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This bibliography has been’pompiled as ﬁért of a2 continuing seriles designed
to make information on relevanﬁ dissertations available to users of the ERIC
ystem® Monthly issues of Dissertation Abstracts International are reviewed"

in orde¥ to compile absfracts pf ‘dissertations on related topics, which thus

become acccssible in searches of the ERIC data base. Ordering information for

the dissertations themselves is included at the end of the bibliograply.
Abstrdcts of the following dissertations are included in this collection:

Blechman, Robert Kim .
MYTH AS ADVERTISING: AN ANALYSIS OF
PRIME TIME AMERICAN TELEVISION ADVER-
TISING USING A STRUCTURAL METHODOLOGY
BASED ON THE THEORIES OF CLAUDE LEVI-
STRAUSS

{K .

<

Browne, Louils Alban
MONOETHNICITY, MULTIETHNICITY AND
THE TELEVISION COMMERCIAL: A
CRITICAL A3SESSMENT

Burns, Timothy Matthew
THE IMPACT GF TELEVISION F60D
COHMERCIALS ON YOUNG CHILDREN

Caillouet, Larry Martin

COMPARATIVE MEDIA EFFECTIVENESS IN AN
EVANGELISTIC CAMPAIGN: A®MSURVEY OF
GOMMUNICATION IN THE CAMPAIGN FOR
CHRIST - )

Chené, Jei-Cheng®

NEDIA POLTCIES AND NATJONAL DEVELOP-
- MENTAL CHARACTERISTICS OF SIXTEEN
ASTAN COUWIRIES

Cheng, Mu-Lan Hsu

MEGIA USE AND PROGRAM PREFERENCE OF
THE ELDERLY TELEVISION VIEWER

Childs, John Hansen
TELEVISION VIEWING, ACHIEVEMENT, 1q,
AND CREATIVITY

Corcoran, Farrel John “

AN EXPERIMENTAL INVESTIGATION OF THE
TRANSFERABILITY OF PSYCHOLIhGUISTIC
PRINCIPLES TO THE STUDY OF THE SCREEN
MEDIA

Durall, Jean A.,
ADOLESCENT INVOLVEMENT WITH ELEVISION
CHARACTERS AND DIFFERENTIAL ATTRIBUTION
STRATEGIES

\

'

Fubanks, Robert Eugene
AN ANALYTICAL-DESCRIPTIVE- HISTORICAL
STUDY OF THE DEVELOPMENT OF RADIO AND
TELEVISIC:I IN DENMA:iK

Fla%t, Larry WayneJ

TELEVISION IN .THE LIVES OF OLDER ADULTS
Goss, Patricia Bellamy (i )
A POLICY ANALYSIS OF SUBSCRIBFR REAC-
TIQN T0$CABLE TELEVISION PUBLIC ACCESS
PROGRAMMING IN NEW YORK CITY

Hadley, Roger Henderson
APPLICATIONS OF COGNITIVE STYLE'AS A
PREDICTOR OF RECALL, INFORMATION SA-
LIENCE, AND ATTITUDES TOWARD TCLEVISION
COMMERCTIALS

f/
Hoffman, Mark Leslié

REMEDIAL ALTERNATIVES AND LEGAL CHAL-

LENGES TO DISCRIMINATORY TELEVISION
ADVERTISING
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Hong, Kisun Parkf Ben Kimball ‘ . ' -

DEVELQPMENTAL ASPECTS OF CHILDREN'S THE INFLUENCE OF THE STRUCTURAL CHAR-
IMPRESSION FORMATIONS OF TELEVISLON ACTERISTICS OF THE TELEVISION IMAGE
CHARACTERS : : ON.HUMAN COMMUNICATION IN INTERAC ‘IVE
. TELEVISION :
. Hurt,-William Earl :
PUBLIC RADIN- IN COLORADO: A DESCRIP-° Potter, Paul Eugene
. TIVE STUDY WITH RECOMMENDATIONS FOR ATTITUDES OF ME TEXAS FILM INDUSTRY _
' FUTURE GROWTH AND DEVELOEMENT *  TOWARD FILM STUDIF. CURRICJLUM IN '

TEXAS EINSTITUTIONS OF HIGHER LEARNING ‘
Jeffries-Foxy, Suzann: Kuuleil - e

TELEVISION'S CONTRIBUTION TO YOUNG " Reyuolds, Jean Ellkn ’
. PEOPLE'S CONCEP {IONS ABOUT OCCUPATLONS AN ASSESSMENT OF YARIABLES ASSGCIATED'
, ' WITH TELEVISION VIEWING AND THEIR T
Lichtenstein, Allen INFLUENCE ON AGGRESSIVE' BEHAVIOR OF . - ¢
THE PERCEIVED SOCIAL CLASS AND PUBLIC THIRD GRADE CHILDREN .
TELEVISION USE: A°STUDY OF THE EFFECT
OF CULTURAL REFERENCE GROUPS ON Smith, George Edward =
AUDIENCE BEHAVIOR _BROADCAST SALES: TRAINING INs HIGHER
@ ~" EDUCATION, A NATIONAL SUKVEY OF COM-
Lin, Nien-sheng ' ’ MERCIAL RADJO SALES. MANAGERS
MASS MEDIA AND NATIONAL DEVELOPMENT ' o
) "N CHINA o ) Valdez, Armando
: ' - SOCIALIZATION INFLUENCES OF. TELEVISION
McCleary, Robert Francis COMMERC[ALS ON PRESCHOOL-AGE CHILDREN
HISTORY AND DEVELOPMENT OF CABLE . R , '
TELEVISION IN BALTIMORE COUNTY Vanden Bergh, Bruce Gerard o
MARYLAND - o A COMPARATIVE EFFECTS STUDY' OF ADVER-

: TISING PUFFERY: AN EXPERIMENT

McCorkle, Suzanne -

"THE LANGUAGE OF THE SATURDAY MORNING
GHETTO: A CONTENT ANALYSIS OF THE . N
VERBAL ENVIRONMENT AND' VERBAL AGGRES-
SION IN SATURDAY MORNING PROGRAMMING

Mackinnon, Colin Frederick

THE INFLUENCE OF TELEVISION ON THE

READINESS AND POTENTIAL LITERACY OF A
PRE~SCHOOL CHIIDREN , ",

Miiler, Matthew Hark

TELEVIS1ION AND SOCIALIATICN ON

PROSOCIAL -AND ANTISOCIAL BEHAVIOR
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MYTH ‘AS ADVERTISING: ¥n Analysis of Prime Time Amer-_ - THE IMPACT OF YELE y -m o
. lcan Television Advertising Using a Structural Methodology ° YOUNG CHILDREN VISI,(}N F_OOD CO%T:;:C?:OA}?W%];M
Bzsed on the Theories of Cl¥ude Levi-Strauss ’ o, ‘ \ '
2 Order No. 7911227 " '?%NS' -Timothy Matthew, Ph.D. The'Ohio State University,
A - T ' » 20 Pe o
BLECHMAN, Robert Kim, Ph.D. New York University, 1978. v o : . .
. .,.’ 335pp. - o The ol:‘ictdt:f thl:;d study was to investigate television food
. 5 commerci.1s directed to youn X
The purpese of this study was to determine whether there \ 7 the study-concentrates onythrcge fjtllilt?;:? 'ML::;.G g)ﬁ:lil:n?:ﬁ E
is an underlying structyre in the advertisdments qf prime time %/ analysis of fcod commercials that assesses tt{e reilanco vpon
American televisipn. A methddology based on thq theories of " ten atteibutes o(‘.Pr'odu\:t Data and Sales Persuasion Techﬁiques'
the Structural Anthropologist Claude Levi-Strauss was applie (2) & test of four: and si x~year old chil¥ren’s familiarity with !
to a sample of telévision advertisemegts in order to determtre * proggtbsppaa{:inc'e/shape, product packaging, and th jingle/
“whether that artifact of American culture was similar tc the * . slogan’tsad in five particular cdreal commer::ials' and (3) pu.-
systems of mythology of other cultures. * ~ . . ent-child interaction that resulta from children se’e!ng~cortaln )
« *  Television advertisements from eadh of the major net- cereals advertjsed in television commercials and then roquest-
, works (WABC -Channel 7, WCBS-Channet 2 a'nag,WNgC-Chapnel "x ing thelr pug’h to purchase the cereals, . R .
4) in New York City were recorded'on half-inch video tape ‘\ ~Television {ood commerctals that ajred during a three-hdur
* “using a-Panasonic 3130 vided recorder, The resulting video o period (8:00~11:00 A.M.) on July 3, 197%, in Columbus, Ohio
y tape# were then transcribed using the 3180’s abil\ty to play . "v“were videotaped and then analyzed i vid&any‘to 'deter;nlm
each advertlsem\sﬂt in'slow motion. A total of 180 different ) the reliance upon ten attributes {n each commerdidl. Then a
" advertisements were transcribed in parallel columns\fpr the <; A pllot study was conducted in Pasadena, Californiz which,mea-
audio and video portighs. These transcripts were then ana- - syred childrer’s familiarity with a0 cereal products advertised,
. lyzed dicording to a structural methodology adapted from the . A decision was made to focus on only those cereal’commercials .
. writings of Levi-Strauss. - , ) z ‘ which were the most familiar to the four- and sif-year ®ld sub-
ale -'Of the total sample of advertigsements, forty -five ita pre- . . .- Jjects. The Qdata indicated that the five mnost familiar cereal
sented in this study to demomstrate the structural similarities ) products-were: Cheerios, Frosted F)."kes, Lucky \:ha‘rml, -
, . between them. Seemingly disparate examples are shown td con- v Raisin Bran, and Rice Krispies, Using this infGrmation along
'\ tain identical underlying ptrictures, and to contorng (o the pat- « Wwith procedures which were altered because of problems in
terns of a single over-all set o rules of transformatton and - soucl!ﬁg data from young children in the piiot Study, "ests of
_ presentation. It is shown that the elements of television ad- - -famlliarity were conducted with the product sample, the pack-
vertising are assigned values and meanings based on thelr * | . aging, and the jingle/slogan for each of the five cereals selected
r:_lattv‘ position with a Nature/Culture opposition. Further- ,from the pllot study. Four- and six-year-old subjects were
more, It is shown that women In advertising funcflon In a: " _* shoyn samiples of the five products, packagings, and jingles/
manner similar to the Prickster figure in traditional mythology, > “slogans, Familiarity (recognition) was determined simply by
and that the strugture of advertising ronforms to Levi=Strauss’s ‘yes/no” responses. In the final 'studg- parents of the subjects
description of the structure of primitive imythic gystems, who participated in the tests of famillarity were asked to ra-
» o A\ . ) : . . spond to two Btatements on a questionnalre, namely, (1) My
- " o, o, . o R child has requested me to purchase these cereals, and (2) 1
= MONOETHNICITY, MULTIENTHNICITY AND THE THLE- - . have purchased these cereals as.a fes ‘it of my child’s request
VISION COMMERCIAL: A CRIT(CAL ASSESSMEN? . for them. Date:from this'study wte compared with the attri-
‘ Order No. 7913865 butes of®roduct Dala and Sales Persuasion Techniques In the
. ' \‘ . first study to determine if thera was a relationship between the
BROWNE, Louls Alban, Ph.D. State University of New York attriButes within the commercials themselves and the purchases
. a Buffalo, 1979, 110pp. oo pi that parents m ide, :

This study assesses the monoethnic and multiethnic a:\t.ure . the tests of famlliarity and the .05 level of significance was
and characteristics of television commercials aimed at the "“g t:xugg?.l:‘the investigatlon, o,
Afro-American audience. Specifically, it seeks to establish ber o: co:mo:c;:llsnves;lgzﬁo; ltl;glcated that for the Fotal num-
whether or not selected commérclals can be classified as con- Little variabikty b'ot\vaen:ny llamce (‘0:‘:"1‘:;“:*‘?31?313. ihere was
. ~forming to a black meta-theory of communication paradigm and Salec Persuasion T c‘;‘ela 0;“ attributes of Product Data
modified to determine the estential “blackness”, or black ability did .th niques. X owever, significant vari-
values and attitudes, In commercials. The meta-theory con- oceur among tho attributes within each category.

. . h * L Thechi square distribution was used to ;nalyze the data in

In kagin
aiatz‘or four categories: Frame of Refprencg, Presentational i .m.m.l::s/:ltc)::nn;hta!::tz::;trn;?ga‘::dw::ftlz’it?z:;ibln §, and
Form, Structure, and Context. Each of these elements was N (g Y the three fndlces as’ well as between the responses of togrma::llg

< divided Into bj -polar categories. Frame of Reference was
classified as either style or straight; Presentational Form
was classified as informal og formal; Structure was classified
a8 vernacular and nonayernaehlar; and Context was classified &

as representative or non-representative. -

Tfn commexcials with Alf)ru-Americz\n characters were agtlon resulting from young children requesting parents to pur-
randomdy selected mfter forty -eight hours of television monl - cl ax:’o ;tjlretals which they had seen adveftised on televislon,
toring over six consecutive days on ABC,- CBS,~ and NBC- ylelcec data which indicated l'ittle &x_riabillty among U}Q five
affiliated stations in Buffalo, New York. The remalning three :::::ii ;nt::t:’::et:l:; c':r“:;:"p:r:;‘:‘;e:‘tsuf‘;’r l‘::e‘h’ Par?“;‘t’h“"

o . { ' : s - , ctual purchases of the
were selected by the zuthor in Houston, Texas. Three judge cereals. A major (inding in this investigation was the fact that

evaluated the commerctals based on the meta-theory paradigm. ) .

The Incideice of agreement among the judges was exceptionally :{ .u':nLh‘:i';;"g’:f;:;;:l’:tllﬁ‘;;ti:c";’;o:::d"l‘);hgs t’;:l;dy'. JUYS}:S/
. and » ) alned ! . nizec oth four- an

high. Among the ten randomly -selected ads four contained all st .-year old subjects suggesting that this 1s & raosl oifective

black pdrticipants. Two of these the judges concluded were
" low lnpbllck ?cmtcnt, one high, and omj? n?!xed. The other six, aspect of television food commercials aimed at young children.

~ with black and white participants, were generally determined
to be low in black content. 'r the author-selected group two
were evaluated as heing high in “blackness.” The third re-
celved a mixed rating. , , v
\ This study indicates that the symbolic character of a com- ‘
mercial indicatey its degree of monethnicity or multiethnicity.
i also {8 ‘apparent that some of the determinante can be l8o-
lated, hence promising factl . ation for Improvement ot the . ¥

O imuntcative content,
ERIC
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six-year-old subjects, The data did not, however, Indlcate that
o there is correlation between the three measures of familiarity
and the ten at;rifmtes of Product Data and Sales Persuasion
Techniques, The study which investigated parent-child inter-
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coummvz Mém,q EFFECTIVENESS IN AN EVAN-
. GELISTIC CAMPAIGN: A SURVEY OF COMM ICATION

IH THE CAMPAICGN FOR CHRIST Ordf'r No. 7913402

CAILLOUE‘I‘ !farry Marﬂn Ph.D. Unl\el‘élty of llllnoia at
Urbana,('hmpalgr-, 1978 «165pp

Thc primary purpose of this research projec: was to de-
termine‘which communication melia are most effective in ‘nn"
evangélistic persuasive campaign. 'Effectiveness was con-’
ceived in terms of degree of exposure, informativeness, and
inflysnce toward atiandance at the preaching services of the
. eampaign. The six media Included (n the comparison were
(1} biliboards, (2) newspapers, (3) radio, (4) television, (5)or-
ganizational media, and (8) interpersonal media. Two sec-
ondary objectives of this project vere to determine whether
the m¥dia which-are most infcrmative for a religious event
differ from the most Informative media for a non-religious,

non-political event and to determine which characteristics dis-
tln'nlzh respondents to an ev.mgellstlc campalign (attenders)
from non-respondents. Flifteen trained volunteer interviewers
conducted 488 telcphone interviews with residents of Madison
- County, Alabama, during the week followlng the Campaign ﬁ)r
Cht isg, an evangelistic event sponsorec by the Thurches of
Christ In north Alabama during March 26-30, 1875,

following were major findings: (1) For non-Church of
Christ menbers (N~-COC), the media with highest exposure,
in descending orler, were newspapers, téfevision, and inter-

1 sraonal wedla. For Church of CW¥ist members (COC) the
medh withihighest exposure were television, friends, church,
ane family. (2) For N~COC, television was clearly the most
informatiye medium, followed by newspapers, friends, and
radio. For COC, church, television, friends, and newspapers
'were each highly informative. (3) For N~COC, friends, tele-
vision, and family were the most influential media, For COC,
church was the major influenne. Family, television and friends
were also influential. {4) Non-Church of Christ mermbers v
showed a strong tendency to depend on the same media for in-
formation about the Campaign for Christ as for an entertaln-
ment event, the Holiday on Ice. This was not true for Chuzch
of Christ members. *(5) For N-CQOC, the moat important pre-
dictor characteristics of attendance were information received
from friends, information from biilboards, and education. For
COC, the most important predictors were fraquercy of church
. attendance, personal attitude toward the campaign, information
from family, and information from church.

These results indicate that in an evangelistic campaign, the
mass media, especlally newspapers and te'evision, are the
most 2ffective media in terms of exposure and informative-
ness. However, in terms of influance, interpersonal media
are the: most effectiva,

1

MEDIA POLICIES ANND NATIONAL DEVELOPMENTAL
CHARACTERISTICS OF SIXTZEN ASIAN Cf INTRIES
C.der No, 7902094

)‘\CHEHG Jet-Cheng, Ph. D The Ohio State University, 1978,
131pp. Advigers: Professor Thomnas A. McCain, Professcr
Victor D. wali, Jr.

This study was an attempt to investigate empirically the
media policies of 16 Aslan countries ased on the analysis of
their national aggregate data, and further to explore the posai-~
ble relationships betweensmedla policies and national develop-
mental characteristics in Asia. Five ressarch questions waere
developed to guide this research: 1, How can the Asian coun-
tries be clustered and described in térms of their media poli-’
c83? 2, What media policies typily each of the clustered
tountries? 3. What media policids differentiate the clustars
of'the ceuntries? 4, Do the countries clustered differently
‘bused on the media policles also differ significantly in terms
of their developmental characteristics? 5. What types of media
policies tend to relate signilicantly to what development.ll char-
acteristics?

Twenty indicators were chosen to deplict patterns of media
policias: media development, media freedom, media content,

O  media ownership. National developmenhl char acturlsllcs

r- ) ’

t

.\A

o

A\

weres represented by six indicators: per capita, GNP, the

. change of per capita GNP, income distribution, polmcnl free-

.

dom, physical quality of life »nd the extent of urbanization,
sntsen Asian countries wefe then selected on the basis of the -
availability of their national aggregate data for the indicators
~atabliahed,

The national aggregate d.ta from 1970 to 1875 were col-
lected when avallable, anil they ware then Q factor analyazed.
The results of the oblique rotation wece analyzed and inter-
preted. The countries loading significantly on each of the ex-
tracted factors were then taken into account for analysis of
variance, Multiple correlation was further 6sed as a method
to explore the relationships between media policies and devel-
opmental characteristics.

The major {indings of the study were as follows:

1. Three factors representing three types of media policies
emerged. 'Overall, Asian countries ware similar to a ‘rut _
extent in most aspects of media policies,

2. Ona country type identified was the talMsldn-orionud
country, which was best typified by their much greator similar-
itios in the length of television breadcasting.and less similar
in thelr annual newsprint .consumption. The second ry

type was non-television country which consisted malal,y of non-~
televisjon countries, The third country type was the newsprint
country sinco they were factored togéther primarily because

they shared greater similarities in two newsp\'lm-relatod ln-

dicators,

3. Three types of Asian media policles were distinguished
from one another by three dominaht indicators: hours of annuxl
telqvision broadcasting, the average and the change of anmnl
newsprint consumption,

“4, The'tHree country types were significantly different in
their per capita GNP and the extent of urbanization. They
were nat significantly different in their income distribution,
freedom, and physical quality of life, The newsprint country
had the highest davelopment level.

5. The levs! of'media development had significant rohnon-
chips with national developmental characteristics except in- ’
come distribution, and political freedom, The broadcasting
content, mediz freedom and television ownership were also slg-~
nificantly related to some indlcators of developmental charac-
teristics, )

Implications of the ﬂndlngs and future research’ suggut(ons
were discussed,

MEDIA USE AND PROGRAM PREFERENCE OF THE EL~
DERLY TELEVISION VIEWER Order No 7902095 °

CHENG Mu-Lan Hsu, Ph,D, The Ohio State Unharslty, 1978,
239pp. Adviser: Pro!essor Robert R, Monaghan'

The purpose of this research s to explore the elderly’s
viewing preferences when utilizing commercial television, “The
specific statements of problem include: (1) How do oider Amer-
icans use commercial television and radio today? (2) What
are the Informatioh needs and interests of the aged? (3) To*
what degree do commercial television and radio meet these
interests and needs? (4) How codld commercial television and
radio meet these interests and needs? and (5] What are the
aymeals or conutructs which describe the elderly in terms of
pi aferences for ideal programming?

To answer the first four questicns, a survey with personal
Interviews was conducted among a total of 290 subjects aged
62 or over who resided in private homes, state-supported re-
tirement institutions, and private sentor cltlzen housing insti-
tpti(m in Columbus, Ohlo. Of thdse interviewed, 70 were malea
and 220 females,

The results from the survey indicdted that the elderly relied
onh .he broadeast media extensivel. tu deal with our soclety
and the world, Thelr consumption of televiston was reiatively
higher than that of radio, As to viewing time préference eve-
oing {7:00 p.m. — 10:49 p.m,) was chosen as the most pop-lur
time segment for the elderly to watch television, whereas early
morning (6:00 a.m, - 8:50 a.m.) was the most popular for lis-
tening to radin, The seniors interviewed seemed to derive at
Jeast moderate enjoyment from all television program types
excopt poorly written Jay-time dramas, detective shows, and
programy judged violent and obscene. Older people found the

.

*
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greatpst ploasure from musle, news and public affairs on sadio
while phone-in talk shows were considered the least enjoyable,
Ap to information needs, a great number of the seniors polnted
out that the inirrmation of health care and medicina as ex-
tremely import it. They indicated that information otfered
ovar radio and television about health, pension/government pro-
gram, services/activities for the elderly, and education lor re-
tirement has been inadequate, '

To answer the last research guestion, 36 hypotheticaltele-
vision programs ba,seO(upon the results of the survey and the
programming appeals for general audience were generated in a
Q analysis.. A total of 30 subjects, drawn from the survey sam-
ple, ware einployed. The results of the Q analysis showed that
five types of viewer existed among the elderly, The five el-
derly viewer tyres included the Comedy Viewer, the Pragmatist’
Viewer, tHe Detached Participator Viewer, the Other-Direeted
Viewer, and the Transitional Viewer.

TELEVISION VIEWING, AC!{IEVEM;‘N'I‘, 1Q, AND CRE-
ATIVITY Order No, 79118848

CHILDS, John Hansen, Fd.D). Brigham Young Unwversity, 1978,
115pp. Chairman: Callhis R, Harms , : ’

It was the purpose of this'study to determine 1f there was a
relationship between comumercial television viewing and the
academic, IQ and creativity scores of secord and sixth grade
students 4t Napl2s Elementary School, The tindings indicate
a significant neugutive relationship between the hours of viewing
commercial television and’ (1} math and reading scores of gee-
ond grade students, (2) math, reading and language urage
‘acores of second grade g:118, (3) reading scores of sixth grade
girls. There was a significant positive relationship hetween
(1) hours of view ng commercial television and the originality
scores of second grade huys, (2) number of hours viewed by
second and sixth grade students and the number 8f hours viewed
ag perceived by their parents, '(3) math scores of girls in sec-

.ond and sixth graae who viewed ten hours or less than those who
viewed thirty hours or more, and (4) math scores of girls in
the second and sixth grades who viewed twenty to thirty hours
and these who viewsed gver nilrly hours of commercial televi-

. sfon. , '

Y

AN EXPERIMENTAL INVESTIGATION OF THE TRANS-
FERABILITY OF PSYCHOLINGUISTIC PRINCIPLES TO
THE STUDY OF THE SCREEN -MEDIA  QOrder No. '/901067

CORCORAN, Farrel John, Ph.D. University of Oregon, 1978,
122pp. Adviser: Dr, Willlam R. Ellfott

A semtotic approach to the analysis of communication
through the screen media may be a way to direct a systematic
enquiry into a range of urdered problems concerning how we
underatand mediated m’nssages, The adoption of a lnguistic
'noded, on whirh a semijotic approach s based, presents sonie
ifficuities, because of the difference between natural lan- R
guages and vidistic codes,. However, the possibility of discover- -
Ing u grammar which contiols the processing of mediated mes -
siges can be hased gn the techniques of taxonomic Hnmtlﬁtlcs,

The first task o constructing a prianunar of the Invarciant
features of {ilin and video is the {solation of the minimal unit
ol such & prammar, Uilm-making Seadition sugpests the shot
a8 the unit, but there {8 no proof that it has any psychological
reality, that is, that it is w unit in the pereeptual analysis of
amessage by aviewer, Poycholinguisties suggests o way of
testing whether the shot has o hivh psychological colerence: '

A fnterfering stinmmlus introduced intg o speech sequence fu
mislocated by subjeets i it oceurs within o grammatical unit
Mli(‘h redsty dntervaption from extraneoug sipmals,  This
methoed hoas ben suecessfully aved to demonstpate the psyeho-
lovteal tealdity of peneratwe svonoure, s adaptation to vidas -
tics does not presuppoas the existence of 4 gramim o but rather
is umed to cxamine the minimal unit of guch 2 pra r.

An experiment waa desipned to teat the transferability of
the method to television, Shats wore distinguished from each

Q@ v dn termn of camera-toaub ect distance, this being one of W
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the most salient characteristics of television shots. Flashes
of white light were incerted wnto sequences of shots in the fol-
Jowing four ways: in a close-up which was followed by & me-
dium shot, and In 2 close~up which was followed by a long shot;
at the boundary of a clc )-up and a medium shot, and at the
boundary of a close-up and a long ghot.

The resulting e jperimental design was a 2 x 2 latin square
in which two groups of subjects were exposed to sequences
which had flashes either In or betiveen shots. The shots had
two levels of abruptness ot change. Sixty-one subjects were
run individually. It was hypothesised, based ~n psycholinguis-
tic theory, that (1) within-shot lashes would be subjectively
displaced to shot boundaries, and (2) between-ghot fiashes
would be located with a high degroe of accuracy, Nelther hy~
pothesis was supported. . Reascrs for the faflure of psycho-
Mnguistic principles to transfer to screen media probably
are grounded in differences between the visual and the audi-
tory perceptual systems,

ADOLESCENT INVOLVEMENT WITH TELEVISION CHAR-

ACTERS AND DIFFERENTIAL ATTRIEUTION STRATEGIES

Order No. 78332%0

DURALL, Jean A., Ph.D. The University of Wisconsia—Madi-
son, 1978, 242pp. Supervisor: Professs - Steven H. Chaifee

_ This was an exploratory study focusing on adolescent in-
., voivement with telavision Characters, attributions about the

. causes of television chiracter’s hehavior, anq their relacion-

ship. Involvement was conceptualized as two mutually ex-
clusive levels: recognition, or feeling that you know the char-
acter; and, {dentification, or wanting to be iike the character.
Attributions were corisidered as ascribing caugation to either
factors in the person (dlspdsltlooal) or to factors in the gitua-
tlon, It was predicted that recognition should lead to' more
situational attrivutions while {dentification would produce
.more dispositional attributidns. Other varlables were grade
of subject (sixth or tenth), sex of subject, sex of television
Character, and, either adult or adolescent status of the TV
characters, :

Data were collected'in personal interviews with 82 sixth
graders and 88 tenth graders drawn from a probabtiity sam-
ple of gtudenta attending two area middle and high schools.
Interviewing was conducted by advance undergraduate and
graduate students enrolled in a research methods course,
Questioning focused on three specific situation comedy pro-
grams: Happy Days, One Day at a Time, and Welcome Back
Kotter. :

The general'findings indicate that involvement, at least
with sltuatlpn comedy charactess, is not very extensive. The
recognition aspect ol involvement, or feeling that you know the
character,.is more generalized than is identitication, or want-
ing to be like the character. The most striking finding was
the strong indication that these two aspects of involvement are
not independent, as theorized, but that recognition is a neces-*"
sary condition for iuentification. There was some, support for
grade and sex differences {n both identification and recognition
but these were not substantial except in the case of same-sex
and cyoss-sex ldentification. . ,

Considering the attribution measured alone, the evidencs
which emerged was more specyltative. Thare was no indica~
tion of any relationship between measures of attribution across
different television shows although there was some tencency
for similarity between characters from the same show. A sec~
ond finding was that, in general, attributions about television
characters refer more to situatidnal factors than to personsal
qualities. Much of the analysis and discussion surrounding
the attribution measured involved different attampts to estab-
lish the reliability and validity of those measures and the ag-
aoclated [indings.

Little evidence for a significant relationship betweea level
~f involvement and type of attribution was found. Therv was
aome indication of a positive relationship between recognition
aid sitvational attribution but this trend was reversed for two
of the six characters studied. In genéral, the results refiect
more heavily on the separate concepts of involvement and at-
tributtun rather than on any relationship betwean the two.




AN ANALYTICAL-DESCRIPTIVE ~HISTORICAL STUDY OF
. THE DEVELOPMENT OF HADIO AND TELEVISION IN
DENMARK Order 1o, 7902506
EUBANKS, Robert Eugene, Ph.D. The Pennsyivania State Uni-
versity, 1878, 203pp. Adviser: Harcid E. Nelson

This study has as ity major conc srns: the development of
the management and authority structure by which Dandsh broad
casting operates; the development of programming and the |
changes which have taken place in the programniing structura
of rzdlo and television; and the forces which have exerted an
influence in bringing about change in the hroadcasting systam
in Denmark,

Danish broadcasting was.given direction in its hegiming by
# few men who placed primuary emphasis on the artistic ele-
ments of the culture. Tne philosophy of Danish broadcasting
has been that the culturul level of the masses must be ralsed
by the programming of the med:a. The last 20 years has saen
a movement away from tats basic assumptién in the direction
of fulfilling the demands for more light entertainment desired
by the general public. This movement took place as less eon-
trol over programming was exerted hy the person in charge of
the day-tp-day operatior of the service,

Several forces hove been at work o bring about change
within the siystem dnd the structure by which it 1s controlled.
In the early years of the system’s development the listencrs
whn had formed clubs to encourage Wroadcasting had a strong
infiuence on programming dnd operaticn. ‘rhe influence of tha
clubs diminished as the pulitical power structure recognized
the potential of broadcasting fus “ringing change In the soclety
and, therefore, extended through logislation, its ability to in-
fluence the direction of the svstem. Although the political party
in power has been able to bring change in structure, it has not
been able to tontrol utilization of the media by oppds'y}grpolltl-
cal groups, The charismatic quality of party leaderd-on tele-
vision has proven an advantage to néw and small political

]

groups and has brought abput major realignment of party power.

The growth of outside programming is a major factor in the
changes which have taken place. Ranmarks Radio, unable to
produce more of {ts own programming because of budget and
available talent, has turnei *n outside sources to fill the gap
created by demands for mote and varied programs. There are
strong indications that the amount of outside programming is
a major factor in creating dissonance within the society.

This study indicates that there is a need for further re-
search in the areas of: audiznces for_competing programming;
the influence of the media in specific areas of cultural change;
and the political values and commitment of the indlviduals who
are appointed to represent the various cultural and societal
groups on the Radio Council.

TE LEVISION IN"\‘ THE 11VES OF OLDER ADULTS
Order No. 7903902

FLATT, lLurry Wayne, Ph.D. University of Missouri - Colum-~
5

bia, 1978. 149%p. Supervisor: Dr. Arni T, Dunathan <7
“

Purpose .

The general purpose of this study was to expand the present
lnowledge about older adults in the Senfor Citizen Centers
sponsored by The Saivatinn Arniy in Tulsa, Oklahoma. The
study wus specilically deslgned to provide information ubdut
television as an environmental factor affecting vhe older adult

- population in The Saivation Army Senior Citizen Centers in
Tulsz, Oklahoma. ’

Metiwd

The satuple or this study consisted of one thousand older
adults who were randomly celected from partitipants of the
Centers. An instrument was designed to collect data about
television (n the lives of older adults and distributed ta each
participant through the Center Dir-ctors. The dala secursd
from the instrnment were coded and key pundlsd for analysis
Ly the University of Missouri Computet Conter. The Statistical
Darkage for Soclal Seiences was utilized lor frequency count

)
Elq nean scoras relative to the reseaveh questions,

L]
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Conclusions

-

The results of this study showed that the population pre-
ferred to watch concrete and non-fictinnal television programns;
they felt that television violence exemplifies crime in the cities;
they felt that the rolea gn televigion portrayed by older adults *
were not major roles and that there is g need tor niore major
adult roles in television programs, The population did not con-
glder current televisjon programming as satisfactory, Cur-
rent television programniing was not meeting the needs and
interests of the oider udults, Older adult males preferred to
watch television from 6:00 p.in. until midnight, and older adult
females preferrec to watch telavision from noon until 3:00 p.m.
Most of the older adults agreed that tetevision fulfills a com-
panionship role, however, those who were married disagread,
Older adults in the population who were single or widowed
agi eed that television fulfilled compaidonship role, as did
those in fair or poor health,

Recommend ations

’

Television programming should be changed to better serve
the needs and interests of older adults. Particlpatory tratning
programs should be established to help older adults understand
how television may affect their lives, and studies should be con-
ducted to deterimine the impact of television programing on
the older adult population, :

A POLICY ANALYSIS OF SUBSCRIBER REACTION'TO
CABLE TELEVISION PUBLIC ACCESS PROGRAMMING IN
NEW YORK CITY , Order No. 7911241 °

GOSS, Patricia Bellamy, Ph.D. New York University, 1978. \
153pp. Chalrman: Professor Terence P. Moran ’

-~ .

The ability of cable television systenis to provide the publie,
through public access channels, with an alterrative medium of
communication from that of homogeneous commerclal broad-
cast tefevision was the focus of this study.

In“1972 the Federal Communications Commission mandated
that all cable systems operating within the top 100 U. 8. mar-
kets, must provide a public access channel. The pub}it access
channel must be avallable to the public on a “first-come, first-
airved” basis. Publle access channels have been operating In
New York City since 1970 because of local franchise arrange-
‘nents required by the city. This study solght to analyze public
access channel programming in New York City by determining
the objectives of the FCC in requiring public access channel,
programming and then surveying cable televisjon subscribers
to determine to what extent the objectives were being et from
an audlence perspective. The final portion of the study devel-
oped policy recommendationg for the future development of the
concept of public access. ’j

The investigator examined all public documents presented
before the FCC which contributed to the FCC decision. The
positions of various public intersst groups were examined, as
#as the FCC decision itself. From this investigation five oh-
jectives of public access channel programming were isolated
They were: (1) citizen participation in community dialogue
through a mass medium, (2) promotion of diversity in tele-

- vision programming, (3) advancement of educational and in- '

structianal television, (4) Increasing informational services of
local government, and (5) Increasing access'to the media®
These objectives formed the basis for the developnient of a
survey instrunient with which to ascer' iin the reaction of cable
subscribers to public access channel p egramming.

A telephone survey of over 400 sub:cribers to Manhattan
Cable in New York City was conducted durlng December of
1977. The results of the survey indicated that over one-half of
subscribers were.aware of the concept of publit access, dnei
third of suhscribcrs viewed public access programming regu-
larly, and that 15% of subscribers listed pub fc accoess ag @

reason for gubscribing to cable television, The results furthér
indicated that cable subseribers wh were aware of the concept
of public access view public aecoss programs more feequontly,

view niore divers types of programs, and view publi€ access




o
programs for information and educational reasons in addition
to entertainment reasons in higher percentages that typical

* aubscribers not involved In the concept of public access.

A comparison of the survey results with the objectives of
public access programming indicated that the objectives were
being met to a substantial extent {rom the perspective of cable
telavision subscribers. On the basis of the results, the inves-
tigator made the following recommendations for the future de-
velopment of cable television public access policy: (1) To the
extent permitted by its enabling statute, the FCC should en-
courage and enfurce the present access requirements on a
nationwide basis, but (2) That additional regulations pertdining
to the turther expansion of public access policy by the FCC
are neither necessary nor desirable. The study concluded that,
in a limited sense, public access policy has provided the indi-

* vidual citizen with a viable alternative to the monolithic power
of broadcast television.

APPLICATIONS OF COGNITIVE STYLE AS A PREDICTOR
OF RECALL, INFORMATION SALIENCE, AND ATTITUDES
TOWARD TELEVISION COMMERCIALS Order No. 7311151

HADLEY, Roger Henderson, Ph.D, The Unl,versﬂy of Okla-
homa, 1978, 147pp. Major Professor: Dr. Lynda Lee Kaid

It is the proposal of this study to explore z.number of dif-
ferent possible frelationships between cognitive style and var-
lous cognitive and affective reactions to television commer-
clals, The concept of cognitive style in this investigation seeks
to describe individuals in terms of such variables as prefex- "
ence for visual or auditory symbols, willingness to accept ‘the
inflaence of family figures or peers, and preferences fpr dif-
ferent modes of mental processing in order tg derive meaning,

Specifically, the study attempted to compare major and

. minor cornitive style orientations of theoretical visual lin-
guiatic, tneoretical auditory linguistic, and qualitative jvisual
for differences in information recall, ider¥fication of salient
issues, and attitude toward a serles of political television com-
mercials, The results failed to indicate that subjects with a
majork cognitive style orientation recalled miore information
or identified more salient issues than did subjects with a minor
cognitive siylé orientation from a television commercial which
reflected thé same cignjfive style orientatior  The results of
the study did provide evidence that cognitive _le is not re-
lated to attitude nreference, The findings indicate that the re-
Lationship of cognitive style and response to television nmes-
sages {a still exploratory which deserves the attention of
additional research tn mass comnfunication, -

vy
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BEMEDML ALTERNAPIVES AND LEGAL CHALLENGES
TO DISCRIMINATORY TELFVISION ADVERTISING

s Order No, 79015(;»‘

HOFFMAN, Mark Leclle, Ph.D. Case Western Reserve Upi-
versity, 1\78. 98pp. .
\

\

This paper 1s a review of the available legal and quasi-
legal remedics to television advertising which are available™y
to a minority or speclal interest group, An analysis of the
available research and ifterature as to the prevalence and ef-
fects of sex discrimination was usedaas a vehicle to demon-
strate the alternatives available in any challenge to television
advertising and to evaluate the procedures and effectiveness
of each alternative, b .

Telavision is universally recognized as the most prevalent
of the mass media in terms of numbers of persous exposed to
it on a regular basis, The studles reviewed concluded that
television adverticements overwhelmingly poriray women as
secondary or subservient to men in virtually all situations and
activities, Women are thus stereotyped fato roles which only
reflect a very gniall portiun of their current status in society,

Considering the extensive exposure to television of mont of
the population, many hehavior theoriats have hypotheaized that

_televiston's capacity to teach or reinforce makes it one of the
strongest Influencing factn in the soclalization process, The
:‘T’m&lly blased advertisements found on televielon thus may

ERIC
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cause significant behavior learning of gsexual ste ‘eotypes which
are contrary and perhaps detrimental to the actual societal
status of women, )

Remedial legal alternatives available to women and others
objecting to television advertisements include the adminis-
trative processes at the Federal Communications Commigsion
(F.C.C.) and the Federal Trade Commission (F.T.C.) and fed-
eral civil rights laws. Many F.C.C, complaints formerly were
examined within the framework of the fairness doctrine, The
falrness doctmine, an operating requirement imposed on broad-
casters by the federal government, requires broadcasters to
alr controersial issues of public importance and to broad-
cast differing views on these issues. In 1974, the ~.C.C. ex~
empted standard product advertisements, the va. najority of
commercials, from the doctrine, In addition, the U.S, Supreme
Caourt has given First Amendment protection to this t of ad-
vertising. . I\

Even without the fairness doctrine, complaints and license

. challenges may still be filed with the F,C.C. and women’s
rights groups have on occasion been remarkably successful,

' The F.T.C. is empowered to regulate against deceptive or
misleading advertisemen.s, Although in order to exercise its
authority the nature of a product must be deceptive and not
merely the context it is advertised in, recent expansionist
trends at the F.T.C. indicate a possible widening of its role to
include broad social reform,

This study concluded that community based action using the
F.C.C, complaint proces: as a pressure point is the most
effective remedial approach, By forming a unified coalition
of women's rights political groups in a televisiop station’s
broadcast area, sufficient economic and political pressure can -
be brought upon a television licensee to force it to make
changes in its broadcasting policy. These changes are typi~
co’ y reduced to written broadcasting policy reform agree- _
ments between individual television licensees and the coalition
seeking changes in the portrayal of women in television ad-
vertising and are filed with the F.C.C, Although there is suf-
ficient law and theory to continue to pursue other rerm dies,
substantial policy changes in the administrative agencies and
the courts must occur before corrective government action will
be available,
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DEVELOPMENTAL ASPECTS OF CHILDREN'S IMPRESSION
FORMATIONS OF TELEVISION CHARACTERS
| Order No. 7912023

. > HONG, Kisun, Ph.D. University of Minnesota, 1978. 216pp.

This study examined the impressions children form of tele-
vision characters. The key question was whether children of
different ages and sexes form different types of impressions,

Gulded by Piaget’s theoretical framework, this study ana-
lyzed differences in children’s impression formation at the
concrete and formal operational stages. Children’s free de-
scriptions of their favorite TV characters were discusded in

. terms of differences in their organization, accuracy, and ab-
straction levdls. ‘ -

ln order to uperationalize the developmental constructs of
interest, particularly those ‘which deal with differences between
the concrete and formal operational stages, three age groups
of children--second, fifth, and eighth graders--were sampled.

* The level of abstraction contained in each child’s descrlp-
. tlon was determined by examining the number of assertions  *
- the child made about physical/soctal tdentity, general behavior,
. «and persgonal traits of characters.

The data sugpested a devélopmental shift toward increaged
use of personal trait assertions. This shift was most apparent
betwaen the [ifth (concrete operaticnal stage) and eighth (formal
operational staye) grades, aspecially among girls,

The degree of organization in children’s chararter degerip-
tions was determined by examining the overall scheme that
each child used in deseribing them. The basis [or judging the
degree of urpanization was the pregence of a semantic rela-
tionghip betwern two or more assertions in the description,
Semantic retafions) pe werd = tegorized in terms of whether
taey represented un svidentiary “atuabational conditional, or
causal Hnk botween twa o1 noore assertions

.




The data suggested that the degree or organization increases
with age, the shift being most ma.ked between the fifth and
" eighth grades. Also, girls' impresstions become more or-
ganized than boys . between these periods. .

In addition to this categorization of semant ) relationshigs,
#squential assertion patterns were also identiffed. We iden-
tified three dimensions on which the organization of impres-
sions differed. These were: length of the description; different
abstraction level assertion sequences; and the abstraction level
of the initial asgertion. ' .

There were no age-related differences in the length of de-
scriptions or sequential combinations of different assertion
abstraction level. However, eighth graders tended to start
their descriptions with personal trait assertions, which repre-
sent a high level ot abstraction, more often than the second and
fifth graders. :

According to our data, with age, children make increasingly
abstract and organized character impressions. This change is
especially pronounced between the fifth and eighth grades, sup-
porting our hypotheses based on Plagetian cognitive devefop-
mental theory. )

With regard to sex differences, this study suggests that
giris experlence relatively clear developmental changes In
thei: verbal descriptions of TV characters between the flifth
- and eighth grades. These gex differencés may be due to the
‘diiferent soclal expectations which are placed on boys and girls
and their subsequent afdjustment to these. '

The accuracy of descriptlons was determined by assessing
how accurately each child estimated the ratio between charac-
ters’.pro-social and aggressive behaviors. The levei-of ac-
curacy was defined as the difference petween the chlidren’s
. estimatex’dnd pro-social/aggressive ratio values which were
' computediby means of program content analyses. With the ex-
ception of the second grade boys, all of the children shared
similar accuracy levels, . ©

_ With age, however, children (especially girls) tended to-
evaluste TV characters as’being more aggressive. Also, with °
age, perceptual bl es due to [iking of characters decreased:
this shift was most apparent between the fifth and eighth grades.
This implies that stage-llks developmental changes alsc o¢-
curred in the children's perceptual biases due to their liking of

acters. . .

This study suggests that children’s information processing -’
of TV, character attributes depends on the cognitive apparatus

y bring to the TV viewing situation and that their Images of
characters vary considerably depending on these cognitive
structures,

PUBLIC RADIO IN COLORADO: A DESCRIPTIVE $TUDY
WITH RECOMMENDATIONS FOR FUTURE GROWTH AND
DEVELOPMENT : Order No, 7902832

HURT, William Earl, Ed.D. University of Northern Colorado,
1978, 315pp. :

Statement of the P roblﬁrﬂ

While the majority of the states in the United States ure al-
locating state funds to public broadeasting, Colorado {8 not part
of the national trend, This Iy due, in part, to the lack of a *mas-
ter plan” for the development of public broadcasting (n the state,
This study forms a bade lor such a plan, informing the Inter-
ested reader and the Colurado’ Legislature about public radio,
offering justification for state financidt assistance for public
radly, and recommending a system and method of state ;lhan-
clal assistunce for public radio. The future of public broud-
casting {tn Colorado will probably depend on some linancial ag-
sistance from the state government. !

Procedurs and Method

Betwaen April and Septe inbar, 1977, curveyy were distri-

buted by mall to public ruadio stations {n the United States. In
" addition interviows were arvanged with city government and

pubilie radio station offictald ju Colorado, The data gatheved
ln these surveys ad imterviows pravided the haue of diacyssion
for this study,

A review of cavrent Htoratues plus the author's ovwn knowl-

QO of e whiert complenented the naln heady of the tokf,
&

A

Results_

The firdings indicate only 48 percent of Colorado’s posula-
tion can receive full-service public radio while comparatively
approximately 70 percent of the United States population can
receive this service. Alyo, public and commercial radio can
coexist in a community by complementing and supplementing
one another, Clty officlals |ndicated a need for public radic
since it henefits everypne, especlally minority interests.

Colorado could afford public hroadcasting based on the
state’s ~conomic gror h and population tax hase, Operation of
a full-service public radio station one year would cost each
Colorado citizen approximately-three cents per station, Exist-
ing stations currently receive most funding from nonstate and
less than stable sources, To maintain these stations, as well
as expand the number of statioris to serve all Colorado cmn'r?a,
funding must be secured from a variety of sources, including
the state, Stability and service, té the public by improving
*quallty of life” are the basic arguments supporting the use of
state monies for public broadcasting,

/

" Conclusions

The conclusions of this study wev short-and long range rec-
ommendations for the Colorado Leg®8ature hased an the data
gathered, . .

The shortyange reco%mehdauons included establishing a
state commission or agency, representing all areas of Colorado
and public broadcasting entities, to caordinate the finane ‘g and
development of public radio. . I'nis commission or agency would
recelve, screen, and analyze k\fh(ling requests from all appli-
cants with recommendacions for diretut funding to the licensees

* from the Joint Budget Committes, '‘Recommendations also in-

cluded establishing of minimum criteria for siations eligible to
recelve stat : finuncial assistance and providing interim funding
to existing full-service radio stations while the commissian or
agency is formed, - .

Several long range recommendations were made for the
years 1979 through 1984, The state should sompjete an engi~
neering study for state coverage which iucludes  Foderat Com-
munications Commission application for in¢reasing power of
existing Stations, Joint production facliitles shovld be estab-
lished for broadocasting eventg that have stilewlde interests,
Existing stations should become intarconnected and translators
Or new stations activated to provide statewide coverage, FM
Sub-carrier Subsidiary Communications Authorization service
10t special interest needs should be establighed., Finally, the
current master plan should be evaluated ans 5 new pl*n pre-
pared for the years following 1884,. ' ’

These recommendations establish a tase s stem for coor-

“dination of state activities in public radic. State support wou

then be given only to stations demonstrating that they are pro-
viding educational, informational, and cultural services to their
communities. Future growth ¢! public radio could then be re-
alistically developed, - :
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TELEVISION’S CONTRIBUTION TO YOUNG PEORLE’S
CONCEPTIONS ABOUT OCCUPATIONS Order No. 7908749

JEFFRIES-FOX, Suzanne Kuulel, Ph.D. University of Penrsyl-

_ vania, 1718. EBQpp.fSupervisor: Larcy P. Gross

Statement of Problem
This study investigajes television’s contribution to occupa-

- tlonal soclalization through an examination of young people’s
“developing concept! .8 about'six medical and faw-enforcement

occupations. The study seeks to answer two ‘research ques-
tions. First, does television appear to be making a contribu-
tion of any importance to young penple’s conceptions, about oc-
cupational roles? Second, does teievision make a distinct
contribution, or I8 it merely reiterating or relnforcing ideas
that are presented through other scurces?

: ¥

)

Proéedure and Methods

Iy personal {sterviews 218 junlor-high-school stu lents were
asked what they know and thelr aources of kiowledg : about six
occupations: pollce officers, lawyers, judges, docturs, para-




2

!

modies aad peychistrists. Rather than accept st face vatue
respondents’ attributions concerning from what sources cex -

‘taia comceptions derive, a correlational analyels was ampioyed.

Respondents’ descriptions of the occupations were corroisied

with their assesement of whether televisai-n provided any laor-lf -

edge st all about that occupation: Statistical procedures pa- -
tialled out effecte of social factors and sources of know’edge
other thaa television, P

Findings

Respondente spend more of their waking time watching tele-
visiop than doing anything elss, prefer fiction to any other for-
mat, and frequently talk about television programs. Yor all
occupations investigate, television is by far the mo.t fre-
Quently-cited source of hrowledge. The most prevalent stereo-
types about the law enforcement occupations are consistent al-
most estirely with televieion portrayals: This was less so for
the medical occupations. )
- Exposure to large amounte of television was found to culti-
vate waye of under sanding and describing the world that are
consistent with:conventional interpretations of social reality.
The independent Influence of exposure to television portrayals
of particular occupations is most pervasive and ¢ rongest for
those occupations that young people learn about aiinost exclu-
sively through televielon. Television portrayale cultivate the
most widely-shared stereotypes about thoss jobs for which
they are the matr sourcs of information, and less widely-
shared stereotypes about occupations for which television is
One® source among othere, : '

Television’s influence on conceptions was found to be strong
in three areas related to the entertainthent context of television
portrayale: understanding of an emotional/intellectual dimen-
sion to a job, knowledge about personal characteristics of job
incumbente, and broad definitions of the work. Television’s
influence is iess strong for aspects of jobs that are more
equally accessible through television drama and through real-
life encounters: attributee of the job itself, behaviors the job
demands of its incumbents, and visually-linked stereotypes
about demographic characteristics of job incumbente.

Television’s effecte on stereotypes appear to operate wii'iin
the framework laid by sex-role soclalitation, While both b sz
and girle who have seen television portrayals are more likeiy
thana the othere to.understand psychological demands of the
jobs, televieion cultivates framing these demands in intel-
lectral terms among Loys and in emotional terms among gir'a,
Exposure to portrayals cultivates an appreciation of money
and wnrk houre in boys, but not in giris. .

Conclusions -

Television does appsar to be making an Important and dis-
timet comtribution 19 young people’s conceptions about occupa-
tional roles. The context of television portrayals, l.e., narra-
tive fixtion, shapes the social reality of viewere. Young people
leara act caly the specific information about jobs but also the
dimensions In which soclal reality ehould be understood.

Since many televielon-derived imagee cannot easily be dis-
coafirm:ed through day-to-day expaerience, these aspecte of oc-
cupatinnal stereotypes may go unchalidnged. Beliefe derived
from {elevision may bias interpretations of information from
other sources, in that new Information must be assimilated:
into e already existing stereotype. Further, knowledge gained
throagh television may have long~range effects by providing
the Hasis for interaction,

THE PERCEIVED SOCIAL CLASS AND PUBLIC TELE=-
VISION USE: A STUDY OF THE EFFECT OF CULTURAL
REFERENCE GROUPS ON AUDIENCE BEHAVIOR

SR Order Nou, 7000?75

LICHTENSTEIN, Allen, Ph.D. The Florida State Universi(:
1978, 138pp. Majur Professor: David J, LeRoy

The rabationably hetween people’s sell percetved soclal
clans ang their use of public television 18 analy.ed in thia study,
Paccelved aoclal class is the {ndividual’s subjective view of
his own class standing, It was hypothesized that people with
%) “igh class sell image would be more lkely {0 watch public

Mc‘vvmlm'than those with a diffecent view of themnelves,
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. The theoretical base of this study comes from the uees and
gratificptions perapective of medla research’and from refer -
snce group theory, Uses and gratifications approaches media

research by searching for the Peasons that people choose cer-
tain media. Reference group theory. logks to the groups to.

which a person gnychologically aligns himself. ;According to
‘reference group theoxy, an Individual will @3opt the attitudes,
tastes and-behaviors of those groupc, He dofs this to retn-
force his identification with them, . :

A synthesis of these two approachés states that one moti -
vation for media choices is to reinforce réference group af-
fillation, Public television 1s associated with higher class
people. One raotivation for public television viewing is to re-
inforce an individual’s feelings of being part of this growp.

THe relationship between people’s subjective perceptions
of their social class and their use of public television was ex-
plored in a survey conducted in Tallahassee, Florida, The re-
spondents were asked about their public television habits, They
also rated themselves on how they view their own social class
standing, In addition, they were asked tp state their feelings
about the major determinant of social class, !

The data were analyzed through a series of two stage dis -
criminant analyses procedures, The purpose of this procese
Wwas to see how demographic,and percelved social ¢lass vari-

. ablee could discriminate between viewers and non-viewers of -

certain types of public television programs. In the first stage,
the demographic variables were entered into the, equation. The
percelved social class variables were entered in a stepwise
pxc‘oce(.sz < *uring stagé two of the discriminant analyses.

The resw s indicate a certain perceived social class ele-
ment involved with public television “lewing. By itself, having
a high class-self image shows litle ability to disgriminate be-
tween viewers and non-viewers of public television. However,
when the major determinant for making social class judgments
18 also taken intg'account, a pattern emerges where having a
high class sell image based on a particular criterion shows an
Association with viewing a pacticular type of public televielon:
program. Having a high class self image based on education
is assoclated with viewing cultural programs; a high claes self
Image based on ecénomic factors,with viewing information
shows; and having a_high class self image based on personal
values, with watching public affairs programs on public tele-
vision, Thus, while the basic hypctheats of this study wae sup-~

ported, the results. indicate a more complex phenomenon than
originally thought, . )
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MASS MEDIA AND NATIONAL DEVELOPMENT IN CHINA
; Order No. 7823073

£

LIN, Nlen-gheng, Ph.D. The Unliveraity of Wisconsin-Madi-
son, 1978. 215pp. Supervisor: Professor Don R, Le Duc

This dissertation attempts to anzlyse the hir‘ory and de-
vviDpment of mass communications in modern China with
p. rticuler emphasis on the character ard effects of modern
Ch.ina’s approach to national development after 1949. The work
begina with a study of the cffects and character of mase com-
munlication systemns introduced by forelgn inventors before
19489, particularly radio communications, the press and motion
pictures. These early efforts are then comparad to thoee ini-

tiated by the communist state from 1949 to the present,

By relying on the initiative of the masses rather than indi-
vidual economic adventurers, by relying on the *capital of haman
effort® rather than foreign credits and monetary ald, and finally’
by emphasizing seif-reliance and localism rather than central -
ization of efforts, rrodern' China is shown to provide a distinctly
unique, and essentially non-Western, approach to the develop-
ment of 2 mass communication system,
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HETORY Al DEVELOPMENT OF CABLE TELEVISION
AN BALTTMCRE. COUNTY, MARYLARD

Order No. 7908733

McCLEARY, Robert Francis, Ph.D. Ohio University, 1978,
40475, Director of Dlpsortathr)n: Dr. R_oderlck D. Rightmire

In 1872, The Federal Comﬁ:nunlcauons Commisaion adopted
the Third Report and Order which had the‘ef[ect of eatablishing
a three-tiers2 level of authority over the cable television in=~

., dustey, and formally opened the major television markets to

full cadble deelopment. While tiie federal agendy retained
most of the regulatory authority, it delegated to the respective
atates and local govérnments the impoaing obligations of dvaf:--
ing franchises, implementing the franchising procers, deter~
mining the quality of serviies rendered and establishing sub-
scriber fates. In order to monitor the performance of state
local autherities and to maintain the integrity of the federal
regulations, the. Commission provided for a certificatipn pro-
cedure. a ’
TWe purpose of this study ig to examine a timely and sub-
s dal franchising procedure in a major ‘elevision market to

" see how the governing body approaches its regulatory obliga~

tions and whether its efforts prove or disprove the wisdom and
practicality of ti@ FCC's shared system of authority over’
cable telavision. A secondary goal of the study is to docu~"
momt how major cable companies approach the introduction nf
CATV, idto major broadcasting markets.

4a historical sxamination of the franchising process that
took place in Baltimore County, Maryia-d, from Decomber of
1971 to April of 1975, was conducted. Although portions of the
County were within several television coverage zones, the
County Council viewed the 3ix hundred sovarv mile area as
one Incovporated community subject to a single cable franchise.
Newspaper articles and trade publications were used to develop

* & framework for the study. Examination of letters, nteroffice.

fhumorasda, proposed and adopted legistation, franchise appli-
cations, advicor reports and public hearing transcripis pro-
vided primnry source material for the study. In addition; an-
examination of the documnents filed before the FZC relating to
the application for the cactificate of compliance, was conducted
to cocmplete the case study. ' . "
It {8 concluded that the Baltimore County Council, actins as

‘he sole icgislative body for the incorporated jurisdiction, '

Jrafted an acceptable franchise ordinance that met the needs
of the county residents. Borrowing from several mndel fran-
chises anvi a critically praised ordinance drafted for Arlington,
Virginia, the County:Council compiled an ordinince that en-
compasse! what was considered to be the best of each docu-
ment. .

It {s further concluded that the County Council possessed
the chpacit to conduct a proper and thorough franchise pro-
cesding. In spite of its capability, however, the council erred
by failing o properly anticipate the size and scope of tRa tagk
it had obligited itsell to complete. Unrealistic deadlines and
restrictive schedules, is part prbmpted by the threat of state
preemption over cable franchising, contributed to an inefficient
and, at times, exasperating proceeding.

The stucy algo-reveals that the County Council made a satis-
factery selection from amonyg the applicants, based uponqualita-
live criteria that were relevant to the counctl’s frame of refer-
ence. While all applicants met the minimum quantitative
qua'ifications, onily two companies performed ascertainment
sur.eys and offered substantial lcal programming proposals,
Of the two noted companies, only one offered true local control
over the cable system,

From the evidence examined, i* is concluded that the County
Council did not show f..oritiam toward any one applicant. Be-
cause of the number of politically inftuential residents that
were associated with the various cabie companies, the couneil
mude a concerted effnrt to render an objective decision.

It is finally concluded that aithough Baltimore County ful-
filled its franchising obligations, the FCC failed to execute its
resioneibilittes in an effective manner. A tims-consuming ef-
fort to gain Commi{ssion certification transpired because the
FCC misled several rable companies and the County Council
and rande no elfart to correct the misunderstanding until a
certificats wus applied for.
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THE LANGUAGE OF THE SATURNAY MORNING GHETTO:
A CONTENT ANALYSIS OF THE /ERBAL ENVIRONMENT
AND VERBAL AGGRESSION IN SATURDAY MORNING PRO-
GRAMMING Order No, 7903073

MCCORKLE, Suzanne, Ph.D, University of Colorado «t Boul-
der, 1978, 287pp. Director: Professor Harold Hill

The potential effects of television as a soclalizer of children
is a matter of current concern, This study examined arguments
concerning television's potential effects, presented an argu-
ment for the analysis of television’s verbal dimensions, and
contant andlyzed (ive hours of Saturday marning programs,
Analysis was focused to answer questions concerning the verbal
environment in Saturday morning programming,> Three content
analysis tools were developed to measure (1) general context
features and character attributes, (2) the occurrence of suppor-
tive or defensive communtcation, and (3). various other cate-
gories of verbal resporses. Computerized concordances also
were produced to create a vocabulary of the Saturday morning
view.ng hours. '

The Saturday morning verbal environment was found to be
characterized by language which described informed, or in-
structed, Several common stereotypes were reinforced. Ex-
hiblt & inguage penerally was not aggressive, although a ten-
dency emerged for characters to adopt defensive and personally
attacking postures. Men spoke more than women, but women
showed more diversity in the types of verbal respotises utilized, -
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THE INFLUENCE OF TELEVISION ON. THE READINESS
AND POTENTIAL LITERACY OF PRE-SCHOOL CHILDREN

Order No. 7912698
MacKINNON, Colin Frederick, Ed.D. University of Massachu.-
setts, 1979. 164pp. Director: Reginald Damerell

Methods cf transmitting information to the public have
changed in the | ast twenty.-flve years; the utility of reading
and writing has also chenged The published decline of SAT
scores, the difficulty of teaching reading and-writing to young .
children, the concers about accountability in public schools,
and the widespread impact of televisian viewing on our society «
provide subjective evidence of these changes.

The pre-school readiness scores of two hundred pre -school
children from a rural community were compared to the number
of hours of daily television viewing reported by parents during
a pre-gchool inferview as one means of establishing the rela-
tionship between télevision viewing and its possible {nfluence
on the reading readiness of pre-schuolers. The areas of readi-
ness assessed we.e fine-motor, gross-motor, perceptual-
motor, and person:l-social domains. (The language develop-
ment of the pre-: "nolers was not addressed in.this study.)
Anecdotal evidence mthe writer’s.experiences, field ob-
servation {n a rural sc:..0l; as well as curricular guidelines
were offered against a background description of an overview
of literacy and growth « “ncn-pr int media

Although no signifle :rt «-“fect of television viewing was es-
tablished as a result of (his :tudy (Significance wus detefmined
by a acore greater or le.- ti::; one standard deviation fronj the
mean in sub-test as well -+ i/ 1al test scores), the depression
of fine -motor, gross-mota. , w.d personal -social scores among
children viewing more than two hours of television daily was
noted, as was the overall efféct of television experiences on
the readiness of those sampled,

The study concludes that the kinds of activity choices avail-
able in the homes of pre-schovlers can affect the child’s readi-
ness to read {if the dominant activity is televistor viewing.
There must be « balance between television viewing and skill
building activities in the psychomotor domains. Even though
the stud: shows that television does offer a stight benefit in
the perceptual -motor area, it falls to provide readiness ex-
perienceq in the other psychomotor arens :

The studv recummends that parents and educators be more
cautious about the denvands which telovision maekes on the time
of pre-schoolers. Where possgibie, parents are encouraged lo
make conscious decisions about thelr ehildren's discretionary
time. Educators are encouraged to assess the affect of the

Process of television viewing on the ¢vadiness of pre-seho- |
children.
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TFLEVEION AND SOCIALIZATION ON PROSOCIAL AND
ANTISOCIAL BEHAVIOR . Order No, 7900726

MILLER,-Matthew Mark, Ph.D. Michigan State Universlity,
1978, 187pp. o

This research examined effects of televislon eéxposure and
fdentification with television characters on children’s perfor- .

‘aance of prosocial and antisocial behaviors, The prosocial

bshaviors considered were altruism, affection, and self-expres-
sion; the antisocial behaviors considered were verbal aggres-
sion and physical aggfession, .

Past research concerning effects of selevision on children
focused on the impact of specific televised behaviors on per-
formance of the same hehaviors, While this research con-
sidered such direct linkages, attention was algp paid to
“crosmed effects,” i.e,, effects of prosocial televisjon or an- .
tisocial behavior, and of antisocial television on prosocial be-
havior, -

Reasoning from mediaiional-stimulus contiguity theory, 14
hypotheses were derived coucerning direct effects, crossed ef-

fects, and interaction effects of television exposure and of iden-

tiflcation with television characters, ¢

A questionnaire waa administered to 721 fourth, sixth, and
eighth graders to gather ~u.wu ..x their exposure to 15 selected
television programs, th:ir identification with 16 selected tale-
vision characters, and their own performance of specitic so-
cial behaviors, :

Multiple-item indexes were constyucted as indicators of
the respondents’ performance of the specific behaviors, Data
derived from content analysis of the selected programs.and of

the programs in which the selected characters appeared were

used to weight the exposure and identification measured to form .

indexes. .

Al Indexes were related to sex and grade and the effects
of these variables were statistically controlled {n the subse-
quent analysis. Modest, but positive and §lgnlflc;1nt, correla-
tions were found hetween exposure to and performance of each
of the specific behaviors supporting the direct effects hypoth-
eses, However; contrary to the crossed elfects hypotheses,
positive correlations were found between prosocial exposure
and antisocial behavior and antisocial exposure and prosoclal
behavior,

The direck effects hypotheses for identification were sup-
ported only w}th relerence to expression and physical aggres-
sion, The crossed efiects hypotheses for {dentification were
not supported wich the appropriate correlations being efther
pusitive or non-significant,

Tests of the Interaction hypotheses revealed that the anti-
soclal exposure-behavior correlations were lowest when pro-
soclal exposure was high, However, the prosocial exposure-
behavior correlations were not systematically affected by levels
of antisocial exposure, Prosocizl and antisoctal identification

.did not alter one another'’s effects,

R was hypothesized that identification with characters who
performed specific types of behavior would enhance the effects

“of expoeure to the same behavior. The highest prosocial ex-

posure-behavior correlations did occur at the highest levels
of prosocial identification; however, the relationship was mark -
adly curviiinear. The exposure-behavior correlations were
relatively high at the lowest levels of identification, and were
near zero at middle levels of identification, The Interactions
of antisocial exposure and identification were less systematic
with the highest exposuce-behavior correlations occurring at
moderately high levels of identification for verbal aggression,
and at lowest levels of identification fur physical aggressis:,

The Hindings suggest multiple processes may accow.i jou
the effects of both exposure and identification, Televiuslcn ex.
posure appears to lead not only to imitation, but ale.. in
heightened arousal whici., in tuen, Increases levels of all pe~
havlore. ldentification appears to operate through vne pro-
cess among children who want to be like television characters
and through a distinctly different process amorg children who
deny wanting to be ke televiston characters,

14

THE INFLUENCE OF THE STRUCTURAL CHARACTER-
ISTICS OF THE TELEVISION IMAGE ON HUMAN COM-
MUNICATION IN INTERACTIVE TELEVISION

Order No. 7911259

PARK, Ben Kimball, Ph.D. New York University, 1978. 308pp.
Chairman: Professor Neil Postman

Interactive Television (IATV) Is a communication enyiron-
ment {n which discant participants see and hear each other via
two-way television pictures and sounds. Since the early 1960’s,
IATV has shown promise in health care, education, and other
flelds when distanc~ maldistribution of human resources, or
disability has m, ‘mication difficult. '

The present stuuy is based on two assumptions:

1. That conditions pof communication in.IATV are de-
fined in terms of cdmmunication experience in face-
to-face environments, the only previous environments
providing synchronous sights and sounds among in-
teractors.

2. That intesactors using 1ATV depend on the struc-
tural characteristics of television imagee both to
present their selves and to glean information of
those with whom they are interacting.

Precisely -describable structveral characteristics of tele-
vision's two-dimensional images were identified:

Separation (discrimination of edges, shapes, ete.)
.Color (from all-rpectrum white to achromatic black)
Frame (the arbiirary surround of the image)

Perspective (principally the lens's central perspec -
tive)

Focus (rélated to depth of field)

Motion (of both frame and contents)

Editing (principally change in point of view)
Relative Time {8ingle ur multiple layers of past)
Synchronous Time (present tense, “live”, Now)

Ll ol ol
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The lirst eight characteristics were defined as deriving
from precursor imaging technologies (drawing, painting, prints,
photography, cinema.) Synchronous time in images is unique .
0 television technology.

Imaging functions of the structural characteristics were
reviewed from the perspectives of psychology of perception,
philosophy of art, and cinema.

Conditions brought to IATV from the experieace of face-
to-face interaction.-were adduced from the work of Erviag
Goffman: . :

' Bourdarles evident to sight and hearing
Copresence of the transactors
Open lines of seeing and hearing
Facilitation of synchronous feedback
. Richness of information flow
‘Opportunity fur closure, all-encompassing engage-
ment
Opportunity both to 8- nd and recelve
Conslstent visual or entation
Abllity to send embodied linguistic and expresiive
messages ’
Abllity to receive embodied megpages.
Abllity to ihitiate encounters by looks, gestures,
speech
L Ability to {ake leave
m. Ability to present selves’in appropriate roles

n. Ability to engage in aways (reveries, brown studies,
reflections)

~eopoop
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After preliin wry observations, forty ~two hours of trans-
actions were obse rved in an IATV system based on vablé tele-
vision in Reading, Pennsyl-ania. Behaviors related to struc-
tural characteristics were noted. Each note was examired for
its tnvolvement with the above conditions. Each concurrence '
of a characteristic with a condition was described and desig -
nated a characteristic/condition fc/c) pair. 194 Pairs were
described,

A 1. Separation was chiefly assocluted with communication
© difficultied arising from correctable technical faults.
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2. Color was lnlre(i‘uently referred to in this monochrome
system,

+

3. PFrame was assoclated with adaptations of traditional
behaviors and newly-learned behaviors particular to
1ATY.

4, Perspective related to upstaging and blocking prob-
lems.

8. Focus was infrequently either problem or enhance-
ment.

6. Motions all were associated with camera movements.

7. Editing was associated with enhancement of several .
conditions, all related to its positive statement of
change of place. )

0. Relative time was in contlict with lnteractlon' except
whaere past actions could be combined with present
ones.

9. Synchronous time was pervasively assoclated with
all conditions and is described as the temporal com-~
ponent which makes the Illusion of eye-contact pos-
sible in IATV.

ATTITUDES OF THE TEXAS FILM INDUSTRY TOWARD
FILM STUDIES CURRICULUM IN TEXAS INSTITUTIONS
OF HIGHER LEARNING ' Order No. 7824685

POTTER, Paul Eugene, Ph.D. North Texas State University,
1978. 236pp.

The problem with which this investigation is concerned is
the aacertainment of the attitudes of members of the Texas film
industry toward the film curriculum offered in Texas Institu-
tions of higher learning. '

A review of the history of {lim as a course of study in the
United States was obtained from an extensive search of the 1it-
erature. Chapter Il pt esents the data on the history and de-
velopment of film studies as a system of education.

The current composition of film studles in Texas was de-
termined by contacting the persons most closely assoclated
with the cxistent programs specifically identified to prepare
students for entry into professional film occupations. The
composition of film-studies curriculum in Texas Institutions
of higher learning Is recorded in Chapter [II. .

A questionnaire was developed to obtain data determining
the current attitudes of professional members of the Texas
filin Industry. The questionnaire was submitted to a punel of
distinguished judges. These experts were asked to respond to
the elarity of directions for the questionnaire and the perti-
nence of the questions. Suggestions from the panel were in-
curporated into the questionnaire before preparation and dis-

¢+ tribution. The questionnaire was sent to two-hundred members

of the Texas film Industry chosen randomly from the 1977 edi-
tion of the Texas Production Manual. The data reported repre-
sent [ifty -soven per cent of those sampled. Treatment of the
information from the questionnaire is recorded in Chapter 1V,

The data generated by the procedures described in Chap-
tors 11, IIT and IV resulted in the development of a philusophy
of education In {ilm studiés recorded in Chapter V.

A comparison of current curricula in film studies to the
proposed philosophy with recommendations for modification
and development of a film -studies program for the state of
Texss based un the developed phitusuphy is recorded in Chap-
ter VI,

An undergraduate film program was developed offering the
prospective student who plans to seek a career goal of either
film maker or film scholar an opportunity to develop and pr -sue
a prcgram leading to a Bache! ¢ of Arts\ degree or a Bachelor
of Science degree 'n Film Stu es. The program consists of a
university core and foundational, specialization, functional, and
general education strands with an additional !ndlvidually se-
lected modular unit of a second major that more accur ately
supplements film knowledge, experlence, and skills in order
‘to become a master practitioner in the fisld of film making,
or {1lm scholarship.

" TELEVISION VIEWING AND THEIR INFLUENCE ON
anz BEHAVIOR OF THIRD GRADE CHILDREN

. Based on the findings the following conclusions have been
reached. . .

There Is nct a high regard overall for film-studies pro-
grams in Texas institutions of higher learning within the film
industry. This may be overcome by an interaction of the pro-
fessional film community as an active participant in currle-
ulum planning and development. Of prime consideration should
be an assoclation of film schools coordinating programs In
coopsration with the Texas Film Commilssion,

An effective currlculum for film-studies education may be
organized by utilization of learning modules. This plan would
organize the learning experiences In a functional manner and
would move toward Involvement of a career nature.

It is recommended that an experimental program be estab-
lished in an accredited university setting to test this instruc-
tional theory and the postulates underlying It, It is recom-
mended that the postulates for this particular instructional
theory be researched and identified for applicability to other
disciplines. It is recommended that a graduate program be
developed for film studies on th,f masters and doctoral levei.

AN ASSESSMENT OF VARIABLES ASSOCIATED WITH

Order No. 7908074

REYNOLDS, Jean Ellen, Ph.D. Southern Illinois University at
Carbondale, 1978. 90pp.” Major Professor: Dr. Nancy L.
Quisenberry _

Purpose of the Study

An avid interest in the effoct of television on our society
gave impetus to this study. The purpose of this investigation
was to assess factors commonly assoclated with television
viewing. Null hypotheses were tested to determine the signifi-
cance of the effects of each of the following factors on aggres-
‘slvq behavior of third grade children: violence on television,
m&m of television viewed, Saturday mogung cartoons, sex,
soelo-economic level, and famlily status,

Sample

The sample included 108 third grade children, 53 girls and
88 boys In attendance at Carterville, [llinois Unit #5 Schools.
Different soclo-economic levels were represented In three pa -
ticipating elementary schools within the district.

Methodology

An Individual aggression inlex was determined by having
peers evaluate each child in the classroom on eight behavior
Mems Yy ranking them on a scale from 0-5. All scores on all
behaviors were tetiled and 2 mean 8core was obtalned as each
child’s aggression measure. An aggression score, as rated
by teachers, was determined in the same manner.

A listing of weekly television programs was consiructed to
glve hours of viewing. Subjects were interviewed regarding the

i.rograms regularly viewed each week. A fotal score in hours
gave the amount of viewing for one week for each child. Sep -
arate totals showed hours spent viewing cartoons on Saturday
morning. .

A viclence rating was determined for each child by totaling
the hours spent watching violent programs as measured by a *
combination of national violence ratings and a supplementary
list obtdined from opinlons of a panel of raters. Other Infor-
wation' pertinent to the study came from a questionnaire com-
pleted by parents. Soclo-economic level was ascertained by
using the two-factor index by Hollingshead consisting of occu-
pational and educational factora,

Analysis of Data

The data were analyzed using multiple tinear regression.
A tull 1 was developed using all Independent variables con-
sidered in the study as possible contributors to aggressive be-
havior. Restricted models were also formed to determine the
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,signifisance comtributed by each Independent.variable when com-
paied to the full model, The hypotheses were tested using the
.08 lovel of significance. . .

The factore considered in the study were found to be signifi-
camt predictors of aggressive behavior in third grade children
when sonsidered altogether (241, p< .08), but whesever as-
ssssed singly there were no eignificant f'ndings. There was a
darvesmlon of ,808 butween the peer-rating index and the
teacher-rating index whenever aggressive behavior was belng
assessed. Data also rovealed that third grade children watch
an average of 38.1 hours per week, with 3.72 hours of this time
spent viewing Saturday morning cartoons. -/

[

-~ Conclusions, Implications and Recommendations

Siace none of the single factors assessed In this study was
found to contribute eignificantly to aggressive behavior of third
graders, it was concluded that other factors should be con~
sider'ed in future research. It msy be implied-from the results
that such thinge as parental influence and othef environmental
contributors are {1 developing children’s attitudes
and bebavior. Further study involving longitudinal research 1
within a child’s natural environment would provide more mean-

_ ing whon investigating the consistency of a child’s behavior ovar

a period of time.
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BROADCAST SALES TRAINING IN HIGHER EDUCATION,
A NATIONAL SURVEY OF COMMERCIAL RADIO SALES *
MANAGERS ' Order 'No. 7912495

SMITH, George Edward, Ed.D. Northern Illinois University,
1978. 183pp. ' -

The problem facing broadcast educators is that the tradi-
tional broadcast educition program has been shown, in the
opinions of some broa ters, to be ineffective in the area
of broadcast sales training\ The purpose of this study was to
determine whether training of{ered outside the traditional
broadcast educ:tion program would benefit students planning
to enter the fie. of broadcast sjles upon graduation Three
hundred thirty ¢ .mercial radio sales managers participated *
in the study.

‘The survey questionnalire, which achieved a return of 38.2
percent, presented respondents with a series of eight attitudi-
nal statements concerning broadcast sales training, and a list
of eighteen college course titles representing courses in broad-
casting, business, and theliberal arts. The courses were sval-
‘usted in terms of the respondents’ perception of value for pro-
spective broadcast sales personnel. The attitudinal items
were evaiuated on a five-point Likert scale with values ranging
from “Btrongly agree” to “Strorgly disagree.”

Categories for cross-breaks and analysis included the geo- |
graphic region of respondents’ stations, the classifications of
.respondgnts’ stations, respondents’ educatlonal level, and type
Oof baccalaureate degree (for college graduates). These demo-
graphic variables were uged in analysis of variance for all
sutvey itema.

All survey rel - ility checks were significant at the .001
level.

The following conclusfons were drawn by the reseafcher
as a result of the survey,

" 1. A college degree {8 nut essential for a person planning
u career in the field of broadcast sales.
2. Graduates of most broadcast edugation programs are

' not prepared to assume positions of responsibility in the field

of brqadcast sales.

3. A degree in business, management, or marketing ia
more valuable than a degree in broadcasting for students plan-
ning to enter the fiald of broadcast sales upon graduation.

4. Certain businesa courses should be required of students
planning to enter the fiald of broadcast sales upon graduation

8. Beveru! significant relationships exist between the var-
lous demographic variabled and commercia! radio sales man-
agers’ altitudes concerning broadcast sales training.

Glven the limited scope of this stud and the limited per-
spective of the survey respondents, ti researcher has con-
‘0" d that somw modification of the traditional broadcast

K4

e

2
education program might produce graduates who are biter
prepared for careers In hroadcast eales.

Although the eighteer: college couraes represented offe-ings
from broadcasting, business, and the llberal arts, the courses. .
selected did not hecessarlly représent these areas in an ob- .
jective manner. Therefore! any attempt to generalize jrom the
eelecied courses to all courses tn broadcasting, business, and
the llberal arts would be Inappropriate.. While they may be
“typical” courses from each area, they are not “average®
courses {rom each area

The futura consideration of broadcast ¢..les training within
the broadcast education program should not force inconsistency
In‘ the stated goals of the program, department, or college. The
clarification of prs'lrm goala will benefit the educatos,
broadcaster, and stukient, so that each understands the strengths
and weaknesses of broadcast education as it relates to broad.

cast gales training.

-

S8OCIALIZATION INFLUENCES OF TELEVISION COMMER -
CIALS O?g PRESCHOOL ~AGE CHILDREN
. A Order No, 7912417

VALDEZ, / rmando, Ph.D. Stanford University, 1979, 325pp, .

This study examines the long-te\rm s'oclaljzatlon effects of
televislon commercials on preschool -age children. Telavisjon’
commercials are conceptualized as cultural artifacts and like
all cultural products reflect the world-views of the sociocul -
tural system that produces them. ‘The soclalization effects of
television commercials are thus examined as a social procese
within the broad parameters of the entire soclal structure.
This perapective posits concentric spheres of influence on the
child. The child is seen as interacting with and being corre-
spondingly influenced by his immediate family and by tele-
vislon, In that order.

This study of socialization effects of television commercials
on preschool -age children consists of the fol' swing four inter-
related substudies: )

1. achildren's exposure patterns substudy that %\-oﬂdel
an explicit profile of the television viewing habits of preschool -
age children; h ;.

2. a content analysis substudy that examines the values and
roies projected by the television commercials most viewed by
preschool -age children;

3. afield study that explores the exposure patterns of pre-
schoolers in their househald settings to assess the role of tele-
vision in preschooigy households; and ,

4. a structural zﬁlysts of the children’s television market.
that examines the inst u{lt‘I:nal character of the broadcast and
advertising industries with a focus on their economic structure.

Summary of Main Findings \

The analysis of preschoolér vxposure patterns revealed
that the majority of preschooler’s viewing occurs during cer-
tain peak periods. The largest preschool audlence occurs on
Saturday mornings, followed by/weekend evenings. Preschool -
ere’ viewing was found to he highly correlated to the viewing
patterns of their six to eleven year-old siblings. The content
analysis of television commergials to which preschoolers are
commonly exposed revealed hat role portrayais of males and
fernales reflected the traditignal roles of male dominance and
female eubordinance. Imbedfled in many commertial messages
were the overriding emphasis on resolving problems through
the consumption of gouds and services. These commerciale
stressed the purchase of commodities as a yroblem -solving
strategy that unequivocaily led to a desirable outcome. Food
ads stressed self-indulgence and immediate gratification; how- '
ever, this theme was evident In ads for other products as well.
The nutritipnal information conveyed by food ads was sparse
and often Hdrdered on deception, Consequenhy, preschoolers
for whom telev’lslon ads constitute the sole source of i utri-
tional information may in fact be nutritional {lliterates

The field study of preschooler televiston households re-
vealed a very stable and predictable pattern.within each pre-
schooler television household; however, the pattern itself was
nat the same acruss all preschonler houscholds. A preliminary
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. forms of children’s television should be rooted in this reality.
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typology ct preachooler television households demonstrated
7, that preschooler viewing patterns were a useful indicator {or

e usehold viewing patterns and fumily structure as well. Fac-

tors such as family size and number of older sibliflgs were re-

flacted In the preschoolef’s viewing behavior. Perhaps the

- most important finding was a preschooler pattern which showed

telavision viewing as an activity-surrogate rather than as a

caretaker, i.e., babysitter or pacifier, as is commonly pre-

sumed.

The inatitutional analysis of the children's television market
identifies the enormous importance of economic factors which ~
propel the images and messages that find their way to the tele-
vision screen and ultimately to the nk_xlldren viewers. The mar-
keting function of television and the high levels of economie
concentration were found to be the motive force and thus two

defining features of the children’s television market.
. . 4

—~r?

, Concluljons

»

The theoretical implications of this study are that soctal-
ization effects of television must be examined and explained
withir the context of the viewing household and the parameters

+  of commercial broadcasting. The basic contribution of tele-
vision commercials in early childhood socialization is toppro-
- vide edrly lessons on the capitalist consumption ethic. Re-

-

- A COMPARATIVE EFFECTS STUDY OF ADVERTISING
PUFFERY: AN EXPERIMENT Order No. 7911722.
N . .
VANDEN BERGH, Bruce Gerard, Ph.D. The University of
" Tennessee, 1978. 160pp. Major Professor: Jack B, Haskins

The purpose of this study was to experimentally tes: the
relative effects of advertising puffery against the effects of re-
alistlc and understated advertising messages. Hypotheses were .
generated from assimilation -contrast theory which predicted
the effect of manipulafed discrepancies between a product as
depifted in the treatment advertisements and the actual product
on the following de;iendent varlables: (1) The confirmation or
disconfir mation of expectations, (2) change in message eval-
uatiors, (3) change in company evaluations, (4) change in™
messag > credibility, and (5) change in intent to purchase the
advertised product. Subjects’ initial expectations for the ad-
vertised product before experiencing the manipulated discrep- -
ancles were also measured. .

A comparative treatments laboratory experiment was exe -
cuted and data gathered from 81 students attending summer
sesslon clisses at The University of Tennessee, Knoxville,
Subjects were randomly assigned to each of three treatment
groups, One group received a puffed newspaper advertisement,
one a reallstic newspaper ad, and on2 an understated news-
paper ad for a ballpoint pen, After exposure to the treatment
ads, each subject rated the pé® depicted in the ad on a product
rating scale. Subjects also evaluated tne message and sponsor -
ing company, rated the messuge’s credibility, and indicated
Intent to purchise the pen, Messape and company evaluations
were measured with sets of semantic scales specially devel -
oped for each iiem evaiuated, Message credibility and intent
tv purchas? were Indicated on zero to 100 rating scales. After
theae procedures, all subjects were given a pen comparahble in
value to the onz depicted in the realistic newspaper ad, Sub-
jects were glven a chance to inspect and use the pen, They
were then asked if the pen was muckh beatter, better, about the
same, worse, or much worse than the pen depicted in the news -
paper ad. The product rating scale was administered agaln at
this point in the e.pertment, Next, subjects were exposed to
the treatment ads again and the message and compuny evalua -
tions, nessage credibility rating, and intent to purchase mea -
sure repeated. Measures taken before exposure to the pen were
subtracted from those taken afterward to generate change
sco-es for each treatment group that were subsequently used
in the analysais of the data,

Reaults reported appear to show that the use of pulfery in
advertising messayes leads to several negative effects, The
une of puffery seems ta produce a discrepancy between expec -
tartms for product value and actual product value fhat leads ta

ﬂc‘g&“ve change in (1) consumer attitudes toward the mes -

!

IText Provided by ERIC

W,

-

»

* sage and sponsoring company, (2) message credibility, (3) and

int2nt to purchase the product. Understatement of product
value, on the other.hand, seems to have a positive effect on
these variables once people have used the¢ advertised product.

The realistic message in this study produced an overall
more negafive effect than predicted, although this effect atill
fell between that produced by the pulfed and understated mes-
sages, .

Cau'icn is suggested in Interpreting these findings, as they
cnly apply to the very special experimental situation created
for this study and the limited population sampled, The poasi-
bility of confounding effects from the order in which trealments
and measures were presented, and the repetition of measures
is a1s6 duly noted,
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Copies of the dissertac}ons.may be obtained by addressing | - . *
your request to: . L e v : ‘

University Microfilms International
300 North Zeeb Road
Ann Arbor, Michigan 48106

"or by telephoning (toll-free) 1-800-521-3042




