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The following are the maLn’dlstln/tlve characteristics

\a\\\\_/,of WNET Members, Viewers and Non-viewers which emerged from,

the two coordlnated'studles . oz

s

Members. Compared wyith both-Viewers and Non- v1ewers-— ~.
. _— )
i.e., all Non-membérs, thé-WNET Members have fewer children
’at home and thus have smaller. households, are better educated,

ahd more often than"not are profess1onal persons.’ They are
older than the Non-members. , %

. : ' ¥ e

-_Three out of four Members could name a WNET pé%gram . :
watched in their household in the previous week. Members. - T
. use television less than Non-members do. On the average,
~thirty-nine per cent of their daily television v1ew1ng’y”/; e
time is spent watching WNET. In Members' households it is
prlﬁarlly the adults who watch WNET. '

~

oy N
3

Proportionate to actual area populatlons, Weséche ter . .
is better represented among, Member's than other "areas, par-
tlcularly better than either Long Island or the Newark area. - "

» . l N .
_ The Members like WNET primarily for the station s - ’
music and drama programs. In fact, programming of this

o type is why\most of them are Members. When they joined_

CT WNET, embe{s Yere more’ likely to have responded to an N
on~air appeal than to.a direct mail appeal. Gift offers
influenced. only a few to join, but gift offers did quen
ly figure as an“mnfiuenoest_~91v1ng more‘moneysto

/

The members are overwhelmlngﬂy pleas with
.performance as a public television stat1
only mild dissatisfaction w1th the pﬁ
ing and they 1ikk WNET to deal Wlth/oont
That 1s what public. telev1s1on isvfor,

<

. -7

A ed in Members'
~ ‘households, largely because ~a small percentage of
these households' contai children. Thus, there
appear to be two distinct vfew1ng audiencess; daytime
1 Ke md prime time hoyseholds contain-~ Y
children! ‘ A )
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ﬁiewers. Viewers' sets are tuned to WNE¥~thi£Ezgthree
per cent oq their total television time, compared to the
th1rty~n1ne per ‘cent of the time in Members households.
t Vlewers usg their television sets more than do Members. '

that their sets are tuned to WNET much’ more
Members.in terms of total viewing time.

_ homes, WNET is watched mostly by children -
ams are the main reason WNET is watched in ‘
\The ‘evidence of children's heavy viewing is -,
in the™amount of time the television is on and

o WNET.\ The fact that Viewers' households are the "\
iest uPers of WNET and are not Members suggests .a very « ‘
btable opportunity to increase WNET memberships by . .attract--
ing these daytlme households (the Viewers' households) to
join WNET With & proprlate appeals At this point, many
“ families whose h pseholds are heavy v;ewers of WNET have
~ not bein converteﬁ to membership. ; ,

™~

\\\ - )
'\\\ ‘ ' Viewers do feel that WNET is for people llke themselves ’
They also feel that WNET- appeals morg to intellectuals than
to ”everyday people.." They are satisfied with WNET in 1ts.
public telev1s1on role, but they ask for more educational’
~ programs. Perhaps his reflects their approval of the
present children's programming which their children
evidentiy watch so faithfully. Viewers feel~that WNET
does its best job in children's programming. té\\\k\\\\\
7 The Viewers' households tend to be larger than those
in the other groups; they have more pre- -school and grade- 4
_school children than Mempers ar Non—v1ewe§s Viewers are
///' less likely to" have teenagers at home than small children.
- Teenagers are most likely to be present in Non-viewing
~ households, least likely in Member households. .

;'“A \ The heads of Viewers' households are young——mostly
£ under forty. Almost all have completed high school; thirty
per cent of them have college degrees. They work in skilled
,. jObS, Qr in sales or clerical positions. Vlewers are .not
’ condentrated in any area within WNET S range

. i y

“Non-viewers. -The Non~viewers are a blt older than the
Viewers. Their children who still llve at home are. older .
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than Viewers' childrén. The Non-viewers have more teen-

agers. at home than the other two groups. They are a bit - N
less-educated t the Viewers and quite a bit less- ‘
educated thansthe Members are. The Non-viewers “hold jobs
similar to tHe jobs Viewers have. Theyi too, ari\not A f
concentrated’ in any part of the New York metropo ftqa.afeaﬁb \

.
) ~ < . N

_ Since .Non-viewers are by definition neither closely
familiar*with WNET nor regular yviewers of WNET'sSXPrograms,
specific questions about WNET do not apply to them. Since

’ Non-viewers may have seen WNET- occasionally and have ideas
o about it from other sources, we are able to find out from
‘o " 7\ them what attitudes” and perceptions about WNET exist ih a
| group at the frlnges of ‘WNET's audiehce. : They provide us
27‘ with an Ldea ‘of WNET' s (and public tblevision's) image in
. the mlnd ‘of those who’ have little firsthand knowledge of
the statlon.

L
’

Non—vieweré do use their "‘television sets a great , e
deal, just as Vlewers do. They do not identify with ’ \
WNET--it is more intellectual than. they are, they say. L.
k THey 'see asgveral groups “as out51de WNET's appeali* everys.
day people, teenagers, and the elderly WNET could oadeh
. its appeal witH more entertalaggnh“\they feel, but Won- ‘}
' . viewers tend to believe that T is)what a public &eleV151on
station should be. Evidently" theyygo not: expect muéhxtr Ehe ‘
way of entertalnment from public télevision. From what._théy ~
know, however, they  feel that WNET is doing its best job
with cultural and children's programs
’ I a stralghtforward way, Non~viewers say they do not
watch T much because they do not like the programs. 1In
contrast to this, Members say threy watch WNET and became
"Members' of WNET because they do like the prograns.

) b i N 4
CPB/OCR Report 401/402 o
June, 1974 ’ L.
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INTRODUCTION ° .
» g -

- , Like many public telev151on stations, WNET, oﬁanne{/ .
,%\- .13, 'in New York has, a list of members who contribute €o the L

suppdrt of the station and who are assumed to v1ew fﬁht

station's propgrams. There are also viewers who regularly

‘ watch WNET but do not contribute, and there are persons

who nelther,watch regularly por coqtrlbute. :' . - -

.« For this report the follow1ﬁg deflnltlons of each group \
weré used:

.

_', : | 1 . _ » . //
" Members: A family ov person. whlch has contrlbuted "at *
least‘SlS to WNET but not over $lOO v

. ~ , »‘\‘{u‘
f’ Viewers: . Persons who ggglg_identify a program watched:* ’ W - .
a within the household during thes previous week and-who were o -

not WNET members. =~ & , : ST T, b o
. e N ~.$‘3; ’ s
e - ' INh
4 v

e ' Non-viewers: PRersons wyho could not’ldentlfy a WNET °
) program wat'ched within the household Qﬁrlng the prevrous “ e
T

week and who were not WNET members. p S AR
e

Thd purboses of these stui%gs/;ere to determine Qﬁ : )
(a) the demographic characterigtics of WNET Members as™ X s
contrasEed‘to*non—member Viewers..and Non-viewers: (b) the ?ﬁ
imaye that on s to its Members, Vlewers and Non- ', .
viewere;/<6%uﬁie6;ezgz1ved importancge. of’ premiums offered ) 7
+ to, Members as an 1nd cement when.they: joined WNET; and . €
d) the readership of dImage, the monthly WNET magazine and
Q%rogram guide sent to Members. It is hoped that the-data

wild provide *insights as to ways of converting Nonsviewers
‘to Viewers, and converting Viewers to Members.
: . é

el
e s -

: |

,:' e

B o
» .

Data was collected through two telephone surveys
conducted in January, 1974, .one <onsisting of interviews !

oo .
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—— A . ‘ ' . N 2
R —e 3 - ’
with g sample of 3201 Viewers and 24&,Non-viewers, the second
of interviews with 487 Members.* N .
. N R \

The questionnaires were designed by tﬁe ‘research

Many questions in the two studies were comparable. . rerviewing
was carried out by pa staff recruited, trained and
‘by the WNET field director of the CPB/Ford Found fon project.

‘ - . e . oo /
*The sample 6f Members was a systematic sample of the list .7
of WNET - Members who contributed from $15 to $99.  Names L
who made larger contributions are maintained
parate list. However, they constitute only two o,
's membership. The sample for the ﬁ;//<f

was a random dialing sample of 100 telephone e—changes in e
the 17-county area coinciding with the A. C. Nielsen-
designated New Yqrk Metro market. For the. present study

a stratified sample was designed to yield approximately

250 households identified as Viewers at that time and an . l;,,
equal number of households that were Non- ~viewers. A check..
question on current membership and View1ng was included to . . ~
up-date the classification. :

castizg in e ‘Néw .York Area.") The sample for




. FINDINGS . .

The breakdown-of the demographic da;a for all three

‘ groups is shown in Figure,l and in Table 1. (All.tables
are in Appendix One.)” From these, we can obtain comparative

profiles of a typical.Member, Vlewer, and Non-viewer. ]

tb ‘
“

Age : .'
. 4 ,
- ,While the differences are not statistically significant*
Members tend to be older than Vleﬂers. Half the Members are
fifty or older, compared with only one-fifth of the Viewers.
-+ The Non-viewers*fall in between, but are more closely similar _
to “the age dlstrlbutlon of Members.
,\]ho Bivg These Households?- l ' .
< .
9Both JMembers and Non-viewers have significantly fewer
people in their houseéholds than Viewers do. Far more than
half the Members live alone or with only one other person; *
the same .is true for almost, two out o{\flve Non-viewers, but
only fifteen per cent of the Viewers live in such small house-
, holds. Amqng the'Viewers, more than half of them live with
" four or more other people; only three in ten of the Members
have such large households. Again, the don-viewers fall in ”
between but tend to conform more to the Members' pattern for
" the number of persons(;n their households. . !

. -
-

OO

A

- s
-

Ny o

}

*Statistics givé.USwprobabilities. The statistic used here,
chi-square, allows us to gauge: how probable it is that

dif ferences occur between groups by charnce, ' since chahce is
always a facfor\yh n we are dealing with samples. , Lévels of
significance are/given in numbers between zero and 1. For
example, .10 as a level of significance indicates that.a real .
difference is quite prbbable afid -that a chance diffetence is - is .
quite improbable, because it says that this result could come
by chance only teg times in one hundred occurrences. Generally,
social regearchers use levels of significance of .05 or less,
and they call these "significant dlfferences. .. In tables, VA
significance levels are given by noting- the probability (p)-, ’
of a chance occurrence. '"p is lesg than'.01" means: that 7

the observed difference may, have occurred by chance but with
a_probability of less than ope time in one hundred occurrences;

it 1nd1cates'a very probable real dlfference.

* e ' . ' @&3- ¥

> lC . . . \ . . i . ) PR ]
. e ’ 4 4. . ‘ .’” . f
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*

~In'generak“ft may be sat hat the Members have few
children of any agé at home now. Many Vlewers have small
. ‘children but''no teenagers. And, among the N: wiewers,
there is a 1a e proportion of households w1zhateenagers

b

‘The Viewers. households have many more chil n, both

pre-schoolers and grade—schoolers, at home. The Vidwers

" differ significantly from the Members and the Ngn-v1ewers
in thls respect. _»Sllghtly more Members than - Non-viewers -
have pre-schoolérs at home, but in regard ' to grade-schéolers,
the Non-viewers have' more than the-Members do. The striking
point, however, is the cleardomin e of Vlewers households
in the number and age of childrénpresént: overwhelmlngly,
theéy have more young.children at homa than eit of the

- other two ‘groups. :

but only a small. proportion with younge:z"chi].drenéxe
d

»

[

When asked abdut @kenagers, however, the broups divide .

. alfferently and significantly. More Non- v1ewers have teen-
.« agers at home than Viewers do, and even fewer.Me‘bers have
' \teenagers at, home. . The percentages of ‘households with teen-
\ agers: thirty—seven for Non-viewers, twenty-eight for
‘e Vieweérs, and twenty for Members. These differehces are

"significant. = - . ) \

» . \

Education,Levels 'S

-

significantly greater than that among - Vlewers and Non-vi
Indeed , three—quarters of the Members had finished the
equivalent of a bachelor's degree and more tban half of
these had done graduate work. By contrast, only about a
third of the Viewers and a fourth_of the Non-viewers had
\\giﬂished college.degrees. . ‘e
P * “

Emplovmeht‘and‘Eﬁployment“Levels

.
. F

. ,Almost all the Members and Non-members are employed
'‘The slight*differenges in employmentkldVel are ‘not statistically
" sighificant.. It might be-noted that retired persons comprise

one-elghth of the sample of WNET members
A

*

* There are\s&g 1f1cantl¥ more profess1onal families
.among Members than?\he\zﬁher to groups. Indeed, oved -
half—-flfty seven QE}- ——of the ‘Membe? families are

10 R




~—

~

headed by a professionél i
the Viewers, a sixth of the

" Geoqraphic Area of Residence .
AN

»

51gn1f1cant1y different. Both Ne i the
Westchester are& have more Members in proportion to
ulation than do the Long Island and Wewark areas. Al
«in terms of actual population

axeas, there are few famllles.ln‘Westches é}

an

who watch WNET

/4://< Exagctly how much do ‘these t eé/arodps watch television
each day;¥3hd,how much' of ir television v1ew1ng time do
- the Memberyg' and Viewef///iouseholds spend with WNET? We , -
can compare\thes& figures directly in Figure. 2. ', )

. : Regular Viewers of WNET are more similar to Non-viewers
I than “they are to Memberg\%zeEZe\amount of tjme spent viewing
: television dally Ysee Fig and also Table 2 for this
. information.) Viewsrs watch telswdsion a great deal: the ’ <
median’estimated dailX_hen ehold viewing. time for this_group -
N is five ‘hours apd-forty\pinutes. . Members are llght users, the
) median houwsehold viewing time, being three hours and twenty—two -
. minut€s. The médian viewind\ time* for Non-viewers was five- Q'-
.hours. 'Overrg fourth\of the Members reﬁort less than.three © j
hours of viewlng a day, compared\to only five per cent of the K
Viewers, eleven per cent of the ~viewers. At the other © % , .~
extf’he,. our out of 'ten Vlewe S repoxt v1ew1ngv=even or O -
more houfs a day, contrasted\to about thxee out of ten Non- .
viewers, ebout one out of’teﬁ\Members. PN . » o

« . ~

- Viewers .report more time s;ént viewing WNET™daily than
do Members, the\medlan times belng one hour and forty-seven
minutes for Viewers, one hour and t&enty-one minutes "fox _
M mbers. But in terms gj_thelr total \wiewi g time, Member -~
.spend forty. per cent of ‘this time w1th | compared—to

e thlrty one per cent for Vi ewerS*f”“ < '




, ) . ...Figure 2-

. 4
TELEVISION VIEWI

AND WNET, VIEWING f \ N

Median - Median - <=
‘ ;Estimated Daily Estimated Daily
R . TV Hours TV Hours

N \ ' 5:50" ‘

WNET Time as Percent of oo
Total TV Time N

40%/.*1”'“\\

Members

\\ Vlewers

% Non-viewers

.
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Preference of Proéram Types v

' - |

-

o Viewers and Menmbers showed niarked differences in the

T T WNET programs watched in their homes in the past week,

) Viewers named children's shows overwhelmlngly, more than
all other kinds of programs combined. Members, on the _ |

. other hand, prefer the cultural programs. Six in ten named |
"cultural shows" or "a comﬁiiation of public affairs and . |
‘cultural shows" as WNET progtams watched in their homes in ‘
the past week. (Table 3) Meﬁberships do not seem to come ‘
from families that predominantly view-WNET's children shows. l

\.
\~

k By a more than seven ~to-one margin, Members say that
\\hgztly adults watch<WNET in their homes. The Viewers
differ significantiy: fore, thah half of them say that
mostly children’watch\WNET‘in their homes. Only -one ; A
Member*fgﬂtaanresponds this _way. (Table 4) : ‘

In general. Members watch WNET because of the quallty
of the programs. . Seven out of ten of the Members reply
that they watch WNET -because of the programming. They .
llke the quallty”of the’programsf particularly the cultural °
programs. They mention specific pﬁpgrams, or they state
specifically that WNET is an "alternative to commercial N
programming. For Members, other reasons for watching are ‘
only ingidental. (Table 5), It would seem that on-air
membersggp appeals may be wiore effeetlvellf they stress
rogrammlng-—not publlc telev1s1on asyan 1nst1tut10n

atched in their
ucational programs and the glality f pf;grams -
important factors. Plainly, 'V er households
WNET primarily during the day when the

Members identlf;\;sst strongly with WNET. (Table 6)
. Seventy~nine per cent say that *people who watch WNET are’
- "people“like me." Viewers 1dent1fy almost as much: among
4" Viewers, severity~-two per.cent reply this way while, among °
Non-viewers fewer than half say "people like me" watch .
WNET. Though among all three groups there 'is more positive
identification than negative, the degrees of,identifibﬁtibn.

: S 18
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&1ffer widely and the dlfferences among all the groups are

- s1gn1f1cant . \ yE
Most Non-viewers feel that WNET does not dppeal to : .
everyone. (Table 7) Members feel the same way, but for ) J /
a very dlfferent reason., The Non-viewers say that WNET ) /
‘Viewers tend to be intellectuals and the better edusated i
and that that is how "they differ from me.' ) -
: ! . ) ) f s
) Members, on the other hangi see some of WNET's . . e
o programming as ‘wppealing specifdcally to the more o

culturally interested and they 1dent1fy themselves

as culturally interested. They also recognize that

nof everyone is. They seem to be* saying that their <

own tastes aye uncommon, for they cglearly ,reply that
1ntellectuals" are the groups to whom WNET hi@ special

2

appeal . ' ' ) N

-

Viewers are’aigided evenly, on whether WNET appeals
to everyone or j&g;/to special groups.- But, both Viewers
and ‘Non-viewérs agree that WNET appéals mainly to intellectuals.

- (Tables 7 and 8) Interestingly, Members tend nbt to cite WNET's
appeal tQ children; both Viewers and Non-viewers do.

Three out of four Members agree that WNET does not
appeal to people interestﬁd in entertainment, to everydaf
people, or to the:less educated. Since WNET obviously
appeals to Members, this says guite a bit about their own
self~image. Viewers and Non-viewers also mention these
groups as outside WNET's appeal, but not as strongly as
‘Members do. - However, Viewers and Non-viewers also ci

) teenagers and, to a lesser extent the elderly, as be1:§\

- groups outside WNET S appeal.

SN N S R

""" According to one out of four of the Non-viewgrs, more

i . people would watch WNET if it had more entertainment. -When
-asked why WNET is not watched mgre. in their homes, half of
the Non~viewers answer that th Yy just do-rot like the programs.
This 1is precisely ‘the opposite from the Members' response as .
to why they watch WNET. One other point: poor reception is
not a problem as a reason ﬁef/not viewing WNET- (Table 9) .

- R
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Reies of Public Televigion i

™

)

be different from commer&jial television, but Members agr e

significantly more than ‘~members do. Membersgagre€ of -

this by more than eight touwone, Viewers by five to two,‘§n¢” ;k_

Non-viewers by three to tm%ﬁa(ﬁable 10) How should this

difference be reflected? Be&per prograzming, controversial

broadcasts, and the absence f commercials, say ‘Membgrs.

Both Viewers and Non-viewers ncur on better, programmlng

. ~and no commercials,’ but theyg&éplace controversial ‘broad-

s casts with more educational p ramming . (Table 11)_.  This

suggests that WNET needs to enafe in an awareness-building

¢ampaign. Viewers and Non- v1ewé&s‘need to' know what WNET T

¢. is about, .how it differs from cq%§erc1al television and -~ 7
a

All three groups ag&ge that public television should <

EN

whyy‘what can be expected from ublic station, and the

necessity for public support b , ’
-, ’ ‘& ‘ * ko . '
- CE ‘ >
N ‘.~ By ten to one, the Non-members agqree that WNET ‘
. \ ° does fulfill their view of what a, %mbllc television
'

station should be. Amoeng Members,\the margin of agree-

ment is thlrteen to one. . . ’ .

——
.

A minority of the three groups. stﬁte thét there ~
are needs in New York Gity that ard not ‘met by WNET. ’ - i
(Table 12) The unmet needs include. more\local coverage, 5
more programming for special 1nterest Qroups and more
public service information. Mentloned least often are
wneeds in the area of children's’ programmlng

5

[RESTITN

L J#ercelved Program Strengths and Weaknesses .
\\\ 3 N P

The Members perceive WNET's strength as its culturaL . ’
programs--music and drama. Membérs name ‘cultural shows ’
as WNET's best programs more than twice as often as they
name any other type of programming-~-four times as often as ~
they mention.children'’ S programming. This is consistent
with their response about why they watch WNET and what
types of programs they watch, Among Viewers, * the chlldrejfs ..

o

shows stand out as what WNET does best Viewers are even
. more favorable to children's programmlng than Members are:
v to cultural programming. Non-viewers pralsé;WNET for 1tskw“
cultural shows, as the Members do; but they praise the
.- children's shows much more than the Members do. (Table 13);,

a - N e
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Few of these people would critic%ze WNET by identifying
its worst programs. Only one in five of .,the Members had
any reply here, but, of this fifth, about half criticized WNET's
*public affairs programmlq% One~quarter mentioned the-
cultural prbgrams, but this represents only twenty-seven
respondents out of 486. One-third of ,the Viewers.and a
fourth of the Non-viewers answered,, mentlonlng publlc ‘affairs
and cultural programming most frequently. . -
. . . i - e Vo
‘Methtd of Membership -Appeals " ' -
) . . ' ) e
On-alr appeals. Most everyone is sympathetlc
least tolerant toward WNET's on-air membershlp ap)
.. eight of ten Members and srx‘of ten Viewers.
annoy about one-~ tenth of the Members. * Far er of the
* Viewers express annoyance, ‘probably becaug€ they do not .
see' them as often as Members do since mést of their house- . ‘ .
hold's viewing is of children's progfams . Thesé lessf '
frequently are aware of members D appeals// In fact, ‘almos
one-~ SlYth of the Vlewers say ey have never seen the on- s .
air sollc1tatlons. (Table 14) 4 ! -

-
1

. 'Direct ' mail appeals Direct mail ads for WNET are not
received by almost half the Non-members. When they do .-
come, however, three £ifths of those who receive them are o .
“tolerant Qr sympathetlc. Very few are amn AN the =~ =, %
test are 1ndlrferent‘~ The attitudes among Viewers are

e d1v1ded in .about the same proportions as the; are towafa—““*i‘f—;l*
on alr appeals~-most are tolerant or sympathetic. Among * -
Members, though, this is not true. Membérs are less' '’ . -
tolerant or sympathetlc toward direct- mail than to on- o
air appeals: fewer than three in five Members are tolerant of
or sympathetic to direct mail, c/ﬁ red with four in five
for: on-air appeals.(Table Onyair appeals appear ‘to
reach more péople and to-be received with léss indiffergnce . ‘
than appeals bstgireét mail. * . . . ‘ ///
r v, kS /

. . // . . Y

Source of Information About Television _ it

/

s

Non-members were asked if they used a program/gulde

or listing to selec® their programs. Overwhelmlngly, they

say they do, with no significant difference.between Viewers -
and’ Non-~ ~viewers. More than half say they use TV Guide, ‘and
three in ten use the newspaper listings. If WNET seeks
.advertise in a program guide, TV Guide seems to be e/one
used most. Accurate anH descrlptlve llStlngS of WNET/
programs both in TV Gu1§e and in the newspapers ma

-

»
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LT . attract a largér audlence and’ therefore more Members to .
LT “WNET . Non-members are looking to ‘hose listings teo sélect ‘
;?<\\\\\ thelr telev1slon programs. (Table 16) - . _ ' -

-

S N SpecialMQuest.ions for WNET Memberg

»

Finally, a series of qugétions was posed to the Members
of WNET to find out their attltudes toward the glft premiums

;*l A - offered with membershlps and about . Image, the monthly

g > -magazine and program guide sént out to all WNET Members.

Most Members joined WNET because they watch WNET—Lthey "
. cited -either a program they liked_ (almost half give this -
reason), or they citéd an on-air appeal, or they cited'a
. . Pledge Night appeal. “About, two~thirds of the Members
mentioned one of‘these‘on;air activities as being the :
cause of' their 301n1ng ‘WNET.. Direct mail account$s for
less than flve per cefrt of the- membershlp (Table 17)

. , - ) 4 -

. Premiu s About ‘one oub of five'Members received a’
joining WNET. but'-very few ,say they were in-"

“to join by the gift offer. The same is true .

or more than elght or niné per cent, and the majority
say that- the g}ft offer influenced them not at all. It
) ~Taight "be askeé'lf people are reluctant to acknowledge that
~ . they did respond to a sales ancentlve.

27 - . B

~

i But, for tﬁe twenty-ope per: cent who received a glft
’ upon becoming a member, more than half of them say that
the gift encouraged them to donate more than they.would ’
) , have donated, so that they- qould obtain a partlcular
‘ : gift. (Twenty -One per cent’ receivéd a“gift, and thirteen
. . ‘ per cent-—s1xty—-three per' centf:of those who received a gift--
said that they donated ‘more to obtain their glfts°)

»
. £
‘

. : ‘ “» Image. WNET s monthly maga21ne, Imagen was not a
major inhducement for 301n1n WNET . " Fewer than one-
& Meﬁber in seven ‘says it was.an 1nducement for becoming’ )
) a mber (Table 18) Once. Image, is. in the home, however, ]
< - /{1t is read’ (Tables 19 and 20) Two-thirds of the Members *
N say they read it, So, despite the fact.’ that Members say
Image was*' not an incentive to join WNET, Image 1s ‘read
when it is received About seventy per cent jof tHe Members
‘they read or consult it-~less than *five

Nevertheless, ‘Image remains in_the home for

R2
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/

er_cent of the homesy only
\row it away in less than a

.

the full month or more®in seVeqty
fifteen per cent of the Members
week. (Table 21)

- T~

°

(Table 22) .

—~l

When asked for changes that Should be made in Image,
only one in four of the Members says there should be changes. ///V
’ . What changesf" Image should be more descriptive of -the T
. programs it lists; more accurate, ’Wltﬁ more information ;/::::;7
..on new prograns and more depth; smaller and weekly (to be

more topical andgacturate?) (Tahle 23) '
) . Image /readegs are similar to theﬂlarger groups of all
. " WNET Members . They_show no significant ‘differences in -
respect to: number-of persons in the heusehold; number of
pre-schoolers, grade= schoolers, and teenagers in the home;
1eve1 of education for . the ‘'head of the household, his job
. “status, job level, ‘0ox 3gé. -Advertisers should ‘show interest / :

in Image's select neadershlp.

~

.
[ B .
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/ 'WNET RESEARCH SO FAR -- ITS IMPLICATIONS

N 4 . s
@ - I

When two studies are dome within a. fifteen~mpnth ¥ '-?
period, it\should prove useful to coﬁpare they findings : ’
where pos51ble.‘“ //;///"“_ t‘ ’

f'f The 1972 study ylelded information about the

~audience in general while the 1974 study looked at that
’ "audience mors <closely in.-terms of - Members, Viewers, and
.Non~ v1ewersﬂ These data sets build on each other.
. .éf' . "‘: .
! Heavy Viewers-Are Not Necessarily Members

-

1972: "“The WNET audience was predominantly an audience
of families, partigularly families with young
- # ¢children. It was a relatively young audience,
half the heads of WNET viewing households belng

under .40 years old." ) , :

e

’l974~/i;;he Viewers's households also spend ‘the greatest .
mber 8f hours~-one ‘hou® flfty five minutes-~ .

7
/

= watching WNET although it represehts only ‘ o
) . thirty-three percent .of thelr total TV viewing - )u’
. . time. Members households average an hour and’
L twenty—flve minutes a day watching WNET¢” which . .
* represents thlrty nine per cent of their total
T T & viewing. ‘time." . , L -
/0 Conclusion: The most sallent finding of these comblned

studies is that WNET has relatlvely few membershlps among the 1
hdusehplds that watch WNET the most. Young»famllles, whose ~
children consyme WNET's children's shows, do'ndt tend to

become Members of WNET. Furthermore, it is_ mot accurate

to say that the WNET, audiend¢e is mainly an audience. of )
families, particularly families with young children. It . . ~
is accurate to say thatWNET is watched most in the house-~_ x/éy
holds of young families, Mbut in those households the audience s s

seems to be the children, npot the famlly as M group. For ,//// ,
the most part, these hodseholds are not attracted to WNE/<§7//:;}/

by its adult programming and ‘these adults do. not tend/td N
become Members just because their children enjoz/HNET

4 - i N “ *17_‘ ) - - . . . - .’/
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Children Are WNET's. Most Avid Viewers
s . S
1972: "WNET shows its greéatest strength amohg ydung
children...the importancge of youngvchlldren in-
the famlly as a predictor qf WNET viewing is
again demonstrated Almost three-fourths of
those families w1th se<s§chool-age children

T were viewers_ yliTe the figures were almost

P

exai;;yﬂpeversed fqr those families w1thou§
». - ¢childfen in ¢his age group}"

. ! Lt
. 197%:”‘“Viewers naméd Chlld «shows overwhelmingly;
, . “more than éﬁl other ¥inds of programming combined
s more than half of them say that children watgchoWKNE
" in the;r homes. Less than one Member in- te//responds
thisLWau.PJ : ‘ ' .

¢ . &

o
-/ ~

.

o Conciusion: Modt of(the WNET- audiencé watches because . e
of the children's programs, but ‘this gioup is hot a major = ‘
source of WNET Members. ' Indeed,, Members ,are characterlzed '
by-having few or no childreh, at home--at statistically
significant levels. This. means. that daytlme households
(that is, Vieweéersy hoaseholds with chlldren home) prdylde
a great opportunlty for .an increase in membershlp.

L

X

There appear to be two ways to convert the Viewifg ~

(but Nonrmember), households " to membershlp. Appeaiiwmlght s
be developed around children's programmlng phat will. involve
thé parents and inspire them to become MemberSz to support

the programs their children watch.. The. February Pledge e
Drive was an encouraging flrst attempt at thls. Secondly,. to
increase audience (and therefore the potentla& membership), . *
WNET might try to attract both giélgren and adults to the

same programming. s The present situation has two groups, quite
polarized. The smaller groups,  of adults’ who watch primarily .
.drama ahd music provide the majority of “the Members- the <.
larger group of Viewers' “households in which’ thé children
. watch WNET's children's shows is under—repreSented among

" the Members. If programm&ng ‘appealed bqth to children sand
S. 3t the same time ("famlly type programmlng“),,then
on- alr‘app als might be sgen py a much 1arger adult audienc
« saems s§ far that there are large propo adults
who do not atch WNET &nd therefore ‘who 'have not become WNET

} Memberslgzgg,thougﬁ”the1r children watch WNET reg %E,»XL—'

' ) LMembers, eem to have joined. because they themseL’/glgijoy‘ !
\

\

|

\

|

|

;

s

watching WNET's programmlng. I - -

i .
. * N
. . . MY
) M ' 2 ‘ '
| - ¢ - .,
. . ‘e A4
\
»
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¢ S 1972;

n thls set of flgures we see somie striking
1ffereﬁb£§.between respondents 1n the fourjw;,//ﬂl”/’///
i , geographlc dreas. Children's programs,were
D . . relatively much more 1mportanf*gmong Ldﬁg o
) . Istand and New Jersey- area respondents while
. - dramatic/music ﬁrograms were much more freggégt
‘ ly - named by res ondents in the North ‘Subur

_area (Westchest ) C
,\.

.«

. - P oy

" ‘1974 : "Both New York Clty and the Westch€ste? area . . "
; . ' have more memberS\ln proportlo to thedir pop-~ ) o
) » ulafion than do the Long/is} nd and .the New Jersey

t v

IV : Ce

Conclusion: ’
. Westchester, where drama and mu are the most-watched " o
of WNET' s shows., K ‘In Long Island™nd New Jersey, chlldren S, .. .. *
shows age watched most. . Since few\of these households~- N Ny
where children dominate WNET vié ?n g--provide WNET Members,. '
‘the'guestion is how to get moref&dults to join from, those‘ .S .
areas where WNET s cultural shows, are less pbpular.»uNow T
that the low—Member areas’ can,be‘?@ecgfled (Long,Island -

“an¥ New Jersey), more custom—tallored appeals might be _made ////

; to these audjenges. Different adult pxdgrams, - other ..
ﬁ%“ wthan cultural'and pyblic affairs shows3' ﬁihld also = ° . ///
_probably appeal to a w1der adult audlence‘# '%a N T4 '

. ' v . 7 .{, ..
.- o) . -
4 » g ‘. , ~

.
L

WNET Attracts*Most Children, But'Oqu a ?artlcular' _ i/{., . B2
Kind of Adult ' e - ' ' C ST
(‘ ‘ ¢ w N * . ’ ‘.. ) ’ v‘ // 4 “‘.:/
I972 "The soc1o economic blases tradltlonal w1th p ig;(ﬁ/’/:
. . . telev151on audiences were present...Eor maie - .

.. and female, there was a strong, dlrept relation-
. ) ’shlp for the likelihbod off WNET viewing to in-
- oo crease wrth more educatlon, rlslng from 3ust
p over: 30%+for those who did not go to hi
- - oo school to half of those who. haveegene graduate
» work.. whllefpersons from the ‘higher socio-
. economic-educational str -2 Werg more llkely

o . . to watch WNET than th 'in the lower strata,
. ¢ the WNET audience is' a broad ranged one which :
IR cuts across,aii;the stratQ ) o I
Id . P ://4,~ ‘.'
1 ’
1974: ...thrée quargers of, the ‘Members had flnlshed - !
' ‘ - the equ1valent of a bachélor s degree...by )

‘ ,, b et & . : i "~
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contrast, only about a third of the Viewers...
* had finished college degrees."

» in contrast to only a fifth’ of the Viewers..."

- '\,1~' 4

‘Conclusion: Viewers tend to come from a broad range of

social levels,~yhile Members cluster at the high levels.
Profe551onals are the occupatipnal group that dominates
WNET S, membershlp list, and thi orrelates of course with

- college and graduate school experiénce. It can be asked,

therefore, “why WNET's c¢hildren's programming tends to cut
across more socio-economic-educational levels than its’
adult programming does. <Children from all socio- ecoqomlc—
educational levels watch WNET, but the adults who-watch
are generally from the higher levels and it. is from them
that Members.come. Members are under-represented amohg
the.middle and lower socip- eéo\omlc educatlonal levels.

L 1 . -~
Slmllarltles Betweeh Members and»Non—v1ewersb\ . :
\ 4 : b f

embers and thePNon-v1ewers have some thlngs in -

..over half...
off*the Member families are headed by a professivnal

!

The
common. - /In their househdlds, small children are generally .
not present. The households are smaller than the houséholds .

of Viewers. But WNET is rarely watched in the households
of Non~-viewers s~ ‘It is in the Non=-uwiewers' households that
WNET's lack of appeal to different groups of adults fand
age groups stands out: - This re-affirms the finding that
WNET's appeal to adults is gengrally-limited tor-a-well-

educated, professional, older group of aduits from small

househobd7. _ . \\\ , )

Public television in general  and WNET in particular

_hrave opportunities to reach broader audiences through

‘e

programming th™t appeals to a wider range of adults and

through pEogramming aimed at the entire household.& Such
pro ramming may be the best source of more Members, since
WNET'S excellente in programming accounts for most of . its
Members so far. .
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. .\ Table'l.
. ‘ DEMOGRAPHIC SUMMARY e T, N
~y .. -

Age of Head
of Household

Under 30 —
30=39 o
40-49-
50-59 ., o+ ¢
60-69 .- .
70 and.over . 7
No Response

v

- s
, . Number of Persons - .

in Household

\'\\\ ¢
# No Respons

~

Household contains

v .
-

children -
‘Teenagers
Education of Head
of Househo l&‘ ¢

A

Grade’school.‘
.Some high school

Finisted high school -
Some ,cblle S
B.A.(or’gquivaléﬁtb\

,/:!,//Graduaté\wprkf
\ No Response »

. Members .

' Viewers ﬁdn—viewers;:‘
~(N=487)" ' (N=201) ° ,_‘(N=245)
0% - 19.9% 7 - [ 11.4%:
JETQ 4.8 15.9 :
-19.9 ’ 1 2429 o 24.9
23.2 - 12.4 - 27.8
. 17.0 5.5 13.9
7.4 - 6.1

Pre-school children.
Elementary school

3.5

43.3% E' 10.6%.

w4, %
50.2% 1 29.4%
" 35.9%

. 4

+ 26.9%

oy

v 4.1%
. ?.0 " [
40.0 ,



Head of Household

__~_“‘_\\\\\§zigpat1ona1 Status

CPB/OCR 401/4%‘ '

Table . 1
(tontinued)

Members
(N=487)

é“Emp loye
Retired
Students
'Unemployed
" No Response

,Occupatioﬁ of Head
of\ﬁousehold

AN
\Profess10nal

Managér/Proprletors

Sales/ciérical
Skilled
Unskilled
Other
'NoﬁRésponse

.Place of Residence -

New .York City
Long Island
Westchester area

New Jersey area
( \Other S

°

No'rE

52.4%
17.7 -
6.8

C41.8%
22.9
3.5
~31.8

. -
->

are based an Chj Square values for the data.

»explanatlon of SLgnlflcance tésts, see the footnote On‘Eggsli;\\\\\;\

Pageh24’

. Non-v iewers’ k
(N=245)
B \

~

84'.9%
7.8
7.3

~

In ‘the tables which . follow, all SLgnlflcance leVels /

For a-fuller §

!
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L
P

Members . Viewers Non-viewers

(N=483) " .(N=201) : (N=245)

10.1% -~ 0.0% 3%

17. 4.5, 7.3

9.0

Table 3

'KINDS OF WNET PROGRAMS WATCHED IN THE PAST WEEK

e €

-~ . . Members ™ - 1Viewers
\\\T\\\‘Kiﬂda;of piqérams =373 S o (N=199)——

~.

. 03

Children's . 9.6% 1\54.8%‘

Public\\?fqiii

Y

)
Cultural h
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- S Table 4 . » .
\,( - . R . ’ I3 e
.. . WAT S WNET?
- N O ' CHE ¥ - ' B .
. ’ o - " Members Viewers .
' ] (N=373).- *  (N=199)
- N\, . - . )
- Mostly adults ‘ 75.1% S 32.7% -
. o U )
'Mostly children ., - 10.2% . 50.3% . ¢
: ‘. l - ‘ ) ¢ hd . '
- te=—.  Both equally ‘ 14.2 - 17.1 '
. i . . _ . . ,
ﬁon't know T / 0.6 —— '
T — . ” . t ;’ . f v <
p is less than .01 . -
5 . . ) ¥ g -, .
. - i S N
L - =
N : . Table 5 s
8VHY IS WNET WATCHED? . g
t L g ' y . :
. .~ Menbers ‘-Viewers .
— , (N=372) - - (N=199) -
Childr ' ' 5% 46% .
Educational programs B ~ 8 . 23
. o~ " T
Cultural programs \12\ ‘ 6
, ‘ — .
LR Cg,mbination of above 3 ’ 1
. M L)
Qua}/lity 'programs\ . ) 37 R 22
Alterna‘tiye to c‘ommerci'al~ ‘ _
' programming 12
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: : ‘;\ . A Table‘6 ‘ ' %,
2 \\ : t
WHAT KINDS OF PEOPLE WATCH WNET? .
“ . -

I -

. ) .- N . - , Members - Viewers Non-~-viewers
: ' ’ "(N=485) " T IN=201) - .- (N=245)
People like me =~ 78.6% 71.6% 47.8%

/ . . L ° .
. People unlike me . C 4.7 11.9 22.9
Don't know . .. 16.7 T 16.4 29.4

p is less than .0l and thls is true between Members and Viewers
~ - as well. v ; )

Iy . . o \\ T%le "7 ' .
. ~‘

) ’ DOES WNET APPEAL ONLY TO SPECIALIZED GROUPS?

-

* Members , Viewers Non-viewers

& ¢ (N=486) piN=201) - (N=245)
L fes - 65.2% = .- 48.3% 53. 5%
. No : 46.8 31,8
Don't know 5.0 ‘ 14.7

p is less than .01

.

Table ,

01 \ v *
Oh ’ A
TO "WHIF.'H SPECIAL GROUPS DOES WNET APPEAL?

.

: \ Members Viewers Non-Viewers
e s (N=315) (N=96) - (N=108)

'Children . » 2.9% -18.8% ) 18.9%

, Intellectuals g 62.2 - 42.7 . 38.0
Culturad groups . 6.0 . 4.2 9.3

. Special interests* 7.0 "7.3 , 7.4
Intellectuals/Cultural . )

groups 5.7 2.1 . 3.7

Other/Combinatlon o . 81602, . 25.1 27.8 ‘o

\
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Table 9
A : , ‘ .
. WHY DO MORE PEQPLE NOT WATCH WNET? | s
\ . ) .
Members Viewers h‘\Non—viewers
- (N=396) (N=188) ' (N=175)
’ 1Y 1 .
d L » . ~ ’ . ’ '
Pdor reception \\ L% . l.e% . 2+, 9%
Not enough“publicity 13,9 13.8 17:1 -

Narrow appeal i Jh 11,1 21.8. 13.7

Commercial TV habjt . 16.7 17.6 20.6
Not enough enter ent 19.7 o 18.6 26.9
Personal preferehce - 10.4 6.9 - +2.3

?op"intellectual ’ 14.1 11.2 8.0

*  Other : 12.6 8.5 8.6
; | : | 3

‘ - . Table 10

SHOULD A PUBLIC. TELEVISION STATION DIFFER
‘ , FROM A COMMERCIAL STATION?

' ]
Members Viewers

. Non-&iewers
(N=484) (§=201) / (N=245)
. ' ;7
=7 Yes . - 84.3% . 66.2% 52.7%
No . 10.5 ’ 24.9 37.1

4
<

Don't know : 2 5.2 9.0 * " 10.2

p is less than .00l.




|~

e

s L4

No commercials

. oot o - ]
Better programs -

Mogg/éducation

-
-

~".Controversial programs

&
3

_Special intérests

~
-

© -

More responsive to public

¥
.

.«

WAYS IN WHICH PUBLIC TELEVISION SHOULD DIFFER
- FROM COMMERCIAL TELEVISION

o L
/ . 21.1%

Table .11

‘Members

1(N=413)
\ L]

22.5

No cemmercials/more education 1.7

Other

Does WNET differ in
this way?

Yes

No .
Don't know .

7‘—.7

(N=411) '
88.1%

6.8

5.1

@

\\ L)
CPB/OCR 401/402
] ' “Page 29

3

Viewers

(¥=118)
"29,9%

14,2 -
) - aiﬁ.

Non-viewers
(N=

lzﬁjh

28.0% -

(Nilz3)

78.9% -
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) AN - =
/“’/"/: B - \ ‘ ' // ’ :
ie . - : . s i ‘ -0 . N L , Cey } i
I Tablele ' ‘_ Lo,
ARE THERE SPECIFIC NEEDS OR PROBLEMS IN THE NEW YORK .
L L -CTTY AREA THAT ARE''NOT BEING COVERED BY :
) ‘ . CHANNE THAT YOU ,FEEL SHOULD BE? ;
;}&~ ’:_ N f ¢
uf\?{ . ’ A . -"'
i ~ . Membérs Viewers - - Non-~viewers '
2o L (N=487) - (N=201) (N=245)
l - , . R ¢ ) ‘ . ’.H\ .
No ~ . . 53.7% 49.3% 46.1% .
,/ I > ¢ ' * ' ’
»* " Yes 31.0 - 23.9 18.4 ,
,’ . , . 7 .
Don't know . _ 15.3 - 26.9 "35.4 ‘¢ ° /
(IF YES:) o * : ,
. . . o _ | S
What are they: © (N=153) (N=49) " (N=36)
[ B t
" Local aFea problems 29.4% - 12.2% .. 8.3%
Chilﬂdren;'s problems . ‘ 2.6 o 2._(5 -
. - Co et . ’ 2
_ . Public service/information  10.5 22°.4 ’ 11.1
Vo ('4 ' ' T
Consumer/envirenment’ . 9.8 6.1 . 8.3
‘ . Spécial interests ot . o30.1 C 34,7 . 33,3
. ‘ . -~ - / T )
Crime . 3.3 . 10.27 16.7 .
Other - 1%/12.2 - 22.2
/
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- - . ) Table 13 . ' A_‘\

. AR ) A N ’
T | -

/ ' (' /S BES.T PR% /L,.. » oo .‘.:a.,. @;..\'\‘:1

Non5V1ewerS"‘

' (N=445] (N=200) . (N=245)
i)/ Children's shows | 7.6% 39.0% . - 19.2%
PubliQAffai.rs ‘ 2.6 9.5 . 15.9
, Cultural needs . . 28.8‘.  , h2.0 - 26.9
Children/Public Affairs ) RN - . 3.3
Children/Cultural h 7.8 , 7.5 3.3
/ Public Affairs/Cuiturél \ 13.0 '/ 6.0 - . //4 1é24 5n
.o - yd R :
AlL three 20,0 12.5 9.4
Other \ /"/é./3' 2.5 3.7
Don't know o , a9 3.5 15.9
3 . ‘ ¢
& 4 . ) 4 3 ’
K l'; . ‘ ° Table 14 . L -
‘, : ' 'FEELINGS TOWARD WNET'S ON-AIR MEMBERSHIP APPEALS
fq‘” | - ’ - Members - -Viewers .
SRR ' - 'E;N=487) , ,\(x‘q=2o_o; SR
) ﬁévér'éeeﬁ ‘ S - % . 15.5% . A
9ﬁnofed " . A . ‘ " 2.9
Toleraﬁf B , .
‘wsympéthetic |
Indifferent |

Don't know
by

'i"\

i

3
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e N N n
- Table 15 . \
\ ) (} -‘.\Q.\ ? . AN - .6 PR I
“ . EEELING§:,O&NRD-WNET'SEDIRECT=MAIL MEMBERSHIP'APPQALS > . /
T - v ; J ,. . e '--g . : o el
L ” - Members Viewers Non-viewers. - ' 1
T (N=484) (N=200) (N=244)
Annoyed ¢ 7.6% 275% 4.1%
e t »
 Tolerant ) 15.5 | 14.5 1.9
Sympathetic 42.1 " 20.0 //;gﬁ;/_ .
Indifferent . ..y 2a.8 11.5 ///” 10.7
"Never rece ived - 46.5 -// 46.3
Dor't kriow 9.9 5.0 . 8.2
/ \
. / o ’
. . Table, 16 //{///
’ USE PROGRAM GUIDE TO CHOOSE CHANNEL OR PROGRAM? ' .
e . Viewers Ncnsvie;vers
7 (N=201) (N=245)
No 14.9% 10.7%
Yes: . )
) TV Guide 50.2 52.2 .
_ . Sunday paper e 12.4
Daily paper 14.9
"+ Other paper ' / .5 - N
> A
Other magazine = 7.0 7.8 .
. g ,// - f? ’ i ! +
x .Don't know "o - 1.2 .
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- P ot Table117 -
REASONS WHY MEMBERS JOINED WNET - © &

e Members .

- L__N=48/7/L g

<Pledgé 'Night o 12.3% =

Spot réquest‘ , o 5.3

. o
. . Direct majl | R < 4.3

Like'prbgram

9
Lombination 1 6,0
S 3 . .
] o . ‘ . 7 *
Other, -. . ; 14.8 '
("IN ! . © ., :
Don't know . 90T .
s’ “ ’ ' - ° .,
. . . ' oo
- e b
N . v “ b
L "
/ .\‘//; ) N
. . . o Tooey
. . ; *
1] ? ' n ‘?
- i PR
/ " “
ll

, \‘1 . ' ’ ' // ' l '
" ERIC - R : :

| /
‘ ,
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] ‘ P ’ T, ¢ b . B I ¥, -
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1Y LA .
~ ) s - . XV . . PY

. 3 3 R . ™~ N (4
3 ‘ - . 7 ) ) " . L \ » . - N i} '
- o . Table ‘18 . o ' S
. L . ) . : A ' v R " . ' .
e . ' .’ o~ o ’ . . ! l M .
, . .~ DID IMAGE INFLUENCE' YOUR MEMBERSHIP? " =~ .~ .

- ; : K ‘ PTIE » Members ; .
g o a1y o

- - 1 )

. A lotas | oy 2aw L

. " - /| ' : 1 .
¢ . - < :- RPN . N Lo . . .
Somewhat ; ' : - 11.1 ‘ , o
R ) - o . . p
o ? R & i ~ s ' ) . . ' ) ¢ .’ .
£ : © ... Not very much , / ) 13.6- ° - s
; . . I3 . L ] - - . A / ’ ,
: " : Y RS , .
T Not' at all » - | . / . . 10.6 . )
. . P o . ' - ) . - /
' v ! .». . ti .
- Don't know . T . . 2.7 - -
. .o . o . ) N ‘ . . . : ‘ .
) v - .. ' ¢
. - 1 )
.o
‘ . -: , ’ b * ’
Table 19 co, oy
%oy e . . s . % . .
a - ' - - "oy ;'-l; 3 ¢ . . ’ Xe
d DO YOU READ IMBGE? - .
p A} - i L © v . .
,/ ° Members o ,
. ) L . (N=474) . ‘
' ‘ B . - » Tu ;
s, : - ' © [
! N . * : '." . s . a
‘ . Yes . . h 66)0% . R
9' ~ 7 L] :) ~ . ) . H
2 Pad NO ’ - ° 34 .0 !
» ‘ , ° .l‘ ¥ N Y ¢ ’
3 : ‘ // . ' - N . .
. s — . ” ! T- W s
[ XS . . . .
/ ' * o " . hd . -
" - b ) [ . . " . [V .
! <

~7
~
’
L 4
.
.
Q
>
-
D
%

EMC . ,Jy “ ) B . | . . -( . . | ' . »

e . ) B
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\‘\¢ N 0: Table 20 .>' “ )

IR .> HOW OFTEN DO YOU, READ OR CONSULT IMAGE?

s ; -
.. - %% ! - .
‘ N - ' o, Members |

S -
AN , N=317

’
i .

" 1-2 times per month - - . -~ A42.9% g

LI
~

"3-4 times < 23.3 _
N R \
© 5=7 times’- 9:1

\ L. ~
8-10 times", : © 5.4 :
CoL e CoN . '
— 10-12 times , * : 3.2 e
o f ~.More than 12 times per month . " 6.3
;. ° -~ Don't know. .. - °° ; ' T 9.8 - %
> - » \ o
L . » +
. ° i} , )

\ w" . ~ . LR ‘Ta‘ le 21 .3 . . . o
L , [Table 2

~ , " .
HOW LONG DQ YQU KEEP IMAGE IN YOUR' HOME?

. . 5
[ . . ‘ « 4 . - - e
\\\ . " \\Memb-e rs . )
. v (N=320)
\ N e N - . . .

?

3 t i
. ) Less than a week : D.1%  ~
o ! . N R \ EN
5 One weeK .___ ’ 5.3

T e ", Oneto four weeks : B .
v \ s , * Il . -& " ,
s One .month ‘ .o ~45.9

13

L o . Over a month B - . 28.1 } .

¥on 't know . , . - 4.1. ..

* . o »
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Table 23 .

.

WHAT CHANGES SHOULD BE MADE IN IMAéE?

' ‘ s Membexrs

S . T_(N=92)

15.2% -~ .
g~

AN

"13.0

?

120.7"

K o Tod mUCh'advéftééifg\ s ,4.3 N
| . ' . . * - . . ‘ .’ . ’ . Kl
| ) . Comes tbo_“la#g‘) N <. 6.5,

. Dén' t know
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"Hello. You or SOmeone in your household was 1nterv1ewed
last year in a survey about television viewing.® We're
, conducting another"study of. television v1ew1ng and we
would like to*ask you some addltlonal guestions. All . - oo
. the ;nformatloﬂ will be kept- eonfldentlal and there will _
be no.sales ‘or commerc1al use made of it. : co

. ¢

)

. . ‘ ~

C T2 ) R ‘ ’ S . T \\-’

1. Can"you estimate the number of Hours youm TV set is -«

viewed on a typical or average day? Please think i
carefully and include .all the time it is on—-regardless

of who 1s watching. . o . g
- ] ) . oo " S
~.  (RECORD MUMBER OF HOURS UP TO 8 HOURS)— ~
T , No TV ) <
Lt . .
-’ %‘ N ] *
2. ‘When you turn on“the evision, how do you choose -
. the channel “or progxam to ch? . .

Fllp
: v, Other

° 3. Do'you regularly use a ﬁfogram guide or listiﬁg;‘\\‘N‘\\'

! No (Skip to question 5)
K‘ R Yes (Ask question 4)

N . R . . N

.> Which 6ne\gg\ieu use most oftenas
TV Guide s - : "

Sunday paper . . v
Dally paper See - X
Other paper : .
_ Other magazine o .
Image . . SR
° i N .
" Doh't know; o answer '

o~

-

5. Do _you or anyone in your household ‘ever watch\WNET
* " cha el 132 - o Coe e

. ‘ . y _ . Vo
8 A No. (Skip to question 11)
°* - Yes (Ask question 6)

~

44 -

-

A\

yavl
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L % : .
6. ‘Has anyone in your household watched channel lé in . .
the past week?:
No (Skip to question 12) . : .
, YeSa(ASk question 7), ' ‘
&
7.. Which program(s) were watched by members of your

hOUSehold’

-

8.- Is channel 13 watched by both adults and chlldreng
egually, mostly by children,. or mostly by adults’

1n your household? - ‘ .
Mostly by adults Coe )
Mostly by children y L
. P Bbth equally o -
. A4 N - T om ~\—‘ \\ R
'9: €an you es imate- the number of hou;sncgannel 13 is
. \\ ¥ iewed-i our household on a typlcal or average day’
. S — .
Ngt at aill . e L .
N Less than one hour - . | -t
More than one hour; less than two
More than two hours; less than ghree
¢ . More than three hours; less & an four o
A More than four hours; less than five
' FivVe or more hours . T
Den;t'know ‘ S T .
/ >
i o <. // ‘ T ‘ -
10. Why-is channel 13 v;ewed/in your household? e
11. Is there some reason'why channel 13 is not watched.,I
s 1n youf houSehold’ ‘ ; J /«5
lg...Would you say that channel 13 is watched mostly
by people like you’ and your friends or mostly by
people who are dlfferent from you and your friends?
People llkg'me (Sklp to guestion 14)
People different from‘me (Ask questhg 13)
13. How is the dudience of channel 13 dlfferent from

\?

you and your frlends° oo . "L
¢ '9 v .

- \

»
. . ' . Lo
Y
’ . 45, o T
. *
o o R » »
. J N -

4




.14. . Do you think channel 13 appeals to everyohe or does
it appeal only to specialized groups? .

Everyone (Skip-to. question "17) -
Specialized groups ‘(Ask questlon 15) .
15. * Whi<h spgciglized groups do you think are belng
appealed to by channel 137 (Ask questlon 16)
le. Wthh group or groups are not belng appealed to
by channel 132 (Ask qyestlon 17)

17. Why do you think mprevpeople do not watch channel 137
18. Channel 13 is a.non- commerc1al publlc television
station. Should a %uhllc television statlon be .
dlfferent from .commercial TV stations? 5
. < i . ’ X ”
No (Sklp to questlon 21) .
Yes (Ask questlon l9) .

19. In what way(s) should a public station be different?

< .

20. Is WNET (FILL IN ' RESPONSE TO PREVIOUS QUESTION) ?

' No , (Ask gquestion 21)" o
-~ Yes . _— '

21, Are therégany spec1f1c needs or problems in the New
igrk City area that are not being covered by channeil 13
that-you feel: should be° g

.

» No (Sklp to guestion 23)H
Yes (Ask question 22) - 5
22. What are they? '(Ask qgestion—?B).: .

L4

et : - < » . .
-/ & Bal M
EEUE R S ~i“i_ 401 Interview.Schedule -
'/ ‘ R , . . . N ...'.'0 --"\ . :' . . Page 41




23.

25.

. 26.

Y

401 Interview Schedule
. Page 42
T - L

In your, opinion which types of programs are done
best by WNET? Children's programs, public affairs .
programs, music and drama programs? ' - .
children's

Public affairs

Music/drama ﬁakrSd—’//}é’//‘
Children's and public affad ﬁek .
Children's and music/drama ‘ .
’Public affairs and music/drama ‘
All three types .

Other types - : -

None of ‘the above o S g

Z

Don't ﬁnow

In your oéinion, which types of programs are done
most poorly by WNET? Music and-drama programs, -
publtic- affairs programs, children's programs?

children's . . .
s Public affairs
¢ Music/drama .
. Children's and public affairs B - )
Children's ‘and mﬁsic?ﬁrama
Public affatirs and music/drama
. All three(types e
Other & s ‘ ) )
.+ .None of the above ‘

"Don't know

We are in no way soliciting contributions to channel. 13
but we would-like to know if you or your family are a
member of the $tation. :

No : -

Yes '

How do you feel about WNET's membérship appeals on the
air? Would you say you féel: Indifferent, .sympathetic,.
tolerant, annoyed?

Annoyed ‘ Have never 'seen ,
Tolerant ' " Don't know; ‘no answer =

, . : H * s t. e
Sympathetic

. Indifferent | 4.7 . ’ o
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27. How do you feel about WNET's direct mail membership o
appeals? Would you say you feel: Indifferent, :
sympathetic, tolerant, annoyed? '
Annoyed Never received
Tolerant : Don't know;  no answer
. 1l
Sympathetic '
Indifferent
That completes our questionnaire. Thank ‘you- very much ’ .
, for your help in our survey. o R ‘ [
. . ° R ) ' - .
« . ' - -
. Sex of respondent P §
Male o~ Ve ’
Female : e - . ¥
i
. - .
- ’ v
’ L )
1 . » ~
~ . 4 ,
» - - ,' «
R (1] . » / s
v a M \ - b
. . ‘ -
R e . w7
o ¢ ° -
) . é R \ . . . »
- . - - . . .
' A
- w . .\ o E Y
- i N 4 “ ’ ' ‘. 2 .
. Y , . } A
\ a
' g : .
i . ' . \
g A s
[
' + L3 v
v 4
Y L] L} » Ay .
. - '\\‘;-
o~

.- . . ' 1
. * 48 ) i \0 - '\ < - il ’(I
Qo 1, s ' - v ' ) I o : ‘
EMC 5
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»

Hello.' I'm ‘calling for WNET, " channel 13.
We're trylng +to make some decisions about how to conduct our
membershlp activities., Could we take a few minutes of your

~ time to ask. you some questions? This information will be’ .
kept str;ctly confidential and .no sales or commerc1al use

will be made of it. Will you ‘help us? . ' .

o .
1. Do you remember‘what trlggered your initial membership o

in WNET? For example, was it a pledge night appeal,

spot request on the air, a direct maLl appeal, or a WNET

- ‘

' program that you 1liked? PR o

ad
N ~

Pledge QI/ﬁt appeal
Spot request on the air
¥ a5

Direct mail appeal -°
, WNET program you liked.

Something -else ‘ , &
Combination of ?bove v

: “Don't know . - -
2. When you ]Olned WNET did you recelve a. free gift other
than Image magazine? .

-

No (Skip to questien‘4) ' x

. Yes (Ask question 3) , :

A “n

3. ' How much did the offerwggfa membership gift ihfluizgg///‘//<ff
" your decision to join T? Would you say it'inf ed

you not at-all, not very much, somewhatb/a/%dfﬁ//

. ok s
T & T P
A lot ‘Not very much .
Do " Somewhat .- Not. at all

t . »
- % L <

4. If you have been a member for more- than a year, how
much did a gift offer ehcourage you to renew? Would
you. say it .influehced you not at all, not very much,

somewhat,.a lot? ’ ) =N . .

' Alot” _*. *Not offered a 3; :
b Somewhat -‘Have been a me %B% less« ..
. Not, very much - . " than one_ yeéar

* Not at all , SRR . -



6.

7.

R
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¥

Has a gift offer ever enceuraged you to give more money

P

- No
Yes

k%

. in order to receive that gift?

Héw do you feel about\WNET s membershlp appeals on the

airz
tolerant, annoyed?

) Annoyed
‘ - Tolerant®

[

Woild you say you feel indifferent,

£

sympathetic, : ,

Sympatheticf ;.
Indifferent N . '

How do you feel about -WNET's’ di fﬁ§§§;;;;;j: g

peals? Would yo you feel indifferent, sympathetic,
to erant;/ﬁngﬁ?e © L ’ A S
//,/*i w' S 2 ( o
Annoyed - Sympathetic s _f
/ ‘Tolerant °Indifferent ' .

”

As a WNET membef you recelve,Image magaZLne each month
How much did the offer of I Image magazine influende your
decision to join WNET? ,Would you say it influenced-’
you not at -all, not very‘much, somewhat; a lot?

A lot

w

¢ Somewhatf

.
e

»

/. . .' l » ’ K -

~Not -veZy much
Not at all .

-

. -

Do you, read Image magaZLne each month° o I

No
N Yes:

(Sk;p to question ll)
(Ask questlon‘lO)

-

«

On the average, how many- times each monthxdo you. T

read or, consult Image maga21ne°

-

. R M

- 10~ 12 times

LY

&

Mere than- 12 tlmes .

>

Pon't know . ’ ’ " '

¥

Not a reade;ﬂof'lmage o




- 11,

13.

14.

15.

17.

4
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C . "‘“a- o ._. » . “~ »
‘On the average, how long do you keep each 1ssue of .
Image magazine in your home? - Yo R
i @ . A . b ,

—~ Throw away immediately — -« .

Less than one week, ‘

One week < )

More than one week but less‘thanfone month
One month, . m .

. ‘ *
Longer than one month U

. 3 .t

<"

.

Bon't know; Jno answer T . e
. .

We are 1nterested in flndlﬁg tout how Image maga21ne is

. used. Why do you'read Imdge? Do you read 1t primarily

as a program .guide; or t% find' out about Yiew programs;
dr to find out: what' 'S g01ng on, at WNET° or-because of
the articles?,

“e

-
. < .
[y . . te.

_ Articles .Don't-know . . : -
"WNET > _ «+«. Not arreader of Image ° ~ -
New programs: : ' . N N

—"  Program guide ]

Other . L/(( \" * s ,
. N ° ¢ . s ©
* .Combination . ) . . .

] <

w

Are there any changes you wonld."like to have magde
in Image magazine?

N
What are the changes? - . . -

- / o '

Can you estimate the number of hour$s your televisién
'set is viewed on a typical or average day? Please

. thimk carefully and include all, the time it is on--

regardless of who is watching.

- "

]

Do you or anyone in your household ever watch WNET,
channel 132 . v . *

.
.

i No (Skip.to question 22) . h ‘

_Yes (Ask question 17) T s )
_*Has anyone in your household watched dhannel l3 in ‘ e
the past- week’> ) . ‘ . -

"o (Sk'ip to question 23) - ‘ E

"Yes (Ask question 18) ' .

» s . ) o. ) “ - ¥ . - V -

ST ,
> “ ~."‘,




- . **f”ﬁgt at all o
//////’//////,f// Less than -one hour '
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: _ , .
18. Whlch program(s) were wgéghed by members - of your - ]
“household? ] -8 L . o
19. ¢ Is channel 13 watched byoboth adults and chlldren
equally, by mostly cfildrep, c.or by mostly adults
“ .1n your household? c
‘" ]
Mostly by adults ° ' =
-Mostly by children =~ ; ;
- By ‘both egually- " T E

. e

*20. Can yoﬁ estimate the number of hoﬁrs,chgnnel 13 is
wviéwed in your househpld on a typical or average day?

e

- More ‘thar® one hour; less than two

% ’/‘~ More than two hours; less fhan three
" ¥ More than four hou»rs- less than five
Flve or mofé’hourg

M’ i N it Y

)n*t know’ N .

~
- -

71. Why is channel_l3 viewed in your household? (Skip to question 23)

¢ N - ° - 3 ® ©
22. Is there some reason why channel 13 isn't watched

in your household’ (Ask question 23) "
23. Would you say that channel 13 1s watched mdstly by

~ people who are different from® you -and your frlends ¢ 4
. or mostly by people like you and your fr:Lends’>
os -.'
‘. ‘People ‘like me (Sklp to question 25)
) Pedple different from me (Ask questlon 24) .

'24, How is the audience of channel 13 dlfferent from you

and your friends? . \

. A
MR -
C e ad

| 25. Do.you think channel. 13 appeals to spec1allzed groups

only or does it appeal to everyone° .
‘Everyone‘(skip-to question 28)
Specialized groups (Ask question 26)+:
26. Which 'specialized groups do you think.are Béing - -
appealed to by channel-:l3? (&sk.question 27) |

,
g o
52 ‘
. £y
4 .
. »

\
.
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27. .Which grouﬁler groups are not being appeaied Eo by |
. channel 13? (Ask question 28) %
. P L . . : . \ X
N 28. Why do you think more people do not wq?bh,channel-l32

] - 4

, ¢ '
29. Channel 13 is. a non-commercial public television

@ . . . . .«
_ station. Should a publ}c television station be - } .
N T : different from commercial TV stations? ‘
. BN s \
N~ . No. (Skip to question 32) - e -
. ﬂ Yes (Ask question 30) - ;
. U - . 4 - *
30. jIn what way (s) “should & POiblic station be different? e
» ' R ‘ . - ) Yo n * % ¢
31., Is WNET (FILL IN.RESPONSE TO PREVIOQUS QUESTION)? ® - C,
v s - . . * . ! > -
. ] ya 7] "
) - ~ e e * % n ¢ 4 / 'o
. v . No &, LY ) s -° C o . . .‘3" (.l’b -,
Yes . - N R a4
- " . 0 , e 46“:3 : A \/;,A _ “ g AT
e 32. .Are there .any specmfkc needs .or problems in the New . -~ ¢
e York ° City area that are not being, covered by channel 13
M that” you feel should be?* o
* i 1) f ) g 3
No (Sklp to question 34) . ey
Yes (Ask question-33) C ., _ ;
N " 33.¢ What are they? (Ask question 34) . . - B
Y - , . . » ¢
- ‘ ﬂ ) )
.34.- In, your opinion‘ which types of programs are done
- b best by WNET? Music and:drama programs, publlc

affairs programs, chlldren -S programs°

Children's Y o ‘ ~ . T
.Public affairs ) . ' -
. Music/drama - A :
y " Children's and publ;c affairs o u >
Children's and music/dramd o o
Public affairs and music/drama _ °° . ' .
All three types . ) '
Other types : : -
None of the above ' ~ : '

: . Don't know
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35.7 In your 6pinion, which types of programs are dons
most poorly by WNET? Music and drama progfams, W
public. affalrs programs, chlidren S programs’

‘ e ™ - . . ”
Children's ) . o C. o ,
Pupiic affairs S . ’ T
S t‘.r A - . ".
. Music/drama ' : , S ‘
. Children's and public affa}rs ‘
Children's and music/drama . ‘ N
' Public affairs and music/drama . - !
Ty All three types' e ’ ! o 0
‘ . "~ Other types ¢ . . S R N q
{ None of 'the above . : o e e
o e L « 0 '
- ~"Don't knOW‘ - . R
t(\ N ¥ -, °

" Now for statlstlcal purposes only, we' d llké to ask
a few questions about’ your family: N

| ‘ o L .
36, ., How many persons live in your household?

i . . . - v . ‘¢.
37. Are there pre-5chool age children in the home? .

) 2! No i’ . A‘ . t
: . . .Yes'- : ¢ / : '
. . . ¢
.38. ‘Are there any children in elementary .school?
- ’ N -,
: - - : . L
' ' Né . . ° N o : R t
¢ ‘ Yes . o L. o . v - ° 5

2

.39. Are there any teefiagers?

No

. s :
, R g 4
' Yes | * X
PR -
40.| How far did the:head.of“tHe house go in school? )

- o

F¥nished high
Some college
'«BA'degree'
] KO Graduate
. T 'thrcla

ork : g . . g
ifiable,-e.g., European schooling -

X ) . + Refuse to answer .

| P . ' d § ' 5~" o Tl .]




xagéx of respondent: © ' . : .

N . . [
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. - , \[ . . . .
.41, Is\ghe head of the house employed? - !
- ’ . M ) ) . . 4 'o’
‘Yes, "employed . :
Retired - '~ N . -
* Student 7 \\\ o o
Unemployed ’ ' L
4Z. What is the occupati@f,of the head of the house?
43. HOw old is the head of the house? o~ .
SR " (RECORD THE ACTUAL AGE) E ’

" That completes our questionnaifel ‘Thank you very
_ much for your help ‘in<our survey. Your answers e
» will be very valuable to channel 13.

-
.
LY

.

2 ’ ' 2
. .

Male o . - ’ ¢
.Female . : ' ) : o




