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’-‘The gc:al of public relatians activity by a SAQJS affiiiate is

,,t'y', a reputaticn
ch :acmately reflects vigorous, ethical and hcwledgaable appmaehes

. o ;3 to help the argmigatipn achieve, within its own

» ED canchcting business. c.h reputaticrns are not quickly achieved, nor

bl e adaieved at ail; wit;l'lmt both careful pla‘ln.;Lng and hard work; The results

I hmeyer are well worth the effcrt | L
Amung tha‘n are likely to be: )

—-Grcm:mg ,i,,érshlp,
C; S C o \“Inc:reased mllmgless on the part of mrbers to contribute -
L Te generdusly of time and energy. ('M'Lo doesn’t want to be

assc)clated with a wirmer?"

-4 SDlldlfl.Ed credl,bllujf as a source for mfcrmatlcn scught o
by decision-makers chafged with allt::cat:_r;g comunity dollars .
and oﬂier resources. _
Dt:m't view a sudden hectic public relations canpalgl as a
paiacea “f’cr the prablaﬁs af a weak Qrgmlsat;mn (In Ehe end, pogr e
préduccs é:cen‘t sold by the;r wrappmgs ') - Do view plammed. publ;c; re- |
,,, " lations E\ZﬁlVZLtyi as-'a necessary part cf ycm- orgaugatmn s Erderly gscmzh
i and maﬁ:ratlcrn ‘_ V
) o If yt:fu have acc:epted respmslb;hty far mplmtmg this part of
| . an affiliate's prcsgran ycu have a‘xgthar cﬁr@ellmg reason to "gc: prc: |
" By plammg ahead and Lmderstaldmg the p:iriciples of the cmlcatmn
. procass yau will gain better ccntrc:l OvVer your own llfe ‘ It is no fim- '
‘tD be on the receiving end of a stream of requests ft;)f "qmc:kle" nss
releases. It is even’ less fun to produce them under p:essge, then

~ search in vain in the morning paper!

S i

Vo




step—by—step g;ides for caping mth Sugh cormon’ pmblas as pfcducmg

:i:xmaigive public semce mcarents -procuring media public service

time and space, Wfiting' prciesslanal news rele%ses and rijn’ﬂ.ng a Stmgth

press cﬂﬁferaice viiai thé Qc;asim merits. & T -
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IR A MM:CAIIONS PRCR‘TESS ANALYZED

* . - R ’ -

| 'Ihe basm ccm:ept Lmderly:ag ;’x effective publiﬁ relatlans
| ~ program by your state or lcx:al SACUS affillate is one with which most .

ea;r:ly childhood edm:atﬂrs are alread;( £ml;ar - The preblan and t.he
match o o *: ' W\"

and persuas1m

In this case, as in the clasérﬂm learning
occur most. effect;.vely when a speciflr; rfessage carefully cgnst:mcted

- to bulld upon e.x;st:ing hlmledge ;s cmmicated Any publit; aware- _
.nass Effot is most effectlve when all t.he cmpcnents c‘f f;he Emﬁ

cations praeess mterax:t properly 'I‘hls is,. the ' flght" *’,,’Sfﬁ >

- originates fmn the 'right" scurcé via rhe rlght" H’Ed:i.; vehicle to the

s

! rlght" audience. It is smq:ler tl@ it sounds. Imagme fcrr a ‘moment
ra grcup of I_.J_ttlé ]’_ea’guers llst@jng with rapt attentmn tD “Tom Seaver
« of the Cincimmati Reds ez@lalﬁ how to pitch a curve ball- All the

elafents Ellck The aud:.ence Shares common lmmledge and is hungy f@f

h more ; (the Message) ~ The vehmle is en,gcssmg faceﬁta—face conmmi
“cation. The source is a trusted authc:riﬁy
- Remembering that specificity is the key, let's lt:x:sk separately

at each ccrrpcrna'lt of 1;113_ commmications process.

s

/ _ The Audlence
' -, The existence of an armrph@us general plibll(; réac}gble by
- the mass HEdla is large‘ly a myth. There is, m.stead an altmst endless
s:fay t:f smaller -;di@t:es; ('Makers of c:hlldreﬂ s tDys pay hcg‘nage to
that fact fact wherl they buy TV tmé bgmeen Saturday rmmz.;ng EEIEGGES )

Amng than‘ are such diverse groupes as SChDDl children, college studeﬁts; =




P B - : I
businesm( pa;:ents prgfe'ssicﬁals a’hd myriad others bound tegetth
- by scx:ial re_liglgus or Ec:mg ties E‘.ach gi these groups haé unique °
Eiarmatlmlal needs—!and uﬂJ.CILIE p@tentlal for betterlng t:he lives of

i

Thecreﬁmcaily, , Eac:h mnts sepa;‘ate canslderatlﬂn as ym attarpt

to. lnfluence than to respand favarably to your 6rgmizatmn and its

hav*:Lc)r 80 strc:ngly affect:a,‘the quallty of life ch;ldraiLexparL@ce) ete.

- of behmar from- the ta:get aud;ence chr e;xauple, -an obggztwa of an

concerns. Yet to do so is impractical. Ycu can, hwever ca:%éfully

;CC!Ilr;lllE a llst‘ af sub- audleng es, Ehen cmbme those grm;ps with like

;mtere.sts a;id!néeds f:mally ass;gung hlgh ’t; prmr;ty to thase WhD

(zation's g@als At ,

1

cai cc:nti';bute most to aéhIEVETEﬂt of *ycur org

the top of the list’ are lﬂcely to be cr:fmﬁuty de::lsmn -makers (because

- of thEir mzpact upon ch;ldren 's prcgrﬁrs) parémzs (because their ibe=

Look fm:‘ ways to combine groups uemmgﬂllly For exa’ﬂplé parenﬁs

, aid adolescents llkely to become parents can bgth benef;t frcrn Eécel\ﬁ_ng

child develcp'ient information. e : (}
. 4 L T o .

E(:h commmicatiori attarqnt should try to Elit:it a s EleLC kind

[ -]

ijageibulldmg public ser@_ca radio ﬁessage is to mcrease nEiﬂ;er:shipg

‘The obje_ctive of a parent education public service anmiouncement on the

. ,{
)
- audlenc:es Whlch cc:rrq:rlse yc::ur cm;ty SuﬂEESSlel ccmruhlcatlan is

,,,,,, oy

other haidl may be -better breakfasts for dﬂﬂéren . , )
—— I}) o
Wit:ht:ut thcrughtful 1dsnt1flcat1cn of the. many patent;al

. : : - L ] - .
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'Ihe early ehilcﬂjmd "StD v'"' hag dggarg of aspec:ts 'I'he task
af educatirlg parents prefessimals and pubhc decmlm—makers is mt
: best achieved by tellmg thg whole stc:ry, ~over aid over again Lf.?k
er a'lgles Be aware of wh;g:h audience seglﬂlt '8 S@I:vcrt is most

critical to the attainment csf a specific c‘bjectlve If the’ G’bjective -

_ is greater a;l:"f;l;ate rrgnbership and mcreased pmfessicnalizaticn among -

Eéaf;liers?_ t;hé!nessage should malude SpEGif:LE -mfafmatlan about :raxbér— -
5111.1: beﬁefits: A fall c:cnferaﬁce'? A subsc:‘rlpthn to D]}IE'.NSIC)NS‘? Regula: ,
" ‘meetings to Share ideas? V

| On the char ha‘id if the Dbjéc:tive is ac:tmn by a state legls—

| lative ﬂ:ﬁmttee tc: approve full- fundmg for kmdergaftgn pfcgfafs the

message will be: qultE. dlfferenti-butequally Spec;f;ci Hm many ch;ld:ren
now attend kindergarten? How do they benefl’t? Hm many’ more Dééd these
v sezxficgé? How nu:-h will prmd;ng them cost?

The Sm’ rce : \ '

Ll s i

The:e are many pc:ss;ble sources fm: every message. You will.
wait to E.hDDSE one which aijéys the hlghest Erédlblliﬁy w;th the audj.a’n:e

to whom the message is directed.  \ L :

programs fm: young. c:l‘l;ldran, c’:;airefgl selection of message _Scré:ce may be

critical. e
’ 3 .
‘ 'Ihe obj ective here is to both inform and persuade Put your-

" self in the place of key committee TTE‘ITbEfS Before you decide to write
a news release quoting your afflllate pfesn,dant on the issue, try to

determine who each ;_nErber of the ﬂmttee considers a ''significant



L x ‘ i v fff

1

cther C.a:n a bit of sleuthing‘l:@n D an ardaﬂ; pelitical S@I:Grter, ‘

& revered farn‘e: teacher, or a ;‘Espected colleague Df th!E tsrgetr*mdiﬁ-

fh.ial? If you can locate a. sy@athetic 'significant 5t.her" irnfafm him

then enlist his active help in pérguading the target LQd;vich;tal Armther

-;Dptiﬂn ::guld be tccselect; -one or rmre well- iriarnﬂd m:bers Df y@m‘ g‘ﬁ@‘

alldlgncé

‘er is unéonvinced. . .or the ﬁessage is muddled. . af{ alert spealaer will

to axgage in face=tc—fac;e dlalggpe w;th the ta:get pa:s or persons i'

'F.mglly, if ycu dEt:;LdE to 155113 a news release be sure 11: is weil-

= I
documented " and qur::tes -a source cans;dnafed tlustmrthy by the target

\

: 'Ihe p;‘mc:lple is sm@le . Just ask ymﬂfself twc: questicﬁs Wh@

i

“am1 trying- to persuade? Who does he/ahe listen to? = . « .

Lmn_mlcatlans Vehlgle . |

i

While the mass media ’mfluence rrsny aspeéts of our lives, your
\

search of the most effective VEthlE fgr ymﬁ.‘ ﬁegsage shmld not. fbe :

 limited to than

Face-to face QCIT[HUchathﬂ rarams more effectlve than e:Lther

printed or electronic media. Mamly beaause it pr'i

for the speaker to monitor feedback from target audie ce If ‘the listen-

L

sense it and respcnd by :umed;ately Sett;l.ng the sltuatlcm right. o

I
For this reason, many groups. involved in cdrrmm;tfy clebate over

controversial issues ﬂgrgange spaalcers bureaus a‘ld aggressiy ;ly pursue

scpparfjmities to tell their story face to face. ?

S

If you or cther members of ycrur grcup shy away frc:i:n ‘the limelight

of F’Ubll‘: Speakj:xg an H’IE}TPEI)SlVE sllde/bape shcww cm pmde an

e

, :mq::@ftait suppért A ten- rm.rrute presem;atlm cherlng the basic points

e

4 J
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rsrx:xves the burdén of speee:h preparaticm and fnskes it pcssible for

™
%

peﬁl-cer tc: tallor addlticnal mfarn'atlm t;D the audiem:e s needs

dim:ng an informal questi;m and answey session.

Anbther vehicle far puttmg mfgmﬁ?n in the. hands c;f care--

7 fully selected aud.:.aice groups is direct mail, Perscﬁgl 1ettérs %ﬁmt .

form lettEfs) are part;.cularly Effec:tlve 1‘5 the Hessage comes fx:cm a

gource already well Immm to the reader.

Telephane cma;gis carried out ta«:tf’ully, are also’ useful
Take -some hints from lelthL@E éj@enenced 1r1 érgmzmg such effarts

1) Whenever possible, be sure the (;:allezf kﬂcjas the call receiver

| . perscmally, 2) Keep the message 1gwﬂkey and super-courteous; a:nd 3)

Callers should ask whether the call comes at a convenient tame .and
a«zquiescé‘pleasanﬁlf at -the first- sign of a nega_tive Eégpéﬁ.‘;%e; ’
Many Qrgs;li,‘:atims have their own @témél ‘newslétte:s with a
well-developed readership. You will benefit from both economy and im- -
plied ajdsrsémnﬁ if you sgcceed. in conyincing them tc!. include infor-

mation about your group's objectives andl undertakings. is



o IL. - .. . VHAT IS NEWS?

ard news break cuncerning ymmg g:hildren was

.creatlcm by. éne Sauﬂiem GDVEI‘ﬂD]: of a Task /, rce to investigate the .

e cases The amicmmcanaﬁt care on the heels Df

handling of chitd abus
several questionably handled much- publit:lEEd abuse c:ases, The Eﬁcry < |
‘was well playéd by the frEdla évgm t;hmgh it ccmpeted w1th a /tsagic -

ferry baat smkj:xyregmnally) and pre=electim news (natlcrnally) for

e

media attention ; ‘
On the same day, equal play mlght well have begn glVEﬂ to a
1ccj2kmdergarten ralslng of $18 50 tmard the purchase of a friend fcm;-

a favorite and l(:mely Snake at a 1(:231 zoo. - News editm:s seek such

touches of hum:r warmth and charm to brmg needed bal:mce to each days

1
n67H 737 .

upon its manager developing a keen "nose'' for both Ljfpes cf news, the
| ability to fECDgﬂlSE news of efther variety when it happens (or are
caused to happen) and to call that happening to the ﬁgmledlate attEI’ltl(jn
- of news media.- ' : *q

.,

. \.J B
News dlrezt:crs quickly gain the respect of/ thc»se news SEJUT(Z‘ES who

/

come to ignore the offEfmgsﬁDf sources which provide a steady stream of
- trivia.



mlee of subjeete whieh have inherent "he‘fd" ‘Tews velufeel
: iﬁelude l) ‘ Names ef newly eleeted effleere, 2) Anneuneemente ef
fertheening eenfefeneee end ether speeiel events; 3) A vieit fean
; the SACUS Pfeeldent (previded SubEtaﬂtLVE quetee ere werked in ehew1ﬂg
tiﬁely local englee eueh as eenperlecne between yeur etate 1eve1 ef ;
::euppert of. publlé k1ndergartens and ethers in the regien ) end 4) |
The reeulte of commmity studies er eurveyezunderteken by yeu: erganis
zation, L - . ' ?. ' ,i ‘ ,'%l A
| Exemplee of humen interest eteries oecur frequently beeause
yeung ehildren are a naturally llvely eubjeet Theee ﬁeght lneluﬂe
feeture stories about a senior citizen Whe hes beeeme a beloved eleee-f
room volunteer, or a field trlp teking a greup of feurayeer elds on a
eity bue ""to the end of the llne Be sure tc invite newepapere to

SEnd a phetogrepher to cover eppeeling eet1v1tlee 1nvelv1ng ehlld:en== .
=X refused “

“but don't be offended if the invitation is sometf
Yearly eenferen ffer an- eepee%elly rich eppertunlty fer medlef

coverage. Press: releeeee should begin several Weeke befere the con-

*

ference, GutIlnlng pregrem hlghllghte “with 1ncreee;eg epee;f;elty

General eeeelen epeekere should be esked to send edvenee eeplee of their
* speeches to serve as the beele for releeeee before .and durlng the' con-~

ference. . You may eheeee to’ eend media fepreeentetlves a copy of the pre=

gr331w1th a letter pelntlng to those events. which heye the greateet newe

- their staff cover an event is elwezs preferable te egeewe release. Greeter

\{’ prlerlty is glveﬁ to eteff written eftleles and phetoe e%nee there is

e




#

 Getting’ to know the individuals who' comprise lccal media, ! aid

enllstmg their help, is your respcms;blllty You will want tt:.zr -

v3.

" good cc:verage or speclal ccr:sLderatlm is prmded

Meet perscnally with each geheral manager, news d.:u:'ectc:)r
and newspaper editor, introducing your' organization a'ld .

~ 1ts _program;

A

Explain that yc:urs is a mltmtary Ofganization a:nd T;hat

i as such it has an extranely limited budget. Make clear

your need for publlg: service t::reﬁgpct announcements,

: speclal programs. and interviews on commmity talk shows'.

“(Note: "by Law’the media 48 required to: pfmu,{de a centain '\

Tigiié 06 faee ‘public 4@1@{«:‘3 time. )

Keep rrEdla_,‘_J persarmel abreast of new dgvelcgrrﬂits as they
occur. Send heat reporters informational materials, even
when no news story is immediately merlted :

Y. . : '
Be honest, even when it is uncomfortable. Reporters will
usually cooperate with reasonable requests, provided they
feel they have a straightforward relationship with you.
Most (:sf all t;hey dlsllke feellng manlpulated

Be sure to express yc'ur thanks by phone, or letter when

Take a walk around the bIcn:k “to cool down before making .
" an irate phone call ‘in response to-media gabfs. long raﬂge

good will 15 usually worth mm:g then mtary accuracy

If you are di!lflg all of the above but Stlll feel you are

I‘E(:ElV]Il,g poor coverage, make an appomtrrenq to discuss the -
situation. ' Express your concern. Ask whethar you are ler’lg
gC!TI;‘Ehlng wrong. Try to be uricritical. Da‘n‘i\ let a communi-
cation failure begm . \g

ALY
L

Chances of ha\ﬂ_ng news releases and ph@toa LlSEd will mx:rease

:.nguflcantly if the follawuig are remanbered

1.

o

Most important ‘facts should appear in the first paragraph:
Who, what, why, when, where and how.

: N
Other material should follow in order of importance.
Storipts are frequently edited with scissors to fit
LJ{ZLSLLH}: newspaper colum space, If a critical fact
is in the last paragraph it:'can't be lopped off-- and
a rewrite is necessary. If time is short, this can
cause your rL‘]_Ed%E tu C‘nd in' the WJQLEbE{Sl{ht

- I,



10.

11.

-13..

14.

Include lots of names, prgperly spelled and Wlth correct
addresses, when appropriate. Names' nake Tiews . '

" News releases should always be typed and double spaced.

Always;lndlcate a release date at the top. . If the date
doesn't matter, mark it 'For Immediate Release.'

A story about new officers from different commmities
should be sent to newspapers in their ‘hometowns. (A
dlrectary of all newspapers in your state and th21f dead-
lines is avallablé from your state press association. )
\

Find out the deadlines for news casts at radio and
television stations. Avoid scheduling a press conference
or delivering releases close to deadlines when media

, persaﬁnel are most harried.

dIf you submit photogrgphs to newspapers, be sure they are
"of professional quality and interesting composition. Avoid

posed group 5hots Never suhmlt snapshots.

Phatas should be 5% 7" or larger and of gl@ssy, black and
white with good -contrast.

Each phota should carry the names\of persons pictures
written in wax pencil on the back,| noted from right to

Photos shguld be ﬁﬁiled”flat between cardboard stiffners
rked\''do not fold". _ .
,, ‘ , /

,Always ask for a staff photographer to cover an event.

If it isn' pﬂSSlee say, ''Thanks anngy” and make
your own arlangEﬁenta, Staff photos are more likely to
be used than those submitted from other saurces/

Don't forget the editorial page as an important resource.
On political issues especially, you will want to keep
editorial writers informed. Here of all places, use
velvet gloves. Editorial writers jealously. guard their
independence and tend to resent pressure. It may backfire.

4
i . £

;L)l i



e " FOR RELEASE: ~ Sunday, Qctober 14, 1977

Lead paragraph Shmld Dr. Baﬁ_]atmn Spcx:k mrl.d—raicmned C‘hlld
i contain 311 pertinent -
- - facts: , What, Why, c:are authority, will be the feati.ﬁ’éd speal{er

When Where
at a special "Salute to’ Pareat‘s" event' to be
held in Eallm%‘(:" Df the Little Rock.

Convention Ceneer on Wednesday, October 17 at

. ~ 4
8pm5— '

F‘ree and oﬂien to the publl(: "Salute to Parents"
‘ | }is part of the anmlal c:gnference of \the Arkansss
A o ; . S N Assccmtmﬁ on Ch;ltifen Lhder Six -(AACUS) to be
L ‘ - _//, held October 14.Ehfaughllé; - ;'
Supplemental | Program ghairperson MsudgAnn_Mthide‘séiéi
facts. : / .

Spock's address will be followed by a question
and answer period and informal feceptimi.
Other caﬁferénce hlghllghts will include pre-
sentation of the AACUS ''Teacher of the Year
Award" and installation of the 1977-78 foic%%g "
in ceremonies Tuesday evening. |
~‘Local Names « ccm;ng AACUS officers include t:he following:
| Jack Ralliburton, 2391 Kokomo Drive, Little

Rock; Vice-president, Sandra:Smith, 1843

Wedgewood Drive, Jonesboro; Secretary, Aubrey




‘Hightower, 23 Old Towne Drive, Fort Smith;
and Treasurer, Gary Macklin; 2136 Raven's Way,

~ : Conference registratidn will open at 8 a.m.

jg: ’
i

Monday in the Civic Center Foyer.'

&
> 5

o

S
For,additional information call: , -
Sandra Locke .

1938 Wellers Road :
Little Rock; AR 72207
' 501-371-6678
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o --SPOCK ARRTVES: Jack Halllburtcm 1977 .78 presz.dent of the
N Arka:isas Assc:c:;atlcn on Chlldr@ Under Six (AAC?US) greets. well known
‘child care auth@rll:y Dr. Benjamin Spock at Adams Field, Little Rock.

Dr. Spock is in town to address a public elTEEtlng of parents of young " :

children at 8 p.m. Wednesday, October 21 in Ballr@cfn "'c! Df t.h . /-
Little Rock, Convention Center. . =

(The cutline above coptains all the essential facts about
the Spock addness and could stand alone, if used without the news
neﬁme which preceeds %i*l




-I1I. : | I}EPRESS CONFERENCE--WHEN?  HOW? o
L

Press conferences as a means of attra;:t;iﬁg media attention
should be used very sparingly. A well-run press conference can facili-

tate media exposure to an especially exciting person or event. Pfési

[xr

zccmferénces are a 1;1:1:1& lﬂce the "L;Lttle G\lrl with a Guil" 2 nﬁrsefy

rhyme fa're When t;hey are good they are marvelcxus when they are bad,

they are horrid. And the most ht‘)rrld are those called as an atterrq;)t

to manipulate the media into providing attention beyond that which a

2

happening deserves. .
Save press conferences for the news 'biggies''--a new building,

a visit from a natiéﬂally know aut:horityi, or the release of other

Avoid ustig the press conference to make simple, short

" announcements. Few things are more disconcerting than a roomful of

repgrters who still look expectant after the a’mGUI’lt:EITEnt has been made.

s

- It is usual t@ have one. person mtr@duce ‘the mam speaker at
a Ijrea;; ccmgérem:e (htr@ductlms shéruld be brisk but mformal ) The
same person shouldt.?étaiﬂd by ready to mtern@t the m‘rent quegtlt:mmg
slows with '"Thank you, and good day''. The speaker é,hould never be left
to stand in: aTbarfassmént away;mg a fmal questlc:nfvﬁuch never comes.

Attendance at a pt‘qu CDTIféI’EI‘lQe c:gm frequerltly be bé‘lstered by
the site chosen for it. AFm: th;&j reason, governors are often asked fo:x:"
the use of their press Vc:)rjm even when the event only imdirectly invglifea

them. * Think of other’ likely sires-£the School BDSId Room? The officé of

a supportive Congressman?

A T Y I \ yoo.
- ,} o }
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Two other varlablés are llkely to play an 1Hporﬁant part

attendance., They a:e.b 1) the time of day the ccﬂference is held and

’2) how the press is imvited.. Avald harried befare deadllﬂe tnnes of

day. Letters shauld bé sént out at least a week in advance with follow-

’-up phane calls to news directors early i the, nDrnlng of the day of the

anference

. o . : ,
Because press conferences are, by nature, reserved for big and

complex events, you will want to have a variety of handout material
available. ihéée Shouldriﬁcludé: D a news release (written in the
pyramidal style so eléctronic media can skin off the first paragféph
or two for fast use); 2) a fact sheet explaining aﬁy backgr@uﬁd

lnﬁérmatlan now included in the news release whlch w11l be useful to

T .

reporters wishing to rewrite; and 3) any brochures ‘maps, etc, whlch
may be useful. Be sure to provide correct spelling of unfamiliar
names and places in the faét‘sheeti

* Samples of a letter of invitation and materials approprlate

far ufe as press conference haﬁdmuts follow: h,,a\ /

= L3
t €&

.k“v
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Date - - . -

« . Name
Title
Station
T . © Address
' © Gity, State & Zip

Dear'Mr Johnson: (Unless yau are on a first name basis)

A press conference has called by Jack Hslllburtan president of the
Arkansas Association on Children Under Six. (AAEUS) to armounce
plans' for construction of a half-million dollar Early Childhood
‘Center to be.constructed in €entral Little Rﬂck .

The press conference will be held at  on | , 1977
in the . We would very much
appreciate your attendance.

Among others attending the press canference w1ll be QGHgTESSﬁED
Harry Rucker, Mayor Trenton Truckly, and Jeatme Ehersaﬂ president
of the Southern Association on Ch;ldren Under Six (Df Wh;ch AACUS
is an affiﬁiate) ¢

I will be in touch with you later this week to provide additional
information concerning the plammed Early Childhood Center.

S;ncerely,

Sandra Locke s o

1939 Wellers Road T
Little Rock, AR 72207

501-371-6678

- -~ .-




SAPE’LEI\E.‘WS%HEASE

_z?é\m; Arkansas Dailies and Weeklies
: FGR?D@EDIAIE RELEASE 1
;#'V Jaﬂk Halllburtcn President of the Arkansas ASSDClatan on ’:f .
Children Uﬂdéerlx today revealed detailed plans for a large, half ;;-;’
million lelar Early Childhood Center to be lccated in central Little
Rock. o | '_
| Halllburtgn said graundbreaklng for the new EenEEf to itcui‘ é%
Dctober 21, w111 culminate more than flVE years of fund ralslng and
plaﬁn;ng by AAEUS a state-wide assgclatign of persdﬁg who work with
young childrep in day care .and educatlanal settings. - ’ "\;‘l*\
The center will be lacaﬁed at 1221 Cumberland Drive on a site -
bounded on Ehe‘n@rthfby Delaware Drive. The proposed Eqildiﬂg was
designed by the Chicago architectural firm of Benton, Crosby and Souther-
land. It will contain spacg’for AAéUS administrative offices, conference
rooms, a materials resource center and a multi- ;urpcse large meeting area
which can be d;v1ded into two 8 separate classrccms "1

Halllburtgn said funds for the building's construction have come

fnations frcm the publlc various

f*z
‘Everly Foundation.

Little Rmck Mayor Trenton Truckly salfzthe building waulé,caﬁtrlbute

_sigﬁlflcahtly to the restoration of the 51te area, Whlch is included in

£

the Metropolitan Re

. : Fon@léticm of t

,Ewal Area : -
§§fucture is scheduled. for July, 1978.
-~ M?; . " For further trfbrmation contac!
N Sandra Locke
1939 Wellers Road

Little Rock, AR 72207
501-371-6678

F




SA@EFACISI—&EI

FACT SHEET

1. Site is located at 1221 Cumberland Drive, bounded on North by
Delaware Drive éhd East by-Cumberland Drive, Immediately adjacent -

to the new central Fire Statlcin

. i 2. Funds frc:n;n public danatmﬁs matched by Eberly FGLII’ldatZLCJﬁ grant,

Projected cost: %SDD,ODD for'building and site.
3. Construction bidding will open November:.15.
4. Building will inc:iu:ﬂe 12,000 squazéufeat: of floor space, and will
 be three stories higﬁ.*‘* Constriction will be of fed“bfi:;k, glass-

.
Yy B

and copper.
5. ~chml:::let::Lc‘:rﬂ is scheduled for July,, 1978. .
6. The AIkSﬂSSS‘ﬁSSGCLEELGn on Children Underxglx is a State—W1de

child advmcacy organization and an affiliate éf t

e SDuthErq

Association on Children Under Six. AACUSHas 900 members

For further information contact:
- Sandra Locke : -
' - 1939 Wellers Road :
v : Little Rock, AR 72207
501-371-6678
i 4 *



-stations to proyide a blank videotape, on which their dub will be made.

PRODUCING PUBLIC SERVICE MATERIALS

Raﬂi@ 7
Mgst radio Statlcns are pleased to prgv1de publlc service time.
There is nothing c@mpllcat d about writingia 30-second spct (which

most tat,ons “prefer over Daseccnds) Try for sdmethiﬁg catchy--

’Wlth a speglflc message. f' . | |

Example Love 44 not enough. VYoung children who spend the day
away fgxom pome need Loving caregivers, good food and
a chance to Learn as they grow. For suggestions about -
how you can evaluate the day care program your child
attends, call the Texas Association for tha Eduaai¢0n
of Vc:ung Childnen..... .888-8888.

When you-have written several and timed them, solicit help from -
a local radio station to get them narrated and recorded. Distribute
dubs of the master tape to other stations:
— Telev151an

TElEViSlGﬂ publlc service anhcuneements can be as Slmple ‘as a

. half-dozen charming slides of children and a BDasec@ﬁd narration taken

to yégr local station for assembly--or as complex as live fﬁgtége shot -
by an ad agency at a cost of several thausané dollars.

Your organization will probably want to go the inexpensive route,
remembering that stations use the same spot for a couple éf weeks, then,
no matter how expensive or saphisticéteﬂ it ié, lay it aside for fresh
material. | o

&

Ask one station in your commmity to vided-tape slides and -narration

so they®are synchronized properly. You will probably want to ask other:

LI S
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‘Wh;],e this system may involve a bit of ﬁmnmg ar@tmd on ygua/ part,

it effec:tlvely elmates cost.
- Most stations will send you a bill marked pald in full” each,

mgnth 1ndlcatlng how frequéntly and when ' yaur spot was alrad and What
' B

the ccst would have been had the tlmE nst beeq\pr@vlded as a public

service. ' t

Avoid at all costs public service announcements which consist

of an amateur talking into a television camera. They are almost always

R

amateurish and uninteresting.

If you want to have live footage shot, try talkinéidiféctly to

a film production company. If you already have script ideas, you may

be able to save the cost of advertising agency overhead.

‘?aggﬁSlidgg?fesencagians"

Agénéy produced, a 15-minute sliée tape presentatianﬁ@n cost
upwards of $1,500. You can cut casé.to the bone if you wfiée yauf
own script and have a good amateur photographer take COle slldes (or
ask teachers and parents of yﬁun& children to look at the1r sllde
COlleEglﬂﬁS ) Again, appealing close-ups of young chlldfen cari be
uséd to 111ustrate almost’ anythirg you want to say about. your
organization. :

Once you have the slides and-narfatién in hand, ask one of your
mermbers éﬁé is affiliated with a school system or university_whiah-l

has. an audio-visual department- for help in getting the narration on

r;
»
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_Eape-énd synchrenized with the s}iﬂesi (Audio tapes with vigtél!
Syﬁchranizétiéﬁ require specialgquipment td use. Yau nEj)@%;h‘ta
simply have the script dupligatééiaﬁd have the shower pﬁsh:the-slidi
3 advanceé button on the projector at iﬁ&icated plaéés in the ﬁaffatiang)
If you cam‘lot find an audio visual department wz.lllng to help
with narfatlan you mé;‘want to anulreiibaut help from a 1DEal radio
Statlcm Anot:her altema}lve is to check the télephone dlféf:ti:l"y
_ Yellow pages under ”audlgf;foductlgn“ for firms which speclallze in
.-HEklﬁg prfééEanal recordings. (The same Firms usually w1ll inex-

‘pensively make dubs of slide/tape show narrations, radio spots, etc?)“

A

w¥ -
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":_;If yéﬁ;géﬁe-fead this far, you haven't become a Jﬁr Mae
_but you hayé éﬁme_aﬁlgﬁg wa§ toward being a well-informed amateur.
s Wade right iﬁ;,;héve fun...and if you haie questicﬂsighich aren't

angwered_the%é, feel free to contact SACUS Headqﬁarters;ABaxb5493;

Brady Station, Little Rock, AR 722l§ (Eélephaﬂe;'561!227ﬁ6404).

&

&




