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. It women are happy (as me-t of them
’ have long been assuméed to be) in kitchqp
\ ‘ , -and playroom, it mav well be Yecause they

dou't yet know the larger dimensions within
and outside of themselves. Thoe cage is not
the plantation feuce «or the susurban vall,
but tiwe image dravn of some by tie minds of
others, .. .When the imave is suatteraod, soclety
sutiors the dislocation natural to evolution
aad wrovtin.  The status quo is dearcst to
thove wha benefit by it.

==Marva Mannes |
But Will It 5ell?
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’ . . i . . .
WVhen the lace President Lyndon 3. Jolmson chartered his "Great Socicty"

ke .

program in the mid-sixties, he singled out women as well as blacks and the
“poor, as a minortiy vhese situation was so critical that it required
a .

an immediate boost from the povernment.  Pressure to upgrade the position

of women as citizens has given birth to laws against sex discrimination,

affirmative action programs and the propusced Equal’Rights'Amondment;
Fuminiét orgaﬁizations offcr‘alternativu agendas for women sceking to free
themselves f}om the housewife/homenaker vocation and for working ’
women vho vaut to make the career Ieap from being an assistant to "

decisionnator,

oy
1]

owever, assiailating a new "consciousness' about womanhiood has
not come about without polarization of men and vonten, and even of women

arl vome

The wass nedia serve as baroncters of social mores and attitudes. ’
The rise and fall of social movements can be monitored through them. A

logical point of interest to an obscrver of-societal developnient is the

£

treatment specinlized media devote to ovents affecting their audiences.

The range of reactions to "women's liberation" by the media and by
* .
s

wonen themselves has complicated asscssuent %of the women's wovement, and

has presented an unmistalzable challenge to publisiters of women's magazines.
A qucsti&n that merits consideration is: las an established leader

amouy women's magzazines -- fMecall's —- kupt pace with the mofc modern

ideas of wonanhood, and advocatoed a sigrificantly brondér 9e1f~conqept

for women than was popular L7 Yrors ago, at tie onlsat o large~scale

W v

activism on behalf of voren and winoriticens?

Women's magazines comprise a thoroughly entrdnched sesment of

-

Asiricani.  Thoy traditi-aally anve dupicted wonea in terms of a man or
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a houe ov w vaidily, laced it wosubet apld ol aom bool ronantic fiction

and poetry. Dvaytine television serials have follewved a-sinilar formula,

.

" v
and both media lhuve boen blessed wich faithful awlilcnces.  The v obviously

responded to some vomen's interests to enjoy such stability, feminist

«

rlietoric notwithstanding.,  but have Luey provided their audiences with an
up~to~-date portrayal of cupanded Litestyles for women?

Fhe impressive amount of research supporting the coneept of the

agenda~setting function of tine media has raised the media's treatument

of wanen to a level of eritical importance. Althoush vorious eaviorn-

(SN

riontal and puyvchological factors mediate the effect of media output

A ¢
onaadieaces, Haxwell leCorbn gnd pouald Shav write that "The concepts

v
I

or ,Lafuf—u‘nturril creatvping and image-rnaking a1l deal vrich the

salicace of ebiecis or attributes.  Aad reserch on all three have linked

these wanipulations of salicncee to the nass mcdin.”l Results of small-

scale studies conductoed by thizse authors between the 1968 and 1972 Progi-
dential elections indicate that 'In seacral, the greater the amount of
i .

media exposure, the stronger the correlation between media and audience
deendan 12 - il LoTine Of codia and i , ;
agendas, even thouph rank-ordering Of sedia and andience agendas is
not identical.d

Robin Williams, in dis cuiu'n” tux difficulty of pinpointing indi-

cators of Arerican valuoes, aroues that the media are inteeral to understanding
H

value systews. “largaret Zuce olies Williawe! observation in her study

of the ngquw

Journal

A moct fraitful source of  ate itudes ~ad valuc

orientations 15 tosbe Lound in the cnbioal of

the mass medin, e (Will iams) geests it
content analysis can provide o rL’[ Aty objective
measurab le acthaod for the analygis of vilues,

and he cites d naaber of studics vhich have
successfully used tuis approach.®
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Cthe mass media not .only wirror soclety but,

Wileur Schifiiad has pooited out thﬂtlucat@kPﬁﬁR§UM by siying ves or

no to messages that come to them alongy the chair, plav one of the moSt

important roles in socdal communication. ‘Lt is interesting to note that

managing cditor, was a male during

the head "gatekeeper' at McCall's, the
& e T

> 7

both of the sample years of this study.

» . N - . ’ . 4 . e 3]
In "lewspapers aad the llew Feminists: blackout as Social Control?",

method to control the

donica B. lorris observes that "An effective

conflict generated by a social wovement Like women's Liberation...is to

withhold information about the movement ¥rom the gencral public, so mini-

-
>

.. . . nu
Rizlng 1ts Luapact.

Jorris cites another author's argument to suppert her assercion that
- - . .
to 4 certain extent, mani-
. PR— \
pulate it ag wvell: t
: o o
Sceing the maintepdnce of order as #ae key problem
fihiil“' societv. Warren Breed asserts that the media
maintain )Uc;u“LUltUL{il LOH%@'}GUS not 0111} by
stressing proper benavior but also by omitting .
iteng whlgu, if not blocked, might reveal conflicts
that remath unudLsobl ng Only as loug as they are

kept from overt erystallization. : .
Breed gees the modia not only as protecting parti-
cular presgsure sroups but also as protecting the - ~-

Lommun1ty from particular groups w1th disruptive intentions.
In Breed's view, newsnapers  and o*he ‘media perform

a valuable service in withholding information of a

highly controversial nature...If conflicts remain

hidden, thev cannot bo albrulevo. Keéeping the -

public in 1<vordn-v is a means of social control.

[

0, — P ey .
1's was scloctad for study hecause it Jl,n mladle—of—the—road

[

magazing, read by a =lass and age proup of vomen vho mlvut be rPluuLant

to wolcomeradicai uv” ideas dhout V)mon. Therefore, it vould nog be
‘ \ ' i

SUrDTrigdiyr 1F Mo 1% . i . e

surprising Lf HeCiuil's coucinued to preserve old traditions in its content

to avoid alienating its readership., -

Havever, there is evidence that wuch of the female consciousnesg-
raising huas germinated and- diffused in the ran's of middle-class women
. . ?

3

<

b . ... L b ’ ‘.

s v ‘
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sum&th?nnghich could be expected to cause a shifting of -gears at

McCall's. These two conflicting possibilities suggested an anomaly
A—— . e e

that  invited investigagion.

bt secemed useful to approach a étudi of McCall's:.by looking at

it in terms of the other magazines competing for the female market:

1) Romance/Personality: Photoplay, True Confessions

2) Home: House Beautiful, Better Homes and Gardens

3) Family-Oriented; Voman's Day, Family Circle, Good ’

Housekeeping

k) Styie: VYogue, Hérper's Bazaai, Modarn Bride ' .

5) “Generql“!nterest;' McCéllfs,Ladies Home Journal,

I (;)' Redbook

6) - Young Modern:‘agﬂamgur; Mademoisallé3 Cosmopol i tan -

7) Vanguard: Ms., Playgirl, Viva
This is not gn all-inclusive list of women's magazines. It
does include the ieaderé'and those thé average consumer can expect-
to find ON any newssténd. By c]assif?ing th§5e periodicalé according
te appeal, one can observe the scope of femalesorientations served
by the media. A number of these magazines aea} in entertaimwent

fextures, beauty, and/or '"how-to'' features which discuss improvement

~of ‘the home. Otners glorify fantasy and promote vicarious adventure

through "articles on movie stag%, jet-setters, or fiction characters.
The Tist illustrates the rather narrow appe
which is why they were not chosen for thes analysis..

Magazines in categories 1, 2 and 3 concentrate on items That

are "useful' or entertaining for the reader but usually are not addressed to

the reader's own sense of seif. Those in category 4 cover g

al of some of the pericdicals,
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socioeconomic elite, travel and the world of haute gouture. Categoriesi

6 and 7 also are p%riodfcals with speciallzed offerings. Only

McCall's 'and Ladjes Home.Journal (categofy 5) are broad enough in

’

scop2, containing ébme features of most o? the otheré, to be suitable
« for an analysis that deals with a bro;d range of ideas‘about women.
( The decision to work with McCall's instead of tﬁe Journal was
arbitrary, although influenced somewhat by the fact_that the Journal
has. been siﬁilérly analyzed by Margaret Zube and éaily B. Wilson?-whose
work s cited elsewhere in the . paper.) o
"‘To test ﬂgggljjé_onlits endorsement of changing roles for"women,
an analysis of editorial and advertisiné copy and.aré in McCall's in
1564 and 1974 was designed. This time span was choseﬁ becau;e, just prioer to,
i3 midpoint (19695, the women's movement began to attraptlbublicity
and press cdverage, thgreby allowing comparisons to be drawn between
the early, ﬁfe*movement is;;es and those that cculd conceivably reflect the
influences of the. movement.

Given that magazines must obscrve reader qrientations and
philosophical .continuity to mainfain readership and attract advertiéing,
these hypotheses were developed:

1) McCall's has kept pace‘with changing ideaé of womanhood
amp]ifiea in the late sixtics but has avoided endorsing or has taken a

positionwagainst the more ﬁilitanf ideas advocated by feminists..

2) NcCall's, in ads and editoria] copy, has promoted "the
traditional roles of the American woman wﬁilé encburaging greater
5elf~expression within thése reies.

As Schramm has said, the gatekeeper's perceptions and his

supsequent decisiqns based on those percepticns form the most pivotal

5
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part of social communic:tion.. A&s o "mirror/ﬁéﬁipulator" of middle~-

. ro

91ass readers, how has HcCaTI's‘assimilated "women's 11b!' into Its
) A ' ! ‘ ’

’

This study fooused on McCall's handling of ""changing womanhood:!!
wives and mothers at»work,»mother/father partnership in the care of
children aﬁdAin the wperation of the home, women engaged in projects

related as much or more to self than to family or home, career versatility

. and advancemgnt, reasscssment of sexual roles. These and related

situations werc operationalized in a content analysis, both quantitative
. “ . L. 4
and qualitative, which will be described in another section of this paper.

<

\'omen's Magazines as a Generi¢ Type

Among women's magazines today there is a continual defining and s
. . e

fa <%, . .
redefining of womanhood. 1t°is no longer de rigeur to be a suburban

v

-

matron presiding benerlently over home and hearth unless one is
doing it ''creatively'. Bé%ng up@toxdéte -- {n"fact, being one steb
ahead of up-to-date -- seems to be a prerequisite for endorsement by

""The Big Three' (McCall's, Ladies Home Journal, Good Housekeeping).

Americanism is trumpeted in women's magazines. The vehicle of"

+

patriotism is usually the families of American politicians, especially ’ .Y

wives of politicians. These womeﬁ’are“highly visible extensions of/y%e
. . \/

archetypal -middle-class, middTe~aged American female: they haVe/at~

tainad their stacus through theifbhusbands,/but they have been required
4o expend enormous amounts of understanding, patience, selflessness
and even professional assistance without detting credit for it.

Articles about wives of famous Americans are unanimously compassionate,

admiring and stpathetlc.




Daughters of,famdus politicians also are popular with the
- PR
N ey )
publishers of women's magazines. They are "superstars'' and therefore

attract interest, especially that of younger women in the readership.
Column after column of prescriptive advice for women is dispehsed

monthly by women's magazﬁnes.& While famous personalities, still are

presented for the rgader‘s admiration and emuTation, d scan of features
. ’ . : _ : o i -'.

in women's magazines, then and now, indicates that the emphasis today

is less on being good_at being a certain type of woman than it is on

2

being good at being lpuﬁself. Naturalhesg, spontanéjty; honesty are in,

dominating'articleg on sex, friendship, occupation, fashion and beauty.

Artifice and gamesmanship ostensibly are out (except in Cosmopolitan, '

.

r

where the thrill of the chase';till Is revered.)

Woman as the brTncibal guardian of stability and tradition
U ; b
within the home, marriace and family, remains the watchword of McCall's,
LA A ' .

the Journél, Geod Housekeeping, Redbook and Family Circle, but these

periodicaisrhave come to recognize that the responsibility is not
(e 1 .
vﬁ .

hers alone and that she'méy need some help. tHone of the magazines
condones escape or ir}esponsibiligy, but rather:a program of shared: R
responsibility within the home that frees the female to ''be herself''.

Howavér, readers are not without-anxieties about the changes in

their lives. In her g%udy of the Ladies Home'Jourpal, Margaret Zube

reported on reader resigtance (expressed in Ietfefg to the editor) to-
the !purnél's enaorsement of jobs‘fqr wives and mothers. »fﬁese
- readers %nsist that the home Is still ''a demanding and rewarding
employer“9ﬂand that working outside the h@ﬁe isn't the cu%e-aﬁl for
everything. ’
Virginia Sammon, in her aqélysis of Family Circle, urged us not
to nalvely ignora the kind of gnferésts that 5u5taihéd.avpcriodica} .

“-_E'.U ) . ’ ‘ s
-7 N




liuc The Saf'md'\y hvcrunc Poqt for o many years. -

There is still a markef ﬁgximagaZlnes edlted fbrllhe’féral . -

(though, these days not qulte sq rural), family-and~hdme-0r§ented,

Homes and Gardens seems to answer this need. quén’slﬁégézlnes, In
| ‘ , ’ . .
varying degrees, respond to the same market and are characterized,
also in varying degrees, byffhis. Sammon' s observation, about the

;/;

Family Glrcle wreader: ' : v S .

~A}most by deflnlt‘on, \he.Eamlly Circle-reader is ‘

- a motHer and a homeméker. She, of course, likes -
to think of herse¥f as a skilled and, indispensable ./
worker, and In the samg sense she looks upon Family
Circle as a professional journal. It Is a magazine
about herself as well as for herself. ,And she seef«¢ -

R the talents required for her daily chores glamorized
in Famlily.Circle's equlvalent of the beauty pageant,
~ its "Homemaker of the Year'' cintest, where motherhood .
and efficlent household&manageuent are 'the criterla
for renown. The housewlfe Is~the hero of this maga-
. zine, while to the Post reader it was always some . °
- ldentifiable national or international ft?ure in
) politics, atheletics or.popular culture. !

o ? : -
‘ modest and practical-minded American hlmself.10 .she sajld. ~_Better

- [

" The polnt at which M¢Call's and Ladies Home Journal depart from

- Famlly Circle and other ‘'handbook~for-homemaker'' perlodicals appears
' v /

.

te be In their tre%tmeni‘af'th; gevpe of idemlvy.

‘only eight are devoted to fashions In halr and
clothes and even fewer to the husband.  Thus It ,
appesrs that once a woman becomes a-mother, she
as & woman has llttle place In %he family clrcle,
and sgx has almbst none at all. 2~

Carol Reuss Indicates that Better Homes and Gardens works on

the same premises, ''discounting three general appeais -~,Flction.

faéhion and sex == right fronm the beglnning.”‘3 Better Homes and
1 : , L e

Gardens professed its purpose to be to ‘auietly stlmulaté new

lntef%st'and»new richness tc-hold together the family and the hor’ne.""+

-

. Out of the 156 pages in one issue of Family Civele;

in 1963, the editors of Better Home and Gardens wrote tﬂ thelr sa!ea

force, and Reuss clted th!s memb as evidonce of that periuﬂ cal’s

foru5 on family. role%

\‘l‘ ' o B R ) . ii ' ' BN
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o WIED the exception of the. food paues, ‘there's nothing
JR %hg\magazlne of interest to a-woman, per se. It's.
. her funtion and orientation as a wife that generates
th® attraction. By the same tokcn, what man is
‘interested in what we have to say about bullding,
, gardening, handymaf, or outdoor cooking, except for
. : \ his funtticnal orlentation as a husband and ‘I”uthur?{b

Nhile Mcfal!'s and Ladies Home Journal do appeal to women as

-ylves and mothers eections on health en;ertalnment current eventis

-

' and fiction try to appeal to women as sexual anq intellectual beings,

although the_develppment of»thege’elements of persone]!ty Is framed

By

~ > Targely in the context of eonventlonai relationships; -home, marriage;

14

,;"—\

4,

the family.. > . : o, o
Margaret Bailey! 5 1969 study of fiction' herosnes in women I3

- : magaztnes traces thelu development during the 30 years preczding the

B

study. She recalls that Betty Friedan located a 1939 study which in-

dicated heroineStsn female magazlnes had been career women for the most
5

part. By 1949 only one out of three were. In the postwar euphorja,

she sald, "the happy homemaker predofninated.“16

‘ Ann Griffith, writing in 1949, sald
. = - s ""‘/
Out of a hundred stor!es in women's magczines,
perhaps ten would be concerned with aegenuine,
s ' cognizable probiem, and most ‘'storles 9ld ‘not
o ) [ﬁvo!ve believable people or settings.

Bailey's own‘study consxders fiction up through 1976

In both 1t 957 and lf67 the typlcal heroine In one
' \oﬁ these magahine short storles was an attractive,
" ¢ married,woman in the 26~35 age. group. She lived
- ifn a house In the city, had one or two children,
and ailthoingh she had been to college, her main s
occupation was housekeeping. She was In the!
R middle economlc level “and her goals were lovn- '
- ' orlented

ohe chanje noth‘was In the type of problem ;h;
was rost dlkely to have. 1In 1957 this would

. have bcen a romantlic problem while in 1967 it Z
was a p«ychologica! one. ‘ g \

59 . ‘ ‘ .

o e o L v



The observations of these reaecarchers supports Sarah Elizabeth
McBridels assertion that ”pursuit*of%happ!ne§s themes and eccasioné?ly
didacticism have deminated women's magazines from the very beginn!ng.‘9

Balley's &rtlcle dealt mainly with McCall's, Lédjgs Home Journal,

and Vogue: i 0
The only common denominaté? among them is that the
subscribers are women, and while woman do normally .
share special interests, on cognizance is taken of

the fact that more wamen are hetter educated than ever
before, that women Vike men are political animals with

a po&nfnf view, that conspicuous consumption is not
everyone's game, let a!one\everyone“s potential, and that

prsmers and picture books can be outgrown.
FR

HcBride would agree: )
Women's social, role underwent cons:derable alteration
during- the last century and a quarter, but/the magazines
reveal an underlying can&ig?ity within the social role
despite obvious transformations of the American woman,
spiritualty-directed homebody into a -community-comscious
g Lamopt cirl, studiously pirying the- E?Ie of mother
ard homemaker or that of career giri. '

it is difflcult to chart sexactly how far women's magszines have ccme

since the tadies Home Journal of the‘late Forties qndieérly Fifties,
when Zube observed that “the exact geographic center of the ggggggl
rcagers~wor}d appears to havé been the kltchen.mzzh The centers o?
many wdmen's psychologlical unlverées have certainly stretchéd since
that time, and women's magaziﬂe5~haVé"ref!ected that movement. But at
the same time, -the leadingmwomen‘s perlodicals seem reiuctant to
tonsen their hoid on the traditional. values and roles.that have won

them the alleglance of millionﬁ of women. A 1973 United Mations report

T,
asserts that women's magazines are f!nally Yout of hhe kitchun“23
but stops short of saying where they have gone from there. Tha ques~

. 4]
tion is: Have they left the house?

HYPOTHESES_AND METHODOLOGY

I significant shifts of philosophy are taking p}ace In the pageg

iu 10 T . - '.’.




2
of HcCalifs, the literature suggests they ore occurring in an atmospﬁére of
growlng pains and unccrtainty about ‘where to go from here." Studies
of women In television and print advertising,zg television programming,25

and Fuctton,?‘6 reveal a worid in which wamen defer to men in achlevement

and decisionmaking. Zube's study of Ladies Home Journal and Sammon's

analysls of Family Circ?e‘strongiy suggest that ambivalence colors the |

"liberation'! of women in their pages.

E2N

An objective content analysis and a descfiptlve evaluation of McCall's

¢

were undertaken to render a complete picture of the magazines content..

Content'Analysis——ObjectSVe.  A list of categorles was devised to

pin-point various types of female roles depicted by McCall's. Tabu~

&

latton of the number of times a certaln role occurred was expected to
‘show” the types of iples which McCall's suggested for its readgrs; Six
issues‘frqm the beginning énd the end of the ten-year perlod (1964~
}97h) were coded using the 1lst @f categoriés. A pre-test of categories
| yieided an intercoder réliébiyity of .45, wh!ch was considered accept-
, éb!b for independent author-coding. N
Beg!nniﬁg with'&he January Issue, every other Tssue of.MbCaILLs
ﬁor the’two samp]e years was coded, with ~he exception of holiday-
vorignted DQCumbEr issues. Itﬂwas decided that coding every fifth page
| of half the !ssues produccd duriﬁg the sample years:wouidryleld.é
sufficient sampie from which to generallze about the magézine.b A dle
was tossed to determine thL page of entry for each lgqu(3‘

3 All editor!al and adverttoing copy and art a page long of less (i.é.,
Jitems that dic not Jump to subaequent pagns) were coded using the
objcctlve categories. Longer reatures (fiction, articles, colunns, etc. )
.i.e., those where. pereonal point of view had to be consldered, were
hY
analyzed descriptively. The only exceptions to thls were advertisemonts

I : dor

.
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that bled across page; but really had to be considered togethker to
provide enough information to be codabie; and shoft articles that
would have been less than a page in length If confined to a single sheet
but which started on one page and concluded on another. These were
coded using the objective categorfes. The one -page criterion.for coding
DUrposeEs was not simply arbltrary. McCall's format is such that "one-
pagers' represent: not only a natural break in space but also a d!ffefenae
in the type of material used. The type of Ideas found In shorter Items
lent themselves to ob}ééti;;’codlng, whereaé longer pieces needed des-
criptive analysis to bé broper]y eva!uated; And while ads are not under
an editors control, they are importapt‘becaugé they ére aimgd at a
prototypical reader "'sold'’ to 3ddvertisers’ by McCall's.

A total of 396 Items were coded using-the objective categories.

These categories appear after the footnotes, -

Content Analysis -- Descriptive

The descriptive portion analyzed fictlon, poetry, Interviews,
columns, blography. 1t was felt that 5 diséussion.and comparison of
feature material could be handied most effectively thréugh a descriptive
essay rather than fhrough quantitétive analysis. While objectlive cate-
goriés can plot the range of toplcé, they are ndt entirely satisfactory
in describing the ”coiéf” cr“AQanes of a full-length article.

| The descrfptiye analysis iﬁ&iudés items‘from the sample years of
HcCall's wﬁﬁchvtypified content for those-years. A Composltc table of
contents for each YQar was used to Isolate typical features a reader .

could. expect o find month after month. Also analyzed were articles

and fiction that develop interests which have become standard farq In

heCall's. | tems were discussed which, based on.a thorough reading of

iy
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issues from the sample years, pointed to a recurring ldeology, theme, or
hierarchy of roles and expectations.

THE EVOLUTION OF ''THE MAGAZINE FOR SUBUﬁBAN WOMEH"

This year (1976) McCall's is celebrating its one hundreth anniversary
as a magazine for American women. It was flrst prYished in April 1876

as The Queen, lllustrated ‘Magazine of Fasheon, advertlsing patterns produced

by James McCall and Company. At that time an Amerlcan, dosit- yourse!f
version of European haste couture‘was very much (nidemand, The fQueen was-
one response. ’ |

in August 1894 it offered Its first piece'of fiction. In September
1897 the perlodical became HcCall's Magazine, subtitled ''The Queen of )
Fashlon." ’

Today's McCall's, "The Magazine for Suburban WOmen“, boests‘a
readership of more than seven and a- half miiiion monthly McCall's
pattern section has shrunk to a mere two or three pages 6ut of an average
150 pages per issue. The advent of photograph!c (instead of artlstlc)
iilustratioe andrmore lersute”tlme for women changed the looks and con-
‘tent of McCall's pages. It became lgss-of a handbook for the homemaker
and ﬁofe of a journal fof the homemaker-cftFZen~hobbyist. N

Qko are the readers to Whoﬁ McCall's appeals? Below are some of
vthe demograohﬁc; of HoCall's reaoershlp io 1974~75:27 |

Almost 70 percent were;Marrled; 30.5'percent were single, Nearif
three~qgarters owned thelr own homes. . “

46.6 peroent Were emplo&ed (this 1s siightly higher thanithe figure e
fot U.S. women in the work force whlch Is ~about four in ten) Only ll.k.

percent were in the professionai/managerral category

63.8 percent of readers were more than 35 years old. 36.2 percent

13
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fell in the 13-34 range, which is a sizable mumber of “yuung'' readers.

Compars the data to that| for e other samplz year.

Almost five percent rorg r

157% 75. 32.% percent of whe~]954 resters fell Iﬁto the 18-34 ége gropp.‘
Thg 1964 readers were not as well-educated as the 1974-75 group.

While the pféportion of high school graduater remained about the same

(1. and 43.2 pércgn%, respectively) from 1964 fb 1974, in 1974 nore

than seven percent more reade;s attended or graduated from college.

In 1574 §E§Q}lf§_5urvgyed its readership of working mothérs to conpile
jnfermation on the democraphics and needs of thesé vomen. More than fqur
fifths reSpondeJ"thaébthe main reaéon they worked was because of
5oﬁey, But almost hatf said they worked because it gavé them a feeling-
of accbmplishment. Women frmu.upper-inéomé‘éroup: were more likely to
vork for‘fulfillment rather than roney, as.wel] as bheing more likely
to have jobs with prestice. Huasbands in the upper*income'brackets were
more likely io approve of their wfves’ w;rking.z8 |

When asked what suffered most because of their viorking, 53.1 percent

of the women replied that the quelity of their housekeeping suffercd. One

nut of every three said that work affected her disposition.
The “working women' survey added an extra dimension to what is known
about McCall's current rcadership. and it is useful to keep this con-

figuration of women readers in mind, as well as that of general rea-

“dership for the tvo samble years, in movine on to a description of [icCall's:

content.



QUALITATIVE ANALYSIS -

MCCALL'S IN 1964.

The 1964 ﬁggail’s was a plush, glossy magazine, chéracterlzedj‘r7 ";j’ﬁ,

by its eye-grabbing size {it measured 11" x 14" and often ran nore -

than 200 pages) and tasteful blends of copy and art on its cover.

Biiled as fThe First Magazine for Women'' the editors in that .year

reiled on a standard fare of home, humor and heraism to flesh out

- their product,

Edited by John Meck Carter {who also has edited Ladlies Home

L

Journal and naw oversees good Housekeeping), ‘Mc€all's departments

included Fictlon, Features (Perle ﬁ%?tag Amy Vanderbilt, Horace Sutton, °
o R
Charles Goren, "Q and Advertlsing," "Stir in a Cupful of Laughter,"
YSight and Sound!’ and numerous quest contributions); Poems, Medicline

Beauty, Ch11dren,vFashions, Pattcrns, ﬂeedléwork, Deco}ating, Food

and Eq&iﬁment. The prose genera!!y was itght and chat;y'(especial!y

the Mesta and Sutton pleces) and toplcs were presented with enthusiasm

and verve. The language was insistent, conversational. The overall -
effccf was.compeiﬁing but-glib.
Washington/news and society strongly -influenced McCal!‘s‘content

/ . , . .
in 1964, AlfBst every issue of that year features some commentary

on activity in the nation's capital, usyally involving the Flrst Family. -

e

The Kennedy assassination stimulated a steady flow of copy, from re- .
prints of sympathetic letfers to Kennedy's widow to reflections by
Mrs. John Connally to remembrances by JFK's personal secretary. Per)gA_

Mesta's January column was devoted to “The First Ladies' Jewels."

The March 1ssge featured a piece on '"Our Very Busy First Ladies' and
1o
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Mrs. Mesta again surfaced with a column on the Johnson daughters,
.introduc!ng %eadérs to Lynda Bird Johnscn,and’hérvflange {with whom she
later broke up) and with Luci Baines Johnson's éwn rec(pe for brownies.
Thé; yearyﬂggglllﬁ also did monthly pleceé called 'Twenty-four hours/in
the life of..." varlous celebrities, Incfudlng suchlgtrangerbedfeijéws
as Maréarét Chase Smith and Steve McQueen.

McCall's aISOVFeatu?ed reguia;‘sapiricajf pleces by Art Buchwald;
anecdotes and‘aphorl§ms in “Stir in a Cupful of Laughter;" witticisms
in " Saw’}t In the Paper" (sim}lar to ihe Reader's Digest -features);
a cartoon strip pinpointing the humor of family life; and an ama!gam
of features which develop‘some aspect/of a famous person's life,
usua!!? inspirational: "This Was My Father” by James Stewart, “Thé?é')!
Always Be An Encore'' by Ju;y Garfand “8111y Graham's Own Story;"

M Flrst Hﬁndréd Years In Hollywoad' by Jack Warner; "'Happiness is not
vda'Pr?ncéss” about Jdpan}s Crown Princess Michiko. Mogt of these.
affected a ”just~$etween—you-and?me“btoné, as If only'fhe édthor; the
éubject and a single reader were invélved. These articles were Qn-
kan!mously compassionate about a Pérson's struggieS"énd a(eladmiring,
almost ado}lng, in_their.i}eatment of that person's YIctorIes.i

Decorating, food and beauty tips all shafe the same argot:
évérything was ""exclting' “romantic" Uéel?ciously different.! The.
Octcher Iéﬁh Issue énticeﬁhits reédéfs with "A Romantic Mgdfey" of
patterns forlévening-ciothes, complemented bé‘even hore patterns
for “A Trio o? Héhntingly Lové!y Fashions.” The same Issue featured
“Coquettish Croquettes“ and *'The Wordly Meathall." | —

The 1964 McCall's ran cllp~out pages for chlldrnn, ”Betsy McCall“

and "‘Captain Kangarco's PlayfTogeﬁher Page." "A Child's Garden of
16. -
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Mtsinformation” by Arg Link!etter was a cluster oF anecdotes and vignettes
to tickle the funnybones of parents, but especna]]y mothers.

Fiction In licCall's in 16 964 wes awash with sentiment. It ysuej!y
involved a‘crisis of thevheart. “The root cause (and usuvaily the remedy
o as well) was attachment to or reconciliation with a male.

For example, In "liobody's Ever in Town on Sundey;” (January 1964)
the female protagonist is described as having been ”betrayed by the man
she loved.‘ Mow would she live the‘rest of her days caged In fury?'’ In
the last paragraph, when her es;ranged hueband makes a date with’her,-the
character thinks aloud: -

Lord,‘but it'1] be good to dress for a man again. Good to be alone 3
with a man again. Good to fix a meal for a man-again. Don't.

spoll it now, wondering how fong it will last Just be grateful

to be alive again.'

The jmplication is that the character, who has‘been portrayed as
brave, but sad, requires the vitality of a man to valldate her llfe
Uzthout it, she S not al:ve. |

”Mobody s Ever in Town on Sunday' attempted to.tackle the problems
of a women. serIOualy contemplating separatnon ‘and dtvorce But the same
Issue, ”Hornings at 7:45" typifies the worst women‘s magazlne fictionl

“With the emb]em of my Tove pinned firmly onto hfs buttondown shirt
~and the flag of romance attached' to his attache case, thls man, my
husband, went forth to slay the civic dragons. His battle cry:
"Viva la. kissl!t : :
Their shared inspiration stems fror having been reprlmanded for ‘!olterlng“
when kissing goodbye at the commu ter train statlon, and her suggestion that
he write a letter to the peper in protest results in hns desire to run for
omayorl After‘a rough"andefomble try at politice, he fircfes back to the

hearth much to her relief and we bld him goodbye at the train statlon

~ the next morning with a kiss.

17




‘Sutton's column of breezy socizl chatter, Amy Vanderbllit's adviceJ
on ethuette; Perie‘MestéFs repgrts oh the €l§tc:50cial miliew fayish‘
stories oh famous personalitles, and eséapist’fictlon cbéxisted‘in the
same pages with advice to the hom;maker; e consumer f’Q and Advertising"
was a sound educational feature) and the interior decorator, The icinﬁ
on the cake appeared only a few pages away from the recipe for stable .
living.
A panoply of soclal refogms during the Kennedy~thnson‘yeaEs
‘sharperied the American citizens cognizance of a bigger world and
McCall's moved to match It. If tradition and past accomplishment still‘
were reveréd, the magaz:ne‘made room for analys;s and interpretatlon of
societal shifts as well. Youth, educat!on, social mores, medlcine and
. psychology were analyzed in well-reasearched, wel!~wr§tten pieces,
prompting some readers to write in and say. McCal]‘s was Secomlnq too gloomy:
What has happened to you, McCal!‘ 7 You re beginning to read
like a social viorker's caschook ~- full of dreary accounts of
venereal disease, il1literacy, and under-privileged -with-a

capital U. Please get off the earnest, lugubrious kick, and let's
have fun again. (May 1964)

Thts Jetter was followed by a message -romla reader thanklng HcCaii'
" for becoming a feruly uuit” magazine through its use of ”provocative,
meaningful ideas."

The overall impres.ion onc might receive of ﬂéCal]‘s in 1964
is that of'a busy, extravagaﬁt1y~illus%rated magazrine (almésE”Jike a
Lifg‘for‘womén); sobered somewhat by growing‘attentivenéss to the problams
pf‘sdciety at lé}ge7and conflicfs within the'fami1y and aﬁong'the young.
It might best-be deséribed as a magazine for a homemaker who seeks .

™
W1ndcw on xhe world but whose needs and interests are pragmnt:c,

Lmmedia e, .and FamL!y~01£enteﬂ N



| MeCALL's I 197h.
The 1974 McCall's was a smaller, more compact perfodical than Its
'predécesso} of ten years before. Production ‘and éai]ing ¢osts forced
HcCall's‘tovreduée the dimensionsvpf its pagps in February, 1971. The
result was a tighter, more efficient- looking product: shofter pieceé;
more “leletln” types of informatlon,fless sp!aéh, more business- p
Vike play of features, functional layout, simplified type style'~- atl
contriSu;tng to a feeling of forthriéhtneés, d!rectness,énd cradibility.
lwo longer dfd feature'pageg look tike engréved invitations.

While sti%i trying to serve\fhe homemaker, McCall's softened the
hdusewifa/hosteés eﬁéhasls. The sl?ver-lace~and~crystal reporting
dlsappeared. borothy,and Hafy Rodgeré (wifgvand daughter of composer
R‘l’churc;l)' now field reader’s ~q-u93‘ﬁions a3 a mother daug};ter of c.on@oser
the pointg-of view, of two géneratfﬁns (Eary’s family, ages eight through
éixteen, are sometimes ca!lediupon for‘;‘:hird po?nt of‘vieW). "Pats
and Pans,’ the ‘éttérs—to-the-editor slot,‘merclfully was renamed
' “M;Call's Mai!box.“ “nght‘Now,“ the “ﬂonth!y Newsiétter foé Vomen,'t -
“Is én insert féund near the center of bach iésue, énd'ié similar to
‘the "Gazette' section of ﬁEL_magézine.v A tenupage section of_wini—
articles, *Right Now! Fs a directory of ideas about current events,
leisure ard self*enrichmént. It algo contalns amsectfon onﬁSuxvival'in
the Suﬁﬁrbﬁ,“ a;concgsston, perhaps, to the noti@n that guburbia isn't the
Promi sed Land after all.

Uiets ATl in the Fam!ly,” a ¢artoon along the lines of’the newspaper
s;rip "Family Circus," was-dropped; “Sight and_Sound” gave way to ''A .
MoQie Guide for Puzzled Paren;s”‘u- not necessarf!y an improvement
from'an adult's point of view since ""Sight and Sound” had an‘gttracqivc

19
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“PJayBill"-type,format. Nevertheless,'“A Movie Guide' is a realistic
attempt to deal with the effect of explicit fiims on youth.
The 197#rMcCa?1fs refleceeg adult anxle;yeover permissiVe»sociéty‘
and com@unlcat!on breakdpwn wifh youth. The July 1374 cover announced:
Geod news! A survey”shows most teenadgers love and respect

theif parenté. o ‘

The Rodgers column Is frequenffy taken up with qhestions from

troubled parents. A _psychologist had been breught ahoard to answer

readers' questions aboyt themselves and their familles, and a M.D,

‘writes regularly on emotional as well as physical health news.

Consumer education was expanded in the 1974 McCa!l's. "Q and
Asvertising'' Is gons, but regular.features on money management and co-
it-yourself (you, not yeur husband) revairs appeared in its place. The
"Good Living'" section also“offere a bounty of ideas for the ccnsumer.

HcCall‘e_fictioh end poetry lagged behind the refevance'of its other
features In l97h. Doeh seill clung ,to the insipid formule of broken A
hearts and adored pets and ﬁroublcd ehildrenbakound which to bulld a plot.
Confusion existed between fiction and nonfic£QOn.wIth regard to women's
ro}es; There'was also some amblva]ence from fiction story to chtion
story, as ean be shown by eﬁcerwt from two fiction e}eCesAwhich-appearad
In the January !97h Issue.  While the second excerpts treated house-
wifely Involvement as normal and rnght, the f:nst deprecated some oF
the tasks that identyfy a housewife: |

4

In ""Clearing Out:" "'Her husband no longer wanted her, her
children ho longer needed her. What could Emily salvage from her
twenty years of marriage -~ except herself? ..., Her talents
were of the lowest level ~- glving dinner parties, making

* costumes, te!ephoning for causes, feeding mobs of children on”
short notice :



.

a4

JAn '"The End of the Story," “Ltke most womenD she took ccmfort in
the safe femiliarity of her famely, And she had never doubted
that they would live happily ever after == ountil tonlght

Working wgmen appeared in fictlon more often than In 1964, as'qid‘(
astranged or divorced ccup\eé; Extramarltallsex occured, but ngvér
within a “éucéessful“ relationship. Marrigées that were crumbifng were
reassembledlat the conclusion of the s%ory. tn sum, serious problems

were taken on'in fiction; but they frequently were capped by improbable

o
R

solutions. - - : - u : .

o

Stories ou po)fticians and enteftaingrs usually were angled from ghe
of two pursPectives: kow the subject overcéme a certain crisls, or to
 whaF extent the subject exemp]if}ed “tﬁe homely virtues.” Celebrities were
useful only if they provideu catharsis for the readers: I{f a
wr{ter could cunvincela‘ueader at the s;ory's outset thatvshe (the ‘
Eeader).and Qarb}a Streisand'were‘goiﬁg through similar ident{xy criée:,

" or that Jacquelide Kennedy Onassis had teenager prohiems just 1Hke hers,

that reader ptomably jumped with the. story cvery tlmc she was:
requsred to -- and returned the next month for more. Home, Family,
roots ~- - these, said McCaLLLgL are the things that aré,important to Im;
‘ portant peop]e; ‘ - . Ve
Artlcles on professional women still were conspicuousty, few -~ But
nnformation on consclousness raising, sexudl ccunSellng, day care,

W
employment, the single ‘woman, ch:Jdless couples, female disease and
hygiene gained space and a substantial amount‘of play in ;he 1974
series. ’

Perhaps the’ most important thing the descriptive ana!ysis showod \
\

Is that the 1974 McCall's ackpowledged though somewhat inconslstently,

that "'the suburban woman'’ should not be requlred to be thn sole or even

. ' ' : ' “21
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the main guardian of family identity and stébi?fty. By no means should

her responsibility bo abandoped -~ but it can be shared. "The mature

o

woman should have a life of her own, McCall's safd -- bur which and how ¢

.many of her Tamily commitments can be sacrificed is a question McCall's

has not answered clearly. - Uk ‘
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THE --"QUANTlTATlvs ANALYSIS )

The quantitﬂtlve ana(ysaa was confined to atems of one page or le5$.

‘Generally, these were ads and “bulletln”*typn pleces == brief messag,a,

straight information without "actual edltorcal endorsement, o}Asa!es pitches,

Illustrations and photos also were coded. ; . .o

- v \ "»
The measuring instrument’ consisted of 32 categorles (see Table)

v

Three of these == maie occupation, female occupation and product re-

.

presentative or source -~ had subcategories. The category of “product

9 .
',Pepresenarvw);}md ;O pooslb1e combxnations of race, SEA and age. Role\

changea from 1964 to 1974 that were plcked up by ‘the content analysiw

categories and were aignnfxcant at the .05 Tevel or better are discussed

below. Significance was determined cy'atchj-square test. .
McCall's |96h" L ’ "' .- : :

A '
‘ >
The percentage of al] codcd ltems falling into each category for

. each year apoear on tno codlﬁg sheet tables at the rear." In some cases—'
the differencns in data, were not s:gnsficant enough to merlt discussion

here (a]though in‘other cases the. very ]ack of sngnlficance was"in jt- .

-

. | ,
self significant!) -Discussed below are those categorTe%-that’provlded the
most information about McCall's In 1964,
. ' b
Better than ZS‘percent (25.8 percent) of all the items (N5233)

appea]ed toithe reader s Interest in the famt]y or- parenfhood }ﬁf_,‘ R

12 -5 percent of the (tems chnldren werermentioned or depicted Thev were
\ .
assocnated with a male figurc In less than one percent of all the items,

but were associated with a fenale figure h 7 percent of the.time - feve ?
tames as often‘as wnth a ma!e. Though neither f:gure is very ]arge, it

does suggest that where children are depiéted in,theQCaée of an adult, In

- . - M
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the 1964 McCall's more often than not, that adu]t will be female.

An lnteresttng result emerged from tabulat.nn groupings of categories

4 ~
intended - to mapcnt women's reles in rela*aon to”men in terms of sex and ’
N ¢ ~ 'A_", o v .
. ocgupatlon. Males snmply dld not appear in these short ltems While they ’
M L - o :

are qulte Important in Fidiion and feature articles, as the _qual ltative

analysls lndlcates, they simply do not’ show up on ads and news/in~

formation items. If a male role was even suggested (for example, in an

e b

" ad for Woodhue.co[ogne, the copy read '(''Get fresh with someone”) it was

to be coded. But there was-very~littt} trace of male romantic interest
. A R
or any kind of male interest In ads. . , o e

The d:screpency between the “male as romantlc igterest" category .

and tne i tem promotes sexual attractiveness” cafegory (h 3 percent and
A}

21.9 percent, reSpectIvely) can be exp]alned 4n -this way. Most ofathe

I tems fal]ing in the second category were cosmetics ar clotning ads or |

Tl

beauty features which strongiy suggestcd sexual encounter: .”soft“

¢
VTips'', “brazen beauty," alluring,‘ etc. 8ut the ”male as a romantic

s

interest'' category was not used w1th chls other one unless there was

a clea ggestion or deplctlon of shared romantic actlvity with a

male. e Fhis d¢id not occur very often (A, 3 percent of mhe time) bﬂx

suggestions on how women could oook desirable dad,_a dliscrepancy betWeen

~

too seemingly similar categories occurred.' s N

The number of inc!temenbswto be fashionable, pleasant“iooﬁlng;ﬁ
nuggable and‘sweet;smelling;was very high, These appeals uére-reprej
sented by categories 26 througn'29. 4Better than one tHirdZof all‘coded
|tems informed the reader about “attlre, appearance, cosmetlcs, or' |

¥
- similar possgssions." "Sexual attractivenesg‘ was urged by 21¢9 .

I
[

percent. ''Fashion informatron"'§1one accounted for 16.7 percent.

"Youthfyl appearance as a goal'' was promoted by 8.2 percent oflthe items.

. '
2
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<A



(This last category was typified by ads for dishwashing liquid, .
makeup, and ”cover*the—gréy” haircoloriﬁgs,"which have aroused the ire
of feminists almost as often as portrayal of 'woman-as-sex-object.')

The fairly ﬁigh incidence of appeals to ornamentation and énhancement

of the face and body, in editorial features as well as advertising

confers a high lavel of importance on such activities.

The other categories whose statistical significance compared to that

"of self-decoration were those that represented an appeal to the reader's

interest in homemakiﬂg. Fifty-seven percent of all items appealed to .,
. o . oo v .

thiﬂ'inté&ést, with 21 percent specifically svggesting ideds for em-

'

bellishment or redecoration of the home. Preducts, especiélly home-
making products, were presented with an acknowledgement that ‘the home-
: 7 :
P ) ‘
maker needs to be released from drudgery as much as possible: more thaa

one out of every five items boasted it was efficient and time~saving.

Nevertheless, although the‘%mporténce of free time was mentioned. bettaex

»

than half of the items coded limitéd the reader's scope of activity to

the house.

<

A work about the "leis%re".category: 21.9 percent of the items

fall into this category. the most frequent types of entries in this

“

.category were cigarttte and book clubs ads and at-home entertaining,

although travel and sports also were included in small amounts. -

: L J ‘ _
In the “occupation' categories, wWomen were depicted as homemdkers
more than anything else. Men, when they-appearquwere rost frequently

depilcted as professionals, followed by blue collar and clerical roles.

-~

But the percentasges in each category are very small. People at WOTrK

R

“simply were not shown Very:often in MecCall's.. . Men were depicted at

a

work even less than women, but when women were depictey, they were most

€y
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often found at work qn‘the house. With such small sgmplés of occupatiohal
levels, it is difficult to draw any conclusions about Sex blas in
occupational roles. What can be gald is that McCall's in 1964 dealt
very little with persons in the workaday world.

Two hundred thirteenl"product represenatives” or models were counted
in this coding task. Forty—eight:percent were,white, female young
adults. The next mest frequently counted was the male, white child,
wlth‘16 4 percent, and the white female chiihy with 11.7 percent. Adult
" males appeared infrequently, and minority group representation was.
negligible. Models in cosmetics ads were, almost exalusively, white

models.

Two categories of particular 1nterest'scrved as an index of hnuse—
boundness" —- categories 23 and 24. To determine if a wonen's magazine%
was really "out of the kitchen and into. the world, these categories

ere written to focus on the 1ocatign_nf the idea information. contalned

in the coded item. Almost 60 percent of all items presented "infox-

mation useful to a reader's intecest at home.'" Only 6.9 percent oE the

items catered to 'a reader seeking to expaqd interests outside the home."

In some cases an item fell into both categories; i.e., advertigements for
a library of Shakespearean classiss, which is a mind~expanding product
that must be stored, and probably will be used, at home.

On the basis of this data, the 1974 McCall's can be characterized
‘aSHa catalog of ideas and illustrationc about home and family, edited
for a white, mlddle—class woman whose chi1dren play a significant part
in herklrfe and whose duties within the home demand the ]ion s s?are cf
her attention. ‘ |
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MeCall's 1974

The first difference one notices in the dats for the 1974 McCall's

ig the almost ten percent decrease in {teng which “"gppeal to the reader's

interest 1n the family or parenthood. There also is an increase,

from 0.9 percent in 1964 to 4.6 ﬁerdeﬁt in 1974, of items in which both

parents are shown shairing the responsibility for their ehildren’s

v

activities and needs. These two changes can be Interpreted as shifts in

the role of the woman in the home as the interests diffuse in their

directions. The male helps take on some of the "mothering* duties,

and the children become less salient égfthe scope of the magazine's

content has broadened.

There was an increase in the number of items addressing»emotional

problems, perhaps uggestlng a realizauion on McCail‘s part that

reader’s need to be red*rectea in their search for contentment during

times when societal approval of goals for women is in a state of upneavJ

As in 1064, the role of the male outside of_fiction'and features is

negligible He's practically invisible in advertisements and the

\ shorter items that fall within'the scrutiny of the objective Eontent

-

\ analysis. ' . : L

There 1s a sharp drop in the percentage of items that appeéled to the

reader’'s interest in homemaking, from 57.1 percent in 1964 to 39.9

percent in 1974. At the same time there is an increase in items that
cater to leisure intnreots and interests outqlde the homé& and a
diminishing of incitements to embellish or beautify the home.

| Ch1~sqﬁare tests showed no significant differenve (p {.05)

- between 'promoticn of sexual attractiveness' from 1964 to 1974

. although there was a significant fall in the npumber of dtems that appealed

)
V)

' to the roader’s interest in “fashion" or “youthful apperance as a goal."

| ou ;
Q :
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ERIC

Aruitoxt provided by Eic:

The mos£‘frequcntly counted ‘“‘product represenative'’ was once again
the white fcmélé;younm aﬂplt. She Cﬁnstituted 57.8 percent of:ali
product represcnatives counted. The next most frequently counted caté~
gories of rroduct represcnatives, cach reprosenting ten nerceut of
the total, werc the white, nale child add the white, male, yéung‘adult.
ane.again, minéritius are‘practicqlly_iﬁyisibla.
world for the.rcader, introducing hier to world cher than (but not
instead of) ‘kitchen, children{ apparelvand cosmet;cs. thie sti%l

championing home and family, McCall's in 1974 presented its readers

‘

with new ways to enijoy traditional responsibilities, The emphasis

seeued to be ou the reader herself, as a person -~ not simply as 4 wife.

~ i

-mother, or meinshbor. The .ieCall's reader was being encouraged-to come

into her own.

| CONGLUSTONS.
The content analyses, both quantitative and qqalitative“ have borne
out the reasearch hypotliesis that, over ten years' ti@e, 1cCall’s
has expanded its tealn of role possibilities for women. “hile not en~
dorsing the more militant ideas of women's liberation -~ such as

abortion-on-demand, free day care, rejcction of marriape and/or the

.nuclear family -~ it has given ample coverage to abortion as a right,

e . f . )
quality day cara for children of working parents, and reassessment of

celationshlips and responsibilities witiiin marriase and the fanldy.

McCall's has extrapolated from "women's 1ib" thosc ideas it feels to.

bz ''useful" to a reader of a "magazine for syburban wowen,” (a

.

. \ . ' .
readershipwhich includes a growing number of young women) without

batraying a loyal readership that was nurtured on more traditional fare.

34
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As a monthly agenda of gocilal issues, tips on 1ife and livihg,
and perscnal points of viéw, McCall's cannot be accused of ignoring

“women's 1ib. -While not endorsing the movement per se, McCall's has

provided a substantial amount of information and instruction om how
. l . ' * | .
the best of her time and herself without relin-

the reader can make
quishing.traditiénal‘beliefs; McCall;s, through case studiesg;featufes
~and atricles'£§ psychologist; and experts, also tries to be infor-
mative and sympathetic-about_wbmen who found they had to leave tfaditionél
values and roles about women behind them to regaln a sense of self.
‘Both phases of the'éontent analysis shoﬁ that the gatekeeper has
vnot been a sinister force figﬁting wéat has come to be identified as
“woﬁen's 1ib." Instead, McCall's seéms to have achieved an
Jeditorial profile that trigs;to both Iead and support its consti-
tuency of readers. The 1974 McCall's seems to,encourége a wider sphere
of activity for readers while séill gulding them tthraditional roles
. likely to be important hawcmen over 3%, a group that constitutes 65
percent of mcCall's readership; | :
The chief change from 1964 to 1974 seems to be that McCall's has
gotten ”but of the kitchen" after aii. The reade; of the 1974
#cCall's was likely to be more mobile and independent than she was ten
years carller, and McCall's encouraged her. MéCall‘s still provides
entertainment features for readers who simply want to relax with some
light reading. But it is an aFtractive, informative mégazine for. a
k middle—class vnman Qi£h a.family, who isg igtereeteé in the views and
1ives of well-known iﬁdividualég and who wants to be exposed to 1desls,
“information ana creative brojects appropriaie to the common demominétor
of women like her. if McCaliYs can be)ﬁsed as .a yardstick. of such

interests, and 1 ‘think %t can, the changes in the magazine over ten

Q2




years indicate that the gateikeeper's perception of the common demom—'
inator of readers has moved somewhat —-— ‘out of the kitchen'' and into

a world that centers more around the reader than anyone else.

ERIC Lo :

. . ] N
Aruitoxt provided by Eic: 3 . - ~
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1904 Series

DATE OF ISSUE____ (Cols. 1-3)  PAGE IUMBER __

{TEM DESCRIPTIOH

1)

)

6)

-7

8)

)

Does the ltem apreal to the reader's. interest in
the family or interest In parenthood? (mentions
family, children; or theme is family life. )

Are parents deplcted or discussed as sharing. res-
ponsibitity for their children and thelr ¥ ,am|F

l1ife? (guiding children in activity, sharing
their play, being responSlble for family problems)
If children are mentloned or plthFnd, "are they
associated primarily with thelr mother cf a fe-
male figure? e

If children are mentioned or pictured, are they
associated primarily with their father or male
figure? ,

Children depicted alone ar with other children?

Does item concer fzmily or pediatric health?
(including safety for children)

Does 'item conicern adult health and disease?
{itcms of a cosmetic pature, i.e., deodorants,
skin cream for beauty, ctc.)

Does item'addrass emoticnal problems? (sexual
problems, unhappiness, alcoholism, etc.)

If the male appears in or is suggested by the
item, is he depicted as a ''romantic interest'
for the female (date escort, pursuer; giving
gemale luxury item; or otherwise suggesting

importance of female dttractlveness to male)?

is a vale depicted or suggested as the female's
“provider,' (taking care of female or giving
her an essential item, etc.)?

Is a male depicted as a‘partner or co]leaguev
of a female (where both would appear to be
equal in shared activity)? -

.. Soes the item decht a femalg assisting a
male? (where the male appears to be
coordinating or leading the activity)

. &

3u S

(Cols.

% of Coded

4-5)

A :

ltems

e3§;§'(C°1f 7)
.2 (col. B)
4.7 (col. 9)
_—_;_9;_(501. 10)
6.9 (col. 1)
. 3.h (Col. 12)

7.3 (Co}. 13)
_. .9 (Col. 14)
4.3 (col. 15)
-4 (col. 16)
m“%;(y_(cOx. 17)
_i;;é;jcélfllﬁ)




% of Coded

|tems
13) ‘ould you say the female depicted Is dxrectnng ‘ L
the male In hls activity? : .9 (Col. 19}
14) Is the female-depncted on the job alone? - ' ' 0 (Col. 20)
~15) {if male is shown in-occupation, how would you ' ’
- " describe his line of work? , - ' (Col. 21)
Professional ‘2.6 Row 1
Clerical _ . Row 2
Blue Collar N -9 Row 3
Homemaker ¢ "0 Row 4
Other (specify) - 0 Row 5 5
Unable to determine 0 Row 6
Does not apply ) 95.1.R9w 7 o
1¢) If female is shown in occupafion, how would you : A
describe her line of work? , (Col. 22)
Profeésional .9.Row 1 h
Clerical 0 Row 2 *
Blue Collar . " 0 Row 3
Homemaker , - ,5.6 Row b
Other ‘(specify) - ' 0 Row 5
- Unable °to determine 0 Row 6.
Does not apply . 93.5 Row 7
17) Does the Item appeal to the reader's interest in
hememaking (consuserism, household lmprovement '
foed, pets, furniture, etc.) o ) ’ © 57, (Col 23)
18) Does item appeal to reader's concern with efflciengx \
(sames time and labor, promotes effectliveness)? - _22.7 (Col. 24)

19) Does the item claim to faciliate economy-{saves ‘
money,.lends Ttself to thrift)? 16.3 (Col. 25)
“20) Does the item promote information or product
because of its ease (simple to use or to care
for, attractive because ©f lack of complexity)? 12.4 (Col. 28)
21) Does item encourage. reader to embe]lvsh or beautify |
home? , . - 21.0 (Col. 27)

22) _Does the item promote innovativemess and creativity? 31.3 (Col. 2

. 23) Does the item present information useful to a -
reader's Interest at hcme? 58.8 (Col. 29)
24) . Does the item present |n:ormat|on useful to a
reader seeklng to e%pand intereot outside of the

. . home? . | | 6.9 (Col. 30)
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. * ' .L
: . . %5 ¢f Codeu
v ’ oo . - Ltems
| ) h " -
: 25) Does the item inform the réacer about leisure
/ : Interests (hobbies, entertainment, d:nxng, . o
* ' travel, vacatlons; SporL)? ( : 21.9 (Cot. 31)

u !

26) Does the item inform the reader about attire,
appearance, cosmetics, or similar personal

[

: possessions? o - . _37.3 (Col. 32)
27) Does item promote sexual attractiveness? . . 21.9 (Col. 33)
28) Does |tem prerote youthful appearance as a goal? 3.2 (Col. 34)

29) Does the item appeal to the reader's interest in ) .
fashloq? ' v 16.7 (Col. 2f

30) Does item appeal to any miscellaneous interests ,
not described above? _ 2.6 (Col. 35)

31) Race, age,. and sex of product represenative (50
possinle combinations were assigned-a two-digit

code space on IBM card was left for percentages -

of most frequently counted product represenatives). ______(cols. 27; .

5)

- i oL@
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1874 Series T

DATE OF ISSUE (C.1s. 1-3)  PAGE NUMBER

ITEM DESCRIPTION

|

(Cols. 4-5)

4
-

. % of Coded

Items

) - 1
Does the item appeal to the reader's interest in
the' family or interest in parenthood?  (mentions

family, children; or théme is family life)

- 2)- Are parents depicted or discussed as sharing res-—
: ponsibility for their children and their family
- 1life? (guiding children in activity, sharing
their play, being responsible for family problems)

. \

3) 1f children are mentioned or pictured, are they
associated primarily with thelr mother or a fe-
male figure? . _ o

4) 1If children are mentiomed or pictiured, are they
assoclated primarily with their father or a male
figure?

5) Children depicted . alone or with other children?

6) 'Does item concern family or pediatric health?
'(including safety for children) .

7) Does item concern adult healch and disease?
(not items of a cosmetic natrre, i.e., deodorants,
skin creams for beauty, etc:)

8) Does item address emotional problems? (sexual
problems, unhappiness, alcoholism, etc.)

9) If the male aﬁpears in or is suggested-by the‘itemy

is he depicted as a {romantic interest" for the

female (date, escort, pursuer; giving female

luxury item; otherwise suggesting importance of

female attractiveness to male)?

% ——

10) 1Is a male depicted or suggested as-the female's

"provider,” (taking car “female or giving

her an essential-item, etc.)?

/

llﬁf’fﬁ/zie male depicted as a. .partner of colleague of
a-female (wheére both would appear to be equal
in shared activity)?

-

-

16.2 (Col, 7)

4.6 (Col. 8)
3.5 (Col. 9)

(0__(Col. 10)

11.7 (Col. 11)

T 2.3 (Col. 12)

5.8 (Col. 13)

5.2 (Col. 14)

T

/ﬁ’ﬂ (Col 15)

.6 (Col. i6)

4.6 (Col. 17)

'
.

-
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; . . % of Codedb
* f ) : It
| v . =

I

- 12) Does thé 1tem‘ﬂmpict a female assistlng a male?
(where the ,ale allears to be coordinatihg.or

leading the activity)?w..% N | 0_ (Col. 18)
A o ,
13) Would you say the female depicted is'directing t ' , -
gthe maLe in his activity? L 1.2 ¢(Col. 19)

o ‘ 1 ——————n ’ »
. . .

14) 1s the female depicted on the. job alone? - 1.2 (Col. 20) -

K 15) If male is shown in occupation, how woﬁld'you‘ . .
deseribe his line of work? ) _ ’ (Go1. 21)

Professioﬁal

.6 Row 1
Clerical (6] Row 2 T ~
Blue Collar - 0 Row 3 - .
Homemakerx 0 Row 4
N Other (specify) 0 -Row 5
‘Unable to determine O Row 6
Does not- apply : Row 7

16) If female is shown in occupation, how would you ' ‘
descrive her line of work? . : (Col. 22)

-

Professional : . 1.7 Row 1
Clerical . ) _gﬁ__ Row 2
Blue Collar 3 Row 3
Homemaker 1.2 Row 4 w
Other (specif ) 0 Row 5 x
° Unable to det mine ~Row 5 =
Does not apply.—— 97.1 Row 7
? 17) * Does the A tem anppﬂiffzb the reader!'s interest in
homemakinp """ (consumerism, household improvement, '
_foud; pets, fuvndturg. etc.)? , ~39.9 (Col. 23)

e E] o

18) Does item appeal to réfaer s concern with efrlciency
‘ (savea time and labor' promotes ef*éctivenes0)? _ 8.7 (Col. 2#)

19) * Does the itew claim to facilliate economy- (saves ,
- money, lends itself to thrife)? ) 13.3 (Cel. 25)

Lfe

1

20) Dogs the item promote in%ormation o3 product o ’ ' L
- because of 1ts ease (simple to use or to care for, - : §
'attractive becauze of lack of complexity)? 10.4 (Col. 256)

2]1) Does item encoufaoc reader to embellish or
beautlfy the home? P 13.3 (Col.227

Does the item promote innovétgveness and creativity? '(Colf 28)




ltems ?

23) Doe's the item present informa??é; useful

to a reader's interest at home _.49.7 (Col. 29)

. . ~ ““Iﬁ, " ,-. : .
2L)  Does: the*item present lnfonmat:on useful toa - %
reader seeking to. Pxoand interests outside the .3 :
\ rome? . ‘\415.0'(C9!. 39)'
\ 25 Does the item present.information about ieisure
\ interests (hobbies, entcrtainment, dining,
travel, vacatidns, sport)? : __3b4.1 (Col. 31)

26) Does the item inform the reader about attire,
appearance, cosmctlcs, or snmxlar personal

possessions? *_;ELJMJCQ];'32) 3
27) Does item promote sexual attractiveness?, S _*16{8 (Col. 33)

»
!
[}

26) ers item'promite youthful appearaﬁce‘ég a gOal?' A,Q_ipol.“3h)

25) Does the item aBBQBJ to the reader's 1nterest _

in fashlon? , . __8.¢ (Col. 35)
30) Does item appeal to any macellaneouc interests :

not described above? « 0 {(Col. 36)

31) Race, age and sex of'proouct repreaendtiVe {59
possible combanatlons\Were assigned ar.two- dogct
code, space on IBW card was left for a maximum of six
-of six product represenatives per item. See
text for percentages.of most frequently counted _ .
product represenatives). o (Col.s 37-483)

.
“
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Differences between 1964 and 1974 Content Cdtegories

Catetory 2 - ' d.f. ‘ 'pif

Apveals to family, © -  5.04 =~ 1 A .025
parenttood '

Parents depicted : 6.36
sharing responsibility
. for children : . ' o N

fut
[}
hart

Y Item addresses -5.97 1 A .025
~emotional problem

item appeals®to- 12,02 1 .001
interest in : : '
homenaking

ltem encourages
embelliishment
of home

B AY

.08 1 “ .025

Item appeals to ' 7.64 1 .01
readeys interest
" outside home

Item appeals to 7.36 ! 1 : .01
leisure interests ~ ‘

. Item promotes 4.18 1 .05
vouthful interest :

as goal

Item appeals to : 4,14 1 : :05
’ dnterest in fashion , ‘
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