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ABSTRACT
Questionnaires were sent to 307 persons, with 135.

responses returned (40%), to determine who had used the Michigan
Consumer_Education Center services and to determine attitudes toward
Center services. Five categories of persons were cOntacted:-Those-
local representatives who had coordinated inservice training sessions
provided by the Center; 1973 and'1974 graduate summer workshop
partipipants; a random sample of Annual Michigan Consumer Education
Conference attendees; a random sample of persons using the Center's
library loan services; and a random sample of those who actually
visiteA-the Center or utilized its consultant and advisory'services
in some way. Fin(fings/concltsions showed that (1) of all respondents
in all categories, over 80%,of them had taught a consumer education
course or unit-within the 'last three years (reinforcing the current
,assumption that teachers actively involved in classroom settings
provide the core of the Center's clientele, and that programs must
continue to be planned primarily to-meet the practical needs of
teachers), (2) from the survey response, support for the Center by
the users of its services is very strong, (3) programs and materials
of the Center have redeived wide acceptance by those who have worked
wiih them, and (4) the main burden for the improvement of consumer
education throughout the State-really depends on those who directly
implement programs at the local level. This evaluation report
includes a definition and scope of consumer education;.the history,
goals, and services of the Ochigan Consumer Education Center; its
objectives and accomplishments for the 197S-76 period;,and its future
directionS. (SH)
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June ,1976'

Dear Friends of Consumer and Economic Education:

The Michigan Consumer Education Center -- has it made a difference? in

this alpEay-Laspart_Ltpd Evaluation covering the grant period of January 1973
through June 1976, we nave briefly reviewed and evaluated the purposes and
accomplishments of the Center.

In June of 1975 Dr. John Porter, Michigan's Superintendent of Public
Instruction, suggested that the Michigan Consumer Education Center might
broaden its purposes, strengthen it§-1inkages tb Thatern-Michigan Univers ty,
and become a-Center for professional development and continuing education for
teachers of consumer education. This challenge has beCome the goal of the
Center.

As the Center broadens its scope we will continue programs in secondary
education and expand the work in elementary, middle school, adult, community
and higher education.

We look forward to the continued cooperation of educators, business,
Overnment and the community as we meet the challenges of consumer education
in 1977 and the coming years.

Sincerely,

ilarrefikrkek.sw

Resells Bannis er, Direc or Charles Monmma, Ph.D., Consultant

Eastern Michigan University

217-A University. Library

Ypsilanti, Michigan 48197

487-2292
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DEFINITION AND SCOPE OF CONSUMER EDUCATION

Consumer competencejs a continuing process of learning concerned- with,the
quality of life as influenced by consumer decisions. A definition of consumer
education currently in use in Michigan is:

,Consumer education is the.study of,inielligent methods
of buying and using goods and eervices, competent money
manageMent, the relationship of the.consumer tp the
economic system- ahd the rights and responsibilities Of
.consumers.

Consumer education crosbes academic boUndaries,_drawing from home economicsic'
business education, the social sciences, mathematics, aAd other disciplines.
There Is a need to expand and integrate consumer education concepts into the
total school experience inorder that all youths and adults-can become knowledge-
able and discriminating consumere.

At the Michigan'Consumer Education Center, consumer education content
Considered in the following major classifications:

FACTORS AFFECTING CONSUMER BEHAVIOR. -

Includes values, goals, lifestyles, _decision making,
careers, basic skills and special needs.

MONEY MANAGEMENT AND CREDIT
Includes banking services -bUdk,eting, credl.t tax
forms, record'keeping, etirement planning, savings
and investment

BUYING AND USING GOODS AND SERVICES
Includes food, clothing, housing, insurance, pro-
fessional zerVices, transportation, education and
health.

CONSUMER RIGHTS AND RESPONSIBILITIES
Includes consumer action, complaints, laws, legal
papers, safety, energy and environmental concerns.

BASIC ECONOMICS IN THE MARKETPLACE
Includes basic characteristics of the U.S. economic
system and factors affecting economic choices w
make as consumers, producers and citizens°.

SOURCES OF CONSUMER INFORMATION AND ASSISTANCE
Includes business, government and consumer organi-
zations, services, and information sources-.

a

_Consumer education offers the opportunity for people to exercise an informed
judgementabout their decisions in the economic system. Consumer education needs
to-bel rescued from the image of sharp shopping to become a central ingredient of
education for living in American society.
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area which includes.80,perc. t of Michigan's population.

The Center, under the adminis -ation of the Divisioh of Field Services, haa;

Jlinkagesto the Colleges of Business, Human Services, Education and Arts and

Sciences.

The geal of the Center is-to expand and streng hen consumer education pr

0
grams in Michigah schools and communities. In order to reach this goal, the

enter provides the following services:

Teache education through credit courses, workshops, ate and regional

conferencesnewsletters and publica'tions.

_ 2- COnsultant,se vices to educational agencie6, government,-

,business and community consumer-groups..

. A-loan collection of teaching-learning resources for preview,

evaluation and Professional development of-teachers. The Center

=

'has linkages with Michigan's Regional Educational Media Center

network C) to identify, purchase and circulate consuMer

med a for classroom use.

The Center ff includes two professionals in-consumer education,

consultants from University facultY and from outside the UniverSity, a

The annualsecretary-librarian staffand a graduate assistan

budget of the. Center.is approXimately-$85,000, with expenditures for per-

sonnal, consumer library purchases., printing and'mailing, communications,

travel and overhead costs.

An Advisory Committee to the Center includes the following list of

Mr igen leading-consumer representatives of:business,-gover ent, edu.-

cation and cotmunity consumer groups.

Business: ,

Better-Businesi Bureau, Detroit . . Emery -Gravelle

Chamber-of Cammerce, Michigan William Wickham'
Detroit Free Press Trudy Lieberman ,

0



Michigan Consumer Finance Assiation Richard Marcus

National Bank of Detroit . Daniel Voydanoff

New.York Carpe.; World . . .. . . . . . .- . . : . . Philip Laux

--eral Education: .

Counselor, Cherry Hill Schools Paul Williams
;

High SCh ol Students . . .. . . . . . . . v . . . Rotating
Michigan Association of School Administrators Donald Currie
Michigan AsSociation of Secondary School principals . . Robert Hall
Michigan Department of Education . . . . . . . . . Barbara Gaylor

Michigan Education_Association . . . . . . . . . . . Karen White

Teacher, East D,troit Federat-Lon Jill Parish

Teacher, Crestwood Schools Thomas Messner
Vecational Education, Oakland Schools Marie Schrag

,

Go ernment:
Detroit Office of Consnmer Af airs_
Michigan Consumers Council

Non-Profit Organizations:
Consumerj3esearch Advisory Council Alfredd Riley

I

Credit Counseling Centers -- Albert Horner
Lay Member . -1. , .. . . . 1 .. . . . . . . Lorraine Beebe

Mott Foundation . . . . . . . , Marilyn Steele
United,Auto Workers, ConsumerAffairs-; . Mildred Jeffrey

University:
i

Eastern Michigan University -Aeademic Affairs . . Jamea Magee
EMU - Academic Affairs Raymond LaBounty

EMU - Business Education . . . . . . . . . . . .,==lobert Ristau

EMU - CohtemPorary Issues and-Psychology Mom-oe Friedman

. EMU - Economics . . . . . . . . . . , . . '. . . . . . ; ,Young-iob 'Chung

EMU Education . , . . . . . . . . . .' . . . . . . . . . . Jack Minzey

EMU - Field Services Earl Studt

EMU - Home Economics

Esther Shapir.
, .. . Linda .16y

Billie Lou Sands

_ Michigan State University,,Cooperative Extension Service . Johne Criner

Wayne,State UniversitSr . . .N. . Mary Jane Bostick

,A summary of the major acComplishments

Center prior 197576 includes:

1n-service workshops in cons

of the Nihigan Consumer Education

education throughoUt Michigan.

-2. Multi-disciplinary graduate credit workshops in consumer education-at

Eastern Michigan Univeraity.

Annual statewide Michigan Consumer Educa io; Conference for teachers,

adMinistrators and representatives'of business,.gover-_ient and the

community,

Development o_ _iehigan Student ExPectations in Consumer_Education and.

a standard Test of\Oonsumer. Knowledge for secondary and \adult ;programs.

1 .

Consumer edu ation res urc- collection of films, media kits eurriCuluM
IF

,guides and textbooks available for loan and

io
evaivat on.



OBJECTIVES AND ACCOMPLISHMENTS 1975-76

The fon() _ng objectives of the Michigan Consumer Education Center were

writtenin the proposal which was funded.by the Miehigan Department of

Education in 1975776. Accomplishtepts related to:each objective- are described

in this section. A-n evaluation of the Center's effectiveness in providing

these aervices is included on pages 30-42 _ this report.

DATE CREDIT WORKSHOPS CURSES

Ob ective 1. A graduate credit workshop will be offered on the campus
of Eastern Michigan Universp_ty in the summer of 1275. The purpose of:the
interdisciplinary workshop/will be to design a semester course-in Consumer
Economics based on Michigan Student Expectations inConsumer Education,
using competency based eduCation techniques_ An enrollment of 40 teachers
is expected. Faculty will be selected from thffea=departments at Eastern
Michigan University.

The -week graduate workshop was held August 11722, 1975 at Eastern Michi-

gan Univer-ity 'with 48 participants representing 247'high schools, 5_middle

-chools, 2 adult and evening yOuth p?-ograms and one elementary school.

Goals, objectives, and learning activities were developed for a semester

course based on the topics.identified in Mithigan _Student Ex ectations in

Consumer Education

c,

Appropriate classroom resources were selected from the

Center'sresource collection-

Five-Funded Consumer Education Project Schools in Detroit, mington,

'Houghton-Hancock, M rtin and ,Ypsilanti sent representatives to the workshOP

who adopted the workshop product to meet their local needs. A report of the

pilot prog- s will be available from the Michigdn Department of Education

afte 1976.

ii



Faculty and Staff of the.1975 Consumer Education Workshop

Wen Reichbach, Home Economics
Dr. Charles Monsma, Political Science

Rosella Bannister, Michigan Consumer Education Cen er
Albert Belskus, Administrative Services and BUSiness Education

Objective 2: A. gradUate credit.course in consumer education will be
offered through the Eastern Michigan University_Division 'Of .Field Services
at Mt. Clemens, Michigan in the fall of 1975.

= .

"Teaching Consumer Education" a-2-credit hour Course, wasjpresented in

September-Decemb-er 1975 at Mt. Clemens High School with 12 participants en-
-

rolled. Credit could b earned i home edonomics, busihess education or

political science. -The'partieipantc developed units in consumer education

and collected, evaluated and org- ized files of:'currentJnformation for

classroom use.

6

Obj ctive 3 The Center will encourage Eas ern Michigan Universify
to develop interdisciplinary cours6s'ili consumer education on the under--
graduate and graduate level.

12



Within the ne-\ Individualized Studies program ai-Eastern Michig Unzver-;
---

sity, a-student may\pelect ti program from several departm\ents. based ',on indivi-

\

dual professional neds in consumer affairs.

In FebrUary, 197k the Center sponscired a meeting of facilty, administration
7

and selected.graduate \Students to discuss consumtr pr gr s at Easttrn Michigan

University. The meeting highlighted existing programs'in consUmer'educatiOn

and illustrated the need for increased communication and cooperation in future

-program development.,

Objective 4:- A-minimult of_15_inservice workshops will be provided to
i&higan educatidhal age'cits and community consumer groups, upOn-request

Objectives of the Igo kshops will be:
a. To provide nformation up-date for teachers in consumer

education c ntent and methods.
b. To identi id'evaluate method's of implementation of

consumer edu ation.
To assist inythe development of consumer education units
and course oUltlines, using Michigan Student Expectations
in Cons er Eucat1on.
To identify aid c evaluate consumer education teaching-
learning resoixces suitable for-classroom use.

,-1

1following',inservice workshops.-and,presentat

Michigan Consumer Education Cente

7/1-3/75

7/22/75
1o/14/75
10/22/75
11/11/75
11/21-22/75

12/9/75
3/11-12/76
3/16/76
4/14/76
4/28/76
14/29/76

.5/6/76

cin6 were conducted by the

staff and consultants:

Northern Michigan University Consumer Education Iorkshop
Oakland University Elementary Curriculum
DIU Industrial Edmation Class
Lansing Elementary Principals Meeting
Oakland University Elementary Curriculum

4
Concordia College Consumer Education Session

Port Huron Consumer Education Inservice
Eaton Rapids High School Inservice
Battle Creek ConsurLer Education Inservice
Flint Consumer EduCation Inservice, Consumer Problems
Flint Consumer Education Inservice, Consumer Resources
Lcinsing Woodcreek Elementary Inservice

Cherry Hill Career Day

.A tend- de
30

35
15,

45
28

150
20
45
15
4o

30

=15

60



--, A endance_

5/7/76_. Merriman Elementary Inserviee 50
5/12/76 Flint Consumer Education Inserviee, Values and Decisions 30
5/19/76 Romulus_Elementary.Inservice 20 .

5/19/76 Flint Consumer 'Education Inserviee, Credit, 20

The inservica wo- kshops or pre entations were designed to-meet local ned

while incorpórating the Center's inservice objectives listed above
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Objective 5: The Center will.continue to provide support for Michigan
eolleges'and universities in the development and implementation of work-
shops and courses in consumer affairs=

At the 975 Michigan.Consumer Education Conference:One of,the concurrent

sessions was titled "University Programs in Consumer Education. Repres ntatives

from Wayne State-University, Michigan State University,,Western Michigan Univer-

sity and Florida International-University of Miami discussed cur ent programs

and future trends.

In addition to the work done at Eastern Michigan University, the Center

participated in workshops, meet ngs and conferences at Northern Me gan

University, Oakland 0nivereXty, Michigan State University and Co cordia

-during 1975-76.

CONFERENCES_

Objective A. second annual state-wide.MiChigan Consumer Education.
Conference will be held at:the Kellogg Conference Center, Michigan State
University on October 30-31, 1975, With representatives frOm education,
businesa and,government.

The 1975 Michigan Cons Er Education Conference was held on October 30-31,

1975.With over Lop registered participants and guests. Topics discussed

during tbe conference included:

Consumer Education -- State of the Art
Law and the ConsuMer,
Demonstration Models in Consumer Education
University Programs in Consumer,EducatiOn
New Directions in Consumer Education
Adult Consumer Education Programs
GrantsmanShip -7 Writing Consumer PPogram Proposals
Food and Nutrition -- Facts and Fads .

. Consumer Mathematics
Economics and the Consumer
Consumer Education through the Ne spaper
Consumer Education Media Preview

1



Il-

Consumer Educators at the 1975 Consumer Education,Conference.
arj5f-i-rarg-er, DocLoral-Candidate, Wayne:State-=Univereity____

Judith Thelen, Consumer Consultant, State.EMployeee Credit Union
Dr. Rita Richey, Wayne State University

Marlin Gerber,_Kalamazoo ValleY Community College
Sue McKay, Chamber of Commerce, Kalamazoo

Oblective 7: The Centeewill participate in a minimum of 8 state,
regional and national conferences in consumer education and will provide
exhibits and materials when aPpropriate.,,-

The Center staff,participated in the following conferences in addition to,

the 1975 Michigan Consumer Education Conference reported in Objective 6.

9/24/75 Michigan Association of School Administrators
10/17/75 Michigan Council for the Social StudieS

11/14/75 Michigan Business Education Association
11/17-18/75 Midwest Regional Consumer Education Conference, Terre Haute

12/3/75 Michigan Association of Secondary School Principals
12/6/75 EMU Metric Education Conference
2/14/76 Conference on Student Consumer Issues

2/26-27/76 MDOE Pilot Consumer Education Projects Conference
3/24/76 Consumer Responsibility ConferenceMichigan State University

6/2/76 Midwest Regional CAP Consumer Conference - Indiana
6/23/76 Michigan Vocational Technical Education Conference

16



MICHIGAN INTER-UNIVERSITY CONFERENCE

ON STUDENT CONSUMER ISSUES

4uestions concerning the expansion of consuMer education at the univeriity

level have often been raised. To furthe discussion of this question among.

university students themselves, a cánference was planned with the' following

purposes in mind: 1) Provide participants with a corof information to share
-

with home campus c nities 2) Provide a forum for students to discuss

common consmer sues 3) Provide an opport__ ity for students to link with

consuMer groups and 4) Gain input on student needs-in consumer education at
- /

the university level
-- .

/

..:.
- ' -:resuIt-- ----ided-s, Conferenc.d_on_Student Cnnsumer'Issu- WA held,

7-

----
at Eastern Mi higan iisity on February 13-14 1976./. The conference was

ointlY sponso ed by Eastern Michigan Unkversity Office of Student Life and
/

/

e MiChigan Cosumer Education Center.

There were

1

seventy persons

-sities and colleges.

-attendance -rep senting e ch:igan Univer

The conference consisted of speakers, panel discussions and the administra7
N

tion of a "Survek of Student Needs in Consumer Edncation at the University Level."
,

State Senator Gilbert Burslcy.disCussed "Students ..as_ConsUmers of EducatiOn"

atthe Friday evening banquet. The Saturday, luncheon speaker was Jeffrey

_Edelstein__of_the Federal Trade Commission in Washington, D C answering :the_

,

questi "What is the Federal Trade Commission Doing for Consumers?'

A series of panel dismissions took place throughout Saturday: 2Students

as Consumers of;'Education" led by student leaders from varibusNichigan schools

"Financial Aid - Whose Needs Does It Meet?" discussed by Eastern Michigan Uni-

versity Financial Aid Office employees; "Landlord-Tenant Rights" and "Food Co-dps



ond Consumerise led'by persons active in these areas; "Students

c al,Change led by Joe Tuchinsky of Public Interest Research Group in
/.

,

Michigan.(PIRG1M); and "Students in Consume Actionl.led by John-Nhapp, Director.

-the Washteuaw County Consumer Action Center and D . Monroe FriedMan, D

the Center for the Study of Contemporary Issue , who-have both

ch involved student activity in the consumer field.

The results of the "Survey of Student Needs in Consumer Eduotion at the

-ector

led p ograms

University Level" showed that -'..he-stddents present felt there-ma need.,Tor_

courses in consumer education dt"the university level. Only one p the 30

respondents to the survey felt that they were not needed. When asked if an

appropriate curriculum in Aniumer-education was available at their

52 respondd no -crhilce-13 % responded-!'yesT"--andli-d-not--know-if

_urricuium was available.

When respondents were asked to indica the'importance of specific

consumer education topics, the top priority categories were e following:

"Consumer Complaints and Action" andBanking Services

items were "Values Affecting Consume/. Behavior"

The low priority

d "Buying Clothing.

Approximately 60%-Of the-respondents were cOnsidering a career in consumer

education or consumer affairs As opposed to about 40% not considering this

area as a career. This survey only a small indication, but it does point

,toward a need for the continued development.of consumer career and onsumer

education competencies at the,university

18/



The Most Requested Publication of the
.Michigan Consumek Education Center

PUBLICATIONS

-Ob4ective8 The Center's Newsletter will be written-and distributed
-bi-monthly,to more than 5000-educators -and community groups-during the

,school year .

The purpose Of the newsletter is to inerease aware ess and provide

information regarding conferences; workshops, classroolu'resourceaand

current consumer issues.
_

Six issues of the Congumer Education Newslettei were published, including

articles dealing with the following topicsf

Annauncements of Consumer Education Conferences, Workshops
New Office of Consumers Education, U. S. Office of Education
Consumer Education Resolution -- Mich gan Secondary School

Principals
Media Listings Available from Consumer Education Center
New Publicationa for_Consumer Education Teachers
Michigan Guidelines in Consumer Economics,
1976 Survey of Consumer Education in Michigan Schools
Graduate Study Opportunities in Consumer Education



ObAeetive The Center will prepare new publications as requested by
Mielligan consumer educators. Titles proposed for 1975-76 include:

_

Michigan Laws in\Consamer Affairs
How to Design a Filing System for Consumer EdUcation,Materials
Ala:rectory of State and Local Agencies Providing Consumer
Assistance and Information

Bibliographies-

the-new publications of the-Center in 1975-76 a

1976 Edition, Consumer. Education Resources Catalog
'HOW tci Design a Filing,System.of Consumer, Education Materials

-Haw to-Design-WDirectory of Local-Consumer 'EducatiOnResource
People, Agencies and Field Trips ,

A Guide for Developing a Local Teacher Sur

New and
Revised 'Bibliographies:

,

Advertlaing Health aid, NutritiOn
,

Bilingual Housing
Budgeti Insurance
Consumer-Informa -on-Sourcem ApprOach

' Credit -Low income I

Decision Makii Metrics
,ffEconomios Older Americans---_____

ementark Educ ion Rights and Responsibilifies=-_______

Savings and Investments
Values and Goals ,

ey in Consumer Education

Funerali
_

Gyps-and Frauds
Michigan Consumer taws: A Teache ts Handbook*

'4

-LIBRARY SERVICES-

Objective 1_ The Center'slibrary.will continue to add materials to
its col eation of _eaching-learning resources.

loan copies of films; media kits, texts and curriculum guides will be
circulated forTreview and dvaluation purposes. It is expected that the
Center will-receive a minimum of 1500 requests for loan items:

Zenter -staff:Will assist educators and the 22,RegiOnal Educational
Media-Center Directors in'the identifiCation.of appropriate,consumer educa-
tion resources for classroom '26e.

*The Micnigan consUmer law handbook was developed by the Consumer Interests
ComMittee of the Michigan Hothe Economic6 Association and circulated by the
Michigan Consumer-Education Center.

20



EducatOrs -and Students Use
.the Center's-Consumer Bdueati.oh

Library Collection of Media,and Materials

Turing 1975-76 the Center purchasea the rouowthg ,it for its loan

The following

16 films
13 media kits

bo6ks
3 games

chart shows the number of items circulated

pared to 1974-75:

,

in 1975-76 as

Number of Items in Circulation Circulation
Colleetion 1 -Total 1975-76 Total 1 74-75

Films 70
Media Kits 211
Books 475

Simulation Games
Filmstrips 10
Cassettes 32
Vertical File 8500
Materials

1101
738
454

59

7
22

925

466
346
67
30

5

21
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ucationMedia_Purchase_REAC_Gr

-The Michigan Consumer Education Center-maintains an extensive library of

consumer education materials. Due to theaarge demand for these materialq,

the Center was forced to limit use of.the Center collection to preview and

. evaluation purposes rather than general.classroom use. 1n-order to meet the

of teachers for regular use of such materials, a relationship was estab-
.

lished

state.

Workiri

sentatives

ith the 22_ Regional Educational Media Centers (R throughout the

ith a _ommittee which included Center Rersonnel and REMC repre-

application- was made.to the Michigan Department of Education for

funds to be used for the purchase of consumer education media. The acquisi-

bions would become a part of the permanent REMC collections for distribution

among local teachers. The objective was to provide on a One time basis, a

minimum collection of 'needed consumer-education mediawSor classroom use. .

-

A grant of $48,400 ($2,200 for each of the 22 REMCs) was obtained from

the:Michigan-Department of:Education, Divieion,of Vocational and- Technical

Education Services. Following this, a 1 st of appropriate medi4 was developed

based on Center experience and covering all the ma or consumer education

-topic areas. Local REMC-directors in consultation with local consumer educa7___

tion teachers _made final purehase decisions.

All the funds from the grant have now been expended, meeting the program

conclusion date of J -e 30, 1976.

A total of 217 films and-363 Media kits were purcha ed and distributed

the REMCs, based on their individual orders. The bulk of the materials

we e rebeiVed by the REMCs.in late 1975.

A Preli inary evaluation of the utilization of these materials to date
.7

has been made. A survey was conducted of the:22 REMO directors, asking what

-their records shbwed in termaof number of l'equesta, number of viewera, and

2 2



student or teacher evaluations of each item purchased. Fifteen'of

-directors hid returned the form by-_early June, 1976.

he REMC

The results of the s vey rare necessarily fragmentary ,due to ,the short

time that these materials have been in circulation. -Most respondents com-

mented on the-fact that the materials were.n t included in theircatalogs and
. ,

had been in.:circulation only half of the year if.. that, so.use reports were
,

indicatoi.not reallY.accurate as a lo Twelve of the fifteen reports

specifically-commented that use should be higher next year.

[ .--

Even-given the limited usage,,the range-in response -was dramaticz ;n-

o kEMCs, the _Emterials were not even in general circulation yet and

two others-each film hadalready_been borrowed-an average/of 10 times dn one
I

,

... .
I

.0'
\

One. REMC director reported a full year _ uee of the materials\in just'

case and 15 times-in,the other.

halthe Year - -4nother said-that from-the-amount-of usage in the\pest

-three-Monthe-ft-will----be-nec-egeary -.1Fo 1571ehase duplicate copies of most of
=

TOtals .for -'hi.f..-Ahey areNoreb .thiA time, reported that individual
'

S ,,fltfelL ' ),

items had been requested 971.times. 'It was Obvious that use rate on.fiims.
_ _

was-much higher than that- for media kits.- Only a few REMCS reported the .

rmmber of persons-who had seen the media, but..p o ections baaed on these

figures would estimate that 50,000 students have viewed the media up to

the present time.

NO evaluative comments are reCorded by most REMCs so nd\report of the

tudent and teacher response to the mat iale can be made at this time. The_

REMC directors were almost unanimoUsly -positive in unsolicited comments

which they Made about the receipt end future use f these materials.



Objedtive 11: The-Center-will circulate the 21 publications lr
compiled by.91.e Center st'aff to educational_agencies upon request=_Ti
include:

Cona.uMer,Education Resources Catalog
Michigan Student Expectations in Consumer Education
Test of Consumer Know1edge-7 Based on Student Ekpectations
Directory of Consumer Resource Persons in Michigan-Colleges and
-Universities
Concurrent Performance Indicators in Career and Consumer Education
Careers in Consumer' Affairs
Bibliogr-aphies -- Budgeting -Dow Income

Credit Older Athericans
a

Economics _ Rousing
Elementary Consumer Edudation

1

During 1975-76, the Center recieved a total of 2,940 recidests for free

publications. It is estimated-that another 2000 publications wee.distributed

at workshops, conferences and to visitors to the Center. An average of 5

mateiial 'for a-persons per day ome to the Center to use __ borrow -libi

total of approximately 1200 visitors per year

CONSULTANT' SERVICES

Olbjective 12: The.Center staff will provide a minimum of 50, consultant
services related,to consumer edication curriculum, methedspf-implementa--
tion, teaching-learning materials, and teacher education to educational
agencies and community grouPs ipon requeSt.,

The following consultant meetIngs were schedUled.in 1975-76:

1/16/75
7/23-25/75

8/6-8/7

9/9/75

9/10/75
9/12-.13/75

Concordia-College, Curriculum Coordinators
Wayne State University, ConsuMer Education_
Project PACT"

Wayne State University, Consumer Education
Project PACT

Wayne 3tate University, Consumer Resources-
Project

Calhoun Area Skills Center
Wayi.e State UniVersity, Consumer EducatiOn

ject PACT

Nature Of Consultant
Services

Conference planning
Module Development

Module Development

Advisory

Program Development
' Module Development



=

17/75
18/75

?/25/75

10/8/75

10/10-11/75

10/23/75

10/27/75

11/4/75.

11/7-8/75

11/10/75

11/19/75

12/2/75

12/4/75

12/11/75:

-1247/75
1/7/76

' 1/8/76

1/1R/76
1/13/7e'
1/20/76
1/21/76
1/22/76

1/23/76
1/23-24/76

1/27/76

1/27/7g
1/31/76
2/4/76.

2/5/76
2/9/76

2/10/76

Flint Adult Consumer Education Prd ect
Michigan State University, Human Ecology

Department .

Flint Community Schools Economics/
Consumer Course.

State University, Consumer Resources
Project

Wayne State UniVersity,Consumer Education
Project PACT

Ypsilanti'High School,-Consumer Education
-Committee

Michigan Department of Education, Consumer
and Economic Education

Michigan Department of Education
-

WayneState-Univeraity Consumer Education
Prdject PACT

Michigan Department of Education, Metric
Education Referent Group

Michigan Department of Education and
Olivet College

Wayne State University, Consumer Resources
'Project

Michigan Department of Education and
Olivet College

Michigan Department of Education and
Olivet College'

DetrOit public Schools
High School'

Michigan DepartMent-of-Educa ion

Eaton Rapids -Righ School-
Flint Community Sehools
Ypsilanti High School
Oakldnd University .

Michigan Department of Education

SoUthfield Bank
Wayne State University_ Consumer -Education
: Project PACT
Michigan Department of Education, Pilot

Schools
Calhoun Area Skills Center
Ypsilanti High School
Whirlpool Corporation
Livonia Public Sehools
:Michigan State University and Oakland

University
Michigan Department of Education and

Olivet College

Nature Of- Consultant_
Services

s _ s

Advisory
-Consumer Conference

Planning
Advisory

In-Service Develop-
ment

Module Development7'

Advisory

Advisory

Guidelines and Per-
formance Objectives

Module Development

Advisory

Performance Objec-
tives

Advisory

Performance
.tiVes

Performance Obj ec
tives

_

Inservice Prpposal
Course Development
Guidelines and'Per7
TorMance Objectives .

Inservide Planning
Inservice-Planning
Advisory
Propbsal'Developmept
Guidelines' arid Per-

formance Objectives_
Credit Information
MOdUle Development'.

Conference Plahni:

Inserviee -Planning
Advisory

'Condumer Careers
Proposal Development
Elementary Conswner

Education
Performance Objec-

tives



-2/x7/76
2/2/76
2/24/76
2/26/76

2/27fi6
3/4/76

3/9/(6,

3/22/76

3/24776,

3/25/76

3/29,W3/76
4/6/T6
4/13/76

4/23/76
4/27/76
4/29/76
4/30/70

c(7 ;//Z

5/21/76

5/25/76

5/26/76
5/27/7
612/76

cl%K6

Wayne-Westland Schools
Bellevue High-Schd'ol
Cadillac High School-

.Michigan Department of, EducatiQrl

Schools
Michigan Department of
Michigan Department of

Education
Education

'Michigan Department of Education

Ialot

Wayne State University: Consumer Resources
Project

' Michigan Departmentof Education

General Motors Corporation

United States-Office Of EdUcation
ConsumerEducators of _Michigan
Michigan Department of EduCatiOn

Michigan Department of Commerce-
Eaton Rapids High Schcol
Future,Homemakers of. America Contest
Teacher-Yvonne Rush
-Consumer Educators, of Mj,chigan
Michigan Department of=EducatiAn Life
'Role Competencies

'LaRaza Michigan Citizens,Advisory Commi

Calhoun County Community Action Agency

Haslett.Elementary Schools .

'Wyandotte Roosevelt ITigh,School
.F4nt Adult Consumer Education.Project
Montgomery Ward,' Faint Community SchoOls
Community Action' Agency and Coalition

tee

'Nature of Consultant
Services

yrMX, Sal Development
Program Development
Program Development
Advisory.

,

Guidelines
Guidelines and -Per-

formanc e -Objectiyes

:Consumer Education Co-
or di nat ing- Cbrnmitt ee

Advisorr

Consumer EdUcatiorf,Co-,
ordinating_COmmittee

Consumer and Econokic
Education

Proposal Reader
Advisory
COnsumer Education Co-
.ordinatinz ComMittee..

Materiala and Program
Pro&am-Development':'

J ConteAt,Judge.
.CareeriConsumer Module'
Conference Planning
#dirisory-

Bilingual Consumer
Educat4bn

Low-Income tonference
Planning

Program Development
'Course Materials,
Advisory
Course Planning
Low-Income Conference
-Planning

.-Ohjective 13. If given'the assignment bY the Michigan Department of
Education, the Center staff will serve as consultants in the development of
a Michigan Curriculum Guide. in Consumer Economics, through a state-wide task
force, using the Michigan Student Expectations in Consumer Education as a
foundation.

'In October, 1975, Dr. John Porter, Michigan's Superintendent_of.Public

Instruction,called a meeting of representatives of Eastern Michigan University,'

OlivetCollege
,lS

Department of Education to diseUss cons er and
,



ecOnomi_ education... n Michigan schools. Porter asked that the Economic

Education Center st Olivet College and the Cons.: er Education Center at

Eastern Michigan Universi.ty cooperate in the development of consumer_ econo- cs

performance obj- tives. Fellowing 12 work sessions with the Economic Education

Center and Michigan Department of Education rePresentatives, a draft of per-

formance Objectives have been developed.

Concur3ently , Center staff.has served on a -ommittee that haa developed

a draft o higan Guidelines in Consumer Economics.

Objective 14: The Center staff will-continue to provide coniultant
servides in career education, metric.education and economic educati n with
emphaais on mutual responsibilities and cooperative efforts .

Objectives 12 and 13 list and diecuss the Center's involvement in career,

metric and economic edueaio,n programs in1975-76.

! Cbjective'15: 'The Center 7taff willserve on'the WaYneState Univer-\
Sity -Consumer Education Cadre'Which will develop,.test and distribute com-\
petency.based eduCation modules in selected content areas of consumer edu-
cation.

D -ing the first year of thie,two y _: project, a set of competencies
-

for consumer eduation have been identified and performance ob ectives and

tests have been Zeveloped. The Wayne ,State University'Project staff and

cadre will identify teaching strategies and instructibnal materials that

affect pupil achievement. Ten taching modules will be prepared during

197-77. Co-directors,, of this p _ funded by the Michigan Deurtment of
, ,

i-"Education are Fred Cook, Marian Millen Ahd-Rita Richey, of the Division of.

ire
Teacher 'Education, WaYne tate University.
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ADULT AND COMMUNITY EDUCATION

23

adective 16: The Center staff will work with the Flint _ommunity
Schools.Adult Education project in the identification and distribution of
adult'-consumer education modules, teaching-learning materials and-methods
of working with adults.

,A regiOnal workshop will be scheduled after the Flint Adult Modules
are develoPed (May-June 1976) incooperation with the Southeastern Michigan
Community Education Center Directors.

The Flint Adult Consumer Education Project is developing the following

. Making a Plan for Spending
Know Your Community Resources
Advertising and Information,
Housing and Shelter
Consumer Credit

Health and Safety
Consumer Protection
Food
Clething

"Transportation

_

Durin&the second.year of-the project the kits will be refined and tes

in the Flint prog am. A regional workshop may be scheduled _ith Community

Education personnel durng. 1976-77-

PROGRAM DEVELOPMENT

Ob ective _17: The Center will encourage the Michigan Department.of
Education to develop a statelDlan in consumer education in order to estab-
lish a common foundation and give direction to program priorities.

In October of 1975 the Center-prepared a draft of an Action Kan..,fot Michi-

gmLfLoDaumerEducation which identified possible objectives in the-following

areas:

Directions for Action - A State Fl
Organizational Structure
Curriculum and Instruction - Delivery Systems

-Higher Education'Involvement
CommUnity_Involvement

0
Evaluation _

28



While several components of a state plan e now in process, further

coordination is needed in-order to give direction to program prierities.

Resolution:

In December 1975, the Michigan Association of Secondary School Principals

in cooperation -ith the Michigan Consumer Education Center, approved the

following resolution regarding Consumer Education:

WHEREAS,

WHEREAS,

WHEREAS,

students in Michigan schools face a complex marketplace requiring
knoWledge and skills in consumer,decision-making, and

consumer knowledge is not an automatic -talent butmust.be learned
as any other body of knowledge, and

:several academic departments contribute to training students in

IF
consumer ng,ffairs includi mathematics, science and language

,

arts as 11 as home economics, business and distributive edu-
cation, and the social studies, and

WHEREAS, Michigan Student Expectations in Consumer Education have been
identified by a s ate-wide interdisciplinary committee with re-
presentatives from education, business, government and community
groups, and

WHEREAS, consumer education teaching-learning resources suitable for
classroom use have been identified by the Michigan Consumer
Education Center and are available on loan from the Center for
preview and evaluation,

THEREFORE, be it resolved that the Michigan Assobiation of Secondary School
Principals supports the need for the,development of comprehensive
consumer education programs at the local school district level,
and

BE IT FURTHER RESOLVED, that the Michigan Association of Secondary School
Principals recommends that the Michigan Department of Education
take the initiative to assist local school districts in the
preparation of comprehensive Consumer-Edttation Curriculum Guides
as they develop their own programs.

Consumer Educators of Michigan:

In February 1976, a group of con umer educators formed a professional

association called Consumer Educators of Michigan. The purpose of the group is

to _xpand da_ umer education and aid professiona1 growth in the teaching of
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consumer education. in Michigan. The Center has cooperated in the establishment

of this group.

Objective 18: :The. Center will support the continued operation of the
Wayne State University donsumer Resources Project by assisting in program
development-and in the search for operational funds.

25

-

The Consumer Resources Project at Wayne State University was funded

through a grant from the National Bank of Detroit to provide consumer education

services to the Detroit area. Housed in the University Library, the Project

maintains a media collection and provides programs for consumer educators and

community groups. A program proposal has been submitted to the U. S. Diffice,

of Consumers Education in an attempt to secure fundafor continued operation

of the Project. The proposal, "Consumer Community Program -- Outreach to

Bilingual and Low Income" would develop training materials and train community

aides in Det oit area programs.

SURVEYS AND RESEARCH

Ohjective 1 . The Center will encourage research in consumer educa-
-tion, especially,lin the areas of pilot and experimental program development,
and _in the application of technology to the educational process.

ploratory Study of Consumer Education
in Michigan High Schools

The,Data:

A saMple of 34j students fr-i_ seven Michigan high schools were surveyed'

to explore the follol ing clidestions:

1. Whet is the present level of consumer knowledge among
high school students?

\

2. What-:facthrs seeM to influence consumer knowledge?
3. What are Students' opinions,about-consumer education

as\a high school course?
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Elisa Reckendorf, Portland, Oregon PUblic Schools
Deborah Koss, OradUate Assistant, Michigan ConsumerEducation Center

EMU Student in Home Economics

The data of this study were collected in connection with he pre'paration

of,a aster's degree dissertation in sociology by Deborah:Koss, graduate

-%assistant at the Michigan Consumer Education Center.

Eg-LIAL,14,212::

The high schools iicluded in the survey were the pilot schools of the

Michigan Department of-Education Interdisciplinary Consumer-:Education Project.

The high schools inVolved were. 1) Farrniñgton 'High School Farmington,

2 rison High School, F;armington,- H-ughton-Hancock High School

h artin High School, Martin, 5) Murray-Wright High School, Detroit,

6) North Farmington High School, Farmington, and 7) Ypsilanti High School,

Ypsilanti.
31.
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Students in the pilot consumer'education courses formed the experimental

oe rch group. An equal number of students not enrolled in a consumer education

course formed a control group from which-compa

consumer educationstudents and non-consumer education students. Both groups'

were tested at the beginning and dt the conclusion-of the semester.

ons could be made between

Research Instruments:

There were three instruments used in_the study: 43 item multiple

choice Test of _Consumer Icnowledge based on the Michian Student EX ectations

in sumer Education. The scores on the Test of Consumer Knowled e formed

an index of consumer knowledge; low- medium and high,

2) The second instrument wa- an Opinionnaire about consumer education.

A Background Infor-ation Foria was employed to assess social class,

school program,-gender, age, grade level, grade pcint terage,-work xperi-,

ence outeide the home, and p?_ans for after high school. These variables

will be correlated with conSumer knowledge to investigate possible_linkaget.

Theslata have not yet been fully analyzed and will not be presented-in this .

report.

flellnipEy_Results:

What is the level of consumer kno ledge? The Nichian Student a-

tions_in on umer Education were deVeloped as an indication of what high

school students should knOw- in the area of consumer educ'ation. The results-

of the Test tif Cons er Knowledge, given prior tol ty of the respondentb

having taken the- course, indicated that the -tudpnts in thin sample answered'

45.3 of the test items correatly.
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This may be an indidation the Michigan high school students do not

possess much of thebasic information=outlined as important in the kiislizta

ktudent_ectatsumerEducation. It is hoped that expos to

this information in formal consumer education courses may help remedy this

deficiency. PoSt-course test data from this tudy, when fully analyzed

may .hed a me preliminary light on this question.

What Are Student 0 inions About Consumer Education?

Opinionnaire results shown below were the responses of consUmer educa-

tion students at the completion of the dourse.

As a consumer of education, what is your opinion about a course in

consumer education?

65.3% of the respondents had a -ositive response, while 24: had a

mixed reaction and 10.5% had a negative reaction.

Consumer education is an unportant courge for high'school etudents.

70% agreed or strongly agreed.

Eivry student should take a cour s in consumer e- cation as a. require-

ment for graduation.

'Of the respondents,- 36.6% agreed or strongly'agreed-that a consumer

education course should=beL equired, where& 35% d- agreed or strongly

disagreed'and:?8.5% were neutral.

Yhe consumer education course has, helped me become a more info

consumer.

A total-of 58.3% agreed or strongly agreed that the course hadihelped

ttem to become more informed consumers, while 23.3% were neutral and 18.4%

disagreed or strongly disreed.

A. final report of the findings of -Che study will be available on

completion.
3
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76 Surve of Consumer Education in Michigan-Senior High_Schoolsi

In January 1976- the Michigan Consumer Education denter surveyed- the

719 principals of, Michigan's publi

of ihe survey-wa- to find out:

-ivate high schools. The purpose

-- which 'academic departments are taking leadership in consumer education.
-- which schools have a course or unit in consumer education as a local

graduation requirement.
-- principals.' attitudes about the best way to strengthen coneumer educe.--

.tion prograMs.

1) Of the 323 high schools re pond ng to the s vey, the following a ad

departments were identified as taking leadership:

Home Economics '_226 --Mathematics j_2_
Businese Education j2_8_ Economics 39
Social Studies 98 Others 6_.

29

2 233 high schools reported that they have aseparate course or unit i

consumer.education.:, A majority.of courses wer offered in the lith or 12th

grades- rather than the 9th or 10th grade. 27 schools bffered 1-year progr_

-h. le 178 schools offered-a a-seMester-course and 25 schools offered:units

within a semester.

3) -A majority of Principals felt tha alas and non-college bound students

n-

are more likely to enroll in a conumer edUcation course than males and college

bound students.

4) When asked the best way-to strengthen consumer education in Mic1igai

schools, the principals said:

-Establish a separate course 91
Infuse information into existing courses
Combination of the above 167

5) Of the 33 schools responding to the survey, 46 Michigan high schools have a

,

course or unit in consumer education as a ideal graduation requirement.
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Evaluating the Centers Programs and Publications
Thomas MessnerCre8twdod HighSchool
Susan Mein, Wayne_State Aibiversity

EVALUATiON

Tbe',above description of the activities of the Michigan Consumer Education

an be seen as an evaluation tool whi-h measures accomplishents inCenter

terms the oblectives which had been,stated for the Cente

More specific evaluation instruments have,also'been used. After each

formal group activity conducted by the Center, such as a conference or work-

shop, an evaluation form has been filled out by participants. TheseyesponseS

have been used on- ongoing basis to modify future programs and adapt them

to the needs of the groups being served. ResultS from some of-these evalua-
,

tions will be ted below, in the analysis of the specific services,Provided

by the,Center.

n, preparation for this summary rpport, an extensive survey df persons

who had used Center se vices was carried out, to:provide much basic data for

an evaluati n of Center activities.



es were sent to three hundred seven persons, with one hundred

thirty-five returned (forty-four percent). This is a respectable-rate of

return for this type of inquiry.

One part of the evaluation form was similar for.all respondents. It

attempted to assess-the usefulness of various Center services, asking, that they

be rated as "very helpful," "somewhat helpful," or "not helpful." The results

were strongly positive for each of the services, as is illustrated in the

chart on the next page, which is a summary of all ,e.ponses. Each of-the este-
,

gories had a large majority who evaluated the service as "very helpful,

ranging from 61% for the Newsletter and PUblications t o 87% and 90% for the
_

Loan Library and the In-Service Workshops respectively. ,.The combined responses

f "very helpful! and " ---ewhat, helpful" constituted 98%of-all evaluations-.

made Of Center services.

Five categories of persons were contacted in t_ p survey, including

1.).. those local'represenfatives who had coordiaated in7service train ng

sessions provid d by the Center, 2)-1973 and 1974 graduate summer workshop ,

patticipants, 3) a random sample of Annual Conference uttendees, 4)

random sample of persons using the Center's library lo-_ services,-and

) a random sample of those who actually, visited the Center or utilized

its consultant and advisory services is some way.

It is informative to note that of all questionnaire respondents in

all categories, o er 80% of them have-taught a oensumer educati n course

or,unit within the last three years. This-reinfor e the current assumpti

that teachers'actively involved in clas$room settings provide the core of/.
\

the Center clientele, and that programs must continue t_ beplanaed primarily

to meet the practical _eeds of teachers. It Should be noted, MoreOVer, that

/ \
magy'of the general comments elicited by the survey spoke of dkpanding the

. \
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---imIcaigan_uonsumer Education,Cen e

217A University Library

-Eastern Michigan University

Ypsilanti, Michigan 48197

313-47-2292

EVALUATION-FORM: MICHIGAN CON UMER EDUCATION CRITER MAY1976

1. The.Michigan Consuinr Education,Center provides.a varietY of services to Michigan educators. Will you please

give us your opinion as to the value of the following!

11,21 fulness of Services Used

Very

Helpful

omewhat Not

Helpful Helpful

(Optional)

Your COmments on

Usefulness of-Center's Services

Consumer Edu ation Center

Newsletter and Publications

EMU:Graduate Credit

consuMer Education Wokshops

In-Service Workshop

in local districts

_

Statewide Consumer Education

Conferences and'Exhibits:

Loan Library ofjConsumer.

'Education Resource's

Consultant Services'

(phone, letter, meetings, etc.
TO

/,

".*Percentage totals', da nOt

TOTAL EVALUATIONS
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Cente -'s activ ty beyond its basic role at the second y _level, into all

_levels of educational,activity from el-'entary tO adult.

The division of respondehts into above categories allows the _ocusing

in on specific services and the responses of persons surveyed because of their-

use of that,particular service. Each of these majorsèrvice -areas will be

analyzed in turn, using data from this survey and from other sources.'

ice Workshops in local Districts.

Twenty-two in-service coordinators were contacted, of whom fifteen

esponded to the questionnaire. All fifteen rated the in-serVice workshop in

heir local:district as very helpfhl," with none responding "somewhat help-

ies1,:

e asked well did the workshop presented by the Michigan Consumer

Education Center meet thse objectives?" On a scie of 1 (very well") to

5 ("not at all"), all responses fell into categories 1 (79%) and 2 (21%

ful" r "not helpful."

Four inse iee workshop objectivesy re described :he respondent'

who

r with no responses in categories 3, 4 or 5.-

Co-- nts about the 1nservices from these -coordinators wer e unif -1Y

,positive.. For'example:

The workshop was excellent. It could.not have been, mor UformatiVe

or better.

The Center's workshops are always up to date and of value to local

staff.

-- The. In-Service workshop conducted by Mrs. Bannister . . was an

overwhelthing suace

-- All of the ob ectives were met in oUr-t o -orkshopa



Many imllar sentiments were.expressed by this group of respondents. A

valuable'co ent which shows the effect which the Center-hopes all in-se

will have was that "a good follow-up is now in progress."

Some specific suggestions for change were made by these coordinators

terms of expanding the scope and the techniques of the workshop sessions.

Individual workshop participants were also surveyed immediately following

the conclusion of each -service. Responses will not be specified or detailed,

hvt they too have generally been positive. One change brought about hy parti-

cipant response to in-service programs is a lesser emphasis on-for presenta-

tions:and a greater emphasis on participantinvolvemen, along with more con-
..

Centration'oh_ aterials immediately useful in the classroom situation-.

From feedback which Center personnel has received from a number of sources,

it is obVious that the .goal of direct elassrcio_ applicability mist always-be-
,

prominent in the design and executdon of'almost every Center activity, pspeciallY

in-service training sessions.

2 Eastern-Michian University-Graduate Credit Summer Worksho.s

f the 1973 and-1974 workshop participants who responded to the

gene al survey, twenty-two (73%) rated the workshop "very helpful," six 20

called it "somewhat helpful,"' and two (7%). said that it was "not helpful."

Those who rated in "not helpful"Lmade no specific comments as t

that, way.

ore specific surveys were made on two occasions of participants in the

1975 summer workshop. Immediately on completion of the workshop they were

asked to evaluate the experience, and in May 1976 they were asked hoW useful--

the workshop materials had been to their teaching experience in the intervening

year.
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'The immediate 4edback on the.workshop'resulted'in- the following geherdl

findings on five.point scales of "strongly agree,.agree; neutral, disagree,

rongly disagree" and '

negative, negative"):

93% felt positively about the workshop

88% agreed that the goal of the workshop wa

positive somewhat positive, neutral, samewhat

accomplished

92% felt that ,the -workshop product would' be ,useful to them

-- 80% said ,they would recommend,the workshop to others.

-- 73% felt the-interdisciplinary approach-had been effectively used

68% felt positively about'designing-a -consumer education dburse aroUnd
competency based education

.--100% felt that the resources and 'services aVailable from he Michigan-
. =Consumer Education Center were appropriate._

1

The only'element.of the workshop which received substantial negati/ ye fee

back (20-35%) was the-time allocation-among various.components of workshop

activity. Written comments showed that participants favored less formal pre-
.

sentations from facUlty with nmre time devoted to the preparation .of mate!riaIs

-which would have direct classroom utility.

The lesSon in progrm planning'for Center personnel may hat, while

content presenthtions shbuld not be ignored where appropriate and-interestingly-

presented, method and demonstration activity should be makimitted,'consistent

mdth the needs and capabilities of program participants.

The-May 1976 survey of 1975 wdrkshop members shOwed Viet their predictian

of the utility of the materials which were prepared had been an accurate one.

Wbereas-a general statement of-utility-was not solicited', the individual

components of the workshop products received strong end6seMent, based on

actual teaching experience. For all program materials1 combined, 170 responses

of "somewhat useful" and "very useful" were obtained, land pnly 4 responses

4 1



o "not Useful The leSson of practicality is aga through.the

that "learning activities and resour s" received the strongest endorsement

in terms of utility, followed in .order by "content outline tperformance

;-

objectives, and.'goal statements." In the various content areas a reasonably

close result-obtained in terms of the usefulness of materials on Consumer Be-
.

e

hayior, MOny Management, Obtaining

.-
---RebponsibiZities, with the Consumer and the Ebonomy section seen,as s

-A

less useful than the others.

Roods and:Services, and Laws Rights and

hat

In terms of reso ces available at the workshop, the Michigan Consumer

Educat n Center ma e s anh the media previews vere Almost unanimously seen

a

as "very useful," ,with the formal facill presentations receiving substantially

lower (yet still positiare) utility Bcores,..-

The summer workshops are obviously somdthing which Should be continued
,J

prObably under:\generally the sath fcirthat wEich theY have had-in the-past,.

,
Théy have proveN n their attractiveness and uaefulness to tedchers of consum

gdaation. a

The courses 1ave been taught on an interdisciplinary basis; a practice
. .AH112

ch should conti*ue. Most participants have enrolled for ho economics

\ e
dr-business educati n credit, Future directions might include a eestablishi

of credit form ihe dollege of Education (perhaps from the Department of

Curriculum and InStruction) and more direct recruitment of social science

teachers into the'workshops, which would facilitate the continued availabilitY

of social science credit for those who needed it.

.3. '1.-21211.12.1AA2114EL Cons

Of those s

Education Conference

veyed as a randoth sampJ.e of 1975 conference attendeec,

d it as "very helpful" and'13 as "somewhat helpfu.l.". The 1976

2



conference i being planned along hasically_the same format lines

previously well-received eetings. Again a partial modificat on will be

tade based on particiPants evaluations, increasing the demonstration and

successful classroom method type presentations, and limiting somewhat the

number of formal peakers who perform ma relatively closed setting.

4. Loan Library

By all indications:, the library loan service of the Center is o

Of its most widely used and appreciated activi ies. The random sample of
--

"very, helpful" ratinglibrary loan clientele who,were surveyed,gave an 89

to this service. It is essential tEat this service retain One Of the basic

activities of the Center.

One rather substantZal problem 'exists, however, in connection vith the

-=-TIoan program; namely, the= procedures for getting mater om the Center
.

5 ,

'and returned to it. A related problem is that of'cotmunicating to the

clientele that the Center resource collection ismeantto be used for preview

and evaluation for local Purchase, not for regular classroom use.

The greater availability of consumer.education materials at REMCs since

,-the Imedia purchase grant from the: Michigan Department of Education should

-art\ially rectify these' problems. The Center must continue to work with the

-REMC in rengthening and ublicizing their consumer education collections.

s for-the Center's own collection, borrowerstrust'now come to.the Center

to obtain materials or pay-the cast of-tail' g. Now that the Center is no

longer paying these costs, C9tter perionnel must'wprk to establish a system

-:which will facilitate the,greatest p -ible ciiCulation of its materials. In

the long run, this, system shoulclbe as WfectiNie as the previous one, which'

partially because no cost was involved, made such detands on the materi



hat the desires o_ -*ndividual borrowera,vere often not quickly and ef iciently,
_

Consultant Services

Two categories of consuItant,services can be delineated. The first

are those Persons-who cote tp thd Center to use the consumer eddcation'
;

resources available there and to consult with-the staff about their resource

A random sample of all persons signing the Center_guest register waaneeds.

surveyed and 26 out of 27 persons who returned the qUestionnaire- (96%)

reported that the service was "veryi helpful." Their evaluations in manY

cases included statements about the helpfulness of the Center staff. This

reinforces data f om other sources that the materials and personal help

available at, the Center are a valuable resource for the consumer educators

-and -othero -ho use th

Another level of consultant service available from theCenter is the

provision of advisory info ation on program development and related activities.

The expertise of Center personnel has been,widely used on a-variety of.advi-

aory board and:individual consultingProjecta. Nineteen of-those surveyed

.on the basis of such personal consultation responded to the surVey,,and 18

of- these (95%) rated the se_vice ry helpful "

The continuing availability of these advisory services to a one who

might need them is 'impor

resources of the Center.

Consumer Education/Newsletter and Publications

aking the broadest possible useof the

The evaluation of theseCenter products, while very strong, was_

the weakest of those activities or prbducts specifically surveyed (61%

said they were "very helpful, 38% s_ d helpful," and 1% said "not helpful.

The.somewhat lower fig es on this item are probably attributabl to the

IV



imperso ali y*and superficiality of these .materials, when they a ompare

to-the other services -Which the Center provides. .(It should benoted in'

connection that a- so 6What similar,survgy was done of.ali MiChigen.high

principals. The item rated,highest of:the Center services by the

Iincipalsyas the rConsumer Education Newsletter_ and Free,Materials.' 93%

of the 306 FrinpiPais responding rated these thing as " ery'helpful" or

"somewhat helpful." This is the one Center se_ with which all principals

have directcontact as a copy of every Newsletter is mailed directly to each

of them. In regard t the other Center services, the principals ratings-were

marginally yet consistently lower than the ratings from those Who had made

direct use of the services.)

It id felt that the area-of communications and Publications is one-in

V
,

which the-Center should probably expand, its activities. Center personnel

n attempting to proVide a variety of consumer education services'to a

broad range of individuals organizations and agenciesv have recognized

certain areas of need in terms of professional development mgterials,;.

the de_ -nds currently made on the staff, hove er the expansion-of.this

.element f Center activities must await theyobtaining of particular grant

resour-es which would provide-the professional staff support necessary:to

the development of such materials.

The Newsletter received-many favorable comments from the evaluation

respondenta and Should be continuedas a commiirications link ong coriudir

educators in Michigan. Scme"distrib tion problems may exist, however.

, Systematic steps should be taken to expand the regular circulation list

beyond-itspresent range,,whigh concentrates on Secondary level, education

programs. Appropriate consumer educators or potential consuMer educatiOn

facilitators (such as principals or program administrators) at-all levels,



including elantary, junior ,high, adlilt and community, should be'identi-
,

ed and added to th- mailing_list. The current practice of sending four

.copies to,each Michigan high school should perhaps be examined to sae if -

the copies are indeed getting to the appropriate peAons.

General Stimulation of Consumer Education Activities

An important and more general aspect of the Center mission iate'

timulate the Strengthening of contumer-education at all levels in the

state of Michigan. It is hoped that personswh receive Center services

will.he motivated to active involvement in suckactivities. In other wdrds,
.

u
Center activities shouTd haVe a mUltiPlier effect which cannot totallY'be

measured in terms of response'to specific Capter activities.

In an_ attempt to measure:the'involvement of Center-clientele in
-Th ------- -.

support activities for consumer education programs each,of the groups

the general survey (with the exception of the inservice coordinators, many

whom were consumer educators) was asked what they.had dOne to

enco age,"the ,strengthening of copsumer'edOtetion in your sdhoo1 _ or community

during the last three yeari.". The response f011owa:

no

,

number o
respon es_

Talked with principal .nd/or school board,
members'about the need for consumer.
edUcation.'

70.

-(1

3

29 .

5

Talked with eculty.about integ ating
consumer. education into existin classrooms.

(103)

Talked with .udents about the need,for
Consumer education.

94
,

'6

,67

(102)

Participated in local consumer education
I
task forces or adviso_ committee.

33 99)

Encouraged adUlt community' consumer
f_414Latiorams._

35 '65 (98)
.

Previewed consumer education'materials and
recommended purchase to local schools Tad/

Re_ional Educational Medid Center.
78

86

22

:34

(101)
_r
Circulated Michigan Consumer Education
.Newsletter and materials to interested

faculty'.

(102)



-e&a these actionz and Centera.ctiVAties are, of ourse,

,verify specifically. In an attempt,to see if resPondents recognized

a space-was provided for "coMments egarding ways the 'Michigan

Education Center may have influenced this activity. ktotal of

enty7seven respondents made comments which acknowledged a debt.to the Center

n terms of the stimulation of'this. activity. Included in the specific

-references-were twenty general comments about the help of the mater als and

resources available at the Center, nine references to the-Newsletter, four to

the summer workshops and seven to the general stimulation provided by the

In a parallel question, the inservice coordinators were asked if they

are of ongoing activities aimed at strengthening consume education '

which may have becn influenced by the inservice workshop " All fiften re-

-spondentS answered "yes6 to this question,-most often specifying talked With

-

facUlty about ntegrating consumer edUcation into existing classrooms as a

specific example of this-type of activity. Each of the other activiti

^

mentioned in the chart on page 4o viLs-notedby at least -fiVe of the coordinators

The above is very general evidence, but- t does point to the fact that the
,

activities of the Center'havO Some continuing influence oh those who use)its

services'. There is some evidence Of. -follow-uP activity which is axesp6nse to

actions taken as a part of Center programs.

effect. toward which 'Center services are aimed.

is the kind of multiplier

The main burden for the improve.

ment Of consumer education throughout the state 17eally depe ds On those who,

directly implement programs at the .local level.



Evaluation Summary and Need Sta _ent:

By all meas

services is

,

federal grant application which was made. The programs and materials of the

Center have received wide acceptance by those who have worked with th

which hays been.made, suppOrt for'the enter by the users

in addition to the results of the above veysvery strong.

number of'positive letters of support werereceived in connection with the

A major problem which remains and continues to affect many Center
0

stivities

is the lack of a permanent funding source. The Search for ongoing support at the

present time occupies an inordinate share of the energy of the professibnua

staff: This void also contributes to a lack of sure direction for Center-

activit

on the sources

eS. The basic directibn of future programS_is in,large part dependent
-

'better, planned

fr which furids are received. Cdnter'programming couId be

id integrated if the basic funding-question were settled.- With

'an ongoing base ofSuPpc)rtand central-progr- thrust the Center.- uld then

look to -other sources= for supplementary fundS and activities vQtbeing
, ,

totally dependent on these potentially changing directionS

s of,cou se -desired by the staff th t the Center'becoms an ibportant

.

the educational capabilities of Eastern-Michigan University. A continuing

relati nship with the Michigan Department of Education is also anticipated. Not

onlY for funding reasons but also for programmatic coherenoSand direction the

Center would hope to strengthen its ties to these organizations;



FUTURE_DIRECTIONS
, -

. How does consumer education fit into, what a young person

rfeeds to know and be abie.to do when he reaches the Age of

Majori in Michigan?.
,

_

What is a consumer education teacher? Should everY
teacher have skillsin.consumer education; or should only
selected teachers have consumer teaching skillc ?

e-ouecollego teacher training
h knowledge and_skills needed

Row. dre we going to c
programs to equip teachers
in consumer education?

- r
'

How can we put consumer educaticn together in a student-

umer perspective which will include Law, economics,

env ronment and politics?

What are the special needs of bilingual conslime

income consumereyoung adults, older Americans and

physic-any handicapped?

These questions from Dr. John Porter;and others must be addreSsed'in

the days to come. Consumer education has achieved a momentum of its own
in 1976, the future is bright but the work is not finished.

eacher nservice:

The Michigan COn Education Center has submitted a grant application

-he p. s Office of Consumers' Education which would pro ide the basic

program direction and partial funding tor the-Center's operation for 1976-77.

Should the funding be received, additional funds will be provided by Eastern.

Michigan University and the Michigan Deriartment of Education.

A plan of action diagrai of the proposed program s on page 115. The

title of the project is "A Model Inservice Progra fOr Teachers as a Component

of a 5tate-Wide Professional-Development Center for consumer education.

. -

The-Center is looking toward= expansion of its community education-component.

A -proPOsal
entlY'being prepared for consideration by the Mott Foundation.



The activities would focus on curriculum anii ma erials development and teaäher-

/

aining in consumer nd economic education for community educators --
..

Plementa Consumer Education:

To meet the increasing number of request 'for materials and curriculum
,

assistance in elementary consumer education, the Center is tentatively plehning

to offer EMU Field Services courses in ElmentaryConsumerEducation in 1976-77 -

in cooperation with the DePartment of Curriculum and Inst uction.

_
Stren thened Universograms:

_

The denter plans to work__closely with Eastern Michigan University colleges

and departments in strengthening the teacher training epacity of the UniverSityl

in-consnmer and economic edlication. In-additidh-t6-the regularly scheduled

-summer -workshop, plans are-being made to offer graduate credit courses in
_

cooperation with local school districts end Montgomery Ward and Cotpany, Inc,

'Outreach Prograrap:-
_

f

The Center ans to continue -to expand its close relationship with' va ious

- /
versities, organizations and agencies t oughout the state and nation,

-ancluded. ai the Regional Educational Media Centers, the Career. Education

Planning Districts, the Consumer Educators of,Midhigan and many others.

With continued cooperation among education, business, government and

community groups, condumer eduation can become an integral part of Michigan's
"-

educational progrf
-



PLAN OF ACTION DIAGRAM

Michigan;Deparpment of Education'
.1C-12 Guidelines and Student Competencies

in -Consumer and EcOnomic Education

Michigan Consumer Education Center at Eastern Michigan Univer
In-SerVice.Trgnirk; Programs .and Support, ServIces

SUPPORT SERVICES

6 Did Credit Workehop
for Teachers, istribute Nevaletter,:_

and other-
Publidations

Maintaia a Resource
brary for

Frofessi nal Development
_

Elementary

South7
eagtern

Michigan

Sponsor State-Wide
Michigan.Coniumer
Education Conferezice-

2728 29-3Q

6

4 -45-46

38743

_

ISSINATIO

Ins ervfce Model to
other

Teacher -Training
Institutions

Prepal:e a .publication -for

national distribution-describing
.the organization and functiOd

ding state Constiner Education- Center


