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FOREWORD

f a series of statistical reports"on public broadcasting based
television licensees to the Corporation for Public Broadcasting

, Starting iR 1961,, a series f volumes entitled'One Week of Educational Television was
proiduced py-a variety of di ferent people and organizations. In 1973, the Corporation

for Public Broadcasting iss ed One Week of Public Television, April 1972. These reports

provided an analysis O-f,the ontent of a specified week of broadcasting by public,tele-
vision stations. .4The curren teport is the second in a new.series,of.analyses. The

Corpoation and the National enter have supported the study of a representative sample

of the entire calendar yearto public televiSiongontent. The first such report,

Public Television P o ram Consent: 1974, was issued two rears go. This repoirt gives

details of public television p ogram content for the,1976 calebdar year.

The National Center for Education Statistics (NCES) of the Department: of Health-, Elpca-

tion, and Welfare's Education D vision and tPB have supported the design, data colldction,

and analysis of these reports. eon Rosenbluth, Director of the Office of,Communication

Research,,CPB, and Ronald Pedone Project Officer, NCES/ have represented the-two orgah-

izations in these endeavors. Im lementation of the project was undertaken by

Natan Kn and Kenneth Wirt of Research & Programming Services, San Francisco.

-Detaies'-of'research methodology ar- presented in Appendix I of this report and defini-

' tions are reported in, Chapter I. e reader may wish'tp- examine these for a more de-

tailed understanding of the data.

We sincerely appreciate the time an information provided by participating organizations.

Henry'Lcomis, President
Corporation for Public Broadcasting.

Marie D. Eldridge, Administrator
National Center for Education StatiatA
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'SUMMARY OF HIGHLIGHTS

4.

In 1976, there were 253 stations representing 152 different 'schedules: an increase of

15 stations,and one schedule from 1974.*An-annual'average, of 4,542 hoUrs and 7,607 pro-

.1grams we're aired per broadcaster* jn 1976: this represents 'an increase of 17% in the

nuMber of hours and 16% in, the number Of programs over 1974 levels, All told, 1.15 .

Million station-hours of material were broadcast by PTV stations in .1976.

.

<I'he average broadcaster *aired 75241bours of 'ITV *,,, comprising 16.6% of all air time'in

r. 1976. "Sesame Street" ana."EIectric'Company" accounted for S08 hours etd17.8%.-of all

air tiMe: a decrease from 821 hours-and 21.2% in,104. General prograim,ing (including

News/Public Affairs, Inforidation/Skills, Cultural', *Ch4dren's, aria other programs) ac-

': couned for 3,018 hours end 66,5% ofeall airtime in -1976- compared to 2,385 hours and

61.1% in(1974:

Locally produced* programming represented4459-hours and 10.1% of all air time ip 1976.

'These-figures-show an increase of 18 hours per year per bioadcaster frbm 1974,

decrease in the percentage of all airtime due to a greater total AMounp of air time1.

Programming prOduced'by single PTV organizations (both "majOr" and "other " *) accounted,

for 2,190 hours and 48.2% of. all air time as compared to 1,758 hours and 45.4% in 1974.

Use' f programming distributed* by PH'S in 1976 increased A% Over 197,4 -= PBS distrib-

utea programming represented 3,101 hours per broAdcas r and 69.3% of all air time: U.se

of material distributed'byregional or'state network.* in 1976 deblined slightly from

1974 levels to 282 hours per broadcaster and 6.2% of air time

.

Special or target audience programming in 1976 increased y.16 hours per year per broad-

caster over 1974, although the percentage of all air -e-it represented aeclined from

7.2% to 645% due to an inCrAte in the total numbe hours broadcast. Similar phenoM-

:ena of increased hours and smaller' percentages of total air time were, found for "Sesame

Strpe5F and local programming. *

1

* See Chapter I for definitions.

6
,

4



/DEftNITIONS

CHAPTER I

DEFINITI(S AND CATEGORIES

#1 Public Television Licensee

A PTV licensee is an organization holding or-fb or more, licenses to operate an educational

or non-commercIll television station: Licenses have been granted to four types of organ-
community non-profit television organizations; institutions of higher education;

local sc boards or authorlkies; and etate.boards, commissions', or authorities. .

s ,

. .

#2 Public Television Station

A PTV Station is he unit that transmits a single non - commercial television signal on,a
.

single channel. Each station'has its own.transmite/sr, channel number, and Call letters;'
,each _serves A community coveted by the broadcasting radius ofthe transmitter (plus
translators and cable systems). Thus, the-Georgia ,ETV Network operated stations in

eight different locations.

#3. Public Television Broadcaster'

A PTV broadcaster is the organization (:)r organizations) 'responsible for a singleched-:

ule of- progrAms in the non-commercial system. Such schedules can be broadcast by one or

many stations,'but a single schedule describes a single broadcaster. One licensee may

be responsible fon two or more different:schedules; and in two cases a pair of, licensees
are 'ointly responsible for the schedule of a single station. 'Thus, a "broadcaster"

ma present one or mare stations ca licensee may represent -one or more broadcasters,

-an broadoaster'may include more tan one licensee.

Examples.:

- KUAT, channel 6, in Tucson, is a single station.operated by a, single licensee. It

defines single broadcaster.

T1e Georgia ETV Network operates eight stations with aingle schedule." It is one
licensee and defineea single broadcaster.

- In West Virginia, the Educational Broadcasting Authority is thejidensee for sta-

tions WSW? and WMUL. Each station broadcasts an indepAndent schedule: Thus, there

is one licensee and two broadcasters.

licensees, share channel 2: the Community TV Foundation I'd the Dade

County School Board. The overall schedule for channel 2 was taken to define a

dingle broadcaster composed of:two 1icensbes. 'A similar situationlexists in s'

Oklahoma City,, where the school district schedules ITV for channel 13, which is

licensed to the state ETV authority. In both cases morethae one licensee creates

a single schedule; and in both cases survpy.formis for each sample date had to'be.-

sent to a pair of ad4resses_in order to obtain informationabout one broadcaster.

#3.1 Secondary PTV Broadcasters

The definitiOn.of a PTV broadcaster is such that it includes several secondary.schedules.
A secondary broadcaster is dined by a schedule broadcast for a PTV organization to a

community in which that organization already supplies a PTV schedule-on a different chan-

nel. This study separates them from the main analysis of 152 broadcasters and makes-an'

0,1



independent analysis of seven secondary broadcasters in Append ix I.

The separation of secondary broadcasters into an appendix wb made for logical and.empir-
,

ical reasons. 'These schedyles tend to supplement the service provided by the main
channel, and they tend to be shorter. If secondary broadcasters were included in the

data analysis as though they were independent, the data would have been.distoted! per

broadcaster averages would have been lower and trends by budget size would have\been

artificially skewed. If they had been added to the main schedule (1e.g.,; all Rrograms.on
WQEDInd WQ.eX represent one broadcaster) there would-have been similar biases in thg.

other direction.

#4 Broadcaster-Hours of Material

. 11

Since the goal of this report was to distill program schedules across the PTV system, it
was felt that the primary analyses should be made in terms of broadcasters. Thig enables

the findings to reflect decisions and policies in proportidn to their numbers. -When en-
alyses are.made across. stations, the-policies of multi-station.broadcastersare unjust-
ifiably amplified in relation to the rest of the system.

The data reported here are based on proportions and fre uency estimates of two v'riables.
Programs were counted one timefor each occurrence, in ding repeats. Hours of program--

ming were calculated by adding together minutes of duration for all programs in a cate-

gory,and dividing by 60. The reported duration of each program was roulOed to the,near-

est 5 minutes prior to summation. One reason for this was to correct for inconsistency
in reporting. ,The same PBS-supplied program might be reported as 58'minutes in length

by one respondent and 60 minutes by another. Another reason was tat filler, m4terial,

station breaks, and other content that%took less than threAinutes were excluded.
Failure to Compensate would result in an artificial reduction in total broadcast hours.

. .

Computerized calculatipns from data co!Llected by the sampling procedure produced esti-
mated "average annual broadcaster, hours" of a given type of programminl. These have

been given emphasis in the report, although in some cases "average annual broadcaster

programs" of a particular type are also important. )

#5 PTV Producers - _

Broadcasters were asked to code the producer of each program they played. ,Locally
,produced programming ("our.facilities4gas giVen precedence for that broadcaster over

all, other categoies includinglimajor producer: WNET, WGBH, WETA/NPACT, KCET1, .

Thus, if WNET produced a progr that was broadcast by other PTV stations (f.e.,
"Adams Chronicles"), MNET would code the program as a local: production and all other'
broadcasters would code the program as "major PTV producer".

#6' PTV_ Distributor

The "distributor" refersto the organization that placed the program In distribution,
not the'producer or last.link in a supply chain. A program'made by WXXX,':listributed
by PBS and received by regional interconnection lines would be cpded ap being distYi-

bdted by PBS.

CATEGORIESNOF BROADCASTER TYPES

. . .
.

.

Fouor
,variables were considered in the analysis of data by broadcaster category: budget

size, region of the 'country, "class" of broadcaster, and populetion.served. Data in the

main report represent 152 broadcaAters, 154 licensees, and '253 stations. The four

variable's resulted in the tollowing diviAlOn of broadcasters:

1:;)



iudget Size
b

,Five budget' categories were created'on the basis of CPB adiluSU

Fiscal Year 1.97. These categories are being us d by the curren

the annual Summary Statistics series of publicat ons. The difs

follovq: -

Budget category'

.Under.-$300,000

$300,0'00 -.$749,919

$750,000 -.$1;199,999
. .

$1,200,000 - $3,999,999
,- ,

$4,000,000 and over
o

budget figures for
NCpS/tPB analyses for

on py btpadcaster

er of:

dcasters

16

47

44

TO "'\
1

Broadcaster's were assigned to budget Categorie/ on the yasis Of licensee figures.
theory this might have led to complex problemt when brOadcasters did not coincide

`individual licensees. IgOlact, the five btoad,categories posed no problems.

Region of the Country

Five regions were
zones, inembershio

Figure 1.1. 4

.Reaion

,Northeast

'Centrk

South'

West

Outly'Arng

1,r16";

designated on the basis of a,category scheme
in regional networks, and non-interconnected

States included

Conn., Del, D.C., Mass., lie., Md., N.H.,

N.Y., Pa., R.i., Vt.,

-4

Ill., Ind., Iowa, Kan., Mich.-, Minn.,

Mo., Ohio, S.D., Wis.

Aia., Ark.,'Fla.,"Ga." Ky., La., Miss.,
N.C., Ok., S.C., 'Tenn. ,'''Texas-t.,J Va:

Ariz., Calif., Col., Idaho, Mont., Nev.
N.M., Ore., ptah, 400., Wyo.,

Alaska, Guam, Hawaii,"Puerto Rico,

Samoa, Virgin Islands

Class of Broadcaster

A similar variable has been 0called "Licensee Type"; however, since licensees were not
the unit of analysis and since some conflicts had to be resolved, this report defines

fdur "Classes" of broadcaster:
NuMber of

Class name Definition r, broadcasters

r.

In

with

designed to reflect time

broadcasters. See

Number of
broadcasters

31

42 .

46

,31

8

Local School 4chedule.rep;esent$ stations
licensed to a local school board,

district -or authority. (MiaMi and

)klahoma City not included).

% 3 1 t_.4

16
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FIGURE 1.1 MAP OF BROADCASTING REGIONS
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Number of,

Class, name Definition broadcaste s

Community License held by independent 1 56

foundation or corporation free from
government or institutional fin-

.

ancial affiliation. (Includes

channel 2, Miami).

State system License held by state aulhority,,
agency, board, or commission a:.%.

1

''multiple-statipn state systeEi
licensed throu44 another state-wide
entity (e.g., state university.
Includes single-station state4
licensed systems (e.g., R.I);
chides states with moreAan one
independent broadcaster (e.g., W.Va.);

\ includes the neb.gorkiin Maine --

where S to -wide system is run through

a univer ity license; includes 1%

A

Oklahoma and Conneeticut.

30

I

4

qIniversiby License held by institutions of ) 45

higher education (university, college,'
junior/community college), except when
operated as.a state network.

One broadcaster does notin any way resemble. either a state system or a school board,

station; WNYC is licensed to'a municipal govaFnment. Rather than force it into' an arbi-

trary Category; we,have not put it into any, of them: Four- non domestic broadcasters were.

also atypical; they too were excluded from analyses.

Population Served

Six population ranges were created for this survey:'However, two nominal
*4

.

were also used to better describe the status of broadcasters. ,

'(.

1

Fir;t, it was deftded that broadcasters with more than One station should not be grouped

by population. The Population variable was sdpposed to/be a continuum from small towns

to large cities, and 'putting multi-station networkS into a tategory that was intended to

indicate cities appeared to be inappropriate. Thus, a category called "Multiple" was

created. It includes all broadcasters with'schedules transmitte y.more than onessta-

tion. It does aKeincluae all ,"State 'systems,".since some Operate independent. chedules

for single stationS.(e.g., the Kentucky Network which includes 13 stations scattered

over the state) . .
"'

1

f

Second, it(was decided that t would
/

inappropriatenappropriate to .include the second or third

PTV broadcaster in a metropo itan area as serving the entire population range represented

by that area*. Instead, these broadcasters were placed in an "overlapped populatiOn

category. The reasoning was thatthese broadcasters, although they are not

by definition, operate under different programming philosophies and prio tie from

those PTV broadcasters providing the main service to a community of a given ze. (The

mainservice was defined as that provided by the lowest channel,number. This ``definition

corresponds to the'author's knowledge of the situation in.the eight tommunities involved./

Thus, 14 bibadeasters were placed in an "overlapped" category,, while the eight "over-

lapping" broadcasterswere placed in categories representing the population of their '

cOMMunities; e.g.,,KTEH in San Jose and KCSM in San Mateo were placed in the overlapped

population oategorY.while KQED in San_Francisco was placed in the "more than 2,000,000"

category.
. 5

1;0
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f

Note

Population
.t

Less than
150,000 --
350,000
600`,000

11000,000
More than

Served

150,Q00,

349,999
599,999

999,99?
- 2,000,000
2,000,000

Overlapped, .

Multiple

I
4 .1

I.

Number of
broadcasters

21

19

19

20

19

15

14

25

This study 'is derived from, Public Television. Program Content: 1974. Howe'ver, due to

changes in population, budgets and license holders (and becaiise,non-domestic broad-

casters are 'o longer included with state systems) the categories used in this report

are not strictly comparable to thos'e used in Public'Television Program Content: 1974.

6
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CHAPTER II

THVPTVSYSTEM IN 1976

SIZE OF THE SYSTEM r
.4 1

.. . . ,... .

In 1976 the public television system had 253 ,stations in opemetion Growth since 1961 '

is shown in.Figure II./. Data from this survey indicate that PTV stations broadcast
About 1.15 million station-hours during the course of the Year.' (Stcondary broadcasters -
are discussed 5:il Apendix I.) This survey examines annual PTV,programming across the

. _

152schedules sampled over the entire ylar. -
.
1

,

,

\'' The average broadcaster offered 7,607 PTV,programg covering 4,542 hours in 1976. This
\ was an in ease of 670 B couro A17.3%) and 1,060 prograTs (16.2%).per Broadcaster over,

1974 aver es. As Figure 1$.2 and Table II.1 indicate, those broadcasters proviaing the
'greatest number of annual hodri-Fid higher budgets, were located in the northeast and
Solith, were - .licensed to community organizations and state systems,. and served larger
populations. The key variable appears to be budget size. Broadcasters with more

, t
aVailabcle funds Were on the air longer than those with less funds.

0
.

.

(:y Detailed,exAmillation indicates that time periods,duririg which there is a-PBS.feed show
.4'' the least fluctuation across budget categorits.' Table 11.2 reveals that differences in

prie*tivf and # the'Weekday-after-schobl period are'minimal when compared to differ7

fn
= eacessin early>eurs, weekend afternoons, during school hours or to night. PTV bro aea

casters with mare money were able to provide considerably more programming at times wh
there was no PB8'interconnected feed. Figure 11.3 reveals that the difference across t

budget oategoriesilitharper on days when school'is not in session -- weekends and
vacation 1)eri!ods..

Other d ata indicate that use of non-pBS material helps explain a great'deal of the
variation in total broadcast hours. Broadcasters in the highest,budqei category pro-
vided 1,144 more hours per year than those in the lowest budget category. 'But"those in

the highest budget category used only 390 more hbUrs from PBS. Conversely, PBS ac-
,
counted for 76% of the homes 'in the lowest budget category, and 66% in the highest
budget category. The pint that more affluent broadcasters wereAble to provide
additional hours by, adding local programs and acquisition to what was provided by the
national service. (See Table 11.8.)

Among the phenomena recorded by this survey were the sample days on which" broadcasters
were'off, the air. Only five such "dark7.days Were'reported in 1976compared to thirty-
seven in 1974. The CPB.policy requiring full.schedules took place hear the end of the.
1974 survey and apparently reduced the number of dark days.

A final persPective on total broadcaster hours,is provided by Table which gives
s

average weekly broadcaster houis for three different parts of the yeaf. The average

broadcaster transmitted '92.2 hqurs per week froth J'Altry.A-Ao4June,5, 77.4 hours per
week from June 5 to4September 17, and 90.0 hours pS week fr6m Sellember 18 to
December 30.

The drop in. the average'weeklY'hou s of material was primarily due to declines by sta-
tions.serving populations of over o million and those with budgets over four million

0
dollars. Stations with the lowest budgets offered slightly more material, thereby re-
ducing the differences between hours offered by different sized stations. In fact, the

diffefences between stations classified by population, class of licensee, and budget
all decreased from the first part of the 1976 calendar year to the last part. See Table

11.4.

2
7
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FIGURE11.1 PUBLIC' TELEVISION STATIONS, -1961-1976
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TABLE LI.1

Om.

Average Annua Hours and Programs Per Broadcaster'

By Regio , Class, Budget and Population

All Broadcasters

RpGION
p

-
152

Northea0.
South /

$1

40

Centre/ 42

West,/ 33.

Outlying

POPULATION16-7
Under 150:000, 21

1150,000 - 349,999
4 4, 19

350.400 - 599,999. 19

600,000 - 999,999 20

1,000,000 - 2,000,000 t18,

Over 2,000,000 15

Overlapped 14

Multiple Stations 25

CLASS

State Network 30

University 45

Community,' 56

Local School !16

BUDGET

Under $300,000 . / 16

$30000 - 749,999 47

$750,000 -, 1,199,999 35 ,

$1,200,000 - 3,999,999 44

$4,000,000 and over 10

or

2 4,

10

HOURS PROGRAMS

4542 , / 7607
4P.

4790 81'60

4744 8153

4602 7708

4292 6959

3166 4660

3910 6297

4439 7275

4600. 7590

5072 8767

5018- 8134

5225 8198

3781 6927,

4330 7658'

`4674*. 8564

4421 7033

4865 7997

3995 71.55

3915). 6413

4381 7180

4586 7967

4788 8158

5059 -7850

4



CATEGORY

REGION
Northeast
Suth
Central
West
Outlying

4

4
TABLE 11.2

Average Annual Hours ptr Bfoadcaster bi.Da part and Broadcaster Type
>

DAYPARt
,

WEEKEND
S

i (WEEKDAY
1,

BEFORE PRIME PRIME LATE' PRE-SCHOOL SCHOOL POS14SCHOOL 'PRIME LATE

POPULATION .

Under 150,000 _-

150,000 - 349,999
350,000 -.599,999
600,000 - 999,999
1,000,000 - 2;000,000
Over 2,000,000
OverlapPtd
Multiple Stations

CLASS
State Network,

UniVergity
Community

Local ScA161

'BUDGET 4-

Under $300,006 '

$300,000 - 749,999
$750,000 - 1,199,999
$1,200,000 - 3,999,999
$4,000,000 and over

2

362
761
740
598

.

357

368

370
347

64

s' 83

105

98'-

/61

19.7

128
147

1222

1224

1f76
1018 .

1069

982

963
, - 962

,

907

888

876

909

249
236

246

213

--)

451. 110 41 416 813 738 293,_305
i

.-% '

119'. 347
t

132 1104 726 7 914 830 240
619 386

.

53 ' 124 1177 ' 932 971 1iP7

751 G 397 76 ' 130 1183 961 855 248
865 375 112 ' 198 1366 1009 884 263
839 387 90 202 1241 , 1024 9-42 295
1024 340 126 233 1239 gi-= 1059 - 901 304.
298 287 45 100 ..... 1105 , 983 4 835 127
634 - 336 79 . 138 1039 993 866 246

, I
f.

1 ,

47,06 345- 79 194 1243 1008 862 240
658 366 98 .119 1073, 973 935 201
843 38b 102 180 . 1191' . 394 895

. 282
492 307 55 122 1061 988: P07 164

.

508 336' 77 f' 125 , -901 874 886 208
653 384 89 121 1091 954 883 . " 206
716 348 84 155 1159- 1031 859 235
796 ^053 93 N 170 1210 '992 902 ( 274
866 345 113 4 255 1176 1070

,Aft
918 316

I \
Yt

r
2 t)

A
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FIGURE 11.3 AVERAGE ANNUAL HOURS PER BROADCASTER ON DAYS WHEN
'SCHOOL IS IN SESSION AND DAYS WHEN SCHOOL IS NOT 1fV SESSION
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(0SCMODLIN
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1

2561

(II) SCHOOL NOT IN

2498
2159- 2294

1832 1996111.

° 2 3 4' 5 r 1 4 2 3

BUDGET CATEGORY

\2390

4
2485

1451

2172 2127

I I I

4 5

0 NE

REGIONAL CATEGORY

2492 2371 2343

1111 , 2507,1 '2278

0M '

1871

,

2381
2182 2079

1624

LSC UNIV COM ST

CLASS

,

2709
2509 2598 41*

1 2 4

BUDGET CATEGORY

2040 1.933

LSC UNIV

2322 2363

0

2509 2627

6 - 1

POPUIATIONSERVED

- -

REGIONAL CATEGORY

1 uNLER,$300,000 NE = NORTHEAST
C 7 CENTRAL

'3 = $750,009 - 1,199,999 S = Sbura
4 = X51,200,000 - 3,999,999 W =wEsT.
5 = $4,000,000 and over 0= OUTLYING

.

= $300,000 - 749,999

CLASS

COM .= COMMUNITY

ST STAR,
LSr-= WelescmoOL
UNIV.= TJAVERszTy

4 5, 6

V.

--POPULATION SERVED. I

1'4; UNDER 150,000
2 = 150,000 349,999'

3°= 350j000599,999
4F-400000 -999,999
5 5Ico00,o00-2,00p,000
6 .=.OVER 2,000,000
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0 TABLE 11.3

Average Hours Per Week By Time Of Year
f

.

CATEGORY 171/76-6/5/76' 6/6/76-9/17/76 9/18/76-12/30/76

All Broadcasters 92.2 77.4 90.0

REGION
.

Northeast 96.4 -81.2 97.0

South_
11.

#96.4 82.3 92.8
Central 95.0 77.7 89.6
West 86.6 72.1 86.8

Outlyihg Z2.8 56.7. 62.9 ."

1,46

POPULATION

...,

Under"150,000
150,000 - 349,999

79.8
90.8

64.4
76.7

78.8

861
350,000 -'599,999 92.9' 80.2 90.3

600,000 - 999;999 '101.;3 100.1

1,000,000 - 2,000,0p0 101.0 87.9 98.7

tver 2(000;000 106.9 94.9 96.6

Overlapped . '7Ec.9 58.1 7.8.4

Multiple Stationil'

CLASS.'

88.2
-. .

69.0

tt t

90.0

State Network. .95.4 78.1 93.1

, Univ rsity .138.4 76.3 88.6
Co ty 99.2 64,7 93.8

Lochl School 82.1 63.0 83.0

BUDGET 1

Under $300,000 76.8 68.6 79.5

$300,000 -149,999 90.5 73.9 85.4

$750,000 - 1,199,999 93.3 77.0. . . 91.7
$1,200,000 - 3,999,999 *6.6 81.2 96.3
$4,0oot,o00 and over 102.4

.

93.1 94.2

13

.

4



, TABLElk.4

Average Annual Hours and Per entage of Total HoUrs 'j
Broadcast on_Days WhenSchools are n Session By Broadcaster Type

A

CATEGORY

All Broadcasters

REGION

NOrtheast
South 4.

Central
West
Outlying

POPULATION

Under 150,000
150,000 - 349,999
350,000 - '599,999

600,000 - 999,999
1;000,000 - 2,000,000
Over 2,000,000
Overlapped
Multiple Stations

CLASS

State Network

University
Community

Local School

BUDGET

Under $300
-$300,000 -

$750,060 -
$1,200,000
$4,000,000

A

,000

749,999
1,199,99
- 3,999,999
and over

Annual Hours

school
In Session

1

2402

4

2401

26171

2430
2346
/451,

1871
2507

2278
2709
2509

2598
2599
2318

2492
2343

2485

2371

2082

2386
2427
2494'

2561

.

z

A

% of. Total Hours

School Not
In Session

School
Session

School Not
In Session'In

2134 53.0

ft

47.1

2390 50.1 49.9

2127 55.2 44.8

2172 52.8 47.2

'1946 54.7 45.3

1716 45.8 54.2

2040 47.8 52.2

1 1933 56.5 43.5

2322 49.5 50.5

53.4' 46.6,2363

--2509 50..0 50.0

2627 49.7 50.3

1182 68.8 31.2

2012 53.5 46.5

2,18 53.3 46.7

2079 53.0 47.0

2381 51.1 48.9

- 1624 40.6.

183 2 53.2 . 46.8
1996 54.5 45.5

2159, 52.9 - - 47.1

3294 52.1 47.9

2498 50.6 49.4

14

;-

)
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DAY AND TIME Pi' PROGRAMS
'o

The questions of ate of day and day of week are covered in the discussion of specific
program types prilented in later chapters of this report. However, Figures 11.4 and

11.5 provide a brief overview of the division of all programming.

Broidcast hours were divided mostly among three parts of the day: school hours/weekend
daytime (32.6%); after school hours/Weekerid late afternoon (28.4%); and prime time

(27.4%). Naturally, these proportions haV been influenced by fluctuations over time-
of-year and days when school was not in session; .theVreflect the overall averages for
1976. It is noteworthy that proportions of programs do not match proportions of hours:
ITV programs broadcgst during school hours (and mostly on weekdays) are frequently 15
or 20 minutes in length; they product, a higher proportion counted program -by- program
in comparison with hilf-hour or hour -lotg Prime time-programs.

Similarly, analysis by programs produces.-lower proportions on weekends than analysi's by

hours of material. But, by erither hours o

f
programs, Saturday and Sunday proportions1\

are each below 1/7th o the total broadcast chedule.

1 .

PRODUCTION, DISTRIBUTION, AND TRANSMISSION

In public television there is a distinction between the producerof a program and the
distributor of that program; they are not necessarily one and the same. Material'
"produced in our facilisties," for.exampie, may have Oeen sent off to PBS or a regional
network for distribution, Figures 11.6 and 11.7 present an overview of 'the major sources
of PTV production and"distribdtion in 1976 and Table 11.5 shows the relation of producers
to broadcaster categories. ,,

Public television stations,produced at least 60% of the hours put on the air by PTV

broadcaste?s: of this, 21.5% came from Major_PTV producers (WNET, WGBH, KCET, '-

WETA/NPACT), 26.7% came from other PTV organizations (FCI, SECA, BCTIT, or another PTV
station), 10.1% camefrom the broadcasters' own "local facilities", *and 10% came from
consortium productions which included PTV broadcasters. In addition to PTV broad-.

casters, the Children's Television Workshop produced 18.0%_Of broadcast hours. (See

Figure 11.6.) The "foreign`=internatiOnb.1.6o-production" category also includes programs

for which PTV stations were,af least partial producers. Once again, the differences
between proportions of hours and proportions of programs reflected the shorter average
duration of instructionalprograms -- which tend to be produced-by non-major PTV organ-' .

izations. Hence, the proportion of programs produced by independent, local, and "other"'
PTV organizations was higher than the PrOportion of hours. Other proportions are

shown in e. figure. Table 11.6 preSenis percentages of hours by Producer by broad-

caster category. It reveals that Southern broadcasters; those with larger budgets, and
those licensed to state networks and local school boards tend to produce a higher per-
centage of local hours of material' (see Chapter VIII for more detaila on local pro-

reiaction;)
- ,

The data presented in Figure 11.7 reveal that PBS distributed 69.3% of all broadcaster .

hours aired in 1976. This is aneincrease from 62.1% in 1974, and the data indicate that
.-broadcasters used about 700 more hours per year frOm PBS (2,465 hours in 1574 vs. 3,101

' hours in 1976). Since programs distributed by the national service tended to be longer
(average length

,Since programs
than afrother programs (average length 26 minutes), PBS dis-

tributed WsOmewhat'llower proportion (5818 50 of all programs. Nevertheless, PBS is the dom-
inant distribution-source,whether the measurement is in hours or programs. Local material

was the secontirmost grequent source (10.0% of all hours), followed by regional networks

(6:/% of all hours).
Methods of transmission (FigureII.S) parallered sources of distribution. Material

received frOm,interconnection (AS and. 'regional networks) accounted for 69.6% of all

ti 15)1J.
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FIGURE 11.4 PERCENI.AGE OF HOURS AND PROGRAMS BY TIME OF DAY
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FIGURE 11.5 PERCENTAGE OF HOURS AND PROGRAMS BY DAY OF WEEK

A. HOURS

B. PROGRAMS

12 0% SU-NDA

13.4% SATURDAY

74 6% FIVE WEEKDAYS
(14.9% per day)

87% SUNDAY

10.4% SA'(URDAY
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(16.2% per day)
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FIGURE 116 PERCENTAGE OF VIOURS AND PROGRAMS BY PRODUCER

3:*
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FIGURE 11.7 PERCENTAGE OF HOURS AND PROGRAMS BY DISTRIBUTION

A. HOURS
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, TABLE 11.5

Percentage of ProgrAms by Producer by Broadcaster Category

c\
, /

CATEGORY Local Consortium CTW

Foreign
or

Co-PROD.

Major

PTV
Other
PTV

Tnde-
pendent.

Com-
mercial

U.S. Other
e

All Broadcas rs

3

la 3.4 14.8
0

5.4 18.0 , 31.8 8.5 2.7 3.5-

REGION
Northeast 9:5 3.9 14.1 7.0 18.4 31;.1 9:.4 3.1 3.5

South 17.0 3.4 14.1 4.5 15.8' 30.8 8.,3 2.0 4.0

Central 9.0 3.0 15.6 5.2 18.8 , 32.9 9.5 3.2 I 2.9

West 10.4 3.6 15.1 5.0 19.3 33.2 7.0 2.7 3.6

Outlying 14.9 2.1' 17.8 5.7 21.4 28.6 4.8 1.3 3.4-

POPULATION , .A f

Under 150,000 9.3' 2.4 / 15.E1 5.9 22.2 31.8 7.4 2.3- 3.0

N 150,000 - 349,999 9.8' 2.8 15.9 5.1 18.9 35.2 7.0 2.2 3.2

0 350,000 - 599,999 8.4 4.1 16.2 5.9 18.2 33:2 6.7, 2.9 4.4

600,000 -. 999,999 12.0' 2.9 14.5 '4.6 17.1 32.6 10.4, 2.5 .' 3.4

1,000,000 - 2,000,000 10.4 -3.1 153 6.7. 18.8 31.1 7.2 3.5 1 -k3.4

Over 2,000,000 11.6 3.1 16.8 6.8 16.5 28.7 10.0 2.5 74.1

Overlapped ,. 17.4 '4.9 9.7 3.9 16.4 32.0 9.9 2.7 3.1

Multiple Stations c. 16.0 4.2 13.1 \ 4.4 0.16.5 30.1 9.3
.,.

2.7 3.6

CLASS
State Network 16.8 - 3.9- 12.7 4.5 '` 15.8 30.3 9.3 2.7 4.0

University 9.4 , 3.,, 0 45,6 5.6 193 .33.8 7.4 2.5 3.4

Community 8.7 3.6 15.4 6.0 18.5 32.2 9.4. 2.7 3.5
Local School 18,2 3.4 14'.5 4.1 17.3 29.6 7.1 3.0 ' 2.8

BUDGET
Under $300,000 12.8 2.5 17.3 4.6 17.8 34.1 5.7 2.5 2.8

$300,000 , 749,999 7.7 3.4 15.0 . 5.8 19.7 33.8 9.0 2.3 3.5

$750,000 - 1,199,999 12.7 4.0 14.0 -4.-9- 18.6 32.5 7.1 2.7 3.7

$1,200,000 - 3,999,999
$4,000,000 and over

14.4

13:7

3.4

2.7
14.1

17.4
.

5.2

7.2
_

16.5

15.7

29.4

29.0

10.0

. 8.9

3.2

2.4

, 3.7
- IA Jum



CATEGORY

All Broadcasters

REGION
Northeast
South
Central ,

,

Outlying

POPULATION
Under 150,000
15Q,000 - 349,999
350,000 - 599,999
600,000 - 999,999
1,000,000 - 2,000,000
Over 2,000,000
Overlapped

w

Multiple Statibns

CLASS
State Network
University
Community

Local School

,BUDGET

Under $300,000
$300,000 - 749,999
$750,000 - 1,19?,999
$1,200,000 - 3,999,999
$4,000,000 and over

TABLE 11.6

- Percentage of Hours by Producer by Broadcaster Category

Foreign i
''Com-

or . Ma)or Other Inde- mercial

Local ConsoUium CTW Co-Prod,. .4 L'AT'V PTV pendent , U.S. Other

10.1 r 1.7 k8.8 7.6, 21.5 26.7 6.1 2.8 4.6

8.5 2.1 18,5 9.4 20.6 25.5 6.9 3.6 5.1

14.1 1.7 18.1 6.9 (19.9 26.6 6.4 1.9 4.6.

7.7 1.4 ,19.9. 7.4 22.1 27.6 6.3 3.5 4.2

9.1, 1.9 '18.6 7.Q 23.5 28.0 4.81, ' 2.8 4.4

'11.2 0.9 20.3 7.7 24.7 22.9 r 4.1 1.6 6.6

6.9 1.1 19.3 8:1 26.7 26.9 4.9 2.3 3.8

9.2 1.4 19.7 7.3 21.4 29.9 4.8 2.2 4.0

7.6 2:0, 20.2 8.0 21.6 27,7 41.7 2.9 5.3

9.8 1.7. 15.1\ 6.9 21.8 27.1 6.9 2.4 4.2

8.4 1.4 19.7 8.9 22.3 25.1 6.0 C\4.1 41.1

11.5 1.4 2.0.5 9.1 17.9 24.1 7.6 2.2 5.8

15.5 *2.7 13.0 6.1 19.3 28.3',. 7.3 3.4 4.3

12.9 2.0 17.4 6.5 20.5
/
, 25.4 6.9 3.2

13.7 2.0 17.5 6.8 19.5 25.9 6.9 3.1 4.7

8.6 1.5 19.1 7.7 22.7 28.6 5.0 2 5 .4.3

.8.1 1.8. 19.4 8.2 21.4 26.5 6.6 .8 5.1

12.7 1.7 18.5 ,4.4 22.6 25.3 5.8 3:2 3.7

,

9.3' 1.2 21.1 6.9 22.7 28.4 3.6 2.4 4.3

7.4 1.7 18.7 8.1 22.8 28.6 ,

k1:1
2.4 4.4

10.4 1.9 18.4 6.9 22.5 27.2 5.3 , 2.8 4.6

11.8 1.8 18.2 7.5 20.2 24,8 ' 7.4 3.6 4.8

13.4 , 1. /20.8 9.. 3 17.6 23.5 6:9 2.1 5.1

3.1
..r 0

. ,

.
, - 3 L.)' ,



A. HOURS

FIGURE 11.8 PERCENTAGE OF HOURS AND PROGRAMS BY
TRANSMISSION TECHNIQUE"

1.6% FILM CHAIN

2 4% LOCAL-LIVE

2.9% OTHER

B. PROGRAMS

7.2% LOCA-b-TA PE

163b/0 BICYCLED TAPE

23 8% TAPED FROM INTERCONNECT

45 8')/0 _DIRECT FROM INTERCONNECT

1

41 2% DIRECT FROM INTERCONNECT

1 7% FILM CHAIN
1 9% LOCAL-LIVE

3.2% OTHER

9 8% LOCAL-TAPE

21 0% BICYCLED TAPE

21 2% TAPED FROM'INTERCONNECT

000 :3 22
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broadcaster-hours in 1976. Almost 46% was direct trom interconnect while 23.B% was
'taped from interconnect forlater use. bicycled tape accounted for16.3% of broad-
caster -hours and local material (7.2% local tape and 2.4% local live) accounted for
-9.6%. Iym chains, local remote, retransmission of off air pickups, and other sources

0
accounted fir the remaining small portion.

There is some variation in sources of distribution and nethod of transmiSsio over

broadcaster categories. Details are presented in Tables I1.7 througliII.10, but the
basic differences can..be outlined quickly.

Percentage of Hours Distributed

Category Local Distribution

Region

Northeast. 8.4%

South 14.2

Central 7.5

West 8.9

Outlying 11.2

Budget

9.3less than $300,000
$300,000 - $749,000 ,7.5
$750,000 $1,199,000 10.4
$1,200,000 - $3,999,999 ' 11.2

more than $4,000,000 14.4

PBS

64.5%

64.3

72.2

76.7

72.2

75.9
73.7

68.5'

64.6

66.3

,Regional/State .

Network

11.9%

4.3

7:2

2.3
.0

4.4

5.6

. 6.8

6.5

First, broadcasters in the Northedst made much greater use of their regional and intra-,

state networks than broadcasters in other regions. .Broadcasters in the South (where
there is a high cJncentration of state networks which are single licensees) aired tore'
hours that were distributed "locally." The use of regionally distributed material in -

the Northeast and "local" material in the South decreased reliance on PqS-distributed
material for those two regions and resulted in lower proportion of PBS material fOr
themem compared to other regions.

. l.,, l '. , i

.

. ,

,

Second, licensee type categories exposed mar ed.lariations in locally produced mateiial.'
board licensees used about one anda,half times as much
did community and university licensees. "(See Figure 41

. % ' 7eI'State networks and local school
locally distributed material as
VII.1for additional details.)

, .

Third, there were diffvences across budget categories. :More affluent broadcasters - t.

tended to use a higherlercentage ofylocal material and a 1oWer percentage from FIBS. t0""10-

Higher budget broadcasters also ,tended to use tagher'percentigii of taterial taped from
Itinterconnect; and a lower percentage of bicyc d tape. BecauSeela'fiNs4y affluent
broadcasters can afford the additional expege of taping programe from iAterconnect, 4ley°
are more likeay to depAt from the PBS feed schedule bmooying-arid repeating programs

' taped"from the interdonnection: While the threvdifferences mentioned above continue
to exist among budget categories, they are mu "less marked than those that eXisted in

1974.

,A final set of information concerns the, use of material produced in oolor. (SeeFigure

11.9, Tables 11.11 & 11.12) In 1976, 94.9% of. all broadcaster hours were of material pro-
duced in color. ,These comprised 94.3% of all program There was little variation by
broadtaster category concerning the use'of color material. In 1974, 90.7% of broad- .

caster hours and 86.8% of programs broadcast had'been produced irolor.
AP

23-

44
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TEGORY

All Broadcasters

REGION
Northeast

"South
Central
West
Outlying

POPULATION

. Under 150,00
'1504,400 - 349,99R ."

350,000 - 599,999
600,000'- 999,999
1,000,000 : 2,000,000
Over 2,p00,p00
Overlapped
Multiple Stations

CLASS
fate Network

Universitly

.Community\
SchAol

BUDGET
Under.$4p0,000 '

$300,000 749,

$750,000 -
$1,200,000 - "3,999,999

'$4,000,000 and.feli

t 4

A, *

TABLEII.7

Percent; e of Programs by Distribution by Broadcaster Category.
..1,-- . 11'

, IP
Regional/State ..

. -
.

Other

Exchange ,- Network PBS PTL AIT/NIT GPNITL ITV Other
,

4 *I 11.-_,

11.1 1.9

A
a45 58.1 0.4

9.2 1.6 16.1 53.2 0.5

17.4 2.6 4'.7 52.0 -0.3

8.3, 1.2 10.9 60.9 0.6

10.3 2.5 3.1
JO

67.2 0 .4

14.9 0.6' 0,.1 69.9 0.4

9.2 4.8 70.2 0.2
'7

9.5 2.3 916 '62.9 0.4

418-3 1.9 9.1 60.7 0.5

71.7 0.9 11.7 .55.7 0.3

.10.2 2.1 8.9 58.9 -0.4

10.3 0.8' 8.0 59.8 0.9

17.6 2.9 5.1 51.2\ 0.2

11.6.5. 2,1 8.4 48.7. 0.6

.,

17.3 3.4 .9.0 46.5 0.7

, 9.0 , 1.6 .7.1 1' 66.4 0.4

8.1 1.1 10.9 56.7 0.4
I1/.7,' 2.6 dA 56.7 .4--"; 0.1

12.:,6 3.1 5.9° 6.4.9 0.3

1.9 2.2 7.7 64.0 0.2

12.6 1.6 55.7, , 0.4

l'3.6 ''. 1.5
.1-16
415117 52:9 .0.5

'14.9 ,...e'1%.8 8%2 lif 58.3 1.2

a

3 2.0 . L.9; 4.2

6.2 1.6
7.7' 2.2 '8.6 4.6

5%5 2.2 6.1v 4.0

'S.5 . 1.7 5.3 *4.1

5.0 ' 1'..4 2.7 5.1

0
7.4 4.1

.

4.4. 1.7A 3,6

4.9 0.9" 5.9

6.8 1.3 .7.3

6.6 2.8 7.3

.5 2.6 6.4

' 1.8
1

4.9 8.3

8.3 2.7 7.0

8.3 2.3 8.8

Ng
8.4
4.3

6.4
1.8

/.

74.9 -1.1 4.

_ 5.8 ..r. 1.7 6.2

8,0 3.0 6.7

6.2 1.9 8.6

#4:1 4 0.8 : 6.9

8.1

5.3
7.9

,

3.5
3.6

4.1

3.1
5.71,

5.1
4.9
4.2

4.6

4.4

3.2

-2.8

4.3

5.1 4 (.

3.9 I



TABLE II.8

Percentage of Hours by Distribution by Broadcaster Category

------r-- ..

Regional/State Other
CATEGORY Local Exchange

.
,

All proadcasters 10.0 . 1.3

REGION
Northeast '8.4 '1.3

South 14.2 1.7
Central 7.5 -0%8.

West 8.9 1.8

Outlying 11.2 0.2
.

POPULATION .
4 4

Under 150,000 6:8 1.4
t.)
tli 150,000 - 349,999 9.0 1.6

350,0e0 - 599,949 '7.6 1.2

600,000 - 999,999 9.8 0.7
, 1,000,000 - 2,00Q,000 8.2 1.6 -

'over 2,000,000 11.1 0.6
Overtopped 15.7 2.3
Multiple Stations 13.0

CLASS ^
k

-' Ste Network 13.9 2.2

University 11. 8.3- 1.3

Comminity )3.1 ' 0.8

Local School 12.5 1.9

BUDGET .

Under $300,000 9.3 1.5

$300,000 - 749,999 7:5 '1.6

$750,00d 1,1('99,999 10.4 1.2

$1,200,000 11.2 1.04;7,3,999,999

$4,000,000 and over 14.4 1.4'

J

I

Network PBS PTI0 'WIT/NIT GPNITL ITV Other

6.2

11:9
4.3

7.2,

-213

0.

3.2

7.2

6.6

5.8
3.9

6.f

7.3

'5.0
, 7.6

2.6

4.4
5.6
6.8
6.8
'6.5

69:3 0.5 12.8J
1

64.5 0.6 2.8
64.3 '0.3 3.7'
72.2 0.6 2.4
76.7 ' 0.2. 2.4

76.2 0.6 1.8

A

80%4 0.2 2.0

71.8 0.4 2.2

72.1 0.5 3.1'

68.4 0.3 3.1
69.1 0.4 2.3

67.5 1.0 2.6
63.1 0.2 4.1
62.7 0.6 3.8

60.4 0.8 4.1

`75.1 0.3 1:9

69.2 0.5 2.8
71,1 C 0.1 3.6

75.9 0.4 2.3

73.7 0.3 2.7

68.5 0.4 3.7

64.6 0.5 2.7

66:3 1.1 1.7

1.8

0.6'

1.0
1.4

4.4
5.7

3.8
3.1.

1.3 ,

1.9

1%7
4.1
4.3
3.9

5.6
4.5
5.4

5.2

3.2

4.7

3.7

4.6

4.6

4.3
3.7

7.6

3.2

3.5

4.3
3.5

6.7

5.5

4.8-
5.3

4.2

4.3
5.4

3.1

0.6 3.0 2.7

0.9 3.5 4.2
1.6 3.9 3.5
1.2 5.4 6.6

0.3 4.4 3.9

4
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TABLE /1.9

Percentage of iVograms by.Transmission.Technialue by Broadcaster Category

0

CATEGORY -,

Local
Live

.-.

Local

Tape

Local

Remote

r-Inte7
Connect
'Direct

Taped
From Inter-
ConneCt ,

All Broadcasters_ 1.9 .8 0.4 t 41.2 21.2

REGION .h

Northeast 2.3 7.3 0.2 51.4 18.8

South 1.8 14.9 0.6 34.1 20.7

.Central 1.6 6.8 . 0.5 46.6 21.7

West 1.6 8.9 0.2. v 38.7 27.3

Outlying 3.4 11.7 0.1 4 3.7

4*POPULATION
Under 150,000 2.2 6.7 0 40.3 . 16.0

h.) 150,000 - 349,999 . 2.3 6.5 0.6 51.7 16.3

°' 350,000 - 599,999 1.3 6.7 0.3 49.1 21.6

600,000 - 999,999 1.5 10.6 0.2 47.6 k 18.8

1,0004000 - 2,000,000 1.3 8.5 0.8 -441.9, 22.0

OVer L000,000 2.7 8.9 0.1 35.5 .31.0

Overlapped 2.0 15.5 0.2 19.9 32.1

Multiple Stations '.0 14.5 0.' 33.9 18.0

CLASS .

State Network 1.5 -015.7 0.4 31.8 17.6 .

. University 2.4 . 6.8 015 46,0 22.5

Community 1.8' 6.6' 0.3 - 47.3 .qiik 21.2

Local School 0.8 16.3 0.1 32.4 27.1

BUDGET
$CTeT-$100;000 2.2 10.2' 0.1 41.5 16.4

$366,060 - 749,999 1.7 5.7 0.4 47.8 9.7'

.
, $750,000 "- 1,199,999 ,..., 1.6 11.2 0.3 39.1 19.8

$1,200,000 - 3,999,999 .. 1.8, 11.6 0.5 39.2 22.7

$4,000,000 and ever. 3.5 13.1 0.6 29.8 33.3

Bicycled Film Off Air

Tape Chain Pickup Other

21.0 1.7

17.1 1.5

22.8 1.8

16.7 1.6

19.7 1.9

75.7 2.5

29.6 1.7

19.7 1.6

17.6 1.2

16.6 1.5

17.6 1.9

16.8 3.1

26.8 2.0

25.3 1.2

28.7 1.1

. 17.9 - 2.0

19'.3 1.9

A'.9 ' 1.1

25.3 0.9

22.0 1.6

122.0 1.8

19.0 2.1

16.7 1.2

0.6

e

2.2

0.3 1.0-

1.1 2.2

0.5 3.9

0.4 1.3

0 1.5

.

1.0 - 2.5
0.4 0.9

0.3 1.9

0.1 3.1

1.7 1.3,

6.4 16
1.0 0.7

0.2 4.41F

0.1 3.2.
0.2 1.7

1.2 2.3

. 0.4 1.5

1.3 '2.0

'0.5 0.9

1.0 3.3, a
0.-2 2.9 _r

0.3 1.4

* .(



TABLE

Per ntage of Hours by Transmission Technique by Broadcaster Category

CATEGORY
Loc4l
Live

Local

Tape
Local
Remote

Inter-

Connect
Direct

Taped
From Inter-

Connect
Bicycled
Spe,

Film
Chain

Off Air
Pickup Other

All Broadcasters '2.4 7.2 0.7 45.8 23.8 16.3 1.6 0.5 1.7

REGION
,

Northeast 2.2 6.3 0.5 52.6 20.9 14.3 2.0 .0.3 0.9
South 2,2 10.7 0.9 41.6 "24:3 16.2 1.5 0.7 1.4
Central 2.2 4.9 ,0.7 50.5 24.5 12.4 , 1.4 0.6 2.8
West 2.3 6.5 0.7 45.8 29.3 12.4 1.5 0.3 1.2
Outlying 3.2 7.5 0.6 1.7 3.8 4 77.6 3.4 0 2.2

POPULATION
.Under 150,000 1.9 4.8 -0 46.0 15.8 27.6 1.1 1.1 1.5
150,000 - 349c999 2.7 4.8 1.3 56.1 17.8 14.8 1.4 0.3 0.8
350,000 - 599,999 -1.1 5.3 1,4 53.0 24.1* 11.6 1.6 0.4 1.6
6poro0o - 999,999 2.6 7.4 0.'3 52.5 21.7 11.3 1.5 0.1 , 2.5
1,000,000 - 2,000,000 2.0 5.7 0.8 48.9, 24.7 14.1' 2.1 0.8 1.Q
Over 2,000,000 .. 5.0 6.9 0.1 36.4 33.6 14.5 2.0 0.3 1.3
Overlapped. 2.2 13.4 0.6 23.6' 38.8 18.2 1.4 1.0 0.8
Multiple Stationg 2.2 10.7 1.1' 40.4 20.9 19.8 1.7 0.2 3.2

CLASS
1.5 12.2 0.7 39.1 21.0 21.7 1.2 0.1 2.6Network

University 2.5 5.4 L.0 50.8 24.3 13.0 1.5 0.1 1.3

Community 3.0 5.0 0.5 48.8 23.8 14.5 1.9 - 1.0 1.6

Local School.
r

1.2 10.5 0.5 42.6 30.1 12.4 1.3 0.5 0.9

ITDGE-T
,

Under $300,000 . 1.6 7.4 0.3 42.3 17.4 22.3 1.0 1:4 1.3

$300,000 - 74,999
$7501000 - 1,199,999

2.1

2.1

4.4

8.2

0.9

0.6

52.5
45.5

21.2

22.9
16.1

16.4
1.4

1.5

0.5

0.6

0.9
2.2

$1,200,000 - 3;999,199 :2.8 8.1 0.7 42.3 26.1 15.2 2.4 0.2 2.21
$4,000,000 and over 4.4 11.1 1.0 32.2 35.0 13.8 0.9 0.2 1.3

4 4



FIGURE 11.9 PERCENTAGE OF HOURS AND PROGRAMS BY COLOR PRODUCTION

A. HOURS

B. PROGRAMS

51% OrLACOAND-WHITE

94.9% COLOR

5 7% BLACK AND -WHITE

'94.3% COLOR

4 t) .
'28

(



-

TABLE II.11

Percentage of Programs by (A) .Color Production, and (B) RQpeats by Broadcaster Category

CATEGORY

(A) COLOR PRODUCTION

First
Showing

(B) REPEATS*

Prior

To WeekB & W Color
Earlier

In Day

Earlier
In Week

All Broadcasters 5.7 94.3% 51.4% . 9.3% 24.2 %( 19.8%

REGION
Northeast .5.5 94.5 47.4 6,9 24,7 19.9

South 6.4 93.5 50.9 10.8 400 -23.7 21.4
Central 5.8 .94.2 55.0 9.8 l 21.4 17.8
West 5.1 94.9 47.0 9.5 25.7 20.6

Outlying

POPULATION

4.1 , 95.9 57.9 7.8 .20.8 17.3

NJ Under 150,000 5.1 94.9 55.7 10.1 23.0 11.1
ta 150,0(30 - 349,999 . 5.4 .94.6 53.9

, .
10.2 21.7 18.9

350,000 - 599,999 4.8 95.2 '54.1 10.2 - 25.7 V.8;
600,000 - 999,999 5.4 94.6 48.7 11.5 25.1 22.6

, 1,000,000 - 2,000,000 4.2 95.8 49.2 7.9 26.5 18.0

Over 2,000,000 4.7 95:3 , g2.o . 8.7 27.6 28.0

Overlapped 11.2 88.8 49.2 7.6 25.1 22,4

Multiple Stations 6.5 93.5 52.7 8.0 20.5 23.0

CLASS .
...04 ..

State Network- 7.2 92.8 52.8 - 9.5 18.6 23.7

/University 3.5 96.5 .52.2 -9.9 24.8 17.0

Community 5.2 94.8 48.7 : 8.7 27.4 -- .. 19.5

Local School 11.1 88.9 - 48.0 10.4 24.5 20.4

* '

_ IP
BUDGET.
Under $300,000 8.3 91.7 52.4 12.5 17.1 19:7

$300,000 - 749,999 4.7 957a- 55.8 24.3 14.6

$750.,000 - 1,199,999 6.0 94.0' 51.8 9.7 24.9 15.9

$1,200,000 - 3,999,999 6.3 93.7 47.8 $.6 24.2 26.1

$4,000,000 and over 3.3 96.7 38.2 6.1 30.8 27.3

*Totals may be greater than la% due to multiple coding.
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TABLE 11.12

percentage of Hours by (A) Color Production, and -4B) Repeats by Broadcadter Category

CATEGORY

(A) COLOR PRODUCTION

First

6 Showing

(B) RUPEATS*

"B & W - Color

Earlier
In Day

Earlier
In Week

- _

All Broadcasters 5.1% 94.9% 55.1% (. 8.2% 22.9%

REGION
Northeast 5.9 94.1 49.9. 6.5 26.4

South 5.0 95 :0 .56.8 8.6 22.2

Central 4.9. 95.1 57.3 20.6
West 4.6 -95.4 51.6 9.0 24.0

`Outlying 4.1 95.9 59.60 7.2 20.1

POPULATION
Under 150,000 3..8 962 57.5 8.9 22.9 f

150,000 - 349,999 4.6 95.4 58.3 9.3 20.6

O 350,000 -:599,999 5.1 94.9 .56.0 8.8 24.7

600,000 - 999,999 4.6 95.4 53.3 9.1 . 23.9

1,000,000 - 2,000,000 4.2 95.8 53.3 7.4 25.1

Over 2,000,000 4.7 95.3 44.9 8.0. 6.5
Overlapped 9!8 90. 3 53.9 , 7.0 22,9

. Multiple Stations 5.4 94.6 5'7.6 7.0 18.0

CLASS
State Network 5.2 _ 94.8 57.5 17.6,

(diversity 3.8 96.2- 55.1 9.4 23.7

Community 5.3 94.7 51.7 7.7 26.0

Local School 7.7 92.3 '55.6 8.2 .21.2

BUDGET,
4

Under $300,000 6.0 94.0, 56.1 11.2 16.8

$300,000 - 749,999 4.3 95.7 58.6 .8.4 23.5

$750,000 --P1,199,999 5.2 94.8 55.5 8.2 23.5

$1,200,000 - 3,999,999 5.7 94.3 52.4 7.7 22.2

.$4,000,000 and over 3.7 96.3 42.3 04 6.0 29.7

*Totals may be greater.than 100% due to multiple coding.
.

SA

Prior
To Week

17.4%

19.0

17.4

16.4
(1.7.6

15.0 ,

810.7

15.4
13.5
19.6

15.5

- 26.6.--"^

19.1

19.3

17.3

12.5

14.2
22.8

24.8



OVERVIEW OF PROGRAM TXPES

The:next four, chapters discuss in some detail various aspectihof different prograM types

recorded by this survey. The data iescribed by Figure II.10 provide a b4ef overvie

Later chapters discuss more specifictypologies. Figure II.10 and Tables,II.13 and 1.14

cluster program types into seven basic groups:

(1) Instructional Programs -- ,abbreviated ITV ar those 'cla)ined by respondents

as either "used in traditional School or inst ction subjects"' oi "part, of a

%self-teach program in standard instruction jects.' Prpgralos designed to

eduqat%informally were not included. Thig is a conservative, strict defni-

tio of instructional programming, which corresppnds'to the notion of formal,
ructional use of television. Broader definitiolit are examined in

Chapter III. gpisodes of "Electric company" broadcast for use ,in schools are

incAted in the ITV group.

ITV programs accounted 16
grams broadcast in 1976.
hours per, broadcaster and

1

.6% of all loroadcaster-hours and 294% of all pro-
These percentages represent annual averages of 752
2,185 programs per broadcaster.

(2) "sesame Street" and "The Electric Company" -- abbreviated SS,/EC -- accounted
for 17.8% of all broadcaster -hours and 14.0% of all PTV programs on the air

in 1976. The percentages represent annual averages of 808 hours per broad-

caster and 1,053 programt per broadcaster incllting repeats. In Figure II-10,
broadcasts of SS/EC are divided into two parts: Electric Company aired on
-eekdays during hours when school is normally in session and episod2s of either,
program broadcast at other times or on weekends. In most of the prkentations
in this report, school broadcasts of "Electrip'Company" are cointe,d in.both

the IT and SS /$C Program types. Thus, percentages add to more than 100%.

(3) News and Public Affairs material accounted for 11'.9k of all broadcaster hours

and 11.8% of all PTV. programs in-1976. The percentagesTrepreSent annual
k

averages of 540.hOurs per broadcaster -and 895 programs per broadcaster.
Chapter VI* considers "news/PA" content in greater detail.

(4) Information and Skills material represents a cluster of four program types:
Science, General Information, History/Biography, and Skills /How- To- Do -It.-

Such pr grams included 19.9% of all broadcaster hours and 19.81 of all pro-

grams red in 1976. Annual averages of 903,hours per broadcaster And 1,502
progr per broadcaster are represented by the sample.

"11

(5) _General Childltn4s material represents PTV programs for other than ITV (d)sc
fined above) and "Sesame Street" and "The Electric Company." Nationally, the

category includes "ZOOM!," "Mister Rogers' Neighborhood," "Ville Alegre,"
"Hodgepodge Lodge," and other programs for children. This type of program .

content covered x10.0% of all air time and 11.9% of programs in the annual PTV

schedules for 1976. Children's general material accounted for 455annual hours

per broadcaster and 905 annual programs per broadcaster.

(6) Cultural programs included those classed in any six types: Culture/Art/ 4
keviews, Music/Dance Performance, Drama Performance or Series, Featu.re Film,

Comedy/Satire, and Variety. Cultural offerings of this-type amounted to 20.9%
of total broadcaster-hours and 12.8% of-all programs aired. The percentdges

represent annual,averages of 948 hours per broadcaSter and 974 programs::pee

broadcaster. ,t, l

_
,

. U2'
, .

N..

(7) Other material compiised relativelysmall pertentages. It included sports,

auctions and fund raising, and anything not covered by the previous ctegorie .

31'' f"



FIGURE 11.1b PTV PROGRAMMING BY TYPEOF PROGRAM.

A. HOUR `141
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TELEVISION

.x 2 2% OTHER

11.8%,_ NEWS/PUBLIC
AFFAIRS
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,
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TABLE II.13

4

.- , 6
Program Types Asi..:Percentage If Daypart and Time Oe'Year: Hours

:

.
--... ,,,

11 Year
,

to June 5

June-6 to September 17

'Septehipert18 to'December30
41

7 School in Session
$

4 School Not in Bessjon
A

%

We kend Morning

0,01e
Weekend EarlYqM.%

'Weekday Pre-School

Weekday School

-
Weekday Poet-School

Prime Time' /

Late

Mill

-
01,- Info

.

it. 'Tv* SS/EC.* News/P.A. Skills.

. .t
16,6% . 17:6% 11.9% 39.9%

Japery 31 18J ( 18.2 12:6 19.7

0
4.3 . 18.0 1507 24.3 '

0

18.4_, , 17.5 17.6
,.

1.- '1

10.4
r

.,
25:6 19.7 11.6 17.0
4

\

3:3 16.0 .12.5 23.5

3.1 -52.8 1.5 6.6 "

4.1 5.5 12\ 6 33.7

26.8 32.3 1.8 18.4
/

46.9. 23.5 )2.7 13.1-

7.2 37.3 7.4 15.8

0.8 dii.,2 20.5 26.9',

a
1%2 0 35.5 18.'3

"
Chil- 6111-

dren:s tural Other '

. -1*----
1.0.0% 20.9% 3.8%

e
9,5 18.0 3.2

11.9 24.6 4.2-."44\

- lir

9.5 22.7 4-.4

%,

#
9.8. #14,.2 2.2

10 )10.5
, 28.8 5.5

27.19. 5.0 3.1

. 46., 9 25.1 12.6
'N

a
. 18.9 '1.2 0.5

'7.3 .5.8 . 0.5 4

ItV

. 26.0 410 1.9

0.5 46.2 14.9.
.

, 0
.

40.6 . 3.7

0

.

. .
.

. . .

*"Elec.qic Company" during school hours w1.3011 schpol was in.session incl '..in-both ITV And SS/EC cateiFgorigs.

1',

! /
-P. 0 \ :
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l TABLE 11.14

program'Types as P4-centage of Daypart and Time of Year: Programs

r-
ITV* ",SS/EC* News/P.A.

Info

Skills

1

Chil--

'dren's

.

Cul-
tural Other

All Year 29.1% 14.0% /11.8% 20.0% 11.9% - 12,8% 2.2%

1
January f to June 5. 32.7 13.6 -11.6e 18.6 10.7 10.6 2.1

June 6 to September,4.7..s._

t , .

3.3 15.6 14.1 27.7 16.4 17.5 1.9

September 18 -' December 30 32.2 ,13:3 10.7 /16.3 11.0. 13.3 2.6

School in Session
.

r 41.3
.

13.5 10:4 15;3 10.2 7.7 -1,5

w
A School. not in Session 0 4.7 14%46 14.2 27.2 14.9. 21.1 o, 3.3'

s
Weekend Morning 4.1 43.1 1.0 /

8.2 37.1 .14.4.9 1,4
. '4,

Weekend Early PM 5.2 4.9
.

15.0 40.1- 8.2 1a.5
, 0

6.11.

Weekday Pre-School 35:.9 18.5 2.3 20.9 19.9 '1.7 0.7
, v

.

Weekday School.
..,,

Weekday Post-School

63.6

8.9

13.4

28.6

1.8

8.3

10.7

18.0

' 6.3 -

30.1.

3.1

.'4.5:

0.6 '

1.6

. ..........

Prime, Time 0.9 0.1 26.4 31.4 0.8 36.6 3.9
4

1 41- 0

Late 1.5 p 45.1 21.4 28.3 3.7

O'Elestric Company". during school hours when school was in session included in both ITV and SS/EC categories.

..

2.
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The data in FiguttiI.10 paint the)proadpst picture of public television content. The

entire year, in terms, of all days of thq week and all hours of the day is reduced to a.

.single pie chart. It reveals some impoitant characteristici of public television sched-
Wes. First,almoit,41% of all.PTV air time is for children. Included in*this amount

,gre,."Sesame Street"-and "The Electric Company (17.8% of alU air time), General child-
Ten's programming (1d% of all air time), and children's ITV (12.8% of all air time).
(See Chapter III for tore detail.),,-Most ITV (85.5%) is for school children. Second, .

"Non- fiction" or "informational" Programming also is,a considerable part of the average
schedule. ITV, News/Public Affairs, and Information and-Skills:contributed 48.4% of
all air time. In addition, some of the "Culture/Art/Reviews" programs (e.g., "Book
Seat") and some of the children's.material are also "non-fiction" or,"informationai".

:More'derailed analysis of program types shows several trends over different times of the
year, days when school was in session, and "daypart'. (time of day and day of week).
Details are presented in Tables 11.13 and 11.14.

_2_)
The symmer period from June 6 to September 17 contai ed a Much lower proportion of ITV
material. (4.3% of broadcaster hours) tian,the rest of the year (which averaged 18.7%).
It has already' been noted that there were fewer weekly broadcast hours during the

June 6 to September 17 period. The lower proportion of ITV is-balanced in the summer
by increased proportions of all other program types.

Another important contrast is between proportions of each 4o.wram type in the January 1

to June 5 and the,September 18 to December 30 periods. These represent the end of one

broadcasting year and the beginning of a different broadcasting year. Comparisons re-

veal small declines in proportions Or general children's ITV, SS/EC, Info/Skills and
News/Public Affairs. The main change seems to have been an increase in the "cultural"

category. The perientage jumped from 18.0% to 22.7% of all air time.
4

. - .

The analysis of days when school was not in session shows no major differences from the
analysis of the summer period. We can assume that school-not-in-session was a combina-

tion of slimmer dates and weekends. There'were -lower proportions °Kari and SS/EC than
average on these days,-and a more than average amount of all other program types.

Examining each program type by "daypart" 'reveals that different progiam types are most

likely to be found during parricular time periods on partictinidaysof the week. ITV is

clearlyand nqt surprisingly--.the most frequent program type (58.7% of all hours) in week-
day,school tim- and israther-infreguent in all other periods except weekday pre=school.,
where it accounts for 26.8% of all hours. SS/EC programming represents a high propoAion
of weekend morning material (52.8% of such hours) and a,high proportion 437.3%) of all hours

broadcast on weekdays between the end of school and the start of prime time. The two, CTW -

children's programs also represent 23.5% of the hburs broadcast qn weekd1ays during school

time.

General Children's programming tends to follow the same patterns as SS/EC. When added -

together, the two program type cover three quarters hours broadcast of weekend

mornings. They also cover over half of the,hours broadcas b fore school on wiekdays

and on weekdays-between school and prime time.

News and Public Affairs material is most ,concentrated in p ime time (20.5%) of all hoiirs,

although it represents a greater proportion of late night (35.5% of,,11 hours) program-

ming. Information/Skills material is more consistent across different time periods:

its greatest concentration is in early evening weekend houis (33.7%) and'prime time

hours (26.9%). Cultural programs represent 4c).2% of prune 40.6%-of late night

programming and 25.1% of early evening weekend hours.

Most of theie patterns will be covered in later chapters.

- # See Chapter III for more detail.
35
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CHAPTER

ZNSTRUCTIONAL TELEVISION SERVICES

Curet pUblic television programs have blurred traditional- distin ctions between "educe-
. tional" Or "instructfonal" content on the one hand and " general!' content on'the 9ther1
Series of programs such as "Sesame Street", "the Electric.Company", "Villa Alegre", and
"Carrasc4t4das" can be used by teachers in the traditionalschool ,situation; they'also
draw relatively large home audiences of children who are voluntarily watching for their

dwn entertainment, The problem is essentially sehantic.. Old 1abe)s can. no longer be
clearly applied, and there'is no consensus on new terminology.4 Tile analysis in this
report has adopted a definition of ITV that is a combination of the new and the old.

The analyses pertiprme on ITV material in this report combine material almost universally
acknowledged to part of "instructional" television (programs "used in traditional
school or instruction. subjects" or "part of a self-teacncrogram in standard instruction
subjects") with airings of "Electric Company" and "Villa Alegre" during school hourg on
days when school was in session. In those cases wher4 "Electric Company" ,'as shown
during school hours when school was in session, the hours and programs are counted as
both ITV and as part of "Sesame Street/Electric Company' categories. Thus, tables and
analyses in this, chapter include ITV use of "Electric Company", tables and analyses in
Chapter IV also include ITV use of "Electric Company", and'ables and analyses discussing
both "ITV and "Sesame Street/Electric Company" double-count these'programs'ss that
percentages may total more than 100.-0%.

In 1976, public broadcasters carried an annual average of 752`4eurs and 2,185 programs

of ITV material. (See Tables I1I.lsand 111.2) These represented 16.6% of total:hours

and 29.1% of total programs broadcast in the year. The difference in these proportions
is due to the fact that °13'V prpkgrams are considerably shorter on the average (20.6 mi-
nutes each) than other programs (41.9 minutes each). This year's dataindidatt an in-

crease of 90 hours (254 plograMs) over 1974 ITV averages. However, 74 of these ad-

ditional hours (148 programs) were due to the inclus2,on in 1976 of It/ use of "Electric

Company". Thus the change in definitions resulted in 82.2% ii.the increased number of

hours.

In order to take a wide look at material that could be uted for "instructional" purposes, ,

data" for four programs that-are neither strictly instructional or general have been
combined with ITV programs in the following manner:

Total' School, hours

year school-in-session
Hours Hours

All programs

ITV

uSesame Street," "Electric Company,"
"';illa Alegre," "Cirrascolendas"

ITV plus 4 Piograms

4542 (100%)

752 (16.6%)

762 1160%)

892 (100%)

571 (64.0%)

147 (16.5%)

1514 (33.3%) 718 (80.5%)

The most important point is made in the right=hand column. kliours of broadcasting during

school time'have been isolated for days on which schoolwat in session. During these

key hours, when it was possible for televised programming to be used in school situations,

'64.0% of all hours were IT\and an,additional 16.5% were four programs that could be used

in school situations. Thus, at-leatt 80.5% of the broadcaster hours of programming during

'7G I
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TABLE III.1

Average Annual-Boura and Percent* of Total Hours per Broadcatter by Program Type and Broadcaster Category

. CATEGORY ITV** SS/EC**' News/P.A. General

Air BrOadcasters 752'(16.6%) -808 (17.g8) 540 (11.9%) '2513 (55.4%)

REGION
Northeast 779 (16.3%) 845 (17.7%) 590 (12.3%) . 2647 (55.2%)

South N-----)1015 '(21.4%) 814 (17.2%) ` 523 (11.0%) 2476,(52.2%)

Central 725 (15.7%) 861 (18.7%) 569 (12.4%) 2527 (54.9%)

West 558 (12.9%) 735 -(15.5%) 530 (12.3%) 2541 (59.2%)

Outlying 201 ( 6.3%) 632 (19.9%) 313 ( 9.9%) 2049 '-(64.7%)

POPULATION
UnderA0,000 426 (10.9%) 702 (2'7.9%) 473 (12.1%) A 2356 (60.3%)

150,000 = 349,999 6214.(.21.5...0%) - 810 (18.2%) . 599 (13.5%) 1504 (56.4%)

350,000 - 599,999 72 5.8%) 900 (19.60' 591 (f2.8%) 2473 (53.8%)

'600,000 - 999,999 9t8 (19.1%) 936 (18.5%) 576 (11.4%) 2673 (52.7%)

1,000,000 -)2,000,000 747 (14.9%) 922 .(18.4%) 551 (11.0%) 2883 (57.5%)

Over 2,000,004 769 (14.8%) 1020'(19.6%) 595 (11.4%) 2907 (55.6%)

Overlapped 795 (21.0%) 4671i(12.3%) 491 .(13.0%7 2088 (55.2%)

Multiple' Stations
ti

931 (21.5%1 7G2 (16.2%) 470 (10.8%) 2297 (53.0%)

CLASS
State Network 1122 (24,0%) 7g2 (16.3%) 504 (10.8%) 2356 (50.4%)

University 519 (11.8%) 788 (17.9%) 557 (12.6%) 2632 (59.5%)

Community 785 (16.1%) 941 (18.7%) 567 (11.7%) 2677 (55.0%)

,Local School 775 (19.4%) 674 ('16.9%) 489 (12.2%) 2149 (53.8%)

BUDGET ,

5,2k (13.4%) 764 (19.5%) 515 (13,2%) 2174 (55.5%)
Under $300,000
$300,000 - 749,999 634 (14.5%) 771 (17.6%) 528 (12.1%) 2522 (57.6%)

$750,000 - 1,199,999 857 (18.6%) (17.7%)", 561 (12.3%) 2426.(52.9%)

$1,240;000 -'3,999,999 891 .8.7%)

.816

819 (17.1%) 528 (11.0%) 2629 (54.9%)

$4,000,000 and over 667 (13:2%) 973 (1,9.3%) ft
603 (11.9%) 2880 (56.9%)

*Percents may total more than 100% due to multiple coding of ITV EC's.

**Includes'EC played dIring school hours when school was in session.

J
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TABLE 111.2

r

Average Annual Programs and Percent* of Total Programs per Broadcaster by Program Type and BroadeasArCategory

CATEGORY ITV**

All Broadcastes 2185, (29.1%)

REGION
Northeast 2348 (28.7%)

South' 2851 (35.0%)'
Central

A
2165 (28.1%)

West 1588 (2.8%)
Outlying 620 (13.3%)

POPULATION.
Under 150,000 1281 (20.4%)

150,000,- 349,999 1723 (23.7%)

350,000.- 599,999 2090 (27.5%)

soadmo - 999,999 2857 (32.6%)

1,000,000 - 2,000,000 2206 (27.1 %)

Over 2,000,000 2182. (26.6%)

Overlapped 2235 (32.3%)

Multiple Stations 2768 (26.1%)

CLASS
State Network 3286 (38.8%)

University 1412 (20.1%)

Community 2322 (29.1%)

Local School 2384 (33.3%)

BUDGET
Under $300,000 1532 (23.9%)

$300,000.- 749,999 1819 (25.2%)

$750,4000 - 1,1 , 9 2525, (31.7%)

$,200,000 - 3 999,999 2632 (32.3%)

$4,000,000. and ver 1783 (22.7%)

1091 (13.3%)
1Q74 '(13.2%)

1118 (14.5%)
957 (13.7%).

821 (17.7%)

914 (14.5%)

(145:::))1175
1216 (13.9%)

1191 (14:7%)
1295 (15.8%).

636 ( 9.2%)

'926 c12.1%) /

1004 .(11.7%)

1019 (14.5%)
1174 (14.7%)

'-J21 (12.9%1%

997 (15.6 %)

1006 (14.0%)
. 1665 (13.4%)

1070 (13.2%)
1243 (15.8%)-

*Totals my be more'than 100% due to multiple coding of E.C.

**Includes.E.C. played during schtol hqurs when school was in seipron.
( .

News/P.A. General

895 (11.8%)

dr
1026 (12.6%)
8?5 (10.2%)
951 (12.3%)
873 (12.5%)
489 (10.5%)

3620 (47.6c

IP
3837 (47.0%)

3562 (43.7 %) -

3632 (47.1%)
3683 (52.9%)

(59.9%)

.813 (12.9%) 3383 (53.7%)
932 (12.8%) 3747 (51.5%i
950 (12.5%) 3550 '946.8%)

914 (10.4%) 3944/(45.0%)

933 (11.5%) 3974 (48.9%)
984 (12.0%) 3868 (47%2%)
86y (12.5%) 3315 (47.917
8b (10.7%) 3287(42.90

876 (10.2%) 3540 (41.3%)

896,(1 .7%) 3853 (54.8%)

9 (11.8%) 3709 (46.4 %)

815 (11.4%) 3219 (45.0%).

838 (13.1%) 3174 (49:5%)
)378 (12.2%) 3625 (50:5%)
940 (11.8%) 35,138 (45.0%)

376 (10.7%) 3110 (45.8%)

994 (12.7%) 3957 (50.4%)

% 6,)



he time when schools were open were potentially useful.in a classroom.-- "at least"
80.5% because other material such as News/Public Affairs can also potentially be used in
classrooms.

Many different programs and series are used in instructional television. However, the
seven-most frequently used programs accounted for 19.016 of all, ITV programs. They are-
presented in the following table:

'ITV Programs

# Programs A of ITV

Electric Company 148.5 6.8

Inside/Out 58.6 a 2.7

All About You 47.4 2.2

Cover to Cover I 45.0 2.1

Ripples 43.2 2.0

Bread and Butterflies 38.4 . 1.8
Cover to Cover II - 33.1 1.5 -

414.2 19.0% of ITV Programs

DIFFERENCES AMONG BROADCASTERS 6

Different categories of broadcasters devoted different proportions and different annual-
amounts of their air time to ITV material. Figure 111.1 presents the key details.
Average annual hours'of ITV material and the percentage of air time devoted to such
material. increase sharply from the lowest to the next to highest budget category. On'the
average, broadcasters in the highest budget category present fewer hours than the third
and fourth categorieg^and devote a smaller proportion of their air time to ITV than
broadcasters in any other budget category. While all other budget categories had an
increased number of hours of ITV material from 1974, the highest budget category dropped
sharply. This immediately reflects the fact that at least two 'of e ten broadcasters
in this category (WETA,WTT5I) had no regular school service progr ng.

Broadcasters in the South provided fax more hours (1,015) and devoted a much greater
percentage of their air time (21.4%) to ITV. than did broadcasters ig any other region.
They are followed ply the Northeastern states (779 hours, 16.3%), the Central states
(725 hours, 15:7%), the Western States (558 hours, 12.9%), and the outlying states,
(201 hours, 6.3%).

State Systems provided the highest average number of hourg and the highest ProPartion
(1,122 hours, 24.01), and university licensed broadcasters provided the lowest averages
(519 hours, 11.8 %). The data. also indicate thatbroadcasters associated with local
school systems devoted a relatively high proportion of their total hours <19.4%)to ITV.

Broadcasters serving area3 with a popuration of 600,000 to 999,000 people provided more
ITV hours, and a higher preprtion,of their total air time was ITV material. However,

-Figure III.1 doei not show data from Table III.1 that indicate that the highest propor-
tions of ITV hours were bioadcast by "multiple" (21.5%) and "overlapped" (21.0%) broad-

.

oasters.

ITV SUBJECT MATTER, GRADE LEVEL, AND FORMAT
of

Most of the remainder of this chapter presentg data about programs, rather than hours.
In the realm of ITV, most professionals are interested in the program as the unit of
analysis. Tables ITI.3 through 111.8 present analyses of both hours and programs for .

the interested reader. Later chapterskesume the emphasis on program hours.

(
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.TABLE 111.3

Average Annual ITV Hours and programs Per Broadcaster by SUbjettpatter

a.

Children's Basic,Basic Xducation*

-Reae l, Writing

HOURS

% of

Total

.T1 PROGRAMS

Annual
Average .

Annual
Average

% of
'Total

,50.0

s
120.1

6.6%

16.4%

164.2

305.0

.

7.7%

14.2.0*

Lilimcl - Humanities 76.5V 10.5% 223.5 .10.4%

'Foreign Language 15.8 2.2% 47.4 2.2%

Math 43.5 5.9% 122.0 5.7%

Scence 74,2 10.1% , 246.8 ' 11.5%

Social Science 67.5 . 9.2% 199..4. -9.3%

History 34.8 4.8% 88.2 . 4.1%.

Music/Art/Theater 73.5 10.0% 245.1_ 11.4%

Home Economics
, ,..

11.4 1.6% 26.8 1.3%

Hilalth/P.E./Safety 54.0 7:4% 199.1 9.3%

r
i , .

Environment
:---.

11.8 1.6% 33.5 1.6% 4r-

Teacher Training 21.6 2." 44.6 2.14'

Professional Training 9.8 1.3% 17.4 0.0.

..
.

41111-

,///' Vocational . 25.1 3.4% 79.5
.

3.7%

Other 44.7 6.1% 102.1 4.8%

TOTAL** 732.1 2185.0

*Covers primary level courses which include multi-disciplinary subjects:

**Less than 3% missing data.

D
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j _TABLE ITI747:**
4

Aveidge AnnualiPTV doiirs and ROgrams per BrOadcadker by Grade Leve

4

gOUiEe r
I MOGRAMt

I , .:

,Grade
.

Annual Averege* loLPIAL 'Aral' Average % of'Total
. V

1st --

0 2nd

3id i

4th .

5th

6th
.

7th
-

if.
8th

9th-

gAlfor Coilege

,(E1 A College '

'Adult"
kb.

.

A

_-

'Kindergarten 116.4 15.5' 401.9
.. .

1'59.9 21.3 564.4
-.

....1 .

230.2 30.0 '4 698.2
:

-238.0 : 31.7 123.2

268.3 35.7 807.1

216.5 28.8 717.3

1$6:2 , 26.1 . 637.9

. 111.5 i4.4 357.7
. )

..
I'

.. 66.6 8.9 179.2

.64.5 . At 8.6 169.8 . 14

.

60.5
.

8.i ork59.0
. '../'

. .

36.8 4.9 /' 64.8

. 60.2 8.0 107.4

.
76.7 10.2 146.4

,
%

95.7 12:7 3p6.4
4

. 82.5 11.0 246.5

, -

*Totals mayObe more than 100% due to 'multiple coding.

004

AP-

s

H
-

18.4

25.1,

51..9

33.1

36.9

32.8

.29,
16.4

14.0'

1173

8.2

7.8

7.3

3.0

4.9

6.7
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.TABLE 111.5
0

Average Annual ITV Hours and Programs Per Broadcaster by. Format

HOURS

Format**- Annual Average.

Lecture- , 224.3

Interview with Expert 25.0

lbiscussion among People 38.1

Demonstration .195.8

Actual Event in
`Real Time

zation

21.3

268.1

I
ary 111.1

Graphics Symbols 77.8

99.4

. -

ang g;o5am*

../PROdRAMS

% of Total Annual Average

.29.8 ' 653.3

.3.3 57.

1410' 5.1 98.3

26-.0 624.0

2.8 6408 .

35.7

14.8 338.8

10.3 245.4

43.2 236.7

4,

% of Tptal.

2.6,

4.5

3.0

34.2

15.5

11.2

10.8

*Meal is cm/eater than 100%-because one or two responses were allowed.-
. I

**For definition of formals categories, see Akoendik IV.

. .
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'TABLE.III.6

4

Average Annual ITV Hours and Programs Per Broadcaster by

A) Producing Source and

,/
-11

) Source of Distribution

. 0 .

HOURS'. PROGRAMS
'..

Annual Average % of Total Annual Average % of Total
A) Producing Source

6,

Local A42.0 20.1 375.1 18.3 --

Consortium 62.6, jr.9 230.8 % ". 11.3
...

i it;
CTW 76.1 10.8 - 152,-.0 '7..4

_,

Foteign-Coproduction 14.9 2.1 ° 41.1 2.0
q

4 .

Major PTV OrgarlizatiO 58.4 8.2 ., 179.5 i. 8:43.

Other PTVOrganization 1.67.5 23.7,
/

534.1 26.0
.,,

Independeht 158.9 22. 462.9. 22.6

Commercial U.S. 2.6 0.4 7.0 0.3

Other 24.5 3.5. 68.7 3.

,

B) Source of Distribution
Lodal

Exchange with-other
PTV Organization

Regional/State
'Net

PBS

," PTL

AIT-NIT

4 GPNTTI, <42,5
.

Other. Instructional
- .

Supplier)'

i

jJther

r
141,2

2(
19.5 370.

25.5 3.5

104.7

107.7

2.6

121.2

150.9

26.5

14.5

* 14.9

0.4

16.8

411 5.9

20.9

3.7

79.1

336.7,

212.6

5.6

452.8

132.5

' r

440.6

66.2

3.8'

16.1

10.1

0.3,

,21.6

6.3

21.0

Na

JJ. 1

4
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TABLE 111.7

i&Verag.a Annual ITNI.Haurs and programs Per Broadcaster by

lithod of Transmissioni;,Bolor Productin, and C) Use:of Repeat Programs

1616 ±t1922413

-Loc.a1/- Live

Local Tape

IrOcal - Remote

Direct- Interconnect

.

Tape from Interconnect

Bicycled Tape

Filmalain

Retrai*mission of Off-Air Pickup

Other ..
--

1
.

I
10. Color .

Black & White

Coldr
.., ."

4 t . ,

C)'Repeats*

First-

Aired Earlier= in Day

Aired within Last Week-
-

AdredAprior to That Week

281.7

84.7 ,

220.2

228.8

.3?.. 5

29.3_

30.4

6.7 0.9 8.0 0.4

137.9 lt7b. 369.5 ,.- 1,.1
, -

2132 A0.3 6.6 - 0.3

173.2 23:4 514.2' 23.8

'61.1t 9.1 161.1 - 7.5

294.4 39.7, 916.1' - 4,24

15.4 2-1
-

46.4 , 2.1

7.5 1.Q 23.7' 1.1
.II.

36.8 ee 5.0
1 ,

11/.9 5.2
.

:

99-4 13.4 294.6

643.7
.

p 86.10 1872.8

,1

HpuRs PROGRAMS

Annual % of Aftual % of

Average Total Average

782.8

260.4

668.6

670.0

13.6

. -

35.8

11.9

30.6

313.6,

. ,
, .

*Perc4nts-may total,more than 100% due to multiple coding;.
. .

1

.

7
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Category

REGION
Northeast

' South
Central
West
Odtlyifig

4

w

it
? ,li

't ... ..

TABLE III.b

Average/Aanual Hours andProgra6 Per -- Broadcaster of
Focal ITV, and Local ITV as percent of All fry 1)1roadcaster category

e-

POPULATION ,

Under 150A90
150,000 - 349,999
350,000 .599,989-
600,000 - 999,999
1,000,000 - 2,000,000
Over .2,000,000

Overlapped_
Multiple Stations

CLASS
State NetOork
University
Community

Locia+Sch661

46.

.-:- -
BUDGET- _-

$300,000
$300,000 - 749,99
$750.40b0 14.49,499
$.1,200,000 1r 4,999;9p9

$4,090,090 and over

F

1. 4

H9URS. PROGRAMS

Local

Annlal
Average'

.

' .Local is
, $ k of'

All ITV

Local

Annual
average

-
.

Local as
'it.' of

All ITV
4

.

68.4- [ 8.8 .'" 160.5 6.8

289:8 28.6 ' . 752.3 26.4

80.9 .

944_2t.
,11,i
17;0'

.227.2

246.7

10:5
15.5_

47.3 '....4
21:5 0 22.1

("73.8 17.3 .,'

_66:9-

196.7

,

-Lt ,154
56.3, '9.14-. 138.3' - -, 8:6
98.1r). -- 13.5 219.6 , 10,5

207../ '1 21.5 530.4 '18.6

144.3 . '.19.3 . 408:9 i8.5

.-- 88.3 11:5- 239.8 11.0

223.3 28.1 545.6 w . 24.4

181.6 19.S 508.9 18.4

I P

270. 24:1 712.6 21.7

71.9 13.8
t
3:46.5 '10.4

89.0 11.3 233.1 10.0

242.5 131:3 733.3 30..8 .

24.6 332.4 21.7

'41.1%*1 178,5 9.8

201.5 23.5 493.1. 19.5

161.9 18.2 464.7 17.7

85.5 12:8 185.2 10:4,

47
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FIGURE 141.2 PERCENTAGE OF ITV PROGRAMS BY SUBJECT MATTER

. -

READING,8, WRITING. s

SCIENCE
:

MUSIC /A-RTrtHEATER
. _-

LITERATURE/HPUMA"NITrEVis - 10.4% 4

SOCIAL SCIENC 9 3% .
t

11 5%

11 4%,

14,2%

HEALTH/P.E/SAFETy *

CHILDREN'S.BASICEDUCWION 7 7%
44

MATHEMATICSL. ,, 5 7% of

. °THE. 4 8%

'H'ISTORY 1 4.1% 46(.,

.

VOCATIONAL 5 7% W

93%

' FdREIGN LANGUAGE g<, ,,,g1 2 2%

TEACHER TRAINING
,

162:sENVIRONMENT'

HOME ECONOMICS 1 3%

PROFESSIONAL TRAINING 0 8% 'COVERS PRIMARY LEVEL COURSES WHICH INCLUDE
pULTI-DISCIP*NARY SUBJECTS

It .s clear from Figure 111.2 that ITV programming is spread over a wide range of subject
matter; however, five areas -are most frequent. Reading and Writing (primarily the influ-
ence of "Electric.Company") (14.2%) is the most frequent subject matter category., followed
by Natural andPhysical Sciences (11,5%) Music/Art/Theater (11.4%), Literaturet.Rumanities .t.

(10.4%), and Social SAnCes (9.3%). .

ITV programs are usually useful at several grade levels, The survey format allowed
respondents to give One,'-two, or three grade levels for each program. (Thus, tdDtals are

greater than 100%.) Figure 111.3 graphically demonstrates. the pattern of ITV program-
ming by grade ,levels ITV is most heavily concentrated for the first through sixth
grades, with a peak .kt grades three, foir, and - five. There is a sharp drop between
thelbsixth and seventhigraties and acontinued decline until high school seniors are the
target for the lowest prOPortion of material apprpriate for grade schools. By sub-.,

.tracting the material intended for viewers above.the high school level' it can be
determined that 85.5% of ITV air time (12.8% of all air time) is for school children.

a
Materials at the Jun -College level (3.0% pf programs), the collag7Unaversiti level
(4.9%), and for.adult cation (6.7 %), is not as frequent as'grade school programming.
HeWever, this t',Ipe o pi'ogramMing is of considerable interest to many PTV professionals.

be examined more closely.

Respdndents were asked,io pick the best of best,,two categories of format for instruc-

tional Arkograms. The categories- incltded:#11cture/mOnOldgue a-4tqthei teaching,
maybe with blackboard or props; interview With expert; discussion --two. or mOie:people
discuss, interact, teach,(may include a student asking questions); demonstration-
instead of only verbal desctiption,a task, is shown; actuality - all actual event re-
corded or transmitted live with emphasis on the event; dramatization recreation of an

48
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event or fictional recreation using dramatic or ?inematic techniAues; documentary; mar,-

rated graphic symbols - narration over graphics (short of animation); and animation -

frame by frwe changes that create the illusion of motion 'ver time. Figure 111.4

shows that Ehe Dramatization format (influenced greatly by "Electric Company") was the
most frequently used type (34.2% of all ITV programs) followed by lecture (29.9%), and
demonstration (28.5%).

Computerized data proceSsing has allowed an analysis of both grade levels and formats of
ITV programming by subjedi'matter. The sample size for the entire survey was not large
enough to produce reliable data for tables with 256 cells (16 grades by 16 subjects).
Thus, the discussion is limited to the patterns that have-clearly emerged (For details,
see Appendix V).

Subject Matter by Grade Level

- Children's Basic Educational programs were (naturally) concentrated at levels K and 1,
where they reflected 23.5% and 18.3% of all programs in theseligrades respectively..:

- Reading and Writing was concentrated in the second, third, and fourth grades with
32.6%, 29.5%, and 23.1% respectively.

Literature and Humanities material was concentrated in grades.4 and 5 with 10.2% and
and 15.25e of all programs respectively.

- Foreign Language programs were\concentrated in high school '(just under 10% for each of
grades 10-12).

Mathematics was primarily found in grades 3-6 where percentages ranged from 7%-10%.

- Natural and Physical Science programs were concentrated in grad, 3-6 with percent-.
ages ranging from -12% - 14%. ,

- Social Science prograMs were for older students. They were concentrated
in grades 5-12% The high school grades, however, had higher percentages (about 22%)
due-t6 a lower number of total programs for those grades.

Music; Art, and Theater programs had their highest concentration in the early gradel-
.(K-2 had between 15% and 20%) but were spread relatively evenly across 3-6 with per-
Centages ranging from 7% to 12%.

- Health, P.E., and Safety were concentrated in grades K-5 with percentages ranging
from 10 to 17% of programs.

- Home Economics comprised a very small portion of ITV programs in all gradp. However,

they reached their highest proportions in high school (grades 10-12 were about 5% of all
programs) and.Junf.or Collegp with 8%.

- Environmental programs were also quite infrequent. They were spread over grades K-9:

- Vocational programs appeared Mostly for grades 4-6 (6%-8%).

'Gradelevel by Subject Matter '

- Kindergarten - ITV programming is concentrated in three subject areas: Basic Edu-
cation (23.5%), Music/Art/Theater (19.4%) and Health/PE/Safety J17.1%).

First grade is ilery_similar to 141ndergaxten, with slightly less emphasis on basic.

education. The most frequent ITV subjects are,Music/Art7Theater (19.5%), Basic

50
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FIGURE 111.4 PERCENTAGE OF ITV PROGRAMSBY FORMAT

DRAMATIZATION

LECTURE

D.E.Lc)NSTRATIpN

DOCUMENTARY

SYMBOLS 11 2%

ANIMATION 10 8%

DISCUSSION

ACTUALITY

INTERVIEW

, 4

45%

30%

26%

15.5%

29.9%

285%

34.2%

TOTAL IS GREATER THAN 100% BECAUSE ONE OR
TWO RESPONSES WERE ALLOWED A PROGRAM WITH '

SEV6FIAL FORMATS IS COUNTED HERE IN EACH FORM
rNDICATED BY THE RESPONDENTS .THUS, THIS
MEANS THAT DRAMATIZATIONS OCCUR IN 34 2% OF
THE PROGRAMS, NOT THAT 342% OF THE PRO-
GRAMS ARE EXCLUSIVELY DRAMATIZATIONS
- ,

Education (18.3%), Health/PE/Safety 113.7%) and'Reading & Writing (12.3%).

,-- ,

5)
r I second grade the ITV emphasis shifts to Reading' nd Writing (32:6%) trailed by
Mu ic/Art/Theater (15.2%), and Health/PE/Safety (11.2%).

- - Third grade starts an increasing emphasis on science. ITV programming is concentrated

in Reading and Writing (29.5%), Science (13.9%) and Health/PE/Safety (11.6%).

--Fotrth grade ITV programming is most frequently Reading and Writing (23.1%), Science

(12.5%), Lillitsatu4-e/Humanitie (10.2%) and Health/PE/Safety (9.8%).

. _._,

- In fifth grade, the emphasis shifts away from Reading and Writing. ITV programming

is concentrated in Literature / Huntnities (15.2%), Science' (12.1%), Music/Art/Theater

(11.6%) and Health/PE/Safety (11.4%).

/ - Sixth grade ITV programming is primarily Science (13.$%), Social Science. (12.3%), and

Mpsic/Art/Theater (11.9%).

- Grades seven and eight tend to have ITV programming concentrated in Science (14.8%),
Literature/Humanities_ (about ]3%)-and Social Science (about 12.5%).

.

.
i

.-,panth grade ITV programming is dominated by titerattre'/Humanities (18.9%) , followed by
.0-

History (12.0%) and Science (11,7%).

- Tenth, eleventh and twelfth grades have ITV programs'mOst frequently in the subjects

of Social Sciences (about 21%), History (about 16% for grades 10 and 11, 7% for grade

12, and Literature/Humanities (about 12%).
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Subject Matter by Format*

- Children's Basic, Education programs were mostly dramatizations (48%) and_doctment-
aries (33 %)..

-.Beading and Writing programs were most frequently dramatizations (63%) and animation''
(54%) .

- Literature and Humanities programs were characterized by lecture formats (5601, nar-
rated graphic symbols (44%) and dramatizations (260'.

- Foreign Language programs were primarily dramatizations (47%) and lectures (36%).
, .

- Mathematics programs were almost equally-dramatizations (31%),-demonstratioffs431%) -

1

and lectures (30%).

- Natural and Physical Science programs were mainly.demonAtations (59%) or lectures
(49%) .

GIO

- Social Science programs tended to be documentaries (44%).

History programs tended to be-dramatizations (52%).
e

- Music, Art, and Theater programs were primarily demonstrations (71%).

- Health, PE, and Safety programs were dramatizations (53%), demonstrations (39%), and
lectures(31%), for the most part.

The small number of Teacher and Professional Training Programs most commonly used
lectures (33% and 82% reispe6tively).

- Environmental programs were mostly documentaries (39%), while Home Economics programs
were' demonstrations (30%) and Vocational programs tended to be dramatizations (63%).

-PR6DUCTION, DISTRIBUTION, AND TRANSMISSION OF ITV.

There are four major sources of ITV production that account for more than three quaiters
of ITV programs. These are depicted in Figure 111.5. "Other" PTV Sta.41i.ons produced

26.0% of the ITV programs uped by broadcasters in 1976. Independent ITV producers were
responsible for 22.6% of the.programs. This is noteworthy, since it is the only, area
of public television programming in which outside organizations play such a siignificant

t
role. Local production still accounts r 18.3% of all programs, although 1041 ITV
production has been declining sharply f r more than a deca e. (For.details of local

ITV production by Broadcaster Category," see Table 111.8) n ly, programs produced
by a consortium amount to 11.4% of the to a

. Consortium production is a relatively recent phenomenon on the ITV scene. It has come

about because of increasing demands for higher quality, more expensive programs, and,
because of the economic savings made when 'producin4 programs for mutual use. =The other
side of the coin, however, is a steadily decreasing amount of localfETV production.
3'igure'III.6 compares somewhat different measurements of 'ITV broadcast hours that had

been -produced locally-since 1g64. The methodological differences may add a bit of

imprecision, but the declining proportion of local production is very.strongand very
cleat.

* NB: More than one format was allowed per program. Many programs combine several
.formats'.
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FIGURE 111.5 PERCENTAGE OF ITV PROGRAMS BY PRODUCER AND DISTRIBUTOR4'.

lib-, -. .

A,PFiODUCER

t

4

--;

, .

26.0% OTHER PUBLIC TELEVISION ORGANIZATION
.

0.3% COMMERCIAL i :

-2.0% FOREIGN/CO-PRODUCTION 4

3.3% OTHER

I
B. DISTRIBUTOR

i

to

-.4 ,,

7.4% CHILDREN'S TELEVISION
WORKSHOP

8.8% MAJOR PUBLIC TELEVISION
ORGANIZATION. .

11.3% CONSORTIUM

18.3% LOCAL

22 6% INDEPENDENT

21.6% Ali /NIT

0 3 PTI

`3.2% OTHER

3.8% EXCHANGE WITH OTHER
PUBLIO'TELEyISleICJ ORGANIZATION

6 3% GPNITL

i

(

.

* . .

N...."
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, .
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'53

...

r .

I

/
I 40

N



L

Go

50

40

, 10

.... t
=k* .

FIGURE 111.6 LOCAL PRODUCTION OF ITV PROGRAMMING SINCE 19641
(% OF ITV HOURS LOCALLY PRODUCED)

42.4%

56.2 °'L_.

1964 1966

4

35.4%

.

)

$

{ 1964-1970 PERCENT STATION HOURS IN SAMPLE WEEK
. 1972 PERCENT BROADCASTER HOURS IN SAMPLE WEEK

1974-1976 PERCENT BROADCASTER HOUR IN SAMPLE YEAR

1976 ITV ELECTRIC CO. INCLUDED, IF EXCLUbED VALUE IS 21.0k _

27.2%

1

1970

'YEAR

g

31.9%

1972

22.0%
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18.9%

I

1974 1976'
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Part B of Figure 111.5 describes the sources of distribution of /TV pr rams. rhe

Agency for U17.), formerly known .as liatie Lnstructibna1

Television, dist.ributed 21.6% of.theITV programs, and`She Great PlainsaNatIonal
Instructional Tel vision Library.(GPNITL) dis&ibuted,6.3%. programs_ that caiefrom,','

-A the broadcaster's'own faciIitiet'agebunted for ano*er 17.7% of the programs.; and
"other Instructional suppliers" played role.- Regional/state networks distri2

-'nted.16.1% 1 all IpprograMs. AThis dese eg closer examination:'
41

AM

' PSOurce of Distribufioh

% from
re4ional/state
network

Northeast dr-i-28.7%
South. , 4.1

Central F < 23.,7

West 4.2

% frqm
"our !own"

facilities

Method of Transmission

Tape Direct Tape:( Retrans-
from our -inter-C .bicycle" mission

. facility connedl!** br other Of off-air Film
.15

9..2 %, 10.7% 48.9% 32.8% 0.2% 0.9%
4

31-0* 29.0 9.9, . 46.6 2.5 2.1

.412.7 : 12.6 ,31.2 43.8 0.2 2-4

40:3 .8.6k 7.7 55.7. .1

.

* See explOn'atibn in foll2wing paragraph. )

I' * ** Incldged bo pas andglegikrhatYstate networkS.

0'. ,

%, There is an'invgEse, relationship between'the amounts of regional/state ,network distii-

bution'ant local- -distribution orf ITV.programs.- ,In the Northeast; ITV distribution from.

, the N acc9otted fore j.or share of all ITV kograms, while there-was comparatively

litt1 ."lodta421 material! .In the South, the pattern is totally reversed. SoUthern

broa4asters gat,a great eal'of their ITV frown their own facilities and a relatively.
small proportion from S A (Southern:Educational Communications Association), the .\40"

regional network. (Note t "localdistrialtion,for many southern broadcasters is *

statewide4) Brovdcasters thdcerftrals4tates receive 23.7* +Of their ITV from either-

. the Centre; EOUcational Ne ork, Midwestern Bducational Television,,oi intra-state

networks 6f i,ndependentlyscheduled1Proadcasters. Local7materifl is Ibss'fregent than:
theroverall,anerage. Western)hroadcasters obtain a- loy.prolOtiondpf their AUerial

the Rogky Mountain Public Bioadcaatng Network; the.WesterdEducational4Network,
heronfacilities iso .intra-stateltistributioh. The,propontidt df prograMs fp

-almost at the average for 1 broadcasters.

1 .1 -,.
.

I; . ,

..4

The most frequent' method traAsmissionlqf ITVprogrAms was videotape that had been -
.

._ shipped b,"bicyclen.ot Other methgds.''As Figure II.7'shoN, this method at0Ounted.
for almost half (42.4 %) .of All ITV'progtrams aired in 1976. Locally'Wvailable material --

almostentitely on tape -.--. and'the use of nterconnection -4 23.8%-direct fici 7.5% .-..:..

taped for replaS, -- are!the next'mogt frequent methods. The use of film chains, alive .

aprodtctions,_ and retransmiosi6n of signalereceived off -air from other PTV broadcasters
.

,,,.iste/atIveli,Infregueft..,,,
.

. ti,
,

,i
DiffereniciA across regigns oP the copntry ip

J
aources'Otdistributioh are paralleledliq

,
, .

'dilfeleriiirih"methOdwaf.transmisSioxi. .irhe data iildiOte seyeral'phenomena. Firgt,

'the Northeastern and Central broadcasters used ,direct intercOyection for a 4Asat d4A27---7-7-
:1,e.,___. .

.
i

% --..A, . 55 ...,
.

.. ,,,... 0 2. .
. , /1.-

vd, -1,
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FIGURE*111.7 PERCENTAGE OF ITV PROGRAMS BY METHOD OF TRANSMISSION
4.., AND CbLOR PRODUCTION

A. TRANSMISSION METHOD
r

2 1% FILM CHAIN

41:/0 aTNI"HER
,

7 5% TAPE FROM INTERCONNECT

17 1% LOCAti-TaPE'

23 8% DI R ECT#IROM,INTERC5)N N ECT

B. COLO

w

42 4% BICYCLED TAPE -

13.6% BLACK-AND -WHITE
(

4,4

f

h.
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(48.9% and 31.2% respectively) of their ITV material, while troadcasters in other/ arts

of the gonntrl used it much less frequently. This phenomenon may be affected by strong

state networks (WN,-PPTN, and OETNC) connecting individual broadcasters in these
.

regions.

*F.

Second, distribution of videotape by bicycle,or other shipping methods varied_byr,region.
The Variation-was related to avdailabiAty of local material and use of interconnections.
Northeastern broaddasters used tape shipMents less than broadcasters in Other regions.
Northeastern broadcasters also utilized a grA.t deat of interconnection and a small
amount of tape from their own facilities. Southern broadcasters' used ideotape ship-
ments at about the frequency of the national average; but Ay also us d a great dOal
of ITV material from their own facilities. Central state broadcastersuse an average
proportion of tae shipments and bicycles, with lesser amounts of local and higher
than average amounts of interconnected material. Western broadcasters used bicycles
and tape shipments most frequently, with little use of interconnection and an almost
average amount of material fror4their own facilities.

Third, retransmission of ITV programs picked up from the off -air signal of an9ther
broadcaiter was a technique used almost exclusively by southern ptipPic telecesion.broad-

casters.

Part B of,Figure-III.7 indicates that 86.4%'of the ITV programs broadcast in 1976 were

produced in colot. This is a lower percentage of color broadcasting thanthe overall
average forall PTV programs (94.3%). More important, though, is a comparison with 4
similar data collected in,April 1972 and 1974. In 1972 survey, only 24% of the ITV

programs re broadcast 'in color: in 1974 average percentage of ITV piogramsproduced in

color was 4.6%.* Thus,: there has been a dramatic increase in, the amount of color ITV ma-

terial.

Figure .III -8_ 'describes the use.of ITV iepeat proaraMs. The_total ig greater tban_JDOL
since prOgrams could be repeaW from earliee in the day, and/or earlier ingthe week,

aril /or prior to the week. It can be seen tlet 11.9% of the programs had been on the air
earlier in the 'day,. 30,6% were -aired earlier in the week, and 30.6%* 'Of all ITv-progrags

'had been shown by the broadcaster in prior weeks (or even prior years). Ttiest figures

are almost Apntical to t1bse from 1974.

PRINT MATERIALS DISTRIBUTEEI,F04.ITV PROGRAMS

,Print materials weredistributed for 83.1% of the ITV programs broadcast in,19760 The

distribution was as lows;

Teacher materials distributed by broadcaster
Teadher and student materials distributed by

broadcaster 6:0t

Teacher materials distributed by other source
Teacher and student materials distributed by

other source

Other and don't know
1

Most of theprint materials distributedowith ITV programs are teacher guides. Materials,

for htudents are far less frequent. Broadcasters distributed' materials for a smaller

percentage'of programs in 1976 than.they did in 1974, while materials distributed by
44'(4ther sources were' up slight*

.
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FIGURE 111.8 PERCENTAGE.OF ITV PROGRAMS BY USE OF REPEATS

AIRED
WITHIN
LAST
WEEK

AIRED
PRIOR
TO LAST
WEEK

AIRED
EARLIER
IN DAY

ADULT, COLMEGE, AND JUNIOR COLLEGE PROGRAM

Thelsurvey indicates an average annual total, of 318 programs per broadcaster (4% of

all programs, 14,5% of ITV programs) ,were at the adulte,college, or junior college

level.
/. .

Fifteen per nt of these programs re teacher training; 12% were categorized as

sociarsci e; and the remainder e fairly evnly spread over subject matter cate-

gories -- this 7veach of programs at this grade level defined as "profes-
sional training" and "vocational" (about 22 programs per broadcaster per year).

,4.

A higher proportion of program at this level (40%) was pfoduced at ldtal facilities.

Independent pAzducers were'responsible for 26%, and other PTV broadCasters produced

17% -- a lower proportion than for all ITV programs,

'30.6 % -

30.6%

35.8%

Air times for programs at tills level were concentrated in weekdays
Programs were bmoadcast on weekdays between school and prime time

might bea mote appropriate label), 32.2%ti.ere aired during school

aired in prime time, and 7.8%14tre aired after prime time, and 1.0

early - morning bef9re school hours. A

ITV WITHIN PROGRAMMING CATEGORIES

In the preceding portion of this report, ItV progiamming has'been examined mainly

in terms of the pcoportions and average annual amounts of phenomena among ITV material.

A brief examinati*can'also be made of instruction] prograMming w in certain
--------

.

x

. N.

i :. 56 8-0
.

35k.5% of such

('after' school"

hours, 39.9% were
% were aired in the

'11ia



l
categories:

./
- ITV represents 22.8% of the proarams (14.1% of hours) produced by "other" PTV broad-

.4

, -

casters.
V

/. 4

- ITV reprints 73.8% of programs (58.9% of hours) produced by "independent or
instructiona 'TV Producers".

.

....,

/--

- ITV represents 53.3% of the programs ,(37.8% of hours) d* t ib ted by regional networks.

1

- ITV represents 42.4% bfAhe programs (31,6% of hours) from tape from broadcasters'
own facilities..

- ITV represents 16.6% of the programs (8.5% of houls) taken from direct inte

- ITV represents 58.7% of programs (41. of hours) taken fromvideotape bicycles or
other shipments,

onnection.i

4 -74"1

- ITV represents 68.0% of the progr
Black and White.'

(43.4% of hours) broadcast that were produced in

-.ITV represents 42.4% of the local programs (31.6% of the hours)
,

distributed by-broad-
caster.

--ITV represents 63.9% of the programs (45.8% of hours). broadcast during school hours.

O

.59
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CHAPTER IV

"SESAME STREET", ANDr"THE ELECTRIC COMPANY "*
,.111 _ lir

,
/

. 4 *

The-two children's hen's programs from the Children's TelevisiOn Workshop (CTW) including
repeats-accounted for 17.8% of all air time and 13:9% of it programs-broadcasfin 1976.
Estimated annVal averages were 564 hours per.broadcatterlof "Sesame' treet" and 244

jhours per broadcaster of"The Electric Companvr. For 'Sesame Stree '', this represented
a slight increase from 558 hours per broadcsster,in'1974'and ,for-"EleAric company",
this represented a small degrease from 263 hours per_broadcaster.in 1974. ,

a
Basic characteristics of these two programs are familiar to most readers: the pro-

ducer km, distributor (PBS), format,and general nature of the two programs are
weh, known. (There is debate over approptriat-categories for the two programs: whether

they belong with traditional ITV, to particular grip *levels or minority viewers. These

isaUes are avoided in this reptrt; it Presents datAron the programs without applying
..

labels.) -Most of the important data-on "Sesame Street.'" and "The Electric CoMpany" ..

collectedby the program content survey iS'eummarized by Figure IV/1; a brief ,comment-
-,

ary fills out . lipRis pter. .

. .

no great differences in use of-4-2-Sea0 Street" and "The Electric Company"
.

acio broadcaster categories, (See Tigure IV.4.)- Figures IV.2,and IV.3 indicate that
broadcasters of "Sesame_Street"/"The Electric Compani",took place on weekdays after,
school (45.1%), during weekday school hrs (34.2%), and weekend morning /daytime 012.7%).

. This is not-surprising. The pattern follows the PBS feed of the programst The two

individual programs were' examined by day.of,week and tim f day. Patterns were very
similar for hath of them -= of course "Sesame Street" a ys represents twice as many

hours. "Sesame Street" tended to be less concentrated in schools hours and had a higher
percentage of weekend use than "Electric Company"- The following*describes the dis-

tribution of percentage of programs for each series: -.=

6 k

*
Weekday

School hrs.

4 Weekday
after school

Weekend
morning/

day

"Sesaine Street" - , 31.3 ,.,44.7% 14.1%

"The Electric Company4 Ilk 40.9 45AV 9.6%

. -. ,
CC

There is a great reliance ón:interconnattion smit .hese two programs (,61.8 %).

(See Figpre IV.4.) They tre'regular daily series and in most,cases,they are repeted.

. daily: Thus, broadcasters try to &void the suestantial.cdst of eaPingftnd replaying.

Nevertheless re than 30% of the transmitted hours of "Sesame Street " / "The Electric ) 4.

Company" were taped hy,the broadcaster 'for replay at a different hour. ,

.

. T ;,1 -;
1 . ,./. 4

The survey data indicate a given, day (inclUdimg-weekends) ,29.9% of the pro-

grams shown ,once were showmagain the 'same Bay And 38.0%1Weie repeated within the next ,

.. 7 ,days. It Shpuld!'be voted thatthase high reppaCratas do not d 1..intfdr days when ....

' ''broaddasters viereoff the air.c4 summer daysiwittelower re t rat", and the' `act that

Oecoppary schedules in some' cities ilsorepeated the two pro rims `'(see Appendix, I).

* "Electric company" shown during school hoUrs-whemschOol was in seS''

toth as ITV and as "SS/EC"! tArialyses in:this chapter include "Electric
. whichlare also tnCluded in analyse* in Chapter III.

61` 6
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FIGURE IV.2 PERCENTAGE OF "SESAME STREET"/"ELECTRIC COMPANY"
HOURS BY ,PAYPART

s

a

C-

Q 2`)/0 PRIM -TIME

1 8% WEEKEND-EARLY AFTERNOON

6 1 % WEEKDAY-BEFORE SCHOOL

12 7% WEEKEND MORNING

34 WEEKDAY-SCHOOL
Z

45 1°/0 WEEKDAY-AFTER SCHOOL

N.

t

V
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FIGURE IV. PERCENTAG OF. "S'ESA'ME STREET"/"Ei.ECTRIC COMPANY"
HOURS BY AY OF' WEEK AND TIME OF' DAY

A. DAY QF WEEK

B. TIME QF DAY

16.2% WEEKEND

83 8% WEEKDAY 16.8% per day) -

0.2% PRIME-TIME

Alla6.3`)/o NOON/-3 PM

9 6% BEFORE SCHOOL

15.1% 9 AM-NOON

46.9% AFTEEI SCHOOL

kW64
C
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FIGURE IVA .PERCENTAGE OF ',SESAME STREET "rELECTRIC COMPANY"
HovR4 BY METHOD OF TRANSMISSION

A.

1

s

6 4% RETRANSMISSION OF OFF-AIR PICKUP

1 6°/0 OTHER

6.1% BICYCLED TAPE

.1

30:4% TAPED FROM INTERCONNECT

61.8% DIRECT FROM INTERCONNECT
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CHAPTER V

"GENERAL" AND NEWS/PUBLIC AFFAIRS_ PROGRAM

waVib

41 '0'
When instructional programs and the.bad 'programs from CTW are removed froM the analysiv
all the remaining programs fall into the "General" and News/Public Affairs program

types. In the first part of .ehisch*er, ttlofocuS" is on the combination of these
types of prograir (abbreviated "General + News"); the News/Public Affairs programs are
treated,as a separate group later injthe chapter.

General + News programs represented 66.5% of broadcast hours add 58.5% of all pro-

gramsain PTV schedules during 1976. These proportions reflect annual averages of 3,018,.

hours and 4, *rograms. The average program j.ength was 40 minutes. The figures

reflect an increase of 633 hours (26.4%),alid 9`14, programs (.26.0%) since 1974.

DIFFERENCES BY BROADCASTER- CATEGORY

dcasters-with larger budgets scheduled more average annual hours of General + News
m terial than broadcasters with 1pwer budgets; and there are differences by region,

ass, and population served. However, Figure v.r fairly clearly indicates, that (with

the exception of broadcasters, 4 outlying regions, University licensees and broad-.
casters serving small populates), there are relatively small, differences over Eroad-

caster categories in th, proportion of air time devoted to deneral + News content.
Therefore, those broadcaster categories with a higher number of total annual hours also
have a proportionately higher.- number of General +,,News hours.

TYPES OF 9pIERAL + NEWS PROGRAMS

Table V.1 presents detailed division of GenerAl,+ News hours and programs by different
program types., For n initial analysis, these have been combined into five clusters'

of program types: N s /Public Affairs (17.9% of all General + News hours), Information/'

skills (29.9%), Child .kn's J15.1%), Cultural (31.4%), and other Generali5.7%). These

Clusters are schedule )differently -- the differences are detailed in TiEles II.10 and,

II.11 and are descr d in Chapter II.

Within th"nnu'a average of 903.5 hours of Information/Skills material, four types of

programs were c nted. History/Biography programs accounted for an averap of 212.8 2.
annual hours (of which "Adams Chronicles" adcounted for at least 49.5 hours per broad-

caster) 4.7% of all air time. General information programs included average of

328.4 hdurs per broadcaster -- 7.2% of all air time. Skills/How-To-Do-It rOgrams

totaled 260.4 hours per broadcaster (almost double the 1974 average) -- 5. of all

air time. "Lilies, Yoga and You" accounted for 4 least 9 .6 hours of the S ills/

. How-to total. Science programs totaled 101.9 hours per br dcaster -- 213% of all air

time.' "Nova" accounted for 6.3 hours of the Science'total.
lY

Children's General programming totaled 455.0 annual hours per broadcaster -- 10.0% of

aft air time. This category included "MiSter Rogers' Neighborhood", "ZOOM!', "Villa

Alegre"'(except when used as ITV), "Carrascolendas, and "Hodgepodge Lodge", among
others.. In fact, these five programs accounted for 79% of the C4ildren's general hours.

The 948.5 average annual hours of'Culeiral program's included six program types. Most

of these,.Programs were either Drama (308.9 hours, 6.8%-of all air time), or Music or
Dance performance (352.0 hours,,7.7% Of all air time). Other fairly frequent types

were CuAture/Art Reviews'programming (111.7 hours,. 2.5%-of all air time) and feature

films (122.6 hours, 2.7% of all air time). Variety programs and comedy/satire prOgrams

were marginally represented.

9
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TABLE V.1

.

Types of "General + News" Hours and Programs: Average Annual Totals and Percentages per BroadCaster
. .. .

v

Program. Type .

Ndws/Public Affairs.

Information/Skills

History/Biogiraphy
General Information
Science
Skills/FlowAo

Children's .

Cultural

Culture/Art/Reviews
Music/Dance/Performance
Drama
FeatureFilm
Comedy /Satire

'Variety

4

Other General

Sports

Station Promotion/Puction
Other.

TOTAL

4

\HOURS
* .

Annual % of All % of4All

Average General.+ News Programming

(50.9) (17.9%) (11.9%)

(903.5)

212.8 "

328.4

101.9
.260.4

(455.01 '

(948:5)

111).7

352.0

308 -f

36.2

17.3

(170.6)

97.0
-24.7.
48.9

3018.0

(29.9%)

7.1%'

10.9%
3.4%'
8.6%

(15.1%)

(31.4%)

3.7%

11.7%

10.2%
4.1%
1.2%

0.6%

(5.71)

3.2%
0.8%

1.6%

100.0

(19.9%)

4.7%
'7.2%

2.3%
'5.7% -

(10.0%).

(20.9%)

AnnuaL
Average

1895.2)
4

(1502.4)

278.9
584:2.

117.5 -=-

522.9 ''

(904,3)

(975.3).

2 , 18

/A 14 .3

- 284.8

C . 82.6
61.7

22.7

6.8%

2.7%
0.8%

0.4 %"

(3.8%) (167.0)

2.1% 67.6
0.% 12.9

1.1% 86.5

66.5 4444.0

PROGRAMS

* of All % of, All
.

General + News Programming

(20.1%)

(33.8%)

(20.3%)

(21.9%)

4.1%
, 7.7%

6.4%
L_,

1.9%
1.

0.5%

(3.8

1.5%
0.3%

L.6%

100.0

(ll.m) dir

(14..8%)

3.7%.

7.1A
1.6%
6.9%

(11.9%)

"(12.8%)

2.4%
4.5%

3.8%
1.1%
0.8%

0.3%

58.5

9u
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FIGURE V. AVERAGE ANNUAL 'STATION Plidiva:TION/iUCTION:MUND
RAISING HOURS BY BROADCASTER CLASS:

(I) MOORS PE13 BROADCAST (II) AS PERCENT OF TOTAL HOURS

69.0

ti

. 03
32 1111 INS

1.7

02

COM ST LSC UNIV COM ST L6C UNIV

CLASS

COM = COMMUNITY
ST = STATE
LSC = LOgAL SCHOOL
UNIV = nIVERSITY

Among the "other general" programming on the air, the most frequent 'category was Sports

(97.4 hours, 2.1% of all air timer, which wascOncentrated in weekend daytime -and early

'evening hours.

Fund-raising activities took an avelpge ot. only 0.6% of all' air time, when averaged

over all schedules. But this amount is deceptive, as Figure V.2 clearly sh4/ws.
Community broadcasters averaged almost 69 hoprs per year of fund-raising programming --

auctions, pledge appeals, etc. --- over the year. (Pledge appeals shorter than ftve

munutes were not counted.), It should also be noted that university broadcasters aver-

aged more of this type of programming than the other two broadcaster classed state

and school. SVeral broadcasters licensed tci universities have begun to actively
solicit station support from their local communities, and these appealihwhave begun to

appear i'So the totals.
. .

DAY AND TIME 'OF GENERAL + NEWS _3

Basic details about the day and time of day during whichGeneral-+ News programs were
broadcast are presented in Figure V.3. A slightly higher than average proportion of

hoUrs were broadcast an Saturdays and Sundays. Just over 40% of all material ofithis

type was broadcast during prime time, and another 10:6%was broadcast after Pilme time.

70

/.,



FIGURE V.3 PERCENTAGE OF GENERAL + NEWS HOURS BY DAY OF
WEEK AND TIME OF DAY

A. DAY OF WEEK.

B. TIME OFDAY

16 4% SATURDAY

67 5% FIVE WEEKDAYS
(13.5% per day)

2.5%-BEFORE 9 AM

6.7%9AM-NOON

1.

woe

10 6% LATE

4

1

1'2 6% NOON-3.30 PM

27 3% EiRLY- EVENING

40.3% PRIME-TIME



Over the course of the ydbx there were changes in tbeweeklykhours of the types of General

+ News programs: .

, 1/1 -'6/5

News/Public Affairs 11.5 hours/week

Information/Skills 180

Children's 8.7 ,

di
_

...

Cultural
tIA

16.5

ft

6/6 - 9/17 9/18 - 12/30

9.8
ti

9.3

18:6 15.2

9.1 8 :5

18.8 20.3
/

The fall schedUles contained fewer hours per.week of Nevis /Public Affairs than the schedules
. 1

..

in the prevtious winter and spring. There were fewer hours of 7,61-ormation/skills in the
,*

fall and more hours of Cultural programming. A
N ,

,.

Production, Distribution, and Transmission of General + News Hours

Figure V.4 and Tables V.2 and V.3 show that production by "major" PTV organizations
accounted for 30.0% of.,Oeneral + News hours; Just over one third (34.0 %) of all the
General and News hours broadcast had been produced by "other" PTV organizations; local
production accounted for another,10.1% of4the hours ofthistne; and foreign made programs

or international co-productions accounted for another 10.8% of air time of this type. (I

should be noted that both "Masterpiece Theatre" and "Nova" were included in this category
and represehted -56% of the total:)

As Figure,V.5 shows, nearly three- quarters of all General + News hours were distributed by

jPBS. Once again, regional networks were reponsibl.e for,the distribution of a meaningu'l

proportion of all hours of this type'(5.7%)-3.

P
There was again significant variation-by regioh.,-1(

Northeast '

South

Central

West

Outlying .

Regional
Network

10.8%

5.4%

5.2 %,

2.0%

0%

Broadcaster's
Facilities PBS

.21)2% 68.0%

12.2% '72.6,%

8.2% 78.2%

9.3% 81,0%

1 .1% 74.6%

-*. Nottheastern broadcaSters made much greater use of regional network facilities than broad-
.

' casters in other regions, 4They. also had the lowest proportion of General + News material .

. from PBS*. (Note at the definition of distributor assigned a prpgram to PBS ev.en if a .

2'regional network eld it and re-transmitted it at another time.) Central and westert

broadcasters used PBS for the highest proportion of their air time.

Figure V.6 shows that 47.2% of all General + News hours were transmittft difect from *

interconnection; 26:0% were taped from interconnection for later replay; 3,T.0% were

bicycled or shipped videotape; and 10.4% of the transmitted hours represented material.

locallyavailable.\
A

/
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FIGURE V.5 PERCENTAGE OF GENERAL + NE S HOURS BY DISTRIBUTION

lir

FIGURE V.4 PERCENTAGE OF ENERAL + NEWS HOUR$ BY PRODUCER

. .. . . ,s

,\ .. '

.. .
.

34.6% OTHER PUBLIC TELEVISION
ORGANIZATIONSf

3 7% INDEPENDENT

41 °/A COMMERCIAL

\i'S3 c0 OTHER-

10 1% LOCAL .

10 8% FOREIGN /CO- PRODUCTION

300% MAJOR PUBLIC TELEVISION

I 5 7% REGIONAL l*tTW-ORK

9 3% OTHER

ii

-

"\? 74.9% PUBLIC BROADCASTING:SERVICE
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r TABLE V.2

D.

Annual Average "Geneeal + Newt" Hours and Pr4qrams per Broadcaster by
44

AA Producing Source and B) Sourde of DistribUtion .

.

BOORS

Annual % of Annual % of

Average Total Average Total

PROGRAMS

A) Producing Source

Local 303.2 10.1 498:5 11.3

Foreign-Co-Production' 321.8 10.8 354.5 8.0

Major PTV Organization 895.2. 30.0 1147.3 26.0

'Other PTV Organization 1015.4 34.0 1808.7- 41.0
a

Independent . 111.6 3.7 .164.2 3.7

Commercial U.S. 123.1 4.1 190.7 4.3

Other 2i8.1 7,. 3 246.1 . 5.6

B) Source of Distribution

Loal 305.1 10.1 501.6 11.3

Exchange with,other
'PTV Organization 33.0 1.1 61.0 1.4

Regional/State -
Network 173.2 5.7 294.9 8.6

PBS .

.

2262.1, 74.9 3212.3 72.2

PTL 17.6. 0.6 27.5 0.6 ,

AIT-N1T 5.2 0.2 15.3 0.3

CPNITL 0.2 12.9 0.3

Other Instructiorial
Supplier 37.4 1.2 76.7 1.7

Other4 180.7 6:0 248.9
-1

f
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A
TABLE V.3 .

, . t
. ,

Annual Average "General + News" Hours and Programs per Broaaster by
A) Method of Transmission, B)-Color Production, and C) Use of Repeat Programs

.

A) Method

Annual
Average

HOURS

% of

Total
Annual

v Average

PROGRAMS

% of

Total

ik
N

ve

Local Live 100.3 3.3 130.7 2.9

Local - Tape 185.4 6.1 366.7 8.2

Local - Remote 29.3 1.0 20.6 0.5

Direct Interconnect 1431.0' 47.2 1015.8 44.9"

Taped Interconnect 789.1 26.0 1187.3 26.5

Bicycled Tape 394.1 13.0 614.9 13.7

Film Chain 57.9 1.9 82.6 1.8

Off-Air Pickup 21.9 ., 0.4 18.5 0.4

Other 34.2 1 .1 50:2 1.1

B) Color

Black & White 127.6 4:2 138.0 . r 341

Color 2908.$ 95.8 4349.3 96.9

C) Repeat

First Airing
c

'1916.2 62.8 2744.:8 60.8

Earlier in Day 110.9- 3.6 217.5 4.8

Earlier in Week 618.8 20.3 933.9 20.7

Priorto Week 450.5: 14.8 694.0 11.4
6

I 0
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FIGURE 1/6. F;ERCENTAGF OF GENERAL + NEWS HOURS BY METHOD OF ,
s. TRANSMISSION

c!,**,

r I

0.4% OFF-AIR PICKUP

1 0% LOCAL-REMOTE

1.1% OTHER

1.9`)/o'FILM CHAIN .

...-cr\LOCAL-LIV.E

6.1% LOCAL -TAPE

r-

/ .

13.0% BICYCLED-TAPE

, -

26 0% TAPEp FROM '
INTERCONNECT

0

P

2% DIRECT FROM INTERCONNECT

Regional differences are again of interest:

Local live
or remote

Local
taped:

i .
. I

, Northeast '3.91 7.2%

South 4.9% 7.2%

I
Central 4.0% 4.3%

...-

West 4.1% 5.7%

Outlying. 5.2% . 7.7%

10

9"

0

Direct
interton.

Taped
intercon..

49.1 %9 22.9%

47.4% ' 27'.1%

52.01 26.0%

y ' i

47.4% 32.4%
. .

1.8% 3.9%

76
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Bicycled
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13.1%

11.1%

- 9.8%

7.4%

'73.8%



'FIGURE,V.7 PE10ENTAGE OF G.ENERAT.. + NEWS HOURS BY USE OF REPEATS
;-

FIRT
AIRING

AIRED
EARLIER.
IN-WEEK

\----41RED
PRIOR
TOWEEK

AIRED.
EARLIER
IN DAY

I

4

r

4

,(62 8%

1
1

P.

9utlying and;:o,,Ithern Lr6aicasters provided the highest proportion of .local material while

'central broadEastcrs.were the most frequent users.of'direot interconnection. The high
proportion 'of: dir.ect use of interconnection is balanced by y-a Pe tively low frequency use,
'of bicycled'Opes. roadsters in the western states used direct interconnection 12ipt,
frequer4tly, and were mcct likely to tape from interconnection for later replay.'` .711.%

r
An ,impdrtant point 15 fr,at the patterns
country are /quite ,,imiilar.for both Gene
northeastern broacicastersmade use of th

of distribution and train mission by region of the

ral + News programming an AITV prOgramming. Thee
eir regional' network interconnection for both

. .

types of maitenal.
4

General + tkiews programs were not playTd_more than one time S day with,significant-fre-
qp,ency. Rppeats within a givipn week ,ere more frequent; 20.3% of the hours of this type
had been wired in the pi,evious week (:-Tee figure V.7). Bro'adcasts of riatMiial produced in
color'inciuded 95.8% of a.1,1' the General + News 'hours broadcast in 1976.

.

"1

(

,7
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1
44

NEWS /PUBLIC AFFAIRS'CONTENT,

a

A( *

Different broadcaster categories were respopsible"fOr different amounts 4W News/Public
Affairs prckgramming Over the course Of the year'(See Fj.gure V.8).' Those inthe highest
budget category presented more annual hours of News/Public Affairs than those With A'

lower budgets; but, the pattern for percentage of air time is opposite--tl)e lowest budget

.broadcasters devoted the greatest percentage of their -,time to News/pubric 'Affairs be-

cause low budget broadcasters have lowertotal dia. time. Analysis by region shows that

nottheastdrn`broaScaSters devoted the greatestayerage number of annual hours,ch.ile
broadcaste/s in the Northeastern, Western, and Central states had the higheat proportion.

Community broadcasters tfansmi.tted the Iiighest annual average hours of News/Public

'Affairs, more than 90 minutes'per day over the year; however,'uniVersity broadta-Sers
devoted the greateAtpertentage of their air time to such material.' Broadcasters serv-

ing areas with a population of 150;006 349',000 provided the most News/Public Affair

material; and also.pilvided the highest proportion,.
44

figure V.9 shows that News/Pub/ic Affairs program hours were unevenly distributed over

the days of the Week. Friday and Monday were more frecprentlyuspd, while Saturday and

Wednesday were less frequently used. Figure is..9 indicates that 46,7% of ;all News/Public

Affairs hours were broadcast duringnlime time with another 23.2% broadcast'inearly
, * evening, and 21.5% after prime timer

Two specific items
Affairs programs.

4

' nthe survey investigated the .scope and theAipfMat of "News /Pt lic

he results 'are summarized In Pigire*V.10. C egories inAcating that
ffequent. By combining some of the cate7
example, the scope of 13:9% of the News/

, State, of Regional Matters; 74.5% of the
58.7% of the hoUrs included coverage of

1

VI

program content covered more than one area were

gories, a clearer exami.nation can be made. For
Public Affairs hours'included ioverage of local
,hours includedRoOverage of national events; and

, international affairs.

a

Section B of Figure V.10 describes the proportions of News/Public Affairs hours in var-

ious formats. The most irequent format,is the P.e'port7Discussion/Analysis series (30.3%),

followed by General_New# series '(24.0k) and InterviZw series .(20.0%). Thyse formats tend

to be relatively ine*pensive in-studio"productions. Coverage of, political. or governmen-

tal bodies,, preds conferences, speeches, and other' events re

Affairs hours, Magazine or Documentary series and special N

are formats that require more difficdlt production; ,and they

lic Affairs hours. u

Production Of News/Public Affairs hours was frequently local (20.2%)4hbwever, 3.,1Z came,

from majOr PTV producers and 22.8% came from "other:. PTV producers: Sep Figure V.I1. Dis-

tribution of the non-local hours was mainly from PBS, (71.8%of all News/Public Affairs).

'See Figpre V.12 Region?' networks accounted, for 4.8% of the differences:* No(theastern",,

broadcasters got 9.1% of is type of programMing'fromregional and dntrastate sources.

Awesent 7.4% of News/Public .

s / Public Affairs reports
repregent 14.3% of News/Pub- )

..

More thanehalf of all News/Public Affairs hours were transmitted directfrom.interconnect
r

See Figure V.13. (The'propor, tion was 60.6% in the Northeastern states.). Local facili'ti'es,

inducting 12 3% live or remote, provided more materia-; tape from interconnect and bicycles

j accounted for 14.1% of News/Public Affairs hours.

.
. V r

.

.

% .

' Broadcasts of material produced in color accounted 44:7.5%of all News/Public Affairs

Programming,. not a signifitant difference'fromthe average for all IkeraI and News hours.

News/Public Affairs prograMs were least likely to be repeated: '84.2% of all News/Publi.

,Affairg, hours were on the air tor-the-first time; only hadhad been aired earlier in the .

same dayiand 11:3%.were bepeats from earlier in the week. The major role Of News/Public

Affairs progrbi s Along all local material is consfdered,ir'l Chapter'VII.

i
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Ficuitt V.8 'AVERAGE ANNUAL NEWS/PUBLIC AFFAIRS HOURS BY
BROADCASTER, CATEGORY

, .

*, (1)_HOS PER BROADCAST
4 't..... * . , 603.5 ...- ,

514 9 528 1
- 563.1 ;

528 5 ,

0.

(II) AS PERCENT OF TOTAL HOIJRS 1.

13.2
12.1 12.3 11 9

'411.0

590.4 5690
523. 529.6

4 5 1 . 2

BUDGET CATEGORY

NE

12.3 124

3

11

0 NE C

REGIONAL CATEGORY

Q 504.0 489,1 557 4 " "*.. 10.$

COM ,ST LSC

.599 1 590.5

473 1.

.\\t'
57,6'4 551 2

UNIV COM

CLASS

594,9
12.1

4

ti

S

122

4

12.3

`'126

. ST , . ,LSC

128135

UNIV-

b.

I

114 11'0. '11.4

3. 4 5 6

4 1.0;k)
79

I

3 4 5 6 ,1 2

POPULATION SERVED .
4 I. k

BUDGET CATEGORY REGIONAL GATEGORY CLASS " POPULATIPN SAVED
, - . t. #

.

1 = UNDER $300,000 , NE.i= NORTHEAST ,. COM ..t'- .COMMiNITY - 1 = UNDrR150,000
. ..2 = $-300,009,-749,999 C = CENTRAL ST -5. STATE" 2' = 150,000 - 349,999

3 = $750,000 - 1,179,959 t = SOUTH LSC = LOCAL SCHOOL 3 = 350",000-599,199
.4 = $1,200,000 3,999,999 W-= WEST UNIV = UNIVERSITY 4 = 600,000 7999,999
5 = $4,000,000 and.over , 0-= OUTLXING 5 = 1,00Q,000-2/000,000"

I,
. - 6 = OVER,4000,000.
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FIGURE V.10 PERCENTAGE OF NEWS /PUBLIC AFFAIRS HOURS BY
(A) SCOPE 'OF CONTENT ANDt(B) PROGRAM FORMAT,

A. SCOPE

'

. ,

3.2% LOCAL/NATIONAL/INTERNATIdNAL

B.-FORMAT

4.89/p INTERNATIONAL

'9.2% REGLQNAL/STATE

11.5 0/0 LOCAL

20.6% NATIONAL

50.7%. NATIONAL/INTERNATIONAL

1 t
1.3% PRESS SPEEC,H/CONFERENGE

1.6% OTHER EVENT

2.8% SPECIAL REPORT
3 9% OTHER ,

4 5% GOVERNMENT AT WORK

(

11.5% MAGAZINE /DOCUMENTARY

20.0%INTERVIEW

24.0% GENERA

30.3% QLSCUSSION SERIES

.
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FIGURE V.10 PERCENTAGE OF NEWS /PUBLIC AFFAIRS HOURS BY

.
(A) SCOPE 'OF CONTENT ANDt(B) PROGRAM FORMAT,

A. SCOPE , . .

,3.2% LOCAL/NATIONAL/ INTERNATICiNAL

4.8c/p INTERNATIONAL

'9.2% REGIONAL/STATE

,....,....-----11.5% LOCAL

*

.......

B. -FORMAT

*

0 .1.

20:6% NATIONAL
. /

..

50.7%. NATIONAL/INTERNATIONAL

1.3% PRESS SPEECH /CONFERENCE

1.6% OTHER EVENT

2.8% SPECIAL REPORT
3.9% OTHER , .

4 5% GOVERNMENT AT WORK

11.5% MAGAZINE/DOCUMENTARY
.

.

_..- 20.0%INTERVIEW

i

24.0%

30.3% DISCUSSION SERIES

- .
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. I

1

AI



FIGURE V.11 PERCENTAGE OF NEWS iPU.BLIC AFFAIRS HOURS BY

PRODUCER

A. PRODUCER #,A1
39.1% MAJOR P4BLIC TELEVISION ORGANIZATIONS

1.3% INDEPENDENT

2 1% OTHER

14.3% COMMrRCIAL

20 2% LOCAL

22.8% OTHER PlittBLIC TELEVISION ORGANIZATIONS

FIGURE V.12' .PERCENTAGE-OF NEWS/PUBLIC AFFAIRS HOURS BY`

DISTRIBUTION

B. DISTRIBUTOR

j.

0 8% EXCHANGE WITH OTHER PUBLIC TELEVISION

ORGANIZATIONS

2 6(0 OTHER

4.8% REGIONAL NETWORK

20 0 °h LOCAL

-7

71.8% PUBLIC BROADCASTING SERVICE

EI2



a

?"

0106RE V.13 PERCENTAGE OF NEWS/PUBLIOAFFAIRS HOURS BY
-METHOD nr TRAVSWISSION.

1.1% OTHER

2.7% LOCAL-REMOTE

5.6% BICYCLED TAPE

---7-8.5% LOCAL-TAPE

9 5% LOCAL-LIVE

...;,20 3% TAPED FROM INTERCONNECT

.

4.

52.1% DIRECT FROM INTERCONNECT

*--. '83
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CHAPTEWVI

SPECIAL OR TARGET AUDIENCE PROGRAMS

At analysis of programming for special or target audiences is a matter of central ppor-
tahce for public television; yet, bit is one of the most difficult areas in which to obtain

valid and useful data. What is a "target" or "special" adV.ence? When is a program
"intended" for a particular group? Some target groups easily described are: women, ethnic
minorities, the elderly, people with impaired hearing.' There is Usually a consensus about
whether br not a program is mainly fOr one of these groups. But are Wall Street investors
a target group, or hunters, or cooks, orloVevs of Shakespeare?, ".Black Perspective on the
News" is clearly a program for the black community, but is "The_. French Chef" for women?
The survey design allowed most nationally distributed programs to be pre-coded. HoWever,

there was ii.o controlpn the way in which respondents classified local programs or acquisi-
tiOns. Thus,, the survey results reflect a composite of the opinions of respondents.._

ft

The average annual totals of "target or special" programming per broadcaster.were 294
hourt,and 573 programs in 1976. This represented 9.6% of hours and 12.6% of tho program
in the "General_ and News" category and 6.5% of-all hourd- and 7.5% of all- programs: Theo.

average length'of.4 program for "targ4t or special" audiences was 51.4 minutes. The

amount of "target or specisal" programming was up from 1974 average, but the proportion of
thts programming comparedto "General and News" and alI'programming was down.

Figure VI.1 describes the distribution of special and target pfogramming'by broadcaster
category. It seems that broadcasters 'with the largest budgets,,those in Western states,
,university, licensees, and those serving the largest populations provided the most material

for-target groups. noWevef, there are no pronounced patterns. With the ekception of the.
budget.broadcastert, a very similar amount of target-material is provided by

broa asters in all other' budget categories' (338' hours per year for the largest budgets
and between 283 and 298 hours for all others). A very similar ppenomenon exists for

categories of "population served": those broadcasters serving the largest populations

average 346 hours per year while all other "population served" categories range froth

about 270 hours to'320 hours:

. /

4 Eight specifiq national series had a major impact on the total amount of material intended

for t audienceS. Of 46.0 hours intended for women, 25:0 hourS per broadcaster re-

prepe ed the series "Woman." Two programs -- "Black Journal"'and "_Black Perspective on

the' --° accounted for 29.2 hours of a total of 44.1 hours intended for black viewers.
"Vi1 legre" and ."Carrascolendas" " programs aimed at children in the Hispanic commu-

nity were responsible for 64.5 hours ot 73.7 hours for HispAnic viewers. (In addition,

there were 8.9 hours of."Villa Alegre" used as IT4''vhich may be added to the above-figure
ekto arrive at a total amount a ogromming that could be used, though not necessarily,
"intended for" Hispanic viewers .) The Captioned delay of "AEC News" included 53.7 hours

of 60.3 hours per broadcaster intended:for people with impaired hearing,' "IMages of

Aging" and "Gettin' On" to4aher accounted for 15.7 hours of the 21.8 hours per broad-
cater intended for elderly persons. See Figure VI.2.

PBS distributed 80..0% of the target or special audience hour transmitted in 1976. (See

\. Figure N)./I.3) Material from the. broadcasters' own facilities accounted for 11.7% of all

"target audience hours.

The programs for special ,-and target audlencer were concentrated in a few program types.

Starti'sg with the highest frequency: News/Public Affairs represented 17.9% of all target

audiene hours (the influence of "ABC Captioned News");-children's general programs com-
posed I5.1%- (the influence of "Villa Alegre" %nd "Carrascolendas"), the broader categories

mo 85.1 1
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FIGURE VI.2 AVERAGE ANN L HOURS PER BROADCASTER BY SPECIAL OR

TARGET AUDIENCE INCL DING SPECIFIC NATIONAL PROGRAMS
/

25,1%HISPANIC '

HEARING
IMPAIRED

WOMAN

BLACK

OTHER
frs
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LOW ECONOMIC
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OTHER
ET.F.IN IC

EDUCATIONALLY
DEPRIVED

k

AL,

VILLA ALE E 12.3%
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WOMN
ALIVE 1 6%,

APTIONED NEWS 18 2%

BLACK
JOURNAL 240%

BLACK PERSPECTIVE 7 9%

IMAGES OF
AGING 2.7%
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89%

7 5i,
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FIGURE VI.3 PERCENTAGE OF SPECIAL AND TARGET AUDIENCE HOURS
BY DISTRIBUTION

.

,

3 3/0 REGIONAL NETWORK

5.6% OTHER

11.7% LOCAL

80 0% RUBLIC BROADCASTING ge'

SERVICE
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of Information /skills held 36.0% and cultural programs accounted eor.31.5% (Presumably,

the skills p &rt of the information /skills type inclided much of the material aimed at
ficIther" target groups such as sportsmen, cooks, etc.)

As Table VI. indicates, special and target audience prograns are most heAvilf cpncen-

trated in the hours between School and prime time. However, this type of,program consists
o4f the highest proportion of programming after prime time where they account for 21.2%'

of all late night hours. Target and O'b-t.ialoprogramming accounts for 10.5% of all local

hours and 13.7% of all local programs.

TABLE VI.1

1. Special and Target Audience Hours.and Programs
Per Broadcaster Within Different' Programming. Blocs

-

HOURS

Bloc
Annual
Average -

% of

Total ,

Anqual
Zv'erage

All Programming 294.3 6.5 573.0

General + News 294.3 9.6 573.0

Between School and
Prime Time 98.6 11.8 195.6

68.9 21.2 138.7

Local rogramming 31.2 10.5, 66.6

S.

I 1 . , -

89

'.

.e,

1

PROGRAMS

/. % of

Total

7:5

112.6

13,2

.30.1

13.7
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,CHaPTER VII

LOCAL PROGRAMMING

41"

It'has already been mentioned that produCtion from "our facilities" and distribution
attributed to aprogram from our facilities_ were not necessarily identical. Producing
stations properly labeled national programs as being produced by their facilities and
distributed by PBS. By contrast, members of a "Consortium" may have had a tape of a
program they produced and may have indie3.teed that distribution was "program from our .

facilities." In order to identify strictly "local" programming, the computer coded pro-t,
grams that were produced, at the broadcasters' facilities and also in distribution from
local facilities. The results indicated an annual average of 430.4 hours of strictly
local programming -- 9.5% of all broadcasting. This covered 839.5 programs per broad-
vaster -- 11.0% of arl programs. (These data do not reflect amounts of local production
per year. Local programs tend to be. repeated, and these data count the number of hours
or programs-on the air.) The length of the average local program was 51.3 minutes. -the

ptoportion of both local houft and local programs decreased from 1974. .However, the

gross number increased slightly while the number of programs declined. In the case of
local programming, patterns bybroadcaster category of annual average hours are the same
as patterns of percentages. (See Figure VII.1) Broadcasters in the highest budget-cat-
egory aired'almost eighty percent more localmaterial as broadcasters in the lowest
budget category. Local programming ranged from-7.1%'of all air time in the lowest cate-

gory to 12.4% of all air time for broadca#ers with the highest budgets. The relation-
ship between budget category and the amount of local programming while strange, is less
than it was in 1974.

There was considerable varOtion by region
the most local programming, with broadcast
second place. However, this pattern cha

f the country; Southern broadcasters (Altered

s in the northeastern states well behind in
es when local ITV proggamming is accounted for.

Table 111.8 presents average annual hours of local ITV programming by region. This

allows the folrowing computation:

_REGION

LOCAL

ITV HOURS

LOCAL PROGRAMMING HOURS

% TTy HOURS
WHICH ARE
LOCAL

Northeast 68.4 18.2%

South 289.8 46.1%
Central 80.9 25.3%

West 94.6 26.0%

Outlying 47.3 13.5%

LOCAL
% of Gen + 5

WHICH ARE
TOTAL'

GEN & NEWS

% OF TOTAL
WHICH IS

LOCAL LOCAL HOURS LOCAL._

307.4 9.5% 375.8 7.9%
p38.5 11.3% 628.3 13.6%
39.6- 7.7% 320.5' 7.0%

269.1 8.8% 363.7 8.6%

302.0 12.8% 349.3 11.0%

The pattern for local non-ITV (i.., "General + News") programming is different from the
ITV pattern and the overall pattern. Southerh, northe rn and outlying broadcasters

lir
aired more local general programming; while only south e roadcast,er aired more local

ITV material than other groups.

91



FIGURE Viii LOCAL PROGRAMMING HOURS BY BROADCASTER .CATEGORY

(I) HOURS PER BROADCAST
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UNIV = UNIVERSITY 4 = 600,000 - 999 ',999

5 = 1,000,000-2,000,000
6 = OVER 2,000,000



.
A

. - a
An eiaminatif of the same phenomenon by class indicates:

. A

LOCAL
% ITV HOURS

LOCAL
% GEN & NEWS

TOTAL,
% OF TOTAL

WHICH ARE . WHICH ARE WHICH IS
t CLASS ITV HOURS LOCAL GEN + NEWS LOCAL LocAemouRs LOCAL

State Network270.3 44.8% 333.4 11.7% 603.7 12.0%

University 71.9 20.6% . 276.2 8.7% 348.1 8.1%

Co ty 24.6% 272.5 8.4% 361.5 7.6%

Sc Board 242:5 50.3% 239.0 4 9.1%. 481.5 12.1%

State systems aired the most local programming; followed by local school board licensees
',,, with university, and community broadcasters far. behind. State systems had the most fbcal
-,;,.

.

4T,TV ana,"d eral'+ News" local prograMming. Local school board broadcasters-had less
"General + ews" than university and community broadcasters, but they had almost three
times as M st local ITV programs. .

.--''

- -

Populati !categOrieshow weaker trends for ITV, general, and total local programming.
Annual eragOs and4eicentagesgenerally increase with some fluctuation from broadcasters
'serving/smaller communities to broadcasters serving larger communities. It is' noteworthy

that "Overlappee,broadcasters (not pictured in Figur6,VII.1) averaged more hours (561.01
...

of lodal'programming than any other population'eategory, although almost half of this was
ITV,,and the remaining'ldcal general programming was roughly at the average for all broad-

f-dastkrs. Multiple market broadcasters aired almost as many locally produced hours (521.4)
as broadcasters serving the largest single - community markets. Their local ITV programming

was also very high (see Table III.8). 1

. At
,

Asshown in Table VII.1, 24.8% of all local programming flours (106.7 hodrs) was News/Public
,Affairs; 30.0% (129:3 hours) was ITV; and the remaining 45.2 %.(301.1 hours) consisted of

. various types of general material.

Local News/Public Affairs was primarilyrimarily general new(casts '(29.1%) followed ty coverage

of governments at work N.2%), interviews (13.7%), aild magazine formats (11.1%)(

FORMAT, OF LOCAL NEWS/PUBLIC AFFAIRS MATERIAL

'.- . P -.

HOURS

% OF.LOCAL
NEWS/PUBLIC AFFAIRS

. ..'

General Newscasts 31.1 29.1%

Government at Work 19.4 18.2%

Interview 13.7%

Magazine' 11.9 11.2%

Discussion 9.0 8.4%

Other. 20.7 19.4%

After NewS/Public Af s, General Information, (54.4 hours, 12.6%) was the'next _highest

individual category. In S over two-thirds of local programming was News/Public Affairs,

General Information, and ITV; and an additional 6.5% was station promotdon/auction. The

remaining- 112 hours was divided among a great many program types. 1,

Figure VII.2 describes the division of local programming by.method of transmission.

Videotape was the dominant method-of transmission (66.7%).' However, live broadcasting
%12384 and the use of remote units 15.90 were also frequent.

.93.
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TABLE,VII.1

Average Annual Hours and Percent of Locaj ProgrammingTer Broadcaster by Program Type

' General

News/Public Iffai.r.s

History/Biography
General

.
Information

Science
Skills
Children's
Culture/Art/Reviews
Music/Dance/Performance
Drama
Film
CortiedY

Variety
Sports
Station Promotion/Auction
Other 4

. ITV

Basic Education
Reading /Writi

Literature /Humanities
ForeigliFanguage )

Math '

Science
Social Science

History
Music/Art/Theater
Home Economics
Health/PE/Safety
Environment
Teacher TrAining
Professional Training

Vocational
Other

Hours Percent

1-

.106.7 24..8

7.4 1.7

54.4 12.6

1

0.9 0.2

19.4 4.5

7.7 1.8

10.3 2.4

21,4 5.0

1.9 0.4

1.1 0.3

0.1 '0

7.2 1.7

13.4 3.1

28.0 `6.5

11.3 2.6

0

6.4 1.5

8.8 2.0

10.4 2.4

4.2 1.0

7.7 1.8
4

15.7 $'3.6

13.5 3.1

6.4 1.5

25.9 6.0

1.8 0.4

5.1 1.2

1.7 0.4

7.9 1.8

4.4 1.0

3,1- 0.7
I-

6,3. 1.5

4

1 1 .
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.FIGURE Vll.i PERCENTAGE OF LOCAL PROGRAMMING HOURS.BY METHOD
r.

*

OF -TRANSMISSION

4-.0%40THER

5:9% REMOTE

4

23 4.% LIVE

66 7% TAPEQ

4.

t

1

I_

More than half 08.4%) of local News/Public Affairs *prOgramMing Covered only the loCal.
, '-

community; afother /4.9% was state or regional in scope and 16.7% was broad in scope --
covering local, national, and international affairg. The format of local,News/pUblic
Affairs programming-varied widely. When Part 4 of Figure VII.3 is compared to Part B
of Figure V.10,there is'a comparisionoflocal News/Public Affairs formats with all ,

4100"
News/POblid Affairs.formats,,,,.Local Ne g lic Affairs,programming_was more likely ..Eo...
'bel generals news prograM (30.0,), more ;kely to be a magazine or documentary, series
(11.8%), more likely to be coverage of a political or governmental body at work (19.2%),
less likely to.be a report/ditcusikion/analysis series (8.9%), and less likely aily---
coverage of a prss conference or speech or other event (2.3%).

..-

The proportions 'of local ITV programming by different formats is displapeil .1.11 Figure
VII.4. When compared with Figure 111.4, it reveals differences between local ITV for-
mats and the formats usedin all ITV*programming. Local-formats were more likely to be
bemonstration (40.2%), Lecture/Monologue (19.0%), Discussion (9.3%), or Interview (9.3%)
than the overall,proportions for all agv. Local formats were less likely to be Dramatiza-
tion(13.1%), Narrated GraphiCI (10.2 %), Doowentary (9.:3%), Actuality (2,6%), or
Animation (1.6 %) than the 'proportions of these formats'for all ITV progzams. *
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FIGURE VII.3- PERCENTAGE OF LOCAL NEWS/PUBLIC AFFAIRS PROGRAMMING
HOURS BY (A): SCOPE, AND (B) FORMAT

A. SCOR

4

B. FORMAT

0 2% NATIONALAN-4RNATIONAL
0 5% INTERNATIONAL

1 4% NATIONAL

14.6% LOCAL/NATIONAL /INTERNATIONAL

24 9% REGIONAL

58.4% LOCAL

30 8% GENERAL

0.2% OTHER EVENT

2.1% SPEECH/PRESS CONFERENCE
3,8% SPECIAL REPO

vs,

8.7% OTHER

8.9% DISCUSSION SERIES

11.8% MAGAZINE/DOCUMENTARY

E INTERVIEW.
. -

19 2% GQVERNMENT NTVVORK

rt
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.0' DEMONSTRATION

LEC14U

FIGURE VII.4 LOCAL ITV PROGRAMS BY FORMAT'

DRAMATIZATION

SYMBOLS

ftsITERVIW,

DISCUSSI9N

102%

9.3%

9 3%

DOCUMEN-TARY 9.3%

ACTUALITY

ANIMATION

.

2 6%

13.1%

'TOTAL IS GREATER THAN 100% BECAUSE ONE OR
TWO RESPONSES WERE ALLOWED APROGRAM WITH ---

1 60/0 SEVERAL FORMATS IS COUNTED HERE IN EACH FORM
INDICATED BY THE RESPONDENTS

4

1
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APTER VIII
0

PBS AND PRIME-TIME PROGRAIVING

ame.

PBS

the Public BrOadcasting Service'distributed 69.3% of all'broadcast hours in 1976. This

amounted to an annual average of 3,101 hours of PBS material per broadcaster. (Tables

11.7 and 11.8 give details.by broadcaster category.) (The number of hours from PBS in-
creased sharply (28.9%) from 1974. The surtey allowed an examination of several aspects
of the programing taken from PBS.

k

Use of PBS material varied by time of year:

PBS MATERIAL BY TIME OF YEAR

Avg hrs/Week % of Total Hours

Janua'ry 1 to June 5

June 6-to SeptembeE 17
September 18 to December 30.

59.9

59.1

60.0

65.9%
77.3

'687.7

The average weAly hours of P material remain constant over the year; but the higher
proportion,of hourstfrom PBS in the summer reflects shorter total schedules due to'cur-

tailed ITV hourS. /

To briefly summarize the use of PBS hours by time of day: 4.4% was broadcast before

scht0. }lours, 25.1% was broadcast during school hours (and early weekend daytime) *,
31.8% was bro4Ocast after school hours, 31.0% was broadcait in prime time, and 7.7% w s

broadcast after prime time. From another perspective, pps supplied 71.1% of all before

school holae, 53.8% of all during school (and weekend daytime) hours, 77.1% of all after,
school hours, 78.0% of all prime time hours, and 74.1% of '?All hours after prime time.

PBS DISTRIBUTED HOURS BY TIME OF DAY

PBS Hours in Daypart as PBS Hours in Daypart as

% Of-Total PB$ Hours % of Total Hours in Daypart

Pre -.9 a.m. (pre-school) 4.4%

2 a.m. - 3 p.m. (school hours) 25.1

3 p.m. - prime time (after school) W 1.8'

Prime time '31.0

Late night 7.7

71:1%
53.8

77.1
78.0

74.1

Figure depicts the methods of transmission laud in broadcasting hours of material

,Aistributedby PBS. Direct interconnection accounted for the major proportion (59.7 %)

0 ofPBS-distributed hours. However,.32.5% of all hours were taped from idterconnectidn'foro'

later use. This percentage produces an annual:averagegof 1000.6 hours per broadcaster, or

a total of 152,091 .(1000.6 x 152) broadcaster hours of'tape-delayed programMing. -/

*PBS does not offer a feed for44two hours during school hours due to station access time.
\ 12.3
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Figure VIII.2 shows the production sdurces'of program hours distributed by PBS. PTV sta-

tions produced 57.6%,of the hours dist ?ibuted by the national PTV service. More than a

quarter of all PBS hours (27.1%) were produced by the Children's Television Workshop.
Foreign productions or international co-productions accounted for 8.4% of all hours.

Sixteen series distribbted by PBS accounted fox nearly 40% of all public television air
time and 35% of all progAMs. (This was 56:% of all PBS-distributed hours and 60.2% of

all PBS distributed program.) In order of frequency, they were:

PROGRAM TITLES

TITLE % OF ALL HOURS % OF ALL PROGRAMS

Sesame Street .12.4% 7.4%

Electric Company 5.4 6.4

Mr., Rogers L' 4.3 5.1

Masterpiece Theater 2.3 1.4

alas, Yoga and You 2.0 2.4

Zoom - 2.0 2.4

Noya 1.7 1.0

MacNeil (McNeil/Lehrer) 1.5 1.8

ABC Captioned News 1.2 1.4

Janus Films
4

1.1 0.4

Adams Chronicles 1.1 0.7

Villa Alegre 1.0 1.2

Consumer Survival -Kit 0.9` 1.0

-Firing Line 0.8 0.5'

Wall Street Wee} 0.8 1.0

Washington Week In Review 0.8 0.9

TOTAL 39.3% 35.0%

ak

Many-of these programs were funded through the SPC (Station Program Cooperative.).

Approximately 1,700 hours of programs, purchased through the SPC we e aired per broadcas-

ter in/1976. The SPC purchases, therefore; represented approximately 55.0% of the hours

distritouted by PBS and 37.5% of all hours.

*It is clear that children's programming is a,major portion of PBS-distributed material.

Inded,Table VIII.1 indicates that..38.1A of all, PBS hours were childrdn's programming

(41.3% of piograms.were in this category). By comparisian, there were no program types

of even'similar proportions of PBS-distributed 'material. TM right-hand columns of

'Table VIII.1 change, the basis of analysis to PBS-distrihdied material that was broadcast

in prime time. (As noted above, this was 31% ofall PBS -hours and covered 1-815 of all

prime-time material.) Prime-time material from PBS included 18.8% News/Public Affairs

hours (25.2% of News/Public affairs Programs), 21":6% Music/Dance/Performance hours (16.6%

programs), 19.7% drama hours (14.4% drama programs), 10.9% History/Biography hours (11.1% '

programs), and 9.4% generk information (13.3% programs).

Details of other-program types are presentedin Table VIII.1.
..../

, .

The point is that theqistribution .of PBS programming differed by time period. In the- 4

e- hours, when the greatest number of. American adults watch television, the single

most requent type of programming distributed from PBS was Music/Dance/Performance. This '!

was followed by Drama, News/Public Affairs, and to a lesser degree, History/Biography and.

General Information.

,120
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FIGURE VI11.2 PE ENTAGE OF PBS-DISTRIBUTED HOURS BY PRODUCER
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TABLE VIII.1

Percentdge of PBS-Distributed Hours and Program8

by Program Typeq A11 Programs andgPrime -Time

Me-

News/Public Affairs

History/Biography

General Information

ALL PROGRAMS
.

HoUrs

PRIME-TIME
.

Hqurs Programs Programs

. 13.0

5.9

6.1

15.7

5.3

7.5

18.8

10.0

9.4

25.2

11.1

13.3
k

Science. - 3.0 2.2 5.9 5.1

e

Skills/How to 6.2 8.9 1.6 2.7

Childrents 38.1 41.3 0.7 1.1

Culture/Art/Reviews 2.7 3.2 3.0 4.3

Music/Dabce/Peformance 10.4 6.9 21.6 16.6

0

Drama 8.5 5.5 19.7 14.4

FilF 2.4 1.1 3.9 1116 2.0

Comedy, 0.4 0.4 0.6 0.8

Variety 0.2 0.2 0.4 0.4

Sports, 2.5 . 1.1 *3.0 2.0

Other' 0.6 0.8 0.7 1.0'

12,
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FIGURE VIII.3 PERCENTAGE OF PRIME-TIME HOURS BY PROGRAM TYPE

PRIME,TIME.

20.6% N ,,WSLPUBLIC AFFAIRS

3.0% CULTURE/ART/REVIEWS

3.0% SPORTS

4.5% FILM

4.7% SCIENCY

6.9% OTHER

9.8%.HISTORY/BIOGRAPHY

10.5% GENERAL INFORMATION

17.9% DRAMA

18.6% MUSIC/DANCE PiRFORMANCE

Prime-time programming comprised an annual 'average of 1,245 hours and 1,476 programs per

broadcaster in 1976. These figures represent 27.4% of all hours and 19.4% of all programs

respectively and are lower than the prime-time proportions frOm 1974.

The division of all'prime-Itime material by program type is presented in Figure VIII.3 and
Table VIII.2,0dritpcludes material from...both PBS and other Sources.). When all of prime-

time materi is'coliiared to PBS prime-time material, it is found that there is a'slight

increase in!the proportion of News/Public Affairs hours. A slightly higher proportion of

overall airlti is devoted to General Information programming; and a lower proportion is

devoted to 9r a, Music and Dance, and Culture/Art Reviews.

The reason for the difference is claritfied by the data from:rigure VIII.41 A large part

of the prime-time hours that do not come from PBS are from broadcasters' own local facili-

ties. It has already been noted Lthat local material tends to be News /Public Affairs or
General Information far more frequently than it is Cultural material. ,(See Table VIII.2)

As a result; broadcasters are relatively dependent on PBS for Drama, Music, Dance and other

Cultural fare.

12 u
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TABLE VIII.2

Percentage of Prime -Time Hour' and Programs by Program Type

Tee

News/Public Affairs

History/Biography

General Informatioh

Science

Skills

Children's

Culture /Art /Reviews

Music/Dance/Performance

Drama

Film

Com

Variety

Sports

Percent-Hours

20.6

9.8

10.5

4.7

1.9

0.6

3.0

18.9

17.9

4.5

1.4

0.8

,3.0

Station Promotion/Auction 1.0

Other/

I

1

12"
_'1o5

Percent-Programs

26.6

9.9

14.3.

,2

3.1

1.0

4.1

14.7

13.1:

2.2

2.0

0.8

2.2

0.5

1.2 1.3

.1



ftGURE VM.4 LOCAL AND PBS PROGRAMMING AS PERCENTAGE OF
PRIME-TIME HOURS
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TEN SCHEDULES

r

APPENDZX I

'SECONDARY SCHEDULES

or,

Ten PTV broadcasters control'the schedules of additional stations serving their communities.
These 'secondary" schedules have nbt been included in the basic data described in this
report. They are briefly examined in this appendix.

Community Broadcaster Secondary Broadcastdr

-
Miathi, Florida

Boston, Massachusetts

St: Paul, nnetota

Oklahoma City, eklihoma

Pittsburgh, Pennsylvania

Richmond, Virginia

Milwaukee, Wisconsin

WPBT/WTHS, channel
2 (County Schools) .

WGBH, Channel 2

KTCA, Channel 2

KETA, Channel 13

WQED, Channel 13

WCVE,-Channel 23

WMVS, Channel 10

WLRN, Chatmel 17

WGBX, Channel
4-7*,$.1

KTCI, Channel 17 "

KOKH, Channel 25f

WQEX, Channel 16

WCVW, Channel 57

,WMVT, Channel 36

Several points should be made about the secgary broadcasters. They all operate on UHF
channels, while all but one of their licensees also operate VHF transmitters in the sane
communities. Thereare three other po
WUHy,.Philadelphia; and WXXW, Chicago
Finally, several communities (e.g., Ne
PTV schedule generated by different
sampled and included in the analysis of 152 broadcasters. The definition of a secondary
broadcaster applies where a single organization is responsible for.two schedules in a

tial "secondary broadcasters: KQEC, San Francisco,
ut these,stations were not in operation in 1976.
York City and Los Angeles) contain more than,one

icensees. In these cases, each schedule has been

single community.

The sample of secondary schedules was small, and the Schedules did not define a single
pattern. Thus, it may be.best to start with a brief description of each.

WUHY, Philadelphia, was not on the air in 1976.

KQEC, San Francisco, was not:oh the air in 1976.

WXXW, Chicago, was not on the.air in 197E.

WQEX, Pittsburgh, transmitted an abbreviated normal schedule (but
was dark on Sunday),

WCVW, Richmond, transmitted an ITV schedule but was off the air summer t
and weekends.

1071 .
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KOKH, Oklahoma City, transmitted a full Schedule, but was off the
air in the summer and on weekends and holidays. ,(KOKH provided ITV

service to KgTA, and Was therefore defined as a Secondary schedfife
in Oklahoma City,)

WMVT, Milwaukee, transmitted a full schedule all year.

KTCI, St. Paul, transmitted a full schedule all year, but was off the
air on weekends.

WG X, Boston, transmitted an afternoon and evening schedule over the

ent e year.

WLRN, Miami, transmitted a fun: schedule over the eeiire year, but was

off the air on two of the sample dates. OCEAN provided ITV service

on WI'HS, channel 2 in Miami, and was therefore defined as a secondary
schedule.)

Had samples of these schedules been included in the ovefll analysis there would have been
unforturlte blades in both the annual averages reported and the proportions of various

programmang phenomena reported. Instead, the results of 32 sample broadcaster-days can

be described. They included 348 programs and 186.4 hours of programming.

- 6

Twenty-four of the thirty-tWo sample days during which secondary broadcasters opeflted were

days when school was in session; eight were days when s'ehoop, was not in session.

Distribution of hours of air time was as follows:

. ,.

Before schbol hours 1.0%*

'4\

\ During school hours 20.5%

After school hours 30.8%

Prime time . 39.9%

After prime time 7.8%

The proportion of hours from producers was:

Other PTV organization 25,4%

`From "our own'facilities" 24,3%

Major PTV organization 19.5%

Independent or ITV prodpcer 14.1%

CTif 0 5.4
Commercial 4,3%

Consortia 1.0%,

All others 2,3*

These proportions are in marked contrast with,the overall figures fibrthe 152 broadcasters

in the siarve,,. Local production is far more-frequently,played on secondary schedules,
and programning*from CTW is'far less frequent, while programming from both major and other

PTV organizations was slightly less frequent. (Comparisons may be made with Figure 11.6.)

13 r.;
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The proportion of hours by distribution source was:'

PBS 39.5%

Our own facilities 22.1%
Regional network - 15.3%

Other instructional
supplier 9.1%

All other's 14.0%

-Again the proportions differ from the overall patterns shown in Figure 11.7. Local
material and material from ITV suppliers was far more frequent in,secondary,schedulesi
material from PBS was far less frequent. This is an indication that the, availability
of a secondary channel allows broadcasters to be more independent of the national system,
although they did boadcast a higher proportion of regionally interconnected hours.

The proportion of hours by program type was:

Information/Skills 31.5%
ITV ' 21.2%
News/Public Affairs 16.6% -
Cultural 14.9%
Children's 6.0%
"Sesame Street"/"The Electric

Company" r 4.6%

Other 5.3%

46,Comparison with the data-in-Figiire II.10 indicates, that the'secondary schedules included
41"d higher proportion of ItV material, and a much lower proportion of air time devoted
to "Sesame Street" and "The Electric Company." There were higher prOportions of
News/Public Affairs and Information/Skills,:51 lower proportions of children's general
material and cultural material."

The sample size was too small to generate useful data on variables such as ITV grade level

pr format, News /Public Affairs scope or format, or differences by broadcaster category:
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APPENDIX If

COMPUTATIOW4 STANDARD ER AR

.1*

4-

The sample design of thliourvey was not a simple random sample. Programs were clusttra4---
in the sense that all programs for a single broadcaster -daywere taken together. bays
were stratified'over seven segments of the year and the sample wads stratified to include 4----\
a sample of seven dates for Bach broadcaster. A simple random sample would have randomly
chosen individual programs, from among nearly one milli programs transmitted by all the
broadcasters. , 4 lr*

1 - ... .
, \

Since the sample was not a simple random sample, it was impropet .c) compute variance for
a given proportion by the formula V=pg/n. The appropriate formula for comlutation of
variance was desigyed for this project by Dr, David Brillinger, of the Department of
Statistics, University of California at Berkeley. (For the piecise technique_ used in
estimating variance, see Public Television Program Content: 1974, p, 139.)

The formula required An extensive amount ot data processing for any given propertio;t.
Thus, according to a,plan approved by the National Center for EducatiRn Statistics,'a
variable knows as DESIGN EFFECT was computed,for proportions'of prograbs at each alternative
'!.thin three variables in the survey. Design -Effect of variance (DEFFv) is the variance 4

computed by the appropriate formula divided by pg/n edtimition of variance for the same
proportion. (See discussion in Kish, Survey Sampling, Wiley, 1965.) The design effect
.of the standard error (DEFFse) is simply the square root of DEFFv, just as standard error
is the Square root of variance. - ,

I , !,
.

:

,

44
, .

The design effect on the standard error was computed ;for each variable. These, werewere
then averaged (See Public Television Program Cpntent:, 1974, p. 135-136 ) and 1.37 wee taken.
to be the design effect on the - standard error, and was used in the computation'of, Appendix
Table LI,B. Values".i.n the table are-derivtd from,square root of pg/n estimates of standard-

error for a given sample size, with those values multiplied by 1.37 obtained design effect.

1 I.
Determining standard Errors For this Survey :(V.

.
t_ -

...

,
.1,

iThetable of contorts for tables a;d figures in the beginning of this,report includes a

column of index letteiS for determining standard errors,,There'are two-steps necegifty

to calculate standard errors. To find standard error,tdi a Iiiven proportion in,a_, .. ,

given table or figure, first find the r representing the 'broadcaster - Category pertaining

to the proportion of interest in Appendix Table II.A and the columnlihose letter corresponds

to the standard error index .Letter listed for the.tab,l.e or figure in the tale of contents.

The-cell thus designated is the number` (#) of responses used im calculating the standard

error. For example, to determine the standard error of the percentage of local produced .

programs broadcast by southernbroadcasters as listed in Table II.--5, behind tihe standard

error index letter "A" beside ?able II.'5 in the table of'contents. Aen using Appendix

Table II.A, find the intersection of the row representing "South" and'the cfolumn "A". The

"6200" in the intersection represents the number ("#") of observations used to calculate.
, ,
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441°.°b
Region -

Northeast
South
Central
West
Outlying

Clast-

School Board
Community
State.

`Uniliersity

Budget
less than $300,000
$300,000 - 749,999
$750,000 - ;.,199,999

'81,200,000 - 3,999,999
more.than $4,000,000

Population Served
less than 49,999.
150,000 - 349,999

.350,040 - 599,999
600,0d0 - 999,999
1,000,000 - 2,000,000
more than 7,000,000
Overplapped

multiple.

19.1./ 1

APPENDIX TABLE II.A

°"A` B

,
21,800 6,300

J

k 4,800 1,400

6,200 2,200
6,000 1,700
4,000 900

.

700 100

2;200 700

8,500 2,500

5,,pqa 1,900
6,000' 1,200

6

2,400 '500

6,200 1,600
5,500 . 1,700

. 1,500:
6,800 2T-200

300

. 0 7
1:7400

2,400 500'

21600 .600' , ,

C D 11'NIL
3,000 4 33,000.

" - 2,900

.
- 3,400
- 3,700
_ 2,700
- 500

- 1,200

'5,000

- 2,500

I
- 4,100

1,200,1

- 4,100

- (3,000,
- N

j k..- .1,000
,900

2,700 - 800 _ 1i iscio

3,300 1,100
,

1,'900

1,8003,00Q 800 4.

1,4002,300 600 '0 -

3,700 1 ,'300 db ip: 2,000

1,100A ,800 600 ,

011

I
4 4.

E ' G 1i
7 i

2,60Q 2,500 12,700 4,300

,,.

600 400

60n -1,000

800 500

500 '400
100 100

.

300 400

1,000 700

500 800

f 800 5P0t

44.

p

00 200

(---3800 500 -
i.

-

700 900
600

200 .200 -

700 -

A
Q

300 200

300 200

400
100

400
Zoo

300 30.
200

400 0 600 - --

200 300

_ c...: .
. *

.... , ..wt or t
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the standard error, Sicond, use, number ( " # ") arrived auto locate the row in

Appendix Table II.B that most closely corresponds to the v4lue trom the first step. Theh

find the column thitlmost closely corresponds to the gilia proportion. The cell which is ,

the intersection of row and column is the estimated standird,error of that proportion.

To continue with the exam le, then-numbef 6200 is closest to the seventh row ( "6200 ").

The prpportion of locally produced programming by southern broadcasters*(17.00is closest -

to the fifth column-("15% or 85%!!). The intersection of the row and column is ".63"

which is the standard error Of,the proportion of locally produced programming y southern

broadcasters.' When a proportion or a value of ,# falls between twb rows or columns,

interpolation may be used to obtain a more precise valu4. Interpolation from percentages

to total numbers of programs and hours may also be used if.tbereader wishes Ito obtain

standard errors for these totals.

APPENDIX TABLE II.B

Estimated standard error (to the nearest 100th perCentage point for 'survey. design at

Various levels of
,

"#" and various proportions)

lig 2% . 5% 10%

or or or or

15%

or

25%

or

35%

or 50%

99% 98% 95% 90% 85% 75% 65%

100 ...... 1.36 1.91 2.99 4.11 4..89 5.93 ,6.53 6.85

,200 .96 1.36 2.11 3.91 3.46 . 4.19 4.62 4.84

500 Al .86 1.34 1.84 2.19 2.65 2.92 3.06

1000 .43 ,.61 .94, 4 .1.30 1.55 1.88 2.07 2.17

2000 ^ .30 .42 .,67 .92 1.09 1.33 1.46 '1.53

.,.. 4000 .21' .30 .47 .65 .77 .94 1.03 1.08

6000 .18 .25 .39 .53 .63 ,77 .84 , .88

8000 .15 .21 .33 .46 .55 .66 .73 .77

10000 .14 .19 .29 .41 .49 .59 .65 .69

14000 .11 .16 ' .25 .35 .41 .50 .55 .57

18000 .10
41.

.14 .22 .31 .36 .44 .49 .51

22000 .09 .13 .20 .28 .33 .40 ,44 .46

,

The changes are 68 out of 100 that an estimate from this sample would differ from a
complete count (every program for every broadcaster) by less than the estimated standard

error. The chances 4,95 out of,000 that the difference would be less than twice the .
standard error and about 99 out a 200 that iirageilld be no more than 2,5 times as large.
r =

Continuing with the,example, the ".63" located in Appendix II,B indicates that the estimated
standard

error is approximately + .64 peicentage points. The prcbortion of locally pro -

'duced programs aired by. souther,, 1Jroadcasters should be interpreted-as ranging between
7 % and 1.7.63% (i.e., 17.0%,+:63)-by chance at one standard error.

%.
4
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Sample, Selection

"

APPENDIX III

METHOD AND SURVEY OPERATIONS
s".0

r purposes of this survey, each of 152 PTV broadcasteri Was surveyed on seven pre-
odesignatedidays. The sample year'- calendar 1976 - was divided into'seven segments of
52 days each: Within each Segment, each broadcaster was randomly assigned to one of the

52. Thus, the sample for each broadcaster Was spread over the entire year, and the
sample includd programming on all of the 364 days in the saltple. An additional constraint

on the sample was that the Seven .a-ays selected for each broadcaster had to represent'the

Seven days of the week (Sunday, Monday, Tuesday, etc.), although not necessarily in

order. Therefore, the tota4. sample covers.afi equal number of schedules for each week day;

e.g., there are 14 Wednesdays in ttlesample; with each broadcaster4represented one time.

The sample was generated by Computer
)
according Lo the following rules: (1) The 364 days

of the sample yea were numbered and divided into_Seven segments of 52 days.. (2) Within

the first segment each broadcaster was randomly assigned-(by a random number generator)"

one of,the 52 dates. (3) For the second sigmentof the Year, each PrOadcaSter was-Once

again randomly assigned one of the 52-dates; however,-the date was replaced.by another
random seledtion;if it fell on the same day of the week as the first sample date. (4)

Broadcaster7by-brOadCstei sample selection:Was.repeated in this fashionfor the remaining

segments-of the year. Days Of the week thathad already been chosen for a given broad-

caster were not allowed to,retur; but the sample,was otherwise random within each segment'

of the year.

In sum, the sample had the following charAtdristics:

- Each diy of the sample year was represented,Iand each had an

equal probability of being clitpen..

- The sample of each-broatqaster,was.spread over the seven segments

of the whole year'.

- Each b.joadcastet was sampled Once for-each day of the week.
1.

- There was an equal nluither'of sample dates-for each day of the week, one for

each btoadcaster.

_ Re sponse Rate
0

The original sampling universe included seven dates for each of 153 broadcasters, 1,071

'broadcaster-days. One stattonAnt off the air:during the year and was eliminated from

the sampling universe, so the final sample consisted

r

of 1,064 sample days for 152 broad-

casters% The results reported here inciude data from.,047 broadcaster-days. Thus,

-'the response rate was 98.4% cf...5he broadcaster-days in the sample.

ft
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Estimates of Annual Average

The.seven sample'days assigned to each broadcaster represented 1/52nd of the annual' schedule.
Estimated annual averages were cAlCu/ated by multiplying' occurrences in the sample by
52 and multiplying the result by a constant to account for non-response-. The annual per
broadcaster average was obtained taking the estimated annual average and dividing by
the number of bixOadCasters.. For efMmple, the total sample included 21,794 programs; by
multiplication an estimate of 1,156,264 annual programs of.7,"606 programs per broadcaster
in 1976. Estimates of variance and standard error were computed accOrding'to procedures

described in Appendix ,III. The table represented there gives the standard error-for

cvarious percentages obtained within the sample.
.

I

Survey Operations

Prior to the inception of the survey, the items to be used had been carefully determined
through consultation with various interested parties, and a thorough pre-test of the
fechniques,had been conducted. Details have been given in "Supporting Statement:
Corporation for Public Broadcasting/USOE National Center for Education Statistics'
Programming Survey" submitted to the U.S. Office of Management and Budget, and approved
in the latter part of'1975, extending until expiration on December 31, 1978.

The original list of "broadcasters" was made from CPB recOxds of qualified public tele-
visioncensees and their broadcasting configurations. Following this, discussions
with cPBstaff and a'series of telephone calls clarified the situations in Nebraska,
Miami, Oklahoma, and Sou Dakota.

1

41,

'Large 9"_x " envelopes were prepared prior to the survey. They were addressed to program

managers with labels nr'r.'-c' d'rcfr-1- r." corputerized address file. Each

contained # survey codesheet, two sheets, an instruction sheet, and a business-:;

size return envelope. Response sheets were pre-printed by'hand and with a rubbed stamp'.

to iAdicate the name of the broadcaster, the day and date which there Was to beft report,

and the code numbers for the broadcaster and the sample date. (Licensees with secondary

schedules - -given in Appendix I.-- were sent response sheets for their secondary'schedules

in)the same packet.) Such packetS were prepared for-every broadcaster -day in e

survey (i.e., there were seven for each broadcaster). They were soxted,into chr ological

order.by date to be surveyed, and placed into groups,representing each week in the survey'

period. The packets men not sealed.

In addition, name and titles.of persons responsible for ITV schedules for each of the

broadcasters were obtained from PBS records. For each date on which school might have

been in session (weekdays e uding summer and national. holidays), a cover letter dis-.
cussing the importanCe of c mplete information about 'the ITV schedule was prepared. Each

Of these letters clontained the actual data for which the broadcaster would be surveyed.

The4e envelopes were sorted by broadcasters and dated, stamped and sealed.

At approximately one-month intervals, advance schedules for the PBS/program feed were

obtained and precoded on gumme abels. At the beginning,of the year and in the fall,

two sheets of gummed labels with I programs were also precoded.

These lab's were sheets of paper strips that could be peeled from a backing paper and

fixed to- e survey response forms. They eliminated the need for respondents to apply

codeg t all but four variables (air time, method of /transmission, use of materials, and

repeat ). They were used, for 12,588 (57.7%) of the 21,833 programs reported in the

gveral survey. ac
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1'

Week-by-week, sheets of precodedArograms and cover letters were inserted in pacets,'which
were then 'sealed and stamped; and packets were mailed approximatel, one week before the
first, sample datd'ili a week-long group. Separate ITV cover letters for applicable broad-
castea were also sent. it

. :

A master schedule of survey dates and brsadcasters had been pr4ared. As responses

arrived, they were tallied against this schedule. If no response was received within

five weeks, a follow-up packet was sent. (The response rate to the first mailing was

letter than 89%.) The follow-up _packet contained all the survey materials plus a special

. follow-up cover letter (See kopendix IV). The single follow-up raised the iesponse rate

, to over 97%. Follo ng another fiVe-week period, the assistant project director either

sent out a second fol -up letter or telephoned the broadcaster based on his previous

contacts with the broadca er,. If-earlier survey dates had been late or accompanied by a
letter of comment about the survey, a personal follow-up letter was written. If there

had been no 'response at all from the brbadcaster, Itelephone call was made.
4

In the first week of February 1'977, all broadcasters who had not returned one or more

survey forms were telephoned. Most agreed to return the forms as soon as piosible. A few
indicated that the survey was to great a burden, and they were asked to send copies of

their logs for the appropria-dates. In the.end, there was some data from. all broadcasters.

e
The survey year had been divided into seven equal segments. When returns from a given seg-

ment were complete,-they were manually edited. Precoded prog am identification numbers

were added where gummed labels had not been used. Illogical coding was checked, and illegal

codes were corrected. The forms had been designed so that they could be used directly*
by keypunchers; thus, the editor had to ensure,that there were no ambiguities or illegal
codes.

Data were keypunched and verified by a ommercial service. They were then processed

through a computer editing routine that arched for logical errors (i.e., a program seeming
to'be a feature fj,1m is also coded as a news interview with an invited guest). With

.-,

21,833 cases to be, processed, the editing routine identified relatively few problems;
and almost all of these seemed to be lerical'errors-- typically keypunch column shifts.

It prored especially important to corfeet these column shifts becalise they might indicate
600 minutes of material of the 'wrong type instead of 60 minutes of the appropriate program

,
type.

_

, .

The edited data set was procested by way of standard analyses available in the Statistical

Package for the Social Sciences (SPSS). One major file for all,programs and subfiles for

ITV, News/Public Weirs, and "General + Netts" was created. A separate file for secondary

schedules was also created. The subfiles allowed processing df subsets of data,withoui. .

requiring a search through all 21,833 cases. Analyses used the frequencies and cross tabs

routines of the SPSS package. A

There was a-low percentage of missing data (less than.5%) for any given variable, although

in some cases "Don't Know" was a valid response. It was assumed thalemissing data were
didtributed in proportion to the responses given.:Alnual average hours and programs were

calculated as described in Chapter I. (There w e no missing data regarding total annual

averaged for any broadcaster category or period of the year.) In cases of cross-tabulation,

missing data increased as a function of the:tWolor-three variables used. It was assumed

thaebni-variate proportions were proper,fina-tiAls were adjusted to match marginal' values

determined by a frequency count of each variable.

The survey covered four variables about broadcasters, three variables about the date

(ithool-in-session, dayof week, and time of year), and,17 variables about programs.
All possible-cotbinitiont of two or more variables would have required an encyclopedic

compendium of data.

la s 1
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Editorial judgment was exercised by the project directot'. He chose variables and relation-

ships to be studied and called for additional computer analyses when the data indicated

new areas to be further studied. In the end the basis analysels specified by the project

propbsal were made, and many additional analyses were used.

4
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Definitions
(A) Air Time

Please,use the six code categories and do not give
actual air time by the Clock.

nil. School hours and prime time hours vary in different
communities. Consider the beginning and end of the
day according to the most frequent schedule "far
schoolS in your areav Adopt the standard commercial
TV definition of prime tune rn' your area.

Iii. When school is not in session (weekend, holiday or
vacation) use 9AM, noon, and 3 PM to distinguish
among categorlies.

iv. If a program begins in one time category and ends
in another, give only the code for the time period

in which it began.

(B),Program Title
The precoded strips inc de a special nuiber for'

cbmputer input. When you o not use the strips you
can just write in a tit -.1441,44 the code. But if
you notice a code for a program you are putting in by

hand (eg. a third run of "Sesame St.") you can help us
by writing in the code, although you do not have to.

(C) Black and White (4 Color
Programs produced isl B&W should be cOded-4, programs

produced an color should be coded 2. _ t

(D) Length

i. Round off progrAm length to nearest five minutes.
4

11. There are three columns foe a possible three-digit

I answer. Thus a two hour program would be 11:2:01
and a flifteen minute program would be /0;1;51 .

(E) Producer
.

i. If the program is on a gummed strip and you pro-
duced it, change the (5) or (6) on the strip to (1).

11. If the program is part of a seriee produced by a
consortium, use (2) even if the individual program
was produced by your station or a single eRtity.

111. Consortium production can describe both 4ultiple
sponsorship for a single production team and several
producers for a single program.

(F) Distributer

1. The response to this item should refer to the
organization that placed the program in distribu-
tion, not the producer or last link in a suppl4
Cin. A programpade by WXXX, distributed by PBS
and received by regional interconnection lines
.could be (4) "PBS" on this item.

ii. Category 13) refers to regidnal or state distribu-
tion networks; but it does not apply to state net-
work licersees. This, programs distributed in South
Carolina by the S.C. ETV Authority would be (1) .
from our facilities; while programs that an Ohio

station receives from the network in that state
would be (3) "regional or state network".

(G) Program Design
The key to this item is the distinction betwien

categories (1 !nd 2) that cover what has been called
ITV and require answers to L, M, and N aml the four
categories that require answers I, J, and X.

(1) Programs broadca't use in schools.

(2) Programs broadcast as part of a formal educational
program providing material to specified people who
are studying something. Examples: teacher training
programs or medical training for nurses.

(3) Informal educational programs (eg. "Sesame- -St. ")
Include all those.providinginstruction outside of
a traditional, formal curribulum.

(6) Programs that have explicit educational goals in
addition to information or cultural content.

(H) Special' Audience .(Answer only if (G) is 3,4,5,or 6)

1. Obviously multi-Cbding is possible. There could be
a program'for Hispanic women. We find that there
are very few of these prablems. Pick the rimar
special group and give ofty one. Use your ju gement
-- who was the program for?

Exerybody can watch everything that iskbroadcAt;

118
but if the content was mainly intended for-a special'

group use the code.
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irt. All special groups are encouraggd and welcomes to
watch all PTV programs; but if tile program was not 0
specifically aimed at a special group, the code
should be (0) no special audience".

iv. If you use category 9, plea talso write the, LO
title and target audience on tack of answer sheet. m

(I) General Type (Answer only if (G) is 3,4,5, or 6) 6
0

Pick the best categqry and use the two digit code.. ...o

(J) News Scope Answer only if (I) is 01 "news/PA")

(K) News Format (Answer only if (I) is 01 "news/PA")

i. If a general newkmpipgram has a magaz,ine, interview
or other componanTr continue to use (1) "general
news program" and not other categories.

ii. Try to find an appropriate cittgory; but if nothihq..
seems J.° be right use (9) "otTler news/PA".

(L) InstructPon'Type (Answer only if (G) is 1 or 2.)

i. Two columns are.provided for the two-di),It code.

ii. "Children's basic education" (01) refars to general
elementary school content that does not fall into
a single topic area or includes more than one topic.

iii. Try to find an appropriate category; but if none
are right or the content is e uall divided between
two or more categories, use ( 6 "other or combina-
tion". .

;rade .,ee'_ ':,-,swer only if (-3: is 1 oz 21

T'rce cc: are provided. Tse one, two or three
grades 1r -eeded.

--ore tnan three grades are covered by the program,
choose the most important three grades. I less than
t,rree, leave blank spaces.

111. lypnens are not allowed. A program for *.gird to
fifth grades onodld De coded [3:4;51 .

.v. PeMember, for keypInching efficiency 10th, 11th,
and 12th grades. are coded (X), (Y), and (2). Thus

lia program for ninth and tenth grAdes would be 19:Xl 17.

'N) Inttricrion Format 'Answer only if (G) is 1 or 2)

Pick tne Pest or best two categories for the two
cclamns provied. 'If more than two apply, use the ,two
that accounted for most of the program. The categories:

'1) A teacher teaching, maybe with bl-erC16Oard or props.

(2) Interviewer gets response from guest who knows the
sd53ect or .s the sub)ect of the program.

(3: Two or more people discuss, interact, teach. May
include a "student" asking questions, etc.

(4: Instead of only verbaleiZription, a tasx is shown.
Eq. chemistry experiment, auto repair method.

(5) Actual event recorded or transmitted live. Emphasis
on the evA,pt. Eg. goverment hearing, concert.

(6) Dramatization recreates-in event or creates fiction
using dramatic or cinediltic techniques.

(7) Documentary relies on audiovisual media to concisely
present ideas. (Contrasted with lecture--talking head
format.) Characterized by off-camera narration most
of the time and editing for effects.

(8) Narration over grahics is short of animation and
less costly. Uses cuts, pans, zooms, etc. tO enhance
graphic effects.

) Animation results from frame-by-frame changes to
create the iilAtion of mgtion over time.

) Print Materials

i.)Make sure to answer this item even when precoded
strips are used.

i4. There is 3 poptibiliti that there are programs for
whiM mat-eriala are only for students; but assume
teachers can nave copies -- use (3) or (4).

(P) Technical

Giviianswer for all progr ams -- including precoded. ,

(Q) Repeat

i. Give answer for all programs -- including precoded.

ii. Categories (S) to (8)_are of 2,3 and 4. 119
zi
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Program Survey

Code Sheet

n

t
r
U
C
t

n

1. READ ALL INSTRUCTIONS AND CODES ON THIS CODE SHEET. BECOME FAMILIAR

WITH THEM AN ADDITIONAL SHEET Or SPECIFIC DEFINITION IS ENCLOSED

TO CLARIFY MEANINGS.

2 FILL IN THE TOP OF THE PINK ANSWER SHEET. IT SHOULD ALREADY INDICATE YOUR

STATION OR NETWORE AND THE DAY AND DATE FOR WHICH YOU SHOULD LIST PROGRAMS:

a INDICATE THE TOTAL NUMBER OF STATIONS CARRYING THIS SCHEDULE. YOUR

STATION COUNTS AS ONE. AND EACH OTHER FULLY LICENSED PTV STATION

COUNTS AS ANOTHER. (DO NOT COUNT TRANSLATORS.)

b INDICATE WHETHER LOCAL SCHOOLS WERE IN SESSION OW THIS DAY

IF YOU DID NOT SliehlaRef ANYTHING ON THIS DATE, WRITE 'NO BROADCASTS'

ACROSS THE ANSWER SHEET AND MAIL IT BACK TO US. YOU ARE I/WISHED.

3 PLACE THIS DOM
ON THE TWO
ANSWER SHEET.

THE TINE ANSWER SMUT SO THAT THE COLUMNS
THE COVE SHEET WILL 'HELP FILL OUT THE

4. IN COLUMN (8) 1ST ALL PROGRAMS OF FIVE MINUTES OR LONGER WHICH YOU

BROADCAST ON SPECIFIED DAY. PLEASE NOTE THAT MANY pommy
USED HAVE BEEN PRECODED ON GUMMED STRIPS. USE THESE STRIPS

WHENEVER IBLE.

a PROGRAM DISTRIBUTED BY PBS (AND GEM ARE LISTED ON PRECODED

117011=`STRIPS. F O P EACH D T M E S E IN Y O U R S C I C E D D L E , SI,l PLY MT

THE PROPER STRIP ACROSS COLUMNS (B) MOOG). (K)

b. CWOONLY USED INSTRUCTIONAL PROGRAMS FROM NIT/A 'AND EETN) NAVE

ALSO BEEN PRECODED. THESE STRIPS LINE UP FROM LAST PART

OF (B) T)USXNS( COLUMN (N). PROGRAM TITLES APE UNUSED COLUMNS)

THERE IS 40 NEED TO RECOPY THEM



S. Air Time HAS -BM DIVIDED INTO 6

CATEGORIES PUT THE PROM (JD NOT
ACTUAL TIME) IN COLUMN (A) FOR EACH

PROGRAM

6 MOVE THIS CODE SKEET DOWN THE ANSWER
SHEET, AND CLASSIFY THE PROGRAMS
ONE BY ONE

Tk
a EV Farm PaRronen time -

A, materials - -0, hnIcal - -P,
, AND Repeat --Q MIST E FILLED IN

SONZTIMES Produces -.E WILL HAVE TO

BE CHANGED IF YOU TOOK PARE IN THE
PRODUCTION (SEE DEFINITION SHEET).

b. IF THE PROGRAM IS NOT PRECODID

PICK THE CORRECT NUMERIC CODE FO
FOR Air Tine- -A, Color or PEW- -

Length - -D, Producer - -E,

Distributor F, AND Design- -G

DEPENDING ON THE Design - -G

RESPONCE, PICK CODES FOR
EITHER (Special Audience - -11

General Type - -I, PLUS IF

APPROPRIATE) News Scope - -J

AND News Format--K OR
IINtruction Type - -L, Grade - -V,

AND instruction Format - -N

LEAVE BIASES WHERE NO CODE IS
NEEDED

a

,

(11 THE). COMPLETE Materials--C, Technical - -P and Repeat--Q

- RETURN THE COMPLETED AR mccrlsi IN THE ENCLOSED ENVELOPE

1011111111111111111111111111 111111111111111111111111111111111111111111111111111111111111111111I

AD.

IF ITEM C IS 1,4,5 OR . ANSWER
H 6I 'PLUS a K IF NEEDED
541R_L-M-Y, AND GO T7T 5,P,4

8 s
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W61(
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WERE PRINT

MATERIALS

PROVIDED

FOR PRGRs)

(0)

NO MATERIALS

(1)
TEACHER
MATERIALS
FROM US

(2)
TEACHER
MATERIALS
AVAILABLE
ELSEWHERE

(3)

STUDENT
TEACHER

MATERIALS
FRCANS

(4)

STUDENT
L TEACHER
MATERIALS
AVAILABLE
ELSEWHERE

(5)
a

HOME VIEWER
MATERIAL*
FROM US

(6)

HOME VIEWER
MATERIALS

.AVAILABLE
ELSEWHERE

(7)

HOME IRE -

MATERIALS
IvA4tAELE

(8)
OTHER

SITUATION
MATERIALS
AVAILABLE

CTI

I',IALS

PROGRAM

WAS....

.(1)
LIVE

FROM OUR
FACILITIES

(2)
TAPED
IN OUR

FACILITIES

(3)

FROM OUR
REMOTE UNIT

(4)

DIRECT FROM
INTER

CONNECT

(5)
TAPED FROM

INTER
CONNECT

FOR REPLAY

(6)

BICYCLED OR
OTHER TAPE

(7)
VIA FILM
CHAIN

()
RETRANS

MISSION OF
OFF AIR
PICK UP

179)

OTHER

(0)

DON'T
KNOW

IVNICAL

7

O

Cf

REPEATED

PROGRAM?

(1)

NO.FIRST TIME
ON CUR STATN

(2)
'REPEAT:

PROGRA$I AIRED
EARLIER TODAY

(3)

REPEAT:
PROGRAM AIRED
DURING LAST
SEVEN DAYS

(4)
REPEAT:

PROGRAM AIRED
Bum SEVEN

DAYS AGO

(5)
REPEAT' RUN

VIALAST

TODAY

7 DAYS 1263)

(6)
REPEAT: RUN

EARLIER TODAY
& :REHM LAST
7 DAYS (244)

(7)
RPT:ON BURINQ
g BEFORE LAST
7 DAYS (344)

REPEAT: RUN
EARLIER
& DURING BY
BEFORE LAST
7 DAYS 126364)

REPEAT
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Program Survey
Answer Sheet

BROADCASTER
c01-01

DAY/DATE
c06-08

O ®- 10 OF ®(-!i) (ii)

TIME441f PROGRAM TITLE CODE B&W LENGTH PRODUCER DISTRIBUTER -DESIGN

c17 -19 . c20 c21 c 2ell c12 -15 616
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V

SCHXDULE REPRESENTS
c04-05
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s %
FROM: .Henry Loomis

SUBJECT:.:1;fogram Content Survey

ORIGINAL COVERLETTER

memorandum. I43
axporation kx PublicJ3itertoshng 16th Street N W Washingtori, D C 2C036. Tel (202) 293-6160

4
TO "gtatiOn Managers and'Program Managers

4

As' ou know, we are undertaking a biennial survey of public television

pr-ep content. Results ofthe4974 survey, published as Public. Television

Pro 1r dntent: 1974, have. been well received. We hope they have poven

usefu iy u. The data from this survey are essential to adequate represent

of publ elevision, its impact, and its contribution. TheY,provide 4 -

valuable record of trends in PTV programming. 'Earlier surveys have been

extremely useful in testimony beforedippgressp as well as' local, State, and

national funding isources. They have also given us our best picture .pf the
c.,f

content and role of public` television in the United States.

,,
lierThe encldsed materials have been,caref4iy ddtigned to consume inimum of

yolir time, We have worked closely with PBS and other interest organjlations

and stations.in an attempt to create aouseful survey, CPB is'aware that surveys
,,--ii

can impose quite a burden;, and we hope that a coordinated, efficient information -

gathering system wiill help reduce the imposition,
l

'401-- Please return your Comp2eted pink answer -Sheet with the information about
J** programs broadcast.on the indicated date. If you wel, not on the air, just

,*.write "ho,broadcasts" and return theform. A prea1ressed return envelope i5

,encloiked.
.

l

40'17."- ,') .
',,

r f

Pleate ilo not hesitate to call theRrogramming Projectin San Francisco if you

-have any questions. Matey Katzman-is in charge. Phone Nat (415) 626-4065 if

you have any problems or _questions.

I

Thank you for your cooperation.

.1.)(/
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ITV COVER LETTER

corporation for publk broadcasting
11116th Street, N W Washington. D C :20036 Tel (202) 29.3:6160

,MEMORANDUM

TO: ITV Directoi's,, All Stations

FROM Mark Handley, PBS,,ana Mary Scpiford, COB

Public
t

RE: CPB rublib Television,Program Content Survey 1976
..

,

The date given below is one of several on which your station is beingisurveyed
relative to television program content, Your program manager will soon be
receiving forms requesting detailed program information on your station's
schedule for this date. Precise and correct information is of utmost importance

' as this will be the -basis of the 1976 edition Public Television Program
Content':, published by the CPB,

. *

Alegugh your program manager,will be readily able to provide most of the
information requested, there are several areas in 401rh youi particular expertise
may be of value. Some information you may have about 'Tv programs may be un-

available to your program manager: the intendpd grade level of a series, the oe

educational subject covered by the program producer, distributor,.the format
of the program, and whether there are print materials available for use with I
the program. Some of this infornationmay be needed for night-tipe instruc-

t
tiohal programming as well as for your daytime Acts.

(We believe that your input can improve the completeness and accuracy ofthig
survey and /p urge you to contact your_ program manager as soon ag possible-

. NEXT SURVEY DATE:

I

A
k

1
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corporation for public broadcasting
111116th Sheet, Washington, D C 20036 Ter, (202) 293-6160

FIRST FOLLOW-(r LETTER

-Programming Project
pox 1087
an Francisco, California 94101

Dear Program Manager,

tOver%konth ago we mailed you the forms for a, sample ;ate in
the CPB /LACES programming suriiey. The complet forms have not
come back yet.. They may have been lost or misplaced; or they
may,have crossed, this letter in the mail. If they are already
on their way, thanks. We know that broadcasters are often too
busy to be bothered with this kind of thing. Let me assure-you
that CPB and PBS are now the only two notional organizations A

should be gathering data, and we have worked closely together'
in the design of this survey.

Enclosed is another set o f materials for the survey. We have
tried to make the Procedure as simple as passible) but it will
obviously take .a bit of time to complete the forms: (The average
hUs been between 30 and 40 minutes.)

Let me make..ra personal plea.- Public television needs valid
data. We have to be able to document strengths and weaknesses,
plan for future growth,-and make our case before local and
_nationol,fuhding agencies. Please help us help public television
by having someonetake half an hour with this Survey-once every
two months or so.

;

,By the way, we hope the instructions ore not as intimidating .as
they may seam at first.glance. There are Alot of "special
cases" that have 4c1 be covered by instructions; but the survey
should be simple and claorly defined for almosti all program.'
tiowever,-if you, have any problems please phone me oe Ken.Wii-C my
research associate, at.(415) 626-4065 (California time). ,

Thanksivery much for your help.
s. ,

:
.

Since y

.

I Natan Katzman,'N'i I . .

Project Di:lector
. Research & Programming. Services

4

.Pleade note: The day
'and

date for which we want your schedule
are on-the top of the pink.anSwer sheet. Use precoded strips
to save time.

.
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.SUB.IECT MATTER

K 1. 2

4.

APPENDIX V* ,

Peetentage'of ITV PrOgrams:

GRADE.LEVEL

~3 4 5 6

4.

1) (63.8) (65.5) (61.0)

Read-Write 10.0 12.3 32.6 29.5 23.1 . 5 8 7.3

. / (39.4) (68.7) (225.5) (211.6)(18.1) (41.1> (46.4)

Literature/HumanIties 5.9 6.6 . 5.7 5.2 10.2 15.2 8.9
4. (23.4) (36.6) (39.4) (37.0) (81.9) (108.4)# (56.1)

p,Foreign Language 1.7 1.5 .1.5 1.2 0.8 1.2 1.1

Mathematics /". .4"

"(6:6) (8.4) (10.1) (9.1) (6.6) (8.4) (7.0)

__ .
3.3 3.8 4.1 7.6 7.3' 7.8 t 9:/

(12.9),(21.) (28.6) (54.4) (58.Z) (55.4) (61.0)

Science .5:7 9,5 ' 7.5 13.9 12.5 12.1 '13.8
.... (22.7)-(53.0) (51.9) (99.4)(100.1) (86.1) (87.2)

Social Science 3.5 5.Q 5.3 5.9 7.4 , 9.2 12.3

(13.9) (21.9), (16.3) (42.45E) (59..3) (65.2) (77.4)

History 1.7 1.1 1.1 2.3 3.0 - 4.2 3.4

.. ((6.6) (6.3) (7.3) (16.7) (23.71r (29.6) (21.6)

Music /Art /Theater, 19.4 19.5 15.2 9.8 7.4 11.6 11.9

(76.7)(108.8) (105.3) (70.1) (59.6) (82.3) ((75.3)

Home Economics 0.4 0.3 0.4 0.1 0.6 0.6 0.9

(1.7) (1.7) (2.8) (2.0_ (5.2) (4.2) (5.6)

Health /PE /Safety 17.1. 13,7 11.2 11.6 9.8 11.4 6.8

.6

W.6) (76.3) (77.4)
t (00) (Z8.4) (80.9) (42.9)

Environmental
)

1:4 , 1.6 1.6 1.4 1.3 1.7 1.8

;

--...-4 (5.6) (8.7) (10.8) (9.8) (10:8) (11.9) (11.5)

Teacher Training 0 0 0 0 0 0 0

..- , 0 0 0 0 0 0

.Professional Training v". 0 0 0 , 0 0 - 0 0

0. 0 _ 0 0\ 0 0 . 0

VocatiOnal :0'.61 0;6 Q 0.6 5.7 6.8 . 7.8

I (.1() (3.5). (3.1) (4.2) (46.0) (48.5) (49.2)

,Other ,:' J,7 -6'.1' . 4.8 :' 2.9 2.8 3.4 4.7

,
. . (22.7):.(33.8)- (33.5) (20,6) (22.3) (24.1) (29,6)

TOTALS?' /'-s :100:0% .100.0%. 100.0%, 100,0% 100.0% 100:07 100.0%

.

(395.3) (557.1). (690.9) (716.4).(801.4) (711.51 (611.7)
HOURS .

*
a 396 .1 557 691 '716 801 712 632

. .
t.

.
... 1 .. .,

:Special-. care should be taken. in intarpretOg 'percetttagesAdue to small cell, sizes.
. ,-

/

-IP

4

4.
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Grade Level by Subj ,ect Matter*

GRADE LEVEL aP

8 9 10 11 12 College Collep

'9,5 10.4 ; 9.1 1.2 1.2 1.1 0 0

(3.8) (31.,7) (22.3) (2.1) (2.1) (1.7) 0. 0

47.3 6,.6 7.8 3.7 3.5 5.1 6.5 2.6

(26.1) (20-0) (19.2). (6.61 (5.9) (8.0) -(4. -2) (2.8)

12:1 13.8 18.9 11.5 113 13.0 8.6 9.8

(43.2) (42.2) (46.4.) (20.6) (14.5) (20.6) (5.6) (10.5)

1.7 1.5 3.3 9,7 9.9 9,9 7.6 6.8

(5.9) (4.5) (8.0) (17.4) (16.7) (15.7) "Il (4.9) (7.3)

7.2 8.4 5.6 3.1 3.5 5.1 1.7 4:9

(25.8) (25.5) (13.9) (5.64 (5.9) (8.0) (1.1) (5.2)

14.5 15.2 11.7 9.4 8.5 9.0 9.1 . 8.2

(51.6) (46.4) '(28.9) (16.7) (14.3) (14.3) (5.9) (8.7)

12.3 121.7 9.1 20.7 21.2 2-1.8 21.0. 13,0

(43.9) (38.7) (22.3) '(37.0) (35.9) (34.5) (13.6) (13.9)

5.2 5.62 12.0 15.8 15.7 7.1" 0 2.9

(18.5) ((16.0) (29.6) (28.2) (26.5) (11.2) 0,.... (3.1)

11.5 7.0 9.8 5.9 6.0 5.7 10.8 7.2

- (40.8) (21.3) (24.1) (10.5) (10.1) (9.1) (7.0) (7.7)

0.9 1.7 2.0 5.3 - 5.0 5.3' 8.0 - 3.9-

(3.1) (5.2) (4.9)- (9.4) (8.4) (8,4) 'ft..1415.2)- (4.2)

8.7 8.8 2.6 2.0 1.8 2.2 3.1 . 3.9

(31.0) (26.8) (6.3) (3.5) (3.1) (3.5) (2.4) (4.2)

2.2 2.1' 2.8' 1.6 1.7 3.2 2.9

(7.7) (6.3) (7.0) (2.8) (2.8) . (3.1) (2.1.) (3.1)

0 0 0 0 0 2.2 16.3

0

0

0

0

0

0

0

0

o

0 0

(1..4)

1.1

(17.4)

-5.2
0 0 0 0 0 0 (0.7) (5.6)

1.9 / 2.1 .2.7 5.9 5.6 6.6 8.6 5.2

(6.6) (6.3) (6.6) (10.5) (9.4) (10.5) (5.6) (5.6)

5.1 4.6 2.7 3.9 . 5.5 3;6 6,8 .

(18.1) .(6,6) (7,0) (7,7) (8.7) (4,9) ('7.3)

100.0% 100.0% 100.0% 100.0% 100.0% loom% 100.0% 100.0%

(356.3) (305.0) (246.1) (178.5) (169.1) (158.3) (64.8) (106.7) (

356 '305 246. 179 169. 158 - 65 107

Adult

0.8
(1.1)

4.6
(6.6)

4.6

(6.6)

7.3

(10.5)

3.4

(4.9)
4.9

(1.0)
6:1

(9.4)
0.8

(1.1)
5.4

:7.7)

3.1

(4.5)

2.6

(3.8)
1.5

(2.1)

19,4

(27.9)

10.4
015.0)

.- ,7.0

(10.0)

18.0

(25.8)

loo.q%

143..6)

144

.
4

Smaller numbers in parenthesis represent average annual krogrami per broadcaster.
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INDEX

"ABC Captioned News," 85 87, 10r
"Adams Chronicles," 2, 67, 101
Agency for Instructional Television, formerly known as National

Instructional Television (AIT/N11). 19, 24 25 45 _53 55, 74
All About You.' 40

Audiences. 85-89
Average annual broadcasfbr hours and programs, 2, 7, 9, 10

Relate cP;,o

Categories of broadcaster types, 7, 9-11 14

Children's general programming 37-40 '
Daypart, 11, 15, 16 I
Distribution, 101, 103, 104
Fund raising, 69, 70
General and ntIrs/public affairs 67-69 72 74 75
Instructional television 37-47

`Local 91-94
News/public affairs 37-40 78 79
Prime time 104'105
Production 74
Program types 105

Carrascolendas,' 37, 67, 85, 87
Categories of broadcaster types, 2-6,

Related to
Average annualt,iroadcaster-hours and programs, 7, 9-12, 38, 39'
78, 79
Average *ours per week by time of year' 7. 13
Color production, 23. 29, 30
Daypart, 11
Distribution, 23-25
Fund raising, 70
General and news programMing 67, 68

-Instructional television, 38-41, 47
Local programming, 91, 92
News/public affairs, 78, 79
Production, 15, 20;21
Repeat -programming, 29, 30
School in or Out of session. 12,-14

, Sesame Street"/"Electric Company," 61, 62
Special and target audience programming, 85, 86
Transmission, 23,' 26, 27

PBS distribution 99 101 103 104 Central Educational Network, 55
School in or but of 'ession 12 14 16 Children s general programming, 31 67
'Sesame Street ' Electric Company 37-40 61 62 Related to
Special and target audience programs 85-8- 89 Broadcaster-hours and programs, 31, 32 35, 69
T.rne of day 16 Daypart 33-35_92
Transmission 22 Instructional television, 37-40 .'

A.,erage nours oer week of programming Prime time 105
Related to Progran't type's, 31 67

Categores.of croadcasters 7 13 PBS distribution 101 103
General and news 72 Special or target audience programs, 85
PBS materal 99 Time of year, 33-35 72
T,rne o' year 7 '3 Children s programming, see Children s general programming and

Sesame $treet"/' Electric Company"
B-cycied tape transmssio^ 22 23 26 27 Children s Television \Norkshop (CTW), 15 18 za 35, 45 53,x61 66,

67 101 102
Class as a category of broadcaster type, 2-5

Related to
Average agia u a I broadcaster-hours and programs 7 9-12
Average hours per week by timebf year/7 13
Color prbduction 29 30
Daypart 11 12

Distribution 23-25
Fund raising .70
General and news programming, 67, 68
instructional television, 38-41 47
Local prooramming 47 91-93
Ne.vs/p,ublic affairs 78 79
Proaction, 15, 20, 21'
Repeat programming, 29 30
School in or out of session, 12. 14
gesame Street /"Electric Company" 61 62

Related to Special and target audience programming 85 86
Average annual broadcaster-rours and programs 7 9-12 Transmission 23 26 27
Average hours per week oy t.me of year 7 13 Color production 23 28
Color production 29 30 Related to
Daypart 11 12 Categories of broadcaster types 29 30
Distribution 23-25 7 General and news/public affairs, 75, 77
General and news programming 67-t8 Instructional television 46 56, 57 59
Instructional television 38-41 News/public affairs) 78
Local pc2gramming 47 91 92 , Percentage of hours and programs, 23, 28-30
News/pdblic affairs 78 79 Comedy prOgr,ams, PBS 103 105
Production 15 20 21 23 CornrrTercial production, 15 18 20 21, 45,-53 73 74
Repeat programming 29-30 News/public affairs 82
School In'or out of session 12 14 PBS- material 102
Sesame Street r Electric Company 61 62 . Commuroy Television Foundation, Miami 1

Special and target audience bro4ramming 85 86 Computation of standard errer 110-112
Transmission 23 26 27 Connecticut 5

e.ateci to
Genera and news 72 75-77
Instructional teiepsior 46 55-57 59 65
News, pubic affairs 78 83'
PBS material 100

Sesame Street Electr.c Company 65
C-Aren s Television BCTV1 15

Biacka'rd ,inite see color production
Bieck Jo,,rnai 85 87
Bac., Perspective on tne News 85 87
BooK Beat 35
,Bread and Butterflies 40
Broadcaster

Definition 1

Hours of mater,a1 def-tion 2
Types see Categories o' broadcaster types

Budget size as a category of broadcaster types 2-3

1

131
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Consortium production. 15, 18, 20, 21, 45, 52, 53, 9i,
"Copsumer Survival Kit," 101
Corporation for Public Broadcasting (CPB), 3, 7
Cover letters, 125-127
"Cov If to Cover I and 11," 40
Cultlial programming, 31, 32, 67

Related to,
Daypart. 33-35. 72
Percentage of broadcaSter-hours and programs, 91, 32, 35, 69
Prime time. 104, 105
Program types (Comedy/satire, culture/artheviews, drama
performance or series, feature film, rnusic/dance performance,
vanety), 31, 32, 67, 104, 105
PBS materials, 101, 103
Special or target audience programmi g. 89
Time of year, 33-35. 72

Dade County School Board. Miami, f
Dark" days, 7

Day of week, see Weekdays weekends
Daypart

Related to
Average annual eroadcaster-hours and programs 11 15 16, 31
Categories of broadcaster types, 11
Distribution 99 101

General and news/public affairs, 70-71
-Instructional television, 58 61
Ne-vs'puty affairs 78 80
Prime time 11 15 16 33-35
Program types 33.35 58
PBS material 99 101
Spnool In or out of session 15 ie.

'Sesame Street Electric Company 61 63 64
'Special and target audience programMing 89

Definitions 1 2

Distribution 15 19 23
Related to

Department of Educational Tele isoon Nort' Carol (DETNC ) 57
Average annual broadcaste ;lours end programs, 99
Categone%ofbroadcaster ty es 15 23-25 -
Definition 2 15
Gerre.ral and news/public affairs
Instructional television 45 52-55 57
Local 55
News/public affairs 78 82
PBS material 2, 7 15

Regionatistate networks, 53 55
Special or target audience programming,

ff A

General and news programs, 67-69,
A Related to

Average annual broadcaster-hours and programs, 67, 68, 69,
74, 75 \
Average program length, 67
Categories of broadcaster types, 35-39, 67, 68
Color, 75
Day of week, 70,171, 80
Daypart. 70, 71, 80
Distribution, 72-74
Local programming. 91, 93, 94
Production, 72=74
Program types (Children's, Cultural. information/sktils, News/
public affairs, Other general), 67, 69, 78-83
Repeats, 75, 77
Special and target audience progrgmming, 85, 89

eneral information program type, 67, 69, 93, 103-105, see also
General and news programs

Georgia Educational Televisio'n Network, 1
"Gettin' On," 85. 87 '
Great Plains National- Instructional Television Library (GPNITL),

19. 24: 25, 45. 53. 55. 74 ....----

'Hodgepodge Lodge," 31.,67
Hours of programming, 7, 9

Reporting method, 2.; -

Sze also average annual broadcaster-hours and programs

Images of Aging 85, 87
Independent production. 15, 20, 21, 45, 52, 53, 58. 59, 73, 74, 82
Information and_skills. 31, 67, 69 '

Related to

66
Daypart, 33-35. 72

Local progranCrning. 93,
Percent of broadcaster-ho,tirs and programs. 31, 32, 35

Program types (General I nforination, History/biography,
Science, Skills/how-Ago-do-114. 31, 67 104 105
PBS material, 101, 103
Spedtat and target audience programming. 89

Inside/Out, 40
Instructional television (ITV), 15. 24, 67

Related to
Adult college, and junior college programs '48, 49. 58
Average annual broadcaster-hours and programs 11. 32. 35
37-41 47, 58, 59
Categories of broadcaster types, 38-41
Color, 46. 56, 57
Daypart, 33-35
Definition 37
Distribution, 45,52, 53, 55, 57, 77
Format 44, 48, 5b-52. 95, 97
Grade level, 43, 48-51, 58, 128
Lengttfof programs. 37
Local annual average and.as percentage of all ITV, 47, 53, 91
93-96
Print materials, 57
Production sources.45. 52-54, 58
Programs. 40, 42, 5E1-59, 85
Program types, 31, 38, 39, 58. 59
'Sesame Street "/"Electric Company," 31 37 61-66

101 102 Subject matter, 42. 48, 50-52, 58, 128
Time of year, 33-35 .

Transmission, 46, 55-57, 77
Weekdays, weekends. 58

Interconnection, 15, 22, 23, 26, 27, 55, 57
Related to ,

*--1#

Average annual broadcaster-hours and programs, 22
General and news/public affairs. 72, 75-77

70 Instructional television. 46. 55-57, 59
News /public affdirs 78, 83
PBS-distributed prograrins, 99, 100
'Sesame Street"/"Electric Company 61-7-85 66'

85, 88

Eastern Educational Network (EEN) 55
Educational Broadcasting Authority, West Virginia 1

Educational television, see fristrwtional television
Electric Company 31;55 37 -40, 48, 50, 54 61-66, 101 see-also

Sesame Street ! "The Electric Company
Exchange distribution, 24 25 45 53 74 82

. Family Communications Inc (FCli 15

Film, 170105
Film chain, 22, 23, 46-55 56 75, 76
-Firing Line.' 101
Foreign co-pr?ductions. 15 18 20 21 45 .53 72-74
Format

ITV, 44, 48,. 50 -52
Local programming. 93, 95-97
News/public affairs programming 78 81 95 96

French Chef.' 85
Fund raising ptograms 31, 69 70

Related to
Average annuai. broadcaster-hours and programs,
Categories pf brbfidcaster types, 70
Local programming. 93
Prime time, 105
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"Janus Films," 101

KCET, Los Angeles, 2, 15
KCSM, San Mateo, 5
Kentucky Network, 5
KOED, San Francisco. 5
KTE11, San Jose, 5 1
KUAT,(crrannel 6,) Tucson, 1

Licensee, definition, 1
Licensee type, see class of broadcaster
"Li Yoga & You," 67, 101 -
Live transmission, 22, 26. 27, 46, 55, 75 76 95
Lodal

Distribution, 15, 19, 23-25. 45, 53, 55, 57, 72-74
General and news. 72, 74-76, 88
instructional televisipn, 45, 47, 52 -58. 59
News/public affairs, 78, 82, 83 -
Production, 15, 18, 20 21' 45 52 53-59
Programs,

Average annual broadcaster-hours and programs
Categories of broadcaster types, 91, 92
Format, 93 95-97
General and news public affairs 72 74, 76, 94
Instructional television 47 52-56 94
Prime time 10r4 106

Program types 94
Repeats, 91
Special an6 target auclierce programmmg 89
Transmission 93 95

MacNeil Lenrer Report 101

Maine 5
Major public television'organizatior Proc .ce,

72-74
News/public affairs 78 82
PBS material, 102

Masterpiece Theatre 72

Mthodology for
ntegorizations 2-6
Definitions t 2

Method and survey operatbn 113-116
Miami (channel 2.) 1 5

Midwestern Educatbnal Telev.sion 55
'Mister Rogers Neighborhood 3' 67 10"
Multiple broadcasters 5 6 93

National Center for Educaton Statistics iNCES) 3
National P1611C Affairs Center for Te,evsion iNPACT) 6
News/public affairs-programs 31 67-77 78-83

Related to
Average annual broadcaster-hourseand programs
38 39 69
Categories of broadcaster types 38 39
Color, 78
Content scope 78 81 95 96
Daypart, 33-35, 72 99 101
Distribution, 78 82
Distribution by PBS 82, 101 103

Format, 78. 81 95 96
InstructIonal television 37-40
Local programming 93-i96
Prime tirai. 101 104, 105
Producti871. 78, 82
Program content 78
Special or target audience programming 85
Time of year, 33-35. 72, 99, 101
Transmission, 83

See also General and net's programs
"Nova," 67, 72. 101
Number of stations.(1961-1976) 8
New York Network (NYN) 57

Oklahoma, 5
Oklahoma City, 1, 3
"Other" as a ogram type-31 --32

Percentage of broadcaster-hours and programs 321

"Overlapped" brksdaisters, 5, 6, 93

Pennsylvania Public Television Network (PPTN),57
Population setved as a category of broadcaster types, 5, 6

Related to
Average annual broadcaster -hours and prompra7, 9-12
Average hours-Par week by time of year 7,71
Color, 29, 30
Daypart, 11, 12
Distribution, 23-25
General and news krogramming, 67 68
Instructional television. 38-41, 47
Local programming, 47, 91-93 ,

News/public affairs, 78, 79
91 92 94 Production,' 15, 20, 21

15 18 20 21 45 53

1

-
Repeat programming, 22, 30
School in or out of session, 1g, 14 _

Sesame Street 'P'Electric Company'," 61, 62
Special and target audience Programming 85, 86
Vansmission, 26, 27

Prime time 99-106
Related to

Average annuajbroadcaster -hours
104 105
Daypart 11 15 16

General and news/puglic affairs
Instructional television 58
Local 106

News/public affairs, 3-5 7S 80
PBS material 99 101 104-106
Program types, 33-35,4g1, 103-105
Sesame Street / 'Electric Company 63 64

Special and target audience programming 89
Print materials for instructional television 57
production

Related to
Categories of broadcaster types. 15. 20-21
Definition 2 15
General and news/public affairs 72-74
Instructional television 45 52-54
News/public affairs, 78 82
Producers 15 18 20

15 Sources of PBS-clistr,
Program types

Distributed by PBS, 101, 103 104-
31 32 35, Overview 31-35

Prime time, 103-105
Related to daypart and time of yT3r. 33
Special and target audience programming 85 89

Programs, reporting method, 2
Programs average annual broadcaster hours 7-10
Program types, 32

Related to
Annual average broadcaster-hours and programs, 32 94
Cultural, 31, 67, 72, 103
General children's, 31, 67, 72.4103
Information and skills, 31, 67,43 103
Instructional, 31, 103
Local, 94 .

News and public affairs, 31, 67, 72 103
Other general, 31, 67 1,03.
Overview, 31
PBS-distributed, 10i, 104
P1ime time, 103, 104_,,,
'Sesame Street" /"Electric Company, 31
Special anct.target audience programs 85 88 89

and progrims, 11 15 16

70 71 78

uted programs .101

23
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Public affairs, see News and public affairs
PublicBroalcasting SeryfpelPBS).-distributed programs. 2, 7, 19, 23,

24, 45, 53, 81, 86, 72-74, 18, 82, 88. 91, 99-106
Related to-

Average annual broadcaster-hours and programs, 99. 101, 103
Children's programs, 101
Daypart, 99
General and news/public affairs 72-74
Instructionafrteleviston, 45, 53
Local, 108
News/public affairs. 78, 82
Prime time, 99, 101, 100-106
Program titles and types, 10111,7103.ThY5

Schedule. 23
"Sesame Street /"Electric Company,' 61 66
Special or target auOiencle programming, 85 88
Transmits on methods, 99, 100

Public Television Library (PTO 19 24, 25, 45 53, 7,1
Public Television Program Content 1974, 6, 110

Region of country as a category of broadcaster type, 2-5
Related to

Average annual broadcaster-howAs and programs 7 9-12
Avgrage hours per week by time of year 7 13

Color, 29, 30
Daypart, 11 12

Distribution 23.25 55-57
.- General and news programming 67 68 72,.76 77

Instructional television 38-41 47 55 57
Local programmung 47 77 91 92
Map 4
News/public affairs 78 79
Production 15 20 21.
Regional /state networks 57
Repeat programming, 2930
School in or out of session 12 14
"Sesame Street / Eleeric Company 61 62
Special and target audience programming 85 86
Transmission 23 26 27 55-57 76

RegionW/state networks 15 23
Related to

Distribution 15 19 23-25
Gen Oral and news, rs 72-77
InstrIctional t- soon 45 55 57 59
Local, 93 k
News - public air 78 79
Special and target audience programming 88

Repeat programming
Related 4a

Categories of,broadcaster types 29, 30
General and news/public affairs 72 75 77
Instrlictional television 46 55 57 /58
Local 91
NewS/public affairs 78
"Sesame Street ' Electric Company 61 66

Retransmission, 55 57 65
Rhode Island 5

"Ripples 40

R ky Mountain Public Broadcasting Network 55

n Francisco 5
ose, 5

Mateo, 5
edule of progra efinition 1

School in or out sion
Related to

Average annual broadcaster-hours ang programs 11
31

InStreCtional television, '37-40 58 59
PBS-distributed programs 99
Programming 11 112 14-16, 31

I

1s.

4

/
12 f4-16

Program tyrtes, 33-35
"Sesarnreet"/"Electric Company," 31, h. 34, 3Z, 61, 63, 64,
66

Special or target audience programming, 89
'Science programs, 67, 1
Secondary broadcaste inition, 1-2

Schedul 107-10
"Sesame Str t 31- 5, 37-39, 61-66, 101
'Sesame Stree / ^EIej Company," (SS/EC), 31 51-66
. Related to

Average annual broadcaster-hours and programs. 31. 32 37-40,
6,1

Categories of broadcast& types, 38 39, 61 62
Daypart. 33-35, 61, 63, 64
Instructional television, 37-39
Interconnect, 66
PBS distribution, 66
Program type, 31,61
Time of year, 33-35, 61, 63, 64
Transmission method, 65
W kdays, weekends, 63 64

Shakesp are 85
Size of iblic television system, 7-14

Relat d to
Average annual broadcaster-hours and programs 7 9 101 12
14

Average hours per week by time of year 7 13

Categories of broadcaster types, 10 11

Daypart 11

Number of stations 7' 8 -,
School in session 12.

Skills /now - to-do -it programs, 68 103 105
Southern Educational Communications ASsociation (SECA) 15 55
Special or target audience programs 85-89

Related to
Add epees 85-87

__Average annual broadcaster-hours and programs, 85-87
Categories of broadcaster types 85 86
Da/part 89
Distribution 88
Programs 85
Program types 65, 89

Sports programs, 31 69 70, 103-105
State networks see regional/.state networks
St'ation definition 1

Station-hours broidcast 7
Station Program Cooperative 106
Summary Statistics 3

Survey instruments 117-124

Tape transmission( 22 23 26-27
Related to

General and news 75
Instructional, television 46 55-57, 59
Local 95
News/public affairs 75
PBS material, 99, 100
Sesame Street' / 'Electric Company i-61

Time of day for programming see-idaypart
Time of year

Related to
Average weekly hours of programming 13 15
General and nbwS/public affair1)72
PBS material 99
Program types 33-35

TraRgesiamteisston 15 22, 23 .

Categorie broadcaster types 23 26 27
General and n s/pdblic affairs 72 75-77
Instructional television 46 52 55, 56
Local programming, 93

65 66

134

4

15,

-



O

-News/public affairs, 78. 83
PBS material 99
"Sesame Street/" Electric Company," 61, 65
Special or target audience programming, 85
Techniques, 15, 22, 23, 26, 27

"Villa Alegre," 31, 37, 67, 85, 87, 101

"Wall Street Week," 101
"Washington Week in Review, 101

Weekdays. weekends
Related to

Average annual broadcaster hours and programs, 7, 11
15, 17, 31, 33-35
Distribution, 99
General' and news/public affairs, 70, 71
Instructional television, 58"
News /public affairs, 78 80
Program types, 33-35

I

I, I

e a

fir

PBS. 99
"Sesame Street"/"Electric Company," 61, 63, 64, 66
Special and target audience programming, 89

Western Educational Network, 55
West Virginia, 5
West Virginia Educational Broadcasting Authority, 1

WETA, Washington, D C , 40
WETA/NPACT, 2. 15
WGBN. Boston, 2, 15
WMUAt, West Virginia, 1
WNET, New York, 2, 15
WNYC. New York City, 5
'Women," 85, 87

12 14, 'Women Alive," 87
WOED, Pittsburgh, 2
WOEX. Pittsburgh, 2
WSWP, West Virginia, 1
WTTW, Chicago, 40

'ZOOM!" 31, 67. 101

1 5
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Annual
Average

197-4

Annual
Average

1976

%/1O-
Total

% of
Total

E) ITV
* * * * *

Hours 662 17 1 752
Programs 1931

r
29 .5 2185 29 1

F).Sesame Street/Electric Company***

Annual Hours per Broadcaster:
Sdsame Steet 558 '14.4 164 12.4
Electric Company ,263 6.8 44 5.4

G) Special or Target Audience

Average Annual Hours per
Broadcaster 278 7.2 2-94 6.5

Average Annual Programs per
Broadcaster 532 8.1 573 7.5

H) Local Programming

Average Annual Hours per
Broadcaster

Average Annual 8Wogrzes per
422 10.9 t 430 9.5

Broadcaster 858 13.1 840 11:0

I) Percentage of Hours and
Hours Programs

4/-*
Hours ProgramsPrograms by Time of Day

During Schoo1/9a.m.-3p.m. 32.9% 42.9% 32.6%4( 41.8'
;1- After School 29.1 28.1 28.i 28.0

Prime Time 31.0 22.8 27.4 19.4
Late 4.6 3.8 7.3 6.1
Pre-School/pre-9a.m. 2.5 2.5 4.3. 4.3

0

*Does_ not include "Electric edmpany" or "Villa Alegre."
**Includea "Electric Compan?" (1.-67.4-zof total) and "Villa Alegre" (0.2%'of total)

broadcast during school hours cn days when school was in session.
***Includes all broadc4ts-of "Electric Company."

s'
1
See Definitions in Chapter I.

"SW


