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ABSTRACT N

A study was initiated to answer questions concerning
television programing during "rpeorle's time" In a medium=sized
market. "People's time" 1s defined as‘zocal prime time from 4:00 p.m.
to B:0V0 p.#. as comtrasted with prime Or network time and-is
considered a time when local hroadcaq+orq hage an opportunity to
sérve their audience's nonentertairment needs. Content analysis was
applied to the "Tv Guide," and the findinqq indicated that: (1) six
qf the 21 program types 1dent1fied,accounted for 70.2% of the
programing during peoplet*s time, (2) overall, no significant
difference was found between +hree s+tations' program offerings, (3)
of the total broadcast hours ccnsidered, 0.6% weres identified as both
"children" and "local public affairs,' .(4) "local news" comprised
10.6% of the aggregate conteht, and (5) nonentertainment programing,
consisting of the sum of flve proaranm Types, cumulatively accounted
for 22.7% of people's time. (FKM)
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. ‘ABSTRACT . 7

!
+

Recently former FCC commissioner Nicholas Johnson has
stressed the importance of television programming during what
he.calls "people's/time" or "loocal priﬁe'time": 4:00 to 8:00

p.m. In particular, he has argued fhat this time period +(as

- contrasted.with prime, or "nethrk," time) offers 1ocai broad-

o«

casters an excellént opportunity'to serve theif'auaience's
nonentertainment'néeds. Quite clearly, during these four
hours one should expect to find growing numbers of individuals
who have access to teleuision; Spgcificalyy, school children

and members of the daytime work force whose televiewing was

’ v

necessarily precluded prior to these hours might be expected
} 4

to tune in.

.

This study was initiated to answer. the following questions

A}

regarding television programming during people's time in a
medium-sized market: (1) Cenerally, what' type (ana frequency) .
of programs are broadcast?" (2) Overall, are there significant
differences between statiofs' menus? More'specifically, (3)
how much and what proportion of time is devoted to éhildreh
oriented programming? (4) What percentage of time is given
~£o local news? (5) What percentage of time:do broadcasters
utilize for local public affairs programs? (6) ’Whap percentage
of people's t%me consists off nonentertainment type p{ogramé? |

!
Using content analysis methodology the figdings presented

here indicate that: (1) six of the 21 program-types identified
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a960unt for 70.2% of the programming during people;s time, (2)

L ‘ v(‘ ' .
overall, no gidgnificant' difference was found between the three

stations'\.pregram offerings, (3) of the total broadcast hours' .

conéiéeréd, 0.6% were identified.as both Children+and Local

¢ -

Public Affairs, (4) Local News comprised 10.6% of the.aggregate
contént; and (5) nonenEertainmqnt programming, consisting of

, :
the sum of five program-types, cumulatively accounted for 22.7%

of peoplel!s time.

.
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TELEVIS&ON PROGRAMMING DURING fPEOPLE'S TIME"
Recently former FCC commisgioner Nicholas Johnson has

stressed the lmportance oﬁ\Pelevision pgogramming during what
he calls "people's time" or "local prime time": 4:00 to B8:00 p.m;l
in particular,\B? has argued that this ti$e period (as contrasted
with prime, or "Aetwork," time) offers local broadcasters an
excellent opportunity to serve their audience's nonenté?ﬁain—.
ment needs. Quite‘clearly, during. these four hours one should
expect to find growing numbers of individuals whqthave access
to television. Specifically, school children and members of /
the daytime workforce whose televiewing was necessarily pre- -~
cludeg prior to these hours might be expected to tune in. In- \
(beed, the Nielsen Television Index estimates of hour-by-hour
television usage during all evenings for the two weeks ending
22 January 1978 reports steadily increasing percentages of U.S.

houscholds using televisiqn (from 58.2% at 6:00 p.m., peaﬁing *

at 67.5% between 8 and 10:00 p.m., dropping to 61.4% between

-
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'lO—ll:OO‘p.m.l and rapidly falling off after 11:00 p.m.)2 .

In the past, researchers hgve*emﬁloyed'conétnt analysis
mephodélogy as a means for'discovering'Qarioﬁs_aspects'of,
"television broadcasting. Brown3 examined one week of Los Angeles

television to ascertain the types of programs avaiiablé to
viewersg in épat market. Gardner4 contrasted the program fare
“of American television to\that of Japanese TV. P#ogramming

by group and non—group owned televisidn broadcasters was studied.

by Baldridge.J Wirth and WOllert6 analyzed public interest

programming by multimedia-owned 'V stations. Similarly, Austin&'

has focused on commercial ﬁeﬁwork—affiliated‘stations' public
interest programming during prime time. The present study
6ffers a perépective different from the above insofar as Ehé
specific television content analyzed.

This study Qas initiatéd tto answer the fdllowing questions
regaxding televis;on programming during people;s time in a
medium-sized market: (1) Generallff‘whgt type ﬂénd,frequency)
of programs are broadcast? (2) Overall, are thére szgnificant
differences between the stations' menus? More séecificalfy,
(3) how much and what proéortion of time is devoted to children
oriented programming? (4) Whatnpercentage of time ig given
to local news? (5) What percentagej;f time do broadcagters

utilize for local public affairs programs? (6) What percentage

of people's'time consists of‘nonentertainmenf type programg?

’




_ METHODOLOGY

The stuﬂy reported here examined Lelevision program 1ist1ngs

during people s time. on three commercial network-affiliated
< stations in a:medlum*51zed market %Rochester, New York) . All

”
4 .

three stations tfhnsmit'on the VHF bénd Employing Johnson‘s

definition, people 8 time encompasses the 4:00 p.m. to 8:00 p.m.

time slbt, Monday' through Sunday inclusive. Hence, for ‘each

broadcaster 28 hours a week were considered. A total of 30 ‘

consecutive weeks were scrutinizéﬂ for this study: Saturdai,

31 December 1977 through and 1nclud1ng Frlday, '28 July 1978. ‘J
- For each affiliate, then, a total of 840 hours of. program liﬁtinbs

were analyzed (28 hours 3‘week X 30 weeks). ‘

Program 1listings were obtaide from the Rochester edition
. <
of TV Guide. The “type of prog}am was coded according to TV

Guide's cpntcmt 51debar (e.g., Famlly Feud - Game). A 2l*poiht\

program index resulted. In two instances (Miscellaneous/Othef
and Local Public Affairs) labels for the'progfam:type xere
created by the author.8 Patrick Murphy, TV Guide's Programming
Ediﬁor,,has explained that these program descriptors are arrived
at by the magazine ?ditors'_"judgment and common industry ac-
ceptandg’of these’_terms."9 For each program-type the number
of hours scheduled by TV Guide were tallied (included in the
. - tabu}ations were commeroial minutes as well as actual program
minuteé: in other wofhs, a show listed as beginning at 4:00 p.-m.
and ending at 5:00 pim. was counted as one hour).
‘A distinctﬁadvantage to this methodology is standardization
( o ‘
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. of program catimgories thereby incfeéﬁing the study's reliabiliﬁx
b & . 4 . ’

* (of the’contendit coding‘péocedure) and offering increased heuristic
' L : S N
value to other: researchers. TFor the content analyst, Holsti

has noted that. standardization is advantagebus in- that "results

may be comparesfl across studies and findings will tend to be-

' ‘ [] l 0
come cumulatiwe.”

Finally, #he actual content coding was performed by the
\author, One-tihird (ten weeks) of'thé/universe (all days and
hoirs) was ramdomly selected and rdscoded by. the author for,

the purpose of obtaining an intra—qoder.fel&ability estimate.

/ The time interwaLTbetwé%n initial coding and'iecodinq was 29

days. The perwentage of .agreement was 100%.
[

\ i

! i . §
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. RESULTS AND DISCUSSION ’ - '

;) The first.question(raisgd_by this';tudy concerned the type ‘
and ffequencysmf projrams broadcast during people's‘ti@g in -
this market. n relation to’ the total number of broadcast hours
examined (2,520), Table 1 displays individual 5roadcaster and
total -per¢entadges for all three broadcasters for e;ch program-
type.

—— e — o M oy —

Table 1 About Here
' +

Py - ——— — — - — v —— - —

Facusing pust on the overall percentage column, six of
the 21 most fmmquently (10% and above) appearing program-types

account for 7@.2% of the people 8 time programming: Comedy (l4.5%),

/ )
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'Sporté (13.2%), Discussion (11.6%)", Local News~(10.6%), Network
- . * .."
News (10.3%ﬂ, and Game (L0.0%). * Two of these six program- ’

types, Local'yews and Network News, are coded simply as News

by TV Guide but were separated for. this study. HoweYer, if their
. ’ I . - ’

cumulative percentages are summed, News programming becomes

-the dominant program-type (20.9%).

N e 4

A further examinatio;fof theBe“%ik*most frequently appearing
. PN .
program-types by individual broadcaster allows us td note in-

. |
dividual differences in their prdgram menus. The CBS affiliate
presented far more Comedy programming (33.5% as opposed to ABC's ‘

3 [ ]

1.3% and NBC's 8.9%) and the. least Discussgigon and Game prdgram- '

ming (none) when compared to the two other affiliates. Unique

to WOKR (ABC) were Discussion grograms (Dinah! and’hike Douglas)
which were presented in quantiiies fap above those by’its competi~
_tors (34.4% versus none foy WHEC ‘and 0.4% for WROC). This"
affiliate also offered the least numbe? of Comedy hours and

the most Sports and Local News'programmingj .NBC's affiliate
"also offered the least number bf.Comedy hours and the most'Sports
i!b.Local News broqramming. NBC'J affiliate, WROC, broadcast

more hours of Game programs (143) and the least amount of Ipcal

Y

LN

News. Finally, rank ordering the program-types by proadcaster, °
a-Friedmgn two-way analysis of va?iance test was peﬁformed.

No significant difference (p)X,OS) between broadcasters by

overall type of prog;am resul ted. %hére is no evidence, therefo;e,
of one station significantly influegcing the aggregate totals.

The third question this study sought to answer asked how ~

8‘ w \
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much time was devoted to children- orimnted programmlng
while )iearly gﬁx_type of programming may be attractlve, or
even “appropriate, to children, tue criterion employed here
was TV dﬁide's specifié laBelling of a program "Children."
Referring again to Table 1, programs coded as Children are !.
the seconq—to—last appearipg tygi of the 21 program-types

indexed. Cumulatively, only 15.such hours (or 0.6%) were | 5/

' .
broadcast. The distribution of hours between stations was

fair}y uniform: %OKR, 5; WHEC, 6; WROC, 4.

The pe;centagF of time given to Local News was the fourth
question posed. Local News was the fourth most frequently
appearing program—type and accounted for 10.6% of the three
\broadcasters' progrémming.' By affiliate, ABC presented the
most Local News (102 hours or 12.1%), followed by CBS (90
hours or 10.7%), and NBC (75.5 hou'r‘)r 9.0%) . As indicated

in Table 1, only the NBC affiliate bpoadcast more (7 hours)

/

Network News than Local News. Furthéx, for' all three stqtions,
(the amount of Network News was hearlf%identical: 87.5 hours

or 10.4% for ABC, 88.5 hours (10.5%) for CBS, and 82.5 hours
(9.8%) for NBG. Addigé Local plﬁs Network News in order to . .
determine the éotal newé programming yields the following re-
gults: ABC, 189.5 hours (22;5%Q; CBS, 178.5 hoﬁrs (21.2%);

/V

and NBC, 358 hours (18.8%). AN
The fifth guestion this study investigated was the per-

centage of time given to local public affairs programming.

Overall, this program-type is th&fd—to—last\(IS.S hours or 0.6%)

9 :
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in frequency of presentatioﬁ -(one-half an hour"more than the
Children'Category). The ABC affiliate accounts for virtually

&

all thettime given to tH{s program-type (15 hours); on a regul;§ .
weekly basis it programmed a one-half an hour show. The;remalnder "
of time (one-half hour) was presented by WHEC (CBS). ,

A fiqal consideration of this study is ‘that of overall
ﬁonenterta%nment~programming. 'Johsson has intiﬁated.thag local
broadcasters utlllie people s time as a ﬁorum for this type
of progranlng. The dlstlnctlon between é%tertslnment and non-
entertainment (or enlighggnment), however, is ‘especially hazy.
"Certainly a'great deal of incidental lcarning occurs during
entertainment televiewing; fhe.coerSponding cagpat, howetlmer,

is that not all of this incidental learning has positive con-
'sequences.“ll "For this study,(nonentertainment-programming
was considered as.the program—types labelled as Local News,
Network News, Néws Magazinc; Local Public Affairs, and-Documentary.
Summing the frequencies of these five program-types, as reported
in,Table 1, all three affiliates‘aired a total o{ 572.5 hours
(or 22.7%) of nonentertainment programs. Of the three stations,
CBS's outlet, WHEC, provided the most (209.5 or 24.9%) nonenter-
) ~
tainment programming. ABC followed éBSras a close sgcond (204.5
hours or 24.3%) and the NBC affiliate was a distant.third‘(158.5

hJ

hours or 18.9%).

3

SUMMARY AND CONCLUSIONS

‘ This study prgsents a content analysis of the people's )

[0
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time .menu as éérved'up by three commercial network-affiliated
"stations in a meéium—sized market . The study is descrip£ive
Ain that it detepﬁines the frequency of program—types.in the

specified content universe. The study is also exploratory in- .
. >

- sofar as this research serves to incregse familiarity wiﬁh
program content during people's  time. Moreover, the research

suggests a standardizedemethodology for content anélyziﬁg

[ o \

television programming which could be easily replicated. Util-
ization of TV Guide's coding system provides for content clas-

sification in precise quantitative units and, importantly, en-
' R . . . .
sures high reliability theréby avoiding the potential problem
[} . '

of impressionistic interpretation by different }esearchgrs.
—
(The efficacy 6f TV Guide's coding is, of course, dependent on

LY v "o

their own reliability.)
The findings presented here indicate that: (1) six of
v thé.2l proéram—t}pes identified account for 70.2% of the‘pro—
gramming during peopie'sxtime, (2) overall, no significant’ .

difference was found between the three stations' program offdtin%f,_

-

(3) of the total broadcast hours considered, 0.6%/wefe identified
' \

as both Children and.Local® Public Aﬁfairs, (4) ¥ocal News com-

=

prised 10.6% of the aggregate content, and (5) nonentertainmegt
programming, consisting of the sum of five program-types, cumu-
latively accounted for 22.7% of -people's time.

This study also suggests several heuristic aspects. First,

’

how typical is this market? "One might arqgue that the data -

reported here may be generalizable to other medium-sized markets

' + L
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with s%milar number and type of television ou%}ets. This, - %

however, js speculative but makes a compelling point for future

regearch. Second, ho@ does the pedple's time m@nu of Public

Broadcasting stations compare to those of commercial broad-- |
: | p .
casters? Lastly, are there program content diffeérences between :

independent and network-affiliated broadcasters during people's

time? C . - ' -

. #
h ) \
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?.~ o S 24’ . TABLQ 1 ‘ ,l B A~

Ve ) Time Devoted to Skggram~Typo by Broadcaster. . .
' : . . Y Total Hours % of Program-
Program-Type " . WOKR (ABC) WHEC (CBS) ¢ WROC (NBC) for each * Type bﬁﬂﬁil.
. ' e Program-Typa Broadcdsters
' . N
' . hours %J;f hours % ef hours % of
b total total - total - _ 7
¥ " N time time ° time
Comedy, 10,5 1.3 28L.0r 33,5 74.5 8.9 366.0 | 14.5 /
Sports : 136.5 16.3  113.0 13.5 83.5 9.2- - 333.0 13.2. /
Discussion . - N 289.0 34.4 cmmea mmea 3.0 . 292.0 11.6
Local News® ' 102.0  12.1 90.0  10.7 755 9.0 267.5 10.6
Network News® : 87.5 10.4- 88.5 10.5 82.9 9.8 258.5 10.3 '
Game 108.5 12,9  ----- ---- 143.0 17.0 251.5 10.0
Adventure ~  eecea © e oo ———— 145.0  17.3 ' 145.0 5.8
Drama . - 1.5 o2 111.5 13.3 - 1.5 v 62 114.5 4.5
Cartoen . ecme- -—-- 17.5 2.1 / 75.0 - 8.9 ! 92,5 3.7
Miscellancous/Othor ‘ 24.5 2.9 gg.o 4.0 34.0 4.0 92.5 3.7
Science Fictfom = «ee-- - 65,5+ 7.8 + ~--=- - 65.5 . 2.6
Movie . - 8.0 1.0 2.0 .2 641.5 = 4.9 51.5 2.0
Music S weee- wome | emec- R 31.0 3.7 1.0 1.2
Variety 15.0 1.8  ----- - 14.5 1,7 29.5 1.2
News Magazine @ wseas cwme 28.0 3.3 o meywps weee 28.0 1.1
Country Music e emew copms  pe=- 26,0 3.1 26.0 1.0
Mystery , 22.0 2,6  -~--- mmce eeww- e . 22.0 .9
Crime Drama 15,0 1.8 e--e- -—-- 5.0 .6 20.0 .8
Local Pulﬁlw.c Affaire® 1%0 1.8 .5 el emmee emew 15.5 6
Children , 5.0 .6 . 6.0 .7 4.0 .5 15.0 .6
chumahtaty e emew 2.5 .3 %1 .1 3.0 .1
goznl §\| - ; 840,0 _100,1°  840,0 100,0 __840.0 100.0 2520,0 100.0
nﬂ Gu laheio bhh program-type as 'News," -
bl 4 r has c¢reated the label for this program-type. '
Cpercen ge total/does not equal 100 duo to rounding.
’ b A4 . ' .
‘k " { ‘\ X ' ».
|
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