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'Welcome, tekhers, to this $CAT Consumer'Education Teacher PAL*. We hope you will, find his a

;eful resource while you'ire teaching this:subject. Features of this PAL include:'

A CONTiNT.OUTLINE of the Student PAL subject matter to aid 'you in class 'discussions.

.!

STUDENT qUiECTIVES which state in behavioral terms the objectives of the Student PAL.

SOGGTE1,ACTIVITIES syhich You may wish,to use as enrichment activities. These include:

INTRO UCTORY ACTIVIT/fE which give suggestions for introduCling the topic.

DEVELOPMENTAL ,ACT VITIES which giVe idea's for developing the major concepts in'fhl

. S udeht PAL These suggestions are keyed to each section of the Student PAL

a d include appropriite resources.

RVIEW CTIVITIES which give sugpstions to guide the culmination of the study.

r

RESOURCE suggeStiOns Which,are Of three types and/coded as follows:

4 Materials developed by $CAT and included in this Teacher PAL.

+ Commercially developed materials, available at a cost.

= Commercially developed materials, available free or on a free -loan basis.

ADDRESSESeof the !Inducers of all suggested resources is well as others which you may wish

to contact for additional Ideas and/or materials.,

Packaged Activities for Learning
4
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.A SPECIALIZED, VOCABULARY which is an alphabetizedilist* of all the "Passwords" listed ,'

in the Student PAL.

FILMTESCRjPTIONS for each film suggested as a resource. ,

INSTRUCTIONAL AIDS which include Xerox masters for the Test, the Test Answer Sheet,

StudenfActivity Sheets, Film Guides, and Trhsparencies which you may wish to use

in your study.

(

ANSWER KEYS for the Test, $CAT-developed Activity Sheets, and all pages from the Studerrf

PAL requiring student responses.

A STUDENT PAL for your reference,

In addition, some pages in the Student PALs are designed specifically td encourage class discussions,

and teacher-led discussions may be necessary to insure student comprehension/of the concepts presented.

Such pages in the Student PAL for this topic include:

Pages 5 - 6: Making choices and determthing the costs of those choices

Pages 22-23: Determining the consequences of choices

Page 24: Opinions about credit

Pages 30, 31, 34: Qualifications for credit

'Pages 38, 41, 44: Consumer reactions to problems

These features are suggestions only. You, the instructor, know your class best and should feel free

.to choose those activities and resources most appropriate for your 'students.
0'

9
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Credit is a {nuns of
A

extending,on*s purchasing power in times of emergency, need, or SfMple desire.

d

Credit provides the opportunity forpersons toAncrease theirbuying power by means of having the use of

V

d

money,lerchandise, or services immedWy and paying 'later,. For some it irey mean the convenience of
,

'tarrying smaller sums of money when shopping; ,for. others credit is 'a form of "forced savings" as they

find it'epsier to make payments at specific intervals than to save4 in *age.

TOday's consumer

than for the money he

informed consumer.

,

usually shoplorecarefully

necks to purchase it. It is,

for the. product he'wishes to buy with his credit dollar

the purpose of this unit to make the credit user a more

f

r,e concepts of what credit is, 10 to obtain it, the costs Of credit, the limits of.personal credit,

and the consumer protefti4s offered,the credit consumer are presented to help make today's young consumer.

a more informed credit consumer.
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f. The Meaning of credit

A. Definition

1. The system ,which allows Consumers

to obtain goods, services' or mosey

and pay at a later date

2. Examples of credit

a. Goods

b. Services

c. Money

B. Advantages and ditadvaritages

1. Advantages

a. Immediate use of goods

b. Convenience

c. Credit'rating

2. Disadvantages

a. Cost

b. Ties up future'incoMe

c. Risk .

d. May encourage overspending

S.. Types of credit accountr

1. Sales, or purchase credit

a. Open or regular charge accounts

(1) Convenience credit

(2) No charge if paid in ,30

(3) APR: approximately 18%

b. 4evolving,or flexible accounts

(1)' Predetermined maximum

(2) Predetermined payment period

(3) APR: approximately 18%

';

c. Installment purchase accounts,

(1) Regular payments over a

specified., eriod

(2) Buyer not legal 'owner until

item is paid'for

Finance charges usually high

Charges may include

(a) Credit investigation

(b) Contract

(c) Collection

(d) Filing fees

(e) Credit life insurance

d. Credit cards

(1) Isiued by department stores,

banks, oil companies, etc,

(2) 300+ million in use today

(3) Regular/revolving option

(4) Predetermined 'maximum

(5j Monthly billing
,

,(6) $50 liability limit if lost

(7) APR: approximately 18%

(Pi% per month)

e. Services

(1) Professional services

(2). Monthly statements

f. Utilities

(1) Electricity, gas, water

(2) Telephone

2. Cash loan or borrowing credit

a. Commercial banks

(1) Largest source of consumer

credit

(2) Variety of loan services

(3)

(4)



(3) Equal monthly installment

payments

(4) Strict qualification re-

quirements

(5) APR: approximately 12-18,,

b. Credit unions

(1) Limited membership

(2) Low interest rates

(3) APP dpproomate

c. consume! 'e 1r

(1) Specialize Id in

(2) Loans available to greater

credit risks

APR: approximately 12-36%

d. Savings and loan associations

(1) Loans limited to mortgages

and home improvement

(2) APR: approximately 7-12%

e. Life insurance

(1) Cash surrender value of

policy

(2) Reduces insurance coverage

(3) No repayment schedule

(4) APR: approximately 5-71/4%

f. Other sources

(1) Loan sharks

(2) Pawnbrokers

(3) Individuals

17
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I1. Obtaining credit

A. Credit-ability

1. Character

2. Capacity

3, Capital

1,1

3

B. Credit applications

1. Personal information

2. EmploYment data

3, Personal history

4. Credit history

5, Public record information

C, ,credit records

1. Rating

2. Credit bureaus

a. files on credit users

b, Confidentiality

Consumer rights

III Credit costs

A. APR

B. Dollar cost of credit

C. Cost factors

1. 'How much is borrowed

2, How long the loan iS for

3, How high the interest rate ,

IV, Too much credit
(

A

A. Action plan

1, Contact, creditors

2, Borrow'to pay off'creditors

3, ytilize credit counseling service

4, Bankruptcy



B. A safe amount for credit

1. .Nom e
than 1/3 of yearly dis-

c, Consumer rights

(1) Review of file

creti ary income
(2) Notification

2. No more than 10% of take-home

pay can pay off in 12-24 months

(3) Correction of errors

3. No more than 20% of yearly take- Credit cards

home p
1. Guard against loss

2, Liability limit of $50

V, Consumer protection

4fregislatior

mr1, T1 (c4* Iding

a. 'Consumer Proter 14)

b. Basic law governing credit

c.. Prohibits discriMination

d., Requires disclosure of all

terms on Contracts

(1) Finance charge

(?) APR

(3) ,Other conditions of sale

C. Unfair credit practi(es

1. Local, state and; national agencies

a. Better Business Bureau

b, Legal Aid SOiety

c, State Attorney General

d. Natio01 Credit Union Administrat.

e. NewsOpers

f. Chamber of Commerce

g. Small Claims Court

h. District Attorney

i, Radio/TV stations

2. Regulation
2.

a. Interpretation of the Truth

in Lending Law

b. Provisions

Federal agehcie$

a. Federal Trade Commission--Bureau

of Consumer Frauds

b, U,S, Post office

(1) Purpose c, President's Special Assistant

(2) Penalties for Consumer Affairs 1

(3) Definitions d. President's Committee on Consumer

(4) Forms to be used Interest

(5) Required information

(6) Advertising

(7) "Cooling-off" provisions 1

3. Fair Credit Reporting Act

a. Regulates the use of personal

credit information

b, Confidentiality of records
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1. Given 'a password and several definitions,

the student will select the, alternative

which defines the password,

2. Given several alternatives, the student

will select,the ,alternative which defines

and/or describes credit.

3, Given a realistic situation, the student

will determine whether or not the situa-

tion is an example of credit.

,1

4. Given several alternattves, the student

will identify the principal advantage(s)

of credit.

5. Given several alternatives,. the studpnt

will identify the principal disadvantages(s)

of credit.

6. Given several alternatives, the student

will identify the mathematical description

of the dollar cost of credit.

tGiven a realistic situation involving a

credit purchase, with or without extraneous

mathematical information, the student will

calculate the dollar cost of credit,

5

8. Given several alternatives, the student

will identify the annual percentage rate

as the best way to compare alternative

credit arrangements.

9.. Given several alternatives, the student

will select the definition of annual

percentage rate.

10. Given several alternatives, the student

will identify sources of loans.

11. Given several loan sources, the student

will identify the source of offering the g

lowest interest rate.

12. Given several alternatives, the student

will identify types of credit accounts.

13. Given several alternatives, the student

will identify the thirty-day charge

account as costing the consumer the least

for its use.

14. ,Given several alternatives, the student

will identify methods of protecting a

good credit rating.



15. Given several alternatives., the st dent

will identify criteria for determi ng

eligibility for credit.

.16. Given several altenatives, the stu

will identify the purpose of local

credit bureaus.,

ent

17. Given several alternatives, the student

will identify the ser ces not offered

by local credit bureaus,

18. Given several alternatives, the student

will identify signs which P0,5;ib1y

signify abuse of credit cards.0

.1;

20
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19, Given several lternatives, the student

will identify ways inehich credit cards

can be obtained legally.

20. Given several althrnatves, Ment

will identify ways in which consumers are

, affected by the Truth in Lending and the .

Fair Credit Reporting Act.

21,

The student will be able to complete a

. credit application.

1
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Generolizafions

c

,Credit has both advan-

tages and disadvantages

for the modern credit

consumer.

I)

22

Activifies

Administer Ch.a.r.rge!! tesit as a Pre-test.

2. Utilite an audio-visual approach to define credit.

s.

r.

Develop a class definition of credit.

Write "What is Credit?" on chalkboard or overhead transparency.

Encourage one-sentence answers..

7

a

kesourCes

* Test ,

Teacher PRA

+ The ionsumer and'

Credit

sound filmstrip)

Current Affairs

+ Consumer At Large,

"Ca or Credit"

(sound filMstrip),

Coronet Multimedia

Company

+ Interact,

be Cash.

Charge?"

(sound filmstrip and

student booklets)

Pitman Publishing

+ Personal Money Manage-

iiinf,79sing Credit as

A Tool"

(cassette tape and

transparencies)

Pain S. Amidon

* Specialized Vocabulary

Teacher PAL

23



Genera lin lions

24

Activ4ies

4,

5.

Explore students' current understanding

Discuss who uses tredit; the ,histor'y

Assign students to explore the his

to class rater in the study.

Collect materials for n board

Credit advertising

Credit applications

Loan agreements'

notes

of,credit.
of credit,

ory of credit for a report

displays on credit:

4

Installment coqracts

t, "BudgOt" sarlans of local retail or discount stores

Periodical a ides' On credit

oyeijow pages" 1 istings

e,

4
/ 1

If

Resources,

* Transparency jlaster
#1

Teacher' PAL'

+Consumer Credit:

The,Firiis of Credit

We Use

,

National Foundation'

for Consumer Cr,editir
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ActiAties ResOUrces

WHAT IS CREDIT

class reactions to the statement; "We're in the'Charge Age."

student opinions of credit.

t three major statements' about credit:

Credit is bad -- alWays pay'cash.

Credit is necessary in many situations.

.Credit should be used as.often as possible::

lestthat each student deterMine which statevnt.mdst nearly:matches.

own feelings today.

evaluate these feelings at the end of the study.

the evolution of crdigin our society,' emphatizing the movement,

charge.: ,,

camples of credit.

loe what use of creditris made,by ClaSs members and their families.

the benefits of consumer credit:

?savers: . Interest

borroweri:, Use of goods

.
Increased produCtion of, goods

'EMployMent

Lower costs,

26 9

N

* Student PAL, pp. 3 -24

+ Bu in on Credit

mm Tilir:711m Guide #1)

Coronet Multimedia Company

* Student Activity Sheet #1

Teacher PAL "-

* Transparency Master #2'

Teacher PAL

4

27
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Activities

7 Discuss the advantages and disadyantagesiotusing credit.

8. Emphasize the fact tat credit is used in three basis types of purchases) Goods

Services

Mondy

List several examples -Of each`.

9. Discuss the main reasons for buying credit.

Emphasize (1) It allows for the purchase of costly goods before the total purchase

price has been saved. !

, (2) Such purchasi ng helps establish a credit rating.

o

10. Define the two types of credit: Sales or Purchase Credit.

Cash Loan or Borrowing.Credit

11. Discus the characteristics of types of sales or purchase credit.

23

Resources

* Transparency Master #3 .

Teacher PAL

+ Consumer Edutation:

king,

(Film,Guide W2)

+ Retail Credit Buying

16 mm. fi ms

BFA Educational. Media

* Transparency Master #4

Teacher PAL

+ Getting Your Money's Worth,

Group I liking Credit

Work for You"

(sound filmstrip)

Society for Visual ,Education

* Transparency Master #5

Teacher PAL

*Student Activity Sheet #2

,Teacher PAL

+ Credit Buying, Series

sound filmstrips

Interpretive Education

+ So You Want to Use Credit,

Situation Two

(multi -media kit) , v ' 29
Changing Times Education ,

Service



klivilies Resources

12, Discuss the characteristics of types of cash lloan or borr6ing credit,

13. Prepare a bulletin board illustrating various local credit and lending institutions.

14: Discuss mail-order loans.

'Collect examples of advertising. from newspapers and' periodicals.

Emphasize the types of loans available and that. costs are high.

15. ,Discuss student membership in credit unions. I

Membership possibilities include:

Parents who are members

Students employed part-time by a firm offering credit union priv!leges

Teacher credit unions allowing student members

Local community or open charter 'credit unions

4

16. Develop guidelines for the wise use.of charge accounts.

Include cautions for credit card holdersqo remember.

* Transparency Master #61

Teacher PAL

* Student Activity Sheets

#3 and #4

Teacher PAL

+ Credit Cards

(16 mm TV- Film Guide #3)

Churchill Films

+ World Without Money

mm' film)

Walt Disney Educational Media

Company

* Student PAL, pp. 25-44

31.



Activities Resources 4

.2 Discuss the'"3 C's of Credit."

Pevelop questions to clarify the meanings of iaCh measure:

C6aracter: Is he a stable reliible person who really. tries to, meet all his

obligations? .

Capacity: Is it likely that his income,will either remain stable or increase

during the life of the loan?

Capital: Will he be able to make payments for this and all his other

obligations?

3. Evaluate the "6

Character

Capacity

Capital

DiscuSs how the

C's of Credit."

Collateral

Conditioni

Common Sense

additio C's apply when a person is considered for a loan.

4. Ask students to give illustrations to prove that size of income alone,is not enough

information tolvaluatecredit risk.

Situations might include a borrower with a $10,0001income who is a better credit risk

than a borrower with a $15,000 income.

5. Collect as many credit applications from as many credit sources as possible.

Discuss the kinds of questions asked,and why they,are necessary.

Classify each type of question as to whether it applies to Character, Capacity,

or Capital.

6. Practice filling out a,credit,application form. (

. Discuss whether students feel the questions are reasonable and necessary

or an invasion of privacy.
`Ast ''

32
Ask whether students consider themselt#0 loodchdit risk.

Ask, two groupOiof students to fillvat diffireht:fohms for imaginary

persons--one a good credit risk, the otWr-a pOr credit rick.
,,,

* Traqsparenct Master

Teacher PAL

/4

* Student Activity heet #5

Teacher PAL

* Student Aqivity Sheet #6

Teacher PA

+ So You Want to 1.1.2, Credit,

Nfiiii5-5ne 77- 1
. (multi-Media kit) ".

Chanling Times Education

Service



Activities

7. Survey 1.001 credit granters'on their. policies for granting credit to young people.

8.: Try to obtain scoring systems used by various lenderS.

Develop a series of cartoo depicting the relationship between borrowers and

cre4itors.

10. Invite local resource persons to speak on credit accounts which are available in

their stores or business? ,and the information necessary for making application.

11. Review and dighussdthe steps necessary in applying for credit.

V

12. Discuss credit records and the factors in a "good credit rating."

A

J

13.

O

Disass: What. arethe consequeoces,Of a bad credit rating?

,,

,.14. Outline the roles Of credit bureaus in the granting ofCredit.

Emphasize that credit applications arklenerally sett to local credttlurtaus

for verification.

Visit. a cal credit bureau,' if possible.

17'

13

Local Reiource Person

+ A for Credit

soup

Interpretive Education,

+ Measuring and Using, Our.

Credit Capacity j

reprint) . .

National Foundation for

Contumer. Credit., Inc.

+ How to Establish YO-0

CreetW
(reprints and,transparencyY

Changing TiMes Education

ervjce

Most of YoUr Montt

"A boodlielit Rating

(sound, filmstr,i'p)

Educational Activities, Inc.

Local CrediFBureau

35
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Activities

.44.41.11144.

14

15,' Emphasize how important it is for the consuA to know Jwhat he is 'signing.'

I

16,.. Discuss the meaning of: "Your Signature Is Your, Pledge."

'1;,i3Invite a ocal attorney or law student' to explain student righti and 1.4iifty in

credit contracts.

(Many students hoe already entered into contracts with record clubs; book clubs,

etc.)

, Resources

+ Consumer Contracts

learnsng Activity Package)

Unigtaph Products ,

+ Consumerlense,

,IJOWYglign"
(cassette tape and response:

book)

Coronet Multimedia Company

+ Making the M st of Your Monet

TOTII to ow gout

Contracts"

lsound filmstrip)

Educational.Activittes; Inc.
r

(

Oergbnal Money Management,

"Credit Instruments"

(cassette tape and bins-

parencies)

Paul S. Amidon
r

+ Read Before You Write k

TITMMfifi -

FilmFair, Communicatio s

41

+ Your Credit Is Good -1 A

aboutlinFEater

MirTirm #5)

Journal Films, Inc. .

Local Risourte Persopi '29.4



Activities

18. Compare various credit contracts,

Oblain copies of actual installment contracts and loan appliptions.

Compare wording, various Clauses and conditions.

Suggest that a group of students displp these copies and provide labels' for

various sections.

1 List credit pitfalls to avoid in contracts.

Define and paint out the possible difficulties the consumer might incur from:

Late charges

Credit Life Insurance

Acceleration clauses

Balloon,clauses

Locate each of these areas in contract copies.

L
,20., Develop a list of consumer questions to use before every credit purcliase.

Questions might include:

Is the item needed or just wanted?

-Is it worth paying mbr,e money to gettit?

Will its value outlast the payments?

Do I'have a saving8 program?

Do I need it right now?

Will the payments cause, honey

I

1. Uti 1 i ze 11010407

Oisass APR: ,,

The Annual percentage Rate is the cost of credit expressed in percentage.

APR can help the, consumer compare cuts.

3, Practice finding the Dollar Cost of Credit by using examples of credit purchasing.

38
5'

Resources:

*Transparency'Master #8

. Teacher PAL'

*SiLident PAL, pp. 45.56

* StudeRt Activity Sheet #7

Teacher PAL

39



Aclivities

4, Evaluate the cost factors of credit: How much

'Ow long'

How high the intereq

DisCuss the effect each factor has on cost.

5. Ask students to rank order 'actors which would influence their selection of a credit
if

plan:

Size of monthly payments

Number of monthly payments'

How new amounts are added to the account 14

Method of, computing interest charges

Dollar amount of finance charges

APR

6., Illustrate the fact that every credit purchase is two purqases: The item itself

and the money or ct'edit,to pay for the item.'

7. Discuss factors to remember when Shopping for Credit."

8. Practice "Shopping for Credit

A, Ask students to choose an article for purchase and compare the costs of

49, purchasing this article on a revolving charge account, as an installment

purchase; and with a bank loan.

Students will need to, find the 'best "deal" in town by showing the best

priltfor the item and the best source of credit.

It listed might inclildo:

Resources

* Transparency Master #9

Teacher PAL

+ Consumer Studies,

irreFfce of Credit"

(sound filmstrip),

Guidance Associates

+ 'Personal Money Manageme

15eaof Credit"

(cassette tape and tran

parenci es

Paul S, don

I



Aciivifies Resources

Bicycle Motorcycle Surf hard

Boat Portable TV Tape recorder

Dishwasher Sewing machine Transistor radio

,Hair dryer , Skateboard Typewriter

Instamatic camera Skis Used car

dawn, mower Stereo Washer
)

B. Compare the cost of credit for the purchase of a used car advertised in

the local newspaper' from each of the following credit sources: t

The used car lot

A full service bank

A finance company

A credit union

C. Research the service charge methods used by such national credit cards as

American Express, Diner's Club, Master Card, VISA, etc.,

9, Compute the monthly charges on a statement for a revolving charge account.

Obtain a copy of someone's monthly statement.

Project it for the class and discuss the information shown.

Verify the figures.

10, Develop an understanding of the four basic types of interest quoted by lending

institutiont:

Simple Interest

,Interest on the unpaid balance

Add-on interest

Discounted interest

11. Emphasize the importance of paying more than the minimum due on a revolving

charge account balance.

A sufficient example Of the cost:

With a $600 balance, nothing more added to the account,

and the minimum amount required'paid each month-- -

It would take almost 31/21ye6I to repay, and the interest

charge would be $116.15,

42
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Shpppin9 for Credit

mm fiTMT

Modern Talking Picture Service

* Student Activity Sheet #8

Teacher PAL
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Resources,

12. Suggest that interested students research refund methods used by local lehders.

Illustrate a common refund method in consumer credit -- "18th" method.

When a loan is repaid early, most consumers expect to save or have

refunded most of the ,interest costs, but..

The 78th method is based on the fact that the sum of the digits from

1 to'12 is 78.

The first month of the contract, the lender earns 12/78 of his fee;

the second month, 11/78; the third, 10/78, etc.

On a 24-month contract, the formula changes:

The sum of the digits from 1 to 24 is 300.

The lender earns 24/300 of the total the first month,

213/300 the second, etc.

(Other bookkeeping methods earn interest for the lender even more quickly Many

payments have been made before the principal is reduced noticeably.)

13. Develop a list to help consumers keep financercharges low.

Include:

1. "Make a big downpayment.

2. Take a short time to pay.

3. Shop to find low finance rates.

14. Review what charges 'Finance Charges" may include:

Interest

Loan fee

Finder's fee or similar charge

Time price differential

Amount paid as a discount

Service, transaction or carrying charge

Points

Appraisal fee (except in real estate transactions)

44 Premium for credit life insurance, if required

Investigation or credit report

--Regulation



Activities Resources

1. Utilize TOO MUCH?

.2.. Illustrate problems resulting from the use of too much credit by young people.

3.. Discuss 4elloults of credit "problems."

What erect does "living beyond one's means" have on families, business, and

societe

Who really,pays for bad debts?

(Point out increased prices and interest rates those with good credit

11114
ratings.)

* Student PAL, pp. 57-66

+ In the Box

mm film - Film Guide #6)

FilmFair Communications

+ The Money. Tree

16 mm film - Film Guide #7)

AIMS Instructional Media

Services, Inc.

+ So You Want to Use Credit,

Situation Three

(multi-media kit).

I Changing Times Education

Service

+ You '1 1 Earn It

16 mm f75)

Modern Talking Picture

SerVice

+ Your Credit Is Good --

Unfortunatel

mm fi m - Film Guide 10

Pyramid Films



Aclivilies

4. ,Develop a class list of "Do's and Don'ts" for credit buying to guard against

overspending.,

Discuss collection agencies (firms which specialize in collecting debts).

Include:

Agencies receive a portion of the amount they are able to collect'

Poor and low income Consumers are most often the targets of collection

agencies

Problems of harassment; protection from harassment

6. Evaluate the folld ing statements:

When you treat-creOt as a privilege, it can help you have more

and enjoy more. Cdelessly used, it can become a trap.

You `have a choice-lither you can ,control credit or credit can

control you.

The choice is up to yOu.

How a person spends his Money is a matter of individuaj choice and

based on his personal values and goals. ,"

There are no rules o4 what is a valid use of credit.

Credit canOielp you have many of theithings you want, but you

can't have everything.

7. Develop a set of guidelines to aid the credit consumer in how to handle debt

without "going under."

4'8

oof

Resources

* Transparency Master, #10,

Teacher PAL

+ Be Credit-Wise

Tiound filmstrip)

Money Management Institute

+ BC-AD: Before Credit-

After Debt

TsoindTTMstrip)

Penn, State Univers'ify 41)



Activities Resources

8. Develop the steps in an "Action Plan' for the consumer in credit trouble:

Contact creditors and explain, ask for different terms.

Borrow cash to pay off creditors.

Use a credit counseling service.

Declare bankruptcy,

9, Caution students concerning credit counseling services.

Investigate;

Who sponsors the program

What, if any charges will be made

Howcthe plan operates

Large fees may be charged to pay bills without the benefit of consumer counseling.

10. Suggest no, more than 20% of yearly take-home pay as a safe amount for credit,

LUse income examples to calculate credit limits for such consumers,

1. Utilize NIP!

50
21

+ Before You.k,

IiTuptcyff--

"People in Trouble with

Credit"

(cassette tapes)

Consumer Communications, Inc.

+ When Do Yoh Owe Too Much ,

and transparency)

Changing Times Education

Service

ti

* Student PAL, pp. 67-80



Activities

.2. List the areas in which the credit consumer is in need of protection.

Students might volunteer dxamples with which they are familiar.

Credit "rip-offs" occur daily and many are documented in newspapers and magvinm.

3. Obtain copies of The Fair Credit Reporting Act, and The Truth in-Lending Act.

Free copies are available upon request.

Both."Know Your Rights Under the Fair Credit Reporting Act--A Checklist for

Consumers" and "Truth in LendingRegulation 2" are excellent resources out-

lining consumer rights.

4. Discuss what rules protect the consumer's credit rating.

52

5. Develop a list of cautions for the credit card user to guard agaikt th'ift and loss.

Resources

I

Consumer Handbook to Credit

Protection Lows

The Eguai Rit Opportunity

Ka- and CriaTiNts:in

Truth in Lending--

WJairon

pamphl ets)

The Federal Reserve System

Fair Credit Reporting Act -

Public Law 91.5q1

(pamphlet)

House documents Room,

= now Your Rights Under, the

Fair Credit Reporting ACT:-

A Checklist 'for Consumers

Ttonsumer BuTfetn o:

What Truth in Lending Means

"To You
.

Federal Trail Commission

+ New Rules That Protect Your

Credinitini

PiFints and transparency)

Changing Times Educ tion

Service 9r



6, Evaluate.such services as the Credit Card ServiCe'Bureau,

go credit card users need a central clearinghouse for losi'or stolen.credit.cards?

'Contact: Credit Card Service Bureau:

P.O. Box 1322

Alexandria, Virginia 22313

7. Utilize copies of credit agreements and monthly statements to illustrate how

the consumer is informed of his protection offered by legislation such as the Fair,

Credit Reporting Act, Truth in Lending, and Regul4ion,Z:

8. Investigate where to report consumer credit fraud in your communitY.,,,

List;ake o lists: ,Federal agencjes I,

encies which offer helpto the credit, consumer:.

Make

Local, state,and,national,agencies

Discuss -the types of services each agency, offers and/or the types of problems with

which they deal,

.

10. Utilize an audio-Visual approach to emphasize the recourse available in cases of

fraud.

54

* Content Outline

Teacher PAL

+ Foot in the Door

TrT

This is Fraud

riimG-u7410)

(16 m films)

FilmFair Comunications

+ So You Want to Use6Credit,

Ftuations 4 -

(multi-media kit):

Changing Times. Education

Serviq:

55
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sylor Aderigas

Generolizafion's

review of:

the meaning of credit

its advantajes,and

disadvantages

kinds Of credit'

costs o'9tcredft

prise u :16f credit

nconsumei, credit

protection

*ter prepares the con-

sumer to make Oise qidit,

decisions in the modern.

narketplace,

I

Act ivifi:es

Discuss students' *rent feelings about the statements:

1Ciedit is bad--always pay cash.

Credit is necessary in many situatiops.

Credit should be used as often as possible.

Discuss why differed,credit consumers might agree, with dif-t/

ferent statements because of their own credit experiences.

2. View a Consumer-Survival Kit on credit,

3. *ite.and produce a Skit on credit for, presentation to other

classes.

Video -tape if feasible.

4. Write andape recor Credit:Hot tine",program of callers

with problems Whove gfven advite by the credit expert, :

5, Play game's' which r view the concepts of wise use of consumer

credit,
"0

velop a,con0er pamphlet on credit for use by students,

7: Devise games and puzzles to review the vocabulary of. credit,

ResourCes

+ Consumer Survival Kit,

"All Charged Up"

(video cassette),,

Maryland Center for

Public Broadcasting'

+ General BusineSs

3BITIsing Credit

Wie?
(booklet) ,,

SoUth-Western

Publishing Company

*Ana in YOurloilei

credit uni nAgate)

C RA Mutual I Jance

,Sliety f .4'..

)11f, k''''''tt
,,. cif

0

'*'Student Activit110eet

#9

Teacher PAL



Generalizalions Resources

It

'58

8. Review the student objectives for this module.

9. AdministeP ch.a.r.rgen test as a Post-test,

A

Nam

25

* Student Activity Sheet

#10

Teacher PAL

Tes

ie her PAL

I
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owe Nitrogen

AIMS Instructional Media

Service, jnc.

626 Justin Ave.

Glendale, CA 91201.

BFA Educational Med14+

2211.Michigan Ave.,

Salta, Monica, CA 90404

Changing. Times Education'

Service

1729 H.St.,

Washington, D.C. 20006

Churchill Films

662.North RobertsOn. Blvd.

Los Alleles, CA 90069

Consumer Communications, Inc.

e Peterson COmpany,

1 0 North Vine St..

Ho lywood, CA 90028

Coronet Multimedia Company

65 East South Water St.

Chicago': rL : 60601

q Credit, Card,$ vice Bureau i\

P. B. Box'132

Alexandria, A 22313

CUNA Mutual Insurance Society

5910 Mineral Point Road

P.O. Box 391,

Madison, WI, 53701

.'y

Current Affairs

24 Danbury 'Road'

P.O. Box 398

Wilton, CT 06897

Educational Actiyities, Inc.

P.O. Box 392

Freeport, NY .11520

The Federal Reserve System

Washington, D.C. 20551

The Federal Trade Commission

6th & Pennsylvania Ave., N.W.

Washington, D.C. 20580

FilmFair Communications

10900 Ventura Blvd.

P.O. Box 1728

Studio City, CA " 91604

Guidance Associates

757 Third Avenue

New York, NY. 10017

House Documents Room

'H 226 )

U.S, Capitol'

Washington, 20515

Inter

400 Br

Kalamaz

Journal F

930 Pitne

Evanston,

Maryland C

PubliCA

Owings Mill 22J117

Modern Talkin Service

5000 Park Stre t. o

St.'Petersburg eFt. 13709

Money Management Institute

Prudential Plaza

Chicago, IL 60601

National Foundation for

Consumer Credit, Inc.

1u819 H St. N.W., Suite 510

Washington, D.C. 20006 lit

4



Paul S. Amidon and

Associates, Inc.

11966 Benson Ave.

St, Null MN 551.16

Penn State University

University ,Park, PA 16820

Pitman Publishing

6 East 43rd St.

New YOrk, NV = 10017.

Pyramid 'Films

Box 1048

Santa Monica, CA 90406

Society for Visual Education

1345 Oversey Pkwy,

Chicago; 11. 60614

South-Western Publishing

Company

5101 Madison Rd.

Cincinnati, ON :45227

27

Upigraph Praucts

Q.O. Box 24287

'Seattle, WA- 98124

',Walt Dtiney EducatiOnal Media

.,( 500 South Beuna Vista St. *

Burbank, CA .91521

63



Spooll*se Weide

ACCELERATION CLAUSE A provision that allows the reditor to request paymentof all

installments at,once if .one or more payments are missed'

ADD-ON CLAUSE A provision that allows the consumer to add additional purchases

to an existing installmeht contract
, t$ 4

APR Annual Percentage Rate; rate of finance charge' figured on any

annual ,Or yearly basis

-\\N

ASSET Possess n;anything owned that hasiOchanged value
o ,

ATTACH To take by legal authority

BALLOON PAYMENT CLAUSE A blown-up final payment in a credit .contract; may be many times

larger than the size of other payments .)

i A

BANK An.establifhment for receiving, keeping, lending and issuing money

BANKRUPTCY 'A legal pro eeding that frees the cosilMer from debts he is unable

to pay

Ability to pay obligations

Financial resources; moray and roperty

V' CAPACITY,

CAPITAL

CHARACTER

4

1'
CHARGE ACCOUNT

1

Reputation

The privilege of using 'credit in making purchases in a retail store



j CHATTEL

CHATTEL MORTGAGE.

COLLATERAt

CONFIDENTIAL 1

CONSUMER PROTECTION ACT

CONTRACT

D3-SIGNER

CREDIT

CREDIT-ABILITY

CREDIT ALLOWANCE

CREDIT APPLICATION

CREDIT BUREAU

CREDIT CARD°.'

Any ploperty otherytho'real estate

A loan:securedly personal property or goods and:thaltfel

Anything of valu which guarantees the payment of Ode;

collateral may be aken if'loan is not repaid .'

Secretittold in confideke

Truth fh Lending Act

Written agreement that says how you will repay the loan

security;

A person Who agrees in Writing to pay a debt if the'borrowtr does not

The system which allows consumers to obtain goods. services, o money

and' to pay at a later date,

An individual's willingness and ability to meet his financial obligations

°

The amoun of credit a consumer should,b6able to handle

4-4

A form completed by the consumer when -he wants, to use credit

,

A clearing houSe.Or r/ eportingsservice which provides Information as

to the credit worthiness of.consumers
'

An identification card which establishesJhefact that you are entitled

to use credit at specific ,outlets%for specific purposes
4

4



CREDIT COOSELING

'CREDIT HISTORY

CREDIT LIFE INSURANCE

CREDIT LIMIT

CREDIT RATING

CREIIT RECORD

CREDIT UNION

CREDITOR

DEBIT

DEBT

,DEBT CONSOLIDATION

DEBTOR

DISABILITY INSURANCE

Aid given to the consumer which includevrganizing finances and

arranging repayment schedules

A record of a consumer's use of credit, especially his past record

of meeting credit payments

Life insurance which provides for full payment of a loan in the event

the borrower dies

The maximum dollar amount which can be charged

An evaluation of a consumer's qualifications to receive credit; biased /

on several factors', especially the past record ofoeetingfcredit ",payment

A hfstbry oftcredit performanli

An organization, of persohs who band together for the purpose of saving

° money and lending money to each otilekat a low interest .to

One to, whom a,debt is owed IA

Charge

Somqthing /owed

Plan foi, aying, many creditors by borrowiqenough money to repay them

all while repaying the loan over a longer ,peribd Of time

One who owes money

Insurance, which makes loan payments for a borrower for as long as

he is disabled

0('



DISCLOSURE

DISCRETIONARY INCOME'

71,

DISCRIMINATION,

DOLLAR COST OF CREDIT i

DOWNPAYMENT

Made known or public

Income remaining after6lecessities such as'shelter, food, and

clothing have been provided

Judgment based on membership in .a group instead of individual merit

Finance charge; difference between the cash and credit cost°of an item

A cash payment made on a credit purchase before the credit balance

is figured

EQUAL CREDIT OPPORTUN4Y'ACT The f eral regulation which prohibits the use of discrimination

agains credit applicants

,FAIR CREDIT REPORTING ACT The federal law which regulates the use of personal credit information

by consUmermreporting agencies, creditors, and employers

FINANCE COMPANY A business firm whose chief activity is to make cash installment

loanslo individuals

,

GARNISHMENT OF WAGES , A legal action by which part of a debtor's Ages may be ordered paid

to a credit6

)

) ,

IMPULSE BUYING Buying without prior planning; spur-of-the-mOment purchasing u

INSTALLMENT

LOAN SHARKS

One Of a series of Oyments to pay off a debt

Illegal, unlicen;sed money lenders who charge extremely high interest.
A

rates, ,

31
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2> ,

MORTGAGE pledging of real property to a creditor as security for the

payment- of a debt

A business establishment whfch lends cash for items of personal

property which

/

are left as security

PREPAYMENT PRIVILEGE The rig of the consumer.to pay off a debt in advance of the

due dat
,/-

Personal services provided by doctors, dentists, accountants;

lawyers, etc.
/

$

OUTSTANDING

PAWNSHOP

PROFESSIOAL SERVICES

QUALIFICATIONS

REGULATION

Requirements

The Federal Reserve Board's interpretation of and detail of how

creditors must canon their business under the Truth in Lending Law

REPOSSESS Take back

REPOSSESSION

REQUIREMENTS

.SAVINGS AND LOAN

72

The king back of goods by either the seller or lender when the

consumbr is not able to make payments

Qualifications

Financial establishment which specializes in home mortgage and home

improvement loans; such loans aremade available because of savings

dollars oft'deposit
0 kr Oi 73



SECU y

SERV,I 1ARGE

STANDARD' OF LIVING

l'ERMINOLOGY

3 C's OE CREDIT

TOO-MUCH-FEVER

TRUTH IN LENDING ACT

UTILITIES

WAGE - EARNER PLAN

74

Collateral something of value pledged

"Hoeing charge" -- a fee charged for services performed.; amount

charged for use of credit

The level of necessities, comforts, and luxuries enjoyed or desired

by an individual or group .

l'echnical terms., words having special meanings in credit contracts

The basis of credit worthiness or creditability; character, capacity,

capital

Thball-too-common problem of using too much credit'

BasOc'law govenning those who deal in qtedit; includes regulitions

against discrimination and guidelines for disclosure; also often

eferred to 'as Conymer Credtt ProOttion'Act

,

Public srvices such as power, water, sewerage,, and telephone

A provision of the federal BanUtptcy Act which allows the "debtor

to pay off his obligations without having to ' declare tiankruptcy

33 ,
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RON PONY000118
BUYING ON CREDIT (13 minutes) - Coronet, FILM GUIDE #1

,

Three, young men tiscuss their credit expetriencis,, The 'Mtn t5troduoes such credit terms as finance charges,

bank loans, down payments, interest and installment payments and defines the three C's of credit: character,

capacity and capital.

CONSUMER EDUCATION: INSTALLMENT BUYING (13 minutes) - BFA Educational Media, 1968 FILM GUIDE #2

ThfS film is a vtvil dramatization of the benefits and dangers of purchasing commodities on an installment plan.,

Through the medium of viewing two sisters involved in the purchase of a car, every facet of installment buying

is explored.,Oown payments, ibterestlarges, maximum loan limits and many other important factors are studied.

CREDIT CARDS (22 minutes) - Churchill, 1977 FILM GUIDE -#3

N

(Nettie Mooselock inducts one of her naive boarders into the credit world in a very funny film which mparts a

great deal of practical information. Included are different kinds of credit cards, the problems of getting

the first one, how credit cards' are used, dangers of overextension, costs, and lost cards.

FOOT IN THE DOOR (9 Anutes) - FilmFair, 1972 FILM GUIDE #9

k 40 1

A potential victim of .consumer fraud tells how a door-to-door salesman triedlo sell her a color TV at her

,home. During the dramatized situation, she tells how her, awareness of fraud came about because as a r

dent of a low-income housing,projectlshe had been victimized by a similar pitch-a yedilearlier. Her

alertness in the present case results in arrest of the salesman. The f,qm continues with a police li u-

1 tenant, familiar with ,fraud, who'describes,several pitches that can entrap peoplOhome improvement frauds, iff
P7,

magazine salesLjetc.), and,lists basic questions to ask ourselves before signing a contract. Finally a

baby picture saTeswoman describes sales methods and e of her psychological tricks. The film closes as t)
t

44-

the door opens and the bey picture saleswoman begins to litchfl the viewing audience.

Ai ilk

t



IN THE BOX (14 min des) - FirmFair: 1976' _i ,' FILM GUIDE #6.

Two young people, Phil and Betty, meet inside a box that is, symbolic of the financial'u s` each is in.

The box ,Is manned by automation-like men who intone contract legalese and threaten act o by creditors as

the two 'tit, frightened and shamed, inside the box. Flashbacks reveal how Phil, through illness,lnd Betty,

by losing her job,'got "boxed in" financially, The two are given a "parole" to seek help. They find it

through Chapter XIII of the federal bankruptcy lei) andAhrough komMunity-bised credit counseling center,

They are finally freed from the'box with an understanding of how to solve the present crisis and how to

better, manage their credit in the future.

MONEY TREE (20 minutes) - AIMS, l912\) 1 FILM GUIDE #7

The Moqey, Tree is a tragedy but so are all broken marriages, especially when those affected are young, in

love,'and have the highest,hopes and the brightest fdtur6. Jerry and Ann, an attractive youthful couple

"had it made" at the time of their marriage. They were healthy, haiy, very much-Jin love, bp) employed and

confident aboiit'the future., Within two years after the wedding, they were deeply in .debt, uhemployed, parents ,..

of ch144,,fighting bitterly, and in the process of divorce. They are still not certain "tat went wrong."

In reviewing the marriage, a pattern revealing habits of financial mismanagement begins to emerge. Each part

of the pattern (vague materialisqc values and desires, instant gratifications, use of credit, failure to read

contracts, impulse purchasing, and susceptibility to advertising) tontributes to getting them deeper and deeper

in dept.

READ BEFORE YOU WRITET minutes) FilmFair, 1972 FILM GUIDE .4

A young couple considers a typical installment purchase (elViset) and barns to really examine a contract 14

before they sign it. Inside the store, the couple is about to sign a contract when a consumer education

program appdtrs on "their" TV. It explains what a properly drawn installment contract should include such

asr spedific description of the prchase,_written confirmation of special aspects of the sale, details on

; interest and other cWges, how "to renegotiate the contract, etc. The. salesman winces and the couple

listens. ,Their, final decision to shop for better credit terms is made when the wife's arithmetic shows

the high cost of low payments.

I

35

79



9)

4

,RETAIL CREDIT BUYING (11 minutes) - BFA Educational Media, 1,68

k

4. r t

A charge plate can very definitely becod-4 major spending hazard. 1t'S so easy. Two sisters learn this

the hard way. Father shows them the right way to compute credit charges, the money paid in interest charges,

and all the various facets of baying on credit. They learn credit buying can be an asset, not a liability.

SHOPPING FOR CREDIT (13 minutes) - Modern .Taping' SOvice, 1977 c

-64

A college class shops for credit, Loan sharks; ffnance,companies, banks, auto dealers, credit unions and

pass book loans are, explored with,widely varyin9 intAest charges. This film demonstnetes that tt pays to

shop around for credit and, financing and'stressiOthat APR is the only way to compare When shopping for m/ #)4,_ [

THIS IS. FRAUD (8 minutes) FilmFa-ir, 1972 FILM.GUIDE #10

4

)

A car advertised on TV has "just been sold," arid the *tomer is steered to more costly. buys -- the, old "Bait

and Switch" technique, kdooto-door vacuum cleaner alesman discreetly spilli ,addttional dirt on the floor

to make his macKine seem better. 'A woman reminds a 'coiltractor that he'saidh his stucco job would last "as long

as the house" -- he .says there is 0Othinig like that in the 'contract she signed. The methods of,recourse for

such common consUmer'Nud cases are desdrtbed ;- e.g., trad'e:association.offices, small claims court, licens-

ing bureau, district attornty's office, legal aid society, etc,. Using thee of the cases dramatized, the film

underscores how certain danger signals in each 'case could hale helped stop the fraud'befbeejt happened.

4

WORLD WICTHOUT MONEY (14 minutes) - Walt Disney Educational Media Company.

4,,

The history of money as a means of exchange is traced from,the use, of sea shells and stones through coins,

currencyand bank checks to the,uOiquttous credit card. This animated .film outlines constructive con-

sumer patterns and acquaints students with the economic concepts underlying.the,institution of credit cards,

,



'YOU'LL EARN IT (24 minutes) - Modern Talking Picture Service'
,,

, v
101Milimmemyr 41

4

Areal:140ook atthe, prableins encduntered by young people entering the adult warld:o financial "rdsponsi-

,bility. Documented case'studiesfllustrite the need for wise management oPthe personal fortune Vie's bung

adult antexpect to earn'durpig:his working lifetime, +4.
)

YOUR CREDIT IS GOOD - A FILM ABOUT PANIC LATER (15 minutes) - Journal, 1973

J

,
a ,

The film opens with a .carefully laid=oUt sequ nce of artwork describing how installment buying works. Then

in a series of dramatic vignettes the messag fsArivert home that no matter what you think you've been,

promised vffbally, no matter how' good or e it-soupds youlay what it says on the paper. ',You have to

watch out for yourself, and, the time to .do that is before you've signed anything.

PI.LM GUIDE #,5

°. YOUR CREDITIS,GOOD ,UNFOh'UNATELY (10 minutes) --Pyramid Films ,FILM GUIDE #8

ffered allur51 bargains by seengly congedil salesmen, a recently married couple purchase many house-

all goof's on credit and Tater:discover what can happen when monthly installments approaththe limit of

earning,,, Only few dollars a week.on a,few.iteMs can add upta trouble.

82
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CHOOSE THE BEST ANSWER FOR EACH STATEMENT OR QUESTION. 04.

1. Collateral is .

A. the act of a*person-being legally declared unable to pay his
debts:.

- .

B. a,legal agreement-between two or more people to do something.
C. anything of-valueswhich guarantees-payment of-alhebt.
Q. information:offered by a person seeking credit. ;

Which of tilt following ttatements-js a true statement about.creditT
- A. Credit-is.,Payiny fdr the privilege of using an4 4tem before

, , c

. . -it is. paid for, ,
,:. .,,,,

. ,

B. Credit is 6 belief', a faith, and a trustjn the abilitP and
intention of a person to pay later for something that be''

-, wants or needs right.now, ..

C. Credit is a medium of.exchange,:juStlike Money.
.D. All of the above.

,3. Which of the following is NOT an example of credit?
A. Making a telephonilEall

.. B. Putting a bike on layaWay
C. Borrowing money to buy a car
D. Using utilities

Which of the following is an advantage of buying on credit?
A. Ties upjuture wages .

. .

.0 R. Homes can be mortgaged.40
C. Collateral can be lost ..

.D.' RepossessionOf purchases'

39

85
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Which, the following is a disadvantage of buying on credit?
'A. Future income is spent
B. Use now, without having to pay. now
C.evHigher standard of liming'fcfr credit users
D. Credikaidstthe economy

6. The dollar ,cgSt of credit
'A. theimount of each' payment.:
B.' the total .amount paidfor.an item on credit.
C. the rate of ilterest charged for usllig credit.
D'r the difference becweep the total amount paid'on,credit and the

cath "Price of the item
Mr. C: Say.^/ found aboat, motor, and ti;aileriOn sale foa$1,500 at the
marina. The salesman required $1000down payment and mciffthly payments .

of $100 for two years. that is the dollar cost of Credit?
$ 100

B/ $1;000
C. $1,504
g. $2,500

Thelast way to compON different financial arrangements, when shopping,
for creditis to ccompare",,

A. the annual perCentage rate.
B. the dollar cost of credit.,
C. the doWn payment and the amount of each payment.
D. All of.the above.

0

Ney

9. The Percentage 'Rate is the
yearly finance charge.

B. percentage of the total price.paid4. one-year.
C. yearly rate of interest chargedfor uting credit.
W. difference between the total' amount pajd on'credit and,Oe

cash 'price of the item.' 0

5.q?

10. Loans can be made with each of the following
A. pawn shops.
B. credit-unions.
C. credit bureaus.
D. finance companies.

0

. When seeking. a loan, the lowest n est ratlwi-4 availabre\at your
A. bank.
B. 'credit union.`
C. finance company.,
D. savings and loan.,

e itit410,),
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12. Which of the following waysto make Nrchases are credit accounts?
A. Credit cards, certified checks, revolving accounts
B. Credit cards, installment accounts, travelees,checks.
C: Credit cards, installment, accounfs, revolving accounts
0. All of the above

13, Which of the following usUall the consumer the leagt for its'use.
A. Credit cand ki.

B. Thirtm-day dhirge acco
C. Installment account.

,-0. Revolving account k,-

14, In' order to Pro4lec't a good cre rating you should
A. never'.014e More than you ,cal) ply lm cash,
B. fulfill a l'term4jof dicredit4greement
C. maintain a'\good employment record.
0. do all of.the.above.'

N
csri; .

15. When a perSbn apples for credft, which of the following,informatioil
is dsually considered?

A. Appltcarit's sex, race, and, credit record
S. Applicant's age, race, and marital status
C. AppllcOt's-age, tncgme, and credit record
0t, ApAic4ht's common sinse and the economic cond nitio .,,Af the

° country, ..

° G A

16. Thdcpurpose of a credit bureau'is to. do all of the.follow4m7EXCEPT
A. make loalis to members.

5. Maintain files on ddit users.
C. gather tnforma on those Who use credit.
.0. act as a clean se fonoredit inOrmation.

.04

17., The services-offered by credit bureaus include
,A4--prbyjding infOrmation about consumers

; 1. ': ObvAdigg 14formgtion about consumers
-111:0, sending, Setters. of Aimppbr Oor consume

'Dr:: all' of the abov*e.
. _ . ..

to businesaes.
to employees.
rs.-

15. Which of the following .does NOT usually signal abuse of credit cards?
.:A.f. A OW does not agree with charge.receipts.

A cashier returns the wrong card to you:.
A cashier .makes:a phone call to get'a,code number.

0. A reeewaLcard:is late in arriVilig.
C't

d
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19. Credit;cards can be obtained lega119 by
A.. properTy completing an application.
B. buying a stolen card.
C. fail ing to return a customer's card.
,Q. all of the above.

20. The Fair.Credit Riporting Act says that
A. the consumer cannot be refused credit because of a- credit

report.
B. the consumer ca-n review .ham' credit file.--
C. the ;'consumer Must be in-ormed of the finance Charge-and the APR.
D. all of the above are'true.

21. Mr. Lucas JOnes has lived at 421 Sunset Drive, Sandy Splot, Florida, with
his wifer Willie Mae, for -19 years.: Mr. Jones has worked as a plumber for
the "Stopped Up Plumbing CO. (1595 N. Jefferson St.;,-Beachball, for"..,
seven years. Before that he worked as a plumber's helper for the Clogged
Up Plumbing Co. (127 Northwest St., Petebergleach, Fla.) for ten months..
He now makes $250 a week.

Mrs. Jones is an,optician. with a cbmpany called4Optical.Spectacles (17 N.
First St., Beachballs Fla.). She has been empldyed there for three years
and earns $1,000 a month:

The- following 11 part of a credit application to be filled out for Mr. and*

Mrs. Jones.

Name of
Employer .

Street Address

City & State

HoW Logg.w
Present OCcupation
Former Einplb

(if less th year with present employed X

wk.

Pay
__yr.

_Address
4

Name of Wife's Employer'

Addr:e5A I "f-'

'How Long?

!i0W Long

-
Pay

,Based,ypon ^t4 information given, w

application markedN3

A. Stopped Up Plumbing; CO. \

B. Clogged Up Plumbing Co. ,,

C. Optical l'pectacleS ,e.',i'...,"-

D. Nothing , the space ssh4.4.41

ould.apPear in the space in the

left blank
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Credit Poll
I

Itommuirme'e

SURVEY PARENTS, NEIGHBORS AND OTHER ACQUAINTANCES' TO COMPLETE THE
- 'FOLLOWING.CHECKLIST.

YOU SHOULD INTERVIEW AT LEAST SIX PEOPLE.

a

QUESTION: HAVE YOU EVER USED ANY OF THE. FOLLOWING TYPES OF CREDIT?
IF SO, PLEASE INDICtTE BY. CHECKING, THE APPROPRIATE BOXES
OF THOSE WHICH YOU 151)*VE USED.

l ' INTERYIE k. EE

CREDIT SOURCE .: i 2 _. 3 4 5 d- TOTAL

BANK LOAN 10 ' 1

,

,

CREDIT UNION

I

_

.1:. I
.

.

,
"6

,

'FINANCE COMPANY
J

o .

,

.

. .
.

PAWNSHOP ,
e . . .

SAVINGS dc LOAN , Oe-

.- LIFE INSUi4ANCE LOAN .

CHARGE ACCOUNT
.

,
..

CREDIT CARDS

INSTALLME4t PAYMENTS
_ . .

. .
. .

F
.._

FRIENDS . , .
_ . . .

.
. ..: ,

OTHER SOURCES ' _

.

1. . ' vl, ti.
Nfili'q:'%..,..,° I. . 4-.. ..

...
4,.

:'
.. . .,,

, 0 .
* .1

7

, n g . t. ) ,I.. .. .,`..:;... Z ...7 ji Si,

47k; . ''' . . 44 I I
4. '4 ,. ' ;, 4 ,.

tidett-Att ti h i- g/'1 "--it-
.

, .1.

t+,7 -.47----_...
. #.

tit

02
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1 Ciro( lit
STUDY THE FOLLOWING LIST OF CREDIT SOURCES AND
INFORMATION:

Charge Account's
Commercial Bank
Consumer Finance Company

4.Credit Card
Credit Union
18%

Installment
Loan Shark
Open or Regular
Savings and Loan
112% , .

Utilities

WRITE THE TERM WHICH CORRECTLY MATCHES EACH DESCRIPTION BELOW:

Oldest\and most popular type of charge occount

Services provided on credit
e

Usual,annual interest rate for charge
accounts .

v
Often used to pay for things while traveling

Credit sources specializing in hOme loans

Largest source of consumer credit.

A poor source for cash loans

Only members may obtain cash, loans herd

,Credit sources specializing in cash install-
Ment loans to individuals

- I ,

May be "Open ", "RevolVIng", or "Installment"

a

UMMES
CREDIT CARPS

7

L CHARGE-.
NTS nivierc



°
Itt' Idash oan -or

Borrowing rood:
4141tl

;STUDY THE ILLUS T/ONS OF LOAN SOURCES .
FOR EACH TYPE 'OF LOAti ILLUSITtATOD BELOW. WRITE
SOURCES UNDER EACH ILLUSTRATION.

CML)IT
UNION.-

2

SW?
AtJ

SAVINGS°
L LOAN

;

ABOUT THE BEST SOURCE
THE tiABERS OF THE BEST

WO MO 61 V.E

LOANS

CM/CATION
LOANS

HOME IMPROVEMENT
LOANS

PAWNSHOP

5

/,

LOAN"IP

L ESTATE
LOANS.

WHICH TWO' LOAN SOURCES SHOULD. YOU NOT' USE?

WHICH Loa, SOURCE WOULD NOT BE AVAILABLE. TO ALL, CtINSUMERS?

PpULONAl.. L'OAN6

I

" ONE OF THE- MOST IMPORTANT NEEDS: FOR LOANS IS AN EMERGEN6
,WHERE MIGHT YOU BE ABLE TO BORROW ,MONEY AN EMERGENCY
.SUCH, AS AN ACCIDENT OR LOSS Qty A JOb?/ ' .



ro -/-

: . `'

.

. ,

'
II ',Loan- .o Sofro willis`. .Criiidit

, . s

EACA,.,LOAN iGURCE:MAS BEEN LABELED WITH AN'APPROPIRIATE APR.
IMAGINE THAT YOU ARE BORROWING $1000 .'FROM EACH SOORCE FOR ONE YEAR,.
ON THE LINE BELOW EACH SOURCE WRITE-THE DOLLAR COST OF THE CREDIT FOR THE LOAN;
THE FIRST ONE IS DONE FOR YOU.

I 1

;NZ' a

BANK
12%

'S 120

CREDIT
UNION

9% .

I "tr

FINANCE
CO.
24%

LOAN
SHARK

800%

IF YOU HAVE COMPLETED ALL THE EiAMPLE1S CORRECTLY, THE DOLLAR CO OF CREDIT
FROM ALL SOURCES-WILL' BE S8895.

a



'
AE1017 APPIKATION

Cis of CENT
THE; KINDS OF QUSTIONS ASKEUON A:CREDIT,APOLICAT ON ARE TO
INFORM.THE-CREBfTOR'ABOUT TMECHARACTER, CAPIT MD CAPACITY
OF THE APPLICANT.

Q

'

. 1 i'.

-

, 0 ,

STUVC.THE KINpS OF QUESTIONS-ASKEB'ON THE SAMPLE APPLICAT/PN4Na'
DECIDE'WNETNER IT IS CHARACTER' CAPITALv OR CAPACITY-a4STION.
/FIT IS A CH C RUESTIONt WRITE 1. IR,TME BLANK. r

IF IT IS A CAPITALOUESTtONI.WRITEl. IN THE BLANK.P-
2. IF IT IS A CAWITYJMIESTION, WRITE 3. IN-"THE.BLANK.

.,
,,

Ms.

Mrs.

E3 miss

Please print

Sreet'Address

p

Date Opened

"'Own

Rent rj
Board

Limit Interviewer;

fint/Mortgage
,1

s

Authorizer

Telephone

IV
Social Security Number

City 5 State

How long at present addrest

Zip Code

If less than 2 years, how long ateprevious, adtre

If less than 2 years, give previous,addresi
ree ty a e .

Name And address ofemilloyer

How lon with present employer . Occupation. ,. Earnings 0 14k . El Mo ..E1 Yr. .

Former loyer,...,.7_...-- Address t How -long?.
f less An one year w t esen amp.(i

Ig

4
(- \

Other inc and source-

Checki

0 savings Acct. Namf of Bank 4 0
Address

Personal references

1. Name Address

2. Name Address
^.

Charlie AcOunts/Loan eferences'
. ,

(Store /Company
- Address ^ Account Number' 'B lance -Monthly Payments



COMPLETE THE FOLLOWIliG,APPLI4TIOW FWA LOAN.
SSE YOURSELF t.7YOUft PA'RENTS v .06 ACEIVAINTANQE, OR AN .'

12, N, AS THE APPLICANT. .
s

.

THEN REVIEW THE COMPLETED 'FORM. DECIDE HOWgWELL,THE ARPL4CANT
WOULD aUALIFY.FOR4'LbAN,FRORTHE SEAMSEASY ZREDIT-COMPANY:lr- . %

. ,

Date Opened Interviewer
' '

;

l

City & Stite
.

Zip Code __2-'
0

C

..,

Now long At present -address If less than 2 yeart, how lohg at previousaddreiS , tb
ii ,. . .

If less than 2 years, give previous address : ,

street : City :Slate. Zip :

. -' *; .- .,
'.. Name and address 'of employer'"

Now long w prelent employer Octumtion "Earnings
[7..;! Wk.: 0Plq7 1:3 Yr. -:

Former employer Address 4000ow long?' tit
. --.-

(if less than one year with preseni-employee
1 .

. .m
,

Other inctone,d source a

'

.

c ".--(:21Checklng ACCt. v '\_
.4",

[]Savings Acct. ,Nome of Bank ..^.;,- Addreis
4/

.47.

Address.

Name Address,

ccpunts/LO&n,References
.

,(StO Address . ,Aeoount NuAher.

w.
.tpalance



DOLLAR COST OF CREDIT*.

\

PRACTICE FINDLNG THE DOLLAR COST OF CREDIT BY COMPLETING EACH OF
THE EXAMPLES BELOW:

\_ \
A^, \

. ED TU .SORROWED $300 FROM A SMA LOAN COP9ANY AND PAID.
*32.0 HiNTH FOR 12 MONTHS.

WHAT V! -THE DOLLAR COST Or THE LOAN?

RUDY :YORK FINANCED HIS NE4LYURCHAS.ED USED CAR AT tHE LOCAL
BANK., -WITH NO DOWNPYMENT THECAR COST $1000 AND WAS TO BE
PAID OFF IN 12 MONTHS AT $92.00 A MONTH.

. .

WHAT.WAS THE:DOLLARCOST OF,RUDY'S LOAN?

3. ANNIE.B. WISE BOUGHT A'U:SED CAR VALUED AT $1800. UNDER THE..
TERMS OF HER.LOAN'o SHE MADE A DOWNPAYMENT OF $600. THE BAL'-,

`,ANCE WAS TO BE PAID IN 12 MONTHLY. INSTALLMENTS OF $109.
. (

WHAT WAS THE ACTUAL DOLLAR COST OF THE CREDIT?

4., THE HAZZARDS HAVE DECIDED TO BUY A TV SET ON THE INSTALLMENT
PLAN. ,THE SET THEY WANT COSTS $225. THE DEALER HAS OFFERED
IT TO THEM FOR $20 DOWN AND $5 PER WEEK FOR FIFTY WEEKS. THEY
THINK THIS MAKES THE SET RATHER EXPENSIVE.

CALCULATE WHAT THE SET WILL COST THEM.

W4AT THE DOLLAR COST OF THE CREDIT?

*E3@aiggE @ff

Student Activity Sheet 47
Credit
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5. COMPLETE
PROMOTION
RUN

.

.

.

THE
IN

FOR 12 MONTHS.

1

,

FOLLOWING
ATLANTA+

a

'

TABLE
GEORGIA.

. .

CONCERNING
ALL

A

MONTHLY

.

RECENT TV
PAYMENTS

.

.

SALES
ARE TO

-N

1V
SET

ORIGINAL'
PRICE

SALE
REDUCTION

SALE
PRICE

DOWN

PAYMENT
BALANCE

DUE
MONTHLY
PAYMENTS

TOTAL PRICE
OF TV

DOLLAR COST
OF CREDIT

*620. $50 $142.50 $40.00

2 $840 $65 $193.75 $52.80 ..

'

$35 $106.25 $33.00

$1100 , 590 $252.50 $70.00
..

5 $580 $45 $133.75 *39.00

..

Student Ac
Peg 2 ,
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INTEREST BE

QUOTED -FOUR- WAYS

'SIMPLE INTEREST
Interest charge is added to a loan that ispaid with a single payment.

Loan and interest are paid at the same time.
iLoans. of this type generally are made only to businessmen.
$100 borrowed at 7% would be paid back at the end of the year.

$100 + 7% $107

2INTEREST ON THE UNPAID BALANCE
Interest charge is:Computed and.ctIlected each time payment is made.

Finance charge is figured monthly as a percentage of the unpaid balance

and is added to the scheduled monthly payment.
A loan of $120 to be paid back in 12 months at the interest rate of

1% per month on the unpaid balance would mean $1.20 in interest

the first month, $1.10 the second month, $1.00 the third month, etc.

3ADD- ON INTEREST
Installmen payments include the interest charges.

Interestch ge is added to the amount borrowed. /

The total amount of a $100 loan at 8% is $108 to be paid in 12 payments

of $9 each.

4 DISCOUNTED IN) CREST
;

.

Lender akes out the interest before giving the borrower the proceeds

Of the loan., .

Lender receives the interest immediately. Borrower repays the total

amount of the loan.
4.,

For a loan of $1000 with an interest rate of 7% discounted in advance,

the borrower would receive p30. Total of payments to pay off

the loan wouldjamountto $1000.

Student Activity Sheet *8

Credit '
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WORDS

20 QF THE MOST IMPORTANT CREDIT TERMS. FOR YOU TO REMEMBER ARE:

1. APR - , 8. Credit application 14. Equal Credft Opporttinity Act

2. Bankruptcy. 9. Credit bureau 15. Fair Credit Reporting Act

3. Capacity Va. Credit counseling 16. Installment

4. Capital 11. Credit record 17. Repossess.

5. Character 12. Credit union 18. Security.

6. Collateral 13. Dollar cost of credit 19. Servide charge-

7. Credit 20. Truth in Len4ing-Act

USE THESE WORDS TO COMPLETE EACH OF THE FOLLOWING EXERCISES.

WAITE THE NUMBER OF THE:TERM WHICH MATCHES EACH DESCRIPTION:

REGULATIONS

'Makes it possible for a wife to obtain credit in her name, separate

from her husband,

, Requires disclosure of both the .dollar cost of credit and the annual

Percentage rate

Regulates the activities of credit reporting agencies

GETTING CREDIT

The system which makes it possible, to get things now and pay later

Money and property; one. of the,"3 C's of Credit"

Ability to pay; one oi! the "3 C's of Credit".

Reputation; one of the "3 C.I's of Credit"

The fr,r.rn' completed by a consumer who .wishes to use cr-dit

The "home" of credit records

The consumer's reCord,of creditp use

Col lateral

Student Activity Sheet *9
Credit
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COSTS

A guarantee for payment of a loan

A source of credit'for members only

Aid given to the consumer who is in credit difficulty by-one trained in
organizing finances

What the dealer does with the car, you can't pay-for

The last resort for the consumer in credit trouble

"Handling charge"

The difference between the cash and_credit cost of an item

Finance charges expressed on an annual basis as required by the Truth In
Lending Act

One payment of many

O

WRITE THE MESSAGE BY CHANGING NUMBERS* TO WORDS:

,7 =.,(1+4+5) + 8 + 6

V

*(USE THENUMBERS ON THE PREVIOUS PAGE.)

Student Activity Sheet 09
Page 2
Credit .



NOW THAT YOU HAVE COMPI,ETED THE ACTIVITIES IN THE CREW. PAL,
YOU SHOULD BE ABLE TO:

1. Identify each of the passwords used this PAL.

-2. Define and describe credit.

3. Identify examples of credit.Ca

4. Identify the advantages and disadvantages of credit.

5. Describe the dollar xost of (credit andhOw to find it.

6. Calculate the dollar cost of credit.

7. Know the best way to compare different credit arrangements.

8. Calculate the APR.

9. Name the best credit purchase from among several 'described.

10. Identify sources of loans. ,

.11. Identify types of loans available at various sources.

12. Identify types of credit'adcbunts.

13. Identify characteristics of different types of credit accounts.

14. Identify how to protect a good credit rating,

15. Identify how to determine whether a per on is eligible for credit.

16. Identify the purpose of credit bureaus. f

17. Identify services offered by credit bureaus,

18. Identify signals of credit-card abuse,

19. Identify ways Vh which credit cards are lost or stolen.

20. .Identify the effect of the Truth in Lending and The Fair Credit Reporting

Acts.

21., Fill c policafion.

$

Student Activity Sliest 010

Credit 101
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1m guide:
Buying on 'Credit

Thtee young. men diAcu44. that meat expvaencea. .

The Wm inticoducea &Leh axed-it tam a.4 iiinance c1.a1cge4,,

bank tpak,s, down pa ymenta, inte/eot and inAtattMent pay-
Ment4 and de4inec the tit/tee-V.6 °fated:it: ,ohaluctek,

capacity and

As you watch the film, or when it is completed, answer the +1)1.,
Towing, questions:

1. How do you think Iry could have avoided some of
the mistakes he made in using his bank credit

card?

2. What procedure does a bank or department store
follow before it decides to issue a loan or a'
credit card?

I

Have you ever borrowed money from your parents
or a friend? What arrangements did you make to
pay it back?

4. 'What is a credit bureau?

S. Wh is it important to have a good credit rating?

1

,,04mar. open anu evcolv!ity crtuit accounG.,.

/

Film Guide NI
Credit "



Consumer Education: Installment Buying
7-46. &i em ia*a dxamatizati.anDo6 the bene.15.Lta and dangexi

crif,urtehas.t.ng commodit.i.e4 on 'an in4tdZiment plan. Watch as .

tooASstelLs exptorte everty iacet o im.stattment buying. Damn
payments, intetest chartges, maximmtmams, old many other
imporammtiactou axe studied.

As you watch the film,.or when it is completed, answer the folltring

questions:

1. Whit is "add-on" ip nterest? How is it computed?

. What 4s meant by a "sliding-stale" interest?
Why might-an agency compute interest in, this way?

. How is a credit union diffetent frOm'other loan

agencies?

4. What service is offered by a loan company that would not

,be available at a bank or credit union?.

J. -He tio, wh,al agency, was taking the greatest risk

un4r the plans offered? Which agency was taking the

least risk? What i, the relationship between the amount
of risk taken and the interest charged?

Film deices 02

Credit 57 63

a



6. Compute the cost of financing the car at each agency. -

Assume in each case that you have $300 for a down pay- .

ment and wish to borrow only $700. You will repay the

loan in one year.

2 X { #PAYMENTS PER YEAR} X {FINANCE CHARGES}
RATE =

{AMOUNT BORROWED} X { #PAYMENTS + 1}

7. How much would the cost of the car increase if it were

financed over a two-year period?

Discuss the interev:. ,:narged on/revolving charge accounts
and the interest charged on overdue 30-day charge accounts.

9. Discuss the need for and the advantages of budgeting.

Film Guide 02
Page 2

Credit
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film guide::
CREDIT CARDS

Sheldon Plculitock, one oti 4ineete, eager people,

mm.t..4 to be the owner of a audit card. He takea hie 1200=-1

tent to Nettie, liLa tandtady. Laten caketiaty as Nettie

icetate4 the 114e4 (and misu4e4) of audit cads, their &aka,
and Until:at-Lona; obtigation4, 15e.e4$ and other knifonmation

uelfut .to the cne Cat acid novice.

As you watch this film, or when it is completed, answer the for!,

lowing questions:

1, Pretend you are a creditor. What facts would you

want to consider in judging 4a person's ability to
handle credit?

2. How can credit -cards make life 13 . . or

3. What are some warning signals that could glert

you 'that you were using credit too freely?

LP

4. Why do some individua."overextend" their Credit?

5. How does the Truth in Lending Act protect credit card

holders?

File Guide 13
Credit 11P;
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film guide: ,

mead Before You Wiite
A ygung coupte conaideu a typical inAtattment lourcchaAe

(ix TV 40t) ankteartn to examine a contAact beliate they 4ign
-Notice what Ahoutd be inctuded in a pAppenty &town in-

Atattment contract and .that tow payments may zignat a high
coot ion moat.

ti

As,you watch this Mil, or%rhen it is completed, answer the 'fol-

lowilig questions:

1. Why is each of these features of a properly drawn
installment contract so important?

(a)' Exact, description of purchased item

(b) Flo blank spaces

(c) 'Cash price

(d) Interest rate

(e) Other charges,

AAA'

(f) Deferred Payment,priX

k

I

(g) Written confirmation of special aspects
of the sale

ISIOSOOSSOSSAISOSSOSSOOI

ISSISIOSOSSIAleggligergagell,
Film Guide 04
Credit
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2. What are the three mainpoints to particularly watch for

in a contract?

Film Guide 04
Page 2

Credit

3. What makes the couple decide to shop\for better credit

terms?

4. Under the pressure of the moment, some people find it

difficult to not do as the salesman suggests. How

can such people learn to resist sales techniques? Give

specific situations and suggestions.

440

\ 1 u
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a Film, about 'Paying Later

Extended ckedi4can hold many hazand4 to the unwaty

con4umek No mattet What you think vu have been ptomized.
venbatty, no Mattek- how good 04 ea4y £t 4ound4 -- you pay
what*it aaya, on the papek. You have to watch out Sot yoUt-

AetS. --The time to do that i4 beSote you-havesigned any-
thing,

2. .Hodo you shop for mdtley? Where do you shop?

(c) Simple interest

ss'

(b) Annual ,percentage rate

interest

(4) Down payment

4

osie,
, ..

As piti watch the film, or when it is completed, answer the fol-

lowing questions:

1: Define each. of the'followfing terms:

(a)'' Finance charge

3. What is "creg,it,addictient)0.--You know anyone who is a

credit addice?

4. Have you ever bought anything on credit that you would

not have purchased if you had to pay cash? If so, what

were the circumstances?

Film Guide .5
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film guide: IN THE Bos,
Two young people, Phit and Betty, su66e,n t

ptoblems and get "boxed in." Notice how the tik

a "panot.e" and one 6inatty 6need 6nom the box

standing oti how to 6oZve thein pnesent c,tise,6 and how to

betten manage theiA ctedit in the 6utune.

As you watch this film, or when it is L,ompItted,,answer the f-ol-

Iuwitly questions:

Whal Llic Us)

I,J 1.sl I I I .

was Lo hlam, i'or his droLlem's)

I 1

M
:redit '3 1(''1
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film guide: THE MORE, TREE

,TWE.MONEV TREE i4 a .tragedy -- but 40 ate att. broken
mamiage4; e4peciatty when -those a66ected are young kn

toy , and have the highe4t hoes and the btightuf
T S.Lfri ib not an indictment o6 young mattiage;,muney
and Zi6e4tyte ptobtem4 ate no te4pectet4 o6 age. Divorce

and banktuptey ate at4o tnagic otdet eatabtizhed mat-

tiageo. However, .to the young membetz o6 out <s ociety,

such money ptobtem4 can pnedetetmine a Zi6etime o6 con-

gict and 6aitute.

As ydu watch this film, or when it is completed, answer-the fol-

lowing questions:

1. Give three examples of hoW spending habits during

dating might indicate a person's ability to handle

money in marriage.

2. Does planning and saving ruin the "fun" of shopping?

Does anyone you know plan their expenditures any-

more?

3. Are money - handling techniques an indication of an

individual's value system?

4. Lawyers sometimes say that "money, or the lack bf it, is

the main cause of divorce." In what ways can this, be true?

Film Guide 07
Credit
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5. 'Whit does "they 'good life" mean' to you? Does it involve

money?- Why why not?

.

41,111116. Do you think love is the answer -- , love can

protect you from problems in marri

7. Who should handle the money in a marriage? Why?

t

f

.
Could what happened to Ann and Jerry ever really happen? Could

such problems destroy a marriage? Why?

Where does a "value system and lifestyle" fit into the marriage
of Ann and Jerry?

10. At what stages in the "family life cycle- du the eAperie
the greatest?

What doe IL ,i,cao) L. c.1)/ that mol)e, -It_,

conflict but not ,ecessatily she ca,.se of th, co flict,

12. Udine "liviny within one ul c

I

13. Assume that you will be married "meed 'woh(. ;our

first year of marriage.

Film Guide 07
Page 2
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Im guide:

Foot in ihe Door
In a dtamatized 4ituation taken linom an attuag ca4e,

a woman awake o6 the techn4que4 u4ed.b4 "phasysate4peopie
takez action .that Zead4 to the 4ateopeA4onTavte4t.

As you watch this film, or when it is completed, answer the fol-
lowing questions:

1. What is the first thing you want to do when a
door-to-door salesperson arrives ,at your home?

2. Describe the method used by the baby picture
saleswoman. Do you know any other methods some-
times used by door-to-door salespeople?

. What, dre yood ways CO get tid ur UmwoltLed duut
to-door Jalespeoplc?

I 1 f4

call the ,.it ice_ wrat wa,s can you tLini 3Y tha. Oul

give you freedom to call in different situations:

Film Guide 09
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film guide:

This Is Fraud
Thi.4 ti-Um mitt acquaint you with linaudutent zate6

technique4. Watch -6on method6 necouue-avaitabte to
victift oti thrtee common con6umen 6/mud cazu.

As you watch this film, or when it is completed, answer the
following questions:

1 Have you ever known anyone who had been "taken" by
fraudulent sales techniques? If so, what were the
circumstances?

2. Describe wha methods of recourse were available
for each of the consumer fraud cases described in
the film.

( 1)

(2)

(3)

3. 'Describe "tip-offs" to possible fraudulent sales approaches.

OP(
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BENEFITS OF CONSUMER CREDIT "4

;AVERS: 5[114)@M'fl)

BORROWER: MS Of 1@U:Ag3

SOCIETY: MOM OCICX46

t0

4

Transparency Master 02 11 6 7°
Credit
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Credit

ADVANTAGES

t

ImoredIste Use

Convenience

Credit Rating

Transparency Master 03
Credit

CVSAD VANTAGES

CAN YOU THINK OF OTHERS

k

?

Cost

Risk
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F.

Sales or Purchase credit

Cash Loan or Borrowing

Credit

Transparency Master 05
Credit
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Cash Loan or
Sorrowing Credit

REAL ESTATE
LOANS

IDUeATION
LOA NS

. ,

a

(

st;

aiRsowiL LeAwai

MO0406114
LOANS

PPLI A NCE
LOANS

NOME IMPROVEMENT
LOAN'S

Transparency Muter 0
Credit t
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THE 3 CPS OF CREA/T

CHARACTER Is he a stable, (eliable un who retilly tries
to meet all his ,a_bligations?

CAM:CITY la it likely th,,ar his in,,Q1,10 will either remain
stable or increase Vuring the life of the loan?

Will he be able to make payments for this and
all his other obligations?

Lie Transparency Masterter .1
credit

124775-





WILL MY
CREDIT

°BUG AT IONS
BE

TOO HIGH
?

Transpirsticy Master 18
Grant

GOOD JUDGMENT



LI
Cost P'actors of credit:

\Transparency Master 19
Credi t

How Much P

How Long P

4

$

How High the Interest P

17 123



Evaluate Credit Statements

When you treat credit as a privilege, it can help
? you have more and enjoy more.

'Carelessly used, It can .become a trap.

You have a choice -- either you can control credit
or credit cati c,On.krol you.
The choice is up fo you.

How a person spends his money is a matter of
? individual choice- and based on his personal

values and' goals .

There are no rules on what is -a. valid use of credit.

Ctedit can help you have many of the things you want ,
but you .can't have everything.

et"'N.:1\\

IL

Barn(

L, ir

Transparency Master 110

Credit
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CLASSROOM TEACHERS ARE AUTHORIZED TO
REPRODUCE THIS ORIGINAL COPY FOR USE

IN THEIR CLASSROOMS.
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es or Purchase

Credit
STUDY THE FOLLOWING LIST OF CREDIT.

INFTMATIONs

Charge Accounts
Commercial Bank
Consumer Finance Company
Credit Card
Credit Union
18%

SOURCES AND

Inftallment
Loan Shark
Open or Regular
Savings and Loan
12%
Utilities

WRITE THE TERM WHICH CORRECTLY MATCHES EACH DESCRIPTION BELOW;

OPEN OR'REGULAR Oldest and most popular type of charge account

UTILITICS

18%

CREDIT CARDS

Services provided on credit

Usual annual interest rate for charge
accounts

Often used to pay for things while traveling

SAVINGS AND LOAN Credit sources specializing in Siome loans

COMMERCIAL BANK

LOAN SHARK

CREDIT UNION

CONSUMER FINANCE COMPANY

CHARGE ACCOUNTS

MIMS
t I CREDIT CARDS

Student Activity Sheetva
Credit

Largest source of consumer credit

A poor source for cash loans

Only members may obtain cash loans here

Credit sources specializing in cash insta112

ment loans to individuals

May be "Open", "Revolving", or "Installment"'

014
CHARGE

ACCOUNTS SERVICES



Cash Loan or
Borrowing Credit
STUDY THE ILLUSTRATIONS OF LOAN SOURCES. .THINK ABOUT -THE BEST SOURCES

FOR gAeH TYPE. OF LOAN ILLUSTRATED BELOW. WRITE THE NUMBERS OF THE BEST

SOURCES UNDER EACH ILLUSTRATION. .

APPL ANCE
LOANS
1, 2

CRIVI!
UNION

2

HOME IMPROVEMENT
-LOANS ,

Student 'Asti yl ty' Sheet +3
Credit.

FINANCE SAYINGS PAWNSHOP

CO. A LOAN

3 4 $

lie

ANTOMOSItE
LOANS
let 2

IDUCATION
LOANS

lf 2

REAL. ESTATE

"414 4

PERSONAL LOANS

1, 2

WHICH TWO LOAN SOURCES'SHOULD YOU NOT USE? 5, 6

WHICH LOAN SOURCE MOULD NOT BE AVAILABLE TO ALL CONSUMERS? 2 1

ONE OF' THE MOST IMPORTANT NEEDS FOR'LOANS IS AN EMERGENCY.

WHERE MIGHT YOU BE ABLE TO BORROW MONEY IN AN EMERGENCY

SUCH AS AN ACCIDENT OR LOSS DF*JOB?
9



Cash Loan or Egorrowing Credit

EACH LOAN S RCE HAS BEEN LABELED WITH AN APPROPRIATE APR.

IMAGINE YOU ARE BO OWING 51000 FROM EACH SOURCE FR ONE YEAR.

BELOWON THE LI ow EACH OURCE WRITE THE DOLLAR COST O THE CREDIT FOR,THE LOAN.

THE FIRS ONE' IS DONE1EOR YOU.

CREDIT

RANK UNION

12% _
9%

$ 12 0

a

SAVING'S
cg' LOAN

811%

'585

$90

PAWNSHOP

36%

$360

FINANCE

24%
CO.

$240

LOAN
SHARK

800%

$8000

IF, HAVE COMPLETED ALL THE EXAMPLES CORRECTLY+ THE DOLLAR COST OF CREDIT

FROIi ALL SOURCES WILL BE $8895.

J

Student Activity Sheet

Credit
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CREDIT APPLICATION

A..,

,

r

.

_

3
THE KINDS OF QUESTIONS
INFORM. THE CREDITOR ABOUT
OF THE APPLICANT.

STUDY THE KINDS OF QUESTIONS
DECIDE WHETHER IT I.A
If IT IS A CHARACTER

C's. .oF CREDIT'
.

.

4
ASKED ON A CREDIT APPLICATION AW TO

THE CHARACTER, tAPITALs AND CAPACITY

f t

ASKED ON THEiSAMPLE APPLICATION AND
CHARACTER, CAPITAL' OR CAPACITY QUESTION.

QUESTION, WRITE 1. IN THE BLANK.
WRITE 2. IN E BLANK.

WRITE 3. I THE'BLANK. 4:1

°

IF IT IS A CAPITAL QUESTION,
IF IT IS A CAPACITY_QUESTION,

Please

145.

0 Mc.

Mrs.

'Print

..

Date Opened Limit

,

Interviewer

Own

Rent
2

Board

Rent/Mortgage

S

2

Authorizer

Telephone

'

II Miss

Street Address:

,Socia Seeuri y Nu bet-

City A State , ,Zip Co e

4How long at present

If less than 2 years,

Nome and address of

- How long with present

Former employer

address' If less
fr.

than 2-years, how long'at evious addiTss

give previous address

employer

.

Sti.eet City State Zip

,'

emplver 'Crupation . Earnings F-; Wk. Mo. r Y

,How itong?
, .4. .

") Address

(if less than one.year

Other income and source

C] Checking Acct.

°Savings ACct. Name

Personal references

1. Name

with present employer)
_

..

.

.

of Bank 2 Address
.
0

i

--,

Address

2. Name Address

Charge Accounts/Loan References
(Store/Company) Address Accountiqumber Balance Monthly Payment

3

Student Activity Sheet ,r5 8J
..
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'DOLLAR COST OF CREDIT*
8

PRACTICE FINDING THE DOLLAR COST OFCREDIT BY COMPLETING EACH OF

THE EXAMPLES BELOW: 10

1: U.TUCKER BORROWED $300 FROM A SMALL LOAN COMPANY AND PAID

$3200 A MONJH FOR 12 MONTHS...,

WHAT WAS THE DOLLAR COST OF TAE. I AN? $84

k

t
12.' RUDY YORK FINANCED HIS 'NEWLY PURCHASED 'USED CAR At THE LOCAL

BANK.. WITH NO OWNPAYMENT, THE CAR COST $1000 AND WAS TO BE

PAID OFF IN 12 ONTHS AT $92.00 A MONTH.

AT WAS THE DOLL' COST QF RUDY'_S LOAN? $low

3. ANNIE B. WISE BOUGHT A USED CAR VALUED AT $1800. UNDER THE

TERMS OF HER LOAN, SHE MADE A DOW PAYMENT OF $600. THE BAL-

ANCE WAS TO BE PAID IN 12 MONTHLY *INSTALLMENTS OF $199.

1
WHATWAS'THE ACTUAL DOLLAR COST OF THE CREDIT? $108

4, THE HAZZARDS HAVE DECIDED TO BUY A TV SET ON THE INSTALLMENT

PLAN. THE SET THEY WANT COSTS $225. THE DEALER HAS OFFERED

IT TO THEM FOR $20 DOWN AND $5 PER WEEK FOR FIFTY WEEKS. THEY

THINK THIS MAKES THE SET RATHER EXPENSIVE.

CALCULATE WHAT THE SET WILL COST THEM. 5270

WHAT IS THE DOLLAR COST OF THE CREDIT?

Student Activity iheet

Credit

Y.

$ 65

NUMBER qup AMOUNT OF CASH PRICE IMMO

OF EACH OF ITEM MEM
INSTALLMENTS PAYMENT

ffiLL A I ? COST OF- CR f-DIT

FS"



"4

:-

5. COMPLETE
PROMOTION
RUN

THE
IN

FOR 12 MONTHS.

e

FOLLOWING
ATLANTAI

i

TABL
GEaRGI

.

a

CONCERNING
. ALL MONT4.Y

.

RECENT TV SALES
PAYMENTS ARE TO

(

TV
. SET

ORIGINAL-
PRICE

SALE
REDUCTION

SALE
PRICE

DOWN
PAYMENT

BALANCE
DUE

MONTHLY
PAYMENTS

TOTAL PRICE
OF TV

DOLLAR COST
OF CREDIT

i $620 $50. $570 $142.50 $427.50 $40.00 $622.50 $52.50

2 $840 $65

-

$775 $193.75 $581.25 $52.80 $827.35 $54.35

t 3 $460 $35 $425

.

$106.25 $318.75 $33.00 $502.25 $77.25

4 ' $1100 $90
4

$1010. $252.50 $757.50 $70.00 $1092.50 $82.50

4

5

I

$580

.,,,I

7

$45 $535 $133.75 $401,25 $39.00 $601.75 $66.75

.

,

1

Student Ac
Page 2
Credit ''
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-20-OF THE MOST IMPORTANT CREDIT TERMS FOR YOU TO REMEMBER ARE:

1. APR" 8. Credit application 14. Equal Credit Opportunity Act

2. Bankruptcy 9. Credit bureau 15. Fair Credit Reporting Act

"3. Capacity 10. Credit counseling 16. Installment

4. Capital 11. Credit record 17. Repossess '461

5. Character 12. Credit union 18. Security.

6. Collateral 13. Dollar cost of- credit 19. Service Charge

7. Credit 20. Truth in Lending Act

USE THESE WORDS TO COMPLETE EACH OF THE FOLLOWING. EXERCISES.'

WRITE THE NUMBER OF THE TERM WHICH MATCHES EACH DESCRIPTION:

REGULATIONS

Makes it possible for a wife to obtain credit in her name, separate

from her husband

20 Requires disclosure of both the dollar cost of credit and the annual

percentage rate

15 Regulates the activities of Credit reporting agencies

I

,GETTING CREDIT,,'

7 The system which makes it possible to get things now and pay later

4 Money and property; one of the "3 C's of Credit"

3

5

8

Ability to pay; one of the "3 C's of Credit"
c

Reputation; one of the "3 C's of Credit"

The form completed by a consumer who wishes to us

9 The "home" of credit records

The consumer's record of credit use

18 Collateral

133
Student Activity Sheet 19
Credit



6 A guarantee for payment of aioan

12 A Source of credit for members only

10 Ai'd given to the consumer who is in credit",difficulty by one trained in

organizing finances

17 What the dealer does with the tar you can't pay for

,(''f.'0

2 The last resort for the consumer in credit trouble

COSTS

19 "Handling charge"

13 The difference between the cash and credit cost of an item

1 Finance charges expressed on an annual basis as .required by the Truth In

Lending Act

16 One paythent of many

14.

F--

WRITE THE MESSAGE ,EN CHANGING NUMBERS* TO WORDS:

dlfr2v 7 = (3+4+5) + 6,

CREDIT MA'S CAPACITY PI US rAPTTAI PI US rHAPArTFP

PI IIS r.RFDIT APPI MATT TIN PI HS rill I ATFPAI

*(USE THE NUMBERS ON THE PREVIOUS PAGE.)

Student Activity Sheet 99
Page 2
Credit

ti 134



scARaisr qtrpir
Credit and credit cards remind us

Borrowing money it one way that w

moment. Of course, we laterth
charges and Interest.

A

of that old'problem, SCARCITY.

e solvethe problem of scarcity for the

to repay what we borrpw, lus pay;the credit

SCARCITY

SO E HAVE TO MAKE
HARD. CHO I CES ABOUT

WHAT I S MOST I PiPORT ANT .

HOWEVER,

/-

IF WEAPRE TRUSTWORTHY,
CIE MIGHT 'BORROW MONEY NOW
TO MEET OUR NEEDS OR TO
FULFILL ,OUR WANTS -- BUT

AT A DOLLARS & CENTS'COST.'

LIITED DOLLARS
AND CENTS

For example, Bob McCulloch needs to put food on'his family's table now, but

he will not harvest the crops and sell them for another six weeks. He has a

NEED and he decides to meet it by borrowing money.

molar (What Bob will do) OW (What Bob will not be able to7do)

Bob will borrow a thousand
dollars from hie bank to
feed the family and meet
household expenses for

weeks.

c(Fill in the COSTS for Bob)

ANSWERS WILL VARY





Or, Harrigt Koritos has decided to add a little excitement to her life. She

is taking up stock, car racing with a friend. They have saved $6,000, but

they need anothmeS6,000 to get into the circuit. Harriet and friend ve

a 'WANT (some might say a "luxury") and they want to fulfill it.

ants (4t Harriet &
friend will do)

/

tuff (What Rarriet-& friel4Wrifl

then not be able to do)

ANSWERS WILL VARY

Ise

ANSWERS WILL VARY

When you think about borrowing money, what FEELINGS come to mind?

NERVOUS
-GUILT

FEAR
JEALOUS
INCAPABLE
EMPTY
DUMB

AFRAID
OPTIMISTIC
titTVY

PROUD
WARM
IRRITATED
DEPENDENT

HUMBLE
ANGER
SAFE
DEPRESSED
LOVING
SENTIMENTAL
CLEVER

HURT
JOY
SECURE
SMART
UNWORTHY
SYMPATHY
FRIENDLY

4

Check yours:

ANSWERS WILL VARY

Feeling words reveal our attitudes toward CREDIT and BORROWING.

How did you learn your feelings/attitudes toward CREDIT and BORROWING?

One of the things we want to do in this PAL is to see if our feelings about

CREDIT and BORROWING are realistic,

90



, Credit is an accepted way of life in America.

The average Amirican is too easily tempted,to use

credit without realizing how much it really costs.

The cost of, credit is worth the satisfaction of

buying and using goods now.

With a credit purchase, the seller is placing his trust in the buyer's

intention and ability to pay the debt at a later date. Like money, credit

is medium of exchange.

Many things in our life are bought on credit. Large purchases such as

homes, cars and big. appliances are often bought this way because few of us

have enough funds to pay cash.

Even utilities, such as electricity and water, are bought on credit. We

use these services and are billed monthly on the amount of water or electricity

we have used.

Education may also be bought with credit.

11111111111O

Eye 'mist 3
SEVEN OF THE CIRCUMSTANCES DESCRIBED BELOW ARE EXAMPLES OF CREDIT.

SEE IF YOU CAN DECIDE WHICH SEVEN.

CIRCLE THE NUMBER OF EACH CIRCUMSTANCEWHICH IS AN EXAMPLE OF CREDIT.

1. You pay cash for a new outboard motor and boat at a boat sale.

Q Y receive .a monthly statement from your doctor,

3. You receive, word that you have won five hundred dollars from

a local talk show.

p You pick up the receives of your newly installed phone and are

soon talking to your parents who are a thousand miles -away.

Your friend Bill gives you the $5 deposit you need.. for your

yearbook: You promise to pay him $6 on payday.

0 You buy a used automobile for nothing down and twelve payments

of $92 a month.
I

CI You turn on your TV set.

137 x ft



8. You send a check each month to your church for a previously-

agreed-upon amount.

You pay $100 down and $80 a month for part ownership in an

airplane.

You bave dinner with two
care of the bill.

r

and use a credit card to take

*111111111.18mr-----

CREDIr HAS rrs ADVANTAGES

tto

DISADVANTAGES

Almost everything you can think of has good points

and bad points.

Credit is no different.

The informed consumer will be able to make better

judgments if he is aware of some of each.

Study the list of advantages & disadvantages of

using credit.
Then decjde.

Provides immediate use of

goods & services

Makes purchasing convenient

Helps to improve the
standard of

Provides an accurate record

of spending

Helps in getting 4g1

Costs money

111111111111111

Discourages comparison shopping

May require payments after consumer

tires of item

Ties up future income

Risks repossession if payments are

credit rating
not made

Allows immediate hakOing of May decrease reserve for emergencies

many emergencies

9.1- 4,?8



`Makes debt consolidation
possible:

Supports mass production,
mass distribution, & mass'
consumption, providing more
products for more consumers

Tempts the consumer to-overspend

May require payments after the
article purchased is of no further

value

Of course it 'is possible to list a great many more advantages and dis-

advantages of credit if-we were to think of each of the types of credit avail-

able in both the sales and cash areas.

Think of the last purchase you or someone in your family made on credit.

Do you think the purchase involved a wise use of credit?

Exerdites

IT'S EASY TO TELL AN ADVANTAGE FROM A

DISADVANTAGE. RIGHT? RIGHT!

LET'S SEE.
IF THE FOLLOWING PHRASES ARE ADVANTAGES

OF CREDIT. WRITE AI IF DISADVANTAGES.

WRITE D.

1. A use the goods or services while paying for them

2. A buy something while it's on sale

3 pay more than the actual cost of the item

4 take advantage of a "once in a lifetime" opportunity

5. _
2_worry because of a missed payment

6. .D spend future income 6

9.

10.

A handle emergency problems on the spot

buy on impulse instead of thinking it through

raise. the standard of living for you and your family

I)-promise to pay money you don't have 7-

WHETHER YOU'RE BUYING OR BORROWING, DON'T BE TRAPPED BY CREDIT. t
. . KNOW ALL THE FACTS BEFORE YOU COMMIT YOURSELF TO ANY ARRANGEMENT -

THAT MEANS =YOU PAY LATER FOR WHAT YOU GET NOW.

1 3 9



Bob wants a new, flashy car. But he does not have much money or a solid credit

rating. He thinks he has three alternatives (of course, he has four--he could

refrain from buying a flashy, new car!)

Please help Bob by working out the. consequences for the four alternatives, and

recommend a decision for him (What should -he do?).

STEP ONE,
"What do I want?"

oscrayAnurs FOR 8041

STEP FOUR
"What are the consequences
of different alternatives?

STEP THREE
"What alternatives are there?"

STEP TWO
The problem situation in which

what to do is not obvious.

.1( 91

GoALs

FLASHY CAR

CmmSEOJEwcE;

ANSWERS WILL VARY

LOCAL
BANK

TrIRNONCS
ilkkaJui

CREDIT
UNION

OCCASION FOR DE MOM

LOAN
SHARK

BOB WANTS A FLASHY NEW CAR.
OUT DOESN'T HAVE MUCH MONEY
OR A SENSATIONAL CREDIT RATING.

0



Mary wants to purchase a stereo set and she has chosen;one in her price range.

She can make a one-third downpayment, but needs to "borrow" the rest of the

purchase price. She can borrow the money from her bank, she can go to her

credit union where she works, or she can use the store's 90-day credit plan

and pay the remaining price in three payments spread over three 30-day periods..

The stoke does not charge interest for this plan.

Use the "TREE" to fill out Mary's alternatives. Fill in the consequences of

each alternative as you see them. Then, make a recommendation to Mary about

what she should do.

STEP ONE
"What dth T want?"

ZWISION -TRES MR MAlli

SftP FOUR
"What are the consequences
of different alternatives:

at ernat-,:yea az,e there!'

Jltr iwu
Th.o pm,ulem situation in
what to do not obvious.

1 1/

ANSWERS WILL VARY
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NWT is CREDIT ?

I. Write a definition of credit: THE SYSTEM WHICH ALLOWS CONSUMERS TO

OBTAI -GOODS, SERVICES ORMONEYAND PAY AT A LATER DATE

2. Name the 2 major types of credit: (1) SALES

(2)\ CASH

3. Identify the source of.credit you would use in each situation:

CHARGE ACCOUNT THE LOCAL DEPARTMENT STORE ALLOWS YOU TO

C GE

SAVINGS & LOAN THE OF 'YOUR DREAMS IS FOR SALE

PAWNSHOP YOU NEEDt25 NOW; BUT YOU WON'T 'BE NEEDING
YOUR CAMERA FOR 3 MONTHS

ti

CREDIT CARD YOUR GAS TANK READS "E",

4. Name what you consider the greatest ADVANTAGE of credit:

(ANSWERS WILL VARY)

Name what you consider the greatest DISADVANTAGE of credit:

(ANSWERS WILL VARY)

5. With which of the following statements do you most nearly agree:

Credit lets ybis get it.

Credit? Forget it!
ANSWERS WILL VARY



WHO CAN GET CREDIT?
WHO spiZULDWAT CREDIT

f

TOGETHER TOM AND MARY HALPRIN MAKE A GOOD SALARY. THEY HAVE

SAVED SEVERAL THOUSAND DOLLARS AND WANT TO BUY A HOME. AFTER

LOOKING AT HOMES IN THEIR CITY, THEY SELECT ONE TO BUY IN AN

OLDER NEIGHBORHOOD. THE MORTGAGE COMPANY FOUND OUT THAT THEY

HAVE A GOOD CREDIT RATING AND ARE RESPONSIBLE PERSONS. HOW-

EVER, THE COMPANY IS RELUCTANT TO LEND THEY MONEY ON THE HOUSE

THWHAVE SELECTED. THE MORTGAGE COMPANY FEARS THAT THE NEIGH -

BOROOD IS "GOING DOWNHILL." NEW PEOPLE ARE MOVING IN AND NOT

KEEPING THE BOWS UP. MANY HOUSES ARE RENTED OR DIVIDED INTO

APARTMENT. AND, RECENTLY, PROPERTY VALUES IN THAT NEIGHBORHOOD

HAVE GONE DOWN.

Should the mortgage company refuse Tom and Mary a loan on this houie?

Your Pgsition:
ANSWERS WILL VARY

Your Reasons: 1.

f

2.

IRVING GARFEIN HAS A SUPERB BEFORE-SCHOOL JOB. HE GETS 03.50 PER

HOUR TO COOK EGGS EACH MORNING AT HAPPY HARRY'S BREAKFAST BAR ON

ROUTE 017. IRVING WORKS FOUR HOURS EACH MORNING BEFORE GOING TO

SCHOOL. HE HAS BEEN DOING THIS FOR TWO MONTHS. NOW, HE WANTS

TO TAKE HIS EARNINGS, BORROW A THOUSAND DOLLARS, AND BUY A REALLY

NEAT USED CAR. IRVING IS EIGHTEEN ANQ WILL .COMPLETE HIGH SCHOOL

IN SIX MORE MONTHS. HE GOES TO A LENDING INSTITUTION TO BORROW

THE 01,000.00.

143 g 97



Do you think Irving will get the $1,00(1.00 loan? Why or Why not?

rf you were the loan officer, would you extend a $1,000:000 loan to Irving?

Your Position:
ANSWERS WILL VARY

Your Reasons: 1.

2

3.

After you have thought through your answers with your class, invite,a bank or

credit union loan officer to class to discuss these situations with'you.

Whether or not you receive credit depends on your CREDIT-ABILITY.

see what that means.

9ARACTER, CA4ACITy, and CAP ITA1.Vare

often called "THE 3 C'S OF CREDIT." They

Aft are the most important factors used in

II, determining a consumer's credit worthiness

or CREDIt=ABILITY.

CAPACITY

Earning Power
Ability to Pay

Obligations

CHARACTEFi

CAPITAL
Honesty 0'Assets
Credit History
Trustworthihess

Financial Resources
Collateral or Security

CRED8T= AELDTY

>1 97 144
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To determine a consumer's credit-ability, three types of questions might be
asked:

. 1) In the opinions of those who have had previous
dealings with you, are you honest? trustworthy?
reliable? conscientious? responsible/

Do you have a job?
`Do you earn enough to pi)/ what you will owe?
Is it likely that your income level will not
decrease?

(3) What financial resources are behind your
A commitment to pay?
d * Do you have money in the bank?

Do you own property? \i

Ma,

Exorcisms

Al+.101N

6.'11116

Apply the i C's yf Credit.
Place the numbers of those WOI.JS it ihink app Lu

term in the correct circle.
The first one is done for you.
SidMe are easier than others. Your answers may not agree 00

everyone else.

I. JOB ADVANCEMEN+%

2. DEBT-FREE

r,3. HONESTY

4. PROPERTY

5. PUNCTUAL

6. SALARY

T. SAVINGS

8. SELF-RELIANT

9. THRIFTY

$ 79 Ar



TOTAL POINTS I

4

Ilse the following soirrple' scale to figure your "score"--Circle the number of

points for which you qualify in each category and, then total your points.

Also co,re 'Ypur parent's. Is there a difference in the scores? Why?

PAC TONI

AGE
18-24
25-34
35-44
45-64

RESIDENCE
RENT
OWN
1-3 YRS.

3-5 YRS.

INC,OME
S75-100 WK.
OVER S100, WK. 5

SELF-EMPLOYED
10

WAGES SALARY
15

100 POSSIBLY

POINTS

1

5
10
15

10

20

5

10

15

ANSWERS WILL TY

a
[CREDITOR'S ANSWER

v

150 ASK & IT'S YOURS!

__PROBABLY

EMPLOYMENT-
1 -3 YRS.

4-10 YRS.
MORE THAN 10

10
15

TRY AGAIN

25

CR T RECORD 40 FORGET IT !

CK ING ACCT.-

SAVINGS.-ACCT.
IT RATING

LESS
211 TIMES

mcw*Ly INCOME 10

10

10
25

)( /00
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In a democratic society, we want consumers and citizens who are ACTIVE and

are competent in dealing with their problems. We don't want frustrated, apa-

thetic persons. We want persons who plan their actions. In the cases just

mentioned, the sensible person would have confronted the group charging an interest
rate which he felt was too high, or those whom he,thought were discriminating

against him.

We can see three styles of consumer-citizens across America:

Dractivv

A PERSON WHO DOES NOT
CARE TO SEE PROBLEMS
OR WHO WITHDRAWS FROM

(-FACING PROBLEMS. RE-

TREATS. LETS PROBLEMS
SLIDE, HOPING THEY WILL
GO AWAY, OR THAT SHE
WILL FORGET THEM.

"alive

A PERSON WHO SIMPLY
RE S TO SITUA-

TI AS THEY ARISE.
THI PERSON DEALS

WI H PROBLEMS THAT
ARE PERSONAL TO HIM
OR HER; NOT PROBLEMS
AFFECTING OTHERS.

PRO&'tive

A PERSON WHO LOOKS FOR
CONSUMER PROBLEMS AND
GOES FORWARD TO ACT ON
THEM WITH OTHERS, WORK-
ING FOR FAIR LAWS AND
BUSINESS PRACTICES.

What are the consequences of each way of behaving as a consumer - citizen in

America?

ANSWEKJ Will \AWr

I

Wit,

4

41



As consumer-citizens we know that we can work on solutions to our problemi

at three different LEVELS:

INTERPERSONAL LEVEL

WORKING OUT PROBLEMS
BY' PERSONAL ACTION,
CONFRONTING THE
SOURCE OF THE PROB-
LEM.

INTERGROUP LEVEL

JOINING WITH OTHERS
TO SOLVE PROBLEMS BY
GROUP ACTION (COMMON
CAUSE, ETC.)

411MEMIMINOilmmiiirrowIMINIMIll

6.>

SOCIAL swim' LEVEL

JOINING WITHCIES
TO CHANGE LAWS AND
PRACTICES WHICH IN
TURN VILL SOLVE PROB-
LEMS (POLITICAL PAR-
TIES, POLITICAL ACTION

GROUPS, 1-C")

4I

In the following situations, tell what the person SHOULD do at each level.

Begin with the INTERPERSONAL LEVEL. Discuss your recommendations wilF71Thers

to get their ideas.

iA ,eL.ege Tu.c,4,,I, ,..4...i., ..,,, ,,,,..4.k,_ :.of ...,,,,,, , , , 1. 1- 'OM .2

"friendly" gu;, a rlat4.ve knew .he intere,t rat,s were

terribly high, but 'George needu the money Now, he is

in a panic. He does not have the money, an the loan

shark is calling for it.

What should George do? Why?

ANSWERS WILL VARY

/4°41-1 s
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B. CHARLIE ADAIR TRIED TO GET A LOAN FROM SEVERAL URCES - -

HIS BANK, THE CREDIT UNION, A SAVINGS AND LOAN, /ETC. ALL

HAD TURNED HIM DOWN AND HE WAS IRRITATED. HE WINTED TO

BUY THAT SAILBOAT NOW! .CHARLIE BELIEVES HE IS A\-SOLID

CREDIT CUSTOMER. BUT THE LENDING INSTITUTIONS ;N TOWN DO

NOT AGREE.

What should Charlie do? Why?L

ANSWERS WILL VARY

C. Not again! Maria Santos was refused a credit card with Triple-

, X Company_ She hqs been refused by a number of companies lately,

and Maria thinks it has something to do with her beiog a, young

woman, beginning her career as a cZerk-typist.

t.,hat should Maria do? Why?

ANSWERS WILLWILL VARY





D. DA,, BOY! PICK RUBENSTEIN LOANEQ HIS CREDIT CARD TO HARRY TO

PURCHASE A,CRATE OF,-RUBBER OUCKIES.. THE STATEMENT JUST ARRIVED

FROM THE CREDIT CARD COMPANY, AND HARRY CHARGED AN ADOrtIONALR.

$150.00 WORTH OFGOODS BEFORE RETURNING THE CARD TO DICK. HARRY

HAS TAKEN OFF FOR PARTS UNKNOWN. DICK IS UPSET.

What should.Dick do? Vihy?

-ANSWERS WILL,VARY

ar
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.

Complete each Statement with the correct word:

Them write the letter of each -numbered letter in the blanks at the bottom of.

the page to spell-but .an important credit rule,.

1. There are three, basic steps in the process of getting credit.

Jheronly step:the consumer himself completes is theAPPLICA'M N
for -credit. . 2 9

2 ;- There are three basic considerations in grantng credit.

Write the one which applies in each situation.

You have a large savings account.
APITAL_ _ _ _

2

All your neighbors think you are an Q.K. ,C N A_RACTER
person.

,

,
2. - 5

You have worked for the Same company 4 t A P A C , I T Y
five years.

. 'Personal history, employment-data,. personal information,
'credit history, & public records are all part of your

credit record which it, on file with the local
CREDIT .B U R E A U

'7, 4

4. Your credit RECORD will be with you all your adult life.

5.
C 6.LATERAL
6

is security for a loan.

THERIGHT 2 USE CRED-I'T MUST"
1 2 3 4 5 6 1 5 7 2 3 4 3

151 foSi

B EARNED
5 8 3.1 7



vb

Evaluate each of the following credit situations:

JOSE AND AIWA, A YOUNG kARRIED COUPLE, ARE RECENT
ARRIVALS I1TOWN. 'THEY HAVE RENTED A SMALL APART-,
MeNTAAVRAVE A SMALL SAVINGS ACCOUNT. OSE NSA
JOB WHICH PAYS $160 A WEEK AND Alp% IS KING
FOR A JOB.

ROB AND RITA HAVE LIVED IN TB#-SAME COMMUNITY FOR
TWENTY YEARS.:- THEY ARE IN THEIR FORTIES, AND RITA
IS A MANAGER OF A LOCAL FIRM WHERE SHE EARNS $250
A WEEK. ROB 1S A TEACHER AND MAKES $15,000 PER

YEAR. THEY HAVE A $10,000 MORTGAGE ON A $40,000

HOME;

Bow" COUPLES APP FORA WAN AT THE LOCAL FINANCE
COMPANY ROOMER TO BUY A NEW CAR. WHICH APPLICANT

IS MORE-LIKELY TO RECEIVE THE LOAN? WHY?

ANSWERS WILL VARY

1

HAROLD HA UST BEEN DENIED CREDIT AT" 4 MAJOR APPLIANCE

STORE. THE CREDIT'MANAGER INFORMED HARsOLD THAT THEY
NORMALLY WOULD HAVE GIVEN CREDIT TO A PERSON WITH HIS
INCOME, BUT THAT THE CREDIT BUREAU SENT THEM AN UNFAVOR-

ABLE REPORT.

HAROLD FEELS THERE MUST HAVE BEEN A MISTAKE.
WHAT ACTION CAN HE TAKE TO' CHECK AND CORRECT
ANY POSSIBLE ERRORS?

ANSWERS WILL VARY

5/06 2
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NUMBER
OF

INSTALLMENTS

AMOUNT OF
EACH

mom CASH PRICE IMMO

PAYMENT OF ITEM ' 0111111.i OF CREDIT
DOLLAR COST

*Note that the downpayment does not appear in this equation.

The downpayment is cash paid and credit cost does not apply to thi; amount.

,Try the following examples:

A

Exercises

,T HE ZZARDiARHOPPING FOR A STEREO TAPE DECK AND RADIO. HAPP

IS TALENTED AT WORKING WITH ELECTRICAL DEVICES AND HAS A GOOD JOB.

HE LOCATES WHAT HE WANTS AT A PRICE HE FEELS HE CAN AFFORD, $190.

WHILE SHOPPING A ARIOUS SOURCES IOF CREDIT, HE IS OFFERED THE

FOLLOWING* k
A

---

NO DOWNPA4MENT, CASH ICE* 411_64
r.

SOURCE OF CREDIT T9gia
TOTAL COST CREDIT COST

,17r,

Discount Store $20.40 for 12 mo. 1244.80 $ 54.80

Mail Order Store $18.80 for 12 mo. $ 225.60 35.60

Borrow $190 from /
a bank A pay cash $17.08 fo 12 mo. $ 213.60 S 23.60

ett
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A :

c;

.

Sapp is buying a new set of clubs from a department-store and has

igned a contract for ;Purchasing it on time. The price is $379.

e has paid $25 down and krill pay $11 for 42 months.

What would the finance charge.be?

Circle the correct amount: $88 $180 cfprin $18

WHEN THE HAZZARDS PURCHASED A BLACK AND WHITE N THEY CHECKED AT FOUR

DIFFERENT STORES TOCOMPARE THE DOLLAR COST OF CREDIT. BELOW ARE THE

FOUR DIFFERENT OFFERS THAT WERE MADE FOR A TWO HUNDRED FORTY DOLLAR SET:

STORE TERMS

A A $40 DOWN AND $19.67 A MONTH FOR 12 MONTHS

.13
$60 DOWN AND $40.00 A MONTH FOR- 6 MONTHS

$50 DOWN AND $13.50 A MONTH FOR 18 MONTHS

$20 DOWN AND $12.75 A MONTH FOR 24 MONTHSD

a

COMPLETE THE CHART TO DETERMINE WHICH STORE WAS OFFERING THE -BEST TERMS,.

STORE
DOW

PAYMENT
MONTHLY
PAYMENT

NUMBER OF
MONTHS

TOTAL ?TO BE

. PAID
AMOUNT
MAN=

DOLLAR
COST

.4.

A $4-0.00,s19 47 /2, 0.2.3Z.04 .200 $34.04-
13 $ 60.00 $ 40.00 6 $240.00 $180.00 $ 60.00

C $ 50.0%4 13.50 18 $243.00 $190.00 $ 53.00

D $ 20.00 $ 12.75 24 $309.06 $20.00 $ 89.06

cf.

et, C

to



I. Name the 3.factars which control the amount of interest you Paycontrol

when'using credit.,.

How MUCH MONEY YOU BORROW

How LONG THE LOAN IS FOR

How HIGH THE INTEREST RATE'

St,

.
Complete the-following rules to use when you want the most

credit for the least cost:

AIM HASTY SWING

SHOP THE LOWEST .APR

MAKE THE BIGGEST DOWNPAYMENT

YOUR BUDGET WILL ALLO

CHOOSE Tiig SHORTEST TIME

KNOW WHAT YOU ARE SIGNING

POSSIBLE

3. Nancy Cutone bought ausedcar valued at $1,800. Under the terms

of her loan, she made a down payment of $600. The balance bas paid

in twelve monthly installments of $109.

What was the actuali/dollar cost of the credit?

,; /09

$108
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X

x

X

X

-1. A safe amount for credit is not more.
than 20% of your t ke-home pay.

2. Using credit can be angerous because
it is spending money you have not earned

yet.

de t adjustors are the best source ofI
3. Private consumer counseling'services or

free credit advice.

4. Bankruptcy should oily be considered when

all else has failed.

X 5. The Wage-Earner Plan is a method o

Wage Garnishment.

s.

6. It is often possible to reschedule your
payments if you contact your creditors ..

before you get into real difficulty.
\,,

X
. There are no free credit counsiling services

availlble to the consumer.

X 8. When determining your limit-for misleading

\x\

credit, include your home mortgage.

X 9. A creditor may attach part of'a wage-earner's

salary to repay debts.
. /

A

X 10. Bankriptcy is the most damaging item to-be
included in a credit record.

4(1

,
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11. List two ways a credit counseling )service might help a consumer with

credit problems. ANSWERS MAY VARY, BUT SIOULD INCLUDE:

A. BUDG NNING

B.

12.t Use the 20% o
installment c

guideline t determine a safe amount of

e following mon hly incomes:

A 150 mo.

iS. Use the'20%.,guidelihe'to decide a safe amount of installment cr,lii

for each person. Each already has a $150'a month car payment.

Income

20%

Credit
Guideline

Remaining
Avaflable.
Credit

$1000 $ 200 $ 50

$1500 300 150

$1950 390 240

14. Discuss: "Credit can be too easy to use."

ANSWERS WILL VARY

15. List three rules to follow to preveht using too much credit.

I

ANSWERS WILL VARY

1E;7
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Read each f the credit situations below. Decide how the consumer should

exercise hi credit rights. Choose your answers from the following list:
,

1. B tter Business Bureau
2. E al Credit Opportunity Act
3. Fir Credit Reporting Act
4. egulation Z

,--

5. Small Claims Court or County Court
6. Truth in Lending .--,

7. U. S. Post Office

Write the number of the answer you hake chosen on the blank for,each
J ,,

A wife is denied credit in her name.

3 A credit bureau refuses to dis lose information to

the consumer concerning inform tion in his credit.fi.le.

7 A mail credit offer was a frau

5 A loan was made to a friend who refuses to repay

the loan.,

1 A local store. does Ilot seem to keep proper records of

payments.
a

11111
--Evaluate ,the statement:

"Credit should be regardec,: as a right

rather than a privilege."

4



a

O

J

A

CLASSROOM TEACHERS ARE AUTHORIZED TO
REPRODUCE THIS ORIGINAL COPY FOR USE

IN THEIR CLASSROOMS.

r.



MONEY MfiNAGEMENT
(REM ``,

X



© 1979 BY THE STATE OF`ELOR/DA, DEPARTMENT OF STATE

Be it known that this consumer education instructio l unit has not been endorsed by either

the Florida Department of Education or the United tortes Office of Education; and that the

points of view or opinions 'expressed do not neceis 'ly represent the official policy of

these agencies.

CURRICULUM DEVELOPERS

Aus6erman
Judy Zieg

PROJECT SCAT, OSCEOLA

I

ILLUSTRATOR CURRICULUM CONSULTANT

RictiarS Ltrut Rodney F. Allen, MD.

COUNTY SCHOOL DISTRICT, P.O. Box 1948, KISSIMMEE, FLORIDA3t741

(305) 847-3147 SUNCOM 352-7440

161

/7



WELAs COM to this PAL*, .a

-consumer resligp booklet. Theftwo

characters shown on this page are

the Hazzdrds -- Ms. Happ and Happ

Hazzard. You will find them:in many

of the illugtrations used throughout

this booklet.

Important information is divided into chapters or

sections. Each section begins with a title page, and

includes:

P A SSW,;< OR D- 5' which give the

special meanings, -for the words used

in that section.

. .

R-E V I E W TIM-E exercises ito

determine whit you have learned.

c

Have -fur', study hard, anebecome a .

conscientious consumer.

*PAI., Packaged Activities for Learning

/16
162
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4

1

A

/I
Users of the consumdr skills presented ih his rasdurce

booklet come in both genders, female an e.

The text and dialogues sometimcs say "he," some times

"she," sometimes "you," sometime "the person."

Please feel free .to c,,,j1stiti'ite the feminine for the

.

masculine pronoun, andvice versa, any time it is

appropriate to your situyttion.

rU,

1/7
a
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,PAYING CASH IS NOT
THE ONLY .WAY WE CAN
PAY, FOR- THE THINGS

WE WANT'
k

ANOTHER WAYiJS PURCHASING
ODS,OR SERVICES ON CREDIT.

CREDIT IS A,PROMIStTO p0, It THE FUTURE FOR GOODS, SERVICES

OR MONEY' RECEIVED NOW.

AS YOU WORK THROUGH THIS PAL, YOU WILL LEARN ABOUT:

WHAT CREDIT IS

ADVANTAGES & DISADVANTAGES OF CREDIT

KINDS OF .CONSUMER CREDIT

How TO FILL OUT CREDIT ADPLI(ATI"c;

CREDIT BUREAUS

IHE COST OF CREDIT

CREIDITRATIW'S

Ton MUCH CREDIT

CREDIT PROHLFMc,
14"

1 t F A I FR ('.RI -() I I RI DIM I I Ni(, 4( F

THE TRUTH IN LENDING LAW

*PAL: Packaged Activities for Learning

0, \
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SCARCITY CREDIT

Credit and credit cards remind us of t,t old phblem, SCARCITY.

Borrowing money is one way that we "solve" the problem of scarcity for the
mole-AC/-0f course, we later have to repay what we borrow, plus pay the credit
-(eharges and interest.

UNLIMITED
NEEDS AND
WANTS

SCARCITY

SO WE HAVE TO MAKE
HARD CHOICES ABOUT
WHAT IS MOST IMPORTANT.

HOWEVER,

IF WE ACRE TRUSTWORTHY,
WE MIGHT BORROW MONEY NOW
TO MEET OUR NEEDS OR TO
FULFILL OUR WANTS BUT
AT A DOLLARS 6 CENTS COST.

For example,' Bob Mc lloch.peeds to put food on his family's table now,but
hQ will not harvest,the crops and sell them for another six weeks. He has a

NEED.and he decides to meet it by borrowing money.

LIMITED DOLLARS
AND CENTS

c arcs (u t Bob will do) (MT (What Bob will not be able to do)

Bob wi 11 horirow a thou8an(i
tiol taro from 117'47 bank ;

flu? furri. 171 (P t.

71oulTE-4, )1,1 c.rpcm-Tc o for :1 i

(FiN IN Ow COSTS Jr o Bob)

X / C°,
11; f;
I



Or, Harriet Kontos has decided to add a little excitement to her life. She

is aking up stock car racing with a friend. They Nye saved $6,000, but

they need another $6,000 to get into the circuit. Harriet and friend have-

a WANT (some might say a "luxury") and they want to fulfill it.

(What Harriet &
friend will do)

( hat Harriet & friend will

then not be able to do)

-`

When you think about borrowing money, what FEELINGS come to mild? Check yours:

NERVOUS AFRAID HUMBLE HURT

GUILT OPTIMISTIC, AN(;f: JOY

FEAR ENVY :/117,: ECUHE.

JEALOUS PROUD PEPRAEP SMART

INCAPABLE WARM Y LOVTNI; UNWORTHY

EMPTY
DUMB

TR4ITATFP
PYITNITNT

:7:NTIMYNTAI, AMPATHY
FWF:AIDI,Y

Feeling words reveal our attitudes toward CREDIT and BORROWING.

How did you learn your feelings/attitudes toward CREDIT and BORROWING?

One of the things we want to do in this PAL is to- see if our feelings about

CREDIT and BORROWING are'realistic.

4
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4%.paords

NAT is caw
ASSET PO4-664iCin

Anthing owned which has exchange value

BANK An estabtishm&At ion. teceiving, keeping
Lending and issiling money

CHARGE ACCOUNT The pAivitege o6 use credit in making

putchase4 in a Aetait Atom_

COLLATERAL Anything o value which_guatantee4 the
payment a Loan; Sec City; Cottatetat
may sbe taken i6 Loan is not Aepaid

CREDIT The-4y4tem which attowa consumers to obtain
goods, zenvicet OA money and to pay at a-

tatet date

CREDIT CARD AA identiiiication card which eotabtizheg the
6act tildt you ate entitted to use ctedit

at 4peciiiic outett4 dot speci6ic putpOses

CREDIT HISTORY A AecoAd o6 a consumet's use ctedit,

especiatty his'past AecoAd o6 meeting

ctedit payments

CREDIT LIMIT

CREDIT RATING

CREDIT UNION

The maximum doLta'L wnount which can be

chatted

An evatuation 06 a conzumeez quatiiiication4
to teceive ctedit; based on 4sevetat 6actv4s,

especiatty the past tecotd o meeting credit

payment6

ot6ankzatton 06 who band together

OA the puvoze o6 zaving money and tending

money to each other at a Low intetest tate

DEBT Something owed

1;1;9

-X 473



DEBT CONSOLIDATION,

FINANCitCOMEANY

het

INSTALLMENT

LOAN SHARKS

ob.

MORTGAGE

OUTSTANDING

PAWNSHOP

PROFESSIONAL SERVICES

QUALIFIdAtIbflS

REPOSSESSION

REQUIREMENTS

SAVINGS AND LOAN

SERVICE' CHARGE

STANDARD OF LIVING

UTILITIES

Ready to

Plan bon paying many cneditoitz by bonxowing
enough money to-tepay,them att white nepaying
the &En oven a tong". period 06 time

A buzinezz 6inm whoze chie4 acqpity .to make

qazh inztattment toan4 to individitat4

One okaiheniez o6 paymentz .to pay obi a debt --

I unticen4ed money tendenz who change
extumety high ixtexat natez

A ptedging 06 neat pnopenty to a ctediton az
4ecunity bon the payment 96 a debt

Owed

A buzinezz eztabtizhment which Zendz cazh bon
itemi4 o6 penzonat ptopenty which axe Ze6t az

zecunkty

Penzonat zenvicez ptovided by doctonA, dentiz.tz,

accountant:4, Lawye44, etc.

Re4uaement6
ti. '

The taking back 06 gdodz by eLthe4 the 4etten
on Zenden when VIA con4ume4 La not abZe-to
make payment4

Quati4ication,s

F.inanciat atabti4hment which zpeciatizez in home.,
moxtgage and home impxovement toan4; zudotoanz
axe made avaitabte becauze o6 zavingz do
on depozit

"Handeing change"--a bee changed 04 4e4vices,
pe4104med; amount cha44ed 104 tthe o 6 cnedit

The Levtt o 6 necezzitiez, comtiontz, and tuxutiez
enjoyed Oh dui/Led by'an inditTiduat on group

Pubtic zenvicez ouch a4 powers, water, zewetage,

and tetephone

Vove On ?

Jo KnbW the Passwords ?

to/ .21
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WHAT IS cREMpP

CREDIT may be defined as

4'

an economic transaction.

a trusting relatiPnship.

.5

an agreement by which a government,

business, industry or individual may .

obtain immediate use of goods,

services or dollars & pay for them later.

a service for which those who-use it.

aryxpected to pay.

the Wai/to buy an expensive item if'you

don't have cash.

the "Buy Now & Pay Later" way, of life

for millirs of Americans...,

tp)

As a consumer in, the United States today you need to be a wise credit

consumer. CREDIT is the system -which allows cdnsumers to obtain goods, services

or money aril to pay at a later date. It is BIG 'business in the United States.

According' to the Federal Reserve System there are 300 million credit cards in

live in th United States today. Outstanding consumer credit loans amount to

$150 billi n.

Your feelings -about consumer credit might agree with some of the feelings

expressed below:

Credit is a valuable asset .utd should be used

Credit helps ourcountry grow.

Credit cart be either your master or your servaniL-.

Credit can help you achieve many of the things you

want, but you can't have everything.

You have to pap forpthe credit services you

because there usually is a charge for the prgirege

of using someone else's money.

Credit means debt, and all debt



)

Credit is an accepted way of life in America.

The average American is too easily tempted to use

credit without realizing how rch it really costs.

The cost of credit is worth thi satisfactioh of

buying anduSing goods now.

) With a credit purchase, the seller is placing his trust ip the buyer's

intention and ability tO,pay the debt at a later date. Like money, credit

i.s anediumhof exchange,'

Many thngs in our life are bought on credit. Large pAhases such as

homes, cars and big appliances are often bought this way because few of us

have enough funds to pay cash.

Even utilities, such as electricity and water, are bought on credit. We

use these services and are billed ugly on the amount' of water or electricity

we have'used.

Education may also,te bought with credit.

I%
WC*.

. "I

"SEVEN OF T CI14MSTANCES DESCRIBED BELOW ARE EXAMPLES OF CREDIT.

I
SEE IF'' YOU AN DECIDE WHICH SEVEN. 41.:-

CIRCLETHE UMBER or EACH CIRCUMSTANCE WHICH IS,AN EXAMPLE OF CREDIT.

1, You pay cash for a new utboard motor and ))5at at a boat sale.

,. -2. You receive a monthly sta ement from your doctor.

M

. 3. You' receive word that you have won five hundred dollars from

a local talk show.

4. You Pick up the receiver of your newly installed phone and are

soon talking to your pare9ts who are a thousand miles away.

5. Your friend Bill gives you the $5 deposit you need for your

yearbook. You pranise to pay him $6 on payday.

6. You uy a used auto bile for nothipg down and twelve payments

2 a month.

7: You on your set.



8. You'send a check each 'month to your church for a previously -

agreed -upon amount.

Ak- You pay $100 down and $80 a month for part ownership in an
airplane.

10. You have dinner with two friends and use a credit card to take

care of the bill.

CREDIT HAS ITS ADVANTA1OES

DISADVANTAGES

Almost everything you can
0

think of has good points

and bad points.

Credit is no:differient.
The informed consumer will be able to make better
judgments if he is aware of some of each.
Study the list of advantages & disadvantages of-
using credit.
Then decide.

rovide immediate use of t

goods services'

Makes purchasing convenient

Helps to improve the
standard of living

Provides an accurate record
of spending

)1elps in getting a good
credit rating

Alfows ibmediate han0,ing of
many' emergencies

4

Discourages\Comparis,0 4)plog

May require payments after consumer
tires of item

A_

Ties up future income

te.1

Risks repossession if paymen are

not made

May decrease reserve for emergencies



Mikes debt consolidation
possible

Supports mass pro ction,

mass digtribution, & mass
'consumption, providing more
products for more consumers

Tempts the consumer to overspend'

May 'require payments after the
article purchased is of no further

value

Of course it is possible to list a. great many more advantages and dis-

advanrtages of credit if we were to think of each of the types of credit avail-

able in both the sales, and cash areas.

Think of the last purchase you or someone in your family made on credit.

Apo you think the purchase involved a wise use of credit?
fi

`-

1.

2.

3.

4.

5.

6.

7.

8.

Exercises

IT'S EASY TO TELL AN ADVANTAGE FROM A

DISADVANTAGE, RIGHT? RIGHT!

LET'S SEE.
IF THE'FOLLOWING PHRASES ARE ADVANTAGES

OF CREDIT, WRITE A; IF DISADVANTAGES,
WRITE D.

---use the goods or services,while paying for them

__buy something while it's on sale

pay more than the actual costikf the ite

take advantage of A "once in a lifetimes' apiortunity

worry because of a missed paxmept
4

spend future income

__handle emergency problems on the spot

buy on impulse instead of thinking it through

9., liaise the standard of living for you. and

10. 7/promise to pay money you don.'t have

WHETHER 'YOLVRE BUYING/OR BOR/OWING, DON'T BE TRAPPED BY CREDIT.

KNOW ALL THE FACTS BEFORE YOU COMMIT YOURSELrTO ANY ARRANGEMENT

jTHAT MEANS_ YOU PAY LATER FOR WHAT YOU GET NOW.

V 1.1S'



Think of as many examp4 of credit as you can.
things as:

* Using a credit card to make purchases
* Purchasing on an installment plan from a fur iiture store

* Buyinga car with monthly payments
* Making mortgage payments on a home
* Paying monthly uttlity bills
* Receiving an'advance on your allowance
* Borrowing from a bank,. consumer finance company, or pawn shop

They might include such

1-

No matter what the example of credit mentioned, credit is one of two major types:

SALES OR CASH
SALES or I5UR4NASE CREDIT is the purchase of goods and services.

CASH LOAN or BORROWING CREDIT is cash.

Any further clasification of credit is according to the method of repayment.

CHARGE ACCOUNTS

AL

S

CREDIT CARDS

PROFESSIUNAt 5t /ICES

UTILITIES

a

A
S

take d look at each of these types of crefflt

/A9

BANKAAW4.v

CREDIT UNION LOANS

FINANCE COMPANY-LOANS

PAWNSHOP LOANS

SAVINGS &,,I#WMORTGAGES, ETC.

LOAN SHARKANS



a-YANCIE 4041aVala are types Of "store" accounts. They

differ according V credit limits and payment methods.. Three of the most common
charge accounts afhe,the OPEN, ACCOUNT, REVOLVING OR FLEXIBLE AccoON, and IN-

/ ST LMENT PURChASING ACCOUNTS.

OPEN

ACCOUNTS

Open Accounts gre sometimes called 30-Day Accounts. They

allow the customer to charge items and pay for them at the
end of the billing period. There are no service charges.

Open Accounts are the same as paying cash. They are a

convenience for the consumer. These accounts are a privi-

lege granted.opily to those who have a good credit rating.

Revolving credit is credit which is continuously
renewed as past credit balances are paid oPf.

Principles of installment buying and the tra-
ditional charge account ar,e combined in thp
revolving or flexible avount.

4 A creditlimit is set according to what the
.- consumer can afford to pay. The store4will not

sell to the customer above the agreed-upon limit.

A service charge is charged on the unpaid balance.
The charge is usually 11% per month. A minimum

payMent is required,each month. However, -the

customer has the option of paying the total
amount or only a part of it.

re'
Ali

4 WIMP

MIW
,14.4

/41 it

1660..i1
REVOLVIN

OR
FLEXIBLE .

ACCOUNTS .

Installment purchase accounts are specialized accounts for
the purchasing of higher-priced items sich asppliances.

IMit
These are payment plans in which the purchase rice and

interest4tharges art divided into equal 'installments. The

\consumer usually pays for the pwrchase over a 3-month to
. .

IANTALLAIDIT a 3-year peAioci.

PURCHASE The finance c

MICOUN7 may be higherf

arge is usugl0 18% p6r year. 0owever, it

{he, buyer is u5dally,not the legal owner until the item

is paid for.

1
s
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YOUNG ADULT ACCOUNTS are offered by some stores. s'Thaccdunts arere7
volving,' but with a very modest limit on the amount which can:be owed. For, '

example, a store might permit revolving credit of no more than $30,06Utstanding

et any one time with minimum payments of $5 per month, Such are aj

advantage to the young consumer who wishes to begin establishing his credit

history.

CREDIT

Credit cards are'issued by
department stores; bank's, oil companies' The credit card,lresibecome a way

of life in the United 'States. The 3004- n). lion credit cards in use today

oloker the consumer the flexibility to pui-chase a wide variety.of goodsltnd

services. from many businesses op a single card.,

Mos redit cards offer the consumer the option of the 30-dayaocount or re-

volv ng credit. Many consumers use credit cards as a plivenjeee. It is

not eces-sary 'to carry cash and consumers pay all charges whd% due.

Finance .charges are usuallyj1 1/2% per month on the unpaid balance. .

It is probably wise for the credit consumer to tave'Orily one or two- credit

cards and revolvinO0charge accounts as a Ivard against,ov,prextending himself.

4

4 - The purchase or use of services before

the services are pail for is called

service credit. Exaeiples of such'credit SERVICES )
are medical and dental services, and any

other services ror which monthly State-.

meats are sent to, the consumer.. Gasoline

Credit cats and the usof credit cars
for motel, hotel, and restaurant services

might also be thOught of a5 examples of service Lledit

O

Z5

Although we .

we db,not usually

think of utilitle,, do exampl,. ol.credit. But

every tie you use water, electricity, St even than

telephone in your hoTe, you are using credit.

You have" used the r ice before yo4J are 'reguied to pays, epr The water

is gone, the electricity is used, ,and.the phone calls are an c,ompletvd

before the bill arrives. ",: \'

4

UTILITIES

13t

f
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'Cash loans may be'claified, by the sources of the

r.

-S040
Al ; 'loans, .

0-
..r- Banks,. credit unions, financeCompanies,'pawnthOps.,

savings and loan insitutions, and even insuranqe .

..,, 'companies make cash loans to consumers..

Each loan source has its own requirements for qualifying f r a loan, and inter-

est.rates charged vary gebat4. ( Alt

Let's take a loOlv each source:

i 4,L \
Jr 7 ' i° ... 4'4 are the :largest credit-extending institutions? in

a,:They offer a variety of lending services., and hay;

prOvide credit either with or.withbut collateral.
.. .

4voteveryone,can qualify 1111- a bank loan, however.
,

.

4kOdalifieations are often too strict for the young consbmqr to
7meet. Young borrowers also need a co-signer who isfinancially

etablished': . ,N

0
Intertst rates vary from aPproximate ly, 12',to 18 percent.

'

:,Credit unions offer'low-interest loans to members by

1,gn4ing memb rS7!.,-savings dollars.

AlthOugh it is. euier to:Ipualify for a credit'union
loan ;than a baneloan, not everyone can belong to'a

-1r -

credit .union.
,
4
. ,, . ; . :

____

Interest.rates Vary from approximately 6 to r2 per.

Cent.accOrding to the type of liban.

3
FINANCE

CO.
4'

2CRtDIT
UNION

Finance conlpanie are sometimes called .con'sumer finance

Como -mires.' Their specialty is small qoans to the wage.170-

earner.
0')0

Loans' ire more expensive for the consumer because of

the higher interest rates. But they are often the
on1PZasonably-priced,source of loans for the young.,

consumer:

Interest rates vary fIom approximately 1?,, to 36 percent, ,

depending upon the state where.the'loan is made.

\,

1'



Pawnshops,qffei. a speci'aliz service-4mMediate cash.
The consumer bri-hgs in something valuableteS security
and is lent money based on the value of article.

However, the loan is for'much less thart tie value of

the item.

If the item isilot reclaimed, the dealer may,sell the

item after six months.'

rnterest rates--often quoted as service and s,.torage

charget=-are as high or higher than a finance com-

pany

sSAVINGS
LOAN

4,1

4PAWNSHOP

Savtngs.kloan associations specialize in home

mortgages and home improveMent loans.
.4.

"..4

Because of the size of such loant many consumers

find qualifying for home mortgages the most difficult.

Interest rates have varied froM approximately 7 to 12

percent.

en addttion, there are dtherAredit sources about which the wise credit

.consumer shodld be informed:
I-,

A-10W-interest credit source ignored by many cossyMts

is the life'insurance polidy. The consumer may borroW

againSt,!..the cash value of his Policy.'-He may eveR'--

chOoseinot'to repay the loan.' Such a choice decreaSes

the value of therooliCY., however.

1r 4,

Friends and Telafives.are NOT good sources of credit.

Such arrangement have beeh known to cause many long-

lasting famiTy difficulties.

The wis.e.congumer will choose.a source whose,bUsines

it is to lend money.
., ,

1



Loan sharks are ILLEGAL ;.;unlicensed'money.lenders
to be a idedat all costs.

Although aijyone eaVirualify.for a loan from a loan

shark, th lender may_resort to.violence if the

,
borrower is unatrie.to pay up.

Interest rates are Unlimfted and may .go higher

than MCI. This is called-ysury.

CAUTICWrglareareilck & wrong reasons 'for credit

iSometimes it is so easy to get credit that bor'owing may be He for the

wrong reasons. Be informed to such reasons:

GOOD RIASoNS 101,1? 13ORROWIA451
To establish a household or begin a family

To make major purchases,
Genuine emergencies :41,

Seasonal sales or specials
:College or education expenses''

2-

Remember, however,. that even-when the reason"for.boProwing is a "good"

one, the best buys should.bt, made in both the-items purchased and the cost

of credit. Seasonal sales arid specials, for example, are not bargainseif the

items are not real 4eds and wiZZ noebegood buys when,.the'cost of credit is

,added to the purchase fivice.

POOR MASON'S Pat BORROWIN6t
Buying something impulsivply

4

ChargiAvpurchases'to,boost morale
-To. --Increas0 personal status

TO base epayment plans on future sa*
increases ,-. 4

.Tb meetYour 6Arreilt living expenses'

To purchase something that will be used up or

worn out before e final credit payment

'is.made-
, ,

. (V
.

What are the pros and'cons,of cash loap `sources ?,-The consumer needs to be informed'l

if he f$ to make a. wiseedecision in-chbOsing ,Credit:- .Study-the chart oon the next,

page and note that "each source has both good.and poor reasons fOichoesing.that .

loan source for:yoUr credit.

p

x/34 1800_,
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OHERE toget credit &iso depends on the purpose for which the credit is

needed. The sources vary with the need:

PERSONAL CASH LOANS
Commercial Banks,

- Small-Loan Companies
SaVings & Loan Associations
Life Insurance Companies
Pawnbrokers '

Friends or Relatives
-Priwate tenders who may be loan sharks)

CONSUMER 000DS OR SERVICES
4

.

Store Charge Accounts & Revolving Credit Aecounts.c

Restaurant, Hotel, Motel, Gasoline Credit Cards .

All- purpose Credit Card$

Bank Credit Cards
'Commercial Banks
Credit ,Unions_
Finance Companies

PURCII4SE OF-CAI?S
Commercial BankS Ali
Finance Companies

1.3V,

Credit Unions e(Automobile Dealers

HOME OWNERSHIP
Savings & Loan Associationi,
Commercial Banks
Life Insurance Companies
Credit UnionS
Mortgag Lenders

HOME IMPROVEMENTS
Commercial Banks.

Savings &Joan Associations

Credit.Unions
Finance Companies

,E.INV4 VON .

Cclielge or University St6dent Aid Funds

Commercial- Banks r ('

.Rrotessiogal Associations .

Alumni or Fraternity Associations

Government-Guaranteed'Loans

r
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' dt..1 4i .......,
=ii ;i.2..1.:1

..

VARIETY OF LOAN SERVICES

.-

STRICT QUALIFICATION-
R EU IRENE NTS

.

.1AN

,
,e, 's

.,.

LOW INTEREST CHARGES

. i

.

1

.

NOT EVERYONE CAN BELONG,
TO A CREDIT UNION °

eitit
ic...

CREDIT
' WON

SMALL LOANS READILY
,, AVAILABLE

_ 6- ° e
.4)

a
.0.

HIGH INTEREST RATES

' ,f

.....;.n.,

,

.. , FINANCE -
.1co.

..

i. ''''''-'

i,DAN
',SHARKSHARK ,

,S

.

.

'NO QUALIFICATION OR
SECURITY RIVIUI REPENTS

.

. ,

EXTREMELY HIGH INTEREST
RATES'

i .-.:).
?:..A4

.t'+Jar..
PAWNSHOP

.

IMMEDIATE CASH
.

''5.1,Tr! .

.. 1V°

,,, HI GH INTEREST,

LOW 'APPRAISED VALUE ON
ITEMS USED FOR SECURITY

. 4.
..

. ..0)

. ,

MAKES HOME OWNERSHIP
& IMPROVEMENT POSSIBLE

,

'DIFFICULT TO QUALIFY

.
.

1 P
I c et .

SAYINGS
,

LOANd

1.i.1 -

ithiaL/64

to, -
, LOW INTEREST °

VAN NEED NOT BE REPAID
: ,,:,

LOAN DEtREASES VALUE OF
. POLICY

.

0
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Bob wants aliew, flashy cart But he does. not have mach money or a solid credit

rating. He thinks he has three alternatives (of course, he has four--he could

refrain from buying a flashy, new car!)

,Please help Bob by working out the consequences for the four altern -Ives, and

recommend adecision for him (What should he do?).-

STEP ONE

d.

BECII11*7igE FOR BOB
41)

"What do Iloant?"

STEP FOUR
"What are the consequences
of different alternatives?

srEa THREE
"What alternatives are there ?"

STEP TWO
7.4he probtlem situation in Lfilic.:1

what to do is not obviOus.

t
,k

GOALS

FLASHY_,CAR

ONSEWEWCES,

TraR MAINrLS
Ina 4.4

e,

t LOCAL ,

ortiwilitm.
ROW" 41;, arvr'SH-tr!

.0cdpitioro tak DE cfstiv

8.08 ?A'ANITS 'A g: SHY NEEWN'AR
DOESN T HAVE. MUCH MONEY

00 A SaVSKrz ps:AL OREM T RATING.

At.

4

X /31
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Mary,wants to putchase a stereo set and she has chosen one in her. price range.

Sheoan wake a one-Viird downpayment, but needs to "borrow" the rest of the

purchase pace. She can borrow the money from her bank, she can go to her

credit unfbn where she works, or she can use the store's 90-day credit plan

and pay the remaining price in three payments spread over three 30-day periods.

The siore'doellirt charge interest for this plan.

Use, the "TREE" to fill out Mary's alternatives.- Fill in the consequences Of

each alternative as you see them._ Then, make a recommendation to Mary about

what she should do. .-- .

STEP ONE

Ask Nhat do

,

DECISION-TREE FOR MARY

STEP- FOUR
"What are the consequences .

t 444tAWerent alternatives?.

STEP THREE
"What alternatiVes are there?"

. .

STEP TWO
The problem si..tuaton in which
whatilio do is not obvious.

t,

Vt.
/

PIT i FI Mb
OCCASION MR DE CI iteni

a.
MARY WANTS 70 BUY. A STEREO, 1

WITH EASY CREDIT AT LOW LOST

4
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Review
Tate

WHAT iscamoir

1. Write a definition of credit:

1.

2. Name the 2 major types of credit: (1)

(2)

3. Identify, the source of credit you,would use in each situation:

THE OCAL DEPARTMENT STORE ALLOWS YOU TO

` "CHAIRGE

THE HOMeOF YOUR DREAMS IS FOR SALE

YOU NEED $25 NOW, BUT YOU WON'TBE NEEDING

YOUR CAMERA FOR 3 MONTHS

YOUR GAS ANKREAOS "E"

-414
.Sa

4. Name what you consider the greatest ADVANTAGE of credit:

es '

'Name what you consider the greatest DISADVANTAGE of credit:

.

5- With which &f the following s5tements do you mostnearly agree

4
/vt,4you gPt is t

4

Credit?. ?orget it!

*X/39
. trs

kal . ?lk
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CREDIT APPLIG4IO NIS

'CREQIT ELIGI LITY

tREDIT BUREfUS.
'LOAN SOURCES



CAPACITY

CAPITAL

CHARACTER

CHATTEL

K

CHATTEL MORTGAGE

4

2
HOW DO i GET 11?

COLLAgRAL

CREDIT-ABILITY

\If

CREDIT APPLICATION
10

S

AbiZity to pay obgations

Finanaae Ae4otace4; money'and mope/ay

Rettajaon

Any pkOpetty other than Aga e6tate

A oan secuted by peAzona pkopetty on

goods and chatteZ6

413/4.,

Anything 06 vatue'Afich guatantees the payment

o6 a debti se6mtity

An individuat's wiaingness.and abLeity

meet his 6inanciaf. ob4gation4

A lioium, compteted by the c.044umek when he.

want's to wse ctedit

$



CREDIT BUREAU

CREDITRATING

CREDIT RECORD

CO- S I GNER

DEBTORI

SECURITY

3 C's of.CREInT -

'abse

4,

4 -

4, 4.I

I

.

A ctea&ing how e oft.gicepoitting ieitvice which
pliovidez in.6o/unati.orr az to the cicedit woitthim.e,s4S
o6 conzumeitz

An evatuation o6 a co'nzwileit's quati6icationz to
receive. cit,edit; bazeciPin taiLge measure on pats; ",
necolviz o meeting citecti,t payment6t

A hi.6toity-o6 cviced i,t peit6olunabaze

A' pm:son who agtee.6 in w/ating o_ pay a. debt
i6 the bovi.oweA.daez not

One who owez money

Cot-eaWu:a; zometki.ng value peedged

The bazi,6 o cAedit wolt.thine,64. on cite
abLaty; chwulc-teA, eapaci,ty, capi,tat.

Ready to'Move On ?

I I.

Co'You Ki;lovv the sword s ?

.110

yr,42.
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Today's consumer is p.sold".on 'credit. Over100 million

AmeribiniPborrow money regularly. Everyone seems to have

credit cards, char'ge accounts and monthly payments to ke..
Itseems.so easy* why not join everyone else and, say,"chargé it" wheneier you .
want somethinrbr, When there is a reat'need to purchase or borrow with a promiie

to pay at some later date.

Unemployment, an accident, a pile-up of unpaid bills, -e serious illness- -

any of these may create a real credit-need.

Many young consumers are shockedto find it is not as'easy as they had

thought it would be to jaineMle .credit-generation. It seems as difficult to
get that first credit account as it-is to get that first job. The same sig-

nifiCant item seems a necessity--experience:

\

TITHOSE WITH EXPERIENCE,
THE BETTER JOBS SEEM TO GO

tvq, HOW DO YOU GET EXPERI-
NUE IF iOU CAN'T GET HIRED
FOR THAT FIRST JOB?

THE. BETTER CREDIT RATINGS GO TO
THOSE WHO MEET THEIR CREDIT OBLI-
GATIONS, ON TIME, BUT HOW DO YOU
MEET YOUR CREDIT OBLIGATIONS ON
TIME IF YOU CAN'T GET THAT FIRST

CREDIT ACCOUNT?

ir

The young *ciyeisumer may find it necessary to try some of the followin
approaches t o e ftablish his credit standing in the community:

4

BY TAKING A SERIOUS ATTITUDE TOWARD YOUR FINANCIAL AFFAIRS,
YOU START YOUR CREDIT HISTORY.

OPEN A CHECKING ACCOUNT AND MANAGE IT. WISELY.
OPEN A SAVINGS ACCOUNT, EVEN THOUGH IT.MAYBE SMALL.

IF YOU HAVE NO WORTHWHILE PROPERTY TO,PLEDGE OR A CO-SIGNER TO SIGN FORN,-

,- YOU, A BANK-NAY NOT GRANT YOU CREDIT.
NOT EVERYONE CAN JOIN A CREDIT UNION, BUT-. 4
APPLY FOR A SMALL 6:-MONTH LOAN FROM A CONSUMER FINANCE COMPANY.

BY GETTING A CASH LOAN AND BUILDING A CREDIT RECORD, YOU ARE PUR/HASING

YOUR OWN GOOD CREDIT REPUTATION.

PLACE SMALLER ITEMS ON LAY-AWAY IN A LOCAL STORE.
A REGULAR PAYMENT RECORD SHOULD HELP IN OBTAINING A CREDIT OR CHAR*,

ACCOUNT.

IF LARGER STORES WILL NOT GIVE YOU CREDIT, TRY SMALLER ONES..

APPLY FOR A 30-DAY CHARGE PLAN INSTEAD OF A PE\kLYING CREDIT PLAN.

`4'ASK IF A STORE WILL ACCEPT A CO-SIGNER SUCH AS' YOUR PARENT!
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Someti e'l-t-may be ibsolute3 ecessary-to
get crett It,may lit that yo "can't answer

- 7yet" to sUchAuestions
Ae. liOu over -2

Do you hdve 0 g cid job?

5:
7 . 6

Have you had th ,job fbr 6 mo#ths?
.,:Then it will be nectssary for you to had a
CO-5NNER or CO-MAUR for your credit applica-
tion to be approved.

This' person will hive to pay off the loan if you c'an't. Many young con%umers
must purchase their f rst.car this way. Co-signers--are often parents or very good
friends. A co-:signer obligation is a big one. Don't ask someone to co-sign for
you 'Unless it is an absolute necessity. Realize your obligation should-you ever
be asked to co-sign for someone else.

Many yes of loans- require COLLATERAL to assure the creditor that.ff the'
loan is not,paid, there:will be some way for him to receive pSYment. Chattel
mortgages and chattel notes are often used for this purpose. A chattel mprtga*,
transfers the title of personal',ftoperty-to the credttor. Items mortgaged are
automobiles, household property, or personal property. Chattel notes require the
debtor.to provide security for a debt.

The answer to the "How Do I Get It?" question often seems4onfusing, com-
plicated Or even embarrassing to the credit consumer. But the completinTof a
perhaps very detailed application form, answering some very personal question,

9 And having a personaT interview concerning the need for Credit are all part of

. the assurances need the,money,will be repaid. The credit consumer:is
requesting the use f someone else's' money and mustpbffer assurances, that he can
be counted on to rep y that money on time and with .interest.

HOW DO I GET IT I getiit _In (1) Applying for credit,
(2-) Undergoing credit investigation.
(3) eing evaluated as credit-worthy,

Before adding to actually-fill out forms, be interviewed, and make
application for credit, whether it is to make a purchase or.to borrow cash,
decide for yourself if you qualify. Ask:

Db I ha)e enough lftey left after paying other Obligations
to handle another pagMent?-

Is my income likely to continue until the loan is paid?
Have I been prompt in paying my bills?

I

14.

REMEMBE.R.-, Tht Right to.Ufe'.Credit Must be Earpecl

a
P °

190,

4



O CI EDIT?
L.D.-0Ev CREDIT?

a.

rrr

TOGETHER. TOM AND MARY HALPRINAAKE A coob SA4ARy. THEY HAVE

SAVED SEVERAL THOUS DAGGS'S aD WANTTO BUY A HOME. ASTER

_Lookpla AT HOMES IN THEIR. Cilqr, THEY wEeJ, oNEA0 BUY IN! AN
.oLDEn NEIGHBORHOOD. THE MORMar,ComTANyFoUNDMUT THAT THEY
HAVE A GOOD CREDIT-RATING AND ARE RESPONSIBLE PERSONS. How
EVER, THE COMPANX IS.RELUCTANT To.LEND THEM MONEY oN THE OUSE
THEY HAVE SELECTED. THE MORTGAGE COMPANY FEARS THAT THE NEIGH,
NRHooD IS "GOINGeDoWNHILL."$ NEW FE0FLEARmovING IN. AND NOT
EPING THE ROUSES 41°": 'MANY HOUSES 'ARE RENTED OR DIVIDED INTO

'APARTMENTS. AND RECENTLy, PRolABPTy VALUES IN. THAT-NEIGHBORHOOD

HAVE GONE DOWN.

4it

Simuldehe mortgage co any 'refuiefti,and

YOui(4e0SitiOn:

Your Reas6s: 1.

IL

2.

3.

Mary a loan on this house ? -

II

A

IRVING GARFEINIciAS A SUPERB'BEFORESCHOOL 2)08. HE 4GS.$340 PER

HOUR TO COOK EGGS EACH MORNING AT HAPPY HARRY'S%BREAKFAST BAR ON

ROUTE #17. IRVING WORMS FOUR. HOURS*EACHMOR NG BEFORE .GOING TO

SCHOOL. HE HAS BEN 6bING THIS FOR TWO.M0

TO AKE HIS'EARNINGS,
NEAT USED CAR, IRVING

IN SIX MORE MONTHS. HE

THE $1,000.00.

N

ROW A THOUSAND DOLLARS, AND
EIGHTEEN AND.WIL4. COMPLETE°

S .TO 'A LEN0IN6AN$TIffuTioN vol
ti

ALLY
CHIOL

BORRIN


