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HIGHLIGHTS

Ay Total System

Number of Stations

Number of ‘Licensees

Number of Broadcasters

Average Rnnua} Hours per
Broadcaster ,

Average Annual Programs per
Broadcaster

PTV/Programming’By Type of .
Program J ‘

’ % of total hours

ITv 17.1%*
Sésame Street/él ctric ?1.2>
mpany* ** : N
G ral 6l.1

! 12.6

' 15.9

Cultfural - 17.9
General Childr - 10.7
Other °' i . . 4.4

-

C) Producer

Local

Wajor PTV_Organizafi
other pTvl
Bnsortium

CTW

Independenit
Commercial
Foreign/€o-productio
Other .

Distributor’

. .

L)

L6ca1
PBS
Regional
‘All Others -
.-

’
.

total hours

16.6%*
17.8




This publication is part, ¢f a series of statistical reportston public broadcasting based
television licensees to the Corporation for Public Broadcasting

on data provided by puPli
(CPB). :

1
-

f volumes entitled One Week of Educational Television was

' pxoduced py-a variety of different people and organizatlons. 1In 1973, the Corporation
- for Public Broadcast;ng issued One Week of Public Television, April 1972. These reports
provided an analysis df~§he ontent of a specified week of broadcasting by public. tele-
vision stations. fThe curreny{ treport is the second in a new.series,of.analyses. The
Corpo}atlon and the National enter have supported the study of a representative sample
© of the entire calendar year\o publlc television content. The first such report,
Public Television Program Confient: 1974, was issued two years o. This repdrt gives
details of public television pkogram content for the , 1976 calehdar yeii;

Starting im 1961, a series

The National Center for Educatipn Sta,;lstlcs (NCES) of the Department’ of Health, Educa-
tion, and Welfare's Education Division and ¥PB have supported the de51gn, data colléction,
and analysis of these reports. eon Rosenbluth, Dlrector of the Office of, Communlcatlon
Research,,CPB and Ronadd Pedone PrOJect Officer, NCES, have represented the two organ-
izations in these endeavors. Implementation of the project was undertaken by

and Kenneth Wirt of\ Research & Programming Serv1pes, San Francisco.

Natan ?}tgmﬁn
- L4 N A
presented in Appendix I of this report and defini-

-Details‘of research methodology ar
> tions are reported in, Chapter I. e reader may wish 'tp examine these for a more de-

tai}ed understanding of the data.

\

-

information provided by participating drgapizations.

s . ‘1

We sincerely appreciate the time an

2
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Giy
Marle D. Eldrgge Administrator
Watlonal Center for Education Statlstlés

Henry” LOOmlS, President
Corporatlon for Public broadcastlnc-
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- SUMMARY OF HIGHLIGHTS -

[ N

1

In 1976, there were. 253 stations representing 152 different 'schedules: an increase of
15 stations and one schedule from 1974. An annual' average of 4, 542 hours and 7,607 pro-
- Jgrams were a1red per brcadcaster* in 1976: thls represents ‘an 1ncrease ‘of -17% in the
nunber of hours and 16% in. the number of programs over 1974 levels. All told, 1. 15 .
million statlon-hours of material were broadcast by, PTV stations in 1976. .

‘ » ‘

¢
W

’ﬁhe aﬁErage broadcaster alred 752Jhours of ITV% comprlslng 16.6% of all air tlme in
r, 1976. "Sesame Street" and."Electric Company" aoobunted for 808 hours and 17 8%. of all
_aix time: a decrease from 821 hours~ and 21.2% 1n 1974. General programming (1nclud1ng
News/Publlc Affairs, Informatlon/Skllls, Cultural‘ Children's, and other programs) fc-
counted for 3,018 hours and 66,5% of ‘all air,time 1; 1976 -campared to 2, 385 hours and
61.1% in1974: . . ) .

© ' .

Locally produced* programmrng represented 459 "hours and 10.1% of all airstime 1p 1976
These "figures' show an increase of 18 hours per year per bjoadcaster from 1974, but a ..
decrease in the percentage of all air 'fime due to a greater total amoun; of air timet
Programming produced’ by slngle PTV organizations (both "major"* and "other"*) accounted.

for 2, 190 hours and 48.2% of.all air time as compared to 1,758 hours and 45.4% in 1974.

Use 'of programming dlstrlbuted* by PBS in 1976 1ncreased 2&% over 1974 -- PBS dlstrlb— '
uted programmlng represented 3, 101 houns per broadcas er and 69.3% of all a1r time. Use
of material dlstrlbuted by reglonal or 'state networkg* in 1976 decXined sllghtly from
1974 levels to 282 hours per broadcaster and 6.2% of air tlme.
. { .
Special or target audience programmlng in 1976 1ncreased y 16 hours per year per broad—
. caster over 1974, although the percentage of all a1r e it represented declihed from
7.2% to 645% due to an 1ncr!!$e 1n the total numbe \ hours broadcast. Similax phenom- -
*ena of increased hours and smaller percentages of total air tlme were. found for "Sesame
: erpegf and local programmlng * . S

[4

.
+ .

* See Chapter I for definitions.
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CHAPTER I , 3

: N
DEFINITIQNS AND CATEGORLES ‘

”._. . v ' ) ¢ . ) .

* )DEPINITIONS ' ' : . | .

#1 Publid Television Licensee ;

. e
A PTV 11censee is an organlzatlon holdlng orfe or more, llcenses to operate an educatlonal
or non- commerc"l television station. Licenses have been granted to four types Qf organ-
izations: community non-profit television organizations; 1nst1tutlons of higher educatlon,
local sc’ boards or authorﬁ(ﬂ.es, and #tate.boards, comm:.ss:.Ons, or, authorltles. .
- < . L
#2 Public Television Statlon .- ’ .

* - .

A PTV statlon is fhe unit that transmlts a single non-commercial television signal on .a
slngle channel Each statlon has ifs own transmltfkr, channel number,.an& ¢all letters; -
.each .serves a community coveted by the broadcastlng radius of' the transmitter (plus
translators and cable systems). "hus, the -Georgia ETV Network oper\fed statlons ¥n -
elght different 1ocatlons. ' .

#3. Public Televis;on Broadcaster’ ) T,
. N . < "
. ? 4

A PTV broadcaster is the organlzatlon gor o}ganizations) responsible for a single'schedé
ule of. progragms. in the non- ~commercial system Such schedules can be broadcast by one or
many stations, but a s1ngle schedule describes a single broadcaster. One licensee may

be responsible for two or more different: scﬁedules, and in two cases a pair of licensees

.are jointly responsible for the schedule of a single station. Thus, a "broadcaster" .
. maﬁpresent one or more stations licensee may represent-one or more broadcasters, !
-an broadoaster'may include more an one licensee. .
Examples.: . ) \ SR G )
. 3 v . - -
"/ - KUAT, channel 6, in Tucson, is a single station'operated by a single licensee. It
©  defines a single broadcaster. - } e . '
- Tﬂe‘Geofgia ETV Network ppefates eight. stations with a-sinéle scheaule.‘ It is one
licensee and defines“a single broadcaster. <o, .
- In West Virginia, the Educational Btoadcastlnq Authority is the 11censee for sta-
tions WSWP and WMUL. Each station broadcasts an 1ndepéndent schedule. Thus, there
i's one licensee and two broadcasters. . -
. v - . . J
- In'Miamj, ‘two licensees, share channel 2: the Community TV Foundation amd the Dade
- . County School Board. The over2ll schedule for chanmel 2 was taken to deflne a “

gingle broadcaster composed of- two Micenskes. ~ A similar situation eglsts in ¢
Oklahoma City, where the school district schedules ITV for channel 13, which is

. -~ ' licenséd to the state ETV authority. In both cases more- thao one licensee creates
a s1ngle schedule; and in both casles survey .forms for each sample date had to'be
sent to a pair of addresses in order to obtaln information .about one broadcaster.

#3.1 Secondary PTV Broadcasters :

The definitibn'of a PTV broadcaster is such that it includes several secondary.schedules.

A secondary broadcaster is dgfined by a schedule broadcast for a PTV organization to a S
community in which that organization already supplles a PTV schédule .on a different chan-
nel. This study separates them from the main analysis of 152 broadcasters and makes-an’

Q . ' R . . .
B ‘ . ( . ) ) 1 T : " |

*” . t N ¢ !
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. kY - ) - A}
independent analysis of seven secondary broadcasters in Appendix I.

.
¢

The separation of sSecondary broadcasters into an appendix was made for logical and.empir-
ical reasons. :These schedyles tend to supplement the service provided by the main "
channel, and they tend te be shorter. If secondary broadcasters were included in the

.data analysis as though they were 1ndependent the data would have been. distorted: .per
broadcaster averages “would have been lower and trends by budget size would have-been
artificially skewed. If they had been ddded to the ‘main schedule {e. g.; all programs.on
WQED and WQEX represent one broadcaster) there would have been similar biases in thg

other direction. . "

» * ' w . . ° ) T
#4 Broadcaster-Hours of Material . o

.
- & ‘ N
4 R

Since the gaal of this report was to distill program schedules across the PTV, system, it
was felt that the primary analyses should be made in terms of broadcasters. Thi$ enables ’
the findings to reflect decisions and policies Ln proportidn to their numbers. -When an-,
alyses are.made across.stations, the policies of multi- stationabroadcastersvare unjust—
ifiably amplified in relation to the rest of the system.

\

The data reported here are based on proportions and frequency estimates of two Variables.
Programs were counted one time- ‘for each occurrence, in 1ding repeats. Hours of program--

ming were calculated by adding together minutes of duration for all programs in a cate- .
gory and dividing by 60. The reported duration of each program was rounded to the near-
est 5 minutes prior to summation. One reason for this was to correct for 1ncon$1stency
in reporting. The same PBS- suppfled program might be reported as 58 minutes in length
by one respondent and 60 minutes by another. Another reason was tbat filler mgterial,
station breaks, and other content that“took less than three hinutes were excluded.
Failure to compensate would result in an artificial reduction in total broadcast hours.
Gomputerized calculations from data colllected by the sampling procedure produced esti-
mated "average annual broadcaster hours" of a given type of programmirgy. These have
been given emphasis in the report, although in some cases "average annual broadcaster
programs" of a particular type are also important. ,

& i * v . V _\
#5 PTV Producers

¢ . -

5

Broadcasters were asked to code the producer of each program they played. . Locally
.produced programming ("our* faCllltIE§‘Es€as given precedence for that broadcaster over
alk other catedories including gimajor producer: WNET, WGBH, WETA/NPACY, KCET&- T
Thus, if WNET produced a progr that was broadcast by sther PTV stations (i.e.,
“Adams Chronicles"), WNET would code the program as a local production and all other”
broadcasters would code the program as "major PTV producer"

N

‘

N

#$6' PTV.Distributor | ]

!
The "distributor" refers-to the organization that placed the program in distribution,
not the’ producer or last.link in a supply chain. A program'made by WXXX, distributed
by PBS and received by regional interconnection lines would be coded a§ beirg distri-
buted by PBS. -

»

CAQEGORIES\OF BROADCASTER TYPES - 3 ' < ,

Four variables were considered in the analysis of data by broadcaster category: budget NI
size, region of the country, "class" of broadcaster, and population, served. , Data in the
main report represent 152 broadcaéters, 154 licensees, and 253 stations. The four

variables resulted in the following dividfhn of broadcasters

. .
.

Q
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ﬁudget Size N ’ \‘Qs’ -

-

,Five budget categormes were created ‘on the baslSrOf CPB adﬁuste- budget flgures for
Fiscal Year 1975. These categories are being uséd by the curken NCES/CPB analyses “for
the annual Summary Statistics serifes of publicatjons. - The d1Y1s on py bypadcaster

1

" followg: . - v ' ! ~y - - f
Budget category’ * . " Number of.
- . - broadcasters
. A " ; >
. o ‘ B . .
... _»Under"$300,000 .o T \\‘ 16 -
. | _ . ‘ \
$300,000 -'§749, 999 . : ' L\
- . . - ! ‘o
@ s .
3750, ooo - $1 199,999 . o 3%
F IS ) . -
. T 'slzooooo-s3999999~,' i ‘ ,44\\’. =
' [ \ ’ . . ‘ \I .\\
$4 0090, 000 and over 1o

vl o~ ’ ) l

Broadcasters were asslgned to budget categorieg on the basis of 11cenSee figures. 1In
theory this might have led tg complex problemt when broadcasters did ngt coincide with
“ndividual licensees. I# fact, the five broad: categorles posed no problems. ‘

a

Region of the Country . v e e } P .

’
"~

L .

Five regions were designated on the basis of a .category scheme designed to reflect time
zones, fembership 1in reglonal networks, and non-interconnected broadcasters See

Figure 1.1. 4 ' : . . ) '
: T o : ' * Number of
Regicn _ ' Stdtes included . ‘ : . broadcasters
\ N . L] . - R e e i
Northeast Conn., Del, D.C., Mass., i'e., M., N.H., 31
. N.J., N.Y., Pa., R.i., V&., W.Va:- - . '
R . \ . Ead . Ky
- PR i
- 'Central I1l., Ind., Iowa, Kan., Mich., Minn., ~ . 42 .
Mo., N.D:, Ohio, S.D., Wis. o
. + N A 4 -
Squth’ "Ala., Ark., Fla.,’Ga., Ky., La., Miss. 40 -
: N.C., Ok., S.C., Tenn ”Texas, Va N
West Ariz., Calif., Col., Idaho, Mont , Nev., ) 31 ., f.
N ;o N.M., Ore., Utah Wash., Wyo. ’ ’
Gutlﬁrpg ’ Alaska, Guam, Hawall,*Puerto Rico, * 8 . >

- Samoa, Virgin Islands ) g
Class of Broadcaster | 7 ) \ . ’ .
0 ' * - - ‘e

A similar .variable has been called "Licensee Type'"; however, since licensees were not

‘i
i
'
..j.. .

the unit of analysis and since some conflicts had to be resolved this report deflnes N

four “"Classes" of broadcaster: , —
y . : . . o Number of -
Class name . Definition o - oL -  broadcasters
. Local School . Schedule.rep;esents stations 16 .
’ licensed to a local school board, y ’ '
" district.or authority. (Miami and < .

.:yklahoma City not included) .

-

-

\(3 ]U "_ . %

.t
P



< W,
Ashing Ton ¢

\ ) ) P
o ®
- .
. "
i -
. ‘QL#ORMA
N ow ) )
)
L 4
( .
4
- ' ‘ 1 ¢ *
Q
ERIC .

s

Aruitoxt provided by Eic:

- £

. 'Bang /
.|
! ,I
/
WesT -
v
~EVADA .
.
.
UTay
4
M .
» .
-
3 ¥
22 : /
> .
) /
Am;o.uA
R s
/£
L a
.
B

WYOMING

COLORA oo

- L
L
-
vl 3
-
'& ‘ | '
NORTH DAKOTA * . ' ‘. -
» . M
.
MICH
. f
- B '
WISCONSIN «
SOUTH DAKGTA ‘ . . .
X
' - new YOR
MICHIGAN
7
, LOWA SV\—\“‘N
' \ PENN
NEBRASK A -
‘ - ¢ g
. o0 wo
. JLLINDIS \ -
. INDIANA )
> -
wes? .
. v\RG‘"‘A
XANSAS '
NoAs MISSQURY . JIRGINTA
KENTUCKY
. \
LINA
NORTH CARO!
. , e TENNESSEE
| OKLAHOMA 5 , L R
ROL
\_1\ ARKANSAS TH souTH CN
' - ALABAMA GEORG!A
MiS5IS51PPI
.
L4 -
TEXAS N / -
Y 3
LOUISIANA . A
. . -
A FLORIDA
. “ - Ql
. . - »
’ . OUTLYING
-, . HAWAH AIASKA GUAM SAMOA .
PUERTOIRIC (G VIRGIN ISL ANDS
] .
s § - . Sz
N .
" -

.
(-
»
.
N -
wAE
[
Al
NH
MASS
cown R
NS
.
oel
~
& -
"y
i .
,:15 :4;\
.
- ,
g '
- 3
¢ . X
' ] .
-
r
iR




Number of

' . . . . ‘
t Class name ’ Definition . . broadcastexs

= ¥ I
. Community Licefise held by independent
foundation or corporation free from
‘ government or institutiopal fin- \ - i o
ancial affiliation. (Includes % - ot
channel 2, Miami). : L

State system - License held by state authority, v 30

. agency, board, or commissio or. ) \\ - |

o . r)ymultiple-station state system ot A :
ﬂ//”)liéénsed throudh another state-wide

M entity (e.g., state unjversity). :

Includes single-station state+ & ]' . ¢

licensed systems (e.g., R.I}; in-~
. . cludes states with more ‘than one
- ’ independent broadcaster (e.g., W.Va.); ) W
. . R \ includes the network’in Maine -- :
. where s%Ste-wide system is run through
U+ a university license; includes % . o
' Oklahoma and Connecticut. .

-

. 1

Y - . N o .

-University o License hé}d by institutions of | ) 45"

. higher education (university, college,’ -
v junior/community coliege), except when
. . operated as.a state network. " '

-~ ° b. -

. -

One broadcaster does not. in any way reésemble. either a state system or a school board’. , &
Station; WNYC is licensed to a municipal govarnment. Rather than force it into an arbi-
_. trary dategory; we have not put it ifito any of them. Four ‘non-domestic broadcasters were. ,

also atypical; they too were excluded from analyses. . ) \
4 . .
Population Served . - ‘ . i
T -y : B ' v -
* T s . ot - L ‘
S$ix population ranges were created for this survey: -* Hawever, two nominal kategories .
were also used to hetter describe the status of broadcasters. . ‘ (

. . .. ‘ . )
Firgt, it was de®ided that broadcasters with more than one station should not be grouped

by population. The population variable was sdpposed to.be a continuum from small towns

to large cities, and putting multi-station networks into a category that was intended to
indicate cities appeared to be inappropriate. Thus, a category (called "Mult}ple" was
created. It incépdes all broadcasters with schedules transmitteayiy'more than one sta- - .
tion. .It does n¥ti include all "State Systems,"-since some operate\independent schedules

for single stations (e.g., the Kentucky Netwoxk which includes 13 stations scattered )
over the state). ) N ~ | . .

.
.
v - \

Second, it was decided that f{t wouldfge inappropriate to -include the second or third

PTV broadcaster in a metropolitan area as serving the entire population range represented
by that area. Instead, these broadcasters were 'placed in an "overlapped" populatidn
category. The reasoning was that' these broadCasters, although they are not "secondary"
by definition, operate under different programming philosophies and prio tieg from !

" those PTV broadcasters providing the main service to a community of a given ézge. (The
main-service was defined as that provided by thé lowest channel number. This efinition
corresponds to the ‘author's knowledge of thé situation in'the eight communities involved.d
Thus, 14 brbadcasters were placed in an "overlapped" category,.while the eight "over-
lapping" broadcasters. were placed in categories representing the population of their =
communities; e.g., KTEH in San Jose and KCSM in San Mateo were placed in the overlapped
population cetegory.while KQED in San_Francisco was placed in the "more "than 2,000,000"

Q tegory. ) )

E]QC-_. ‘1‘u .5 .
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Note

. ‘ ’
This study <ds derived from, Public Television Program Content: 1974. However,
changes in population, budgets and license holders (

«

‘Population Served

1 .

Less than 150,Q00 .
150,000 -"349,999
350,000 -- 599,292
600,000 - 999,993
1,000,000 - 2,000,000
More than 2,000,000
Overlapped, -

Multiple —

-

& .

-~

Number o¢f
broadcasters

21
19
19
20 3 e

/\ lg v
15 ' .

AN

14
25

PR .

.
due to

and becaﬁée‘non-doméstic broad-

casters are no longer included with state systems) the categories used in this report
are not strictly comparable to those used in Public Television Program Content: 1974.
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. ¢ CHAPTER II ' . !
' . ¢ . ¢ . .
THEPTV-SYSTEM IN 1976 ‘

. - . - : P LY
SIZE OF THE SYSTEM - j . ' ¢

€ R Lo - ‘ = T
In 1976 the public television system had 252 stations in opemption. Growth.sigce 1961 -
is shown in.Figure Dara from this survey indicate that PTV stations broadcast

I1.1.
about 1.15 mllllon station-hours during the course of the year.®

are discussed in endix I.) This survey examlnes annual PTV.programming across the
152 #schedules samp d over the entire ysar - . A 1
\ . . ‘ E
\y The average broadcaster offered 7,607 PTV‘Erogramg covering 4,542 hours in 1976. This

was an ingxease of 670 ﬁour;- 17 .3%) and 1,060 programs (16.2%) .per Broadcaster over,
2

es. As Figure I and Table II.l indicate, those broadcasters prov1alng the
\greatest numbdr of annual hours had higher budgets, were located in the northeast and

. gouth, were.licensed to communlty organizations and state systems,.and .served larger

poRPla ions. The key variable appears to be budget size. Broadcasters with more
available funds were on the air longer than those with less funds.

Detalled examination 1ndicates that time perlods durlng which there is a’PBS,feed show
the least fluctuatlon across budget categorfés Table I1.2 reveals that differences in
prime. tl@@ and rn the 'weekday-after-schobl period are minimal when compared to differ-

ences \in early\heurs, weekend afternoons, during school hours

PTV broa

\s
% -

¢+

(Secondary broadcasters -

or te night.
casters with mdére money were able to provide considerably more programming at times whén

there was rno PBS"nterconnected feed. Figure II.3 reveals that the difference acr
budget categories Lglsharper on days when school'is not in session -- weekends and

vacation perilods. (;Jﬂ” s

)
Other data indicateé that use of non-PBS-material helps explain a great ‘deal ‘of the
variation in total broadcast hours. Broadcasters in the highest budget category P

0SS

¢

H
ro-

vided 1,144 more hours per year than those in the lowest budget category.

{

‘But’ those in |

the highest hudget category used only 390 more hours from PBS.
‘counted for 76% of the hoyrs *in the lowést budget category, and 66% in the highest
budget category. The p is that more affluent broadcasters were able to provide
additional hours by addlng local programs and acquisition to what was provided by the
national service. (See Table II.8.) * . el

Conversely, PBS ac-

Among the plenomena recorded by this survey were the sample days on whicly broadcasters -
A were off the air. Only five such "dark" -days were’ reported in 1976. compared to thirty-
seven in 1974. The CPB.policy requiring full.schedules took place fear the end of the
1974 survey and apparently réduced the number of dark days.
A flnal perspectlve on tdtal broadcaster hours is provided by Table I1.3, which gives
average weekly broadcaster hours for three different parts of the® year The average
broadcaster transmitted *92. 2 hqurs per week from Jﬁ!‘try;}-gg June. 5, 77.4 hours per
week from June 5 to~September 17, and 90.0 hours per week frém Sep%ember 18 to .
December 30. , ‘ - f’ - '
S\ T ; ’ “ ~
The drop in. the average weekly houXs of material was primarily due to declines by sta-
tions -serving populations of over two million and those with budgets over four million
dollars. Stations with the lowest budgets offered slightly more material, thereby re-
ducing the dlfferences between hours offered by different sized stations. In fact, the
diffetences between stations classified by population, class of licensee, and budget
all decreased from the first part of the 1976 calendar year to the last part. See Table
I1.4. . ‘ . B .
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FIGURE 1I.2"AVERAGE ANNUAL HOURS PER BROADCASTER BY CATEGORY -
. : o o \, N ‘ )

. . » .
i: ’ ‘I . -
) cinnq | 4586 ) ‘
“l- » 4 .; E S ‘ )
- .
» SO 1S S N
Pt - 1 .2 .38 4 5 1 W : ,
) BUDGET CATEGORY ' v ‘
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! 4790 4602 = 4744 .
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‘ B 2 ° 3 4 5. 6 * OVERLAP MULTIPLE .
. " ~ POPULATIONSERVED ‘
. B __— e ‘ : :
BUDGET CATEGORY REGIONAL CATEGORY  CLASS POPULATION SERVED
1 = UNDER $300,000- NE = NORTHEAST COM = COMMONITY , L = UNDER 150,000 by
2 = $300,000 - 749,999 C = CENTRAL ST = STATE —* ~ 2 = 150,000 - 349,999
3 = $750,000 - 1,199,999 |S = SOUTH . LSC = LOCAL SCHOOL 3 = 350,000~599, 999
4 = $1,200,000 - 3,999,999 W = WEST : UNIV = UNIVERSITY 4 = 600,000 -999,999
5 = $4,000,000 and over | O = OUTLYING 5 = 1,000,000-2,000,000
. : 6 = OVER 2,000,000 _
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g TABLE II.1l ' B

Average Annual Hours and Programs Per Broadcaster

-

. By Regiornl, Class, Budget and Populatijon »
. L' . .
CA RY " . N %\ : HOURS -- - PROGRAMS
“ i - - ’ ° j
All Broadcasters ’: 152 A . 4542 ¢ 7607
. N r . v .
GION . v ?
ot ARREERR A Y
Northeasé . 31 4790 . 81%0
South . * 40 4744 ’ 8153
Central ~ .42 4602 . ’ 7708
West / 31 4292 6959
Outlying - 8 3166 4660-
B v . ; :
POPULATION ~
-« ,
- . i b .t
Under 150,000, \ 21 3910 - 6297
*150,000 - 349,999 T 19 4439 7275 )
350,000 - 599,999 . 19 4600 . 7590
600,000 - 999,999 20 5072 8767 .
1,000,000 - 2,000,000 119 5018 - 8134
over 2,000,000 - 18 5225 8198
Overlapped 14 -, 3781 ‘ 6927, s
Multiple Stations 25 4330 B * 7658
© CLASS S ) :
State Network 30 “4674" 8564
University 45 4421 . ‘<7033
Community_ * 56 ‘ 4865 7997
Local School 16 - 3995 7185
. BUDGET , . o
Under $300,000 ‘ . /16 3915 6413
$3gb,000 - 749,999 47 & 4381 7180
$750,000 = 1,199,999 35, 4586 7967
. $1,200,600 - 3,999,999 44 \\ 4788 8158
$4,000,000 and over 10 5059 - 7850
L \ N
/.‘ v
! \ . '
\
/ \‘ .
, X o - -
L] 2[‘*., . \\
‘ . \
\
. 10 - \
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* TABLE I1.2 .
.\ ’ . ‘ ’ . e ¢ -
. Average Annual }iOurs per Br’oac'icastmpagt and Broadcaster Type
t [ Y . -
' Co DAYPART ' ’
. . £ .
. WEEKEND { '} WEEKDAY
CATEGORY BEFORE PRIME PRIME LATE® PRE-SCHOOL  SCHOOL POSTSCHOOL  * PRIME
REGION g : . : ) " A :
Northeast 762 357 64 » 161 “1222 1069 907
Squth 767 368 ™ 83 197 1224 982 888
Central 740 . 370 105 128 1176 963 - 876
West 598 347 98 » - 147 1018 .- 962 909
Outlying © 451. _ 305 110 .+ < 41 + 416 813 738
. . .~\ L ‘ v . " R
POPULATION . o . ;
Under 150,000, -/~  _, Telo". 347 ., 132 1104 . 726 2 9lg 830
150,000 - 349,999 - 619 386 53 ‘124 1177. * 932 971
350,000 -.599,999 \ 7% 397 .76 v 130 1183 961 855
600,000 - 999,999 . 865 375 112 ¢ w 198 1366 +1009 884
1,000,000 - 2,000,000 839 387 90 202 1241 ¢ 1024 . 240
Over 2,000,000 1024 340 126 233 1239 %-- 1059 « 901
Overlapped . 298 287 45 160 ="' 1105 , 983 " 835
Multiple Stations 634 - , 336 79 . 138 1039 , 993 866
CLASS . T 3 ’
State Network, / o6 345 - 79 194 1243 1008 862
Univerdity * 658 366 98 ©.119 1073, - 973 935
Community 843 380 102 180 . 1191 " Y94 895
Local scHlf1 492 . - 307 55 122 1061 988! 807
. ) A . .
'BUDGET t \ ‘ L ' : |
Under $300,000 . 508 33¢ 77 * 125 -901 874 886
$300,000 ~ 749,999 . 653 384 89 . 121 . 1091 954 883
$750,000 - 1,199,999 716 , 348 \ 84 155 1159 - 1031 859
$1,200,000 ~ 3,999,999 796 A 353 93 « 170 1210 592 902
$4,000,000 and over 866 345 113 4 255 1176 1070 918
. Vd . - \ . /
' % ) - . ) ’ '-
]
21) PN ) . r

249
236

- 246

e

213

293.

.
~3

-




FIGURE ll'3 AVERAGE A?dNUAL HOURS PER BROADCASTER ON DAYS WHEN

SCHOOL ISIN SESSION AND DAYS WHEN SCHOOL IS NOT iN SESSION

SN () S(}I:lOOL IN (I1) SCHOOL NOT IN”
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6. 1

- POPULATION SERVED

- BUDGET Cﬁ?EGORY - . gEG.Ic'mL C?‘TEGORY ‘ c;.Ass , - " POPULATEON SERVED
UNDER $300, 000 NE = NORTHEAST COM = COMMUNITY 1" UNDER 150,000
$300,000 - 749,999  ° C = CENTRAL ST = ST 2 = 150,000 - 349,999
$750,009 = 1,199,999 . S = SOUTH . LST"= LOCAL' SCHOOL ~ 3'= 350,000-599, 999
$1,200,000 - 3,999,999 W = WEST . UNIV_= UNVERSLTY 4 = .600,000 ~999, 999
$4,000,000 and over  O-= OUTLYING - “ - ) 5

S 6 .

= _1,000,000-2,000,000
- OVER 2,000,000
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CATEGORY _
All Broadcasters
REGION

Northeast
South.
Central
West
Outlyihg

’

TABLE II.3

E ]
Average Hours Per

» '

s eml

Week By Time Of Year

[y

( .

171/76-6/5/76 *

- -
: 92

-8 96
$96

6/6/76-9/11/76

.2 ’ 77.4 '

95.
86.
B2.

POPULATION

Under ‘150,000

150,000 - 349,999
350,000 - 599,999
600,000 - 999,999 .
1,000,000 - 2,000,000
Dver 2,000,000 " ‘
Overlapped

Multiple StationQEV n

1

CLASS -
State Network
University

Co ty
Local School

.

BUDGET

Under $300,000
$300,000 =~ 749,999 -
$750,000 - 1,199,999
$1,200,000 - 3,999,999
$4,000,000 and over

3

*

L)

9/18/76-12/30/76

90.0

97.0
92.8
g9.6
86.8
62.9 .
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. \, ’
Average Annual Hours and Perfentage of Total Hours . . "J/ ?

Broadcast on_Days When.Schools are in Session By Broadcaster Type
. e Y

-
¢

Annual Hours ’ % of.Total Hours

. School ) School Not School School Not
CATEGORY . In Session In Session 'In Session In Session

- . !
]

All Broadcasters ’ 2402 ) 2134 : 47.1

REGIQON
Northeast
South,
Central
West
Outlying

POPULATION ~

Under 150,000

150,000 - 349,999
350,000 -°599,999 &
600,000 - 999,999
1,000,000 - 2,000,000
Over 2,000,000
Overlapped "

Multiple Stat}ons

/CLASS ‘ .
State Network
University
Community
Local School

. ’ 4
- BUDGET
Under $300,000
"$300,000 - 749,999

$750,000 - 1,199,999
$l,200,000 - 3,999,999
$4,000,000 and_over

™ .-
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DAY AND TIME OF PROGRAMS . ) \ 9w '
7; . g v
The questions of timme of day and day of week are covered im the discussion of specific
program types preBented in later chapters of this report. However, Figures II.4 and

II. 5 prOV1de a brief overview of the division of all programming.

Brogdcast hours were divided mostly among three parts of the day: school hours/weekend
daytime (32.6%); after school hours/weekend late afterncon (28.4%); and prime time
(27.4%). Naturally, these proportions hav® been influenced by fluctuations over time-
of-year and days when school was not in seésion, #hey,reflect the overall averages for
1976. .It is noteworthy that proportions of programs do not match proportions of hours:
ITV programs broadcdst during school hours (and mostly on weekdays) are frequently 15
or 20 minutes in length; they producg a hlgher proportion counted program—by-program

.in comparlson with half-hour or hour-lohg prlme time programs. R
Similarly, ana1y51s by programs produceshlower proportions on weékends than analysie by
hours of material. - But, by €ither hours ox programs, Saturday and Sunday proportions
are each below 1/7th of“}he total broadcasi\Fchedule.

PRODUCTION DISTRIBUTION, AND TRANSMISSION

-
In public television there i§ a distinction between the producer of a program and the
distributor of that program; they are not necessarllseone and the same. Material’
"produced in our facilijties," for,exampde, may have en sent off to PBS or a regional
network for distribution, Figures II.6 and II.7 present .an overview of 'the major sources
of PTV production and ‘distribdtion in 1976 and Table II.5 shows the relation of producers
to broadcaster categories. . . - - o=
Public television statiens.produced at least 60% of the hours put on the air by PTV
broadcaste®s: of this, 21.5% came from major PTV producers (WNET, WGBH, KCET,
WETA/NPACT), 26.7% came from other PTV organizations (FCI, SECA, BCTV; or another PTV -
station), 10.1% came- from the broadcasters' own "local facilities", ‘and 1<7% came from
- ' consortium productions which included PTV broadcasters. In addition to PTV broad-:
" casters, the Children's Television Workshop produced 18.8%_of broadcast hours. (See
Figure II1.6.) [The "$oreign-international .Go-production" category also includes programs
for which PTV stations were-at least partial producers. Once again, the differences
Between proportions of hours and proportlons of programs reflected the shorter average
duration of instructional- programs -- which tend tb be produceg by non-major PTV organ-’
izations. Hence,. the proportion of programs produced by independent, local, and "other™ ,
PTV orgahizations was higher than the prdportion of hours. Other proportions are
shown in Ehe.figure. Table TII.6 preSents percentages of hours by producer by broad-
- caster category It reveals that Southern broadcasters; those with larger budgets, and
those licensed to state networks and local school boards tend to produce a higher per-
centage of local hours of materla&—“ (See Chapter VIII for more details on local pro-

/Jductlon ) . x .

‘'The data presented in Flgure II. 7 reveal ‘that PBS distributed 69.3% of all broadcaster -
hours aired in 1976. This is arr incfease from 62.1% in 1974, and the data indicate that
.-broadcasters used about 700 more hours per year from PBS (2, 465 hours in 1974 vs. 3,101
*  houxs in 1976). WSince programs dlstrlbuted by the national service tended to be longer
(average length 4G*mmnutes) than all‘other programs (average 1ength 26 minutes), PBS dis-
" tributed a* somewhat “lower proporticon (583&%) of all programs. Nevertheless, PBS is the dom-
inant dlstributiOn source whether the measurement is in hours or programs. Local material
», was the seconfl. most freqpent source (10.0% of all hours), followed by rgdional networks
{(6:2% of all hours). - " - . '_ ) .
Methods of transmission (Figure,IX.8) paralleled sources of distriBution. Material
received fromminterconnectlon/(P andﬂreglonal networks) accounted for 69.6% of all

Q
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FIGURE Il.4 PERCENTAGE OF HOURS AND PROGRAMS BY TIME OF DAY
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FIGURE II.5 PERCENTAGE OF HOURS AND PROGRAMS BY DAY OF WEEK
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FIGURE .6 PERCENTAGE OF RGURS AND PROGRAMS BY PRODUCER
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'FIGURE Il.7 PERCENTAGE OF HOURS AND PROGRAMS BY DISTRIBUTION
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CXTEGORY
=ABLORT
All'BroadcaéIprs

3
REGION
Northeast
South
Central
West .
Outlying

POPULATION

Undexr 150,000

150,000 - 349,999
350,000 - 599,999
600,000 = 999,999
1,000,000 - 2,000,000
Over 2,000,000
Overlapped . -
Multiple Stations

CLASS

State Network
University
Community

Local School | .
BUDGET g

Under $300,000
$300,000 « 749,999
$750,000 - 1,199,999
$1,200,000 - 3,999,999
$4,000,Q00 and over

.
-

|
i
i
I

TABLE II.5

Percentage of Programs by Producer by Broadcaster Category

q - /
Foreign . Com-
N _ or Major Other Inde- mercial
Local Cohsortium CTW Co-PROD. PTV PTV pendent U.S. Other
. . < . ‘ ¢ .
1.4 3.4 14.8 R 5.4 18.0 . 31.8 8.5 2.7 3.5-
.93 3.9 14.1 7.0 18.4 310 .4 3.1 3.5
17.0 3.4 14.1 4.5 15.8° 30.8 8.3 2.0 4.0
9.0 3.0 15.6 5.2 18.8 32.9 9.5 3.2 2.9
10.4 3.6 15.1 5.0 19.3 33.2 7.0 2.7 3.6
14.9 2.1 17.8 5.7 21.4 28.6 4.8 1.3 3.4
1:%: & - - _
9.3 2.4 15.8 5.9 - 22.2 31.8 7.4 2.3 3.0
9.8 2.8 15.9 5.1 18.9 35.2 7.0 2.2 3.2
8.4 4.1 16.2 5.9 18.2 33.2 6.7. 2.9 4.4
« 12.0° 2.9 14.5 4.6 17.1 32.6 10.4 2.5 & 3.4
10.4 -3.1 15. 6.7, 18.8 31.1 7:2 3.5 & 3.4
: 11.6 3.1 16.8 6.8 16.5 28.7 10.0 2.5 74.1
17.4 ‘4.9 9.7 3.9 16.4 32.0 9.9 2.7 3.1
16.0 4.2 13.1 ' 4.4 $16.5 30.1 9.3 =~ 2.7 3.6
- e '3-,:
- . w
16.8 - 3.9 12.7 4.5 ~ 15.8 " 30.3 9.3 2.7 4.0
9.4 , 3.0 45.6 5.6 19.3 33.8 7.4 . 2.5 3.4
8.7 3.6 15.4 6.0 18.5 32.2 9.4 2.7 3.5
18.2 3.4 14.5 4.1 17.3 29.6 \7.1 3.0 ¢ 2.8
- K3
12.8 2.5 17.3 4.6 " 17.8 34.1 5.7 2.5 2.8
L 1 3.4 15.0 +  .5.8 19.7 33.8 9.0 < 2.3 3.5
L 12.7 4.0 14.0 -4 18.6 32.5 7.1 2.7 3.7
14.4 3.4 14.1 5.2 16.5 - 29.4 10.0 3.2 3.7
13.7 2.7 17.4 7.2 15.7 29.0 8.9 2.4 . 3.0
Vet %Y
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: . ' , ) ., TABLE II.6 ! )
. . . .
' \/ - Percentage of Hours by Producer by Broadcaster Category
: ’ Foreign i *Com-
~ ( . or . Maﬁor Other Inde- mercial
CATEGORY ’ Local Consoffium ' CTW Co-P rod. = BTV PTV pendent . U.S. Other
All Broadcasters 10.1 * 1.7 . 8.8 7.6, ‘. 21.5 T 26.7 6.1 2.8 4.6
REGION .
Northeast 8.5 . 2.1 18.5 9.4 20.6 25.5 6.9 3.6 5.1
South i 14.1 1.7 18.1 6.9 ;/ 19.9 26.6 6.4 1.9 4.6,
Central 7.7 1.4 ,19.9- 7.4 22.1 27.6 6.3& 3.5 4.2

, _West , 9.1. 1.9 7 18.6 7.0 23.5 28.0 4.8 > 2.8 4.4 |
Outlying RS 0.9 20.3 7.7 24273 22,9 " 4.1 1.6 6.6
POPULATION : ’ .

Under 150,000 6.9 1.1 19.3 8:1 26.7 26.9 4.9 2.3 3.8

15Q,000 - 349,999 9.2 T 1.4 19.7 7.3 21.4 29.9 4.8 2.2 4.0

350,000 - 599,999 t 7.6 220 20.2 8.0 21.6 <277 4.7 2.9 5.3

600,000 - 999,999 9.8 1.7, ° 19.1\ 6.9 21.8 27.1 6.9 2.4 4.2 - 5 s
. 1,000,000 - 2,000,000 8.4 1.4 19.7 8.9 t22.3 25.1 6.0 /\4.1 - 4.1,

. Over 2,000,000 11.5 1.4 20.5 9.1 17.9 24.1 7.6 2.2 5.8 , -
Overlapped , 15.5 . ¥2.7 13.0 6.1 - 19.3 28.3%, 7.3 3.4 4.3
Multiple Stations ° 12.9 2.0 17.4 6.5 20.5 e .25.4 6.9 3.3 ) 5.3
CLASS ‘ ) . - ‘ g /

State Network , - 13.7 2.0 17.5 6.8 19.5 25.9 6.9 3.1 4.7
University - 8.6 1.5 19.1 - 7.7 22.7 28.6 5.0 235 . 4.3

', Community 8.1 1.8 19.4 8.2 21.4  26.5 6.6 ,.-;.s 5.1 -
Local School 12.7 1.7 18.5 8.4 22.6 25.3 5.8 3.2 3.7 :
BIIDGET ’E 4 _ “ ~
Under $300,000 9.3 1.2 21.1 6.9 22.7 28.4 3.6 2.4 4.3 .
$300,000 - 749,999 7.4 1.7 18.7 8.1 22.8B 28.6 .0 2.4 4.4

- $750,000 - 1,199,999 10.4 1.9 18.4 ,,6.9 22.5 27.2 - 5.3 . 2.8 4.6
$l,200‘,000 - 3,999,999 11.8 1.8 18.2 7.5 20.2 24,8 ' 7.4 3.6 4.8 .
$43,000,000 and over 13.4 | 1.\; *20.8 9.3 . 17.e 23.5 6.9 2.1 5.1




' //FIGURE 1.8 PERCENTAGE OF HOURS AND PROGRAMS BY
' * TRANSMISSION TECHNIQUE"
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broadcaster-hours in 1976.

‘ taped freom interconnect for- later: use.
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Almost 46% was d1rect from interconnect while 23.8% was '
Bicycled tape atcounted for -16.3% of broad-

_<aster-hours and local material (7. 2% local tape and 2.4% local live) accounted for

"C9.6%.

accounted fgr the remalnrng smalf porgion.

E&lm chains, locaI remote, retransmission of off—alr plckups, and other sources

»

There is some variation in sourgces of distribution and Qethod of transmissiog/g;er ;
broadcaster categories Details are presented in Tables II1.7 through’TI 10, but the
basic differences can _be outlined gquickly. N\ é
~Y
Percentage of Hours Distributed
. ' ”Regional/State .
Category ! Local Distribution PBS Network o
Region .
Northeast 8.4% 64.5% 11.9%
South , 14.2°¢ 64.3 4.3 B
Central Y 7. 72.2 "7.2 ©
West 8.9 76.7 2.3 .
Outlying 11. 72.2 . "o y
A N
Budgeb ) ' . v
. i o s
less than $300,000 9.3 75.9 4.4 -
$300,000 - $749,000 . 7.5 73.7 5.6 -
$750,000 - $1,199,000 10.4 ' 8.5’ 6.8 »
$1,200,000 - $3,999,999 * 11.2 64.6 Lo .8 ’
more than $4, OOO 000 14.4 66.3 - 6.5

First, broadcasters in the Nerthedst made much greater use of their reglonal and 1ntra-
state networks than broad¢asters in other reglons .Broadcasters in the South (wherﬁ J
there is a high concentration of state networks which are single 11censees) aired more”

“hours that were distributed "locally." The use of regionally distributed material in -
the Northecst and "local" mater;al in the South decreased rellance on PRS- dlstrlbuted
material for those two regions and resulted in lower proportion of PBS mater1a1 fOr

;rthem compared to other reglons( . . v ,

N ) \// . . . ) . - - N -
Second, licensee type categories exposed mar ed Jariations in l}ocally produced material.
State networks and local scheol board license&s used about one and a, half times as much
locally distributed material as did community and university 11censees.»‘(See Flghre
VII.1l- for addltlonal details.) . S e, -

’ e 2 ; ! .
Third, there were diffeyences across budget categories. "More affluent broadcasters - e
tended to usge a higherig
Higher budget broadcasters also . tended to use hlgher percentagé of Material taped from-
interconnect; and a lower percemtage of bicyc‘d tape. BecauSe.‘i‘elaﬁ‘b{g&y affluent
broadcasters can afford the additional expense of taping programs from iaterconnect, they -
are more likely to depa!t from the PBS feed ‘schedule by moylng ‘and repeating proYrams

* taped ‘from the interdonnection. While the thre _differences mentioned above continue
,to exist among budget categories, they are mu t~less marked than those that existed in
1974 .

. -
.A final set of information concerng the use of material produced in ocolor. ($ee'Figure .
II.9, Tables II,11 & II.12) In 1976, 94.9% of all broadcaster hours were of material pro-
duced in color. . These comprlsed 94.3% of all programg? There was little variation by -
broadtaster category concerning the use’ of coler material. 'In 1974, 90.7% of b¥oad-
caster hours and 86.8% of prodrams broadcast had ‘been produced ie)color. -

’

R L - L 23. .
ERIC- | o .

wll Toxt Provided by ERIC

ercentage of,local material and a lower percentade from EFBS. Reae

2




] - TABLE II.7

Percentage of Programs by Distribution by Bioadcaster Category .

- .

’.Ff~ o Regional/State = | . . :
%ﬁ Exchange _. Network PBS AIT/NIT
> ‘x‘ i i . ’ #e
All Broadcasters 1.2 1.9 %5 58.F _ - 643
- A Y ) .
REGION § . \ '
, Northeast
<" South
Central
West .
Outlying

o
>

N OYVOoY 03
.
\Iw‘lc\b

cooodo
.
B oW,

POPULATION

. Under 156,000
*}50%,600 - 349,999
350,000 - 599,999
600,006 - 999,999
1,000,000 -.2,000,000
Over 2,000,000
Overlapped
Multiple Stations
CLASS .
gtate Network
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- .Community

‘Local Schdol
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BUDGET °
Under $300,000 "
$300,000 ~ 749,
$750,000 - ¥
$1,200,000 -"3,999,999

*$4,000,000 and.qzjf, '
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TABLE II.S8

’

x Percentage_of Hours by Distribution by Broadcaster Category

t ‘

f A , . - .
. - o ‘ Regional/state ' X ‘
CATEGORY - Local Exchange Network PBS PTI, “AIT/NIT GPNITL ~
- * v L - v . .
All Broadcasters - 10.0 . 1.3 6.2 69.3 0.5 2.8 . 1.1
. . V4 - -
’ REGION ' i
_ Northeast - 7 ‘8.4 1.3 119 , 64.5- 0.6 . 2.8 0.8 4.4 5.4
South 14.2 1.7 4.3 64.3 0.3 3.7 1.2 5.7 4.6
Central ’ 7.5 0.8 7.2, 72.2° 0.6 2.4 . 1.3 3.8 4.3
West 8.9 1.8 2:3 76.7 ' 0.2 2.4 g.9 3.1, 3.7
Outlying . - 11.2 - 0.2 Q.} . 76.2 0.6 1.8 1.0 i.3 7.6
. , ' )
POPULATION « .4 Lo . . : - ‘
Under 150,000 6:8 1.4° 3.2 . 80.4 0.2 © 2.0 0.9 1.9 3.2
b 150,000 - 349,999 9.0 1.6 7.2 71.8 0.4 -2.2 ¢ .5 3.7 3.5
350,000 - 599,999 7.6 1.2 6.6 72.1 0.5 3.1 0.6 4.1 4.3
600,000 - 999,999 9.8 0.7 ' .4 68.4 0.3 3.1 5 4.3 3.5
\ 1,000,000 - 2,00Q,000 8.2 1.6 - 69.1 0.4 2.3 1.1 3.9 6.7
Over 2,000,000 11.1 0.6 5.8 67.5 1.0 2.0 0.8 5.6 ' 5.5
Overlapped 15.7 2.3 3.9 63.1 0.2 4.1 1.6 4.5 4.8
Multiple Stations 13.0 1.5 . . 6.7 62.7 0.6 3.8 1.5 5.4- 5.3
v L4 . , ! . - .
CLASS ~ ' ,) M . _
' Syate Network . 13.9 2.2 . 7.3 60.4 0.8 4.1 1.8 5.2 .2
' University x 8.3~ 1.3 5.0 75.1 0.3 - 1.9 0.6 3.2 .3
’ Commind ty . 8.1 ¢« 0.8 . 7.6 69.2 0.5 2.8 1.0 4.7 .4
y Local School - 12,5, 1.9 2.6 71.1 ¢ o.1 3.6 1.4 3.7 .1
BUDGET . ~ : /7
Under $300,060 © 9.3 1.5 4.4 75.9 0.4 © 2.3 0.6 3.
$300,000 - 749,999 ‘w, -+ 15 1.6 5.6 73.7 0.3 . 2.7 0.9 3.
$750,000 - 1,)99,999 . 10.4 1.2 6.8 68.5 0.4 3.7 1.6 3.
51,200,000;} 3,999,999 11.2 1.0 6.8 €4.6 . 0.5 2.7 1.2 5
* $4,000,000 ‘and over 14.4 1.4 6.5 663 1.1 1.7 0.3 4.
'S 4 ¢ , 1 .
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‘Percentage of &'gggrms b
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TABLE I1I.9

«

y, Transmission .'i‘echaié;ue by Broadcaster Category Y

i

. . - \
- ~ Inter-- Taped .

. = e Local Local Local Conriect . From Inter- Bicycled @~ Film Off Air
CATEGORY . Live Tape Remote * Direct Connect Tape Chain Pickup
All Broadcasters. . 1.9 28 0.4 ¢ 41.2 21.2 21.0 1.7 0.6
REGION 4 . . | .
Northeast 2.3 7.3 0.2 51.4 18.8 17.1 1.5 0.3
South . 1.8 14.9 0.6 34.1 20.7 22.8 1.8 1.1

» Central 1.6 6.8 . 0.5 46.6 21.7 16.7 1.6 0.5
West 1.6 8.9 0.2 » 38.7 27.3 19.7 1.9 0.4
Outlying 3.4 11.7 0.1 x>4 3.7 75.7 2.5 0

@ POPULATION | .
Under '150,000 2.2 6.7 0 40.3 . 16.0 29.6 1.7 1.0
150,000 - 349,999 .. 2.3 6.5 0.6 51.7 16.3 19.7 1.6 0.4
350,000 - 599,999 1.3 6.7 0.3 -49.1 21.6 17.6 1.2 0.3
600,000 - 999,999 1.5 10.6 0.2 47.6 & 18.8 16.6 1.5 0.1
1,000,000 - 2,000,000 1.3 8.5 0.8 <4429 - 22.0 17.6 1.9 1.7
over 2,000,000 2.7 8.9 0.1 35.5 -31.0 16.8 3.1 0.4
Overlapped 2.0 15.5 0.2 19.9 32.1 26.8 2.0 1.0
Multiple Stations » Q.0 14.5 0.9 33.9 18.0 25.3 1.2 0.2

. . o .
cLass . _ .

' State Network 1.5 15.7 0.4 31.8 17.6 . 28.7 '+ 1.1 0.1
. University - 2.4 6.8 0.5 46.0 22.5 . 17.9 - 2.0 0.2
. Gommunity 1.8° 6.6" 0.3 - 47.3 g 21.2 19.3 1.9 1.2

Local School 0.8 16.3 6.1 32.4 ©27.1 ™9 1.4 0.4
s . 4 -

BUDGET ’

Undet $300,;000 . 2.2 10.2 0.1 41.5 - 16.4 . 25.3 . 0.9 1.3

$300,000 - 749,999 1.7 ° 5.7 0.4 47.6 19.7" - 22.0 - 1.6 0.5

. $750,000 = 1,199,999 ~ 1.6 11.2 0.3 39.1 19.8 R22.0 ., 1.8 1.0
$1,200,000 - 3,999,999 . 1.8 11.6 0.5 39.2 22.7 19.0 2.1 0.2
$4,000,000 and dver, 3.5 13.1 0.6 29.8 33.3 " 16.7 1.2 0.3

\

~e

Other

BOHHWHON
SN0 WHWOOW;

<+




heS

y ' TABLE II.10 1 -

| -— s < P

| Peiz?ntage of Hours by Transmission Technique by Broadcaster éategory

-

, . Inter- Taped -
. Locgl Local ,Local Connect  From Inter- Bicycled Film Off Adir |
CATEGORY Live Tape Remote Direct Connect Tape Chain Pickup Other
All Broadcasters - ‘2.4 © 7.2 0.7 45.8 23.8 16.3 i.e 0.5 1.7
REGION , :
Northeast 2.2 6.3 0.5 52.6 20.9 14.3 2.0 0.3 0.9
South 2,7 710.7 0.9 4l1.6 2413 16.2 1.5 0.7 1.4
Central - 2.2 4.9 \0.7 50.5 24.5 12.4 -, 1.4 0.6 2.8
. West oo 2.3 6.5 0.7 45.8 29.3 . 12.4 1.5 0.3 1.2
Outlying 3.2 7.5 0.6 1.7 3.8 « 77.6 3.4 0 2.2
POPULATION : ) . ‘
., .- Under 150,000 1.9 4.8 -0 46.0 15.8 - 27.6 1. 1.1 1.5
« 9 150,000 - 349,999- 2.7 4.8 1.3 56.1 17.8 14.8 1.4 0.3 0.8
® 350,000 - 599,999 -1.17 5.3 1.4 53.0 24.17 11.6 1.6 0.4 1.6
" 600,000 - 999,999 2.6 7.4 0.3 52.5 21.7 11.3 1.5 ' 0.1 . 2.5
1,000,000 - 2,000,500 2.0 5.7 0.8 48.9, 24.7 4.1 2.1 0.8 1.0
.  -Over 2,000,000 5.0 6.9 0.1 36.4 33.6 14.5 2.0 0.3 1.3
Overlapped, 2.2 13.4 0.6 23.6" 38.8 ©o18.2 1.4 1.0 0.8
Multiple Stations 2.2 10.7 1.1 40.4 20.9 19.8 1.7 0.2 3.2
State Network 1.5 12.2 0.7 39.1 21.0 21.7 1.2 0.1 2.6
University ' 2.5 5.4 1.0 50.8 24.3 13.0 1.5 0.1 1.3
. Community 3.0 5.0 0.5 48.8 :23.8 14.5 1.9 - 1.0 1.6
* . Local School , 1.2 10.5 0.5 42.6 30.1 - 12.4 ' 1.3 0.5 0.9
Under $300,000 1.6 7.4 0.3 47.3 17.4 22.3 1.0 1:4 1.3
$300,000 - 7434999 2.1 4.4 0.9 52.5 ° 21.2 - 16.1 1.4 0.5 0.9
$750,000 - 1,199,999 _ 2.1 8.2 , 0.6 45.5 Y 22.9 ~16.4 1.5 0.6 2.2
$1,200,000 - 3,999,399 .2.8 8.1 0.7 42.3 . 26.1 15.2 2.4° 0.2 2.21
$4,000,000 and over 4.4 1.1 1.0 32.2 35.0 13.8 0.9 0.2 1.3
. . . .

4'} - . | ‘ | . ‘ 4()




FIGURE II.9 PERCENTAGE OF .HOURS' AND Pﬂ‘hOGRA'MS BY., COLOR PRODUCTION -
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TABLE II.1l .

. =

n,-,

I . . .
Percentage of Programs by (A) Color Prbduction, and (B) Repeats by Broadcaster Category

»

/ . (A) COLOR PRODUCTION (B) REPEATS*

.- First Earlier Earlier
CATEGORY - : Color . Showing In Day In Week

/ 3 1
All Broadcasters ‘ . B 51.4% - . 24280

_ REGION g .
Northeast 5. X 47.% . 29,7
South ' . 7 . 50.9 .23.7
Central ) ) . ‘ 55.0 ) 21.4 .
West 1 ‘ © 47.0 25.7
Outlying . . . 57.9 .20.8

POPULATION
Under 150,000

150,000 - 349,999
350,000 - 599,999
600,000 - 999,999
1,000,000 - 2,000,000
Over 2,000,000
Overlapped
Multipyexstations

23.0
21.7
- 25.7
25.1
26.5
27.6
25.1

N & A~ OO,
(G, [ SIS I ST - o o B S

CLASS

State Network ™~ ) . . 92.8
niversity : . 96.5
Community ) . 94.8
Local School ‘ . . 88.9 .
BUDGET - -

~Under $300,000 . 91.7
$300,000 - 749,999 ! . 92,8* :
$750,000 - 1,199,999 . 94.0" .

- $1,200,000 - 3,999,999 . 93.7
$4,000,000 and over . . 96.7

~
]

*Totals may be greater than 100% due.to mulfiple coding.

,EKTCSU ’ B
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.$4,000,000 and over

~ TABLE II.12

(A)'COLOR PRODUCTION

. /

CATEGORY . B &wW - Color N
All Broadcasters 5.1% - §4.9%
REGION e e R
Northeast 5.9 94.1"
South d 5.0 9570
Central _ . 4.9. 7 95.1
West 4.6 " 95.4
‘Outlying 4.1 95.9
POPULATION ‘
Under 150,000 3.8 96.2
150,000 - 349,999 . 4.6 95.4
350,000 - 599,999 - 5.1 94.9
600,000 - 999,999 4.6 Q5.4
1,000,000 - 2,000,000 4.2 95.8
Over 2,000,000 4.7 95.3
Overlapped 9:8 90.
Multiple Stations 5.4 94.
¢LASS ' v . .
State Network - 5.2 . 9%4.8
University - 3.8 .. 96.2 T
Community . 5.3 94.7
Local School 7.7 92.3
BUDGET - - ' ) Y ’

Under $300,000 6.0 94.0;
$300,000 - 749,999 4.3 . 95.7 Lo
$750,000 -»1,199,999 5.2 94.8
$1,200,000 - 3,999,999 5.7 94.3

3.7 96.3

"*Totals may be greater than 100% due to multiple coding.

i4

»:

57.5
58.3

. 56.0
53.3
53.3 -
44.9
53.9
8%.6

57.5
55.1
51.7
"55.6

56.1
58.6
55.5
52.4 '
42.3

(Fad

-

(B) REPEATS*
Earlier Earlier
Tn Day In Week
8.2% T 22.9%
(i;tt\ 6.5 26.4
8.6 22.2
8.8 20.6
9.0 -7 24.0
7.2 20.1
" 8.9 22.9 &
9.3 20.6
8.8 24.7
9.1 23.9
7.4 25.1
8.0, 26.5
. 7.0 22.9
7.0 18.0

N\

\\\\_"/’lieréentage of Hours by (A) Color Production, and- (B) Répeats by Broadcaster Category

5

17.6,
23.7
26.0
< 21.2

® 30
)
N~

2 16.8

4 23.5
.2 23.5
7 22.2
0 29.7

o~

" Prior

To Week

17 .4%

19.0 ° ...
17.4- o
16.4 R
7.6 -

AE
G1.5.0 ~ 14 oﬁ

:10.7
15.4
13.5
19 06 " st
15.5

26.6 -
19.1[%
19.3

20.3
15.1
18.2
16.1

17.3
12.5
14.2
22.8 '
24.8




OVERVIEW OF PROGRAM TYPES ‘ . . ) 4

v -

¢+ The: next four chapters discuss in séme detaLl various aspectq.of di¥ferent program types
recordegl by this survey. The data gescribed by Figure II.10 provide a brjef overview.
Later chapters discuss more specific-typologies. Figure II.10 and Tables.II.13 and 1.14

+ cluster program types into seven basic groups:

=4

(1)

(3)

(4)

(5)

*

Instructlonal programs -- abbrev1ated ITV -- ar those de?hned by resp0ndents

as either "uysed in traditional school or instyliction subjects "part of a
self-teach program in standard instruction jects Programs esigned to
edugau% informally were not included. Thid is a conservative, strict defini-
th of instructional programming, which corresppnds ‘to the notion of formal
ructional use of television. Broader definitioms are examined in .

Chapter III. Episodes of "Electric Company" broadcast for use }n schoolsg are
inck#ed in the ITV group. :

ITV programs accounted 16.6% of all ‘broadcaster-hours and 2; 1% of all pro-
grams broadcast in 1976. These percentages represent annual averages of 752

.hours per broadcaster and 2,185 programs per broadcaster.

6)

(7N

« )
.

"Besame Street" and "The Electric Company" -- abbreviated SS/EC -- accounted
for 17.8% of all broadcaster-hours and 14.0% ‘of all PTV programs orf the air-
in 1976. The percentages represent annual averages of 808 hours per broad-
caster and 1,053 programs per broadcaster 1ncl§51ng repeats. In Figure IIT10,
broadcasts of SS/EC are divided intd twec parts: Electric Company aired on

+reekdays during hours when school is normally in session and episodis of either

program broadcast at other times or on weekends. In most of the pré&sentations -
in this report, school broadcasts of "Electrip'Company" are coynted in, both

the ITV and SS/EC Program types. Thus, percentages add to more than 100%.

News and Public Affairs material accounted for 11 9k of all broadcaster hours
and 11.8% of all PTV_programs in~1876. The percentages represent annual .
averages of 540 hours per broadcaster-and‘§95 programs per broadgaster.

Chapter VI' considers "news/PA" content in greater detail. )
» . . ©. 1

Informatlon and Skills material represents a cluster of four program types:
Science, General Information, Hlstory/Blography, and Skllls/ﬂow-wo—Do It.
Such prggrams included 19.9% of all broadcaster hours and 19.8% of all pro- )
grams red in 1976. Annual averages of 903 hours per broadcaster and 1,502
progr per broadcaster are repr&sented by the sample.

! .

General Chlld’!an material represents PTV programs for other than ITV (4 .

fined above) and "Sesame Street" and "The Electric Company.'" Nationally7’
category includes "ZOOM!," "Mister Rogers' Neighborhood " "Vilkda Alegre,"
"Hodgepodge Lodge," and other programs for children.- This type of program °

content coveredal0.0% of all air time and 11.9%-of programs in the apnual PTV

schedules for 1976. Children's generaﬁ material accounted for 455 -annual hours
per broadcaster and 905 annual progxams per broadcaster
. r ’

Cultural programs included those classed in any six types: Culture/Art/ F I
Reviews, Mu51c/Dance Performance, Drama Performance &r Series, Feature Film,
Comedy/Satlre, and Variety. Cultural offerings of this'type amounted to 20.9%
of total broadcaster-hours and 12.8% of-all programs aired. The percentdges °
represent annual,averages of 948 hours per broadcaster and 974 programs:pér
broadcaster. o . -

: : " : A
Other material comprised relativel{hsmall pertentages It incluéed sports, {;F
auctions and fund raising, and anything not covered by the previous categorie

31")‘1 - : . -

’ .
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‘s,  +FIGURE I.10 PTV PROGRAMMING BY TYPE'OF PROGRAM. -
\.é';';“ A‘HOURS . M‘ ~ :«\\.j N ‘ " ?.‘ ) N .. . -

. * . e e - ) . i, ’

D o L T w?ﬁ@%CULTURAL ; R
” P o T 28% OTHER .

EEN ] L P

10.0% CHILDREN'S" .  ~ oo »

o

S A "
y 15.0% INSTRUCTIONAL TELEVISION
SRS o ,
T 17.8% TQTAL: SESAME STREET/ ISt vy
2 %y - ELECTRICCO. "

s — - —* - 199.°/ INFORMATION/SKILLS - .
N . {“x’-J . R o OM#O‘/‘ ‘ )

, ‘ )
< -l b e /" oo g .
- 2 - . - . » N h ' A’J~ -

"~ B.PROGRAMS A I ‘ . e : 4

e " Cos T 5 — 27 1% INSTRUCTIONAL
" .o - TELEWISION o
RN :«—"22% OTHER _ . v

LR Y

»

' ' . - 11.8% NEWS/PUBLIC
- . -~ “AFFAIRS .

R , ‘ o »
2
. 11 9% CHILDREN'S .
e a . T e
- )
r:,g- - ) ¢ » ~

12.8% CULTURAL ‘ :

-

' ¢ 2b% SCHOOL
_130% TOTAL: SESAME STBEET/{ ? ,
. ELECTRICTO L 120%HOME

- - . L — . 19.8% INFORMATION/SKILLS ~




- . ~ , " ’ N
. e 4 = . ¢ i .. W™ R o .
- w ! 14 & » ~ - ~
N » - - . * »
P ” - N
S #», . TABLE II.I3 . .
— - '.' ‘e . ¥ - f -
- . Program Types as Pen:entage (3 Daypart and TJ.me cf’Yea,r Hours - ¢
- ,/" - > -
ne - * )
f . b .
] . ' ~ . . Info Chil- , Cul- \
. o N ITV* SS/EC* News/P.A. Skills. dren's tural L Other '
. v PR [y > N .
) R . - .
AJ1 vear . 16.6% 17.8% 11.9% .0v %008 20.9% .88 .
Jaguary 1 to June 5 18.§ { 18.2 126 ©19.7 - .5 18.0 3.2 X
‘ ' ‘ . y cs-
June' 6 to September 17 " 4.3 18.0 17 24.3 < 11.9 . 24.6 4.2 N
v - ' -~ ) ‘
’ ‘Septempenf 18 to’ December 30 18.4 _ « 17.5 10.4 17.0 © 9.5 22.7 « 4.4
‘ ‘e ) ? ", . 4?; 3 a’ r . : * *
‘ »  School in Session 2‘5.‘6 19.7 11.6 17.0  _ 9.8-. * "14.2 2.2
Y I S ) . A N /
- ‘as.chool Not in ‘Sessjion 3:3 16.0 12.5 23.5 '10.5 28.8 5.5 g
LW . \ , ’ .
Wegkend Marning 3.1 52.8 1.5 6.6 * 27.9 5.0 - 3.1
(ﬂ ot \ ’ ' -
Weekend Early*PM' \ 4.3 5.5 ) 12\\«6 33.7 5.9 25.1 ~ 12.6
- e . ' . N
'Weekday Pre School 26.8 32.3 1.8/ 18.4 - 18.9 "1.2 0.5 .+
- Weekday School 46.9 ..  23.5 2.7 13N - (L7230 5.8 0.5 “?
R - N . ’ L ad ) \
Weekday Poét-School 7.2 37.3 7.4 15.8 . 26.0 49 ’ 1.9
* ) N ' . » . . [} ‘4 R
Prime Time’ / 0.8 J.‘z . 20.5 " 26.9 0.5 46.2 +4.9 f. :
, a - . - - "- ;_‘l $’ ‘ .(
) Late oL 1.2 0 35.5 18.9 . 0 40.6 T 3.7 ’
*"Eléct’ic Company" during schecl hours wl}efn schgol w5 in . session inclﬁi. in"both ITV and SS/EC categoriés. :
-+ ‘ * . - ‘, I4 L -4 ' \ .
L e B : ! f [ o M ' - \/”
» ' * N .« . . v »
[} '\ \ ‘
K / "L 7 [ .o S ¢
» '\.f . ('
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Program’

All Year
January ? to June 5. .
June 6 to Septembegtll\

® ‘ >
September 18 - December 30
School in Session ;
School- not in Session p
Weekend Morning
Weekend Early PM
Weekday Pre-School
Weekday Schoolys

» B \ .

Weekday Post-School

"Prime, Time

' % ; PN s

Late -
d )

*“Electric q?mpany“_during
. ) -

-

. § : . - + \\- 1
e » . '

, 4 SN
S . o .

o - TABLE II.1l4 °, ‘ ;

L] ) A} s
Types as Pe;centaée of Daypart and Time of ?ear: Programs !
i % '

- . ) Info Chil-' Cul-

ITV* . “SS/EC* News/P.A. Skills dren's tural Other
29.1% 147.0% 11.8% 20.0% 11.9% .  12,8% 2.2%
32.7 13.6 “11.6° 18.% 10.7 10.6 2.1

- 4 - ) .

*3 ©  15.6 14.1 27.7 16.Q 17.5 1.9
32.8 13:3 10.7 ~716.3 11.0 13.3 2.6
41.3 13.5 10:4 15.3 10.2 - 7.7 -1,5

4.7 14w, 14.2 27.2 14.9 21.1 ¢ 3.3

. Pd v & . °
4.1 43.1 1.0 ., 8.2, 37.1 %4.9 14
. . [ Y
, e e ,

5.2 . 4.9 - 150 . 40.1- 8.2 19.5 6.3

3529 18.5 2.3, 20.9 19.9 1.7 0.7
e A4 . "

s . :

1 63.6 13.4 1.8 10.7 ‘6.3 - 3.1 . 0.6

8.9 28.6 8.3 ' 18.0 30.1 ‘4.5 - 1.6

0.9 . 0.1 26.4 31.4 0.8 36.6 3.9

1.5 0 45.1 21.4 . o ., 28.3 ° 3.7

/ y -

school hours wherf school was in session included in both ITV and SS/EC categories.

P

.‘ * B ‘. . 4
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s

- 'ren's programming (10% of all air time), and

~

-

- ‘ C e an » . P .
— - L. : . - . .
, .' 5' ¥ . . - A - oy * - b ,’ ) s )
"The data in Figuf@’JI.lo paint the broadgast piq}ure of pﬁ?lic televigion content. Fhe'
_entire year, in termd of all days of week and all hours of the day is reduced to a.

‘single'pgg chart. It reveals some impoftant characteristics of public television sched-*
ules. First, almost.2l% of all.PTV air time is fpr children. Included in this amount
&re, "Sesame Street”- and "The Electrjc Company! (17.8% of al) air time), General child- ',

:hildren's ITV {12.8% of all air time).
~ (See Chapter III for fore detail.)_ - Most ITV (B5.5%) is for school children. 'Second, .
-~ "Non-fiction" or “informational" programming also is a considerable part of the average
schedule. ITV, News/Public Affa¥rs, and Information and.Skills_.contributed 48.4% of
all air time. ,In addition, some of the "Culture/Art/Reviews" programs (e.g., "Book
Beat") and some of the children's.material ‘are also "non-fiction" or "informational".
- _ . - . ' . -

JMore'dékailed analysis of program types shows several trends over different times of the
year, days when school was in session, and "daypart)] (time of day and day of week).,j
Details are presented in Tables II.13 and II.1l4. ' —

- The symmer period frém June 6 to September 17 contaiked a much lower proportion of ITV
material' (4.3% of broadcaster hours) than.the rest of the year (which averaged 18.7%).
It has already been noted that, there were fewer weekly broadcast hours during the

_ June 6 to September 17 period. The lower proportion of ITV is balanced in the summer
by increased proportions of all other program types. :

Another important contrast is between proportions of each pLo ram type in the January 1
to June 5 and the. September 18 to December 30 periods. These represent the end of one
broadcasting year and the beginning of a different broadcasting year. Comparisons re-
vedl small declines in proportions oY gengral children's ITV, SS/EC, Info/Skills and

. News/Public Affairs. The main thange seems to have been an increase in the "cultural”

category. The pergentage jumped from 18.0% to 22.7% of all air time. R
The analysis of days when school was not in session shows no major differences from the
analysis of the summer period. We can assume that school-not-in-session was a combina-
tion of simmer dates and weekends. There were lower proportions of\EIV and SS/EC than

average on these days, and a more than average amount of all other program types.

Examining each program type by "daypart" ‘reveals that different progrtam types are most
likely to be found during particular time pericds on particGT3?=days—of'the week. ITV is

~ clearly--anfl Qgﬁ.surprisingly-tghe most freguent program type (58.7% of all hours) in week-

day, school timé% and ié\rather’infrequent in all other periods except weekday pre=school,
where it accounts for 26.8% of all hours. SS/EC programming represents a high proportion
" of weekend morning material (52.8% of such hours) and a_high proportion 437.3%) of 411 hours
brosdcast on weekdays between the end of school and the start of prime time. The two CTW -
children's programs also represent 23.5% of .the hburs broadcast @n weef7ays during school

time.

a _ - M

General Children's programming tends to follow the same patterns as SS/EC. When added
together, the two program'type cover three quarters hours broadcast gf weekend
mornings. They algo cover over half of the hours broadcas¥ bpforé school on‘wihkdaxs
and on weekdays*btheen school and prime tipe. T Lo

News and Public Affairs material is most poncenf%ated in prime time (20.5%) of all hours,
although it reptesents a greater proportion of late night (35.5% of,911 hours)  program-
ming. Information/Skills material is more consistent across different time periods:

its greatest concentration is in early evening weekend hours (33.7%) and prime t%me -
hours (26.9%). Cultural programs represent 46.2% of pfime timir 40.6%-of late night

~

programming and 25.1% of early_evening‘weékend hours.

Most of these patterns will be covered in later ghapters. ’ ' .
” ] .

-

;j jee Chapter III for more detail. - h(u
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o : CHAPTER III

.o © '~ INSTRUCTIONAL TELEVISION SERVICES

’

2

Currept public television programs have blurred'tgaditional-distfnctions between "educa-
, " tional" or "instructgonal" content on the one hand and "genegal! content on'the gther, -
Series of programs such as "Sesame Street", "The Electric.Company", "Villa Alegre", and
"Carrasc epdas" can be used by teachers in the traditional-school situation; they’also
draw relatively large home audlences of chlldren who are voluntarlly watchlng for their

&wn entertainment. The problem i s essentially semantic. * 01d labe)}s can.no longer be
clearly applied, and there is no consengus on new terminology.s THe andlysis in this
report has adopted a definition of ITV that is a combination of the new and the old.
The analyses perf@rmed on ITV material in this report combine material almost universally
acknowledged to.be part of "instructional"” television (programs '"used in traditional

* school or instruction. subjects" or "part of a self- teacﬁ\erogram in standard instruction
subjects") with airings of "Electric Company" and "Villa Alegre" during school hours on
days when school was in ssion. In those cases where "Electric Company" t*as shown
during school hours when’school was in session, the hours and programs are counted as
both ITV and as part of "Sesame Street/Electric Company'" categories. Thus, tables and
analyses 1in this, c:apter 1rclude ITV use of "Electric Company", tables and analyses in
Chapter IV also include ITV use of "Electxic Company", and‘tables and analyses discussing
both "ITV and "Sesame Street/Electric Company" double-count these programs SQ that
percentages may total mor€ than 100.0%. 7 ?

In 1976, publie broadcasters carried an anrual average of 752\heurs and 2,185 programs
of ITV material. (See Tables III.1 and III.2) These represented 16.6% of total, hours
and 29.1% of total programs broadcast in the year. The difference in these proportlons'
is due to the fact that ﬁivgp;ggrams are considerably shorier on the average (20.6 mi-
nutes each) than other programs (41.9 minutes each). This year's data indicat® an in-

. crease of 90 hours (254 programs) over 1974 ITV averages. However, 74" of these ad-
ditional hours (148 programs) were due to the inclusion in 1976 of ITV use of "Electric
Company". Thus the ﬂbange in definitions resulted in 82.2% g‘ the increased number of
hours. - : ) ’

In order to take a wide look at material that could be used for "instructional” purposes,
data’ for four pregrams that-are meilther strictly instructional or general have been
coumbined with ITV programs 1n the following manner:

, , : _ ‘ /

, Total School. hours -~

year school-in-segsion

Hours Hours
All programs 4542 (100%) 892 (100%) -
v (752 (16.6%) ) 571 (64.08%)
USesame Street,” "Electric Compahy," 762 116.8%) 147 (16.5%)
"VYilla Alegre," "Carrascolendas"” .
ITV plus 4 éiograms R 1514 (33.3%) 718 (80.5%)

a .

The most important point is "made in the right>hand column. gours of broadcasting during
school time have been 1solated for,gays on which school was in session. During these

key hours, when it was possible for tglevised programming to be used in sghool situations,
64.0% of all hpurs were ITV-'and an additional 16.5% were four programs that could be used

in school situations. Thus, at- 1east 80.5% of the broadcaster hours of programming during

-
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TABLE III.1

L, -
il «
. 2 ‘
. - . .

8t

Average Annual -Hour$ and Percent* of Total Hours per Broadcaster by Program Type and Broadcaster Category

A

_ **Includes’ EC played dd&lng school hours when school was in session.

.

CATEGORY i ITV** SS/EC**’ News/P.A.
AlI Broadcasters ~ 752 (16.6%) ~808 (17.§%)‘ 540 (11.9%)
REGION o .
Northeast 779 (16.3%) 845 (17.7%) (12.3%)
South 1015 “(21.4%) 814 (17.2%) ° (11.0%)
Central 725 (15.7%) 861 (18.7%) (12.4%)
West 558 (32.9%) 735 (15.5%) (12.3%)
Outlying | , 201 ( 6.3%) 632 (19.9%) ( 9.9%)
POPULATION . . ‘ s
Under?l%0,000 _ 426 (10.9%) 702 (r7.9%) 473 (12.1%) ~
150,000 = 349,999 ‘ 62;/4%5,6%) . 810 (18.2%) .. 599 (13.5%)
350,000 - 599,999 72 5.8%) 900 (19.6%) . 591 (I2.8%)
* 600,000 - 999,999 T ° 9k8 (19.1%) 936 (18.5%) 576 (11.4%)
1,000,000 -.2,000,000 747 (14.9%) 922 {18.4%) 551 (11.0%)
over 2,000,000 . 769 (14.8%) 1020 (19.6%) 595 (11.4%)
Overlapped 795 (21.0%) 467" (12.3%) 201 {13.0%)
Multiple Stations 931 (21.5%) 782 (16.2%)‘ 470 (10.8%)
CLASS - .
State Network - 1122 (24.0%) 782 (16.3%) . 504 (10.8%)
University i 519 (11.8%) . 788 (17.9%) . 557 (12.6%)
Community ' . 785 (16.1%) 241 (18.7%) 567 (11.7%)
+ Local School ' 775 (19.4%) _ v 674 (16.9%) 389 (12.2%)
BUDGET °. -
Under $300,000 . 525 (13.4%) 764 (19.5%) 515 (13.2%) -
$300,000 - 749,999 634 (14.5%) 771 (17.6%) ‘528 (12.1%) .
$750,000 - 1,199,999 857 (18.6%) ‘ 816 (17.7%) . 563 (12.3%)
$1,2Q0,000 -3,999,999 891 ¢18.7%) . 819 (17.1%) ‘. 528 (11.08)
$4,000,000 and over 667 (13.2%) 973 (19.3%) o« - 603 (11.9%)
*Percents may total more than 100% due to multiple codlng of ITV EC's. . T,

A

General

‘2513 (55.4%)

(55.2%)
_(52.2%)
(54.9%)
(59.2%)
(64.7%)

2356
'2504
2473
2673
2883
2907
2088
2297

{60.3%)
(56.4%)
(53.8%)
(532.7%)
(57.5%)
(55.6%)

(53.0%)

2356
2632
2677
2149

(50.4%)
(59.5%)
(55.0%)
{53.8%)

2174 (55.5%)
2522 (57.6%)
2426, (52.9%)

' 2629 (54.9%)

2880 (56.9%)

(55.2%) °

I

-

!

.

b s
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$750,000 - 1,199-959
$1,200,000 - 3{999,999
1$4,000,000 and dver

< *Totals may be more than 100% due to multiple coding of E.C.

.

O

ERIC

IToxt Provided by ERI

~

CATEGORY
All Broadcastefs

REGION
Northeast : b
South’ )
Central

West v
Outlying :

POPULATION .
Under- 150,000
150,000, - 349,999
350,000 - 599,999
608,000 - 999,999
1,000,000 - 2,000,000
Over 2,000,000
Overlapped - .
Multiple Stations
CLASS .

State Network
University

Community

Local School =
BUDGET

Under $300,000
$300,000. - 749,999

843 '

r ~~_ ,
2348 (28.7%) ° )
2851 (35.0%)¢ -~ -

“_’///// TAéZ; I1I.2

Avefage Annual Programs an§ Percent* of Total Programs per Broadcaster py Program Type and Broadéasfér.Category ’

ITU**

21857(29.1%)

>

2165 (28.1%).
1588 (22.8%)
620 (13.3%)

1281 (20.4%)
1723 (23.7%)
2090 (27.5%)
2857 (32.6%)
2206 (27.1%)
2182 (26.6%)

2235 (32.3%)
2768 (36.1%)

3286 (38.3%)

1412 (20.1%)

2322 (29.1%)
2384 (33.3%)

L]

1532 (23.9%)
1819 (25.4%)
2525 (31.7%)
2632 (32.3%)
1783 (22.7%)

/

»

AN

s

-~
SS(EC**

1653 (13.9%)

3091 (13.3%)

1074 '

1118
957
821

91
10
1175
1216
1191
1295
636
Y26

1004

1019
”1;74
921

997
1006

. 1665

1070
1243

(13.2%)
(14.5%)
(13.7%)
(17.7%)

.

(14.5%)
(14.6%)
{15.5%)
(13.9%)
(14,7%)
(15.8%).
( 9.2%) -
d2.1%) /

(11.7%)
(14.5%)

(14.7%)
(12.9%)

(15.6%)
(14.0%)
(13.4%)
(13.2%)
(15.8%)
™

“ #xIncludes E.C. played during sch®wol hqurs when school was in se§§fon.

f

«

News{P.A.

895 (11.8%)

V4
1026 (12.6%)
835 (10.2%)
951 (12.3%)
873 (12.5%)

489 (10.5%)

-

813 (12.9%)
‘932 (12.8%)
950 (12.5%)
914 (10.4%)
933 (11.5%)
984 (12.0%)
. 867 (12.5%)
‘8 (10.7%)

876 (10.2%)

896, (12.7%)
\_gjz/iif.et)

815 (11.4%)

838 (13.1%)
878 (12.2%)
940 (11.8%)
‘876 (10.7%)
994 (12.7%)

a

]

]

o

Generél )

4

3620 (47.6%§

—

*

) ®
3837 (47.0%)
3562 (43.7%»
3632 (47.1%)
3683 (52.9%)
271? (59.9%)

3383 (53.7%)
3747 (51.5%)
3550 Y46.8%)
3944/(45.0%)
3974 (48.9%)
3868 (47.2%)
3315 (47.9%Y
3287-(42.9%)

3540 (41.3%)
3853 (54.8%)
3709 (46.4%)
3219 (45.0%)

3174 (49.5%) ,
3625 (50.5%) °

3588 (45.0%)

3740 (45.8%)

3957 (50.4%)

1Y
v bu .




“the time when schools were open were potentially useful.in a classroom -- "at least™ °
80.5% because other material such as News/?ublic Affairs can also potentlally be used in

classrooms. N .

Many dlfferent programs and series are used in lnstructlonal television. However, the
seven most frequéntly used programs accounted for 19.0% of all ITV programs. ﬁhey are-
. Ppresented in the following table:

"ITV Programs . ’
. ' : " # Programs ‘s of ITV
. . —_— '
Electric Company . 148.5 ' 6.8
Inside/Out 58.6 . 2.7 .
All About You 47.4 2.2
- Cover to Cover I ’ : . 45.0 2.1
- Ripples ’ . o 43.2 2.0
Bread and Butterflies ) 38.4 ’ . 1.8
Cover to Cover Il - 33.1 1.5 - -
414.2 19.0% of ITV Ptograms

-

DI%FERENCES AMONG BROADCASTERS . g . L]
Different categorles of broadcasters devoted different proportions and different annual-
amounts ofbthelr air time to ITV material. Figure III.l presents the key details.

Average annual hours "'of ITV material and the percentage of air time devoted to such
material- increase sharply from the lowest to the next to highest budget category. on ‘the
average, broadcasters in the highest budget category present fewer hours than the third

. and fourth categories®and devote a smaller proportion of their air time to ITV than

. broadcasters in any other budget category. While all other budget categories had an
increased number of hours of ITV material from 1974, the highest budget category dropped

-+ sharply. This immediately reflects the fact that at least two of e ten broadcasters
in this category (WETA,WTTW) had no regular school service progr@ﬁﬁ?ng. N
Broadcecasters in the South provided far more hours (1,015) and devoted a much greater
percentage of their*air time (21.4%) to ITV. than did broadcasters ip any other region.

== .They are followed by the Northeastern states (779 hours, 16.3%), the Central states
(725 hours, 15:7%), the Western States (558 hours, 12.9%), and the outlying states

(201 hours, 6.3%). q’14 . ) \ ]
’ s ' )

State systems providéa the highegt average number of hours and the highest pro%brtion
(1,122 hours, 24.0%), and university licensed broadcaé;ers provided the lowest averages
(519 hours., 11.8%). The data also indicate that*broadcasters associated with local
school systems devoted a telatively high proportion of their total hours (19-4%)'t0 ITV.
““\.
Broadcasters serving aread with a p0puratlon of 600,000 to 999,000 people prov1ded more
ITV hours, and a hlgher prkggrtlon.of their total air time was ITV material. However,
Figure III.1l does not show data from Table IIIl.l that indicate that the highest propor-
tions of ITV hours were broadcast by "multiple" "(21.5%) and “overlapped" (21.0%) broad-
- qasters

~ . —— b ‘ ’

. 1TV SUBJECT MATTER, GRADE LEVEL, AND FORMAT . o - -

l. -
~ # ¥ "

Most of the remainder of this chqpter presenté data about programs, rather than hours.

. In the realm of ITV, most professionals are interested in the program as the unit of
analysis. 'Tables ITI.3 through III.8 present analyses of both hours and programs for .
the interested reader. Later chapters. resume the emphasis on program hours. -

* ) . ‘ s o ( g
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s ¢ FIGURE ll.1 AVERAGE ANNUAL ITV-HOURS BY BROADCASTER CATEGORY -

~ d {»

o . . ,e s . .
* < - . (I)HOURSPERBROADCAST.’ 1 (1) AS PERCENT OF TOTAL HOURS
: ‘. 1 =, * ,: ' . . *
857 891 ° S 186 187
. ) B .}
' s~ 634 ,i 134
/ 525 ; E
' i "3 .4 5 i
_ . . BUDGET CATEGORY _
~ - S ’ ‘21.4 T
. ' : | Sty T
LN : 16.3 157 F -+
779 ' 725 : o
NE c ! NE cC ° S W o -
REGIONAL CATEGORY
1122 ) 24.0
785 775 Poger | :
) P N 519 ! ’
. & i g
COM ST- LSC UNIL : COM ST LSC  UNIV
co CLASS

i 109
3 4 *5 6 : 1
POPULATION SERVED ) .
BUDGET CATEGORY i*  REGIONAL CATEGORY . CLASS *~ POPULATION SERVED
1 = UNDER $300,000 NE = NORTHEAST _ COM = COMMUNITY 1 = UNDER 150,000
2 = $300,000 - 749,999 C"= CENTRAL ST = STATE ‘. 2 = 150,000 - 349,999
3 = $750,000 - 1,199,999 S = SOUTH ’ %L LSC = LOCAL SCHOOL 3 = 350,000~599, 999
4 = $1,200,000 - 3,999,999.W = WEST " . UNIV = UNIVERSITY 4 = 600,000 -999, 999
5 = $4,000,000 and over O = OURLYING . - 5 = 1,000,000-2,000,000
. - 6 =

OVER 2,000.,000




-TABLE III.3

q

~

% of.
Total

6.6%

. HOURS
' -
. o Annual
’ Average ‘
, Children's Basic,Educétion* ,50.0 "
-Read:. - Writing 120.i
: Lii2rotuc: - Humanities 76.5%"
'Foreiyn Language 15.8
*
Math 43.5
siféhce 74,2
Social Science 67.5 .
History 34.8
Music/Art/Theater 73.5 .
. w b
Home %sonomics 11.4
Hqalth/P.E./Safety 54.0
Environment ) 11.8 , °
Teacher Training 21.6
Professional Training 9.8
/,//' Vocational 25.1
Other ’ 44.7
- J ~ . N
TOTAL** 732.1

16.

~

lo.

4%

5% '
.2%
.9%
1%
.2%
.8%
.0%
6%

J4%

'
.

s Average Annual ITV Hours and ?rograﬁs Per groédcastef by Subjectiratter
. - ¢ 3

*Covers primary level courses which include multi-disciplinary

**less than 3% missing data.

~

—

i» PROGRAMS

Annual % of

Average "Total .

L=

164.2 7.7%
305.0 14.28 %
223.5 .10.4%
47.4 Z.2%
122.0 *5.7%

: 24&.8 1#.5%
199.4. -9.3%
88.2 ‘4.1%
245.1 . 11.4%
26.8 1.3%
199.1 9.3%
33.5 1.6%
YRS 2.18%
17.4 0.8%«
- 79.5 R
102.1. 4.8%

2155.9
subjects;
‘\

s

3




. J o TABLE II1.4
i ./‘ ] -

Average 'Annuall'l‘v HOurs and P-;'dgrams pPer Broadcaer by Grade Leﬁ .
s : ~

v * J
-

HOURS~ SN " _PROGRAMS ”
SGrade . Annaal AT-\vera!geu % of’g‘&al : Amxual Average ., - % of“Total

s . R 7 ~ - P X ¢ .
Kindergarten  _ . 116.4 . 15.5 4019 . 18.4
st *.c - T 1se.9 . 213 564.4 t 25.8,

° . ’ .
a2nd _ o 30.¢  698.2 - 310

k¢ 1 : : 31.7 $23.2 . 33.1

ath . E ~ 35.7 807.1 . ¢ [ . %39
Sth" ' , 28.8 . 717.3 [ 32.8
6th 36 : 26.1 1 637.9

7th - e 14.8 357.7

ol : ( . v - ‘

8th C1277 306.4

9th- ) , 11.0 246.5

10th - .6 ) 8.9 | 179.2

-

- . N N N g
}ith . .- , 8.6 \ 169.8 .

©o12thy e : 8.1 . 259. 0L
- & . S .
J&for College : - 4.9 "64. g ) .

¥ 4 College ‘. ' i 8.0 ©107.4

*aqult * ' . : 2 146.4
- : - .

multiple coding.

-
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5 . TABLE IIT.5 = Ca -
‘ T
- -
Average Annual ITV Hours and Programs Per Broadcaster by- Format aﬁq.» Pﬁpgra.m* : ’
» . - N «
. e / HOURS q 7 PROCRAMS : .
., Format*#* - Annual Average: % of Total Ahnual Average $ of Total. '
== D g . - - _Averag - 9 i
‘ Lecture- .- . 224.3 29.8 7 653.3 29,9 < 4
o “ P . N
Interview with Expert 25.0 3.3 - 57. o 2.6
< ’ | o ? [ ’ . T 3 ’ -
™iscussion among People 38.1 5.1 ' . . 98.3 ; 4.5 )
. Demdnstration .195.8 26.0 624.0 " 25‘\5 e
C W - * . & X . -
. - Actual Event in © a s o0
‘Real Time ) . 21.3 : 2.8 " 64,8 . 3.0
- - -
tgzation 268.1 o 35.7 748.7 - 34.2
B - + . o . - ‘ . - >
* { Documentary’ .- 1114 . 14.8 e 338.8 . 15.5
Graphic, Symbols  77.8 . | 10.3 © A 245.4 . 11.2 )
- . . " . . . - : ‘ 'i :
-* 99.4 23,2 236.7 W 10.8
R a : “ e o
R ‘ . . -4 , . - )
*Total i$ ggeater than 100% because one or two resbonses wgre allowed.- .
1 4_ . [} . . . \ . ‘Q »
’ #*For definition of formad categories, see Appendix V. (., . - 2 -, 7
- A . ' -- . e/ i - ,'. - '
.o . ‘ ” N, -
v P ' & — ’ ‘ ' - \
- ' v
. \ 5
”~ A “‘ L ] P ' - 1
) : ’ . - l . . 3
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, : C
- * TABLE.III.6
Average Annual ITV Hours and Programs Per Broadcaster by ' )
BN : ) . 4
A) Producing Scurce and B) Source of Distribution A i
- , . » Ny
// - ,/ * . * N .
: HOURS %o PROGRAMS | |
- : ) = '
A) Producing Source Annual Ayerage % of.Total Annual Avgrage % o_f Total ’
Lacal * 142.0 20.1 375.1 18.3 -
Consortium - 62.6. ‘8.9 230.8 11.3 -
" ) 'q‘; . - ',' . .- -
_ CTW ‘ .- 761 10.8 ~ 152,0 o c7.4
s _Fjofgién—Co.p;'roduct‘ion 14.9 2.1 . ° 41.1 i 2.0
Major PTV Organizatiog 5¢.4 8.2 ~ 179,54 © 8.8
i : . . .
_ Other PTV-Organization 167.5 - - So23.7, 534.1 26.0
,  Independeht . 158.9 22.5‘* ) 462.9. 4 22-6
Commercial U.S. . 2.6 0.4 ! 7.0 , 0.3
Other ’ 24.5 3.5, 68.7 3.%
Sodrce of Distribution ) r - - o
Local 141.2 : 19.5 . 370.2/ \ C17.7 7
Exchange with other . ‘ v '
_ PTV Organization 25.5 3.5 79.1 L0 3.8
Regional/State . PRI
. 'Net‘;lbﬂ\ ¢ -+ 104.7 14.5 336.7 16.1
" pBS : 107.7 *14.9 212.6 . 10.1 :
PTL . S 2.6 0.4 56 . 0.3,
. art-N1T & 121.2 16.8 : - 452.8 21.6
vt . .
+ GPNTTL N <« 42,5 L 5.9 132.5 6.3 N
. - . - « > N
Other. Instructional, T . .
'SOpplierj 150.9 20.9 440.6 21.0 .
Othek - 26.5 . 3.7 "66.2 3.2 .
: *”‘ you
a 2. ._“‘, ) ‘ ) .
- N " ¥
NY : K .
- ° v s
[ 4 L] I \
& S . ‘
‘ - AP ’ -
) * . .
. - ' - ‘t
- } N
. 1Y ’ oo— ‘
P 3 - F) - ~ l
/i .
i \L,‘N" 45 ' - e
’//' ‘ ’ -
‘ / !/-- N )
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o




K‘g) E ’ ' - | 4

TABLE I1i.7

-_A) tgﬁthocl of Tsar‘lsmission_,-;a) gglor Productién, and :C) Use’ of Repeat Programs

% of

" Potal

0.9

1876
0.3
23.4
9.1
39'71
2.1
1.Q
5.0

13.4

g 86.%F

it .
- :’-g , - Annual
! | Average
™W) Method ,:3 ; ) I .
.;oc}al'l- Live LY _.‘ 6.7 .
N I';qcavl-’ - Tape . - 137.9 |
Iaiécél -LRemote - \2;.2
: Diréc%:‘"lnterconnect ‘ 173.2
. "Ijgpe fr;om Interconnect .67,.1\
. Bicycl‘gd Tape B 294 .4
- Y Fj.lm- :C.\hain 15.4
Retra,z{;d;n?i.ssion of Off-Air Pickup 7.5
Ot.her' , . ‘ 36.8 -
S oooler L |
- 'Black & White ! - 99.4 °
" Coldr , 643.7
Coe "_ - W
. C)'.Répeats* ) . )
LR ﬁirs_pAirfng- T 281.7
N }}é‘{ed fEarlierf in ISay . ‘ 84.7 . - =
‘ Aired’within Last Week™ | 220.2
" Airbd;‘prior to That QWeek . 228.8 ’

« v
" .
P I .
A}

*Percénts-may total more than 100% due to multiple coding;;

* -

W e e ot

B35
[11,3 i
©29.3.

30.4 i

s

N -

+

r-hvwera@ Annual ITV. Haurs and ?r‘:ograms Per Broadcaster by

&
. . A N
PROGRAMS
Aftnual % of
Average 772 Total..
8.0 0.4
369.5 - ®a
6.6 - 0.3
514.2 ° 23.8
T161.1 - < 7.5 .
. 916.1 7 - 4204
46.4- , 2.1
23.%° - 1.1
1?;.9 5.2°70
v
294.6 13.6
1872.8 884 <
782.8 35.8 )
260.4 | 11.9
668.6 30.6
670.0 36.6, é//w
’
, e ‘ "
. ‘ﬂ-\"} (. .
s
.
-t
3 .
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TABLE 111.5

.

Averag /Annual Hours and Programs Per Broadgaster of
Lbcal ITV, and Local 1TV as "Percent of A1l ITV by .Broadcaster Category

¢ *
e
-~ ‘.

< PROGRAMS

Local . " a Local Local as
. Annual " % off Annual
Category ~ Average” . . Average
- ! - . - - r
4 ’ She

REGION , ‘ . -

Northeast : : ‘68.4- - ’ Lol 7 160.5
South . '8, ' . 752.3
Central g . , . 5 - .227.2
West - . % T 246.7

e

e B _‘f‘ - T N 4
Outlyihg . A . S o 136 3

PQPULATION - . . . ' , B
Under 150,880
150,000 - 349,999
350,000 -.599,999
600,000 - 999,999
1,000,000 - 2,000,000
over. 2,000,000 _
Overlapped
Multmple statlons

)
CLASS ,'
State Network <
University
Community
LothSs:ho‘ol -
BUDGET - =
Under $300,000
$300,000 - 749,999
$750,000 - 1,199,899
$1, 230,000 » 3,999;999
%4 ,0Q0,000 and over
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1}
"

-

‘

LA

READING_& WRITING

14.2%
. ‘ n‘ “ - )
SCIENCE . ' - ®
’ MUSIC/A-RTFIHEATER .
LITERATURE/H’UMANITIES - :
SOCIAL SCIENCE: _° . ,
[4

HEALTH/P E /[SAFETY -~ *
CHILDREN s‘ BASIC EDHCA&'ION

" MATHEMATICSe. -~ |
oTHH
"HISTORY
VG,CATIONAL‘

' FOREIGN LANGUAGE
TEACHER TRAINING

. ENVIRONMENT

HOME ECONOMICS

. PROFESSIONAL TRAIN!NG

“COVERS PRIMARY LEVEL COURSES WHICH INCLUDE
. - MULT!-D‘SC!FSNA@Y SUBJECTS

. ' !

It js clear from p1cure III. 2 that IFV programmlng 1s spread over a wide ramnge of subject

matter; however, five areas are most freguent. Readlng and Writing (primarily the ipflu-

ence of "Electric .Company") (14.2%) is the most frequent subject matter ecategory, followed

by Natural and- Physical Sciences (11. 5%),,Mu51c/Art/Theater (11.4%), Literature/Humanities A,
(10.4%), and social Scilknces (9.3%). '

3

s

d
ITV programs are usually useful at several grade levels, The survey format allowed n\\~——
re¥pondents toi give one, two, or three grade levels for each program. (Thus, tptals are
. greater than 100%.) Figure III.3 graphically demonstrates the pattern of ITV program-
ming by grade levels ITV is most heév;ly concentrated for the first through sixth
s grades, with a peak gt grades three, four, and Rive. There is a sharp drop between
theysixth and seventh,gralies and a;contlnued decline until high school seniors are the .
. thrget for the lowest probortlon of material app;opriate for grade schools. Ry sub- ,
) . tracting the material intended for viewers above .the high,school level! it can be

determined that 85.5% of ITV air tlne (12.8% of all air time) is for school children.
. - i

4 .

-~

o~

(4.9%), and for-adult cation (6.7%), 1s not as freguent as grade school programming.
Hewever, this type offprogramring is of considerable interest to many PTV professionals.
Iy wlll be examrned more closely . L T -y, .
. Yo
Respondeqts were asked to prck the best or bestktwo cateqorles of format for instruc- . -
tional firograms. The categories inclwded: lecture/monologue - a-tei’her teachlng, L)
* maybe with blackboard or props; interview %1th expert; discyssion - two or more.people
.discuss, interact, teach.(may include a student asking questlons), demonstration - .
instead of only verbal description,-a task. is shown; actuality - an actual event re-\

corded or transmltted live with emphasis on the event; dramatlzatlon - refreation of an .

s - 48 . : . -5:.’.

v . . .

- -_. - "_ 7(} ' . P

. h
Matérials at the Jun:2£$iollege level (3.0% of programs), the collegé?Uhaversxtg level

N
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FIGURE IIl.3. PERCENTAGE OF ITV PROGRAMS BYGRADE LEVEL
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event or fictional recreation using dramatic or Sinematic technidues; documentary; nar-
rated graphic symbols - narration over graphics (short of animation); and animation -
frame by frame changes that create the illusion of motion over time. Figure III.4
shows that e Dramatization format (influenced greatly by "Electric Company") was the
most frequently used type (34.2% of all ITV programs) followed by lecture €29.9%), and
demonstratlon (28.5%) . .

Computerlzed data processing has allowed an analysis of both grade levels and formats of
ITV programming by subject'matter. The sample size for the entire survey was not large
enough to produce reliable data for tables with 256 cells (16 grades by 16 subjects).
Thus, the discussion is limited to the patterns that have -clearly emerged (For details,
see Appendix V). *

— ; '
s

Subject Matter by Grade Level

- Children's Basic Educational programs were (naturally) concentfated at levels K and 1,
where they reflected 23.5% and 18.3% of all programs in thesewkgrades respectively.j

- Reading and Writing was concentrated in the second third, and fourth grades with
32.6%, 29.5%, and 23.1% respectlvely. ‘ -

7
/

- Literature and Humanities materlal was concentrated in grades:4 and 5 w1th 10.2% and

and 15. 2% of all programs respectively.
- \

- Foreign Language programs were\concentrated in high school ‘(just under 10% for each of

grades 10-12,

-

<

- Mathematics was primarily found in grades 3;6 where percentages ranged from 7%-10%.
’ - : . AN

\ _ .
- Natural and Physical Scierice programs were coéncentrated in grad}s 3-6 with pergent-,
ages ranging from 12% - 14%. 4
- Social Science programs weré primarily for older students. They were concentrated
in grades 5-12. The high schogl grades, however, had hlgher percentages (about 22%) °
due -t6 a lower number of total programs for those grades.
;; Music; Art, and Theater programs had their highest concentraticn in the early grade§’
-(K-2 had between 15% and 20%) but were spread relatlvely evenly across 3 -6 with per-
centages ranglng from 7% to 12%.

- Health, P.E., and Safety were concentrated in grades K-5 with percentages ranging
from 10% to 17% of programs. ' ’

- Home Economics comprised a very small portion of ITV programs in all grad ' However, ,J

they reached their highest proportions in high school (grades 10-12 were about 5% of all
programs) and-Junior College with 8%. ‘ .

- Environmental programs were also quite infrequent. They were spread over grades K-9.

- Vocational programs appeared mostly for grades 4-6 (6%-8%).
: ' \ ’ ’
"Grade Level by Subject Matter °* : :

K

- Kindergarten ~ ITV programmlng 1s concentrated in three subject areas: Basic Edu-
cation (23.5%), Mu51c/Art/Theater (19.4%) and Health/PE/Safety }17 13) .

" First grade is very.slmllar to K&ndergarten, with s}xghtly less emphasis on basic:
education. The most frequent ITV subjects are Music/Art7/Theater (19.5%), Basic v

. - . ‘ ." 50 . . ,
C . ’ ‘-“ ’l: 7‘. . ‘ ‘ o
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THE PROGRAMS, NOT THAT 342%

OF THE PRO—

FIGURE 1.4 PERCENTAGE OF ITV PROGRAMS BY FORMAT
DRAMATIZATION vy 34.2%
: . 5 - L
LECTURE ° N ] 200%
MONSTRAH?N . 28 5%
- - ‘ i '
DOCUMENTARY 15.5%
SYMBOLS ' )
ANIMATION
¢ Ve
DISCUSSION
*TOTAL IS GREATER THAN 100% BECAUSE ONE OR
ACTUALITY TWO RESPONSES WERE ALLOWéD A PROGRAM WITH
SEVERAL FORMATS IS COUNTED HERE IN EACH FORM
2 . MNDICATED BY THE RESPONDENTS .THUS. oTHIS
INTERVIEW MEANS THAT DRAMATIZATIONS OCCUR IN 34 2% OF

GRAMS ABE EXCLUSIVELY DRAMATIZATIONS
- * ’ - ! ~

S - . '
Education (18.3%), Health/PE/Safety ?13.7%) and Reading & Writing (12.3%).

c ;§ second grade the ITV emphasis shifts to Readinéjand Writing (22.6%) trailed by
- Mugic/Art/Theater (15.2%), and Health/PE/Safety (11.2%).

.- Third grade starts an incréasing emphasis on science. ITV programming is concentrated 7
in Reading and Writing (29.5%), Science (13.9%) and Health/PE/Safety (11.6%).

-fFoLrth grade ITV programming is most frequently Readlng and ertlng (23 1%), Science
(12.5%), Ll ature/Human1t1e§ (10.2%) and Health/PE/Safety (9.8%). ‘

.

- In fifth grade, the emphasis shifts away from Readlng and Writing.
(15.2%), Science' (12.1%), Music/Art/Theater

is concentrated in Literature/Humknities

ITV programming

(11.6%) and Health/PE/Safety (11.4%).

- Sixth grade ITV programming is prlmarlly Sc1ence (13.8%), Social Science, (12 3%), and
Mu51c/Art/Theater (ll 9%) . , .
' " M
v

- Grades seven and eight tend to have ITV programming coﬁcentrated in Science (14. 8%),
therature/Humanltles (about 13%) and Social Science (ahout 12.5%).

- ;
i L H I

. - Ninth grade ITV programmlng is dominated by therat&re/Huﬂanltles (18.9%), folliowed by

History (12.0%) and Science (11.7%). \
#
4

- Tenth, eleventh and twelfth grades have ITV programs most frequently in the subjects
of Social Sciences (about 21%), History (about 16% for grades 10 and 11, 7% for grade
12, and Literature/Humanities (about 12%). = . .

"‘ 5 ]"7 J H )

J" !




Subject Matter'by Format®*

v e

»

’
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PR

* = Children's Basic.Education programs were mostly dramatizations (48%) and docﬁmknt—

aries (33%). .. . ]
9 ( ' J

-
)

>

- Readlng and Writing programs were most frequently dramatizations (63%) and anlpatlon
(54%) . Mo . .- . . . ) - .

. [ -
- Literature and Humanities programs Were characterlzed by lecture formats (58%ﬁ nar--

9 rated graphlc symbols (44%) and dramatizations (26%). a ;

e

- Foreign language programs were primarily dramatizations (47%) and lectures (35%).
- Mathematlcs programs were almost equally dramatizations (31%),. demonstratlons {31%) -
and lectures (30%). )

I

- Natural and Physical Science programs were mainly.demon;%rations (59%) or lectures -
(49%) . - ‘

- .

- Social Science programs tended to be documentaries (44%).
- History programs tended to be~dramati%?tions (5?%).

- Music, Art, and Theater programs were primarily demonstrations (71%) .

‘ . B . i

- Health, PE, and Safety programs were dramatizations (53%), demonstrations (39%), and

lectures(31%), for the mast part. S ! .
M *

-~ The small number of Teacher and Professional Training programs most commonly used
lectures (33% and 82% rgspectlvely) i

- Environmental prograhis were mostly decumentaries (39%), while Home Economics' programs

were demonstrations (30%) and Vocational programs tended to be dramatizations (63%).

~PREDUCTION, DISTRIBUTION, AND TRANSMISSION OF ITV . ‘ 2’
There are four major sources of ITV production that account for more than three quaiters
of ITV programs. These are deplcted in Figure III.5. "Other" PTV stattions produced
26.0% of the ITV programs uged by broadcasters in 1976. Independent ITV producers were

. responsible for 22.6% of the. programs. This is noteworthy, since it is the only, area

" of public television programming in which outside organizations play such a sygnlflcant
role. Local productlon still accounts r 18.3% of all programs, although loaal IiTv
productlon has been declining sharply f r more than a decagiiéilfor,detalls of local

-

ITV production by Broadcaster Category,Vsee Table III.8) ly, programs produced
by a consortium amount to 1l.3% of the total: . . -
s .

~

", Consortium production is a relatively recent phenomenon on the ITV scene. It has come
about because of increasing-:demands for higher quality, more expen31ve programs, and .
because of the economtic savings made when produc1nd programs for mutual use. =The other
side of the coin, however, is a steadily decreasing am’unt of local~{TV productlon.
Figure-III1.6 compares somewhat different measurements of 4TV broadcast hours that had
been produced locally-since 1964. The methodological differences may add a bit of
imprecision, but the dec11n1ng proportlon of local production is very'strong .and very
clear. '

"

. . i

* NB: More than one ‘format was allowed per program. Many programs combine several
.formats'. . N

»
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FIGURE IIl.5 PERCENTAGE OF ITV PROGRAMS BY PRODUCER AND Dls,TmB_UToj” ‘
. i . . . -~ ‘ H re %

' * .

A.PRODUCER s ;o
B - 26.0% OTHER PUBLIC TELEVISION ORGANIZATION  _
; — "~ 0.3% COMMERCIAL S

2.0% FOREIGN/CO-PRODUCTION »
3.3% OTHER _

7.4% CHILDREN'S TELEVISION ¢ .
- WORKSHOP )

-

8.8% MAJOR PUBLIC TELEVISION
ORGANIZATION

11.3% CONSORTIUM ~ * , K

18.3% LOCAL .-

22 6% INDEPENDENT

2 . ~ ~ ’ . s
B.DISTRIBUTOR  , ~ L .
: 21.6% AIFINIT
03g PTL
3.2% OTHER ) -
3.8% EXCHANGE WITH OTHER -
PUBLIC TELEYISI®N ORGANIZATION

6 3% GPNITL

v\"——\._/
10 1% PUBLIC BROADCASTING
SERVICE | :

-

16.1% REGIONAL/STATE NfTWORK

: 17 7% LOCAL -

‘ﬁ A 210% OTHER INSTRUCTIONAL SUPPLIER

- - ‘ ,
Y
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FlGURE . 6 LOCAL PRODUCTlON OF ITV PROGRAMMlNG SINCE 1964°
: A '(% OF ITV HOUHS LOCALLY PRODUCED) ' ,
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Part B of I"igure ITI.5 descrxbes the sources of dlstrlbutlon of ITV prggrams. I‘he

Agency for 'Instructional ‘Teleyision (AIT) , formerly known -as Natie I.nstructi’nal, -

-

“ Television, distributed 21.6% of the ITV programs, and Xpe Great PlainsaNational

Instructional Television Library (GPNITL) distributed ,6. 3%. Programs_ that came from.

-y the broadcaster's ‘own faciljities' agcounted for anowper 17.7% of the programs; and

" 1ittl% "lokal" material?

"other instru¢tional suppliers" played a maﬁr role.- Regional/state networks distri-

. uted 16.1% cgf all Iprograms "I‘hls deseyves closer examination: \
. o R :
. A A “/‘Z : T ) . . ’ ' o
9 .5 . - . . /\ * - . . L
; — . — < — - ——a
“e . : . . ' . v . , . . [
! »“Sdu:;ce of Distribufion ‘ e v Method of Transmission
' ° . . - . ’ .
- l. e s .‘ : ,

- oo .. ' . v ? . N '

% from .% from *+ Tape . Direct,. _Tapey Retrans- PR

L 1 reglonal/state “our own . frém our -inter- bicycle™ mission

network - °' facilities . facility comnech'* br other of off air Film
. N f r —% & 5 :
. " ) . e 2 o : : ™ . .

. ‘Northeast oy ;'28.7% 9.28, © W78 48.9% 32.8% 0.2% 0.98
South . 4.1 7 31.0* 29.0 9.9 . 46.6 2.5 2.1
Central g < 23.79 7 JM2.7 L, 12.6 J31.2 "43.8 0.2 2.4

. West > 4.2 S T T ) ’e o' C 7.7 55.7. < 0.3 » 3.1

] . . D -

. .. Y
* See e atlbn in fol wing paragraph. 3} " N vt e - . \
** Incl\fd\es boi PBS andieg:uo'nai}’state networks. : SN )
, « . e, - y
. , - K . ) i“
v ’ [ . I3 S L " '

Therxe is an ‘invg%e relat;.onshlp between‘ the amounts of rgglonal/state network distri-
butlon ‘arf local- distribution of ITV programs.- In the Northeast, ITV distribution firom.
the ‘:N accg;.m‘ted for g

djor share of all ITV programs, while there-was comparatlvely
.In the South, the patfern is totally reversed. Southern ’
broadcasters gat -a great deal of their ITV frgm their own facilities and a relatlvely -
small proportlon from SECA (Southern Educational Communications Association), the ,\/‘ .
regional network. (Note iat "local" distriBPution for, many southern broadcasters is .
statewiden) Brc?dcasters/? thé cerftral Ltaves receive 23. 7% of their ITV from either -~

. the Central Egucational Network, ‘Midwestern Educational Telev151on, or intra-gtate

o ﬂhlpped by~ "blcycle" ot dther methgds. ‘As Figure ITI.7'shoWs, th¥s méthod at@ounted, ;

&

networks Sf independently s.cheduled Qroadcasters. Local material is lbss: frequent than_‘,g/ ;
‘the overall, average. Westernﬁroadcasters obtain a low proMtlon Sf their Mhterial >
f’m the Rogky Mountain Public Broadcas‘t‘s.ng Network, theWeste€rn Ed‘ucatlonai"Network,

in

tra-stateistribution. The  propostioh of programs/f:ﬁ}heu'ﬁn fac111t1es is -

almost at the average for w1 broadcasters. - T e :

) A . - *® . .
. \ a l . g o |
, The most frequent method traﬁsmz.ss:Lpn Qf I™w progr;ams was v1deotape that had been - .

for almost half (42.4%) of £11 1TV programs aired in 1976. Locally ‘vailable material--

almost_entitely on tape ~- gnd the use of ‘interconneéction -+ 23. 8% -direct amd 7. 5% s L
taped for replay — are. the next 'mogt frequent methods. The use of film chains, l:Lve o ‘

_prodhcta.ons, and retr;{srugsxén of signals.’ received off-a.fr from other PTV broadcasters

‘“ig éelatlvely, mfrequ te, . o ‘ . y . .‘Q

Differenca across regigns of the co,untry J.n 9ources o?dlstrz.bution are paralleled »y

dz.ffe’&'encep' ifi metht Qf. transmlss&on. . data ind1¢ate several phenoména. Firsgt, l/\/

‘the Northeastern and Central broadcasters used direct intercerpection for a &reat daa !
" A ’

t""“ .\ s . 55 ( ]

. . - -% -~ . -
" ¢ . - - . . 8 . - .
b’ ~ o Rt B ’d oLt s * - ' o .
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FIGURE n.7 PERCENTAGE OF ITV PROGRAMS BY METHOD OF TRANSMISSION -
~-~ . AND CDLOR PRODUCTION J ‘
. s . . ‘
. ) L4 " , [ - /_. -
* A.TRANSMISSION METHOD . - » c o .
/. : ’ - \ -
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L / ~
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(48.9% and 31.2% respectively) of their ITV material, while Broadcasters in other/parts
‘of 'th.e gountry used it much less frequently. This phencmenon may be affected by strong
state networks (NYN PPTN, and OETNC)} connectlng individual broadcasters in these
reglons * . . i .

) ¥ BN

Second distributign of videotape by bicycle .or other shlpplng.methods varled b%[region.
The variation was related to avallablLtfy of local matérial and use of 1nFerconnectlons.
Northeastern broadcasters used tape shipments less than broadcasters in gther regions.
Northeastern broadcasters also utilized a gre%t deai of interconnection/and a small
amount of tape from their own facilities. Southern broadcasters used Videotape ship-
ments at about the frequency of the national average; but tﬂby also used a great déal P
of ITV material from their own facilities. Ceptral state broadcastersijuse an average -
proportion of tape shipments and bicycles, with lesser amounts of local and higher '

" +han average amounts of intercornected material. Western broadcasters used bicycles

and tape shipments most frequently, with little use of interconnection and an alMmost "
average amount of matgrial from* their own fagilities.
" '

€ )

'Third, retransmissioh of ITV programs picked up from the off-air signal af an er

" broadcaster was a technlque used _almost exclusively by southern public televiision-broad-

. #

casters.

Part B of Figure-III.7 indicates that 86.4% "of the ITV programs broadcast in 1976 were
produced in color. This is a lower percentage of color broadcastlng than, the overall
average for-all PTV programs (94.3%). More important, though, is a comparlson with 4
similar data collected lnvAprll 1972 and 1974, 1In*the 1972 survey, only 248 of the ITV
programs re broadcast in color: in 1974 average percentage of ITV programs- produced in
color was §4.6%. Thus, there has been a dramatlc increase in the amount of color ITV ma-
terial. ‘ : ,

Figure III.8 describes the use.of ITV 2epeat programs .The total is greatex than 100%, ' _._
since prdgrams could be repeaggd from earlier* in the day, and/or earlier in®the weel,

argl/or prior to the week. It can be seen 11.9% of the programs had been on the air
earlier in the 'day , 30.6% were - alred earlier 1n the week, and 30.6% of all ITV progr )
‘had been shown by the broadcaster in prior weeks (or even prior years). These flgures .
are:-almost 1q.nt1cal to tMose from 1974. . m

»

RRINT MATERIALS DISTRIBUTED FOB ITV PROGRAMS
- 4 .4 Y P

Prlnt materials werewdistributed for 83 l% of the ITV programs broadcast in l976d? The
distribution was as“lbws a P .
. - [4 - N
_ Teacher materials distributed by broadcaster 46:0%, N *
" Teadher and student materials distributed by , o
broadcaster . o) 6.0%
@

. Teacher materials distributed by other source ¢ . 15.0% *

Teachér and studbnt materials dlstrlbuted by : C
- other-source 4 o . * . 10.5%

" Other and don't know A L. 5.5%

” ~r -~ - -

v .~

Most of the print materlals dlstributed-wlth ITV programs are teacher gurdes. Materials
for students are far less frequent. Broadcasters distributed materlals for a smaller
percentagé ‘of programs in 1976 than.they did in 1974, while matqfials distributed by
ther sources were' up. s‘h.ghtl} / B

‘s ¢ 4 . s v . ! .
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FIGURE 111.8 PERCENTAGE .OF ITV PROGRAMS BY USE OF REPEATS
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Thewsurvey indicates an average anaual total of 318 programs per l:;roaacaster (4% of
all programs, 143595’ of ITV programs) were at the adult, college, or junior college
- level. T T

-~
-

Fifteen pergent of these programs yere teacher training; 12% were categorize'd as

social'sci#e; and the yemainder e fairly eyenly spread over subject matter cate-

. gories =-- this /inlcl,udes 7% each of programs at this grade level defined as "profes-

sional training" and“"vocational" (about 22 programs per broddcaster per year). ,
s & —

. T e - . . p . 5 s es
A higher proportion of programs at this level (40%) was pfoduced at lotal facilities.
Independent pfqduQer_s-x were responsible for 26%, and other PTV hroadcasters proguced
.17% ,-— a lower proportion than for all ITV programs. ) : .

.
-

Air times for programs at tHis level were concentrated in weekdays: 3%.5% of such
- programs were bxpadcast on weekdays between school a'ncli prime time ("after school"
might be a more appropriate label), 32.2z% Were aired during school hours, 39.9% were

aired in prime time, and 7.8% re aired after prime ,time, and 1.0% were aired in the

early.morning befeore school hours. M : ' C

2 [ o . A . .

ITV WITHIN PROGRAMMING CATEGORIES .
¢ " A . i . - T - . o .
.. In the praceding portion of this report, .I'I'V programming has“been examined mainly

- .

in terms of the pgﬂoportions and average annual amounts of phenomena among ITV matérial.

4 A brief gxaminatiop can ‘also be made of instrfuctional Lﬁoggaﬁvming wigthin certain

. - .
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categories:

'

¢

o

e i 2 ] st
.

%

.- ITV represents 22, 8% of the programs (14 1%
casters.

- ITV repr nts 73 8% o;\the programs (58.9%

instruction TV Producers ". t ot
S .t
¢

- ITV répreeents 53.3% 9; the programs d37.8%

- ITV represents 42.4% 'of 'the programs {(31.6%
own facilities..

L)

»

of hours) produced by “other" PTV broad-
A
[ 4

4
of houre) produced by "independent or

: 7Y .
of hours) digtribated by regional networks.
. LS :

-

of hours) taken from tape from broadcasters'

- ITV represents 16.6% of the programs (8.5% of hou{s) taken from direct inte&eénnection:;:
- . . &

~
- ITV represents 58.7% of programs
other shlpments,

(41.

of hours) taken from.videotape bicyeles or

o0 , . - 2
- ITV represents 68.0% of the progr (43.4% of hours) broadcast that were produced in L D
Black and White.' \ : . : .
- ! -
- ITV represents 42 4% of the local programs (31.6% of the hours)’ dlstrlbuted by - broad-
caster. . A
~ ITV represents 63.9% of the paograms (45.8%~6f hours). broadcast during school hours.
. .
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o
4 Y *
) - L]
’ . . ~ o~
- e " > ~ . a, ;\ . » . a\
; * R L . . .
) , ﬁ?’ p
. . " \ ' .. .
. ) ) ‘\ ' h)
. X . .
' v
*
‘ R - N i “' - .
- > N o
AY ‘ )
. N w ’I
f i
- . . .
4 A \ b
- ** - -
o .
( »
)
’ ! . / § i} &




~

. L8

-4

LY

EF

¢ 'CHAPEER IV

N e .
"SESAME STREET". AND
- W ,
*

The. two children's programs from the Chlldren s Telecgglon Workshqp (CTW) including
repeats-accounted for 17.8%-0of all air time and 13.9% of ‘!P programs- broaécasg in 1976.
Estimatpd annual averages were 564 hours per-broadcastervo "Sesame $treet" and 244
hours peY broadcaster of‘"The Electric Company’/'. For "Sesame Stree y this represented
"a slight increase from 558 hours per broadcaster .ir® 1974 ‘and for - "Electrlc Company",
this represented a smail decrease from 263 hours per. broadcaster -in 1874.

"THE ELECTRIC COM%ANY"*

v

! 4

-

PR

Baslc characteristics of these two programs are famlllar to most readers: the pro-
ducer d:TW), distributor (PBS), format, .and general nature of the two programs are

we?l known. (There is debate over appropriate-categories for the two programs: whether
they belong with traditional ITV, to partlcular grg?e ‘levels or minority vi€wers. These
isgues are avoided-in thie repdrt;: it presents dat on the programs without applylng
labels.) -Most of the important data -on "Sesame Streét" and-"The Electric Company"
collected: by the program content survey 1sfsummarlzed by Figure IV/1l; a bIlef qomment-

' ary fills out this c'pter.

-

~Ther

broadcaster categeres

"(See Figure IV.].)

Figures IV.2-and IV.3 irfdicate that

were no great differences in use ofLESesaﬁe Street" and "The Electric Company"
ac;og
broadcasters of "Sesame Street"/"The Electric Company". took place on weekdays after .
school (45.1%), during weekday school houyrs (34.2%), and weekend mérning/daytime €12.7%).
This is not-surprising. The pattern follows the PBS feed of the pragrams! The two
individual programs were examined by day.of week and tim f day. Patterns were very
similar for b®th of them -- of cdurse "Sésame Street" alffays represents twice as many
hours. "Sesame Street" tended to be less concentrated in school, hours and had a hlgher
percentage of weeRend use than "Electric Company' The follow1ng describes the dis-
tribltion of percentage of programs for each sefies

‘ . L 3

.

) =~
? x

’ L .

Weekend

. ‘ " B
/)QTJ LN Weekday ' + Weekday morning/
School hrs. after school day -
"Sesahe Street" - ‘ 31. SORRY-¥ S 14.1%
"The Electric Company " - \ 40. - 4579% ﬂ,_" 9.6%

.

Thére is a great reliance én. 1nterconnéttlon ransmit ihese two prcgrams {61.8%) .
(See Flgure IV.4.) They are’regular daily serles and in most, cdses  they are xepeﬁted,
daily. Thés, broadcasters try to 8v01d the substantial, cdst of ﬁapln d replayrng.
Neverthelessy<mpre than 30% of the transmltted hours of "Sesame Street"/"The Electric \
Company" were taped . the broadcaster‘for replay at a dlfferent hour. h

5 o .

s s

The survey data 1nd1cate that;w1th1n a given, day (1nc1udyng weekends) 29 9% of the pro-
gram$ shown once were shown. agaln‘the 'salme Bay and 38. O%'Were repeated within the next ,
I days. It shpuid be Toted that ‘these high repeat’. rates do not d!.!)gnt -f£or days when
broaddasters Were off the airof summer daySIW1th lower re t rate%, and the’ fact that
gecondary achedules in some’ cities aiso repeated ‘the two Prog rams “(see Appendlx I).

.o

P (e . ) . .
- [} . ¢ - 7
S SR & [ ~ o Ty
‘ »e [ [ . N ”1; "‘ ,
* "Electric Company".shownAdurihg school hours.when. school was in.sesstg is counti?
‘both as ITV and as "SS/EC"i ‘Analyses in: this chapter include "Electrl ompany ep sodes_

which1aze also inc

C'

Mided in analyses in Chapter III.
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, ) HOURS PER BROADCAST ' () AS PERCENT OF TOTAL HOURS y
t 973 l§ ) .
e, o» E— 176 177
765 ~N 71 K -
0 '
1 2 : . : -3 -
» ' ) BUDGET CATEGORY ' .
' _ P ONE c S W 0
' . REGIONAR CATEGORY 4 |
911 .18 7\ 179 - 8
SR i ‘ A -
o( g R , .
: ¢ .
f :
: % -
L COM | ST  LSC UNIiV .
, - CLASS -
, v
. 179 1821 19.6 85 182 19.6 -
; +" - -T . ‘?
JiJ v |, iﬁ‘vl
U — -
; X _ : 1.2 )
- . POPULATION SERVED '
. '( - - . s bt ! . ’ , " ’
BUDGET CATEGORY » - REGIONAL CATEGORY  CLASS, POPULATION, SERVED
. € , : ) .
'1 = UNDER $300,000 -NE = NORTHEAST COM = CONMUNITY ' = UNDER 150,000
2.= $300, 000 - 749,999 = CENTRAL ‘ *ST = STARE “ + 2 =150,000 -349,999
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4 = $1,200,000 - 3,999,999 W = WEST. . & _UNIV = WNIVERSITY 4 = 600,Q00 -999,999 '
5 = $4,000,000 and over - O = OUTLYING . * . 5 = 1,0003000-2,000,000
- " ~ @ = OVER 2,000,000 .
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. AVERAGE ANNUAL “SESAME S REET"/“ELECTRIC COMPANY" -
HOURS BY BROADCASTER CATEGORY. - *
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FIGURE IV 2 PERCENTAGE OF “SESAME STREET”/“ELECTRIC QOMPANY"
. -t - HOURS BY DAYPART _ .
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' FIGURE IV.3 PERCENTAGE OF “SESAME STREET”/“ELECTRIC COMPANY” ’
' . : HQURS BY BAY OF WEEK AND TlME OF DAY Coe /\‘
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FIGURE Iv. ‘ PERCENTAGE OF “SESAME STREET"/“ELECTRIC COMPANY”

HOURS BY METHOD OF TRANSMISSION
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FIGURE IV.5 “‘SESAME STJ?EET”/“ELECTRIC COMPANY” HOURS
PERCENTAGE OF SELECTED PROGRAMMING SEGMENTS_
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Flgure IV.5 examines the ‘two CTW programs in the context ofqﬁeVeral aspects of pro—’
gramming. They represent 26.0% of, the hours distributed by PBS; 24.0% of the use of}

ditect interconnection; 22.7% of the hours tapéd from 1nterconnectf6h for replay; 52. 5% .
of weekend morning; 32.1f of weekday "before school” hours; 20.8% .o& the air time , o
weekdays during school hours; and 37.8% of the hours broadcast azter school on week- | <£
days. .




. . -
: . - i R .

- , CHAPTER V \ -
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' “GENERAL" AND NEWS/PUBLIC AFFAIRS PROGRAMS -
. e e . ¢ . K .
- . 8 . )

wWhen ihstructional programs and the two programs from CTW are removed from the analy51i’
—~ all the remaining programs fall inte the “General” and News/Public Affairs program

types. 1In the first part of this chaptex, tha.focuS'ls on the combination of these

types of progra.r’ (abbreviated "General + News"); #he News/Public Affanas programs are

treated as a separate group later in the chapter. ‘

it .

General + News programs represented 66.5% of all broadcast hours arfd 58.5% of ‘all pro-

grams®in PTV schedules during 1976. These proportions reflect annual averages of 3,018

hours and 4,78®Programs. _The average program length was 40 minutes. The figures

reflect an increase of 633 hours (26. 4%) aftd 9%4 programs [26.0%) since 1974.

* K ]
DIFFERENCES BY BROADCASTER‘CATEGORY . ’ -

mfterial than broadcasters with lower budgets; and there are differences by region,

ass, and population served. However, Figure V.I fairly clearly indicates.that (with
the exception of Broadcasterszgﬁ outlying regions, universtty licensees and broad-.
casters serving small populatiorns), there are relatively small differences over broad-.
caster categories in th® proportion of air time devoted to General + News content. o
_Therefore, those broadcaster categories with a hlgher number of total annua{'hours also
have a proportlonately hlgherrnumber of General + JNews houxrs. - 7

L)

TYPES oF’qFNERAL + NEWS PROGRAMS

zépﬂdcasters‘with larger budgets scheduled more average annual hours of General + News

A A .

)

detailed division of Generdl,+ News hours and programs by different

n initial analysis, these have been combined into five clusters ”

s/Public Affairs (17.9% of all Gemeral + News hours), Information/ -

egls (15.1%), Cultural (31.4%), and oth® General J5.7%). These
fferently -- the differences are detalled “in Tables II.10 and,

d in Chapter II.

\

Table V.l presents

program types.: For
of program types: N
'8kills (29.9%), Child
tlusters are schedule
II.11 and are descri .

. ) .

Within the'%nndé Average of 903.5 hours of Information/Skills material, four types of
s: programs were coUnted. History/Biography programs accounted for an‘avera e of 212.8
annual hours (of which "Agdams Chronicles" adcounted for at least 49.5 houts per broad-

caster) =- 4.7% of all air time. General information programs included average of
328.4 hours per broadcaster -- 7.2% of all air time. Skills/How-To-Do-It Rrograms
.. totaled 260.4 hours per broadcaster (almost double the 1974 average) -- 5. of all

air time. "L111as, Yoga and You" accountea for a§ least 9Q.6 hours of the S ills/ .
. How-to total. Science programs totaled 101.9 hours per br&dcaster -- 213% of all alr
time.> "Nova" accounted tor 76.3 hours of the Science'total. . %

Chlldren s General programming toﬁaled 455 0] annual hours per braadcaster =-- 10.0% of
all air time. This .category included "Mister Rogers Neighborhood", "ZoOM!™, "Villa
Alegre"' (except when' used as ITV), "Carrascolendas", and "Hodgepodge Lodge", among

. others.  In fact, these five programs accounted fox 79% of the Children's General hours.
The 948.5 average annual hours of‘CuLZG;al programhlincluded gsix program types. Most
of these,programs were either Drama (308.9 hours, 6.8% of all air time), or Music or
Dance performance (352.0 hours,.7.7% of all air time). Other fairly frequent types
were Gulture/Art Reviews'programming (111.7 hours, 2.5% of all air time) and feature
films (122.8 hours, 2.7% of all air time). Variety programs and comedy/satire programs
were marginally represented. -

EKC o o I N

T : -
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FIGURE V.1 AVERAGE ANNUAL GENERAL + NEWS HdURS BY r .
V! BROADCASTER CATEGORY
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" Children's

Cultural °

Txges of "General + News" Hours and’Pnggra@s:

e

Program_ Type

Néws/Public Affairs’

. Information/Skills

.History/Biogfaphy
General Information
Science. . .’
Skills/How-to .

= 4
¢

Culture/Art/Reviews

- Music/Dance/Performance

Drama .
Feature Film
Comedy/Satire '
Variety .

Other General

Sports

Station Promotion/2uction

Other | .

| ) TOTAL

-

1

.

¥

&

TABLE V.1 '

AN

C e

- "\ Hours ;
’ ) g
Annual "% of All % of 'All
. Average . General-+ News Progyamming
PR . . i -
(529.9) (17.9%) (11.9%)
(903.5) (29.9%) (1979%)
212.8 * 7.1% 4.7%
328.4 10.9% "7.2%
101.9 & 3.4%° 2.3%
© .260.4 8.6% ©5.7% -
(455.09 (15.1%) (10.0%)
(948.5) . . - (31.4%) (20.9%) ,
11107 3.7% . 2?3} .
, 353.0 11.7% 178
$308.p - 710.2% 6.8%
122.8 4.1% 2.7%
36.2 1.2% 0.8%
17.3 0.6% 0.4% -
¢ (170,6) (5.7@;’ (3.8%)
97.0 3.2% : T 2.1%
-24.7. 0.8% 0.6%
" 48.9 1.6% S 1.1%
3018.0 100.0 . v 66.5
’

-

.

~

@
~

Average Annual! Totals and Percentages per Broadcaster

.

PROGRAMS
'~Annuall s of All - $ of All
Average General + News Programming
. B s .
© £895.2) (20.1%) 1138 ¥
(1502.4) (33.8%) (1qJ8%)
278.9 . 6.3% 3.7%
5842 13:1% 7.7%
117.5— ¢ 2v6% 1.6%
522.9 *- 11.8% . 6.9%
(904, 3) (20.3%) (11.9%)
(975.3) - (21.9%) " (12.8%)
181/6 4.1% 2.4%
342.3 . 7.7% 4.5% )
284.8 6.4% éi? 3.8%
82.6 1.9% ,1.1% ,
61.7 " 1: ) " 0.8%,
22.7 0.5% 0.3%
L]
. (167.0) (3.8 (2.2%)
£7.6 1.5% © 0.9%
12.9 0.3% 0.7%
86.5 1. 9% 1.1% o
4444.0 100.0 58.5
\
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g FIGURE V. 2 AVERAGE ANNUAL STATION PRO1V|OT|ON/AUCTION~IFUND C
v RAISING HOURS BY BROADCASTER CLASS
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Among the "other general" programming on the air, the most freqqent category was Sports
(97.0 hours, 2. 1% of all air the‘, which was- concentrated in weekend dgvtrme and early

-

‘evening hours. 9

¢

[y

Fund-raLSLng act1v1t1es took an aveqage of only

.6% of all air tlme, when averaged

)

over all schedules

But this amount is deceptive, as Figure V.2 clearly shows.

unity broadcasters averaged alméet 69 hoprs per year of fund-raising programming -

.
]

-auctlons, pledge appeals, etc. —— over the year.

(Pledge appeals shorter than five

munutes were not counted.),

It should also be noted that university broadcasters aver-

aged more of this type of programming than the other two broadcaster classes ~-- state .

and school.

Several broadcasters licensed tq universities have begun to actively

solicit station support from their 1ocal communities, “and these appeali”have begun to

appear o the totals.

!

s/

L . -
« .

DAY AND TIME'OF GENERAL + NEWS ROGRAMMING

)

’

. Ba51c details about the day and tlme of day during which. General 4+ News programs were

hroadcast are presented in Figure V.3. A slightly higher than average proportion of -
holrs were broadcast on Saturdays and Sundays. Just over 40% of all material of.thls
type was broadcast during prime the, and anothdr 10.6% was broadcast after prime time.

9.

70 ‘ .

Y 22
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FIGURE V.3 PERCENTAGE OF GENERAL + NEWS HOURS BY DAY OF

A.DAY OF WEEK

B. TIME OF DAY

WEEK AND TIME OF DAY

— 16 1% SUNDAY

16 4% SATURDAY

67 5% FIVE WEEKDAYS
(13.5% per day)

’

2.5% BEFORE 9 AM

6.7% 9AM-NOON

10 6% LATE

12 6% NOON-3-30 PM

<27 3% EJRLY-EVENING

40.3% PRIME-TIME

~

)




. R -
. ¢ *
Y . .« . . . * !
. L
- . [ v s
. . .
.
.

- . - -
»

Over the course of the ydar there were changes 1n the weekly ‘hours of the types of General

+ News programs: - . ;
‘

' oL, 1/1 -"6/5 T /6 - 917 " 9/18  12/30
News/Public Affairs ll.S‘hours/weeh> 9.8 . © 9.3
Information/Shills . . ) 18.0 o 18:6 IS.é
Children's ‘ L 8T L o &5
cultural ri T 16.5 - ~ 18.8 , ©20.3 )

\ ..

The fall schedules contained fewer hours per week of VeJ//Publlc Affairs than the schedules
in the prewious winter and spring., There were fewer hours of Lﬂformatlon/skllls in the

fall and more hours of Cultural programming. »
\ S

‘.
L]

.Production, Distribution, and Transmission of General + News Hours

p 1 :

-
t

Figure V.4 and Tables V.2 and V.3 show that productfon by "major" PTV organizations
accounted for 30.0% of.,General + News hours; just over one third (34,0%) of all the
General and News hours broadcast had been produced by "other" PTV organizations; local
productlon accounted for another 10.1% of.the hours of *this. tgpe, and foreign made programs
or international co- productions accounted for another 10.8% of air time of this type.\éi?
ry

o4

should be noted that both "Masterplece Theatre and "Nova" were 1nc1uded in this categ
and represehted 56% of the total:.)

0
As Flgure V.5 shows, nearly three- quarters of all General + News hours were distributed by
PBS. Once agaln, regional networks were r$?p0n51ble for ,the distribution of a meanlngful

. proportion of all hours of this type "(5.7%

-

Qhere was again significant variation-oy region. ~f >§L'
. - Regional Broadcaster's
. ' Network Racilities - ' PBS . v
Northeast o, 10.8; h 15>2g . 68.0%
South t ‘ 5.4%‘ 12.2% - £ 72.63
' Central . " 5.2%, 8.2% L
West : . 2.0 ] 9.3% .7 8l.0%
outlying . 0% 13.1% ' 74.6%

i Northeastern broadcasters made much greater use of regional network fac111t1es thahn broad-
4 casters in other Yegions. ‘They. also had the lowest proportion of General + News materijal .
from FBS. (Note at the definition of distributor astSigned a prpgram to PBS eyen if a

regional network ZZId it and re-transmitted it at another time.) Central and westerh

. broadcasters used PBS for the highest proportion o"thelr air tlme.

Flgure V.6 ShOWS that 47.2% of all General + News hours were transmitt® digect from *
1nterconnect10n, 26.0% were taped from interconnection for later replay: .0% were
bicycled or shlppqg videotape; and 10.4% of the transmitted hours represented materlal
locally_avallableu N\

[ERJ}:‘ . \\\ ) | 72 9.3 : ‘n \‘ ’

o o \\7 *
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FIGUF}E V.4 PEF!CENTAGE OF GENERAL + NEWS HOURS BY\PRODUCER
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a)

B)

* PBS |

‘Pﬁnnual Average "General + News" Hours and Prggrams per Broadcaster by

TABLE V.2

.

. AR Producing Source and B) Source of Distribution

v

Praoducing Sourcge

" Local

Foreign—Co—broduction'

Major PTV Organization

‘Other PTV Organization

Independent

Commercial U.S.

Other

Source of Distribution

Logal

Exchange with other
‘PTV Organization

Regional /State .
Network

PTL
AIT-NIT
GPNITL

Other Instructional
Supplier

Othep’

[y -

-

Annual

HOURS

hAvéra%g

-

303.2
321.8
895.2,
1015.4

. 111.6

.

123.1

- 2is.l

305.1
33.0

173.
2262.

.

% of
Total

10.1

- 10.8

]

30.0
34.0
3.7
4.1
7.3

5.7
74.9
0.6
0.2

0.2

.

PROGRAMS

Ahnual

Average

~

]

4985
354.,5
1147.3
1808.7"
164.2
190.7
246.1

501.6

v e

.
’

v

% of
Total

11.3
8.0

" 26.0

41.0
3.7
4.3
5.6

. 11.3
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TABLE V.3

- - ~ o o

" Annual Average "General + News" Hours and Prodrams Per Brofgzastér by
. A) Method of Transmission, B)-Color Produetion, and C) Use of Repeat Programs

. ' i, .
. /. . ’
! HOURS i PROGRAMS

-
hd

Annual - % Gf Annual °

Average Total Average
Method - . ‘ &
Local - Live , 100.3 - _130.7
Local - Tépe ‘ .. 185.4 ‘ 366.7
Local - éemoté . 29.3 ~ . 20.6

Direct Interconnect - 1431.0 2015.8
Taped Iqterconnect 789.1 - i187.3
Bicycled Tape , 394.1 614.9
Film CHain - . 57.9 | 82.6

' Off-Air Pickup d11.9 - . 18.5

Other : ' 34.2- . T 0.2

color .
Black & White . . : 138.0
Color 4349.3

Repeat )

First Airing . - ‘ 27448
Earlie; in Day 217.5
Earlier in Week - 233.9

Prior\to Week
§

[
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FlGURE V.6 PERCENTAGF OF GENERAL + NEWS HOURS BY METHOD OF.
. TRANSMISSION
C ; ‘ ; o f \
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: ' AN ' . - . ¢
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. 1 J R
south - 4.9% " 7.2% - 47.4% 27.1% 11.1%
Central ' 4.08  4.3% 52.0% 26.0% - 9.8%
. . h) : : Lo
West 4.1% 5.7% T 47.4% 32.4% 7.4%
. Outlying- ) 5.2% 7.7% 1.8% 3.9% © TT73.8%
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sutlying and'nouthrrn Lrdagdcasters provided the ighest proportion of local material while
‘central broadtasters were the most freguent users of direat interconnection. The high
" proportion or lrc@t use of i1nterconnection 1s balanced by -a atively low frequency use,
"of bicycled’ ﬁE;ES Eroadchsters 1in the western states used direct 1nterconnectlon laift -
freduently, and were most likely to tape frem interconnection for later replay.™

-
. -~ .

An 1mpdrtant coint s that “the patterus of distribution and tranrm&ss1on by regu#?of the ,L
countxry &are /guite srTLLar fer both General + lews programmlng an8AITV prcgrammlng. The,
northeastern broadpasters made use of their regional’ network interconnection for both
)tjpes of matet;ai ‘ . . -~ ) :
Genergl + Wews progrdms were not played more tham one time & day with significant” fre-
quency . Peyeats within a given week wWere more frequent 20.3% of the hours of this type
had been aired in the pkevious week (fee figure V'7). Broadcasts of faterial produced in
. colqr’ 1nciuded 65.8% of ald the General + News_ hours broadcast in 1976

3
’
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NEWS /PUBLIC AFFAIRS ‘CONFENT . . y : * ~
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Diffgrgyt bréadcaster categories were respoﬁsible)fdr different amounts € News/Public .
Affairs proyramming over the course of the vear “(see Figure V.8).' Those in, the hidiest
budget cétegory presented more annual hours of News/Public Affairs than these with 2
' lower budgets; but the pattern for percentage of air time is oppositg—-thé lowest budge;'-,
_ . broadcasters aevoted'thg greatest percentage of theiy time to News/Rublic Affairs be- .
cause low budgek bfoadcasters have lower total dir time. Analysis by region shows that .
northeastérn*broadcas%ers devoted the greatest. ayerage number of annual hou while
.;brogdcastefs in the Northeastern, Western, -and Central states had the highest propqortion.

—

. N ‘ K - J . .

. Community broadcasters tfansmitted the highest annual average hours of News/Public
‘Affairs, more than, 90 minutes per day over the year; however, university broadtasters
devoted the greateét'pertentage of their air time to such material. * Broadcasters serv-

ing areas with a population of 150,000 T 349,000 prowided the most News/Public Affairs ,‘

» .
s

: . _ . s
igure V.9 shows that News/Publtic Affairs program Hours wére unevenly distributed over
the days of the week. Friday and Monday were pore frequentlyfused, while Saturday and

Wednesday were less fregquently used. Figure ¥.9 indicates that 46,.7% of @all News/Public

4

material, and also'p%%vided the highgst proportion.. . v . -

U

Affairs hours were broadcast during -prmime timey with another 23.2% broadcast 'in-early *
- ®evening, ‘and 21.5% after prime timer * .

-
0

! . ) : : i , =
Two'specific jjtems in the Survey investigated the.scope and the gormat of'News/Pé?liC~,
Affairs programs. he results are summarized in Figure'V.10. C egories ind%cating that
program content covered more than one area“were frequent, By cambining some of the cate-
gories, a clearer examjnation can be made. For exampre, 'the secope of 13%9% of the News/
Public Affairs hours'iqcludedgiiverage of local, State, oi'Regianl Matters; 74.5% of the
hours includeMcdverage of na nal events:; and 58.7% of the hours included coverage of ;

+, international affairs. . . % .

*

Y RN
Seetion B of Figure V.10 describes the proportions of News/Public Affairs howrs in var-
ious formats. The most frequent format ,is the feport/Discussion/Analysis series (30.3%),°
followed by Genefal.ﬁer series (24.0%) and Interview series (ZO-OQ)t These formats tend
to be relatively inekpensive in-studio productions. Coverage of political. or governmen—
tal bodies, press conferenées, spéeches, and other events regresent 7.4% of News/Public N
Affairs hours, Magazine or Documentdry series and special News/Public Affairs reports )
are formats fhat require more difficult productioni and they represent 14.3% of News/Pub:.7
lic Affairs hours. - . , ) :

. -

] - A\ 4: L’ CoL .

Production of-News/Publiq Affairs hours was frequently local (20.2%).;- however, 3931§ came,
from major PTV producers dnd 22.8% came from "other! PTV producers. Seg Figure V.1l. Dis-
tribution of the mon-local hours was mainly from PBS (71.8% of all News/Public Affairs).
' see Figure V.12 Regional networks'accounted for 4.8% of the differences: ' Noftheastern~ .
bhoadcasten§ got 9.1% of ti®s type of programming’ from.regional and .intrastat€ sources. . ,
More than*half of all News/Public Affajrs hours were transmitted direct- from.interconnect. .
See Figure V.13. (The“propoftion was 60.6% in the Northeastern states.). Docal facilities,
ipcludgng 15?3% live or remete, provided more material; tape from interconnect and bicygles
accounted for 14.1% of News/Public Affairs hours. R '
. , . L \ r . L
. .* Broadcasts of material produced in coler accounted fogiéJ.S%'of all News/Public Affairs
A programming,.not a signifikant difference from .the average for all neral and News hours.
News/Public Affairs prograﬂs were least likely to be repeatéd: !84.2% of all News/Publié
_Affairg hours were on the air for.the-first time; oglyef.S% had bgen aired earlier %n the .
same day;‘and 11.3% were xepeats from earlier in the weéek. The major role of News/Public
Affairs prdgrépé alyong all local material is considered »in Chapter?VII. C -
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FIGURE V 8 \AVERAGE ANNUAL NEWS/PUBLIC AFFAIRS HOURS BY
e BROADCASTE.R CATEGORY ’
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. *" FIGURE V.10 PERCENTAGE OF NEWS/PUBLIC AFFAIRS HOURS BY
" (K) SCOPE'OF CONTENT AND,(B) PROGRAM FORMAT .
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" FIGURE V.10 PERCENTAGE OF NEWS/PUBLIC AFFAIRS HOURS BY
" . (K) SCOPE'OF CONTENT AND (B) PROGRAM FORMAT , .
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FIGURE V. 11 PERCENTAGE OF NEWS/PU.BLIC AFFAIRS HOURS BY
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Hehns V.13 PERCEMTAGE OF NEWS/PUBLIQAFFAIRS HOURS BY
METHOD ?F TRA!’SMISS[ON .
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y . . CHAPTER VI

. : - SPECIAL ' _ . “

-

v
- A analysis of'programming for special or target audiences is a matter of central jmpor-
tahce for public television; yet, :it is one of the most difficult areas in which to obtain
valid and useful data. What is a "target" or "special" ad&;ence° When is a program
"intended" for a particular group? Some target groups. easily described are: women; ethnic
, minorities, the elderly, people with impaired hearing.. There is usually a consensus about
whether br not a program is mainly for one of these groups. But are wall Street investors
a target growp, or hunters, or cooks, or ‘lovers of Shakespeare? - "Black Perspective on the
News" is clearly a program for the black community, but is "The French Chef" for women?
The survey deslgn allowed most nationally dlStFlbuted programs to be pre-coded. However,
i\‘ there was “go control pn the way in wq;ch respondents classified local programs or acquisi-
tions. Thus, the survey regults reflect a composlte of the oplnlons of respondents.ro
. )
The average annual totals of "target or spec1a1" pregramming per broadcaster were 294
hours-and 573 programs in 1976. This represented 9.6% of hours and 12.6% of tHae programs
in the "General and News" category and 6.5% of-all hourd ahd 7.5% of all programs: Thew
average length’of § program for "targgt or special" audiences was 51.4 minutes. .The
ameunt of "target or spec#al"” programming was up from 1974 average, but the proportlon of
tids programmlng compared'to "Genera} and News" and all programming was down.

.

Figure VI.1 describes the distribution of special and target programming by broadcaster
category. It seems that broadcasters with the largest budgets,.those in Western states,
.university. licensees, and those serving the largest populations provided the most material
for-target groups. However, there are no pronounced patterns. With the ekception of the
@igge budgét: broadcasters, a very similar amount of target mater1a1 is provided by
broaf®asters in all other budget categories’ (338 ‘hours per year for the largest budgets
and between 283 and 298 hours for all others). A very slmllar phenomenon exists for -
categories of "population served": those broadcasters serv1ng the largest populations
average 346 hours per year while all other "population served" categories range from

abolit 270 hours to’ 320 hours. . LT ¢

-

there were 8.9 hours of."villa Alegre" used as ITz’which may be added to the above- figure
ta arrive at a total amount © 'ogrammdng that could be used, though not necessarily:

"intended for" Hispanic viewers.) The captiened delay of "ABC News" inclhded 53.7 hours
of 60.3 hours per broadcaster 1ntended for people with impaired hearing, "Images of .
Aging” and "Gettin' On" toéE%her accounted for 15.7 hours of the 21.8 hours per broad-
caster intended for elderly persons. See Figure VI.Z2.

- .
- + , '

PBS disttibuted 80.0% of the target or special ‘audience hours transmitted in 1976. (See
* \_ Figure 61.3) Material from the:broadcasters' own facilities accounted for 11.7% of all
¥arget audience hours. ' -
- i
- The programs for spec1al and target aud[ences'were concentrated in a few program types.
Starting with the highest frequency: News/Public Affairs represented 17.9% of all target
audiend¢e hours (the influence of "ABC Captioned News"); 'children's general programs com-
posed 15.1% (the influence of "Villa Alegre' ®nd "Carrascolendas"), the broader categories

¢

- : s

ERIC | | - 5],

y
v, o
* -
. . %
- . . "
. . b .

¢ Eight specific natlonal series had a major 1mpact on the total amouht of material intended d
- for t audiences. Of 46. 0 hours intended for women, 25.0 hours per broadcaster re-
preserited the series "Woman." , Two programs -- "Black Journal” and "Blagk Perspective on
the Ngws" -- accounted for 29.2 hours of a total of 44.1 hours intended for black viewers.
"Vil legre" and +'Carrascolendas" -- programs aimed at children in the Hispanjc commu-
nity -- were responsible for 64.5 hours of 73.7 hours for Hispanic viewers. (In addition,

.

~
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‘ FIGURE V1.3 PERCENTAGE OF SPECIAL AND TARGET AUDIENCE HOURS
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of Information/skills held 36 0% and cultural programs accounted for 31.5%. (Presumably,
the skills part of the information/skills type inclpded much of the mater;al aiméd at
’_"cher target groups such as sportsmen, gooks, etc.) :

—
Q

i

As Table VI.1 indicates, spec1al and target audience programs are most heav1l' cpncen-
trated in the hours between school ahd prime time. However, t this type of ,program consists
of the highest proportion of programming after prime time where they account for 21.2%°

of all late night hours. Target and stC1al,programm1ng accounts for 10.5% of all local

hours and 13.7% of all local programs. . .

-

.

I3

4

X
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TABLE VI.1

’ v

Special and Target Audience Hours .and Programs
é@r Broadcaster Within Different® Programming. Blocs

0

»

x HOURS PROGRAMS
: Annual % of , Annpual < % of
Bloc Average ~ Total . Average Total
All Progyamming 294.3 6.5 573.0 7:5
General + News 294.3 9.6 573.0 /12.6 _

. Betwéén School and . f ~
Prime Time 98.6 11.8 195.6 13,2
n ' - \
68.9 21.2 138.7 30.1
K‘ . .
Local Programming / 31.2 10.5, 66.6 13.7
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. . LOCAL PROGRAMMING * ‘L

It 'has already been mentioned that production from ouﬂ facilities" and distribution
attributed to a- pregram from our facilities. were not necessarlly identical. Producing

“stations properly labeled national programs as being produced by their facilities and

distributed by PBS. By contrast, members of a "Consortium" may hazg'had a tape of a
program they produced and may lave 1ndlé d that distribution was "program from our
facilities." 1In order to 1dent1fy str1 tly "local" programming, the computer coded pro=
grams that were produced at the Broadcasters' facilitie$ and also in distribution firom
local facilities. The results indicated an annual average of 430.4 hours of strictly
local progrgmming -- 9.5% of all broadtasting. This covered 839.5 programs per broad-
gaster -- 11.0% of aYl progfams. (These data do not reflect amounts of local productlon

.per year. Local programs tend to be repeated, and these data count the number of hours
.or programs ‘on the air.) The langth of the average local program was 51.3 minutes. -The

proportion of both local hours and local programs decreased from 1974. ,However, the
gross number increasedkslightly while the number of programs declined. In the case of
local programming, patterns by broadcaster category of annual average hours are the same
as patterns of percentages. (See Figure VII.1) Broadcasters in the highest bkudget ‘cat-
egory aired almost eighty percent more local-material as broadcasters in the lowest
budget category. Local programming ranged from 7.1% of all air time in the lowest cate-
gory to 12.4% of all air time for broadcasters with the hlghest budgets. The relation-
ship between budget category and the amount of local programmlng while strange, is less
than it was in 1974.

There was con51derable varj'tlon by region pf the country, Southern broadcasters oﬂfered
the most local programming, with broadcasters in the northeastern states well behind in
second place. However, this pattern chandes when local ITV progfamming is accounted for.
Table III.8 presents average annual hours of local ITV programming by regiqp. This
allows the follow1ng computatlon -

~ . e

LOCAL PROGRAMMING HOURS -

: % TTY HOURS ( % of Gen + Neys ‘ % OF TOTAL

LOCAL WHICH ARE LOCAL WHICH ARE TOTAL WHICH IS

_REGION ITV HOURS LOCAL . GEN & NEWS LOCAL LOCAL HOURS LOCAL .
Northeast 68.4 18.2% 307:4 9.5% 375.8 7.9%
South © 289.8 46.1% 338.5 11.3% 628.3 13.6%
Central 80.9 25.3% 39.6* T 7.7% 320.5"' - 7.0%
West - 94.6 26.0% / 269.1 ) 8.8% ' 363.7 8.6%
Outlying- 47.3 13.5% 302.0 12.8% , 349.3 . 11.0%

The pattern for local non-ITY (i.%., "General + News") programming is different from the
ITV pattern and the overall pattern. Southern, northe rn and outlying Qroadcasters
aired more local general programming, wh11e only southe roadcasterg”aired more local

ITV material than other groups. d

Iy
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FIGURE Vii.1 LOCAL PROGRAMMING HOURS BY BROABCASTER.GATEGdRY
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An eia@inétiﬁn of the same’pheeomenoa‘yy class iodicates: N . ' Ce “
: % ITV HOURS . % GEN & NEWS % OF TOTAL
I LOCAL WHICH ARE "« L WHICH ARE ?OTAL‘ WHICH IS
t cuass ITV_HOURS LOCAL . GEN_+ NEWS LOCAL __~ LOCAI? HOURS | LOCAL
. . . . ]
State Network270 3 ' 44.8% 333.4 11.7%  ° 603.7 13.0%
- Unlversity 20.6% . 276.2 - "8.7% , ~ 348.1 Co 8.1%
, Co \/799 o 24.6% 272.5 8.4% ° 361.5 . 7.6%
Schpol Board 24275 50.3% - ¢ 239.0 « 9.1%. 481.5 12.1%

i - L)
-

State systems aired the most local programming; followed by local school board licensees
iiigz w1th university, and community broadcasters far. behind. &tate systems had the most 16cal
* TV and "Geberal + News" local programmlng. Local school board broadcasters-had less

"General + News" thah univegsity and community broadcasters, but they had almost three

‘ times as most local ITV programs. ) ) . >
Populati categorles show weaker trends for ITV, general, and total local Programming. )
_Annual qZéragés and/’/}centages ‘generally increase with some fluctuation from brogdcasters
‘serV1ng smaller communztles to broadcgsters serving larger communities. It is noteworthy
"that "overlapped‘ Jbroadcasters (not plctured 1n Figuré.VII.1l) averaged more hours (561. o))
-7 of lodal ‘programming than any other population category, although almost half of this was
-~ ITV, -and the remaining “1dcal general programming was roughly at the average for all broad-
- [\tasters. Multiple market broadcasters aired almost as many locally produced hours (521.4)
as broadcasters serving the largest single—conmuupty markets. Their local ITV programming
was also very high (see Table III. 8)9( N . €
As ,Shown in Table VII. 1, 24.8% of all local programming shours (106.7 hodrs) was News/Public
Affalrs, 30.0% (129:3 hours) was ITV; ahd the remain ng 45. 2% (301 1 hours) consisted of
varlous types of general material. ,} :

.
r} ~

ot . ‘ . '
Local News/Public Affairs was primarily general anﬁEasts (29.1%) followed ﬁy coverage
of governments at work (38.2%), interviews (13.7%), apd magazine formats (11.1sY

FORMAT, OF LOCAL NEWS/PUBLIC AFFAIRS MATBRIAL :
(Y y . .o T, - % OF- LOCAL

. HOURS _ NEWS/PUBLIC AFFAIRS

General Newscasts ' ' . 31.1 29.1%
-Government at Work 19.4 o ’ 18.2%
Interview ./ 14.6 } . 13.7%
Magazine- ’ ' 11.9 : ( : 11.2%
Discussion ' : 9.0 . - 8.4%
Other _ - - 2007 7 e ~19.4%

. \ ' s
After News/Public Affairs, General Information, (54.4 hours, 12.6%) was the next ‘highest
individual category. 1In's over two-thirds of local programming was News/Public Affairs,

General Information, and ITV, and an add{tional 6.5% was station promotuOn/auctlon. The

/

remaining 112 hours was divided among a great many program types. {

-~

Figure VII.2 describes the division of local programming by method of transmission.
Videotape was the dominant method.of transmission (66.7%). " However, live broadcasting
X23:4%f and the use of remote units {5.9%) were also frequent.

s
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™ General - ) i . Hours
Ngws/Publlc Affalrs < 106.7
History/Biography- - - 7.4
General Information ’ < 54.4
Science ' | 0.9
Skills . o ~ 19.4
Ghildren's 7.7
* ., Culture/Art/Reviews T, 10.3
Music/Dance/Performance . . 21.4
Dxama ‘ ’ . 1.9
Film . ol ) 1.1
" Comedy - " . 0.1
Variety . S . . 7.2
Sports ‘ . - ;‘ . 13.4
Station PromotionfRuction ‘ 28.0 .
Other , ' . T 11.3
M & 4 . ) .
==Y - ' - ,
Basic Educati:;’/,/—' 6.4
Reading/Writir ‘ ) 8.8
Literature/Humanities . 10.4
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Science \ : . 15.7
Social Science ~ . : 13.5
History . 6.4
Music/Art/Theater ' 25.9
Home Economics . i . 1.8
Health/PE/Safety 5.1
) - Environment - 1.7
Teacher Trajning 7.9
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Vocational . 3.1
Other "y 6.3.
. . . .
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FIGURE vil.2 PERCENTAﬁE OF LOCAL PROGRAM’ﬁNG HOURS BY METHOD
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More than half {58. 4%) of local News/Public Affairs programming covered only the local
communlty, aﬁother ZZ 9% was state or regional in scope and 16.7% was broad in scope --
covering local, natjonal, and intermational affairs. The format of local. NewsAPubllc
Affairs programming varied widely. When Part B of Figure VII.3 is compared to Part B

of Figure V.10,  there is 'a comparision, of . local News/Public Affairs formats with all - -
Newe/Pﬁbl1c Affairs. formats.ﬁ Local Neys lic Affairs programmlng was more -likely to e
“be *a generalf news program (30 8%), more likely tqQ be a magazine or documentdry series
(11.8%), more likely to be coverage "of a political or governmental body at work (19.2%),
less 11ke1y to' be a report/dlscuqﬁlon/analys1s serleg (8.9%), and less likely EB‘¥§V_L

. coverage of a press conference or speech or other event (2.3%).

'’

The proportions of local ITV programming by different formats is displaged 'in Figure
VII.4. When compared with Figure III.4, it reveals differences between local ITV for-
mats ‘and the formats used *in all ITVsprogramming. Local -formats were more likely to be
Demo?straglon (40.2%), Lecture/Monolodue (39.0%), Discussion (9.3%), or Interview (9.3%)

than “the overall proportions for all ITV. Local formats were less likely to be Dramatiza-
tion (13.1%), Narrated Graphlcs (10.2%), Docygentary (9. 3%), Actuality (2,6%), or
Anlmatlon (1.6%) than the proportlons of these formats. 'for all ITV programs. -
"o . T~ tE é, 3 %
N ' > '\.
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FIGURE VILg PERCENTAGE OF LOCAL NEWS/PUBLIC AFFAIRS PROGRAMMING
HOURS BY (A): SCOPE AND (B) FORMAT
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“v . FIGURE V||.4-LOCAL ITV PROGRAMS BY FORMAT ' . A

3 -
" . e

<« s

. DEMONSTRATION ‘ “1. 40.2%
" LecTure ) 39.0%
. - !
DRAMATIZATION * 131% .
SYMBOLS ‘ (
INTERVIEW, -
. . ‘ 1
DISCUSSIGN :
, » .
DOCUMENTARY ‘“
- b
, ACTUALITY
. “TOTAL IS GREATER THAN 100% BECAUSE ONE OR -
TWO RESPONSES WERE ALLOWED A PROGRAM WITH -—
ANIMATION SEVERAL FORMATS IS COUNTED HERE IN EACH FORM
. INDICATED BY THE RESPONDENTS '
S
% L b

2,




v

£y

CgPTER VITI

1

PBS AND PRIME~TIME PROGRAMMING

The Public Broadcasting Sérv1ce 'distributed 69.3% of all broadcast hours in 1976. This
ampunted to an annual avérage of 3,101 hours of PBS material per broadcaster. (Tables
I1.7 and II.8 give details by broaacaster category.) ¢ The number of hours from PBS in-
creased sharply (28.9%) from 1974. The surVey allowed an examination of several aspects
of the programming taker®from PBS. A . - ’

Use of PBS material varied by time of year:

-

) .
‘ PBS MATERIAL BY TIME OF YEAR

Avg hrs{ﬁéek % of Tofai Hours

January 1 to June 5 ‘ 65.9%
June & to September 17 : 77.3
September 18 to December 30. . . . g7

N -

The average weé%ly hours of PRé material remain constant over the year, but the higher
proportion of hours,from PBS in the summer reflects shorter total schedules due to ‘cur-
tailed ITV hours. / e

. » *

To brlefly summarize the use of PBS hours by time of day: 4.4% was broadcast before
schdol hours, 25.1% was broadcast during school hours (and early weekend daytlme)*

31.8% was brogdcast after school hours, 31.0% was broadcast in prime tlmé, and 7.7% was -
broadcast after prime time. From another perspective, PBS supplied 71. 1% of all befoi\
school honss, 53.8% of all dyring school (and:weekend daytime) hours, 77.1% of all after.
school hours, 78.0% of all prime -time hours, ard.74.1% of ‘All hours after prlme time.

-

PBS DISTRIBU‘I‘ED HOURS BY TIME OF DAY/‘_

PBS Hours in Daypart as PBS Hours in Daypart as
% of "Total PB$ Hours % of Total Hours in Daypart

Pre -.9 a.m. (pre-school) - " 4.4% ) 71:1% °
9 a.m. - 3 p.m. (school hours) ) , 25.1 53.8
3 p.m. - prime time (after school) T .31.8" 77.1
Prime time - 31.0 " ) 78.0
Late nlght 7.7 ) 74.1

Figure VIII-1l depicts the methods of ‘transmission u in breadcasting hours of mater1a1
_distributed by PBS. Direct interconnection accounted for the major proportion (59.7%)

of PBS-distributed hours. However, 32.5% of all hours were taped from intercgonnection®fof:
later use. This percentage produces an annual . average, of 1000.6 hours per broadcaster, or
a total of 152,091 .(1000.6 x 152) broadcaster hours of " tape—delayed programhlng.

*
- . \//, . , .
. - P : ,
. f
[ .
-

*PBS does not offer a feed for Mtwo hours during school hours due to station access .time.

. . 125 ' ‘ :,; . . o . .
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Figure VIII.2 shows the production sdurces’of program hours distributed by PBS. PTV sta-
tions produced 57.6%.0f the hours d}st?ibuted by the national PTV service. More than a ~
quarter of all PBS hours (27.1%) were produced by the Children's Television Workshop.
Foreign productions or international co-productions accounted for 8.4% of all heurs.
Sixteen series distribhteg‘by PBS accounted for nearly 40% of all public television air
time and 35% of all programs. (This was 56.7% of all PBS-distributed hours and 60.2% of

all ?Bs-distributed programs.) In order of frequency, they were:

PROGRAM TITLES

TITLE % OF ALL HOURS % OF ALL PROGRAMS

L

P
P

Sesame Street -
Electric Company
~- Mr. Rogers L
Masterpiece Theater
Lilas, Yoga and You
Zoom
Noya .
MacNeil (McNeil/Lehrer)
- ABC Captioned News
Janus Films
,jdams Chronicles
Villa Alegre
Consumer Survival Xit
"Firing Line
Wall Stréet_ Wee
Wasbington Week "In Review

N B
WO O®MOWOKHFKFNOVMTOOCWWR &

. . .
WO WLNMON N D OB b D
°

.
.

¢
OFF OHFHKF OOKF MFKFENMNDE VO

\

-

OO0 OO KHKFHKFKFFNDNDN_OND
. .

TOTAL _39.3%y 4 35.0%
- ) \ M

Many- of these programs were funded through the SPC (Station Program Cooperative).
) Approximately 1,700 hours of programs. purchased through the SPC we e aired per broadcas-
ter in:l976. The SPC purchases, therefore; represented approximately 55.0% of the hours

distri ed by PBS and 37.5% of all hours.

&t is clear that children's programming is a major portion of PBS-distributed material.
Indeéd,“Table VIII.1l indicates that.38.1% of all PBS hours were children's programming
(41.3%.0f programs.were in this category). By comparisiom, there were no program types

of even'similar proportions of PBS-distributed material. right-hand columns of

"Table VIII.1 change the basis of analysis to PBS-distribtited material that. was broadcast
in prime time. (As noted above, this was 31% ofall PBS hours and covered 78% of all
prime-time material.) Prime-time material from PBS included 18.8% News/Public Affairs
hours (25.2% of News/Public Affairs Rrograms), 21.6% Music/Dance/Performance hours (16.6%
programs), 19.7% drama hours (14.4% drama programs), 10.9% History/Biography hours (13.1%
programs), and 9.4% generél information (13.3% programs). X , .

s ~

Details of other program types are presented:in Table VIII.l. ‘ "/;

The poin£ is that th!’gistributiOn of PBS programming differed by time period. In the- .
. prime-td hours, when the greatest number of. American adults watch television, the single
"most frequent type of programming distributed from PBS was Music/Dance/Performance. This ”fl
“was followed by Drama, News/Public Affairs, and to a lesser degree, History/Biograbhy and
General Informatdion. . . .

. 11211
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FIGURE VIII.2

-

PERCENTAGE OF PBS-D!STRIBUTéD HOURS BY PRODUCER
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Iype "

News/Public Affairs

History/Biography
General Information
<

Science.
C %
Skills/How to

Children's

Culture/ﬁrt/Revfews

Music/Dahce/Peﬁformance

Drama

Filp

Come&yf
Variety
sports _ .

Other-

-J

v TABLE VIII.1 ' .
ercentdge'of PBS Diktributed Hours and Programs ‘

by Program TypeAJ All Programs and Primé-Time

"I' 1

) ) Hqurs Prog;ams Hours Programs
. 13.0 = 15.7 - 18.8 25.2
5.9 5.3 ‘ « lo0.0 111
6.1 © 7.5 9.4 13.3
3.0 2.2 5.9 i5.1
. B
5 6.2 8.9 1.6 2.7
- 38.1 41.3 0.7 1.1
| 2.7 3.2 3.0 4.3
10.4 6.9 ' 21.6 16.6
8.5 * 5.5 19.7 * 14.4
| 2.4 1.1 3.9 — 2.0
.0.4 0.4 0.6 0.8
0.2 0.2 0.4 0.4
' . - IS
. 2.5 . 1.1 - 3.0 2.0
0.6 0.8 0.7 1.0
N . - .
. ) | .
i” : " ) > t
|
ro .

12, :

103
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1

20.6% N/F.WS[PUBLIC AFFAIRS
3.0% CULTU REIABT/REVIEWS

3.0% SPORTS

b .

4.5% FILM

4.7% scuswg/
—

—

6.9% OTHER

'9.8%_ HISTORY/BIOGRAPHY

)

10.5% GENERAL INFORMATION

)

.

17.9% DRAMA

-

18.6% MUSIC/DANCE PERFORMANCE

»

PRIME-TIME

Qrime—time programming comprised an annual average of 1,245 hours and 1,476 programs per
broadcaster in 1976. These figures represent 27.4% of all hours and 19.4% of all programs
respectively and are lower than the prime-time proportions from 1974.

The division of all prime- t1me material by program type is presented in Figure VIII.3 and
Table VIII. 2,,:» (‘E’ cludes material from,both PBS and other sources.) When all of prime-
time materl is cogared to PBS prime-time materidl, it is found tha&: there is a ‘slight
increasé in‘’the proportion of News/Public Affairs hours. A slightly higher proportion of
overall a1rtt:z€ irs devoted to General Informatloné;ogramming, and a lower proportion is
devoted to ?r a, Music and Dance, and Culture/ArtyReviews

N

The reason for the difference is clarified by the data from.Figure VIII.4: A large part
of the prime-time hours that do not come from PBS, are from broadcasters' own local facili-
ties. It has already been noted.that local material tends to be News/Public Affairs or
General Information far more frequently than it is Cultural material. »(See Table VIII. 2)
As a result; broadcasters are relatively dependent on PBS for Drama, Musie, Dance and other
Cultural fare.

-
.
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TABLE VIII.2 -~
' -
Percentage of Prime-Time Hours and Programs by Program Type s
gp_e_ : Percent-Hours - - Pércent~Progrems
-
News/Public Affairs 20.6 o , 26.6 ‘-
History/Biography ' 9.8 o 9.9 )
Genefal Informatioh - . 10.5 - 14.3
Sctence ’ 4.7 4.2
s ¢ b ‘
Skills ’ . * 1.9 . . : 3,1
Children’'s . 0.6 . 1.0
. Culture/Art/Reviews ‘ 3.0 % - © 4.1
Music/Dance/Performance » . . 18.9 t 14.7
o
Drama ) - R -7 17.9 — 13.1 .
4.5 , 2.2
1.4 . 2.0
\\’J * -
Variety 0.8 0.8
Sports - .3.0 . 2.2 .
Station Promotion/Auction S ’ -, 1.0 - 0.5
. Other/ LI N 1.2 " 1.3
- . L .
L - [
~ Vast
/ -~
~ k] .
’ \ i - -
{ ! s
( - ~
= = . T
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FIGURE VIll.4 LOCAL AND PBS PROGRAMMING AS PERCENTAGE OF
PRIME-TIME HOURS
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. APPENDIX I ¢ E . e
) . SECONDARY SCHEDULES ‘
~ RN
. CHEDULES Lo ®.r )
TEN S )
‘ f . ﬂ’g" v !

-

. ’ . .
Ten PTV broadcasters control the schedules of additional stations serving their communities. ‘
These "secondary" schedules have ndbt been included in the basic data described in th¥s

report. They are briefly examined in this appendix. -
< _
Community Broadcaster Secondary Broadcastér

-

Miami, Florida

WPBT/WTHS, channel
2 {County Schools)

Bosto;, Magsachusetts WGBH, Channel 2
St: Paui, 'nnesgta , , i ;TCA, Channel 2
Oklahoma City, okkdhoma - " XETA, Channel 13
Pittsburgh, Peqnsyivania WQED, Channel 13
Richmond, Virgigpia - WCVE, - Channel 23
Milwaukee, Wisconsin e WMVS, Channel 10

 WLRN, Chahnel 17 ¢

WGBX, Channel 44,
* S g*‘%‘&.‘
' KTCI, Channel 17
s .

KOKH, Channel 25f
WQEX, Channel 16
WCVW, Channel 57

- LY

-WMVT, Channel 36

!

Several points should bé'made about the secégaary broadcasters. They all bperate on UHF
channels, while all but one of their licensees also operate VHF transmitters in the same
communities. There-are three other potgntial Secondary broadcasters: KQEC, %an Francisco,
WUHY, Philadelphia; and WXXW, Chicago&ﬂt these.stations were not in operation in 1976.
Finally, several communities (e.g., NeW York City and Los Angeles) contain more than one
PTV schedule generated by différent Iféensees. In these cases, each schedule has been
sampled and included in the analysis of 152 broadcasters. The definition of a secondary
broadcaster applies where a single organization is responsible for- two schedules in a
single community. ‘ ! ‘

The sample of secondary schedules was small, and the schedules did not define a single
pattern. Thus, it may besbest to start w}th a brief description of ‘each.

,' WUHY, Philadelphia, was not on the air in 1976. o
G 1 : )
-+ KQEC, San Francisco, was not.ch the air in 1976.

- .

WXXW, Chicago, was not on the air in 197€.

WQEX, Pittsburgh, transmitted an abbreviated normal schedule (but

was dark on Sunday). . _
/

\ WCVW, Richmond, trgnsmitted an ITV schedule but
and weekends.
1074 «y .
13;

was off the air summer Y




B i KOKH, Oklahoma City, transmitted a full schedule, but was off the
. i -+ air_in the summer and on weekends and holidays. . (KOKH provided

v
f service to KETA, and was therefore defined as a gecondary sched&fe
in Oklahoma City,) 1

~ 4 /

)

WHVT' Milwaukee, transmitted a full schedule all year.
. ‘ ' KTCI, St. Paul, transmitted a full schedule all year, but was off the '
air on weekends. 4 ~ ’
. ]
\3 h WGBX, Boston, transmitted an afternoon and evening schedule over the
kY entdge year. 5 '

-~ : »

WLRN, Miami, transmitted a full schedule over the éx%ire year, but was
off the air on two of the sample dates. (WLRN provided ITV service

; . ‘ on WTHS, channel 2 in Miami, and was therefore defined as a secondary
H schedyle.) ’ ’

7 —
K -
i 7 .

-/ Had samples of these schedules been included in the overqll analysis there would have been
' unfortun?te biases in both the annual averades repdrted and the proportions of various
programming phenomena reported. Instead, the results of 32 sample broadcaster-days can
be described. They included 348 programs and 186.4 hours of programming.
’ . - .
Twenty-four of the thirty-two sample days during which secondary broadcasters opesgted were
days when school was in sessioq; eight were days when s&hooi was net in session. .

-’

Distribution of hours of air time was .As follows: v

» . ' .
| . Before school hours 1.0% N
\ During schoocl hours 20.5% R
N After school hours 30.8% :
. " Prime time : 39.9% '

After prime time . 7.8%
) X
The proportion of hours from producers was:

o

Other PTV orgam?z,ation 25 .4% ’
“From “our own 'facilities™ 24.3%
Major PTV organization ' 19.5% - .
' Independent or ITV producer 14.1% -
v Cc™ s . 5.4% ..
Commercial 4.3%
Consortia 1.0%
All others . 2.3% ) -

These propgrtions are in marked contrast with the overall figures forsthe 152 broadcasters
in the survey. Logal production is far more -frequently played on secondary schedulés,
- and programming~from CTW is far less frequent, while programming from both major and other
PTV organizations wae slightly less frequent. (Comparisons may be made with Figure I1.6.)




.

\
~ The proportion of hours by distribution source was:’ . . .
£
. PBS 39.5% : ”,i
Our own facilities 22.1% .
Regional network - 15.3% ,
Other Anstructional .
supplier - 9.1%
All others 14.0% '

-Agaln the proportions differ from the overall patterns shown in Figure II.7.
material and material from ITV suppliers was far more frequent in -.secondary.schedules;
This is an indication that the availability

" of a secondary channel allows broadcasters to be more Lndependent of the national system,
* although they did ?}oadcast a higher proportion of regionally interconnected hours.

material from PBS was far less frequent.

The proportion of hours by program type was:

Local

B
N . hd

Information/Skills 31.5% §

iTv ©21.2% ‘ ' .

News/Public Affairs 16.6% - . ) -

Cultural 14.9% . R '

Children's 6.0% - .

"Sesame Street"/"The Electric 3 )
Company " . 4.6% *

Other 5.3%

Comparison with the data in Figgre II.10 indlcates that the secondary schedules lncluded
"é hlgher proportion of IT material, and a much lower proportion of air time devoted

to "Sesame Street" and "The Electric Company." There were higher proportions of

News/Public Affairs and Information/skills,:gng lower proportions of c@ildren's general-

material and culfural material.” ) *

'
-t

The sample size was too small to generate useful data on variables such as ITV grade level
or format, News/Public Affairs scope or format, or dlfferences by broadcaster category.

. - ¢ -
A ¥ .
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. - APPENDIX IT . /
’ " COMPUTATION OF STANDARD ERROR : d

Al ‘ "

> . '
The sample design of this' survey was not a simple random sample. Programs were clustéEe&}-"»
in the sense that all programs for a single broadcaster-day. were taken togethér. Days N\,
were stratified’'over seven segments of the year and the sample was stratified to include k"\
a sample of seven dates for éach broadcaster. A simple random sample would have.randomly
chosen individual programs, from among nearly one millidh prodrams transmitted by all the .
broadcasters. . ‘ 3 € ) J
. - { c R . - s \
Since the sdmple was not a simple random sample, it was imprope? *o compute variance for
a given praportion by the formula V=pg/n. The appropriate formula for computation of

variance was desigped for this project by Dr. David Brillinger, of the Department of I
Statistics, University of California at Berkeley. (For the g‘gcise technique. used 4n i

estimatind variance, see Public Television Program Content: 1974, p. 139.)

The formula required 4n extensive amount ofi data processing for any given proportio;f

Thus, according to a,plan approved by the National Center for Educat n Statistics, -a
variable knows as DESIGN EFFECT was computed .for proportions’ of progighs at each alternative
within three variables in the survey. Design Effect of variance (DEFFy) is the variance T
computed by the appropriate formula givided by pg/n estimation of variance for the same
proportion. (See discussion in Kish, Survey Sampling, Wiley, 1965.) The design effect

.of the standard error (DEFFse) is simply the square root of DEFF,, just as standard error

is the square root of variance. B

« : oL S
The design effect on the standard error was somputed :for each varibble. These, values were
then averaged (See Public Television Program Gontent: 1974, p. 135-136 ) and 1.37 was taken,
‘to be the design effect on the .standaxrd error, and was used in the computation®of. Appendix
Table I1.B. Valués in the table are -derived from.square root o pg/n estimates of standard .
error for a given sanmple size, with those values multipliéd by 1.37 obtained design effect.

- T ' é
e, s
. P . .
. ; . = . .

Determining Standard Errors For this Survey i L e LT ,
Y .

t -

. Ce .
The-tabie of contgnts for tables apd figures in the beginning of thig,repo?t includes a
columh of index lettefs for determining stardard errors: There’are two 'steps necegf®ry

to calculate standard erroxs. To find standard errorfféf a éiven ngport;on in'a' '
given table or figure, firkt find the rg repregénting the broadcaster Gategory pertaining
to the proportion of interest in Appendix Table II.A and the column.¥hose letter corresponds
to the standard .error index Jletter listed for the.table or figure in the table of contents.
The .cell thus designated is the number (#) of responses used in calculating the gtandard
error. For example, to determine the standard error of the percentage of local produced .
programs broadcast by southern broadcasters as listed in Table 1I.5, hehind ?he standa;d
error index letter "A" beside Table II.S5 in the table of ‘contents. rhen using Aﬁpﬁndlx .
Table II.A, find the intersection of the row representing "South" and the dolumn "A". The
"6200" in the intersection represents the number ("#") of observations used to calculats,

s L

. e - I3y / R
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.. cTe ‘ , APPENDIX TABLE II.A . .
. . .
Y ‘ . . . . . P 7 . ! Y
e U | ¢ p ¥ - € "
s e oo \ . B . 3 PN .
ALL R ] 21,800 6,300 3,000 * 43,000. 2,50Q 2,500 12,700 4,300
. , e i ] h . . . y )
. _ Region . : ) .
Northeast % 4,800 1,400 = T - " 2,900 600 . 400 - - . -,
South ‘ © 6,200 . 2,200 . - 3,400 600 " 1,000 - ® -
Central# - 6,000 1,700 - 3,700 800 500 - - .-
: West : 4,000 " 900 | - © 2,700 500 ‘ 400 ;- -
Outlying 700 100 - 500 100 100 - . -
Class = . ) ‘ & ' - - . oo .
School Board . 2,200 700 - - I,200 300 400 - -
Community 8,500 2,500 - 5,000 1,000 . 700 - - -
State’ : 5,00 1,900 - 2,500 500 800> - -
. . Univereity - e,ggg‘ 1,200 . - .4,100 T 800 SO@8 - -
Budget . & ’ . -
"B less than $300,000 , - 2,000 " 500 - 1,200 /_300 200 .- -
. $300,000 - 749,999 © . 6,200 1,600 - 4,100 800 . 500 ° - -
$750,000 - 3,199,999 .~ 5,50 - 1,700 - 3,000 600 700 - - -
“$1,200,000 - 3,999,999 6,800 - 2,200 - \,900 700 900 N -
« more +than $4,00Q,000 ' .1,500; ° 300 4 < +  .1,000 200 - .200- - .=
. Population Served . . . 3 a . -
- less than 49,999. . © 2,400 500" .. Ve 1,700 300 200 - = -
150,000 - 349,999 * . 24600 . 600° O 1,700 -4 - 300 200 - -
. ,350,0Q0 - 599,999 - 2,700 £ 800 - 1,600 } 200 200 Lo -
y 600,000 - 999,999 -~ 3,300 ' 1,100 . - 1,%00 400 : 400 -1 -
1,000,000 - 2,000,000 3,00Q 800 -t~ - 1,800 300 300 - -
* ‘more than 3,000,000 .. 2,30 ° 600 +, - - 1,400 . 300 200 -
, oveglapped . 4 4,800 - 600 - - - 1,100 ' 200 " 300 ‘ -
multiple, ‘ 3,700 1,300 o §- 2,000 - 400 600 - -
) , . ‘ ) . ’ " . . B ) ‘\
AN ’ »
Q . e I : 'y - “ . ‘ ¢
¢ . - - . . - 1 3
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. the standard error. ~ Second, use z}lumber

("#") arrived at™to locate the row in

. Appendix Table II.B that most closely corresponds to

the value from the first step.

Then

find the column that most closely corresponds to the giégﬁ proportion. The cell which is

the intersection of row and column is the estimated s;andérd‘error of that proportion.
To continue with the example, the-numbet 6200 is closest to the seventh .row ("6200"). .

7

k]

The prpoportion of locally produged programming by southern broadcasters*(17.0%)-is closest -
to the fifth column” ("15% or 85%"). The intersection of the row and column is ".63"
which is the standard error of the proportion of locally produced programminq’by southern
broadcasters. When a pibportion or a value of # falls z?tween twbd rows or columns,
intetpolation may be used to obtain & more precise valueé. Interpolation from pgrcentages

to total numbers of programs and hours may also be used if. the .reader yishes)gp obtain

. ' APPENDIX TABLE II.B

[

standard errqrs for these totals. . . -

Estimated standard error (to the nearest 100th percentage point for survey. design at -

various levels of "#" and various proportions)
¢

Y

i

.

2%

~

<

2 1% . 5% 10% 15% 25% | 35% .
* or or or or or or or 50%
' 99% 98% 95% 90% 85% 75% 65%
100 - 1.36 1.91 2.99 4.11 4.89 . 5.93 .6.53 6.85
200 .96 1.36 2.11 3.91 3.46 . .4.19 4.62 4.84
500 61 .86 1.34 1.84 2.19 2.65 2.92 ° 3.06
1000 .43 . .61 .94 ., 1.30, 1.55 - 1.88 2.07 - 2.17
2000 .30 c.42 .67 .92 1.09 1.33 1.46 1.53
.. 4000 .27 .30 .47 .65 .77 .94 1.03 " 1.08
) b 6000 .18 .25 .39 .53 .63 . ,77 .84 . .88 :
8000 .15 .21 .33 .46 .55 .66 73077
, 10000 .14 .19 .29 A1 .49 .59 .65 .69
‘14000 .11 .16 * .25 .35 .41 .50 .55 .57
18000 0 0 14 .22 .31 .36 .44 .49 .51
22000 ° .09 .13 .20 .28 /33 .40 .44 .46
- " l ’ b ’ -

The changes are 68 out of 100 that an est}mate from-this sample would differ from a
complete count (every program for every broadcaster) by less than the estimated standard

, error. The chances 95 out of 00 that the difference would be less than twice the .
standafd error and about 99 out 100 that i uld bexu%nbre than 2.5 times as large.
r : - to . .

L

Continuing with the example; the ".63" located in Appendix II,B indicates that the estimated
standard error is approximately + .63 pe€fcentage points. "The proportion of locally pro-
, 'duced programs aired by souther.. uroadcasters should be interpreted.as ranging between -
“6‘37% and 17.63% (i.e., 17.0%\1”!63)—by'chance at one standard error.
* C. . . .
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. " APPENDIX III
~ § » S 1
s METHOD AND SURVEY OPERATIONS

Sample‘Seleétion

-

» . .
———fﬁi/;;:péses of this survef, each of 152 PTV broadcastérg was suﬁveyea on seven pfe-
odesignatedfdays. The sample year - calendar 1976 - was divided into'seven segments of
.52 days each.” Within each 'segment, each broadcaster was randomly assigned to one of the
52. Thus, the sample for éach broadcaster was spread over the entire year, and the -
sample incluged programming on all of the 384 days in the saffple. An additional constraint
on the sample was that the ‘seven Jays selected for each broadcaster had to represent“the
seven days of the week (Sunday, Monday, Tuesday, etc.), although not necessarily in
order. Therefore, the 'total sample covers .afi equal number of schedules for each week day;
e.g., there are 152 Wednesdays in the ~sample, with each broadcaster#represented one time.

The sample was generated by ¢omputer according £o the following rules: (1) The 364 days
of the sample year were numbered and divided’intQHSden segments of 52 days.+ (2) Within
the first segment each broadcaster was randomly assigned "(by a random number genexator)
one of .the 52 dates. (3) For the second sggment-of the year, each broadcaster was”once
agaiq randonly gssigned one of the 52" 'dates; however, -the date was replaced.by another
random selection.if it fell on the same day of the week as the first sample date. (4)
BrpadcasterTbyﬁbrdadéQstef sémple‘selection'ﬁas,repeated in this fashion for the remaining
segments-of the year. Days of the week that had already beem chosen for a given broad-
caster were niot allowed to,retur; but the sample-was othexwise random within each sdgment -’
Gy ' «
~ of the year. . . : i
7 In sum, the sample had the following char;!téristi;s: ' ‘
. ¥
' - : . T, M *
- Each of the sample year was ;epresented,‘and each had an
equal probability of bein sen. o, - N
qual pre y gc@s ‘ . ~
- The sample of each-broalZaster:was, spread over the seven segments -
of the whole year. , .. o . - .
- Each bgoadcaster was sampled once for each day of the week. »
- There was an equal number ‘of samplé‘datés-for each day of the week, one for
* e o .’ .

each broadcaster. .
. “» ‘ . . 9
[ 4 . . ‘n o ﬁ‘ s " . » ’
. Response Rate . .
L 8 - [
o ‘

4' The original sampling universe incYuded seven dates for each of 153 broadcasters, 1,071
"broadgaster-daye. One statgon_dbnt off the air -during the year and was eliminated from
the sampling universe, so the final sample consisted}qf 1,064 sample days for 152 broad-
casters? The results reported here include data from ‘1,047 broadcaster-days. Thus,
“the response rate was 98.4% of the broadcaster~days in the sample.

’

N
# . . - N\

v '

.' ‘.) - ‘ﬁ .-
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Estimates of Annual Average
- : B ;
The .seven sample'déys assigned to each broadcaster represented 1/52nd of the annual’ schedule.
Estimated annual averagesﬁ%ere c8lculated By multiplying occurrences in the sample by

. 52 and multiplying ﬁhe result by a constant to account for non-response. The annual per
broadcaster average, 'was obtained taking the estimated annual average and dividing by

the number of h;padpasters For exXample, the total sample included 21,794 programs; by
multiplication an eStimate of 1,156,264 annual programs of 7,606 programs per broadcaster

in 1976. Estimates of variance and standard error were computed according to procedures
described in Appemndix III. The table represented there gives the standard error ¥or

tvarious percentages obtained within the sample. - f

, ~ : Eo

Survey Operations ‘ . . &
’ ¢

1

Prior to the inception of the survey, the items to be used had been carefully determined
through consultation with various interested parties, and a thorough pre-test of the”
techniques.had been conducted. Details have been given in "Supporting Statement:

* Lorporation for Public Broadcasting/USOE National Center for Education Statistics’
Programmlng Survey" submitted to the U.S. Office of Management and Budget, and approved
in the latter part of 1975, extending until expiration on December 31, 1978.

The original list of "broadcasters" was made from CPB records of qualified public tele-
‘vision}censees and their broadcasting configurations. Following this, discussions
-with CPB-staff and a'series of telephone calls clarified the situations in Nebraska, -
Miami, Oklahoma;’and South Dakota. " ‘ {\\
“Large 9" x } " envelopes were prepared prior to the survey. They were addre;sed to program
managers wi labels Hrin+n” irantls fvam +hp DO corputerized address' file. Each
contained # survey code’ sheet, two response sheets, an instruction sheet, and a buslness-
gsize return envelope. Responrse sheets were pre-printed by hand and w1th a rubbe; stamp’

to 1ﬁd1cate the name of the broadcaster, the day and date which ®here was tb6 be @ report,
and the code numbers for the broadcaster and the sample date. (Licensees with secondary
schedules-—given in Appendix I.-- were sent response sheets for their secondary ‘sche8ules
'1n;the same packet.) Such packets were prepared for evevry broadcaster-day in e |

+ survey (1 e., there were seven for each broadcaster). They were sorted. into chr ological
order .by date to be surveyed, and placed into groups representing each week in the Survey
period. The packets werk not sealed. :

. -

" In addition, nameg and tltles of persons responslble for ITV schedules for each of the
broadcasters were ebtained from PBS records. For each date on which school might have
been in session (weekdays eihluding summer and national -holidays), a cover letter dis- -
cussing the importance of complete information @bout the ITV schedule was preparéed. Each
of these letters gontainéd the actual data for which the broadcaster would be surveyed.

These envelopes were sorted by broadcasters and dated, stamped and sealed.
* N

At approximately one-month inﬁervals, advance schedules for the PBS Arogram feed were’
obtained and precoded on gummed-labels. At the beginning.of the year and in the fall,

two sheets of gummed labels with I programs were also precoded. - .
These'laogzs were sheets of paper strips that could be peeled from a backing paper and ‘
fixed to the survey response forms. They eliminated the need for respondents to apply :
coded tg’ all but four variables (air time, method of /transmission, use of materials, and
repeaty). They were used, for 12,588 (57.7%) of fhe 21,833 programs reported in the

gverall survey. ‘ ﬁ\ - ) .
114 , . : ’
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Week—by-week, sheets of precoded‘trograms and cover letters were 1nserted in packets, ‘which
were then 'sealed and stamped; and packets were mailed APproximatel$® one week before the

ﬁixs} aample daté#®in a week- long group. Separate ITV cover letters for applicable broad-
casteks were also sent. F S

» .
-
.
.

, A master schedule of survey dates and brqadcasters had been prg¢5red. "As responses

-

t

L

/EKC \

arrived, they were tallied against this schedule. If no response was recezved within '

five weeks, a follow-up packet was sent. (The response rate to the first mailing was

better than 89%.) The follow-up‘packet contained all the survey materials plus a special

follow—up cover letter (See Appendix IV). The single follow-up raised the response rate

to over 97%. Following another flve—week‘perlod, the assistant project director either

sent out a second fol -Up letter or telephoned the broadcaster based on his previous i

contacts with the broadcaZter. If -earlier survey dates had been late or accompanied by a

letter of comment about the survey, a personal follow—up letter was wrltten. If there

had been no response at all from the brbadcaster, qrtelephone call was made. i

o~ - W - 1

In the ﬁlrst week of February 1977, all broadcasters who had not returned one or more ‘

survey forms were telephoned. Most agreed to return the forms as soon as ggﬁslble. A few |

indicated that the survVey was tco great a burden, and they were asked to send copies of ‘

their logs for the appropriat€ dates. In the_ end, there was some data from all broadcasters. j
. " ‘ |

The survey year had been divided into seven equal segments.\ When returns from a given seg- |

ment were complete,-they were manually edited. Precoded program identification numbers |

were added where gummed labels had not beén used. 1Illogical coding was checked, and illegal

codes were corrected. The forms had been designed so that they could be used directly ¥

by keypunchers; thus, the editor had to ensure that there were no ambiquities or illegal

codes. ,

- s .

Data were keypunched and verified by a &g:mercial.service. They were then procegsed

through a computer editing routine that Searched for logical errors (i.e., a program seeming

_to'be a feature film is also coded as a news interview with an invited guest). With .

21 833 cases to be, processed, the editing routine identified relatively few problems;

and almost all of these seemed to be fi:rlcaf errors—— typically keypunch column shifts. d

It profed especially important to cor ect these column shifts because they might indicate

600 minutes of material of the wrong type instead of 60 minutes of the appropriate program

type. i

! . .
The edited data set was processSed by way of standard analyses available in the Statistical
Package for the Social Sciences (SPSS). One major file for all ,programs and subfiles for
ITV, News/Public Affairs, and "General + NeWws" was created. A separate file for sq@condary
schedules was also created. The subfiles allowed processing of subsets of data,without
requiring a search tHrough all 21,833 cases. Analyses used the frequencies and cross tabs
routines of the SPSS package. ' . .
There was a low percentage of missing data (less than'5%) for any given variable, although
in some cases "Don't Know" was a valid response. It was assumed tha¥ missing data were
didtributed in proportion to the responses given.. ggpnual average hours and programs were
calculated as described in €hapter I. (There wji% no missing data regarding total annual
averages for any broadcaster category or period jof the year.) In cases of cross-tabulation,
missrng Bata increased as a function of the .two' 'or .three variables used. It was assumed
that” Bni-variate proportions were proper, Tand t&fils wexe adjusted to match marginal- values
determined by a frequency count of each variable.

The survey covered four aariables about broadcasters, three variables about the date
(§¢hool-in-session, day-of week, and time of year), and 17 variables about programs. ,
All possible:combinations of two or more variables wnuld have required an encyclopedic
compendium of data.

21s] 4y, !
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Editorial judgment was exercised by the project director. He chose variables and relation- ]
ships to be studied and called for additional computer analyses when the data indicated

new areas to be further studied. In the end the basis analyseg specified by the project
proposal were made, and many additional analyses were used.

L]
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~Detinitions ‘ :
(A) Airr Time ~ ' )

,1. Pleasezuse the siX code «categories and do not give
+ actual air time by the ¢lock.

11. School hours and prime time hours vary 1n different :
communlities. Consider the beginning and end of the
day according to the most freguent schedule fox
schools 1n your areay Adopt Qhe standard commerc1ial
TV definition of prime tume In your area. *

vacation) use 9AM, noon, and 3 PM to distinguish

i11. When school 1s not 1n segslon (weekend, holiday or’
amohg catego®les. B

1v. If a program begins 1n One tlme category and ends
1n another, give only the code for the time period
in which 1t began. ' . .

(), Brogram Title . -
The precoded strips inclfde a special nufber for)

cbmputer 1nput. When you flo no' use the strips you - -

can just write 1n a tit )Lgn9k§ the code. But 1f

you notice a code for a program you are putting 1n by

hand (eg. a third run of "Sesame St.") you can help us

by writing 1in the code, although you do not have to.

-

(C) Black and White og Color ! ’
Programs preduced in B&W should be cbded -1, programs
produced an color should be coded 2. - - ¢ , p

(D) Length .

1. Round off program length tg nearest filve mlnutes.

11. There are three columns for a possible three-digit ,

’ answer. Thus a two hour program would be 11i2:01

and a fyfteen minute program would be J0ilisl .
(E) Producer . : ) .

1. 1f the program is on a gummed strip and you pro- . .
duced 1t, change the (5) or (6) on the strip to (1.

11. If the program 1s part of a serlel‘produced by a
consprtium, use (2) even 1f the individual program
was produced by your station Or a single eptity.

111. Consortium production can describe both ltiple
sponsorsh1p €or a single production team and Several
producers for a single program.

{(F) Distributer .

1. The response to this 1tem should refer to the
organization that placed the program 1n distribu-
tion, not the producer or last 1ink 1n a suppl
chain. A program gade by WXXX, distributed by PBS ¢
and received by regional interconnection lines
~w0uld be (4; "PBS" on this 1tem.

11. Category {3} refers to regidnal or state distribu- . N
tion networks: but 1t does not apply to state net- . [}
work licensees. Thus, programs distributed 1in South -~ :
Carolina by the §.C. ETV Autharity would be (1} ~
“from our facilities: while programs that an Chio
station recelves from the network 1n that state
would be (1) "regional or state network". -

{5) Prograr Design
The key tc this 1item 1is the distinct{on betwgen two

categories {1 #nd 2) that cover what has been called
ITV and requlre answers to L, M, and N and the four

categoriles that require answers t , I, J, and K.
. (1) Programs broadcgjt primari use 1n schools?
{2) Programs broadcast as part of a formal educational
program providing material to specified people who

are studying something. Examples: teagher training
programs or medical training for nurses. .

‘

(3) Informal educational programs (eg. "SesameSt.”) . g
include all those.providing ,instructlon outside of
a traditional, formal cutrxéulum. -

+ {6) Programs that have‘eXPLLC1t educational goals 1n .
addition to information or cultural content.

(H) Spec1;i Audience - (Answer only 1f (G) 1s 3,4,5,0r 6)

1, Obviously multi-ceding 1s possible. There could be
a program‘for Hispanic women., We find that there

are very few of these prgblems. Pick the primar -
special group and give oﬁl- one. Use your juaqement A

-- who was the program for?

11. Eyerybody can watch everything that 18 ‘broadca’st;
but if the content was mainly 1intended for-a special L ~

group usé the code. A
145 2 )
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iy, all special groups are encourag and welcomg to
watch all PTV programg; but 1f tffe program was not
specifically aimed at a special group, the code
should be (0) "no special audience"”. =

1v. If you use category 9, pleage also write the. program
title and target audience on back of answer sheet.

(1) General Type (Answer only if (G) 1s 3,4,5, or 6)
Pick the best categqry and use the two digit code.-
(J) News SCOQE “{Answer only 1f (I) 1s 0l "news/PA")

(K) News Format (Answer only 1f (I) 1s Ol "news/PA")

1. If a general newi?éyogram has a magazine, interview
or other componant¥, continue to use (1) "general
news program” and not other categories.

11, Try to find an appropriate cptgory; but 1f nothxﬁi,
¢ seems)po be right use (9) "other news/PA".

(L) Instruct¥n Type (Answer only 1f (G) 1s 1 or 2)

1. Two columns are_provided for the fwo-dxéxt code.

11. "Children's basic education” (0l) refers to deneral
elementary school corftent that does not fall into
a single topic area or includes more than one topic.

111. Try to find an appropriate caéegory; but 1f none
are right or the content 1s equally divided between
two or more citegories, use !?65 “other or combina-
tion". ,

'y trade Lewel  cAnswer only 1f (3 1s L oxr 2)
s

Trree ¢oL s are providecd. rse one, two or three

Jrates £ reedes. .

A

~sre trnan three grades are covered by the progranm,
se the rnost .amportant three grades. I£’'less than
e, leave blank spaces. -

L

D00
re

-

1ii. +ypnens are not allowed. A program for third to e
f1fth grades sno.l3 pe coded |3:4is}| .

1v. Pemember, for xeypanching efficiency 1Cth, llth,
rand 12th grades. are coded (X}, (Y), and (Z). Thgs'
92 prograr for ninth and tenth gredes would be |9:X:|:

(N} InBtructfion Format ‘Answer only 1f (G) 1s 1l or 2)

PiCk tne pDest ©r best two categories fcr the two
cclurns provided. 'If more than two apply, use the two
that accounted for most of the program. The categories:

1) A teacher teaching, maybe with b}ﬁcfﬂbard or props.

{2) In:qrvxewer gets response from guest who knows the ¥
suBject or .s the subject of the program.

(3, Two Or more beople discuss, 1nten§ct, teach. May
include a “student” asking questicns, etc.

(4) Instead of only verbal{ﬂégzrlptxon, a tasx 1s shown.
Eg. chemistry experimenf, auto repair method.

{5) Actial event recorded or transmitted live. Emphasis
on the ev;ﬁt. Eg. government hearing, cohcert.

(6) Dramatization recreates:in event or creates fiction
using dramatic Or aneﬁgtxc techniques.

(7) Documentary relies on audiovisual media to concisely .

present 1deas. (Contrasted with lecture--talking head
format.) Characterized by off-camera narration most
of the time and edifing for effects. ‘

(8) Narration over grabhics 18 short of animation and
less costly. Uges .cuts, pans, zooms, etc. té enhance
graphic effects.

) Animation results from frame-by-frame changes to
create the 11lugion of mqtion over time.

) Print Materials

Make sure to apswer this item even when precoded
strips are used. - N

There 15 2 pogslbzlxtf that there are programs for
whi18h matérialg are only for students: but assume
teacheys can have copies -- use (3) or (4).

(P) Technical =_ :

vaq.answer for all programs -- i1ncluding precoded. ,
{Q) Repeat v \
1. Give answer' for all programs -- including grecoded.

]Elz\y A 11. Categdries (5) to (8) are ¢ inations of 2,3 and 4.
\ fq - )

B. No. 513R0995
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1. READ ALL INSTRUCTIONS AND CODES ON THIS CODE SHEET. BECOME FAMILIAR
WITH THEM AN ADDITIONAL SHEFT OF SPECIFIC DEFINITION IS ENCLOSED
TC CLARIFY MEANINGS. ~
W -

2 FILL IR THE TOP OF THE PINK ANSWER SHEET. IT SHOULD ALREADY INDICATE YOUR

STATION OR NETWORK AND THE DAY AND DATE POR WRICH YOU SHOULD LIST PROGRAMS. ~

a INDICATE THE TOTAL NUMBER OF STATIONS CARRYING THIS SCREDULE. YOUR
STATIOR COUNTS AS ONE, AND EACH OTHER FULLY LICENSED PTV STATION
COUNTS AS ANOTHER, (DO NOT COUNT TRARSLATORS.)

b INDICATE WHETHER LOCAL SCHOOLS WERE IN SESSION OR THIS DAY

< IFr YOU DID NOT ANYTHING ON THIS DATE, WRITE “NO BROADCASTS”
¢ ACROSS THE AKSWER SHEZT AND MAIL IT BACK TO US. YOU ARE FINISHED.

' THY PINX ANSWER SHEET SO THAT THE COLUMNS
OVERLAPY THE CODZ SHEET WILL ‘HELP FILL OUT THE

Y

.
IST ALL PROGRAMS OF FIVE MINUTES DR LONGER WHICH YOU
4 SPECIFIED DAY. PLEASE NOTE THAT MANY COMMONLY

USE THESE STRIPS

a + PROGRAMS DISTRIBUTED BY PBS (AND EETN) ARE LISTED ON PRECODED
GUMMED“STRIPS. FOR EACH OF THESE IN YOUR SCHEDULE, S Y PUT
THE PROPER STRIP ACROSS TOLUMNS (B) THROUGH (K}

b, CQMMONLY USED INSTRUCTIONAL FROGRAMS FROM NIT/A.
ALSC BEEN PRECODED. THESE STRIPS LIKE UP FROM T

{AND EETN) HAVE
LAST PART

OF (B} THROUGH COLAMN (N},

PROGRAM TITLES ARE

THERE 1§ WO NEED TO RECOPY THEM

P

[l

M UNUSED COLUMNS)

.

e T = TG IR IR A T T T T

© @ ©® 6 6

®

TIME OF
ATRING

(D
BEFORE
SCHOOL,
+BEFORE

IAM,;

(24
MORN NG
DURING
SCHOCL
(9AM TO
NOON,
(3)
AFTER-
NOON
DURING
SCHOGL
{NOON
10 3P
(4
AFTER
SCHOOL
(EARLY
EVENING)
(5)
Fprime”
EVENING
TIME
(6)
JAFTER
PRIME
TIME

AlR
TIME-

=

1

Es
F

PROGRAM TITLE

PROGRAY T1TLE

Ay

BgW  LENGTH WHO WHO DIS-  PROGRAM WAS
oR OF PRODUCED ~ TRIBUTED  DESIGNED T)
CLR  PROGRAM PROGRAM” PROGRAM? m
70 (9) ZBE USED IN
( ( : .
(D yeagesT A 002‘)‘\ DN’ T TRADIT [ONAL
B . O KNOW SCHOOL OR
3 |- Five i e INSTRUCTION
W SUBJECT
MINUTES oUR PROGRAM 5
M
) (£5. A FACILITIES F:z?ng?zs BE PART OF
¢ ONE HOUR (2) p SELF-TEACH 3
6 FIFTY- | CONSORTIUM 2) PROGRAM [N
C NINE MIN. | PRODUCTION EXCHANGE STANDARD
o PROGRAM (3) FROM OTHER E[NSTRUCTION
e 1ts m2r CTow PTV STATN E SyBJECT
Lo (3)
:oégieuvz’ REGIONAL % . -
R R - -
propUCER/ | TET"OCH § LH ORHALLY ]
JINTERNATNL STATE" EDUCATE
CO-PRODCTN | | jcensEE) (4)
' (3 STATE NET | GIVE nEws,
-3 SKILLS,
?Qggucglf égé INFORMAT [ON
WNET, WGBH, c ()
WETA/NPACL (5) ENTERTAIN OR
KCET PTL CUlTURALLY -
< (6) (6) ENLIGHTEN .
‘ ANOTHR PTV NIT/ATIT (%)
. ORGNIZATN . (7) BOTH EDUCATE
FC1,SECA, GPNITL g2 Givt
BCTV, OR A (2) GENERAL &
PTV STATN
o OTHEs Tns- | TNFORMATION |
INDEPENDNT TRUCT IONAL ,
R
OR INSTRUC- SU?f%’E
TIONAL 7Y {(3;
PRODUCER OTHER
(2 SOURCE
2
COMMERC AL - .
U5, T4 N
(3
OTHER
L..] f
gz CLRLTH L IPRGDLLERE TP LAUTER NG -
1. 4 W .
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HElHRBInNn

IF ITE™ €[S

Hel PUsS L & X

1,4,5 OR & ANSAER
1f NEEDED
SKIP L-M-N) AND GO T 5,°,s 4

NG ]

THTHHH AT T T E T HUTTH

S. Air Time HAS BEEN DIVIDED INTC 6

CATEGORIES PUT THE PROPRR CODE (NOT
ACTUAL TIME) IN COLUMN (A) FO}} EACH
PROGRAM

6 MOVE THIS CODE SHEET DOWN THE ANSWER

SHEFT, AND CLASSIFY THE PROGRAMS
ONE BY ONE ’

L] ALr time-
A, materials--0, hnical--F,
AND Repeat~-Q MUST BE PILLED IN

SOMETIMES Produces--E WILL HAVE TO
BE CHANGED IF YOU TOOK PART I¥ THE
PRODUCTION (SEE DEFINITION SHEET).

b, IF THE PROGRAM IS NOT PRECODED
v -
1 PITK THE CORRECT NUMERIC COCE PO
FOR Air Time=--A, Color or Bew--
7, Length=-D, Producer--E,
Distributor=—F, AND Design-~G

11, DEPENDING ON THE Design--G

PESPONCE, PICK CODES FCR

EITHER (Special Audience--H

“Feneral Type--1, PLUS (1F
APPROPRIATE) News Scope--J [}
AND News Format--K_OR

{INstruction Type-+L, Trade--¥,

AND instruction Format--N

LEAVE BLANKS WHERE NO CDODE IS

NEEDED

WERE PRINT
MATERIALS

PROVIDED
FOR PRGRM?

(0
NG MATERIALS

(98]
JTEACHER

Q

IE
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ORIGINAL COVER?LETTER ‘

) ‘e & " . >
§ ' 1 ! “’* . /
~ “,, » -
[ ] ] * L4 ¢ " ‘ » - l
Gomporaton for Public BaBeasting - #1 46 Street, N W - Washingtor, D C - 20036 Tel {202) 293-6¢60 . .
< L — e
g' ( -, # ’ - ' ’ Ny ’ N , . ¢
] R e . N - LY
. - - Y |
P A ,
v ol ’
» { ‘ . /\\ P ‘ e
' P ! S r Y
. . .
, . R 4 s \ .
e i  'Station Managers and Program Managers \ /
« 4 F ot . . : .o ) . i ‘ - ) -
FROM: . Henry Loomis - Co o
N - » a .
' _ SUBJECT: Program Content Survey ) i ‘ S
- ) “wjj . . . \\ ’[; . -
As“wyou know, we are undert.:aking a biennial survey of pupblic te‘levision .
pr content. Results of the ~1974 survey, published as Public. Television .-
Pro Content: 1974, have been well received. "We hope they have proven R
usefu vou. The data from this survey arc essential to adequate representgtion
of publ elevision, its impact, and its contribution. They*provide a -

valuable record of trends in PTV programming. ‘'Earlier surveys have been
extx/emely usefyl in testimony before‘opgress; as well as local, state, and
national funding soyrces. ' They have also given us pur best picture of the
content and role of public’ television in the United States. ’ ’
‘J'The enclosed materi\als have been @arefully de"signéd to consum twinimum of
. your time. We h@ve worked c¢losely with PBS and ot_her interest \orga‘n‘i;ations
Vagd stations.in an attempt to create atuseful survey. CPB is-aware that survays

: & can impose quite a burden:z and we hope that a coordinated, efficient information-

0

gathering system will help reduce the imposition. \

programs broadcast «on the indicated date. If you we not on the air, just
wwrite "no broadcasts™ and_return the' form. A preagdressed return envelope is *

+ .. ' ,encloged. . T . ' T
é - : ’ (5 to l ’ 7

N@;/ Pléase return your complei:ed pink answer sheet with the information about
w oy

"+, Pleatte go not hesitate to 'cal i:he‘Rrot\Jramming Project 'in San Francisco if you’
. .have any questions. Natan Katzman is in charge. Phone Nat (415) 626-4065 if
_ you have any problems or questions. ) S . —
. . ) . ? _ , . RN . :/ .
Thank you Ior your cooperation. : S ‘
o S L . |
[ 4 » . . . N
L3 - 3 N4 .
s & -
i V! ~ . ’ \ .< 4
o N ' . - l 1 ) ‘/ . , - ’
Q - 125 \
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: o MEMORANDUM ‘
. . 1 ! - v T <! ” ‘
TO: - 7 ITV DJ_rectors,, All Stations ) '
FROM ¢ Mark Handley, PBS,-ana Mary Scelford CpB -
. i -
RE: CPB Publit Television.Program Content Survey 1976
The date glven below is one of several on whlch your stdtion is belng/;urveyed

relative to television program content Your pragram manager will soon be
receiving forms requesting detailed program information on your station's
schedule for this date.
as this'will be the basis of the 1976 edltlon of "Publlc Television Program
Content", publlshed by the CPB. ‘

Altﬂ&ugh your program manager will be readily able to prov1de most of the

-

Precise and correct information is of utmost 1mportance

informatjon réquested, there are several areas in wimlgh your particular expertise

may be of value. Some information you may have about ITV programs may be un-
available to your program manager: the 1ntended grade Yevel of a serles, the
educational subject covered by the program,,producer, dlstrlbutor, the format

" of the program, and whether there are print materlals available for use with t

Some of thls info

tion

~

_the program.
tional programm1ng as well ds for your

'We believe that your input can improve
survey and We urge you to contact youdr

-~

NEXT SURVEY DATE:

may be needed for nlght—time instruc-
daytime sflots. .

o

«

the completeness and accuracy of,this
program manager as soon as possible. s

.
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corpolationlorpubllcbmadmtmg

HH 161 Stroet NW - wOsmng}on DC +20036Tel. (202) 29340

4
-

Programm1ng Proaect

, ) gox 1087 .

- ' 3 b ' San Francisco, California 94101
Dear Program»Manager, " ‘

. . [4 A ; &
Qiover§§\honth ago we mailed you the forms for a sample date in

the CPB/NCES programming survey. The completed forms have not
come back yet. They may have been lost or misplaced; or they

may have crossed this letter in the mail.

If they are already

on their way, thanks,

We know that broadcasters are often too

busy to be bothered with this kind of thing.

Let me assure-you

that CPB and PBS are now the only two national organizatlons A
" that should be gathering data, and we have vorked closely togethef'
in the design of this survey.; L

-~
.

Enclosed is another set of materials for the survey. We have
tried to make the procedure as simple as pessible; but it will

p . obviously take a bit of time to complete the forms. (Tbe average
has been between 30 and 40 minutes, ; :
Let me make..a personal plea. .- Public television needs valid . .
data. We have to be able to document strengths ahd weaknesses,
plan for future growth, and make our case before local and

. % .national funhding agencies. Please help us help public television

by having someone take half an hour with this survey-once every

two months or so.

<« BY the way, we hope the instructions are not as
they may sedm at first.glance. There are a lot
cases" that have fo be covered by instructions,

should be simple and cl

erly defined for almost

/ ~ .
.
R N - y .

intimidating .as
of "special

but the survey
all prograhs.

However, -if you-have any problems please phone me ort Ken. Wirt, my
research associate, at (415) 626 4065 (California time) .

.
Thanks, very puch for yéur belp.

/ - .\ ..
) - . Since
. ‘ ‘-*m,.. } : Natan Katzman,
. ; . Project Dinrectow
ap - ¢ : Research & Programming: $ervices

.Please note: The day and date for which we want yqur schedule
are on-the top of the,pink andwer sheet., Use precoded strips

to save tlme. (// ‘ ‘
o > l o i27 , ‘ )
' ) o7 = .

L
’
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APPENDIX V*

‘Pertentage of ITV Programs:

4
-

. SUBJECT MATTER GRADEs LEVEL
2 ~ A

L

Y

Basic Education : 23.5 -18.3 8.4 7.7 8.0 -9.,2
" (93) (101.8) (57.9) (55.1) (63.8) (65.5)
. Read-Write . 10.0 12.3 32.6 29.5 23.1 . 58 °
] . , (39.4) (68.7) (225.5), (211.6)(185.1) (41.1)
Literature/Humanities *° * 5.9 6.6 . 5.7 5.2 10,2 15.2
, A (23.4) (36.6) (39.4) (37.0) (81.9) (108.4)°
Foreign Language 1.7 1.5 -1.5 1.2 0.8 1.2 1.
A (6:6) (8.4) (10.1) (9.1) (6.6) (8.4) ~(7.0)
‘ 3.3 3.8 4.1 7.6 7.3 7.8 L 97
(12.9) (21.3) (28.6) (54.4) (58.2) (55.4) (61.0)
Science . , 527 9.5 7.5 13.9 12.5 12.1  ‘13.8
- (22.7)7(53.0) (51.9) (99.4)(100.1) (86.1)  (87.2)
* Social Science - 3,5 5.0 5.3 5.9 7.4 . 9,2 12,3
: ' _(13.9) (27.9), (36.3) (424 (5923) (65.2) (77.4)
Hi%tory a 717 1a 1.1 2.3 3.0 . 4,2 3.4
R ) ((6.6) (6.3) (7.3) (16.7) (23.79¢ (29.6) (21.6)
Music/Art/Theater. 19.4  19.5 15. 9.8 7.4 11.6 11.9
' (76.7)(108,8) (105.3) (70.1) (59.6) (82.3) " ((75.3)
Home Economics 0.4 0.3 0. 0.3 0.6 0.6 0.9
' ‘ (1.7) (1.7v (2. (2.4)- (5.2) (4.2) (5.6)
Health/PE/Safety 17.1. 13,7 11. 11.6 9.8 11.4 6.8
(67.6) ¢76.3) (77.4) L(8%3) (18.4) (80.9)
174, 1.6 1.6 - 1.4 1.3 1.7
(5.6) (8.7) (10. (9.8) (1028) (11.9)
‘ 0

__Mathematics »

/

Environmental
Teacher Training
.Professional Training

6.8

Vocational .
' : .0) - (48.5)

; 0

5. (3.1 .

' = . . b8 D2, 2. 3.4

] : ‘ . . (22.7)7(33.8) (33.5) (20,6) (22.3) (24.1)
_TOTALS{~%'s . ©100;0% .100.8%. 100.0% 100,0% 100,0% 100.0% 100,0%
L T . (395.7) (557.1). (690.9) (716.4) .(801.4) (711.5F (631.7) -

HOURS ~ . , L 396 -y 557 691 716 801 712 . 632
A ‘. .

.

, 2.
Other 3, 6.1

:Specialnéare should'be taken. in inteppfeting‘percéﬁtqgeBAAQé'Eo small cell, sizes,

-
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Grade Level by Subject Matter* '
. GRADE LEVEL ’ .
_— .
7 8 9 10 11 12 College College Adult
9,5 . 10.4 - 9.1 1.2 " 1.2 1.1 0 0 0.8
‘(?3.8)‘ (3r.7) (22.3) (2.1) (2.1) (1.7) 0. 0 (1.1)

7.3 6.6 7.8 3.7, 3.5 5.1 6.5 2.6 4.6

(26.1)  (20£2) (19.2)] (6.6F (5.9) (8.0 -(4.2) (2.8) (6.6)
121 13.8 18.9 11.5 11.5 | 13.0 8.6 9.8 4,6

D (43.2)  (42.2) (46.4) (20.6) (19.5) ° ¢20.6) (5.6) 10.5) - (6.6)
1.7 1.5 3.3 9,7 9.9 9.9 7.6 6.8 7.3
(5.9) (4.5) (8.0) (17.4) (16.7)  (15.7) - (4.9) (7.3) (10.5)

7.2 8.4 5.6 3.1 3.5 5.1 1.7 4,9 3.4

(25.8) (25.5) (13.9) (5.69 (5.9) (8.0) (1.1) (5.2) (4.9)
14,5 15.2 11.7 9.4 © 8,5 9.0 9.1 8.2 4.9
(51.6)  (46.4) (28.9) (16.7) (14.3) (14.3) (5.9) (8.7) “.0)
12.3 127 9.1  20.7 21,2 71.8 21,0 13,0 6:38
(43.9) (38.7) (22.3) (37.0) (35.9)  (34.5) (13.6) 13.9) (9.8)

5,2 5.2 12.0 15.8 15.7 7.1 0 2.9 © 0.8

(18.5) ((16.0) (29.6) (28,2)  (26.5) (131.2) 0y, (8.1 (1.1)

11.5 " 7.0 9,8 5.9 5.0 5.7 10.8 7.2 5.4

(40.8)  (21.3) (24.1) (10.5)  (10.1)  (9.1)  _ (1.0) 7.7y T 1. ™~
0.9 1.7 2.0 5.3 - 5.0 5.3 8.0 - 3.9. 3.1 .
(3.1) (5.2) (4.9 (9.4) (8.4) (8,4) ===f5.2)-. . (4.2) (%.5) -

8.7 8.8 2.6 2.0 1.8 2.2 3.7 3.9 2.6
(31.0) (26.8) ° (6.3) (3.5) (3.1) (3.5) (2.4) (4,2) (3.8), -~ -

2.2 2.1~ 2.8 1.6 - 1.7 2.0 3.2 2.9 1.5 .

~(7.7) (6.3) (7.0) (2.8) (2.8) . (3.1) @21 (3.1) . (2.1
- 0 0 0 0 0 0 2.2, 16.3 . 19.4
0 0 0 0 0 0 (1,.4) (17.4) (27.9) )
o " 0 0 0 0 0 1.1 /"s.g 10.4
0 0 0 "0 0 0 (0.7) 7 (5.6)  (15.0)
‘1.9 v 2.1 2.7 5.9 . 5.6 6.6 8.6 5.2 0 .- ,7.0
(6.6) (6.3) (6.6) {10.5) (9.4) (10.5) (5.6) (5.6) . €10.0) -

5. 4.6 2.7 3.9 4.6 . 5.5 7.6 6.8 ®  18.0 .
(18.1) "(13.9) .(6.6) . (7.0) ¢7.7) ~ (8.7) . (4,9 (7:3) - (25.8) ,
100.0% 100.0% 100.0% 100.0%  100.0% 100.0% 100.0% 100.C% _ 100.Q% N

(356.3) (305.0) (246.1) (178.5) (169.1) . (158.3) (64.8) (106.7) ( 143.6)

356. " 305 246 179 169 158 - 65 107 144

- B ~ - ¢

- &
Smaller numbers

.

~ L4
in parenthesis represent average annual Yrograms per broadcaster.

-

151} )

129 . o T
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“ABC Captioned News,” 85 87, 107
“Adams Chronicles,” 2, 67, 101

Agency for instructional Television, formerly known as National

Instruttional Television (AIT/NIT), 19, 24 25 45 53 55, 74
“All About You." 40 ot
Audiences. 85-89 € - , '
Average annual broadcasfer hours and programs, 2, 7. 9. 10
Related?}o -
Categories of broadcaster types, 7, 9-11 14
Children’s general programming 37-40
Daypart, 11, 15, 16 . {
Distribution, 101, 103, 104 *
Fund raising, 69, 70
General and news/public affairs 67-69 72 74 75
instructional teievision 37-47
Local 91-94
News/public aftairs 37-40 78 79
Prime time 104 105
Production 74 /
Program types 105
P8BS distribution 99 01 103 104
Scnhool tn or but of 'gession 12 14 16
‘Sesame Street ' Electric Company 37-40 61 62
Special and target augience programs 85-37 89
T:me of day 16
Transmssion 22
Aerage hours per week of programming
Related to
Categoresaof oroadcasters 7 13
Gereral and news 72
PBS materal 99
Time of year 7 3

M

*

ransm: ssao" 22 23 26
eral ang rews 72 75.77
rstruchionai teleyisior 46 55-57
tHews: publc affarrs 78 837
PBS material 100 ’ -
Sesamre Street  Etectr.c Corpary 65
Buinggal Cradrer s Teievision BCTvV: !5
Biacx dand wmle see color productior
Siack Joutnar 85 87 -
Biacx Perspactive on tre News 85 87
Boox Beat 35 .
Breadrand Butterfies 40
Broadcaster
Definition 1
Hours of mater.at defintior 2
Types see Categories o' broadcaster typses
Budget size as a ca‘egory of proadcaster types 2-3
Related to .
Average annual broadcaster-rours and programs 7 9-12
Average hours per week Dy tme of year 7 13 '
Color production 29 30
Daypart 11 12
oistribution 23-25 7
Gengral and news programming 67-68
Instructional television 38-41,
Locai prggramming 47 91 92
News:’piohc affairs 78 79 ~
Production 15 20 21 23
Repeat programming 29-30
%crool in‘or out of session 12 14 ~
Sesame Street /' Electric Company 61 62 .
Special and target audience ‘pragramming 85 86
Transmussion 23 26 27 -

’

ERI

Aruitoxt provided by Eic:

Carrascolendas,’ 37, 67, 85, 87
Categories of breadcastgr types, 2-6,
Related to
Average annualbroadcaster hours and prografgs. 7. 9-12. 38, 39"
78, 79
Average Mours per week by time of year*7, 13
Coior production, 23, 29, 30
Daypart. 11
Distribution, 23-25
Fund raising, 70
General and news programming 67, 68
~instructional Yelevisjon, 38-41, 47  *
Local programming, 91, 92
News/public aftairs, 78. 79
Production, 15, 20,21
Repeat grogramming, 29, 30
School in or gut of session, 12.-14
, "Sesame Street”/"Electric Company.” 61, 62 .
- Special and target audience programming, 85, 86
Transmission, 23, 26, 27
Central Educational Network, 55 -
Children s generat programming, 31 67
Related to
Broadcaster-hours and programs, 31, 32 35, &9
Daypart 33-35_,92
Instructional teievigion, 37-40'1 .
Prime time 105
Program type's. 31 67
PBS distribufion 101 103
Special or target audience programs, 85
Time of year, 33-35 72 ’
Chrildren s programming, see Chiidren s general programming and
Sesame Street”/' Electric Company”
Children s Television Workshop (CTW), 15 18 20 35,45 53, 81 66,
67 101 102
Ciass as a category of broadcaster type, 2-5
'Related to -
Average @Bual broadcaster-hours and programs 7 9-12
Average hours per week by timeof year.,7 13
Color production 29 30
Daypart 11 12
Distribution 23.25
Fund raising .70 '
Ganeral and news programrrnng 67, 68
instructional television, 38-41 47
Local programming 47 91-93
k"eavs/o)mlzc affairs 78 79
Production, 15, 20, 21’
Repeat programming, 29 30
School in or out of session, 12, 14
éesame Streat /"Electric Company " 61 62
Special and target audience programming 85 86
Transmission 23 26 27
Coior production 23 28
Related to )
Categories of broadcaster types 29 30
General and news/public affairs, 75, 77
Instructional television 46 56, 57 59
News/public aﬂazrs) 78
Percemage of hours and programs, 23, 28-30
Comedy programs, PBS 103 105
Commerc:a! production, 15 18 20 21, 45, 53 73 74
News/public affairs 82
PBS mateniat 102
Commurity Television Foundation, Miami 1
Computation of standard errer 110-112
Connacticut 5

4




Consortium production, 15, 18, 20, 21, 45, 52, 53, 91,
"Copsumer Survival Kit," 101 )
Corporation for Public Broadcastmg (CPB) 3,7
Cover letters, 125-127 .
“Covef to Cover | and il,” 40
CultGral programming, 31, 32, 67
Related to. .
Daypart, 33-35, 72
Percentage of broadcaster-hours and programs, 81, 32 35, 69
Prime time, 104, 105
Program types (comedy/satre, culture/art/reviews, drama
performance or series, feature film, music/dance pertormance,
vanety), 31, 32, 67, 104, 105
PBS materials, 101, 103 . — v
Special or target audience programmifg, 89
Time of year, 33-35, 72 -

.

Dade County School Board, Miami, 1 :
Dark"” days, 7 - . )
Day of week, see Weekdays weekends
Daypart
Related to * ’ 14
Average annual groadcaster-hours and programs 11 15 16.31
Categories of broadcaster typgs, 11
Distribution 99 101 ‘
General and news/public aHairs, 70-71 0
4nstructional television, 58 61
News’ pub)c attairs 78 80
Prime tmgé 11 15 16 33-35
Program types 33-35 58 -
PBS material 99 101
Sgnool 1n or out of session 15 16 .
‘Sesamg Street /" Electric Company " 61 63 64 66
‘Special and target audierce programmiing 89
Definitions 1 2
Distribugion 15 19 23
Related to
Departmant of Educatioral Telegision North Carot{a (DETNC ) 57
Average annyal broadcasteXnours end programs, 99
Categories_of-broadcaster types 15 23-25 -
Definition 32 15
General and news/public affairs
Instructional television 85 52-55 57
Local 55 .
News/public attairs 78 82
PBS material 2, 7 15
* Regionai/state networks, 53 55, .
° Special or target audience programming, 85, 88 -

Eastern Educational Network (EEN) 55

Educational Broadcasting Authority, West Virgimia 1

Educational television, see Instrggtional television

Electric Company ' 31:33 37-40. 48, 50, 54 61-66. 101 see also
Sesame Street /“The Electric Company 3

Exchange distribution, 24 25 45 53 74 82

.Family Communications Inc (FCh 15 .
Film, 1@-105 ! .
Film chain, 22, 23, 46=55 56 75. 76
"Finng Line.’ 101
Foreign co-prgducuons‘ 15 18 20 21 45.53 72-74 101 102
Format

iTV, 44, 48, 50-52
Local programming, 93, 95-97
News/public aHairs programming 78 81 95 96

French Chef,’ 85 e ¥
Fund raising pr’ograms 31, 69 70 . t
Related to N ) .

Average annual broadcaster-hours arid programs, 70
Categories of bmﬁdcaster types. 70
Local p?ogrammmg 93

Prime time, 105 O .

Aruitoxt provided by Eic: -~

s Related to

S

.

132

General and news programs, 67-69,
Average annual broadcaster-hours and programs 87, 68, 68,
TT475 -\ '

Average program length, 67 . ’.
Categories of broadcaster types, 35-39, 67, 68
Color, 75

Day of week, 70,{M, 80
Daypart, 70, 71, 80
Distribution, 72-74
Local programming 91, 93, 94
Production, 72-74
Program types {Children's, Cultural, lnformatron/skms News/
public affairs, Other general), 67, 69, 78-83
Repeats, 75, 77 Lo
Special and target audience progrdmming, 85, 89
®eneral ihformation program type, 67, 69, 93, 103-105, see also
General and news programs
Georgia Educational Television Network, 1
"Gettin’ On," 85, 87 * -
Great Piains Nationat instructional TeleyI‘SIon Library (GPNITL),
19, 24 25, 45, 53, 55, 74 — .

Hodgepodge Lodge,” 31,87

" Hours of programmmg. 7.9 . .
Reporting method, 2.0 . N
Sse also average arnual broadcaster-hours and programs

images of Aging " 85, 87 -
Independent production, 15, 20, 21, 45 52. 53, 58, 59, 73, 74, 82
information and skills, 31, 87, 69 - . 4
Related to _ ’
» Daypart, 33-35, 72 ¢
Local programiming. 93,
Percent of broadcaster-hayrs and programs, 31,32, 35
Program types (General information, Hrstory/brography
Science, Skills/how-to-do-i#¥, 31, 67 104 105
PBS material, 101, 103
Spectat ang target audence programming, 89
inside/Out, 40
Instructional television (ITV), 15, 24, 67
Retated to
Adult college. and junior college programs 48, 49, 58
Average annyal broadcaster-hours and programs 31.32.35
37-41 47.58. 59 . -
Categories of broad¢aster types, 38.41 . »’
Color. 46. 56, 57 . '
Daypart, 33-35
Definition 37 e . . 3
Distribution, 45,,52, 53, 55, 57. 77 .
Format 44, 48, 5).52, 95, 97 - \
Grade level, 43, 48-51, 58, 128 °
LengtWof programs, 37 °
¢ Local annual average and, §s percentage of all ITV 47, 53, 91
93-96
Print materials, 57
Production sources_*s 5254, 58 -
Programs, 40, 42, 58-59, 85
Program types. 31, 38, 39, 58, 59
‘Sesame Street ‘/“Electric Company,” 31 37 61-66
Subject rmafter, 42, 48, 50-52, 58, 128
Time ofyear, 33-35 | .
Transmission, 46, 55-57, 77 .
Weekdays, weekends, 58
Interconnection, 15, 22, 23, 26, 37, 55, 57 s
Related to , \ : e By
Average annual broadcaster-hours and programs. 22
General and news/public atfairs, 72, 75-77 .
Instructional television. 46, 55-57, 59
News/public attdirs 78, 83
PBS-distributed programs 89. 100
‘Sesame Street”/"Electric Company 6% 85 86’

0
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“Janus Films,” 101

KCET, Los Angeies, 2, 15
KCSM, San Mateo, 5
Kentucky Network, 5

KQED, San Francisco. 5
LKTEH, San José, 5
KUA]’,(crranne! 6,) Tucson. 1

+#
Licensee, detinition, 1
Licensee type, see class of broadcaster .
“Lilias. Yoga & You,” 67, 101 -
Live transmission, 22, 26, 27, 46, 55, 75 76 95 .
, Lodal
. Distribution, 15, 19, 23-25, 45, 53, 55, 57, 72-74
General and news, 72, 74-76, 88 .
instructional televisipn, 45, 47, 53-58, 59
News/public affarrs, 78, 82, 83
Production, 15, 18, 20 21 45 52 53-59
* Programs,
Average annual broadcaster hours and programs 91 92 94
' Categones of broadcaster types, 91, 92
Format, 93 95.97
General and news public attars 72 74,76, 94
instructional television 47 52-56 94
) Prime time 104 106 )
h Program typges 94
Repeats, 91
Speciai and target audigrce prégramming 8%
. ,Transruission 93 95 -

MacNeit Lenrer Report 101
Maine 5 . . —

72-74 .
News/pubhc affairs 78 82
PBS mater-ai, 102 ‘ _

Masterpiece Theatre 72 1
Methodoiogy tor

%tegonzanons 2-6

Detinitions ¢ 2
Method and survey operaton 113-118
Miam: (channel 2,1 1 5
Midwestern Educat-onal Teievsion 55
‘Mister Rogers Neighporhood 3° 67 0%

". Muitiple broadcasters 5 6 93
el

Nationai Center for Educaton Statstics (NCES) 3
National POBit Affairs Center for Tetevsion (NPACT; 6 15
News/public attairs programs 31 67-77 78-83

Reiated to -

Major public television organizatior producer 15 18 20 21 45 53 °

/

Average annuai broadcaster-hours and programs 31 32 35,

38 39 69
Categories of broadcaster types 33 39
Color. 78 .
Content scope 78 81 895 96

. Daypart, 33-35 72 99 101 A
Distribution, 78 82 . :
Distribution by PBS 82, 101 103 ‘

Y Format, 78, 81 95 96 .
instrucffonal television 37-40 '
Local programming 93496
Prime ti 101 104, 105
Productioh, 78, 82

' Program content 78
Special or target audience programming 85
Time of year, 33-35, 72, 99, 101
Transmission, 83

See also General and neWws programs

“Nova,” 67, 72. 101

Number of stations.(1961- 1976) 8

New York Network (NYN) 57 |
Q

ERIC

Aruitoxt provided by Eic:

Oklahoma, 5 .
QOkiahoma City, 1, 3 =
“Other” as a program type—3+.-32

.

’
%

Pennsylvania Public Television Network (PPTNK 57 -~

CRINV AN

N
P

Percentage of broadcaster-hours and programs ?* 3&‘,
“Qveriapped” br&dc’!sters 5,6, 93

Population segved as a category of broadcaster types, 5, 6

Related to 4 -
Average annual broadcaster hours and pr
Average hours-per week by time of year, 73
Color, 29, 30
Daypart, 11, 12
Distribution, 23-25
General and news grogramming, 67 68
Instructional television. 38~41, 47
Local programming, 47, 91-83

—  News/publc aftairs, 78. 79

- Production’ 15, 20, 21
Repeat programming, 22, 30
Schoo! in or out of session, 13, 14
' Sesame Street '/ Eiectric Company,” 61, 62
: Special and target audience programming 85, 86
Transmission, 26, 27

- -

Prime time 99-106 |
Reiated to -
Average annualpbroadcaster-hours and programs,
104 105
Daypart 11 15 16 -~

General and news/pufiic aﬁacrs 70 71 178
Instructional television 58 ’

Local 106 3 i
News/public attairs, 35 78 80
PBS material 99 101 104-106 *

Program types, 33-35,8Q1, 103-105
Sesame Street / ‘Eiectric Company 63 64
Special and target audience programming B9
Print materials for ns{Tuttional televrs'on 57
Production ‘ *
Related to .
Categories of broadcaster types. 15 20-21 23
Definition 2 15 "
General and news/pubfic affaxrs 72-74
instructional televrsion 45 52-54
News/public atfairs, 78 82
Producers 15 18 20 .
Sources of PBS-distrybuted programs 101
Program™ types
Distributed by PBS, 101, 103 104~
Overview 31-35
Prime time, 103-105
Related to daypart and ttme of ygar a3
Special and target audience programming 85 89
Programs, reporting method, 2
Programs average annual broadcaster hours 7-10
Program types, 32
Related to
Annyal average broadcaster-hours and programs,
Cultural, 31, 67, 72, 103 .
General children's, 31, 67, 72; 103 !
information and skilis, 31, 67,73 103
Instructionai, 31, 103 .
Local, 94
News and public affairs, 81, 67, 72 103
QOther general, 31, 67 193
Overview, 31
PBS-distributed. 108, 109
Prime time, 103, 104, -
‘Sesame Street"/"Electric Company. 31 '
Spectal and.target audience programs 85 88 89

3
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11 15

32 94
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. 2 . ‘ <
Public affairs, see News and public atfairs Program types, 33-35
Public Broagcasting Serv,!cﬂPBS)'-distrsbuted programs, 2,7, 19,23, “Sesamg Street”/"Electric Company,” 31, :43 34, 3%, 61,63, 684,
24, 45, 53, 61, 66, 72-74, 78, 82, 88 91, 89-106 66
Related to Special ortarget aud:ence prograrpming, 89
Average annual broadcaster-hours and programs, 99, 101, 103 »Science programs, 67, 1G3-10 - R
Children’s programs, 101 Secondary broadcastey’ inition, 1-2
Daypart, 99 °  Scheduleg, 107-10!
General and news/public aftalrs 72-74 “Sesame Se{ex 31-§5, 37-39, 61-66, 101
instructionaltelevision, 45, 53 ‘Sesame Streef*/"Ele Company.” {SS/EC). 31 §1-66""~ .
Local, 106 ' ¢ o Related to
News/public affarrs. 78, 82 . N _Average annual broadcaster-hours and programs, 31, 32 37-40. -
Prime time, 99, 101, 103-106 = , 61 ' -
Program tities and,types. 10.)%5 Categories 2f broadcaster types, 38 39, 61 62
Schedule. 23 - Daypart. 33-35. 61, 63, 64 N N
““Sesame Street”/“Electric Company.’ 61 66 ) -t Instructional television, 37-38 ,
Special or target aud»enx programming, 85 88 . interconnect, 66
Transmigsion methods, 93, 100 PBS distribution. 66 .
Public Television Library (PTL) 19 24, 25, 45 53, 74 ' Program type, 31.61 }
Public Television Program Content 1974, 6, 110 Time of year, 33-35, 61, 63. 64
' , - Transmission method. 65 :
. Weekdays, weekends, 63 64 . -

Region of cou-ntry as a category of broadcaster type. 2-5
. Related to

Shakespgare 85
Size of pliblic television system, 7-14

-

Average annual broadcaster-houss and programs 7 9-12 Relatdd to
AvQrage hours per week by time of year 7 13 Average annual broadcaster- hours ana programs 7 9 10, 12
Color, 29, 30 ) 14 . . '
Daypart, 11 12 . Average hours per week by time of year 7 13
Distripution 23-25 55-57 ) - Categories of broadcaster types, 10 11

~feneral and news programming 67 68 72,76 77 Daypart 11 . N
Instructiondl television 38-41 47 55 §7 . Numbper of stations 7' 8 - L
Locat programming 47 77 9‘ 92 ‘ dcnool in session 12, '
Map 4 ' . 7 Skil¥/now-to do-it programs, 68 103 105 .
News/public affairs 78 79 . Southern Educational Communications Assoc:ation (SECA 15 55

Production 15 20 21% SoeCcai or target audience programs 85-89

Redlonai,/state networks 57 ’ Related to .
Repeat programming, 2930 Audiences 85-87 ’ *
/ Schooi in or out of session 12 14 __Average annual broadcaster-hours and programs. 85-87
“Sesame Street / Ele®ric Company 61 62 Gategories of broadcasfer types 85 86
Special and target audience programming 85 86 ° Daypart 89 -
Transmissiort 23 26 27 55-57 76 Distribution 88 . *
Regiongl/state networks 15 23 . . Programs 85 - =
Related to Program types €5, 89 )
Distribution 15 19 23-25 - . ’ Sports programs, 31 69 70, 103-105
Gengral and news’ ftairs 72-77 T State networks see regionaisstate networks .
. msm/cuonal t 55 57 59 Station detinition 1 ) ~
Local, 93 ; . » Station-hours broadcast 7 . -
News/pubiic aémrs 78 79 - Statign Program Cooperative 106 (,\ .
Special and target audience programming 88 Summary Statistcs 3 .
. Repeat programming Survey instruments 117-124
e Related . - ,
Categories of,broadcaster types 29. 30 - . v
- General and news/public affaits 72 75 77 Py -
, instructional television 46 55 57 rSB Tape transmissiony 22 23 26-27
X R / Related tb .
;:C:SI/SJN‘C affars 78 - . » General and news 75
“Sesame Street Electric Company 61 66 \ . instructional television 46 55-57. 59 g .
Local 95 -
Retransmission, 55 57 65 R
Rhode Island 5 - News/public atfars 75 - . S
N " . PBS materiai, 99, 100 -
Ripples 40 . o
Racky Mountain Public Broadcastmg Network 55 ' Sesame Street’/ ‘Electric Company -61 65 66
i Time of day for programming see*o‘aypaft .
Time of year .
n Francisco 5 ‘ Related 1o - . :
0sé. 5 9 Average weekly hours of programming 13 15
Mateo. 5 . ) General and news/pubhic affairdy7? ’
edule of progra efinition 1 ' . PES material 99
ScHool in or out Program types 33-35 ’
Related to y Trarsmission 15 22,23 . . '
Average annuai broadcaster- hours ang programs 11 12 416 ! R
31 broadcaster types 23 26 27
+ Instractional television. 37-40 58 59 N , s/puphc affairs 72 75-77 ) A
PBS-distributed programs 99 . instructional television 46 52 55. 56 v
Programming 11 12 14-16, 31 { . . Local programming, 93

? ~ . . -
Q. o 134 " : (' .
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- a
\J -News/public affairs, 78, 83 . g . PBS. 99 -
PBS material. 99 ' “Sesame Street”/"Electric Company,” 61, 63, 64, 66
“Sesame Streely/"Electric Company.” 61, 65 . T . Special and target audience programming, 89
Special or target %udtence programming, 85 ’ Western Educational Network, 55
Techniques, 15, 22, 23, 26, 27 - N West Virginia, 5

- . . West Virginia Educational Broadcasting Authority, 1
SO ; WETA, Washington, D C ., 40
“ " 31, 37, 67, 85. 87, 101 , , . .
. Villa Alegre,” 31. 37. 67, 85. 87. 10 o~ WETA/NPACT. 2. 15

+  WGBH. Boston, 2, 15
“wall STreet Week,” 101

. WMUL. West Virginia, 1 .
“Washington Week in Review, ' 101 ’ WNET, New York, 2, 15
Weekdays. weekerlds . ) WNYC. New York City. 5
Related to ¢ ‘Women,"” 85, 87 - 4
Average annual broadcaster hours and programs, 7, 11 12 14, ‘Women Alive.” 87 .
15, 17, 31, 33-35 - WQED, Pittsburgh, 2
Drstribution, 99 . . * WQEX, Pittsburgh, 2
General and news/public affairs, 70, 71 ' WSWP, West Virginia, 1
. " instructional telewision, 58" WTTW, Chicago. 40 .
, News/public aftairs, 78 80 " .
<« Program types, 33-35 ‘ZO0M!” 31, 67, 101
A ! "
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q L3
1974
Annual
- Average
E) ITV
*
Hours ’ ) 662
Programs . 1931
F). Sesame Street/Electric Company***

Annual Hours per Broadcaster: : ~
Sdsame Street 558
Electric Company ©263

, . R ¢
G) Special or Target Audience
Average Annual Hours per
. Broadcaster - 278
2 Average Annual Programs per -
) Broadcaster ’ - 532
H) Local Programming

Average Annual Hours per
Broadcaster 422

Average Annual Reograps per
Broadcaster © 858

I) Percentage of Hours and ’
Programs by Time of Day Hours
" During School/9a.m.-3p.m. 32.9%
=~ After School ) 29.1 ,

Prfime Timé \ 31.0

Late 4.6 .

Pre-School/pre-9a.m. 2.5

B »

/ob,

Total

10.9

13.1

‘

Programs

42.9%

28.1

22.8
3.8
2.5

Ay

*Does not include "Electric Cdmpany" or "Villa Alegre." .

**Includes "Electric CompanQ

(1.6%<0f total) and "Villa Alegre" (0.2% of total)

7

Annual

Average

* %

752
2185

64
44

294

573

430

840

Hours

32.6%

28.4

27.4
7.3
4.3°

broadcast during schqol hours on days when school was in session.
***Includes all broadcagts of "Electric Company."

- )

lsee Definitions in Chapter 1I.
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110

Programs

41.8% -
28.0
19.4
6.1
4.3




