people with children may indeed

change their interest patterns, possibi{ to fit their family
. 16

[
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situations. Thus, those with children simply might not be an. in-

b}

terested in concerts, not because children are a-"barrier", but
because they have—modified their desires to fit family or other types
of needs. =

A similar irregqular pattern exists for arts related activities
when strong desire to increase barticipation is examined. While
there are differences, e.qg. laéger proportions with strong desire
to go to symphony concerts and operas, among those with no children,
and greater proportions with strong desire among those with three or
more children to sing in a group, go to folk concerts, or folk dance
performances, and increase media provided arts related activities,
they seem to show no regular pattern or overall trend (TABLE 3.23).
Although it is certainly possible to invent hypotheses to fit each
instance of difference acfoss groups, this does not seem to be a
very fruitful undertaking since i£ is not possible to test these
hypohteses in this context.

Among non-arts activities a different situation prevails. For
13 of é3 activities there seems to be a strong relationship between
the number of children in the family and the proportion of individuals
likely &o have a strong desire to increase participation. 1In all of
these instances the relationship is positive; i.e., the more child-
ren, the larger the proportion. Antivities exhibiting this pattern
are varied and the level of strong demand is also varied. Activities
include: watching regular TV, listening to popular music on the
radio, listening to records, going to popular music concerts, going to

fairs and carnivals, going to the movies, jogging or other exercise,

1%
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TABLE 3.22°

Percent Who Desire to Increase Participation
By Number of Children

none one two three or more
Going to symphopy or chamber cancerts. 25.8 20.1 18.3 . 12.9
Going to an opera, 17.0 12.9 13.0 14.0
Going to choral concerts. 27.2 33.7 39.8 40.7
Singing in or playing for a chorus, choir, 20.6 22.1 23.8 32.7
or other singing group. ‘
Going to jazz concerts. 22,0 15.8 16.6 17.9
Going to folk/ethnic concerts or 27.0 14.6 23.7 23.2
festivals. » '
Playing an instrument in a group or 30.9 22.2 34.0 30.4
+ for your own entertainment or taking .
* music lessons. N
Painting, drawing, making sculpturs, 34.7 29.0 42.3 42.6
doing graphic art, taking photographs )
(as art) or'making films yourself. : . T
Doing crafts, 46 .5 42.4 "57.4 58.2
Taking art classes in painting, 27.2 22.8 33.1 30.2
sculpturs, graphics, film, or crafts.
Going to a ballet or modesn dance 21.1 - 23.0 20.5 i 20.2
performance.
Going to a folk dancing performance. 25.2 12.6 21.6 18.4
Going to theater performance. 45.7 32.3 35.6 . 36.8
Acting in plays or musicals, performing 17.6 12.8 14.3 X 14.8
in & dance.group, taking lessons in either,
or providing behind the scene support. .
Writing novels, stories, plays, or 19.3 12.6 16.4 , \ 21.9
postry, or taking classes in writing. : )
Visiting painting, graphic arts, photo- 37.2 29.6 37.0 39.6
graphy or sculpture exhibits, ’
Visiting craft exhibits. 39.4 39.5 41.9 - 50.0
Touring buildings, etc. for design or 47.0 46 .8 " 45.4 49.2
histaric value or visiting history, ’
science or technical museums.
" Listening on radio or watching on TV 25.2 16.4 18.1 26.4
classical music, opera, or dancing.
Watching performances of jazz on TV 19.2 14.8 11.3 20.1
or listening on the radio.
Listening to radio broadcasts, your own 24.5 19.1 20.5 26.8
recordings or watching TV productions
of plays or postry.
Taking classes or attending Iscturss on 21.5 20.3 22.6 25.9
art history, literature, etc., or belonging ’ -

to 8 literature club.
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TABLE 3.22 Continued

none ons two three or more
4, Wmhin.q regular TV programs day 25.2 '23.4 25.3 26.7
and night except sports and news. .
21, Listening to radio broadcasts of all 27.1 32.9 36.2 - 39.8
other music,
22, Listening to recordings. . 42.3 39.3 41.0 48.1
15.  Going to rock or country and western 41.3 39.1 48.6 49.5
or thythm and bluss concerts.
19.  Going to feirs and carnivals. 37.4 44.8 42.5 49.5 i
28.  Going to the moviss. 51.1 " 60.9 68.4 64.9
. Watching sports on TV or listening . 24.1 23.2 23.8 26.9
on nadio. '
32. . Going to watch sports in person, 45,8 48.6 54.8 52.7
35.  Playing competitive sports. 24.0 20.7 27.5 27.3
37, Joging, weight lifting or-other 43.4 43.8 54.3 51.7
exercise program.
33.  Camping, hiking, back-packing, 60.3 64.1 72.8 ,72.0
hunting, fishing, stc. : '
40.- Picnicing, visits to parks, z00s, nature 59.6 64.4 -~ 71.4 70.6
walks, or driving a car for pleasure.
42.  Playing with your children. 19.4 54.9 ~ 72.3 76.4
36.  Playing indoor activities or games 44,8 39.8 52.3 54.2
with friends arid/or family.
41.  Visiting with friends or family : 55.7 55.5 58.9 68.1
members, writing letters, talking
1o friends on the phona, etc. .
3. Going to church or doing other 50.1 50.7 54.9 63.7
chusch-releted activities.
44..  Playing with pats. 24.7 19.2 17.7 24.0
1. Reading (fiction books, periodicels, 63.8 63.6 68.3 . 60.7
and nonfiction).
5., Watching news and information 49.4 35.9 45.7 53.2
programs on TV or reading in ) v
newspapers and news/magazines. ‘
43. . Do-it-yoursslf activities gr hobbies. 57.2 59.9 63.6 71.3 .
45.  Sitting and thinking~day-dreaming. 13.9 13.0 14.5 17.5
38.  Charity, volunteer, social service, or 28.3 27.4 33.6 37.3
political organization activities.
39.  Fraternal organization or club 14.8 8.0 16.9 16.7
activities.
Weighted sample 41.9 22.9 23.3 11.9
percentages
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TABLE 3.23

Percent With Strong Desire to Increase

Participation By Number of Children

.. Going to symphony or chamber concerts.

Going to an opera,
Going to choral ¢concerts,
Singing in pr playing for a chorus, choir,
or ather singing group.
Going to jazz concerts.

* Going to folk/ethnic concerts or
festivels.
Playing an instrument in a group or
for your own entertainment or taking
music lessons.

Painting, drawing, making sculpture,
doing graphic art, taking photographs
(asart) or meking films yoursalf,

- Doing crafts,
Taking art classes in painting,

sculpturs, graphics, film, or crafts.

Going to a ballet or modern dance
performance,
Going to a folk dancing performance.

Going to theater performance,

Acting in playg or musicals, performing
in a danca group, taking lessons in either,
or providing behind the scene support,

Writing novels, stories, plays, or
postry, or taking classes in writing.

Visiting painting, graphic arts, photo-
graphy or sculpturs exhibits.

Visiting craft exhibits.

Touring buildings, etc. for design or
historic value or visiting history,
science or technical museums.

Listening on radio or watching un TV
classical music, opers, or dancing,
Watching performances of jazz on TV
or listening on the radio.

Listening to radio broadcasts, your own
recordings or watching TV productions
of plays or postry,

Taking classes or attending lectures on
* art history, litersturs, etc.. or belonging
to a litersture club.
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percentages

TABLE 3.23 Continued

~

none - one two. three or -more
Watching regular TV programs day 1.6 1.1 2.2 5.7
and night axcept sports and newa.
Listening to radio broadcasts of ail 3.7 2.8 7.7 11.5
other music, "
Listening to recordings. 7.5 3.2 5.9 11.2
Going to fock of country and wastern 8.9 5.6 9.4 14.6
of thythm and blues concerts.
Going to fairs and carnivals. 2.7 4.2 4.7 8.3
Going to the movies. 9.2 13.2 12.0 21.5
Watching sports on TV o listening 4.7 4.4 7.7 3.6
cn radio. ’
Going to watch sports in parson. 10.9 10.7 9.0 10.8
Playing competitive sports, 6.7 4.7 3.8 8.4
Jogging, weight lifting or othar 8.0 9.6 15.1 14.6
#X01Cise pragram:
Camping, hiking, back-packing, 23.2 23.6 27.0 31.6
*hunting, fishing, etc.
Picnicing, visits to parks, 2003, nature 6.3 14.8 16.6 17.0
walks, or driving a car for plessure. :
Piaying with your childran. 5.9 25.5 38.0 30.9
Playing indoor activities or games 2.6 7.9 3.8 9.9
'with friends and/or family.
Visiting with friends or family 9.0 14.0 11.8 17.5
members, writing letters, talking -
to friends on the phone, stc.
Going to_church or doing other 9.6 14.9 18.7 21.6
church-related activities.
Playing with pats. 3.9 1.8 2.9 5.6
Reading (fiction books, periodicals, 17.1 15.4 15.6 11.9
and nonfiction),
Watching news and information 5.4 4.7 7.8 . 9.8
programs on TV or reading in
newspapers and news/magezines.
Do-it-yourself activitins or hobbias. 11.0 16.3 19.9 24.0
Sitting and thinking—day-draaming. .0 2.2 2.2 0.9
Charity, volunteer, social service, or /j .1 5.4 5.7 2.1
political organization activities.
Fratarna) organization or rlub 1.3 1.9 2.8 0.5
activities.
Weighted sample . 41.9 23.3 11.9




playing competitive sports, camping, picnicking, etc., going to church,
watching or reading news, and do-it-yourself activities. The pattern

" itself is somewhat variéd. In some instances there is a distinctive
differeﬁce between the group with most children and all others, as

-
in watching regular TV. In others, the pattern involves a different -

break point, or no break poipt at all (a steady increage across all )
groups). While it is clear that the number of children in the family
has some impact on the strong desire to increase participation in

these activitieé, it is again not clear just what the influence might

be. If it were a general desire to "get away from the kids", then

why these particular activities should show the pattern and not the

others is unclear. On t@e other hand, there is neithér a substantive

nor empirical (as defined in the factor and cluster analysis earlier

in the Chapter) connection among the activities where the pattern

does occur.

1

éacial differences in the desire to increase participation are
examined in TABLES 3.24 and 3.25. For arts related pursuits there
are six activities for which the proportion of Blacks who desire to
increase their participation is significantly greater than the propor-
tion of Whites who want to iqcréage.participation. (TABLE 3.24) .
There is only one activity whefe Fhe reverse is true, attending sym-
phony concerts. The six activities in which Blacks are more interes-
ted in increasing activity levels are: going to choral concerts,
singing in a group, going to jazz concerts, writing, watching jazz on
TV or listening on the radio, and taking art history classes. 1In the

cases of jazz related activities, singing, and choral concerts, these

4



differences reflect similar differences in current participation

rates. (TABLE 3.25) wWith the exception of attending symphony con-

certs, actiéities in which Whites currently participate at signifi-

cantiy higher rates do not show a similar oorrespondence (with Whites

being more likely to have a desire to increase activity levels). *

Generelly, Blacks are more likely to say they would like to increaseo

activity levels across all arts related activities.

This general finding is true for non-arts activities as well.

#_}n seven of nine activities where there is a significant difference

between Blacks anlehites, Blacks are more likely to desire an in-

crease in participation than Whites. Again, the activities are varied
(going to fairs and carnivals, watching sports on TV, watching sports
in person, playing with your children, golng to church, and charity,
and volunteer activities) and it is difficult to define a pattern in
the differences between the two groups.

The same comparison made for strong desire to increase partici-
pation follows a similar pattern exoept that the activities show even
iarger differences,18 i.e., the Blacks are much more likely to have a
strong desire to increase partioipation than wWhites. (TABLE 3.25)

.

In addition, there are two activities which were not on the first list,
visiting art erhibits and listening to classical music.on radio or TV.
These results suggest that the potential for significant increases in
Black participation in several activity areas, provided there are not

environmental barriers which prohibit such changes. The activities

where changes are most likely, however, are active pursuits which may

8With the exception of taking art history and literature classes
where the ratio remains about the same.




TABLE 3.24
Percent Who vesire to Increase Participation
By Race
< ‘ black white other -
1. Going to symphony or chamber concerts. 12.6 21.7 34.2
18. Going to an opers. . 14.8 14.5 23.0
13.  Going to choral concerts. 57.4 28.7 *32.2
25.  Singing in or playing for a chorus, choir, 39.2 28.7 38.7
. or other singing group.
14, Going to jazz concerts. 28.3 - 17.4 22.1
“ 18.  Going to folk/sthnic concerts or . 20.9 20.8 42.8
festivals, ¢ :
24.  Playing an instrument in a group or 30.8 29.3 44.9
for your own entertainment or taking - - '
music lessons. N
10.  Painting, drawing, making sculpture, 37.1 33.6 45.9
doitig graphic art, taking photographs ' ’ :
{ss art} or making films yoursalf,
© 1. Doingcrafts. . 48.0 45.6 53.0
12, Taking art classes in painting, 31.1 25.1 42.3
sculpturs, graphics, film, or crafts.
30.  Going to 2 ballet or modern dance 18.9 17.3 28.5
performance.
3. Going to a foik dancing performance. 13.2 20.4 25.8
26.  Going to theater performance. : 40.3 37.9 52.7
22.  Acting in plays or musicals, performing 19.5 13.6 31.2
in a dance woup, taking lessons in either,
or providing behind the scene support.
2. Writing noveis, stories, plays, o 26.8 15.8 32.8
poatry, or taking classes in writing.
1. Visiting painting, graphic arts, photo- 36.9 33.3 48.0
graphy or sculpture axhibits.
8.  Visiting craft exhibits. 36.2 39.0 . 51.7
9.  Touring buildings, etc. for design or 44.0 . 44.8 59.9
historic value or visiting history,
science or technical museums.
20.  Listening on radio or watching on TV 27. 21.0 48.2
classical music, opera, or dancing, .
23.  Watching performances of jazz on TV 8.5 15.1 26.7
or listening on the radio.
29.  Listening to radio broadcasts, your own 26.1 22.1 . 26.8
recordings or watching TV productions
of plays or poetry.
3. Taking classes or attending lectures on 33.3 17.8 35.0

art history, literature, ¢t<., or belonging
to a literature ¢lub.
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]

. Watching raguisr TV programs day

~ and night except sports'and news.

" Listening to radio broadcasts of all
other music.

. Listening to recordings.
Going to rock oc country and western
or rhythm and blues concerts. .
Going to fairy and carnivals.
Going to the movin,

Watching sports on TV or listening
on radio,

Going to watch sports in person.
Playing compatitive sports.

Jogging, weight lifting or other
exercise program.

Camping, hiking, back-packing, _
hunting, fishing, ate. :
“Picnicing, visits to parks, z00s, nature
walks, or driving & car for plessure.

Playing with your children,
Playing indoor activities or games
with friends and/or family.
Visiting with friends or family
members, @riting latters, talking
to friends on the phone, stc.
Going to church or doing other
church-related activitiss.

Playing with pats, . -

. Reading {fiction books, periodicals,
- and nonfiction),

Watching news end informetion

progrems on TV or resding in

newspapers and news/maegezines.

Do-it-yourself activities or hobbies.

Sitting and thinking~day-dreaming.

Charity, volunteer, social servics, or
political organization sctivities.
Fraternal orgenizstion or club
activities.

Weighted sample
percentages

TABLE 3.24 Continued

64.2
22.3

56.6

48.3

55.4
19.2

44.5
18.4

12.0

5

i

white
23.6
32.7

40.1
43.2

38.7
55.9

22.9
47.0
23.9
43.5
64.4

62.7

36.5
45.2

56.4

57.6

15.3

27.9

13.0

83.8

othér
33.5
48.9

60.2
46.5

69.7 .
70.4

34.7

43.6
35.6
62.5

78.3
65.7

54.0
31.0
65.2
53.0

61.8
21.3

30.9
18.0

4.2




TABLE 3.25

Percent With Strong Desire to Increase .
Participation By Race ’

black white * other
17.  Going to symphony or chamber concerts. 2.7 3.4 . 1.8
18.  Going to'en opers. 2.7 - 2,7 5.7 )
13.  Going to choral concerts. . 20.4 3.7 1.5 .,
. 25, Singing in or pleying for-e chorus, choir, 17.4 4.1 8.6
or ather singing group. '
14.  Going to jazz concerts. 10.0 2.0 0.0
16.  Going to folk/sthnic concerts or 4.7 2.1 2.4
festivais, N
24.  Playing en instrument in a group or 11.8 10.5 16.1
for your own gntertainment or taking )
music lessons.
10.  Painting, drawing, making seulpture, . 10.8 7.7 11.8
doing graphic art, taking photographs . -
(a3 art) or making films yourself, ’ s '
11, Doing crafts. 13.7 11.6 R 8.4
12, Taking art classes in painting, 3.9 6.8 K 1.5
sculpture, graphizs, film, or crafts. ‘ ' o .
‘ , “\ ’
30. Going to a ballet or modern dance 2.2 2.7. - 4.0
performence. . g \
31, Going to e folk dencing performance. 1.0 ‘ 1.5 | 2.0 '
28.  Going to theater performance. 5.9 6.5 13.0
27.  Actingin plays or musicals, performing 4.6 i 4.1 -7 8.0
in e dance group, taking lessans in either, . : 4 ) “ °
or providing behind the scens support. !
~ 2 Writing novels, storiss, plays, or ¢ 6.5 ° - ’ 4.0 ' 6. 6.
. poetry, o taking classes in writing, R a '
7., Visiting painting, graphic arts, photo- 7.5 3 &l - 4.4
graphy or sculpture exhibits, o .. - .
8.  Visiting craft exhibits. 5.4 4.9 : 1.5
9, Touring buildings, etc. for design or 7.8 6.0 ; "t 2.0
historic valus or visiting history, ' . )
sciance or technical inuseums. - b r o
20. Listening on redio or watching on TV 7.5 2.0 / 6.3
classical music, opera, or dancing. o
23.  Watching performances of jazz on TV 6.5 . 1.3 Doo- 0.0
or listening on the radio, v ) )
29. Listening to radio brosdcasts, your own 3.9 . 2.1 0.0
recordings or watching TV pruductions Yo ?
of plays or postry. )
) B .
3. Taking classes or attending lectures on 3.9 ' T2%2. 3.6
art history, literatura, etc., or belonging T . ; »
to e literature clud. - e ‘
25p




TABLE 3.25 Continued

black ' white ' other

Watching regular TV programs doy - 5.1 1.5 3.6

and night except sports and news. .

Listening to radio broadcasts of all 13.1 4.3 1.7

other music,

Listening to recordings, | 13.6 5.1 9.8

Going to rack of country and western 8.2 9.3 8.2

or rhythm and blues concerts: y

Going to fairs and carivals,. 13.5 3.1 3.1

Coing to the movies, .=~ _ 16.7 11.8 1.6

Watching sports on TV or Imcmnq 7.1 4.5 5.3

on ndio .

Going'to watch sports in person, 10.6 9.7 6.6

Playing competitive sports. : 7.5 5.6 5.2

Jogging, weight lifting or otmr L 11.7 10.7 8.9

sxercise program,

Camping, hiking, back- -packing, 14.7 24.3 17.1

hunting, {ishing, etc. o -

Picnicing, visits to parks, z00s, naturs . 18.4 ’ 10.3 7.2

welks, o drivﬁm a car for pleasure. ¢

P!lymg with your children, 24.9 15.8 15.4

Playing indoor activities or games 7.9 4.7 2.0

with friends and/or family.

Viiiting with friends o famity 13.9 12.9 3.5
- mambers, writing letters, talking '

to friends on the phone, etc. )

" Going30 church or doira other 29.2 12.6 4.6
church-réfated activities, .
P!oylngwithpm. ¢ 4.4 3.0 2.2

-Reeding (ﬂct!on books, pmodlcols 12,2 15.4 14.0
and nenfiction). o .

. . Watching aews and mformotlon 8.5 5.6 11.7
programs.on TV or reading in ‘
-n¥wspapers and news/snagezines,

Do-it-yourseif activities or hobbies. 19.4 . - 13.3 8.6
Sitting and thinking~day-dresming. \ 1.1 2.1 1.3
Ch;rlty, voluntesr, social sarvice, of 11.3 2.9 2.2
politicel organization activities.

Fratsmal orgenization or club 4,2 . 1.2 0.0
activities. .

" Weighted sample 12.0 ‘ 83.8 4,2
percentages  *

- . )
Y r~ ..,
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be least susceptible to any attempt at outside manipulation, i.e.,
policies which are designed to encourage participation or reduce the
effect of barriers.

Simil;r patterns exist in the non-arts activities. There is a
suggestion in this pattern, for both arts and non-~arts activiéies,

that having or indicating (in respoﬁse to a Questionnaire) a st%ong

desire to increase participation may be a characteristic more likely

' to be exhibited by Blacks than Whites. This is particularly true for

activities in which Blacks are already strong participators, such as
jazz related activities, singing in groups, going to choral concerts,
playing with children, and church activities. It may indicate a

stronger tie for Blacks to their current leisure activity pattern than
is true for the White population of the South. This question will
be discussed further when we examine cluster membership,

In terms of current participation patterns, community size was
hypothesized to iﬁpact on leisure choices in two ways: first through
the availability of certain types of activities; and second, through
the attitudes of people who chose to live in those communities
(particularly with regard to small town and rural communities versus
large cities and their suburbs). 1In TABLE 3.26 it is possible to
devélop an indirect indicator of the latter concern. If desire for
increasing activity levels can be assumed to be independent of N
availability, the distribution of leisure for increases across

community size provides a rough indicator of differences in attitude.19

19The availability hypothesis can be at least partially tested
in our examination of barriers to increased participation presented
in the next chapter.
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18.
13,
25.

14.

16.
24.

10.

6€C

30.

3.

26.
27

TN
.

1"
12.

TABLE 3.26

Percent Who Desire to
Increase Participation for
Each Community Size Group

Going to symphony or chamber concerts.
Going to an opera.

Going to chorai concerts.

Singing in or playing for a chorus, choir,
or other singing group. I
Going to jazz concerts.

Going 10 folk/ethnic concerts or festivals.
Playing an instrument in a group or for
your own entertainment or taking music
lessons,

Painting, drawing, making sculpture,
doing graphic art, taking photographs
Jlasart) or making films yourself.
Doing crafts.

Taking art classes in painting,
sculpture, graphics, film, or crafts.

Going to a ballet or modern dance
performance.
Going to a folk dancing performance.

Going to theater performances.

Acting in plays or musicals, performing
in a dance group, taki.g lessons in either,
or providing behind the scene support,

Writing novels, stories, plays, or
poelry, or taking classe: in writing. -

Visiting painting, graphic arts, photo-
geaphy or sculpture exhibits,
Visiting craft exhibits,

Touring buildings, etc. for design or
historic value or visiting history,
science or techrical museums.
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Cammunity Size Groups

suburb

more than 500000- lOdOOO- 50000- 500000
99999

1000000

30.5
27.7
25.0
22,1

27.3

31.3
37.1

26.3

51.6
18.9

19.4

999999

24,
20.
30.
31.
22.
25.

HOREN

vt o

40.1

31.

42.
25,
22.

21.

41.
25.

19.

39.

33.
48.

AN

o

25.
15.
27.
18.

21.

18.
34.

33.

46.
32.
16.

15.

41.
16.

17.

32,

44,
48.

499999

(S0 S0 o -

[o RN ANAO ™

o

onn

26,
18.
32.
19.

20.2
.7
34.2

25

40.

51.
30.

22.

23.

40.
14.

1
8
8
2

w W

X0

ar more

l6.
85.
29.
24.

HOUuYg9

16.

18.
34.

8]

v

35.3

44,
34.

> \O

18.3

20.2

48.
12,

o9

suburb
100000~ 10000~
or more 49999
16.4 30.1
6.3 22.1
23.2 40.4
17.3 22.0
19.8 21.2
18.7 25.7
28.1 33.5
30.8 38.7
46.7 47+5
22.7 34.8
12.6 22.9
27.7 24.4
37.4 49.4
13.0 14.2
8.9  23.0
32.6 41.1.
35.2 43.1
37.9 48.9

2560~

9999

l6.

7.
28.
16.
18.
19.
20.

29.

38.
13.

12,

12.
32.

15.

29.

35.
41.

B OV

NMNOYO

[l

vt o

w w

rural

farm

10.

9.
39.
24.

@ N WO

12.
18.
21.

A O

29.3

41.
18.

@ O

16.5

21.
14.

~N Sy

14.3

23.3

35.
*39.

[0\ %

2uU

38.

55.

22,

14.

19.
32.

13.

14.

27.

42,
45,

-

"o
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TABLE 3.26 Continued )
Cammunity Size Groups

suburb *suburb rural
more than 500000~ 100000~ 50000~ 500000 100000~ 10000~ 2500- rural not .
1000000 999999 499999 59999 or more or more 49999 9999 farm faming

20.  Listening on radio or watching on TV 28.9 25.0 25.4 24.6 22.7 23.8 24.1 24.1 14.4 20.6
classical music, opera, or dancing. |

23.  Watching performances of jazz on TV 18.4 12.2 21.4 18.6 15.5 11.5 19.1 17.4 14.4 15.4
or listening on the radio.

23.  Listening to radio broadcasts, your own 24.4 27.0 25.2 26.4 23.7 20.0 28.4 16.4 11.4 26.2

recordings or watching TV productions
of plays or poetry.

‘3. Taking classes or attending lectures on 29.2 21.6 ) 15.6 24.5 23.7 12.9 26.9 18.4 19.0 12.3

art history, literature, etc., or belonging
10 a literature cl}b>

4. Watching regular TV programs day and l6.1 22,2 21.8 27.8 20.4 16.8 2.3 25.1 29.7 32.7
night except sports and news. ) .
: 21, Listening to radio broadcasts of gl| 23.2 36.1 o 33.1 37.9 28.0 27.3 3.0 33.0 36.1 38.8
P other music.
22.  Listening to recordings. 39.7 45.3 42.9 48.9 48.8 38.0 45,3 39.1 29.5 42.1
15, Going to rock or country and western 43.4 36.4 39.6 46.5 41.8 49.8 40.5 3%.8 43.2 39.4
~0r rhythm and blues concerts.
19.  Going to fairs and carnivals. 31.0 49.4 41.4 47.2 39.5 38.5 38.3 38.4 40.7 44.7
28.  Going to the movies. 59.8 69.3 57.9 52.9 59.7 57.7 56.4 56.5 49.3 61.3
6. Watching sports on TV or listening ‘ 25.6 26.8 21.4 21.8 27.6 17.7 27.5 24.0 26.9 27.4
on radio, o
32.  Going to watch sports in persan. 50.2 57.2 43.2 46.5 56.5 49.4 54.5 51.3 42.5 44.6
35.  Playing competitive soorts, 27.5 36.4 32.0 31.7 24.6 21.4 21.4 19.9 16.8 24.4
37, Jogqing, weight lifting or other
exercise program. 50.9 59.9 46.4 47.8 53.7 44.8 47.5 38.4 31.0 41.3
33.  Camping, hiking, back-packing, 71.4 " 66.9 62.1 60.7 71.3 68.1 58.7 57.3 58.4 66.2
hunting, fishing, etc.
40.  Picnicing, visits to parks, zoos, nature 57.3 69.0 64.5 57.4 70.6 57.0 67.3 64.2 58.4 64.3
walks, or driving a car for pleasure. ’
251 c e
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42.
36.

41,

3.

4.

43.
48,

38.

39.

TABLE 3.26 Continued

Playing with your children.
Playing indoor activities or games
with friends and/or family.
Visiting wath friends or family
members, writing letters, talking
to friends on.the phone, etc.
Going to church or doing ather
church-related activities.

Playing with pets.

Reading {fiction boaks, periodicals,
and nanfiction).

Watching news and information
pragrams an TV or reading in
newspapers and news/magazines.
Do-it-yourself activities or hobbies.
Sitting and thinking—day-dreaming.

Charity, volunteer, sacial service, or
poiitical organization activities.
Fraternal arganization or club
activities.

Weighted sample
percentages

more than 500000-
1000000

36.1
48.5

47.7

56.4

27.6
63.4

49.1

999999

35.6
62.5

63.8

100000~
499999

30.3
43.1

52.0

43.7

22.0
67.6

15.0

Cammnity Size Groups

50000-

99999

42.7
50.2

53.3

48.5

24.3
65.6

51.6
54.9
23.7
32.9

16.4

suburb
500000
or more

34.1
54.4

60.6

46.1 °

25.83
74.7

suburb
100000- 10000- 2500-
or more 49999 9999
42.8 36.4 32.4
34.9 48.4 37.5
53.8 60.5 51.8
41.6 53.0 54.6
10.3 21.7 21.0
66.1 68.9 51.8
42.6 52.5 38.6
52.4 63.1 46.4
17.8 "14.9 12.5
19.1 29.4 26.0
7.7 18.1 7.2
4.2 14.8 11.8
264

rural
fam

46.9
38.0

58.6

60.1

26.2
55.7

41.8

57.1
15.2
19.9

12.7

14.2

rural
not «-
farming
50.9
36.7

60.3

62.5

21.7
47.8

45.1




In TABLE 2.26 we saw current participation patterns in which indivi-

duals from smaller towns and rural areas were less likely to parti~-
cipate in eight different arts related activities. These were pri-
mariiy activities involving attendance at a concert or performance

of some type. One of the inferences drawn was that the lower attend-
ance could be related to lower availability. TABLE 3.26 has a very
similar-pattern on the queétion of desire to increase participation.
Going to symphonies, operas, jazz concerts, ballets, folk dance

per formances, att;nding the theater, and going to art exhibits are
all activities which people in larger communities are more likely to
want to increase than people in smaller or rural communities. If
experience (historical participation pattern) is an important factor
in the aesire to increase participation, these findings fit expecta-
tions. People in smaller communities just do not have the same
interest in those types of arts-related activities. Whether the
lesser intérest is a function of no previous experience or a proces
of sei; selection (if they were interested in these’ things they
wouldn't live in these kinds of communities) is not determinable

from available“data. These data also highlight the absence of strong
pressure from these areas for an increase in the availability of this
" type of érts related activity, i.e., individuals from small towns'anq

rural areas seem less likely to care about the availability of these

. acitvities.
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There are several activities for which demand is somewhat higher

in the smaller towns and rural afeas: These include going to choral
concerts, singing in a group, watching regula¥ TV programs, playing
with children, and going to church. The focus of these activities is
religious, family, and hoimme oriented, and thus perhaps meets some of
our traditional expectétions about the nature of rural or small town

leisure activities.

On a more general plane, the most noticeable pattern in TABLE 3.26
is the point at which the most distinct differences occur across
community size groups. For six of the 14 activities where significant

. diffgrences occur, the grouping is between rural (farm and not farm-
ing),'on the one hand, and all others on the ogher hand. By adding
very sﬁall towns and suburbs of middle-sized cities, the remainder
are accounted for. Thus, generally differences occur between the
smallest communities and all others with:-an occasional grouping of
suburbs with the smaller communities. 'There ié little difference
between large cities and middle-sized cities (down to 10,000 people)
in terms of level of demand for increased participation in both arts
related and non-arts activities.

?KBLE 3.27 presents the reéults for thosé with a strong desire to

increase participation. The pattern obServeéd in the previous table

is only'very faintly replicated. While some of the same differences

between very small and larger communities are still visible, for go--
ing to ballets or the theater, for example, most of the others are
either much less pronounced or not visible at all. Differences which

do occur seem more random and are very difficult to explain in terms

266
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TABLE 3.27
Percent With Strong Desire
to Increase Participation
By Community- Size

more than 500000~ 100000-
1000000 999999 499999
17.  Going to symphony or chamber concerts, 6.1 4.3 3.0
18.  Going to an opera. 2.8 5.4 2.2
13.  Going to choral concerts. 1.3 7.7, 3.8
25.  Singing in or playing for a chorus, choir, 3.9 15.0 3.6
or other singing group. ' -
14, Going to jazz concerts, 2.3 10.0 1.0
16.. Going to foik/ethnic concerts or festivals. 4.0 5.4 0.9
24, Playing an instrument in a group or for 13.0 17.4 11.2
your own entertainment or taking music
lessons.
10.  Painting, drawing, making sculpture, 15.1 8.7 5.9
doing graphic art, taking photographs N '
(as art) or making films yourself,
(X} 11.  Doing crafts. 15.0 10.1 12.0
: 12.  Taking art classes in painting, 11.5 3.8 5.0
sculpture, graphics, film, or crafts,
30. Going to a ballet or modern dance 3.6 5.8 0.4
performance, '
31.  Going to a fotk dancing performance. 0.3 1.7 0.5
26.  Going to theater performances. * 5.9 6.5 6.3
27.  Acting in plays or musicals, performing 2.4 9.5 4.4
in a dance group, taking lessons in gither, ’
or providing behind the scene support, - Co.
2. Writing novels, storiss, plays, or 10. 4 4.0 5.0
poetry, or taking classes in writing.
1. Visiting painting, graphic arts, photo- 5.2 4.5 0.6
graphy or sculpture exhibits,
8.  Visiting craft exhibits. 0.6 4.2 3.9
9. Touring buildings, etc. for design or 6.9 7.8 2.9
historic value or visiting history, \

science or technical mugeums.
£
25

»

Cammunity Size Groupns

suburb  suburb rural
50000~ 500000 100000~ 10000- 2500~ rural not
99999 or more aor more 49999 9999 famm farming
3.0 0.7 4.1 7.2 2.5 2.3 2.3 °
4.3 1.6 0.4 6.3 0.3 1.6 1.8
10.8 5.7 0.0 ‘8.1 2.2 5.4 8.4
3.9 7.7 6.0 5.9 3.1 7.7 7.7
3.3 1.1 0.4 4.2 3.1 1.6 1.4
1.4 4.2 0.8 2.1 2.6 2.3 3.2
13.7 9.7 6.5 10. 8.3 3.4 10.8
12.2 8.6 5.3 6.3 6.7 9.2 8.2
12.9 8.7 10.0 11.9 7.7 12.4,714.9
12.6 6.0 5.0 5.3 2.9 5.8v.- 5.5
4.5 3.0 1.6 5.1 1.6 1.5 1.:5
0.3 2.4 2.6 3.4 0.5 0.5 3.1
9.3 13.7 8.3 7.4 7.6 3.1 5.1
4.7 ° 4.8 4.3 4.0 1.5 42'6 .‘3..‘,5

£
7.1 0.5 2.? 5.6 3.3 3.2 1.5
4.9 6.5 0.4 6.3 4.0 3.2 l.6
5.6 3.0 1.4 4.6 3.5 7.4 10.1
7.7 7.5 3.2 7.6 7.6 7.6 6.5
O 5)




TABLE 3.27 Continued c ity Size Groups
suburb  suburb ) rural
more than 500000- 100000- 50000- 500000 10000C- _10000- 2500~ rural not )
1000000 999999 499999 99999 or more or more 49999 9999 farm famming
20. Listéning on radio or watching on TV 2.3 4.1 1.7 2.0 2.8 1.0 4.5 4.5 2.9 0.0
- classical music, opera, or danciny. ) ’
23.  Watching performancas of jazz on TV 0.0 1.7 1.0 2.7 - 0.0 1.8 4.5 2.4 . 1.1 1.0
or listening on the radio. .
29.  Listening to radio broadcasts, your own 2.1 2.2 0.9 3.6 . 1.2 1.8 4.2 3.2 0.5 1.6

- 4

recordings or wa!ching TV productions
of plays or poetry,

3. Taking classes or attending lectures on 4.0 2.7 1.3 2.7 0.0 0.0 5.2 1.0 1.6 4.0
art history, literature, etc., or belonging ’
10 a literature-club, -
4. Watching regular TV programs day and 2.0 5.9 - 0.5 4.6 2.9 1.8 0 ..5' 2.1 1.7 1.6
night except sports and news, . a , ’ . S
N 21 Listening to radio broadcasts of all 1.5 2.5 3.9 7.4 7.1 0.4 6'8', 4'8, 8.6 3°2.
Iy other music. '
22.  Listening to recordings, 4.5 5.8 6.5 9.1 8,6/ - 2.9 lg g ;3 g; %i
15, Going to rock or country and western 7.9 13.3 7.3 2.0 14.7 . 4.1 ‘ * ' '
or chythm and bluss concerts, -
19, Going to fairs and carnivals. ’ 1.5 7.3 3.8 3.5 4.5 0.0 1 g 2.9 8 .:; lg g
28.  Going to the movies. 9.9 17.2 12.2 13.8 11.6 4.9 8.9 13.0, 11.7.
6. Watching sports on TV or listening 2.9 3.7 3.4 9.2 6.1 3.0 4.6 3.7 5.8 N 6.1
on radio. e . )
32. ,Gaing to watch sports in persan. 11.8 18.7 5.8 7.8 14.0 9.4 10.0 10.4 9.6 6.8‘\
35.  Playing compatitive sports. 4.0 11.1 5.2 7.8 5.6 5.6 6.8, 3.2 4.4 5.6.
31 Jogging, weight lifting or other 15.3 24.0 9.5 13.6 13.1 4.5 13.7 8.6 5.0 5.1
exercise program, , .
33.  Camping, hiking, back-packing, . 35.8 27.1 - 23.0 20.4 | 24.0 16.5 18.9 19.5 27.2 19.7
hunting, fishing, etc. ' - b
230 - Picnicing, visits t0 parks, z0os, nature 8.3 13.8 10.3 15.0 13.8 6.1 8-? 10.0 13.1 11.6

walks, or driving s car for pleasure.
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. TABLE 3.27 Continued

s

42.  Playing with your children.
36.  Playing indoor activities or games
. with friends and/or family.
41, Visiting with friends or family
f members, writing letters, talking
to friends on the phone, etc.
34.  Gaing to church or daing other
church-related activities,
44.  Playing with pats.
~ N \\
1. Reading (fiction books, periodicals,
and nonfiction),
Watching news and information
programs on TV or reading in
newspapers and news/magazines,
43.° Do-it-yourself activiti& of hobbies.
45. . Sitting and thinking-day-dreaming.

9%

38.  Charity, volunteer, social sesvice, of
political organization activities,
39, Fraternal organization or club
) activities,

Weighted sample
percentages

~

more than 500000~
1000000

15,
3'

11.

13.

4.
. 24'

7.

6.

N O

0
8

5

8

3

1

9

o U

8

11.

14.

3.
17.

999999

19.
11.

8
0

7

100000~
499999

8.4.
4.7

Camunity Size Groups

suburb  suburb
50000~ 500000
99999 or more
23.1 15.2 15.3
4.} 3.5 1.¢
16.7 15.4 2.1

17.4 11.8 13.5

4.2 2.5
18.3 18.0

10.8 6.3 0.4

Q

100000~ 10000~
or more 49999

15.0

6.2 °

11.0

17.0

2.1
14.8

14.8

2500-
9999

14.4
2.8
8.4

11.2

11.8

rural
rural not
fanam faming
23.5 22.1
6.9 4.7
15.8 15.3
17.4 15.9
4.0 1.5
7.1 9.2
6.6 6.1
17.6 14.0
1.3 3.6
2% 4.8
2.8 2.3
14.2 10.4
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of community size variations. On the level of strong desire to in-
crease participation, then. there seems to be little systematic dif-

r

. ference attributable to community size (for either arts or non-arts
. €

activities).

Of three socio-econcmic status variables. included in this an;ly~
sis, education, income and occupation, one (education) stands out as
thé best overall predictor of both desire to increase participation
and current participation. A description of these three variables
will constitute the next part of the analysis of desire to increase
participation.

For'13 of 22 arts related acEivitieé the general pattern shows
that increasing education is positively associated witn the propor-
tion of individuals desiring to increase participation levels {TABLE
3.28). The 13 activities include nine passive and four active leisure
pursuits and tend tc be concentrated in the performing arts. Ph.D.

holders, who are a small proportion of the total group, provide the

major ‘exceptions to the general pattern. The specific activities

which give substance ot this pattern are almost entirely the same as f
those for which differences were found in the analysis of current

participation. Given the strong relationship between current parti-

3

cipation and desire to increase participation in individual activi-
ties, these results sugge;;'that, across eduqation groups, the pattein
of changé; i.e., increased partic}patiqn, will remain rpughly the
same. One would not predict, based on these resuits, that those with

less education would increase their relative share of participation

in particular activities. Having provided this interpretation, we

) r= .,

’
o
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TABLE 3.

28

Percent Vho Desire to Increase Participation

for Each Education Group

C to 8th 9-11
grade

“Going to symphony or chamber concerts.
‘%", 18.% Going to an opers.

~, " 13, - Going to choral concerts.

ﬁ.

L

18.

A

.
12,

30.

K}

21

2.

2.

%

Smomg in or playing fora chorus, choir,

- ordther singing grodp”

Going to jazz concerts,

~ Going to folk/ethnic concerts or

festivals.

Playing an instrument in a group or
for your own entertainment or taking
music [essons.

Peinting, drawing, making sculpturs,
doing graphic ert, 13king photographs
{asart) or making films yourself.

Doing crafts,

Taking art classes in psinting,

sculpture, graphics, film, or crafts,

Going to a ballet or modern dance
performance.
Going to "folk dancing performance.

Going to theater performance.

Acting in plays or musicals, performing
in a dance group, taking lessons in either,
or providing bnhinq the scene support.

Writing novels, stories, plays, or
poetry, or taking classes in writing.

\}iutlog painting, graphic arts, photo-
graphy or sculpturs axhibits.

Visiting craft axhibits.

Touring buildings, etc, for design or
historic velue or visiting history,
science ar technical mussums.

Listening on radio or watching on TV
classicsl music, opera, or dancing.
Watching performances of jazz on TV
or listening on the radio.

Listening to radio broadcasts, your own
recordings or watching TV productions
of plays or postry.

Taking classes or attending lecturcs on
art history, literature, etc., ar bolongmg
*to a literature club.

14.
16,

N o

oW

@

grade
11.5
10.8
29.7
30.2

11.6
19.2

20.3

12.7
11.5

31.3
16.1

24.2
16.5
20.2

18.7

21.
15,
17.

15.

1
5

8

~~

some
col.

31.
21.
28.
21.

24.

. 26.

44,

23.

47.

42,
54.

19.

27.

26.

O 0 &

[~ JNe]

w o

grad
4 yr
col.

34.
26.
30.
23.

NN

22.
28.

MO

41.

o

40.1

44.
39.

‘0 @

[}
oy
[

55.1

24.7

29.3

50.5
41.
53,

Ul O

28.1
15.3
28.1

33.5

post
grad

46.
31.
28.
11.

W ~J R

27.
34.

o wm

, 36.8

67.9
16.1

18.9

52.0

40.
50.

[\S Moy}

32.1

w

19.

27.9

20.6

1737

54.5°

32.8 -

19.7

62.7

23.8
61.5

21.1
43.5

59.3




TABLE 3.28
grad
L to 8th 9-11 HS some 4 yr post
grade grade grad col. col. grad
4. Watching regular TV programs day 31.1 42.1 24.1 22.0 16.9 13.3
and night except sports and news. .
21, Listening to radio broadcasts of all 25.4 40.6 37.1 31.2 25.8 19.6
. other music. ’
22, Listening to recordings. 26.3 42.4 40.4 44.9 45.5 44.3
15.  Going to rock or country and western 21.4 38.8 45.7 40.7 37.8 40.2
or thythm and blues concerts.
19.  Going to fairs and carnivals. 30.2 51.6 42.1 38.2 41.3 32.4
28.  Going to the movies. 36.5 58.3 57.8 61.4 57.2 60.0
* "8, Watching sports on TV or listening 14.0 29.5 24.9 28.2 20.1 17.4

- on radio.

;5 32, Going to watch sports in person. 27.5 44.7 51.8 49.1 47.9 60.2
35.  Playing compatitive sports. 10.3 19.0 24.2 31.6 28.4 33.0
37.  Jogging, weight lifting or ather 26.0 39.6 41.0 51.3 59.0 53.2

exercise program,
33.  Cemping, hiking, back-packing, .39.4 © 54.9 62.3 70.4 69.1 70.1
P hunting, fishing, etc.
40.  Picnicing, visits 1o parks, 2003, nature 45.6 66.9 65.4 65.2 60.9 59.1
walks, or driving a car for oleasure.
42.  Playing with your children. 35.5 43.6 42.3 36.4 31.5 25.7
36.  Playing indoor activities or gamss 16.9 42.9 45.9 48.5 48.5 0.4
with friends and/or family.
41, Visiting with friends or family 46.3 61.3 57.8 53.7 53.9 54
membars, writing letters, talking ,
t0 friends on the phona, atc.
34.  Going to church or doing other 47.4 59.2 55.2 50.8 51.5 30.0
church-related activities.
44.  Playing with pets. 18.8 28.5 22.0 25.8 17.9 24.1
1. Resding (fiction baoks, pariodicals, 40.2 52.4 60.0 69.3 77.0 74.4
) and nonfiction).
5. Watching news and information 36.2 50.8 44.7 48.5 49.7 45.8
programs on'TV ¢ eading in
nawspapers and news/magazines.
43.  Do-it-yousse!f activities'or hobbies. 33.8 55.5 59.1 61.2 64.1 69.1
45, Sitting arid'thinking-d,y-dmming. 12.5 16.9 14.9 21.9 13.4 13.1
33.  Charity, volunteer, sacial service, or 9.6 32.7 30.7 33.8 28.2 32.2
politicat organization activities.
39,  Fraternal organization or club 9.0 17.0 11.9 18.3 12.9 12.7
activities.
Weighted sample 7.2 15.1 40.8 19.7 9.1 7.3
percentages




feel obligated to offer two qualifications. First, these projec-

tions are based on cross-sectional data and self report historical
participation levels. Second, the interpretation is based on general
desire to increase participation elvels. Our discussion of the next
table will focus on those with a strong desire.

There are seven non-;rts activities which have identifiable
" trends across the education level groups. Two of these, watching
regular television and going to church, have a decrease in the propor-
tion desiring to increase participation as education increases. The
remaining five playing competitive sports, jogging, etc., camping,
etc., reading, and do-it-yourself activities, have the same positive
relationship thaL existed for the arts related activities. 1t is
perhaps interesting that among those activities where a positive re-
lationship exists are three‘activg sports and outdoor related pur-
suits. 1In contrast, there is little education associated difference ,
in the desire to iﬁcrease participation in passive sports activities.

TABLE 3.29 provides an education level breakdown in terms of

strong desire to increase participation. As with the previous analy-

sis of demographic variables, patterns which are strong for general
desire are somewhat weaker when considered in terms of strong desire.
For example, only seven arts related activities have a definite rela-
tionship with education level, going to symphony concerts, going to
choral concerts, going to jazz concerts, playing an instrument, tak-.
ing art classes, going to the theater and writing. One of these,
going to choral concerts, is a negative relationship, i.e., the great-

er the amount of education, the lower is the proportion who have a

250 —




strong desire to increase participation. The remaining six, with

positive relationships, are not concentrated in the performing arts
as was previously the case. The results of this TABLE suggest an
alternative‘interpretation to that offered above. Several aspects

of the previous analyses are involved. First, eddcaticn level is the
best socio-economic predictor of current participation levels.
Second, historical participation is the best overall predictor of
current participation. Third, previous participation (historical and
current) is the best predictor of the desire to increase participa-
tion levels. Combining these factors would lead to a confirmation of
the results of TABLE 3,28, i.e., that desire to increase participa-
£i0n for a majority of arts related activities should be positively
related to education level. The results of TABLE 3.29 suggest some-
thing different. For those with a strong desire to inc aase partici=-
pation levels, the historical and current patterns seem to be some-
what less relevant or at least relevant in fewér instances. This
finding would suggest a possible change in the patterns which would
subsequently put more individuals in lower educatién groups into ac-
tivities that were more exclusively the domain of higher education
groups in the past. This logic is based on a choice of predictors
which affords more weight to the strong desire response than to the
general‘desire response. That is, we assume the‘strong desire choice
is a better indicator of future behavioral intent than the general
desire. As indicated previously, there is no current evidenée which

makes this assumption necessarily true.
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TABLE 3.29
Percent With Strong Desire to Increase
Participation By Education Group
. grad
8+.pot, - . same 4 year  post
to 8th grad/HS-» grad HS college collegé grad PhD
17.  Going to symphony ar chamber concerts. 3 . 5 376" 1.2 4.1 5.9 9.4 12.7
18.  Gaing to an apera, 4.7 3.8 0.8 3.5 3.9 3.9 5.9
13.  Going to choral cancerts. 8.8 11.1 5.5 3.5 4.4 3.3 0.0
25,  Singing in or playing for a chorus, chair, 11.5 30.2 21.6 21.0 23.7 11.3 15.9
or ather singing graup. g
14,  Gaing to jazz concerts. 2.2 2.3 2.0 3.0 3.3 6.0 4.5
16.  Gaing to falk/athnic concerts or 2.2 4.1 2.1 2.1 2.9 2.8 0.0
festivals. )
24.  Playiag an instrument in a group or 4.4 9.0 10.0 13.9 12.1 14.3 17.7
far your awn entertsinment or taking
music lessans.
10.  Painting, drawing, making scuipture, 2.1 9.0 7.6 9.9 10.6 9.6 15.1 °
daing gfaphic art, taking phatographs * .
{asart) or making films yourseif,
11. * Daing crafts. 4.7 16.6 11.1 12.8 12.8 11.5 7.7
12.  Taking art classes in painting, 0.0 6.5 4.4 9.1 8.8 10.7 4.1
: sculpture, graphics, film, or crafts.
30.  Going to a ballet or modern dance 5.6 2.3 2.3 2.1 2.2 5.2 1.8
performance. :
31.  Gaing to a falk dancing perfarmance. 3.1 0.9 1.2 1.2 2.5 1.8 0.0
26. Gaing to theater performance. 5.6 5.4 6.4 7.3 9.8 13.0 15.1
27.  Acting in plays or musicals, performing 4.4 6.0 4.2 3.9 6.4 1.7 4.1
in adance graup, taking lessans in either,
or praviding behind the scehe support.
&-‘\,
2. Writing nowals, staries, plays, or 3.5 3.3 2.9 6.6 7.9 4.3 10.8
poatry, or taking classas in writing.
1. Visiting painting, graphic arts, photo- 1.3 6.3 2.7 3.4 6.6 6.3 0.0
graphy or sculpture exhibits. ‘ - ’
8.  Visiting craft exhibits. 4.3 8.5 5.5 3.3 3.8 3.5 5.6
9. Touring buildings, etc. for design ar 9.7 8.5 5.1 5.3 10.4 4.1 5.6
historic value or visiting histary,
sciencs or technical museums.
20.  Listening on radio or watching an TV 5.6 3.1 2.6 1.0 3.9 2.3 2.2
_ classical music, opera, or dancing.” . R
23.  Watching performances of jazz on TV 2.2 0.0 2.6 0.9 1.6 1.2 10.0
ar listening an the radio. -
29.  Listening to radio broadcasts, your awn 3.5 5.7 1.1 2.3 1.2 2.0 0.0
recordings or watching TV productions .
bf plays or poetry. ~
3. Taking classes or attending lectures on 2.6 2.4 1.7 4.4 2.9 2.9 10.4
art history, literature, etc., or belanging
to 2 literature club.
. 25 6/ J
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'ITABLE 3.29 Continued

grad
' 8+ not same 4 year post
to 8th grad HS grad HS college college grad PhD
4 w;tching regular TV programs day 2.2 4.1 1.9 2.6 l—b\ 0.7 0.0
and night except sports and news, . N ’
21, Listening to radio broadcasts of all 3.1 12.1 5.0 3.3 2.5 1.7 0.0
other music.
- 22 Listening to recordings. 6.2 6.6 o 5.0 8.6 3.1 ;g gg
15.  Going to rock or country and westers 7.9 12.9 9.6 7.7 3. .6 . .
or thythm and blues concerts. t
19.  Going to fairs and carnivals. 3.9 9.8 3.7 3.1 2.7 1%2 28-2
28.  Going to the movies. 4.7 18.0 12.4 10.1 9.1 . .
+ 6. . Watching sports on TV or listening 0.4 5.3 6.4 5.2 5.8 2.1 0.0
on radio. . ] |
32.  Going to wetch sports in person. 3.1 7.8 10.9 10.9 il.2 12.8 ) 0.0"
35.  Playing competitive sports. 0.0 3.8 . 4.9 7.8 8.6 12.0 - 2.5:
37.  Jogging, weight lifting or other 4.6 8.2 9.3 13.8 16.9 14_.1 32.]:‘:
exercise program. ) :
33.  Camping, hiking, back-packing, ' 18.2 21.3 19.3 25.5 31.9 29.6 26.5
hunting, fishing, atc. )
40.  Picnicing, visits to parks, 2008, nature 10.5 14.9 12.2 10.2 6.5 10.8 0.0
walks, or driving a car for pleasurs. .
42.  Playing with your childcen. 11.7 20.7 18.7 l4.g lg g l.; g :92;
36.  Playing indoor cctivities or games 0.9 6.3 6.1 4. - * .
with friends and/or family.
41.  Visiting with friends or family. 9.2 13.7 14.7 8.5 9.4 11.0 0.0
members, writing letters, talking .
to friends on the phone, etc. ' :
Gaing to church or doing other 7.2 20,2 16.0 12.8 12.1 4.9 2.2
church-refated activities.
Pnyin_\)\m'th|ms.I 1.2 5.0 3.3 3.9 0.5 4.1 0.0
1. Reading (fiction books, periodicals, 5.7 7.5 12.5 20.9 23.3 25.0 42.8
and nonfiction), .
5. Watching news and information 6.4 5.8 4.9 8.5 7.8 8.6 0.0
programs on TV or resding in
newspapers and news/magazines.
43.  Do-it-yourself sctivities or hobbies. 7.4 14.6 15:2 13.8 16.7 lgg (]).g
45.  Sitting and thinking—day-dreaming. 4.4 1.6 - 1.0 5.2 1.7 . .
38. _ Charity, voluntesr, sacial service, or 4.0 5..2 5.0 3.1 0.8 3.2 0.0
political organization activities.
Fraternal organization or club } 1.8 2.3 . 1.3 2.1 1.3 1.3 0.0
activities, s@, ,
Weighted sample 7.2 15.1 40.8 19.7 9,1 7.3 0.9

percentages
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Among non-arts activities the tendency for higher education

groups to éupport sports/outdoor activities Femai%s. So does: the
finding for reading. Otherwise there is little diffefence in the
.proportions having a desire for increased participation across edu-
cation groups. This outcome is inconsistent with current behavior
where there are a number of a;t%vities whose partiqipation level
has a linear relationship across education levels. Following the
logic used in the arts activity analysis, this would suggest poten-
tial changes in the educational mix of participants in the relevant
activities, (those where the strong desire for ;ncreasing démand does
not follow current behavior).

The relationship of income to desire for increased participation
is, if anything, more complex than é;ucation level. TABLE 3.30.
shows the proportion in each.income group who desire an increase in
participation for each activity. There are perhaps seven arts rela-
ted activities where income seems to be a factor in the desire for
increased participation; those in higher income groups are more
likely to desire to incfease going to symphonies, operas, ballets,
folk dancing performanées, the theater,’” and visiting art exhibits
and/oxr less likely to desire to increasing going to choral concerts.
For some of these activities it may be argued that increased income
can be seen as a reason to want to increase activity ; a kind of
social desirability or status need may explain the desire for in-
creases. On the other hand, the gengral absence of overall associa-

tions between the desire to increase pvarticipation and income level

suggest that there may be little real effect of income on this set of

/
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choices. The desire to increase participation seems not to be
dependent on any amount of money, but simply on preferences, however
they may be developed. Thus, the absence of association between
desire to increase participation and income mighé not be very sur-
péising. Those relationships which do exist may be as attributable
to common correlates, like education level, as to the independent
impact of income itself. However, if historical participation pat-
tern has some causal effect, as in the development of a habit, then
an earlier ability to pay may have helped create the habit which cur-
rent income %upports. Attending performing arts activities and
going to watéh sports events suggest this kind of relationship.

The examination of income groups with strong .desire to increase
participation does little to explicate the nature of the relatioﬂship.
As in previous instances, there are even fewer lineai relationships
for strong desire than there were for general desire. Those which do
exist, like the inverse relationships between income and attending
choral and jazz concerts, listening to popular music .on the radio,
goiné'to popular music concerts, and going to the movies, suggest
other factors are playing a more dominant role than income in selec-
ting activities to increase (TABLE 3.31).

A ,

Occupation is rela%ed'to a slight degree to both income and edu-
cation level. This suggeéts certain kinds of patterns may be expected
in the results of the occupation by desire to increase participat;pn
Cross éabulation (TABLE 3.32). Howevér, there is no stricFﬁHierarchy
of occupationss ,ﬁhite collar workers are generaliy better educated,

. . \
but a significant number of farmers, housewives and retired, nersons
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- TABLE 3.30

Percent Who Desire to Increase Participation
for Each Income Group

to 5001- 8001~ 10001~ 12001~ 15001~ 20001~ over
5000 8000 10000 12000 15000 20000 30000 30001

. 17.  Gaing to symphony or chamber concerts. 19.9 14.7 19.5 14.4 19.8 18.1 29.7 35.0
; 18.  Going to an apera. 15.3 13.4 10.0 9.2 15.0 11.9 16.4 26.3
‘ 13.  Going to charal concerts. 39.8 37.1 34.2 34.2 34.1 32.0 29.2 21.5°"
. 25.  Singing in or playing for a chorus, choir, 30.5 24. 2 20.1 23.5 20.5 19.5 21.1 15.55
‘ or other singing group.
X 14, Going to jazz concerts. l16.3 24.2 19.9 10.3 19.3 l6.6 22.2 24.0
16.  Going to folk/ethnic concerts or 27.1 20.2 18.5 21.3 25.8 18.3 23.3 25.8
T fastivals.

! 24, Playing an instrument in a group or 30.5 28.0 31.9 28.6 30.9 28.7 37.8 31.7
3 for your own entertainment or taking
music lessons.

{10 Painting, drawing, mkingsculprre,  34.7 38.4  44.2 25.8 37.7 32.4 37.2 30.4

3 doing graphic art, taking photographs
v {asart) or making films yourssif.

: t1.  Doing crafts. 43.3 '45.6 57.3 45.6 47.9 47.3 50.8 40.5
X 12. [akinomchmsinpaiming, 23.3 26.5 33.0 24.2 29.9 23.5 31.8 26.8
sculpture, graphics, film, or crafts. [

o,

30.  Going to a bailet or madern dance 15.0 2C.2 16.
performance.
31 Going to a folk dancing performance.  18.4 18.0 18.0 17.0 .19.8 20.0 26.2 26.0

15.7 16.1 14.0 21.0 28.5

27

. 2. Going;othmorpuformlnca. 30.2 32.1 41.3 37.5 32.0 41.5 45.1 54.3
! 2].  Acting in plays or musicals, performing 18.7 14.0 17.9 12.8 11.4 13.3 17.5 11.9
in a dence group, taking Jessons in sither '
or providing behind the scens support. '
2. Writing novels, storiss, plays, or 24.8 14.3 25.2 l4.? 15.4 13.7 11.4 -25.0"

poetry, or taking classes in writing.

- 1. Visiting painting, graphic arts, phote:  27.2 32.4 39.4 31.3 31.8 36.3 42.0 43.1
: graphy or sculpture exhibits. : -
Visiting craft exhibits. ) 40. . 50. 34. 38. 39. 40, 38.2°°

9M-_Touring buildings, stc. for detignor ~ 40.3° 41.8  47.8 41, 46. 49. 53. 47.8
" historic value or visiting history,

science or technical mussums.

20.  Listening on radio or watchingon TV 32.3 21.2 30.2 19.6 23.0 17.6 17.3 23.9
clsssical music, apera, or dancing.
23.  Watching performances of jazzon TV 14.6 28.2 22.2 11.4 15.6 12.0 19.9 15.9
, . or listening on the radio.
29.  Listening to radio broadcasts, yourown 23.3 22.4 22.3 19.1 17.3 23.7 26.4 25.3
recordjngs or watching TV praductions
. of plays or poetry.
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3. Taking clases or atending lectureson~ 23.0  18.1  22.5 16.5 ..20.3 17.2 19.9  28.8
art history, literature, etc., or belonging
10 8 [iterature club.
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21.

2.
15.

19.
28.

32.
35.
37.

At e s ae v ot e o <y

Watching reqular TV programs day
and night except sports and news.
Listening to radio broadcasts of all
other music.

Listening to recordings,

Going tc rock or country and western
or rhythm and blues concerts.

Going to fairs and carnivals.

Going to the moviss.

Watching sports on TV or listening '
on radio.

Going to watch sports in person.
Playing competitiva sports.

Jogging, weight lifting or other
exsrcise program.

Camping, hiking, back-packing,
hunting, fishing, stc.

Picnicing, visits to parks, zoos, nature
walks, or driving & car for ,leasure.

Playing with your children.
Playing indoor activities or games
with friends and/or family.
Visiting with friends or family
members, writing fetters, talking
to frisnds on the phona, etc.
Going to church or doing other
church-related activities.

Playing with pets.

Reading {fiction books, periodicals,
and nonfiction).

Watching news and information
programs on TV or reading in
newspapers and news/magazines.
Do-it-yourself activities or hobbiss.
Sitting and thinking~dey-dreaming.

Charity, voluntesr, social service, or
politicsl organization activities.
Fraternal organization or club
activities.

Weighted sample
percentages

to

|

B

5000

31.
34,

41.
38.

48.
46.

25.
39.
23.
32.
53.

62.

30.
41.

57.

60.

30.

45.
58.
20.
36.

17.

8

[S1 0 S ]

15.1

5001- 8001-
8000 10000
31.2  36.0
36.3  43.3
45.4 50.9
32.0 43.8
46.7 48.7
54.2 62.5
25.7  23.7
41.2 48.¢
23.3  26.5
39.2 47.4
51.7 65.0
63.2 68.3
39.0  39.8
38.4  49.9
55.6 59.2
58.8 49.9
21.5 24.9
54.6 63.7
47.7  49.0
51.4 66.2
20.6 19.9
29.1  28.3
15.9 13.4
13.2 9.8

TABLE 3.30 Continued
™

10001~ 12001~ 15001~ 20001~ over

12000
22.4
34.1

42.3
36.6

31.8
53.7

26.2

48.1
27.4
49.9

N\e

61.0

66.3

32.
42.

53.6

48.7

20.0

59.6
47.8

15000

27.

47.2
46.

59.1

52.

28.
66.

50.
61.
15.
31.
17.

12.

4

5

3
1

0

2
0

5

20000
24.
30.
35,
43.
38.
62.

54.
23.
46.
65.
66.
43,
.49,

63.
38.
59.
10.
26.

10.

7

8

o 0

=0 e

30000 30000
13.3  16.4
31.1  24.5
39.4  41.0
48.7  34.5
39.9  22.4
61.6 52.4
21.6  21.9
57.3  48.7
31.4  19.9,
55.2  47.6
73.3  63.0
61.5 51.7
44.2  34.4
50.0 45.0
55.3  49.6
44.8  44.6
23.0 19.1
66.8  74.6
50.4  45.0
60.0 56.6
15.7 - 19.7
27.8 . 33.1
11.9 17.1,
. k.
11.8 * 12.1




TABLE 3.31

Percent With Strong:Desire to Increase
- Participation By Income Group

’

to 5001- 8001~ 10001~ 12001~ 15001~ 20001- over
5000 8000 10000 12000 15000 2Q000 30000 30001

Going to symphor;y or chamber concerts. 5.0 2.9 0.0 2.8 3.5" 2.3 3.7 5.2

Going to an opera. - - . 5.4 4.1 0.0 0.6 0.4 2.2 1.8 5.9

Going to choi#f concerts. 8.9 10.5 4.7 4.4 5.7 4.7 2.9 3.9

Smgmgmorplaymgforachorus choir 11.8 3.4 7.8 4.5 4.8 , 3.9 5.1 . 3.5

or other singing‘group. ‘ '

Going to jszz concarts. 3.4 6.4 1.7 1.0 2.5 1.9 1.8 1.6

GoinY to folk/athnic concerts or 3.3 6.3 0.9 2.6, 4.7 1.6 0.6 1.0
" ¢ fagtivalss ’

Playing an instrument in agrowpor 15, 2 7.1 16.6 8.4 14.0 6.7 11.5 9.8

for your own entertainment or taking

music lessons. \

Painting, drawing, making sculpture, 1\9:3 1.2 11.2 \ 5.7 7.2 - 6.9 10.0 6.4
domg graphic art, taking photognphsy. . !

(as art) or making films yourself. . 7
. -Doing crafts. 10<0 20.0 16.2 7.6 15.0 9.7 13.4 5.7
Taking art classes in painting, 2.1 5.6 5.5 3.5 7.1 6.1 2.6 6.3
sculpture, graphics, film, or crafts. t
Going.fo a ballst or modern-dance 2.8: 3.6 1.0 2.1 0.4 3.1 0.6 7.7
performanca. , ' v
Going to a folk dancing performance. 0.8 2.4 0.7 0.2 2.7 1.1 1.3 2.5
Going to theater performance. 5.1 6.0 13.1 5.0 5.5 5.8 8.7 12.1
Atting in plays or musicals, performing 8.5 3l. 3 7.2 0.9 3.6 2.3 4.5 5.0
in a dance group, taking lessons in either, { N
or providing behind the scens support,
~ . -
Writing novels, storias, plays, or 8.4 6.2 4.8 4 .ﬁ 3.0 1.7 1.8 7.2
postry, or taking classes in writing. )
Visiting painting, graphie arts, photo- 5.2 3.8 5.2 0.9 0.7 5.3 2.5 6.3
graphy or sculpture exhibits.
Visiting craft exhibits. 7.3 10.0 6.2 1.6 5.3 2.6 4.2 3.2
Touring buildings, etc. for design or 9.3 5.9 7.7 - 3.3 7.5 4.3 5.4 7.7

historic valus or visiting history,
science or technical mussums,

Listening on radio or watching on TV 8.0 4.1 2.6 1.6 2.2 1.5 0.9 2.1
classical music, opera, or dancing.

Watching performences of jazz on TV 1.8 4.8 2.6 1.3 1.0 1.1 0.2 1.1
or listening on the radio.

Listeriihg to radio broadcasts, yourown 3.5 4.1 2.1 1.2 0.1 2.2 1.4 3.6
mgﬁingw:-ﬁixching TV productions )

*  of plays ar poatry,

Taking classes or attenging lectures on 4.2 5.1 4.1 2.6 1.2 1.3 0.9 3.0
art history, fitersture, etc., or belonging

to 3 literature club.




TABLE 3.31 Continugd

to 5001- 8001- 10001- 12001- 15001- 20001- over
-~ % 5000 8000 10000 12000 15000 20000 30000 30000

Watching regular TV programs day 6.8 2.0 3.6 0.8 1.5 1.7 0.5 0.0

and night except sports and naws. . -

Listening to radio broadcasts of all 8.8 9.1 8.8 4.1 6.6 2.5 1.1 2.3

other mutic,

Listening to recordings, 6.6 6.7 12.7 7.4 -8.4 3.2 gg -2/.
.~ Going to rock or country and wastern 15.5 10.9 10.7 7.8 10.6 6. . .

of thythm and biues concerts,

Going to fairs and carnivals, 6.6 5.4\ 9.2 % 3.8 2.4 2.5 2.7

Going to the movies. 10.9 14.4 19.0 14.1 12.3 12.2 7.9 6.7

* {

*ﬁtchinwomon‘fvorlistenine 4.5 2.1 7.6 6.1 9.1 3.8 4.9 4.0

on radio. .

Goingto witch sports in person. 8.5 10.0 7.8 12.3 10.7 10.2 10.2 10.2

Playing compatitive sports. 3.3 4.1 6.3 6.2 9.3 7.2 7.0 3.4

Jogging, weight lifting or other 5.9 9.3 11.2 9.8 15.2 10.6 14.0 14.2

exerciss program. ~

Camping, niking, back-packing, 23.2 16.6 20.8 20.9 30.5 21.6 28.3 22.8

hunting, fishing, etc.

Picnicing, visits to parks, 2005, nature 15 9.4 13.0 14.9 16.9 10.9 7.1 4.6

welks, or driving a car for plessure.

Piaying with your children, 15.6 17.2 21.1 18.6 16.5 17.4 14.8 16.2
Playing indoor activities or games 1.9 8.1 8.8 1.5 5.5 7.8 2.7 3.8
with friends and/or family.

Visiting with friends or family 12.4 12.8 14.4 12.4 13.7 15.5 10.6 5.9

members, writing letters, talking
to friends on the phons, etc.

Going to church or doing other 17.8 11.3 17.1 13.2 16.7 14.9 8.7 12.6
church-related activitiss.

Playing with pets, - 6.0 3.8 4.3 1.4 5.5 1.3 1.4 1.5

Reading (fiction books, periodicals, 12.7 10.9 18.1 15.3 12.8 15.8 17.4 20.4
and nonfiction),

Watching news and information 8.1 3.5 13.0 4.7 8.9 3.7 6.8 5.7
progrems on TV or reading in

newspapers and news/magszines,

Do-it-yourself activities or hobbies. 15.3 7
Sitting and thinking—day-dreaming. 3.3 2

26.0 15.5 12.4 15.5 15.2 10.8

Charity, voluntesr, social servics, o 6.9 3.6 2.6 3.1 4.0 4.8 3.0 1.9
poiitical organization activities. ’

Fraternal orgenization or club 4.1 . 2.4 1.1 0.6 1.7 0.7 0.9 1.0
e .. activities,

Weighted samle « 15.5 13.2 9.8 8.7 12.1 17.3 11.8 12.0




may .also hold higher degrees. 20 Further, there is little difference

on other hierarchical dimensions when comparing blue collar, farm and
H

service workers. Housewives and retired persons also cross most of

the other socio-economic and demographic dimensions. Stud;nts are a
/rQE%;P unto themselves. This crossing and mixing suggests that the
! results of these analyses will be the best indicator of how to clas-
sify occupations in terms of demand to increase participation levels.
The only other reliable predictors of occupational group choices seem
to be the results of earlier‘descriptions of current and historical
participation.
TABLE 3.32 exhibits the following general characteristics:
(l)‘Students are almost always the group with the highest pro- -,
portion who desire an increase in participation. This duplicates
the results for current participatiqn levels. Exceptions include
attending choral concerts,.doing crafts, visiting craft exhibi@s,
watching jazz on TV, and taking art history classes, among the arts
related activities, and watching regular TV programs, watching sports
cn TV, playing with your children, going to church, and watching news
on TV or reading newspapers and magazines among non-arts activities.
For the crafts activities and choral concerts, housewives are the
leading proponents for increasing activity levels, while for watching
jazz on £V and taking art history clésses, farmers21 have the largest

proportions. Increases in television related activities arg¢ most in

demand among farmers and blue collar workers.

295ee APPENDIX I for a list of specific jobs in each occupation
category.
21Because of the small subsample of farmers, 15% of the total,
data in this category are likely to b§ somewhat less reliable than
o data in larger samples. U
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(2) Farmers, despite relative high interest in increasing par-
ticipation in choral concerts,.sinéing in a group, touring buildings
and museums, watching jazz on TV and taking art history classes,
have by far the lowest averagg\?emand for increased participation.

Retired persons are next lowest\End blue collar workers are next.

(3) wHite collar workers, service workers, and housewives have

—

l:approximately the éame average demand for increased participation in .

-the arts related aifivities. This level is substantially above Fpgt_
of the farmers,; blue collar workers and retired persons. but stiéij
well behind students. :‘E”
(Z) For non-arts activities blue collar workers, white collﬁr‘
workers, and farmers have the highest average demand for increases.

1]

Service workers and housewives are not far behind this group ada‘t
very close together. Retired persons have substantially lower é?ef*
age demand.

(5) The ratio of average desire to increase arts related parti-
cipation to non-arts participation is closest to one for housewives
(.705) and farthest from one for farmers (.318). This ratio provides
a rough approximation of the relative level of desire for arts and
non-arts activities. A value of one would indicate that the c2sixe to
increase participation in the two types of activities was apout equal.

While there are many significant differences among the occupation
categories, these dif.erences do not scem to form obvious patterns
across activities. However, it is probably p. .le for readers to
focus on specific groups ;f cubstantively or L. :cionally similar

activ:ties whicl may sugcest particular narrowly focused activity

g ’
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TABLE 3.32

Percent Who Desire to Increase Participation
for Each Occupation Group

white blue house - re-~
collar collar farm service wives tired students

17.  Going to symphony or chamber concerts. 27 . € 6.€ 2.1 14.9 19.6 18.6 35.9

18.  Goingtoanopera. - 16.3 6.1 0.0 20.5 14.1 17.4 24.4

13.  Going to choral concerts. 27.0° 30.9 34.7 31.0 39.3 4.3 37.5

25.  Singing in or playing for a chorus, choir, 17 . § 20.2 39.6 30.5 20.2 14.0 42.6
or other singing group, .

14, Going t0 jszz roncests, 21.9 16.8 2.1 18.5 14.5 8.3 39.7

16.  Goirg to folk/ethnic concerts o7 ° 23.0 14.8 0.0 20.5 20.1 22.1 35.6
festivals.

24.  Playing an instrument in 2 group or 353 23.9  17.0 32.7 23.5 13.5 61.8
for your cwn entertainment or taking
music lessons.

0. Peinting, drawing, making sculptur, 33.3 27.5 14.5 42.1 39.1 23.0 55.7
doing graphic art, taking photograghs
{asaft) or making films yourseli,

11, Doing crafts, 46.7 38.0 22.7 44.1 58.

12, Taking art ciasies in painting, 26.6 22.2 5.1 22.4 29.
sculpture, graphics, fitm, or crefts.

30.
18.

=N
U W
w
o
o=

30.  Going to a ballet or modern dance 18.2 10.7 0.0 21.6 17.1 10.2 - 44.8
performance.

31.  Going to a folk dancing performance. 22.5 11.5 10.4 20.6 19.5 15.8 31.4

26.0 61.4
6.0 42.9

26. Going tg theater performance. 46.4 25.0 1.0 42.1 34.
21, Actingin plays or musicais, pe.forming 1.2, 4 11.1 10.4 20.9 12.
in a dance group, tuking lessons in either,
or providing behi 4 the scene sucpert.

*<

~N N

2. Wiriting nevels, storiss, plays, or 19.1 15.7 12.5 19.7 12.6 10.6 38.2
paetry, or taking classes in writing, . |
1. Vifing caining, praplic ants, photo- ~ 36.7°  27.9  14.5  30.5  37.4 19.3  52.7
grapliiy of scuidture exhibite. ) , :
& Vst fteshibics 34.6  27.7 12.4 7.1  56.3 25.1  48.3
9, /.ou}i?@uuuaam.m.formgnc, 44.5  38.4 44.6  40.4 19.7  35.7  61.8
historic value or visiting history,
" science or technical museums,
20. | Listening on radio or watchingon TV~ 23 . 2 17.8  12.5 16.2 24.1  22.7 26.6
classical music, opera, or dancing. -
23./ Watching performences of jazz on TV 17.4 16.4 31.1 19.6 13.2 9.0 30.6

) or listening on the radio.
29.  Listening to radio broadcasts, your own 24 .0 14.5 21.9 18.1 23.3 21.8 34.8

recordings or watching TV productions
of plays or poetry,

3. Teking classes or attending lectures on 19.5 14.0 32.1 20.5 23.0 17.7 31.8

art history, literature, stc., or beionging
19 3 literature ¢lub.
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TABLE 3.32 Continued

white blue house-~ re-
collar collar farm service wives tired students

4. Watching regular TV piograms day 22.0 36.4 45.0 21.0 19.0 22.3 25.7
and night except sports and news, ~

21, Listening to radid broadcasts of all 32.6 39.8 45.3 27.3 29.0 19.0 41.7
other music.

22, Listening to recordings. 42.1 41.8 43.1 39.2 34.3 25.4 59.6

15.  Going to rock or country and western $2. 1 50.5 49.2 36.9 36.2 16.0 62.4
or chythm and biues concerts.

1. Going to fairs and carnivals. 38.4 44.0 43.0 42.4 39.1 27.9 60.1

28. Going to the movies. 58.1 65.6 32.8 55.2 55.2 27.5 78.1-

6. Watching sports on TV or listening 24.1 36.6 44.5 22.7 20.5 20.0 33.9

on radio. .
32.  Going to watch sports in persan, 53.5 63.7 44.0 48.4 29.7 31.2 64.2
35.  Playing competitive sports. 27.2 34.6 13.9 12.0 10.9 8.1 57.0
37.  Jogging, weight lifting or other 48.6 46.3 17.5 38.9 42.7 16.3 66.2
. exercise program.
33.  Camping, hiking, back-packing, 68.6 67.9 53.8 49.0 52.3 39.6 86.8
hunting, fishing, etc.

40.  Picnicing, visits to parks, zoos, nature 66 .5 64.§ "49.9 59.2 61.6 41.5 72.4
walks, or driving a car for pleasure. '

— : ' 0 21.4 8.4

42.  Playing with your children. 38.7 46.9  63.7 42.5 46. .

36.  Playing indoor activities or games 47.5 45.9 20.6 29.2 42.9 21.1 67.6
with friends andfor family,

41, Visilingwithfri.ndgorf'm“y' 56.1 60.5 59.6 46.1 55.8 40.0 70.1
membars, writing letters, taiking
to friends on the phone, stc. ]

34.  Goingto church or doing other .48.6 56.7 57.2 42.9 56.7 49.5 44.6
church-related activities. . )
Playing with pats. 21.9 31.5 l6.1 15.4 15.2 19.1 39.1

1. Reading (fiction books, periodicals, 68.1 55.0 66.3 65.8 60.6 39.7 74.9
and nonfiction).

5. Watching news and information 46.3 47.7 72.0 37.4 40.3 40.5 58.3
programs on TV or reading in
newspapers and naws/magazines, .
43. Do-it-yourself activities or hobbies. 62.0 58.7 34.8 57.9 56.5 45.2 60.6
45.  Sitting and thinking~day-dreaming. 16.5 16.8 33.1 15.7 10.0 9.8 26.9

38.  Charity, volunteer, sociai service, or 29.9 29.6 10.4 35.8 28.3 21.1 47.6
political organization activities.

39.  Fraternal organization or club 13.6 15.2 0.0 19.7 8.7 17.1 25.2
activities,
Weighted sample 36.3  16.5 1.5 5.0  23.5  §.3 8.5

percentages

IText Providad by ERIC.




patterns. Our ahalysis will not focus in that detail.

The .percent of each occupation group with a strong desire to in-
crease participation levels is presented in TABLE 3.33. We will again
describe the méjor characteristics of the table rather than try to
pinpoint specific differences for particular activities.

(1) Students are the group with the highest percentage of indivi-
duals who have a strong desire to increase participation across almost
all activities. With the exception of going to theater performances,
their highest interest seems to be in active leisure pursuits, such
as singing in a group, playing an instrument, painting, doing crafts,
taking art classes, and acting.

(2) Réfired persons are least likely to have strong desires to
increase participation across all activities. They are also somewhat
less likely to focus on active pursuits.

(3) Blue collar and service workers also emphasize active pur-
suits (service workers somewhat more). Service workers are more
likely to indicate strong desires than are blue collar or farm workers.

(4) white collar workers are somewhat less likely to focus on
one type of leisure activity. Housewives have a similar pattern, al-
though they show most interest in crafts and painting.

There is really no way to adequately summarize the results of
the analysis of socio-economic and demographic variables. While
education remains, as it Qas'for current participation, the single
best predictor (in this instance defined as the variable which showed
the most consistent patterns for the largest number of activities),
age, sex, race and occupation all seemed to add significantly to our

understanding of particular subsets of activities. Probably the most
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important findings relate to differences between general desire to
increase participatioh;and strong desire to increase participation.
While the relative position of particular activities remained the
same, i.e., the correlation between position on general desire and
strong desire was relatively high, there were some important changes.
The most universal of these was the likelihood that active artg
relatea pursuits were more likely to be dominant when considering
strong desire to increase participation. It was not possible to
quantify strong desire, its exact meahing in terms of increased hours
of barficipation or a specific probability that an increase will
occur is unknown. But it seems likely that proportions selecting a
strong desire to increase participation are the sinéle best indicator
of changes in the direction of more participation in the immediate

22

future. The qualifier on the behavioral implication of these figu-

res is the barrier that kept increases from occurring earlier. These

barriers will be discussed in the next Chapter.

22This analysis has not included declines in participation which
may also be taking place. Some of those not wanting any increase in
participation levels may have even wanted to reduce activity levels
for certain activities. Thus, any projection of future increases,
whether using general desire or strong desire figures, should include
some factor for likely decline. This is especially true for activi-
ties that are likely to occur only periodically, such as attending
performing arts performances.
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. . . . ¢
. - TABLE-3.33 - -— | - R
- Al . - -~ r
. AN

! Percent With Strong Desire to Increase '
g - Participation By Qcrupation Group*
- white  blue . house- re- ,
oo i collar collar farm service wives tired students .
. 17.  Gaing to symphony or chamber concerts. 4 . 8 0.0 0.0 1.7 1.8 2.8 7.9
18.  Going to an opera. 2.3 1.8 0.0 0.4 2.1 3.8 6.3
I . 1. Going to'choral concerts. 3.8 4.7 10.4 10.6 7.6 4.4 /5.5 .
b 25.  Singing in or playing for a chorus, choir, 3.6 6.2 0.0 14.4 5.5 0.2 14.0
7 - oraother singing group.
E 14.  Going to jazz concerts. 3.5 3.1 0.0 2.4 0.9 0.0 8:9
16.  Going to folk/ethnic concerts or 2.7 1.5 0.0 0.0 2.3 1.0 1.7
festivals. :
N 24, Playing an instrcment in a group or 11.5 9.0 0.0 17.7 7.9 4.9 25.9
for your own entertainment or taking
N music lessons,  *
: .
<" 10, Painting, drawing, making sculpture, 7.2 5.8 10.4 15.2 10.7 5.0 11.7
W - doing graphic art, taking phatographs '
& ' {asart) or making films yourself. . -
{ 11 Doingcrafts. 10.9 8.4 20.7 10.0 13.3 7.4 1.7
Q‘f 12, Taking art classes in painting, . 6.3 4.8 0.0 5.0 7.6 2.1 14.5
. sculpture, graphics, film, or crafts.
i 30.  Going to a ballet or madern dance 1.5 0.9 0.0 2.6 2.0 3.3 11.2
* . perfarmance. {
31.  Going to afolk dancing performance. - 2,0 0.2 0.0 0.0 1.7 0.2 2.1
¥ 26.  Going to theater performance. 7.1 1.4 0.0 5.4 7.6 5.2 \ 20.1
; 21.  Acting in plays o musicals, parforming 2.9 2.9 0.0 9.4 4.6 ) 0.0 12.1
in a dance group, taking lessans in either, )
£ " or providing behind the scene support.
2. Writing novels, stories, plays, o 3.3 5.8 0.0 7.3 2.9 4.4 8.6
. postry, or taking classas in writing.
; 7. Visiting painting, graphic arts, photo- . 3. 1 1.6 10.4 6.2 2.7 3.2 9.9
graphy or sculpture exhibits.

. 8. Visiting craft exhibits, 2.7 3.1 10.4 7.7 9.1 4.4 3.3
9 Touring buildings, etc. for design or 4.9 2.6 20.7 6.0 8.1 9.0 8.2
d historic valua or visiting history,
v science or technical museums,
. . 20.  Listening on radio or watching on TV 2.4 1.8 0.0 0.3 3.8 4.0 3.7
" classicel music, opera, or dancing. )
§ 23.  Watching performances of jazz on TV 1.0 1.8 0.0 2.0 2.3 3.3 2.1
; or listaning on the radio.
% 29.  Listening to radio broadcasts, your own - 1, 1 2.1 0.0 0.0 3.1 1.1 5.3
y - recardings or watching TV productions
: of plays or poetry. o
§f 3. Taking classes or attending lectures on 1.7 0.7, 20.7 4.9 2.2 0.7 5.1 .

. art history, literature, etc., or belonging
‘ to 4 literature club.
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TABLE 3.33 ‘Continued

;/vhite blue house~ re-

collar collar farm service wives tired .students
Watching regular TV programs day 1.8 2.1 0.0 0.4 3.0 1.0 0.0
and night except sports and news. ‘
Listening to radio broadcasts of all 3.6 4.6 0.0 4.6 6.8 1.0 10.3 N
other music.
Listening to recordings. 5.3 5.0 0.0 12.0 5.2 1.9 12.8
Going to rock or country and western 8.2 11.4 0.0 6.7 7.9 1.0 19.2

or thythm and blues concerts.

Gaing to fairsand carnivals. 1.6 . 5.8 10.4 4.2 5.3 3.2 11.0

Going to the mavies. 11.3 9.1 0,0 11.1 ]:S. 2.5 19.9

Watching sports on TV of listening 4.4 7.4 18.8 48 1.2 V.2 4.8

on radio. . :

Going to watch sports in persan. 10.0 12.4 18.8 11.8 5.3 7.7 16.4 .

Playing competitive sparts. 7.3 6.1 0.0 4.0 2.8 3.6 13.5 .
. . Jogging, weight lifting or other 13.4 10.4 0.0 '11.1 10.7 0.7 14.5

exercise program.

Camping, hiking, back-packing, 25.2 25.2 25.3 15.8 20.9 14.1 32.0

hunting, fishing, etc. .

Picnicing, visits to parks, 200, nature 10.2 11.0 0.0 10.8 17.5 7.8 9.5

walks, or driving a car for pleasure. .

Playing with your children. 16.9 21.0 24.9 - 23.7 21.2 8.5 3.6

Playing indaor activities or games 5.8 5.0 0.0 - 5.4 6.2 1.9 4.6

with friends and/or family.

Visiting with friends or family 9.9 12.3 18.8 16.7 15.6 9.1 20.4

membars, writing letters, talking —

to frisnds on the phons, ete.

Going to church or doing other 2 11.2 18.9 18.8 18.9 17.4 9.4 12.7 -
~Tchurchrelated activities.

Playing with pets. 3.1 3.8 5.8 . 1.0 2.6 5.0 2.8

Reading (fiction books, periadicals, 17.3 9.0 10.4 16.8 17.7 5.4 21.2
. and nonfiction).

. Watching news and information 5.5 4.4 10.4 9.0 7.0 5.7 6.5
programs on TV or reading in .
newspapers and news/magazines.
Do-it-yourself activities or hobbies. 14.3 12.9 10.4 15.8 20.2 10.1 6.1
Sitting and thinking—day-dreaming. 2.6 1.1 '10.4 2.6 0.4 1.9 0.8
Charity, volunteer, social service, or 3.0 1.9 0.0 11.4 4.9 6.1 1.9
political organizution activities. ’ .
Fraternal organization or club 1.3 2.4 0.0 4.5 0.2 1.9 3.7
activities, ’
Weighted sample 36.3 16.5 1.5 5.2 23.5 8.3 8.5
percentages '

et
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Eee Summary/Conclusigns

' The demand for increased participation examined in thiS;Chapter
represents a desire to change current participation rates. For the
purpose of this analysis, desire to increase participation has been
classified in two ways: (1) general desirs is defined by the pro-
portion of people indicating any interest in increasing participation;
and (2) strong desire is- defined by the proportion of people identi-
fying an activity as one of the four or five in which they would most
like to jncrease participation. The distinction, as interpreted here,
is betwepn a generél level of interest in the activity and a rather
inpensé desire to increase participation levels. The question used
in the survey did not address the issue of how much increased parti-
cipation the individual desired. In order to use either level of ex=
pressed Qesire as an indicator of the actual potential for future
participation, it must be assumed that other factofs, such as exter-
nal barriers, do not intervene in the leisure activity participation
decisions. Although this assumption is obviously not true, it has
been used in the analysis described in this Cﬁépter in order to pro-
vide a clearer picture of‘what people would like to do if other
factors were not considered.

The ‘ability of these expressions of.desire to predict future
behavior is probably best delimited by the relative position of the
activity vis-a-vis all other activities; i.e., its ranking. This
daes not indicate the amo;nt of increased participation to be expect-

ed or the number of people who will increase participation, but it
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describes the amount of increased participation to be expeéted rela-
tive to other activities. Thus, we can expect camping and other oﬁt-
door activities to increase much more than going to an opera, with
attending a symphony falling somewhere in between. If one were try-~
ing to predict the actual number of people who will increase partici-
pation the best single indicator is probably the proportion who ex-

23 Finally, if one wanted to estimate the pro-

press a strong desire.
portion of individuals with any likelihood for increasing participa-
tion it would be possible to use the general desire:proportions. The
following summary/conclusions should be interpreted in this contéxt.

1. The demand for increased participation in each activity
géﬁ%rally follows current participation patterns. Higher proportions
of the population want to increase non-arts participation than arts
related participation. However, the margin of difference between the
two broad types of leisure activity is smaller than for current par-
ticipation, i.e., the desire to increase arts related activities is
stronger than for non-~arts activities relative to current pérticipa-
tion (but not absolutely).

2. Historical participation level is the best predictor of an

expression of desire to ihcrease future participation. While the

extent of this relationship varies from activity to activity, the

only major exception is watching reqular television programs. The

pattérn applies to both moderate and strong desire to increase par-

ticipation, but it is somewhat weaker for strong desire.

23Less the proportion who will decrease participation; an unknown
number in terms of results available in this study.
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3. The structure of desire to increase.participation is gener-
ally more clear than it was for current participation. Factor analy-
sis results showed groups with greater internal substantive similarity
and cluster analysis results had fewer undirected and more focused
individuals. The substance of factors, i.e., the activities with
the highest loadings, were similar for current participation and de-
sire for increased participation. The pattern of these differences
and similarities suggests: (1) that the pattern of current partici-
pation only partihily réfiects the desired participation of most
peopie; and (2) that most people think about leisure activities in
a substantivelyorganized way, but that other factors intervene between
desired participation and ;ctual participation. Another outcome of
the cluster ahalysis is the identification of a substantial number of
arts related clusters. This suggests that people may make finer dis-
tinctions among the arts than among other types of leisure activities.
However, this conclusioﬁ must be tempered because of the methodolo-
gical problem created by the greater specificity of arts activities
in the survey.

4. As was true for the prgdic}ion of current participation,
education is the single best SES/demographic predictor of differénces
in the desire to increase pqrticipation in arts related activities.
Higher education generally means a higher probabilit§ of wanting to
increase arts related participatéon levels. The exceptions to this
relationship are active music, choral music, and activities consumed
on television. Sex, race, occupation, and community size show some
relationship to the desire to increase many arts related leisure
296
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activities also. All predictors, however, are not as effective in
predicting strong desire to increase participation as they are for
the more general desire to increase‘participation. Intense desire,
then, is less well defined than general desire. ?ﬁis means that the
prediction of actual increases in future partigipétion is more diffi-
cult than the analysis of SES/demographic‘and historical participa-
tion predictors suggests.
In the next Chapter another ;eéd intérveg%pg variables, the

N

barriers to increased participation, will be examined.
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The desire to increase participation is not necessarily equival-
ent to a future action in that area. On the assumption that differ-
ences between actual and preferred participation levels are explain-
able in terms of specific 'choices or external factors which inhibit
increased participation, aﬁq that information as to the nature and
distribution of.such factors is crucial to both the understanding of
leisure activity decisions and the development of policy interventions,
a ;pecific item addressing reasons for not increasing participation

1 This item was address-

was included in the leisure activity survey.
ed to only those individuals who said they wanted to increase parti-
cipation levels in that particular'activity. Thus, respondents
answered for each acéivity in which they said they would like to in-
crease participation. |

Based on previous research on barriers to increased participa-
tion and a pretest to the present study, a list of twelve reasons for
not increasing participation was developed. These reasons may be
divided into two types. The first type is defined in terms of speci-
fic factors or barriers which were cited as limiting the respondent's
capacity to increase participation in a particular activity. Tﬁese
barriers include: (1) lack of interest among fémily and/or friends;
(2) incénvenience, no way to get there, too far, or unsafe; (3) the

quality of the performance or players is not very good; (4) don't

like to get dressed up to go out; (5) the facilities are not very good;

1See Column F of the questionnaire, APPENDIX A.
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kG) the crowds are too large; (7) don't like the programs that are
presented; (8) costs too much; (9) not available in my area; (10)
too 0ld or physically handicapped; and (11) because of the children.
Most of these barriers are actionable in the sense that certai- «inds
of policies or programs might be developed to make a variety of lei-
sure activities more accessible through a reduction in the effect of
?he.barrier. Costs could be lowered, security could be increased,
_programs could be changed, availability could be increased, etc., to
change the impact of the barrier. . .

The second tyre of reason reflects a more direct choice between
what the individual does (current behavior) and a desired level of
participation as indicated by the respondent. Because the pretest to
this study indicated a substantial proportion of the respondents were
likely to use this response, one version was included in the list of
reasons for not increasing participation in desired activities. This
alternative was "I like doing other things more." A related response}
written in by many respondents, was "I don't have the time." 1In the
following analysis these responses have been grouped together because
they represent simple preferences of current activities over other
activities. They provide no actionable explanation of why the acti-
vities, where an increase in activity level was specified, have no
been pursued. The distinction between two types of reasons for not
increasing parcticipation does not include an assumption that selec-
tion of any reason is, in itself, an indicator of greater likelihood
of future participation. Thus, lowered costs may be no more likely
to precipitate a change in behavior than a change in leisure priori-
tiés. o
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A final note about the mefhodology used in identifying barriers‘
to increased participation concerns the relative importance of barriers
for inhibiting specific activities. The necessity to ask simple,
straightforward questions dictated that only the most important reason
for not increasing participation be identified for each activity.

There are obviously many situations in which two or more reasons are
important barriers to not increasing participation. In these instances
reducing one of the barriers, e.g. cost, may not significantly incre-
ase the possibility of participation because some other barrier, e.g.
inconveniencé, may still be operating. Our analysis will discuss

only "most importang‘barriers" to increased participation. However,

an indication of the relative importance of secondar§ barriers may be
obtained from three indirect sources. The first is the relative
imgprtance of all barriers. The second is the relative importance

of barriers among those with a strong desire to increase participation.
The Ehird is the relative importance of barriers for each activity.
Although such indicatorg are less direct, they do provide some evi-
dence about the importance of secondary factors.

Analyses presented in this Chapter will include the overall
citation of barriers, barriers cited for substantively similar groups
of activities, barriers cited for individual activities, barriers
cited relative to historicél participation, barriers cited by the

strength of desire to increase participation, and barriers cited by

different SES/demographic characteristics.




General Barriers to Increasing Participation

’

TABLE 4.1 present§ the proportion of individuals wanting to in-
crease participation who cite each of the barriers across all acti-
vities. Almost 40% of all citations relate to‘a simple preference
for doing other things more or not having the time within the context
of other neéessary activities, e.g. work. About the same proportion
cite the next four most used barriers, family/friends, inconvenience,
cosgwigé availability: Disinterest of family and friends is a social
function which does not easily lend itself to outside manipulation or
resuluéion. The next three, however, represent three of the basic
issues}in the provision of leisure services, particularly those invol-
ving away from home participation. Other activity characteristics,
qﬁal%éy, facilities, crowds, and programs, are infrequently cited as

.

the éost important reason for not incréasing desired activities.
In TABLE 4.2 an attempt is made to examine different types of
activities in terms of the reason cited for not increasing parti-
cipation. The three relevant dimensions in this analysis are arts/
non-arts, home/away from home, and activé/passive, The hypothesis
implicit in this analysis is that activities in these dimensions
should have different types of barriers. For example, crowds are not
likely to be much of a deterent to home activities and inconvenience

is a much more likely deterent in away from home activities.. The

forty-five activities are divided into ten groups .based on substan-

———— e

~“tive similarity and the three dimensions. Activities in each group

)

are listed at the bottom of the TABLE.
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TABLE 4.1

Proportion Who Cite Each Reason for not
Increasing Activity As Most Important
Across All Activities *

Reasons for not Mean Proportion
Increasing Wi cite as
Participation ) Most Important
My family and friends are not 11.61

interested (Family/Friends)

It is inconvenient, no way to 8.06
get there, too far or unsafe
to attend (Inconvenient)

The qﬁality of performances 1.81
or players is not very good

(Quallt))

I don't like to get dressed up .95

to go out (Clothes)

‘The facilities are not very 2.06
good (Facilities) .

The crowds are too large 2.49
(Crowds)

I don't like the orograms they 2.13
present (Programs)

It costs too much (Cost) 9.49 ]
I like doing other things more, 38.26

I don't have the time, not
interested (Time)

They are not available in my 10.74

area (Availability)

I am too old or zhysically : 2.42
handicapped (Handicaps)

Because of the children . 4,12
(Children) .

Other 5.06

*All TABLES in this Chapter refer to participation during.
the 12 month period immediately preceding response to the
questionnaire. -
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TABLE 4.2 . Proportion Who Cite Each Reason for not Increasing Activity
as Most Important for Arts Related Activity Types

Reasons for HNot (1) (2) (3) (4)
Increasing Arts Related Arts Related Arts Related Arts Related
Participation Home Passive Home Active Away Passive Away Active
Family/Friends 20.70% 5.73% 15.75% 8.36%
Inconvenient 1.67 5.56 14.25 9.48
Quality 1.97 .85 2.86 1.40
Clothes 0.00 .05 1.39 ‘ .78
Facilities 1.37 2.30 2.27 2.22
_ Crowds .03 .20 2.65 .78
Programs 4.33 .33 .9¢ 1.00
Cost 1.16 18.28 9.60 . 13.36
Time 40.63 45.38 18.6¢ 27.80
o Availability 16.03 5.18 .23.48 "10.02
3 Handicaps 1.00 2.93 1.85 2.84
Children 3.63 . 3.40 1.95 3.92
Other 5.57 7.53 2.83 6.62
(1) Radio or 1V classical music, ’ (2) Doing art
. opera or d§n01ng Doing crafts
Radio or TV jazz Writing fiction plays or poetry
Radio or TV plays Playing instrument
(3) Going to choral concerts ‘ (4) Singing in group
Going to classical concerts Taking art classes )
Going to opera Acting in plays or dancing in group
Going to jazz concerts Taking classes in art history or
Go%ng to folk concerts literature
Going to Lkallet Playing instrument in a group

Going to folk dancing

Going to theater

Visiting art exhibits ' —
3114 Visiting craft exhibits ' :30L7
ERIC Visiting museums and historic buildings

Sl T T - _ _
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? TABLE 4.2 Continued Proportion Who Cite Each Reason for not Increasing Activity
oo ) ' As Most Important for Six Types of Non-Arts Leisure Activity

Mean Proportion for Each Activity Type !

4 (5) (6) - (7) (8) - (9) - (10)
Reasons for Not Sports Sports Family/Friends Information/ Popular Culture Pop Culture
Increasing Participation Passive Active Active Home Educational Home Passive Away Passive

** Family/Friends . 13.45  12.43 11.64 5.63 3.93 7.83

¢

% Inconvenient - 8.50 7.50 6.52 1.58 2.33 10.57

?%Quality 1.45 .53 .92 1.10 3.47 2.10
;\Clothes- .55 .18 3.45 .15 .20 1.17
" Facilities : 1.40 4.33 1.32 .73 .50 3.70

Crowds ©5.55 . 1.43 .80 .38 .03 10.30
it:Programs .65 .53 .80 1.28 *12.20 3.37
;PCost 14.05 . 7.20 3.20 735 5.33 27.37

V)

Time 38.70  42.60 -  54.28. 63.13 52.53 14.40
Availability 6.95 6.28 2.64 1.65 2.00 11.80
Handicaps .55 5.68 3.02 1.83 1.00 .80
Children 4.40 4.13 3.42 7.78 " 6.00 3.20
Other 2.15 6.20 8.10 6.00 4.00 2.80

(5) Watch sports on TV (6) Outdoor camping, etc. (7) Church related activities

Watch sports in person Play competitive Sports Games indoors
Do exercise program Visiting family and friends
Picnicking, nature, etc. Playing with children

Playing with pets

Reading (9) Watching TV | (10) -~ Pop concerts

Newspapers or news programs Listening to radio | Fairs ‘ o
" Do-it-yourself . .Listening to records Movies 30 ¢
2. Thinking .

>
- ” . " !
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Time is the‘most cited factor for all but two of the activity
groups, arts related away passive (3) and pop culture away passive
(L0). Overall, it is less likely to be mentioned as a factor for
arts related activities than for non-arts activities. It is also sub~
stantially mére likely to be mentioned for home activities than for
away activities. One possible explanation for this distribution is
the perception of greater choice latitude in ﬁome activities. A second
is the smaller number of real barriers. For example, inconvenience
and crowds are less likely to apply. Finally; away activities‘ére
yenerally done less often than home activities, thus the fime factor

o

is less likely to be relevant. .

At che other extreme, facilities,”crowds, clothing, quaiity and
programs are not very likely to be mentioned as primary.detergnts to
arts related activities. Only programs (4.33%) exceeds 3% of the
population for any of the arts related activity groups. Among non-
arts groups, crowds are a somewhat larger factor'fo¥ Sports Passive
(53.55%) and Pop Culture Away Passive (10.3%) groups. Inconvenience
is most important for away from home activities, where Arts-Related

Pagssive (14.25%) and Active (9.48%), and Pop Culture Passive (10.57%)

are the most likely to-be affected. There are no surprises in these

results, although when the high percentage for Arts Related Passive

~is added to an even higher percentage who cite availability (23.48%),

-

the results suggest perhaps the major factor involved in increasing
participation in these activities - put the activities closer to

those desiring to increase participation.
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Handicaps and c?ildren are not widely cited as barriers to in-
creased participation, although they may be more intensely felt in
terms of real imbact. The peréeived impact of cost, on the other
-hand, varies widely across activity types. Among the arts-related '
activity types it is somewhat surprisingly most important for the
active leisure pursuits (18.69% and 13.36% compared to 1.1% énd 9.6%).
Among non-arts types, Sports Passive (14.05%) and Pop Culture Away
Passive (27.37%) are the highest. One péssible explaration for the
results among arts related activities that the Away Passive type in-
cludes some activities, e.g. visiting art and craft exhibits, and
museums, which have little or'no cost.

TABLE 4.3 presents an individual activity breakout of the barriers
which demonstrates the varying impact on Arts Related Away Passive
Activities.2 Cost is cited by more than 10% of individuals desiring
to increase symphony, opera, jazz concert, ballet and theater atten-
dance. bost; are cited by a much smaller percentage of those desir-

ing to visit art and craft exhibits, and tour buildings and museums.

Overall, the results shown in TABLE'4.3 provide a more detailed

—

2On this table the figures for each activity total to 100%. They
are 100% of those desiring an increase. Thus, if 50% desire an in-
crease for the activity the real number base is about 800 (discount-
ing missing data). If 20% desire an increase the base is about 320.
Using the lower figure, which approximates the lowest number in the
data, a "statistically significant" difference between two proportions
would be about 8 percentage points (depending on whether the numbers
are' closer to or farther from the 50-50 break even point). With an
N of 900 the difference needed for "statistical significance" is less
than 5 percentage points. At this level "statistical significance"
must give way to a more subjective judgment of what is important to
the policy maker.

281 309

[P AV




TABLE 4.3 ) o -
Reasons Cited For Not Increasing Participation For

Those Desifing_an Increase in Current Participation Levels*

Family/ Incon- Availa-

Time Friends venient Cost * bility Crowds
Gaing to symphony or chamber concerts, 17. 8 20.7 14.3 12.4 20.4 0.3
Going to an opers. 13.1 19.5 15.1 13.0 26.9 2.0
Going to choral concerts. 27.8 17.3 15.4 5.3 12.6 3.7
Singing in or playing for a chorus, choir, 48. 2 15.2 7.3 1.0 10.0 =
or other singing group.

_Going to jazz concerts. - 11.2 14.4 13.0 14.6 31.3 6.4.
Going to folk/ethnic concerts or 18.2 12.0 18.2 10.8 23.9 8.6
festivals.*

Playing an instrument in a group or 45.4 5.7 4.1 31.1 2.7 0.6
for your own entertainmaent or taking

music lessons.

Painting, drawing, making sculpture, 46.0 4.4 6.8 21.6 7.6 0.1
doing graphic art, taking photographs

{asart) or making films yourself.

Doing crafts. 45.6 4.7 6.0 20.6 6.0 0.2
Taking art classes in painting, 30.9 3.4 11.6 27.8 9.8 0.6
sculpturs, graphics; film, or crafts.

Going to a ballet or modern dance 12.4 23.8 11.3 10.2 32.3 0.2
performance.

" Going to a folk dancing performance. 16.2 17.0 9.2 12.4 37.7 1.2
Going to theater performance. 15.1 13.0 14.5 22.4 ° 17.4 1.1
Acting in plays or musicals, performing 39, 2 9.3 8.1 6.9 18.4 0.5
in a dence group, taking Isssons in either,
or providing behind the scens support..

Writing novels, stories, plays, or 61.5 9.1 6.1 7.5 6.2 -
poetry, or taking classes in writing. - v
Visiting painting, graphic arts, photo- 26.5 14.4 ) 1.1 1.6 24.1 1.0

* graphy or sculpture exhibits. ' e
Visiting craft exhibits. 28.2 13.3 ) 18.2 3.7 20.7 4.7
Touring buildings, etc. for design or 27.8 11 .8 - 15.9 6.4 25.4 1.9
historic value or visiting history, : ’ s .
science or technical museums. . i
Listening on radio or watchingon TV . 44, 8 22,2 ' 1.5 1.6 14.2 =
classical music, opers, or dancing. .o S '

Watching performances of jazz on TV 45.1 “*19.2 0.7 - 21.9 -

or listening on tha ridio.

Listening to radio broadcasts, yourown 42, 9 24.0 1.7 2.0 16.2 0.1

recordings or watching TV productions

of plays or poetry. ou

Taking classes or attending lectures on 36.3 8.8 19.0 7.6 14.9 -

art history, literature, etc.,or belonging ’

to a literature club.
-} i £ 0. .

‘A dash (~) indicates values o 3 K U




7.
18,
13
25,

",
16,

A

10.

"
12,

30.

3.

%,
2.

Going to symphony or chamber concerts.

Going to an opera.

Going to choral concerts.

Singing in or playing for a chorus, choir,
or ather Singing group.

Going to jazz concerts.

Going to folk/ethnic concerts or
festivals.

Playing an instrument in a group or

for your own entertainment or taking
music lessons.

Painting, drawing, making sculpture,
doing graphic art, taking photographs
{asart) or making films yourself.
Doing crafts.

Taking art classes in painting,
sculpture, graphics, film, or crafts.

Going to a ballet or modern dance
performance.
Going to a folk dancing performance.

Going to theater performance.

Acting in plays or musicals, performing
in a dance group, taking lessons in either,
or providing behind the scene support.

Writing novels, stories, plays, or
poatry, or t:king classes in writing.

Visiting painting, graphic arts, photo-
graphy or sculpture exhibits.

Visiting craft exhibits.

Touring buildings, etc. for design or
historic valus or visiting history,
science or technical museums.

Listening on radio or watching on TV
classical music, opers, or dancing.
Watching performances of jazz on TV
or listening on the radio.

Listening to radio broadcasts, your own
recordings or watching TV productions
of plays or poetry.

Taking classes or attending lectures on
art history, literature, etc., or bslonging
to 2 literature club. ’

TABLE 4.3 Continued
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TABLE 4.3 Continued

Family/ Incon- Availa-
Time Friends venient Cost bility Crowds
4. Watching regular TV programs day 44.3 6.6 1.6 . - 2.6 -
and night except sports and news.
21, Listening to radio broadcasts of all 65.8 10.0° 1.5 = 3.0 -
other music.
22 Listening to recordings. . 60.6 10.1 1.5 17.5 0.9 0.1
15 Going to rock or country and western 10, 7 9.9 15.7 24.4 14.8 13.0
. of thythm and blues concerts.
19.  Going to faiss and carnivals. 16.2 4.4 11.4 23.6 18.8 16.6
28.  Going to the movies. 17.7 8.8 5.1 37.9 3.3 2.9
6. Watching sports on TV or listening 62.1 19.7 0.4 3.2 5.2 1.0
on radio.
32 Going to watch sportsin person, 19.0 8.4 16.7 26.2 9.3 16.6
35.  Playing compstitive sports. 40.5 12.7 5.0 5.9¢ 11.9 1.5
37.  Jogging, weight lifting or other 57.3 10.3 6.5 3.1 3.3 . 0.9
exerciss program,
33.  Camping, hiking, back-packing, 41.7 15.4 8.9 12.5 6.0 0.6
hunting, fishing, stc. ) .
40., Picnicing, visits to parks, zoos, nature 45.5 13.6 11.0 9.8 6.1 3.1
walks, or driving a car for pleasure. ’
42.  Playing with your children. 75.3 5.2 5.4 0.7 3.9 0.2
36.  Playing indoor activities or games 49.8 27.9 2.8 2.8 3.9 1.2
with friends and/or family.
- 41 Visiting with friends or family 46.0 6.5 13.8 9.1 2.5 0.4
members, writing letters, talking
to frisnds on the phong, etc. .
Going to church or doing other 44.2 17.3 7.6 0.4 1.5 1.0
church-related activities. .
Playing with pets. 75.6 3.7 . 3.3 4.9 2.3 N
1. Reeding (fiction books, periodicals, 75.5 5.5 . 1.3 4.2 0.5 ’ -
and nonfiction). .
: 5.. Watching news and information 61.0 12.0 2.2 0.6 4.4 -
; programs on TV or resding in
newspapers and news/magazines,
43.  Do-ityoursalf activities or hobbies. 57,7 2.8 1.3 26.2 1.2 s
45.  Sitting and thinking—day-dreaming. g3 .7 1.2 1.3 0.2 0.4 1.9
Charity, volunteer, social service, or 55.7 10.1 7.3 1.2 3.0 2.1
political organization activities, :
39.  Fraternal organization or club 53.7 12.0 4.9 4.3 6.4 1.4
activities,




TABLE 4.3 Continued

, Facil- Bandi- .
Quality Clothes ities Programs caps Children
Watching vegular TV programs day 6.5 0.4 = 30.1 1.4 7.5
and night except sports and news. .
Listening to radio broadcasts of all . 2.0 0.1 1.1 9.3 1.1 5.5
other mt_lsic. ) : =
Listening to recordings. 1.4 0.1 0.5 0.3 0.5 6.2
Going to rock or country and western 1.9 1.5 3.8 1.5 0.5 2.4
or thythm and blues concerts.
Going to fairs and carnivals. 0.3 5.0 0.7 1.4 1.2
Going to the movies. 3.6 2.1 3.0 8.2 0.6 6.4
Watching sports on TV or listening 0.5 0.4 0.8 0.8 . 5.9
on radio. )
Going to watch sports in person, 1.8 0.7 2.2 0.3 1.0 3.4
Playing competitive sports, 0.6 4.8 0.9 10.7 4.8
Jogqing, weight lifting or other 0.1 0.2 4.7 1.3 6.7 .1
exerciss program. !
Camping, hiking, back-packing, 0.2 0.1 3.5 - 4.6 6.%
hunting, fishing, stc. .
Picnicing, visits to parks, zoos, nature - 0.4 5.8 - 2.6 1.9
walks, or driving a car for pleasure.
Playing with your children, 0.3 0.9 1.4 0.1 3.2 2.4
Playing indoor activities or games 0.6 1.1 3.4 0.5 1.5 4.3
with friends and/or family.
Visiting with friends or family 0.3 2.3 - - 1.7 3.4
members, writing letters, talking
to {riends on the phone, etc. )
Going tv church or doing other 1.0 11.0 1.0 3.8 4.9 \ 5.9
church-related sctivities.
Playing with psts. 0.1 - 1.5 - 5.6 3.0.
Resding (fiction books, periodicals, - - 0.4 - 2.2 * 10.4
and nonfiction),
Watching news and information 2.0 0.6 0.6 5.5 1.3 9.0
programs on TV or teading in -
newspapers and news/magazines. -
Do-it-yourself activities or hobbies. "~ = 1.7 - 4.4 4.4
Sitting and thinking~day-dreaming. - = 0.5 10.7
Charity, volunteer, social service, or 0.2 1.2 0.8 5.5 6.0 6.0
political organization activities. ’
Fraternal organization’drclub 1.4 2.1 2.1 3.2 4.3 4.1
‘activities.




éerspective of the collapsed results from TABLE 4.2. Time is of much
greater importance for activities done on a daily or weekly basis than
for activities done perio@ically. This is true for both arts and non-
arts activities. The interest of famii& and friends is somewhat more
iikely to be a factor for arts than non;arts pursuits, although the
higher percentages are likely to be for passive activities‘among the
arts and active pursuits among the gon-afts activities: 1Inconveineice
is substantially more likely to be mentioned by those desiring to in-
crease ar%s related activities. It is cited by more than 10% of
those‘desiéing an increase in almost all qf the performing arts and
most of thg passive visual arts activities as being the major deterrent
to increased.participatién.-

For arts related activities cost is more important for active
pursuits, playing éﬁ;instrument, painting, doing crafts, and taking
art classes, than for most of the passive pursuits. For non-arts
activities both passive and active pursuits are among the most fre-
quently cited. Availability is the factor which most clearly distin-
guishes betweén arts and non-arts activities. The lack of availability
is significantly more likely to be cited by those desiring to inérease
participation in arts activities than those desiring to increase non-
arts participation.

Crowds are relatively inconsequential as a deterrent to increased
participation for arts related activities. They are sited by more
than 4% only three times for arts activities, and three times for

non-arts éétivities. Quality, also, is not an important factor, al-

though it is most likely to be mentioned in reference to performing
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arts among the arts related activities and for television and movies
among the non-arts activities. Programs are most likely to be impor-
tan. as factors among media related activities, both arts and non-
arts. Regular television lééds iﬁ Ehigwérea (30.1%), followed by
radio music and the mqvies.

. éhildrén are more likely to be cited as deterrents to doing
active things than for doing passive things. This is especially true
for the arts related activities, e.g. painting, doing crafts, taking
art-classes. Apparently it is more difficult to sit down and do
_things at home with children present than it is to get aﬁay to do
things. Part of the differénce, however,‘}s the frequency of the
activities. The active pursuits are likely to be more: time demand-
ing than most of the away from home passive pursuits. It is easier
to find a babysitter for a night at the opera than it is to occupy
the children while‘you paint or rehearse for your\rolé in tﬁg local

theater.

TABLE 4.4 carries the énalysis a step further by presenting re-
sults of reasons for not increasing participation for those with a
strong desire to increase participation.3 The expectation was that
this analysis would show a reduced reliance on the time and a rela-
tive increase in the more substantive barriers. Generally this
expectation was supported for arts activities, although not without

considerable variance and some reversals. Among arts related acti-

3The N problem is severe here because of the small number who
have a strong desire to increase participation in each case. For

reason analyses are restricted to general comparisons.
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TABLE 4.4

Reasons Cited-For Not Increasing Participation
For Those Expressirig a Strong Desire to Increase
' Current Participation Levels*

Friends venient

Family/
Time -
17.  Going to symphony or chember concerts. 9.6 12.0
18.  Going to an opera, 2.0 - 6.0
13.  Goingto choral concerts.. 29.5 13.2
25.  Singing in or playing for a chorus, choir, 39.3 12.4
or other singing group.
14.  Going to jazz concerts. 2.9 0.7
. 16.  Going to folk/ethnic concerts or 9.4 8.2
: festivals.
: 24,  .Playing an instrument in a group or 40.9 4.8
for your own entertainment or taking
music lessons.
10. - Painting, drawing, making sculpture, 37.6 5.7
doing graphic art, taking photographs
{as art) or making films yourself.
11. . Doing crafts., 41.7 3.5
12.  Takirig art classes in painting, 19.6 4.9
sculpture, graphics, film, or crafts.
30.  Going to a ballet or modern dance 7.8 12.3
performance.
31. Going to a folk dancing performance. 17.1 14.8
26.  Going to theater performance. 10.4 12.3
2. Acting in plays or musicais, performing 37.6 5.4
in a dance group, taking lessons in either,
or providing hehind the scene support,
2. Writing novels, storiss, plays, or 65.0 9.2
postry, or taking classes in writing.
1. Viiting painting, graphic arts, photo- 18.1 10.3
graphy or sculpture exhibits,
8.  Visiting craft exhibits, 27.9 15.2
9.  Touring buildings, etc. for design or 20.6 9.6
historic value or visiting histary,
science or technical mussums.
-20.  Listening on radio or watching on TV 46.0 14.2
classical music, opera, o dancing.
Watching performances of jazzon TV 27.6 14.9
or liste:ning on the radio.
Listening to radio broadcasts, your own 38.7 23.0
recordings or wetching TV productions
of plays or poetry.
3. Taking classes or attending lectures’on 42.1 2.4
art history, literature, etc., or belonging
to a literaturs club. 3
F I{ILCA dash (-) indicates values of 0.
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18.3
25.5
20.8
12.2

9.4
22.2

5.2

7.9

. 22.0

15.8

Cost

7.1

Avail-

ability Crowds

36.0 .

53.6
7.7
11.9

40.2
34.2

39.2

36.0

23.4
26.3

22.2
31.5

21.7

20.8
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it

1.
18.
13.
25,

1.
18,

2

10.

1
1.

3

31
26.

w oo

20,

Going to symphony or chamber concerts.

Going to an opera.

Going to choral concerts.

~Singing in or playing for a chorus, choir,
or other singing group.

Going to jazz concerts,

Going to folk/ethnic concerts or
fostivals,

Playing an instrument in a group or
foryour own entertainment or taking
music lcmr{s

Painting, drawing, making sculpture,
doing graphic art, taking-photographs
(asart) or making films yourseif._
Doing crafts, .

Teking art classas in painting,
sculpture, graphics, film, or crafts.

Going to a ballet or modern dance
parf X
Going to ¢ folk dancing performance.

Going to thester performance.

Acting in plays or musicals, performing
in a dance group, taking lessons in sither,
of providing behind the scene support.

Writing novels, stories, plays, or
postry, or taking classes in writing.

Visiting painting, graphic arts, photo- -
graphy o sculpture exhibits,

Visiting craft axhibits.

Touting buildings, ete. for design or
historic valus or visiting history,
sciencs or technical mussums.

Listening on rado or watching on TV
classical music, opera, or dancing.

23. . Watching performences of jazz on TV

or fistening on the radio.

Listening to radio broadcasts, your own
recordings or watching TV productions
of plays or poetry. °

Teking classes or ettending lscturss on
art history, literature, stc., or belonging
to a fiterature ciub,

TABLE 4.4 Continued

Facil-
‘Quality’ Clothes ities
4.9 - -
. 1.3 8.8 1.9
2.3 5.0 0.7
1.5 - 4.2
- = 1.0
0.7 - 3.4
-7 - 1.6
- - 1.2
- - 2.1
8.7 0.7 -
1.9 - 1.9 .
701 - 104
0.7 - 3.1
5.2 0 1.6
= 1.9 0.6
- - 0.9
- - 9.9

’
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Handi -
Programs caps Children
- 4.8 0.5
6.9 -
3.8 2.2 2.4
.3.7 4.7 4.1
- 0 3.2 2.6
= 2.3 12.1
1.5 2.1 16.4
0.7 1.4 13.0
3.5 3.7 -

- 4.9 5.1 -
0.9 3.6 3.2 -
- 7.1 8.4
- 5.5 8.2

¥
e

- 7.8 .3
- 3.3 5.1
- 9.3 1.0
- 5.7 2.0
- 10.0 15.8
1.6 5.9 9.1
1.1 3.5 7.2
\



." Watching regulsr TV programs day
and night except sports and news.
Listening to radio broadcasts of all
other music.

Listening to recordings.

Going to rock or country and western
or rhythm and biues concerts.

Going to fairs and carnivals,

Going to the movies.

Watchingsports on TV or listening
on radio,

Going to watch sports in person.
Playing competitive sports.

Jogging, weight lifting or other
exercise program.

Camping, hiking, back-packing,
hunting, fishing, etc.

Picnicing, visits to parks, zoos, nature
walks, or driving a car for pleasure.

Playing with your children.
Playing indoor activities or gsmes
with friends and/or family.
Visiting with friends or family
members, writing letters, talking
to friends on the phone, etc.
Going to church or doing other
church-reiated activities,

Playing with pets.

Reeding (fiction books, periadicals,
and nonfiction).

Watching news and information
programs on TV or reading in
newspapers and news/magazines.
Do-it-yourself activities or hobbies.
Sitting and thinking-day-dreaming.

Charity, valuntesr, social service, or
political organization activities.
Fraternal organization or club
activities,

TABLE 4.4 Con)tinued

45.9

52.4
19.8

32.3

55.2
42.1

41.1

81.6
39.1

56+1

42.5

72.5
77.2

60.5

56.4
89.8

31.6

52.5

Family/ Incon-
Time Friends wvenient

23.2

14.7

0.7

10.1
2.8
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Avail-

Cost ability Crowds

-

27.6

4.0
13.1

13.6
5.0

16.2

12.2

‘7.0
18.6




Watching regular TV programs day
and aight except sports and news.
Listening to radio broadcasts of all
other musit,

Listening to recordings,

Going t0 rock of country and western
or thythm and bluss concerts,

Going to fairs and carnivals.

Going to the movies, -

Watching sports on TV o listening
on radio. )

Going to watch sports in person.
Playing compatitive sports.
Jogging, weight fifting or other

Sxercise prograr.., . -

Camping, hiking, back-packing,
"hunting, fishing, stc.

Picnicing, visits to parks, zoos, nature
walks, or driving a car for pleasure.

Playing with your children,
Playing indoor activities or games
with friends and/or family.
Visiting with friends or family
members, writing latters, talking
to friends on the phone, etc,
Going to church or doing other
church-related activities,

Playing with pets.

Resding (fiction books, periodicals,
and nonfiction),

Watching news and information
programs on TV or reading in
newspepers and news/magezines.
Do-it-yourssif activities or hobbies.
Sitting and thinking—day-dreaming.

Charity, voluntesr, social service, or
political organization activities.
Fraternal orgenization or club
activities,

TABLE 4.4 Continued

Quality

Facil- -

Clothes ities
1.8 4.4
= 0.5
0.1 2.0
- - &
:’{5,‘

e
0.3 2.3

= 6.5,

- 4.8 ‘
0.1 3.1
= 7.3.
1.4 1.4
4.2 2.8
loo -
10.0 0.3
- 108
- 2.7
4.4 -

1.9 - %

3439

Programs
16.1
4.4

1.9

5.5




vities mentioning time was greatly reduced for passive away from home
activities, such as concert attendance, and declined least for active
‘ pursuits and passive home activities. The reductions in citing time

are most likely to be made up in increases in citing inconvenience and

availability. Cost remains reiatively equal for those with general

N

. and strong desires to increase participation.
Those with a strong desire to increase participation and non-arts
activities were more like those with a general desire. Where changes
did. occur, they wete more likely to be in the direction of eiting
cost as the most 1mportant deterrent.
As in the last Chapter, the importance of these dlfferences
depends on the 51gn1f1cance of differences between strong desire to
lncrease participation and the expression of any desire to increase
participation. Insofaras the former pesition indicates a greater
likelihood that change will take place, then the results on TABLE 4.4
are more relevant for making poliey decisioqs4 which reduce appro-
priate barviers and increase participation in target activities'ih !
the South: In terms of the outcomes shown on the two previous tables,
'hoﬁeter, the issue could be moot, since the differenees are a matter
of degree and the major foci on barriers does not change. A more
_.impoég?nt question ﬁay be the identification of differences (if~anyf
between major population subgroups which would facilitate more focused

-~

policies. These differences will be examined in the next Section.

.

-«

4In this case,”a policy decision which is designed to increase
participation among those who express’ some desire to increase cur-
rent participation levels. This is in contrast to or in addltlon to
other types of pollc1es which might be considered.
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NG Provisses-

Predictors of the Selection of

Barriers to Increased Participation

As in the prior Chapters, two types of barrier selection pre-
dictors will be examined: (1) those baséd‘on historical participa-
tion,patterns; and (2) -those baséd on SES/demographic variables.

Both are important in targeting specific'popﬁlation subgroups rele-
vant tg poss{ble policy changes. '

TABLE 4.5 presents results of the historical analysis®using
grouped activities. In TABLE 4.2 the analysis focused on differences
amohg‘the groups. In. the present TABLE the focus is on differences
among historical participation patterns within éroups. The question
of interest is whether individuals with different historical pérti-

L3

cipation patterns cite different barriers to desired increased par-

ticipation. The four groups used in this analysis are: (1) never

particiéated before; (2) participated previously, but not in the last
12 months; (3) participated in the last 12 months, but never prior
to that (new participants); and (4) participated in the last 12 months

and.prior to that (steady participants).

While there are specific instances where large differences

across groups occur, there seems to be no regular pattern which

clearly distinguishes the different historical participation patterns

in terms of barriers to increased participation. Most-notable in

.this regard is the absence of a discernable pattern for those who have

never participated in the activity group before. They identify bar-

*

riers to new participation in roughly the same distribution pattexrn as

the three participant groups. The conclusion drawn from this Table is
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Table 4.5

. Proportion From Each Historic Participation Pattern Who
Cite Each Reason for not Increasing Participation Levels.
(Using Substantively Similar Activity Groups).

- Group 1

. Radio or TV class~-
ical music,

¢ .opera or dance

. Radio or TV Jazz

- Radio or TV Plays

 Group 2
~ Doing. Art

. Doing Crafts

. Writing Fiction
Plays or

. Poetry

¢ Playing an

*  Instrument

. Group 3

* Going to Choral

. Concerts

- Going to Classical
Concerts

Going to Opera

» Going to Jazz

. Concerts

Going to Folk

. Concerts

; Going to Theater

: Going to Ballet

: ,Going to Folk

. Dancing

+ Visiting Art

°  Exhibits

‘ Visiting Craft

-~ Exhibits

'\ Q@ .ng Museums

:

Barriers
Family/Friends
Inconveniendt
Quality
Clothes
Facilities »
Crowds
Programs

Cost

Time
Availability
Handicaps
Children

Other

Barriers
Family/Friends
Inconvenient
Quality
Clothes
Facilities
Crowds
Programs
Cost

Time
Availability
Handicaps
Children
Other

Barriers. -

Family/Friends

"Intonvenient

Quality
Clothes
Facilities
Programs
Cost

Time
Availability
Handicaps
Children
Otheys

Partic. Partic.
Never Prior to Only in
Partic. Last 12 mo. Last 12
18.0 19.0 24.5
0.5 0.3 1.9
0.7 18.7 4.9
1.0 - 2.9
= - 0.0
3.6 3.0 3.1
1.3 - -
50.2 48.8 42.8
17.9 9.9 15.3
1.8 - 1.5
4.7 0.3 3.0
0.2 - =
6.8 7.2 10.3
5.6 6.2 4.3
1.0 1.0 0.8
0.2 - =
3.5 1.2 0.4
0.2 - 2.4
0.7 0.1
20.8 24.9 24.
46.1 48.3 43.
6.4 3.8 9.
3.0 6.4 2.
4.7 3.6 2.
1.1 0.
1 1
1 1 1
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‘Group 4.

)::S1nging in Group

: Taking Art Classes

:Acting in Plays

- yor dancing in

§ Group

‘Taking Classes in
Art History or

 Literature

: Playing instrument .

. in a group

Ji-Group 5
?ﬁWatcE sports on
7 TV

“Watch sports in
Person

TABLE 4.5 Continued

Barriers
Family/Friends
Inconvenient
Quality
Clothes
Facilities
Crowds

' Programs

Cost

Time
Availability
Handicaps
Children
Other

Barriers
Family/Friends
Inconvenient
Quality
Clothes
Facilities-
Crowds
Programs
Cost

Time
Availability

" Handicaps

- -Group 6

:’Outdoor Camping,

)= etc.

; Play Competitive

> Sport

- Do’ ExercCise
Program

y Picnicking,
Nature, etc.

Children

Other

Barriers
Family/Friends
Inconvenient
Quality
Clothes
Facilities
Crowds

‘Programs

Cost

Time
Availability
Handicaps
Children
Other

Partic.
Never Prior to
Partic. Iast 12 mo.
10.4 7.3
9.6 9.0
1.4 2.0
1.0 1.2
2.6 0.7
0.2 0.4
0.8 0.6
15.8 15.3
37.4 -42.6
12.1 8.0
3.5 5.3
4.4 -6.6
1.3 -
14.5 7.1
14.5 - 9.2
- 0.4
0.7 T -
0.4 29
13.3 4
14.3 10.7
32.0 ©32.1
2.9 4.4
1.1 2.2
6.5 1.1
16.7 13.1
8.9 5.9
1.8 0.5
0.1 0.4
5.7 3.9
0.2 0.6
. 0.9 0.8
7.7 6.9
35.3 40.1
9.7 7.5
6.8 14.7
6.3 3.2
0.5 1.7
£ ¢
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“Group 7
{Church Related
! Activities
{‘Games indoors
Vigiting Family
‘- & Friends
¢Playing with

jn Children

: Playing with

.- Pets

o~

i
;'Group 8
:.Reading
{‘Newspapers .or

: News Programs
“‘Do=It-Yourself
{‘Thinking

: ' Watching TV
+Listening to
;., Radio
2Listening to
Records

TN T Pt

B ASs S

T E g
5

TABLE 4.5 Continued

Barriers
Family/Friends
Inconvenient
Quality
Clothes
Facilities
Crowds
Programs
Cost

Time
Availability
Handicaps
Children
Other

Barriers
Family/Friends
Inconvenient
Quality
Clothes
Facilities
Crowds
Programs

Cost

Time

. Availability

Handicaps
Children
Other

Barriers
Family/Friends
Inconvenient
Quality
Clothes
Facilities
Crowds
Programs
Cost

Time
Availability
Handicaps

. *Children

Other

Prior to Only in

Last 12 mo.

|
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.
):Group 10
:Pop Concerts
{ Fairs.

- Movies.

TABLE 4.5 Continued’

Barriers
Family/Friends
Inconvenient
Quality
Clothes
Facilities
Crowds
Programs
Cost

Time
Availability
Handicaps
Children
Other

Never
Partic.

-

[
COMNHBNMHNMNDKHEFO

N
. . L] . [ ] [

WWOJOLHOWNJO

Partic.

Prior to
Last 12 mo.

|

N e
HIHEOWaNHWHH WY
L]

QN EON WJWO O I

Partic.
Only in Steady
Last 12 mo. Partic.
7.7 5.8
7.4 9.0 .
2.6 2.2
0.9 0.9
4.4 3.9
9.9 10.6
2.7 3.0
31.0 30.5
18.0 16.5
12.2 12.5
- 0.8
6.0 3.9
- 0.3




that knowing previous paétern does little to increase our ability to
predict the selection of barriers to increasing participation. .
TABLE 4.6 presénts a description of the impact of érevious parti-
éipation from a more shart range perspective, pérticipation‘and non-
participation during the past year. The initial noticeable difference
is in the selection of. time as the most important barrier. 1In 18 of 22
arts related activities current participants are more likely to perceive
time as thézr most important deterrent to increased participation
(going to jazz concerts, taking art classes, watching jazz on TV qr
listening on the radio, and listening to or watching TV performances of
pl;ys and poetry are the exceptions). Twenty of 23 non-arté activities
have the same pattern. Apparently, the act of participation is a major
factor in reducing the significance of other barriers; availability is
the logically best example. However, most of the differences do not
detract from the basic pattern for the activity, i.e., if time is a
major factor (as in writing, playing an instrument or acting) it is
likely to be important for both participants and nonpartiqipants; If
time is not important, as for going to fairs and carnivals and going
to ballet or modern dance, it is likely to be unimportant for both
groups. In other words, the correlation between participants and non-
participants is relatively high. -
‘There are other differences be;ween participants and nonpartici—
pants, but these are not as consistent across all activities as was
true for the time barrier. For example, cost is more important for cur-
rent.participants for passive away-from-home performing arts activities,
but about equal in importance for the active arts related pursuits.
} _ 326
298




\

TABLE 4.6 Reasons Cited for not Increasing Part1c1patlon
by Previous Part1c1pat10n*

Time Friends Inconvenient Cost Availability Crowds
P N P NP P~ N P NP P NP P NP
7. Going to symphony or chambar concerts, 21 . 4 10.7 20.0° 24.4 14.6 12.9 13.6 9.3 17.7 25.0 0.2 0.3
18.  Going to an opera. 14.9 11%.0 19.6 18.6 12.5 16.0 15.7 9.0 27.8 26.5 . 1.4 2.4
13.  Going to choral concerts. 28.9 24.0 15.6 - 21-.9 17.0 11.8 6.1 2.7 12.3 13.1 3.4 4.3
25,  Singing in or playing for achorug, choir, 46.4 51.2 14.5 17.8 9.6 3.2 0.1 2.2 11.1 7.9
or other singing group.

. Going to jazz concerts. 9.4 13.1 9.6 22.1 12.0 14.7 17.9 10.3 32.0 28.6 9.9 2.1
16.  Going to'folk/ethnic concertsor festivals. 19.3 “16.4 9.1 18.1 23.0 12.9 13.9 7.2 19.6 27.1 8.2 8.7
24.  Playing an instrument in a'group or for 48.2 42.8 5.9 6.4 6.1 2.9 25.1 35.5 2.1 3.2 1.2 0.0

;e ) your own entertainment or taking musu:

lessons. -~
10 Painting, drawing, making sculpture,  48.0 41.9 5.1 3. 8.2 0.1 0.0
. doing graphic art, taking photographs
o (asart) ar making films yourself, .
© 11 Doingcrafts. : 47.1 40.6 4.8 4. 3.6 0.0 0.8
Y 1 Taking art classes in painting, - ~ 30.1 30.4 2.1 4. 10.3 1.1 0.3
sculpture, oraphics, film, or crafts.
30. Gmwmabmﬂmanmdmu 15.4 10.7 . 22.1 25.5 10.2 11.9 10.3 9.7 31.4 32.9 0.0 0.4 .
.. performance.” . ) . “
31.  Going to a folk'dancing performance. 21.5 13.9 10.2 22.0 12.1 8.5 13.0 11.2 34.8 37.9 1.1 1.2-
26.  Going to theater performancas, 18.5 9.8 14.2 11.4 11.8 18.8 23.9 18.6 14.2 22.7 0.8 1.7
. 21." Acting in plays or musicals, performing 48.6 33.6 8.9 11.5 8.0 9.2 3.9 7.8 7.7 22.0 0.6 7.8 :
- in & dance group, taking lessons in either,
or providing behind the scane support,
2. Witing novels, stories, plays, pr 61.9 583.9 7.5 12.6 8.0 5.1 7.9 6.0 6.2 5.1 - -
poetry, or taking classes in writing. -
7. Visitingpainting‘;mnhicms,pho’to- 27.2 2Z23.7 15.6 12.3: 19.1 19.5 1.5 1.8 20.9 29.5 1.4 0.2
graphy or seulpture exhibits, . '
8.  Visiting craft exhibits. 30.1 23.0 14.1 11.0 18.9 15.9 2.4 . 7.1 18.0 27.1 1.6 4.6
9. Touring buildings, stc. for design or 22.8. 19.2 13.3 7.3 15.2 17.1 5.9 7.2 22.3 31.1 1.6 2.7

historic valus or visiting history,
science or technicel museums,

PrOportlon Citing Each Reason Among Part1c1pants (P) and Non-Participants (NP)
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TABLE 4.6 Continued

i Quality Clothes Facilities Programs Handicaps Children Other
P NP P NP P NP NP P NP P NP P NP
7. Going to symphony or chamber concerts, 3.8 3.2 2.8 5.9 1.5 2.8 2.3 2.9 3.3 0.6 0.0 0.1 0.0
18.  Going 1o an opera. 4.1 5.7 2.7 0.0 0.9 6.5 - 0.0 4.3 0.4 0.0 - =
13.  Goingto choral concerts. 2.6 6.0 3.9 6.5 1.4 2.3 6.2 3.9 0.4 3.9 0.7 - -
- " 25.  Singing in or playing for a chorus, choir, 0.9 0.8 3.7, 3.5 1.7 4.5 0.0 5.0 2.7 5.2 €£.2 - =
or other singing group. l .
4. Going to jazz concerts. 1.8 4.2 0.7 0.0 4.7 2.9 0.0 1.5 0.2 0.3 0.6 0.2 1.1 0.0
16.  Going to folk/ethnic concerts or festivals. 1.8 2.4 0.9 1.0 1.2 3.2 0.0 1.7 2.0 0.6 1.2 0.7 - -
24, Playing an instrument in a group or for 1.0 1.6 - - 4.1 0.3 0.9 0.0 2.7 4.6 2.6 2.2 0.0 0.6
. your dwn entertainment or taking music B .
lessons,
10.  Painting, drawing, making sculpture, 0.7 1.2 - - 2.1 6.9 0.0 0.9 3.5 2.9 5.4 4.4 1.2 .0.3
doing graphic art, taking photographs
{asart) or making films yourself.
2:'”_ Doing crafts. 0.4 1.3 0.0 0.6 1.7 5.3 0.1 1.6 3.7 1.5 10.5 7.4 0.2 1.3
© 12, Taking art classes in painting, 1.3 1-1 0.0 0.1 1.8 3.6 0.2 3.1 1.9 2.7 11.8 5.6 0.6 0.8
sculpture, graphics, film, or crafts.
30.  Going 0 a ballet or modern dance 8.2 2.3 0.2 0.0 0.0 2.1 0.2 0.9 0.0_1.3 2.0 2.4 - -
performance. .
31.  Gaing to a folk dancing performance. 139 0.2 0.3 0.0 1.9 1.3 0.3 0.5 0.0 1.1 2.9 1.5 0.0 0.7
26.  Going to theater performances. 6.2 5.3 1.9 3.1 1.7. 3.5 2.4 0.8 2.1 -1.6 2.3 2.7 0.2 0.0
21. Actingin plays or musicals, performing 3.7 2.1 - - 2.2 3.8 - - - 5.2 3.4 2.4 2.2 1.8
in a dance group, taking lessons in either, - -
or providing behind the scane supgort.
2. Writjng novels, stories, plays, or - C - - - 0.4 1.6 0.0 0.4 2.8 3.1 4.0 4.6 0.0 2.3
. ‘poc:Nna classes in writing, ’ .
1. Visitinopuiniino,nraphicarts,photo- 1.5 2.8 0.7 0.0 3.3 1.4 1.6 2.0 3.0 0.5 3.5 6.2 0.3 0.0
graphy or sculpture exhibits.
8.  Visiting craft exhibits. 0.8 -1.5 1.1 1.1 2.7 3.2 0.5 1.5 2.3 2.5 3.9 1.4 0.8 0.0
8. Touringbuildings; etc. for design or 0.9 1.9 1.0 1.1 1.4 3.4 0.7 0.0 2.9 4.9 2.3 4.1 0.6 0.0
historic value or visiting history, K ) B '3 : ‘-}
o science or technical museums, )
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TABLE 4.6 Continued

r4
Time . Friends Inconvenient Cost Availability Crowds
~ P ¥ P N P MR P N P NP P NP
20.  Listening on radio or watchingon TV~ 45, 0 42.5 24,2 19.0 2.1 0.0 0.7 3.8 13.7 16.7 . -
classical music, cpera, or dancing. i
23, Watching performances of jazzon TV~ 37.2 58.5 20.6 18-.7 0.3 1.6 - - 25.3 10.6 - -
or listening on the radio.
29, Listening to radio broadeasts, yourown  40.1  49.6  26.7 16.2 2.3 9.0 2.7 0.0 12.0, 26.4 0.2 0.0
recordings or watching TV productions '
of plays or poetry, -

3. Taking classes or attending lectureson 45,7 28.8 6.0 12.2 16.5 20.0 6.1 8.4 1l1.0 17.1 - - =
art history, fiterature, etc., or belonging
to a literature club.

4. Watching regular TV programsdayand ~ 42.4 46.6 7.6 3.3 0.9 11.1 - - 2.9 0.0 - -
w night except sports and news. ) : )
8 21, listmingtoudiobroodmtsof.all 65.6 54.6 11.1 6.2 1.6 9.4 - - 3.3 0.0 -~ -
other music.
22.  Listening to recordings. 62.4 42.7 10.4 11.¢0 1.2 3.7 15.5 27.9 0.3 5.1 ¢c.1 0.0
15.  Going to rock or country and western 11l.6 8.4 8.0 16.0 13.5 21.3 26.3 19.1 14.3 15.8 14.0 10.1
or thythm and blues concerts. .
18.  Going to fairs and carnivals. 17.9 2.3 4.6 7.8 10.4 21.5 22.3 29.3 18.3 19.2 16.3 16.3
28.  Going to the movies. . 17.2 22.4 7.7 20.2 5.0 7.7 3%.9 24.8 3.3 3.0 2.4 6.5
6. Watching sports on TV or listening 62.4 52.0 19.1. 20.9 0.0 8.0 3.4 0.0 5.7 0.0 0.L 8.6
on radio. .
32. Goingtowatchsportsinperson. - 20.5 12.0 8.8 8.1 15.9 21.0 25.5 23.5 9.9 5.8 9.0 13.0
35.  Pleying compatitive sports. 45.3 26.6 13.4 12.3 2,7 11.1 4.1 10.4 9.7 17.2 2.1 0.0
37.  Jogeing, weight lifting or other 61.3 40.9 10.4 12.6 6.2 8.5 2.9 3.7 2.0 7.4 0.9 0.7
sxefcise program. =
33.  Camping, hiking, back-pecking, 43.3 29.2 14.7 20.9 8.8 12.6 17.4 7.2 5.7 7.2 0.6 0.0

hunting, fishing, etc.

40.  Picnicing, visits to parks, zoos, nature 45.0 44.3 13.0 20.8 11.9 3.3 9.6 9.3 6.0 .6.9 3.2 0.0
walks, or driving a car for pleasurs.
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20.

23.

29,

Q.

22,
15,

19.
28.

32

3.

TABLE 4.6 Continued

Listening on radio or watching on TV
classical music, opera, or dancing.
Watching performances of jazz on TV _
or listening on the radio:

Listening to radio broadcasts, your own
racordings or watching TV productions
of plays or poetry,

Taking classes or aftanding lectures on
art history, literaturd, etc., or belonging
to a literature club,

Watching regular TV pmg;ams day and
night except sports and news.
Listening to radio broadcasts of all
other music.

Listening to recordings.

Going to rock or country and western
or rhythm cad blues concerts,

Going to fairs and carnivals,

Going-to the movies.

Watching sports on TV or listening
on radio.

Going to watch sports in person,
Playing compatitive sports.

Jogging, weight lifting or other
sxercise program,

Camping, hiking, back-packing,
hunting, fishing, etc.

Pienicing, visits o parks, zoos, naturs
walks, o driving a car for pleasure,

Quality
P NP
3.1 0.6
4.9 0.6
4.2 1.0
5.8 10.9
2.2 5.1
1.6 6.0
17.5 2.1
1.0 O.
3.9 3.
-1.4 0.
2.1 0.0
1.3 0.0
0.5 0.0
0.2 1.2
0.2 4.8

Facilities

o HO
o wwuw
o w

[SS I - V]
O DO o> o

(]

(&)

Prograhs
P NP
4.9 4.9
6.1 1.0
4.1 5.9
2.6 1.3
5.8 21.0
8.6 11.6
0.3 0.4
2.0 0.0
0.8 0.0
8.5- 7.1
1.2 0.0
0.3 0.0
1.3 0.0
0.6 3.5

Eandicaps
P NP
1.5 0.5
0.0 4.3
0.7 0.6
3.1 2.3
1.6 1.3
0.5 6.0
0.5 .0.7
0.6 0.3
1.4 2.0
0.5 0.5
0.0 1.4
1.1 0.8
11.4 8.5
6.3 7.7
4.4 5.7
2.4 5.1

Children
P NP
3.0 9.0
4.1 4.7
3.6 0.4
5.9 5.8
8.0 5.8
5.2 5.1
6.7 0.5
3.0 0.7
1.3 0.0
7.1 0.3
5.4 9.2
3.3 3.7
2.9 9.7
5.3 4.1
5.4 11.4
2.1 0.0

o |

o o




TABLE 4.6 Continued ' ) : \ . | 3

Time Friends Inconvepient Cost Availability Crowds
P N P N P N P N P NP P NP

42.  Playing with your children, 76.1 47.4 5.8 4.9 4.9 3.7 0.8 0.0 1.9 28.4 0.2 0.0
36. Playingindommivigig;qtlgames . 49.9 44.7 28.2 24.7 2.8 9.8 2.9 l.6 3.0 10.5 1.3 0.0

with friends and/or family. )
41, Visiting with friends or family ~ 58.9 54.0 5.2 28.3 14.8. 0.¢ 8.9 9.2 2.6 0.0 0.4 0.0

members, writing letters, talking

to friends on the phone, etc. : . '
34, Going to church or daing other . 44.3 39.8 17.1 20.0 7.6 10.6 0.5 0.0 1.5 1.6 0.8 2.1

church-ralated activities. N . ~
44.  Playing with pets. . 77.4 56.9 4.3 9.2 3.9 9.4 1.2 19.0 2.5 0.8 - -
1. Reading {fiction books, periodicals, 75.8 67.1 4.2 19.6 1.3 2:9 4.6 0.6 0.7 1.9

and nonfiction). - -
5. Watching news and information 61.0 54.1 12.0 10.4 1.7 14.1 - 0.7 0.0 4.3 5.5

programs on TV or reading in
-newspapers and news/magazines.

43.  Do-it-yourself activities or hobbies, 57.9 44.5 2.6 7.0 1.6 0.0 25.8 27.8 2.6 6.8

45. . Sining and ]hinking—day.d"amim_ 7 73.8 92.1 3.0 5 .2 1.3 0.9 0.3 0.0 3.0 0.9 2.1 0.0

38.  Charity, volunteer, social service, or 56.9 52.3 9.2 10.9 5.3 11.4 0.¢ 1.6 2.3 4.0 0.0 5.2
_ palitical organization activities. : y

33, Fraternal organization or club 53.7 50.1 7.6 20.5 5.5 9.9 6.4 0.0 3.9 10.1 2.1 0.0

zctivi!ias.
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41,

43.
45,

38.

39.

Playing with your children.
Playing indoor activities or games
with friends and/or family.
Visiting with friends or family
members, writing letters, taiking

_ o friends on the phone, etc.

Going to church or doing other
church-related activities.
Playing with pets.

Reading (fiction books, periodicals
and nonfiction).

Watching news and information
programs on TV or reading in
newspapers and news/magazines,
Do-it-yourself activities or hobbies,
Sitting and thirking—day-dreaming.

’

Charity, volunteer, social service, or
political organization activities.
Fraternal organization or club
activities,

Quality Clothes

o+ |
Y W

o+

[\ H O
[ and H W

Facilities

NP

1.9
1.5

oN
(Vo)

Cﬁildren

Programs Handicaps’

ool
W
v o

o OGO
o NO
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For arts related activities neither the interest of friends and family
. nor inconvenience distinghish between participants and nonparticipants
in a systematic way . Availability is slightly more likqiy to be cited
by nonparticipants for most passive away-from-home adfivities, but
notably not for attending operas. As with previous predictors of both
participation and desire to increase participation, the predictor
variable is less likely to identify éystematic‘differences among the
non-arts activities. .

The absence of strong differences between participants and non-
participants on éctionable barriers has the effect of reducing the
policy makers' dilemma. On the basis of these first order compari-
sons different appeals to each group do-not seem to be in order. Un-
fortunately the small number of nonparticipants who desire to increase
participation does not permit a further reliable subdivision of these
groups to test for second order relationships.

In the following seven tables results from :he analysis of barriers
cited by various SES and demographic groups will be presented. Because
these analyses require a ghree-way cross tabulation, activity by SES/
demoéraphic characteristic by barrier, a presentation of the complete
tables in the text is not;\practical.5 For this reason only the most
frequently cited barrier for each category of tﬁe variable will be pre-
sented in the table along with the proportion in the category that cited
that barrier as the most important deterrent. The complete tables (acti-

vity by barrier by SES/demographic subgroup) are reported in APPENDIX K.

5In addition to the complexity of the TABLES, cell size becomes
an important factor in the analyses of thése results. For this reason,
analyses described in the text will be 4t a general level of speci-

ficjty. -
| 1 305




TABLE 4.7 shows differences in the most frequently cited barrier

-

for men and women. For arts related activities women are much less
iikély to'cife time as tﬁ; primary deterrent to increased participa-
tion than mgn (12 times to 18 times). ‘The difference 1is acouhted for .
in the increased frequency that availability, cost and family/friends
are cited. For non-arts act%yities there is no difference between

the groups beyond occasional percentage differences. The most ffe-
quently cited. barrier is the same for each activity. =

TABLE 4.8 shows more differences across age gﬁoups +han was true
for sex differences, but still no consistentpattern. Of 22 arts relat-
_ed activities, ten show total agreement or agreement in four of the'l
five age‘groupé that time is the most important barrier to desired
increased participation; Greatest agreement occurs for the active
‘pur‘suits., including stn}ging, playing an instrument, acting, painting
and doing crafts. Disagreement occurs among the paésive performing
arés activities, but there are a variety of factors cited across age
groups. .

The youngest age group (18 to 25 years old) is more likely to
cite availability (9 times) than any of the other groups. Aas age
increases both time and availability level out (12 for the former, 4
or 5 for the latter) and a more diverse set of barriers is likely to
be the most frequently cited. The 18-29 group cites three different
barriers; the 30-39 group cited 4; the 40-49 group cites 4; the 50-64
group cites 5; and the 65+ group cites 5.

'Again, there appear to be no systematic differences in the propor-.

.tions who cite each barrier as most important. Even when several
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TABLE 4.7

Most. Frequently Cited Reason for not IncreaSing
Participation for Each Sex Group

Going to symphony or chember concerts.
Going to an opera.
Going to choral'concerts,

.~ Singing in or playing for a chorus, choir,

of other singing group.

Going to jezz concerts. ‘\
Going to folk/ethnic concerts or
fostivels.

Playing an ingtrument in a group or
for your own entertainment-or taking
music lessons,

Painting, drawing, making sulpture,
doing graphic art, taking photographs
(ssart) or making fiims yourulf
Doing crafts,

qudu ant clum in painting, *
scuipturs, mhles, film, or crafts.

Going to e bailet or modern dance’
performance.
Going to a folk dancing performence.

Going to theater performanch.

Acting in plays or musicals, performing
in a dance grqup, taking lessons in either
or providing behind the scene support.

Writing novels, stories, plays, or
postry, or teking classes in writing.

Visiting peinting, graphic arts, photo-
graphy or scuipture exhibits.

.. Visiting craft exhibits,

Toﬂin. buildings, ete. for design or
histdric velue o visiting history,
Science or technical museums.

Listening on redio or watching on TV
classicsl music, opers, of  danzing,
Watching performances of jazzon TV
or listsning on the radio,

Listening to radio broadeasts, your own
recordings or wetching TV productions
of p.lcys or postry,

Taking clafes or attending lé¢tures on
art history, literature, etc., or belonging
to # literaturs club, '

.male

time
availability

. time
‘time

availability
time

time oy

time

time
time

availability
availability

" time

time

time

time

time. A
time

time

time

time -

time
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3
(27)
(24)
(32)
(52)

(30)
(26)

(48)

(39)

(46)
(37),

(29)
(40)

(22)
(45)

(54)

/
~™ '86

(39)
(31)

(41)
(41)
(40)

(51)

341

female
. family)friends
availability
© time .
time
availability
availability
time'
' time
time
cost -
availability
availability
cost
time
\
time
availability.
time
availability
time
time ' :
time
time

(25)-
(27)
(24).
(38)

(28)
(22)

(35)

(23)

(24)
(26)

(43)
(51)

' (36)

(29)




% »

<
.t
-1y

4, Watching regular TV programsdey
and night except sports and news.

21, Listening to radio bgadcasts of all
othef music. '

- lenlm to recardjngs.

. 15. _ Going 10 rock of country and: -western
of thythm end blues concerts

18." Going to feits and carnivals.

28, Going to the mavies.

6., “Watching sports on TV or listening

.- oniudio,

32.  Going to watch sports in person,

35.-  Playing competitive sports.

+ 31, Jogging, mim lifting or other

" exercise pmm

3. Camping, hiking, back-packing,
hunting, fishing, etc.

«-40, Heqicm, visits to parks, 2003, niture
walks, or driving ¢ car for plesrure,

42 Playing with your children.
38.  Playing indooractivities or games’
with friends and/or family,

~ 41, Visiting with friends o femily

members, writing letters, taiking
. tofriends on the phone, etc.
M. . Going to chuch or doing other
church-related activities.

: :_ 44, Playing with pets.

1. Reeding (fiction books, periodicals,
and nonfiction).
hing news and information
programs on TV or reading in
a7 frewspapers snd news/megezines,
Iqi. “Do-it-yoursef,sctivities or habbies.
S. VSitting and thinking—-day-dresming.

&
v

3
?

n , \\‘Q_hui,ty, volunteer, social service, or
* politicsl organization activities, -
. \Fhuml orgnizgtion or club
'mwitiu.

time
time

time
cost

cast

‘cost -

time
cost
time
time
time
time

time
time

. time

time

time

time

time
time

time

time

male

34

308

~

TABLE 4. 7 Continued

(36)

(62)

(56)
(24)

(22)
(37)

(58)

|
(28)

(44)
(58)

(43)
(47)
(58)
(49)
(52)

(45)
(58)
(74)
(61)
(53)
(71)
(52)
(47)

time
time

time
cost

cost
cost

time
cost
time
time
time

time

time
time

time

time
time
time

time

time .

time
time

time

female

(47)
(60)

(56)
(23)

(23)
(35)

(61)
(20)
(27)
(46)
(34)

(40)

(71)
(45)

(57)

(36)
(73)
(68)

_(45)

(55)
(71)

(37)
(49)
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TABLE 4.8

Most Frequently Cited.Reason--
for Not Increasing Participation
for Each Age Group

1.
18.
13.
25.

14,

16.
24,

10.

1.
12.

Going to symphony of chamber concerts,

Going to an opera. i

Going to choral concerts.

Singing in or playing for a chorus, choir,
or other singing group.

Going to jazz concerts.

" Going to folk/ethnic concerts or festivais.

Playing an instrument in a group or for
your own entsitainment or taking music
lessons,

Painting, drawing, making sculpture,
doing graphic art, taking photographs
(asart) or making films yourself,
Doing crafts.

Taking art classes in painting, ~
sculpture, graphics, film, or crafts.

Going to a ballet or modern dance
performance,
Going to a tolk dancing performance.

Going to theatar performancas.

Acting in plays or musicels, parforming
in a dance group, taking fessons in either,
or providing behind the scene support.

Writing novels; stories, plays, or
poetry, or taking classes in writing.

Visiting painting, graphic arts, photo-
graphy or sculpture exhibits.

Visiting craft exhibits.

Touring buildings, etc. for design or
historic value or visiting history,
science or technical museums.

343

18-29

avail
avail
time
time

avail
avail
time

(25)°

(29)
(24)
(45)

(28)"

(26)
(44)

time (44)

time
cost

avail

avail

avail
timé
time

avail

time
avail

(45)
(31)

”

(39)
(42)

(20)
(40)

(65)

(25)

(29)
(28)

30-39

(22)
(25)
(36)
(56)

time
time
time
. time

avail (34)
time (27)
time (53)

time (59)

(53)
(4¢C)

time
time

fam/friends (35)

(30)

(26)
(32)

avail

cost
time

time (77)

time (40)

(38)
(37)

time
time

40-49

fam/friends (43)
fam/friends (44)

time -(26)
time (50)

avail (35)

fam/friends (29)

time (48)

time

time
time
avail

avail

cost
time

time

time

time
avail

(38)

(39)
(33)

(40)

{37)

(24)
(41)

(46)

(29)

(26)
(28)

50-64
.avail (25)
avail (26)
time (27)
time (52)
avail (32)
inconven (29)
time (42)
time (40)
time (48)
cost (25)

fam/friends (31)

avail
cost
time
time

avail

time
time

(37)

(21)
(34)

(36)

(26)

(25)
(30)

65

time
avail
time
time

+

(28)
(22)
(24)
(47)

gquality (26)
inconven (30))

time

time

time
time

cost

avail

cost
time

time

avail

(50)

(38)

(42)
(36)

(28)
(36)
(47)
(55)

(47)

(23)

inconveﬂ (25)
avail (25)
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TABLE 4.8 Contihue;d

18-29 , 30-39 40-49 50-64 65 +
20.  Listening on radio or watchingon TV time (53) time (47) fam/friends (45) time (39) time (50)
classical music, opera, or dancing. o T
23.  Watching performances of jazzon TV time (45) time (28) ‘time (37) time (60) time (67)
or {istening on the radio. ’ . -
23.  Listening to radio broadcasts, yourown time (47) time (50) fam/friends (41) time (47) time (32)
recordings or watching TV productions -
of plays or poetry. ,
3. Takingclasses or gttending lectureson ¢ ime (36) time (49) . time (47) inconven (33) inconven (37)
art history, literature, etc., or belonging
to a literature club. .
4. Watching regular TV programsdayand  t ime (46) time (59) ~ time (37) time (37) programs (52)
‘ night except sports and news. ) . .
& 21, Listening to radio broadcasts of all time (65) time (71) time (62) time (60) time (48)
o other music.
22.  Listening to recordings. time (59) time (65) - time (61) time (57) time (61)
15.  Going torock o7 country and western  cost  (27) cost (28) fam/friends (22) Anconven (22) inconven (35)
or rhythm and blues concerts. ) ’ -
1. Going to fairs and carnivals. cost (25) cost (29) avail (21) - time (23) crowds (22)
28.  Going to the movies. cost (43) cost (43) cost (30) avail (30) cost (33)
6. Watching sports on TV or listening time (67) time (68). time (50) time (55) time (66)
on radio. .
32.  Going to watch sports in person. cost (23) - cost (30) cost (26) cost (28) cost (27)
35.  Playing compatitive sports. time (43) time (46) time (32) handicaps (60) fam/friend (54
31. Jogging, weight lifting or other time (57) time (64) time (60) time (52) time (45)
1 8xercise program, . - )
33.  Camping, hiking, back-packing, time (41) time (49) time (35) - time (45) handicaps (27)
hunting, fishing, etc. _
40.  Picnicing, visits to parks, 200, nature time (49) time (46) time (50) time (38) . time (28)
. walks, or driving a car for pleasura. '
' | J1o
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‘43,

45,

38,

38.

"

TABLE 4.8 Continued

-~

Playing with your chitdran,
Playing indoor activities or gamas
with friends and/or family,
Visiting with friends or family
mambars, writing latters, talking
to friands vn tha phona, etc,

- Going to church or doing other

church-ralated activities.
Playing with pats,

Reading {fiction books, periodicals
and nonfiction). i
Watching news and information
programs on TV or reading in
newspapars and news/magazines,
Do-it-yoursalf activitiss or hobbias.
Sitting and thinking—day-dreaming.

Charity, volunteer, sacial servica, o
political organization activities,
Fraternal organization or club
activities.

347

18-29

time
time

time

time
time
time
time
time
time
time

time

(84)
(52)

.(57)

(43)
(80)
(70)
(65)
(51)
(81)
(50)
(66)

30-39

time
time

time

time
time
time
time
time
time
time

time

(88)

(52)

(71)

(57)

(82)
(78)
(55)
(62)
(79)
(68)
(48)

40-49

time
time

time

time
time
time
time
time
time
time

time

(68)
(55)

(65)

(48)
(59)
(82)
(52)
(70)
{90)
(53;
(52)

50-64

.ime

(52)

65 +

inconven (42)

fam/friend (45) fam/friend (33)

time

"time
time
time
time
time
time
time

time

(58)

(42)
160)

(76)

(67)
(60)
(79)
(68)
(47)

FS

time (34)

time (32)
\handicaps (39)

time (76) |

- time (52) .

time (38)
time (59)

handicaps (43)

time (38)

P
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different barriers are cited by the different groups, they tend

to be mentioned by approximately the same preportion of individuals.
The lack of variance for either the particular barrier or the pro-
portion citing it is again more pronounced for the non-arts acti-
vities.. It is only among the two oldest grgups that the impact of
"time and cost begin to be overcome by oeher factors, particularly
inconvenience and family/friends.

TABLE 4.9 shows the most frequently cited barrier across number
of children categories. hmong arts-related activities time is less
likely to be the most fﬁportant factor as the number of children in-
creases. Time is most important for 15 of 22 actiQities for those
with no children, and only 9 of 22 for those with three or more child-
ren. Most of the difference is accounted for in the increase of
family and friends (f/f) as the most‘important factor. Thus, reSpon-\
dents with more children are more likely to cite family barriefs,
although not specifically children, as the primary reasons for not
increeeing desired actiéity levels in afts—related activities.

TABLE 4.10 shows differences between Blacks and Whites. Unlike
the previous varlables, race seems to make a substantial difference

in the selection of barriers to increased participation. For arts

OThe reader should bear in mind that most frequently cited is
not always the same as being cited by a majority of respondents.
Many of those barriers—which are most frequently cited account for
only 20~30% of the respondents and, in those instances, there are
likely to be one or two other barriers which are cited almost as
frequently. Usually, time is one of the important secondary factors
if it is not the most important. Other factors can often be identi-
fied by looking at what is most important in other categories.

340

312



.
18,
13
2.

"
16.

A

10,

i
12

30.

31

26.
a.

TABLE 4.9

Most Frequently Cited Reason for not

Increasing Participation by Number of Children

None

Going to symphony or chambaer concerts. time

Going to an opera.
Going to choral concerts.

Singing in or playing for a chorus, choir,

or other singing group.

Going to jazz concerts.

Going to folk/ethnic concerts or
fustivals.

Playing an instrument in a group or
for your own entertainment or taking
music lessons,

Painting, drawing, making sculpture,

. doing graphic art, taking photographs
* {asart) or making films yourself. .,

Doing crafts. )
Taking art classes in painting,
sculpture, graphics, film, or crafts.

Going to a ballet or modern dance
performance.
Going to a folk dancing parformance.

* Going to theatsr parformance.

avail
time
time

avail
time

time

time

time
time

avail

avail

*incon

Acting in plays or musicals, performing time

. ina dancs group, taking lessons in either,

or providing behind the scene support.

Writing novels, stories, plays, or
poetry, or taking classes in writing.

Visiting painting, graphic arts, photo-
graphy or sculpturs exhibits.
Visiting craft exhibits.

Touring buildings, ete. for design or
historic value or visiting history,
science or technical museums,

Listening on radio or watching on TV
classical music, opera, or dancing.
Watching performances of jszz on TV
or listening on the radio. .

Listening to radio broadcasts, your own

recordings or watching TV productions
of plays or postry.

Taking classes or attending lectures on

art history, literaturs, etc., or bslonging

to a literature club.

*f/f = family & friends

-

time

avail

time
avail

time

time

time

time

(23)
(29)
(26)
(56)

(35)
{20)

(40)

(54)

(56)
(35)
(38)
(40)

(19)
(43)

(67)

(25)

(28)
(25)

(46)
(57)

(49)

(38)

Three
One Two or More
*€/€  (31) *avail (25) £/f  (56)
£f/f {30) f£/f (23) f£f/f (26)
time (32)- time (27) f£/f (21)
time (31) time (31) time (38)
£f/f (27) f£/f (23) avail (28)
avail (25) avqil (27) f£/f (20)
time (34) cost™ (46) time (30)
time (43) time (35) time (28)
time (35) time (53) +time (32)
cost (33) cost (28) cost (24)
£/€  (36) avail (30) avail (29)
avail (30) avail (38) f£f/f (32)
f/f (24) cost (28) avail (22)
f/f (27) time (28) incon (20)
time (45) time (46) time (60)
time (24) time (26) time (29)
time (27) time k30) time (31)
time (24) time (32) time (31)
time (47) time (39) f£f/f (27)
time (26) time (33) f£f/f (54)
time (32) f£/f (33) £/f (28)
time (42) time (48) time (38)
incon = inconvenient

avail = available
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TABLE 4.9 Continued

Three
k\ * None One Two or More

4. Watching regular TV programs day *progr (39).  time (32) time (38) time (48)
and night axcept sports and news.

21, Listening to radio broadcasts of all ‘time (68) time (7 2‘) time (60) time (54)
othet music. ' .

22.  Listening to recordings. time (59) +time (73) time (48) time (30)

15. Goingtorock or countryandwestern  cogt  (26) cost (21) cost (26) cost (23)
or thythm and blues concarts.

19.  Going to fairs and carnivals. avail (19) cost (27) cost (34) cost (22)

28.  Going to tha moviss. cost (38) cost (28) cost (38) cost (25)

6. W";:!W sorts.on TV or listaning time ,(71) time (59) time (51) time (55)
. . Onrydio.

32. - Going to wetch sports in parson, cost - (25) cost (25) cost (27) cost (17)

35, Playing competitive sports. ~ time (35) time (33) time (50) time (40)

3. Jogging, weight ifting or othar time (55) time (53) time (48) time (43)
exercise program.

33. Camping, hiking, back-packing, time (45) time (39) +time (35) time (38)
hunting, fishing, ate.

40. Picnicing, visits to parks, zoos, nature  time (49) time (40) time (37) time (34)
walks, or driving a car for plaasure.

. 42 Playing with your children. ' time (33) time (73) time (79) time (72)
38.  Playing indoor activities or games time (50) time (40) time (56) time (40)
" with friends and/or family. .
41.  Visiting with friends or family time (57) time (56) time (61) time (48)
members, writing latters, talking - -
« to friends on the phone, atc. . )
4.  Going to church or doing othar time (39) time (38) time (46) time (28)
church-related activities. . )
Playing with pets, time (65) time (62) time (83) time (59)

1. Resding (fiction books, periodicals, time (77) ' time (6’9) time (59) time (60)
and nonfiction).

5. Watching news and-information time (72) %ime (52) time (58) time (66)
programs an TV or reading in
newspapers and news/megazines.
~ 43, Do-it-yoursif activities or hobbies. time (55) <time (51) time (56) <time (55)
45.  Sitting and thinking—dey-dreaming. time (72) time (67) time (63) time (70)
Charity, volunteer, social service, or time (62) +time (45) time (50) time (40)
political organization activities,
Fraternal organization or club time (59) time (43) time (35) timg (41)
activities,

* progr = programs
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TABLE 4.10

' Most Frequently Cited Reason for not Increasing
Participation for Each Racial Group

J

Going to symphony or chamber concerts.

Going to an opera,

Going to choral concerts,

Singing in or playing for a chorus, choir,
or other singing group.

Going to jazz concerts.

Going to folk/ethnic concerts or
fostivals.

Playing en instrumen® in a group or

for your own entartsinment or taking
mysic lessons,

Painting, dmm making sculpture,
doing graphic art, taking photographs
(as ort) or making films yoursalf,
Doing crafts, .
Taking avt classes in painting,
sculpturs, graphics, film, or craits,

Going to a ballet or modern dance
performance, -

Going to a folk dancing performancs, -

Going-to theeter parformance,
Acting in plays or musicals, performing

in a dance group, taking lessons in aither,

or providing behind the scene support,

Writing novals, stories, plays, or
poatry, or taking classes in writing,

Visiting painting, graphic arts, photo-
graphy or sculpture exhibits.

Visiting craft axhibits.

Touring buildings, etc, for design or
historic value or visiting history,
science or technical mussums,

Listening on radio or watching on TV
classical music, opera, or dancing.
Watching performances of jazz on TV
or listening an the radio.

Listening to radio broadcasts, your own _

recordings or watching TV productians
of plays or postry,

Taking classes or attending lectures on
art history, literature, etc., or belonging
to a literature club.

black _
family/friends (30)
availability (27)
inconvenient (27)
time (24)
[ availability (21)
. family/friends (22)
¢
tost (31)
time (36)
time (32)
cost (26)
availability  (49)
-~ availability (32)
inconvenient (29)
inconvenient (23)
) / R
time * . (39)
inconveniené (28)
time (33)
availability (30)
family/friends (31)
family/friends (37)
family/friends (28)
inconvenient (32)
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white
family/friends
availability
time
time

availability
availability

time

time

time
time
availability
availability

cost
time

time

time

time
time

time
time

time

time

(21)
(29)
(30)
(53)

(34)
(26)

(50)

(47)

(47)
(31)

(32)
(38)

(25)
(41)

(65)

(27)

(29)
(28)

(46)
(51)
(47)

(39)
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Watching regulsr TV programs day
and night excent sports and news.
Listaring to radio broadcasts of ail
other music,

Listening to recordings.

Going to rock or country and western
or thythm and blues concerts.

Going to feirs and carnivals.

Going to the movies.

Watching sports on TV or listening
on redio. .

Going to watch sports in psrson,
Playing competitive sports.

Jogging, weight lifting or other
exercise program,

Camping, hiking, back-packing,
hunting, fishing, etc.

Picnicing, visits to perks, 2003, nature
walks, o driving a cer for pleasure,

Playing with your children,
Playing indoor activities or games
with friends and/or family,
Visiting with friends or family
members, writing letters, talking
to friends on the phone, etc.
Going to church or doing ather
church-related activities.

Playing with pats.

R'ndlng (fiction biooks, periodicals,
and nonfiction),

Watching news and information
programs on TV or reeding in
newspapers and news/megezines.
Do-it-yourssif activities or hobbies.
Sitting and thinking-day-dreaming,

Charity, volunteer, social service, or
political arganization activities,
Fraternal orgenizetion or club

TABLE 4.10 Continued

black
time (36)
time (48)
time ‘ (595)
family/friends (25)
cost (29)
cost (32)
time (61)
crowds  (24)
time (46)
time (57)
time (35)
Ctime  (39)
time (62)
time (44)
time  (45)
time (26)
time (48) .
time (43)
time (39)
time (49)
time (60)
time (44)
time (61)

-
3 -
LR P
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“white
time (45)
time = (66)
time (61)
cost (25Y¥
cost (23)
cost (39)
time (62)
cost (28)
time 139)
time (59)
time (43)
time (46)
time (76)
time (50)
time (60)
time (47)
time (7;)
time (79)
time (564)
time (58)
time (84)
time (59)
time (53)




related activities there is disagreement on the most important

barrier on 12 of the 22 activities. Most of the disagreement is
accounted for by the tendency of Blacks to cite family/friends and
inconvenient more often than Whites (f[f 5 timeé and inconvenient 5
times for Blacks to f/f once for Whites). Whites cite time as most
important 15 times to only 6 times for Blacks. The basic modal
approach to the resolution of problems which Blacks have in increas-
ing activity levels in many areas, then, would seem to be much dif-
ferent than for whites.

'The same differences do not exist for non-arts activities. Both
groups select time as the most important barrier 19 of 23 times.
There is, however, a difference in the average proportion who select
that alternative. Blacks, on the average, have a much smaller pro-
portion who select time as a major barrier than Whites. Thus, other
factors play a somewhat larger role fbr Blacks among non-arts acti-

vities also, but not to the extent they ao.for arts related activities.

5

TABLE 4.l1 presents differences based on community size. In this
TABLE five size‘categories are used to distinguish communities of
different sizés. Since many of the arts related activities are
generally associated with larger cities, it was expected that avaiia-
bility would play a major role in both participation levels and as
barriers to increased participation. Participation was addressed in
TABLE 2.26, and the outcome generally confirmed the hypothesis. Indi-
viduals from small towns are much.ﬁore likely to cite availability as

the major reason for not increasing participation than are individuals

from larger cities. 1In the most simple comparison: Availability is

354

317




Most Frequently Cited Reason. ’ TABLE 4.1}
for_Not Increasing Participation
for Each Community Size Group

500,000 + 100,000~ 10,000~ 2,500-
} 499,999~ 99,999 9,999 rural
*11.  Going to symphony or chamber concerts. time (29) fam/friends (29) avail (26) avail (36) ava%l (34)
18.  Going to an opera. fam/friends (33) cost (22) avail (40) avail (57) avail (25)
13.  Going to choret concerts. time (36) time (28) time (23) avail (36) time (25)
25.  Singing in or playing for & charus, choir, ° time (48) © time (47) time (45) time (56) ~° time (32)
or other singing group. 3 C .
14.  Gaing to jazz concerts. cost (22) : avail (33) avail (30) avail (33) ava}l (38)
16. . Going to folk/ethnic concerts or festivals. time (19) avail (24) avail (25) avail (33) aYall (32)
24, Playing an instrument in e group or for time (55) ' cost (33) - time (37) time (44) time (37)
yeur own entertainment or taking music P ‘
lessons,
10.  Painting, drawing, meking sculpture, time. (50) time (51) ~ time (44) time (24) - time (35)
doing graphic ert, taking photographs . :
{as art) or making filins yourself. .
W 11, Doingerafts. ¥ time (48) time (48) time (43) time (38) time (41)
; 12, Taking art classes in peinting, time (43) cost (33) time (29) avail (28) cost (26)
sculpture, graphics, film, or crefts.
30.  Going to e ballet or modern dance fam/friends (29) fam/friends (32) avail (35) avail (77) avail (35)
pesformance. B T .
31 Going to a folk dancing performance. avail (26) fam/friends (28) avail (40) avail (59) avail (39)
26.  Going to theater performances. cost (24) cost (31) avail (23) avail (38) ava@l (22)
21. Acting in plays or musicels, performing time (&3) time (37) time (30) avail (46) avail (30)
in @ dance group, taking lessons in sither, '
o providing behind the scena support. . .
2. Writing ngvels, stories, plays, or time (&67) time (60) time (50) time (21) time .(45)
postry, or taking classes in writing.
1. Visiting painting, graphic erts, photo- time (41) time (28) . avail (26) avail (38) avail (38)
graphy or sculpture exhibits. '
8.  Visiting craft exhibdits. time (38) . time (27) time (28) avail (27) inconven (24)
9. Touring buildings, stc. for design or time (34): time (33) time (26) avail (42) avail (37)
historic velue or visiting history, . ‘. ' ~376
science or technical mussums. ‘ -




TABLE 4.11Continued

500,000 + ~ 100,000~ 10,000~ 2,500~ rura_l '
4 ' 499,999 - 99,999 . 9,999
20.  Listening on radio or walching on TV time (36) time (49) time (50) time . ( 4 3) time (33)
classical music, opera, or dancing. .
23.  Watching performances of jazz on TV _ time (48) . time (51) time (42) time (59) fam/friend§ (45) ~
of listening on the radio. N
X 29,  Listening to radio broadcasts, your own time (44) ) time (44) time (43) time (52) avail (32)
recordings or watching TV productions
of plays or poetry, 3
3. Taking classes or attending lectures on time (50) time (38) time (38) inconven (28) - avail (23)
art his:ary, literature, etc., or belonging . '
to a literature club.
4. Watching regular TV programs day and time (42) time (43) time (41) time (56} " time (35)
night except sports and news, . '
’_W_, 21, Listening to radio broadcasts of alf time (71) time (64) time (64) time (70) time (46)
Vel other music. .
22.  Listening to recordings. time (60) time (54) time (61)  time. (73) time (40)
5. Going to rock or country and western crowds (24) cost (35) cost (19) avail (24) cost (25)
or thythm and bluss concerts. . ) .
19.  Going to fairs znd carnivals. cost (24) cost (24) cost (24) time (21) avail (19)
28.  Going to the movies. cost (44) cost (44) cost (32) cost (26) - cost (29)
6. Watching sports on TV or listening time (57) time (71) time (56) time (69) time (50)
on radio. N .
32.  Going to watch s;om in person, cost (32) cost’ (29) cost (26) time (25) inconven (22)
35.  Playing competitive sports. time (42) time (38) time (38) time (54) time (23)
31. Jogging, weight lifting or other time (55) " time (52) time (54) time (49) time (46)
exercise program.
33, Camping, hiking, back-packing, time (40) time (4%6) time (29) time (48) time (38)
hunting, fishing, etc.
. 40.  Picnicing, visits to parks, zoos, nature time (52) time (48) time (41) time (39) time (34)
walks, or driving a car for pleasure. )
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TABLE 4.1l Contihued

-

Playing with your children.

42,
36. Playfg indoor activities or games
with riends and/or family.
‘41, Visiting with filends or family
members, writing letters, talking
*, to frignds on the phone, etc.
3.  Going to church or doing other
. church-selated activities.
44,  Playing with pets.
1. Reading {fiction books, periodicals,
and nonfiction).
5. Watching news and information
programs an TV or reading in
g newspapers and news/magazines,
o 43.  Do:it-yourssif activities or hobbies.
45.  Sitting and thinking—day-dreaming.
38.  Charity, volunteer, socia) service, of
political organization activities,
39.  Fraternal organization or ciub
activities.
1
Yy se
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500,000 +

time
time

time

time
time
time

time

time

time

time

(67)
(49)

(59)

(42)

(69)
(75)

(64)

(60)

(55)
(64)

100,000~
499,999

time
time

time
time
time
time

time
time

time

time

(68)
(52)

(61)

(39)

(65)
(72)

(61)

(55)

(43)
(56)

ey

10,000~
99,999

time
time

time

time
time
time

time

time

time

time

(64)
(44)

(52)

(43)

(68)
(71)

(58)

(52)

(57)

(45)

2,500~
9,999

time
time

time

time
time
time

time

time

time

time

(64)
(55)

(58)

(45)

(71)
(77)

(53)
{51)

(60)

(71)

rural

time
time

.time

time

time

v

* time

U,
time

time

time

time

(36)

(54)
(62)

(50)

(52)

(46)

(34)




the most important barrier for only one activity in the lérgest ,
cities; it is most important twice in the next largest cities
(100,000-499,999); it is most important 8 times in medium-sizgd towns
(10,000-99,999); and it is most important 13 and 12 times for small
‘towns (2,500-9,999) and rural communities respectively. In addition,
the pattern of activitiés‘for which availability is the most important
deterrent to increased participation.is almost a perfect scale, i.e.,
if availability is most important for the larger community, it is also
most important for each subsequent smaller cémmuni;y in all but three
of 24 possible instances. In most cases, availability supplants time
as the most important factor. )

The second major‘compopént‘of availability as a deterrent to in-
creased participation is the.tyée of aé%ivities to which it is applied.
As would be expeéted, it is concentrated on the performing arts and
those visual arts most likely to be done away from home. Thus, the
single moét importaht factor in getting small town and rural people to

increase participation in these activities would seem to be to make

2
the activities ayailable.

L)

-~

7 puo factors must be considered before a- pronouncement such as
this can be acted upon. The first is that people in small towns and
rural areas were the least likely to be seeking to increase partici-
pation in these activities. This means that the impact of an in-
creased availability, even under the best circumstances, would be mini-
mal. Second, there is no way to test the validity of perceptions of
unavailability. It is possible that communications was the major
problem and not actual availability. Some test of that possibility
would have to be made before any plan were designed.

L, 381




Education level, which had served as the best SES predﬁctor
variable for both current participation and desired increase in parti-
cipation, does not £ill the same fole‘in predicting most frequently
cited barriers to increased partiéipation. An inspection of TABLE
4,12 reveals that, while there are some education associated differ-
ences, knowledge of education level‘does very little to increase our
ability ot predict the selection of most igbortant barriers to in=-
creased participation. Differences for arts related activities in-
clude the following:

(1) In the four groups of individuals with some college, fewer
different barriers are likely to bercited.(an average of 3 versus an
average of 4.5 for the lower education groups).

(2) .Those with some college are more likely to cite time as a
barrier to increased participation by an average of 14.75 to.9.

(3) In the two lowest education grdﬁps the lack of interest by
family and friends is much more likely to be the most common baffier
than for higher education groups. In fact, these are the only groups
where this barriér is relatively common. Most of the activities
where family/friends is the most cited barrier are performing ‘arts,

although the specific actiyities vary across classical, folk and jazg

expressions.




TMABLE 4.12 Most Frequently Cited Reason for not Increasing Participation
~ for Fach Education Group

8+ not some graé 4 yr post
to 8th grad HS grad HS college college grad PhD
‘ > *avai £/f  (23) time (32) avail (21) £/f  (33)
. £ (31) £/f (50) "avail (27) / .
:; g:;:::::mz:::vmcmmbmommgéail (31) £/f (28) avail (36) f(f (23) f(f (27) avail (36) f/f. (3;)
,3' Going to choral concerts. f/f (22) cost (16) time (29) t%me (34) t%me (38) t;me (40) ayall 1(30;
25: Singing in or playing for a chorus, choir, time  (63) time (35) time (45) time (62) time (56) time (77) time (1 )
14, ?;L?r::::,‘::fz"ﬂ:ﬁ:ﬂ 'f/f (32) cost (27) avail (25) avail (26) avail (45) avail (45) avail (45)

) ) : : i i 1) avail (23) time (29) avail (30) time (77)
16.  Going to folk/athnic concerts or festivalsavail (42) inconv (33) avail (2 . ] . . .
24.  Playing an insthument inagroup or for time  (63) cost (27) cost (40) time (50) time (53) time (67) time (83)
your own entertainment or taking music
s lessons.

10.  Painting, drawing, making sculpure, time  (33) time (30) time (43) time (54) time (65) time (51) time (34)
doing graphic art, taking photographs

"w N g;i::)c:a’l::'kingmm’voum". time (Z‘fé{;f5 cost (27) time (46) time (54) time (gg; E%mé Egg; Eizz (%(6’9/;
¢ 3 . 3 e
& 12 Taking art classes in painting, time (34) cost (_43) cost (32) time (34) time (- im e
. »sculpture, graphics, film, or crafts. - .
30. coi}mmauauuormodundanu time (33) f/f (29) avail (36) avail (34) avail (42) avail (33) £/f (45)
performance. : . ) . . L
31. Going to a folk dancing performance. £/ f (tgl) £f/f (26) avail (44) avail (36) avail (43) avail (42) avallluf.52)
. - ; i 21) timé (30
. Goi t : ost (33)*inconv (30) cost 25) avail (21) time (20) time ]
gg. 2::?:;;'tl’h'::?:::’:u:i’,::,nc::"°""i"° ct';ime 567 £f/f - 520; avail 534 time 546 time 560; time 535 {E:‘ime (\109’::
in a dance group, taking lessons in either, . > e

or providing behind the scene support.

o
Pl

2. Writing novels, stories, plays, o time (89) time (41) time (56) time (64) time (74) time (63) time (100)
postry, or taking classes in writing.

7. stitinnpaintinc.nraphicms,photo- £f/£f (17) inconv (33) avail (29) time (34) time (41) avail (41) time (49)
hy of sculpture exhibit in i i .
Viting et eshiie, avail (35) inconv (28) time . (26) time (32) time (55) time (34) avail (20)
9. Touring buildings, etc. for design or cost (29) avail (42) time (28) time (31) time (39) time (33) time
histaric value or visiting history, .

~

science or technical museums. oy ) . . T
* f/f - family/friends avail - availability inconV - inconvenience 364
Q -
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TABLE 4. 12 Continued

. 8+ not some ' grad 4 yr post
) to 8th grad HS grad HS college college grad PhD ,
20.  Listening on radio or watchingon TV time (65) £/f (43) time (41) time (48) time (52) time (39) incon (49)
classical music, opara, or dancing. . ] . . .
23.  Watching performancas of jazzon TV time (66) f/f (57) time (47) time (44) avail (48) time (55) avail (46)

or listening on tha radio. L ) .. . .

29.  Listening to radio broadcasts, your own time  (51) time (45) time (36) time (43) time (41) time (63) avail (52)
racordings or watching TV productions
of plays or poetry.

3. Takingclasses or attending lectureson time (48) time (21) inconv (31) time (47) time (47) time (50) time (73)
art history, literature, etc., or belonging
to a litarature club.

4.  Watching regular TV programs dayand time (51) time (33) time (44) time (50) progs (43) time (68)

night except sports and news. . . ] . .
2. Listening to radio broadcasts of all time (64) time (71) time (63) time (64) time (72) time (69) tlme.(IOO)

other music. * ] . . . ; 74)
22.  Listening to recordings. time (65) time (58)- time (59) time (60) t}me (74) time (69) f—lme (
15.  Going torock or country and western  incon (23) cost (23) cost (27) cost (23) time (26) cost (24) incon (39)
or rhythm and blues :ancerts. . . . v
19.  Going to fairs and carnivals. crowds (21) cost (34) cost (29) time (22) time (32) avail (42) avail (47)
28.  Going to the movies. cost (28) cost (33) cost (37) cost (39)r cost (40) cost (38) time (57)
6. Watching sports on TV or listening time (56). time (56) time (61) time (65) time (75) time (55) time (100)
on radio. - ) :
" . ; i 29) cost (36) time (47)
32.  Going to watch sports in person. cost (27) time (27) cost (29) cost (24) time ( ; L
35.  Playing compatitive sports. time (34) time (37) time (36) time (41) time (50) time (47) time (33)
31.  Jogging, weight lifting or other time- (41) time (42) time (54) time (64) time (67) time (69) time (68)
axarcise program, . . . .
33 Camping, hiking, back-packing, time (39) time  (32) time (38) time (47) time (53) .time (40) time (75)

* hunting, fishing, atc. . . ] . .
40.  Picnicing, visits to parks, zoos, nature  time (38) time (29) time (42) time (55) time (60) time (47) time (65)
walks, or driving a car for pleasure, 3 o
A . (“l

365




42.
36.

- 41,

¥4

38.

39,

43,
45,

Playing with your children,
Playing indoor activities or games
with friends and/or family.
Visiting with friends or family
members, writing | etters, talking
to friands on the phone, etc.
Going ta church or doing other
church-related activities,

Playing with pats.

Reading (fiction books, periodicals,
and nonfiction).

Watching news and information
programs on, TV or reading in
newspapers ang news/magazines,
Do-it-yourself activities or hobbies.
Sitting and thinking—day-dreaming.

Charity, volunteer, saciat service, or
political organization activities.
Fraternal organization or club
activities,

to 8th
time (23)
time (26)
time (27)
) .
incon (21)
£/f (37)
time (66)
time (46)
cost (53)
time (48)
crowds (36)
incon (60)

TABLE 4.1 2 Continued

8+ not
grad HS
time (67)
time (44)
time (43)
time (26)
time (75)
time (57)
éime (53)
time (48)
time (84)
time (46)
time (42)

S

grad HS

time (79)
time (49)
time (62)
time (47)
time (81)
time (77)
time (61)
time (51)
time (82)
time (49)
time  (59)

some
college

time (76)
time (51)
time (62)
time (53)
time (75)
time (79)
time (62)
time (64)
time (84)
time (60)
time (44)

grad 4 yr
college

time (78)
time (60)
time (70)
time (62)
time (59)
time (83)
time (69)
time (68)
time (80)
time (72)
time (81)

post
grad
time (80)
time (57)
time (76)
time (44)
time (91)
time (84)
time (71)*
time (70)
time (100)
time (77)
time (63)
3bo

PhD

time
£f/f

time

time
time
time

qual.

time

time

time

(100)
(46)

(53)

(70)

(75)
(71)
(64)

(100)
(100)

(83)




There is no discernable pattern across education groups for the
seiection of barrieré to increased pafticipation in non-arts activi-
ties. Almost all subgroups select éithgr cost or Eime as the most
chosen barrier.

TABLE 4.13 shows the distribution of most important barriers
across eight income groups. The intuitively expzcted pattern is a
decreased likelillood for cost to be a factor as income increases.
For arts related activities this expectation is mildly_ supported. In
the $5,001 to $8,000 group there are five activities in which cost
is the most cited barrier. In the $8,001 to $10,000 group there are
three activities. 1In the $10,00f7to $15,000 group there is one
activity. 1In the $15,001 to $20,000 group there are two activities,
and in the 'two highest income groups there are none. The $5,000 and
below group has only'one activity in which cost is most important;
ﬁowever, this group.also contains many Students and retirees which

-

could reflect a different set of perspectives on barriers (see TABLE
4.14). )

Again, the most important barriers to increasing ncn-arts activi-
ties are unrelated to the predictor variable, income.

Timelis the largesf sfhgle barrier for more than half of the
arts rglated activities for white collar workers, blue collar workers,
service workers, and students. (TABLE 4.14). However, it is most
important for farmers, housewives, and retired persons only 3, 7, and
8 times respectively. For farmers availability is most likely to be
the major barrier (10 ;imes). This compliments éhe finding for rural

areas in TABLE 4.11. 3%93 housewives the absence of interest by family

326
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TABLE 4.13 HMost Frequently Cited Reason for not Increasing Participation
for Each Income Group Over All Activities

‘ . <
5001- 8001- 10001~ 12001~ 15001~ 20001~ over
to 5000 8000 - 10000 12000 15000 20000 30000 30000

Going to symphony or chamber conceriinc  (19) cost (50)*avl (31)*E/f (46) avl (25) avl (20) £/ (27) £/f (33)
Going to an opera, avl (26) avl (40) avl (32) avl (49) time (23) avl (33) £/f (34) f/f (33]
Going to choral concerts. s inc (30) f/f . (29) time {30) inc (28) time (33) time (26).time (44) time (42)
Singing in or playing for a chorus, choir, time (54) time (35) time (30) time (45) time (50) time (53) time (51) time (66)
or other singing group. .
Going to jazz concerts. avl (30) £/f (27) cost (25) f/f (38) avl (33) avl (29) avl (34) avl (45]
Going to folk/ethnic concerts or festivalsinc  (26) cost (36) avi (55) f£/f (32) avl (24) avl (23) inc (26) time(25)
Piaying an instrumentinagrouporfor time (40) time (52) cost (67) cost (32) time (51) cost (39) time (58) time (68)
your own entertainment or taking music

lessons.
+ 10 Painting, drawing, making sculpture, time (43) time (38) time (36) time (47) time (42) time (44) time (49) time(64)
doing graphic art, taking photographs
{as ar1) or making films yourselt,
| :’) 1. Doing crafts. time (39) cost (38) time (39) time (39) time (45) time (52) time (48) time (71
< 12. Taking art classes in painting, cost (43) inc (31) time (27) cost (28) cost {32) time (40) time (30) time (48
sculpture, graphics, film, or crafts.
30.’Goingtoaballetormodemdanca avl. (38) §§£é (22) avl (50) avl (33) f/f (29) f/f (29) £/f€ (23) £/f (33
performance.
. Going to a folk dancing performance. inc  (28) avl (34) avl (37) £/£ (30) avl (42) avl (48) avl (36) avl (35
26.  Gaing to theater performances. time (27) cost (37) cost (24) inc (26) f/f (18) cost (27) time (26) avl (24
1. Acting in plays or musicals, performing time (39) avl (33) time (27) £/f (29) time (64) time (39) time (44) time (58
in & dance group, taking leseans in either, ’
or providing behind the scene support,
2. Writing novels, stories, plays, or time (57) time (70) time (64) time (54) time (36) time (73) time (59) time (70
poetry, or taking classes in writing. :
1. ‘v;i:itinopninting,graphicms,photo- time (27) avl (24) time (26) inc (32) time (26) time (30) avl (27) time (42
graphy or sculpture exhibits,
8.  Visiting craft exhibits, time (31) time (26) time (28) inc (31) time (26) time (28) time (33) time (40
9. Touring buildings, etc. for designor ~ time (25) avl (45) inc (27) time (32) avl (33) avl (29) time (31) time (39)
- historic value or visiting history,
o science or technical museums. .
A . oy~ 1
El{llC inc - inconvenience avl - availability f/f - family/friends ‘3 /L




8C€E

20. .

23.

28.

2.

2.
15.

18,
28.

32.

31.

3.

40.

L}

Listening on radio or watching on TV
classical music, opera, or dancing.
Watching performances of jazz on TV
or listening on the radio.

Listening to radio broadcasts, your own
recordings or watching TV productions

of plays or poetry.

Taking classes ar attending lectures on

art history, literature, etc., or belonging

to a literature club.

Watching regular TV programs day and

night excapt sports and news.
Listening to radio broadcasts of all
other music.

Listening to recordings.

Going to rock or country and western
or rhythm and bluss concerts.

Going to fairs and carnivals.

Going to the movies.

Watching sports on TV or listening
on radio. .

Going to watch sportsin person.
Playing compatitive sports,

Jogging, weight lifting or other
exercise program,

Camping, hiking, back-packing,
hunting, fishing, etc.

Picnicing, visits to parks, 2008, nature
walks, or driving s car for pleasure,

prog - program

372

to 5000

time
time

time

time

time
time

time
cost

cost
cost
time
cost

time
time

time

"time

(49)
(42)

(45)

(24)

(40)
(54)

(51)
(32)

(22)
(30)

(61)
(24)
(55)
(45)
(30)

(33)

5001-
8000

‘time

time

time

time

time
time

time
cost

cost
cost

time
cost
time
time

time

time

(42)
(40)

(40)

(37)

(38)

(48)

(46)
(53)

(51)
(44)

(53)
(44)
(30)
(64)
(39)

(42)

TABLE 4. 13 Continued

8001-
10000

time
avl

time

time

time

time

time

avl

cost
cost

‘time

cost
time
time
time

time

(31)
(32)
(41)

(39)

(37)

(53)

{53)
(32)

(32)

(52)
(68)
(21)
(38)
(42)
(35)

(46)

10001-
12000

time (42)
time (48)
time (36)

time (29)

time (46)
(76)

time

time (60)

crowd (22)

(27)
(50)

(66)

cost
cost

time
cost

time
time

(23)
(45)
(46)

time (41)

time (47)

12001~
15000

time
time

time
inc

time
time

time
avl

crowd (24)

cost
time
cost
time
time

time

time

(57) time
(49) f/f

(55) £/f

(28) time

(47) *prog

(64) time
time
.avl

time
(35)

(62) time
cost
time
time

(20)
(45)
(42)

(41) time

(39) time

cost

15001-
20000

»

(34)
(42)

(31)
(40)

(42)
(69)

(60)
{20)

(30)
(31)

(54)
(27)
(33)
(55)
(44)

(43)

AR

20001~
30000

time
time

time

time

time
time

time
cost

timg
cost
time
cost
time
time

time

time

(63)
(57)

(52)

over
30000

time (48

i
time(59{
time (54
time(§4
time (55
time (81

time (66

cost (27

<

crowd?27
cost (30

time (71
time (29
time (46
time (75
time (58

time (67



6Z¢

43.
45,

38,

"39.

Pla'ying with your children.
Playing indoor activities or games
with friends and/or family,
Visiting with friends or family
members, writing letters, talking
to friends an the phone, etc.
Going to church or doing other
church-related activities.

Playing with pets.

Reading (fiction books, pefiodicals,
and nonfiction).

Watching news and information
progiams on TV or reading in
newspapers and news/magazines,
Do-it-yourself activities or hobbies.
Sitting and thinking-—day-dleau;ing.

Charity, volunteer, sdcial service, or
political organization activities.
Fraternal orgarization or club
activities. ’

- time

. time

to 5000

(34)
(53)

time
time

time (45)

time (31)

time (52)
time (66)

(56)

(47)
(75)

(44)

time

time

time (40)

TABLE 4.13 Continued

5001-
8000

time (65)
t;me (43)

time (42)

time (35)
(54)

(62)

time
time
time (55)
time* (43)
time (75)
time (62)

time (53)

“time

>

" 8001-
10000

time (75)
time (39)

time_(58)

(48)
time
time (78)

time (54)

(61)
(79)

(43)

time
time

time

time (71)

(78)

10001-
12000

time (83)
£/ (47)

time (51)

£/£ (29)

time (73)
time (73)

time (63)

(44)
(85)

(67)

time
time

time

time (38)

12001~

15000 '~

time (76)
time (49)

time (69)

time (44)

time (73)
time (61)

time (59)

time
time

(55)
(70)

time

time (55)

15001~
20000

time
time

time
Id

k]

time

time

time

time

time
time

time

(73)
(43)

(62)

(57)

(30)

(79)

(52)

(59)
(95)

(41) time (53)

(46)

. 20001-
30000

time
time

time

time
time
time
time
time
time
time

time

{

~J

(88)
(56)

(70)

(52)
(81)
(79)
(64)

(55)
(77)

(54)
(66)

- over
. 30000

time (81)]
time (68]

time (72

time (63]
time (91]
time (94
time (78
time (83
time (91
time (78

time (53
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IText Provided by ERIC

' on cra b

* avail - availability
' . child - children -

for Each Occupation Group Over All Activities

science of technical museums.

TABLE 4.14
white
collar
% .o
17.  Going to symphony or chamber concerts@va il (19)
18.  Goingto an opera. ) avail (25)
13.  Going to choral concerts. time (38)
- 25.  Singing in or playing for a chorus, choir, time  (51)
or other singing group. -
14, Going 10 jazz concerts. avail (33)
16.  Going to folk/ethnic concerts or festvalt@avail (24)
24.  Playinganinstrumentinagroupor for time (47)
your own entertainment or taking music
lessons. ,
10.  Panting, drawing, making sculpture,  time (49)
doing graphic art, taking photographs
(as art} or making films yourself.
1. Doing crafts: R time (53)
12, Taking art classes in painting, time (34)
sculpture, graph.:cvs, film, or crafts. ’
30.  Going to a ballet or modesn dance avail (30)
performance.
31.  Goingtoa folk dancing performance. avail (-40)
26.  Going to theater performances. cost (23)
21.  Acting in plays or musicals, performing time (39)
in a Gance group, taking lessons in either,
or providing behind the scene support.
2. Wnting novels, stories, plays, or time (55)
poetry, or taking classes in writing.
1. Visiting painting, grzphic arts, photo- time  (30)
waphy or sculpture exhibits.
8.  Visiting craft exhibits. time (39)
9. Touring buildings, etc. for designor time  (35)
historic' value or visiting history,

blue
collar

time (35)
avail (41)
time (27)
time (48)
avail (26)
f/f {26)
time (47)
time (37)
time (41)
cost (35)
avails (24)
avail (49)
time (20)
time (30)
time (48)
time (28)
time

time (31)

-

farm service

avail (100) &£ime

time
avail ( 57) time
avail ( 71) €ime
avail (100) cost

time
cost (61) time
time (51) t%me

cost {84) time
avail ( 67) time

avail
cost (100) avail

time (100) cpst
cost (100) time

avail (100) time

avail (1090) ‘time

(30)*child (100) time

f/f - family/friends
‘p/t ea - part time each

avail (67) time

h/cap - handicaps

<

house-
wives

(24) *f/f
(30) f/f
(25) f/f
(45) time

(33) f/f
(37) avail
(33) time

(79) time

(70) time
(51) cost

(46) f/f

(42) f/f

(28) cost
(43) time

(75) time

(45) incon

(54) incon
(49) avail

Most Frequently Cited Reason for not Increasing Participation

(30) time
(33) avail
(24) *h/cap
(23) time

(31) avail

(22) incon
(23) h/cap

(34) h/cap

"(32) time

(27) time

(40) avail
{37) avail

(27) h/cap
(20) time

(44) h/cap

(24 h/cap

(23) incon
(26) h/cap

retired

(34)
(33)

(35)*

(59)
(35)

(33)
(23)

(32)

(29)
(28)

(44)
(49)

(24)
(38)

(45)

(36)

(27)
(43)

Fa )

P |

incon - inconvenient
prog - programs

/\/‘"'
.

students

avail
avail
incon
time

avail

avail
time

time

time
time
avail
avail

time
time

time

avail

avail
avail

(23)
(34)
(26)
(41)
(39)

(27)
(44)

(37)

(40)
(26)

(36;
(32)

(19)
(40)

(73)

(30)

(34)
(32)




TABLE 4.14 Continued

white blue - hquse-— -
collar collar farm service wives retired students

20.  Listening on radio or watchingon TV time (39) f/f (39) time (100) time (52) time (43) time (58) time (46)
classical music, opera, or dancing. . .

23.  Watching performancesof jazzon TV time (46) time (25) p/t ea( 50) time (70) time (45) time (37) time (42)
or listening on the radio. ’ . .

29.  Listening to radio broadcasts, your own time .(47) time (42) avail ( 91) f/f (36) £/f (34) time (41) time (48)

recordings or watching TV productions

of plays or poetry. \
e

3. Takingclasses or attending lectureson  time  (45) time (40) avail (.48) time (51) incon (27) incon (32) time (43)
art history, literature, etc., or belonging '
to a literature club.

4. Watchingregular TV-programsday and time (44) time (43) time ( 67) time (75) time (36) progs (58) time (49)
night except sports and news.

W 21, Listening to radio broadcasts of all time (63) time (62) time (100) time (64) time (53) time (31) time (58)
:f).. other music. .
22, Listening to recordings. time (57) time (61) time (100) time (47) other (29) other (29) time (50)
15. Goingto rock orcountry andwestern cost  (22) avail (23) time ( 39) cost (24) cost (23) cost (24) cost (35)
N or rhythm and blues concerts, ‘ ' . .
19.  Going to fairs and carnivals. cost (20) cost (28) time ( 49) time (25) cost (25) crowds(3l) avail: (23)
28.  Going to the movies. cost (34) cost- (34) time ( 58) cost (41) cost (40) cost (31) cost (39)
6. Watching sports on TV or liste.ing time (62) time (65) time “( 96) time (54) time (50) f/f (55) time (59)
on radio. . )
. 32.  Going to watch sports in person. cost (26) cost (24) cost ( 73) crowds (26) cost (19) cost (36) incon (31)
35.  Playing competitive sports. time (40) time (46) avail ( 82) time (47) child (33) h(cap (35) time (39)
37, Jogging, weight lifting or other time (58) time (57) time ( 60) time (68) time (35) time (32) time (53)
exercise program. ‘ .
33.  Camping, hiking, back-packing, time (44) time (47) time ( 69) time (43) time (29) h/cap (31) time (33)
hunting, fishing, stc.

«40.  Picnicing, visits to parks, 2005, nature  time (49) time (49) time ( 59) time (55) time (28) h/cap (20) time (45)
walks, or driving a car for. pleasure,
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TABLE 4.1 4Continued

. white blue ' ' house-
' collar collar farm service wives retired students
"42.  Playing with your children. time (62) time (72) time ( 79) time (90) time (68) time (31) time (42)

36.  Playing indoor activities or games time (51) time (53) f/f ( 50) time (59) f/f (39) f£/f (44) time (59)
with friends and/or family.

41, Visiting with friends or fa-nily time (64) time (52) time ( 79) time (82) time (46) incon (28) time (53)
members, writing letters, talking
to friends on the phone, etc.

34. " Going to church or doing other time (49) time (44) time ( 56) time (62) time (27) time (30) time (27)
church-refated activities.
- 44.  Playing with pets. time (74) time (60) time (100) time (76) time (70) h/cap (71) time (63)

1. Reading {fiction books, periodicals, time (74) time (74) time (100) time (81) time (83) time (59) time (71)
and nenfiction).
5. Watching news and information time (65) time (59) time) ( 60) time (64) time (41) time (50) time (61)
programs on TV or reading in ‘ ‘ s
w newspapers and news/magazines. .
2 43 Do-it-yourself activities or hobbies. time (64) time (49) time ( 70) time (79) time (45) h/cap (36) time (45)
45.  Sitting and thinking—day-dreaming. time (76) time (72) time ( 54) time (85) time (70) time (34) time (58)

38.  Charity, volunteer, social service, or time (58) time (60) time (100) time (94) time (30) h/cap (41) time (53)
political organizatizn activities. ) . . :

38.  Fraternal organization or club time (42) time (72) time (73) time (34) time (23) time  (56)
activities,
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and friends is the most important factor for nck increasing seven
different activities. Retired persdns cite age and handicaps as
being most important for seven activities also.

There are several aspects to the distributicn of the less com-
monly selected barriers. For example, the activities where age and
handicaps are the most important barriers are confined neither to
away nox acti&e bursuits as might have been predicted. Rather they
are spread among a vayiety of arts related leisure activities. .
Similarly, the lack oé interest by family and friends perceived by X
housewives applies to a variety of performing'arts activities.

While a¥l but one require travel away f;om home, theyv seem not necgé;
sarily pursued by the same group of people. The aétivities incluéé
symphony concérts, choral concerts, jazz cboncerts, ballets, and fqik
dance performances. 8 . '

Another example of the diversity created by examining karriers A
in terms of occupation groups is the fact that for no activity is
there‘a totally consistent most important barrier among the ar's
related activities (although time is the almost unanimous choicsz in ¢
several cases). There is considerably less inconsistency among the
non-arts activities. Time and cost dominate across occupation groigs

to almost the same extent they have for all other SEJ3/demographic

variables.
E )
B _ B}
8One key is the proportion wheo cite the most in . -ant barriers.
If it is lew, then the opportun:ty for other barrie . be "almost"
as important a factor for the entire group iz highe .nterpreta-
tions of results report=d hec: are ger=ral because .. _.aall cell size.

See APPENDIX X for more detailed resulis suppc: ting this interpreta-
tion.
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Summary/Conclusions

in many ways this short Chapter is the most important for future
policy considerations Eecause it focuses directly on the f actors wﬁich
are reportedly keeping pecvle from increasing participation levels
to the extent they desire. However, the results themselves suggest
that this problem cannot. be resol&ed with a simple question asking
people to identify the most important barrier to their increased par-
ticipation. The resulgs of this question have provided an ordering
of barriers and suggested the most likely areas for policy attention
(assuming the goal is to increase éarticipation levels in the popula-
tion). It has also suggesfed, in a crude way, some of the specific
areas and groups which might be targeted in suoh programs. The
relationship of community size and perceived availability, and some
specific relationships between barrier selection on the one hand, and
race and occupation on the other, are the most notakle examples.-

However, thie imporcant role of the combiaed time barrier and our

inability te identify the relative importance of all harriers for

. each activity leave maay uneaswered guestions if our goal is to pre-

N

dict the precise {or even approrimat:.) impact bf a particular program.
Furthermore, i: seems unlikely that, even if it had wveen p ssible to
order the barriers for each respondent and then aggregate those oraer-
ings over all respondents, a satisfactory answer would have been
produced. The first difficulty is that noone knows how to weigh the
impact of "not enough time" or "like other things better" in an egua-
sion of possible change. It‘is perhaps even more disturbing that

individuals with a strong desire to increase participation are almost
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as likely to cite time as a barrier to that increase as those with
only a general interest in increasing participation. Beyond what

our historical analysis told us about the pattern of participation
over time and the limited prediction capability supplied by educa-
tion level and some of the other SES/demographic variables (on a
limited number of arts related activities) there is little help in
SOrtihg out these possible changes in behavior. Indeed, it is diffi-
cult to determine if people who cite time as the most important bar-

rier to increased participation are more or less likely to change

. their future Lbehavior.

The second difficulty is that we do not know enough about the
genesis of a particular leisure behavior pattern to unéerstand whiqh
predictor variables need to be considered and which afe subject to
outside manipulation (not pejoratively). This study has suggested
some of the factors which predict leisure behavior and, in the
historical énalysis, may have identified a line of future research
that will help to explain how people choose a leisure behavior pat-
tern. This information will be useful in the projection of short-
range changes and in pinpointing certain target groups where sone
narrowly defined type;/of leisure behavior changes are more likely
to take place. But in not being able to focus on potentiélly impor-
tant environmental and psychological issues, our ability to address
even relatively simple policy and prediction issues may have been
severely limited.

Part of the solution to these problems will be to continrnue to

address basic questions about leisure patterns, long-term changes.
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and factors which keep people from doing what they say they want to
do. However, another part.of the future research activity must ad-
dress leisure behavior in considerably more detail with a focus on
why choices are made rather than just what choices are made. With-
out such basic research to complement the market resgarch-type find-
ings provided by tﬁis study and others, the complex‘individual beha-
vior and social questions raised in the goals of this study are un-

likely to be satisfactorily answered.
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