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1. INTRODUCTION | o

"John, a junior in high school, is college," so he reads the assign-

7 a scienge fiction fan and an Oak- = ments in the textbook, usually
4 - 1dnd Athletics fan. With &lec- just before exams

tanlcs parts that he buys- from

a mail®order catalague, John
builds alarm systems to scare his
sister. He has. to take American
h;gtqryg;nxséhoglfrapéiFhe 9Dur$¢ hands and head involved four kinds
bbres him, but John's parents want . of workers:

him to go to a 'really good ‘

For keeping John happy and help—
1ng him learn, the prlnted word is
vital. The process of gettlng the
right printed words into John's

- : The creators of written words ‘whether it is a

: science flCthn story, a newsPaper sports article,"®
the catEIOgue 'description of the electronics part,.
or a textbook These people are creatlve wrlters

® The edltcrsrwho make sure the words are put to-
gether clearly and correctly.

& The bus:ness people who buy, prlnt, and sell the
printed words, ether as books, magazines, posters,;
newspapers, ;atal Jues, textbooks comic books, etc.

e The critics, teachers, and librarians who educate
- readers abdut prlnted words. ForuJohn, the science
!  fiction critic is especially important in telllng
him which new sci-fi ;pcks are warth buying.

¥
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=3avantages and disadvantages of

a
THe.following chapters discuss
careers in writing. For each of
the four main groups of workers,
you will iearn about types of

jobs, specific activities perform-

ed in jobs, preparation usually

» required, career ladders, the
talents and personalities of
people holding writing jobs, job’
‘locations, ‘the outlook for these
‘jobs in the future, some of the

particular jobs, and some of the
ethical problems presented by
these jobs.

Because salaries for writing
jobs vary among Tegions of the
country, no salaries are men-
tioned. A source of information,
which does include salaries is
the Occupational Outlook Hand--
‘book. The professional associa-
tions listed at the end of this
book have free brochures pro-
viding additional information
about different kinds of writ-
ing careers, and may also have

the names of colleges, which offer

‘preparation in a particular writ-
ing field, such as journalism.
"~ Your high school guidance and
counseling office is likely to -
have brochures and books with’
additional information about jobs.
" in the writing world. Another
“source is your sthool library,
and community and college 1i-
braries. o ' :
1f ym} are interested in a par-
ticular writing career you can
get very helpful iriformation by:

1. Talking to many different

. people who are involved in the. =

wiiting world --- people like
to tell students about their
careers : ;

. the writing world.

2. Visitiﬁg the locations of

jobs connected with writing from . .

the newspaper city room to the

' _neighborhood bookstore, to an

advertising agency

" 3.. Trying out some of the
different kinds of work --

% writing in various styles for

. various audiences,;getting a
part-time job in a library or
bookstore; volunteering to:
work for a hospital public
relations department
4. Looking at trade journals
and directories which are used
by professionals in the field '
of writing. Some of these
are: '

Advertising Age

Cg;umgia,Jgurggli$m Review

Editor and Publisher

Li;e:ary‘Markgt Plgce

Publishers Weekly. -
Writer '

Writer's Digest

Writer's- Handbook

Writer's Market

TV _Guide also prints articles
which will give you more in-
formation about the, realities
of writing careers.

The information on the following'
pages comes mainly from intgrviews
with a large number of people in”
Although-in
some cases the names are changed,’

_every® story, quotation, or letter

describes an .actyal person OT
actual event, or one which could
have happened. e :

7
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. Concluding the narrative is a
glossary of terms (other unfamil-

closely relate to the wr

associations which provide
information.

1 iting
world, and a list of professi



2. CREATIVE WRITERS

‘.!,J B

Lo 7 o : , /

Writers: A Brief View

What dces a writer do?

. ) Pu+5 words Tagefher 1o help peap|e learn or have a
feellng about ‘something -
£ .. : é '

- What skills dces a wrlter ne d

Excellent grammarl

“Ability to organize . . g
Understanding an audience ] _ o J
Typing, usgglly ' 7 _ v

f 2] ! kY A~

= What personal qualities does.a writer need?

, Love of language - ) .
Curiosity , - ) -
. Ability to.listen
- ' Self-discipline, concentration
Interest in reading

What pfaparatian daes a writer need?

. % Formal education Thrcugh the bachelor's degree is
- o - useful :

2 Co A great deal of wr|+|ﬂg EXDEFIEﬁEE, whether
© .+ . . published or not o - S -

Kﬁcwledge of a SQESlEI fleld far*samg writihg jobs

P . B -
s 5

- What klnds Df free lance* writers, are ‘there?:

7 (*Pecple wha gat pald only for each piece of 1 e
’ . =\ writing published) - . | - N
o Poets ; Ty - .
S Novelists . v
. . Short-story writers '
v o ‘ . Essayists (short non- flGTan p\eces)
' ' - Biogrdphers
Non-fiction writers ' S
o Play writers (called playwrlghfs) ] ‘ e
s Script writers for film, fv, radio . L ' *
Lyric¢ writers for music
. Gag writers for comedians and shaws
. N ¢ B
. ’ T ) : .- oo .




Do many free-lance writers earn a rfull living from their-writing?

No, very few °
.Vc 8

) . How, d& free-lance writers gef their work puElisﬁéd?

’ irst, by submittting. their manuscripts to a magazlne

2! - book, or newspaper publisher. Afrer several pieces
are published, a literary agent may be willing to _
help the writer got more work published. Publishers

or producers of plays, films, television, and radio

. _ shows may commission ‘work from estab!ished free-lance
writers. : T .
How can a writer édarn a salary? .

. Many jobs require some writing skills. !
2. These occupational fields require pe@ple whose
. main job is wrl+|ng . :

Technx:alfscxence wr|+|ng

Educational writing (textbooks, referenﬁes
pFapasaig for funds) ) - .

SCFIptEWFiTEFS for +elevi5€an; radio

Wﬁl%lng cr|f1C|5m5 of Q+her peoples' creative
Works

3. These Dccupaflanal fnelds requ:re skllls S|milar
' to a wrl+er s skillst .i . ) A .

Ednflﬂg for newsgapers magazines, and' books

s 'Tea:hing I'iterature, creative wri lng, qur= t .
. nallsm ccurses )
WQrklﬁg as a IlTerary agen+ R 7 %53; .

4, PﬁOple |nferesfed e WFIT!ﬂQ might enJDy ‘these Z
Jjobs: « . : ! C : :

Legal gounsel for wFITeT;
7 ' Technucal/pr@ducfnen positions
" Finished d [ '
N ,|n| pro uiT Sa s | . 7

. L;braﬁlanshcp

10
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What is the job outlook for galaried writers? ,
Technica! wti%ﬁng/edi#iﬂg is probably the major field
c o in which the number of jobs will increase. Journal-:
ists seeking newspaper, television, and radio work
will more likely find jobs in suburban and rural areas.
Advertising writing opporfunifiezéare“presenfly jim=
i ted. because of the economic recess¥Yon. The reces-
sion is alsc presently limiting editorial jobs in
book and magazine publishing. Teaching jobs are ex-
tremely limited. Jobs helping business and i ndussey
emp loyers communicate with their employees will preb-
s - _ably increase. : ‘ :

Are salaries large?

Most writers/editors do not make large amounts of -
, . money . .Technical-writing/editing jobs pay better
- o ' than do most other salaried writing jobs. In news-
L _ papers, advértising, and public relations firms, and
" book or magazine publishers, senior staff people earn
: more money than beginners, of course, but they also
. S do less writing and more business tasks.

What sh%uldf%tudents d@,whe are thinking about writing as
a_career? ’ '

d * yrite for practice, fﬁy;differ3ﬂ+§%ﬁyies

. * write and edif for The schood newspaper, literary

- - magazine, yearbook '

* Vaijunteer 1O write for the local newspapér

Keep a journal or a daily log of events, feelings

* “Read everything, watch movies and television, but
with a critical eye :

* Especially read criticism of all sorfs of writing

Write some more

LY

7 Tsewriting fun? 7 :
. Not necessarily. Many people soon drop out of jobs

L ~_with newspapers, publishers, advertising firms when
L 1 rhey distavér that writing/editing is hard work -
Egﬁ_glamgrcus_ Hut writing, and the jobs related
-, ¥ocit, can be very satisfying. ' C




/. ) )
. lsﬂfhéré afly other- prafessnan in whlch you .can sTaFT
with a tygewriter and a sheet of blank papef, and _
, earn a lifing? Besides, Th%lé is ThaT old- cllche, ) R
" "You meef such interesting people.' And it happens '
. to be true. 'In+eres+|ﬁg people' inclydes Senafors,
Congressmen,~(and P535|d2n$5), drunks, nuts, .liars,
cheats, 5§{§#5 other jéurnalists, artists, crooks, .
crusaders \leftists, rightists, mlddl%lETS, poor L.
people, rich people, down pe@ple, up people, and v . :
ssorted others. ~Don WhtTehead,wriTeri v
Y The laﬁ who wrote those wnrds was manager. Nexr ‘he worked as a re-
s  answd®iflg the quesw®ion, "What is - portéer for the Assnc1ated Press,
most satlsfy;ng about being a which is a 1a:ge service sendihg
-journalist?" He has been a writer news all over the world.  During
since high school, where he ‘wrote World War II and the Korean War,
. 'sport articles for the high school ' Don whltehegd served "as ;a war
- néwspaper.A .He studled journalism - correspondent. He edrned two
in college and then became assis- Pulitzer prizes -- the highest
tant publisher of a small weekly award a journalist can receive --
. newspaper. His next big job was during these wars. Afterwards- he
‘3551stant EdltGI and bu51ness was managlng editor for the
v ’ . ) , . s -
. blz s . |
\)‘. .:g e W
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'ﬁ‘Wasthgton D C affice Df“a New
" York city newspaper.

He gave up hlS salary as a .jour-

~malist to write books. The fizst
booky The F.B.l. Story, was bought
by manyrp30ple ‘and read by many
more.’
thened his reputation as-a good
researcher and a-good writer.
Some Very 1arge businesses asked
chim” ‘to write: hlStOTlES of the;r
companies.

Then White-
head became a free=1ance wr;ter.l--

‘With later books, he: streng—-

1ﬂc9me on salary pald by hhe news= 3
“paper, Salary isn't" very impor- L
tant’ tD Rick: .his main desire is
10 be a EDDd writer. But hé gets' .
A ‘'weekly salary for ‘a SEVen and S
‘one-half ‘hour day,- plus overtime R
“to attend and report on’ special
meetings. - He c@n51ders himself .

Well pald

Maxlne Kumln is a paet and rovel-
lSt- She writes completely on a - -
freeslance b3515.“ She said,

Z

e town where he lives ‘asked Don -
~Whitehead to ‘write a column sev=-
' eral tlmes a week for a Salary

Whltehead is . now 1n his late

- 60’ s. Helives Ain Tennessee and
‘. spends hi
", ida. _He writes the newspaper -

vf”columns, and depend;ng on how he
He-is.a .

 happy ahd"'ucgessful person in

hallst For nearly 50.yedrs. Peoa'

ple 11ka to read hlS wrltlng

Rlchard Dolllngér has been

daily ﬂewspaper 1n Massachusetts.
Feéplé thlnk hlS news artlcles

-are acgurate, EELT and well- Aif
. wrltteni TR S ' ’

“in: Eﬂgl;sh EPTlﬁg collegesum=,
- . mers he-worked fof freefforla -
. weekly suburban newspaper )

. 'he-was a reporter and . editor=in
_ ief of his‘ college newspaper.
."“He is nlhls middle 20's. He is-

’ 1nter' ted in“acting and sometime
3 ‘combinie his writing and.

‘t publlsh on a free-o
-+ He earns all’ hlS

Q
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" editor of a newspaper in the South- ~

He has been’'a jgure'f’

". agency.

Rigk'has a Bachelar - degree", w

s and.

terests o E“jﬁb*§§$§!m=5gs

A

fo had Sinée Ehlldﬁééﬂ aﬁ’DVer—
wheiming desnre to write . PDe+ry
_and-was a8 zlasef poet since ‘

age eight. | never- ‘expected: e
- fo pecome a,serious pub'lshed o
W‘“‘rl’él*. /’/' -

winter- tion Jor~ , el
n vacations, 1n F D? Haﬁlng Eumln was awardéd a Pulit-
Sper priz

e for one of her’ pbooks of .
-, poems . She i§ taken quite serlaus- e
1y as a poet’ aﬂd novelist. ' '

‘Seott ‘Miller ‘i's associate, .
s tive dipector’ for an advert131ng ST,
He travels to lew. Ycrk LT
- -apnd Hollywood and .to Europe.to: ‘
- make.sure the tv commerclals are
. heing, filmed the way he planned.
“them". Before the commercial” is -
filmeﬁ he writes a script-that
éaﬁ pe. shown in’ 30" ‘seconds- Miller
" works 60 to. 80" hours:a week because B
he feels, "It's fun, ‘and I can al-;
© ways improve on ‘the script- I ®
"can't leave. uﬂflnlshed work.on my
desk." He'gets a’ salary; some-
" times h15 advertlslng firm-hires
" a free-lance writer .to write-one -
script if .the Tegular staff 15!5\
1§ad§d wlth work P 2

=

-Anather klnd Qf writer isa. 7
technical writer. Fran BrDadbfldgE y
daes .this kind Df wqu ‘She writes. _

#anuals to show-peeple oW.to in-'_ -
.stall, malntalﬁ operate,. and ser= "

;_Nlte .computers: uﬁed wltg~med1cal=
- equipment’.

HEI educatlonal L




E

O

RICH

, She finds it necessary to get a-
<iang with people; because she '
_.works W1th englnegrs and other
penple who' are not Especlally ver-
~-bal; Br@adbr*dge has to have the’
perscnal skills .to get 1nfﬁ§ma—'
tion from - thESe peaplei T

-~ YThe Qutloak for technical
wrlters is ‘good," MS.SBrDadbrldge
said.

- tween people and machines." She-

background is in’ math and Engllsh

"The U.S. will cont;nue to ' |
,_negd people who can translate bé-ér_:-

Don Whltehead, Rlchard Doll;nger,
Maxine Kumin, Scott Miller, “and.
- Fran Bzoadbrldge are all. creative
.Writers, Sometimes. creat;ve writ-
ers start with just a sklnny, Jit-
‘tle bit of an 1&&&.. Sometlmes , :
‘they start w1th an .action. they have
observed -- a disappointed looking
" teen-age. couplé 'standing. beside a
broken 11101:01‘“:.);';:1&1i f@r example. -

Far wrlters who are "creatlng "
the idea’ or observation gefs,shaped
into a unigque piece -of writing.

————f’:;2t0n51ders that heyr annual salary

_-is a good one; in her field ‘of

-. technical writing men and wofien
' are paid- 531&1155 on an equal
b3515.

“»

-1nté three broaﬁ cafggﬂriesr..ﬂ

~Creative writers: may- be. grouped

1. Those wr;ters wha are
creat;ng 11térature

2. JﬁurnallstS,J'

3. 5932131123d WTltEIS-

B ¢ Lo
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. LITERARY WRITERS

&

; Writers "of - 11terature hope that - | started writing poems ‘be-
! their work will be. réad not ]USt * .. cause they are small and gan !
" in today's: newspaper- or magazine, " be carried around in the head
. but will be passed on to future - al'l day. | wrote the novels
generatlons. Most of these: writ- - .. out of a desire to express - | o
" ers find one form that suixs them " ideas ‘that could na* fIT into vu;'
,best = Thus they are. usually. one -, @ poem. .
of thevfollow1ng = S
o o oL T s *Kumin also writes essays maga-
‘e . Poets Lol .. =zine editors. sometimes ask her tQ
=wmv-tflfjﬂhM"m;fmﬁo§éii§£§”’”}'i“v'€{3~ aﬂmm,;ﬁw”Wflte reviews (critical essays)
A A D e about” the work—of-other-poets-Or..
. Shcrt story wrlters G novelists; then she beccmes a

: crltlc and essa ist.
. Essaylsts, 1nclud1ng critics ssay : .

No matter what farm a 1lterary

- g~ Biogra er5~—w—A4______M,”€,- : o
AR 8 Ph ©oowriter- uses;-an- lmpartant questlan ___________
v .. e Other, n@niflctlon writers .. - for people- cons;derlng literary
Ca , . , writing as.a career. js: "Can I .
= . P i . - . . z O
. . laywr ghts . : oo mage a living at 1t¢" \- R
° i rs for movi : o -
: %Eg EEQZiEE iadlD mov ES"-_ . -The answer has to be "Most
' ) £ ? U likely not.!" = 47* ‘
. ‘‘Librettists for opera . - ‘a
~ . e t P L Very, yery few llterary writers
K] Lyrlclsts for mu51c shﬂws.. " earn‘a full .living by. their writ-
O :  ing. Most people add to their
Same 11terafy wrlters use more = writing income by teachlﬂg or by "
- . than one form. Maxine Kumln, for working &n. some other occupation:
- ~Tn5tan;5,‘sald : _whether or: not 1t is Télated to
wrltlng e
: i
i . :

O
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- same +rashy novels

'L'Student
“‘on my:-last sclence fiction short

{i:mcney would 1 make?

" the. sale price.

Student :" Why can't I earn a
11V1ng as a 11terary wr;ter?_

Wise Old:WFITéF Some people
- do. Most don'f, parfly because .
‘théy don't write ‘what people .
“want to read. Publishers are
in business to Mmake money, so-
fhéy rarely puflish work Thaf

_SEI'
_;; Stud,ﬂt What sells? -
;Wr|+ef Coakbooks '"hcwﬁfas;
do=i " books, mysfery STDFIQS

Student " But EDDkaDkS and
~ trashy novels ‘aren't llterature
_ I want to write poetry ‘8
You'll

erfeﬁ never make a

o _flVlng Jus* by WFlflng erTFy

Well I got an "A"

!astcry Could I get.a collection
af short. storles published?

Writer: Probably nof, unless

they are brilljant. short stor- . . ,
‘. Ilshed short fiction are no lon==_"

_ lés,_al+hough science ficflcn
IS popular n@w.§ - ,\

' Student
they'll be brilliant.

(Annayaa) Of course ‘.

;WFlféF' That depends on -how -

" 'many. copies of- .The .book people
-buy. You get a pEFﬁenfage of
“What you earn
" is-calleéd FOYEITIQE. I'f you
want to 'make money ai a |iter-

: How much_,Q

4t

. Student

. which writers submlf*ed without ~

AfCGﬁYérSatiBﬁ Abdut Litg;g;yAWr;ti@i;' :

Wauld you |ike to wrnfe a
btﬂgraphy? g

Student We]l that means dclng
‘a lot of Tesearch, doesn't it?
Readlng, and talking to people,

and tak;ng notes, and...,-u

erfer (lnferrupfs) Sound, I|ke
"too .much work? Al writing is.
- hard.work, -and afté ‘all the hard.

:wﬁwork —yau'll QET_FEJECTISﬁ_EiIPE:

~from editors -- those letters.
“which pallfely Say,ﬁ“N@, thank yau

we aren't able to publish your R
-~ writing." Maybe _youldl_be luckym——— i
enough. to get a leffer whlch tells

you how to 4mprove your wrifnng

So then you’ revise:  you rewrite

and FEWFITE. “You send your manu-

- _script back to that friendly edi-

tor.. It may still get FEJac+ed ,
Can vou Take Thaf? L U .

Well hnw dces anyone I
ever get angthlﬁg publlshed?

WFITEF Mosf people .never d@,
particularly poets and short -
story writers, as |'said before.
Many of the magazines which pub-.. ~

“ger in busnness . Others pup-.
lish- far fewer. pcams and short
‘stories than they used to. A ="
magazlne Ilke ES,UIFE ‘decided

: Jiaefry and
fiction =~ that is _manuscripts .
bEIﬂQ ccmmnss;oned by thé maga-“
zine.

Etudghtf Ynn ha¥EEg§?&H£HE ' e

}'béfféf ‘than flcflan.

éi'a[y Writer, why don'T you think

~about non-fiction? That seils

my last questlon'fl-éw



% Writer: Well, you.can possibly
. gefﬁars+ory‘pub1ished in one of .
S the "littie” magazines, which
have a‘very small circulation.
© “You won't get paid, except in

free copies of-the magazine. .

, Sometimes you might: even be -
_asked fo contribute some money
toward primting costs. S0, you
keep sending out. your manuscripts
to book and magazinEsaQTTOfs,'or
if you are writing plays and.
Sgﬁipfs;“fc,pﬁgduggrs’and direc=-
tors. You keep writing and re-..

Z‘"VTéwngf””Tgu”Tﬁy:+a=meefepecple;17
in the publiishing and producing.’
world. It helps to krnow people,.

" because your manuscript is more

ke | y--t0 “be-read.clos ely. . Some

g

" Writer:

_buying...

and then |iterary agents get
interested. T

‘Student: -How do iiterary agents =
help? BT A
They know all the edi-, ‘
tors. They know which baok pub-
. isher is accepting what kind of
non-fiction This year, or plan-
ning. to publish more books for
children than before.- They know
‘what articles and. stories maga-
_ zine-editors are interested in.
A literary agent helps
fO;Sé{W‘EZmEﬂuECfi;}_éﬁﬂ”gé*g';‘5*% -
the author an advance on. royal-=
tiés.  Agents also help:sell the:
ﬂéubsiﬁja;y;figh+5:"+he paper-

peen pub-:
endféf an
ter wrote

B ﬁ@ffgéfgéﬂd’ETUff‘hES
|'ished¢ because the fr
aditor or a famous wri

it *But mainly the author's,
f%fé*.piéé%»géfé=pub}lshéd.baé ,

yiauge‘if‘ﬁ.ggadﬁand,bmok pub- " -
lishers are witling to fake-a::

. chancean good-writing. - ¢
(IR PR n

T
Student: - (With enthu

éiasm)  :
And then? .. o .

o o

Writer: Well, next time. you

~ - send out 2 manuscript, your 7
. cover letter to'the editor can g
- say that you've already pub=

| ished such-and-such: ¥ that.

fifst piece was noticed at'all

by: reviewers, Hhe editors will

probably, have read .the reviews.
- 1f they were good reéviews; that

helps. Afnot...

ou sé&iﬁg tha€%7ﬁ

‘Student: Are you say h
't-ﬁublish the:

“ post, people don
.second time?.

_weihomsYeah, | guess so. But

- manuscript has’ been pu

© Writer: 'Because most-agents =

- est:

f?aékﬁbgégfrfghfs;éffar%*hemi:;
NUS! ) bl ished.
in hard cover, and the movie
‘rights. | Lot

Student: Couldn't I)send'my.i"
fwritiﬁgxstfaight to an agent?
Why "bother sending. manuscripts
.to -a publisher "first? . -

ik

‘usually won!t represent you .
until you'fe already a.pub- "
| ished.writer. - Agents take g
”paﬁceﬂfaga Qf'yaur'aa%niﬁgé;_*A
“+oo. As a ’'beginning WriTery
you won!ft: have much to share.’
TAhc¥her;caﬁsidera+i®ﬁ:¥ once
a writer is establ ished, pub-
flishérsforjpradu:g%s'afé Iike-
ly to approach’ that writer '
asking for new manuscripis. .
'lf“you‘re1reélly~+héré,?firmlﬁ
aﬁiished'aéﬁafwrjier, the . -
kiem becomes less one of
getting work:published than .-
one of Qe+Ting~w36k-wri++en!-
And "that means working! o

pro

o'

=

_ wriie#s do gé*’%héif work ac-
' cepted a secon

4 and ‘a.third time," -




13 ]
1" Student: -Hmmm, you've discour- meeting people. - Taﬁ§¥§auESES*
.+ ‘aged me. Maybe I ought to work in literature.. Go to movies :
i o in my uncle's restaurant after - and ball games: "Live! Listen!
o “\<311 ;.‘ , ©e e ‘Learn!” " if 'you care enough ==

No, caring about. writing isn't

‘ Writer: Of course, y@u should. eaaugh WFITInQ, revising, writ-
N But, ‘'you should aiso keep writ= . i ing some more. ' Sending manu~
N . ing. Write for.your school newsa’ scripts off to publishers.
-~ \  paper or literary magazine and -Being aggressive, GeTflng a
‘ keep trying different forms of’ - Téachlng Jjob to- support your=
literary -writing. And keep . self while wrifiﬁg... A
readtng and QbsEFV|ng and: | : L : - ;\\<’Q
, ; ) Lot AN
e | i N,

Whlle the old writer’ was w1se ]
wooi .. in_pointing _out.-the. realities. ¢ ,
S of free-lance writing, there are . in thglr ,ree tlme. ‘The . persgﬁ

. any careers’ Wthh call fgr good "i”whe serlausly wants to be a lit-
writing skills ‘and which pay a - erary writer will always find a

-1y . straight-salary. Theére are also. way to support theg;reat;ve urge.
; many happy people wha teach or : R o ) B

.

S ,
ioot . R e £ .- .‘_

. S Maxlne Kumln, navel:sT and Pullfzer PFIZé@wlﬂﬁ!nQ‘ -
SR s paef e N o _ Lo V¥
o IR . 17 e L B _ T -

..Ah"tl : . s ’ - .

. o A, : 18 ) \'(_; !

o s ’_ :q‘ . L e . E Co. . . '--’i—:,h ", e S .

\)4 ear " Lo ! i -7 z O D b - - . - *
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“istic writing can have a great

.
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JOURNALISTS S o

""5‘3 V * h
) N
: . .
= - = \“',, o
Not all writers have the problem than c@mpLalnts fram etudente eni

of selling each piece of writing
to, make a living. Journalists
are among, the writers who earn a

.salary, although some’ Journalis-

tic writing is publlshed on a -

1

i free lance besbei s

Aelde from ‘the-fact of eelary o
versus free lance 1neome, what
is the dlfferen:e between jour--

. F

"nalism and. literary writing?' A.

" simple answer is that Journallsa-\'

" tic wrltlng is ephemeral

" . neant for. today only.
‘age’ tlmeia reader- spende with a

it is -

daily, newspeper is 34 minutes.).

' Literary writers hope that their

work will endure over time and.
will be read and re-read in the
future.. Of course,.some pieces

. .of journalistic writing do en-
"dure.
.out in the trash with the rest -
.of yesterday's newspaper or last

Instead of getting thrown

week's magazine, pieces will be
printed in books for future . _
Teading. Journalism is a highly
respected career for-writers.
Even when. thrown out, journal--
;mpeet on readers (or listeners,
in the case of television and".
radio). Newspaper articles ‘
about the danger-of fire-in a -°
séhool ‘building can get the city
to make the building safe faster

.(The aver- "

parents.
‘. umn to. teen-age

A megeelne dvice, col- -
Rt drlnklng
while .driving (of¥the front-page "

" photograph of an’ eutomoblle crash)™
can influence: teeneage ‘drivers
‘more than sermons by perente, “
‘teachers, or clergy pe0p1e, A
telev;eieh news writer's hemment
.about a racial’ problem ‘can celp

" people -- or:.make them’ angry oo ‘,“
' tewerﬂ people of enather reee,bx !

4

',eFeeture wrltef

A eereful look: at a big- elty
newspaper shows the dlfferent klnds
ef wrltlng jobs. evellable _

'Newetrepertef'

Political

commentator - .
.(enelyzee )

pelltleal events) -

'Edltorlal wrlterj

humor writer -

ETCerrespondent (ﬁcr State,
for Washington, D.C., for
_foreign eountrles end evente)
-Speelal reporter or eeiumnlet_
-jSporte writer. - ]
Critics/Reviewers

..Theater =~ Visual arts .
. Television- Architecture
~Movies- . Books R
“~Musi Dance: ,

O

ERiC
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- Puzzles, games

‘Obituaries (death
announcements)

- Consumer affairs

Travel.

Writers about:

nHuman relations clncludlng
adv1ce columns) S

’i " Home-related topics

:532131 evénts: (1nc1ud1ng
“Weddings, etc )

‘,Hobbles

R

tGplCS (1nc1ud1ng the
© . economy) . .

i

. Concerns of speclal groups-‘
. (such -as the elderly, S
e farmers) ' =

’ . 7 TEE

3'Health teplcs e

¥

Communlty and publ;c affa1r5"

. : 9. -
Clearly, many of these writers
'must specialize in certain areas.
For instance, on a big c;ty paper
the movie critic .rarely alsc re—
v1ew5 dance concerts. T E

v’ R

: ~wr1ters whose work may not. seem ;

~obvious.
a big city paper is the rewrite

person. -Reporters telephone this

person with details of the story, .

and ‘he/she quickly writes.'the

In addition, many papers emplay’

- One kind. of' writer on ~

15

2

article. Another less obvious
person is'the headline writer for '
articles and captlans for phnta- =
graphs :

i

‘Suburban and rural newspapers do -
not usually have a staff with spe-
""" The report-’
ers may have to be general;sts a
with special knowledge of the com-
munity. One reporter may write a
feature on a woman whose bee- -
_ keeping hobby won a prize for the
best honey at the caunty fair, an
ob;tuary for a prominent citizen
‘who just 'died,-an article about a
‘music show being produced by the °
- recreation department, a summary
of the fire department s. runs"
for the prev;ous day, and’.a.re-
port on the Mayor's declslan to-
‘fire half of the ‘town employees L
_-- all in one d, :” The reporter
.. probably wrltes all: the headllnes

too. - - _ woe e

Smaller newspapers ‘uSe many ar-
tlcles ‘and reports from #'wire"
‘services (examples ‘are ‘Associated
“=-Press and United Press) These

and fréé 1ance sstrlngers" (strlng-'
. ers write articles:only when es-
pec;ally newsworthy events ﬂccur
in-their location) -all over the L
country and the world. Wire sera .
vices ‘are a big source of writing-
-jobs for jDurnallsts.

H

W,

E[{I(ji;' L
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. ‘,Qgglifigatiéns fqrquurnglisti, A» -
- Employers hire j@urnalié;é with: '
. e CuTlQSlty Lo 7
A ‘ : The ablllty to 1ook at facts and events ®
S . fairly - from several points of- v;ew
2 ’ - e The Eblllhy tD work - under pressure, to
1}m? o éA":fhl chesty, falrnESE, ob;ect1v;ty
@ Writing skllls, 1nc1ud1ng grammar and
. - punctuatlon S . o,
. f;’ii'nyplng skills "
L Eg';j Initlatlve - netting started and follow1ng
S I ,W’:Vthreugh on a’ story : . e
.A_f - : . . ..o The ab;llty tD be at ease—w1th dlfferent d i;"?
T . kinds of‘People ' . L
o C A'_‘i* WllangﬂESS to 1earn abcut all klnds of SR N
SR 1 - ideas,™ fa:ts, péOplE A S
- e Mcst llkely ‘a college or. graduate degree, ' .
: . maybe in jDuIﬂ&llSm perhaps only a hlgh B
ﬁ “* school diploma - _ . i
e e Maybe a’ special knawledge,,such as in sparts
U R i L B FIEVlDUS ExpérlenEE'* .on a smaller newspaper,
' ST . ora hlgh school or ;Diiege paper SRR N

= £ ) ¥

Jéurnallstsialso,wrlte for maga-
. - zines. While few newspapers pay
‘. free-lance writers for their work
. ‘unless they aré stringers, maga-
_.....zines vary. -Newsweek, for ‘example,
. rdarely accepts a free lance piece -
‘of writ;ng Seventeen usually -

_journals-that appedl to. readers
" With a common, narrow interest.
' There are.magazines Or newsletters
' for- every ‘special i ,
-3astrology to zoology, - aﬁd penple e
'with writing skills and some’ ‘spe-

interest" from

cial knowledge ‘TepoTt.mews for
every one of them. . Many of these
specializ ed mag321nes are called

. "trade" magazines, because’ they

’ publlshes several free-lance ar-. -
5x&x. .. ticles and stories each issue, inc
N . -addition to staff writers' work.
et N . The-biggest-market these days is

w1th spec1allzed magazines - thosa-

El{lc;y S
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Tl What is the j@b market for
" jotirnalists? "The., competition in”
>’c1t;as is. tough‘
nalist;c writers are most likely *
- to. fmd jobs on. rural and ‘subur-
ban newspapers . (not suburbs -in -
the Northeast U S. or in the
- San Franclsco ‘California, ‘area -
~-where'the ccmpet;tlonsls as keen:
.. .as on big city papers). A jour-.
~-nalist with a special interest:
ﬁ)ln, for -example, city government
a:t1v1tlés, will’ more 1;kely land
‘a job o & big-city newspaper af-’
L\ ter worklng as the city govern-
ment. .reporter on a smaller paper,
than by, covering spo ts or Eoc;al
‘events for the big-cit " paper.-
The right klnd of experlence e
" counts! s

‘"“v“;*JOUTnallstic,ertETS caﬂ&use
their skills in éther fgrms»of
: w:;tlng Non-fiction book writ-
-ing is one- pGSSlbillty, another’
= . is, adve:tlslng CDPYﬁwrltlﬁg Ré—
porters with knowledge of science,
computers

Beg;nning Jaur—ix

1nto techn;cal wrltlng Formgr
Jgurnallsts -areghired fbrigubllc
relatlo’ns werk too . =

Magazlﬁ§ WIltEIS can move “from a:

‘newspaper into, a. magazine staff

(or the other way around). ﬁork—
ing for a small trade: journal® can
lead to a job writing- for a larger
one in the same general fleld

JIn the future, the market fa:

. ggbs may - be moré'ﬂpen to: jourﬁalu

ists .who combine wrltlng sk%lls

with specialized knowledge in a.

_particular field.
- ate ‘flture, a

and technology can move

. For the immedi-
.journalist with curi--
osity -and -the. willingness to do. - .
some¢ digging -- by talking with -

péople, reading,- att ﬂdlng meet- .
1ngs, obsefv;ng 1 use wrlting

otdl speciallzatlo
in- jgurnallstlg writing ‘is ap-
proachl‘ ’ but nct yet here.

+

-
fa

s

Typlng caarses

A

-Ajjoufnaligt!éﬁgrepargti@n

A great deal of writing practlce_
A brgad educatlon ;n l;béral arts

Most likely a degree 1n Engl;sh or
journalism and courses’ 1n area ‘of
,speclal 1nterest

" A great. deal of reading
. “motion’ of . determlnlng why a particular
.p;e;e of writing sucaeeds or fails

A long standlng; keen awareness of life.

. 8 . ot . . Co i

with the

~ and of people arcund therwrlter
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Some ‘important facts* about the
job autlcok for journalists are:

- .

1. “In the past few years,

there has been a° *huge in~
crease in the number of stu-

' dents graduatlng frop college
_with. degrees in journalism:

T from 3,000 in 1964 to 12,125

"+ in 1974. } ‘In 1974, ‘d¥er 55,Q00 .

o ccllege

students claimed jour-
"nalism és their major..

2. In 1974 dally newspapers
‘hired. fewer news writers than
befare

-

3. Mlnarltles are b21ng hlred '

" for media jobs (which include
newspapers, broadcasting, wire

services, mag321nes, adver-
tising,. and publ;g relatlons)
at an 1ncrgaSLng rate.

- 0

W

. thoroughly enjoy these careers. @

4. In 1974, women journalism -
¢ graduates were hired for 43%
of alI‘medla Jobs, ' :

ey

‘5.  Of 185 dally Néwspaper .

editors polled.in 1974 (all:- -~
. "of whom had hired at’least’

‘one newsroom employee that>
',year), nearly 90 percent said

they planned ‘either no hiring
of additional staff ir 1975,

‘or planned to: decrease staff

Whilé a modest ;n:rease in- numf
ber ‘of jobs is.predicted,. in the-
ext few years a huge number of

vgnurnallsm graduates and other -

1 students will be'seeking those
~ jobs. Thé- competition for :jobs _
" is fierce.. Most people whd have

jobs as journalists, however,

.

i

s 23

';’j e -

-
'
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_psycheiogy

": round them. .

, 19
N A .
oo C SFECTALLZED WRITERS S e

. ‘For the third large category of

.writers; that 'long-standing, .
‘keen - .awareness of life and peo- ;

- ple"which is considered important .

for journallsts may -not.seem an

essential part of job preparatlcﬂ.'

And yet 1t ;5.

"Spec;allzed wrlters" is~really

just-a convenient title for clump«:
ing together all the writers, who
.aren't spec1f1cally "llterary"

or_ "Juurnallstlc "

Tth third group o§!wri5§rs
lncludes.- ! . :

<1, Advertising writers = .

'"”T““ZZ‘"Fublié“félétiﬁﬁs“ﬁfitéféwuﬁ

‘3, Téthnical/séience writers

3
4, Educatlonal wrlters
5

5 . =Dther*spec;aliged writers.-

®s

-Adygrtising'erters

B gi:_.-

Because advertlslng is almed at

" influencing people, writers in
this field must understand human
“They must have a keen‘

awareness of pecple and l;fe a-

3

There- are many dlfferent kinds
of jobs 'in the a&vert;SLng field;

. the pérson whose main ,job is writ-’
"~ ing is called a "copywrlter ".

" Along. with art directors, and lay-
out pEOplé, and television produ-
‘cers, copywrlterg form the "crea-
“tive department."

AmOnggiher—
tasks ‘a copywrlter might do.are:

¢ erte one-line slogans or
. short copy- for printed -
_media, including posters

’ -
Praduca copy for news Te-

leases about a new product
or.-service

rite scripts for televi- -
icn or radlo ﬁommercials

m

Prepare a sales presentatlén
whlch for example, the re—;

sales department canruse
when talking to a grdup of
f‘WhOléSEle appllance dealers

" *"Write booklets for sales-..
people- to use when.selling
to individual custgmers

* Prepare pamphlets for _

!?

o - .i.customers-
In all cases, the copywriter works
‘very closely w1th other people in

.+ the creative department to pre—
" pare “the advertLSLﬁg :

- Among the QbVlous places where
the copywriter's work ‘appears are .
the’ television, radio, and news-
paper/magazine media.

“‘and transit cards (advertising
'posters in buses and subways) .
Point-of-salé‘displays. are found -
“in stores, gas stations, ' and uth=,
.er places where a display might:
encourage . the’ customer to ‘buy
something not, plaﬂned (This

-kind of buying is called "impulse"

buying.) Brochures or letters
- and mail- ardér;ﬁatalogues are yet'

other sources of. advertising which

‘require the services of a copy-
writer:. C o

e -

Most copywriters work on a sal-
ary basls.f

They~ ‘are employéd 1n :

‘Other sour- -
ces ofﬂadvertlslng are billboards

i

ERI
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- Large retall stores hdve their ©  The copywriter can advance to o
- own advertising staff. News- - . hecome dlreztor of the creative )
papers, magazines, and television deggrtment "and other managerlalx
stations have ap advertising and jobs. "With responsibilities as a -
promotion staff, Companies wHich . manager, the person spends much

,,,,,, “actual wr1t1ng
‘must have copywrlters Some large ‘thher non- ‘writing jobs'in -adver-

sell primarily thraugh direct mail “less time . in;

‘ _ printers whose customers’ "adver-’ _ .tising.are also available to exper-.
°  tise through clrculafs and. bro—.«,Q “ienced capywrlters. Caprrlters
R é%ures have copywriters to assist can-move out of advertisipg and .
' the customers. Public velations into contlnu1ty wrltlng for radio* - ¥
’ firms or departments which assist- and television. = Publishers of .
with advertising hire copywriters. baoks’aﬁd records might Fire for-- . .
Firms speclallzlng in running . - mer copywrlters to ‘write book -

pOllthﬂl campaigns for candidates . Jackets or ‘record covers. ertlng
for majar public offices hire copy- - for, a publl: relations firm or.de- - -

o writers. '.Professional .and trade . partment 15 another p0551b111ty N
L iigzsl?ﬁlggitareranather Sgurce The job outlook for advgpklslng :
7 ploy _ capywrlters is hard to prédict.
T Most advertising jobs are 10—:4 As in every. field, room exists i
— r—catedﬁlnﬁh;g_glilas+_part1cular- - for the extremg}z_gapablé ener-

" ly New York Chicago, and Los . getic, aggre551ve person. ButT o
Angel . The campetltlon for - advért151ng is tied to the economy. .
capywrltlng jobs is also strong- ' During’ slow or bad times in the. - -

~est in big cities, betauge peo- - - " economy, manufacturers, retail .
ple are seeking" jObS there. . = - stores, and service companl_s may. .
A beginning ‘¢o writer ma " cut thelr advertlslng budgets. -- .
. spend %13& IESEEEZhln the yro= that leads to @ cut in. ijS for
’ : dp t o ve b gad ril d, ﬁopywrlters _ Even if some stores..
- duct or sexvice being advertise ‘and companies ‘increase adVErtlslng :
, prDDfreadlng the printer's galley :
- . in slow periods to _encourage more -
for mistakes, and. d01ng some of ,
the less challenging copywritin - buylng, advertis;ng agencies and _ .
e BiNg copyw £ departments are riot likely to. o
The junior. copywriter is usually L
“hire many new people:  the regular
given broad assignments; senior ‘hard T ’ :
- - copywriters tend to specialize. ~employees. just Work arder. 'The
' i padVertlsl artlcular roducts best job market for advertlslng
Gg services. ﬁg P progu copywrlters exists when the econo-
EL o o ] e my- is growing and people are able.
- ; ’ ... and- willing to buy new products o

. and SetVlces. : _ e

R : - ’ S
. 5 N % &

i T : - . = X i - . L)
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Why dD;yau llke be1ng‘*n advertlsing pywrlter?

o But someTtmes

£
L

The werk is rarely boring. I;gef to. be treative
abouyt everyfhxng from flea zollars 14, ele:frtc fawn
mowers 1o barbejﬁéd ch|cken wings. I*Js a challende

to SOIve the pﬁ@blem of geffnng people “to accept a
‘new product --jeven when the new product is far: -
better thap anything else on %he maerT I Ench
SDlVInQ problems. o

| I'tke the peaple [ work W|+h " too. We kid around

‘lot,. even when we're still Trylng out ideas at mid-
ﬁlghf -with- the client ischeduled to come in at 8: 30
‘the next merﬁlng for a complete presenfaTnon of a- -’
Cfull adver+|stng campalgn ' ¥ -

i;

What don't yau 11ke abéﬁt be;ng;an édvertisigé '
caEywrlter x o

Well sometimes | don't like the people:  There's
ar ambitious junior copywriter.who-wants my job.
She's always trying to ftake credit- for m ;l_ldeas.
And’ the art director loves to catch my mistakes.
But hé's moving to another job Sean,!fér a big ’
chaln QF dlsceunTAsToreE‘*"“"i e e

Also | really hate some Of the illéﬂTS Theﬁe 5.
fhls one guy who manufactures plastic.toys. They
are the absolutely -cruddiest toys. The plastic: is"
“¢heap, 50 the~ parts-break- -right.-away == ‘and_the s

© . sharp ‘ends could hurt-a kid. The désign of the Toys )

. mercial- which will be “shown on Saturday morning and

fin]

is Jar the worsit poss;ble taste visually ——really ¢
gaﬁlsh “And | have to wrife a script for a' tv. com-

“,at 5-p.m..every night. And kids al:l over America,

“dre-going to beg their. mothers to buy’ Them, that
cheap, ugly, breakable p|ace of nonsense -- all ‘be-
cause of my. commercial. | wish the manufacTurer o
would Thlﬂk about those klds more than he thinks .
ab@uf his profit.. | wish my BQEﬁcy wauld fe use

'hlm fgr a cllen+ s

;BuT | Jike my wark mugh more. Than | deiikewi#..J
- CcmmenTs fram an. empIpre of an- -
advertising agency in Chicago.

A,



Publlc Rglatlons

Annther career fleld requ1r1ng
excellent writing skills is .pub-
lic relations, which is often
called simply "P.R?" This field
. is related to advertising.because:
one goal of public relations writ-
“ing is to "sell" the public on- the
jidea’ that ‘a. company or organiza-
tion is"a good ome. It is relat-
v ed to Jjournalism because public
: -relations writing aims to inform
. -people -- both employees and out- -
siders -- about the company in a.
straightfarward way. -Public'rela-
tions writing is also ephemeral;
it is written primarily fo: today .

- " Public -relations writers work
i fOT -alY-kinds- ofﬁarganlzatlons.
. ":manufacturers haspltals uni- °

" versities, insurance companies,

social welfare groups such as

the” Red Cross,” unions, trade as-
Sociations, government agéncies,.
leltlEEl partles and ﬁandldates

art assoclatlons and on and on.

- The variety ‘of locations: for pubz
. lic relations JObS is almost
'llmltless.;.‘ :

The person in charge is called

. in, various. Qrganlzat;ons Dlrgc-
. .7 tor of Public Relations, Director
=i ===~ f Comm ty Relations, Public

" Informatlon Officer,- Director- of
Communications. Depending on-the
Si;e of the firm, the P.R..de-
partment may have only ‘one or two
ﬂmployees or a rather large staff,

"No matter what the title, the
tasks of the P.R. staff usually .
-in cludei o

ertlng news releases for.-
the local or national media,
" and. for trade journals

=1

23

Answering reporters' questions
about the organization when -
" newsworthy eve%}§ occur
. * Writing a newsletter (often
* - called a house organ) for ,
~employees of the organization -

Writing another. kind .of news-
letter for outsiders who-are
+interested in regular news,

- about the organization

Writing the organization's- - -
-annual financial report

ertlng speeches, letters fort o
officials of the arganlzatloﬁ - ‘

Writing any kind of pamphlets

or brochures needed to explain
SPEQIEI aspects. of the’ organi- . -
zatiofi's work : .

Mo

-Arranglng for school grohps
and community graups to tour
“the - ﬂrganlzatlon s facilities - !

Measuring public Qplnjan about .
the Qrganlzatlon. :

Publlc relatlons work ma} alsc .
'1nclude je :

. Raising funds for the organl-'
‘zation -

’ Pla"“iné films,%slide shows s
to be shown elther in the T

‘facilities or to groups:
aut51de : :

* G1v1ng speeches to ClVlC and
other groups -

*Handllng :omplalnts about “the’.
organlzatlon

¢ Worklng with adVertlslng agen—f
cies or the adVertlslng de-."
partment :

* Setting up human relatidhs
programs for those employees
who have direct public contact

o=

Q
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* Dev151ﬂg services to the pub- P.R. staff on the payroll.

- lic. (such as free use of
space 1n the facility, or
publishing. information about
consumer problems) which-are
not related to the organlza—
tion, but make the publlc
1ike it better.

SDme Drganlgatlang w111 hire a .
firm which specializes’ in public
relations rather than have a,

- Some

orgaﬂlzatlnns and P.R. firms hire
,fTEEslanca writers for spe;1al

assignments. - When an economic

crunch hits an organization, the - !
public relations budget -- whether -
for staff or outside:free-lance .
help -- .is likely to be the first

budget which is drastically cut.

: S e e
- The.Emp;éygr affa Publie'ﬁelaticns;PgrsanALaaks for:.

'CurlcSJty T

. Knmwledge af deslgn, layaut,vand mechanlcs'af
vgettlng mater;al ernted S AL

' Previa 15" riting experlénze

. Great 11k1ng fnr Pééple,,tact w1th pecple 1;'~T 

A bachalar s degree, prﬂbably,;n Engllsh E
'Jnurnal’sm, DI '

C Elﬁlﬂ'll t:atlcms

';~iﬂm——w-:WAbiltyﬂta_talk_eas;ly ta all kinds af pebple,¥ii"

;Excellent writing skills, 1n a qurnallstlc style 1

Thus, the ij outlook for public
relations is directly tied to
general economic. conditions.

3b11lty to give fcrmal presentatlsns N

]
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To publiclze an aﬁTIETS—xn SChDGIE pragram a "PLR.Y
person- had this photo taken for newspaper arflcles
and brachures. . :

-

ThlS pIOfllE of . a former publlc ) §+alked w1Th paﬂxenf who was

relations person helps.explain the angry about the night-nurses' :
S advantages and d1sadVantages of noise; drafTed five letters and = =
R 3 (= work - Tttt o a speeéh for the - ‘hospital direc-

tor's signature, and showed" a
Cub Scout troop through the . -
“clinical laboratories;

Martha Lo fattEISOﬂ wcrked as
director of communlty relations -
for a medium-sized hospital in

w2, BOSTON,. Massachusetts, suburb., - ~--~—tn-between—I—was pleasant to T
'She said: : : o a printing company salesman who
’ ' wanted to bid on printing the
l really EﬁJDyed that JDD be= - " hospitalls annual report, and
- cause |.got to know everybody - to a doctor who wanted me “to
in-the hospital -and a:lot of - “ write a feature-story’ ‘for the
_ pecple in the community. My local paper- abouf his nephew's:
. working .day had a.great deal *° . . “trip to spot the Loch Ness.mons-
- of variety. On one day, for " ter in Scotlafd (I didn'truse
instarce, | gathered facts - * the printér,and | didn'¥write
about asnew piece’ of X-ray. - ~ .about the nephew.). ‘ ‘
equipment, wrote a news re- ; R That-day also included a phone

lease aEOUT Candy STF'DEﬁS’ , v+ .call from the local newspaper

asked the ‘Housekeeping Depart- : L o . i

_ . . about the cause of death for

ment to add more ash trays to N o e
~ Mr. 'So-and-so." The reporter

the waiting room in Emefgency, : o 3 z

]




]

was angry because the emergency " And that is one reason | quit.
ward nurse would not tell the = My job took me info every corner
. cause of death. 5o/ left my of the hospital, so | knew what
office (which was fpL away from the problems were. | also had
the main~hospital because P.R. some ideas about how to solve
wasn't considered important those problems.: -
enough for me fo have an office But | had no authority. There
in the main building) and prac- . v e .
N I , ] T was no way my ideas would be
tically ran over to Emergency ca Ty il meld ,
o P SO turned into hospital policy
to.get the informa¥ion quick!y o C e A
R kar e LT (although | did help change the
so the reporter could meet her L S e ] i
T o - schedule of waking patients up:
deadline. (1f .1 cooperate with PN D = i T
e o e mAare 1 Now they're awakened atter 7 a.m.,
the papers, they re.more likely R e S
R _ R ) when the day shift of nurses
to print. the news releases | R - D
e R comes on duty. Before | raised -
write about the .hospital.) . _ e L e
L s L p i ceme- the question, the night shift
Instead of bothering the nurses T . - o
. e R SR nurses waked the patients up at -
in Emergency, | checked the med- - R . L
R g o P " . ' 5:30 or'6 a.m.). C
ical reports of all the patients 7 - .
treated in the last 24 hours. I+'s probably rdre that a P.R.
“Mr. .'So-and so' had killed him= person, unless :he or she is made
celf. The nurse hadn't wanted - ~a vice president and sits-in on
- that information in the paper, “ . top management decision meetings, -
so she refused to teldl the re- . can really make changes. .
porter. | frotfed back to my ‘ '
oftice, called tThe reporter to
explain what had.happened;'aﬂd
the reporter wrote in that af-
_ternoon's paper, "Mr. 'So-and-
en! 1 i:v den o s . . i $
so' died suddenly on _____i . nhospital paid. So | quit. Buf
he was pronounced dead on arri-= ) . e ]
o : . i | thoroughly enjoyed the job.
wval at the .. Hospital... | T reaton Yiffer—
without menTioning the suicide T required a great many difter=
N e Ry  ent skills and abi-lities. It's
From talking to.other P.R. good to use as many of your.tal-
p - - people, 1 know that my lob aft ~ents as possjble in a job.
B '”“*Wthewhospifgl-wésnsimliat;ig,,”,,W,W4,nglicirela*ioﬂ5 work can be
‘ what most P.R. departments do. very creative. T
| was an instant expert on s
. everything, and | loved the: _
chal lenge of “learning something
© new constantly. | loved the
part of my job which helped 1o _ _ )
‘make the. hospital a better place | i ‘ R .- 5
- for patients. ; S - : L.

| wasn't content ‘just to write,;
arrange meetings, and be pleas-=
ant to people. Also, | was .
supporting fwo children, and |
couldn't atford the salary the = .




© ' Technical Writers and audience which has some know-

‘Scientific Writers ledge ‘or particular interest in
o o I the. field. .Scientific writers, .
’P30ple who combine an interest " in contrast to technical yriters,
~ in writing with a knowledge of © write in terms laymen can under-
scientific and technical SubJECES _stand for the’general publlc '
‘are good candidates for jobs as - “about- scientific, medical, and
technical or scientific writers. ~ technical subjects.* a
The difference between the two. : .
kinds of writers has been simply The  difference between technical
szSErled as: - ~ and scientific writers is less

S - - ; important than ‘the similarities.
Teghhical writers interpret o _ :
- technical information for an

S1m113r1tle% Eetween Technlcal erters
Sc1ent1f1: erters :

i’;Interest in communlcatlng technlcal 1nformatlcn LT
® . Writing Skills ’ ' A

e A cancern for accura:y

Cur1Q51ty and- the w1111ngness to do thorough
research : : . ;

® An.ability to wark wall with 5c1ent15t5 engin-
eers, technologists; and technicians for obtain-
ing initial information and for gettlng critical
-comment on draft manuscrlpts L

W1111ngn85§ to’ PEV1SE based on crltlcal comments

= ® A visual perceptlvenessj because equ1pment may be
a major fD:us Df wrltlng _

‘e ‘Some knowledgé of 1ayout d251gn, pthography,
and graphics for illustrating written- material ‘ o

® An educatlonal background in science, englneerlng,
or math, combined with writing courses ~(or the , - .
other way around), with at least a bachelor [ :
dcgree

® Writing experience

*"'"Writer, Technical;" Dccupatlanal BTlEf #178, Chronlcle Guldance . ’;;gﬁ“

Publlcatlons Ine. MoraV1a _New York, . 1974~_a» o i

[ERJ!:k:?l-
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.. 1is expandlng
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Because science writers are
writing for a lay audience, their
employers publish newspapers, )
trdde and general magazines, OT
publlC relations -materials. Sci-
ence writers can be. salaried, or

" can work on a free-lance basis. .

Technical writers are frequent-
ly..salaried. The U.5. Government
and technical/gcientific firms who
“do 'work for the government are the
major employers of. technical writ-
-ers. The job outlook, therefore,
. depends greatly on the amount of
‘reésearch and development funds
provided by the U.S. Congress.
~ For example, a few years ago the
- . aerospace industry -- whether
government or contracted by the
government -- hired many techni-
cal writers. U.S. Government
»budget cutbacks in aerospace re--
search and production resulted:
in a cutback of jobs for techni-
_cal writers, as well as among
other klnds of workers '

i

are b31ng developéd ‘and the use
of such technology as computers .
These factors help
keep the job market steady ‘

The geagraphlcal areas with the
greatest concentration of tech-
nological industries offer the
_best job, possibilities for tech-
nical writers.
‘partlcularly Phlladelphla, Wash-

ington, D. C., Boston, and New
Yotk, is one such area. Los
Angeles is another.  Several of

- the large cities in the South-

- west have the kinds of. industries
which hlra technlcal writers.

What are the tasks of technical
_writers and scientific writers?

Fran _Broadbridge_is_ a_technical-—

“writer who works for a company
making. computerized medical
. it . : .

_The~East- CDast‘*::”“‘“”'*MaklngAsure the—manuaﬂiis

o

equ1pment and other 1n5truments.
She prepares. manuals which explain
the use of the equipment. The man-
val is used by the technicians who
will install the equipment, the
doctors and. nurses who will operate
it, and the service people who will.
malntaln it. Her tasks 1nc1ude

* Learning about the equipment
she is going to write abqut
by talking with the engineer
or 5c1ent15t who is d351gn1ng
it

Readlng technlcal reports on
similar equipment, or exist-
ing parts of. the new equipment

* Checking the first draft of .
the manual with the designers
for accuracy i ‘.

Rewrltlng -the manual untll
all ‘the details are approved
by the scientists and- englneefs

Dbtalnlng or preparlng dia-
" grams, photographs, and ather
illustrations .

Devising a sample 1aycut of
-~ the manual - i

Working with the printer on
the final layout
Proofreading the printer's
galleys at each stage of - the
Prlntlng process ' -

completed on schedulex

* Attendlng sales meetings to
explaln the manual.

Technlcal writers, also may wrlte-

'materlal which the sales depart-

ment uses, and news releases qbout
the: new equlpment. ‘Writing ar-
tlcles for S¢1ent1f1c and technl—

¢al. journals- is another major task
performed by technical wrlters

o

RG-S e s
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- . Firms or UanEfSlfy research graups their work, and ‘the final results
" which seek work from government ‘of the research -activities --
agencies also hire technical writ- whether the work regards the de-
ers to. wr;te,pr@pesals,iand then velopment of a new fighter plane
to write the technical reports - or resear:h in. causes of ' cancer.
which describe the progressig = A S
b 3 . "
o Take as many wwr?xng caurses '
\ C . sclence and math-as you:
Lo - . drafting- GQUFSES-;" ,
- S - guage-helps: -
Vo -~ words. and . for und . - 'Eng
T " Practlce your wrifiﬁg skilis I-writer
j : © . “has to be extremely ciear.: -For’ fnstance,  an nstruc=-
/ +Ign ‘manual - for ‘medical ‘equipme ‘ Y-
, _“if the.operator doesn't unders nd
' in fhe |n5+ruc%:ans.;_5:
' Read;; Read averyfhing! ]
e You can a*%end a. callega whic
_.uafe major. in technical wrlflng,
graduate. prégram i‘EuT yau'll:'
~on the, JDD- ) w B | T
o 11875 good career. for| e be:ause IT , S
Cand- i uses my IﬁfEFésf in bﬁfh wrlflng .and engin— 3
; Vn;-earing. - S ; :
[
5 LhY
._ . & T L - *——: AT




Educational Writers -

. who use their creative writing

" skills in the area of education. -
- The source$ of publlcatlan are:
1. Textbock publishers (The
< writers are usually teachers
. who have been commissioned
- : by ‘a textbook publisher;- the
) ' work is thus free- lance. )

2.
either as part of a university
or an independent firm. (The
work is usually. salarled but
lasts only for the year or twn
_which. a particuldr project-

. . lasts; the writers are often

- ' former teachers.)-

- 3. Journals, negspapers _

g ' other.medi#*(Big city dailies
usually have.one or more edu-
.cation reporters on salary.
Some educational jDurnals have

staff writers; other newspapers,

’xxmag331nes, and media accept
free-lance work, though not
always w1th pay )

Another group of writers e;istslww

Educational resea:zh gr@ups,

2 ‘Reférence publications such
as directories,, enﬁyclcpedlas,
and dictionaries (Thése sources .
usually have staff writers, but
commission experts for 'some of.
the major wrltlng ass;gnmemts ).

5. - State Departments of Educa-
tion, local school systems, and
other educational agencies.
(Writing occurs in the form of
‘curriculum deVelcpment, Teport,
and proposal writing, and is of-
ten gomblned with other respon-

xMost educatlonal wzltlng JGbS

_require excellent réseatch skills

-Hﬂ quﬂlTed

in addition-to writing skills. =~
bachelor's degree may be accep-

A

‘table for sowe of the jobs, but a.

master's or doctorate is often
A teaching backgIOund

" 'is essential for many educational

writing jobs. Many-of the oppor-
tunities for educational writing
are aVallable on a part-time
Q§51s. . . .

\}4
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Amy Shaplro Warks for an
Tﬁdependent Educatlanal Research Firm

A friend told me: about The Job, and I like it beéause
1 work only three mornings a week. My youngest child - .
Fs still in nursery school, so | need to be- at home -
in the afternoons. | love the work. The firm has a
granf from the U.S. Office of Education to write a .
-guiue for ‘high school counselors: The guide will
help them give. beFTer :ounsellng to hand jcapped
- sTudenvs.

ss - ‘| spend a lot of time on regearch 1 read baoks‘

. v and-articles, and | talk to all kinds of people who
- are knowledgeable about solving the problems of han-
“dicapped kids: Actualdly, | spend more Tlmé doing '

research than WFlflng - _ - &

" The pay Isn't all that good,- and becausetd work.
* . only'part time, | don!t get any. frlnge benef.its, such

l;% .. ] . as health. insurance. But my experience as:a high !
- ) .school counseiar is being used. While l”ﬁﬂEEThaVlﬁg -
- S - .* direct :anaaf with students, this project will help

i ‘ thousands of sfudenfs al’l across the country.

Ore problem. is that the gaverﬁmenT funding only

=Ias'rs I8 months. Then I'II have to* léﬂk for another
; Jc:»b
%. [
Other Specialized Writers -~ for newspapé:S; T.V. Guide; .-
‘ : S reads. scripts submitted to
There are a few people who make . producers and writes summary
their living as~writers in very . ‘ for p:aducer) '
_;igiclalIEEd ways. Some examples * Game: and puzzlé creators
LN IS — gEIﬁOOﬂ'aﬂd_CGmlE_bﬂgkistﬂryél' T
erters of paetry and mesj_rgxiif ﬁﬂ~l1ne ‘writers (writes words in °-
- sages for greeting-cards . °  'balloons" for those cartoon-
[ - N } . - = 5 rls o T 4 cpo g £1s o 7 ‘
. . Gag and joke writets ists'who don't write their

RERAE : o ' ~own 'story lines).
L Contlnulty writers far radlc :

‘ LtEIEV151Qn\; ' e And there -are many, many other

.. people who use their writing skills

, -~ almost daily in their job. Having

<¥g§§§)foﬁ TDVlES television, excellent. writing 5k;11§>;§ an ad-
vantage in obtaining jobs and be-

Reader (writes- blurbs about . ~ing promoted in jobs of all sorts.

movies and television_shows = : - o '

Title wrltérs\(writes printed
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.. 3. EDITORS

What does aﬂ Edlth da? e
oo .

- The editor may : s

;-H - ' e Choase baak manuscripts to buy ‘or arflcles to - ;: .o
- print in newspapers or magaglnés, S A )

® ' Suggest manuscrin chaﬁges +o aufhars ’ :

. 7 ® Change mistakes in spelllﬁg, grammar, and
. ) puni+u3+ncﬁ - L N

El

What kind of persan makes a. gcad ed;tcr?‘ ) . N

e

k-

. ; Somedne* who is curious. - S@mebne who umdarsfaﬁds whaf .
- = “people l'ike to raad. - Scmeane whe has a sharp ey& for . E
pltklng up mlsfakeg Sameane WhD en joys Feadlng

=

lprskllls dceé an edltﬂr need? P A : ,}12 : ”:gé' -

] rﬁ editor neads- The Same SRIIIE as’ a WFITEF" v W e

- . i s A .
. Excellenf grammar; : S . R .

® Ability"fo organize ideas ; IR R Lo

:&xa:»xvcwwfévf;vc">iwand8FSTaﬁdingwaf“defEFéhT;EU if?f%ﬁ?”"f‘”**”’”¥;”
: K Undersfandlng of how to use a li ary well A o
‘e Typlng P S,

: Whgt:pTEpaTatlﬂn'dQéS aﬁ'editar need? ¢ | S e

;MOST editorg: have a aallege degree, usually en%her in 7 -
;Engllsh or Jaurnallsm Editors with‘top Jags have a . lot. "+, T
.of experience as an Sdlf@ﬂ\ Many edlfars have much under—

sfandlng of special flelds such as EEIEﬂCé, law, child-" . . '
ren's books. Editors of Tex?books -for schools usually . : N
- have a teaching background. Newspaper éd|1ar5 usual.ly
» ] ' .have been reporters before becoming edlfors .
321 B ‘. . L ) ) . 38 . ,f-— z N .
B < T A T O
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L

Where do editors work?’ o F

Most editors work for book publishing companies, magazines,
or newspapers. These editors are paid a weekly or monthly
salary.. Some editors work:as free-lancers. These editors. -
are paid by the hour for editing a book or magazine article.
Most book and magazine editing jebs are in big cities,
especially-New York, .Chicago, Bostoh, .Philadelphia, Los ~
Angeles, and San Francisco. However, for newspaper editing
jobs, most openings are. insuburban. and rural towns.

:Whgi is the jobfnut}qu fcr;g@it@r;?ﬁ SRR : o

" Jobs are hard.to find now. Because fewer books, magazines,
and newspapers are being published, there are fewer edi-
torigl jobs. The largest increase of jobs for editors is
in technical editing. Technical editors must have an un-
derstanding of science and math. - : Co

!@hai should students do %hqﬁare.thipkiggAabagtréditiﬁg_gg*a jqﬁ?

: Learn_gramﬁar, speliiﬁé, and punctuation. Work on the
schoo| newspaper Qr yearbook. Think about what the
readers of the newspaper are interested in reading. Edit
+he writing of other students to tell them how to make
their writing better. Take writing classes. Edit your

- own writing and rewrite your own mapuscripts!

Is it fuﬁ to bé;aﬁ!eé;térz 7 ) .
Yes,  if YQH%lLEEJTQ_dééide which-of many manugérip+§‘§r
articles is useful to'print.  Yes, if-you like fo make

_sbmeone—elsels_writing-better. 4 I

=
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The writer puts ‘words together.
For literary and journalistic
writing, somebody has to decide
-whether those words are worth-
“printing. For all kinds of writ-
ing, somebody has to make sure
-the words are put together in a

Ee

=

‘ . ("Trade books" are sold through
. ‘baokstares and to Iibraries for

Maxwell Perkins was ayfamous
“editor of literary writing. Er-
nest Hemingway and Thomas Wolfe
were among the authors whose work
he edited. Perkins' first re-
sponsibility was to choose which-
novels to publish. Then he worked

N thth the author to get the manu-
L Scflpt ready: ''Chop out this
Be. whole chapter. Add a paragraph

here with some. detail so that
—— -the reader can see the scene in
his mind," were some of the kinds
of ,advice he gdve.’

- . 'Perkins, for some authors,
served as more than an editor.
He ysed to-spend hours and hours
. with Thomas Wolfe*--"at’ any time
- = of day or night- -~ helplng the
L author through gloomy perlods S0
“ ' ° that he could get bdck¥to his’

o work of creating novels. - Bt .
Perkins' primary job was to editF
Wolfe's writing so.that the read-
er could feel the impact of the

author' sgw01ds -- even if that
meant throw1ng away hundreds of
pages _ . - 5 -

Perkins was an gditar-at a
‘time when the American public

~ body has to correct spelling .and-

- TRADE BOOK

punctuation-mistakes. These ''some-

bddieé" ‘are called editors. Edit-
ing is the occupation most closely

‘related to writing.

EDITORS =

“was reading much mg}éqfiction than

it-does wtiw. The bagk_publishing
industry *.s38y prints far more
non-ficti » novels-and col-

¢ lections of poetry or short stor-

ies. The editor of non-fiction
still has to be concerned with
whether the author is getting his/
her message to the reader through :
proper choice of words, a clear
style, and effective organization.’
The editor must make sure that .
the style is appropriate for the
intended audience of- the book.
But the ‘mon-fiction editor's. con- .
cerns are weighed toward accuracy-

of content and toward acquiring— ~

manuscrlpts whlch w111 5311 ‘many
copies. :: , A

B}

Theipassiblé%sale of a“book de-

-.pends on the public. taste.- Ifi-

. people are buying French caokbaoks’
‘this year, then the’editor may de-
.cide that a Mex;can American cook—

book will sell. well next year. -
Rather. than wait for an unknown

author to submit the’ manuscript of

a nglﬁan,Ame;%can cookbook; ‘the
editor is likely to find someone
to compile it -- perhaps the chef
of a famous Mexlcan American res-
taurdnt in-Los Angeies or the
food editor for 4 San Antanm
newspaper. . -

%

,wéy that both makes sense to read-
.ers and pleases the author. Some-

'




one cuﬁ of corn meal
;”chr the trade

: amous Gang ters, that her cousin.-

:»h iDae was 1nvolved 1n a blg

¥men,_ha5 been pravEd Jane and
5 'the publlshlng company may. be " cpen
"o arlibel suit.
;fﬁrespons;ble “for questlonlng suzh
... details, and for checking any prcb-
"ilems w1th ‘the- publlsher s 1awyers.

”~1_a paperback division.
'Eflnn_snmgilmes_publlshes orlglnal

j was made

" so high that people cannot. affard
“will offer. job’ p0551b111ties for

. aspects. of ‘publishing. (see. next -

‘The edltar is o

vThe edlt )
. ‘impact on the-writer ‘and 'the .read-" - . -
“‘Many trade book publ;shérs have . c

aﬁds of- the erglnal novel but
~also‘d- paperback on how the movie .

Unless high prcductlcn casts,
partlcularly the. c’st of paper, o :
drive up the ‘cost of paperbacks. . eg;‘:,{

to buy - them, this’ P‘Ubllshlng field -

editors ‘who' enjoy the promotlonal:

chapter on Eus;ness Dccupatlons)

Trade ank Publlshlng
Career Ladders e

'srgob clearlyvhas great

er. -This'impact is ‘generally re- - .
COgn;zed ,hrough a "EE-I‘EEI‘ 1adder" ag
. (the steps. in advanclng “from a T

,_'ymanusgrlpts, ‘but. more frequently

. 'publishes paperba k versions of -
'-;boaks,already printed in- ‘hard

- ,_:(then called "clath"),

~"or novel-versions. af mav1e/tele

. . vision: 5creenplay5 .The editar

. main- ‘tasks,after selecting with
the-sales. department those tltles

that  will achieve wide’ sales .in-

,pggerback and decld;ng on- the:

n 'be‘ t; are t@ suggest

, atch jg'c:over ‘and: pérhaps.
a d;fferent title. = The. editor of ..
k Qld malnly for classf

,tlun speclflcally for the’
lck’ed1t13n.~ Paperback

,Popularjenterta;nment
'essﬁpl mone "Jawg" was -

" The' hlgh- o

) Amcng EdthTS in baak publlsh;ng,.-»r;;
the career ladder is qulte defin- -
;ghest POSltan ‘1§ -sen-. -
\ or-managing editor. R
Thls»persan makes'. dEElSanS me i
T , offi-

Large publl hi,é—ébmpaniés and
large- magazlnes have:- edltnrs ;n

charge gf:éach mago »dlw

: Lcancérn, but EdltOTS
may also wurk.w;:hvtha staff of
the company‘s art: department aﬂd

=




.+ production departments regarding:

. #illustrations, d351gﬁ of beok . -
_ covers and/or jacket,. choice. af
.'paper .and book biﬂd;ng, type
"and size of, PIlﬂt..“_" -

The bcok or magazirne- pub1;5h1ng
‘»{company may also hire capy editors’,
" both.on a salary or on .a free-

+ lance b3515 althcugh 1nﬁsame W
.. firms the- managing’ editor. or edi-
' ‘torial assistants also do the copy-
- editing. The TESPDnSiblllty of ’
~the copy ‘editor’is ‘to make ‘sure..
thst ‘the typed: manuscript ‘has no’

_at;an mistake

For some publlcatlans ‘an - index

editor-is needed. This person: has’:

‘the large task of constructing ‘an
. index which llsts page numbers
. for every person or event 1p the
book. . ,

;spelllng, grammat;cal or, punctu—»=

Asmall ggmpany, the cepy edltor
_edltarlal a5515tants, dr senior -

0

“publishers use free-lance -proof-

readers. Procfreaders ‘also work

-editors will proofread rather than f'
Jhire a .proofreader:. ‘Some . small

- directly for printers.. , Copy read- -+,
‘ers ‘and proofreaders SIE'cen51derﬁ;'

" ed to.have least’ ‘responsib;
on’ the edlterlal career. ladder,

;pald partlcularly because
. ' they move: to andther- publlsh;ng

~ company, ‘their most productlve

.. authors may decide - also to 5w1tch

The people at the tep Qf the ;;

i f

publishers in Drder ta stay with”~

- the Ed1t9r5~ Jun;@r eiltars

%ﬂltorlal assistants, cepy Edl—’r
tors, and’ proofreaders receive, *

ES

. low wages; however; so many. peo—_ﬂ'”

ple ‘are seeking these Jdbs Just" :

"After the manusgr;pt gaeg to

CEE the printer, a proofreader's ser< '

vices. are uséd by most publishers.
The progfreader_checks ‘the print-
er' s galleys agalnst the manu-

in the prlnt;ng pyocessgq In ai '

I

O
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Advantages and Dlsadvantaggi .
= nf 331ng¥a Trade Bcok Edltar PR

o

'As a trade ba@k ed|faﬁ, ! hava a greaf deal af
- influence. My name never gets menfloned in a book
but | recommend buying the: -author's manuscr|p+ ln’

make -that manuscript ‘into a book which people wi-l b
read.and will bd§ ‘One disadvantage --. for me,
because | really prefer the counfry -- to ‘my .job.

is that | have.to livé in or near a big: city, actu- °~ ;

ccally ma|nly big cities, in the Easf To work as .an
~editor. :The other problem for me ig that women are
- still hEVIﬂQ to fight for equal pay. Trade book

= w

"~ the first p|ace, and | suggesf the - revuslans which

publlShEFS are: conservaflve ‘and Gld fashugned..,BuT

=

I- dig The work: 7 A
: _ aJén-Ghil+an,TediT@r, PQiIaﬁe|phia'

i,

e
wl‘ . . ;.' e : :
o l'“ . m .

‘ R

[
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- - 7;;{{'37-‘77 V : -7-- f__“ : - , V - ) R * -
" . TEXTBOOK EDITORS “ ;
'!~"Textbonks" are sald a cha@15~ '~l5 a SPEClallst in the teachlng Df -
- as teaching 'tools for educatars_ . reading. . That educator is called:
on akl ‘levels from klndergarten"’ the ‘senior -author. Hamlin/and the
Ry tthugh adult educatlaﬂ. ‘ .7 senior -author choose writexrs ' (on- a.
= "+ .free-lance basis) to write or adapt
o Talbgt Hamlln has the title, - "~ fiction, short. blagraphles and -~ ' -
- Executive Editor of Language Arts, ~
. poems- ‘for the ‘reading textbooks. o
for a textbdok publisher. 'He is | Then Hainlin and his editorial as-
‘in charge of this publisher's’ - 1523 ts ;ak ncha 2 in thes N
"’ basic. _reading series for studernts sistan ® nges. in e .o e

from kindergarten through ninth 'S manuscrlpts._ Snmet;mesi

grade. His' firm-hires -- ona , - ;giiszii i wrlte; to rgwrlfe ? B sl
royalty basis -- anfeducatar_whaf: ] P T v e T

k]
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- After the authcr has rev;sed
. ‘“the story, Hamlln checks it. for
o accura;y The @d;tor explalned

l. read every manuscrtpT pre—, ‘
) pared to Fhink the author is . .
. wrong; | test every aspecf
for accuracy because it 15
used far Teachlﬂg
EdltGTS of college textbcoks send
manuscripts out to experts, 'such
as un1Ver5lty professors, for .
careful review of each.text to be
“sure that the 1nformatlon is ac-
curate. :

- The textbook editor works tlose-
ly with the artist who is illus-
trating’the story or-book.
recommends ‘the content of each 11-
lustration and the style. For.
some stories or bQOkS . he might-

_ textbook he w111 1nd1cate that a
. phatngraph of Hitler at a mass

. meeting is requlred for page 206).

The -art department of the pUhllShE
ing company. is responsible 'for -
working 'directly with the illustra-
tors or photcgraphers, based on

the ed;tor 5pec1f1cat10ns

' The’ fleld of textbook publishlng
~ has”’ grown in.recent ‘'years, even.
with ¢ ompet;tlcn “from films, cas-

_settes, teaching machines;. and .a’

trend toward using < number .of pa-
perbaak books rathersthan one téxt:
in a. class. ~It is also a fie d -
that is glVLng increasing . opi orsi

" tunities for.women in senior posi-

. ;tlons
‘Hamlin.
" available to use the books.
creasing school and college enrolla -

HoweVer,vtextbook sales
are tied to the numbers.of students
A de-

ment could thus reduce the gob

‘! .

specify a partlcular photograph
K - (for. 1ﬁstance, 1n a SOElal studies

i

Thomas Murphy is the Managlng :
Editor of a daily (except Satur-
day and Sunday] newspaper with a
) ciréulation of 18,000 readers- in
-~ “the suburbs of a ‘big city. -Along
i with the paper's publisker, .he’
decides editoridl policy. 'We
B . think candidate.X will be a bet-
R ter mayor because he'11l: keep'- c1ty:
' SpEﬂdlnngDWﬂ "We thlﬂk a
" Tegional incinerator is’'a good
idea'" -~ are examples of policy
issues.

“._ ters, fires people sometimes, and

' supervises a staff of 12 writers
and edltors.

‘He has only a high

ﬂxgigﬁéﬁAPER
e

‘to go to college.at night;

EDITORS -

Toox

new staff members w1thout ccl—
lege éducatlon but. encaurages them -
He be~

“lieves: that a. newspaper has a re-

Vwell

PODSlbillty ‘to train. new TEPGTtETS
and ‘to help them become pro-
fess;onal journallsts, - As Manag—
ing Editor,. ! Murphy very rarely
writes a news story, .but he usu- ~

~ally writes -several edltorlals a.

.Murphy hires news repor-.

pa_and sometimes hires

week. He kﬂpws ‘his suburban com-
munity well -- the’ elected offi
cials, the doctars and . adminis

‘tors of the local hospital, the :_'
people in ‘the public schools,: the

merchants, ‘the city workers, the.
manufa;turers. He wants hlS

t




S HE SRR
. newspaper to help make the town
. a better place for peaple tor live
in. . By choosing which néws stor-
. ies to emphasize, and by choosing
.. what position-to take in an edi-
. torial, Murphy, influences hlS
cammunlty. ¢

Newspaper editors have the' ‘same
as c responsibility as book..and
agazine editors: choosing the
‘.news stories to be.printed and
. making sure théy .are written as

. "well-as possible. "As well as

. possible" includes organization,

=~
A m

3.

£

" choice of words,

style, gzammar
spelling, and punctuatlan. It
also includes accuracy of facts
repcrted In addition to. deter-
mining polltlcal v1ew5_ the news-
paper publishér and managing editor,
set the style, and ‘tone of the neis-
paper -- whether the paper will be

=

" sensational or more straightfor-

ward, for example, or whether the

. paper is aimed ‘at readers with less . " °

than high school:education or at —

readers with some college educatlan,~ ’

= K
w -
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.“.,. = ;,‘ ¢ . }v‘_ : ':*Publishai'; S
. ! S o ' Managing Editor B
AN Fofeign Editarg;U?S, E&itér City Edi}pr o
S N Editors of Various SEEtlDﬂS N A E
; . ° (such as.sports, crossword puzzles, 11v1ng)
B ~ Copy Editors, Copy Readers’ :

17 i
- ' Editors on small newspapers are prlnt Shop' Thus, . £§:'néWSpaper§,'” )

also frequently writers. On week- the distinction between writer and

ly newspapers the’ editor may write editoxr- is not as clear as it usu- _

stories and headlines, take photo- "~ ally.is for book. publishers and . . o

.~ graphs, sell adVertising,” run: “the publishers "of :magazines w1th 1arge= '

L circulations department, send out. .circulation$. - . S
' bills, pay bills, and run.the .~ .~ ‘ ’ g

[
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5
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5
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’larly promlnent people.
-says he must be able to concen-
- trate,

e

"Geoffrey Precourt is Managlng
. Editor of a monthly magazine.

oo MAGAZINE EDITDR '

- job.
zine .is particularly good, people .

The magazlne is a "specialty" ma-~ :

a.certain group of readers. .In.
this case, the readers are people

. interested in the' city of Boston,
”Massa:husetts.

. Precaurt chooses-
articles or assigns authors to

’wrlte about “Boston's: restaurants
.and .entertainment places,
- government and-cultural events,

for example o o S

itg

Be:ause of the mag321ne s ¢on-
tent, “the managing .editor must |
have the " ability to.talk to all
kinds of people easily, particu-
Precourt

‘-too,~and to“have a "toler—
ance for tedlum m :

' . gazine because it appeals only to -

'Bu; Geoffrey Precourt likes his.
When the issue of the maga-’

call him to-say so.

1
1

1 cauldn T geT Thls saflsfacflan
from" benng a book’ editor, be=
cause -the- resp@nstblllfy for ",
being good Is more than the
author's. = A ‘newspaper is read

too qunckly for peaple to re- T
-spond to a whole issue. But = -
with a magazine, | can know - .- ‘
when ,people are enJoylng most ;

of a whole issue == and- +ha+?,,
my.?eépbnsnbnllfy 1

Bécause PTECOuIt 5 magazlne has

“a''small circulation and. thus-a -
- small staff, “he performs a great

.many tasks as. .editor..
'F1*ﬁ"1a{lan—magaziﬂés——the—editarvw—-

On. large: .

- My work is DfTén dull CFirst

"1 edit all the news articles.
Then | copy edit them for
.punctuation, spelling, etc.
‘Then there .are several more’
editing steps atter “he prin-
ter gets started. Before the

stands -and .subscribers, | may
have read a sToryiglasely
.enghf to IE +imes,

| can't geT sick and be away .

- from the office for more than
two days. After .an. |ssua is.
-clased == ready for the fead- °

er =~ lehT take a vacation,

.. put_néver more than seven days
at a T|me.

ial responsibilities are 3551gned
very much the way-:they are in a

;bock publ;shlng house or a. large:

- Thé senior edltors 7
choase the main stories or arti- . =~
cles to be published, ‘either by

fselectlng améng'manuscrlpts sub-

_The staff of a large ‘magazine usu-. -

, magazlne is ready for the newsv.;: mitted or Cmare 1ikely) assigning

authors or reporters to write them.

K=

ally has several divisions, with
an editor in charge of- each one..

. Junior editors, editorial assis-
‘tants, and copy editors check the

" stories and ‘articles. for errors

1n content and in wrltlng




assigns her books and. articles .

She warks with the author, sug-
=gest1ng changes in writing style
“ .. - . and content to improve .the manu-
e . script: -Sometimes she conducts$
research ‘to make Sure the content’

- is ac;curate. o - o T

. . After the mgnuscript,is'iné
- final form, Susan Horn supervises
" the typing, and corrects the print-
“er's.galley proofs to make sure
that no mistakes accurred i the
prlntlng process. She has to. de—
cide on th®¥right kind of paper’
e . fox, use in" the final printing.
<"~ . 'Horn chooses the-color of the

‘to' rewrite on a free-lance- b351s.=*

T

.- NON-FICTION REWRITE EDITOR .

‘(or publishing depattment) ‘which '

e T

manuscr;pt in Publlshable shape.

‘But Horn likes carrying the book
- from beglﬁnlng to almost the end.
(She is mot involved with d;strlb;

utlng and: selllng ;aples )

Ms. Harn, whase callege—and grade
uate school courses were concen-

- trated in English ‘'writes. poetry

" and novels:in her free time.

| "write chly as an avacaflqnj

because | couldn't garn a
-..living as a paef or a fl:flan
“writer. ,

For. Susan Horn, free- 1ance edlts'

.ing is a good: cccupatlén because

she 1ikes the prgduct of her work’
—- the books and magazine a;tlcles
she edits. Although some parts of"

) 1 : ?
Susan Horﬁ is a rewrite edlt@r. :fr',MDstly the TEWIltE edltor does - :ik.l‘
She -works for a university press - - only that.- puttlng the author's- . -

Pook's cover and oversees an arts
15t in d331gnlﬂg the:gacket cover.

o - .. This free- lanae ed;tor S .Tespon:=
« Cl 51b111t;es are somewhat unusual

EX

. N - — . —— i ——

her wark are lonely, Horn meets ]
people to exchange ideas with, and

“she likes intelligent people. "

7

é;

3

Susan HQInJS Adv;:e to Students
. Who Mlght ‘Wish to Become Fﬂltars

* . Try to became an apprentlce to an editor

-*'Don't take a secretarial gab unless. At 1nc1udes

-~ an apprentlceshlp, but do kn@w how to type . B

=

Know how to use the llbrary f@r research

‘Hdve a good knawledge of the Engllsh language
-=.a sen51t1v1ty to words, to grammar, to -
punctuation .

Know how to prepare an 1ndex
Be able to work: w1th deadllnes

Have plenty of ‘tact to wcrk w1th authars, prlnt-
ers, d351gners,aartlsts S S e

ERI
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',senlor -editors,

E
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W
E
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There are many tales=—— some Df
‘them tTue -- about books which |
were turned down by numbers. of ,
: and. then became
bestsellers whén publlshed by a
- company willing. to take a chance.
_‘There are also many examples of |
" books written by established’ au=

. thors about popular -subjects wnlch

. quickly wound“up on remainder ta-
bles (sold in bookstores at less
than -cost),  losing the- publlshers

\a great deal of money ‘ :

. The. b;ggest ‘nightmare of : a sen--
ior. editor is turning down the p
‘wrong book or publishlng a real
loser. (Publishers do sometimes j
accept. manus:rlpts which will not
. sell enough copies to récover
. printing costs, but which are .

"QOns1dered_lmpcrtan;=enaughs%anx==:z—the—tﬂ,,”

_ publlsh poetry is a-good example. )

But edltnrs have another kind

- of problem. A manuscript may -
have obvious sale. .potential but
‘be*personally dlstre55;ng to the
editor. Does he/she want to see
a politician convicted. of accept-
ing bribes make money from :Toyal-
ties.on .a book about the politic-
al ccrruption? Does the editor
recommend a junk novel that might -
-sell hundreds of thousands of '
".copies . over a novel with 11terary
.merit which may barelv récover
‘-printing. co sts?’ : :

NeWSpapeI and magazine editors
-also face confllcts in choosing -
which stories and articles to
‘publlsh By giving prominent
space to the lurid murder-of_a -

' -80-go dancer, the editor may get
‘more copies sold. -That same space
devotéd to.an.article about in-
*adustrlal pollution of the local

"

- offlce?

~Thus a c0nfllct arose.

: use of a comma.

lake ‘will: Sé?zEEEWET copies: aﬂd
‘will:make the industry's ¢ ner
angry -- but that article wggld
+ lead to stopping- the polluti 1 50
" ‘that ‘the community residents_ can’
use the lake again for fishing
swimming. Should an.editor let.a\ . .
reporter sllp aﬂ'oplnlon (which

properly belongs on the ed;t@rlal
page) into a front page news .arti-
~——cle to help a "good" candldate for -

fextbook EdltOIS who have prlnted .

‘sglectlcns from novels ‘about ghetto

.life have had their reading text-
‘books banned by some’ school- systems
“in the céuntry...The editors felt
that students beneflt from learr-.
ing about ghetto life from authofs )
-who have llved it. The people-in ° g

'—ffﬂtocﬂtmﬁ T
in theggeleﬂtlcns

" words apd 1deas

The confllcts faced by EdltOTS
are not always on a moral level.
- Sometimes they. are*51mp1y argu-
ments with authors or reporters
_about the choice of a word or the
(The editor knows
that the comma belongs in the sen- ,
tence; the author doesn't care L =
about ' grammar books and doesn’ t

want: that comma!)

. But these problems CEVen slcppy
punctuation)- can affeét sales and

- if poor sales force the publisher e
-out of business, the" editor has no T

job. Yet for many ‘senior ‘editors,
the opportunity ofsinfluenc1ng ’
publlc ideas, actions, and taste T
-- for the good -— glves great

x-SEtle&Cthﬂi;




S AND

. . ) ) W

! : ' . . R

@ Mpsi.gditazg hévé at least a
. bacheliort®s degree...In book pub-
lishing; the degree is frequently

zine pﬁblishigg,vthe‘degfgé;is_
. usually in English, journalism,
'or communication. Senior editors
‘have had. previous editorial ex-..
“perience. Textbook .editors have,
_almost always had teaching exper-u
ience. Newspaper editors have -
..usually had extensive xeporting
_experience. . [

Tl \ . Getting a bégiﬁningféditarial
ot 4, A\ job is difficult.. There are many -

SN \applicants because people think.
of publishing as a "'glamour’'

_ fisrd, and the publishing jobs. ..
\\\ \- . .

JOR. OPPORTUNITIES FOR

in English; in newspaper and maga- -,

“ample, The National Hardware

DITORS
; Lo : R

= . o0 «

are usually located inbig
where more competition exists
all jobs. . In addition, the eco-
nami§~recgssi@n*anﬂ~émeri¢an!S' A
shifting from reading to telévision L
have both decreased the number of = .,

_ books and magazines being published.

Jobs are scarce;  the competition. is

-keen. - . e e T

X1

hers

‘specialty-audienc o
5 i 5. V ‘ ”" =

e publi
‘offer the:best. possibiliti

w

. These magazines and books ate aimed’

at an audience interested in.rock
music, .fer example, or soccer, "Or
the lives:of ggntempéraiy.Black -
Americans. . Trade associations . - .
publish magazines, too: for ex-. '

ERI
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Retailers Assoclatian publlShES~3“

mDnthly magazine called Hards__-*

- ware Retailer for its members

-~ most #Ssociations publish at

least a newsletter Ancther ex-

ample of a spec;allzed field which -

“hires editors is that of the col-

lege or university alumnl office,

and .other publications departments
- of colleges. Rellglous\organ;za=h

‘tions-also hire editors for their

publ;catlnns

_ Editors wgrklng for publlshers
with -a‘specialized audience may .
need a .technical or scientific.
bagkgraund in addition to edltnrs
f’;al skills. For.textbooks and ™ .
jotirnals of a highly scientifié'
,nature, the editor must have a¢-
quired knowledge ‘of the particu-
-lar field, These editors are
usually called technical editors,
and their job is similar to.that

. phia).,

concern fqr accuracy in’ 5pelllng
~and grammar. Knowing Standard. .
procfreadlng symbols is essgntlal

L Job‘LDcatlcns

. Where: are jobs. far editors?

‘(New York, BostOn, and Philadel=- " -
: Spec;al;zed mag331nes, pub—
»1lished’ by trade - assoc1at10ns, are
editedin the headquarters of the
. association; Washlngtan D,Cuvq

. New Yark ‘dnd’Chicago. are the lo- -
‘cations of many trade. assoclatlons

.Technlcal editors find work in the
* same. locatlans that. technlcal wrlt-
ers do (see chapter two on: "Writ-

»,ers) - wheraver there is ‘a‘con--
ﬂentratlon of electronlcs, chemi- .

cal, _and other technﬂloglcal

!d> industries.

>The w
major magazlne and book publlshers -
" are. located on the East Coast .

==

H

of~techrnical writers except that .

‘ they do more revising of other
peaple E wark than actual creat-
‘ing. ~Phe ’ JQb outlook' for quali- .

. fied.technical editors is better
than the outlook for: most Dther .
k;nds of edltors o= :

Copy edltorsﬂand proof;gaders
work not only for book, maga-_. .
-.zine and newspaper publisheérs,
xThEy'also work, either on a .sal-
‘ary or a free-lance ‘basis, with~
advertising copywrlters,‘publlc ‘\
- relations writers, educational
 writers. Cpartigularly for firms
‘which publlsh dlrectorles and
_other reference works), and
.other kin
.ers. _The ideal copy editor and
proofreader does not. necessarlly;

"‘§;h§¥e any education beyond high

chool,although w1thout further
education, these people cannot
‘usually advance to more respon-
sible jObS. They . must have a
sharp eye for errors Trs, with a

ds.-of specialized writ-_ "

Newgpaper editcrlal'Jabs axlst '
EVEIYWhEIE but in the’ newspaper
world theserare the: top Jobs*, ’
Most newspapér editors have ac-

. quired their jobafter.many years':';
- of experience as a reporter; many -

- also have developed special know-

, ledge of a particular field,

Copy’ edltars and proafreaders
"will‘find great competition for
these beginning- level jobs' 1n
metropol;tanrareas These. areas
are already f;lled Wwith- peoPle
seeklng work with publlshers'

" No matter where the edltlng

1 takes place, the editor plays a-
major role in gettjng the writer's -

work into the. hands of the reader

‘Dther wgrkers are alsa 1nvolved
but their occupat;0ﬂ5 are. 1855_'
‘clearly related to.the actual
creation of wrlt;ng
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o Excellent editorial skills -- acfeel for language.. -
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T o’ A desire ta be acaurate . ; !" S
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.. to read = .. . A , j' 5
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 ® As the editor” advances an ability to SUPETV1SE the _
N 3 work of other papple (ﬁanagerlal skllls) e oo

by, . . . . a N i

. - N , . Y i
i fff,w<W”Afi__The capacity to aecgpt cr1t1c15m and ;umplimentS’

e gracefully R, , ?;;”f' — SN

4 : g; . L

Y Thg,wi tiess to be usua;ly, ‘a behind the scenes -
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: BUSINESS OCCUPATIONS
//fi? c =,
.[} ‘ ‘:\ ! 1 J :
e |
l B .
’Bu51ne$5 qppsrln the Warld of WIltl ng. e
' Z.;u A Brief V;ew , S-_ . 1‘,:,é‘_ﬂQ“-¥‘
Why -are there bUSLness JGbE fer wrltlggi s -
. . _  Someone has To make sure Tﬁaf Tbe written WDFd gefs prlnfed .
- and Then S@lé to. Feaders - : AR LoLE
¥ : oot T

ﬂ

-_What kinds af bUSlnESS gabs are there?

~——The Ic?EFary agen? helps sell Fhe wr;Ter s mEHUSCFIpT “Foi

- publisher. * The publishing- company has workers who are’” .
' charge of printing the book, choosing draWIﬁgs and" ‘photo- = ‘-

oo graphs .for. the baok and advertising-the book so that- ped=

Lo U ple will buy .it. " The publishing company.usually ‘hires. =™
SRR . another ‘company?to distribute the book: to bookstores, .

Bookstores hire. managers and sale péople to sell the- b@@k

, To peaple e ' b T

= ,‘ Mag@glnes work the'same.way. But magaglne publlshers alsa ;
L jhave a slﬁgula+xan deparTmenT .Those worKers-are jn charge .-
T of ma:llng;ihe magazine to people, and dls+r1bu+lng the '
fﬁ‘magazlne f@‘auch placés~¥as drigstores.. Magazlne publishers -~ ° I
. have other workers who sell EdVEFTISIng space’in.the maga- . . .. 0 e
" zipe to stores or other companies. WIThDuTQEeIIIng enough 7 0

adverTusnng space, masf magazlnes mlghf go out of bu5|ness; -
Newgpaper publishers also have clrculaflan anﬂ adveﬁT;s— ’ ’J:f";=  Jfr
ing workers., Most newspaper publishing companies print SRR
e their OWn mewspapers,’ 50 <they. alsw’ have bus|ness JObS lﬁ
A'!_ < ’ pr’J nT Lng . : ' ,\',1:!: i . . N £ N
g,rj“'- . : — s
. = ’ , Sél’
' a L a9 Ly ’
. 3. . -
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What Einﬂ cﬁipaap;gAlike business jobs in ;he'yriti;g wpfld?

People.who |ike the oxcitement of business. People who
lTke.grﬂdgciﬁgg'EdVéFTiSiﬁgl_Eﬂdzﬁejling‘fhe printed word. "~
People who enjoy.working in a place where books, magazines,

- "and newspapers are put together, printed, or sold.

What kind of ski;ls_aﬁé needed?

. For aﬁ-adVef#isingAjgb;;aﬁ;a job as a.litferary agent,

Foﬁ_érinfiqg jobs, printing machiﬁé'skfl1sgéf§=naceésary;

=

"workers must understand the reading audience and have

- writing skills. For selling jobs, workers must .know . how

to help people choose what' books and.magazines to buy.

&

L S

What is the job ngtlggkirz

”fFﬁF“ﬁEﬁY“bﬁi%ﬂéSSﬁjésziﬁzihEQWEltiﬂg_w@flgi?!QFK§T$7

- need mafh-ski!igi T T

Y
4

. Writing business jobs are, tied fo t+hd “general economy .

| f people.fave money to buy books, .magazines, and news-
papers, then there are more business jobs in the writing -
world.. But when the economy is slow, . people buy fewer
books, magazines, and- newspapers -= and that means fewer -
business-jobs. The printed-word also competes with tele-
vision, movies, and radio for an audience. When people
‘read. less, there are. fewer printed works sold -- and

that means fewer businéss jobs. . -~ 7

Where are jobs located?

Most towns and cities have newspapers. ‘Most. openings in.
newspaper business jobs are in the suburbs and rural areas, .
becausé many people are competing for jobs in'big cities.

Jobs in‘distributing and circulation.are usually found in

- ¢ities.—Bookselling jobs are: found in suburbs. and. cities.

Almost alljobs for |iterary agents are In New Yﬁfﬁchfy;;f:aé~r
because that :i's where most books are published. Lo

T

3 - ;

-

ol
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‘The writer puts words' together * includes printing and p?odugtionj
to inform, entertain, persuade. - sales and promotion, and circula-
The editor helps make sufe those tion and distribution. .

waords a : . , C L.
. dgﬁ‘rg Put FoEeﬁh??,S?,;hét ( The Literary Market Place, which
- the writer's message is under- is a business directory of American
stood by the reader. But before 5 & DUsLIess diTectoly. i

the author's work reaches the book publishing, lists 82 firms in-.

;j reader, other kinds of workers . V?1Y?d ;Eiéiffefent Fi?§$f°f acti-
are involved. ; . " vities related to writing. Some
- of these activities are obvious:
These workers may. have.differ- book publishers, magazines, news—'
" ent kinds of jobs, but they are papers. - But many Df the act1v1t1es
all .concerned with the business are not: well kann
aspects of writing. Business : ~
, Writing-Related Businesses
(listed in The Literary Market Place)
Authors' Agents. oo . Exhibits :
Illustration Agents - - Exporters and Importers )
"7 Lecture.Agents . .. .. - - Magazine Subscription Agencies
_Artists and Art Services Micropublishers
* Adult Book Clubs * Photo and Picture Sources
Juvenile Book Clubs o .. .Public Relations Services = -
Book Mangfactufers . Publishers'Sales Representatives -
Hand Bookbinders -Radio and Tg}gvislan Programs ) L
i A s . featuring ks
Binders Dies ' Consulting and Editorial Servi
é Cover Boards ' g an itoria rvices
e -~ ‘Bookbinding Supplies , Data. Processing Services. -
—— Manufacturers and “Messenger Services .
' ' Distributors n Shipping Services
Book Paper-Merchants ~ Shipping Suppliers -
Book Paper Mills . ' . :Steno and Typing Services
Type Manufacturers, Translators . o S
] Book Review Services - Wholesalers to. Book Stores
"~ Clipping Bureaus ‘ " Wholesalers in Special Subjects
 Direct Mail Specialists ‘Wholesalers to Schools and '
Lettershop, Duplicating, ‘Libraries , T
and Mailing Services . Prebinders t6 Schools and
Mailing Lists Libraries
Free-lance Editorial Work . : Whélesale Remainder Dealers




Following a book from a blank
piece of paper in. the creative,
writer's typewriter to the fin- : .
ished. praduct on sale in a book-
‘store gives an idea’ of how the
business people are involved.
Newspaper and magazine publishers

“have business workers similar to, J
“those in book publishing. * Being personally acquainted
" with the editors of many pub-.

A Literary Agentggan Help Jane By:

Being aware of which .pub-
lishing houses ambng the sev- .
eral hundred active-ones might .
be interested in a book about
juvenile justice.

8 wTr T . 1 ;
| lSTgefligziglzr ggiil"; dli‘;zné( lishing houses, so that the -
As the cit Evegnme t ge irt T i agent can move effectively -
_ Y g n porte 1tgal1l'" Jane's book to the pub=—

; for a medium-sized daily paper,
__“55__—"5ane~h3§=learned -a--great-deal
" about, what happens to’ “juveniles
- who get in trouble with the law.
She wants to write a book for the "yanity' presses" or from pub-

‘ﬁsniralvpuzizcagéepzlzz ;;t gzit i 115h1ng houses which do not .
st juven nae Y make an effort to get the book
be receiving fair treatment. “She |
. : into the hands of buyers.’
wants to call the book Juvenile . T A
Justice? - - ’“‘=;ff%‘ -~ .* After getting an editor to
_agree that the publisher will
" buy Jane's manuscript, arrang--
.ing for a contract whlch bene-
. fits Jane on publlshlng and ‘
subsidiary rights.

- lisher most likely to publish : :
éﬁﬂ‘pibmcté'the bGDk”Efféctlve—“—m——————
'ly. For instance, the agent - .

‘will steer Jane away from

"~ But Jane doesn't have enough
money to take time off from work
‘to conduct all the necessary re-

.. search.. She wants an advance -
“- . against royalties to. live on i _
" while she writes the book.. -Jane- - . O S N

writes an outline of what the book : . o ' '

will cover, ‘and’ a sample chapter

'She sends it out to a well-known
trade book publisher. ‘Six anxious

veeks ‘later, the re;ect;on slip
““comes back. ''We.don't think~ “the——
-.general publlc will. be 1ntarested,"

e

s Jarie is erushed, but sha sends . ,
~out her outllne and sample chap- =~ s
ter again. After two more “rejee= o
tions, Jane decides to approaﬁh '
a 1lterary agent .

w7

ity
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Now Jane also knows that very so Alfred cannot sell this editor .
. few agents will work With unpub- = “on Juvenile Justice? -but he does
lished authors. However; Jane's - interest the editor in a manuscrlpt
. néwspaper articles usually appear on"The Sixty Simple Steps in Tylng o
with a '"by-line" (that is, her Flles (the editor likes to f;sh)

"‘name listed under the headllne),

. o) -
and ‘one story was namlnated for - . The prncess £ talking with edi-
- tors and sending out Jane's out-

irT:J:rajggizalljgicta:2§d lfShE . line and sample chapter finally
' © °r v 5 results in a sale. Alfred nego-

.«  Chooses clippings of partlcularly ‘' tiates a contract for Jane. The

~well-written articles about ju- L
i contract includes details about °

- 5 o] ;

.venile justice problems publlshed royalty advances, rate of royalty, -

in.her paper, and sends these off copies printed, sales to, book

to an agent she picked out of a
_ and- S¥ 5
~+lst—in-Literary-Market- Prace— - Clubs,_television and-movie-rightss

reprint rights for paperback dis- -
tribution, and advertlslng and
promation.

3Alas' REJECtIGn again. = The agent -
works only with established writers.

B Twe i = = - 3. .
L However, this agent feels that Jane takes a six-month leave

3 1
- Jane's unpubl;shed manuscript has . from” her newspaper JOb and has
promise.  The agent recommends a

friend who has recently begun a
‘new agency after working for a
~ big publisher for many years.

the advance .against royalties. is
quite small. The complete manu-
_ script goes through the publish-

‘to borrow money  to live on because o

ggﬁguzzégirégaln’EW1th i_ at 13%?‘ er's editing process. (see chapter
ToTTEEEE - on "Editors') and the editor sends '
.The: agent Alfred Drake (also a “the manuscript- back to Jane for
flctltlaus name), believes that . _revisions, .By now she is- worklng
he can sell Jane's idea for a again for ‘the newspaper, so she .
‘book -= ~with a few changes in spends nights and weekends revis-
. the outline -- and get an advaﬁce ‘ing her book accordlng to. the
- from the publlsher s0 that she ~ editdor's suggestions. After sev-
can complete the manuscript. © eral months of back-and-forthing, .
For a fee of .course! The agent. including a review of the manu-
L Aggﬁwlllzlaae;xeztanﬁpercent afzthehv-“ﬁscr1pt by -the- publlsher sTlawyer,
royalty Jane receives for each ~_the manuscript is. considered ready
book sold. . e .~ for production. Jane will not

¢  see it ai tl the rinter's
After agreeing to serve as e ag n.until p

Jane s literary agent, Alfred

- starts calling editors to de- . .The publl:hlng company has a
.. scribe Jane's ‘book idea. The ' = - number of salaried people now work-.
first one who nibbles gets invit-. - ing on Jane's manuscript. . The =
_- ed'to lunch. This editor likes production department people get .
. ~expensive French food and a lot bids for printing, paper, and
of wine," which Alfred pays for. binding from prlnters and binders.
After a long lunch, ' the editor {Most book and magazine publishers
says, that all children between B use an outside printing company
the ages of 13 and 19 should be - instead of having their own print-
-locked in jail (the editor's son ing presses as newspapers do]

:belongs to a motorcycle gang) The art department»geople are ..




1nvdIVEd in illustrations (1f any),
type style, cover. -design, arid jac-
ket design.
keting department plar for adver-

" - tising the book, - obtaining reviews

of it in newspapers and magazines,

Emplnyaes in the mar-

Jane's appearing on radio and
television shows and inm bookstores.

Another group of workers is re-
sponsible for getting, the book
distributed thraugh hhclesale

" book dealers.

" and getting free publicity through

Thé'therary Agﬂpt

- Skills Tan_d Personal Characteristics -

=

e Writing skills' and market knowledge to Selecf
- manuscripts wh;ch are. publ;shable

.Persomnal kncwledge ‘'of publishing world,
. knowledge of movie and teIEV151Qn warld

‘some

;Abll;ty to sell manuscr;pts by descrlblng them

" @ Business. and legal. knawledge,ﬁpart;gularly far
advising authnrs on - contracts .

'Willingness to. work ‘on own- ;nltlatlve B

iy 2o
co

e No SpEﬂlal degree o

o No- SPEEIET=WETEEEKPET1enﬂE*’EXQEPt—that—WBrklﬂg_

‘in publishlng company OT as assistant in a large
literary" agency prcv1des knawledge of publlshlng
world wh;ch 'is essential for- success.

=

:'Jub Pgsslb 1 ,75>

‘. _Limltéd to geagraphlcal areas in whlch mast
trade book publishers; are. 1@aated

L Campetltlan is keen

‘Reduction in number uf books publlshed reduces
fees for agents, but increase 4in movie and
paperback’ sale rights increase fees

1 R
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a

e Tulneomerfremgsele Df,adVETtlslngSSElCe is g;eater than

,;1n the advertising department are $elling advertising

e
[

- : ) . ) R =,
- 3 ] y : /

For trade book.publishers, the advertising depert=
ment is responsible for wrltlng copy - and deelgnlng
advertisements to appear in magazines and newspapers.
The job of these workers is to persuade pebple to
buy books through reading advertlsements Y

'Advert:,iﬁg'JGbs

In newspaper and magazine publlshlng, many workers

‘Space to stores, hotels, manufaeturers and other bus-
inesses -for to the advertlelng agencies whleh Tepre-
sent them). For most newspapers. and magaelnee the

o

-~
the iricome frem subser;ptlone ‘of newsstand -sales.

:

s”

Som advertlslng workers for newzpapers‘and mage—
'hee are selling- ‘the newspaper or megaelne itself
potential subscribers. ' The number of subscribers
is added to the number of DEWSStaﬁd eelee to prov;de_
the total elreulatleﬂ “A magazine with e large cir-
eulatlon -can usually charge higher edvertlslng ratee
than ‘can a low circulation magazine. ’

[j\

The circulation department makes sure that sub-
scribers get their magazines- -and newspepers_ Sqme - e
~of these publishers have separate neweetend depart- '
ments. As w1th book publlshers, nest magaelnee and -
newspapers turn over the. actual- dlstrlbutlon (mall—
1ng or ‘truck dellvery of co 1e5) to enother eempany

Q

ERIC

Aruitoxt provided by Eic:

Beeeuee produetlen and elreula—e

‘theyfirst set of prlnter s galiey

tion workers do-not perform the - proofs.. This'is her last chance

" tasks nor require the skills and

-to make corrections and rev1ee

_preparation of writers and editors, content, and probably the last

no detailed infermation is given

time she will see her book until

here about their occupations, . it is bound and geeketed and ready
With the exception of: advertlslng - for sale. ;

and promotion people, Jane the

author is unlikely to encounter
anyone other than her editor -in
the publishing company .

The publiehiﬁg eompany also sends
.copies of galley proofs.to impor-
., tant reviewers, critics, and:to
' experts in.the field of juvenile

. Juvenile .Justlc:,e'7 comes closer ~ justice. . Their comments -- if
to publleetlon after the produc-" feverable -- will appear ‘on the
tion depaTtment chooses a printer. book Jaeket and in advertising.’

:The editor sends Jane a copy of

‘When' the book -is publlshed many-

&

60




free coples w111 go to additional-
book critics (SEe next chapter}

After several SetS of galley
proofs are Checkéd by editors,
the printer's presses roll. The
pages are sent off to a binder.
The jackets are wrapped around
the books. Juvenile Justlce?
is ready for sale.

"Most coples of the book go to
“a shipping service or-to. a whole-

" sale book dealer.. Some copies

arée sent to the publlsher, whD
forwards a few to Jane (the ac-"

trying to line up personal appear-
ances on radioc and television for
Jane to promote her . book. They
also try to interest book clubs in
buying rights to Jane's book. ‘
Jane's literary agent tries. to ar-,
arnge. for a lecture agent to sign
Jane up for lectures -- a fine
source' of additional income for
her, as well as free advertising
for Juvenile Justice? Alfred- Drake,
the agent, also pushes the publish-
.er's advertising department to buy ey
‘advertising space in the New York .
Times Book Review Section and jour-

_nals written for people interested. .

“tual number*was=wr1§%en,lntgﬂher”
gontract). -

. She is eldted! Hefbfriends

“throw a,party for her .(publishers

used to give parties for zuthors,
and occasionally still. do, but
.rarely for.a beginning. author of
a book that is unlikely to be a

- best seller). Her friends® wonder

", when, She will appear on televi-
sion.’ They ask her what she will
‘do with all the morey she i% sure
to earn on rayaltles They ask -
‘her what book, she is ﬁ01ng to’
write next. T

‘The marketlng people at the pub-'

lishing house 5pend some time

g~
o

in youth prcﬁlems aﬂﬂ*crlmlﬁal r=~—7q;;g
problems : . ) -

In the meanklme the book dlstrlb—,

_utors. are sending out announcements

to their bookstore customers hbout
Juvenile- Justlce? Th31r salesmen
are talking bookstore owrners into.-

'making ‘shelf room for copies of®

the book. : Free-lance book t%gvel=

. ers’ (salespeople who represert .

publishers and distributors) are
_calling on other baokstcf%s to
recommend Jane's book. All these

7;'salespeoplé know their customers

well enough to have some notion of
how many. copies -each baokstgre ;5'
liKEIY to take. - :




. ' -+ Textbook Sales .

‘There is one business occupation in:textbook publishing.

- which is more closely related to writing and editing than
- other business jobs.' That is the salesperson. - Textbook

-publishers hire salespeople to sell ‘elementary and high
.school texts to schools and to State. Departments of Edu-
cation. . These salespeople haveé likely had previous teach- _

»ing experience, and are thus college graduates.

The people who sell.texts to eolleges and universities -+

are called college field representatives or "travelers.' T

Their jOb has two parts.  One .is to get college faculty
members and department heads to agree to buy ‘the textbook
published by the college traveler's employer. The other

. always choose that textbook for use in all Freshman
. English courses. After acquiring a-new textbook manu- i
- script from a.college professor,. the field representative

Ts™to find out which college professor has an interesting
idea for a new textbook which the publisher might market

well.' The head of freshman English for a university with
5,000  new ,freshmen students each.year is- a good candidate
for writing a textbook, because the college'will almost

"may become partly responsible for the editing. process --

. the field representative kiiows ‘the professors in the field
who can review the manuscript for.accuracy of content and

for'style, and this review process by several other editors.’

" is the major part of college textbook editing. -

The textbook salesperson: )
® -Must be knowledgeable abouteducation . - o
vel of education -’

* ® Must know many ‘teachers on the lev
"~ for which he/she is 'selling textbooks

-

ai»Almést 3lﬁaxiihéS:aLEDLLEgeédéngC::fvva“;’“““““““®“ff 

"® Must be élgrt to the need for new kinds of texts
"and to ‘possible 'teachers {and professors for writing
. the textbooks : ( '

‘@ Travels-a great deal in a|particular region of
the country. S »\ L :




.. "buying' Jahe's book.

The bookstores are not actually
‘The pub-
lisher, and.eventually Jane, gets
‘money only for those copies which
customers purchase. However, with
over 30,000 new titles publlshed
each year,
not use shelf space for even one
copy of each new book in addition
to steady sellers printed in pre-
vious years. The store owner,
therefore, chooses carefully which
books will most likely appeal to
that store's customers.
“@nother source of book sales by

fgrpubllshers,ralso buy carefully,

the bookstore owner can- .

‘Punish, not Pamper!

Libraries,

general readers on juvenile offen-
ders’.. But.he wanted one:with a
"hard line," partly because of hlS
own feelings, but mostly because
he sensed a conservative trend in
readers. This editor thought that
Jane's book was too "soft" in its
view about how the law should treat
delinquent teen- -agers. He commls‘f
sioned another author to write
This book was

. publlShEd by a cofipeting ‘publisher

the same week as Jane's Juvenile
Justice? By using cheap paper, arr
low-priced printer, and a medium

‘quality binding, the publlsher

according. to the,requ;rementsigT -

=11brarv users

By ‘choosing whlch books ‘to stDck
and which ones to encourage doubt-
sful customers to buy, the 00X~ |
store owner Or manager becomes an
important person in the pub115k=
_ing business. '@ Sales in well-known
‘bookstores have a cumulative ef-
fect::
stores, the more people read the
‘book and talk about it; enough
sales will put the ‘book on'a best
seller list, which increases pub=
lic interest and public demand
and thus le#ds to even more sales.

. While the publisher's sales-
people and free-lance.salespeo- ’

ple are traveling to bogkstores,

T .Jane anxiously waits for reviews:
to appear in newspapers, for in-

vitations to radio and television’
_shows, for her nELghborhood book-

store -to display Juvenile Justlce?'

“buy' than* Jane's did.

the more copies-bought: in, -

prominently in the front window.
She .also waits for her first
royalty check

Sadly, thlS story about the
author Jane has' an unhappy
_ending.

The editor. who spend A1fTRd
Drake's money on expensive French

" food liked tha idea of a book for -

Kept production” costsdowm;—the —— =
book therefore cost less money to,
- The -publisher
spent a great deal of time and ,
money advertising Punish, not Pam-

er! The-author appeared immedi-
ately after publication on two

_national television shows. The

book was widely reviewed. Book’

~distributors and travelers also

plcked up the. chsa:vatlve trend .-
"in readers. -
not Pamper!

. They pushed Punish,
Bookstofe managers
and owners, aware of the national
publlzlty,rchose to give shelf

room to Punlsh, not’ Pamper'1nstead

of Jane's "book.

After a few months; .Ja’neé-pui:r=
lisher reallzed that«Juvenile .

_ Justlce? would not sell enough

- copies to-cover printing. costs,
much less royalties. The book was
therefore 'remaindered" -- sald
in bookstores at $1. a copy -

with no“one making .any pfofit ‘ex-
cept the stores selling the re-
maindered copies. Jane did not
have to return her advance on
royalties, but she had to repay
the money she borrowed while writ-
ing the book out of her newspaper
salary instead of from royaltlesv
Alfred Drake, the llterary agsnt
lost the money he spent Dn 1UﬁChES
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. Cu11D5lty abaut and: kngwledge af writ;ng,,! )
“publishing ° . . ST - .

aF

,ngve of readlng in wide var;ety cf fields ,-

. Sales abillty :

»
* 0 ».

:Cancern W1th,1nd1v1dual ;ustamer s readlng
1nte:ests;. ' : . : S

=

e Bu51ﬁess sk;lls if awner or manager

o - e Abillty to’ Judge Iead;ng 1ﬂtérest Ef QLEEISEf SRR S
e - :,g-ffj'customers N _ < - ' RS -
S - o Prgparatlan and Exper1¢nce ' )

R Callege not- essentlal far salespenple, thgughi‘;';
-in college, towns' and large cities-people with -
.collegé. degrees- may -be :Qmpetlng fnr jobs I

o ‘@ Business caur535; prior selling experlénce
e : oo o essentlal for owner, manager :

iJab=P7551b111tles,;?

~ o LN .-Paperback - sales -are 1ncr3351ng, paperbs:k stares i
' - are, .good’ p0551b111ty for entry 1eve1 JQhS '

i x Suburban shapplng malls, :esart aress ‘with new
. Stores 'as part of a bookstore chain offer possd-
bllltles for advancement to manager"

vy

® Small capltal outlay combined with ex:ellent S

_ bus;ness_sklllszand_gudgment abaut!whatvcustamers—ﬁ“”*4—“"7“~1 —
will buy nakes it possible to begin a bookstore o
(warning:. the failuré rate 15-h;gh ‘the wark;ng
hours are long). . . :

Vphone :alls, SEcretarlal help, and will not survive if this- prablem

other expenses --"and he lost the continues. The editor had bought -
good will df‘§me editor who bought four other money-losing books that .
* Jane's manuscript. His business year, so le lost hlE job. :




;

~ .The general reader ‘(except for v
the people. who bought Juvenile
Justice? on remainder)- lost the
chance ‘to read a book that was
informative and well written, no
matter what its point of view.

'Not 211 stories end unhappily, -
of course. Indeed, even for
Jane, the ending is not unhappy.
As the author of a published book:
. which received respectable reviews,
. © . she was.given more 1mportant as-
Slgﬁments by the managing editor
of her newspaper. She worked as
_part of a team exp051ng corrup-
‘tion in the county jail 5
and ‘eventually wrote another non-
fiction book which was modestly
but Satlsfylngly successful.
- She'll write more books before
*, - she's through!

!

. -
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Publishers, and
bookstore owners are in-business to
make money , and many books bring

distributors,

profits to everyone involved.

Some books make a great deal of -
money .

The business jobs related to.

writing are exciting to people:

Who enjoy the risks of a
business venture- '
* Who like the process of
producing or selling the
printed word, or

Who gnjoy wcrklngA;n a set-

ting where books, magazines,
and newspapers are produced
and sold.
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— What“chupatlans“halpxpeoplesdeclde=what bQQkSTZmégaiiﬁé$§*aﬁd““‘*fé*;ﬁ;;f:
Yo newspapers to read? o o - '

lerarlans; crlf:cs/FEVIEwers, ‘and teachers are +he maun-
people who educate readers ab@uf writing. R
. ‘Where does a critic work? ., } —,

|
|
h
[
>

M@S#&ﬂeuzpapers and’ magazlnes print reviews Qf new bDoka,,f"
some .television stations broad:as+ reviews. Some critics
write about th&' good points and bad points of magaf|ﬁe5 _
~and newspapers. But most critics review anks == whéther’
- fiction or non~fiction.” Most critics do not ge+ a.salary.
Critics are usua!ly free-lance,: getting paid for each
"review that is published. Librarians of ten choosé which
books fo buy because of critics' good reviews. Bookstore
v ~owners and other people who buy books choose what to buy
' because of critics' réviews. The critic is important in =
srfeachlng people about good and bad wr|+sng o

¥ -

What preparat;an da critics need?

—Most—critics—have at least acolTegs degree (Most crities
are Plfhef Teachers or writers, and write reviews as a way ‘

.« of earning extra money . Very few people earn a fgll Piv=" 7

!ng as a QFITlC/FEV;éweF

Where da llbrarlans work?

+ " Most- towns and cities have fiee llbrarles ‘and alf-callr"r
- hise librarians. Any- high schviols and some eIemenTary
t bFghians. Librarians get a ,weekly or

. schools hi it
monthly sgfgry Among. their tasks is. to choose néw books:
for the !lbrary to buy, and to- fe:ammend books for The
ltbrarv s users to read.’

- . x 0 ®

66
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. _ What is_the librarian's preparation? )

e - Many librarians have a college degree in library science.
B : In a slow, economy, there are very few job openings for
new librarians. : '

am

How do teachers hglp=eéutate,beppie'abcgtlwritigg?

. . “- 3
Teachers help students learn what is good writing and what
is bad writing. Teachers also give students ideas about
new books, magazines, and newspapers to read. L

What -is the preparation for teachers?

L " Teachers must have a college degree. Many teachers have.
¥ - degrees beyond col iege. They get a monthly salary. There

I S __.are far more pedple trained as teachers row than fhEﬁé are

-

.- jobs for most kinds of teachers.’

.=

"
-
L

v

. = ¥ = a *
— - -
e, S RO S -
- * )

Q@ . o
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‘using the'library
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There is only
» talked about,

one %hlng in The warld worse +han beung‘
“and Thaf :is not being tal ked about.

v -+ =0Oscar Wilde

=- . B “

Gscar Wilde was thrnklng gbcut
himself as a person, but also ds
a writer. After that process of

"the words being written, edited,

published, and distrlbuted there's

still the question:
to read the books,
newspapers? '

-whe is going
magazines, and

Part of that question was’ an-
swered through business decisions

+ John, the high school. junior who -,

is a: 5c1ence fiction ‘fan, may no-

tice an advertisement-about a new

collectian of science fiction
short stories. He may see the

author of the collection on a téle-

vision talk show. -But he is'more .
llkely ‘to read that collection be-
cause someone’ has recommended it.

" As de from

the advertising and

a2 new magazine doesn't send out
direct advertising to the rlght

list of potential subscribers, -no.

-one will know of its exlsténcé to*®

read it..) But a big part of the

whe

_answWer for many publications is
tE,‘l‘

people talk about them.

)

Librarians choose which books,.
newspapers, ‘and magazines their
libraries will buy. The selec-

“tion- is based on the- reading in-

terests of most of the people

" However, 1i-*

brarians will also choose readlng B

material which is unfamlllar to
mastﬁllbrary users but is very
important to a few. . If asked, , -
librarians will recommend par=
- ticular books, magazines, or
newspape 5
-= especgélly in smaller publlc

, librariesl.and: in elementary and -

secandary schacl llbrarles

to the 11brary user . -

—(for-examplej if-the publisher 6f

promct;on,.the three major kinds. of .

occupations which help John-dec;de
what to read are: -librarians,

- TeV;EWErS/ETItIES, and tegchersﬂ

2

~ LIBRARIANS .

~These Jpeople are .all involved
in educatlng the public about
wrltlng L -

The educat;on‘funﬂtlon of- 11brar=.

ian's also ipcludes display of new
books to catch the'reader's eye,
‘or” dlsplays of’alder ‘bogks related
"to a special ‘theme, or hqllday .
Many libraries proylde Teading
lists of books “and’ articles about
.8 particular issue, such as hand

gun control br sex educatlan.s

S John-may learﬁ about that

» new coNection of science fittion
stories ’ inm a- 11brarlan, or from--
a friend. who ‘uses the 11brary _

N ‘; * L .
) L -
. ‘ ‘ ?; <
N i L Foe ' .

2




LIBRARIANE '

. AMnst 11brarlans haVE a. bachelor‘s degree, hlgh

*n-dlbrary szlence,,several years of llbrary ex-"

B o =TT s level p051*13n5 usualiy requlre a master s degree"

per;ence, and admlnlst:atlﬂe sklllsi_

7 e In small llbrarles the llbrar;an is respon51ble o
' ~for buy;ng all reading materials and audio-visuals.
_The librarian also- catalogges and shelves all ma-
S ) ‘terials, and is in charge of circulation, dlsplays,
“*?;““"—“***4~'and—special~functlons -2 _including- paylng “bills.,

RS - In large libraries the various tasks are.assigned™
-to. Partlcular 11brarlan5 who may " have 35515tant5
- OT 11brary aldesE T . -

‘county, OT. State government.: Tight government
budgets_ keep the number ‘of ¢ vallable jObE from
grow1ng and keep salarles 1owié .

=g

v R '_’_i' UHlVET$1tlES, hospltals 1arge bu51ness flrms,

AT “ . wculturalk organlzatlans, and T&search firms have .
o Speclal 11brarles : :

P, =.i,-

i‘._.-f { :;'._§ ian prefers “that-all libraridis dealing with the

s ;gv_iﬂimany jobs:, whlch requlre 11brary ‘skills but do not’
= .0 . call: for serv1ng the ‘public. ' These people can be
' gruff as 1ong as thelr cc=worker5 can stand it.

EE

O
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" Publlc 11braries are usually funded by the- c1ty, .

.lerarlans can wark on.a full or. a part =time b3515;‘

'.’f,v;';AnyGne who has ever been served by aééruff 11brar--"

v public like pEOple In large 11brar1es, ‘there are-
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John mlght also learn about the

" book from’ readlng a review or

hearlng one on. television or the
‘radio (most Teviews are pr;nted

= althOugh some tv and: radio sta-
tions are now rev1ew1ng "books. as
: weil as plays

~and other
,,,,, The -
people who wrlte these reviews
can 1nf1uence John to' read the
new science fiction short sto*j
cg}lection or to.ignore it, -

lTlOVlES

REVleWe?S (1n the other Arts
“these. people are called "critics')
also 1nf1uence 11brarlans, book-
store owners, editors of book
such’ as Book-of-the-Month
-and edltors of ma3321ﬁes

. 'Which publlsh excerpgs of books}u

" have a mlxture of good and bad

comments -- Will cause. ‘these peo- -

~.ple to notlce ‘the book. A book-

-. [ receiving consistently bad reviews.

.o\

may-still attract attention:
trashy novels written by well-.
known authors very often’ get bad
TEV1ews ‘but they Stlll make best—
seller llsts ' .

Df course, no reviews at all
‘can be very- damaglng
almed at -the general reader which
. doesn't get talked ab0ut
‘get read. -

- The  book *-

doesn't

“Teview. !
. ence fiction stories is likely to s
be sent'to an established sciefce’ -

" lance. basis.

o

PﬁblisherS“Send out'galley proofs -
or bound cgplesﬂﬁf new books far in

" “advance of the publlcatlon date

The books go to:

-7 The edltors of book Teview E
. sections in large newzpapers
'.throughout the Eountry

Special book rev1ew JOuInElS‘
such as New York Review of
: Bocks ‘Book Review Dlgest
and The Book List (some of.
- thé information sources used
- by’ llbrarlans.;n selectlng
" .books) . SR .

’=‘,Magazlnes whlch have book
Teview sectlons

-Radio and- telev151on statlcns
- whlch rev1ew bDOkS

The bock Teview. edltors choose S

which books to reviéw. " They may
read and rev1aw the book them-

selves In many .cases,
sends the book to ‘someone else to
" A new collectlon of sci-

Elct10n writer for rev;ew

Dther than- edltcrsrwthe -people
reviewing books work on a free-
. For most" Teviewers,
this occupation is a way-to add -
income instead of being the main

the editor ,




source of 1ncome . Teachers (usu—
ally on the college level) and *
gpubllshed writers are the.people
-most frequently ccmmlssioned to.
_write book reviews. LT
The boakaIEV1ew1ng warld is N
small’.
usually know personally the edi-*.
" tors.of book publishing houses,

. the authors, ‘and the Teviewers.
This personal friendship can in-.

get rev1ewed - and thus talkéd
Tabout. -

=

) Sometlmes the friendshlp gets

“gtrained: - if the book review
editor of the
(a flEtlthuS name) is ‘angry with
“the’ senior edltar of Paﬂtz Press

"(also a fictitious name), the pub—.'

"1isher's new book, Punish, not
Pamper! might get ‘sent'to Profes-
-sor Justice’ (another flctltlous_
: peﬁ%cn) who is likely 'to give the
. -book a bad review becauSe he ‘dis- :
.agrees: ‘with:its point of view.
,0r even worse for the publlshlng
- house and the author, '"Monthly
. .. Book World"- might, lgnDTE the‘
’;i_book altogether.

 _5§'

The book Teview—editors—--

‘fluence the choice of books thCh l

"Monthly Book World"

, Reviewers try to be falr, of o
‘course, . Their task is_.to help read—;
' ers learn.enough about the booky
‘including its strengths ‘and ‘weak-
nesses, $o- that they. can ‘decide
whether or not to read i, oo

x-Wh11e most- rev1ews are_ about;;fﬁ,_____
books, sorte newspapers now carry’
columns which: réylew magazines, and

' .journals. The Boston Globe, for '
example, runs .a WEekLy T column
called "The Lit'ry Life." A staff

_reviewer comments on 1nterest1ng ‘

--articles-which- havegappeared in‘a

- wide varjety of .ma@gazines and jour-
nals. The reV1EWeI also talks -
about issues or- artlcles .which he
or.she considers bad reportlng orv7

-'bad wrltlng - . . ;

%

Reyiews or. newspapers and’ magas'
zines appear in Columbia Journal-
ism Review, for~ example. Dccaaf
sionally.a-major newspaper will @
‘assign‘a reporter to write an ar- "
ticle about newspaper.coverage of
a particular event. The oppor-
‘tunities for free-lance, Teviewers

~of magazines and newspapers.are
extremely llmltédg‘ .The press ‘seems
reluctant to: examlne jtself;iand .

. to educate readers. about its- OWn,lg

._strengths and. weaknesses :

“screamed ‘but
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" John, that High school jurior,:

=f1r5t became interested in sci-
ence flctlon rrOm a nlnth grade

and ﬁew books

‘Teachers on all levels play a

. imajor role in educating readers.

First, ;oaohors -- sométimes by -

f~foroe!%*$“get;Students:aoquainfedf

ERIC?
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 with various kinds of reading in
Second, English teach=
ers’in partlcular help students

;‘Sohools:program,
‘hire a.visiting artist.
have been the writers most fre- .
=quent1y chosen to spend a semester .

-all: fléldsp

learn' how to appreciate-good writ-
#ing. And third, teachers help
people learn “how. to letng

People who teach writing courses .
. work mainly in public and private

senior high schools, colleges,
and unlver51t1es.~ i’- . e

On ‘the secondary level, the
wrltlng teaoher -- whether for,

- usually teaches. regy ‘ar En-

115h courses 'in addition. Public
'school Engligh teachers must -have
.at-least a bachelor's degree.and
must be certified by the Depart- .
-ment ‘of Education -in-the state .
Ain which they:- teach There are

‘ymore ppeople- qualified to teach
,Engllsh than there, are jobs av31l=5

able for teachers; this situation
will pr bably continue into the
1980 S. Some secondary schools

Ho: otherwrse
Poets

(“

'f*Some communlty or adult educatlon

o, thacuers - o

_versrrles.j
- possible ‘for.practicing journal-

",

_degreos.a

.

‘or a full academié yeér teacﬁing

in public schools. These visiting

_writers are not required to -have
* ‘college .degrees_or be. oertlfred

as tegohers,

Dn the oollege level

technical. writing, and creative
writing courses. Most of ‘the peo-

'ple teaohlng these’ courses also
~ teach literature courses; “they have
* 'acqulred at least a master's: dogree

and probably a Ph.D. degree. " As in
high schools, some colleges pay an
established wrlter to spend 'a sem-
ester or year on campus to teach
creative writing and to write;’
there are no formal education re-
quirements for these writers.

* - Teachers of creative writing on -
. the graduate level usually have

Ph. D.'s in addition to belng
publlshed wrlters.Qg

Journalism and communlcatlons
(with spoclaltles in public rela--

- tions writing and- advertlslng)

courses are offered at many uni- @~
Although it has been

ists, to become full-time teachers:

,w1thout .a master's, a Ph.D., or anﬁ
Ed.D. degree,-ln the future most:
'teachers in gournallsm and com- -

AR 1ncreased lnteIESt 1n‘
these fields among students is pro-
ducing moré people with’ advarnced .

1idogreos,‘wrth many - such candidates
-.dvailable, the universities hiring

new teachers will choose them overe

- people without advanced degrees.

Competltlon for all teachiiig ijS
is koon. : S

schools offer wrltlng courses,

Thoso,gourses

the Englrsh I
-department may offer composition,



Wzlteqs who also teagh -- OT
" teachers who also write -- ex-
press a concern: the energy used
‘for one actLV1ty takes away energy
" from the. ‘other. . However, many*-
.writers feel that teaching keeps
them alert and skillful as writ-

LF

oo e : 5
, statément is that most creat1ve 7
writers have to teach or wark at L
. some other ij to support them-

£

selves.
, That ‘brings us back to: the wr;t=
er. There are peaplé working in

R ers. . Many teachers’find that by“'”ﬂfmany ‘o¢cupations-between  thé-blank--
writing themselves they are bet- . page and the one eventually held
.. ter at teaching students how to by a reader. without these wgrkers
;. write, whether creatively ar jour- there would be fo readérs-a— and -
. nalistically. The only dinarguable-’ of course, neo writers! R
) . g -~
."V B ‘
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Avocatlan -

Appendix A

GLOSSARY -

Advance - payment Supplled before

_-@ manuscript is.published,
deducted from the author's

. published, and

. -Sales.earnings

Apprentice - a person learning by
practical experience a trade or
“art under skilled workers

‘to a person's regular work, es-
peglally for enjoyment

-lication whose sales are among
. -the highest of its grgup (such
- flction best sellers ‘or non-
fiction best sellers),!the au-
thor of a best-selling bnok or

- other publication. :

: é
By- 1in§§= the writer's name at

. Eest,seller*- a bnok or. other pub--

the'begrnnlng of a neWSpaper Ori:

maga zine arti c:j.e

Eiréulatién - the nuiber of copies’
of imﬁubllcatlan s0ld; the de- -
. partment responsible for dis-
tributlng copies to newsstands

baokstaresﬂ subs&rlbers, etc,

Cammggsipn - to ordgr a plece Qf
~_writing, such as an article, to
be done for a flxed amount of
';money ' L

work done in additior .

. - Direct mail - printed ‘matter pre-

[

Conti inuity writing;= to write
' scripts, titles, and other in- .
'“troductcry or transitional-ma-. . . -

te ial for television shows or

vi es

\o\

#

: .EY - the manuscrlpt which w l

- be prlnted

Cc:y read - t0. edlt a manuscrlpt,:
- for prlntlng

7 CéEyrighﬁ ;;Thé exclusive, legally

secured right to reproduce and.
sell written and other artistic
works 1n the U.S. over a period
Of time . : “

Ccrresgondent - a person employed .
by a newspaper or ‘broadcasting -
company to’ ccntr;hute regular
reports from a’ location dlstant-

‘zfrom the hame office '

© pared to obtain subscrlptlcns,_

- sales .~ _ . -

Free=iaﬁcg writer - .a person who

is paid only for each piece-of -
- writing.published , -

Fringe benefit- a benefit such as
- time for vacations or medical -

- ‘insurance provided by the em-
ployer in addition.to salary

1S
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Galley proof - the flrst prlntlng

= of -manuscript,
-sheets

* type- setting mlstakes before

House organ = a,letter or magazine

issued regularly to employzes by

~—an employer.to provide informa-
 tion about the company L

usually in lﬂng
used ‘for correcting

final prlntlng

%

Légpgt;ﬁ also called "makeup'. -.

Masthead

“the arrangement of words, illus-

tration and space of something
to be printed or reproduced

Manuscr;'t = the handwritten or*
. typed copy of an author's work

prlor to being printed

the standing heading
in a newspaper (on the editor-
ial page) or a magazine (usu-

B ally on the contents' page) that . .
contains the name of the pub-

lisher and- ‘other - 1ﬁfgrmatlon

“about the PUbllC&tlDﬂ

Polnt-of sale dlsplays = exhlblts

A’advertlslng a product placed in .

purthases'

’ P.R. - abbreviation fcr'public

~relations, the promotion of
-good will between a person,
firm, .or organization and mem-
- bers of the publlc

%

Promote - to increase pﬁblic

acceptarice of a person or pro-
duct through advertlslng and
publicity” :

"_Proofread - to mark corrections

on printer's galleys or other

- ‘proofs

70

A

T

= PrDEcsal - (in educatlonal and

other writing 'jobs).a report de-
scribing what work an organiza-

~tion will perform, including
: cast estimates, to solve a spe—;

cific prohlem (example: 1, pro- -
‘posal to conduct studles on

? blllngual readlng pragrams)

ted manuscript returned by an
editor to”an author® or the
author's. llterary agent

Remainder —.Cverb) to sell the un-

sold. copies of a publication at

‘a lowered price -

_Royalties - a percentage of proflt

“from the sales of a publication,
pald to the author

Strlnger -.a reporter who serves

a newspaper part-time to report

- on speclal oT. local events

Sﬂb51dlary rights - authmrlzatloﬁ

" paperback,

by a publlsher ‘to another com-

pany .or companies forftranslatlng

a publication, produc1ng it 1n
OoT as a movie, tv

show, etc. = -, Lo

Techn;cal wrltlng - presents tech-

nlcal information to readers:

4w1fh a special interest or know-

1edgé in a- technlcal field-

Textbock --a bogk used in the study

of -a subject, usually sold only

"through college bookstores or.by

- .. the publisher's sales represen-

tatiVES‘tD a school

Vanlty press or publisheri— a' v

press that publishes books for

- which the author pays publishlng

CDStS T

RBJEEflOﬂ slip or letter a-a_prini5~>
ted slip enclosed with a rejec-.
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Creative Writers '
B . . ? L - . ) ’ = -;!;:» ‘l;- ) i
_A. Literary Writers Hobbies ,
= : : av : E T e
r~ . . Poet _Travel e T T
- . =_F1nanclal tDplcs A . i
. Novelist, ' " Governmental topics
" Short stary wrlter ) ¢ P
Essayist - Concerns of spec;al groups
: _Health topics .
Non-fiction wrlter .
; Community and public affalrs :
Biographer s o
) Puzzles, - games .
Playwright’ ' ‘Headlines, captions
Scriptwriter for radio, Seaclings, ’19 o
P _ : Obituaries ' :--
tv, film . . S o s
23 £ AT’ES i .
Librettist. Education
Lyricist for music TROTTTTTR o .
7 ’5 o o News analyst = . .. . )
-B. Journalistic Writers , .. Editorial writer- - ]
’ Social commentator. e T
Political commentator Q' SPECIEIlEEd Writers e T :
News reporter _ o Advert;51ng copywriter
‘Feature. writer. cRy (Newspaper magazine, radio,
‘Humor writer o tv, other :addvertisements)
”rtsécr;t,c/re,le?er Public relations writer :
] JTheater *(Newspaper, other media re- = - . -
Tv - leases, articles placed in
Movies ' .trade journals)
_ Music IR Sl o ' .
Visual arts : Tgchn%c;lrwylte? e H )
o -(Company news releases, adver-
Architecture and dE51gn S b s o
L _tisements, sales materials, .
Books, and other publltatlons X
journal artlcles grant pro-
Spec1al Teporter posals) o ’ a

Sports = T
‘Human relations '
Home-related topics

" Soéial everits

= =
- e -

ERI
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Educatloﬁai writer-.
(Texts and oth®r 1nstruct13nal
reference materlalsj

G



_ A: therature (bcnks and Journals)

i

Greetlng card and other

f o

Busiﬁess(and'Maﬁaggment Qgtupatgbﬁsf ’

-message wrlters-

o - AL
Game creators . '
e St . -
Edltars ' o P

i

Q::

[ERJ!:j?.ﬁ L  
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C. ‘Specialized writing

"Advertising editor-

Ch;ef editor-i

_Editor

Editorial 35515tant
Manuscript reader
Copy editor

Index editor-

Proofreader
"B, Journalism (neWspapers, maga- D
zines, tv, radio) . - ‘ o

Managing EdltOT -all media

‘Specialized edltcrs all media °

Editorial pages or.tv/radlc time
_City, Statey U. 5., or 1nternaat

-tional news editor. ;
Specialized depaztment editor E.
Photography and fllm editor = -

Editorial 3551stant -

Rewrite person

Copy editor .. T .-

Proofreader

"Publié relations edltcr, A
rewriter o _
"Technical ‘editor A "B
* Editor for educatlonal ‘ ’
materials : C

 Editor, copyreader fOI_*’
. greeting cards and .

other messages

- Proofreader far all speclal

writing ,
Game revi ewers-

Librarians. <"’

Literary. agent for manuscr;pt
sale ;

- Book, magazlne, and newspaper

sales —
_Sales. to tv, fllm and radio

—Promotien agent fqr speeches
_and other- public/media

appearaﬁces

Legal gcunsel for capyrlght :mnw

. publlcatlon contracts, lia-

_bility in content of wrltten
material ‘

Techniéal/?raductiOn Dccﬁpations
Produ:tlaﬂ 5uperv1scr, all
‘media :
Art supervisor, all media

Printers, film or Vldeatape
reproducers

Flnlshed Product Sales» .

-;Baokstore d;strlbutor and

retail market sales
Film/tv distribution..
Newspaper distribution

.Ai

’lEdﬁcat@rs Sbbut Wfi;iﬁg‘

f:eachers of llterature, jour-

nalism, specialized writing

Critics, reviewers

LR
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ASSDCIATIDNS WITH GAREER INFDRMATIDN .
ABOUT WRITING OCCUPATIONS - = -

- American AdVertising Féderatlon” ~ Association Df Industrlal
1225 Connecticut Avenue,. N.W. " Advertisers | )
Wash;ngtan, D.C. 20036 < ... 41 East 42nd’ Street E (

e . New York, New York 10017 .
" Américan Assoclatlon of p

Advertising Agencies ! . Council for Advancement of
Pan Am Building ' i , : Science Writers
200 Park Avenue ) : , Room 100, Abbotts " Buildlng
New. York, New York 10017 > Drexel University: : L

o e ' : ,';Phlladelphla Pennsylvanla 19104 Co .
American Booksellers Associatibn - _ . :
175 Fifth Avenue . . Mag321ne Publlshers ASSOClatlﬂﬂ
New' York New York 10010 ‘ {,,575aLexlngton Avenue ) -

e New YDIk ‘New York 10022 «
‘ 'Amerlcan Council on Education . "

for Journalism - , ’ : Natlonal ASSOElathH of Science . -
School of Journalism : o Writers, : S
University of Missouri . * Box H ' o
Columbia, Missouri 65201 . ‘. " 'Seacliff, New York 11579 * ' T
Amerlcan Newspaper Publlshers' ‘ The‘Newspaper Fund

Association B - -+ _ P.0. Box 300 Lo O
P.0. Box i7407 - =~ .~ ' PrlncetDn ‘New Jersey 08540
Dulles Internatlenal Alrport "
Washington D.C. 20041 : - The Newspaper Guild

" 1125 15th Street N W.
Assoc1atlon of American Publlshers Suite 835 "+ T
1 Park Avenue. — : : .ﬂWashlngtog,n .C.. EQGOS - o
New Yérk New YGrkngDlE :
_ ' , “Public. Relations Society of -
.gAssoc1at10n for Educatlan in - ' Amevlca o

. Y Journalism 7 P 845 Third Avenue -

' Room 118, Reavis Hall o . New: York New York 10022
Northern Illinois University o - i _ .
DeKalb, Illln015§60115 - o . s y
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ngen in Ccmmunlcatlcns Inc.

Sigma Delta Chi o o f )
' _ 8305 A Shoal Creek Boulevard

The Society of PIDfESSanal
Journalists o " Austin, Texas 78758

.35 East Wacker Drive
‘Chica

L1liriois 60601  ~

*-Communication

1010 Vermont Avenue, N. W B . . : . .

Suite 421 - _
Washlngtqn, D.C. 20005

T
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