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" BACKGRGOUND

During the last decade inflation has made it

> difficult for some- groups in society, particularly

-the old, the poor, and those whdse income has failed '
to increase as fast as their actual cost of living,
towope with these circumstances. 1In these ten
Years, the cost of living has soared over 50%.

. Meanwhile since the fall of 1973, recedgion has
-added larg‘ numbers to the ranks of the unemployed.

"ﬁeOple'were confused by the conflicting philoso-
phhas and predictions coming forth from government
and private sectors. People blamed others for their

~ econqmit difficdlties - farmers and middle men for

-

the higher food prices, oil companies for the higher

~+ cdost of fuel, etc.

<

Personal financial security was threatened in
Oother ways. A study done by a noted investment firm
réported that the total value“of all household net *
financial assets at the end of 1975 ran only 64% of
what it was at the end of 1972 and "that depletion
of individual financial security" had made the fear
of*J¥b koss all ‘the greater (Salomon ‘Brothers, New

' York) . ] '

Similar concerns of personal economic. uncer-
‘tdinty wete voiced by several national surveys
. (é.g9., "The American Family" ,Report, done by
Yankelovich, Kelly and White) . .

) . ) ‘
The world is faced with a crisis of shrinking

' 3p£ural resouraes such as oil, natural gas, minerals,
. a

ter, etc.’ Food production and distribution to
feed the burgeoning populatjion is increasingly
critical. : ' . o

: Another specialist, Josephine Lawyer, said in her
1976 paper on NFamily Resource Management Programs,"”

. "National studies indicate that Americans congider
‘inflation the number one problem, and that approxi-
mately .half the families have lowered their standard
.of living gince 1973 and are having problems in
areas of ‘financial debt management, savings, ade-
quate insurance cbverage, etc. A8 prices and taxes

i

<

L
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have increased, people have had difficulty reallo-

cating income use and adjusting attitudes, valugs,
and life-styles. Expectation that inflation will

_continﬁe at a high tate means that in the future many

people will have in€reasing economic, management and
consumer problems --egpecially the low income, those
with less than nine years of ‘education, those living
on fixed incomes, and young families."

Inflation and economic unchtainty have wrought
havoc with family budgets. Many consumers have
difficulty making ends meet. Personal and family
financial seqgurity, a goal for many Americans, seems
harder and harder to achieve. Many consumers do rot
plan their finances and do not realize that
strategies need to be updated frém time to time to
adjust to chanqing.life—styfés,%age, income situa-
tions, and family structure throughout life. Many
consumers do not make the most use of their credit,
insurance, and savings. Others are not familiar
with legislation protecting them. Many people feel
out of control and do not communicate enough with
their family members about financial matters or do
ng; share adequately in decisionmaking.

Rapid social change combined with economic
change, the world's food problems, inflation,
recession, and general economic uncertainty have
thrust a new challenge upon the Cooperative Extension
Service: to help families and individuals cope with
these problems and improve their standaid of living.

A proposal was written by the project director,
with the support of the chairpers¢ns of the Depart-
ments of Home Economics and Agricultural Economics,
at Cook College,: Rutgers University and submitted to
SEA-Extension, USDA. With the support of a special
needs grant, a program was designed to help indi-
viduals and families adjust to economic change by
providing information and education in pertinent
areas of family economics.

DIMENSIONS OF PROBLEM

%h&:dproject was developed based upon an
identifiwd need to gain more insight into family .
-financial problems, to identify these problems, and
to formulate educational strategies tb deal with and

help solve these problems.

The following needs were identified and

.expressed in the cooperative agreement between the

New Jersey Cooperative Extension Service,vnepartment
of Home Economics, and SEA-Extension, USDA. Low- and

A
14



' .
Al

middle-income families neég to understand the effects
of economic change upon their personal economic
stability and security; families need to determine
economic goals consistent with their values and
available resources; low- and middle-income families
need to learn and use skills to control and manage
.money; low- and middle-income. families need to deter-
mine debt limjts and manage ‘debt within those limits;
to help families adjust spending and credit use a
economic and/or personal change occurs; low- and
middle-income families need to provide proper
insurance protection at cost adequate to their
circumstances; families and individual$ need to
increase knowledge and skillsg necessary to extend,

expand, and increase résources to improve their o

standard of living.

Based on the above needs, the Cooperative
Extensionl Service and SEA-Extension, USDA designed
a pilot project to help families adjust to economic
change,

OBJECT&VESVOF PROJECT

The project's major objectives were to help
low~ and middlg-income individuals and families to:

" understand that personal economic mpetence
is one af the midjor components inlzghieving
the quality of I'ife to which each individual
aspires; understand the effects of economic
changes upon their personal economic
stability and security, and learn how to
adjust accordingly. As a result, their
spending will be more realistic,and they
will increase their knowledge and skills to
extend, expand, and increase resources to
improve their standard of living,
determine economic goals consistent with
their values and available resources and
take actions to achieve those goals,

learn and use ski}ls to develop a personal
money management plan, recognizing that
congtant revisiond are necessitated by
changes in the life-¢ycle. .

understand the concept of consumer credit--
its advantages, disadvantages, and wise use;
determine debt limits tailored to their own

~ situation; identify the different types*of
credit and methods of repayment; understand
contractual obligations and the consequences .
1]
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to the consumer if they are not fulfilled;
understand the functions of crgdit bureaus,
the importance of a dgood credit rating, and
. the consumer's righty and responsibilities
. : as far as credit rep rting and ¢credit files
' . are concerned.

understand the various types of insyrance
policies available; learn how an ingurahce .
protection program can be adapted t their
personal needs and at cost adequate|to their

income.
. g !
* understand the role QEVings and inydstments
play in a family's overall fipancial well- s
being. :
CLIENTELE d"ma REACHED | / v

i

“

New Brunswick, Sayreville, and Perb‘ Amboy-- /
communities adjacent to Rutgers Univergdity, with . '
their different ethplc blends--were se¢lected as ’
sites. The differences and similaritfies of the
three towns, within ‘15 miles of eacly othef, pybvided
a natural base for the program. These tyéee/ .
communitigs have populations with gimilar ipncome,
emp10ymexl, age di3tribution, houging QZar ter- /
istics, and educational aspiratighs; bat d ffereny
racial, religious, and ethnic b ckgrounds/ Thesd
communities appeared ideal for/the purpoges of this
project. / / . '

The income levels of the three tgwns can be
categorized asjmiddle to lowar mdiddlg, with a pre-
ponderance of blue collar orkefs and moderately
high unemployment-  rates. /Deteyioration of housing ’
was occurring and pocketg of yrban’decay were
developing within the c unities. Even though the
populations of the commZtTtiés have similar ecgonomic
characteristics, Perth’Amboy has a large populatton
of Puerto Rican ancestry, w Brunswick has a large
black population, and’ Sayréville, a large population
of Middle European and Eagtern European ancestry.
(see Appendix L, A-G, foy demographic charts.)

@ The three communitieS'Zere’thus a logical pro-
ject area in which to develop different types of
media and delivery sysﬁems/in an attempt.to improve
the standarq of living of /the population involved.

. Media to be/used in onpe community may or may not be
applicable to -the other two. Having the flexibility
of change in strategy ingreases the likelihood that
a successful system fould be developed. /’

/ B ‘ /
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The preparation for .implementation included:
PRQJECT ADMINISTRATION
- » /
‘Human Resources Management - project Team B
» )
The project director had to be partly released
from her other commitments and reassighed to tHis
project. Because of the far-reaching outcemes
\ expected from the project, all of which are within
!

K the overall program duties of the project direétor,
this did not pose a problem, but was seen as an .
L opportunity to reach more people with a new program, v
develop new materials which otherwise could not have
been developed, and gain knowledge which would bene-
fit Extension and other professionals and consumers.

Examples of specific tasks pérformed‘by the
project director were: : )

R .

o determined personnel ne#ds and criteria for
selection af staff ahd team members, N
\ . Y ,
assisted department chairperson in reviewing,
screening, and hiring of full-time Extension
‘Asgsistant in Family Resource Management.'

hired part-time project team members.

* su'hrvised and provided leadership to project
o) staff. . '
initiated advisory committee and coordinated
tasks. e . .

provided guidance and training opportunity to
the Extension assistant,

coordinated overall project activities.
developed final cbmprehensive report and dis-
seminated all materials according to SEA-
Extension, USDA guidelines.

‘initiated the evaluation phase and praovided
assistance in this activity.:

4

initiated educational material development,

a




* wrote and/or cogauthored educational materiarls.

* initiated, taught, and cgordinated several .
sessions and programa.

The hfring of a full-time Extension Assistant in
Family Resource Management (outreach cgordinator--the
only full-time member employed by the.project) was a
lengthy process; involving 'setting up of job cri-
teria; announcing the szition; and reviewing,
screening, and interviewing candidates. This was
done by the department chairperson with assistance
from the project director. A graduate Housing,
Managemend® and Family Development from the Virqinia
Polytechnic Institute and State University, School
of Hiome Economics, was selected as the full-time
Extension assistant. ¥nitial and continuing staff
development and training was provided to the assistant
to implement the outreach phase. This included sub-
ject matter information and orientation about uni-
versity procedures. The Extension assistant attended
an in-depth inservice program on various aspects of

!iamily financial management conducted by the project

—

director and the specialist in family.resource manage-
ment in Maryland, October 1976. Other such learning
opportunities were provided by the associate editor and
materials developer at Trenton State College.

Responsibilities of the Extension assistant
(from now on called outreach coordinator) included
all aspects of planning and implementing outreach™
programs in family financial management; teaching
sessions as well as coordinating programs and
selecting resource speakers; keeping an exact record
of the number of people réached; developing and
testing, together with the project team, topic
indicators 4nd outlines for teaéhing; cooperating
with the project director and program evaluator in .,
areas O0f accountability and program result measure-
ment; utilizing existing Extension educational
brochures; reviewing educational materials §s theéy
pertained to the project. .

A part-time independent project évaluator was
hired to give leadership to the evaluation phase of
the project as well as conduct a complete independent
evaluation of the project's activities, accomplish-
ments, and impact. The evaldiator also functioned as
co-author of a publication involving the write-up of
an evaluation chapter, and as project consultant and
educational materials reviewer. The evaluator has a
doctorate in home economics education and has been
involved in evaluatijon’, design, and implementatlon

2 P
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ot similar projects on a state and national basis.:

The interaction between the evaluator and project

-(evaluation) assistant as well as the Extension

asgistant in family resource management and project

director was a"continuous one. Constant feedback

on the development of instruments and records was

miintaindd, thus improving and mld‘intr to the project's

resulty,
_\

A part-time associate éditor was hired to review
the materials written during the developmental stages
of the project. There was constant interaction

“between tho project director and the associate
‘ editor, who als® functioned ag a project consultant.

* N ’

Five part-time project assistants (graduate and
undergraduate students) weré employed to assist in
all phases o6 the project. The project assistants'
functions were kept flexible and were decided upon
by the project director and evaluator on an indi-
vidual basis to allow for maximum utilization of
talent and skills. Other students had internships
with the program and thus cffered their services
free of charye 'in return for course credits.

A part-time secretary was hired for the project.
Additional part-time temporary clerical staff was
added at a later stage of the project.

Part of the project team consisted of Coopera-
tive Extension administrators--the Dean of Extension,
the Chairperson of the Departmegt of Home Fconomics,
ﬁnd,the Nutrition Education Program Leader who

ervedjas Acting Chajirperson ot the Department of
Home Eg@enomjgs during the beginning stages of the
project! -THdYe were conferenoces held, memos sent,
and reports written to ensure open communication
about the progress of the project, and to ensure
that administrators were kept informed about the
project and had input into its development. .

7 . In addition, -contacts were established and
lines of communication opened between the project
director and Extension assistant and County Coop-

. erative Extension Service in Middlesex County, as a
member of \that County, Extension team sexved on our
advisory committee.  There was close cooperation
between the Extension assistant in Family Resource
Management -and the Middlesex County Extension home
economists and’‘agricultural agents, and the county
team helped the Extension assistant in the initial
stages of pragram outreach into the community.

)




Fiscal Management.

v s

Project administration included the followin%\
tasks on an ongoing basis: Wy

-

~—~“Materials (leaflets, filmstrips,

Monitoring project funds to see that spending
was kept in line with the available budget and
the project's objectives.

/ , ..

Projecting costs (as best as possible) for
different methods of operation and ouf?éach.

\

‘Seeing to it that the financial officer was =

sent all necessary documentation on time
(such as secretarial staff and graduate
assistant.vouchers, expense papers, etc.)
and that all expenses were recorded in a
separate ledger which was kept by a project
assistant, ‘

Negotiating internships, hiring, and develop-
ing contracts with two part-time professiédnals
and five part-time project assistants.

Writing, reviewing, and e¢diting reports;
coordinating the writing of rough drafts -

by the staff; overseeing the collection of
data and materials necessary for the develop-
ment of all final papers and reports needed
to meet the grantor's requirements and admin-
istrative purposes. . .

Assess ing needs and probiding resources to
the staff in order to accomplish program
tasks - for instance, securing office
materials; audio-visual equipment ape(:l ‘
recorder and overhead projectorlj/ég;cational

film,
transparencies, teaching outlines,.books); .
and human resources such as personal pro-
fessignal contacts; and providing part-time
secretarial staff and project assistants to
help with the project,
Making appropriate adjustments and initiating
changes in strategy when necessary.
(Financial resources were diverted towards
the dtilization of other methods and the
development of materials after it was clear
that a change in strategy was warranted.)

~
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OVERVIEF OF PROJECT

In the design of the project, three phases were
delindated: phase one, community outreach; phase
two; development of educational package; phase three,
evaluatioq) : h

\
’

OQutreach Phase:

Methods ¢ -

. - ~

A'wide range of innoyative strategies was
planned to reach consumers with educational inforf(
mation. These methods include:

The  utilization of a mobile unit:

To provide people with the opportunity of
utilizing multi-media resources on different
dates at different locatjions through a.mobile
van designed exclusively for this purpose. .

Admipistration of a home-study correspondence
coyfse, "Your Money Matters, a self-study
Prpggram for consumers" developed by th
pyoject director consisting of five learning
urfits on financial planning and hudgeting,
credit, insurance, financial aspects of .
R#using, ‘saving and investing. Through

this method the program was brought directly
into consumers' homes.

. " Reaching consumers through their employ‘&s
at their place of work. To offer an educa-
tional serjies directly on site within the
business, ‘industry, and educational
community.

~Utilization of community rooms and consumers',
homes for holding classes for consumers.

* Training para-professional counselors within
the established structurg.of existing
agencies and institutions, using the.
multiplier effect.

Preparation for Implementation

Content outlines for teaching were developed by
the Extension assistant and reviewed by the project
director and evaluator. This process also had input
from other specialists in the Departments of Home ‘
Economics and 4-H, and outside resource people from
industry, business, and the cdmmunity in the form of

-~
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discussion and feedback to_suygestions. An interdis-
ctplinury'dpPIOdch was attempted (e.qg., a Specialist
. in Foods and itritions taught the programs rolated -

& to food budgeting. This specialist also assisted *the
‘out reach coordinator with needed subject matter infor-
mation as did the Spocial st in Clothing and Textiles
and the Acting Chairpervgpn of 4-H. It ig important
to note that strategies d®o be changed several
Arimes during the project; e.g., when it was found
that senior citizens specifically requested informa-
tion on consumer protection laws vs. agﬁbr planned
programs.

Individual topic indicators were developed by

the outreach coordinator in cooperation with the

— project team under the leadership of the project
evaluator to help monitor teaching results (one set

of indicators is attached in the Appendix as an
example) .

s

Educational material: ~

Existing Extension and other materials were
researched and selections made as to which ones to
use with the program, and which ones were missing
and needed to be adapted or developed.

Promotion of program:

Major effort was put into the promotion of the
project~-developing of leaflets, flyers; releases
for newspapers, radio, and newslettetrs (e.g., the
Middlesex County Home Economics newsletter, the
Middlesex County Welfare newsletter, etc.) Posters
were developed and placed at churches, shopping
centers, industries, etc. (Several samples of
flyers and promotional materials are included in
the Appendix.) An exhibit was developed to serve
inside and outside the van; other displays and pro-
motional packets were developed to increase the
number of participants. Some examples are given
below:* \

5 AN ‘

"* Efforts were made regarding reaching the
retail establishments, agencies, and
indugtries in the three communitjes. A
basic list of industry, retail establishments,
and banks was developed, followed by the
development of a more comprehensive social
agency ‘and community resource lists. Leaders
were informed about our program and the

(3

&

*See Appendix 2, M-J.
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’ Coopérative Extension Service in general, apd
solicited for involvement as speakers and
supporters, and'for help in providing commu-
nity rooms or in giving assistance in other

ways. <

Direct 'input w sought from various commu- .
nity, industrii‘ and business groups (e.qg.,
the PTA; Urban League; labor union repre-
sentatives; Insul-Coustics Birma, Inc.;
Midland Ross Co.; banks and savings and loan
assocjiations; religious organizations; and

. various individuals). )

Fmphasis continued to be placed on involving
various people in the preplanning and planning
stages of the program during the entire pro-
ject o

Great emphasis was put on studying, research-
ing, and adapting various teaching methods.
- Educational materials selected include out-

- ) lines and resources developed in the area of
budgetiny, consumer credit, food and the food

- dollar, children and money, the clothing-
dollar, family communicatjon, life insurance,
saving and investing, ‘*and ‘others. ‘As the
project continued, these materials were
reviewed, adapted, and improved to meet the
needs of professionals and consumers.
Physical facilities were made available to us
tree of charge by other agencies, the
Extension Service office, industries, and
department stores. A van was' procured from
the Department of Psychology, Douglass’ .
College. Permission was received to park

- the mobile van at various housing projects,

shopplng centers, and parks.

Teaching aids used were an overhead film pro-
jector, posters, handouts, tape players, slides,
transparencies, quizzes, and discussion questions.

Volunteers were involved in the project..
Guidance and training were offered to three program
volunteers who assisted with developing posters, N
researching educational materials, etc.

Utilizing an Advisory Conimittee in the
*  Planning, Process :

During fall 1977 the prpject director initiated
the formation of a federal pkoject advisory \

O ‘ 4 -' . 15
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committee. This was done in response to urging by
the project evaluator to increase the number of
participants in the program and to seek methods of
greater community impact. .
. B [

three formal meetings were held and structured
programs offered. Many informal conferences were
ponducted. To jllustrate the total interaction
between the proiect staff. and advisory committee
members, the following brief summary is given:

" Advisory Committee Project Interaction
]

The federal project's advisory comnmittee members
gave willingly of their time, expertise, and
enthusiastic support to all phases and aspects of
the project. oOut cf the 25 persons who agreed to
serve on the committee, 21 served the project in a
profess?onal capacity, in addition. to active par-
ticipation in committee meetings.” Several of the
members served %s resource speakers at learning
.sessions or co-sponsored sessions in their own
organizations. :

In dddition eight members assisted in the test-
ing of materijals (especially the home-study course
and two resource guides), serving as consultants or
reviewers in specific areas of their expertise.
Three members who are in the communications field
assisted in media promotion and record¥ng of project
events. -

Of invaluable help to the project staff-was the
assistance of many of the members with community out-
reach responsibilities. Members provided community
background information, and introduced the staff to
community leaders, which greatly increased outreach'
effectiveness in the target communities. See
Appendix 3 A and B for ,examples of dealing with a
planning session of our advisory committee.

\

Educatiqggl Material Development-Phase
\ .

This phase includes researching existing educa-
tional materials; selecting and identifying appro-
priate ones for use in the program; adapting xisting
Extension publications; assessing the need for' new
material as well as plannimg, designing, writing,
.editing, and printing such material.

Teaching outlines developéd and used in\hrograms
include such topics as budgeting (outl{pg:qﬁ/a
budget, family financial problems, the food ‘budget,

~
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" community educatbdrs in teaching family financial

-
.

consumer tfps, cutting expenses in day-to-day living);
consumer credit (credit bureaus, establishing a good .
credit ,rating, credit legislation, lending institu-
tions, what to do in financial difficulty, charge
accounts); insurance; savings; and finapcial aspects

of housing. .
Y : v \
Educat ional .materials were prepared to assist

management . Thit was done in the form of a resource
guide, which “includes information on teaching, teach-
ing outlines, 'objectives, methods of ‘teachihg,
community outreach methods, values clarification
exercises, and a bibliography. .

A puBlication dealing with project initiation,
mdnagement, and evaluation has been developed based
upon the federal project to assist other community
educators in establishing similar programs in their
Ccommunities. . This publication uses: the system
generated through ‘the implementation of the project
as a model.

A - ) ' -

A home-#tudy course (self-study program) has
been develop;& to provide comprehensive information
to consumers in their homes. The cgourse consists of W
five units (butigeting, credit, insurance, finangial
aspects of housing, and saving and investing) .w |’

.

Each unit #as planned and designed as a self-
contained learning package consisting of fact sheets,
quizzes, and a comprehensive .evaluation question- .
naire. The home-study course was field.tested by
consumaers who proyidzgztheir assesshent of the
course, analyzed by evaluation staff (including the -
Fry Test for reading level), reviewed by reviewers,
edited, and rewritten. Toward the ehd of the pro-
ject, an educator's version of this self-study
program was developed in the form of a quide for
educators for use in reaching and teaching consumers.

The following are some highlights of the
planning and work process involved in the educa<
tional material dg¢velopment phase: v

Tasks done and'gompleted include: ' _f

Researching exis\jng materials.

" Making a needs asgessment-regarding educa- v
tional materials needed for™a community
outreach program on helping famjilies adjust
to economic change. .




"Conceptualizing and designing outlines of
materials (this wds done in cooperation with
. the pro}ect's associate editor and.project
evaluator) . ; .
- e
" Writing the material, dividing tasks, and
' coordinating writing efforts.
* . he§iewing co-authors' materials. -
. " Selecting reviewers, sending materials to
selected reviewers who had consented to
examine the manuscripts.

Gathering reviewers' oomments and examining
+ them, and:incorporating appropriate suggestlons
into the edugational materials.

s ° Rewriting materials as necessary, editing,
typing, proofreading, and overseeing pro-
duction'process.

Processing materials for home-study course
and other educational publications through
quver51ty channels for diésemination

Eva;uagion Phase B s

Evaluation and accountability are very important

p;sts of Extension activity. Therefore an important

et of this project was the inclusion of evaluation
by an independent evaluator as an integral part of
the project. The evaluator selected and invited to
become part of the.project team had to have (and
has) an understanding of the type of work Cooperat
Extension Setvice does and'the pRople we reach.

0
»

Evaluation was planned and conducted as an on-
going process and involved constant feedback.among-
all niembers of the project team. Led by the
evaluator in cooperatijon with members of the pro-
ject team, this phase included the ‘devalopment of
program indicators and proper evaluation instruments.

-

Undey the leadership of the. project director

and assid¥ed by the evaluator and other project

assistants, proper records were being kept at all
times; charts were developed.to facilitate the
recording, analyzing, and bynthesizing of data to
come up with conclusions and redpmmendations based
upon variodh activities in the pyoject and to pro-

~ vide the needed accountability re arding how

resources were utilized within the project.

-
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« The project director and evaluator develeped
ccmpletely separate reports; neither one saw the
report of the other before the reports were written.
Each one wrote the report from a separate point of
view; the project director from the point of view
of a manayer, Extension specialist, as well as a-
community educator; the evaluator from the point of
view of a project critic. . Sometimes these functions
may have overlapped, but it i85 the writer's point of
view that this will only benefit the reader.

The é&aluatioh as directed by the evaluator
consisted of four major components: input evalua-
tion, process evaluation, product evaluation, and
impact evaluation. : ,

Within these major components, six dimensions
of the pxoject were to be evaluated: (1) inputs -
human an® material resource; (2) activities - *
development of educational materials, information
dissemination, and program offerings; (3) people

. involvement - numbers, types, continuity, frequency,
and intensity; (4) reactions - interests of partici-
pants and acceptance of presenters; (5) changes - -
attitudes, aspirations, knowledge, practice, and )
skills;’(ﬁﬁ end results - objectives met and side
effects. :

Two types of data collectivn methods have been

used: (1) impressionistic - information gathered
through conversation, field visitation, and confer-
ence; (2) objective means - checklist interview,

observation, questionnaires, systematic analysis,
and testing. .

- The evaluation process consisted of five major
steps: (f) the analysis of project goals, objectives,
and expectations; (2) the translation of goals,
ob jectives, and expectations into measurable indi-

* cators; (3).the collection of data on the indicators
for participants and nonparticipants; (4) the
analysis of data; (5) the formulation of evaluatlve
judgment and recommendations (Huang, 1979) .

The major function of this evaluation system -

.was to provide continuous feedback from the

evaluator to the project staff. During the pro-

gress of the project, special instruments were
developed which served as a means of collecting hard’
data for the evaluator, providing feedback to the
project team and facilitating communication between
the evaluator and project team members.
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Evaluation Indicators

One of the project's outreach methods was the
presentation of information on a topic to groups of
persons in the three communities. In order to _
.develop ‘a way of assessing the impact of the project
in terms of the clientele's competence andlpractice
change, a series of learning indicators was
developed. The indicators reflected the objectives
of learning expectancies for each of the major topic
areas. They also provided a guide to e¢hsure that
the presentation of the topics is consistent with.
the objectives. A six-step process was used in
developing each set of indicators.

Step One **Defining specific objectives for
. the topic area consistent with the
needs assessment of the communi-
\ ties, goals of the project, and
. time limitations of the sessions.

Step Two - Developing content outlines,of the
subject matter based on th
objectives. The first tw§ steps
were carried out by the project
directoxr, outreach toordinator,
and subject matter specialists.

Step Phree - Drafting a suggested list of indi-
cators relative to the objectives
and content outlines. Since the

. indicators were used by the pro-
ject team as a guide and by the
. evaluation team as a basis for
determining clientele competeg
and practice change, the drafiing
“ was done jointly by the project
. *director, outreach coordinator,
and either the evaluator or the
evaluator's assistant.

Step Four - Modifying and revising thé draft
as input, comments, and suggestiphs
were made by members of the staffs.

Step Five - Delineating tQplC indicators by
' consensus at a qunt staff meeting.
‘Step Six - Re-assessing indicators in light
. of their use by the project and -

b evaluation staffs, taking into
account clientele feedback. This
_important step allows for the

9920
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benafits of ekéerience'to be
incorporated into the project.

;}\is recognized that the indicators are both
comprehensive and nonlimiting depending upon the
particular situation, such as time available,
expertise of presenter, composition (size, age, sex,
income level), and particular needb and/or interests
of the clientele group. This flexibility means that
it is not always necessary to cover the information "
relating to each indicator for every topic discussed
at the sessjions; information from different topic
areas mdy be discussed and information not reflected
by the indicators may be included. For example, the
indicators on "Saving and Investing” allow for the
discussion of various types of methods for saving
and iypvesting. The particular subject area
emphasized would depend primarily on the needs and
interests of the group. It also leaves room for
the instructor to decide what aspect of the topic
he or she will stress the most.

All of the instruments for data collection
benefited bath the evaluator and the project
director. Having the instruments meet the needs of
both was a prime consideration. The .project .
assistants worked in both capacities: in that of
project assistant and evaluatjon assistant, depend-
ing on need. The process for the design and
development of indicators followed similar pro-
cedures to the ones described for the delineation
of indicators. No instrument was used until the
outreach coordinator, project director, evaluator,
and project assistant agreed to its design. When,
after using an instrument, a memher of the team
felt that it was not meeting its objectives, changes
and improvements were suggested and agreed upon by
general consensus.

To foster communication between the evaluation ?
and project teams, various channels were utilized:
1. The project director and evaluator met
regularly or when necessary.

2, The project director, evaluator, outreach
coordinator, and project assistant met .
monthly, generally after the meeting

' between the director and evaluator or
when necessary.

3. The evaluator and Project assistant met on
a weekly basis or when necessary.

»
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4, The outreach coordinator and/or director
. met with the assistant evaluator weekly. -

5. Other meetings between any members of the

project staffs were held whenever necessary.

. 3
6. Memos and letters were used-as needed.

‘i
)

7. Telgphohg communication was ffequent.

8. The data collection instruments were filed
and made available to all members' of the
prO]ect team.

The final aims of the evaluation, as far as the
project Qirector is concerned, were to measure the
overall degree to which the proposal objectives have
been met; to evaluate the Attitudes of the partjci-

pants in the project in terms of awareness, knowledge

gained, or changes made in particdipants' personal
. lives becaude of the program; and to gauge the
impact of the project in the long run. N

- The project evaluator has prepared an indepen—
dent evaluation.

The project director® s‘repoft of accountability

\includesthxs entire report,‘especially the section
on program implementation, program results, and
major findings.

Richard Sprince trains community service counselors
in consumer credit. The proqram is coordinated by
Mr. Clark Spratford, AFL-CIO Community Services
Director, United Way Office, New Brunswick; and Miss
Jane Howell, Project Director, Labor Education Ceqter,
" Rutgers University. '

-
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COMMUNITY OUTREACH ACHIEVEMENTS

To meet the gtated goals and objectives of the
Project, varicus outreach methods were employed,.
including utilizing a mobile van; using closed-
circuit television; holding learning sessions in the
. community; and administering a home-study course to
reach consumers in their homes, offices, an? other
Places. '

Mobile Unit

A mobile unit was planned as an innovative .
method .of outreach. The major idea ‘behind the mobile' .
unit, named the "$ Mobile," was that o¥ convenience.
The. § Mobile was driven to sites where consumers
congregated -in large numbers. These sites included
shopping centers, apartment complexes, neighborhoods,.
and fairs. The consumers received information (i.e.,
through discussions, referrals, pamphlets, films,
cassette tapes) at their convenience, as the van was
equipped as a learning center. The oytreach coordi-
nator coordinated the van's outreach efforts, taught
sessions, and gave out information.

A total of 277 consumers wérézre&ched through
the Rutgers $ Mobile: 41 in New Brunswick and_236
in sayreville.

-

=3 One hundred and eighty-three of the consumers
were female, 94 were male. Their age ranged from "\
youth (eight people reached), to adult (70 people
reached), to senior citizen (199 reached). The
ethnic background included 78 white, 30 black, 2

. hispanic, and 167 of- Eastern European background
(Slavic and Hungarian).

The largest nunber of consumers was reached '

» when the van was usc 1 in conjunction with learning
sessions held in the community. These learning
sessions and visits to the van were pre-arranged
and successful. Informal evaluation through ,
obgservation and interviews with the contact person
showed that the senior.citizens really+enjoyed the
sessions and benefited from them.

When the vén was paikéd in the parking lots of .
shopping centers, parks, etc., only a-small number
of consumers took the time to come to the van. The

33
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time consumers lpent in the van was short. Those
who did come in, though, expressed satisfaction
with the materials, found the film that was used
.axcellent, -and appreciated the opportunity to dis-
cuss personal financial problems with the outreach
coordinator. Some difficulties encountered were:
People did not take the initiative to come into a
small enclosure like the van alone, some felt that

data about them wouyld be collected and reported, and .

bad weather restricted the use of the van.

At first sight many people feared that the van
was & "honey making scheme vs. an’ educational
medium” and "hesitated to’ discuss financial affairs
with a stranqer."

- The van did distribute educational Extension
materials to all who visited it. This dissemihation
of materials was considered one of its strengths.

. The van method did net fully provite the learn-
ing opportunities desired and, therefore, strategies
were devised to find alternate methods of reaching
consumers. .

N

5

Mr. Joseph He. Martin, Consultant and Appraiser for’
New Jersey Association of Realtors and Associate
Professor, Ryder. College, conducts an educational
session on financial aspects of houaing for Johnson
& Johnson - Surgikos.

34
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Learning Sessaions
¥

Ooverview

A total of 1,335 consumers representing con-
sumers in general,. the disadvantaged (including
displaced homemakersrand senior citizens), pro- *
fessional educators, and paraprofessional
counselors participated in learning sessions held
in the communities. From these, 658 were reached
in New Brunswick, 175 in Perth Amboy, 379 in
Sayreville, and 123 outside these communities.

Nine hundred ccnsumers were female, 435 were
male. They ‘rangyed in age from youth (110) to
adult (824) and senior.citizens (401). )

A total of 59 different learning sessions were
held (39 in New Brunswick, 6 in pPerth Abmoy, 7 in
Sayreville, and 7 in other communities). Out of
the 100 total sessions” conducted, about 75% were
one-session programs, 9% were a series of two or
three sessiong and 16% were a four- or more
s¢ssions series. The most popular. topics were
‘budgeting (38 sessions) and credit (28 sessions).

Learning sessions in family financial manage-
ment were presented in community areas, in con-
sumars' homes and at work ‘sites, thus reaching
consumers through their employers. Examples
include sessions such as "Financial Planning for
Better Living," co-sponsored with Johnson and
Johnson-Surgicos; "Beyond the Cookie Jar," co-
sponsored with the Rutgers Women Center-Douglass
College; "Personal Credit use," with Parlin YMCA
and the New Brunswick YWCA; sessions given at
PTA's; programs held after work in companies such
as Midland Ross; and Lunch 'N Learn Series at//

places of work.

The Perth Amboy Adult Scheol offered twd '’
Wwredits to adults working toward their high school
diploma for their participation in a series_ con- ,
ducted by the project. Four hundred and ei1dhty-
two disadvantaged consumers were reached through
organjzations such as the Neighborhood House Pro-
ject, Women's TransitionCounseling, Senior Citizen
Nutrition Program, and hospitals (PATHE - Perspnal
Assistance to the Homebound and Elderly).
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In addition to reaching consumers directly,
which involved a person-to-person coptact between
consumels and a member of the project team, @on-
sumers were also reached indirectly. This indirect

.way of teaching involved tralning professional
educators and community and/or paraprofessional
counselors within an established structure of a
local agency or civic group who then ‘reached con-
sumers w{thin their organizations.

Two hundred and sixty-eight (268) professional
educators and paraprofessional counselors were
trained by the project staff from such organizations

" as the Middlesex County Cooperative Extension
Nutrition Education Project, Labor Union Counseling
Program, Hispanic Economics Development Project,
and Perth Amboy Public Schools.

Most of the offerings through learning sessions
were done in cooperation with other organizations.
These organizations included groups such as the
Perth Amboy Public Schools, where teacher training
was offered by the project; the Middlesex County
Wel fare Board and Urban League, where social
workera and community counselors received training;
and ,industrial and business organizations such as
Johfison and Johnson-Surgicos and Midland Ross,
whelre employees participated in educational pro-
grans. .

Summary of Aéﬁiavements from All Learning
4 Sessions v

Immediate feedback from the participants was
. gained through the use of a questionnaire at the
end of the sessions. About one-half (414 out of
. 941) of the participants. returned questionnaires.
More than 75% rated the session "good" in terms
of meeting their expectations. Ninety percent
/ indicated they would recommend this session to .
others. To an open-end question regardin
what they liked about the session, 189 (4?.6%)
liked the presentation, 192 (46.4%) found the - .
information helpful and useful, and 252 (60.8%)
indicated specific learning they had gained in the
partidular subject area covered.
S 'Follow-up feedback was obtained through per-
sonal Interviews with 39 participantgz with 11
"contact persons" from co-sponsoring Organizations,

- e
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and through a written questionnaire gent to all
"Lunch 'N Learn” participants and labor education
-¢ counselors. :

- Results from participant interviews reveal
that ‘over 70% of the participants weve able to
answer correctly questions on topics discussed in
the learning sessions, indicating that learning
took place. Most had read the material given out
at the sessiofis and most of these rated the
materials very highly. All of the participants
said that the session was helpful and the informa-
‘tion useful to them. ' ‘

Combined results from personal interviews and
returhed questionnaires indicate that.the following
actions were ‘taken:

- Twenty-nine reviewed their financial
- situation in one or more of the topic
areas. ‘

- Thirty-two communicated with family or-
. others in one or more of the tppic
areas. -

- Twelve participants set up budgets,; six
adjusted spending habits, and three deter-
mined their net worth. Three participants
reported that they planned to set up budgets

. in the future, and ten indicated that they
planned to adjust their spending habits.

- Ten had changed their credit situation or
. had established credit (two planned to do
" 80 in the future), two consulted credit
bureaus, and one planned to do so in the
future.

- Eight reported that they had made changes
in their savings and investment situation,
15 planned to do so in the future, and 1
participant planned to take action in his
housing situation.

f




The tollowing are some comments made by con-

sumers during intcrviewn regarding actions they had
taken: o

b4

"I atqrted a reqular savings plan."

"1 discussed budgetlng with my husband and we
set up a budget.

"After learning about the differeht saving
- rates, 1-asked my bank about specific terms
on their acocounts." W

"Helped my brother get a car loan from the
bank which was gheaper than what the dealer
ffered.“ .

The following are some, comments received from
follow-up feedback through evaluation questionnaires: -

"I 'record what 1 spend. We have a better
filing system for our bills and important
‘' . papers. We are investigating means of saving’
and investing."

L]
. <

"I have reviewed my debts and assets. Planned
a budget. Started to acquire credit in my
own name and to question and think about
instaliment plans and all types of lendxng
institutions."

"Have a ,budget plan by fhe month and figured
out what we're worth financially."

"1 plan my shopping more carefuily and
developed an overall budget--give more
attention to financial planning."

"I stopped my mutual fund. Am looking at my

. insurance policies with the feeling may drop
‘one. Set up one of the long-term savings
accounts." ’

35 .
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Highlights ‘'of Individual Learning Session
Resultls :

Summary data regarding the' resul éf all of
the learning sessions appear on the pfevious pages
. The following examplés highlight several successful
‘learning sessions, which will further illustrate
scope and variety of the accomplishments of the
learning sessions. ' :

Lunch 'N Learn- Series e

t
s

& .
* Overview: * .

In April, May, and June 1978, three Lunch 'N
Learn series (a total of 12 gessions) were conducted
on the Rutgers campus for university secretaries. *
Each series consisted of four one-hour sessions (one
per week for four weeks) on different areas of family
financial management and included after-session

. counseling in two of the three series. A graduate
agsistant and/or the communi coordinator assisted
the project director in coordinatifig some of the
sessions and teaching one program.

: ®

A total of 52 people attended the series. Many
of these participants also regisfered for the home-
study course. ’ -

Series I had a total of 18 registrants. Seven-
teen attended the first session, 17 the second,
18 the third, and 16 the fourth.

-
Series II had 19 registrants. Nineteen attended
the first session, 15 the second, 19 the third,
and 13 the fourth. ) ) .

SerieB III Kad 15 registrants. Fifteen attended
the first session, 15 the second, 'l14 the third,
,and 12 the fourth.

Immediate feedback: "r

Efforts were made to evaluate what was learned
by participants, how they felt about the course, etc.
Therefore, evaluation questionnaires were given out
at seven of the sessions to get immediate feedback
from thé participants. Out of the 117 questionnaires
‘handed out, 81 were completed and returned. @f these
81, 74 indicated the sessions had met their expecta-
tions. To the question what they liked ahout the
session, 46 inlicated that they liked the presenta-
tion and materials. ' o
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- 27 1nd1cat-d that the.sessions ‘were 1nforma-
. tive and helpful.

- 18 indicateg specific learning from kha \
-sessions, such as FInding out about cofsumer
and credit rating information for women, how
A to take financial inventory, budgeting tips,
and savings and inpvestment opportunities.

- 51 participants responded that they wished '
the sessions could be longer or more sessions
offered.

Follow-up feedback:

. In addition to the above immediate feedback the
project team felt it‘would be desirable to find out

{f consumers had taken any action, shared any of the
material with others, and/sr planned to' take any

action in the future which would benefit thedr own .
and/or their families' lives. Thus a follow-up
questionnaire was mailed to all 52 participants.

Thirty-aone (59%) of the 52 participants responded.

Out of these 31 participants: .

- All (100%) indicated that the series had been
helE‘ful. ) : ] pre

o v - 29 (94%) had shared the information with
family and/or Friends.

~,24 (74%) related specific actions they had
‘taken as a result of the serles. . .

Categories of actions taken by individuals;

Seven p;i\écipants set up budgets, four changed ,
their spending Rabits, five changed their®credit “
situatton or established credit and five changed
their savings or investment situation. Twenty par~- . -«
ticipants said that they became more aware of A
financial planning and management, reviewed their
own situation in the different .areas, and discussed
their learning with others. More than half of thos ' *
responding indicated ‘they plan to take action rega
ing one or more of the areas. ‘ ,
. <
Here are some commenta*regarding action taken:

"I reviewed my debts and assets, plannoa a budgat
and ltarted to acquire credit in my own name. "

71 have been checkin? into different banks
regarding time certificates and interest to

32 -
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increase my savingl." . \ .

"Checked into life 1nsurance programs with : .
insurance gompany for better coverage."

"Made list of assets and liabilities to see
where my husband and I stand."”

"Reviewed our finances very carefully; are
changing some moneys into SQrigp E Bonds
(because of our ages) so they may be converted
to H Bonds at retirement. We have also become
a little more thrifty." :

"Checked life insurance programs with insurance
company for better coverage. Changed banks--
became aware of better services and higher
interest rates at different banks."

"Have made plané to invest savings in 6ther 0
banks." . v )
"I plan my shopping more carefully and developed
an overall budget--give more attention to ,°
financial planning." . o

“I record what I spénd We have' a better filing
| system for our bills and important papers. We
are 1nvautigat1ng means of saving and investing,

£
The value of the course was apparent from '
repeated voluntary comments such as: -

*Thought the series was very worthwhile, would
like to see more like it."

"It was great! helpful! enjoyable!"
f ’ , . .
3 "Every person regardless of age aould well’
e profit by such a-series.” e .

~iam

.’"wOuld rocommond thil series to everyone..:"

. /// Learning Seslionl Held at Industry Locations

" Overview:

. anee series were conducted at two New Brunswick
area industries. Each of the series offered sessions
in family. financial management, presented by pro-

, fessionals in the different areas. Co . N
These .series involved several pepplo in the
planning and teaching stage, including an Extension

| o 33 .
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- N
home economist, the specialist in foods and wmutri-
tion, the associate editor and cg-author of the pro-
ject, the outreach coordinator, 2he project director,
and several resource people from the community.

In the spring of 1977, two (4-session) series
were held at Midland Ross Company. At one location
(Somerset), the participants were middle-management
employees. At the other location {1jghland Park),
labor employees were reached. N

In Somerset, 7 p ons aﬂ;eﬁdéd the first
sesslon, 18 attended thegecond session, 4 attended
the third, and 0 pttended the last. session.

At the Highland Park location, five attended
the first session, three the second session, one
attended the third, and one the fourth. .

In May and June of 1978, a five-session series
was conducted at Johnson and Johnson-Surgjicos (for
professional and clerical employees). Thirty employ-
ees attended the first session (saving and:investing);
2] attended the second (life insurance); 28 the third
(financial aaspects of housing), 9 the fourth (finan-
cial planning and credit) and 24 the fifth (financial
aspects of housing). This topic was specially
requested as the company was considering relocating.

Evaluation at "mid-point" (through quest10n~

. naires) indicated that the weries was well received
and that the idea of after-work teaching sessions
was considered beneficial by the participants.

Feedback:

Asked what they 11ked and dldn t like about the
session, participants gave such responses as "good
basic data; straightforward answers to questions;"'
"information presented useful to me;" "the level of
expertise;" "investment advice; opportunity to iden-
tify real estate etc.;" "I thought the entire session
was veryigood and would have probably lasted 2-3
hours. A great deal‘-of interest was shown;" "The
qualified persons that were chosen to speak to .usp”
"The sessiqns were practical, informative, and well-
planned;" "Practical and useful suggestions for
COnsideration‘by prospectivesbuyers and sellers,"

Twelve people filled out the questionhaire.at
"mid-point." All indicated that they would like to
have further information and sessions, the greatest
interest being in the area of financial aspects of
housing, followed by savings and investinq, then
budgeting

b

-
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L .
To the question, which nymber best deacribe:‘
~ the sessions in terms of your expectation (on a ~
scale of 1 to 95 1 - bad, 9 - good), three partici-
pants gave it the highest rating (9); five a rating
of (8), the second highest rating; one (7); one (6);
one (4); and one did not answer this question.

°

v

Results from follow-up interviaws by the con-
tact person at Johnson and Johnson indicated that
"the people were satisfied with the programs" and
that geveral participants "have done somethimng as a
result of attending the sessions."

Réesults from a post-seminar conf rénce between
the outreach coogdinator and manager 8f organi-
zational planning at Johnson and Johnso _indjgate
-that Mr. Weisherg felt "the series to b& very well-
organized and presented, the speakers chosen to be
excellent, and the topic/covered of interest and
importance to all consumers." He felt that his
company benefited by providing this service to the
employees and thanked Cooperative Extension Service
for initiating the series and following through with

‘sqgh a worthwhile project. : :

Metropolitan Regional Council Television (MRC-TV)-
Learning Sessions

Overview:

In the spring ‘of 1978 a series was conducted o~

through’MRC-TV in New York. MRC-TV is a two-way
closed~circuit television network, which offers edu-
cational programs as in-service training to municipal,
county, and state employees. It has two-way audio-
visual capability. Live educational broadcasts are
received in 15 cities which have MRC-TV monitors in
the tri-state area, including New Brunswick, and .
-Perth Amboy. N

The series was entitled "Your Money Matters"
and consisted of five sessions on various .topics in
family financial management, Guest speakers partici-
pated in the program, which was hosted by the out-
reach coordinator and the project director,

Available records show & minimum attendance of
33 persons; however, not all sites reported attend-
ance. The total recordéd attendance for all five
sessions in this series was 146. Twenty-six
participant feedhack qubstionnaires were returned
from a limited number o} locations. Of thase, all
indicated the session had met their expectations

. - .
hd o
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and 2% wou%d recommend {he session to friends.

//]i' * Immediate feedback: ' .
\\' .

y

To the question on what they liked about the
session, 17 indicated that they liked the presenta-
tion; 8 said they found the session helpful per-
sorally and/or professionally, and 5 cited specific

. learning from session such as realizing the value

of malntaining budget and setting priorities,
understanding differences in interest rates in "
various financial institutions, knowing the differ-
ences between series E and H bonds, and discovering
various aspects of different types of insurance
policies.

Follow-up fe&dback was received from a personal

terview with Liblit, who acted as the, contact
erson. He:felt|that the program was “"very valuable
d had been well received.” He pointed out that

several people hall stopped him to mention some
ic item they had learned and to say that they .
found the program and speaker excellent. He said,
They found the series helpful to themselves per-
‘sQnally and tpe informatjon presented helpful and
useful in their job." )
Senior Citizens' Learning Sessions

»

* Overview:

: A total of 401 senior citizens were reached:
42 An New Brunswitk, 85 in Perth Amboy, 274 in
Sny ville. A total of 220 were female, 181 male.
The'ir ¥thnic background ‘included Eastern European
(Slavic and Hungarian) 259, white 117, black 10,
hispahic 15.

Teaching methods, program structure, pdgics, and
materials covered were adapted to meet the needs of
special groups of audiences. An example--Programs
were co-gponsored with Personal Assistance to Home- -
bound EldRrly (PAEHE)*-& YWCA nutrition project.

~_Learning sessions were held with five of these
senior citizen groups, reaqhing a total of 401
consumérs.

The sedsions were geared towards’ consumer pro-

tection laws, specifical warranties; door-to-door
selling;, extra income cIAims; and unordered .mer-

chandige. Each presentgtion lasted 15 to 20 minutes,
with ti allotted for questnpnlng at the end of
each gess . . ‘

A~ . ' \;4“1 ) .
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For example, 80 senior citizens were reached
through the nutrition project in Sayreville and .
taught about the rights of consumers in dealing with .
door-to-door salespeople, products mailed to their i57
homes which were not ordered, and product warranties v -
and insurance needs of the elderly. "

« In another case, 85 senior citizens were
reached at the veteran of Foreign wars (VFW) Hall
in Perth Amboy. Again, door-to-door selling, pro-
duct warranties and what they mean, unordered
merchandise received through the mail, and out-of-
state real estate frauds were covered. A pamphlet
entitled "Managing Your Money" was shared with the
senior citizens. '

. Also, 42 senior citizens were reached through
the Hungarian Civic Association in New Brunswick.
Asesistance was given to the outreach coordinator by
a member of the university who is very active in*tﬁgﬂ
Hungarian community and who referred him to the
director of the Hungarian Senior Citizen Lunch pPro-
gram, The topic of the session was on consumer .
protection (including extra income claims, warranties,
unordered merchandige, credit, and door-to-door sell-
ing). .

Feedback:

mmediate feedback was provided through a
questionnaire designed specifically for this
audience. Eighty-three qu gtionnaires were returned;

_ 66 participants thought the” session was helpful, 73
‘would recommend it to their friends, 15 indicated
specitic learning that was gained based on the sub-
‘ " ject matter taught.* - «

Follow-up feedback from specific interviews with
fou™ contact persons representing four senior citizen T
groups indicated that the senior citizens benefited N
from the information given to them and that several .
of them had indicated specific topics learnqg, e.g.,"
two people who were solicited by door-to-door sales-
people "knew what to ask and what to do."

Specific comments by contact persons included:

"Program helped the senior citizens with
problems they have--peets their needs."”

*It was EBZETYically decided not to ask the senior
citizens what they had l2arned because of the
sensitivity of their age.

/ .
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"Very beneficial."
"Excellent topic for senior citizens."

"Consumer protection laws good for senior
citizens."

"well presented, well organized, well handled."
"Yes, excellent program for senior citizens."
. "Went over fairly well."

"Very well handled, excellent speakers."

Community Service/Educational Agencies

A succeasful thod of community outreach
involved working with other publicly funded projects
or agencies, such as training of paraprofessional
counselors who worked in their. own neighborhoods or
labor union sites to help other 1nd1v1duala. .

Thirteen different agencies co-sponsored learn-
ing sessions. A total of 31 sessions were held,
which were attended by 806 persons. In seven of
the series, sessions were presented to consumers
directly

The project staff found that other service/edu-
cational organizations were eager to cooperate with
our project. The response from the organizations'
leaders as well as from the participants was very
positive. The project encountered most success from
organizations which hati established audiences and
whose organizational staff were enthusiastically
commi tted to promoting the sessions.

For example, the project's involvement with

Deco (Hispanic Edoggmic Dcvologment Proioct) involved
the training o ilingual spanics in family |
consumer economics and protocticn. Three training
sessions were held with Deco's staff by the outreach
coordinator! “Budgeting and Food $," "Credit," and
"Consumer Protection." Several resource guides in
English and Spanish were provided. This funded
program was an outreach effort of the Puerto Riqan

Action Board of New Brunswick.

Contact person interviews indicated that the
‘training was considered helpful to the trainses and
their clients.

16
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Another example {8 the training of 30 staff
members of the Community Service Counseling Program
held at the Labor Education Center at Rutgers Uni-
versity. The 30 staff members enrolled in the home-
study course and attended also a pre- and post-
training session on all aspects of consumer credit
and how to wdrk with consumers in the area of family
financial manage t. ‘'The program as#isted these
counsélors, who were hired through CETA funding for
the purpose ot offeting counseling servicesat various
labor union sites, A large part of the counseling
services requires knowledge of family money management
(tinance and human relations skills) and the project
furnishes educational intormation and training to '
the statf, They were given training in consumer
credit and provided with visual aids and written
materials., .

»

P‘eu/back : : s

The response from these 10 participants was very
positive. All were eager for information in different
areas ot tamily financial management. They felt that
"the presentation of the session was vary good, the
material used and handed out very helpful, and the
information presented excellent." Many participants
had registered for the home-study course and the
majority indicated that they had used the information
with other consumers repeatedly.

‘ Seventy-five socm workers at the Middlesex
County Welfare Board were reached on topics including
budgeting and credit, credit bureaus, establishment
of credit rating, obtaining loans, and basic
financial planning; included were related areas such
as human relations and communications skills toward
successful budgeting. Thirty of the trainees were
reached. in Perth Amboy and 45 in New Brunswick.
Extension material in family financtal planning
(budgeting, credit) and foods and nutrition were
shared with the participants.

Evaluation through contact person interview and
informal examination and a follow-up letter by the -
director of the New Brunswdick welfare office indi-

*cated that the staff found the presentation and
materials shared helpful in their own personal life
as well as in their jobs, when' providing coungeling
to families.

w o 17



Middlesex County Coopuerative Extension
Nutrition Fducation Program

1 | :‘

The outreach coerdinator reached six to eight
Rutgers community assistants who go directly to
families and homes and counsel them on food and
nutrition. Money concerns inevitably enter the’
picture and the community assistants need to have
some background in the area of budgeting, shopping
skills, credit cards, and consumer credit to cope
with the many situations they encountered.

Two sesgssions were held at the South Amboy
Memorial Hospital; one session having an attendance
of nine, the other seven mental health patients
(chronic patients) who meet every week after having
been released from the hospital into the community
and to their own living quarters. These sessions
were designed to help the mental health patiemts in
their transition to community life and independent
living. One of the reasons for the very positive
acceptance of the teaching by the community coordi-
nator was the fact that he visited with the group
beforehand and listened -to the presentation made by
someone else before directly teaching himself.
Topics covered included budgeting and the food
dollar, unit pricing, shopping and meal preparation,
tips on saving money, setting goals, communicating
about how money is spent in the family, warranties,
mail order gifts, door-to-door selling, consumer
cfedit management, and credit laws. .

]

Feedback from the contact person indicated that
the trainers felt they had also gained information
useful to them in their work with patients. Asked
if they could give examples regarding action taken
by participants, they cited a specific one: unit
pricing used in grocery stores by participants.

Home-Study Course

A home-study course, "Your Money Matters," was
developed to provide comprehensive information to
consujners in their homes. The course consisted of
five ‘units--Financial Planning (Budgeting), Coping\
with Credit, Life Insurance, Financial Aspects of
Housing, Making Your Money Grow (saving/investing).
Each unit is a self-contained learning package con-
sisting of fact sheets, supplemental material, and
a quiz, . ¢

A total of 385 consumers wefé~reached through
the home-study course method. Out of the 385, 240
registered from New Brunswicg, 87 from Perth Amboy,

-
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and 68 from Sayreyille. A total of three courses

. were administered. The first course offered was a
three-unit series (budgeting, credit, insurance);
the second a two-unit series (housing and saving and
investing) ; the third a five-unit series.

Three hundred and thirty enrolled in the first
two courses offered. oOut of this 330, 120v¢artici-
pants (36%) completed and returned the quizzes for
all of the units {n their course. Ninety-three
participants (28%) completed and returned some of
the units in their course. Thus about 64% of those
enrolled in the first two courses participated by
returning quizzes.

Fifty-three consumers enrolled in the third
course. (Data are not available on this group due
to lack of time.)

Immediate feedback obtained from the quizzes
returned showed a high lavel of learning and under-
standing. Almost all of the participants were
sharing the information and many were taking actions
based on their new knowledye,

A written questionnaire to obtain follow-u
feedback was mailed to 299 of those who enrolles in
the First two courses. oOne hundred and three (34%)
of the 299 questionnaires were returned. Ninety-
four of the 103 returned questionnaires were from
participants who had returned quiZzes. Only nine
questionnaires were returned from individuals who
had enrolled in the course, but had not returned
quizzes. Four of these nine were not marked--the
participants indicated that they had not read the
material. L :

As regarda educational background of partici-
pants, out of the 103 who had reported on their edu-
cational ba*round, 3 had not completed high school,
20 had a higW school diploma, 48 had a high school
diploma plus additional training, 29 had a college
degree, and 3 had education beyond a bachelor's
degree.

Age ranged from 24 and under (4), 25 to 44 (59),
45 to 24 (35), to 65 and over (3).. Most were between

‘the ages of 24-64. Twenty-two participants were
male, 79 female. )

Employment ranged from fully employed (51),

employed part-time (19), to retired (6), unemployed
(11), and other (12). ‘
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Income ranged from $3,999 and under (5), $4,000 to

$9,999 (20), $10,000 to $14,999 (22), $15,000 ¢t
(17), $20,000 and over (34). ' © $19,999

The follow-up feedback was measured from the 99
- completed questionnaires (not all participants
answered all questions).

- Sixty-three participants felt that the
course was very helpful.

- Thirty-two felt that the course was slightly
helpful.

- Two were not sure whether the course was
helptul.

- None felt the course was not helpful.
Action taken by participants:

- Fifty-eight participants took some kind of .
action as a result of taking the course.
*—’.

These actions ihcluded: 40 participants
reviewed their personal situation with respect to
a particular topic, 10 participants set up budgets,
4 established or changed their credit situation, 18
established or changed their savings accounts or

\ investments, 62 participants planned tc take action

in the future as a result of this course.

One of the objectives of the project and thus
of the home-study course was to foster family
communication in the areas of management of the
family's financial resources. In support of this
objective, 75 home-study participants indicated
that they had shared information from this course
with family members, 45 participants shared the
information with friends, and 13 indicated they had
used information or materials from the course in
their own work. Ninety-six participants indicated
that they found the material understandable. Only
two participants felt that the material was slightly -
difficult to understand. '

Typical consumer comments received included
the following:

"I have seldom, if ever, taken a course
/ especially of this type that I have gotten
: 80 much benefit from personally, even from
full-semester credit cburses.”

F
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"It's nice to have a composite file on

financial information."

“Please keep up the good work. You've helped
me in more ways than I can figure right now."

"I really enjoyed it, and learned at the same
time."

"Whoever planned this program did an excellent
job. Terminology was within our grasp and it
was not detailed to the extent of making us
lose interest."

.
+

ACHIEVEMENTS OF EDUCATIONAL MATERIALS PHASE

After considerable research and a literature
review, five publications, including a project
report, were developed. This phase involved three
professionals and numerous project assistants. Four
are different publications, the fifth is an adapta-
tion of one of the four, to be used with a different
audience. The publications are:

- Personal and Family Finances--A Resource
Guide for Teaching

- ‘
- Planning an@ Manqging Community Programs--
A Process Approac

o

- Helping Families Adjust to Economic Change--
A Project Report

* = Your Money Matters--A Self-Study Program
| for Consumers _

- Your Money Matters--A Self-Study Program
Guide for Educators

£

y Paraonhl and Family Finances--A Resource
Guide for Teaching

This resource guide has been co-authored by
the project director and Dr. Neil Gaston, Trenton
State College, based on proposal objectives and
needs which surfaced during the project. Designed
to assist community educators in teaching family

inancial management, it consists of three chapters
and & bibliography and includes X
teaching outlines, methods of teaching, community
outreach methods, and a bibliography.
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In Chapter One six "Units of sStydy™ were
developed. These included detailed content outlines

in six areas such as budgeting, credit, insurance,
housing, saving and 1nvestmonts, and estate plgnninq.

Included in each unit of gstudy are: an over- .
view, gyoneral objectives, Lontcnt outline, specific
teaching su%qoqtlons, values clarification
activities, Jquestions tor discussion, vocabdhaxy,
evaluation indicators, and a qele(ted bibliography of
teachinq/luarnlnq resources,

Chapter Two is called "GCeneral Strategies and
Materials” and deals with innovative teaching
methods. 1t describes ih detail a variety of teach-
ing strategies and also explains briefly how to
prepare and use teaching materials. Special
attention is given to the fact that community edu-
cators need to be extremcly flexible in their use
of teaching materials, methods, and strategies
(e.g., use of activities, choice of time and place).

"Utilization of Community Resource$" i8 the
third chapter of this text. [t is desaned to help
the teacher in the field in program development and
teaching. Both general and specific community
resources are given, so that the person charged
with teaching the various units will know where to
find the necessary information.

* Planning and Managing Communltx Programs--
A Process Approach

A publication of project initiation, management,
and evaluation has been developed and written to
assist other community educators in establishing
similar programs in their communities. This publi-
cation usaes the system generated through the
implementation of the project as a model.

3 . -
' The four chapters in this unit tell the edu-
cator how to go about preparing a needs assessment;
analyzing problems; setting objectives; and design-
ing, implementing, and evaluating an outreach con-
sumer education program. The content is based upon
this projec-.

The text shows the interdependency of the five
‘phases and the importance of each and offers oppor-
tunities for practical application in pilanning,
managing, and evaluating community programs. 1t
also includes a bibliography.
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DIAGRAM A
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-+ Your Money Matters-—A Selt- Study Proyram
. for Consumers

'

A home-study course was developed for consumers
and utilized during the project. It is a basic,
comprehensive course in personal and family finances
which has been ut&lized extensively during the pro-
ject and by seven countieg in New Jersey atter the
project's outreach phase ended. A

. -~

. Ittincludes five learning units, comprising 29
fact sheets, 5 supplemental fact sheetsa, a ylossary,
5 quizzes, and a feedback questionnaire. Some of
the fact sheets and supplemental fact sheets have

.been adapted by the author from previous Extendion

material. The majority, however, has either been’

drastimally revised or newly written, ©

 The following is a unit summary. (For detailed
déscription of the units and fact sheets, see the
Appendix.) ' P
UNIT SUMMARY »

-

§

UNIT I - FINANCIAL PLANNING

. How to set guidelines for persbnal and family
spending, how to plan a budget, how to take
financial inventory and determine your net
worth.

UNIT II - COPING WITH CREDIT

The different forms of credit, how to estab-
lish a credit rating, how to handle debt, o
buying a car on credit, how credit laws
protect you as a consumer. ’

A

UNIT III - PLANNING FOR PROTECTION: LIFE INSURANCE
- L

The basic types of insurance policies, how to
choose a policy that matches your needs, pro-
visions for extra protection and settlement
options. y ’

UNIT>IV - FINANCIAL ASPECTS OF HOUSING .

’

Factors in buying a house, ros and cons of
‘buying a house, considering the costs, the
purchase agreement and the role of the lawyer,
closing costs and legal fees, alterhative
housing options, homeowner's: insurance, types
of mortgages and how to understand them,

o4
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UNIT V - MAKING YOUR MONEY GROW '

How and how much to save, establishing a per-
sonal or family savings plan, different ways to
save,(ba@ing versus investing, different methods
of investing. : .

Results achieved through the home-study course
by consumers was reported in the previous section
under Home@-Study Course Achievements. '

. ¢ L4

Impact achieved beyond the scope of this project
includes the use of the course by seven Extension
home economists in New Jersey in FY 1978-9 and plans
of further utilization by five counties in FY 1979-
80." This has been reported in greater detail under
"Major Results and Impact."

: Your,MoneXVMatters——A Sel f~-Study Program
Guide For Educators

— This is the "educator's version" of the Pre~
viously mentioned publication. It is intended to
assist the educator in the maximum use and appli-
cation of Your Money Matters--A Self-Study Program
for Consumers., - ‘

It includes instructions far use of the publi-
cation as a home-study course; instruction for .
administration of the course, including a chart for
record keepjing; cover letters; sample mailing ’
schedule in addition to the complete set of units,
quizzes, and evaluation feedback questionnaire. It
also includes objectives, and a set of topic indi-
cators d4nd instructions on how to utilize them
within the program. :

- Evaluation and Review

The publications described above have been
reviewed by the evaluator; the chairperson of the
Department of Home Economics; the Family Resource

ghanagement Specialist, SEA-Extension, -USDA; in
addition to several other highly respected pro-
fessionals. The home-study course has also been
extensively field tested, analyzed, subjected to the
Fry test for readabiljty, rewritten, and re-edited,
It has also been red®signed in two forms (as des-
cribed above) to be used as a self-learning program
for consumers and an aid to educators. e

o
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- SUMMARY OF COMMUNITY OUTREACH ACHIEVEMENTS

* Overview;
EAALDL LA

.
-

A total of 2,523 connumér‘contactl were made in
the outreach phase, reaching 1,999 different partici-
pants with consumer education information.

, In the program a total of 677 people received ,
irformation on budgeting, financial planning, and
decision making; 730 people on credit; 294 on life
insurance; 370 on financial aspects of housing; 379
on savings and investing; and 471 on other topics
(including senior citizen groups), such as on con-
sumer credit and other consumer protection laws.

Nine hyndred and farty out of the 1,999 con-
sumers contacted were reached in New Brunswick, 253
in Perth Amboy, 683 in Sayreville, and 123 in other
communities. :

One thousand three hundred and thirty-five con-
sumers received information. through learning sessions,
385 through a home-study course, and 279 from a
mobile van. ’ -

// . Audiences in the program inclugded such groups
as the disadvantaged (including displaced homemakers
and senior citizens), consumers ‘'in general, pro-
fessional educators, and paraprofessional counselors,

’ The participants ranged in age from teens to senior

.citizens. Approximately 2/3 of all’the program

A participants were women, and 1/3 were men.

Of .the 1,614 consumers reached through learning
sedsions and the van, 927 were white, 174 black, 72
hispanic, and 437 were of Slavic and Hungarian back-
ground. ‘Thare were 118 youths reached, 894 adults,
600 senior citizens; 1,082 were females, 529 were
males. '

¥

Participant characteristic data were available
on 103 of 385 home-study participants through their
return of a fdllow-up questionnaire. (NOt all
partigcipants answered all questions.) Twenty-two of

. .these were men, 79 were women. Most (94) were
between the agés of 24-64, 4 were younger'than 24,
3 were over 65. Seventy were employed full- or

R S | o ‘
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part—-time, & were retired; 25 had incomes of less
than $10,000, 39 had incomes between $10,000 and
$20,000, 34 had incomes over $20,000.

l ~a -
Educatjonal. buﬁkg;ound reported indicates that
about 2/3 (68 people) were high school graduhtes, 32
had a college degree, 3 parnicxpants had no high
school diploma. ~ ‘ '

A total of 93 ed\hwtional series were held, pro- 7/
viding 156 sessions. Seventy of these were one- . /
session programs, 11 were tws three-sessio
series, and 12 were four—seae}on serjes.

th

+ Some examples,of Specific outreach results
include the use of' : .
e . _——
* A mobile unit. Two hundred and seventy-seven
people used the multi-media resources in a
mobile van, which traveled to 9 different
locations on 26 different dates. r

% home-study cour.se. "Your Money Matters."
Three hundred and eighty-five people enrolled
~in this course which consisted of five learn-
ing units: Financial Planning and Budgeting,
Consumer Credit, Insurance, Financial Aspects
of Housing, and Saving and Investing. Through
- . this method, the program was brought directly §
v ' into cohsumers' homes

Work site educational programs. Lunch 'N :
Learn programs and educational sessions con- "J/
’ ducted after work hours were offered directly
. on site within the business, industry, and
educational communities in Middlesex County.
AN . At industrial sites, three series, or a total
T of 13 sessionqi were ‘conducted; in the edu-
cational community three series, or a total
of 12 .sessions, were conducted. One hundred
‘ and five employees were reached. .

° Raraprofessional ﬁgunselors. Two hundred and
- eight paraprofessibnal counselors: (including
- % 48 professional educators) within the estab-
L lished structure of existi2g agencies and
‘ institutions were trained to spread the pro-
P ject's massage. .
. MRC-TV. A five- sesaion,hégz;s was presented
"4 on MRC-TV, a two-way, closed-circuit television
’ network, to ptovide in-sedkice training in
s - - family resource management to municipal,” _
county, and state employees. This method -

~~— - - - L / . |
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reached 146 consumers. Live broadc&atl were'
roviewed in"l5cities including New Brunswick
and Perth Amboy. ’

It should be noted that because the project
in%ﬁlvad a diversity of programs, audiences, and
methods, a variety of evaluation ingeruments had to
be designed and methods implemented. Refer to
Chapter 3 for intormation on actions taken by con-
sumers and categories of actions taken within the
specitic offerings of learning sessions.

Evaluation:

The following are results of the outreach -
phase, based on data® obtained from follow-up inter-
views, questionnaires on the learning sessions, as
well as the administration df the home-gtudy course.

It should be noted that these data were
obtained through open-ended (uestions only, such as
"Did you take any action?" “Tf so, what?" Also,
follQw-up data were not available on all program
offerings. -

Not all groups from the learning sessions were
congidered feasible for interviewing. Participants
who attended sessipns held before the fall of 1977
and before the indicators were gpveloped and used
were not considered interviewable due to the passage
bf time (interviews began in January 1978). Senior
citizen groups were not interviewed as it was felt
that it would be unreasonable to expect kong-term
retention of facts from this audience. For some
groups there was no information available on the
participants so that they could be contacted for
interviewing. Participants from sessions which wdre
held outside the target vicinities were not inter-

, Viewed. .o
rl

For groups whose participants could not be
interviewed, the "contact person" from the co-
sponsoring organization was interviewed, whenever
possible. Feedback from these persons provided
data on participant reactions (as reported -pre-
viousgly in Chapter 3). ' :

In addition, written ‘questionnaires were
designed and utilized to obtain data qn participant
reaction to the project and the materials produced,
and whether participants changed their practices,
took any action, or planned to do so as a result of
their participation in the pProject. For example,

.

4
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the Questionnaires were used with the home-study
course and the Lunch 'N Learn series.

* Actions Taken by Consumers:

L)

- The Yollowing is a summary of the different
types and number of actions taken, based on partici-
pant feedback: .

A total of 323 actions were taken and reported
by consumers through these various evaluation
instruments and methods. In addition, a total of
153 planned actions were reported. The majority. of
actions were in the Area of reviewing personal
financial situation, using acquired knowledge;
followed by setting up of budgets; changing spend-
ing habits; and establishing credit; then improwving
savings and investment situations. ? )

Total actions taken were divided into five
topic areas--budgeting, credit, life insurance, .
financial aspects of housing, and saving and invest-
ing--then they yere tabulated and categorized. The
following lists the number of actions taken by con-
sumers in each category (note that each participant
may have taken more than one action):

“Seventy-four participants had reviewed their
financial situation in 6ne or more of the
topic areas (42 planned to do so in the future).

Ninety-seven had communicated with' family
members or others concerning the five topic
areas (24 plan to do so in the future).

Thirty-one had set upxbudgets, 15 adjusted
their spending habits) and 3 determined their
net worth (10 plan to set up budgets, 15 to
adjust sperding habits, and 2 ;o calculate
their net worth). .

Fourteen changed their credit situation or
established credit for the first time (5
planned to phange their current credit
situation), 2 consulted the credit bureaus
regarding credit rating (2 plan to censult the
credit bureaus). ‘ g

Two participants changed insurance policies

(1 plans to do 8o), 2 wére aided in changing
their housing situation through knowledge )
gained through the project (8 actually planned
to change their housing situation).
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Thirty-six participantas establighed either a
savings account or made Cchanges in their exist-
ing savings and investment Program (44 indicated
bplans to change some aspects of their savings.
and investment program in the future) .

Comments by Consumers: , . ‘ ¢

From the commentsJ;f consumers received, it can
be said that the majority of those who gave imme-
diate or follow-up feedback felt very positive about
the pilot project, the subject matter offered, and °*
the specific methods and techniques ugsed. This can
be attributed directly to the sensitivity of the
project team to the consumers' needs and the changing R
strategies which were adopted throughout the project.

Here are gome typical comments from participants
about the sessionsg:

"l feel this course was an excellent way to
reach a lot of individuals with basic knowl-
edge on many important topics which aren't
explained to us and, therefore, we had to
learn'by trial and eryor in the past. Now I .
am fortunate enough to learn and avoid the

~ " errors." y l

"Informat ion invaldggle."

"This information is very simportant and very
necessary in this day and age." .
Other comments from participants included:

"It's nice to have a complete file on financial -
information. My husband, a vice president o

a Credit union, photostated "Help I'm in Debt

What Do I Do?" for use in credit counseling."”

"Whoever planned this program did an excellent® [
job. Terminology was within our grasp and it ~
was not detailed to the extent of making us

loging interest." S

"Very enjoyable and enlightening."

"1 have seldom, if ever, taken a course I have
gotten so much benefit from. Personally -~
even from full-semester credit courses."

- "Credit information especially valuable for a
divorced woman - or any woman actually.”

.
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* Project Results - The "Ultimate Program Goals

"Basod on the evaluation data collected and
analyzed by the project evaluator, six major project
objectives were achieved, to the extent that the
majority of those participants who had responded to
the follow-up studies had chanyed their practices.

The s8ix objectives were:

(1)

(2)

. (3)

(4)

(")

(6)

ERIC

Aruitoxt provided by Eic:

As a result of attending the proyrams,
participants will spend their mqQney more
wisely and wse their new knowledge and
skills to extend, expand, and increase
their resources to ralse their standard of
living.

Participants will determine what economic
yoals are consistent with their values and
available resources” and take actions to
achieve those (goals.

Participants will learn and use skills to
develop a personal money management plan,
recognizing that periodic revision will be
necessary due to changes in the lite-cycle.

Participants will understand the concept of
consumer credit, its advantayes, disadvan-
tages, and wise use; will determine debt
limits tailored to their own situations;
identify the different types<of credit and
methods of repayntent; and the functions of
credit bureaus, the importance of good
rating, and the consumer's rights and
responsibilities as far as credit reportlng
and credit files are concerned. X
Participants will understand the various
types of insurance policies available and
know how an insurance protection program
‘can be adapted to their personal needs and
at cost commensurate with their income.

Participants will understand the role
savings and investments play in a family's
overall tinancial plan.” (Huang, 1979)
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CHANGES IN STRATEGY

Several changes in strategy were necegsitated.
Once accomplished, the changes made contributed
positively to the overall project results,

. A major change was made regarding the mobile
van. Initjally it was intended to have the van as.
the major method of outreach. As this did not
achieve the desired results, a major change in
strategy had to be initiated.

People ‘tended to stay for a very short period
of time inside the van, and the Project was not
really able to attract and reach as many people with
educational information as was anticipated. The van
contihued to be utilized as an information-dispens.ing
tool and for shorter pre-arranged sessions, but other
teaching methods had to be actively sought and were
subsequently puraued successfully.

It is recommended that thobe interested in
utilizing a mobile van for learning purposes give
ample time and other resources to its outer and
interior decoration; the development of educational
materials such as cassettes, posters, flip charts, -
music, etc.a in order to make the mobile van unit
more inviting and interesting. Constant and
effective advertisements are of great importance.
Places at which the van is to be located need to
be realistically assessed; changes in location,
advertisement, etc., should be encouraged if success
is desired. Leaders in the community need to be
sought out “for cooperation and/or assistance. Edu-
cators teaching from the van should be experienced
in community work and subject matter.

Changing the program content was necessitated
once or twice when sessions were taught at corpora+
tions and it was found that one plant had middle-
management people attending, the other blue collar
workers. It was felt that there had to be a distinct
difference in approach, methods, as well as content; for
instance, middle-management participants specifically
requested investment jnformation and more sophisti-
cated financial management strategies which were not
originally planned.
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‘When teaching senjor citizens, the project team
had to implement changes so as to meet their infor-
mation needs about Medicare and Medicaid instead of
budgeting information in general.

These examples illustrate the many adjustments
which were made in the content area of the program.
It i8 recommended that this flexibility be built
into programs and even be encouraged if it is
intended that a wide and diverse audience be reached.
If this is not the case, then audience and program
content should be delineated more specifically.

‘ Toward the end of the first program year an
advisory committee was active recruited to assist
In the outreach phase as it was felt (by the
evaluator) that the number of consumers reached
should be increased. The advice and guidance given
by members of the advisory committee and the
evaluator was invaluable and greatly contributed
to the progress of the project. Thereafter, a shift
of program emphasis was made from almost exclusive
use -of the mobile unit to other outreach program
methods.

The task of involving an outside advisory com-
mittee .in various project phases can easily be
transferred to other situations and geographic
locations; it is recommended that such a committee
be formed and its diverse range of expertise be
utilized whenever possible and appropriate. .

° A change was necessitated in the educational
material development work. An all-out effort was
made to develop fact sheets which were packaged in
the form of self-learning units and sent to con-
sumers as a home-study course to increase consumer
outreach. Similarly, a change in 8trategy occurred
when it became obvious that the utilization and
adaptation of existing materials and of rough
materials developed by the project director in
cooperation with another very able colleague, who
had meanwhile moved, could not effectively be
utilized at this time. The members of the writing
team mounted an all-out effort to design, outline,
and plan the strategy for the development of new
Extension materials whicl resulted in the two books,
Personal and Family Finances, A Resource Guide for
Teaching and Pllnninq and Managing Community Programs,
A _Procesas Approach, based upon our federal project.
Again, this change in strategy proved to be very
appropriate, but was only made possible by the very
strong commitment of the professionals involved.




* Project managers, in a context similar to the
federal project discussed in this report, fare best
‘when they do not have absolutely rigid or precon-
ceived ideas regarding program content and method.
It is beneficial for the project manager to have the
freedom to shift gears in order to meet the
objectives of the project.

.

Project Advisory Committee meribers at work. From left ,
to right: Renee Zimrin, Sharon Szabo, guest Faustino
Inos (graduate student), and Viola Van Jones. :
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CONCLUSIONS AND RECOMMENDATIONS - .
' The federal project served the population of
the target communities both directly and indirectly.
A successful indirect method of community outreach
involved working with other publicly funded projects -
or agencies through providing in-service training
and materials in family resource management areas
to professional educators and paraprofessional
counseélors who, in turn, provided learning to their
own audiences in their own neighborhoods or labor
union sites. Thus the multiplier effect was ~
utilized and the influence of the project was
expanded beyond the project's own available
audiences., The project's most successful co-
sponsored programs involved organizations which had
established audiences and whose organizational staffs
were enthusiastically committed to promoting the
sessions. '

Information on personal and family financial
management was seen as vital for the personal and
economic well-being of consumers. There wére
numerous requests for further information in all
areas of family finance, (This was" demonstrated by
evaluation data from a total of 615 participants
(100%) who were-'evaluated on the topic of needs and
interest. OQut of these, 523 (85%) wanted more
information or more program sessions.)

‘Therefdre, it is recommended that efforts -be
made by the Cooperative Extension Service to con-
tinue to reach out- to consumers in innovative ways
to provide information that would help families
improve their financial well-being. L

* Utilizing the Lunch 'N Learn method for work-
ing consumers seemed to be an especially appropriate
one in'these times of influx of women in the labor
force. The participants felt especially positive
about the fact that the project team went to them,
sought them out, and went out of their way to reach
them at such an opportune time. They felt very
positive about the subject matter covered and
requested more -sessions. Of special interest were

.the topics of financial planning, consumer credit,’

and saving and investing for the future.

The following are some helpful suggestions for
the successful implementation of Lunch 'N Learn pro-
grams: The meetings should be held within a short
walking distance of the target group. Coffee and

-tea should be ready and provided free of charge

when the learners come and bring their own lunch. '
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Hecause of the strict time limitation for most of the
learners involved, the presenter needs to be very
well-prepared and very well-organized. At the same
time, he/she needs to be tlexible enough to meet the
educational needs of participants and also have
extra time planned into the schedule for those con-
sumers who have the time and deésire to stay atter
the session and request individual attention.

* The home-study method with its fact sheets
and supplemental material has found very positive
acceptance as one alternative way to holding classes
in the community. This is so ospecially for those
consumers who do not wish or cannot come to meet ings,
Lt provides in-depth information which can be .
absorbed by consumers at their own pace, in the
privacy of their homes; it affords them a permanent
additien to their library and also serves as a
reference tor future guestions as they can refer to
the information again and again as life-style and
tamily structure changes. The material can also be
shared with family members and others; it can open
up channels of communication amonyg family members,

When working with business and industry, the
project director found that it was very helpful to
be very specific about one's goals and to bring
along a well-organized and professional-4o0oking
brochure, outlines of possible sessions, names of
potential speakers, and samples of past work done
in the community. It is also advisable to yecord in
writing the delegation of authority and work dis-
tribution, (e.4., methods of promotion, when and by
whom certain tasks are to be carried out, etc.).

The same holds true when working with communi ty
‘organizations, but it has been the experience of

the project team that with industry, efficiency, .
optimum time management, and respect for each other's
time and energy input are especially important.

It is also recommendod that the educator con-
duct a needs assessment in cooperation with company
and union personnel to pinpoint exact needs and
problems of employees.

Registration shodld be required by a 'specific
date. When communicating with employees ald planning
programs, the project director found that lines of
authority are very firmly drawn. It is important to
be in touch with a team of people and get their
support, e€.q., the president of the" company, per-
sonnel dizector, and shop steward.

-~
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Evaluation is very important and it is recom-
mended that a simple cvaluation torm be designed and
administered jointly with the conpany coordinator or
separately. It an evaluation is done, share it with
other members ot the planning committee (if appli-
cable) in order to obtain gooil cooperation,  Industry,

-representatives seem o always have to prove

tangible.results, and are used to working with data
to give them support in therr activities,

Mois also recommended to be especially sensi-
tive td® labor and management relations within the
company structure and also to the support the per-
sonnel manager (or representative ot company working
on the project) has trom top administration. In our. K
case, the relativlly low attendance rate during the
first series was due partly to inexperiénce with

working with industry and also to the poor relations . =, !

. . ;. i & .
between labor and management in the company. Time G?; w?
and effort can be saved when considering the above o

factors in program planning,
. . . .@\’ ‘.o‘ -
'As far as method and content are concorncd,r <

there is no one specific method nor any one of thé ¢y "

h T W, .
many content areas and components thereof that hag$ .o 7 "= =
been found "right" for every parson, community, £ .

geographic lecation, or socio-economic background at~’
every time. It is imperative that a needs a8segs~ -
ment be developed, however informal, involvingi-
leaders from the Lommunxty, agencies, industryjy
and/or educational field, and representatives of '
learndrs groups. Needs of the specific audiences to

be reached in relation to their background, family

structute, socio-economic backyground, age, etc., .

need to be discussed and appropriate content and

method be explorod. This type of "tailor made" pro-

gramming and in-depth planning will max1m1ze program
results-in the long run,

<
.

. Eachi community calls for a different way of
approaching its constituents. For example’, in the
Spanish-speaking community of Perth Amboy,.a middle- -
man was utilized by the Extension Assistant in Family
Resource Management in order to find-better accept-

.ance.  This middle person shared the same culture

as the community and spoke the languagg of the people
we-wanted to reach. At the learning sessieon, the

teacher who was flugnt in Spanish was present and

the team teaching approach was used by the Program

Assistant in Family Resource Management. Thus it is o
regommended that a community person be utilized in ‘
the planning and implementation of the program who

is fluent- in the native tongue of the audience to be -
reached. o



_ Great eottorts shopld‘be made by, and time
allowed tor, the new community workery to become .
knowledgeable about hig or her community’ the
leaders, power structure, etce!, before plunging
into a program designed to meet people's needs.,

The human clegent ot getting to know the powowr
structure in thg communitys and of involving people
trom the same cultural, racial, and religious back-
ground 18 crucial to the success ot the program.

Recommendat jons ruqudinq qualities needed
by the community program coordinator-toacher
Include: " adequate experience in cdmmunity work;
leadership talent and personal drives demonstrated
willingness to learn; 1nterest and knowledge 1n the
sub jvet matter of tamily resource management and in
the area ot human relations;: willingness to develop -
an innovative approach to the concerns and problems
families have; willingness to work at long and odd
hours iFf necessary (evenings, lunoh hours, Saturdays);
ability to dvvvfop rapport with people throuyh good
communication skillg and to motjvate people, in small
groups; good knowledge ot ti;o fcommunity and its
leaders and willingness to Work with them; good car
and/or truck drtving ability and ease in handling
S largée vehivle (if mobile unit is involved).; and -\
general writiny and communication skills.

When searching for a community educator- )
coordinator on somewhat restricted fumds, a degision
. '~ needs to be made regarding wh%gh characteristics in
a candidate are sought primar ly; e.g., leadership
qualities, communication skills, subject. matter
knowledge, copmunity work experience, -demonstrated
teaching. effegtiveness, etc. This might well be the
most important decision, as few (or none) of the
candidates are likely to have all tQS above qualities
combined. oo s N )
h N ‘ rd .
. It is, ifportant to'identify at the very
-+ beginning the parametersypT the evaluation to be
done and records to-be K&pt and by whém. - The
Cooperative lxtenston Service is constantly bombarded
by "demanders"* (those we are accduntable to for
evaluation and reporting of results). Different
demanders ask far differing types of data and reports
o at various times, 'MeetinG the*fequixgments of .
demanderd is difficult and many- times time~-consuming.
. Thére was sqme feqr ‘by the project director and,
5 . - )
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therefore, by others ®n the team, that whatever

records were kept and whatever reports were written, ® .
they wonld not be enough. This proved not to be the
case, but it points to the importance of analyzing

at the ve¥ry beginning of the project what isg expected

of each and every one on the team and also to put ¢
this in writing; ‘to determine, if possible, the
definition of accountability, evaluation, and "how
much evaluation is enough®; and to &scertain which
record forms need to be kept,  reports written, etc.
One recommendation would be to limit the evaluation
to a segment of the project, if the pfroject is very
complicated and involves many people as well as many
diversified and complex tasks, as an adult education
then91on progtam typxgally is.

Evaluatxon should be an ongoing process,
giving feedback to all members of the project team.
The presence of a trained and experienced evaluator,
14 who directs the evaluation and works closely with .
the team in developing evaluation -ingstruments is a,
definite asset to the project and will enhance the
final accounting of results. . l '

The following arqe some regommendations regard-
ing proipct management, based upan the experience
gained in the project. Provide for adequate resources
(human apd financial) by including such items in the
' budget when you are writing a proposal, One.pracflcal

way of accomplishing this is to visualize the project
from beginming to end; write down all the support
you need (people support as well as technical
assistance, office space, equipment, etc.). This
will assure that resource needs- arg not underesti-
mated. It should be noted, though, that even with .
propeq planning, an experienced manager cannot
realistically foresee everything 't might oecur. L
Therefore, flexibility, adaptability, and enqurance

" unt®r stress are necessary characterlstlcs for a . ’
project manager. , t .. T )

.
- i

Seek the fullest support possible fret your o
administration for the conduct of the projett, It ¥
is impaortant to keep lines of commynication open
with administrators, co-warkers, and staff at all
times. Make a list of names -and- people’at, the

. beginning of the project who need tp be informed
of its status on a regular or sporadic basis.

c‘ N
A Chances aée that the pro;ect manager does not
) “*  have adequate resoutces to do the best. of job.

. 'There ig an abundande of human resources avaikahle

e

~td us. Seek out human resources within your ;
' . , [y .
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university and community at large - to assist you in
~  accomplishing your goals. ,
* A project manager\hakds to keep a simple
system of finankial accounting, eéven if another
persof administedqd the funds. This will let yod ~
keep track ot all moneys spent and give you daily
information on the.financial _status of the project,
Thus it becomes a p;anning“tool for future decision
making as well, ' .
FUTURE PLANS * . o . \ '
It is recommended that thought be given and
¢ efforts be made to, secure training grantg and/or
contracts fow Cooperative Extension Service in the
area of family financial management and commhnitg
program planning, utilizing the educational materials .
+ developed in this project. For example, training
could be provided to social workers; clergy; bank-
ing, savings and loan, and credit union personnel;
and others who need it in order to work and communi-
cate effectively with families and individuals, but
. who may lack this type of training. ) .

T™—= ° Educators should be encouraged to sgek grants
that help meet their organizatijon's goals and_
objectives to enrich their program offerings. This
is not an easy task, but there are many benefits to
being a project director, such as being given the
challenge -to working with a team of people, to !
develop gomething new-and innovative; to be al lowed
to make a mistake--as strateqgies can bé Bhanged more

‘easily with pilot projects. The reputatioR of the
professional in charge can also be enhanced if the'

« project is successful; there is a variety of new

. experiences involved such as 'supervising, teaching,
~developing materials, evaluating the project or

working closely with the evaluator . and having.
fiscal responsibilities. The projg5t manager has
also establjghed a basis, a ‘coalition in the *field
(e.g., membeis of the advisory committee),‘yhich
might aid in the seeking of the next grant.

.One would be remiss if Sne does not cite the

. pitfalls encountered in the managenent of the pro-

R Jeot: the project director cal easily spread him-

self/herself too thin’ Eet ingb 80 much work and so -,
many\activities that it is difficult to comclude’
what has to be accomplished and dediver on time
except if one sacrjfices ope/l§ personal time.and
energy. Another pitfall to be avoi is to be too
task-orignted.'when marfaging a’projgct and not dele-
garigg epough respon%ibil ties if Jthe opportunities.,

‘x . . ' .




For organizations and institutions, training _
can help in two ways: f{irst, as an advisoxy com-
mittee member said, "A troubled employee is a poor
employee." This meahs that information given to
employees to help them functxon e;ter in their
daity living will increase their efflcioacy on the
job or 1n the protession.

N .

Second, profcss}onals of organizations and
institutiong can benefit from knowledge ygained
through training in family financial management as
they will be better equipped to deal with the cén-
suamers approaching them. They will have an increased
awareness of the complexity of decisionmaking, and

changes in strategies necessary at various stages

of the family life-cycle.

Thae Cooperative Extension Service has the
expertise to otfer such programs for the direct or
indirect benetit Of consumers. 6?

It is recommended that major efforts be made
to pronote and offer tRe home-study course (self-
learning units) "Your Money Matters" to as large and

_'as varied an audience® as possible. Lvaluation

showed the very positive responses ‘given to the
home-study coucrse by consumers. It is to the j’
Cooperative Fxtension Service' 8, advantage to itilize
this momentum and make a visible impact in congumers'
lives. Although every-.effort has been made by the
author ' to write for a nationwide audiepce, it is
understood that other states outside ¢f New Jersey
have ditferent laws. Permission is, therefore,.

yiven to adapt or ‘make changes in the Course "Your
Money Matters" and to use it with as many -audiences

" as possible. It is requested, though, that the

Cooperative bxtensjon Service and the.author be
given credit for thd material. .
As far as the New Jersey (ooperative Eflension
Service is concerned, it is recommendéd that effort
be put igto developing vodunteers and/or parapro-
fessional workers (funded by reqular Extension
fundg or outside grants) to assist Extension home
economists yn the counties with the regular.admin- ,
istration of thé home-study course., Certificates
will be given to thoge individuals who return all

the quizzeg in the, eourse., Plans need to be ’

explered t gffer ‘the course in thbse.arnas where
the course not being offered, yet a need for such
information exists, This can be don@® through coop-
erative effOrts with other ayencies, institutions,
etc. ’ {

.\1



For those consumers who do not wish to take the
oourse as a home-study course, the format of self-
learning units (which has been designed into the
course) can be utilized. The publication can be
ordered directly by the consumer through the Uni-
versity Publications Distribution Center or the
county extension office with no certificate awarded
on completion.

Dr. John Ger!hg checks in on a %unch 'N L'earn session.
»

Y




v
Chapter 6:

UTILIZATION OF
KNOWLEDGE GAINED

T

~J
Ul




IMPACT THROUGH THE HOME-STUDY COURSE .

The home-study course, "Your Money Matters,"
‘Sps been offered by Extension home economista in
even additional counties gince its initial offering
in Middlesex County. In six of the counties, admin-
istration of the course has already been completed.

Thus far, data concerning the home-study course
have beeh tabulated for three of these 8ix counties,
In these three counties, there were a total of 231
' registrants, Of these registrants, 102 completed
and returned the quizzes from the five units of the
course.

A final course evaluation questionnaire was sent
to all persons who participated in the home-study
course. This course evaluation was completed and
returned by a total of 75 of the course participants
from the three counties. Of these respondents, 55
indicated that they have taken action regarding
their financial planning or money management as a
result of this course. un indicating specific action
taken, participants gave this response most fre-
quently: they had established or changed their
budget. 1his response was given by 13 (24%) of those
who indicxed that they had taken action. xso,
eight persons indicated that they had reviewtd th&ir
finangial situation and another eight persons sald
that they  had established or changed their savings
and investments. Other areas inwhich action. was
taken include establishing financial goals, changing
credit situation, and reviewing 1ife insurance
policles. The evaluation questionnaire indicated
that the home-study course led participants to take
a total of 63 actions concerning financial planning”
and money management.

In addition, 61 (8l1%) of the respSndents to the
questionnaire indicated that they! plan to take action
in the future. Of these, 24 plan to establish or '
change their«<gavings and investments while 11 plan
to use the information in chanqing their housing
situation. Also, eight plan to:establigh or change
their life insurance policies and five plan to

change their credit situation.

73



Responses also indicate that 72 (96%) of the
questionnaire relpOndents shared the information
learned through the course with one or more people.

It should be reeognized that this evaluation
questionnaire was administered shortly after the
completion of the home-study course. The data reveal

-action already taken or planned in the near future;

they do not indicate the long-term impact of the
home-study course.

The following are some statements made by the
course participants which show the general impact
of «the home-study course.

"A well-prepared, informative, and eag& to
understand course, which, if followed, would
serve as an effective financial planning aid
to most lower- and middle-income households.*

"This home-study course has been very helpful
and informative and has aided us tremendously."

"I feel the need to share the material with
everyone interested." :

"1 can now help others, my family and friends,
and have documented materlan to show them."

a
"It cauaed us to appraise our, financial
situation in regard to our retirement -
and to look into our life inSurance."

"l have shared this informatjion with my two
children in college; also it has been helpful
to me in being better prepared for two
younger children now in elementary grades,
as I prepare for them to attand college.”

"Generally, the course was very informative
and helpful to us in setting guidelines for
managing of money and to start a budget.

We've seen positive regults already from
the planning. Also, ideas on insurance, etc.,
are carefully cons1dered by us. Mortgage
unit was very 1nterest1ng.

The use of Your Money Matters,K a self-sgtudy
program for consumers will be continued 1n New
Jersey. Several Extension home economists have
plans to utilize the,entire course or units thereof
in the coming year, as a home-study correspondence
course, to offer it as a publication, and/or offer

N

. 77 74

Y



individual - units (e.g., the Financial Aspects of
Housing section) to those who have special interest
Mn those topics. Thus, the home-study course will
attract new and different types of consumers and
increase the audiences reached by Cooperative
E}tension. )

IMPACT THRBﬁbH OTHER EDUCATIONAL METHODS

* Since the project director was invited to
address the Family Resource Management Section of
AHEA in June 1979, severad requests for the publi-
cations developed under the project have been
received, and one invitation has been received to
share the information gained -and material developed
with another state at an in-service education train-
ing program for county Extension professionals.

The project will have further impact after the
mater‘al has been distributed through the land
grant university system through SEA-Extension, USDA.

It can safely be predicted that the material
developed in this project will be used in the years
to come either directly by the Extension home
economists and other extension professionals, o¢ in
training programs within Cooperative Extension, or
in cooperation with other agencies.

* As a result of the Lunch 'N Learn Series
conducted last year, one of the participants in
the course--a writer for Rutgers Today, a news
digest for Ritgers alumni and others has prepared
a write-up for the October issue.om ‘the topic of
saving and investing for consumers. This will
reach Rutgers alumni everywhere and also advertise
the availability of Your Money Matters - A gelf-
study program for consumers and other. Extenslon
publications for consumers.

"
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Planning the Midland Ross series are Mr. Jerald
Cantrella, Personnel Manager, Bound Brook Division
(left); Mrs. Denise Matejic; and Mr. Vincent Mala-
testa, Personnel Manager, Piscataway Division, New
. Brunswick. . ° ) ' '
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APPENDIX 1A
HOUSEHOLDS AND MARITAL STATUS

New % Total Perth % Total - % Total
Brunswick Population Amboy Population ' Sayreville Population
Total Number ’ ‘
of Houscholds 12,741 13,044 8,978
Average Household : }
Size . 2.79 . 2.95 3.6
M Total males , :
A over 14 16,936 : 40.4 ' 14,063 36 11,274 34
L . . . .
, BT Single 8, 384 20 4,281 11 3,038 9.3
Married . 7,685 18 8,943 23 7,884, < 13
e ; — " - J*‘] g ‘L%
. / Separatod 443 1 314 .8° 113 .3
Widow - Y 467 | 569 1.4 237 7,
Divorce 394 .9 270 .6 ' 115 .3
~) .
o F Total temales .
£ over 14 - 16, 746 .29 16,037 . 41 11,751 26
M ’ P - '
A Single ° 5,976 14 3,786 . 9.7 1,480 7.6
l | .
E Married , 7,979 * 19 , 9,191 |1 23 7,959 24
g Separated W " 777 *1.8 610 1.5 149 4,2
. ) ¥ - -
Widow 2,269 5.4 . 12, 620 6.7 137 4
Divorce 572 LN e | 440 1.1 175 ] .5
) ¥ (‘
GENERAL POPULATION SHARACTERISTICS ,
O N ! N N
‘ERIC , T -  NEW JERSEY 1970 1973 (revised) 81
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‘ APPENDIX 1B
. FAMILY HEAD BY RACE AND SEX
< , N
. NEW BRUNSWICK PERTH AMBOY SAYRBVILLE
CLASSIFICATION . % of total % of total % of total
No. families . + No. families No. families
- SO dampiles - No. fa —
’ Total Families 8,799 - A 708 B2 -
with own children
under 18 4,105 47 4,736 46 5,268 63
. with own children ) * g
under 6 2,243 25 2,239 21 2,440 29
Total Husband-wite family ) 6,791 77 8,160  “80 - 7,551 91,
with children, : '
under 18 3,212 36 4,169 40 4,970 59
vy with children® ~ )
under 6 1,759 19 . 1,967 19 _ 2.375 28
Total families with female head 1,595 18 1,583 1§ 531 6
with children .
ynder 18 896 10 " 683 6 250 3
with children ,
under & 459 5 247 2 58 .6
White husband-wife families 5,466 62 7,692 75 7,576 90
~ with children .
ungder 18 * 2,379 27 3.868_ 37 4,953 59
with children ' - o
under 6 1,215 13 1,793 17 2,361 28

e s



4 _CLASSIFICATION

At
¢

Q0
o

ta \

‘

. * . / \ -
'\ & - s A .
FAMILY HEAD BY RACE AND SEX - Page~T APPENDIX J.B-'-Cont.:{nued "
. ‘ . L S
.o NEW BRUNSWICK % PBRTH‘ AMBOY o SAYRav;Lw
, A\ of~total |~ A of tatal Ty 'V of total
. mil}es No. fuilf.‘n . No. families r
: < ' L . B Ty A N
" White families with female head . .898 . 10 1,349 13 [{f‘" . "‘%‘530 6 = ~ 7T
N - ) . . L o . ) ‘ . «w . Y ) . ‘
with children ) / . L . L & ',',,» v
under 18 : 367 4 535 "5 289 ., 3 e
- r N . . Lo , ' e " .
with children . ' g e . .
under 6 . 142 172 1.6 58 b -
1S DA . o © . ' , -t o \} N W ™
Ne!ro husband wlfe f\)#lies o * 1,230 13 442 4 W 7 - 0 =
T RN e
with children : ) : - Lo
under 18 ¢ e 785 8 - .262 2.5 e UL >0 SR
¢ u ' N : ' oy
with d\ildrgn ! ~ . . ,, . o -
¢ under 6 " y , 505 © 5 ! 150 1.3 iy 4 '+ o¥
a _— . r—geid - T
[} ) * [N ) ¢ ) _A ¢ ) Co r
o v g . P ‘ - o
Negro families with female head - . 692 7 « 190 1.8 - - .
ith child L ’ ) - "
w children L o ¢ . A ;
under 18 - ‘ -+ s28 6 ‘ "38 1.3 "' -- - ’ /
e ) } A AN 4 .
‘with chi)dren o oW® s . . £
under 6 X S 317 3 71 6 . -~ -
7 v e ———— - “
" -7 ! ) IR 5 >
. I . ot " - - - R h
' o q
. \ L ‘. . L ‘ L 2 4
GENERAL POP. CHARACTERISTICS - NEW JERSEY' 1970 # P ' -
e ’ N o . * N . , &
° = J R -' ) 1 - R . . . L] )
¢ - : ' * - B A o
’ E N -t C‘ . ‘e
Y . - C e s 9 ". .3 v
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. . \QPPENDIX 1 , WS
. . . ) AGE_BY_RACE AND-SEX — New BRUNSWICK P - . -
) . MR | et Whit s '
‘ ‘ ‘_ \ aces . Vo , White ‘ Blaock . .- e -
d A * K} L ’ ‘ '
Ages Total . Male’ Fémale” Male - - Fotl'o *Male Fol‘le . . :
. - P T : T < o
' Below 20 . 14,637 8,017 6,620 f{ 5,656 4,263 . 2,284+ 2,28%
. 5_4 M. ) . hd . . Y
. .‘4, (; - K . . f“,‘c ’“‘ ) - . . f"
. DM | SR [ 13,262 6,917 6,345 5,533 | ..4,613 1,208 Wses
. Fod 4 - . B . - - . : <
- 4 .l U S y " ~ - - S
2 : — - - Ll :
) - - - q . . - - 4 /\ [} .
- 40 - 64 9,934 4,681, 5,253 3,817 4,241 . X 829 98 . i i
\ o L - e ” ) . - . ;‘v'h
" g . . 4 ) -
' ‘oo . 65 - gver 4,052 1,520 2,532 1,368 2,301 © 148 223 ., B ‘
.\M »\ . . ) . . ’ “ . :
. . \_ﬁ? ) . r . ' « o .-
* : * r 'y - - 0 .
’é;\/'- N Tptal 41,885 - 21,138 ;0.750 1. 16,374 15,418 4,464 /5,053 -
. ° 3 . ‘: ] .
3 Total ¢ . . L 100%° 50.4%. 49.6% 39% 36.84 10.6% 12.0% ¥ )
R of Pop , GRS - - . v
- . - _ TTTL g ;e v . :
— M A . :
: . . s .
. ] .o . v ; ‘ .
< A , . .
- . General population chsractori‘s‘ttcs ‘ / RN
1 Now Joruy (1970) - R : N ; A
1) . ‘ ” . ‘. ’ s, .l
- ) , " ,,“ ‘ - - .‘ -. -
« - ’ » . s ! '84 - ¢ ' ) v
* S . - . " I
i LA MY . T ha L
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o ‘3 | i 4 | \“\ \ . . o s
‘\d“ \ L @ A » > )\ _' ) a -
NP VA . f~ " AppENDIX 1D * A
e : AGE BY RACE AND SEX - PERTH maqv,. v '
. . . r \ . " LI .
‘. . \ All Rices s, )‘ cNhite . . Black
s\ ‘AGES ., ¢, Total . Male. Femgle = = le _ Female . Male s ’ Female -
[ N - = — - - - - —
. R ) - - . LI :
. Relow 20 12,453 6,253 6,200 5,572, |~ 5,528 4 604 v | ¢ o09
‘ 20-39 9,510 < 4,594 /.- 3,871 * 3,159 W41 451
.‘< = hd ) ' ' a 4 i a d a
‘. A f ‘f\ . . il b + P,»’ & T~
.' 40-64 © 12,498 ¢ 5,919 [, 6,579 5,638v 6,225 261 " [ 325
’ . - P . @ : . , ';-5' S - .
R R . ap . ® v
' 65-over » 4,337 PY 1054 Y 4 71,026 2,546. 42 , 71
N : . LN \ - i 4
/ . [ K; w\\ .- . .-\ ’ ' N % a l .
: " . o . . N ' AN o
R ToTAL 18,798 4 18, 481 20,317 © 17,081 - 18,710 1,295 1,456
) : b -t ~ e ~ \‘ i b ) '\ . v ’ A . N .
“. ’ A N ‘. N . .
. , M . . 7 / »
P ‘- — N . : . < . 4 L / N N -
TOTAL.A | 3 : . y i K . .
_ of Pop. ~ 1008 F47.06% | _a52.4% 43.9% 48.2% 34 3.7%
- - . - O . » . - (]

. * - \'\\ I ’ ) o | '
.\‘ ¢ o ' \‘ b E / ° . R °
. . { . . S . /
| .9 ' - ML&!OPm.XTmN CIIARACTERI;TICS

e » ‘New Jeruy (H?O) @ R | ™ '\
. - : ~ K .
° . L s . ‘){ b 3

: ' ST B / ’ o & D - +e
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AN » o ' . : - ’ _' ,§ . , ’ Ly
' . JAPPENDIX 1E ‘ A -
_ . N . AGE BY RACE AND SEX - SAYREVILLE . .
) . * : “ > .

*
Tt o . oN » All Races ;. » 4 e White 9 Black A
3 - . . - i" ) ) :
' vy Ages Total * ° Male -~ Fepale - Malp Female- Male Femglo .
Lt A - o ?.r. i : gl
T & |'Below . L 3 - ) . ! L | N
.o~ Lot ] 13,154 6,757 6,399 -~ | L6781 637 |\ 2 - 9
. F20-38 -1 w403 CA,030 1 43630 L 4,015 | 4,333 o, 8 7
. ) e oo = S
) - o o . ’ T
e 40-64 . "9, 18" [N /4,716 4,546 ¢ ol asel |t \ R
e "f ~‘\: . ) “ . L] \ Py
.~ 'y . “ . L] ~ N _‘;. ! R
<. |es-over | 2,01 odl 1130 638.] 1,125 . 5
- : - s : . & ’ 14 .
y & a1 3 : : : 0 : o~ - -7
. > LTOTAL . 7| 32,508 ‘16154 ‘16,354 . 16,099 w 16,291 14 22
A ‘ ‘ | :
,'( .- L. A < :
? Fotal ‘ ' ! ) * . " <
o ~ ! . )
o ¥ of Pop. ‘i{-' 49. 6% 50.4% 49,5% ¥ 50.1% 7;_ -5- SRR
. ’ . i L A .
h, N T ~ 2 . . ' N
[3 ~i » . \ . / ' . -
’ < * v P - . - .
s v ~— GENERAL POPULATION CHARACTERISTICS . ‘,_! ' e
/ e " v - . . . ‘ \.
v & - k . 7 New Jersay '(1970)* . . / @ 3 \
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. “ " APPENDIX 1F - - ' o
: . NATIVB PARENTAGE AND COUNTRY OF ORIGIN .
s ’ . ¥ B LT ' » ; (]

_ - Middlesex ) New Vof  ©  Perth \ > ‘ Bt
Origin (ounty Total Brunswick Total .  Amboy Total Sayreville Total
Totdlr pop. | 583,813 100 41,885 - - 38,780 | -..° 32,08 + | ...

N - . . : 4
Native of - . P 4
native " * | 379,994 65 . 29,643 Yy 70.7 11,178 52.3 11,683 1 69 °
parents , . o o ' '
o . . -
< - - . s p)
Nat iVQ? of i ) ) ‘e '.. ) * ‘
foreign « 139,489 23.9 7,580 I's 10,582 27.2 8,409 25.8
parents . ‘” . N
AY N . . . w (Y A‘_ -
Foreign 14,329 7.5 4,609 I 5,953 15.3 13416 4.3
born - . : . ) :
Total, ' ‘ : . ’ o .
foreign 183,118 31.3 12,219 b 16,535 42.6 9.825 3Q.2
born @ - ' ' i N NE
. v R =
L SR 1,307 boctag | 434, 1 T379 .9 610 . 1.8
Mretand | 7,839 1.3 509 1.2 3l T8 446\ g 1.3
: . ) L Ve “ . L
B0 DL : o - 4 - ” ) i.
Sweden [ 11180 0.2 C w60 g A 55 kol .80 .2
Ve ”» . \ : *
s e A = ~e=-3 - v —
Gerhany 15, 349 2.0, |° som Toen N AT W . 704 2.
e mem : L ‘v . — R .
Poland 2,704 of  ac | e 2.1 3,451 8.8 3,041 11.2
. N £ . - - ';t ' - i YRR !
P ; : . * ‘ o R .
C2ech e, 8,439 1.4 208 "4 1,318 3.3 280 .8
.. Te - » Fd (9K r‘ -‘ -: - ) 4 \
- —r— —r Y- 4 o Y -
Adstria 8,801 1.5 T 3q RN I 1,048 2.7 42 L.
‘ - ) L M : . l
: 4 43 > * bl ‘Q‘:t . : ! {4
Ty o o -y " - N )
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. . ~_APPENDIX 1F--Continued . PAGE 2
>N . . NATIVE PARENTAGE AND muﬂ‘rnv OF ORIGIN - E
A __ 1]
) LT I Middlesex / L T Now \ ofv " Perth % 1}
SOrigia __County ! Total * Brunswick Total ¢ Amboy Total Sayreville Total
v S 0 q] . N
- L . ’ .
o “ | tangary 19,183 3.2 2.588 6.1 | 2,275 5.8 354 1
) . f‘. R, 13,442 s 1,030 2.4 1,286 3.3 518 1.5 -
ltuly 31,408 5.3 .2,073 4.9- 1,568 4 I',455 4.4
. D - - * . - . [t
Lo, Canada 4,834 8 235 5 218 .5 113 . .3
- I P 150 . 0.02 20 2 o
- ! - -
tuba, . 2,374 < 4 211 5 |a. 92 23 7 7 PR
o N N IR A X . B ! - e’ * -
'f‘:' W 3 ‘ i,_é A4 . . " ox B R
- « | Spanish- 21,529 3.6 o 2,132 .5 8,513 21.9 534° k.6
. Speaking* ‘ .
N ' . . ~ < a "
. .~-“ » T . , - . . N
, 1 Spanish 17,759 3.0 1,933 - 4.6 8,316, J21.4 418 R I B
. Origin : ’ J
. ) V- i . . | A . . '.:1
‘ : — . - - — v
Puerto . [ 11,222 1.9 1,381 2.5~ 6,606 17.0 131 .4\
Rican- : o ) i . ‘ .
N ) a [ - " .%
~b F . R " R .. o .
N ’ w7 ‘. . .
‘: e DR GENERAL SOCIAL AN 'ECONOMICS CHARACTERISTICS NEW .JERSEY 1970 DATA T
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. APPENDIX 1G

POPULATION AND ESTIMATED PER CAPITA INCOME 1975

‘ ~
INCOME -

Current population report :
Population estimates and pro)ections 1973 (revisod)
Current population report p-25

No. 676-698

1975

POPULATION PER - CAPITA
(dollars) \

- Change 70-75 ’

Place 1970 1975 ] |3 1974, . 1969 A change 1969-1974
New Jersey 7,171,112 7,332,965 161,853 2.3 . 5,231 ,3,674 42.5

Middlesex 583,813 $92,771 8,958 1.5 5,171 3,519 46.N
NowiBrunsw}ck 41,885 47,470 5,535 13.2 4,267 3,028 40.9
. LY
Perth Amboy 38,798 35,963 -2,835 -7.3 4,290 3,139 36.7
Sayreville 32,508 33,229 821 25 500 3,588 47.9
v .
~



APPENDIX 2A

. December 13, 1976

Mr. George Scharpf L

Amboy-Madison Natfonal Bank : J
Highway 9 & Ernston Rd.

Madison Twp., N. J. 088%9

Dear Mr. Scharpt: .

Sites {n Mtddlesex County hav{ been selected by the.Coopsrative Extension
Service for a pilot project, funded federally through a special grant. The
project, "Helping Familiew Adjust to Bconomic Change," ia desigped primarily
to improve the money management ability of people with limited resources’

As a community leader, we would like to enlist your interest and
support in this effort to improve and enhance county i{nter-relations
through “posittive {nvolvement,

Soon to go nationwide, this two-year program will be watched closely '
wth future developments depending largely on the evaluation of the Middlesex
County eéxpsrience. :

This educatfonal program is being comductsd by ths New Jersey Coop-
erative Extension Servics of Cook Collegs, Rutgers University. We believe
this program will benefit you as an intsgral nember of the community by
generating better educatead and adjusted consumers who are able to cope ¥
with the pressurss of their econafdc situation. c

Through uss of our nobilo-glnl.rbon and local facilities, subjects
such as budgeting,. credit, insurancs, savings, and housing will be discussed
by means of informal codrses and mint workshops. :

Essentially, at this stage in the project, we are asking for your
, INTEREST {n this total community effort, . Our Program Assistent and
- Coordinator, Mr. Richard Sprince, will contact you shortly for a brief
initial visit. He will discuss how you may become a part of this effort-
and wil} be pleased to answer *any questions you may have.Il ' ¢

Sincerely, .
Anne L. Sheelen \ Denige M, Matejic: o )
Acting Chairperson Assoclate Specialist in !
Department of Home Economica : Family Reaource Management

Project Director
\‘ .
- S

\‘1 L. v . ] ) ,;
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APPENDIX 28

. August 11, 197/

Mr. A Weisbery

Johnson & .Johnson

Surgicos ) .
New Brunswick, N. J.

Dear Mr. s ’ N ¢

Welsbery:

Cooperative Extension Service of Rutgers Unlveralp&-—Cook College 1w
about to enter the second year of a two-year pilot project—-"Helping
Families ‘Adjust to Change.”" We are learning as much as those who

participated in the triaining sessions at industries, which {nclude the
topice of consumer credit, life insurance, budgeting, saving investments,
48 well a® emphasizing the human relations aspect of consumer economics.

These family financial management courses can be offered to the
employees at your company site and-are conducted by exXperienced resource
personnel. Experience clearly demonstrates the worthwhileness of this
project. In all prpbability other states across the nation will be con-
ducting similar programs based largely on the New Jersey- Hlddlelex County
accompllnhment- and evaluation.

As you are no doubt awarge, there is a trend among industrial organi-
zations to offer aducational trnlnLng seasions to employees with a marked,’
positive cffnct on the relations between them and thelr emp loyers.
Cooperatlve Extension Service has been selected to spearhead this program,
as’ the organization has been uniquely qualified in the field of adult
education since 1914,

We will contact you ahortly to arrangu for a brief yisit to explain
this program in,greater detall. If, in ‘the meantime, you have any
questions, please feel free to call me at 932-9737,

A §

. Sincerely,
} ; .

Righard H. Sprince
Extension Assistant
Project guordlnator

Denise M. Matejic
Specialiast~-Family Resource
Management - Project Director

.

: 9
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APPRNDIX’ 28

S
WHERE IS
YOUR MONEY.
GOING? GOING?
GOING? GOING’?

COMING YOURWAY SOON: © * WHO:
A Free Program 1o Help You ' Shglos(menorwémen)mdyang
Your Money Wisely famies & .

- LEARN MONEY MANAGEMENT: WHERE:

Budgeting Savings

* Credit Housing
. Insurance

TO FIND OUT MORE CONTACT: RICHARD SPRINCE, Extension

.Assistant and Coordinator at P. O. Box 231 or call 201/932-9737.

COOPENATIVE EXTENSION lllVOCl

COOK CoLLEQE '

AUTGERS - THE STATE UNIVERSITY OF NEW JIABRY

m SRUNBWICK \
M”ﬁhmwm VS Ouaeriment ot A.mmmnmhnm- rae o the Aste of Congreis of Moy § ol June 30. 1914 Cosperetae
Unroraion Borvine werh in s uitips. homme sesnomuce. end & M. Jotn | Gorwig, dean of Sxtamien  The Cospuratng Euinsion DOrvigd arovigin

PN N SRSMRNN WTVIoN 16 M PEpls withowt 1epird Hh riie, cobr, qmw-w mc-ummnmt.vmu’ulw .
-

Conortunity Gmplever Dunwas M Moviim Pragrem Durseter .
1]
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oo NEWSPAPER ANNOUNCEMENT
HOME-STUDY COURSF
/ ) ' ' )

. A JhefN.J. Cooperative Extepsion Service of Rutgers - Cook College

is off%niqg more free.consumer education sesstgni. These courses,

-

hoﬁevor, 1}llf55.kent directly to your home, A sérieq of three
. lessons, each consisting of a consumer fact shéet, pamphlet, and

short quiz, will desal with money planning, personal credit use,

anq 1ife insurance.

-

A lessoh'uill be sent tb-you every thrée weeks,” The registrntibn

. e Jo ) . *
deadline is Pebruary 16 and the 1limit is 100 people.
To register for this completely free course, or to gain further
information, then contact Richard Sprince, Rugers - Cook College,

.

P.0. Box 231, New Brunswick, N.J, 08903, 932-97%7
{

*

s
.r




APPENDIX 2G : .

RUTGERS NEWS SERVICE
. Joseph A. 0O'Rourke, Director
,Tel. (201) 932-7084

FOR IMMEDIATE RELEASE B CONTACT: Ruth Scott ( .’

- NEW BRUNSWICK--"Beyond the Cookie Jar," a financial
planning and career avareness conference for women, will
be held from 9 a.m. to 3 p.m. Saturday, April 15, in the.
Hickman Hall Auditorium at Douglass College here.

. ‘The State University program will focus on prin-
ciples of money management and careers in mance.
Sponsors are Douglass Advisory Services fo omen and
the Rutgers Women's Center. *

. Keynote talks will be given at the morning session
by Mildred Tuffield, financiaL-conlultant,.who will
* speak on "Self-Worth Through Net Worth," and Danise
Matejic, associate specialipt in family resource
management at Cook College, who will*discuss "The
Informed Woman ‘Consumer. " < .

Tuffield will moderate a panel discussion on
establishing credit, consumer complaints, hospitali-
zation, life insurance, financial careers, investments

* and ‘social security. ", .

An afternoon bazaar will enable women attending:
the conference/to meet informally with financial '
« advisers, company representatives and women successful
N in their own businesses. L
. t BN
Participants should bring their lunch. Dessert
and beverages will be provided. Fee for the confer-
ence ig § and includes.qpaource materials.
For additional information or to register, con- .
tact Viola van ‘Jones, coordinator of Douglass ‘Advisoryh
Services for Women, .at the Rutgers Women's Center, *
- 132 George stréet, New Brunswick, N.J, 08903, tele-

phone (201) 932-9603. Checks.shoiild be payable. to PN
Douglass Advisory Services for Women. | ,/f
N252-RS+y8-4/6/78 |

93 '5963‘} _ AI\_ .
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APPENDIX 2H s

The Cooperative Extension Service of Rutgers=Cook College

is sponsoring a six-session consumer oducat ion course designéd

to help people plan and spend their mopey more effectively, Jt

will meet at the New Brunswick YWCA on Livingston Avenue beginning
March 29 at 7 p.m. ‘The one-hour sessions will. include the

following topics: d : .

L]

« Planning Your!l)ullm‘s and Improving Communication

on Money Magters

)

¢« Using Credit Wisely gnd Understanding Your Rights

45

Your Insurance Needs

Foad .
Isi 1 % s pstments™ rdge .
. Using Your avings and Investments Knuw(ulgulbly‘

¢

L -
7/« Choosing Housing and Alterndtives

/

i
7

-%mpemtiw Extension Service spec{alizes in presenting valuable

ivg,(bmu'ltion in a rc{nxed ;ltmbsphcro, ~and Seveoral professional and

xciting resource speakers will participate,

»

The YNCA must charge a small fecy so please call 545-6622

for infonp‘ntion and rogis‘yt'rution. :

/,

[
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APPENDIX 21

TO: All Employees\ . N .
SUBJECT: IN-HOUSE FAMILY MONEY MARAGEMENT SESSIONS »
DATE: April 27, 1977

3

= '
. !
Financial problems, brought about by ever-increasing costs are something
<we can all relate to. With the prices of consumer goods rising, and the
lure of ''too easy’ credit, there is an increased need fonfconsumers to
know what options are available to them.

In response to this nded? and the stress associated with just trying to
stay even, Cameron Waldron and Ross Air Systems Divisions, in cooperation
with. the Cooperative Lxtension Service of Cook Collego, Rutgers University,
is co-sponsoring a series of freo one hour bi-weekly sessions to be held
within the coffpany, starting the 2nd week of May. This comrse +ill be
conducted by the staff of Cook College, covering such topics as Credit;
Budgeting; Savings, Insurance, to name a few, all designed to help you
tako maximum advantage of yodr income.

Since this joint coopcrative effort rcprcqentq 3 new goncept in tonsumer
education, Mrs. Denisc Matejic, Assaciate Professor {h Family Resource
Managcmcnt and Mr, Richard Sprincg, Program Coordinator, will be present
in Somerset on Thursday, May S, 1977 between 2:30 p.m. and 4:00 p.m. in
the upstairs lobby, and¢in nghlnnd Park on Friday, May 6, 1977 between
»2:30 and 4:00 p.m. in the cafeteria, to answer any questions you may
have on this upcoming joint educational program.

'

Ne are‘sure you will find thesc sessions enlightening.

o . .

// N '
Frank R. _QdVanagh , | :
Director of Personn

and
Industrial Nolations

v : ‘ . . . i

95 : I
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APPENDIX 20

-

The Community Services Department of U.A.W.#980, in oconjunction
¥ith the Rutgers-Cook College Cooperative Extension Service, ‘1a
offering a honme study oourse entitled "Your Money Nnttc\ra". This
m?ering will be given free of cost to Local #980 members and their
fnmilies only. The cdurse will be mmiled to members in five inatall-
meats ahd will cover such topics as insurance, Wuvinga. Inmi'ly finan-
cinl planning, coping with crodit', buyfng\n'hong or car, and other
tpica of gimilar financial nature.

Becauae enrollment is 11nited the firat 50 nanes rac‘hed Y ue
vill ‘be alimble to purticipnte. For this purpose a regutrntion table
“will be et up i the plant in front of the union cdommittee office on

Twaday, Sept. 12,1978 between the hours of 2:00P.M. and ‘3:}(&.“.. ALY
Y -
interested perasons must regiaster at this time. This offering is made

on a one time basia #o do not fatl to register if intereated. !
. I

“ : P\-nterml/y ) ) - « -
\ N

o/ Aliy 4 %’”C“

: . Cuy tiggwortb Pre-idegt ’

K’K'.// .//f,f(/{l

John J. ﬁ}nka Cormunity Servides Counselor
{ s/

* L3

l
. . o 96 l '
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* . APPENDIX 3A

[N

Fedoral Project Staff

Denise M, Matejic , Project Director and Editor .
Richard H. Sprince Project Outreach Coordinator ' :

May tuang, Ph.D. Director of Bvaluation \
Dr. Neil Gaston Associate Editor, Resource materials
Mary Rhodes , Graduate Assistant
Suzanne Bonamo Student Extern
Advisory Committee Meombers ' "HELPING FAMILIES ADJUST TO ECONOMIC CHANGE,
Vincent A. Abbatiello Salvatore Sangiorgi , ( )
John E. Belding Mary Schanck o
Richard B. Benedict George E. Sharpf -
Joseph Benincasa Sidney I. Simon USDA Specially Funded Project
! Thomas Foley i Edward H. Spencer ,
Mary Lou Hamill Cleark Spratford
Dr. John Hayward Vernon N. Stewart o .
" Edward J. Ledford Harvey Trabb Second Advisory Committee Meeting
~ Dr. Eleanor J. Lewis Jael Wiener
Peter R. Martens, Jr. Allan L. Weisberg
Frank McHugh * Renee, Zimrin
Harrison Moore A John Parrell
Nilliam Payne Sharon Szabo
‘ + William S. Palmer, Jr. . April 18, 1978

Cooperative Extension Service of Rutgers

) Universfty, Cook College, New Brynswick, N.J: . :g:::.{ tnn ’
) . North Brunswick
Dr. John L. Gerwig, Dean of Extension N '
. /
Beatrice M. May, Chairperson, Department of _,)‘
: Home Economics
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APPENDIX ‘3A ~ ‘continued

+

AGENDA

‘Committee Members arrive and register

Lunch bresk - \.

- 4
Welcome by Dr. Gerwig

Inforaal introduction by all committee
members. .

Overview of “roject and Home Study rse
by Denise Matejic

'Roports by:

Dr. lwuang - Evaluation B

Richard Sprince - Community Outreach:

Suzanne Bonamo -+ Lunch 'N Learn .
(On-campus Outreachh

Frank McHugh - Sub-committee - Public
: Communications Liaison
(Banking Stuffers)

Viola Van Jones - co-sponsored Community and
campus ‘outreach -
Women's Center

Reaction to Objectives

Discussion of Objectives -

Adjourn

CLCJECTIVES

To inform you what has been accomplished as an

outgrowth of your suggestions from the last
meeting -

K]
1

To determine if there are any aspectlef the
program that can or should be continued after =
the deadline of the project '

‘If so -- to decide how you or your organization

can help continue the outreach and promote the
concepts saught by family resource manage- °
ment within4the guidelines of the Cooperative

Extension Service

To identify any problems you might notice'in
the implications of our program and suggest
possible solutions

To share any successful prdgrams you have had
with consumers to see if there are any areas
where we should modify our programs to ensure
their success.



ARPENDIX 3B
MINUTES

FEDBRAL PROJBCT, "HELPING FAMILIES ADJUST TO ECONOMIC CHANGE" .

™y,
12:%0

thﬂi

1:00

Advisory Committee Meeting
Holiday Inn, North Brunswick .
April 18, 1978 h

AGENDA

Dr. John Gerwig, Dean of Extension, welcomed the participafits and thanked
thenm for sharing their time and expertise with the project staff. :He
stressed the importance of the Cooperative Extension Service of Cook
College, Rutgers University and explained about its general scope and:

purpose.

All members present at the meetjing gave a brief, informal introduction
of themselves and explained the type of work they are involved in.

Reports given by various project members:
Denise M. Matejic - Project D{rector

Overview of the whole project and explanation of the Home -
$tudy Course, "Your Money Matters' which she had developed. ' This
coutse consists of a series of S units, sent over a period of
weeks to an individual's‘home. Bach unit (covering topics such
as Family Pinances - Budgeting, Credit and Credit Legislation,

Life Insurance, Financial Aspects of Housing, and Savings and

Investing) includes 3 to 6 fact sheets, a quiz and a return envelope

for the quiz. Responses to the course have been very favorable and ,
the feedback from participants has been extremely positive. All

in all, it has become a very successful, though time-consuming, .
mothod of filtering information to consumers in the commmity. We

were able to reach many consumers who needed the information, and who
welcomed this type of instruction, thereby transmitting information
directly into their homes.

.. Dr. May Huang - Dl;‘ector of BVllult.lOI.i

Overview of the evaluation process: The project has made
great strides since December 1977. Many more people are being
teached now through the Home-Study Course and the Lunch !N Learn
sessions, instead of through the use of just the Dollar Mobile
and single topic sessibns.

. Dr. Huang noted how complex it 'is to document project gains
in terms of knowledge, attitude, and behavioral change in consumers.
Howo%r. it is a very noceuury part of a thorouzh and objective
evaluation.

s W
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APPENDIX 3B - continued
\
3. Richard Sprince - Program Assistant - Community Coordinator
A\ ] - .
Overview of the community outreach phase:
The virious single session and pulti-session programs
conducted by the program assistant under the guidence and ﬁilh
B the cooperation of, project director included:
tY " -Training staffs of other on-gJing programs (i.e., AFL-CIO,
D.E.C.0., Welfare Board)
o~ -Perth Amboyj Adult Education School’

-Perth Amboy High School Driver education progra

-YWCA programs (co-sponsoring programs using respurce
speakers)

-South Amboy Malorinl Hospital (working with the Horizon
Program which helps patients cope at home)

-MRC-TV - May series of television programs .
-Senior Citizen Centers (bring Dollar Mobile to these
"captive' audiences)

A general discussion followed this overview. Suggestions
made included:

-Stuffing leaflets or fact sheets into shopping bags at
supermarkets; Sylvia Nadal of Wakefern Foods, Elizabeth
did the distribution of the "Right Turn on Red'" leaflets
- for the Consumer's ‘League and may do the same for

Cooperative Extension.
-Babysitting services could be providgd by Douglass students
for YNCA programs.

®  _New Brunswick Apartments commmity room mlght be us‘d for
programs since it is public housing; Dr. Chester Williams
of the Psychology Depnrtnout could be used as & contact
person,

4 -Develop some sort of electronic glmo-plnying system to
be used in malls to "break the ice'" and make learning fun,
-Go into homes and have 'Pocket Group' sessions; this has
* been successful with politicians; let commmity groups

(4-5 blocks) put together their own programs, see Thomas
Foley for details. ) N

4. Viola Van Jones - Coordinator, Douglass Advisorw\Servicos for Women

Overview of the Douglass Women's Center and the Dougllll
College Outreach Center:

Viola Van Jones and Denise Matejic have worked together on
consumer programs and career awareness programs for commmity women,

A

1n; A
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APPFNDIX 3B - continued

»

. h . 3.
Suzanne Bonamo - Graduate Assistant

Overview of the Lunch 'N Learn Series and the Sub-committee
on Bank "Stuffers':

Lunch 'N Learn is a series\of one-hour (lunch hour) classes
held on the Rutgers Campus by Dehise Matejic assisted by Suzanne
Bonamo and Richard Sprince, once a week for four weeks. "It was
developed 4 way to reach the working woman (in this case, Cook
and Douglass College secretaries), who doos not want to givo. up an
evening and cannot miss a day of work, but is willing to6.spond-
hor lunch hour eating and learning. Budgeting, credit, and
saving and investing were the topics covered. The whole series
was extremoly well received, and since April, has been repeate
twice on other campuses. ?

A+

The Sub-Committee on Bank 'Stuffers' is a group representing

banks, utilities, and the saving and investing industry. Their

purpose is to help us find the best way to develop, print, and
distribute fact sheets or leaflets on consumer ahd family finance
topics. Frank McHugh has developed several examples of ''teaser!
or "leader" cards to be used t mote the fact sheets. Although
the project has not been followed rough due to a severe lack
of time and man-power, it is hoped that it will be pursued sometime
in the fall. . ’ .

One objective of the meeting was to determine if there are
any aspects of the program that can or should be continued after
the deadline of the project. The following suggestions were made:

Develop slides of single concepts based on the fact
sheets used in the correspondence course. These could
be used in a series or as single topics with or without
the fact sheets.
Expand the Lunch.'N Learn series to industries to be used
during lunch hour shifts.

"% Show the MRC-TV family finance-topics in malls.

- Develop and expand the use of the "teaser" card tq\fbod
stores, banks, utilities, etc. :
Send copies of all fact sheet leaflets with a cover letter
to all home economists to raise their interest in the
development and use of the Home-Study Course. )

« Put a "price tag" on the Home-Study Course, and have it
iteked or printed by the State Office for distribution
throughouty the State.

Another objectiyd was to determine what orgsnizations could
continue to helpwwish the outreach phase and to promote the concepts
taught by family resource management within the guidelines of the »
Cooperative Extension Service. s .

, 1oy
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A \UHDXX 3B - continued

-
-~

’ Salvatore Sangiorgi promised the continued help and
“support of the Federal Trade Commission. .

Renee 2imrin promised to assist Eloise McLendon (Home
Economist agent in Essex County) with the distribution of the
Home-Study Course in that county. She also suggested contacting
commnity based federal agencies for support.

We should work through the county home economists to
disseminate the information developed and available through *
T.V. advertising, home-study courses, etc.

. Harrison Moore suggested t\g% a presentation be done
for the New Jersey Chamber of Commerte to see if they would
assist Cooperative Extension Service in expanding their interest

' to business establishments, '

\

The meeting adjourned at approximately 4:00. Project members
were lef&\with a very positive. feeline that much had been accomplished.

Vs
August 15, 1978 Respect fully submitted by Suzanne Bonamo
edited by Denise lMatejic

102




-] ,
§5ﬁ%’5§ . ) APPENDIX 4A |
COOPE RATIVE PO BOX 231, Newmumucx, N.J. 08903 -

Home Economics Bxt. House

EXTENSION SERVICE - (201) '932-9794
COOK COLLEGE 4

June 20, 1978

. n

Dear

-
+

For the last two years, I have been project director of a federally funded
project, "Helping Families Adjust to Economic Change,'" which has been con-
ducted in New'Jersey. ) o

The project involved a community outreach program and an educational material
development phase. ) . )

As part of the educational material development phase, Dr. Neil Gaston and I
Jointly wrote a text on "Community Programs in Family Financial Management'',
a program development guide for helping families adjust to economic change.
It is a resource guide for adult educators, community college and community.
agency professionals, educational managers as well as funding proféssionals,
The purpose of this resource guide is to further that part of consumer
education which deals with family financial management, )

You are highly respected in your field, therefore, it is an honor for us to
invite you to review the text (all three parts, if you wish, or the portign
thercof identified for you at the bottom of this letter.)

knclosed, to help you better understand our Project, is a short brochure

‘ about the entire project and the table of contents of the text,
I am looking forward to hearing from you soon and thank you in advance for
your professional cooperation in donating your time to this project,

-

. ~ Sincerely, -

b (Mrs.) Denise M. Matejic
) Associate Specialist in
Family Resource Management
Project Director
gn -
cc: br. Neil Gaston

COOPLRATING aLt NCIES RUTGE AS  THE STATE UNIVERSITY. US DEPARTMENT OF AGRICULTURE . AND COUNTY
WOARDS OF CHOSEN EREEMOLOE RS  EDUCATIONAL PROGRAMS ARE OFFERED WITHOUT REGARD TO RACE. CDLOR OR
NATIONAL ORIGIN  THE COOPE RATIVE EXTENSION SERVICE 15 AN EQUAL OPPORTUNITY EMPLOYER
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COOPERATIVE T one Peanomics tar towse Lo
EXTENSI®ON SERVICE o (201) 932-9794 i
- COOK COLLEGE

. June 20, 1978 : t .
M ' e .

. -
P

bDear Colleague: .
For clarification and administrative purposes, I would like.to ask you to
fill out the sheet below after you have reviewed the text.

S

Text: Community Programs in Family Financial Management

N ~
REVIEWING AUTHORITY : . o
Please print .
' ° LYY
1 hive reviewed:
- - . - {
Entire text < ¢
Part 1 .
Part 11
Part 111 ‘
Other

Comments: (please feel free to comment directly on the copy of the manuscript)
Please add your comments below: (use second sheet, if necessary)

. .

COUPEHATING AGENCIES AUTGERS | THE STATE UNIVERSITY. US DEPARTMENT OF AGRICULTURE . AND COUNTY
BOARDS OF CHOSEN f HEEHOLDERS  EDUCATIONAL PROGRAMS ARE OF FERED WiTHOUT REGARD TO RACE. COLOR, OR
NATIONAL QRIGIN  THE COOPE RATIVE EXTENSION SERVICE IS AN EQUAL OPP\"H TUNITY EMPLOYER
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v, APPENDIX 4B - continyed . .“
[ . . ; \
Ihe authors ave permission to quote from your comments: Yes No
—_——

VlcuSo‘wrxge down your name, title,and address exactly as you wish to have it
Appear on the adknowledgement page of the printed manual.

CNAML B . . -

FITLLE . .

ORGANLZATION : - ‘ ' :

11
ADDRLSS ; v
i
. -
[ 3
L ]

Thank you for your coopecation.

- o Sincerely,
. Ly s ’ (Mrs.) Denise M. Matejic
N , . Associate-Specialist in
. Family Resource Management .
b Project Director .
LY ‘ )
. ' :
) . - X
e
) o v
- S—

w A &

" ‘-"“
’ k-]
' \
t:ﬁ . e
. -
»
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. APPENDIX 5A
" ". INDICATORS FOR THE TOPIC: UNDERSTANDING CONSUMER CREDIT' o -

’ Y - _ - N

Based on our dqllbcrltloﬁ on the tepical outiines in the content area of credits,
five key indicgtors have been delineated as & basis for evaluation. We have
agrbed that at the end of a sesgion on credits, workshop participants will be
s able to: . .

. . | K
« 1. Describe 2-3 advantages and disadvantages of using credit cards.

“- . L ' . .
2.°, Tell the difference g four lending instituti in terms of the

_interest rates versus rishs and the availability of Yunds. '

-
b 'Y

~NOTE: Tho-fgyi major sources of credit are: '
. * “ .

»

- 1) Credit Unions ,
- ., "=~ 2) Banks -'Savings and Loans .
v 3) Consumer Finance Companies ot

4) Retail Stores and [ealers
ta ! -+ g .
$.° Be aware of the importance of one's credit ratjng and ways of establishing
a good one. . ’ '

4. Read and uﬂddrstlnd a lcndlngicontract.in terms of the annual percentage rate
! (ARR), finance charge, payment schedule, To also question unclear clauses. -

~ 8. Describe thq fpllowing four actions one can take when hnving p;ynent difficulty: .

A 1) Conthct the lending institution
2) Take out a consolidated loan

. . '3) Consult financial counselor _

. 4) ‘Declhre bankruptcy - , ot

~

17 you see the need  to modify any one of these five indicators, please le{
the know, ° ' :

v e _ -
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APPENDIX 5B , v

INDICATORS FOR THE'TOPIC: BUDGETING

the fbllowing six indicators have been identified for the topic on budgeting,

At the end of a session on.bdﬁketing. the participant will be able to: M

. R

\\44. define a budgetplap as a workable guigeline for spending which varies from

person to person. ‘o

2.7 explnin the purpose of setting up a budget plan is to meet individual and/or
family goals ans needs.

3. “identify the important factors.in setting up and'in modifying s budget plan:

- income - fhmily size and composition ) 3

value system (goals, objectives, priorities)

\

-

+ - debt o o-
4. 1identify the key elements of a budget plan:
- income ¢s)

\

- expenditures (fixed and flexibile)

- saving and investmeng

S. name the steps of setting up a budget plan: A

(1) 1identifying take. home incomes

(2) 1identifying gbligations
% i (3) computing expendable income
"7 (4) budgeting expenditures in each area of needs

(5) keeping record of spending

(6) comparing actual expenses with allotted ‘amount, and

(7) adjusting budget plan based on changing situations in the family
;7 and the result of step (6), and

6. applying knowledg in settxng up -a budget plan by using a case situation
provided by the paqi::jer .

IF YOU SBE THE NEED TO MODl?Y ANY OF THESE SIX INDICATORS, PLEASE LET Mﬁ KNOW.

'
3

.
Ve .



“ . APPENDIX 5C .

'
. “ . £

" INDICATORS FOR THE TOPIC OF SAVING AND INVESTING

1.  List 3 reasons (goals) for saving/investing.

1. Emergency -
2. Consumer godds, vacation, etc.

3. Downpayment for home

4. Children's education

$. Puture income and supplement to retirement

* 2. Explain what is meant by interest compounded daily and interest conpounded
qulrtorly.

-

‘3. Be aware of the enrnlng growth potential of a regular savings pfogrum over
a period of tilo. ,

- s

4. Describe at least 3-4 types of savlngs?investlents available and their
relationship in terms of safety-risk, earnings, and liquidity.

.

1.- Checking account
2. Savings account
3. Credit ynion ‘ 1

4., Certificate of Deposit .

S. Government E or H Bonds

6. Munmicipal bonds ‘

7. Corporate bonds

8. Stocks A

9- mtul ftll'lds . . {
IOQ M‘ ' .
117 Real Bstate
12. Other ’

ot

S. Describe what to look for when selecting a broker and financial institution.

114
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" APPENDIX 5D," ~ L
' . .
/'/ . [} .

I

INDICATORS FOR THE TOPIC OF LIFP 'INSURANCE /’ oo L
g / _ '
. g
/ ' .
1. Bxplain the purpose(s) of life insurance to be protection, saving, and/or ‘

investment. , 1 '

3. Compare the following four basic types of life insurance poli'cios in terms ;
of cost, cash velue, face Valap, and protection for various individuals. o o

Torm bufo insurance S - ]

. ]

Al

- Straight life

Limited payment ’
- Bndowment
3.. Select the mgst appropriate type of life insurance policy for at least

" three given situations with a consideration of the changing needs of
protection, face value, cash value, dividend, and convertability.

\
¢

[C
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APPENDIX 5E ’

INDICATORS FOR THE TOPIC (¥ HOUSING

1

L. 1 4
At the end of a session, it is expected that the participants will be able to:

7/

1. List 3 advantages and disadvantages of buying and/or renting a home,
apartment, and/or condominium.

> Name 4 factors which should be considered when selecting a home, such as

.. 1. distance from job 4. surroundings '
2. schools - proximity, rating S, tax rate
3. appearance of neighborhood ) 3 *
3. Name 3 guidelines to consider when determining how much one can afford. ~
"rule of thumd'" -- 2 times annual salary . i
one week's income for payflents .

4. List 3 additional expenses involved when buying a home and/or changing other
typeS of residence (e.g., apartment, condominium)..

)] ;
1. closing costs 4 4. prepaid taxes o
2. lawyer$ fee S. immediate improvements :
" 3. wmoving/storage costs . - 3 ‘ij
. .S. Name and compare the 3 major types of mortgages (FHA, VA, Conventional) in )
‘ terms of : '
’ 1. eligibility “ ' .

2. size of downpayment necessary
}g interest rate

BXBRCISES

-

Hand out the '"Three énsy Steps' to help you figure out how much can be afforded
¥ be spent on housing., ’
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d . . .
\ _ APPENDIX 6A :
AUDIENCE TYPE IDENTYFICATION . s
OF PROJECT .
SENIOR CITIZEN: A
Y / : ’
lelmetta Sr. Citizen (enter N P
Hungarian Civic Association
Carteret Sr. Citizen
Hopelawn Sr. Citizen Club \
Sayreville Sr. Citizen
DISADVANTAGI ) . '
Urban league’
Neighborhood House : ‘e
Neyghborhood Project of Douglass Women's Center )
Women's Transitiod Counseling ' -
Title I Project - Parent Library Resource - Help parents of Title I students
' Perth Amboy Adult Education . '
South Amboy Memorial Hospital - Patients in Transition Project
PROFESSIONAL:
: ' -
Perth Amboy Public Schools - In-Service Teacher - Trainipg workshop
Rutgers Cooperative Extension Service *
Dr. Huang's graduate home vconomics course "Issues"
PARA-PROFESSIONAL COUNSELORS I

'

CONSUMERS :

O

RIC

. . : 4
Community Service Counseling - Labor Ed.

Hispanic Economics Development, Project - DECO R

Middlesex County Welfare Board - New Brunswick

Middlesex County Welfare Board - Perth Amboy

Urban League Staff " .

Middlesex County Cooperative Extension Nutrition Project

New York, New Jersey (losed-Circutt TV Sessions for Government Employees

STUDENTS

s

Dr. Benton's<Family Finance Course,
Dr. Arlett's course on Social Agency Functions
N.J. Youth Conference (4H) . . .

Rutgers Women's Center - Beyond the Cookie Jar -
. Douglass Alumni - Mom's Day
*New Brunswick YWCA

Midland Ross

J§J Surgikos : ‘

Ist Baptist Church - New Brunswick
Baptist Women's Circle - private home
Sears ' D
lunch and Learn
Sayreville YMCA
Sayreville Jewish Center
Eisenhower PTA . X .
Samsel PTA . -

Single.Parent Seminar o .

Farleigh Dickenson Retirement Center

111.
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AéPENDIX 6B

A Listing of Some of the Community Organiziggions
,with which the Project had Co-sponsored Programs
and Some of Their Functions.

Community Service Counseling Program - to provide

. ceducational and medical information and services at
labor union sites - 30 paraprofessional coukselors
hired with CETA funds. Labor Education Centler,
Ruhigrs University.

Hispanic Economic Development Project (DECO) - to
provide information and direct assistance to
hispanics’ in the community (e.g., budgeting, com-
parative shopping, unit pricing, complaint handling)’

Rutgers Women's Center - to help women become more
Tinancially independent by becoming maogye knowledge-
able in consumer areas and careger ?rientation,
“Beyond the Cookie Jar." .

/’ .
Q Douglass Womens' Center - gubsidiary of above center,
to provide Information to fomen living in low-income
~ neighborhoods.
. Hundarian Civic Associatibn - included a free lunch

program and educatdonal/social activities for
senior cityzens of Hungarian descent.

Neighborhood House - to identify and serve
community/neighborhood needs (child care, cultural
education, youth® development, .family resources.

Title I Parent Library Resource - help parents of
students who.received remedial instruction under
Title I.

,', Urban League - to provide community services
{employment, housing, welfare referrals,
arbitration/discrimination cases, youth programs,
day care).

Wwomen's Transition Counseling - to provide career
orlentation, educational services, "living" gkills
for women in a transitional position due to death
w°f spouse, divorce, etc.

PATHE - Personal Assistance to Homebound Elderly -
to provide ellgible senlor citizens with nutritiqus
lunches and social/educational activities - .
federally funded, sponsored by YWCA.

[:RJ}:( : 112
= 115
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'

c&ation Progran” - otfters intensive rehabiligggion,

psycho-social services to outpatients who need 4
structured, supervised stherapeutic environment, an
intermediate step between inpatient and outpatient
status. ;

[
MRC-TV - two-way closed=circuit television network
l(?})r()\inlc' in-service training tor state, county,
and local government employees in New Jersey, New
York, and Connecticurt, ’ / :



APPENDIX A

N.¥. COOPERATIVE EXTENSION SERVICE PARLIN YMCA

2

THE PARLIN Y[ICA PRESENTS -

. PERSONAL CREDIT USE

, RELIEVING RESPONSIBILITY WHEN CREDIT CARDS
ARE LOST OR STOLEN

. BUILDING MY CREDIT RATING

. . UNDERSTANDING THE IMPORTANCE OF CREDIT BUREAUS
AND WHY I SHOULD CONTACT THEM.

o UNDERSTANDING MY LOAN CONTRACT AND- TAILORING
IT TO {i4Y NEEDS

. ~COMPLAINING EFFECTIVELY WHEN DISSATISFIED
WITH A PRODUCT BOUGHT ON CREDIT '

ATTEND THIS INFORMAL SESSION WITH YOUR FRIENDS AND DISCUSS
ANY QUESTIONS YOU MAY HAVE ON PERSOMAL CREDIT USE., CONSUMER
: LEAFLETS WILL ALSQ BE MANDED OUT.

N [
. e T

ADMISSINN: PREE

SPEAKER: RICHARD H. SPRINCE | .
‘FAMILY RESOURCE MANAGEMENT )
. COOPERATIVE EXTENSION SERVICE
RUTGERS UNIVERSITY - COOK COLLEGE

TIME:  TUESDAY, JANUARY 10, 1:15 - 2:15

M OCATION: PARLIN YMCA, WASHINGTON ROAD, (ACROSS FROM
~§h§ DUPONT) PARLIN

-

QUESTIONS: RICHARD SPRINCE 932-9737 OR PARLIN YMCA
: 257-5177

Q | 117 114 -
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APPENDIX 78
.

MUYGRAS WOMEN'S CENTER

eyond the Cookie Jar

A FINANRCIAL PLAMNING AND CAREER M/ANDNNSS CONFRRENCE POR NONIM'

Presented by the pouglass Advisoxry services for Women

- PROG AN . ) 9100 MGISTRATION & WOrFRE
SATURDAY 9130 WELOOME, Viole van goues., Coordinator
April 15, 1978 Douglese AMvisory services for women
900 6.0 - 1,00 p.m . .
Rickman .Ball Auditorium 10:00  MOMNING SRSBLOW:

THEME, "MAKING THE MOST OF YOUR MOWEY"

Dougless (cvllege

KEYNOTR ADDNESS +

"ENLF-WON'Y THROUGH BT wom”
Mildred Tuffield, pinancisl Coneultant

"THE INFORMED WONEN COWSUNBR™
Deniwe M. Matejic, associete Bpecigliet
in Pemily msource Management

he Cookt Colleqe, Mutgers Uniwereity

PANNL D}BCUSSION,

NODERATOR: NMildred Tuffield
Retablishing Credit i s
Compleining Coneumer

’ Wospitellsation

Life Insurance .
Financial Careers

QUESTIONS AMD ANEWERS

. 12130 Lamcm sring your iunch - d.nort and baverages
will be provided
1130  BASAAR ?, - MPresentatives
rom vate 110 sedtors will be

svailable to discues financiel planning
and management .

SAFERR JUANDERES - Mest with oompany
Tepresentstives to leemm about verious

\ cArees® in finances. Women gucoessful

in their own fusiness will be eveilabls *
to explore business planning, financing
and management . '

Fes 910 tncludes yeschrve maverisle

WG BT RATION YO .
Please enclose chech or money orxder for

Name . 910 prexegistration fee.
Kake cheaks payable to:

Midress Douglsss Advisory Ssrvioet for Women
nail tos °

stats Viols van Jumes, Coordinstor

S4p Code
mitgere ¥omen's Center

132 deorge ptreet )
Day care neseded Tes Wo dew Brunswick, -N.J. ' 0990)

thmber of ahildzen . Talephoma; (301) 91B+9600
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up S MIEn
™hie sont is 4 ded for smy
Anvesested in leamning hasioc money .
nenagapnt and careers’if fissnce. .
/I
BAMIN ISUTTIR N
[} | Tmtgeres Univespity

mitgers University

Jo Ann Roberts, Wew Jervey Blue Cwoee
Blve Shield

Magosa C. Tandbary. Waw Youk Life
. IRSUraNCe Op.

Nildoed Tuffield, Nildved Yuffield Asscoiatee.
In0.

Demise N. MAtejic. utgars University

vi an Jones. Mitgere Univerwity
.

Cooh Coopexstive Extension Sexvice is offex-
ing o series of free auwoation |

which will be mailed divectly to your hame. A

hame-study ocurep "Money Matterv® offers thrwe
1 of tact sh . pamghlets, and
corzespanding shoxt quisses which you will re-
caive every three weeks with retum envelopes.
participants can gain valuable coneumer tips in
the arva of money plannihg, personsl credit use
and life Lnsureancé. Por more infommation see
aconference Tesouyos table.

f
v
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M
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.. i ) . o .
HHERE 1S YOLR - . LEARY HOW TO GET
: - | IMPROVE YOUR STADARD OF LIVING ,
MY DING: . _ YOUR MOREY’S NORTH
¢ 1) EDUCATIONAL PAMPHLETS - BUDGETING, CREDIT, INSURANCE, HOUSING, AUTO
. \
2) EDUCATIONAL SESSIONS - BUDGETING, CREDIT (MINI SESSIONS - 20 r‘lINU'I'ES)
4 3) DISCUSSION - OPEN DISCUSSION § @gsnons ON ANY OF THESE AREAS
P v
. //
‘ 7 RIS
s
APRIL 5 SEARS LOT 1:30 - 4:00
APRIL 6 GEORGE § PATTERSON ST. 1:30 - 4:00
' APRIL 14 SEARS LOT 5 4:00 - 7:00
APRIL 22 SEARS LOT . 1:30 - 4:00
_ . .
. SAYREVILLE .
. .
APRIL 12 PARLIN "y" ‘ 9:00 - 12:00 .
APRIL 12 ﬂ%ﬂﬂu SHOPPING CENTER 1:30 - 4:00
APRIL 13 Yy 1:30 - 4:00
APRIL 13 SAYREWOOD.SHOPPING CENTER . 5:00 - 8:30
APRIL 19 . 1:30 - 4:00 ,
~ APRIL 25 SAYREWOOD SHOPPING CENTER . 1:30 - 4:00 ,
APRIL 2 SKYTOP APARTMENTS 1130 - s:h 1
. _ ( S W s 3 O \ -
- , ~
. FOR FURTHER INEORMATION:  RICHARD H. SPRINCE, Project Cobrdinator
: Rutgers University; Cook College; P.0, Box 231
New Brunswick, N.J. 08903  932-9737
Dr. John Gerwig - Dean of Extension; Denise N. Matejic - Project Director
) Educationu'\progrm are offered without regard to'uce, color, or nationdl origin,
. The COOPERATIVE EXTENSION SERVICE is an equal opportunity employer. . )
Q : '
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APPENDIX 7D
N.J. OOOPERATIVE EXTINSICV SERVICF MEIGTORIIOOD POUSF
¥ ’ y

L3
L 4 -

MONEY MATTERS

THE NEIGHBORHOOD HOUSE PRESENTS "FAMILY MONEY MATTER" SESSIONS

{
PRESENTED BY: RICHARD H. SPRINCE, FAMILY RESOURCE MANAGEMENT,
RUTGERS QOOPERATIVE EXTENSION SERVICE. ATTEND THESE FREF SRSSIONS

. AND BRING YOUR FRIENDS.
. PERSONAL CREDIT USE JAWIRY 6, FRIDAY 6:30 - 7:30

WHERE CAN 1 SHOP FOR A LOAN
. . HOW MUCH CAN I SAFELY BORROW
HOW CAN I BUILD MY CREDIT RATING

WHAT IS A CREDIT BUREAU AND HOW DOES IT
CONCERN ME :

NMSEDUIDIIDOKFORmAIMNCﬂerAcr
LIFE INSURMCE  JAMURY 9, MONDAY 6:30 ~ 7.7

\", HOW MUCH LIFE INSURANCE DO I WANT - ¢
WHAT ARE HE MAIN POLICY SYPES

IF I WANT INSURANCE, HOW DO I TALK TO THE
LIFE INSURANCE AGENT

N «

IF ANY OF THE QUESTIONS ARE OF INTEREST TO YOU, THEN ATTEND TE FREE.

SESSION ‘
LOCATION: NEIGHBORHOOD HOUSE, 184 COMMERCIAL AVE, NEW BRUNSWICK

- QUESTIONS: OONTACT: RICHARD H. SPRINCE 932 )737 OR B
, SCOTTIE RASBURRY  545-4448

J
< "101 . . "".
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. APPENDIX 7!5
CURRICULUM GUIDF: ‘ .
]
"Money Hatters amd Me"
. : ! ’ Cooperative Extension Service and YHCA
DATL: TiME SUBJECT SPEAKER
. b}
3/28 7-8 p.m. _Family Financial Deniso M. Matejic
Planning Associate Professor
. ‘' Rutgers
4/4 _ 7-8 p.m. . Personal Crodit Use Alhert J. Cyr .
s Area Sales Manager
Credit Bureau Industry
&
* Richard H. Sprince
. - Extension Assistant
A ' i Rutpers
4711 7-8 pom. Credit Lepgislation Salvatore Sangiorgi
' . ; t<You:  What You Regional Director
) Should Know Ahout Federal Trade Commission
o . Credit Legislation
4/25 7-8 p.m. tifv Insurance: I Martin K. Kirshner
* : ‘luch Can 1 Affordfand Sales Manager u ¢
" llow "tuch Do I Nedd? Metropolitan Life
5/2 7-8 p.m. Reti rement Thomas Foley "
' Director of Business
- ) Development
j) ' Carteret Savings § Loan
S/90 7-8 p.m. Your Savings and Lyle Gary
Investing Concerns Account Executive
. Merrill Lynch
"I ¢

Moderator for all sessions: Richard Sprigce

. h LX)

REGISTRAT{ON ACCEPTED FOR ONE OR ALl SESSIONS.
‘Late registration welcome aftey first session.

LEZ AN RS FYY

#
»

YNCA of Central Jersey, S1 Livingston Avenue, New Brunswick, 545-6622

»
-

v

El{lC | . 4 . .
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. APPENDIX 7F k
N.J. COOPERATIVE EXTENSION SERVICE . NEIGHBORHOOD HOUSE
- 1 ) . t -#. é (’ .
) ‘*i .' | ‘ .
E ’ %
A _IMATTER OF INTEREST! . s
!{ * gCNEY- LENDING INSTTTUTIONS AND INTEREST RATES
. * CREDIT BUREAUS AND THEIR FUNCTION ’ el
- * CREDIT RATING - WAYS TO ESTABLISH A GOOD ONE AR
. &| * LOAN CONTRACT TERMS - APR, FINANCE CHARGE........
. | » -
ORE, YOU INIERESTED?
Y
TIFE: AUGUST 11, THURSDAY, 6:00 P.M.
LOCATION: NEIGHBORHOOD HOUSE, 184 COMMERCIAL AVE, NEM BRUNSHICK -
CONTACT:  RICHARD SPRINCE =~ 9R-97%7  ~
& SCOTTIE RASBURY  Su5-4ui8
" 123
¢ ' , 120 .




9
/
APPENDLIX 7G £

N.J. ooopmm DMIWT“SWICI ' NEIGHBORHOOD HOUSE.

CREDIT
A MATTER OF INTEREST
* Puaces To Borrow Money M THEIR INTEREST RaTES
" CRepIT Bureaus & TheIR IMPorTANCE To You
* FivanciaL Difricuty - ar Can Be Done
*  Crep1T RaTING - How To EsTasLisH A Goop One
* Loy Contracts .- UnpersTanDING The Ters

CTUE: »  SPTOBR 15 & 22, THRSWY, 7:00

(LOGATION:  [EIGRNID HOUSE, 184 COMERCIAL 3

v, RICHVD SPRINE ~ S0-97%7
 SCOWIE RASDURY. S5~y



APPENDIX 7H

DEAR FRIEND: THIS BDUCATIONAL SESSION IS AN ATTEMPT TO HELP
BVERYONE GAIN KNOWLEDGE ABOUT LIFE INSURANCE, SO WE
CAN TALK EASIER TO OUR INSURANCE AGENTS AND SPEND
MONEY ON A POLICY WHICH BETTER MEBTS OUR FINANCIAL

NEEDS .
i LIFE INSURANCE
SPEAKER:  RICHARD H. SPRINCE - ; '
. BXTENSION ASSISTANT
 PAMILY MANAGEMENT :
RUTGERS UNIVERSITY - COOK COLLEGE ,
COOPERATIVE EXTENSION SERVICE
) $ ‘ $

WHAT JS LIFE INSURANCE
: HOW MUCH INSURANCE SHOULD I BUY
TYPES OF LIFE INSURANCE  °

WHEN: .June 22, 1977 4:10 - 5:00 *°

[

WHERE : , CAPETERIA, MIDLAND ROSS - HIGHLAND PARK, N.J.

COOPBRATIVE EXTENSION SBRVICE

Cook College - Rutgers University
The State University of New Jersey
New Brunswick T

< .
Cooperating Agencies: Rutgers University - The State University of New Jersey,
The U.S. Department of Agriculture and the County Boards of Chosen Fresholders.
The Cooperative Extension Service provides inforsation and educdtional services
+ to all people without regard to race, color or national origin.

122
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APPENDIX 71

WERE IS YOR S
MOEY QIG . -
. IMPROVE YOUR STADARD OF LIVING
LEARN HOM TO GET YOUR MONEYS WORTH!

ATTED OUR EDUCATIONAL SESSIONS: FTEE ADMISSION!

CREDLT MANAGEMENT

=THE FUNCTIONG AND. IMPORTANCE OF CREDIT BUREAUS
~ESTABLISHING A GOOD CREDIT RATING

“WHAT TYPES OF LOANS ARE AVAILABLE

~READING A LOAN EFFECTIVELY

~KNOWING YOUR DIFFERENT LOAN INSTITUTIONS

WEN: MY, PR 2L, 7-G:30, SEARS COMALUITY ROOM - HIGHAY 1
WEDHESDAY, HARCH 23, 7:30-0, 1s BAPTIST GHURCH - LIVINGSTON & HALE ST,
THURSDRY, MARCH 24, 7-8:30, lsv BAPTIST CHURCH - LIVINGSTON & HALE ST,

* FRIDY, MR 25, 7:30-9, SEARS COMMIITY, ROOM - HIGHAY 1 |

y
New Brunswick, New Jersey
Phone: 932.9737

IMPROVING YOUR STANDARD OF LIVING - A specially funded project.
Sponsored by the U.S. Pept. of Agriculture and The Cooperative Extensioa
Sexvice of Cook College, Rutgers University, New Brunswick, Dr. John Gerwig,.
Director and Dean of Cooperative Extension Service, Denise M. Matejic,
Project Director, Richard H. Sprince, Project Assistant and Coordinator.

I

Bducational pu(rl'u are offered without regard to race, color or national
origin. The Cooperative Extension Service is an Bqual Opportunity Bmployer,

1
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SE DEBEN DE TENER EN CONSIDERACI

COSTURAS DEBEN DE SER DERECHAS,
COSTURAS NO DEBEN DE TENER RUPTURAS.

LAS COSTURAS DEBEN DE ESTAR REENFORZADAS
CON UNA SOBRECOSTURA DONDE SEA NECESARIO
LAS MANGAS, EL ESPALDAR, ETC.),
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APPENDIX 7J

JPPLENENTAL SE
- ELIGIBILITY CHANGE
HE S.S.1. LAW BEEN

VIR, J\\“’\,,

%um;“f,'
e

CHANGED. A HOME OWNED AND
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APPENDIX 7.J

«

OCCUPIED BY AN APPLICANT FOR

$.S.1. IS NO LONGER CONSID-
ERED AS A RESOURCE, REGARD-
LESS OF ITS VALWYE. .

_1F YOU, OR SOMEONE YOU KNOW,
WAS FOUND INELIGIBLE PFOR
S.S.1. ONLY BECAUSE THE HOME
WAS WORTH MORE THAN $25,000,
PLEASE CALL SOCIAL secuax;v
TO REAPPLY. .

SOCIAL SECURITY OFFICES IN
MIDDLESEX £OUNTY ARE LOCATED
IN:

1. HNEW BRUNSWICK -
\ 167 NEW STREET
PHONE: '873-2499
3

PERTH AMBOY -
336 MADISON AVENUE
PHONE : 727‘5500 -

'PLEASE NOTIFY YOUR INCOME
MA INTENANCE WORKER IF YOU
MOVE. EVEN THOUGH YOU AD-
VISE THE POST OFFICE, THEY
GANNOT FORWARD YOUR WELFARE
CHECK TO YOUR NEW ADDRESS,
WHEN YOU MOVE, LET US KNOW
YOUR NEW ADDRESS RIGHT AWAY
AND YOUR CHECK NILL NOT BE
DELAYED.

-~ Continued ‘ .

IF YOU HAVE ASKED YOURSELF ANY OF
THESE QUESTIONS, YOU MAY BE INTER-

"ESTED IN ATTENDING A FREE PROGRAM

ON FAMILY MONEY MANAGEMENT .

BEGINNING IN MARCH 1977, THE
RUTGERS .EXTENSION SERVICE WILL
SPONSOR FREE MONEY MANAGEMENT
CLASSES IN THREE AREAS IN
MIDOLESEX COUNTY (NEW BRUNSNICK--
PERTH AMBOY-~SAYREVILLE).

IN AN INFORMAL CLASSROOM J%TTING,
EXPERTS IN NUMEROUS FIELDS WILL
COVER SUBJECTS SUGH AS:

® BUDGETING, X INSURANCE
X CREDIT X SAVINGS
X HOUS ING

YOU CAN ATTEND ANY OR ALL SESSIONS.

IF_YOU ARE INTERESTED OR WISH
FURTHER INFORMATION, WRITE TO:

RICHARD SPRINCE
COOPERATIVE EXTENSION SERVICE
COOK COLLEGE, RUTGERS

P.0. BOX 231 -

NEW BRUNSWICK, N.u.

++«.OR CALL 932-9737.

Eﬁ FAMILY: PLANNING INE

+++CALL LINDA ST, PIERRE, ‘
MICHELE CANFIELD OR ANA PEREZ AT

08903

« o JMONRY. , ,MONRY. . .mone

246-6524 OR" 246-6611. INFORMATION

WHERE IS MY MONEY GOING?
AM 1 SPENDING MY MONEY WiSE-

\ND REFERRALS ARE AVAILABLE ON ALL
METHODS OF BIRTH CONTROL, INCLUD-
ING CONTRACEPTIVES, ABORTION, AND

° STERILIZATION.,
L W, oD oeZen’®s ol
CAN b | cer MORE FOR MY DOLLARf
* ’
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APPENDIX 73 - - Continued

e XTENSTON HOPE. 0N
MILDLESEY COUNTY EXTENSIOR
COUNTY ADMINISTRATION BLDG
NEW SRONSWICK, N.J, UG

ivtosvAcoa] AN

TO GET YOUR MONEY'S WORTH, LOOK TO SEE HOW
A COAT IS MADE AS WELL AS HOW IT FITS, MAKE
SURE THE SEAMS ARE STRAIGHT AND HAVE NO GAPS
IN THE SEWING, THERE SHOULD BE EITHER A
600D SEAM ALLOWANCE OR OVERSTITCHING ON THE
EDGE TO KEEP THE SEAM FROM SLIPPING OUT.

PUCLOH T GUVER PABRIC, n'i““”"‘”'f"‘ ~Febrero de 1M

HRINKLEORBABAROUNDA RMHOLES OR SLE o
OFICINA DE BIENESTAR |

| ?;;é ﬁtﬂ cg&no %,H: 1 Etﬁ?‘ﬂ & [6aL1co DEL CoNDADG DE

MIDDLESEX ESTARA CERRADA:
guwﬁ SSAAT% mLmesrw, H

IT'S TO0 HIGH lT WILL BE UNCOMFORTABLE . - FEBRERO
AE IT’S TOO LOW, THE COAT WILL WRINKLE ; .

ABOVE THE WAIST. THE COAT SHOULD EIT CUMPLEANOS DE LINCOLN
WITHOUT WRINKLES UNDER T!lf ARMS OR ACROSS .«
THE BACK. WHEN YOU RAISE YOUR'ARMS, YOU
SHOULD FEEL NO STRAIN FROM THE COAT.

WHEN YOU TRY A COAT ON, BUTTON IT AND
@CK THE FIT IN A THREE-NAY MIRROR IF

i “‘pﬂopéifv-cﬁﬁ'ﬁ'éﬂr‘ﬁnﬂ“ﬁ'éné‘

CUMPLEANGS DE WASHINGTON
. .

STRAIGHT AND EVEN, KR OULD UPLEMENTARIO - CAMBIO DE
AN EQUAL DISTANCE FRG‘\ TH LOOR ALL EGLA .
WAY AROUND. ALSO THE HEMMING STITCHES v
SHOULD NOT BE EASILY SEEN FROM THE OUTSIDE. La ley de Seguro Social
BY SHOPPING CAREFULLY, YOU cm GET YOUR Suplementario ha sido
MONEY'S WORTH. . : cambiada. De ahora en

adelante, una persona que
solicith o recibe 6l
N 8.8.1. puede ser duefio de

!
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APPENDIX 7J -- Continued . oL
una casa; no importa el va-' ¢€6mo puedo adquirir un poco mis
lor de la casa. de lo acostumbrado por un d8lar?

8i usted o un conocido no
ha podido recibir el 8.S.I.
solo por 1o que es dueilo de

Si se ha preguntado algo asf, tal
ves tiene interés en asistir a un

una casa que vale mis de programa gratis del manejo del

$25,000, por favor llame a dinero familiar,
la Oficina de Seguro Social En marzo de 1977 el “"Rutgers Ex-
para solicitar de nuevo. tension Service" ofrecerf clases

gratuitas en el manejo del dinero
Las Oficinas de Seguro Soci+ 44 3 )Jugares--New Brunswick,

al en el Condado de Middle- :
sex se encuentran: Perth Amboy, y Sayreville. ¢
En las clases, usted conocer§ a
1. Hﬁ!.!&nﬂ!!lﬂh."'< expertos que le hablarfn de:
167 New Street .
~ - Manejo de Dinero * Credito
2. Perth Amboy - * Vivienda
336 Madison Avenue Usted puede asistir a cualquiera
. Tel8fono: 727-5500 de las clases 0 todas si desea. *
S§1 tiene interés en este programa
Sl USIED SE HPDA... o desea mfp informacibn, escriba
Por favor avisele a su tra— 2! ’

bajador del cheque si usted Richard Sprince . .

se muda. Avisar al correo Cooperative Extension Service
no es suficiente--porque no Cook College, Rutgers

se permite mandar un cheque Pp.0. Box 231

de la direccifn vieja a la  New Brunswick, N.J. 08903

nueva. Cuando usted se muda -
notifique su direccibn nueva °°'° 1lamelo al 932-9737.

a esta oficina en geguida-- W

asi no se domori“li“iniiaa -t

de su cheque. . +..Llame a Linda St. Pierre,
. Michele Canfield, o Ana®Peres al
 teléfono 246-6524 o 246-6611. Le

[EINERU;..DINEIO.. DINERG... pueden dar informacibn y gufa re-
- . (Ad6nde va mi dinero? ferente a todos los métodos de

planificaci6n familiar--contra-

iGasto mi dinero cuidadosa- ceptivos, abortos, y esteriliza-
mente? ) cién. ’ o
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N.J, COOPERATIVE EXTENSION SERVICE

. APPENDIX 7K

il

FREE SESSION

- CREDIT AD THE CONSUMER

&

R CREDIT LEGISLATION .
* CREDIT BOURCES ...
* CREDIT BUREAUS .
* CREDIT RATING

* BORROWING MONEY

. WE HAVE CERTAIN RIGHTS
. SHOPPING FOR A- LOAN - )
."« FUNCTIONS AND IMPORTANCE TO US
. WHY AND HOW TO ESTABLISH A GOOD ONE
. . UNDERSTANDING CONTRACT TERMS

5

SPEAKER:

LOCATION:

CONTACT:

RICHARD H. SPRINCE

PAMILY RESOURCE MANAGEMENT
COOPERATIVE EXTENSION SERVICE
RUTGERS UNIVERSITY ' /

THURSDAY, OCTOBER 6, 8100 P.M.

SAYREVILLE JEWISH CENTER
[ &
BORDENTOWN I?AD, SAYREVILLE

u

RABBI PORT 727-4334
RICHARD SPRINCE 232-9737

¢

131 | 128 .
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APPENDIX 7L

FAMLY - COMMUNICATION
| AN o

ARE YOU INTERESTED nlHEﬁMNGJIIE‘HihSCNZHHS‘RIWC INCLUDING TSCHNIQUES
TO HELP YOU AND YOUR FAMILY COMMUNICATE BETTER?

THEN ATTEND OUR FREE SESSION ~ - = = = = = = = e e o o o 2 o mmm = te----
a4

WHERE : URBAM LEAGUE, THROOP AVENUE, NEW BRUNSMICK

WHEN: . JULY 6, VEDNESDAY - 2:00 PM

- PROJECT ‘COORDIMATOR:  RICHARD H. SPRINCE - 932-9737

. COOPERATIVE EXTENSION SERVICE
Cook College - Rutgers University
The State University of New Jersey
New Brunswick .

[ 4

‘ . [

ooperating Agencies: -Rutgers University - The State University of New Jersey, The
8. Department of Agriculture and the County Boards of Chosen Freeholders. The

ooperative Extension Service provides information and educational servi to all -
eople without regard to race, color ar national origin.

5 129 13 2
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. APPENDIX 7M

N.J, COOPENATIVE EXTENSIN SERVICE SAYREVILLE JENISH CENTER
\
CREDIT
A MATTER OF INTEREST!
>

* Loav Sources vs. INTEREST Rates

o ¢ CrRep1T BuReAUs - FUNCTIONS & IMPORTANCE
Crep1T RATING - How To EsTasLisH A Goop ONe -
FinanCIAL DIFFICULTY - ALTERMATIVE SOLUTIONS
* Loy ConTRACTS - IvPORTANT Terms To Know .

\ ME W INFESER -

TIME:  SEPTBEER 29, THURSDAY, 8:00 P.M,
LOCATION:  SAVREVILLE JEWISH CENTER, BORDENTOMN ROMD,

 SAYREVILLE |
CONTACT:  -RICHARD SPRINCE B-7%7
RABBI PORT 727-4334
i « 133 . \
/ ’ ' .,
130 | e
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‘ APPENDIX 7N
mmmﬂuWMImulsummmmmwnﬂ

NO ONB SWOULD MISS . . . ' ¢

WL LUK N LEARD

TO:; thrybm interested in iqn-pviu hh/hor MONBY MATTERS and consumer awareness
DATES: Series 1 -April 19th, 26th, and May 3rd ATTEND
OR

BITHER :

Series 2 - May 17th, 24th, and 31st SERIES ‘ o
TIMB: 12:60 noon -~ 1:00 p.m. I ¥ 1T TTY Y T TYYYYYYTIITYY YY)
. | |
PLACE: Extension Conference Center - Room B ] BRING YOUR LUNCH \
College Farm Road - Cook College Campus \ ]
V  WE'LL SUPPLY COPFEE! o

TOPICS: EBach’series will cover the following topics: " "
: . SEARAAAABALISNANATANNANS
,» Family Finance (Budgeting)
Coping With Credit
+ Why Insurance and” Saving?

PRESENTED BY: Cooperative Bxtension - Home Economica .
Denise Matejic - Associate Spoculht\ in
Family Resource Management
and Progm Assistants, Richard Spri,nco and Suzanne Bonamo

Free pthois. fact sheets, and worksheets for everyone to use, take home, and share!

nsnslisasnsnsnsasasssnsasasnsasasusnsesasnsasnsnsnsnsasasnsasnsnsnsnsnsasnsnsa‘snsnsnsns )

PLEASE RETURN ATTACHED REGISTRATION FORM FOR SlRlE% ) by April 14, FOR SERIES 2
uP.

BY May S. - SPACE IS LIMITED TO FIRST 45 WHO

\

QUESTIONS: Contact - Denise Matejic - 932-9708 . .
» ‘ 7"'%:”\; Roote 1 )
X33 : *

ExtengiOn ¥
Cuv-g.,('e"ft'f' z " Watch for
{ o Conference
3 Center Sign!
> ? |
@ F
Home € . - 2
Exlen. Nouse - %
. /
131
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APPENDIX 70

FINANCIAL PLANNING FOR BETTER LIVING -

Co Sponsors - lutgers, .Cooperative Extension Service § Johnson & Johngon=SURGI

&

SAVINGS/ INVESTING May 23

Eric Krant: o~ ,
Vice President - Investments
Shearson Hayden Stors Inc.

Gateway 1, *Newark, N.J. 07102

[ ¢ : .

FINANCIAL PLANNING § CREDIT LEGISLATION -  MAY 30 |

Denkse M. Matejic, Assoc. Professor /.
8

4 Associate Specialist in Family Resource ement
Rutgers University - Cook College * _ , -
Cooperative Extonsion Service i *

’

P. 0. Box 231, New Brurswick, N.J. 08903

LIFE INSURANCE - June 6

Dr Neil Gaston, Chairman i

Dept. of Busipess Education, Distributive Education, and ) v
Administrative Office Management
Division of Businecs . .
. Trenton State College
Trenton, N.J. 08625 >
HOUSING - June 13 : ' ﬁ '
Mr. Joseph H. tartin - " ' L
Consultant and Arpraiser for N. J. Association of Roalbors . ' €
Associate Profassor - kyder College g {
% N.J. Associaticn of Realtors :
Moderator - Richard Nl. Sprince ”~
‘ Prograrm Assistant in Pamily Resource rhnagouont
‘ Rutger.: University - Cook College = . , . ¢
P. 0. Box 231, New Bruaswick, N.J. ° K
J & J Liaison - Alan Weisberg ' o ‘.
Mana,er, Organizational Planning - %
Surgikos, Johnson § Johnson I v e
New Brunswick, N.J. 08903 N -
N COOPERATING AGENGIES: RUTGERS - THE STATE UNIVERSITY U.S. DEPARTMENT OF AGRI-

CULTURE, AND COUNTY BOARDS OF CHOSEN PREEHOLDERS. BDUCATIONAL PROGRAMS ARE
. OFFERED WITHOUT REGARD TO RACE, COLOR, OR NATIONAL ORIGIN. THE COOPERATIVE -~
EXTENSION SERVICE IS AN EQUAL OPPORTUNITY EMPLOYER. .
K] ' : -

. | . . 135 132 . ' ‘ . ‘m




APPENDIX /P

' HBLPING PAMILIES ADJUST  * , WHERE 18 YOUR
TO ‘BCONOMIC CHANGE MONEY GOING? .
‘ A}

FAMILY FINANCIAL PLANNING

SPEAK \E RS: Denise 1i. MaTteEVIC

Aseociate Specialist in )

Family Resource Management

Rutgers University - Cook College
Cooperative Extension Service 4

o RicHarD H. Sprince o (

Extension Assistant
Family Resource Management

PLaMING THE FAnILY DoLLars
N . * CormunicaTION aND Jotnt Decisions on Honey
YourR Savings & Imvestrent $
HutuaL Funps - Bons - Stocks
PROTECTION FOR THE Consumer

s . ' s |

Y

WHEN :  Tdwe 13, 1977 7:00 - 8:30
WHERE; -Sears Commwnv Rodm, HicHuAy 1, Mew Bruwswick

COOPERATIVE EXTENSION SERVICE

. - Codk College - Rutgers University
The State University of New Jersey
New Brunswick

»

‘ N [ )
Cooperating Agencies: Rutgers University - The State University of New Jersey, the
U. 8. Department of Agriculture and the County Boards of Chosen Presholders. The
Cooperative Bxtension Service provides information and educational services to all
people without regard to race, color, or national origin. ‘ '

133
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‘ . APPENDIX 7Q
HELPING FAMILIES ADJUST *

WHERE IS YOUR
TO ECONOMIC CHANGE MONEY GOING
SAVITES & IFVESTIENTS
SPEAKER: DENISE M, MATEJIC
STATE SPECIALIST - FAMILY RESOURCE
NEW JERSEY COOPERATIVE EXTENSION
SERVICE

RUTGERS UNIVERSITY - COOK COLLEGE ‘

2 .

* \HERE TO PUT YOUR SAVIIGS >
* SAVIIGS ° IIVESTMENT INTEREST VS, MONEY RISKS
* TYPES OF STOCKS 7 BONDS B
' A
WHE: JRE 8 4:10 :

VHERE : MIDIAND ROSS (HIGHLAND PARK) CAFETERIA

—

COOPERATIVE DAESION SERVICE =~
. QCook Oollege~Rutgers University+“The State
Y  University of New Jersey, New Brunswick

\ / Cooparating Agencies: Rutgers University-The State University of
; New Jerssy, The U.S. Department of Agriculture and the County
boards of Chosen Fresholders.

134




- TN .
& APPENDIX 7R ' -

DEAR FRIEND: We ARE PLEASED THAT OUR LAST SESSION, INVESTMENTS

: § SAVINGS, WAS APPRECIATED. SPEAKER, ERIC L. KRANTZ
MAS HAPPY TO SHARE HIS MUCH NEEDED SBRVICE. THIS
TUESDAY, JUNB 21, 1977, WE WISH TO SHARE WITH YOU
ANOTHER VALUBD SPEAKER ON LIFE -INSURANCE. PLEASE
ATTEND OUR SESSION AND STAY FOR AS LONG AS YOU LIKE..

\

SPEAKER: MARTIN K. KIRCHNER
‘ SALES MANAGER - METROPOLITAN. L
WOODBRIDGE, NJ .

-

a

. PROJBCT COORDINATOR: RICHARD H. SPRINCE
. EXTENSION ASSISTANT o
| RUTGERS UNIVERSITY - COOK COLLBGE  , . .
COOPERATIVE EXTENSION SBRVICE ?
NEW BRUNSWICK, NJ

WHAT IS LIFE INSURANCE? o
SHOULD 1 BUY LIFE INSURANCE--HOW MUCH? | '
NHAT TYPES OF LIFE INSURMCE ARE THERE? | @D

(POLICIES, PRICES, MORTALITY TABLBS, EBTC.)
$ < | $

4

WHEN: June 21, 1977 4:10-5:00

WHERE: CAFBTERIA, MIDLAND ROSS - -SOMBRSET, NJ

COOPERATIVE BXTENSION SERVICE

Cook College - Rutgers University
. The State University of New Jersey
New Brunswick

e
)

Cooperating Agencies: Rutgers University - The State University
of New Jersey, The U. S. Departaent of Agriculture and the
County Boards of Chosen Freeholders. The Cooperative Bxtension
Service provides information and educational services to all
people without regard to race, color,or national origin.

1135 .
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APPENDIX 78

CONSUMBER BDUCATION INSERVICE WORKSHOP

.

N ’ . ’
Co Sponsored by: > &
Perth Amboy Public Schools ' ‘
Rutgers-Cook College Cooperative Extension Service
Coenter for Education Services - ‘
v
\ L]
4
~ g
L )
= ‘
I.nndurkw Inn

woodbridge, 'Ngw Jersey
L 3

c . June 19, 1978



‘\/:W ‘@ APPENDIX 7S - - Continued

‘ »

. AGENDA
T 12:45 - 1:30 Lunch
1:00 - 1:10, Introduction - Dr, Koenig

1:10 - 1:30, "Wheels, Deals, and You'" - Plllltrtp ‘

-

. +

, ¢« =
1:30 (:;:oo. Car Hunting 4 Richard H. Sprince .
"Avoiding Traps in the Car Buying Jungle'

Bargaining with the Car Salesmin
Purchgﬁijﬁ 8 Second-Hand Cer or a Brand New Headache

Your Car?
L

‘ﬁﬁwﬂb = 2:30. Consumer Credit Legislation - Denise M, Mct;jtc
. "You Have Certain Rights"

Financin

Establishing a Credit Rating
s Credit Bureaus
Fair Credit Billing - Pair Credit Reporting

7

2130 - 3:00, Consumei Behavior - Mary Lou Hamill
+ Why We Buy - Buymanship

" 3:00 - . Feedback, Discussion,and Adjournment

‘ ¥

K




. Mary Lou Hemil) - Manager

oy

APPENDIX 78 - Continued

P NG mee

Port Pub ]

Dr. John H. Koenig « Supervisor of Industrisl Arts, Vocational Industrisl
, Bducation and Home Bconomics

Gloris Wysykowski - Consumer Bducation Coordinator
Bdith Krahe = Assistant Superintendent
Walter Stanisewski - Department Hud; Physicel Bducation

ors-Cook College i ten rvice .
Denise M. Matejid - Associate Professor, Pamily Rescurce Management

Richegd M, Sprince - Program Assistant, Pamily Resource, Management

Conter foi Bdulation .Servides

138 L B
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AT THE NEXT STAFF MEETING, WEDNESDAY, APRIL 127N,
NEWELL SENEDICT WILL REVIEW:

1. MWORKMAN'S COMPENSATION

1. PRESCRIPTION DRUG PRQGRAM
vuzut'it 8e ‘Two srssloui... Y
A ruaoucp L - 9:15 0.10:15 A.M.

M " 14 - 10:30 70 11:30 A .M.

NEW _PHONE DIRECTORY

An up-to-date 1!.tln|voflol-ff membere and

their phone pumbere 1e being prepared (escout'e
honor).

We wish to remind eupervisory etaff to return
informational eheete lieting thetir phone num-
bere and the numbere of their wvorkere to
Carmen Martinee at the ewitchboard.

‘Our evitohboard etaff 1e mleo aeking vorkere

to &ive thetir last names to cllonto.k It fa
difficult for our télephone operator ‘o trane-~
for a call to s vorker :wwhen a client calle and
oaly knove the worker's Pfiret n--o‘ .

STORK CLUB -

In our last {eeue of Don't Say It, Write It,

we forgot to mention the following employese
vho are oslebrating their servioe annfversaries
during the month of Naraoh...

§ Yeare .1 Year

—_— —

S8ara Bragge Anthony Jeabella
Kva Soott

Edleen Sohuteky

. Do
Congratulatione to Anthony and Orinda Small
(Nedioaid Unte) on the birth of Anthony, Jr.
(veighed in at # Lbe., 13 0ee.)...and to
Peter and Narianne Portilla (N.P.A. Food
Stampe) on the birth of a daughter, Nig

(8 lde., 10 ome,),..Congratulations aleo to
the maternal grandparente, Chuok and Olga
Luttean (Portx Amboy Bramoh Offiae).

CONDOLENCES

Oua ax-path' 44 extended to Fannie OAimes
(Peath Amboy Soclal Seavices) on' the death
of her mother, Mimie Banks. Cards can be
sent Lo

Fannie Grimes
186 Comatoch Staeet

1 A ; New Baunmawick, New Jeas 0s901



APPIN T - Continued '

. CONGRATULATIONS ‘
M! MATTERS ‘ We extend couu*uuuou to b‘uu Combates

{Recaption Desk) and to her son, Nichk.
“MONEY MATTERS AND ME," A NEW NINI-SERI!S, witt

BE PRESENTEO AT TME g/WCA OF CENTRAL JERSEY We've fust been infoamed that Nick, a jumior
BEGINNING ON TUESDAY, MARCH 20TH, AT 7:00 P.M, 4l Plscataway High ’“"ll has been appointed
THE PROGRAM 1S A JOINT VENTURE WITH THE : to the Natiomal Homon Soclety.

COOPERATIVE EXTENSION SERVICE AT RUTGERS-COOK .
coLLEGE.

THE SERIES, WHICH WILL INCLUOE ONE-HOUR PRO -
GRAMS ON SIX CONSECUTIVE WEEKS, WILL-COVER SUCH
IMPORTANT TOPICS AS CREDIT, INSURANCE, SAVINGS
ANO LINVESTING, MOUSING ANO MONEY PLANNING.

GET WELL WISHES
THE YWOA FEE FOR THE COMPLETE SERIES WiLL 8F : Ll
$8.00 PER PAMILY POR YNCA MEMBERS AND $9.00 PER . 1 naul Veintraub who hae been hoepitalised
FAMILY FOR NON-MEMBERS, OR $2.00 PER FAMILY PpER with a broken leg.
SESSION. -
Carde can be gsent to:
’ REGISTRATION (S NOW OPEN AND ADODIT]ONAL INFORMA -
ro TION 1S AVAILABLF BY CALLING THE YWCA AT . Narty Veimtraub
ot S‘OS)HT. 83 South Dover Avenue
) Somereet, New Jeresey 08873
ALSO AT THE *v*, .,

OF CENTRAL
JERSEY. AN INFORMAL DISCUSSION WILL FOLLOW, LrD

BY MEMDERS OF THE WOMEN'S CRISIS CENTER. .

[J
THE FILM ENTITLEO “HOW TO SAY NO TO A RAPIST y . G
ANO SURVIVE" WILL Bt SHOWN AT 8:30 P.M. ON »
MARCH 20TH IN THE LOUNGE AT THE YWCA - 2

_ DID YOU GUESS OUR LAST ANAGRAM???  * 2
ADMISSION IS FREE AND THE GENERAL PUBLIC IS
INVITEO TO ATTEND,

¢
5 YON, A FROSTY SHARK,..was...SHARON YATROFSKY
’ 7
" NOW TRY THIS ONE,,. ?

, DR . 6OAT  FETLT

l w A Ea— — ——— er——

L Q. | ~ 144
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OPERATION LOVE APPINDIX 71 -

Cont {nued

Now abeut jolnlnt '0:¢Aatlon Love" and
Aemembering the binthdeya o’ patients at
the Chrondcally 108 Hospdtal.

8ianthdays coming up imclude:

Apadl | - Nery Cunane
Apadl 4 - ELbent Athkinson
Apall ¢ - Julda Varga
Apail 8 - Noad 0'leany
Apadl 18 o Mae Marria
Apadl 20 - Petea Oaed

Send cards to .

Middlesex County Nos
Chaondically 120
Oeorges Road

Noath Baunswich, New Jeasey 0890t

tal fon the

Yoy don't have to send & fancy or expensive

card--a shoat mote, a (ew Lines, exprcssing
your biathday wishes will do. VYou don't
even have o madl the carda; 4§ you bainm
them {n to the office we'll send them out-
Lo the patients, A specdal box to collect
cands fon “"ORERATION LOVE® {4 available '
near the supeavdsors' message board.

var™®

RADIO CITY_ANYONE?7?

The INCA of Censral Jereey will give area
reeidense one of their laes ohancee to ses
the world famoue Rookessee on a trip to
Radio City Mueio Nall eet for Nonday,
Naroh 87¢R. The program will {(nolude she
traditional Raeter Pageant and the film

" voeeed Sworde.”

General admiesion tiokese and round trip
bue traneportation will be $8.50 for YNCA
membere and 89.00 for non-membere. The bue
will leave at 10:00 A.N., allowing time {or
partiotpante to ehop and have lunoh in the
olty before the 1:15 P.N. performance. The

" bue will resurn at §:00 P.N.

Addisional {nformation {e available by oall-
ing the YNCA at 6d5-0611.

OVERNEARD AT THE WATERCOOLER

“I'm getting my girl friend s
epacial ring for 8t. Patrick'e.Day!"™

3

PAN: “What's so epeoisl adbout 1t1"

—
b
8

H: "It has & eham rook!" v

115
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APPENDIX U

Cooperative Ixtension Service
Box 231 °
Cooks Collage Rutgers
Denise M. Matejic
Project Directof
May 1, 1978

Mear Mrs. Matejic:

We want to thank you for helping us to satisfy some of our training
needs. A special thanks to Mr. Richard Sprince whom was instructive and

was able to respend to many of our questions. Our staff has a long way
r

to g, but we are a lot wiser.

-

\\ If Mr. Sprince can bring us any new developments, we would look forward
to seeing him again.

Yours truly,

e }S n’g«\m

Nancy Galarza, Trainer .
Hispanic Economic Development

MAY 11 1979

PUERTO RICAN ACTION BOARD_INC.

\ 336 George Street
, . ]
c'm' ony Veed Now Brunawiok, N J. 08001 ..'.',"'.".::.'.?;
Tol 2018264000 0004808
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Unit Summary

Individual Learning Units:

INIT

1 - FINANCIAL PLANNING

Fact Sheet ?1 - Guidelines for Personal and Family Spending

Fact Sheet #2 - Budget Planning .

Pact Sheet #3 - Taking Financial Inventory

UNIT 11 - COPING WITH CREBDIT

Fact Sheet 74 - What is This Privilege Called Credit?

Fact Sheet #5 - How Do 1 Establish a Cro&lt ‘Rating and Why Is It So lmportant?

Fact Sheet 76 - Help! I'sm in Debt! What Do I Do?

Fact Sheet #7 - Buying a Car on Credit?

Fact Sheet #8-A - Credit Protection.for Consumers

Pact Sheet #8-8 - Credit Protoctl’n for Conlulorl -- Title VII: Equal Credit
Opportunity Act :

Fact Sheet #8-C - Credit Rrotection for Consumers -- Special Problsms Women
May Have

Fact Sheet #8-D - Credit Protection for Consumers -- Federal Trade Commission
Rules and Your Credit Rights-

UNIT 111 - PLANNING FOR PROTECTION: LIFE INSURANCE

Fact Sheet #9 - The Basics

Fact Sheet #10-A - Basic Policy Typo:

Fact Sheet 710-B - Whole Life and Endowment Policlol

Fact Sheet #10-C - Combination Plans

- Fact Sheet 711 - Policies for Every Person
Fact Sheet #]2 - Important Provisions

Glossary of Life Insurance Terms

UNIT

1V_-_FINANCIAL ASPECTS OF HOUSING

Fact
Fact

. Fact

Fact
Fact
Fact
Fact
Fact
Fact

Sheet
Sheet
Sheet

Sheet

Sheeot
Sheet
Sheet
Sheet
Sheet

713 - Important Considerations .

#14 - Consider the Cost )

715 - The Purchase Agreement and Your Lawyer

16 - The Closing .

#17 # You Have Other Housing Chojces

f18 - In's and Out's of Homeowner's Insurance

719 - What's in a Mqrtgage? Get to Know the Terms °
20 - txpos of Mortgages

”21 - al Thou.htn on Mortgages

144
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APPENDIX 8 - - Continued

-

WNIT V - MAKING YOUR NONEY GROW

v

Fsct Sheet #22 - What Saving Can Do For You .
Fact Sheet 123 - Grldollnos for Establishing Your Personal or Family Savings
Plan (for use with leaflet, "Seif Analysis for Determining

.

/ Personal and Family Savings Goals") :
Fsct Sheet 124 - Increasing Your Savings (for use with leaflets, "Differences
o in Savings Characteristics" and "How Savings Accounts Vary'")
Fsct Sheet #25 - Saving versus Investing .

Fact Sheet #26 - Investing -- Bonds

Fact Sheet #27 - Investing -- Stocks

Fact Sheet #28 - Investing -- Mututal Funds

Fsct Sheet 129 - What the Small Investor Needs to Know

Appendix
Outline and Instructions for Use of Units for participants
Unit Quizzes S

Evaliuation Questionnaire .
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® Your Money Matters — A self-study program guide for educators

@® Personal and Family Finances — A resource guide for teaching
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