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" ADVERTISING WORKERS. .

:(DD T.'050.088; 132.088; 141.081 -
“and .168; 162.158; and 164.068
thmugh .168) 5

' H,lllll! of the Work

~-Almost .every business, from- a
small grocery store to a Bi
dﬂez some form of advemamg to
ursuade. penplg to buy its products
or use its services. Advemsmg re-
quires the talents ofpeople in many
¥ijobs. Creative
. workers such as writérs, artists, and
designers develop and produce ad-
vertisements, while people with busi-

ness and sales ability handle the ar-.

rangements for broadcasting the
advertisements on radio and televi-
gion;” publishidg them in newspapers
or magazines, mailing them directly,
or posting them on billboards. - The
following occupations are those most
commonly associated with advert15=
ing. 1

Advertising rnam;ggr.s direct the ad-
vertising program of the businesses
for which they work. They determine
the size of the advertising budget, the
type of ad and the media to use, and
what advertising agency, if any, to
employ. Managers who decide to em-
ploy an agency work closely with the
a,d\r:msmg ap:clallsts from the agen-

the greparatmn of pamphlets bru§
chures, or other materials developed
to promote the firm's products or
services. Advertising managers work-
jng for newspapers, radio stations,
- ind ‘other communicdtions media

have somewhat different duties. .
" * They are responsible for selling ad-

. vertising time or space, and do work
that is similar to the work of sales
managers in other businesses,

" Account etecutives are employed
by adveftising agencies to develop

advertising programs for client firms

and individuals. They first study the
client’s sales, public image, and ad-
vertising problems, and then create 2
program that suits the client's needs.
In most agencies, artists and copy-
writers are, responsible for develop?
ing the actual artwork and afivertis-
ing copy, but in some small agencies,
the account executives have this re-
sponsibility.
[ '

2
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Research erzr.-mrs and then- assis- |
tants study the market. They review

-

pasmble uses for the product or ser- -

vice being sold, compare tts advin-
tages or disadvantages with those of -

‘competitors, and’ suggest ways of
reaching potential buyers. To devel-
op ‘market information, these work-
ers may survey buying habits and mo-

tives of customers, or try out sample

ads 1o find the theme or medjum that
best sellssthe product. (See the state-
ment on marketing research workers
for more information on !.hls occupa-
tion.)

Advertising copywrilers =d=vel§p
the headlines and text to be used in
the ads. "By studying information
abc!ut. the pmduct am{ its patentm

cﬁpy aimed st the paﬂlculaf gn;mp nf
customers the advemsgr seeks to at-_
tract. They may specialize in wntmz
copy for-a certain group of. people,
such as busmess managers, teenag-
€rs, or sparts lovers, or for a class of
‘products, such as cars or computer
equipment. Copywriters usually
work closely with account execu-
tives. In some agencies, they may be
supervised by copy chiefs.

Artists and layout workers credte

-the visual impact of an ad by select- i

ing photographs, drawing illustra-,
tions or figures, and selecting the size
or.type of print to be used in a maga-
zifie or newspaper ad. When televi-
- 8i0n commercials are planned, thé'
usuaﬂy sketch sample scenes for the
:hem to consider. (See the state-:
ments on commerical artists and
photpgraphers for more information
on this type of work.)
" Media directors (or s
and time biyers) negotiale
~for alveﬁls{ng space or air time.
"They 'determine the day and time
‘when g television ¢ommerdial will
Jreach the largest group of prospec-
" tive buyers at the lAwest cost. To se-
i::t the best medium for the advertis-

r, media directors must know the
osts of using various media and the
" characterigtics of the audience
reached by Specific publications or
television stations. -
Production managgers and their as3
.sistants arrange to have the ad print-
ed for publication, filmed for televi-
sion, or recorded for radio. They

¢

7.

xbest ad for L.hs least cost.

Fm:n of Employm-nt

worked ' in jobs réquiring consider-
able knowledge of advertising. Those
employed in advertising agencies
were heavily concentrated in New
York City, Los Ang:]:s. and Thica-

go..
Many others worked in the adver:

, tising depsﬁments of mnufﬁgmnng

firms, retail stores, bapks;
companies, professionél and- u:de.
asgociations, and many other organi-
;autms Some people had advertising
jobs with televigion or radio stations,
. newspapers, agd magazines. §till oth-
er people in the advertising field

must know which firms or freelance .-
* -workers will- be:able to produce the '_

=ln 1976. about IBODDO people -

worked for printers, art studios, let-

ter shops, package design ﬁrms, znd
sn'mlar businesses.

Tr:lnl,m’j,— Other Qualifications,
" and Advancement

- Most  employers pféfaf + college
graduates. Some employers seek per-
sons with dei" ees in advé‘ﬁisk’:g with

PlﬂyEI‘S plaﬂe lltﬂ= gmphasns on the
rtype of degree,

‘+.No particular educational back-

. &round is equated with success in ad-

*. vertising . In fact, relevant work expe-

. Fignge may be more important than

educational background. Experience
selling ads for s@m] pgblmatmﬁs or
radio” stationg, or‘on a summer job
with a marketing research service,
can be a dlstm:t advamage to the
ansagksr C ‘o

-Sonte; urgamzatmns IEEﬂllt out-
standing college graduates for train-
ing pmgg} ims that cover all aspects of
advertising work. In other firms, em;,

ployees lmmednately enter a S;mx:lalty ,

“and do not gain such all-round expe-
rience. Some beginners start as re-
search or production assistants or as
space or time buyers. A few begin as
junior copywriters. .

~Many advertising jobs require
imaginatdon, creativity, and a flair for
language. These traits are especially

"
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lmpﬂﬂ:&ni to artists, layout workers,
and account Executives. All creative
effort must be directed toward ‘the|
gales function. People interested in
becoming advertising managers, ac-
count executives, media buyers, and
production managers must be able to
peaplg and be
able to sell their ideas. Research di-
rectors and their agslstjaﬂts must have,
an understanding of human behavior.
All advertising workers must be able
to accept criticism of their work and
be able to function as part of a team.

Opportunities for advancement in

this field genefally are excellent for

creative, talented, and hard-working
people. . For example, copywriters
and account gxecutives may advanice
to more responsible work in their
specialties, or to managerial jobs, if
they demonstrate ability in dealing
wn;h clnents SDFF!E ESPEEla“y :apable
E;xl,sl;mg §gency, ;u* they may gs;abe
lish their own agency.

'Employment Outiook

Employment of advertising work-
ers isexpected (0 increase faster than
the average for all occupations
through the mid-1980’s. Most open-
ings, however, will result from the
rieed to replace workers who die, re-
tire, or leave the occupation for oth-
&r redsons. :

‘The growing number of consumer
and industrial goods and increasing
competition in many product and
service markets will cause advertis-
ing expenditures to rise. Such expen-
ditures also may be spurred by the
growing tendency toward self service
in retail marketing. An additional
factor is the growing need of small
businesses for proféssional advertis-
lng services. Employment in advertis-
ing occupations is strongly affected
by general business conditions be-
cayse firms expand or cintracl their
idvsrtlsmg budgets according to
their financial success. Although op-
portunities should be favorable for
highly qualified applicants, particu-
larly in retail advertising, others
seeking entry jobs will face keen
competition because the glamorous
nature of the field attracts many peo-
ple. :

Adva l’ﬂllnﬁ canbes nﬂli‘ylng !:lri‘r fo

Local television, radio, and néws:
papers are expected to increase their
share of total advertising expendi-
tures while direct mail, magazines,
and national newspapefs continue to
lase ground. The few very large agen-
cies that account for ngarly all na-
tional advertising are” expected to
m aintain fast growth because of their
expanding in{grnational business.

Earnings and Working
Conditiona

Based on limited information, an-
nual salaries for beginning advertis-
ing workers with bachelor’s degrees
ranged from 38,000 to $10,00Q in
1976. Higher starting salaries gener-
ally were paid by the largest firms or
adve rtising agencies to outstanding
applicants, particularly those with
adve rtising experience.

Salaries of experienced advertising
wérkers varied by size and type of
firm as well as by type of job. Ac-
cording to a survey of advertising
agencies taken in 1975, average an-
nual salaries of workers in selected

occupations were as follows: Chief -

executive officer, $45,300; account
supervisor, $28,400; account execu-
tive, $18.500; executive arf director,
$24,400; art director, $17.100; sen-
ior laymﬁt artist, $12,900; junior lay-
-out artist, $9,300; copy chief.

4

rsons who enjoy varisty, cre
snd competiion.

er,

$22,300; senior copywriter, $16,600;
junior copywriter, $10,500; media
director, $16,800; space or time buy-
$9.400; research director,
$24,000; research analyst, $13,500;
production manager, $14.400. Sev-
eral other surveys yielded these re-
sults: In 1976, the top advertising of-
ficers in large retail firms averaged
over $32,000 a year; in 1975, the
median salary of advertnsm\g direc-
tors in large banks ranged from
$16,000 to $17,000 a year; in 1975,
the average salary of advertising
managers in a wide variety of compa-
nies ranged from $18,000 to $34,000
a year, depending upon the annual
sales volume of the firm. Salaries of
advertising managers generally are
higher in consumer than industrial
products firms, and many Feceive in-
'EEﬂtIVE cﬂmpensatmn

People in advertising work undsi*
great pressure, and do not have the
job security enjoyed by workers in
many other . occupations, These
workers are expected to produce
quality ads in as st:‘g( a time as
possible. Sometimés they must work
long of irregular hours to meet dead-
lines or make last-minute changes.
Account executives, copywriters,
and 'layout workers may become
frustrated by a client's inability to
define the type of ad he or she wants
for a prpduct.
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- Advertising can be s satisfying ca- -

reer for persons who efjoy. variéty,
excitement, creative challenges, and
competition. Unlike workers in many

- ather occupations, advertising work-

ers experience the satisfaction of
having their work in print, on televi-
sion, Or on radio, even though they

femain. ynknown to the publl: at

large.
Sources of Additional
Intormation

cies and the careers they offer is
- available from: -

" Americin Aksogiation of Advertising Agen-
clet, 200 Park Ave, New York, N'Y. :

16017,

For additional information on ca-
reers and a list of colleges that pro-
vide training in advertising, contatt:
American Advertising Federation, 1225 Con-

necticut Ave, NW., Washington, D.C.
20016,

INTERPRETERS
(D.O.T. 137.268)

Nature of the Work

Interpreters help people of differ-
ent nations and different cultures
overcome language barriers by trans-
lating what has been said by one per-
s0n inio a language that can bé€ un-
derstood by others. _

There are two basic types of oral
translation or interpretation: simul-
taneous and consecutive. In simulta-
neous interpretation,.the interpreter
translates what is being said in one
language as the speaker continues to
talk in another. This technique re-
guires speed and fluency in the for-
eign language on tha. part of the in-
terpreter and it is made possible by
the use of electronic equipment,
which allows for the transmission of
the simultaneous speeches. Confer-
ence jfiterpreters often work in a
glass-enclosed booth from which
they can see the speaker. While lis-
tening through earphones to what is
being said, they simultaneously give
the trapslation by speaking into a mi-
crophone. People attending the con-

4
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ferengg who do not understand the
language being spoken may listen to
an interpreter’s rendition by simply.
pushing a button or turning a-dial to~

get the translation ‘in the language

they know. Simultaneous interpreta-
tion generally is preferred for confer- -
ences, and the development of porta-
ble equipment has extended its use to
other large-scale situations. .

Consecutive interpretation also in-
volves oral translation. However, the
speaker and the interpreter take

o o . turns speaking. A consecutive inter-
Information on advertising agen- pearing '

preter must have a good memory and
generally needs to take notes in ortder

_to give a compjete and exact transla-

tion. The chief drawback of consecu-
tive interpretation is that the process
is time consuming, because the
speaker must wait for the translation
before proceeding.

" Since interpreters -are needed
whenever people find language a bar-
rier, the work involves a variety of
topics and situations. Interpreters
may be neéded, for example, to ex-
plain various aspects of American
life to a’'group of foreign visitors, or
they may be required to interpret
hlghly techmg:al spee:hes and dls.cus=
mgs. They may work at the United
Nations, or find themselves in a
courtroom or escorting foreign lead-
ers or business people visiting the
Uniged States.

Places of Employment

An estimated 175 persons worked
full time as interpreters in the United
States in 1976. The largest single
concentration of interpreters was at
the United Nations in New York
where about 90 people held full-time
posts. Various other international or-
ganizations, located primarily in
Washington, D.C.,
segular staff interpreters. Among

thede are the Organization of Ameri-/

can States, the International Mone;
tary Fund, the Pan American Healtf
Organization, and the World Bank.
Within the Federal Government, ¢

were the major employers of full-
time interpreters.

An estimated 500 persons wprked
as freelance interpreters. Fregance
interpreters may wnrk for 73?!(‘1!.1!‘1

also employed /

L I
s
w5
5 A

employers under short-term cam-"

4Aracts. Aboyt four-fifths were under
contract On a temporary basis to the
Department of State and the Agency .

for Intematmmll Deveélopment to ' °
setve .as es::ﬂrl interpreters for fmr-v

. eign visifors 10" the Umted States..’
"Some of these interpreters worked a
great partmn @f the year; others

mairider of the fréelance interprete

worked for only a few. days. The: rf{

‘worked in the fréelance conference -
field. These interpreters provided for
both the-supplementary neédsof the
intérnational and Federal agencies -

and for the pgrhc\dnc, short-term
_needs of various' internatiohal con:,
ferences that are held in this country.
The’@rgimzatmu of American States
.employs many people in this area.
Besides pertons who work strictly a

" intéfpreters, many others do somp
interpretation work in the coursf’
their jobs. = .

.

Trsmmg. Other Qualifig
. and Advancemgnt

A cémplsgggﬁﬁmm* d of two lan-

guages ar more is thd usual require-
ment for becoming #gn interpreter. In-
terpreters must igstantanéously call
to mind words 'oWidioms correspond-
ing to the foreigh ones. An extensive
working vocabulary and ease in mak-
ing the transition from one language
structure 1o another are necessary.
Students who want to become in-

+ terpreters should become fluent in

several languages. Interpreters who

Depariments of State and Justice _ -7%

Inteipreters must instantansously call to

fmind words of ldioms corresponding to

foreign ones.

e
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work at the United Nations, for ex-
ample, must know at least three of
the six official U.N. languages: Ara-

" bie, Chinese, English, French, Rus-.

..sian, and Spanish. Portuguese and, to
some extent, .lapanesg‘ and German
are also valuable to mterprgters in
_the United States.

Two schools in the United States
offer special programs for interpreter
training. Both require foreign lan-
guage "proficiéncy upon entry. The
Georgetown University School of
- Languages and Linguistics in Wash-
ington, P.C., has a |- or 2-year
course n\f study leading to a Certifi-
~cate of Proficiency as a conference
interpreter. The certificate is recog-

: ﬂy in mﬁ:rpretmg legal pmceedmgs, :
: " also may find some employment op-

nized by the International Associ-.

_ation" of Conference Interpreters.
Applicants to Georgetown University -

must qualify on the basis of an en--

trance test and a minimum of previ-

" ous studies at the university level;

successful candidates usually hold a
bachelor's degree, often a master’s
degree. The Monterey Institute of
Foreign Studies in Monterey, Calif.,
through its Department of Transla-
tion and Interpretation, offers a 2-
year graduale program leading 1o a
s degree in Inteitcultural
Communlcauﬂn and a graduate cer-
tificate in either translation, transla-
tion/interpretation, or in conference
interpretation. Applications to the
Institute must have a bachelor’s de-
gree and pass an aptitude test. They

‘areas. The experienc

such as hearings for aliens.
Besides being proficient in lan-

guages, interpreters are expedtted to-

be generally well informed on a

broad range of subjects, often includ-

ing technical subjects such as medi-
cine or scientific or industrial tech-
nology. Work as a translator .may

-serve as a useful background in main--

taining an up-to-date vocabulary in
various specialized orflechnical

abroad also is very impojffan
interpreter. ' \

Although there is no
quirement for entry into I;he profes-
sion, a university education usually is
considered esséntial. 7

People interested in becoming in-
terpreters should be articulate speak-
ers and have good hean?g The ex-
acting nature of this profession
requires quickness, alertness, and a

- constant attention to accuracy.
~ Working with all types of people re-

must be fluent in English, plus one’

other language if studying transla-
'tifm or in two g:ther‘ languages if
E\:ld. After taking t,hi; bgs;;_t; courses
in translation and interpretation the-
ory, students must pass a qualifying
examination in order to enter the
translation or interpretation pro-
gram. This qualifying examination
usually takes place after two semes-
ters of work at the Institute.

Many individuals may qualify as

wh!i:h EKEEDSIVE E!PE!‘IET!EE amj a
broad education are nqt as crucial as
for other types of interpretation. For
example, consecutive interpreters
employed by the Immigration and
- Naturalization Service of the U.S.
Department of Justice sgrv&‘FrimaF

&

quires good sense; tact, and the emo-
tional stamina to deal with the ten-
sions of the job. It is essential that
interpreters maintain configentiality
in their work and that they give hon-
est interpretations. .

Advancement in the i reting
field generally is based offatisfac-
tory service. There is some advance-
ment from escort level interpreting
to conference level work. -

Employment Outlook

Interpreters traditionally face very
stiff com petition for the limited num-
ber of openings. Little change is ex-
pected in the nimber of full-time in-
terpreters through the mid 198(]'5
Most opportunities,
should result from the need to re-

‘ place workers who die, retire, or

leave their jobs for other reasons. Ex-

perience has shown that any slight or
sporadic increase ug the demand for
mterpretgrs can be met by the exist-
ing pool of freelance workers. Only
highly qualified applicants will find
jobs.

Qualified interpreters also may
fipd work ‘abroad. The demand for
interpreters in Europe, where so
many different languages are spoken,
is far greater than in the United
States. ;

Ll

f living -

" available. In addition,

c s . . 1'

S 1]

‘People Who havé linguistic abilities

portunities as translators.’ In fact,
_many interpreters find the ability to
do translation work, if not requisite,
an occupational asset. Foreign lan-
guage competence also is impgrtanit
for careers in the. fields of §b
service, international -busin
language education. '

Earnings and Working
Conditions

Salaries of interpreters depend
upon the type of interpreting done as
well as_the ability and performance
of the individual. The tax-free annual
starting salary for conference inter-
preters at the United Nations was
$14,300 in 1976. Outstanding U.N.
interpreters could expect to'earn al-
maost $30,000. :

E:gmnmg salaries for mte.rpreters
in various other international organi-
zations weré over $15,000 a year,
according to the limited information
international
organizations often paid supplemen-
tary living and family allowances.

Junior interpreters who worked for
the U.S. Department of State re-

- ceived $17,056 a year in 1977. Start-

s

ing salaries were somewhat lower for
interpreters in other Federal agen-
cies.

gre pald ona dally basm CQﬂfErEﬂCE
interpreter salaries ranged from
sbc:ut 5125 to SIEO a day in 1976
dally salary nt’ 5125

Freelance escort interpreters re-
ceived salaries ranging from abpout
$40 to over $80 a day, bazed on the
individual’s skill and prior perform-
ance. Interpreters on assignment usu-
ally f:culd expccl to be i:aid fora 7-
panauon expgnsgs by the employmg
agency and also receive an allowance
to cover the cost of accommoda-
tions, meals, and other expenses inci-
dental to their assignments.

The conditions under which inter-
preters work vary widely. in freelanc-
ing, there is little job security be-
cause of demand fluctuations, and
the duration of various freelance as-
signments ranges from a few days for
a typical conference to several weeks
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"‘f(:'r some escort assignments. Al-
‘though the hfurs interpreters work

are not necemnly long, they are of-

ten irregular. In some instances, es-
‘pecially for escort freelance workers,

a great deal of travel to a wide variety
of locations is required.

Sources of Additjonal
Information
Information on the interpreting
profession is available from:
The American Associstion of Language Spe-
eiilini ID'DD ti‘ﬁnnéi;ﬁcut AVE HW.,

~ For inﬁ:ifmati@n on entry require-. §
ments and courses of study at the two

schnnl; offering spemallz:d pro-
grams for interpreters, contact:

School of Llﬂgu
Georgetown  Universily,
D.C. 20057.

Department of Translation and Interpretaiion,
Monterey Institute of Foreign Studies,
P.O. Box 1978, Monterey, Calif. 93940,

Information about employment
opportunities is available from:
Language Services Divisjon, U.§. Department

of State, Washington, D.C. 20520.
Secretariat Recruitment Service, United Ma-
tions, New York, N.¥. 10017,

HEW%PAPEEEEPOETEES
(D.O.T. 132.268)

Nature of the Work

Newspaper reporters gather infor-
mation of, current events and use it
1o write stories for publication in dai-
ly or weekly newspapers. In covering

"events, they may interview people,

review public records, attend news
events, and do research. As a rule,
reporters také notes or use tape re-
corders while collecting facts, and
write their stories upon return to the
office. Sometimes, to meet deadlines,
they telephone their infoymation or
stories to rewriters who write or tran-
scribe the stories for them.

Large dailies frequently assign

some reporters to ‘‘beats,” such as
police stations or the courts, to gath-
er news originating in these places.
General assignment reporters handle

RIC
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various types of local news, such%as a
story about a lost child or an obituary
of a community leader. Specialized
reporters with a background in a par-
ticular subject interpret and analyze
the news in fields such as medicifig,
politics, science, education, business,
labor, and religion. .

Reporters on small newspapers
may cover not only all aspects of
local news, but also may take photo-
graphs, write headlines, lay out pag-
es, and write editorials. On some
small weeklies, they also may solicit
advertisements, sell subgcriptigﬂs.
and perform genera

Piaces of Employment

More than 40,000 persons worked
as newspaper feporters.in 1976, The
i

majority of reporters work for urban
daily newspapers; others work for
suburban, community; or small town
weekly papers and press services.
Reporters work in cities and towns

. of all sizes. Of the 1,762 daily and

7, 579 ~weekly ﬂEWS[’jSpErS the gré‘at
cheygr. most prDﬂErs wt}rk in
cities, since big city dailies employ
many reporters, whereas a small
town paper generally employs only a
few.

Training, Other Qualifications,
and Advancemént
4
Most newspapers consider only ap-
plicants who have a college educa-
tion. Graﬁuatg work is increasingly

\
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:lmpnltiﬁt Mlny editors pﬂ;t‘:r

* gradustes who have a degree in jour-

nalism, which usually includes train-

. ing in the Kberal arts along with pro-_ with an opportunity to. practice the

fessional journalism training. Som
editors considér a liberal arts d:gre
sufficient. Others prefer applicants
who have a liberal arts bachelor's de-
gree and a master’s degree in journal-
ism. High ichool courses that are
useful include English, journalism,
social science, and typing.
Bachelor’s degree programs in
journalism are available in almost
250 colleges. About three-fourths of
the tourses in a typical undergrad-

_ uate journalism curriculum are in lib-

eral arts. Journalism courses include
reporting, copyreading, editing, fea-
ture writing, history of joumnalism,
law, and the relation of the press to
society.

More than 500 junior colleges of-
fer journalism programs. Twelve to
fifteen hours of credit earned is
transferable to most 4.year college
programs in journalism. A few junior
colleges also offer programs especial-
ly designed to prgpare the student
directly for employment as a gensrsl
assignment reporter on a weekly or
small daily newspaper. The Armed
Forces also provide some trammg in
journalism,

A master's degﬁ:e in jnumaIISm
was offered by more than 90 schools .
in 1976; about 20 schools offered the
Ph. D. degree. Some ggaduate pro-
grams are intended primarily as prep-
aration for news careers, while others
concentrate on preparing journalism
teachers, researchers and theorists,
and advertising and public relations

- workers, \

Persons who wish to prepare.-for
newspaper work through a liberal
arts curriculum should take English
courses that include writing, as well
as subjects such as sociology, politi-
cal science, economics, history, psy-
chology, computer science, and
speech. Ability to read and speak a
foreign language is desirable. Those
who look forward to becoming re-
porters in a specialized field such as
science shoyld concentrate on
course work in their subject matter

,areas. Skill in typing is essential be-
‘Cause reporters. type their own news_
atories. On small papers, knowledge

%afa news photography also is valuable.

.. . J

The Newspaper Fund and™fhdivid-
val newspapers offer summer interm-
ships that provide college students

rudiments of reporting or editing. In
addition, more than 2,700 journalism
scholarships, fellawships, and assist-
antships were awarded to college
journalism students by universities,
nevwspapers, and professional organi-
zations in 1976 -

News reporting involves a great

deal of responsibility, since what a
reporter writes frequently influences
the opinion of the reading public.
Reporters should be dedicated to
_gerving the public’s need for accurate
and impartial news. Although report-
ers work as part of a team, they have
an opportunity for self-expression.
Important personal characteristics
include a “nose for news," curiosity,
persistence, initiative, resourceful-
ness, an accurate memory, and_ the
physical stamina necessary for an ac-
tive and often fast- -paced life.

Some who compete for-full-time
reporter jobs find it is helpful to have
had experience as a newspaper
“stringer'’—a part-time reporter who
covers the news in a particular area
of the communfty ;‘ is pand on th%
schm;!l and Eullege newspape:s, and
church or community newsletters,
also provide writing and editing ex-
perience that may be helpful in get-
ting a job.

Most beginners start on weekly or
on small daily newspapers s general
assignment reporters or co y editors.
A few outstanding jnumallsm gradu-
ates are hired by large city papers,
but this is the exception, rather than
the rule. Large dailies generally re-
quire several years of reporting expe-
rierice,~which usually is acquired on
smaller newspapers

dul;ms such as repnﬁ;mg on civic am:l
club meetings, summarizing
speeches, writing obituaries, inter-
viewing important visitors to the
community, and covering police
court proceedings. As they gain ex-
perience, they may report more im-
poriant events, cover an assigned
“peat,” or specialize in a particular
field. ’

1o rep@rtmg for larger papem or prgss

5\

“become colun

services. Some experienced reporters
pists, correspbndents,
editorial writérs, editors, or top ex-
ecutives; these positions represent
the top of the field and competition
for them is keen. Other reporters
transfer toglelated fieids such asf ub-
lic relation§® writing for magaz

or preparing.copy for radio and te!_ex
vision news programs.

" Employment Outiook

Competition for newspaper report-
ing jobs 'is expected to continue
through the mid-198Q’s. If enroll- =
ments continue at record levels as
they have in the past few years, rec-
ord numbers of journalism graduates
will be looking:for jobs. Howeyer,
empldyment in the communicatipns
field is not expected to :xpmd suffi-
ciently to absorb all those seeking
jobs, and a sizable number of journa
ism giaduates will have to launch 1‘55‘
reers in othrer fletds: -

Newspaper reporters in pqtlcular
face heightened job competition. Al-
though the communications field is
expected to expand through'the mid-
1980, newspapers are not expected
to share fully in this growths As a

- result, employment of reporters will

increase more slowly than the aver-
age for all occupations. Most job
openings will arise from the need to
replace reporters who are promoted
to editorial or administrative posi-
tions, transfer to other fields of work,
rétire, or leave the professiod for othi-
er reasons.

Bright, energetic persons with ex-
ceptional writing ability will have the
best opportunities for beginning jobs
as newspaper reporters. Talented
writers who are able to handle news
about highly spg_g;hzed scientific or
technical subjects will glso be at an
advantage in the competitive job
market. )

Weekly or daily newspapers locat-

ed in small ns and suburban areas
are expec to continue to offer

most of the bpportunities for begin-
ners entering newspaper reporting.
Openings arise on these papers as te-
porters gain experience and move up
to other editorial positions or trans-
fer to reporting jobs on larger news-
papers or 1o other types of work. Be-
ginning reporters able to help with



E

34 increase In the number of joumalism graduates will |
uce intenge_competition for g;mmunlesi!ﬂﬂs jobs

dggraes in ]numallarﬁ

1966

nal Cantar lor Edusition St

phf;mgr,iphy and other specialized
a.spect.s Qf newspapef work and whn
are hkg!y to be gnv;:n prsfcre,ﬁce in
employment on small p

‘Most big city dailies reque expe-

" rience artd do not ordinarily hire new

gradugtes. Sometimes, however, new
graduates find newsroom jobs on ma-
jor metropolitan dailies because of
outstanding credentials in an area for
which a particular paper has a press-
ing need. Occasionally, the experi-
ence and contacts gained through an
internship prt;gfam lead fo a report-
ing job directly after graduation.

In addition to newspaper report-

‘ing, college graduates who have ma-
‘jored in journalism have the back-

ground for jobs in related figlds such
as advertising, public relations, trade
and technical publishing, radio and
television, and law. Because contin-
ued high enrollment is foreseen in
journalism education programs, op-
portunities to teach journalism are
expected to be good. College teach-
ing jobs currently require profession-
al experience and at least a master’s
degree.

Earnings and Working.
Conditions

L
Reporters working for daily news-

' papers having contracts megotiated

Q

by The Newspaper Guild had aver-
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age starting salaries of $10,600 in
late 1976. In general, earnings of
newspaper reporters in 1976 were
above average earnings received by
nonsupervisory workers in private in-
dustry, -except farming. *

Minimum salaries of reporters hav-
ing 4 or 5 years of experience, who

orked for daily newspapers with
Guild contracts averaged $16,700 in
1976. The minimums’ ranged from
$9.960, paid by the smallest dailies,
to more than $26,000 paid by the
Iarggst Many r:pmters hawev:r
minimums. R:pprters wurkmg t‘c:r
national wire services received annu-
al salaries of at least $19,000.

Most newspaper reporters general-
ly wark a 5-day, 35- or 40-hour
week. Reporters working for morn-
ing papers usually start’work in the
late afternoon and finish at about
midnight. Most reporters also receive
benefits such as paid vacations,
group insurance, and pension plans.
Sources of Additionai

information

Information abgut opportunities

for reparters with daily newspapers.is

available fn:r“"rﬂ‘gf

American Newspaper Publishers Association
Faundation, P.O. Box 17407, Dulles Ia-
ternational Airpori, Washington, D.C.
20041.

» photograph.

For information on opportunities

in the mewspaper field and starting
salaries of journalism graduates, as
well as a list of journalism scholar-
ships, fellowships, assistantships, and

loans available at colleges and uni-

versities, wﬁte to: . . -
The Newip;per Fund, Inc., Box 300, Prince-
ton, M.J. 0854& -7 . -

i

.Information on union wage ratgs is
available from:
The Newspaper Guild, Research and Informa-

tion Department, 1125 [5th St NW,,
Washington, D.C. 20005.

For general information about ca-
reers in journalism contact:

American Council on Educstion for Journal-

ism, School of Journalism, University of
Missouri, Columbia, Mo, 6§5201. .~

Association For Education in Joumalism, 102
Reavis Hill, Northern Nlinois University,
Dekalb, [l 6011S. -

The Sotiety of Professional Jaumsll.ltl Sigma
Delta Chi, 35 Bul Wacker Dr. thci;c;
1. 60501,

Information on npp@rmﬁiiies for
-women in newspaper repmting' and
other communications fields i3 avail-
able from:

Women In Communicatioms, Inc., P.O. Box
9561, Austin, Tex. 78766,

Names and locations of daily news-
papers and a list of schools and de-
partments of journalism are pub-
lished in the Editor and Publisher
International Year Rook, available in
most public libraries and large news-
paper offices. oS

PHOTOGRAPHERS

(D.0.T. 143.062, 282, and .382)

Huurcj the Work

Photographers use their cameras
and film to portray people, places,
and events much as a writer uses
words. Those who are siffliful can
capture the personality of individuals
or the mood of scenes which they
Some  photographers
specialize in scientific, medical, or
engineering photography, and their
pictures enable thousands of persons

z /’; L

\
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to see a warld nnrmally hiddlen from
view. Z

_ Although their subject fnatter var-
_ies widely, alMphotographérs use the
. same basic equipment. The most im-
portant piece, of course, is the cam-
era, and most photographers own
several. Unlike snapshot cameras,
whi¢h have a lens permanently at-
tached to the camera body, profes:
sional cameras are constructed to use
a variety of lenses designed for close-

_up, medium-range, or distance pho-

tography.

Besides cameras and lenses, pho-
tographers use a variety of film and
colored filters to obtain the desired
effect under different lighting condi-
tions. When taking pictures indoors
or aftér dark they use electronic
flash units, floodlights, reflectors,
and other special lighting equipment.

Some photographers develop and

print their own photographs in the
darkroom and ‘may enlarge or other-
wise alter the basic image. Many
photographers send their work to
photographic labarstanes for pro-
cessing. .
v Because the procedures involved
in still photography are quite differ-
ent from those in motion picture
photography, many photographers
specialize in one or the other. How-
ever, there is a growing demand for
photographers who have tfammg in
both areas.

In addition to knowing how to use

_ their equipment and materials, pho-

Commarcisl photographers must be
imaginative and otiginal.

%

-

LY

PR '

tographers must be capable of com-

posing the subgecta of their photd-
- clude photojournalism, or press pho-

graphs and ren:ngmzmg a pmentlall
good .photograph.

* Many photographers spemahze in

a. particular type of photography,
such as portrait, commercial, or in-
dustrial work. Portrait photographers

-take pictures of individuals or groups-

" of persons and often work in their

own studios. For special events, such
as weddmgs or christenings, how-
ever, they take photographs in
churches and homes. Portrait pho-

‘tographers in small studios frequent-
ly do all the operations, including
scheduling appointments and setting
‘'up and adjusting equipment before -
“taking the pictures, as well as devel-

oping and retouching negatives, de-
veloping proofs, and mourting and
framing pictures. They also may be.
the ones to collect payments and
keep records, and therefore must be
good business persons.

Commercial photographers phagps
graph a wide range of subjects”in-

cluding livestock, manufactured arti--

cles, buildings, and large groups of
people. They frequently do photog-
raphy for catalogs. Those in advertis-
ing take pictures to promote such
items as clothing, furniture, autgmo-

biles, and food, arid may specialize in |’

one such area. Adverfising photogr

St ,
» .
LI

phy] are other special techniques. -
Other phoiggraphic specialties in- -

" tography, which combines a “nose
for hews™ with photographic ability;
and educational photography (pﬂ:— .
paring slides, filmstrips, and movies
for use in the classroom).

Piaces of Employment
About 85,000 photographers were
employed in 1976. The greatest pro- _
portion worked in commercial stu-

. dios; many others worked for news-

papérs and magazines. Government
agencies, photographic equipment

" suppliers and dealers, and industrial
" firms alio employed iarge numbers of

photographers. In addition, some
‘photographers taught in colleges and
universities, or made’ films. Still oth-
ers worked freelance, jaking pictures
to sell to advertisers, magazines, and
other customers. About one-third of

-all photographers were self-em-

ployed. -

Jobs for photographers are fﬁuﬁd
in all parts of the country—both
small towns and large cities—but are
concentrated in the more populated
areas.

Training, Other Qualifications,

and Advancemant

phers must know how to use man? ?homgraphu: training is available

different photographic, techniques.
The work of industrial photogra-
phers is used in company publica-
tions to report te stockholders or to
advertise company products or ser-
vices. Industrial photographers also

. photograph groups of people for em-

ployee news magdzines or may takes
motion pictures of workers operating
equipment .and machinery for man-
agement’s use in analyzing produc-
tion or work methods. They may also

‘use special photographic techniques

as research tools. For example, medi-
cal researchers often use ultraviolet
and infrared photography, fluores-
cence, and X-rays to obtain informa-
tion not visible under normal condi-
tions. Time lapse photography
(where time is stretched or eon-
densed),” photomicrography (where
the subject of the photography may
be magnified 50 or 70 tirhes or
more), and photogrammetry (sur-
veying an area using aerial photogra-

19

in colleges, universities, junior col-

rleges, and art schools. Over.75 col-.

leges and umve?*hes offer 4-year
cufiu:ulums leading to a bachelor’
degree in photography. Some colleg:
es and universities grant master’s de-
grees in specialized areas, such as
photojournalism. In addition, some
colleges have 2-year curriculums
leading to.a certificate or an asso-
ciate degree in photography. A for-
mal education in photography gives a
solid fundamental background in a
variety of equipment, processes, and
techniques. Art schools offer useful
training in design and composition,
but not the technical training needed
for pmfessmnal photographic work.
(See the statement on commercial
artists ‘elsewhere in the Handbgok.)
The Armed Forces also train many
young peoplé in photographic skills.

Although a high school education
is desirable, the photography profes-
sion has no set entry requirements
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Wld‘l regard to furma] ‘education or’

training. Hﬂwevsr the training a pro- -

lpEi:tl\!E photographer hias deter-

‘minés the type of work fnr which he
- or she qudlifies.-

People may prepare for work as

photographers in a commercial stu-

dio through 2 or 3 years of on-the-job

training as a photographer’s assist-

* ant. Trainees generally start in the

‘darkroom where they learn to mix
‘chemicals, develop film, and do

photoprinting and enlarging. Later
they may set up lights and cameras or
help an experienced photographer
take pictures.

Amateur experience is helpful in
getting an entry job with a commer-
cial studio, but post-high school edu-
cation and training usually are need-
ed for industrial or scientific
- photlgraphy. Here success in pho-
tography depends on being more
than just a competent photographer,
and adequate carcer preparation re-

‘quires some knowledge of the field in
which the photography is used. For:

_example, work in scientific, medical,

and engineering research, such as
phmagﬁphiﬁg mi;‘,roscopic Grga-

partl:ular science dr engmeermg
specialty as well as skill in photogra-
phy. y
-Photographers- must have good
eyesight and color vision, artistic

- ability, and manual dexterity. They

J

also should be patient and accurate
and enjoy working with detail. Some

‘knowledge of mathematics, physics,

and chemistry is helpful for under-
standing the use of various lenses,
films, light sources, and developmen't
processes.

Some photographic specialties re-
quire - additional qualities. Commer-
aial or freelance photographers must
be imaginative and original in their
thinking. Those who specialize in
photographing news stories must be
able to recognize a potentially good
photograph and act quickly, for oth-
erwise an opportunity to capture an
important event on film may be lost.
Photographers who specialize in por-
trait photography need the ability to
help people relax in front of the cam-
era. A
* Newly hired photographers are
given relatively routine assignments
that do not require split-second cam-

10
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-era adjustments or Jecisions on what

subject matter to photograph: News
photographers, for example, msy be
assigned to cover civic meetings or

photograph snow storms. After gain-

ing experience they advance to,more

demanding "assignments, and sore
may move to staff positions on na- .
tional news magazines. Photogra-

phers with exceptional ability miy

gain national recognition for their

work and exhibit their photographs
in art and photographic galleries, or
publish them in books. A few indus-
trial or scientific photographers may
be promoted to supervisory posi-

tions. Magazine and news photogra-

phers may eventually become heads
of graphic arts departments or pho-
tography editors. .

Employment Eutlgpk

Employment of photographers is
expected ‘to grow more slowly than
the average for all ~ occupations
throygh the mid-1980's. In addition
to openings resulting from growth,
others will occur each year as work-
ers die, retire, or transfer. to uther

- occupations.

Growth of employment in business
and industry is occurring as greater
importance is placed upon visual aids
for use in meetings, stuék&dgrs
reports, sales campaigns, and public
relations work. Video and motion
picture photography are becoming
increasingly important in industry.
Photography also is becoming an in-
creasingly lmpnrtaflt part of law_en-
forcement work, as well as scientific
and, medical research, where oppor-
tunities are expected to be good for
those possessing a highly specialized
background.

The employment of portrait and
commerical photographers is expect-
ed to grow sfowly, and competition
for jobs as portrait and
commiercial photographers and pho-
tographets’ assistants is expected to
be keen. These fields are relatively
crowded since photographers can go
into business for themselves with a
modest financial investment, or work
part time while hplding another job.
The increased use of self-processing
cameruas in commercial photography
also has contributed to 'tf crowding

#
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in this field, since little photographic _

training is required for such Wﬁi‘k;

 Earnings and Waﬂzlng
2 - Conditlons

Beginning phnmgraphers whn'

cuntracts with Thg Newspaper Gulld
had weekly earnings between $128
and $432:in 1976, with the majority
earning between $175 and $225.
Newspaper photographers with some
experience (usually 4 or 5 years)
averaged about $320 a week .in 1976.
Almmf alj experienced nemzpaper
photographers earned over $225; the
top salary was nearly $505 a week.

‘Photographers in the Federal Gov-

ernment earned an avérage of
$14,900 a year in 1976. Depending
on their level of experience, newly
hired phntographf in the Federal
Government earned from $8,320 to
$11, 520 a year. Most ekperienced
photaographers gamgd betwegn
$11,520 and about $18,460 a year.
Experienced photographers gener-
ally earn salaries that are above the
average for nonsupervisory workers
in private industry, except farming.
Although self-employed and free-
lance photographers often earn more
than salaried wnrkeigs, their earnings
are affected greatly by gereral busi-
ness conditons and the type and size
of their community and clientele,
Photographers who have salaried
jobs usually work a 5-day, 35-40
hour week and receive benefits such
as paid holidays, vacations, and sick
leave. Those in business for them-
selves usually work longer hours.

‘Freelance, press, and commercial

photographers travel frequently and
may have to work in uncomfortable
surroundings. Sometimes the work

- can be dangerous, especially for

news phétogr@hers assigned to cov-
er stories on natural disasters or mili-
tary conflicts.

Sources of Addltlnngl
‘Information \

Career information on pho
phy is available from: .
Photographic Art & Science Foundation, 111
Stratford Rd., Des Plaines, lll. 60016.

Professional Photographers of America, Inc,
1090 Ejecutive Way, Des Plaines, 1.
60Q18.

gra—
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PEELIG EELATIBNS
N \VORKERS

(DJD:_I‘ 165.068)

¥

Nature of the Work

Public relations workers apply

" their talent for :nmmunicatinn in

many different areas. They may “han-

dle press, community, or consumer -

relations, sales- pmm@tmn political
;ampalgnmg- mtereat-gmup Tepre-
sentation, f ; d raising, or employee
erit. The role they play is
lmpi'nved understanding
'ratmn among the dwerse

and institutions that n;a!;e, up our so-

ciety.

How successfully an organization

‘presents goals and policies may af-

fect its public acceptance, prosper-
ity; and even its continued existence.
Public relations workers help organi-
zations build and maintfin positive
public reputations. Public relations is
more than telling the employer’s

“story,” however. Uﬂdergt’énaing the
attitudes and concerns of customers;:
" employees, and various other ‘‘pub-

lics""—and communicating this infor-
ﬂ;atmn to mmagementx-ls an lmg)r-

tant part of the job,

Public relations departments are
found in organizations of all Kinds,
and workers must tailor their pro-

© grams te an employer’s particular

needs. A public relations director for
a :aﬂ'egs or university, for example,
may devgte most of his or her’ener-
gies to attracting additional stuﬂents,
while one in a large corporation may
handle the employer’s relations with
stockholders, government’ agencles,

‘and community groups. ¢

Public relations workers put ta-
gether information that keeps the
public aware of their employer’s ac-
tivities and accomplishments and

4

keeps management aware of public

attitudes. After preparing the infér-
mation, they may contact people in

" the media who might be interested in

publicizing their material. Many ra-
dic or television public service aif-

-employees or its rolg

i

nouncements or gpecial répuﬂa.gz

nevspaper items, and magazine arti-
dles'start at public relations workers’ -

‘desks.- Sometimes the subject is a'

company and its policies towards its
in the commu-
nity. Often the subject is a public

issue, such as health, nutrition, ener- -

gy, or the environment. .

‘Public relatiens workers also ar-

range and conduct programs in
which - :nmpmy représentatives will

"have direct contact with the publn:

Such wnrk mcludes ssttmg up sp

cnnventmm or ms ége ﬁlﬁq-mﬁlmg
campaigns.
Public relations staffs in very large

firms may number 200 or more, but

in most firms the staff is much
smaller. The diregtor of public rela-
tions, who is often a vice president,
may develop qyerall plans and poli-

cies with- a top management execu--

tive. In addition, large public rela-
tions departments employ writers,
research workers, and other special-
ists who prepare material for the dif-
ferent media, stockholders, and oth-
er publics. .

Workers who handle publicity for
an individual or direct public rela-
tions for a university or small busi-
ness may handle all aspects of the
job. They make contacts with people
aumde the arganlzatmn dc the nec-
prspare material for pub!lgatmn
These workérs may combine public
relations duties with advertising or
sales promotion work; some are top-
level officials and others have lower
level positions. The most skilled pub-
lic relations work of making overall
plans and maintaining contacts usu-
ally is done by the department direc- .

tor and highly expgnenced staff
members.

Places of Employment
About 115,000 persons were pub-
lic relations workers in 1976. Manu-
facturing firms public utilities and

transportation companies, insurance
companies, and.trade and profession-

- ' it
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al associations emiploy, many pusblic
relations workers, A sizable nurnbe «
work for govexnmient agencies (lte
Federal Govermment alone employs
several thousand publlic info rmation

sprecialists), or for schools, colleges,

museums, and other educ ational , re -
ligtiows, and” humman sexvice oxgarniza-
tions. The rapidly expanding heslth
field also offers opportwnities for
public relations work, irn hospitals,
pharmaceutical cormpanies, and
medical associations, for example. A
number -of public relatioms workers

Mare smplayed by pusblic relations

Q

consulting firms which furnish pu blic

relations services to clientsforx fee.

Some work for adwvertising agencies.

Public relations workers are con-
centrated in large cities where press
setvices and other commaunications
facilitiea are readily available, and
where meany busineses and trade as-
sorciations have their heaadquarters.
More than half of the estimated
2,000 public relations comsuleing
firma in the Wnited. States are in Mew
York. Los. Angeles, Chicago, and
W ashington, D .C. A major trend_
howewer, is the dispe sal of pu Iﬁlu.
relations jobs th roughcaut the Naton
includling smuller towrss

Tralnimg, Otheer Quallficacion a
and Advancerme nt

A college education  coanbized
with prubllic relationsexper tlenee is an
ex<ellent preparation for public rela
ticens work. Although most begiumers
have a college degree in jourmalism,
comm unications, or pusblic relaions,
somme employers prefer a back grovnd
in a field related to thee firm ™s basi-
ne#8s—science, finance. or engineer
ing, for example. Somic firms want
college graduates with e xpenence
werrking for the news rmedia. In faact,
masny editors, re porters, arnd work <rs
in closely related fields enter pubdlic
relations work.

En 1976, about 90 collegey.zand
mor¢ than 30 gradyace schools of
fered degree programs or special c ur-
rieulurns in public relatiorss, wsually
administered by the jourmalism or
coFmmunications department. lh ad-
dition, about 200 colleges offered at
leacat one course in this field. Courses
inclide public relations theory and
techniques, organizatiomal commu ni-

4
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cation, public relations marsagement
and administration, prac tical courses
in public relations, and others. Spe-
cial ties are offered in public relations
in business, govermrnent, and non-
profit Organizations. Persons with a
bachelor's degree in pubdlic relations
or a related.field generally enter staff
positions whereas thoese with a gradu-
ate degree are morre qualified for ad-
min istrative and man age rial jobs.
Puwblic ré&latdons wo rtke £ maust have

_considerable ability to gather infor-
" smatdon ., write, speak,

andl del effec-
tively with people. Courses in jour-
nalism. business adm dnis tration,
psychology, socicelogy, political sei-
ence, adveriising, Englishy, arnd public
speaaking help in preparimgfora pub-
Lic relatiors career. Extracurricular
Actiwities such as writing for aschool
publication or television or radio sta-
tion provide. valuable experience.
Many schools help students gain
pare-time or summer internships in
public relatiorss which provide train-
ing thatf can help in competing for
enlry pusitions. Membership in the
Fublic Relations Stwudent Society of
America provides an opportunity for
sWwdzints o cxcham ge views with pub-
1t relamlions praticion£rs and to
11iah £ profesnional contact that may
tre helpful in Tater securing a job in
the field A portfolio of published
articles, television or radio programs,
slide presenations, and other work
sanples wsuallyis an aselin finding
& jtjb

Creatnvily, initiatives, and the abil-
18y to expres thoughts cleary and
simply are important o the puBlic
r&lations waork€r. Fresh ideas are so
vital in public relationsthatsome ex-
prerts spend all theidr time developing
mew ideas, leaving the job of carrying
Ul programms to others.

Pe uple who choose public rela-
(puns a3 & <areer Need anh oulgoing
pesonality, selfconfiden<e, and an
u ide rstanding of b uman psychology.
They shiould have the enthusiasm
necessary to maotivate pecple . Public
relations workens meed a highly de-
veloped sense ofcompetitiverness and
the ability to functiom as part of a
tesam .

Pu blic: inforrnation specialist posi-
tions. in the Fed eral Gorvernment gen-
exilly require a college degree. Me-
dia, writing, ot edlgmg expelience

;LU"

{

may be quite helpful in gaining such,

a position. Requiremients for similar
positions in State and local govern-
ments vary., [ .

Some companies—particularly
those with large public relations
staffs— have formal training pro-
grams for new workers. In other
firms, ne W employees learn by work -
ing under the guidance of experi-
eniced st aff ‘mermbers. Beginners of -
ten mairtain files of material about
company ac tivities, Scan newspapers
and magazines for apptopriate arti-
cles 1o clip, and assemble; informa-
tion for speeches and pamphlets. Af-
ter gaining experience, they work on
more difficult asignments, such as
writing p ress relesses, speeches, and

rlicles for pu ‘blication. In some
firms, workern get all-round experi-
ence whereas in other firms, public
relations workers tend to specialize.

Promo tion to supervisory jobs may
come as workers show they can han-
dle more dermanding and creative as-
signments. Some experienced public
relations workerssiart their own-con-
sulting firms.

The Public Relations Society of
America accredits public relations
workers who ha+ve at least 5 years’
experience in the field and have
passed a c6mmprehensive 6-hour ex-
amination (4 hours written, 2 hours
oral). Howewer, because of disagree-
ments over the appropriateness of
formallicensing fequirementsin this
field, such requirements are not ex-
pectedin the imrmediate future.

Employm ent Qutiook

Employment of public relations
workers is expected to increase faster
than the average for all occupations
through the mid-1980%. In addition
to new jobs created by this growth,

openings will occur every yeéar be- -

cause of the meed 0 replace work ers
who die, retire, orleave the field for
other reasons, .
Dernand for public relations work-
ors may be affected by economic
conditions, slackeéning as employ ers
delay expansion or im pose staff cuts
during busines slowdowns. Over the
long run, however, expenditures on
public relations are expected to in-
crease substantially, Corporatio ng,
associations, and other large organi-
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zations are likely 2o expand their
public relations effoxts £ogain public
support and gpproval, .

Competition for beginning jobs is
keen, for public relations work has

an auri of glamour_and e xcitement

that attracts .Jlarge nurmbers of
jobsezkers. Furchermowe, the num-
be rof people who txansfer into pub-
lic relations frorm.newspap-er, adver-

tising, of other c losely related jogs is'

ex pec led to exceed the number
transfesrring out. Thuig factor should
sexve %0 stiffen com petition.

Prospects for a <areer in pubrlic
relaticons are bes1for highly qu alified
applicants— talerited people  with
sound academi< prepéfations and
some media experie nce {Mhost open
ings ate expected to occut in large
organ ization s— cofporations, public
relatiorns consulcing firmms, ma nufac
ring firms, edu cational institedlio ns,
and others

Earmrga aied W vibking
Corndition s

Nax Ung armlag 1 &5 ,FL:I wonlloge geo b
atgs begluning i public re dalicrtia
wotkh  gencially sanged fea B/ 500
te §10000 a ysur iy 1976, pusons
with & graduate degr ¢ gorneially
stancd 4t a high @ salary

The sabaites oo f Caper It wd nee sk
ers generally are tighest i la< ge 2
gatizaations with catens be pubslic 1o
lation s prograns  Acew Jiig U
19976 surwey  mesdla 4 asinsal salay 1o
of public reldicons workers a e an
follow s Piesiderals  f publia ¢ falls 05
cornsulling firns . §3 8040, jubslic i
formation or reloticrns diroito s .l
mana@ers in thee Fedsal Govatn
ment, $23 500; #n State gocrrtuent,
$17.000, in lwoval govem me nt,
$22,000, n cd uca tonal organiLa
tions, 323500 Accarding © & 197
sutvey of awide 1arsge i t 2 puib
lic re ations emecailisea dvestamed
$2y000 39 Q0 4 y<ar . wiale pubdlic
relat 10ms ma fapger s affuag <d
321000 31 000 a yew! depending
ors the anaual sdes veal.rue of the
firm Mamny fiis ollefed m..cntlve
conpensation Biedona 1973 sw
vey of advertising agenciw, pubal
re laticons director s a ver age«d $ 20,1 QO
a year , while public xelatiorsaccount
executives averaged §1 5.1400.

Public relations comsulting firms

.often pay higher salaries than organi-
zations with their own publie rela- -

tions departments. Salaries in manu-
facturing firms are among the highest
while salaries in social welfare agen-
cies, nonprofit organizations, hospi-
tals. and universities are among the

‘lowest.

In the ¥ederal Government,
bachelor's degree holders generally
started at 39,303 or $11,523 a year
in 1977, depending upon the appli-
cant's academic record; master's de-
gree holders generally started at
$14.097 a year; additional education
or experience could qualify appli-
cants for a higher salary. Public in-
formation specialists averaged about
$24.300 a year in 1977

Although the workweek fur public
tclations staffs usually is 353 o 40
houts. uvertime often 1s necessiry to
prepate or deliver specches, attend
meelings and community activiti€s,
o1 tiavel out of town Occasionally,
the their regular assign.
menits or special events requires pub-

3

natuie of

lic iclations wurkers to be on call

arcand the clouk
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~ guage that can readily be understood

by people who need to use it. They
research, write, and edit technical
materials and also may produce pub-
lications or audiovisual materials. To
ensure that their work i3 accurate,
technical writers must be expert in
the subject area in which they are
writing—laser beams or pharmacol-
ogy, for example. At the same time,
their writing must be clear and easy
to follow. Command of the language
and versatility of style are tools of the
trade that enable technical wrilers 1o
convey information in a way that is
helpful to people who use it—scien-
tists, technicians, executives, sales
representatives, and the general pub-
lic.

Some, organizations use job title§
other than ‘‘technical writer.” De-
pending on the particular employer,
people in technical writing jobs may
be called publications” engineers,
communications specialists, industri-
al writers, medical w riters{ commu ni-
velopers

Technical writers set out cither o
instruct or inform, and in many in-
stances they do both They prepare
manuals, catalogs, parts lists, and in-
structional materials nesded -by the
sales representatives who sell ina-
chinery or scientific equipment and
by the technicians who install, main-
tati and service it Instiactional aids
must be prepared o assist the people
who operale coniplex equipsment
for «xample. the technicians who
monitur sophisticated diagnoslic
cquiptnent in a hospital’s coronary
care unit Writing manuals and train-
ing aids for military weapons and
equipment is a highly specialized
ficld of technical writing. Sometimes
techuical writers are asked to write
scripts for training films. o to pre-
pare instructional inaterials tor self-
teaching casscttes filmstrips, or kits

Many technical writers prepare re-
ports on the results of research proj-
ects By communicatingresearch de-
velopments to other scientists,
engineers, and techniciaas, these fe-
ports speed scientific and technical
progress and help prevent duplica-
tion of effort. Reports also play an
impurtant part within a company;
hundreds of progress reports may be

13
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sent from one department to another
within the course of a year. Detailed
reports also must be prepared for
regulatory agencies and for agencies
that fund research and development
projects. Somé reporis—environ-
mental impact statements, for exam-
ple,requiré suc:h a detailed ireat
usually are przpargd l'_iy scientists
with the assistance of technical writ-
ers. Annual reports IﬁilgckhﬂldEfs

- sometimes are an addltléﬂdl respon-

sibility.
Proposal preparation is amother
important duty of technical writers

;mpﬁsala are requests for the money

Q

or facilities 10 conduct a project,
develop a prototype of a new prod
uct, or do resean:h When a preposal
is being prepared. scientists and engi
neers provide th: technical maten
als, management provides the bud
get, and a team of technical writers
usually shapes the final proposal
Manuals, reporis,
make up the bulk of technical writing
today, however, the woik may take

ad  proposals

other forms Technial wiitens niay

wrile sPecifications, Plepaie

speeihes and news seleas. ., sdit and
write tecnnlcal busks, progaic saul
vles ot populas cuaga.itics, Jdo elup
advertising copy. bro
chuies and test fva cahibits ang Jis
plays; and handle (echnical ducu

promotisnaal

mientatlugn
When tl,

el te hill sl wal ¢ a3 amsal.y suaa.

Le gt NI T EEI PN

by learulng s miwun an they can
abuut the suby.ct Th,
purts,

=y atad ¢
sunelimes Lhacpunla, o, al
techni.al journals, onsull mith cagl
neers, scienlisty, who

have wourked un the project, vt cmarn

ahLd techmclan

ine the equipment After the, have
assembled as much nfomistioe as
appropriate given e time they b ve
and the puipose of (he uocunican
they draw up am susiine Then they
prepare a rough draft, whaih maay un
défg(} scverdl pevisions beloe b_ing
accepted ip final furta Tecunical
writers usaally antange fos the prepa
ration of tables, chart . (hust atiuns
and other artwork that accom panies
a finished document and may work
directly with technical illustxators
drafters, or photographes
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Places of Employment

An estimated 22,000 technical
writers and editors were employed in
1976. Many work for large firms in
the electronics, aviation, aerospace,
ordnance, chemical, pharma;&utlt_al
and compulter manufauurmg indus-
tries. Firms in the energy, communi-
cations, and computer software fields
also employ many technical writers

Rescarch laboratories employ sig.
nificant numbers of technical writers
Some |laboratories are affiliated with
manufacturing companies to concen-
trate on developing products or im
proving the manufa;mrmg pmg:ss
Other research laboratories  ir
ing those connected with univ\:rsL

tes, guvernmenl agencles, or private
foundatlons cngage in bouth basic
and applied 1escarch

The Fedecal Government ciploys
technlcal writers and editurs in areas
as diverse a» the physical scientes,
wiapons sevelopment, agriculture,
heality, aud space caplowation. Three
out of four technical writers and edi
tuis 1 the Federal Government work
fur the Depaitment of Defense Oth
1 ageasies that employ techaical

m

wiitera bncheade the Deparuments ‘of
b, Agricultuie, Health, Edua
Uug and Welfare, and thée Mational
Actunan dus and Space Administra

[ § BT TY
Mali) p;upl& in ihia Qu&upﬂl!uh
sk ol sty tol publacing houses

They hold wathoy and cditing jobs
cusine o and Loade publicavions,
poufcasional Journaks 1n cagineering,
and

 1Ith

wedicine . physics  heniisty
other sule. ey, and publishers o1 sci
enltl,. arid teclenice]l Iiterature

I'hie rapadly growmg infoimaeanas

waduat, y P uvid<s a uew alca uf N

nu;n?lgl tlune lggl pluvlJ: thel gll
chily whith acccss L) a compulenizced
data base employ e halcal infuima
spevalists U, wollect, process,
nangge a vasl amount of infug
mabion Technical /itters ave paitly
ulatly . cll suited fui such Juba b
cenabiloativn ot

vause of thelt

wohot al wod con nounications skals
Such jubs alsv are available at the
technical uiforaatiea centers (un by
and ruseach

sajor tndustrtal finn.

laboraiwories

)

Established technical writers may
work on a free-lance basis or open
their own agencies or consulting
firms.

Technical writers are employed all
over the couniry but the largest con-
centrations "are in the MNortheast,
Texas, and California.

Training, Other Qullifications,
and Advancement

I'hete are no rigid requirements
fur entiy into the field. As a result,
people having a variety of back-
grounds find jobs as technical writ-
ers. Employers seek people \::)LSE
educational background or work ex-
perience indicates that they are fa-
miliar with a technical subject and
can write about it effectively. Kmowl-
edge of g raphics and other aspects of
publication production may be help-
ful in getting a job. An understanding
of curreat trends in communication
technology is an asset, and familiarity
with com puter operations and te rmi-

 nology is inéreasingly important.

A college degree is helpful, and
many em ployers insist on 1t Haring
critena vary, however Many em-
ployers prefer candidales with a de
gree in science or engineciing plus a
miiner Li English, journalism, ov lech
nical communications Other em.
ployeis emphasizce wilting ablility
and, in turn, look -for candidates
whose degreea
the liberal arts Depending on their
line of business these empluyers al

are In juuinallsm o

(e course work or

mosi always req
practcal eaperience in a specific
‘juh_lﬁkl as well compute:s s ience wi
ttiﬂ;h:lillg.lr}r fur example

Besides having writing skills aud
avientific  or  technical eapeicise,
technical vriless should t: intellec
tually cuisous and able to think logi-
cally They must be very accurate in
their work and niusc be able to deal
precisely with a mass of Jdetalled ufa
terial Becauwse they often work as
part of a teamn, they should be able to

work with others, this requites tact
and a cooperative attitude Techuical
write.s sometimes work alone for
lung pesiods with litde or 16 supervi-
sion, so they must also be disciplimed
about work habits and schedules
Maost technical writers do not enter
the occupation directly from colle ge.
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tists, or snginesrs

The majetity work llally ik
Juba usually as e hnlcians. sdcn
Llsls, of englhecis Sulige beply as 1o
search assistants (ditorial assisteals
OF raliees 1n 8 company s echinical
tnfur matiug ot advelllsing Jdeparl

ment o Ume, ihese peuple inay as

sume wilting dulles and levelup
temhiical communt attca shiljs

When a flair fur wnting becines e

Jdent they sy seeh a techificsl it

g paatlon 1 the safaw scotugraay .
fluid o willlig job aewl i

Whds

l) aca. el

g y ;;lapl--}ku ‘

BT O T T B | L

aut all a0 5.

Ilﬂi!;s L TFTTS IE ie
flims , hire college  glaanas 2 o
wille, Liali, o poalll. o3 t"h--pl‘; il
solid backgionnds in scinee o gl
fleeitig die al an ond sotage ta oo
F’Ell!u%i‘u; an . h Jraten Lhense =1l
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e W oalmost any rebd ey 1=
wepl bl pzuvi,!lus ehig ool g bia
the veuetsary 1o hibual sad o a0
oile troin skl Beglunoo oo e ol
wop eaperience wud detnon diate lnsl,
git)llll}’ lhluush willhng anatesied fon
andtey foab

local wzekly ne apaper

llﬂl!hs atllelea o sisden, Jusnan | P
portfolio of wiling sampizs b helpasl
when applyng fuv 2 Jub

In 1976 10 -,=ull§§,g—3 Gk
hng Lo

Lllul\.;&l

vas offerea poograma lia

tractrelor's digice It A1
g and 4 schooly hed assuvaac o
glew prug.ams Goaduale proydan,
leading 0 a4 master’s dagi e 10 Luch
nical writng weic offeic.d ot sl

sihoGls, une of wHien also wticr. 4 a

Ph. D. These programs have various
names, including science or medical
writing, science information, techni-
cal journalism, and technical com-

munication. -

Most undergraduate pre
technical wnting are interdiscipli-
nary. While such programs may
based 1n the communicalions, jour
nalféfn. or language and literatuge de
partment, lhey gencrally are given
close cooperation with the mathe

in

partimiciits At mystachools, abuud 30
percent of the student’s course work
Ia 1n communications  Typileal
cumnses nndude comnnunication the
wiy wittlng aiad ediung, layvut and
design, and graphies From 25 6 40
o tewhnology The rainainder of the
g6 iliay L.c 11 ihe ;;ng.{ii sl e
es and humanitica o1 way be devat
cd entiely toelgotive. Students usu
ally aie aslviged Lo lebhe couiscs i

nelds su. b s
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Numerous special institutes, semi-
nars, and workshops are avatlable to
bring technical writers up to date.
Gorfie take the form of intensive |- or
-week summer seminars sponsored
by collegés and universities. Others
are workshops run by technical com-

junication consultants or by organi-

zations that specialize in employee
training and development. :
Begtnners often assist experienced
techmcal writers by doing library re-
ssaich and preparing drafts of re-
purts Experienced writefs in compa-
nies with large technical writing
staffs may maove to the job of techni-
cal editor or shift to an administra-
tive pusitlun in the publications or
technjeal intormation departments.
I'he top Jub is that ot publicati
uimmgéx wha nonmally supervises all

of the peuple directly 1nvolved in
producing the commpany’s technical
documents The managei supervises
not unly the techmical writers and
editors Lat alo the statt responsible
toi illusu atives, photography tepio
duction, and distribution

Aflex gi‘linlué capeiicing FYTYS BT
vanlz suine technical wihels [Tee
lateg .35 fugn thelr owas tims Jome
vonsul TR fLius handic Indastlal
publicity and te hateal .dveitising
furt woan Bl ple tibues ihs technical
communicitions firms do 1he actual
walting u’l,l?miﬂhjiju;,llun ul the cala
logs, n.antals, and br.chares that

ey be needed for e piamiutlon of
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ployment_ appmtumtles will be” best
for Eipgrlsnced technical writers and
for beginners who have both writing
ability and a scientific or technical
background. People who cannot
demonstrate both a technical back-
ground and communicatians skills
may face stiff competition, fér begin-
ning j(:bs_

Demand for technical”writers is
expectgd to intréase because m‘ the

sult; to thE scientific cummumly as
effectively as possible: Also cantrib-
uting to the demand for technical
writérs is the growing need to put
scientific and technical information
into language that corporate manag
ers, sales representaltives, and service
technicians can understand With the
increasing sophistication and com
plexity of industrial and scientifie

equipment, more and more users will
depend on the technical writer's bl
ity to prepare eaplanations and m
structions in precise but simple
lerms
Goveinment
search and dev.lopmient (R& D) m.

continue o have a significant cife.t

wapsaadlttae. Lo .

on job upportutiues for tecunical
wricers Their employmen. hke (hat
of sciendsts aud engineers is linked
10 spending levels fur basic 1cacarch
and for proauct develupmen.t in such
Imipuitant arcas as Jefenac apacc ex
pl;_u allun, clieigy. pullullun cunt ol
nulugy ;hmugh lh§ rmd I';Bu s
R&D capenditure. are eapectcd w
increase bul giow:h will be shay «
than it was during the peal poriod of
the 1900's
Relatively
wapected iniie Fodernin Guverna. ot
The number of technical willegy and
elditurs employed by Federal agen
vies has dechned the
192605, and moust vaoancies wlil ua

[ow Jul e sinpgs afE

silice late
cur as Fedural coaployees cetlin o

transfe: o othe, Jobs

Eacliiygs and wa.e..
Couditicny

[ 1.3] SR

aabide s dspend s
Jwuntarnd kind o edu. atio, o
nical writer has, but also on e

ence and the ability 1o prudu.:e

Ny
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‘type,

size, and locdtion of the em-
ployer also are important. Earnings
geﬁerally are highef on the East

pans of the, cﬂqmryi_Freeélam:mg
can be an important source of addi-
tional income, bul freelance earnings
vary greatly because they depend on
the writer's ability and reputation.
Starting salaries for college gradu-
ates began at about $10,000 in 1976,
although graduates with degrees in
engineering, science, or technical
communications genecially began at
$12,000 or more. Experienced tech-
nical writers averaged around
519,500 a year in 1976, while those
In supervisory positions earned
$25.000 ur muoic. There were sub-
stantlal reglonal vadations, however
In the Federal Goverument in
1977  beginning echnical wrilers
with « bachelor’s degree and about
five were pald
$9.303 a yea,,
Ln's degree apd | year's specialized
eapealence could Jtart at B11.523 a
year The average salary for techni-

L3 = § 10 3 LAJALEES

thuse with a bLache

[ ¥ ]

cal writers in Federal agencies was -
$19,901.

Techni¢al writers, in and out of
government, may work under consid-
erable pressure, frequently working
overtime to meet publication dead-
lines. Their working environment
gengrally is clean and well-lighted.

‘Sources of Additional
Information

For informatjon about careers in
technical writing, and the names of
colleges and universities that offer
programs in technical communica-
tian, f;(?ﬁlaf;!.: '

Sfi)i;lél_y for Techmeal Communcatlon, lm.:
Sune 421, 1010 Vermont Ave; MW.,
Wuhmgmn DC ZDGUE

Fuf information about caicers and
warkshops in the field of health com*
munication, contact: _¥ ]
American Msdiim; Associslion, Sulie

290, 5272 River Rd ., Bethesda, Md
100l
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e ay s boaasdlesasait sl La
1osvaaton ashe broadoasuing
waaeilractive to maay peuple In
o6 aswut 130 0G0 Hull tme aad
3O OGO partl ihne wuikels weie cin
pluoyed .o broade. sung, shiyghtly viore
than h.it weie tn radic and the eat

Iy ad.ditiva, scver

weie in lelevision

al thousand fieclk ace artista, noustly

W lLgt » wnd
w o,

a viuntiact basls Lor stations,
network. and other producers Sev

petlurnmens muslclans

cral thousind other cimployces wui k
fur independent producers In wctivi
tic: lusely relaed w bivadoasting
suci: as the prepatanor of filmed and
taped pivgiams and cummecicials
Bivadoasting statluns offer a ves
Jubis s all pa.ta 01
s lor emry

aic best al stations in s.aall com

vy sl Inh:n;alh.
lite wuuitry ()Fpﬂrnu!.,ll,g
lub
muntles, although the highest payipg
Jubas ate 1n large cities, especially

thus.. wilh natlonia Netwo. k stations

RTINS B A

commercial . dlos.

T 250
uens and 720 commercial welevision
the

Ll
slaliuns were in vperation In
United Siates M8t commei.ial ra
dio broadcastiag/stadons are smLall
ind.pendent businesses The average
station employs about 11 rull time
and 4 part-time workei. 1he small
esl 1 adio stalions employ ualy four os
five people while radio stauons in
larg. cities uiay have 104 employees
or muore Television staticns average
about 75 full-time and 10 part-time
emipluyescs many televi-
slun stations are smalier than this,
whil- some a1 much larges A televi
alun statiotr in a small matkel may
emplioy only 3y people while s sta-
tehn in 4 major metropolitan area
may employ up ty 250 people Com-
mercial radio stations are served by

However,
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Station pers

seven nationwide networks and s
large number of regional networks
Stations can affijiate with networks
by agreeing to broadcast their pro:
grams on a regular basis The seven
national radio nelworks employed
approximately 1,000 workers in
1975 =

MOsl ol sialaas
one of three natonal television net

stulises dopand

works for piuvgiams dhat wolld be
) gxpenaive for tndavidial S?Uus
p

e griginate  fus erample 1 0a
svents of newscasts of natioaal and
l,!:},t,.g;nuuugial aigitficance These au
in turn offer national

woTks can

- I

I T
4

of all br%adcagt joss in 19786

A“h(}ugh lelevishon aveuunle. ! Fus u-l|y [} PGIL‘;II! ot all
broadcas stations ond system. it p rw wed 41 percent

=l preps fing for & newscast

Cyveiage Lo spunsors As many as
200 statiuns across the country may
carry a network television show. In
1975 the three national petworks
empluyed about 13,000 workers.
MMost network programs originate in
Hew York City or Los Angeles.

b Loocatdsssaiag Lheie  Wweiw
o 30 T nCon Me s Ltal raddio sla
caataly FM) and 270 educa
sialluas o 976

sperated prini

ahaut
Lluf
tivnal televisiun
Elicse alalwna a.?
pally by educational agenci
local boards of

Slale oonnmilaalung

ediica tion g‘(}lléitﬁ and universities
)i .
il ‘#é—, o =

L
L

' Clerica

s such as

and special community public tele vi-
sion organizations. Educational sta-
tions employed-fmore than 9,000 full-
time and over 4,000 part-time work-
ers in 1976.

Cable television. There were also
about 3,570 cable TV systems
(CATV). employing about 25,000
workers in 1976.

Broadcasting Occupations -

Nearly half of all employees in the

‘broadcasting industry hold prufﬁSe
. sional and technital jobs, such as an-

nouncers, anchors and news persons,
writers, or broadcast technicians.
al and sales wofkers make up
an additional 30 percent, and man-
agerial personnel make up about
one-fifth. Many of the remaining em-
ployees are craft workers, such as
electriciang and carpenters, .
Jobs vary greatly between small
and large s*atmns In small stations,
the station Mmanager, who frequently
is the owner, may act as sales manag-
er, or perh;ps as program director,
aninouncer, and copywriter, An-
nouncers in. small stations may do
their own writing, operate the studio
cvontiol buard, and do 53!2;‘ work
The engineering staff may consist of
only one full litme bruadcast techni-
cian assisted by workers from the
othe: departments I[n large radio and
television stations, jobs are special-
ized Traditonally radic and televi
3 ns maintain fous major de
parimeH Pirugtammiog,
eagineering, sdlws. and general ad
ministration  An in§reasing puniber
of stations hdve created a separate
department for news, clsewhere,

sion atatle

news persunnel work in the program-
ming department The kinds of jobs
found in cach of the four depart
ments are descobed in the fullowimg

patagiapha

7
Fougt aasianilog Lepn: filend Suall
membérs prou. e daily and - zekly

§, asaign perscnnel 16 coserspe-
ts, and provid generalpro-

agjsﬂund effects
Yfhc to time, free
7TifErs, singers,
rs are hired for
“for a series of
special assiygn-

specific bmadgasts
broaddasts, or for
ments

b7
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The size of a station's program-
ming department depends on the ex-
tent to which its broadcasts are live,
recorded, or received from a net-
work. In a small station, a few people
make commercial annouhcements,
read news and sports summaries, se-
lect and play recordings, and intro-
duce network programs. In a large

* station, on the other hand, the pro-

gram staff fhay consist of 3 large
number of people in a wide€'variety of
specialized jobs.

Program directors age rzspgnslble
for the-overall prograim schedules of
Iarg: “stations. They arrange for a
combination of programs that will be

© attractive and interesting to the audi-

sk

Q

ence and at the same time effectively
meet the needs of advertisers.
igkrs  prepare  daily
gkams and keep rec-
ords of broadcasfng time aviilable
for advertising. Continuity directors
are responsible for the wfiting and
editing of all scripts; They may be
assisted by tz:rﬂlmuu_y #riters, who
ptepare announcers’ books
that contain each progre
and commercials along wil
quence and length.
Directors plan and supérvise indi
vidual programs or series of pro:
grams. They coordinate thebshows,
select artists and studio personnel,
schedule andconduct reticarsals and
direct on-the-air shows. They may be
asgisted by associare directors who
out detailed schedules and
arpange for distributioa of
s:;f' pis and changes 1n scripts o the
cast, and belp direct on-the air
shows. Soine stations cmploy gro-
gram assisiants to aid Jirectors and
associale directors. Assistants help
Zaseemble and coordinate the varjous
parts of the show They arrange for
props, makeup sgrw;: artwork , and

their se

* film glides and assist in timing They

cue the performers, using cue cards
prepared from sc

Community and publu affustrs diree
tors are a link between the swation
and schools, churches, citizen
groups, and civic organizaticns They
supervise, write, and host public af-
@irs programs.

In large stations, directors may
work under the supervision of 4 pro-
,du:‘gr who selects scripts, controls
“finances, and handles other produc-

18
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tion problems. Many times these
functions are combined in the job of
producer-director.

Announcers are the best known
group of program workers. An-
nouncers introduce programs,
guests,
deliver most of the live commercial
messages. In small stations, they also
may operate the control board, sell

time, and write commercial and news

copy. Breadcast announcers are dis-
tussed in detail elsewhere in the
Handbook.

Music is an important part of radio
programming. Both small and large
stations use recordings and transérip-
tions lo provide musical programs
and background music for other
shows Large stations, which have ex-
tgnsive music libraries, sometimes
employ music librarians to maintain
music files and answer requests‘for
any particular selection of music.
The networks have specialized per-
sonnel who plan and arrange for mu-
sical services Musical directors se-
lect, Aarrangé, and direct music for
progiams following general instruc-
ttons from program directors. They
select musicians for live broadcasts
and duect them during rehearsals

and vroadcasts Musiclans are gener- |
ally hired on a treelance basis.

News gathering and reporting is a
hey aspect of radio and television

and musical selections and.

H
programming. News directérs plan
and supervise all news and special
events coverage. News ‘reporters
broadcast daily news programs and
repori special news events on the
scene. News writers select and write
copy for newscasters to read on the
air. Tn small stations, the jobs of news
reporter amd news writer often are
combined.

Stations that originate live televi-
sion shows must have staff members
who take care of staging the pro-

. grams. Siudio supérvisors plan and
- supetvise the setting up of scenery

and props. Floor managers plan and
direct the performers’ pgsitions and
movements on the ser adgcording to
directors’ instructions. TRe jobs of
studio supervisor and floor manager
often are combined. Property han-
dlers set up props, hold cue cards,
and do other unskilled chores. Make-
up drtists prepare personnel for
broadcasts by applying cosmetics.
Scenic designers plan and design set-
tings and backgrougpds for programs.
They select furniture, draperies, pic-
tures, and other props to help convey
the desired visual impressions. Sound
effects technicians operate special
equipment to simulate sounds, such
as gunfire or rain,

* Almost all commercial television
prograrmmming is reécorded either on
film or video tape. Broadcast techni-

Broadcast technlclan In control room monhoring telecast.



cians make video tape recordings on
electronic equipment that permitgin-
stantaneous playback of a perform-
ance. Videa tape is u:ed to rec’nrd

M-,i,ny
stations employ specialized "staff
members to take care of filmed pro-
gram material. Film editors edit and
prepare all film for on-the-air presen-

grams far fulute bmadndsls,

tation. They screen all films received,
cut and splice films to insert com;
mercials, and edit locally produced
film. Film librarians catalog and
maintatn files pf motion picture film

f
acteristics. number of radio and
television sets in use, income levels,
and consumption patterns. Sales rep-
resentatives in large stations often
work closely with §ponsors and ad-
vertising agengies. Many television
stations sell a substaptial part of their
time, particularly to national adver-
pﬁﬁd:nt advertis-

tisers, through 1nd
ing agencies

1
cral workers who do pnly sales work
The sales manager :él pervises them,
amd alsé may handle o few of the
largest accounts pensonally. Some
ical and

ge slatiuns gengrally have sev

Led

!

_I
ing for a radio station in a sales job,
for example, but opportunities to
progress to the management ranks
are likely to be much greater with a
college degree. In the prograrhming
area, proficiency in announcing may .
be enough to land a job, but advance-
ment usually requires a strong educa-
tional background in addition to ad-
ministrative skills.

Television programming for net=
works and large independent sta
generally requires some expert
in broadcasting in addition to a col-

nce

lege degree.

large siations employ| stat: Some pe
Engineering Department ITcolinl research personnel ui help analyze  yroadcasting
_ flans position microphunes. adjust  and teport market 1dloimation on .y handlers
bT'E":%lga\nf ound, keep transmitters op the community Stif\’i:dr as these do
erating~pgroperly. and muve and ad T ! specialized training or experience.
just llghls ﬂd lelevistun caificias 1u Gencial éﬁﬂiilil\!aliﬂllﬁ!! Iy = =iy Thif)' do, however, prgvldg workers
produce cléar well compuosed pio simall statton the vwngr and a ook ~ith the chance o advance 1o more

tures They also ins®l maintain and
repaii the many types of clecicical
and electionic cquipmeitl requnied
for these uperations

.

ponsible for all en

Maeast stations eMpla;

Heers,

s keeplilg, acLounling, p
A{'Hg and other 1wuln

keepor may nandle all the record
vwhasing, hir
Mfice work If

the .ize of the stalivon whrants it the

buaifics. swafl ifidy fnciude ac ount-

ants lawycrs persoel|worksls, and

respounsible jobs as they gain knowl-
edge and experience A few people
get started in broadcasting with tem
puiary jobs 1n the sumnmier when
regular workers go on vacation and:
broadeast schedules of daylight

who are re
. i . - o ¥ —
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.cians who wish tgfprogress to the top

ranks in broadcist engineering. In
some metropolifan areas,
competition for jobs is keen, holders
of a first clasa license are at an advan-
tage in finding employment as a
broadcast technician.

Small radio stations with only a
few employees sometimes prefer to
have as many staff members as possi-
ble who are legally qualified to oper-
ate their transmitters. Because of

where#

they are often merged into one de-«

parlmenl Althaugh transf:‘:rs c’xf ex-

ments are hmned to Ihe; sxlent nmgdi
these distinctions are less important
in beginning and top-level jobs. At
the higher levels, a station executive
may be drawn from top-level person-
nel of any department.

Many radip and television station
managers consider training in a pri-
vate trade or technical school helpful

¥

New radio stations can be expect-
ed’ o go on lhE air particularly in

pnrtumtlﬁs f(}f addllmnal wafkersg
Technological .developments are
likely to limit employment growth in
some broadcasting occupations. For
example, automatic programming
equipment that permits radio stations
to provide virtually unattended pro-
gramming reduces requirements for
announcers,

this, nontechaicians, especially an- for people interested in careers in the The number of educational televi-
ﬂlil,,f“:efs. have a better chance of bruad(_asliﬁg mdus:fy. However, be- sion stations is g;pgctgd to increase

getting a job in:.fadicx if they have a
fir s i;lass or xhuﬂ ;!ass ]ILEﬂhE

stations usually do not requir
ic training or experitnce, bu
plicant must have a ple;nsan i
good command of the lajyguage, and
other characteristics that make s dra
matic or attraclive personality
Courses in spegch, English,
science, drama. and electronids are
helpful to persons seckiny careeis as
afnouncers. In addition,
campus radio experience.
and part-lime :mplaynmm%t luml

sucial

. Lullf;gr;

fore enrolling in any broadcasting
school, whether public or private,
prospective students should contact
employers, broadcasting trade or-
ganizations, and the Better Business
Burcau in their area w determine the
school’s performance in producing
suitably traingd candidates

Employment Outiook

i,ﬁg
= ted to grow about as

Logeheyingnt tn the broadea

wedustiy 15 expe B
fast as the average for all industries
through the mid-1980's Besides the
job openings from growth, many

as private and government groups
continue to expand in this area. The
growth of educational stations will
increase job Gppmtunities espgéiall'y
tions, and station managgment. HQ\‘I’-—
¢ver, such technological advances as
remotely controlled transmitter and
automatic programming equipment
may limit employment growth in en-
gineering and technician jobs.

Cable television (CATV) has
emerged as a powerful new force in
communications, and some addition-
al job opportunities for professional,

stations, and a good knowledge gf openings will 1esult from the need to  technical, and maintenance workers’
the commercial industry are all hish er la;_;; ;A r;nﬁ’ngﬂ;";"u'f'ke;a whi) rrzi will be created as CATV systems in-
ly regarded as bac ng“,uudé Qualifi iuzw ;il,; in I:nv;lhe 7lnrdu;iirny for ¢reasingly originate and transmit
cations for administrative and sales | 5L T peution will be  programs Many of these new jobs

jobs mn bruadeasting are sinilar o
those required by other eniployers, a
business course progiam uf study 1n
high school or a college degree in
bBustiiess Mmdnagement 15 go.m
preparatiun tur such jobs w

Mdst beginnois start ouy .
educativnal and public bro de sting
stationd’ ;\liﬁﬂugh these stalions can

iil

not pay high salariea they offe. op
portuniuies 1o learn the diffg ent
phases of broadcasting wosk becauas
they generally use personnel in com
bination jobs Fo: example aa an
nouncer may perfurm somec of the
duties of a breadeast technduian
People in the engingering dey ...
ment tend to remain 1o this arcu o
work, where thorough tanng in
electronics is essential. krogramem
ployees usually remain in progiam
ming work, although sumctimes
transfers 10 and from the sales and
business depariments aire muade
Transfers are easier between sales
and general administrative depart
ments because of their close working
relationship; in fact, in small stations,

20

very heen for calry jobs, especially in
melivpolitan arcas, because this ficld
uadiionally atttace laige numbers

aal Juhai;i;hi;ia

will be in small ciues where most
CATYV systems are located to im-
prove television fihépllun I fural
atcas By uSlﬂg cables instead of air

-

I he steady employment giowth in radio and television
broadcasting is expectea to continue through 1985, with
many of the new jobs in educational and cable television

cdi0 and laisaian g Lo

eaduedsaling

1980

1970
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" waves, CATV can offer customers a
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larger selection of stations plus many
additional programs produced spe-
cifically for cable television.

- Earnings and Working
- Conditlons.

In 1976 earnings of nonsupervi-

sory broadcasting workers averaged<

$5.78 an hour, nearly one-fifth more
than the average for nensupervisory
workers in private industry, except
farming. Salaries vary widely among
occupations and locations in the

broadcasting industry. Employees in -
large cities generally earn much
more than those in the same kinds of,

jobs in small towns. Salaries also 1end
to be higher in large stations than in
small ones, and higher in television
than in radio,

Most full-time broadcasting em
ployees have a scheduled 40-hour
workweek; employees in many small
stations work longer hburs. Sales and
business employees generally work in
the daytime hours common to most
office jobs. However, program and
engincering employees must work
shifts which may include evenings,
nights, weekends, and holidays To
meet a broadcast deadline, progiam
and technical employees in the nel-
works may have to work conlinuoua
ly for many hoors under gr
sure

cal pres

Several unluna  upwiate e b
broadcastiug fiela They w.z ..o
active in the network ceaniwei: and

large stations 1n metropolitan a.eas
The Mational Association of Broad
cast Employees and Techunicians and
the International Brotherhood of
Electrical Workers both organize all
kinds of broadcasting workers, al
though most of their mmembers are
technicians. The International alli
ance of Theatrical Stage Empl..yces
and Moving Picture Machine Opera-
tors organizes various crafts, such as
stagehands, sound and lighting tech
nicans, wardrobe attendants, make
up artists, and camera operators.
Many announcers and entertainers
are members of the American Feder-
ation of Television and Radio Artists.
The Directors Guild of America, Inc
(Ind.) orfganizes program direciors,
associate directors, and stage manag-
ers. The Screen Actors Guild, Inc,

oy
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represents the majority of entertain-
ers wh appeamgn films made for
televrsion.

Enu’rgn of Additional
Information

Booklets entitled **Careers in Ra-
dio ™ and **Careers in Television™ are

.available from:

Mational Association of Broadcasters, 1771 K
§t. NW., Washington, D.C. 20036,

For information about colleges
and universities that offer programs
or course work in hmads:astmg, con-
tact: —

Exccutive Secretary, B?GM‘Educa!iQn Asz-
sociation, Mational Association of Broad-

casters, 1771 M 5t NW., Washington,
D.C. 20036,

For information on careers in pub-

e radio and television bro dLasllng,

write W

Corpuration for Pubhc Ernaﬂculmg 1111
[6th 51 NW  Washington, D.C. 20036.

BROADCAST
FECHNICIANS'.

ier o 8 dwd 108, 281, 2BZ aud
$2 937 282, and 963 168 through
BR7)

Nalure of the Work

i) Luast EChnivlans vpclate aud

nncan the electronic equipnient
uted to record and transmit radio
and iclevision programs. They work
withy microphones, sound recorders,
light and sound effects, television
cameras, video tape recorders, and
other equipment.

In the control 1eom,
techpicians operaie equipment that
regulates the quality of sounds and
pictures being recorded or broad-
cast They also operate controls that
switch broadcasts from one camera
or studio to another, from film to live
programining, or from network to lo-
cal programs. By means of hand sig-
nals and ., in télevision, by use of tele-
phone headsets, they give technical
directions 1o personnel in the studio.

When events outside the studios
are to be broadcast, technicians may
go to the site and set up, test, and

broadoast
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-
operate the equipment. After the -
broadcast, they dismantle the equip-
ment and return it to the station.

As a rule, broadcast technicians in
small stations perform a variety of
duties. In large stations and in net-
wﬁfkﬁ on the mher hand techﬂii

spemﬁx; ij assngnm:nts rng_y :hange
from day to day. Transmitter techni-
cians monitor and log outgoing pi
nals and are responsible for trans
ter operation. )
technicians set up, maintain,
pair electroni¢ broadcastir l,equipe )
ment. Audio control technicigr
late sound pickup, transmigsion
switching, and videe con
cians regulate the quality, brightness,
and contrast of television pictures.
The lighting of television programs is
directed by lighting technicians. For
programs originating outside the stu-
dio, field sechnicians set up #ind oper-
ate broadcasting equipment. Record-~
(Jans operate and maintain
rding equipment; video re-
r:e:n?dmg technicians operate and
fintain video tape recording equip-
ment. Sometimes the term ‘“engi-
neer' is substituted for “‘technician.”

Places of Employment

About 22,500 broadcast techni-
cians were employed in radio and
television stations in 1976. Most ra-
dio stations employ fewer than four
technicians, although a few large
ones have more than 10. Nearly all
Ielevisiﬁﬂ ststinﬂs empic::y at least 1Q
, and those in
largr; mstmpc’;htan areas average
about 30. In additipn to the techni-
cians, some SUPEFESDT}T personnel,
with job titles such as chief engineer
or direcior of engineering, work in
engineering departments.

Although broadcast technicians
are employed in every Siate, most
located in large metropolitan
ea?”Phe highest paying and most
specialized jobs are concentrated in
New York, Los Angeles, and Wash-
ington, D.C.—the originating centers
for most of the network programs.

Training, Other Guullﬂc: ns,
and Advancement

A person interested in becoming a
broadcast technician should plan to
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Broadcast technician makes video

get a First Class Radiotelephone Op-
erator License from the Federal
Commuanications Commission
(FCC). Federal law requires that
anyone who operates broadcast
transmitters in television stations
must hold such a license. The law
also requires that the chief enginee;
of a broadcasting station hold a first
class license. The FCC issues a Third
Class Qperatm;‘ License, too, and
some stations require all their bivad
cast technicians to have one or the
other ofi these licenses Applicants
for an FCC license must pass a sciies
of written :xamu}almna These cover

construction and operation of trans
vission afd receiving cquipment,
haracteristics of electiromagnetic
waves; and regulations and practices,
both Federal and interpativnal,
which govern broadcasting

Among high school courscs, alge

bra, trigonomerry, physics, elevtron
ics, and other sciences provide valu
able baf;kgruund for persons
nticipating careers in this gecupa
tion. Building and operating an ama
teur radio station also is good train
ing. Taking an electronics course in a
technical school is still another good
way to acquire the knowledge for be-
coming a broadcast technician. Some
persons gain work experience as tem-
porary employees while filling in for
regular broadcast technicians who
are on vacation.

\g‘ E\
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taps recording on electronic equipment. -

Many schools give courses espe-
cially designed to prepare the student
for the FCC’s first class license test.
Technical Sc:hmjl or callegé lraining
to m;lvange: to supervisory posnmns
ur to the more specialized jobs in
large stations and in the networks.

Peisons with FCC first class licens-
«a who get entry jobs are instructed
and advised by the chief engineer or
hy uthes cnpﬁri&ﬁc:d 'u:chnii;ians
lhi‘; statton ln :z-méll stauung_ Ihey
ma, start b, vperating the transmit-
ter wnd handling other technical du
tes, after a briet instruction period.
As un:y agquin: more exp}zrieice and
:f.punalbl: Jutva ThDsr: whu dgmﬂn
strate above average ability may
mouve tnto top-level technical posi-
tions, such as supervisory technician
or chicf engineer’ A college degree in
engineering is becoming increasingly
impurlant fur ddvam_‘r;mf:nt to Su’pen

Employment Qutiook

F..ple sccking begloning jubs as
tioadcas. technicians face competi-
tion, especially in major metropoli-
tan areas where the number of quali-
fied jobseekers exceeds the number
raf ﬂp&ﬁiﬂg‘i Jﬁb pmspects ma'y bé

(%]
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with appropriate training in electron-
ics.

Employment of broadcast techni-
cians is expectéd to increéase about as

fast as the average for all occupations
through the mid-1980". Most job
openings, however, will result from
the need to replace experienced
technicians who retite, die, or trans-
fer to other occupations.

. Some new job opportuntties for
technicians will arise as new radio
and television stations go on the air.
Demand for broadcast technicians
alse will increase as cable television
stations broadcast more bf their own
programs. At the same time, techno-
logical developments are likely to
limit future demand; such laborsav-
ing technica! advances as automatic
programming, automatic operation
logging, and remote control of trans-
mitters all hold down demand for ad-
ditional technicians.

Earnings and Working
Conditions

Salaries of beginning technicians
in commerical radio and television
ranged from about $155 to $215 a
week in 1976 and those of experi-
enced technicians from about $200
to $450, according to the limited in-
formation available. As a rule_ tech-
nicians’ wages are highest in large
cities and in large stations. Techni-
cians employed by television stations
usually are paid more than those who
work for radio stations because tele-
vision work -is generally more com-
plex. Technicians employed by edu-
cativnal broadcasting stations
generally earn less than those who
work for commercial stations.

Most technicians in large stations
work a 40-hour week with avertime
pay" for additional hours. Some
broadcasi technicians in the larger
cities work a 37-hour week. In small
stations, many technicians work 4 to
12 hours of overtime each week.
Evening, night, and weekend work
frequently is necessary since many
stations are on the air as many as 24
hours a day, 7 days a week. Network
technicians may occasionally have to
work continuously for many hours
and under great pressure in order to
meet broadcast deadlines.
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Technicians generally work in-
doors in pleasant surroundirigs. The
work is interesting, and the duties are
varied. When remote pickups are
made, however, technicians may
work out of doors at some distance
from the studios, under less favorable
conditions.

- Sources of Additional
Information
For information about radiotele-

phone operator’s examinations, and

. guides to study for them, write to:

Q
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n, Wash-

Federal Communications Commissio
ington, D.C. 20554,

For information on careers for
broadcast technicians, write to:
Mational Association of Broadcasters, 1771 N

St. NW., Washington, D.C. 2003s6.
Corporation for Public Broadcasting, 1111
" 16th 5t. NW., Washington, D.C. 20036.

RADIG AND TELEVISION
ANNOUNCERS

*(DOT 159 148)

Halure n{ the Wa:n

Must radio Eﬂﬂﬂ\lniﬁl‘s acl . e
jockeys, introducing recordeds muasic,
presenting news and commurcials,
and commenting on other matters of
interest 10 the audience They may
“*ad-lib’" much of the commentary.
working without a detailed script
They also may operate the control
board, sell time for commercials, and
write commercial and news copy. In
large stations, however, other work-
ers handle these jobs, (See the state-
ment on occupations in the radio and
television broadcasting industry else-
where in the Handbook.)

Announcers employed by televi:
sion stations and large radio stations
usually specialize in particular kinds
of announcing such as sports, news,
or weather. They must be thoroughly
familiar with their particular area. If
a written script is needed for parts of
the program, the announcer may do
the research and writing. Announc-
ers frequently participate in commu-
nity activities. A sportscaster, for ex-
ample, might be the master of

\

e

ceremonies at a touchdown club ban-
quet or greet customers at the open-
ing of a new sporting goods store.
Some annduncers become well-
known and highly paid personalities.

Places of Employment’

About 26,000 announcers were
employed by radio and television
broadcasting stations in '1976. The
sverage cammen:ial rgdio or televi-
m::um:zrs, althaugh larger statluﬂs
emplny lQ Or more. ln addltmn to
t‘n:elam::e srmauncefs sell lhEll’ serv-
ices for individual assignments to

tworks and stations, or to advertis-
iﬁg agencies and other independent

|

g, Othar Qualifications,
and Advancemant

‘Tﬂ\
ﬂ

Aunvuncers must have a pleasant
and w{:" c,nnirﬂilf;d 'vﬂit:E a good

nunciation. CDITEEI Engllsh usage
and a knowledge of dramatics
sports, music, and current events im-
prove chances for success. The most
successful announcers have a combi-
nation of personality and a knack for
dramatization that makes them at-
tiactive to audiences.

High school courscs in English,
public speaking, dramatics, foreign

languages, and electronics, plus

"

sports and music hobbies, are valu-
able background for prospective an-
nouncers. A college liberal arts edu-
cation provides an Exx:ellent
background for an anuaum:er and
many universities offer courses of
study in the broadcasting field. Stu-
dents at these institutions also may
gain valuable experience by supple-
menting their coursgs with part-time
work at the campus radio station and
summer work at local stations, filling
in for vacationing staff members. A
number of private broadcasting
schools offer training in announcing.

Persons considering enrolling in
any sehaal whgther publu: or prl=

c;a,sung career shou!d cﬂmact thei

personnel managers of stations,
broadcasting trade organizations,
and the Better Business Bureau in
their area to determine the school’s
performance in producing suitably
trained candidates.
Most announcers
broadcasting jobs in small stations.
Because announcers in small radio
stations sometimes operate transmit-
ters, prospective announcers often
obtain an FCC Radiotelephone Third
Class Operator License| which en-
ables them to operate a radio trans-
mitter and, therefore, nlakes them
much more useful to these tétmﬁz;.
Announcers usually work in sever-
al different stations in the course of
their careers. After acquiring experi-

get their first
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y ty. an ambitious and talented an-
nouncer may move to a better paying
job in a large city. An announcer also
‘may advance by getting a regular
program as a disc jockey, sportscast-
er, or other specialist. In the national
networks, competition for jobs is in-
tense, and announcers usually must
be college graduates and have sever-
al years of successful announcing ex-
perience before they are given ap au-
dition.

Employment Outlook

Competition for beginning jobs as
announcers will be keen through the
mid-1980°s. The great attraction of
the broadcasting field, plus its rela-
tively small size, will continue to
mean many mofe jobseekers than
Jobs. Over the next decade, it will be
easier to get jobs in radio than in
television because more radio sta-
tions hire beginners, These jobs gen
erally will be located in small sta.
tions, and the pay will be relatively
low.”’

Empli}yﬂléﬁl of annuunicera s g2

pected to increase faster than e av
erage for all occupations through (he
mid-1980°’s as new radio and telovi
gion stations are licensed Some joba

ERIC

Aruitoxt provided by Eic:

will become available as more cable
television stations begin their own
programming. Employment of an-
nouncess will not keep pace with the
increase in the number of stations,

- however, because of the increased

use of automatic lprogramming
equipment. Manx jobs in this rela-
tively small occupation will result
from the need to replace experienced
announcers who transfer to other
occupations, retire, or die. 4

Earnings and Working
Conditions

Salaries of beginning announcers
in commercial television ranged from
about $185 to $230 a week in 1976,
and those of experienced announcers
ranged from about %300 to $500,
according to the limited information
available. Many well-known an-
nouncers earn much more. As a rule,
salaries increase with the size of the
vommunity and the station, and sala-
ries in television are higher than
those 1a radio. Annouunceérs em-
ployed by educational broadcasting
statigns generally earn less than
thuse who work for commercial sta-
tions ’

Mot annoUuncers in laige stalisius

itk a 40:-hour weel and receive
., ™
* = .
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overtime pay for work beyond 40
hours. In small stations, many an-
nouncers work 4 to 12 hours of over-
time each week. Working hours con-
sist of both time on the air and time
spent in preparing for broadcasts.
Evening, night, weekend, and holi-
day duty occurs frequently since
many stations broadcast 24 hours a
day, 7 days a week.

Working conditions are usually
pleasant because of the variety of
work and the many personal contacts
that are part of the job. Announcers
also receive some satisfaction from
becoming well known in the area
their station serves.

Sources of Additional
Information '

For general career information,
write to:
Hational Association of Broadcasters, 1771 N
5t. NW., Washington, D.C. 20036.
Curporation for Public Broadcasting, 1111

For information on how to obtain
an FCC license, write to;
Federal Communications Commission, W ash-
ington, D.C, 20554
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