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system. Monthly issues of Qissertation Abstracts International are reviewed

‘ in order to compile abstracts of dissertations on related toplcs, which thus
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the dissertagions themselves is included  at the end of the bibliography. «
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. SELECTED SYSTEMS~AONCEPTS
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rBAR\f{ST'I‘, Andrew Horn, D.B.A.

COMMUNICATION IN AUDITING: AN EXAMINATION OF

BIVESTORS’ UNDQERSTANDING OF THE AUDITOR’S
- REPORT

Tg,x:‘{s Tech University, 1976

3

Chairman: Dr. Dan M. Guy

0 . ‘

The acc ing professional has recognized a fundamental
distinction between the investigativé audit process and the
communicative aydit process. The auditor’s réport is the
medium through which the auditor communicates to users the ..
nature of his investigation and his opinion on the financial state.
ments. The underlying premise of this study is that the ac- -
counting professional has insufficiently examined the communi.
cative qualities of the auditor’s report. .

. The objectives of this research were to (1) identify and ex--
amine in the conttxt of fundamental principles of communica-
tion theory, the auditor’s function as a creator and transmitter
of messages via the auditor’s -report, (2) measure empirically
investors’ level of knowledge of terms and concepts used in
the auditor’s report, (3) determine if a relationship exists be-
tween nonprofessional investors’ audit report kr\,)wledge and
certain demographic, attitudinal, and behavioral’attributes of

- such investors, and (4) reexamine the need for improvements

in the current form of the audjtor’s report in the context of
the empirical insight developed in this study and inferences
drawn from the literature. ’

To provide empirical insight about the degree of audit re-
port users’ understanding of the standard audit report, a max}
qudestionnaire survey w3s administered to Texas investors.
The q.estionnaire gbtained information about investor demo--
graphic, behavioral, and attitudinal characteristics, and mea-
sured their understanding of audt report terms and concepts.
InveMors were subdivided into two primary groups: nonpro-
fessional investors, those who neither invest nor advise as a
part of their employment; and, professional investors, those ,
who do invest or advise. ,

Evaluationi of the adequacy of investors’ understanding was
based upon comparison of the average test score of each in-
vestor with a predetermined criterion: to have sufficiént
knowledge, the investor must be able to correctly answer at
least 65 per cent of the questions on the test. The average
nonprofessional investor does not sufficient!y understand the.
standard auditor’s report. Nonprofessionals could correctly
answer only an average of 50 Per cent of the questions on the
scale. Likewise, the average professional investor does not
sufficiently understand the auditor’s report. Prdfessionals-
could correctly answer only 51 per cent of the test q\!estions:

The analytical results obtained from the empirical sdy,
when combined with the conceptual formuldtions obtained from
the study of communication theory and the perspective obtained
from the historical review, provide preliminary. foundation for
a proposed revision of the present report. The, major features
of the proposed report are discussed in the following para-
graphs: 1. The use of frequently misunderstood technical

terms without explanation is avoided. 2. The second paragraph .

.contains a discussion of the distinction between managergent
responsibility and auditor responsibility with réspeéct to the
financial statements. Care has been taken to avoid use of
strong qualifying terms that would be tantamount to a dis-
claimer of responsibility of the auditor. 3. Also included in
the third paragraph is a four-point etucidation of the pature of
the auditor’s professional standards. The first two points,
concerning the pervasive standards of due carge and indepen-
dence, are designed to inspire user confidence in the auditor

st
.

v

and to clarify common misunderstandings. The third is in-
tended to-link the investigative function of the auditor with s
opinfon. The last, a flescriptiop of the rele of internal control
as a basis for auditof reliance, is intended to further empha-
size the selective mature of the auditor’s investigation and to -
reinforce the implication that the.auditor relies on persuasive
evidefice, as opposed to cgnclusive evidence, 45 a basis for his
opinibn. 4. The last paragraph explains the nature of'the audi-
tor’s opinion while avoiding-the use of-the technical phnase
“present fairly. .. in conformity with GAAP.”

The proposed report {s significantly longer than the exist-
ing report. As such, it represents a loosening of the constraint
placed on the audit report by the profession’s emphasis on con-
ciseness. Such deemphasis isnecessary if the report {8 to be-
c*me an effective vehiiie for improving users understznding
of the audit functio_n. Order No. 77-18,021, 284 pages.

THE DEVELOPMENT AND IMPLEMENTATION OF A COA-
"MUNICATION AUDIT RELATED TO SELECTED SYSTEMS
CONCEPTS R . -

BARKER, Randolph Tinsley, Ph.D,
The Florida State University, 1976

Major Professor: Theodore Clevenger, Jr.

Organizational communicologists developed the communica-
tion audit to assist.in increasing their understanding of organ;-
zational behavior. Audits are designed to determine how ef- ,
fectively communication actiyity is catried out within an
organization. Perﬁags the most promising base for audits 1s
that of systems theodry which enables investigators to observe
the organization as dynamie. . :

The purpuse of tlus Study was todﬁ\ clop a systems based
audit utilizing a selected set of Anllez’s (1965) sy stems con-
cepts, currenfycomnmunication theory. and Grecnbaum’s (1974)
work plan to appraise the overall conanunication systemof a 2,
small rural industrial orgapization. PR .

The imvestigator employed cuntent anal. sis, interviews, and
a questforyfaire to gather the necessary information. The ques-
tionnajrd was tested and retested with a samyple of subjects
from the orgamzation (n = 34) using the Pearscn T, Fi{ty:oné
questigns were found t6 have rel.ability, of .50. Factor analysis,

“was applied to these questions ard thirfy -cne display ed high and.

pure loadings on six factors. Those questions loading on fack,’
tors met the following criteria: (1) the question had oneand
only one loading of .50 or above, (2) the question had a princi-
pal loading of .20 higher than an; secondiry loading, (3)of ftems

. loaded on many factors with high r levels causing “splits,”

these questions were elimndted, ;u}g (4),the questions con;
formed to ggmantic similarities. . .
Admingrahon of.the' questicninaire to the remaimng per-
sonnel waskhcconplished through a take-ho procédure, with
a return rate of 66% (n = 197). '
Statistical tests used to exan.ine the hypotheses and re-_
search questions, were; (1) ANOVA, (2) Tukey ranfe test, and
(3) stepwise niultiple regression. The alpha level was setat.p5.
. . - N

) Summary of Results " n .

. The content analysis of sampled, documents indicated the
plant was aware at least implicitly of important system {com-
municationp¥ariables. . . ©

" THe interviews revealed.problems in transmission, feed- s
back, and steady state. Generally the communication climate Tt
was good; however, results indicate particular subsystem's
needed futther analysis. ' -
Al
4 .

-
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. about persvnal problems,

. .

The hy potheses tested 1u this study were derived from ye-
liable and valid questiuns pruduced after appropitate analyses
were conducted. Inmitially h)pothe'ées were develaped in terms
of systeni’s concepts, howeser, the factor structure produced,
displayed a Sumewh.lt dufferefit representation. Those system
concepts of openness and closedngss, feedback, steady statu,(\
and transmisswn were fuund to have an interwoven design when
obserying the factur structure. Perhays interrelationships aye
inherent in the cuncepts due to the very nature of systems the-
ory. Other explanations of this factor structure was that the
populatiun under stud, viened the observed factor relativnships
among questions 15 be.ng inore highly salient than systems
concepts, or the questions themsgelves were such that inter--
relations weré destined {o be produced. The factor analysis
produced six factors dxsplaymg characteristics of more than
one system concept. The factors reflected the following cate-
gories: (1) empathic climate, (2) perceived freedom to talk  «
(3),perceived barriers to informa-
tion {low between sibsystems, (4) perceived freedom of opin-
ion exchange between subsjstems, (5) perceived freedom and
reliability of two-way commumcatnon \nth supervisor, and-

(6‘ information seeking. * -

Results of the hypothesis testing revealed sigmficant differ -
ences between spbsystems however none between levels. Em-
pathlc climate and perceived freedoni of opimon exchgnge were.
found to be significantly, diferent between subsystems. In deal-
1ing with closely related subsystems significant dlflere'r;ceswere
found between subsystems in perceived barriers to 1wformation
flow and perceived freedon of opimon exchange with then.

The, Tactors weré unable to predict empathic climate with .
any reasonable margn of error; however, relanonshxps dxd ',
exist between factors (1), (2), (3) and (4). g

'I‘he'procedures/mstruments and systems perspective did
yield important information,about the company’s communica-
tion. Relationships and problems between particular subsys-
tems suggest possible disraption of company product manufac-+
turing. ‘4. X : Order No. 77-85617, 220 pages.

[ . [
THE. POLITICS OF HIGHER EDUCA'I‘ION: - A CASE
STUDY OF THE COMMUNICATION BETWEEN THE -
UNIVERSITY ,OF MINNESOTA AND THE 1975 -
M[NNESO'PA S‘I‘A'I‘E LEGISLATURE . .
BORGES'I‘AIT Jame Thomas,

Ph.p. ’ N
Unlversity of Minnes ta. 1976 \

. N . \

s Toa large extent the success, and even the survival, of N
public hxgher educational institutions is determined by state
legisla.tures. This fact of acatlemic and legislative iife be-
comes 1ncra?"%y salient as interest groups compete for
scarce state University administrators find themselves
queulng up alongside spokesmen for other public agencies to

. petition for essential appropriations. Generally, these aca-
demic officials are cognizant that the :pohhcs of education”
play a major role in determining the nature of the Link between
the campus' and the capital.,

What might be considered the most basic aspeet in main-
tat?dng the economic and poutlcal lifeline between state govern-
mental and higher, educational bodies is the notion of communi-
tation, or as Robert L. Williams writes in The Preparation of ~
_Requests for Legislative Appropriations,in Midwestegn State
Upiversities, “the question of effective communications.”. It
is precisely this‘issue, “the question of-effective communica-
tions” between the University of Minnesota and the 1975 Min-"
nesota State Legislature that forms the backgroumd of this case

.study . _- . '
. . . \

&

‘ ‘ 7

The central theme 15 divided into four related components,
each of which is examined through the perspectives of two sub-
ject populations, one group is comprised of twenty-two Minne-
sota legislators and the other group consists of an equal num-
ber of UniVefsity of Minnesota administrators. Attempts are
undertaken via observational, survey, and interview methods
to define 1) the extent to which formal testimony presented by

: University répresentatives affects the decisions of legislators .

on appropriations, 2) the chacacteristics of “effective” as op-
posed to “ineffective px;esentatlons of testimony, 3) additional
communication channels etween higlier educational institutions
and legislative bodies, and 4) additional decision-making fac-
tors that affect higher educational appropnations Qut of these
four central questions arise twenty-three hypotheges. Each hy-
pothesxs pertains directly to ‘the outcome enjoyed by the Uni-
versity of Minnesota in 1975; yet, each 1s also generalizable,
within certain parameters, to other states, to other post-sec-
ondary systems, and to other, facets of “the politics of higher
education.” .

Order No. 77-12,785, 350 pages.

ORGANIZATIONAL COMMUNICA'I‘ ION CONSULTING:
A DESCRIPTIVE STUDY OF-€ONSULTANT PRAC-

TICES AND PRESCRIPTIONS .
EICH, Ritch Kenneth, Ph.D.

The University of Michigan, 1977

CofChairmen. Herbert W. Hxldebr:gndt Joha E. Baurd, Jr. *

, This study l‘epresents the first systematic attempt to ex-
plore the practice of organizational consulting, 4s engaged in
by communication specialists. It seeks to discover how com-
munication consulting is conducted as well as to identify and
disguss consultant ethics, prachces problems, and experi-
ences.

The data for this study were collected by the author by
means of an eleven page thirty-three itenr questionnaire
mailed to 350 members ‘of the International Communication
Association and the Acagemy of Management. The initial
mailing occurred in October 1976 and a follow- -up to non-
respondents was rfailed n rid- November, 1976. . A separate
mail-back postcard was used to determine which members
had sent in their questionnaires, thus preserving the anony-
mity of the responses. Twelve questionnaires were returned

>

. due to incorrect addresses, leaving a potential 338 respondents.

. haires we

From these838 members a total of 281 completed question-
received, providing the remarhably high mall
questionnaire response rate of 83%. Additionally, ten nation-

ally recognized communicatiun consultants were selected to
participate in interviews for in-depth probing and vahidation .
of data 1c2umulated from the responses tu the questionnaire.

For most of the tables in the study, the data for the experi-
enced ucademic respundents are prese..\~d in four naain sub
groups’ as well as in an academic subtotal. These groups are.

1. Academic respondents with Lung experience (6+ years) and

-

;Heavy current consulting activity (11+ days in the past year),

abbreviated as ALH. 2. Academic respondents wifh Long ex-
perience but Light current consulling activity (1-10 days in

the past year), abbreviated as ALL. 3. Academic respondents
with Short expemence -5 years) and Heayy consulting activity,

.abbreviated as ASH 4. Academic. respondents with Short ex--

perience and Light consulting activity, abbreviated as ASL.

5. The Total Academic respondents with Experierfte, abbrevi- .
ated as TAE. 6. Nonacademic respondents with Experience,
abbreviated’as NE.




/s
. The study demonstrates that. 1) the practice of communi- -
catton Cunaulting is a young one, 2) the subje\:t of ethics ap-
pears tu be of majur Impaortance to comunumcation consultanty),
3) commuatcation counsultants favor the aduption of #cude of
. ethics, 4) there 15 general cuiSensus among camimunication
consultants as tu,the peedtfor putting.consultant-client agree-
. ments A writing, 5) communicatign consultants have had little
| o] nO/!;;eciﬁc training for consulting, 6) communication con-
ltants helieve that training programs should be devised by |
ombining supervised, practical organizational experience With
lassroom discussion, 7) communication consultants feel re-
tricted by their institutional or departmental policy governing
consulting; and 8) there is widespread interest among Commus.,
nication specialists, academic and nonacademic, in the practice
of organizational consulting. Order No. 77-17,987,.166 pages.

COMMUNICATIONS DISTORTIONS IN A LARGE ORGA- -
. NIZATION: AN\ APPLICATION OF T,H'E DOUBLE~BIND
. HYPOTHESIS

! McNTT, Francts Glean. Ph D.
The Pennsvlvania State University, 1977

-

mumeations distortions and discrepancies within formal orgg-
nizations, the “doubie-bind he po!heiis." a concept nitialtly
concetwved by Gregory Bateson to comprehend:and-provide ‘
ther apy for schizophrenia, ts introdtced, theoregcally adapted

, .
o In order to tncrease the understanding and analysis o:? -

to fu.mal orgamzations, and empirically testgtl in a non-

academic office of a state umiverstty. it is proposea that studies

of organizational communications must be emphasized once

. + again in Public Administration so that analysis of policy imple-
mentation, agency accountability, and agency responsiveness
may be better comprehended and, if necessary, reformed.

The double-bind hypothesis identifies comnwnication dis-
orders characterized by two contradictory imjunctions which
are convéyed simultanequsiy at two or more levels of dnscourse,’;

- each of which thneatenes punishment for the failure to Com’plx\.
The recipient of double-bind messages is unable to select a
correct response, though he is required to act, since each option
proposed to him contradicts the other und each injunction im-
-plies punishment for non-compliance. As a consequence, the |
fessage sender is never held responsible for failures in agency
performan‘ce, and the message recipient is never able to com-
ply with directives. B .

Therefore, ;he'ﬁypothesns provides a different explanation
“for non-comphance with orders and directiyes than those pre-

. viously offered in organizational studies. Previous explanation§
of mon-compliance emphasized:” a) subordinates” lethargy, ma -
lingering, and subversion of organizational goals, b) competi-
tion and conflict among-groups or departments within the orga-
nization, and c¥ the inevitable incongruency between abstract
goals and concrete implementation. Prior communication

- studies’ contributidn to these explanations offe such variables

' as span of control, information overload, uncertaint sorption,
and translations of technical into non-technical information.

By means of a questioﬁnaire, respondents indicated the com-

* municationg patterns operating within the office under study.

The findings reveal that individuals experience two lypes of
double-binds: 1) pergonal double-binds which result from the

- psychological and personality characteristics of individual -
* o'members, and 2) positional double-binds which result primarily

‘ from the structural design of the organization. Differing pat-

terns of message transntission and reception, differing percep-

tions change-o?iented messages, differing sources of impor-_
tant in#)rmanon, difiering cognitive structures of the staff, and
differing pérceptions and attitudes cencerning the requisite
skills for superordinatés are all affected by double-bind con-

texts: Moreover, the resgarch indicates that those who are ,

mast diligent in performing their assignments are also the

“sndividuals.most likely to be involved in double-<bind situaticns.

]

E

g
v

4
The statistical findings of association between the double-
bind and other variables, are low in magnitude, and tests of sig-
nificance are inipiropriate. Therefore, definitive conclusions
are rejected, and additional research s proposed before a tinal
judgment regarding the utility of the double -bind hypothesis is .
deter mined. Order No. 77-23,257, 252 pages.

'I}HE ROLE OF PERSONALITY CHARACTERISTICS IN
WRITTEN BUSINESS COQMUNICATION: A Study Of The
Personality Characteristi®® Of Public Relations Letter
Writers In The Finance lnftl_s'try In Tulsa, Oklahoma

McROREY, Tom J., Ph.D7 ** :
The University of Oklaboma, 1977 .
4 e,

* Major Professor: Anthoﬂy'-,S.{Lis ,
L3 .

The fnajor purpose of this%study was to determine whether
writer personality or the¢ degree of similarity between the per-"
sonalities*of-a writer and..a-'read‘er 1s related to the response
of the reader of the written commupication.

The writer’sample us\ed"in this studysconsisted of fourteen ., ~
public relations writers froéi.t!%}eld of banking who com~
posed a letter in response to 2 nmon problem, the com-
pleted Form: B of Cattell’s 16 P.F.- Quegtionnaire. The reader
samplé consisted of thirty members of givi¢ clubs who evalu-
ated the messages in tefms of a semaritic dilferential rating
scale and then completed Form B of Cattell’s 16 P.F. Ques- .
tionnarre. .t . . .

Writer/reader personality similarity coefficionts were com-
‘puted for the complete profile, the six anxiety factars; and the
introversion-extroversion factors. A Spearman rank-differ-
.ence correlation was computed for each writer comparing
writer/reader similarities with reader semantic differéntial
responses. Next, Pearson product-moment correlations were
computed to compare ir.diwglua.l writer personality factor
,scores with'mean reader semantic differential responses.

This treatment was repeated to compare writer personality.
_ factors to mean scores obtairned’on the three semant:c differen-
tial dimensions: evaluation, potency, ajtl activity.

From the findings, the researcher formed the following
conclusions: 1, Personality similarity, whether determined by
the total personality profile or on those factors which indicate
introversion-extroversion or anxiety, is not a sufficient pre- .
dictdr of reader vesponse. 2. Reader-personality factors of
high ego strength, premsia, and conservatism appeared torbe
significantly related to favorable reader response. 3. When

. writer personality fattors were compared with each of the di-
mensions of the semantic differential scores, superego strength
and threctia correlated significantly with tife evaluation dimen-
sion scores and praxneria correlated significantly with potency
dimension scores. 4. The two majbr second-order scores de-
rivable from the 16_P.F.~Questionn5.ire, anxiety and intro- -
version-extroversion, appeared to be unrelated to reader re-

- sponse, -

" Order No. 77-21,390, 122 pages.
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A COMPARATIVE ANALYSIS OF SELECTED QRGANIZA -
TIONAL COMMUNICATION VARIABLES IN'A PUBLIC
UTILITY COMPANY = .« ’

- RINGS, Robert Leon, Ph.D,- .
Ohio Unive.rsity, 1976 . T

' Director of Dissertation: Robert S. Goyer

- This study’s purpose is to explore the relationships between
" communicative aspects of -the role-definition process and dif-
ferent types of role-stress with regard %o job satisfaction,
. The basic question pursued in this study is: To what de-
gree are communicative environmental and ‘communicative
behavioral conditions of work group members related to sig~

e

\ nificant cognitiye-emotionsl conditions of role ambiguity.and
conflict, job sa&stacﬁon, and the propensity to leave the orga-
* nization? - T

Repqrls of previous research indicate that cozﬁmunic:{tive
and role variables_have’been studied separately. This study’s
suryey quest.ionnajgiused the variable scales of Brayfield and

_Rothe (1951) regardig job satisfaction, Rogers (1973) concern-
ing communicative environment and behaviors, and Johnson
and Stinson (1974 and 1975) regarding the propensity to leave
and role ambiguity and conflict, Demographic data collected
encompassed'sex, tenure, rack, and egucation, ’

»  Pilot testing established that the reliability values (KR-20)
of the variable scales ranged from .32 to .99. The survey for
the main sample subsequently was administered to 108 Tan-
domly selected managers, supervisors, and nonsupervising
mankgement personnel within the General Office of a large
utility, All departments were represented, including profes-

Pearron Product-Moment
significant relationships among unicative environ~
men{ and specific communicative beliaviors by particular in-
formation sources (supervisors and subordinates and peers)

and the role stress variables of role ambipuity (ceneral tack
(SEE),of a respondent defined as the subjective evaluabon of

oneself in terms of one’s goals in life. The socio-economic
expectation variables used in this stu@y were-income expec-
tation, job-expectation an _8ducation expectation. These three
variables were measured by the use of the Cantril’s scale..The
dependent variables were the”\masg media variables and these
fnclude radio listening, }elevisxon viewing, listenership to radio
programs; cinema attendancg, newspaper and magazine reed-
ing. . Lo - -
We took 2 cluster sample of 300 male heads of households
» in Lagos, Nigeria, and had 231 successfully completed inter~
views with only 19 refusals. The rest were unattempted in-
terviews due to student unrest in the city of Lagos during the
Interviewing phase of the study. The guccessfully completed
interviews represented 77 per cent of Wte total even though this
figure dropped a little after checks were made for inaccurately
completed interview schedules, ™ -
YThe hypotheses tested were: 1) that Lagos’f'z’x’n"s with higher
income will tend to expose themselves more to the mass media
compared tothose with lower income; 2) that Lagosians with
higher levels of education will tend }o expose themselves more
to the mass media than those with lbwer levels of education;
3) that Lagosians with high®er inconie expectatiohs will expose
* themselves more to the mass media compared to those with
lower income expectation; 4) t}hatj’Lagosians with higher job
expectations will tend to expose themselves mgfe to the mass
media than those who possess ‘Jower job ectations; anad
5) that Lagosians with higher levels of edudition expéctation
will tend to expose themselves more to the ¥iass-media than
those with.lower levels of educatipn expectations. J
"The [ive hypotheses were upheld by a contingency analysis ,
« “cf our data, Using income and education as indichtors of socio~
economic status we found that income was a good and signifi-
cant indicator of television viewing, newspaper and magazine
reading when’education was partialled put, We also found that
- - education was a’ good and significant Indicator of newspaper
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A&glyses' included frequency of mention of lines of communi=

o )

LINES OF COMMUNICATION WITHINTHE UNIVERSITY

OF KANSAS DESCRIBED BY THE SYSTEM-SEMANTICS®

METHODOLOGY .
N

ROBINSON, William L_, Ph.D,

University of Kansas, 1976 Cd

q ¢
1. Statement of Purpose. Two purposes inﬂuenceqi.he de~
velopment, implementation, and conclusion of this study: 1) To
employ and evaluate the system-semantics metHodolo'gy ina
descriptive research effort in an organizational setting, and
2) To implemént a program of orgamzational communication
‘research in the area,of higher education, specifically that seg-
ment of higher education known as a_university,

2. Procedure. Descriptive data related to perceptions of
lines of communigation within the University bf Kansas were
derived from administration.of the system-semantics method-
ology. Two phases of the méthodology (the Grape‘vine Profile
and the System-semantics Profile) were utilized to obtain data
from research samples drawn from the four principle seg-
ment® of the University population: Student Sample (n=200),
Faculty Sample (n=200), Classitied Staff Sample (n=100), and
Admintstrative Staff Sample (n=100), '

The Grapevine Profile is designed to obtain participant re-
ports from membefs of the organization regarding which lines
of communication within the organization are given the most
attention, and how those lines of communication are regarded,
Telephone interviews,were conducted to determine what was
active in the informal rumor networks of the organization, and
the nature of commepts used to describe those identified ele«
ments. )

The System -semantics Profile provides semantic differen~-
tiation data, along ten bipolar scales, of the affective meanings
related to selected 1ines of communication, A system of Strati=
fied random distribution of semantic.differential instruments
was utilized to obtzin data related to each selected line ot com~
munication from each sample group. )

Analysis of data was Eompleted using SPSS, version 5,02,

.

L4

.

cation, delineatjon of desc riptive “valences” related to each
line of communication, comparison of affective meanings within
and between samples for selected lines of cofumunication, and
disc‘rimina.nt analysis of the bipolar scales, - N
Similarly when we used income expectation, job expecta-~
tion and education expectation as indicators of socio-econamie
?'pectati.ons we found that only radio exposure was sigxl%%canﬂy
elated to,the SEE variables when the traditional SES controls

* (income and education) were appled.

)

CONCLUSION . R

Access and exposure to the media of mass communication
are associated vitr ircome and education. This simply me: nt.
that people with the good jobs, reasonable income and educa-

4 tion, will most often have access to the mass media and the
information disseminated through them. Similarly, socio-
economic expectations of an ipdividual are closely related to

. his radio'exposuTre habits, .

In order to determine how to uhilize radio more efficiently
to redistribute information on issues of national impox;tince
{agriculfural innovations, famly planning practices and health
educatipn prugrams) further research is advocated (P,the siting
of radio stations, use of local languages, use of local persdn-
alities-and use of locally praduced programs. | .

. - - QOrder No, 77-6624, 227 pages.
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3. The Findin

by mem!?ers of the four samples. twen

50 percent of the total lﬁentl?ylng' comtltnfrexzi’ctz«:c.ou;tt\emtl\:vc;.:::;e"‘u:‘k:l;l
mary® lifies-ef communication are representative of the (tufc-
tion and se‘rvices of the university, Valences linked to the lines
of communication are predominantly negative, with students I/

providing the most negative descri

ptions, Faculty and a -
istrative staff are generally neutral-to-nega?ive i’r'x their o8-~
sessments, and classified staff are only slightly rmore négativd
than neutral in therr perceptions, No sample group reported

positive perceptions of the communicati i
e umrveenty ative interaction within
’

i Semantic duferential data- show three bipolar scales emerg-
g as endemic to positive perceptions: IMPORTANT, USEFUL,
-and RELIABLE. Three additional scales proved to be central
g)ur;egnuve perceptions: SLOW, ARROGANT, and REMOTE
erences were found among the ) scd iserimi-
nation and sotency, g samples on scdlar distrimi
4.’ Conclusions. The system-se i
) . -semantics methodology of
organizational tummumc%gxon research is a valuablegyand

appropriate research tuul fur use in highes -education-as-
organizhtivn investigativus. A minimal pumber of changes
or. refinements are syggested for the methudulogy. !

There s considerable value 1n measuring affective mean-
ings. related to lines of communication within an organizatiun
of ‘higher education as a preluga to understanding the commu-.
nicative interactions and dynamics which characterize the ar-
gnncxzation. The application of organizational communicatiun
theories and procedures to institutions of higher education 1s
particularly worthwhile given the continuing demands of ac-
Eountabﬂxty and efficiency facing colleges and universities,

‘ Order No, 77-\1“6,3.02, 193 pages.
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OBGANIZATIONAL COMMUNICATION TO AND FROM THE
PFFICE OF THE AMERICAN COLLEGE AND UNIVERSITY
PRESIDENT oo .

. - =l
SEEHAFER, Eugene Fred, Ph.D.
Rsnsselat»r Polytechnic ln_stm’:te, 1977
Bupervisor: George Barnett :

The objective of this thests s a*primary researchinvestiga-
tion to deternfine facts orf current organizational communica~
tion to and from_American college/university presidents. Re-
sults suggest weekly communication patterns by 17 presidential
commumication topics, winch may be considered a time alloca-

Ltion giide for gurrent, present day presidential communication.
Findings may be utilized by incumbent presidents, those seek-
ing.a coliege/university presidency, and tossuperiors, peers,
associates ubordinatesy who work closely with the presi-
dent and.wish $o\improve both presidential and total organiza-
tional communication. :

Two basig, theories-are formulated, structural and environ-
mental. Structural theory, the major cgncept, suggests that
organizational communication changes with modifications in
such typical orgamzational structure as public or private con-
trol, church affiliaticn or not, size, community college or
larger, leadership, formal channef$ of communication, ap-
pointed authority and basic manager-subordinate patterns evi-
dent cn osganization charts. A,secon.dary concept, environ-
mental theory, suggests that organizational communicatiort
chitnges becaus of tte given situation or c:mergency at the
time--major, "crunching,” and significant environmental influ-

attention. .

)

ences that overfide other pr‘oblems and gommand px(gidentlal >

Aruitoxt provided by Eic:

. [ '
: Of 185 lineg of communication identified, .

[

The original 50~ state samiple of 916 presidents yielded 298
" u@seable returns or 33% overall response. Six standard validity
checks are employest. Three diffgrent tests are applied to
various of the 24 hypotheses-- a test of confidence integval
estimate, the Pearson Correlation Coefficiént F-test and an
estimate of proportions. ° )

. Clearly findings show that busy college/university presi-
dents respond to.questionnaires probing their communication
patterns and that mailed questionnaires may be successfully
employed for additional research. There 1s also evidencefrpom
the literature that personal observations®of presidents in com-
munication may be made in certain instances, further enhanc-

ing the opportunity for continued research tn this major area g

of higher education organizational communication. -
Results shaw all responding American presidents spen
more time communticating on faculty and academic affarrs
than on any other sing\'e topic (7.2 hours/week) followed if
order by business/financial management communicatiop (5.8),
fund raising (5.3), business-related external society (5.1) and
student eommunication (4.4). Presidents spend the least time
cormunicating on athletic, alumni and admissions matters

(less than 1.5 hours/week). In general presidents spend
slightly more time on internal (29 hours/week) than external
communication (almost 27 hours,'week). Presidents work long
hours (Mean of 60.5 hours/week) and spend the bulk of their
time each week communicating on a total of 17 specific com-
muntcation topics (55.9 hours, week). 1wo factor analyses
suggest the origfnal list of 17 variables might be reduced to 12.
Amox_mg interdsting demographic analyses, results show
presidents of private institutions spend most communication
time on fund-raising topics (8.1 hours,'weekk Presidents of
public institutions spend only 2.7 hourspweek on fund-ratsing
topics and the most time of all on faculty and academic affairs ,
communication (8.1). The latter topic'ranks second among. '
presidents of private institutions (6.4). -Other quantitative and

“qualitative ,ana.lyses indiqate presidents give top priority in

communication to matters significant to their specific insti-

-tution. ' '

measure presidential listening/talking modes by communica=-
tion topics. Andther problem is the use of faculty and aca-
demic affairs a3 2 single variable,rather than as two different
variables. Fund-raising aspécts of political and civic leader
communication also should have been isolated separately, It -
would have been.helpful to have requested information on spe-

A major dlsg‘pointment {n this study is the wnability to

+ cial on-going campus activities such as fund-raising, alumni,

public retations and student activities taking place at the same ™
time the questionnaire arrived on the president’s desk, to sug- -
gest why certain differences in communication may result,

he nu}l hypothesis of no difference is rejected for 13 of
the 24 hypotheses, nine of 16 relating to structural theory and
four of eight to environmental theory. Overall findings suggest
the structural theory stands up well in this thesis but that there
is somewhat less evidence to support the environmental theory.
. Order No. 77-23,803, 236 pages.
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ERRGR_ACCEPTABILITY IN WRITTEN BUSINESS COMMUN~
ICATION AS PERCEIVED BY BUSINESS- EDUCATORS AND
BY BUSINESS COMMUNICATORS .
[ ]
»
SIMPSON, Kawanna Jo, Ed.D. v )
{ Umversity of Kentucky, 1976
. .

v e

. &
\ Du"ector: Dr. Vernon A. Musselman * .
. . { . 2

There exists no recognized consgnsus of what busmessper-
, sons consider to be acceptable English usage and acceptable ™
placement procedures in written business- commumcation. Con=
sequently, busingss educators have been 1n a quandry regarding
objectives gad standards fur student performance. The purpose
of this study, therefore, was threeiold. First, the study deter-
mined the existing practices uf business communicaturs. The
study then examined the existing opinions and evaluative prac-
tices gf business eduuators. And, finally, the study analyzed
and compared the standards of error acceptability 1n written
business communication as applied by university-level business
educators to those applied by business communicators.

A sample of [orty business communication teachers was
random'y selected from the population " .1l business commu .i-
?uon teachers in umversities in Illinois, Indiana, Kentucky,
Missoyri, Ohio, Tennessee, Virginia, and West nia.

A sample of forty business communicators was selected
from the population of all businesspersons in Céntral Kentucky,
utilizing the services of a secretary, with the exceptions of
those in the occupational areas of law and medicige.

An instrument was  designed for the purpose of deter-
mining perceived acceptability of errors in written communi- |
cation,

The instrument was admnistered to the bysiness educators
by mail, ang to the business communicators by interview. ‘Se-
lected demographic data were also acquired from the business
(;_'ommumcators

A complete analysis of the total responses ot the business
communicators to the forty errors listed on the instrument
showed that eight errors are considered mailable, 14 are con-~
sidered mailable after correction, 17 are considered non-

. mailable, and one error is rated mailable after correction and
non-mailable, " equally. The errors rendenng an item ot

v

correspondence "non-mailable are: ) L]

, Failure to spell out number \vhen used at beginning of
sentence , f
Transposed wlrds .

Addition or omisston.of word whlch ehanges meaning of
sentence
Disagreement of subject and verb

Failure to double space between paragraphs -

Left margin more than one inch smaller than. rlght
margin
Leit margir more u@n one 1nch larger than right !
margin .
Left margin uneven at other t.ha.n paragraph indentions
Right margin uneven--niore than one inch between
. longest and shortest lines
Signature line two spates below comphméntary close
Upeven paragraph indentions
Letter askew on pa.ge (gowng uphill or downhxll)
Strikeover
Unattractive correcuon
Dirty type- -
/Smudges ’
Handwritten correction . ¢

Chi-square analysis of the data revealed 1hat no sighificant
difference exists betweel the perceptions of business educators
and those of business communicators with regard to error ac-

, ceptability.
. . L] .

4 .
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Chi-square analysis of the data collected from the business | °
communicators revealed a significant difference between the
responses of businesspersons with more than touxiteen years
of education and those of businesspersons with fourteen or less
years of education. .

A significant difference was also found to exist between the
responses of bysinesswomeii and those of businessmen with re- -
gard to the aeceptability of errors ln written communication.

The following conclusions were drawh from the data anal-
ysis: 1, Business educators are less inclined to allow error .
to enter the mail than are business communicators. 2. Bur(—i—\
ness educators perceive a greater percentage of errors in
grammar and punctuatxon to be correctible than do busttess
communicators. 3.'While the accimulated data sho»\{ that busi-
ness communicators realize the importance of attractive place-
ment and spacing’in written Lommunication, it appears that they N
are more likely to allow such erreors to enter‘the mall than are
business educators 4. Busn 8s communicators are more likely
toallow grammar and punctultion errors to be corrected as
years of experience incrcase. \5. Businesspersons becotme
more likely, with more educatibn, to have errors corrected as
opposed to maillng tirem or to having the item of torrespondence

)

_ redone completely. 6. Businesswomen have “less tolerance for*

errors in written communication than do businessmen.
Order No. 77-15,973, 150 pages.
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,AN EXPERMMENTAL STUDY TO DETERMINE THE * -
/ EFFECTS OF TRAINING IN LISTENING SKILLS

ON.
ACHIEVEMENT IN, AND ATTITUDES TOWARD, A -
COLLEGE BUSINESS COMMUNICATION COURSE . v

TERRY Mollie Brown, Ph.D. ..
Georgia. State University - School of Educatlon, 1976 -,

" ‘ ] P__uﬂose .y
The purpese of this study was to determine xperimentally
the effects of training in listening skills on achievemert in, and

attitudes toward, a college business communication course.

o

Methods and Procedure

The Campbell and Stanley Post-Test Only Control Group
design was used in this study. A fixed eﬁects profile’analysis
of variance design was used to analyze the'cognitive data in
this study for 63 college students enrolled in a business com~
 munication course. The Greenhouse~Geisser Univariate Con-
servative F Test was $sed for the repeated measurés in this
design. These students were randomly- assigned to controband
experimental groups by use of-a random numbers*table.

The experimental group received a planped program -of
training in listening skills for a ten-week period. One class
perlod a week for 50 minutes was devdted to a certain phase
of listening skills instruction. Dur and Bradstreet’s Com-~ °
‘plete Course ia Listening, an audio tape cquse devéloped by
Dr. Ralph G. Nichols, was used,

THe criterion measures used ip this study, Achlevement
Test I, Achievement Test I, Achievement Retention Test, Job
Sample 1, Job Sample O, Job SamPle ITI, and the attitudinal
measure, were all pre-tested during the summer quarter of °
1975 to obtain relfability estimates. The reliabi.hty estimates
found were adequate, "%

Test I and Job Sample I were administered at the gnul of the “

3 fifth week of training, Test II and Job Sample I were agminis-.
tered at the end of the tenth week of'fra.in‘i/ng The Retention

Test and Job Sample Il were administered approximately four
weeks after Test 0. All were administéred in counter-balanced
‘order to control for order effects. . )

. * b4 . . i
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Trree raters rated the Job Samples independent of each

other. A forted distribution of rat{ng® with a ngtmal distribu-

tion was specified, \ .

louk at the'effects of the within subjects fartor, test time.

Analyvsis of covamance, with pre-test scores as cev.mable,'
was used to.analyze the bi-polar attitudinal measure, The pre-

test of the attitudinal measure was administered on the first
, 9av of class and the post-tedt of the attifudinal measure was
administered on the last day of class.

-

. Results —~ s
. \ An analysis of variance showed ne significant dxtteren‘ces,
in the groups on the between subjects factor (istening train-
“ing). No Significaht differences were found on the witfi=SUDe
jects fact®r, interactiun of test tume and treatmént. The within
subyedts factor, test time, was®significant at the .01 level.
Tuley’s test and tests of simplé man effects-were computed
for e.ch test to Iduk at the sigrificance found.+ The subjects in
the €. erimepal Lroup had significantly higher scores on Test
I. T'is result was attributed to the experimental treatment.
Job Samples I and I written by the experimental group .
. were rated si.nificanily highen than those written by the con-
trel rroup  This was not true fon Job Sample I,
Tre tr1 ning 1n histemng sxills had no signmficant effect on
the nt‘r'.h:des of either grouy toward the business communica-
ion chiu-se,

*
.

,
Cenclusions . 4
oo T T 'l

*aming 1n hfepretskilla 1. did not make a significant

difArence n the attitudes of stucents toward 2 college husiness

\

* Tuhey’s test and tegts of simple main effects were used to .

"

+ * > research should not Be,recdnmxlmon\ledl,>Thxs study provides
¢

con:municatien course. 2. did not stymiicantly affect the retene .
9 H T

tion of material learned 1n 3 college business communication
,course, 3. thd make a temporarily significant, but not lasting,
difference 1a the ratings received by tudents on Job Samples.
m a coliege husiness communication course, 4. did not make
* an overall significant dxﬂer?nce in tha test scores of students
in a business communication course, even though significant

. Order No. ’16-30,3,73,,189 pages.

s coAUNIEATION AND® INTERORGANIZATIONAL RELA-
TIONSHIPS AMONG COMPLEX ORCANIZATIONS IN SOCIAL
bny/ncs. SETTINGS . K .

. .
. WIGAND, Rolf Theubald, Ph'D.
r‘ﬁ[\xt"ng i Stote Unnemgaty; 1976
» (-] . A
. o+ Interorganizational commuacation }01:.'(irfn.khip5 are ext-
plored in a systemic fashion and aze vicwed 1(\.the light of so-
c14l service settmg)s,' Within®m iterorganizational sy stem
four interorganizatiopal clacs +ariables are 1dentified: com-
f,yunication, the ‘Covaroan.ental congations, interd¢pendence; an
{';ml attamnn.ent, The'first two \.L}n;?les W€ urdfzrstood as ex-
;gemx:s to a~d the last tyo variables are vieped as endogenous
to the interciganizationgl system, rc>pe(-tx;€ly. These vari-
ables’ interdepcrdencies are-expressed in The form of proposi-
4 5. R
‘”Pl;ased on thss diccussion, a prehmin’aryLpa(h—:inal)t'ic model
1s tested i a study of the 1rterrelationships of sixty-nine social
se1vice asenciles m the Lansing, hMchigan, area, The endog-
ensus variable goal 9.t.ta|r.mént is the main dependent \ariable.
The resulting analys:s renders unsatisfactory results largely
bssed on the low values for e~plaired variance. Tlns model

differences nere found for one of the cognitive measures (Test -

suggests, howeler, several eapdnsion gfossihhities for he basic
»

. E path model, ’ »
\‘l‘ -} . -
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The eapanded mypdel ncorporates such variables as goal at- R
tainment, conimum’cahon, ‘centrahzation, organyfational post-

v tion, satisfaction, age, education, tterdepepdence, cooperative-
competitive environment, need for atiditional $ervices, source
yanabihty of ayency funds, budget, and others., Most path co-

¢ efficients are statistically sigmficant and the path-analytic

~ model represents the best possible analysis of the data set, |
From this static analysfs--simce dy ngmic characteristics were
not available via the data set at haind--a eybernetic model is’
developed that exemplified nemerous dynamie re)ati0qship§ of
fx)_(erorganxzuhonal systems. Th1§ model,dkmonstrale's' that it

pernints the estraction of impheations that are not easily, M
Aatall, obtained otherwise! | . e
In conclusion, the results of the study syggest that further

pohicymakers with information for dirécted distribution of so-
cial ser1vice funds as well as for the.cestructuring and, orga-
nizatien of comniupcation and cuordination among social ser~
vice agencies, Consulidation and application of .current tech-
nology as well as relasation, not #n the service area but ip the
communicdtion hartiers dividing person fiom person, group
from group, are racommended. . -
Order, No. 77-5914, '183 pages. .
. N & * . M

- . 4
.
A

N @

© . ~ *




