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A recent issue of Communication Education cited a workshop offered

at the.Uanerslty of Lolorado as being an Innovative approach to
communication educafion.! TheApurpose of this paper is to: (1) provide
a cescription of the Communication in Education Workshop offered at the
University of Colorado, (2) provide the procedures utilized in the
~implementation of the ﬁrogrém;‘and (3) provide conclusions and recom- -
mendation;‘for future implementation. | ‘ |

_Tﬁe Communicatioﬁ'in Education Workshop Qas unique in many respects;
howéverffour innovations may ﬁave been keys to the overall success of the
proéra@: The initial concept was to develop a format that woubd allow
each stucent t; build an integrated unit of study or course by providing
a number of mini-course offerings from which each student could choose.
The.ﬁorkshop provided fifteen, two hour mlni-coursés. Each student could
select a méximym of eight_ﬁini-courses from the total(o%ferings. A
second notion Qas to allow each student a choice about the amount of
~credit they wished to receive. Students code elect to réceive two hours
of graduate, credit by enroifihg in eight mini-courses. 'The Teacher and‘
the Communl;atlon Transaction'' was required for allbstudents enrolling fér
two hours cred}t. Students could 2lso elec£ to receive one hour of
graduate credit by enrclling in six mini-courses. In addition to mini-
course enrollment the credit system was guaranteed fhrough compietiop of a
teré‘paper a;slgnment. A non-credit option Qés aléo‘provided. A third

idea was tonallow students the choice of assigning ;redlt hour(s) to

~
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either Education or Communication areas. The course was cross listed by
both areas under a common nﬁmber -- Communication/Education 539. A
serendipitous idea, which proved to be of critical importance, was to
providg‘this workshop within a compressed and intensive three day :
scheduie, These cbnﬁepts furnishéd the philosophy and di;ection for the
workshop.

The fo]iowing.desériptﬁon of procedures supplies informatien found
useful in the design and implementation of the Communication in Education
Horkﬁhop. The pr;cedures are not intended to be prescriptive bdt they

.
reflect those procedgres that "worked" in one workshop and reflect
modifications based on post-workshcp evaluations.

Universities vary in their requirements for the number of Instructor

contact hours required for one hour of credit. The prospective

\‘
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administrator of a credit prgﬂucing workshop must determine the prevaii-
Ing gﬁidelines for credit/contact hcur equiva]ency; In addition,
investigation of Un?verslty regulations regarding ''special student"
status Is required. Teachers who elect .to ehroil for credit do not
normally have current enroliment status In the UniQerslty. Most Uni-
versity administrations have anticipated the potentiéiffor-enrollment In
short courses by providing a special application for agﬁisslon. These
applications should be secured and furnished to worksL;;lapplicants.
Liasion with departments or schools'df Education Is desired. Close
cooperation between Education and Communication contributes to the
ultimate success of the workshob. of 155 participants in the Communica-

tion in Education Workshop, 113 choose to have the cfédft_assigned to

the School of Education. Further, professors from Education should be



encouraged to design mini-courses to be included‘in the total offering.
Faculty and graduate studgpts from Communication and Education areas
should be réquested to submit ;ﬁort course proposals. Paragraph
descriptions of courses, planneJ_in-ciass activities, and réading lists
should be provided with each course proposal. The administrator of the
program selects about fifteen mini-courses for inciusion in the workshop.
At fh!s juncture thé design and ﬁreparétory procedures for the variable
credit/muitiple mini-course Qorkshop are essentialiy completed.
Advertising the workshop should be initiated at least two months in
advance of the workshop application.deadline. Advertising the workshop
should be accomplished through utilization of atl staée wide edﬁéationai
media. Coordinators, superintendenfs and prlﬁciﬁals can normally be
contacted through use of state edg;atTSh airectories. Mailing lists may

be cbtained from the state'Language Arts Society, School of Education,

etc. State conventions are alsc useful in distributing workshop

“information. Flnélly advertising in local newspapers Is advised. A

comprehansive cémpaign for advertising and information dissemination

seems essentlal. Whenever possible Nrequest for further information' forms
. ; : :
should be included in mailings and advertising copy.

Responses{to requests for information might include the following:
| . ' .
f : - . - -~ .2

(1) introduction :o the workshop format and instructions for

|
enrolIment.
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- {2) Sumbary of information and instructions for workshop

participants.
j

[

(3) Pafagraph descriptions of each mini-course wfth required

i ! L
reading Iists and name of Instructor.
! ' :



(4)

(5)

- (6)

(7)

(8)

Biographical‘informa:ion about each instructor in the workshop. .

K]

Precise description of and instructions for the credit enrollees

project assignment.

Tentative schedule of mini-courses and registration.

Application for admission to 'special student'' status (or

/”tﬁéfequivaiént) for credit enroliees.

Workshop preregistration materiai; Preregistration material

should include a form permitting each applicant to check

- brlmary minicourse choi;es." However, each applicant should

also be required to check at least two mini-courses as second
cheices. " This procedure is necessary because of‘the._A
possibility a course might not have a suffiéient number of

. . \\. - .
preregistered participants to justify offering it.

Rapid response to applicanté, acknowledging recelipt of preregistra-

tion material, is highly recommended. After preregistration material is

recelved a registration packet should:be developed for each student.

Each packet should be developed for each student. Each packet might

contain a second copy of the instructions for completing the credit

project assignment and the deadlines for submfttiﬁg the completed project.

3

For the convenience of workshop participants and planners, written

projeéts should be mailed to the workshop directof for subsequent

dissimentation to appropriate sources. In addition to the project asign-

ment, the packet should contain tultion receipt, schedule of courses and
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room assignments, pre-workshop questionnaire and a post-workshop
questionnalra. These packets‘shouid be distributed at registration prior
to the beginning of the program. A registration desk should -be set ;p in -

a2 central location and serve as a source of distribution for additional

-
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ciassroom material and generél infofmatién‘during the entire conference.
The Communication in Educaffoq WOrkéhop was highly succgss%u!.
One hundred and fifty-five people enrolled for the three day worﬁshop.
The workshop was populéted py an excellent cross-section of-teachers and
adhin!strators representing a broad spectrum ;f-grade levels and éubject
matter.  High scheol teachers represented 30 hercent of the total
enrollment; glementary and junior hiéh teachers %epresented Sé percent;
elementary, junior high and high school adminiétrators represerited
!0 percent; and céllege and uanérsity teachers represented 5 percent.
l£ was exﬁeéted the population would be primarily composed of people with:
‘specific trainiﬁg ih communication. However, only 12 percent of the
participants were in Speech Communication or Speech and Dréma; only 2i
percent were in English. The remaining population‘(excluding the
one-third who were elementary teachers) represented Litergture and

" Language Arts, Art, Home Economics, Follitical Science, History, Math,

Media, and Special Education.
The workshop generated'a total of 279 Eredit hours fﬁf 155

barticipants. The totai cost for’generating-279 credit hours was

approximztely one-third of the total money éarned through enrollment‘

fees.



Perhaps the total experience was best summed up by one participant

who wrote:

It Is now Sunday afternoon and | am totally exhausted.
Hy saturation point has been reached and | am about to -
collapse under the weight of the hundreds of new ideas |
have absorbed. The workshop has changed -me and my
teaching--but not in ways which my students will recognize
tomorrow morning. Rather, | anticipate the change coming
over the .next few months as | analyze, synthesize and apply
what | have now simply absorbed. But when | do and as | do,
my students will know and so will I. Thank you for this
wonderful experience.
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