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WIW A EilTE! AN EVALUATIVE

by

Hobert G. Johnson
Hyak Junior High;School

8ellevue, Washington

SIMULATION

\ s
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SENT Oc FICIAL NATIONAL MST/TOTE
EDUCATION POSITION OR POLscr

fhrougn involvement in an evaluative simulation, students 144.1. develop

A.nsights into theactors influencing manufacturing locations. In

addition, thinking.and group skillsare.developed by organizing and .

designing aproposal for industrial location. This activity goes beyo9d

lost simulations in .that the. evaluation of students is an integral part

or the activity. Evaluation serves not only its regular functions but

also increases motivation and the sense of achievement.

Strategy fot Teach-

The activity can involve two of.bore classes. In this discussion

Class 1 will 1:4 a chamber of-commerce group seeking a printing-plant,

.and Class 2 will'simulatethe industry judging the proposal. Con-

currently Class 2 will be writingroposals to attract an automobile

factory, and Class 1 will simulate, the manufacturer judging the proposals.

Class Guide:

Day 1
-Divide cless.into five groups. Each group is a'city Chamber

Commerce.

t
-Each group designs a proposal to attract an industry specified

....
,by the teacher.,
-The students design their own city (i.e.. size, populatidn,indus-

trial factort...) in order to attract the industry.,

Cr- . C

0 Day 2 4

0 -Completion of proposals.

Day 3 .-
.

-Student groups assume a diffIrent role...the'y will be manufacturers.

-Teacher leads the class in develOping criteria for manufacturer's

location.
. .

-Groups rank the proposals from the other class... 1 --5.

-By 'adding all rankings for each proposal an over-all ranking is

2

.



T
A

B
4

:
( (
A
)
-
-
T
H
E
 
(
1
.
 
S
.
 
P
A
C
I
F
I
C
 
N
O
R
T
H
W
E
S
T
 
P
O
P
U
L
A
T
I
O
N
 
S
H
I
F
T

1
9
6
0
-
1
'
9
7
0
:

-
'
A
x
e
a

1
9
6
0
 
P
o
p
u
l
a
t
i
o
n

P
c
i
r
t
l
a
n
d
 
S
p
h
e
r
e
 
o
f
 
I
n
i
l
u
e
n
c
e
:

O
r
e
g
o
n

S
o
u
t
h
e
r
n
 
I
d
a
h
o

1
.
0
7
6
8
,
6
8
7

.
5
0
1
3
,
7
1
7

S
o
d
t
h
e
r
n
 
W
a
s
h
i
n
g
t
o
n

1
2
3
5
,
1
0
9
,

,
T
o
t
a
l

2
,
5
1
2
,
5
1
1

S
e
a
t
t
l
e
 
S
p
h
e
r
e
 
o
f
 
I
n
f
l
u
e
n
c
e
:

N
o
r
t
h
e
r
n
 
W
a
s
h
i
n
g
t
o
n

2
,
6
1
8
,
1
0
5

N
o
r
t
h
e
r
n
 
I
d
a
h
o

1
5
8
,
4
7
4

W
e
s
t
e
r
n
 
M
o
n
t
a
n
a
'

2
7
1
,
1
9
4

A
l
a
s
k
a

2
2
6
,
1
6
7

T
o
t
a
l
,

3
,
2
7
6
;
9
4
0

T
o
t
a
l
 
P
a
c
i
,
f
i
c
 
N
o
r
t
h
w
e
s
t

5
,
7
8
9
,
4
5
3

S
e
a
t
t
l
e
 
S
p
h
e
r
e
,
%
 
o
f
 
T
o
t
a
l
 
I
n
c
r
e
a
s
e
 
i
n

.

.

S
e
a
t
t
l
e
 
S
p
h
e
r
e
,
 
%

. S
e
a
t
t
l
e
-
S
p
h
e
r
e
,

-
-
S
E
A
T
T
L
E
 
A
N
D

P
o
p
u
l
a
t
i
o
n
.

o
f
 
t
o
t
a
l
 
P
o
p
u
l
a
t
i
o
n
 
1
'
9
6
0
'

%
.
o
f
 
%
 
o
t
a
l
 
P
o
p
u
l
a
t
i
o
n
 
1
9
7
0

.

(
4
1
 
c
h
a
n
g
e
s

1
9
7
0
 
P
o
p
u
l
a
t
i
o
n

I
N

.

a
r
e

p
o
s
i
t
O
e
t
.
) %

P
o
p
u
l
a
y
.
o
i
l
 
C
h
a
n
g
e

(6
.

l
l

1
2
,
0
5
6
,
1
7
1

5
3
6
,
1
3
2

2
7
6
,
3
2
A

6

2
8
7
.
4
,
0
4

2
7
/
4
1
5

4
0
q
o
p

;?

1
/

e
-
-

t
1

2
,
8
6
8
,
6
2
7

3
5
6
,
E

f
t
.

_
.

3
,
0
7
6
,
5
6
8

1
6
4
,
9
8
0

,
3
0
8
,
4
7
2

2
9
4
,
6
0
7

'
 
3
,
8
4
4
,
6
2
)

1

6
,
7
1
3
,
2
5
'
4

5
6
7
(
,
6
9
3

.
4

9
2
3
,
8
0
1
 
.
r
 
6
1
.
5
%
 
o
f
 
T
o
t
a
l
 
I
n
c
r
e
a
s
e,
1

34
,2

78
 1

1

,
5
6
7
,
6
9
3

9
2
3
,
8
0
1
.

.
 
5
6
.
6
%

o
i
T
o
l
t
a
l

i
n
 
5
7
.
3
%

o
f
:
T
o
t
a
l
:
1
,

t
O
R
T
L
A
N
1
 
M
E
T
R
O
P
O
L
I
T
A
W
A
R
E
A
S
:

(
4
1
 
c
h
a
n
g
e
s
 
a
r
e
 
p
o
s
i
t
i
v
e
.
)

1
9
6
0
 
P
o
p
u
l
a
t
i
o
n
.

1
9
7
0
 
P
o
p
u
l
a
t
i
o
n
 
P
o
i
l
i
k
a
t
i
o
n
:
C
h
t
e
g
l
 
P
e
r
c
g
f
i
t
 
(
1
1
a
n
g

A
r
e
a
'

S
f
i
a
i
b
m
a
x

P
i
e
i
t
e
 
C
o
u
n
t
i
e
s
)

P
o
r
t
l
a
n
d
 
(
M
u
l
t
n
o
m
a
h
,
 
W
a
s
h
i
n
g
t
o
n
,

C
l
a
c
k
a
m
a
s
 
a
n
d
 
C
l
a
r
k
 
(
W
a
s
h
i
n
g
t
o
n
)

C
o
t
i
n
t
i
e
s
)

N
d
t
 
P
b
p
u
l
a
t
i
o
n
 
D
i
f
f
e
r
e
n
c
e
 
B
e
t
w
e
e
n
'

S
e
a
t
a
e
 
a
n
d
 
P
O
r
t
l
a
n
d
A
r
e
a
s
:

11
11

.

I
)

.
 
,

-
S
 
u
r
c
e
:

U
.
 
S
.
 
i
b
r
e
t
t
u
'
o
k
 
t
h
e
 
C
e
n
s
u
s
:

A
l
a
s
k
a
 
p
n
d
 
M
o
n
t
a
n
a

sp .

.

1
,
4
2
8
,
8
0
3

,
8
2
1
,
8
9
7

1
,
8
0
4
,
6
6
0

9
7
2
,
5
9
3

3
7
1
,
5
1
3

1
7
0
,
5
8
9

2
6
.
0

`
6
0
6
,
9
0
6

8
3
2
,
0
6
7

2
0
0
,
9
2
4

R
r
e
l
i
M
i
n
a
0
.
1
9
7
0
 
C
e
n
s
u
s

R
e
p
o
r
t
s
 
f
o
r
 
O
k
e
g
o
n
W
d
s
h
i
n
g
t
o
n
,
 
I
d
a
h
o
,

04
.



t,

pOssible.

pax 4
-Raturh proposals as i.a.nfc'ed15.1 the other class;

:Folloy-up .as,desirtd.

. ":"-POST EVALUATIi7E SIMULATIONS DISCUSSIOU 1.

1. Dynamics of evaluative simulations.

if'
--2.Seliefitt of evaluative simulations.

>

-Motivation benefits.
-Directsattention to pecific area.
-Expansion beyond areas normally evaluated,

-Provides greateridegree of realipm.
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