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ABSTRACT . . '
. This report, the second in a series of four,

describes part of a national study commissioned by the Corporation.
for Public Broadcasting to investigate audience awareness of public
television, level of viewing, and reaction to programming and on-air
fund raising. Specifically, reaction to on-air fund raising is the
focus of this discussion. Data collected from 3,083 randomly selected
adults living in telephone-and-television ho holds surveyed the

- following: awareness of fundi’ng sources, exposure and reaction fto. .
on-air fund raising, specific statements about fund raising, fund
appeals and programming, reactions of nonviewers, and characteristics
and attitudes of donors to public television. Appendixes include a’
description of evaluation methodology and a copy of the questionnaire
-used in the investigation. (KS) :
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FOREWORD Lo

During February 1976, a national survey was conducted to_in-
vestigate public television awareness -and viewing, and reac-
tions to on-air fund-raising and programming. A description
of the.conduct ¢f that survey and an analysis of the results
have been organized into four reports, each concentrating on
one aspect of the study, as follows: '

1. AwarenFss and Viewing
2. On-Air Fund-Raising

3. Proggsmming

“f:';’?: a . -

: N . .
A1l four reports are available from the Corporation for Public:
Broadcasting, which commissior < the study. The survey was
performed by Statistical Resesc , Inc. of Westfield, New
Jersey. g :

4, Methodology * \\\

[

Because the investigation is based on a survey among a sample
of persons, rather than among all persons, the data are sub-
ject to sampling errors. Moreover, survey results are ob-
tained through particular procedures which are subject to ngh-
sampling errors that may be associated with the type of sample
" selected, the use of telephone households, the fact that not
all designated sample members cooperated, the questions that -
were asked, and so forth. Therefore, in }nterpreting these
data, the user should give full consideration to the methods
ysed to compile them. Each of -the first three reports listed
above contains a brief methodological appendix. The reader
'is also encouraged to review the more comprghensive report
devoted to methodology. ' : ,
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PUBLIC TELEVISION SHRVEY
FEBRUARY 1976
REPORT 2 - ON-AIR. FUND-RAISING
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- INTRODUCTION
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- This report is one of fbdur describing a nationwide study of

public television awareness and viewing, and reactions to on-
air fund appeals and programminq. . : .

Purpose
The study was to investigate: . : ) N
I : .
.. - The level of awareness of public television v
among the adult population of the United
States as of early 1976 (Report Number 1)
. - The level of viewing ofvpubiic'televisionukReport Number 1)

- Reactions to on-air fund-raising by publiec
television stations (Report -Number 2) -

- Reactions to current programming on. tele-
vision in general and public television
specifically (Report Number 3) '

- Perception of gaps in pfdgramming'thét
people want to have filled (Report Number 3)

- Demographics of subsegments of the popula-
tion identified in terms of their degree
of involvement with public television (Report Number 1)

. o \ L. .
- .Not all of these purposes were' assigned equal priority: prime
" emphasis was on awareness, viewing, and fund-raising rather

. than on programming. It was intended that the study. provide

benchmark data against which to track trends in PTV awareness
and viewing, and in reactions to on-air pledge dampaigns+, over
time. For that reason, the survey was conducted in February,
prior to Festival '76, to obtain a reading independent of the
special effects of the major promotional effort of the public

3

television year.
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Procedures .

Interviews wege conducted by telephone with 1083 adults, 18
years of age or older, randomly selected from among all adults
living in telephone and television households in the continen-
tal United States. In order to include both listed and un-
listed telephone households in their proper proportion, a
random-digit dial sample was uged,

Appendix A provides a brief discussion of sampling procedures,
interviewer training and supervision, and variablllty of sur-
vey results. These 1ssues are reviewed in more detail in the
fourth report of thig series, on Methodology.

'Appendlx B contains a copy of the questlonnalre.

The data whi¢h were collected have been tabulated. for many sub-
groups of tha population: viewers and nofriviewers of public’
televisibn, people who are aware of their PTV channel unaided
and those whose awareness is at a lower level or nonexistent,
those ‘who have seen on-air fund-raising appeals and those who

- have not, viewers who report donations to PTV and viewers who
do not, people who have cable television and those who do not,
etc. Some of the tabulations are reported i these volumes in
some detail; others are touched upon; still others are not men-
tioned. All have been provided to the Corporatlon for Public
Broadcasting. . ] . .

Report 1 discusses alternatlveiﬁeflnltlons of a "viewer" of
public television. Briefly, a person i% peferred to herein as
an "ever-viewer" if he:.or she.responded posltlveZy to the ques-
tion, "Have you ever watghed any programs on Chahnel s, the
publlc telev1s1on statloZﬁ" but did not report having watched
"last week. Those who eported’ watching "last week'")are
referred to as "past-week viewers." More loosely, the ever
viewers and past-week viewers together constitute a group who
"ever watdh" PTV, as dlstlngulshed from total nonviewers who
do not report hav;ng ever watched.

y
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- HIGHLIGHTS OF FINDINGS

Following arg some seleoted findings of a nattonal. survey
on public .television, oconduoted via telephone interviews in
February 1976, These results are disoussed in more detatil
and are documented in the "Findinge" section of thie report.
t

The public, and particularly that portion of it which ever
views public television, responds in a generally positive
manner to on-air fund-raising for support of PTV. '

In response to a pair of open-end questions asking reaction
to on-air appeals, at least one favorable comment is Sub-
mitted by .77 percent of ever viewers and 85 percent of past-.
week viewers. Most frequently the response references the
need for funds or the worthwhile nature af the appeals.

At least one negative comment comes from 24 percent of ever .
viewers and 32 percent of past-week viewers. They most fre-
guently refer to a general dislike of, or refutatioh of the
need for, fund-raising on-air. Only very small proportions

of viewers state that the appeals are reepetitious or presented
too frequently. ‘ ) -

In reacting to a series of statements that might be made
about on-air fund-raising, a majority of people who ever
watch PTV agree that the appeals are necessary to the sur--
vival of public television (88 percent), that they ,tolérate - .-
the appeals although they wish they were unnecessary (61 ‘
percent), and that the appeals are even enjoyable (56 berce@t).

On the other hand, 55 percent agree that appeals make people’
uncomfortable. Moreover, a small number (16 percent) agree
that they sometimes'avoid PTV to avoid fund requests. A
substantial minority (46 percent) would prefer total govern-
ment support rather than dependence on donations. And a
quarter of people who ever watch PTV agree that public tele-
vision "can't be very good" if it has difficulty in supporting -
itself. N .
In balancing the purpose of appeals .against objections,

people who watch PTV overwhelmingly agree that "these .ap-
peals are a fair price to pay for the programming on publiec
television." ’ ) o .

k)
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On-air appeals have been seen by a reported 58 percent of
ever viewers of PTV and by 65 percent of past-week viewers.
And donations te PIV -- not .necessarily in responge to pn-
air appeals -- are rcported to have been made at some time
«by 24 percent of ever viewers and by 34 percent of past-week
viewers. : .

As compared ‘with viewing nondonors, donors to PTV .exhibit
hlgher levels of exposure to the medium and to its.fund-
raising, react more favorably to on- air appeals, are less
satisfied with total TV programming and more satisfied with
PTV programming, tend to be more upscale socigeconomically,
older, and to re51de in the more populous counties. ‘h» :
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Réport 1 of this series dealt with reception, awareness,
and viewing of public television. This volume reports find-
ings concerning PTV fund-raising.

Rgspohdents to whom PTV is available, whether or not _.they are
aware of the channel, were asked what théy consider t® be the
sources of public television funding, whether they have ever
seen an om-air fund drive, how they feel about such drives in,
general, how they react to specific statements about on-air.
fund-raising, and whether they agree that fund appeals are a

fair price to pav for the programming on PTV.

Awareness of Funding Sources

Twenty-nine percent of the respondents are unable to respond to
an open-end question on the sources of PTV funding: by viewer
status, no response was given by uli percent of nonvieweys,

23 percent of ever viewers, and 18 percent of past-week
viewers~

Among those who answer this question, the great bulk (74 per-
cent) recognize private donations as a source of PTV funding.

(See Chart 1.)

Exposure to On~Air Fund-Raising - . s

Among ever viewdrs of PTV, 58 percent state that they have
"seen or heard, on TV, an appeal for funds to support the
public television station." The proportion rises to 65 per-.
cent among past-week viewers. If "no answers" are eliminated,
the proportions reporting exposure to on-air appeals are 58
percent of ever viewers, 67 percent of past-week viewers.

| ‘ | L 4

-

. Reaction to On-Air Fund-Raising _ 3 -
Respondents were asked how they "feel about a public tele-
vision station appealing, on the air, for funds’ for its sup-
port.".

The following summarizes the responses.

¥
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Source Named

]

Private donations

Government -general~

Corporate grants

Grants-general

k3
Foundations

State/local g_o@rmﬁent

Federal government/
CPB/PBS

’ . . 7
’

Educational institutions

Ed

Other

\

Chart 1

Sources of Funding of Public Television

Percentage af Population

TN R R A A RN RN RN 7“‘
[
NHNNARHRENE 21%
'y .
5 B
BEREHERREN 194
. »
EEEREHH 1u%
¢
HEEHHN 12%
HHHR 1
HHEH 7%
HHE 6%
HRHERHR . 1u%
Base: Persorns to whom PTV is
available, with "no
answers" elimin@ted:
Total (739)

Percentage of PTV Vie ,rf-
Subgroupa :
Never Tver Past -w,Ck

s 6uy” TBY- ~~1‘§\?

S19 21 23
' 1}

10 19 25.

7 13 19

v 12 17

\\7\‘:.9: _ 7 .
T s s
7 7 5
26\ 6 10

(218) (191) (330)

To be read: Of fha‘totai;$opu1ation with PTV availabie, 7u% cited private donations; etc.

1/

ERIC

Aruitoxt provided by Eic:

.



ety

. PTV Viewers Those Who Have Seen
Reaction Tver Tast Week  An On-Air Appeal

One or more positive comments 769 CR2% BA%
Worthwhile/needed k 64 71 T 78
Those who view should pay 6 5 6
I'ffective 3 4 5
Prefer to other means of support 1 b u
References to the appeal itself Y 3 L
No objection 8 7 7
One or more nqﬁgtive comments 16% 18% 13%
Dislike/not needed 9 8 5
Not effective 5 u 2
"Prefer other means of support 4 3 2
Repetitive/done too often 2 6 5
Other * 1 1
Noncqommittal ﬁ} o 7% 5% 3%

0 No answer o 8% 4% 3%

Rase ) (247)  (u02) (487)
*l.ess than one-half of one percent ‘

Seventy-five percent of ever viewers respond with at 1eaut one.
favorable comment to this open-end question, 16 percent with
at least one unfavorable comment (note that the same respon-
dent could offer both unfavorable and fivoir-«tle responsés), o
7 percent with a.noncommittal comment, ant! 5 percent with no
comment at all.

Among pabt ~week v1ewers, 87 percent respond with a favorable
comment, 18 percent with an unfavorable statement, 5 percent
‘are noncommittal, and 4 percent do not respond.

The response is even more positive among people who report
having seen an on-air appeal. . ‘

Generally speaking, favorable statements reference the need

for funds or the fact that the fund-raising effort is wcrth-
while. The most frequent negative response is a general state-
ment of dislike or refutation of need (for on-air fund-raising. -
Among past-week viewers, 6 percerit complain that the appeals
are repetitious or presented too frequently: 3 percent of ever
viewers offer this comment. ' .

oo 12




“Specific Sta%’ments on’ Fund Ralslggr . .
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ﬁﬁ;Follow1n§ the1r response to the open-end questlon, respondezts
_ were asked whether they strongly agree, agree somewhat, or

YA 'not agree at all with each of 'seven statements "which peoplé
. have used to describe public televisian fund-raising’ appeals. .
+ #7 ¢ Chart 2 summarizes the responses to these questions by pebple” ¥
who ever watch public television. It also shows responses by ‘
>, those who report they haye seen on-air appeals. i

n general, the results 1nd10ate a-~osivive reactlon t6 mem="
bershlp breaks on PTV: - ’

. a“'a . -, There is substantial agreement, particularly
T among those who have been exposed to on-air
S appeals, that these appeals are 1mportant to
sthe survival of PTV. This confirms the re- N
sponse to the open-end question on fund- ra1s1ng,
whe e_the most frequently cited comment is T _G;ik
;(Fpe appeals are necessary/worthwhlle. H

- A majorlty of people who watch PTV agree that
they wish the appeals were unnecessary but
. tolerate them. ' It is possible that.some of -
, : N the agreement to this question refers to the
- ' : ) twish for extinction rather than to the tolJ
‘eration. :

- A majorlty of peBple who watch PTV agree at
least somewhat that the appeals are enjoyable.
S
‘ ‘For the rema1n1ng items, agreement represents a negatlve re- .
t action to on-air fund- ra1s1ng

8

- A majority of PTV viewers agree that the .
appeals makg people "uncomfortable .because 4
they don't feel in a posLtlon to make con-
tributions to public television. However,
only a much smaller proportion (16 percent)
agree that they sometimes avoid PTV to av01d
requests for funds.

S B - A substantial minority agree that PTV should .~
_ ' be supported by government and not tequi
E n _ ’ donatlons. ‘ : \<:7<f}¥?‘ » ,

- About a ouarter of viewers of PTV, and a B
fifth of those who have seen appeals, agree -
‘that "if public television is having trouble
supporting itself, it can't be wery good.":

i - ' .

/A ','»13~ o
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Y S Rec}ctic'm,_to Statements Concernin ' On-Air Fund Appeals"Among -
- - 1. ‘Pagt-week or ever viewers of PTV R
o L 2. People who have seen on-air appeals E&f
w - -t 4 £
~ . . P } . . . : T
Statement _ \sPercehtage whd: Stréngly Agfe‘é or Agree Among Subgroups
= W . A . ) '
Requests for money on TV . ’ o RS

are important if public
television is to survive -
" -

. r .
||\ i ) ~ . ) ) R
. \ L v , ’ ’ " B
I wish they didn't have ' ‘ - .
to have appeals on TV .
. for support of publie 61%
television, but I . 60%
,tolerate them Vs
Campaigns on T™¥ to raise . L
funds for public ° ) HERRARARNENERHEHERR A ) 56%
television are enjoyabld . EEEEEEEEEEEEEEEEEEEEEEEEEEEEEE ' ‘ 60%
Appea‘ls for money make ) '
people uncomfortabl .
because they don't [fee 55%
in a position to make EEEEEEEEEEEEEEEEEEEEEEEEEEE 5u%
contributions to public . . -
television “
‘ ~ )
\Eublig television shoﬁld be - HHHHREARH NN RN HHE ‘ ; 46%
Jsupported totally by the EEEEEEEEEEEEEEEEEEEEEE u3%
government and should S ..
not require donations N - g
#
If public television,is RHREBHRRRERHE o 26% °
_ having trouble supporting EEEEEEEEEEE 21%
itself, it can't be very . . : g
good .
- -
I somet-ime!void watching HEHEERHER T 16%
public t€levision EEEEEEEE . . : . 16%
because I don'¢ want to ’ :
be asked for money '
f'\.\ ‘
Base: 649 viewers, 487 people exg@ed to appeals; however, '"no answers" have been

eliminated. .

To be read: Of peéople who ever view. PTV, 88% strongly’ agre\) or agree that _c__m—air.‘ fund requ\ests
are important if PTV {s to supvive; 92% of people who have seen appeals strongly
agree or agree with the staten}ent; étc.
\

\ 14 - |
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. . 1
Reaction to On-Air Fu*ﬂiRaising'Reconsidered 1 T
Having reacted to these 1?81v1dua1 aﬁatements on fund -raising,
respondents were agsked if’they had anything to add-to their
prev&ous comments about appeals for funds on PTV. The fol-
lowing summarizes react;ons to both questlons comblned

3 : //‘ ‘ —
. , _’/ ) - ‘ . p "
- , a _PTV Vieweds  Those Who Hale Sée
Reaction ., ° , Ever Past-Week An On-Air Appeal
Oneor_more positive zomments' 77% -85% . 91% .
Worthwhile/needed. .. .65 75 . 80 -
Those who view- should pay - O T 9 10
Effedtite . . 6 7 8.
Prefer t ¥ of support 2. 7 7
Referencesx peal itself * 8 7 10 -
No objection reo 8 7 8
Other 1 3 2
One or more negative comments ° 24% . 32% 25%
Dislike/not needed . 10 11 8
Not ' effective - ' - 6 6 ¢ « L
Prefer other means of support 12 . 14 10
Repetltlve/done too often co 3 8 . 6
Other . S 1 3 ) .3 -
\Noncommittal . ' 14%- 11% 8%
No answer : * S 5% 3% : 2%
, _ — rem —
Base . (247)  (402) . (1r87)

If the above table is compared with that presented earlier,
which showed response to the first open-end question, it will,
be noted that on a combined basis, the proportion of ever
viewers of PTV who comment favorably rises from 75 percent to

77 percent. The proportion citing an unfavorable reaction r1§e§
. more notably, ﬂyom 16 to 24 percent. For past-week viewers,

the 'proportions*rise from 82 to 85 and from 18 to 32 percent.

This increase in negatlve comment on the second round of’ ques-
tlonlng could be the result of several factors. "For example,
there is a possibility that the exposure to a series of state-
‘ments, some uhfavorable, reduces reluctance to comment adversely
to fund-raising; in essence, dissent may appear more 5001ally
acceptable. Moreover, .the statement content itself may trigger
responses which did not come to mind when reaction was first
sought. The most outstanding benefactor of this latter effect
is the response indicating pPeference for other sources of
funding (government, educational institutions, etc.); the pro-
portion g1v1ng this response rises from 3 percent of ever and
past—week viewers -on the first question to 13 percent in total.

15
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Trade-0ff: Pﬁiﬁ Appeals and.ﬁgog;amming e ' ' {
The fund-raising series .ended with the question: '"Considering,

on one hanmd, the purpose of televised appeals for funds to .
support public TV and, on the other hand, people's objections
to them, do you agree or disagree that these appeals are a
“fair price to pay for the programming on public television?"
"This question was.asked because it is an adaptation of a ques-
-tion regular%§ asked in a syndicated survey concerning televi-

sion\in generyal and its source of funding, i.e., commercials; the
purpese qu t ,determ&ne how the public trades off RTV pro-
grammihg’afid fund-raising:as compared with the question of
whethe? "Hdving commercials eon TV is a fgirhprice to pay for
being able to watch it."

Accz;ﬁgﬁgito trade press. reports, the latter question in re-
cent”years: has yielded in excess of i85 percent agreement among

lose who responded. The question in relation to PTV yields
agreement from 89 percent of ever viewers of PTV who respond,
and from 90 percent of ﬁ%st-week’viewé%s. (In terms of their
relation to the medium, past-week viewers of PTV are the tlosest

/ dpproximation available to the general public, virtually all

/  of whom have watched some commercial television in the past
week.) Judged on,this criterion, people are as accepting (or
somewhat more actepting) of fund appeals in return for PTV as

Ligjigein return for commercial TV. '

they are of commercig
Reactions of Nonviewe

Nonviewers of PTV.were asked the questions on fund-raising to.
ascertain their reaction to the general concept. Nonviewers
differ from viewers most. markedly in their greater ‘inability
or unwillingness.to answer thé questions; the "no answer"
categories are very large for this subgroup. To the extent
that they respond, nonviewers are fairly positive in their
reaction to on-air appeals, but less so than viewers.

On the pair of open-end questions on reaction to fund-raising
on-air, 57 percent of nonviewers submit at least one favor-

able comment, 26 percent an unfavorable comment; 22 percent.

are noncommittal, and 12 percent do not respond. On the
specific statements relating to fund-raising, -substantial
majorities of those who respond agree that appeals are im-
portant to survival of PTV and that they can tolerate. them;

L4 percent even agree with the statement that they are enjoy-
able. owever, Half of nonviewers agree that PTV cannot be

very good if it cannot be self-supporting, and 46 percent

would prefer total government support. Moreover, almost two- )
thirds agree that-appeal. make people uncomfortable, and a /
quarter agree that they avoid PTV to avoid fund requests.

On balance, however, 71 percent of nonviewers state thaf ap-
peals are a fair exchange for PTV programming. 4 -

\ 16,
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' ‘Donors to PTV . BEE _ C /

) JB In the course of askjing household demographics, the following
question was included: "Have you ever made a donation to
» public®television, either in response to a televised appeal,

" mail, or some other kind of appeal?" Among the general popu- .
1at10n, 21 percent report a donation to PTV. This proportion-
is. 8 percent among nonviewers of PTV, 24 percent among ever
v1ewers, and 34 percent among past—week viewers. (The\propor-
tions would increase somewhat if "no answensﬂ were elx_tnageﬁ.)

J Looklng only at ever and past—week§v1ewers of PTV, &nd cgﬁpgfing
v those .who report'a donation and those who do not, ¢ne finds the
/ _-folloW1ng dlfferences (Some. of these are deplctegwin Chart 3.)
1. Awareness‘and viewing TN
-, Donors are e likdflly to be awavre of\ their
PTV channel unaided - (92% versus 77% Yf
nondonory) . '

: - Donors are more 11ke1y to be past week viewers. - .
j . of PTV (70% versus 59%). '

- Donors who v1ewedd1ast week are more likely
to be -able to identify a program v1ewed (57%
versus uu%) . .

&, ) —

NS
1T

2.: Fund-raising

- Donors are more llkély to have seen an on- air’
{ appgal (89% versus '52%). ‘ =

w
T ' - Donors are more 11kel¥ato offer a favorable &
. cOmment concerning on-=Rir fund-raising (95%°
. versus 82%)

4

~ Donors are cons1stent1y more favbrably dis-
posed toward on-air appeals as indicated by
‘their reaction %o specific statements on

'\\\\find ralslng

- Donors are more likely - to consider these
_ . appeals a .fair exchange for PTV programmlng
; (96% versus 87%) . N

o > 1w




.Chart 3 .- "‘Q\ 13. .

. ) . . o .
Selected Differences between EVer and Past-Week Viewers Who Have or Have Not Ponated to PTV -

. 1. Donors._  HEN
. . 2. Nondonors  EEE ‘
I) ] X . N \ﬂ -
Characteristic : Percentage with the Designated"Cha‘nécteristic_ Among ;Subge®dup
i 4 . - - , ) ] . 7
RS : - » . }o
~ Aware of PTV channel unaided AHHNARRHNEHNE AR R RS AR R AR AR E RN A RR 92%
' y § EEEEEEEEEEEEEEEELEELEEEEEEEEEEEELEEELEE . 77%
v . . j . \ ’ . i i g
Past-week viewer of PTV . HHAHNRRHHARAAE AN RN RARAREEHRARY, \ - :10% -
. " N EEEEEEEEgEEEEEEEE_EE EEEEEEEEE .~ . = 59%, ' (C
Have seen én-atr appeal. :n:-:m:::n:m:n:u:|:|:|:m:|:m:x:u:l:::::l::n:m:l:n:m:|:-:x:»:|:n:l:|:|:|:|:|: - N argl%.
. E_EEEEEEEEEEEEEEEEEEEEEEEEE c ’ ' A\ . 52% * . ’
Make favorable comment on :l:l:l:!li:l::l:l:l:l:l:l:l:l:l:l:l:l:l:l:l:l::l:l:ll:l:l:lll:l:ltl:l:l:l:l:l:l:l:l:l:l:l:!: . 95%
on-air fupd-raising _ ¢ EEEEEEEEEEEEEEEEEEEEEEELEEE EEEEEELEEEEE !' ’ 82%
"Ve.ry satisfied" with PTV - Jl:l:l:llll:l:lIII:IZIZIZIZI:IZI::|Zl:l:l: . E b i&B% ‘\-3};»“‘};
: - ' EEEEEEEEEEELEEE " o © 29, UL
Want mére PTV drama 1L L L ’ ‘ 38% a
EEEEEEEEELEE N ¢ ‘ _ 24%
Want more PTV}fublic affairs .  HENHEHRHEAER ' ’ 244
< : : EEEEEEEE . 6% L
College grad+ 36% q
- 17% .
~ N . ] a:.‘ - .
Occupation of chief . Co.
wage earner is : { 63%
white collar . EEEEEEEEEEEEEEEEEEEEEEE .  u6%
Household income $20,000+ HRARRABARRANHHRARNRH ™. : 39%
' EEEEEEEEEE S 19%
u5 years of age or older 52% ~
L 39% ,\
,' ¥ -Q t
Basge: 196(;10nors, been eliminated. Q
To be read: Of people who ever watch PTV and who report havy -w?gé}"d. a donat'ic‘m, 92%
+ " ws are aware of the channel u‘m_aided; of. nondonors, i a'r"@gﬁaware!un(aided; etc.
ro T 18 " R L
’ ;3 . Ty * . 2




3. Prdgrémming

L1
. ‘4 I
.~ - Donors are less likely to be "viég satis
P ‘ [giedﬁ'with'TV in general (7%:ver&us 1§§)a

- Donbrs are more likeiy to be "very satis-
Tied" 'with PTV'programmiqg (48% versus 29%).
; -~ .Donors«@re more(Iikely.to ask for more -
S - 'dramas/playss(38% yegsﬁs 24%) and tore
A publieé affai?éxgnggr mming (24% versus 16%).

H%T)Pemograph;cs v g M ] (

- Donors are more iikely Lo be socioeconomically
’ \

LT "‘\W\upscale, i.e. ™
o -- To hav® graduated from college (36% .
T  versus 17%). !

Al

To live in a white collar hgpsqhold
(63% versus u46%).

[
I
I

1 ' <« To own a home (75% versus 66%).
-~ -\To be wpite (35% versus 86%)‘.~

‘ , -- To have a total houéehold income of
o #$20,000 or more per year (39% versus 19%).
. ° v . . N e ‘ .
\\A 7 .- Donors are more likely to be HSVyearsapf/gge
' of older (52% versus 39% of nondonors).

_,/ [N . ﬂ'

- Donors are more likely to reside in the#most -
'Rppulous, A-size, counties (60% versus u42%).

\]
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APPENDI¥ A | i',' .
METHODOLOGY . ~

® ' I . . \ >

Sample Design ' : o - e

. Yy . N
” The findings of this study of public television aw egeS;Z o

fund-raising, and programming apply to adults, 18 years of -
age or older, residing in telephone and television hbuse-.
holds in the continental United States. : -

. : ' % -
Because of the importance of teleghpne households not listed
in current telephone directories, the sample used for thisv
stUd;EWas a replicated randont sample of tele%hqné qymbers’”‘/
‘based|on random-digit dialing. T — ¥

. . ol : r
Atl least thr%f/attempts~ugre maéé?‘ih various tiﬁﬁﬁeridds,
to reach each”telephone number in the predesignated sa plé

. When a household was contacted, at least four attempts were

made to interview the person who was randomly selected from

_ among all adults living in the houséhold.. Additional

efforts were made by specially trgined personnel to convert
initial refusals into interviews. Of the predesignated

* sample, 49 percent were found to be household residences.
Among household residencefgwhere contact was made, inter-
views were completed in 7®fpercent.

Iﬁtervﬁéw'Probedunes i" : I T
N - B i '

_ Interviewing was conducted during February 1976 from the

Westfield, New Jersey, and Crystal Lake, Illinois, offices
of Statistical Research, Inc. by highly trained and closely
supervised interviewers. Edch interviewer received -tutored

- e

instruction, éxtensive practice and drill, and the experience ’

of several practice interviews. Interviewers were monitored °
by supervisory personnel via special equipment whic¢h is used
solely for.training and supervisory purposes.

Variabilty ©f Results

All survey results .are s bject té variations or uncertain-
“ties that are a'functiontof (1) the fact that a particular
sample was selected and .(2) the jmethods and procedures.
‘adopted for the survey and the égnner in which they were

cardied out.

Sampling error, one of the two major sources of vari-
ability, 1s the difference between the survey result obtained
with the sample actually used, and the result that would be
obtained by an attempted compfete survey of the ﬁopulatiah
conducted in the same manner and with the same care.

20




: : 16.
In a”survey bgsed on a probability sample, such as was used
in this study, t¥e risks or probabllltles of sampling error
of various sizes can be calculated in terms of standard
errors, Tqble ‘A-1 provides standard errors that apply
to proportijons ‘of people who responded in a partlcular mapner’
to questioms in this study, given the sample Base. If aX
adults residing in telephone/television households in the
continental United States: were asked precisely the same
question in pre01se1y the sSame manner as was the sample, the
_probablllty is 95 percent that the proportion g1v1ng a
partlcular response would equal the sample proportlon plus o
or.minus two standqrd errors. - _ ,(

¢ -

-

Nonsampling error cannot be measured as precisely, but
can only be- estlmated through. methodological research studies
or on" the basis of judgment. Sources of nonsampling error
in¢lude exclusion of montelephone households from the sampllng
frame, fallure to obtain response from ‘all predesignated
sample members, possible response error on the part of res-
pondents, 1nterv1ewer variabiljty, codlng and processing

errors. - /

These possible sources of enrd%'and
as well, as other methodologlcal ‘aspe
discusscd in more detail in the four

fforts to, minimize them,
qhs of this study, are .
th report of this series.

s
~ 1&
- v
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TASLE A-1

K

TABLE .OF STAND‘RD ERROS} OF. A PROPORTION FOR VARYING SAMPLE S12ES

100\ 150 200, 250
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o' 3 3 3
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CTABLE MY ¢
"~ (CONTINUED)

{

TABLE OF STANDARD ERRORS OF & PROPORTION FOR VARYING SANPLE SIZES

~ PROPORTION.
[
95 0 1 11
e
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& /‘ 15/85 WS T
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3
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#9632: PUBLIC TELEVISION AWARENESS STUDY: JANUARY-FEBRUARY 1976 5
POSTED INTRODUCTION ‘ S

I. GOOD EVENING (MORMING/AFTERNOOM). THIS'IS MRS. ANN CARTER. #'M CALLING
YOU LONG DISTAMCE IN CONNECTION WITH A SPECIAL STUDY ON TELEVISION .

VIEWING., BUT FIRST LET ME VERIFY, IS THIS AREA CODE AND THE
" NUMBER IN _STATE 7
YES - ASK Q.II N01A VERIFY NUMBER REACHED, TERMINATE, CIRCLE

'/.z T4
1 "WN'" AS RESULT AND REDIAL CORRECT NUMBER.

I1.: IHANK-YOU, CAN YOU ¥ELL ME PLEASE HOW MANY TELEVISION SETS YOU HAVE
IN YOUR HOME? | ‘

* ONE OR ‘MORE" - CONTINUE WITH Q.III. NONE - TERMINATE AND RECORD
- . - ' RESULT AS "SoTVv"

’
oo LAY

I1T.: wNow, -1 NEED TO SELECT ONE PERSON IN YOUR HOME TO INTERVIEW 4#80UT HIS
OR HER TELEVISION VIEWING. /IN ORDER TO SELECT THIS PERSON T FIRST
NEED - TO KNOW HOW MANY PERSONS 18 YEARS @ AGE OR OVER ARE CURRENTLY
LIVING IN YOUR HOME?....,DOES THAT INCLUDE YOURSELF? CIRCLE NUM4BER
ON CRR CARD, IN SECTIZO BELOW ATTEMPT #6 LINE.

IV, couLD YOU TELL MEZ HOW \MANY OF THESE ARE MALES? RECORD M's ON CRR CAED, \
BELOW ATTEMPT #6. IF JALE CARD, CIRCLE NUMBER IN RESPONDENT SELECTOR .

SECTION TO CORRESPOND TH NUMBER OF MALES. .

V. THEN THERE IS (ARE) FEMALE(S) AGE 18 OR OVER? RECORD F's ON CRR
CARD, BELOW ATTEMPT s, IP FEMALE CARD CIRCLE 'NUMBFER IN RESPOHDENT -

. SELECTOR ‘SECTION TO CORRESPOND WITH NUMBER OF FEMALES. r

| CHECK RANDOM NUMBER ABOVE CIRCLED-NUMBLR‘IN RESPONDENT SELECTOR SECTION
TO® DETERMINE PFRSON TO BE INTERVIEWED. . :

VI; THANK YOQ:VERY MUCH., THE PERSON I NEED TO INTERVIEW IS '
IF PERSON ON TELEPHONE, GO TO Q.1 ON QUESTIONNAIRE. OTHERWISZ COP LIUE

WITH....1S HE (SHE) AVAILABLE NOW THAT I MIGHT SPEAK WITH HIM (HER).

YES - REINTRODUCE PURPOSE OF CALL AND GO TO Q 1 ON QUESTIONNAIRE.
NO - ARRANGE C-LLBACK VIA Q. VIA.

VIA, Iemale: WHAT WOULD BE A CONVENIENT TIME- IN THE MORMING OR AFFEPNSO

THAT I MIGHT CALL BACK TO SPEAK WITH HERY FOR WHCM SHOULD I ASKY
If female unavailable during day, state: VE WILL TRY TO REACH HEP

SOME EVENING, - Record "Evening"” in callback section.. -

1

Male: WHAT WOULD BE A'CONVENIEgT TIME THAT I MIGHT CALL TO
COMPLETE THE "INTERVIEW WITH HIM? FOR WHOM SHOULD I ASK? -

Recdrd N.Y. time, day, date and name or CRR card.

CALLBACK -
VI, GOOD EVENING (70RN1 G/AFTERNOON) THIS IS Méé~ ANN CARTER. MAY I
 SPEAK WITH MR./MISS/MRS. : _, PLEASE? THANK YOU. '
IF RESPONDENT COMBS TO+ PHONE, CONTINUE. WITH Q.VIII.
IF RESPONDENT IS WOT AVAILABLE, ASK-Q.VIA, : " '
S . o —~
MR /MIS8/MRS, , 1'M CALLING YOU LONG DISTANCE IN CON- '

NECTION WITH A SPECIA STUDY ON TELEVISION VIEWING,

27




’ 'NO. IN|PTV:

PROJLCT #QGBZT\ PUBLIC TELEVISIdﬂmé SERIAL # | ATT'S| INT # HH | VOT....1
N AWAREMESS STUDY: FEBRUARY _19'/5 U R I RN i

1. FIRST COULD YOJ TELL HF) PLEASE, WHAT CHANNELS YOU CAN RECEIVE ON YOUR TELE-
VISION SET? ¥ROBE UNTIL "NO OTuERG." IR NCORE ABOVE CH. 13 ASK: AND WHAT

ABOUT THE CHANNELS BETWELN 14 AND 83, -- THE UHF CHANNELS - WHICH, IF ANY,

OF THESE CHANNELS CAN YOU RECEIVE?
TAKE NOTE OF ANY PTV

s CHANNELS APPEARING ON -
. ' CRR CARD. ‘
L
’ - N....2
2, 1S THERE A PYBLIC TELEVISION OR EDUCATIONAL TELEVISION STATION
IN YOUR AREA? . . Y....1
- N....2
YES NO. & [:] DK. .. .9
g | - '1 S
+ .
2A, WHAT CHANNEL IS THAT? 2B, ACCORDING TO OUR INFOR?ATION, THE
- PUBLIC TELEVISION ST?T;ON S) IN YOUR
DON'T KNOW............. O] | AREA_IS(ARE) CHANKEL ) HAVE,
ONLY CH'S NOT-ON CARD. D ' YOU EVER HEARD OF CHANNEL(S)
1+ CHANNELS ON CARD....[T]..45% YES.....nnun. L) 4sk 2
RECORD ALL CHANNELS MENTIONED { No/DK........[] skIP TO @7
BELOW , "Except Tf 1 or 2 channels in 24 not
- 12isted on CRR card.--See posted
. sceript ;
Q2A : Q2B JQ2C CHANNELS Q2D RECEPTION
CHANNELS CHANNELS RECEIVED QUALITY .
UNAIDLD ATDED YES NO DK EX _GOOD FAIR POOR DK o
. . [] R ] .
L N ST . I JU ) AU RPN S 3u....l, 9
o Y P D 2...8.0 .0 .10 2.0 .30 0Ll 9
o T TR S IR SR - Y AP 1..... 2..... 3..... Yo.... 9
L ST . AP SRR - Y A 1..... 2. 003 4 .9
L . e eeeedealiiii200090 l..... 2.....3..... Yo 9
L Joo il 20090 e l..... 2..... 3..... Y.....9
%*D0 NOT USE| IF NONE RE- [ QZ2E~
LINE IF CH| CEIVED, SKIP : : )
- ‘ Y APPEARS 70 Q7 CBS.1.....2..... Buiuiilio.... ° | .
, IN Q24 -
YES...1 ,MUST BE }¥ES....1 ‘ .
PART. .2 ~VYES” NO..... 2 o209 1 2 3, 4 9
NO.... 2B NO PTV.3 | - CBS 1 2 3 4 9
UNCER.JU v

v : } - . .
"REPEAT Q2C FOR APPROPRIATE CHANNLLS IN ZA/ZB IF MENTIONED IN QI'USE
BRAQJKETED PORTION FOR Q2C. ~ . o
2¢c. \CAN YOU REgEIVE (YOU SAID YOU RECEIVED) CHANNEL ____ ON YOUR TELE-

SION SETY

Q2D FOR ALL CHANNELS RECEIVED. .

WOULD YOU CONSIDER YOUR RECEPTION ON CHANNEL EXCELLENT; GooD,
IR, OR POORY ' )

2E. WHAT ABOUT YOUR CBS CHANgEL ~ WOULD YOU CONSIDER YOUR RECEPTION ON
CBS EXCELLENT, GOOD, FAIR, OR POOR?




jid

v 30' 'HAVE' YOU EVER WATCHED ANY PROGRAMS . NO...?2 ASK 3A, 3B IF
ON CHANNEL , THE PUBLIC TELE; YES...1 ASK 34 DK__: NECESSARY, THEN
v1son STATION? SKIP TO Q.7

. 3A. HOW MUCH DOES THE QUALITY OF YOUR RECFPTION OF CHANNEL __. AFFECT
o THE AMOUNT OF YOUR VIEWING OF THE CHANNEL —= WOULD YOU SAY IT
: AFFECTS IT / R
! A GREAT DEAL.:....1 o ,cp o 3p
SOMEHAT - o2
o TAT AL g p akaR T0 4.
3B; 1IN WHAT WAY DOES IT AFFECT THE AMOUNT\OF YOUR VIEWING?
u, THINKING ABOUT A TYPICAL SEVEN DAY WEEK, INCLUDING SATURDAY' AND SUNDAY,
ABOUT HOW MUCH TIME DO YOU SPEND WATCHING PUBLIC TELEVISION..sWOULD YOU
SAY THAT 1M A TYPICAL WEEK YOU. ... (BRACKETED PORTION)
5. THINKING ABOUT LAST WEEK, INCLUDING SATURDAY AND SUNDAY, ABOUT HOW MUCH TIME
DID .YOU SPEND WATCHING PUBLIC TELEVISION, WOULD YOU SAY THAT YOU:..,
) T ry 5 e
(DON’T) DIDN'T WATCH AT ALL%QI - SKIP TO Q7
You (WATCH{ED LESS THAN AN HOUR
(PER WEEK).:«.. . P
ABOUT_AN noun (PER wes§ R T DI I B
2 oR 3 HoURS (PER WEE ...................u..........u - ASK Q¢
OR MORE THAN 5 HOURS (PER WEEK) RS
DON'T KNOW...... teseesaesanaaan vesesecceteasBiiiitienaeb
b, CAN YOU TELL ME PLEASE, WHAT PROGRAMS {) PTV
. You WATCHED ON PURLIC TELEVISION A PROG.
LAST WEEK? .., WHAT OTHER PURBLIC ¥ELE- _fg,/ YES
VISIQN PROGRAMS DID_YOU WATCH LAST : 1
WEEK?, . JWHAT OTHERS? “FPROBE UNTIL \ NO
"NO OTHERS" ' \ 2
7. ARE THERE ANY CHILDREN UNDER 12 NO...2 SKIP TO
"' YEARS OF AGE LIVING IN YOUR HOME? YES...1 ASK Q6 pyx '3 { Q10
. : NO.....ooc0.2 SKIP
8. ‘D0 THEY (DOES HE/SHE) EYER WATCH 1 ASK . 7
PROGRAMS ON CHANNEL . YES. .. Q9 gﬁ”???_§??_3 019
9, 1HAT PROGRAMS. DO THEY ! "PTV
. DOES HE/SHE) WATCH ON YES

v CHAKNEL___?.. WHAT OTHFRS? 1

PROBE UNTIL "NO) OTHERS NO

. .2

10. Now 1'M GOING TO ASK YOU A FEW QUESTIONS ABOUT PUBLIC TELEVISION IN GENERAL

THERE ARE NO RIGHT OR WRONG AHSWERS; WE ARE JUST INTERESTED IN WHAT YOU

' CAM THINK OF ...

NOW, WHAT DO, THE WORDS “PUBLIC TELEVISION” OR "EDUCATIONAL TELEVISION" MEAN

TO YOU?...FPAUSE; unlesc volunteercd also ask: HOW DOES PUBLIC TELEVISION

DIFFER FROM COMMERCIAL TELEVISION? . .
_ SPrEC..1 P0SS. .2 UNAWARF...3
11, IF WE THINK OF PURLIC TELEVISION AS CHANNEL___ (A CHANNEL) "WHERE THERE ARE

WHAT 15 YOUR IHPRLQSION A5 TO WHERE PuUBLIC TELEVISION
JNOJP WHERE ELSE DO YOU
UNDS FOR ORERATION?

<Y

HO COMMERCIALS,
ORTAIKS ITS FUNDS FOR OFERATION?

THINK PUBLIC TELEYISION OBTAINMS IT,;

JRSEDUESAEE
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PUBLIC TELEVISION STATIONS (LIKE CHANNEL_ ) SOMETIMES MAKE APPEALS
ON_THE AIR FOR FINANCIAL SUFPORT FROM THEIR VIEWERS. HAVE_YOU YES...1
EVER SEEN OR HEARD, ON TV, AN APPEAL FOR FUNDS TO SUPPORT THE NO....2
PUBLIC TELEVISION STATION? DX.

13, HUwbo YOU FEEL ABOUT A PYBLIC TELEVISION STA '
' 5 . . TION APPEALING, ON THE AIR
FOR FYNDS FOR ITS SUFPORTT hi0BE T HOW ELSE DO YU FEEL ABGUT ON- ’
THE-AIR APPEALS?Y _ o S

14, 1 AM GOING TO READ YOU A SERIES OF STATHMENTS WHICH PEOPLE HAVE USED TO
DESCRIBE PUBLIC TELEVISION FUND-RAISING/APPEALS, PLEASE TELL ME WHETHER
YOU STRONGLY AGREE, AGREE SOMEWHAT, OR BO HOT AGREE AT ALL WITH EACH
STATEMENT, #EAD ‘LIST, STARTING AT RED "y, "

RED STR'LY AGR‘EE" NOTI AGREE

"y STATLMENT AGREE SOMEWHAT AT ALL DK

| A, 1 WISH THEY DIDN'T HAVE TO HAVE AP- Y 4

PEALS ON TV FOR SUPPORT OF PUBLIC -

. TELEVISION, BUT I TOLERATE THEM::--vvves SR I IR R SRR ERREE K PP ..9
| B, REQUESTS FOR MONEY OM TV ARE IMPOR-

TANT IF PUBLIC TELEVISION IS TO SURVIVE e eeeleefoee2enengenens 3.0 ..8
| €, CAMPAIGNS ON TV TO RAISF FUNDS FOR

r PUBLIC TELEVISION ARE ENJOYABLE:<<:<<--- ceeddoie 200 .‘....3 ..... ..9

| p. 1F PUBLIC TELEVISION IS HAVING |
TROUBLE SUPPQRTING ITSELF, IT CAN'T
BE VERY GOOD <+ eveoscesasanoassccccoccd PR IR PR SR EIIR . RICIRIRN .. 9
__| E. APPEALS FOR MONEY MAKE PEOPLE UN-
COMFORTABLE BECAUSE THEY DON'T FEEL
IN A POSITION TO MAKE CONTRIBUTIONS .
TO PUBLIC TELEVISION-:cceeeecceeeaenons 12 cene o3 d e 9
| F. 1 SOMETIMES AVOID WATCHING PUBLIC
TELEVIS10N BECAUSE [ DON'T WANT TO BE
ASKED FOR MOMEY - e evevennronseaeraacenony el N BN 3 q4..9
| 6, PUPLIC TELEVISION SHOULD BE SUPPORTED 1 - 1
TOTALLY BY. THE GOVERNMENT AKD SHOULD .
FNOT REQUIRE DONATIONS:cev-eeveeececceeey cee diidiii 20 e e 3 indl 9
15, NOW THAT YOU HAVE GIVEN YOUR REACTION ;B SOME STATEMENTS ABOUT FUND-RAISING,
- 1S THERE ANYTHING YOU WOULD LIKE TO ADD ABQUT HOW YOU PERSONALLY FEEL ABOUT
RAISING FUNDS FOR PURLIC TELEVISION ON Tv? If .appropriate, probe: HOW
ELSE DO YOU FEEL ABOUT RAISING FULDS FOR PUBLIC TELEVISION ON Tv?

16. CONSIDERING, ON OME HAKD, THE PURPOSE OF TELEVISED APPEALS ]

FOR FUKDS TO SUPPORT PUBLIC TV AND, OM THE OTHFR HAMD , AGREE...... 1
PECPLE'S ODJECTIONS TO THE!M, DO YOU AGREE OR DISAGRLF THAT DISAGREE...Z
THESE APPEALS ARE A FAIR PRICE TO PAY FOR THE PROGRAMMING DKevoranens 9
ON FUBLIC TELEVISIONT By _

. ) .

17. NOwW, THINKING OF AlL THE TV CHANNELS YOU VERY SATISFIED:+ceesvem. oeel
WATCH, HOW SATISFIED ARE YOU WITH WHAT 1S: SOMEWHAT SATISFIED OR +++«:- ?
AVAILALLE TO WATCH OM TELLVISION THESE 'DAYS — MNOT SATISFIED AT ALL *****°° 3
-~ WOULD YOU SAY YOU ARE: . ° Kesevneononeonaasaanmosnnnns 9

18,

COULD YOU TELL IE WHY YOU FLEL IHAT WAY?. .PROBE: WHAT OTHER PEASONS '
DO YOU HAVE FOR FLELING THIS WAY! '




~* 19, "NoWw THINKING AGAIN OF FURLIC TELE-

VISION, HOW SATI“F!ED ARL YOU WITH VERY ‘SATISFIC'D ...... ool
WHAT_IS AVAILABEE TO WATCH ON PUBLIC SOMEWIIAT SATISFJED OR .2 I ASK
TELEVISION THESE DAYS--WOULD YOU SAY MNT SATISFIED A,LL ..3 Q¢ 194.
YOU ARE: /s DK TS
['T9A - CouLD You TELL TiE WY YOU FEEL THAT WAY7t~PR0FF “WHAT e
) OTHER REASONS \DO YOU HAVE FOR FEELING THIS WAY? . toox
0 | s
o —5 —_—
2 T

20, THERE ARE MANY DIFFERENT KlNDS OF PROGRAMS AVAILABLE ON PUBLIC TELEVISION,
SOME PQOF‘LI: THINK THERE..1S _TOO MUCH OR TOO LITTLE OF CERTAIN KINDS OF
PROGRAMS- WOULD YOU TELL ME, PLEASE, FOR EACH KIND, WHETHER YOU THINK

PUBLIC/TV HAS TOO MUCH PROGRAMMING OF THAT KIND, TOO LITTLE, OR JUST ABOUT -
ENOUGH, READ LIST STARTING AT RED .

"~ freg L ToO — Too  JUST ABOUT DON'T|

> ! PROGRAM_TYPE MucH _ LITTLE ENOUGH ¥NOW
| 1+ DRAMATIC PLAYS...... M teieesieeiareaare s ) DN P - PN 9

N SPORTS...........................’ ............ lo...e RETT IEPTRRT P T 9

] 3. NATIONAL & WORLD NEWS:occeorcuroronannonaonans liveeonmes Y S 3"".’ ..... 9

| 4 LoCAL NEMS L locreenes 2eeeianenn 3eieaiaes 9

o __| 5- DIscussiON PROGRAMS ABOUT NEWS AND EVENTS..... b 2eieniians - PN 9
| B+ CHILDREN’S PROGRAMS.......vveereneneeicnneenns Toveennns Zeiienians Beoreeaanns 9

_ ] 7 DOCUMENTARIES...... S ST, BRI Zeeinennns Buvernrnnes 9

| 8 CLASSICAL MUSIC AND OPERA....ccovceccncicneens loceaoons F < JRR, 9

] 9 VARIETY SHOWS.ccoccvves eassacsassncascesnsans TerreoeesZannienns S 9

__Jao. s_l'rUAnon'comsmss ............................ leeieenn. S = TP 9

__|11. CONTEMPORARY MUSIC...vvveiiermnuiunnneccnenans S DO 2ieieiines - TN 9

2 MOVIEs: ........................................ leceeren. NN K 9

13- HATURE AND SCIENCE SHOWS..eeeeevevvnuinuinnnns S PUDURUIE R Teeiiiiinns 9

14. PROGRAMS OF SPECIAL INTEREST TO V.
- MIHORITY GROUPS. cvceuuooesananasooosnsnnans b LA 2iieiinnnn 3.cieiienns 9
_ps- PROGRAMS THAT GIVE ADVICE AND INFORMATION..... ) R Zeeiiiaons  JR

21.. IF YOU HAD YOUR CHOICE, WHAT KINDS OF - ;\8GRAMS WOULD YOU LIKE TO SEE
MORE OF ON PUBLIC TELEVISION? .

! -
.(' ’ m———— —
) | .
22. DO YOU KNON IF THERE IS A NONCOMMERC!AL YES...l -~ ASK Q.23
PUBLIC BADIO STATION IN YOUR AREA? NO....2--— SKIP 70 Q.25
' DK....9 —--= SlKIP 0 Q.26
23. DO YOU HAPPEN TO KNOW THE CALL' . YES...1 - .
LETTERS OR D%AL POSITION OF Teail Telters or dial position)-
THAT STATION? ' _ -ASK, IF NECESSARY: WHAT ARE THEY?
. NO....2 o
DK....9
, . :
24, Do You EVER LISTSM TQ THE R YES......... 1
PUBLIC RADIO STATION?




.

25. (1S YOUR TELEVISION SET) (ARE ANY OF YOUR YES.........1
TELLVISION ‘FP%) COHNECTED TO A CABLE NO...oovvnnns 2
TELEVISION SET? D 9

A. THANK YOU. I HAVE ONLY A FIW REMAINING QUESTIONS-WHICH ARE STRICTLY
FOR PURFOSES OF CLASSIFICATION, . HOW MANY PERSONS; INCLUDING CHILDREN
AND ROOMERS, ARE CURRENTLY LIVIKG
IN YOUR HOME, ., DOES THAT INCLUDE

YOURSELF? 1 2 3 4 5§ 6+ DK....9

B: WHAT WAS ;HE LAST GRADE YQOU ATTENDED Grade sch....l College grad..... 5
IN ScHooL” 1-3 yrs. HS .2 Coll. post grad..b

- H.S. grad....3 Oth .7

Some coll....4 DK/NA............ 9

C., AND YOUR AGE 1S? Jf necassary, read 18-21...1 30-44...3 60+...... 5
age catcgortcc 22-29...2 45-59...4 DK/HA....9

\

D: WHAT IS YOUR OCCUPAEION == THE
NATURE OF YOUR WORKY

E. IN WHAT lNDUSTRY DO YOU WORK?

., Fv ARE YOU THE CHIEF ‘WAGE EARNER " YES...U ) NO...C ) DK...( ).
IN' YOUR HOUSEHOLD? (Skip to J) (Ask G) (Skip to J)
G. WHAT IS YOUR RELATIONSHIP TO THE
CHIEF WAGE EARNER &g’~\\ — =]
’ He WHAT IS THE OCCUPATION OF ‘THE - .) _ .

CHIEF WAGE EARNER?
I, IN WHAT INDUSTRY DOES HE/SHE WORK?

Jo HOW MANY CARS, IF ANY; ARE THERE

lN«YOUR HOUSEHOLD P (Y I SN 3+, DK/NA...9
K. DO YOU OWN OR RENT YOUR NQME? Own....1  Rent....2 DK/NA.,..9
"L, IS YOUR TELEPHOME NUMBER LISTED - ¥
IN THE CURRENT TELEPHONE DIREC- Yes....l - Ask N Mo....() - 45K W
TORY? c i
M. IS THAT. BECAUSE YOU HAVE RECENTLY Moved ) ’
MOVED QP DO YOU HAVE AN UNLISTED Unlisted. . 3
NUMBER? stecd.---
’ N, WOULD YOU DESCRIBE YOUR RACIAL WHITE---1  SPANISH...3  Oth 5

OR ETHNIC BACKGROUND AS: BLACK..-2 ORIENTAL.- -4 DK/NATT L 9

0. HAVE-YOU EVER MADE A DONATION TO »
PURLIC TELEVISION, EITHER IN RE- AR . -
SPONSE TO A TELEVISED APPEAL, vt
MAIL, OR SOME OTHER KIND OF APPEAL? Yes....1 . No....2 DK/NA....9

P, WOULD YOU ESTIMATE THE TOTAL Under $5,000.,...1 $15,000-§19,900...4
INCOME OF ALL PERSONS IN YOUR $5,000-59, 900....2 $20,000 or over...5
HOME TO BE: } $10 000- slu 900..3 DK/NA.eeevuiveuennn 9

Q. SEX OF RESPONDENT Male..... 1 Female.....2

THALK vOU, YOUR COOPERATION HAS BEEN VERY- HELFFUL.,
|
Qo

ERIC

Aruitoxt provided by Eic:



