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.F
The Myth, of TeleTision Neva..

irrimaymp

. .

If there is one claim that'pervades the literaturN% communication research,

it is the dominance of television as a source of-information auddinfluence in

the United States. A glance at almost ap, issue of a research journal in the

field reveals one or more studiet of_television justified by its'alleged -7-
_ , _ , _ __ __ . .- .,

.rignificance as the most important source of information for
/
two-thirds of

the American public.
..

-4

.r

f

This c teed power Of televi Lop is oft also the basis for individuals and

gro s who want to change t e relations ip between broadcasting and the govern-

!

. Efron, for example, after find ng massive bias in televistotinews

a claim which others disp -- a ed that the television's dominance

nessitated stricter enfo cement of fairness doctrine. Id Sen. William

Proxmire,3 arguing from a'similar p amise of television's influence, concluded

that governmental cant of of so po ent a medium should be avoided, recommending

an end to the sane fa mess doctr

. 4

Most of.the claims about the in luence Of television are based on a series of

studies carried out periodical y for the television Information Office.by the

Roper Organiittion.4 The c y cited figure that two-thirds of the American

people receive most of their news'from TV is based on responses to the questions

'First, I'd like to askyOu where yOU us1ally get most of your news about
s going on in the world today from the newspapers or radii, or
Won or magazin or talking with people or where? A-

The proportion of respond is who mentioned television in answering this question

has risen steadily fruesSii% in 1959 to 64% in the 1976aurvey,.61 latest one
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published.by the Television Information Office. The full table is reproduced

as Appendix 1.

. , .

This finding has been questioned on several grounds, but the point tilxi first

_

4 .

__

comes to-mind is_that,the question allows !magpie responses. Whitiot642of the

? '
, 0,1 i

--1,.-.----

respondentiiiintioned television, half (492) 'mentioned newspapers, an4 one-fifth

(19%) mentioned radio. In all,an average of 1.44 responses'pe respondent war

given.

or

.

.A second table (Appendix 2).breaks down the multiple responses and suggests .

lower figures_ for all media. One-third (362) mentioned only television and

one -fifth.(212) listed only newspaper. About' one respondent in fopr (232)
1/4

named both television and newspapers. The remaining 202 mentioned other com-

binations of, media. If ope ii concerned with ,the people Li thecointry who

get news only froi,television -- a more realistic warto look at the potential

power of the medium .-. the appropriate figure.is one-tbiTd,,not/two-thirds,

.42

When the study was replicated frith a small

sample of respondents who were directed to select only one response, the

relative importance of television was reduced-.,S

111
* A ,

Beyond that, there are conceptual questions about the use o ambignout phrase'

like "geb.most of." Clarke and luggels6 list five possible mean of the Roper-

'

phrase, ranging from frequency of exposure or tine displacement to sey-reported

1pfluence or psychologictl gratification. When they asked respondents to'pame
.

the "beet" source for specific public affairs' news
yo

storfes; the newspaper was
-

,

mentioned more frequently than any other siource for all types of public affairs

- s *. 4

41.
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stories, international, national, state, county and city..

v

t'

Edelstein has criticized the definition of "get most of" news as the most

cre4ele or i nfluential source,erguing that crO4Ability of the source of infor -
. 1

mmtion is seldom the basis on which an individual 1Scides to use or not to use

the source. Proceeding from the- loose assumption pat behaviof is more a function
4

of, the individual's needs and gratifications than,,a response to an environnenitl

4

stimulus, Edelstein asserts that media ought to be evaluated in terms oftheir

psychological utility to the individual rhthei than some arbitrary criterion such

:
'-

as credibility. \He'inetructs .1*.ipondents.to specify which source of information
a , r.

is most useful to them in a specific pituation *ether 'than the one they rely on
f'

most or find most credible.
6

0 In a wide range of studies in, several parts of the country and overseas; the

situational approach pioducesifindings theteconflict with the Roner.itudies in

two ways.
8 First, the importance, of television relative to newspapers and maga-

,.

I

sines is reduced severely;' and second, the basis'on.which inditidualt select

irecific mediaxaries from source to source,and situation to situation, but it

seldom inciudei source credibility. Newspapers are often chosen for their infor-
.

mation content or the reader's ahility'to determine the time, place-andnanner.of

reading. Radio is frequently cited for its convenience and portability, maggiinen

t
for their depth of content and, to a lesser-extent, their credibility, Credi-

bilitybility is mentioned infreqiientW and then store often as a negative factor than

positiv*: people may avoid a Source of information because they-regard it as

lacking in credibility, but they'seldoi seek out a source because they Consider

it highly credible.
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Edelstein required a respondent to deal with a specific situation ilnd`to. define

the riteria by which he or she *evaluates his or her behavior in that 'situation.

In contrast, the Roper approach, in the tradition of attitude' research,, muses

that behavior is consistent across situations, and that the attitude -- an affective

evaluation of anobject across situations -- in-some sense determines or influlences

the behavior. Those of up gvho have done any research trying to link general

attitudes-to behavior inow how)risky that assumption ts.9

p.

It is possible that the real consistency is not across-situations but across
,

people dealing with the sate situation, and that the actual varianciis not monk
r .

people but' among situations. In Other words, attitude researchers often assume

that a specific individual. or type of individual will act, based on some hierarchy

of attitudes and values, more or less consistently across a variety of situations.
_

But it may be that Iasi individualspor types of individuals respond similarly to.

a specifid situation on -dome basis other than-attitude. They might behave quite

'1.

differently in a different situation.- Thd research built on this framework calls

for theinvestigator to define the sitnefioli elllicitly to the respondent to ensure

that the respondent dealing wIth the specific situation defined by the. researcher
.

and to make certain the researcher knows how the reiTiosatint is defining the aituatiol.,
I -

A

_ b...,
. .

As noted above, an individual's_stetedeni that he "gets moat of" his news from

. .

...
a .1

television or the newspaper or some Other...source can mean ral things.. These'

ib, _ a '
7.

meanings may or may dot be related to some generalized criteria of evaluation and

mayor may not be related. -to his or her actnal use of MSS media. media use

sere 4;eliaed io various criteria of evaluation -- us* midst, rely on Rost, Wilt

Credibe,etc.1° r- the doeinanie,of:televisfoO ought to be reflected in behavioral_

i

i

,- . f I

.. . .

.P. , i I. %
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measures if media use as well. It( is not.

One of tba most interesting studies reported by the Surxeon.General!s Scientific

I

.
--

Advisory Committee on Television and Social Behavior -- the famous studyqof the

effects of television violence on children -- involvid.an examination of the

audiince of pne of TV's most violent programs, the evening natio* news.
11

The

study, which received attention

were released, involved an examination

When the full repokt 'end supporting volumes
, .

of 1969, data from the maiiive, nationwide
ti

Simmons studio/a. The studies consisted of two-week diary audits'of most media

.

behavior by a natIonal sample of more than 3,000 women and 3;000 men: The.

analysis, based on cumulitiye exposure to the early/evening network news over

the two-week period, showed' that. half of the American public (542 of the vbmen,

52Olibf the men) did not watch ataingleimetvork evening new program in the two-i,

week period. Only 202 of the men and 17% of the women watched as often as six

times in the full two-week period.

Comphrable data for 'newspaper readership were not obtained, but the study did

Ask about.ievspaper readerthip "yesterday"' here yesterday was a weekday.- In

Contrast to'teieVisien news 'hewing newspaper readership'was claimed by'90% of
, -

. the 4espondents. Oh the average weekday, according to this study; less than one

American adUlt in (our can be found watching the network evening news while about

"
nine out of ten can be found reading a newspaper.

A nationwide survey of #edis use by the American Newspaper Pubtlihers Association

in 1971 included'a.more detailed breakdown of television news viewing.1 2 Con-

sistent with the. 'Simmons study, the ANPA survey -showed ththat 27t.of the adultpop-

ulktion watched television news_between 5 And 9 p.m.., the -time bracket -that

t'
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includes the evening news. But in addition,. 25Z witched after 9 p.a.,

kr...52 watched'befora noonand(7Z-waichad between noon and 5 p.m. The proportion of

adults who watched TV news it all "yesterday" pas 482 of a national sample of

1,714. The studs's° showed that 772 of he total sample read a newspa

"yesterdaye-a-figure that-is similar to those-reporied in,O number o
studies.

These two studies indicate that the audience for newspapers on the average weekday

is considerably liore,than the audience for any television news -- 772 of the public

.vs. 482 -- and dramatically mor if only the au4or evening network newslis included

. e

902 vs.. 22-252.

- .

1

Nielsen rating data indibite.a level of viewing of e*ning network programs

. . 1
.

.

morel consistent with the ANPA figures of totalliTV news vlewing.than with the

..

Simmons study. Atcording'to the Israel.and Robinson study, Nielsen reported

392 of the households tuned in national television news during the period that the

Simmons diary study covered. But', ratings -- at lust those obtained.by Nielsen's

meter attached direCtly to the se ieasure only when the set it on, not how

many people -- if anyone at all 7:i ate watching.

'The.problems of getting people to describe their own behavior accurately are well

.
.

known to researchers, and most agrae that measurea of specific, recent behavior

e.g., yesterday's behavior -, are mare accurate than generalized statements, such

as self-assessakents of *hat a resp dent,"usually" does.. But there is some
.

question whether we areeven capabl of correctly describing what we did yesterday.
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A dUall but significant study ccimmistrlonCI-by-tr Surgeon General's Committee
.

...

dealt with' the issue.13 Relearchers studied 20 families, a.total of 93 indi.

viduals;,in the Kansas City'ity area who allowed television sound cameras co be, placed

in:their homes for six days to watch. them watch TV: One camera was placed over'

\
the TV set ficin( virwers; the other_waa directed_mt the set from the ppposite

k

side of the room,allowing.researchers outside the home to observe members of the

family in front of the set and the set itself at the same ti In-addition

respondents filled out questionnaires about theiriedia use airing the six-day

B.

test period. Two'parts of the study are pertinent here.

.
1

I

I

Ain asked about the amount of television theywatChed over the six-day period

or the amountyesterday, respondents' overreportieviewing by'40 -50% compared

with researcheis' observations of the videotapes Of ittuaA. viewing. Diary reports
,

in which respondents indicated their viewing of specific programs. overestimated.

viewing by about252. Another useful analysis compared the time the set was, turned

on with the behavior of the members of the family. Not surprisingly the set was

playing to an empty living room a good deal of the time. Alovies, tone of several

categories of-program content) had the largest audience inthe sense that people

o were watching 76% of the tils-that tke set was tuned to that type of program.
.

Comiercials had the lowest viewership -- people watched only 54.81 of the time

//'
they were on and news did not fare much better. At least one member of the

household watched only 55.62% of the time the set was tuned to news.
VP"

All of this suggests that estimates of the audience of television news baled on

Nielsen metered samples or self-reports of viewing. yesterday or in general

'may seriously inflate the actual audience. Even diary estimates may not ado-
,

quately take into'account the kinds of things' people do while watching: talking,

9
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t reading; leaving the room for short periods, etc. Clearly, watching television

noir does not consist of giving one's uninteirupted attention to the T(1-for the
.

. ,

-entire newscast. f. ,T
'

The notion NiMt television
i

news -viewilbg is a casual, passive activity often
.

.

interrupted by other activ ties is also supported by a study of the audienceifor
IV

.the impeachment hearings. Whili most of the research on the Watergate andim-
,.

peachment hearings has concentrated on the Opinions that were influenced end the

people who did watch the televised hearihgs,-,/eriIso important to,keep ie:

mind that a goOd many people in the country did not watch very much (or at all) .

and did not becolme psychologically'or'phmaicaliy involved in the drawn-out
7 /

episode that stairted with,the kieak-ii at theDemecratinational-hestquarteis

w

in 1972 and ended, finally, with Nixon's resignation in 1974.
.

.

.
A survey in Sea tleJ(which has a-slightly higher level of education then -they

country as, a whOle) at the tine.of Nixon's resignation indicated that almost
. .

.

, $
half (48%) of a samOli of 346 resronderts did not watch he House Judiciary

a ,

Committee hearings.at all, and only one in four (26%) watched more than five
A,

hours of the 40 daytime hours broadcast live or the 40 hours of public teleyieion

lepeats in the evening., A series of questions which probed the circumstancei

surrounding viewing indicated that most viewers approached the himrings casually:

Most watched only a few times and then for an hour/or less; most were doing

something else at ehmailipe time: and many said they would still be using mass

media if ti'e hearings, had not been available. The authors describe the public

response to these hearings as ' "casual surveUlance,41impses of the hearing's as

time and circumstences permitted, when they. permitted at allf It'is a picture

of history in'the making observed by people on the run." 14

1.6\
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In sum, there are two genetil objection the assertion that most of. the peoile

in the-United States get moat of kheir news Aron television and that television

is the most influential source of informatien., Firstthe credibility or some

other generalized evaluation of a medium is not functionally related to the use -

of the indium, Rather, each medium-has certain characteristigs-mhich juke it
4.

-;1= useful todliferent types of people in different cirCumstanees. faking which

source of-information is the most credible in general is simply asking the wrong`

question. /

The other objection to the assetion of the dominance of television'erises ftom

various studies that show that viewing of television news is inconsistent with

the claims that two-thirkof thietmerican people gat most-of ?heir news from

that medium. Both Nielsen ratings and self - reports of viewing indicate that

exposure to television news is considerably lesepervasive than'eSposure to

'newspapers, and both of these neisures tend to oveirlitimate viewing. .The Simmons

technique of dEINiaries of media use.(0hich appears to be more accurate) over

a two-week period suggests that the diajoetelevision, news programs reach Only .a

,fraction of the people reached by newspapers.

.

'Even without considering the conceptual p ems of determining the bales of

media use and iefluence, i is clear that data on exposuie to various media

arw,inconsi ietenewith the assertion of the doainance of teievision.N
,

.
,

\\ clear that not enough is known about the precise levels of exposure to verioud
\

\news media over extended periods of time.--It is to this problem that va address
\ . , ,. .

'It is also

-this; paper.

4

I
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- Study Design
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.7he aniilalimmo4i studiel are useful data bases for the-study of media 04e for

4. -t ': ''q..
,

.

N
immeral rimaons.They use a diary method for Timm which-seebito be the most

, **C a. 0 C., L - ' 1 ' I* I 1 ..
.14.!,,. !' . f" -----No .

media'
.

.
.

, ideirtte:004h.'they..cOver three 'may:4. news media' - - television, magazines and
. . 1

411 .
` . .. es, ..1

*

newspapers (although the measurement of newspaper.ieadership is not as detailed,

or as complete as one wowl,d like). They cover a /anger time period, two ,one -week
7

periods. And they-are based on large national Isamples.of about 6,000 respondents.

With j grant from the University of North Cardtina University liesearch,COuncil,,
. . - 0

e .
. ,

1 we were able to purchase the most recentSimmons study availablh for publfc'use, '

(1974-/5) mita yze- .lt in relation to several orthe questions raised above.
.

..,
,-- a

In partiCular, wantedo update the figures for exposure tft television news

. ..._

reported by Israel and Robinson and, compare television news viewing with news-
( le -i

paper readership.
_... ... 0.7:

_

4 .

f t

P ..

,

,

Data were collect ed over two separate seven-dty periods in kowember,1 10; from

, - .-111,,...- . . .

5,621 respondentS who filled out, a diary -of all network, televi4on programs they

,
-

.

, watched and ludiCa ed for each 15-minute segment whether they gave the program

.iiieir "full
.
atten ion," some attention," or whether they were roat.of the room.".

L ''. .

The sum'of these three measures gas designated. as "total viewing."
3 -

. -

4 . o
,(

. ,

.....
. .: v

In addition, personal interviews were carried out diming each seven-day period/

4,
Which deteraine4 among other items, the readership of a'new4aper'"yesterday", ,

. . , . y

,where yesterday was a weekday. Thus, for the-twp-week'periodliee.havei'deteiled

listing of all,networi(tilevision program witched, including the level of
,

attention paid to each, and the readershiP of newspapers for two weekdays during,
.dsv

,

12
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that period'. Newspaper readership was coded fot the two days together et zero

two, three or more papers. The survey, inaluded,extemsive6r opt newspaper,

.'information About

' '

the individual reepoSdent andhit or her household(

4-

.

,

For puipmes of this Analysis; we drew an interval sample of 202 ot-the 6181,
.

data set, producing a working *alp e of 1,122 respondentrepraddtptIve of the

*
American adult population.,

'

Results''
,

0

' 6 10 6 . A. q° . /

'Table 1 Allows thktotar number or evening network television'programs watched.
,

over the two-week period.and the totallmelhir to which, respondents gave their

full attention.. it should be doted that the figureii'iefer to the number of;

-Iw o'

Table 1 'bout heie

-4 4

. 111

11.

programswatched,'notto the number-of day, on which eVeang ntworknewd programs :

,s.

....

. ,. .

Wee viewed.' Reapeudeitswho watched tanetwork-newacests on 'one day WoUldebe
-...

* _credited:with watching' tie programs.
21

. . .

7:

The results of this recant nationwide survey are.dramatic enough to warrant th

.

. lip emphasis:" SF '

iort , :

In a two-week_period,,half (49Z) of the Ameritan.ault population did nog watch a'

-single. eveninitinetwork plevialon news program; in that,ptriod, only o Matrices

.-Aubaitin,f4y252) watchtd more thin fouVnatibrk news programs.

1

In a two-week peria; well over half-1592) of the American ar6lt populat n did not
A

ive theirfull attention to a si le evenin: network televisi ram. in

ai
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that period;'Oniv one Americasadult in seven.(142) sav their full attadtinn to
_

,
. .

4
_

-.. more than fouresenink network news programs. ,

.0.

1.-.

<, 414 i "4
. -

.. We do'not have comparable'ditaor'newspaper readership, but, the data available,

are Sufficient to provide dramatic centrasts. Over any feo'weekdays in that same'
i cc .. I. .0 .

. s.

period.,, one adult in Iour,(2/2) read one 'or no newspaper; two out of five adults
, .

I.

, ' .,' , .
A

.
(4W. read two newspipers; and three out of ten adults (292) read three or more

4 ;newspapers.,
.

, .

It Is possible to calculate a model of television and ilwspipir use on an "average"
, ,

._

eeekday-hy adding. all of the respondent who hatched Ty news'14er more times,

/

half of those whe atched seven apes, etc., and by performing a similar cal-
, Ah,

Tir,(

culation for newspaper refflershipk From this, model, we;can estimate that, on the

average weekday, less tan one adult in five (192) watched network televiiion

news while four out of five (80x) read a- newspaper.'

In Table 2, we see both total viewing and full attention to network new" by
. .

. ,
.

selected demographics. The level of viewing is collapsed into thiee categories:
..

none at all, one to four programs and fire omore programs,

A

V

14,
.

In ball measures 'of exposure to taleviiion network news, the patterns are similar.

Viewing is unrelated to sex or race; coSnty site and region ofthe country are

Table 2f about here

modestly related;Age, education and occupation are si

exposure to network news. People wile watch the network

icantly related to

on television tend

to be elderly -- this is the factor which most clearly identifies the network

4".



tip

news viewer- -.less educated and not working.

counties and in the South. Similar plitteOts

attention to viewing although differences in
'

disappeai in this analysis.

Viewing is heiviest in moa -urban

are.apparent wheuwe look at full

countyize and region of the country

Demovarhic characteristics of teadeis of newspapers are'shown in Table 3. All

of the demographic' and geographic characteristics are significantly, related ,to
-",

pawmpaper readership. The heaviest leaders tend to be men, people of middle age,
.

Table 3 about heie a Aso

. ,
. .. i

well educated, white:in professional and.manageriakoccupatieis, living in urban ,,,

areas and in the East.

t

The users of television as a source of newt tend to be older and at the lower end

of'the Social and educitional sp4trum, while the users of newspapers are the

opposite welt-educated, liddWiged cosmopolities., nut, these variables interact

1..

in cdmplex ways, and the data also indicate thattviewinp of television newrifon

the whole, is modestly but positively related to readership of newspapers. People

who watch network news also tend to read newspapers. This relationship is shdwn

Table 4 about here

in Table 4. Of particular interest are the people at the egremes of this bi-
_

veriati analysis, those wbo,pay attenti p neither medium and those who pay

4 ditention to both. Selected demogiihlits are shown in Table 5.
4 .

Of the:el:fur Variables included in thii analysis, the one characteristic which

".

15
4

4

4

1
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best identifies the non-new oasunsr age. Almostehalf (42Z) of the people

watched no television news read newspaper less than once a day or noi at

mix

le 5 *bout herq
. --,

. i
,

care under-10 year ol age. ThieLgroup also includes' a gher proportion of .'

l'..

.
woolen, blacks and g de sc graduas-thanthe total population. The heavy.

4

consumers of boa elevisio news and newspapers; in contrast, tend to be
.

..,
. .,.

heavtly middle-a and er ppople, whites, ien and people with at least a ,
. , I, '1

. 11 I

high school edu Win, ,

, ..1 1

. DisOunelOn
- 3 ,s- ,. /7....

1, II 1

. .
. It can be argited that newspaper readers are thecossopolites while viewers of

television news frequently live outside the eastern urbancenters and are closer
.. .

, -4,

to the lower end of the social, educational and, economic spectra: This is true

,

to woke degree, but these differences-are already well known and do not *by

themselves account for the startling.discrepanty.betleen the Roper assertions

°- and tht actual media behavior of' Am American piblic.

1

1

. %
I I

Media use seemteke partly a'ennetion-of-eime and cognitive tkills. Age in the.

..,.
c.

fiCtor.which most. clearly identifies .the frequent viewer of television news, and,

..- ,%
*. .

4,jitlits elderly,of course, have time available vs watch televisioh. _The.7-

. .4det4y also tend on4the whole'to be leseeducatedyW*morclikely to have physical
e.-

impairments, both fa$tors which make reading diff1:11
'4 , , . '' . , / 1

. ,/ 6
V

Newspaper readeri,"in contrast, are'identifiabli not by age but y education,*

Use of newspapers'inireases sharply with educations N$wspaperf are an efficient
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sourceqf information for individuate withthe cognitive skills to read them

quiCkly, effitiintly and selectively. These skills, once acquired,'stay with an

individual at least until later riff When phys4cal and mental deterioration begins'

tweet in and reading becomesCieore b4densose.

:

:Age and education-taken together can account fora large part of the lifferlibdeal:.
.. ...

. ... . ,

iiHmedia use by v arious segments of:the American population. Differences in
,..

,

the 'availability of media based on geography and urbanizition are also important.'
...

....

Suer:alai these a tors do notacCount for is the dr' tic disparity,between the
.

.

Roper assertions and the leirels of actual viewing of television.news.

-
1

Part of the problem is-imbiguous methodology. Part ot the problem

is a complex interaction of psychological andsociological,factors.which influence

media use. Clearly,, we do not completely undirstand Lih4 people use the media

,they do. But "one thing is clear. The data ona 'exposuri tb television news do not

supit the claim of television's dominance. And as we continue resefrch.to 'learn,
1 t:

mdre'llout-why people use the Media they do, we.:do not our eesichli acteetiqi
,

i

, ._ .,. .

uncritically the Roper claim that two-thirds of the American people get most .

of their'neis from television. We should not perpetuetekhis)mythof television

news.
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Table ;: Characteristics of- Viesier's, of Television Network Newt.t ,

A

I

J.

Table '1:. Total lfiewing

Number of networknews
programs matched,oyer
two-meek.period:'

1-2 -

3-4
5-6
71-
9-10
11-12
13-14

A

I
-48- ',.... ,

. --
and "Pull .Attention" Viewing of Network NAM,.

4 6

Total Violin& 'lull Attention
. (na1122)-- ---4,- . (mv1122)

48.82
16.0

.10.5

8.),-

6.6

5.4
2.4
0.k
1.1'

S

58. §2

'vat I:
7;0

. 6.7

3:7
3.8

1.3
0.4
0.8,

'. !Total viewing of:

Total (1122) k

Sem-

A

None'

4§2

.

One -Four
,

272

. Male (565) ; 48 T 28

Female (557) 50 25

Hader , 30 .years (264) 63*4, '23

30-44 years (353) 4 58 27 I

45-59 yqars (291) .

60H- years (214)

42

26

29

28

Education
Grade school (102) 34 29
High school (560) 51 , 25 s-
College''(460)

I 50 27-

Race
White (1039) 49 27

Minority (83) 5; 24

.4,Occupation
Professional, manager (238) 44 - 29

Witt, (223) 55 24.5,ollar
Blue collar' (262) 52. 31

Not working (399) 46 , 24

-

25
24 .rt

21'

21;

18
30 ir .00
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Table 2: Cbarecteristics of Vievers of Televisidn Network .146fs (Cont.).
...

Total viewing of: '-

(

None

54.

43
42
42

One-Four

25 .

, 29

29

27

FiVe+ Programs'

21
28.

1 29

31' r.01
..

51 It 27 22

48 30 22

43 27 30.
. 55

.

. _ 20
.- .

25 ps.03

County Size .-

25 largest metros 4-598)
.. / 150,000* 4306) '''

I 35,000+ (118)
-I, Below 35,000 (100)

.
.- Region

.gortheas.t (300) ,

Central 1 316)

South (286) ,

West' (220).
7. t

.
Pull attention tn:

, Total (1122)

Sex
Male (565)

.(157)

Age . -

Under 30 years (264)
30-44 years (353) k

A 45-59 years (291)
.400+ years, (214)

Etiluation
.

Grade school (102)
High school (560) -

College (460) .

. .

Race
White (1039)
.14hority (83)'.

Occupation .

. Professional, manager (238)
White. golly (223)
Blue 'co/las (412

: Not working (390)
.

County size
25 largest metro$ (598)

150,000+ (306)
35,000+ (118)

Below 35000 (100) -..

.
f

' None

59%

One-Four

28%

Five+ Program's

1i4F

56 22 14

61'
.

26 13 p..21

Alt :

74 19 7

70, . 26 6

.
49 33 18 ai
34 36

.

3.0 r . 00

45'. 30 ,

25

. 60 27. 13' ....

' 60 ;8 p=.01
.

..12

.'. . .

58 28 , 13

,
63 : 22 16) p'.42

56 32 IC
65 27 .

.

8 ______1_,,-,A

62 . 26 12 ,,.,..

54 26
.

20 r.00

63 26 - 12 ' $ .

54 31 TS

53 31 , . 16 . .

54 T.:* 29. % 17, p-.68

21
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Table 2: -Characteristics of Viewers

-20-

of Television Network News (Cont.).

Full attention to: Nene One-Four Five+ Programs
: . .

'N
Region . .

Nortleaat(304 60 27 13

Central (316) 59 29 12

South (286) 57 18 15

West (22Q) 56 28 ° 16 p7.81

*Nunberin parenthesea refer to number of respondents in each'group.
**Significance levels are based On chi squari test.
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Table 3: Characterfttics of Newspaper Readers.
..-

Number of newspapers
read in two days: 1 None or One

/
.

TWo

,

Three or more

Total (1122) 27% 44%
c

29%

.1!

Male (565) 25 42 ) 33

Female (557) 30 46 25 "pm.01**

Age
Under 30 years (264) 40 42 . 18

30-44 years (3$3) 24 41 30

45-59 years-(291) '20 e 42 38-

60+ years (214) 27 43 29 ri.00

Education
Grade school (102) 46 38 '16

High school (560.- 25 47 28

College (460) 25 42 ,,, 33

pa')
Race .-

.s, White (1039) 25 45, 30

Minority (83) 49 29 22 p..00

Occupation
PrOfessional,'manager (238) 19 39 42

41White collar (2,33) 23_, 45 32

-Blue collar (262) 32 43 25

Not working (399) V 31 47 . 22 p..00

..,

.. .,-
.

.4

Csounty itize -

1425 iftest metros (598) 26 40 f., 34

150,000+ (306) 27 48 25

35,000+,(118) 78 53 9

Below 35,000 (100) 33 43 4 r00'

4 legion
Northeist (300) 24 42 34'

Central (316)' 24 45 31

South (286) 43 23

West (220) 27 I ,47 25 p0.02,

*Numbers in iarenthese refer to number of respondents in each group.

**Significance levels are based on chi'square test.

L

'23

J



f)

--22-

Table 4: Viewing of Television ..iews by Readership of dewspapers.

Newspapers read:

Tfinsewcasts viewed:

:?ne

Onktolliwx

Five or more

None or One Two Three or more

152 20% 142

72 12% 7%

5% 12% 82

n.1122, pigE02

Table *5 Demographic Profile of Viewers of Tglevision News and Readers of Newspapers.

-a

Newspapers-read:

TV newscasts/viewed:'

A g e

Three or more 41PNone or one

UndeY 30 422 302 197.

None. 30-45 yrs. 28 42 41

46-59 yrs. 20 19 29

60+ yrs., 10 10 11

312 20% 112

One to four 33 / 303 34 .

15 "S 32 33

21 18 22

19% 13% 9%

Five or more 18

21

24

28'

15
43

42 35 33

Newspapers read:

TV newscasts viewed:

None

One to'four

Ftve or more

S e x

lone or one Two ',Three or more

Male 43% 8% ."° i:58%4
Female 57 N 42

1

50% 55% 52%

50 45 48
_

t ,

47% 43% 63%

53 X57 38
. - .

24
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Table 5: 0smographic Profile of Viewers of Television News and Readers'of Newspapers
ACont.),,

Newspapers read:

' TV newscasts viewed:

. /

None

One to foe

.

Five of more

Newspapers read:

TV newscasts viewed:

I
None

One to four
..

\
-

Five or,more

White 882 952 94%,

Minority 13 5 6
t----- '
i

-., '851 962 972
/ 15 . 4 3

'861 952 931
14 5 7

Race
Nose or one Two Three or proreT.

Nome or one . Two Three of more

Grade school 141 31 31

', High school 52 51 . 53

College .33 46 45

151 102' 52.

44 56 37

41 34 . .58

191 142' .
92

.33 53 51

47. . 33 40

Education

25
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Appendix 1: Sources of News from Roper Surveys.

t..

. .
.,

"Firit, I'd like to ask, ou where you usually get cost oiyotii news 'about what's

_going on in the world tdday -- from the newspapers orradip or television or ...
----

.

.utgaiines-or talking to pedOla.or'where!" ,
. '1

Source of 12/54" 11/61'-11/63

most news: ', 2 2 2

r
.

:Television 51 52 55

Newspapers 57 57 53

Radio '34 4411* 29

Magazines 8

9

6

.,L
People 4 5 4

. ,

All Mentions . 154 157 147

Non't.know/ 1 3 3'

no answer

' '..

i1/64 l/q7

2 '. 2

11/68

2

1/71 Jim
'2' 2

.. ,

.4

11/74
2 (--

.

4
.11/76*

2,

58 64, 59
,

60
.

64 65. '64

. 56 55 49 -48 50 ,.47. -49

26 ",-28 '..25 23 .. 21 4v 21 1,-

,8 7, 7 5 6 '4 7

. 5 , A . 5 4' 4 : 4 . 5

.

153 138- 145' 140 145 . 142 144

3 2 3 ' 1 1 4

momm.10
Appendix 2: Analysis of Multiple Responses.

.. '12/59.*

X

TV only %19

N' perm` only - 21

Both N'pers and
TO (With or w/o'26
ether media)

N'pers and 10

other media but
not TV ,

TV and othei,- 6

media, but not

Aspen:

Media other '17

than TV or n'pers
-,

DONA 1

11/61
2

11/63
2"

11/64
2

r-

1/67

2

11/68 1/.71-11/72.

,,2 274- -'

1164
2

18 23 23. 25 29' 31'7- 33 36

A9
,J.

21 20

,40

18 14 21 , 19 11

27

11

_24

8

28

8

30

7

254.,

6

*22

, 5
../

26'

5

23

4

0

7 8 6 . '.8 : 5 7 5
.

6
4

4'

. .

15 13 -12 10 13 13 12 : 12 .

3 3- 2 3 '1

26

476

3b

21

23

4
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