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Cable television represents the introduction into social systéms of a
& ST - \ 5

phenomenon promising. considerable power to change patterns of communication
- . . . . '

Yet, while researchers ﬁﬂd critics ffave noted

A

and information seeking.

vpokential effectshand designeﬁyelabOrate systems,‘little scientific research.

©

has been conducted to measure the impact of cable TV..

Cable, technology promises to provide the ”Television of ébundance,

aand. it is this aspect ef the medium from thch many - potent1ally s1gnificant

Y
’

consequences stem., The abundance is represented by the’ v1rtually unlimited

Follow1ng qulckly the heels of cable

Zm
hich will furth °

2
expand the volume and,yarlety og contents’ avallable to med1a consumers.:

" channel capacity of cable systems.,

v is an even newer medium; disc~cassette,telev1s1on,

s

N v

. “"Th5§i_EhéwzéﬂgﬁmgﬁMﬁhlg;ééliab ——channel capac1ty--is likely to. expand in.-.

the future. * . - | ‘ .

The greater capacity can be used to offerhincreased variety——-new
A ]

- ' 4 3 "

formats and novel programmlng——or to prov1de programs. redundant to previous

A4

T

v .

offerings. Agostino-noteslin his study of five urban ‘cable systems that

the channel ekpansion tended to increase redundancy more than program varij'n
Yety. Cable systems imported the signals of distant

. . ".
stations whose program-

;ming-c%psely?paralleled that of 1lo6cal indepenhdents, Thus, there was a

. . . . . 3 . .
greater expansion in redundancy than in variety. _
. . { . - , . . . L
" Various critics and researchers have attributed considerable importance
% ) ' ) 4 Dd . .
to cable's expansive Ttapacity. L1ttle of. that attention however, has

Y - - 1

‘concerned_the manner in which—people actually use the media. In th1s paper

Ny . t . kl ° ‘ ) .
people are treated as active agents who must cope with the more- abundant

.~ 5

b

content made a&ailable by cable television. B

o

L=
-

"Two. factors w1ll Be llnked to cable s abundance.

P,

‘The- first is the

“ o

pattern of conscious 1ntént10ns {motives) people have for waLchlng television.

v
B/
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., .stress on the' "cognitive" component of motivation. A motivationdl schema -

. viewing. Points 1n\the VP could be” elaborated though that's unnecessary

_for our purposes. " T o -

§o
g R .
- 7.

Ehe second concerns the types @f programs Niewed, and whether people are

better able t\\maximize theif interests ‘as a result of cable V. ‘ y

S .

- 1 ) . - ke . - 0 -
. _ : g -'Motiwes and Cable TV

McGuire notes that two trends in motivational research are increased

emphasis on "humanistic'" rather than phy§iological motives, and greater

.

o . . .o e
. - C s 1 - ) .
ou&iined by Jeﬁfress'is”consistént’with,these trends; that schema.was based
- ) . . ) '
i Y - B » ¥ .
on a Media Behavior Unit designed to allow researchers to examine all media
\ . " M ) - . .

L

. : Lo - ) v,
“behaviors. Changes are re uired for a more detalled examinatinn of a’
: ing req .MOT boeLam. .

A

-particular medium,‘television. In the natural setting a dec1 ;ion to watch

'telev1sion may be followed by several programs rather than a. single content.

3 -

Om®
Ad%ltlonal decis1onsumay also accompany each program watched, as illustrated

A

fulfilled behaviors TV program more ' viewed

E

.functions’

3 " B ’ -
‘.ﬁl ?

MODEL "OF -TELEVISION VIEWING PROCESS (TVP) ~  ~

o
Ceae
) Py . 3
] B .

The TV Viewing Process.(TVP) presented above includes two TV,

programs but could be ektended further to inClude.whatever nunber was viewed

@

before the ind1v1dual stopped watchlng telev1sion .With'the same letters

1ndicat1ng dupllcat18n of polntS3 a four-program sequence would he as‘

follow§ ABCD/EFG/EFG/EFGl Points F and G are separated for clearer rep-.
\ ) ' 5
resentatlon, though in reality some functlons are fulfilled during actual
2 v\ : ‘

&

- B ‘ . . . » ¥
,%\, . x . . . .

B

below. . -

AL - 8. ¢ D CE. .. F. . 6.
Individual Individual Individual Behavior Continuation/ Another Behavior
wants considers - engages in fulfills selection =~ TV fulfills

" function available viewing of one or ° decfsion - " program functions.
4 X H
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- . . . - v — -
Lt « Initiating motives awe, used to define the first of :two sets of motiva-
E .o . T . - . . ) . .

.tional concepts. The ‘concept of motive here refers to states of mf%d which
. L0 13

. . -

: - . ' . 6 &
intend a future fact that may Qr may not come to pass. The content of -

v - - + . N -

fo

..« conScious motrﬁés to start watching TV pnovides the basis for defining the
v 8 . v . ' ) c . h “ -

. .- first set of variables: Nonééeeking, Media¥Seeking,_Generic Content-Seeking,

L -.“P;ogram Content-Seeking, and Information.-—Seekin»g.l.7 Non—seeking.occurs when -
£S) .
- N "v : : :
. people engage in med1a behav1ors wh11e moving towards otherpgoals, here the;

4 . .

lndlvmdual has not "Sought” media or media content byt has beén“”Forced" to.

s>

"
. .

w - engage 9n such behavior, e.g., having to listen to the radio while ridlng in

. . .~ .
v n

another person’s Car. A se;ond dlstlnction 1s made between Media—Seeklng,
_ v LY [
X N N N ﬂ$ . J
. : where the Lnd1v1dual wants some function fulfllled w1th0ut negard to dbntent

0 ’ T ’
(e.g., "I want to relax S0 I m golng to -watch TV"), and Several types of

v kY - "

P ) . . ,' W v

Content Seeklng, where the 1nd1vidual moves towarq partlcular coptent The‘.

«

[} D
Medla—Seekingw—Content—Seeklng dlstlnctlon may he_viewed as .a dichotomization
- - u rd

S

of @ gontinuum of spécificity; the 1nd1vidual whose behavior is MS mouing
foward the medium 5. universe of offerlngs (his personal“-experience—based .

i B
Ty P -

universe), another whose behav1or is Gener1c Content-— Seeklng (GCS) mov1ng

@ t 2

toward a’.class of TV programs, e;g., newsd sports, mov1es; another whose'
- o | . - a - 3 -
- v S0 _ . J : .
behavicr is Program Contetit-Seeking (PCS) movilg, toward a Specifi¢ program;

“and another whose behavior is Information-Seeking (IS) moving toward some

content within a program,. e.g., weather forecaster's predicted temperature. - : .

- . ) . . .' l° .

. 8 . , v - . \ 2 s o
for tomnrrow. More distinctions in terms of specificity of content could - >

;
“f.

5,

.

Q . - o ‘ ’ S , ) L

Like the ipitiating motive, later decisions;may be void of TV content,
‘ et ~ ‘ i e i SO - By

e.g., "I'm stillttired and don't want to move'; however; the on-going nature

fabe made T L ~~ L ,_

L

_of the, beh?vior is likely to make content releVant in the decisions--the”

o & .za

a < . ¢

. 1' TV images Elowing by-maklng content more sallent »At the_end of the first
, “ ’ . : e B ST L
‘ TV -program watched v1ewers essentlally have four dec131ons., 1).tosstopy . . ;f
' ’ . o PR & ‘ . ’ .. . |
- o = A : R 'y o T S 9
1:R\!: o " B ' V i o o

il o ox Provided by enic | . . . . v . . ) - - - ‘ - . N °




- ® . o ’

- . v R : L
?) to continue on the same channel without making, any conscious decisions,

" ] \ . . o
i.e., treating the next program as <part of the on%gping behavior and not °

. . -
L) . - .

,‘requiring further direction§‘3L tO'focus on feelings, non—content bases
- R & s - A k v
for cont1nuing‘behav1o , e.g., "I should get some work done but I'm still
. . i A * . A :
tired and‘don't feel like doing anything"; and 4) to use some criteria for
. . ) . ’ Q. : . . t . . . ) ) - N )
§ selecting among available content. The fourth may be broken down further
. ’ . . f;:{? ' 'S ) v L » . v .
L into types of criteria used, : . ' Coe t
. . ' ] ) E « N
Decisions to stop, continue, or select additional programs within the:
P . S ’ * ] . o o
s . Ay AN}
TV Viewing Procegs are.similar 'to the initiating motive,‘bUt»not entirely.
o o >
" . - ' : N . ﬁ( . - . .
The second set of motlvational concepts refers to the consclous declslons to.

° ' v

. continue watching television within TVP's. When'dec151ons are made, several
. - ) . . - . . * |
y . . . bases may be given. First, people can‘give feelings -and non-TV content bases

L3
L]

for their “behaviors, e.g., '"I'm still tired and want to.relax"; this will be
Eefé%TEd to as Co&&ﬂnuation Media-Seeking (CMS). Second, pegple can seek .
‘ specific programs as desirable wholes, e.g.,-"I like to watch 'All In the
. . 5 : ; :

““'Mannik' is onerof my favorites” this will be called Program‘

L]

Famfly,

Content-Seeking (PC§). Third, individuals can select contenc on the basis
X‘, s . ) ',' . ‘ . ‘ . )
of some oriterion, é.g., actors or-characters, plots or themes,'or program

» .
¢ o . L4 . v

characterlstics——”l like the main actof in th's movie, Glenda Jackson," "I
enJoy mysterles,""lthlnk the program s fuuny these decis1ons, aIl made on

the bagis of some cr1teria w1ll be called Criterla Content Seeking (ccs).

a c ‘a ’ S . “

- . o .
Fourth,'people can seek‘speciflc time'segments off programs, e.g., the .
N R . . o ' ' %
.. LY - B , i
. » Weather forecast within a news program, an advertised segment of ''60 Minutes";
, this will be called Information~Seeking (IS): Sixth, people can indicate

L . n
selectlon of .a Qrogram as the Ylesser of two ev1ls this refers to'

¢ a -
instances in which people move . away from some potential ch01des in favor

of'others” e.g., "I don't,like the other programs. This_will beocalled R

R

. _ o S , e 10. . e
selection of the Least Objectionable Program, or LOP selection. K ST

. N - B et R s o ot . N
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1

The enlarged contept‘menu'made available'by:cable television could affect
e o k) ¢ ) ) .- ‘ ’ . ¢ o i ) .
the*pattern'bf-motives for Vatching TV in several ways:. After an-adequate 'Y

-

. 9
amount of time for tr1al and familiarization, the follow1ng is -expected:

A . .

@
the greater menu makes salient to individuals the fact that numérous programs.

are.available;.the individualkis more.likely, as a consequence, to make’
decisions which involve one of those ¢hbices. In Content-Seeking the indi-

" .
. 3 et

© uvidual(intends the végwinglof particular programs or contents. The first’
v * 4 : .

2, - t . . .

. hypothesis is: o ) _aﬂ : . ' <
Hypothesis 1:. Expansion of the numb &t of-aVallable choices through
. cable television will lead to an increase in’ Content—

T ' ~ Seeking. R - . ST

[

"o

i . s . . ’ !
: Faced w1tn more choices, people would have to use various criteria for

making a content selection. ey Guld‘"land logs in newspapers are Tikely

sources of information foridecisionémaking;' The need for mahingua choice.
_ - > . o .

- ' "would tie the motive to content. An increase in the number of programs
'téduires thatfa choice‘be)made from more alternatives, but the-expandeda

menu's presence does not dictate that people antigipate such decisions by o

[

1ntend1ng to watch particular contents (Content- Seeklng)

1f there is 1nadequate time to ‘examine potentiaF offerings, people
-
are. llkely to ant1c1pate the medium (Med1a~Seeking) motre than specific

_ contents. -After cable TV has been introduced viewers need a certa1n

x4

amount of timé to,faﬂiliarize_themselves with'thekmore abundant content.

o . - 3 [l

..

Onfy'after a'sampling period:can.people obtain the nece8sary”information

for»comparison,'eValuatiOn and later use in TVVviewinghdecisions.” One e
[ - . . ‘. . ' ) .
cannot anticipate something with which one is unfamiliar, or only vaguely

‘acquainted. ~ On: can“anticipate the expanded menu, however, and this would
: i . evE

leadtozarelatlve 1ncrease in Media—Seeking In’part' a novelty“effect may "

Chd . v . "

be attr1buted to people's beliefthat the added capac1ty should prOV1de

-
@

"somethlng of interest.' More certa1n that there will be an interesting program




P ) : .,'.. i P 7'_. -

at any given t1me, people might decidé to. watch WA "because there's_?ure
to be something good on w1th all those channels.' Thus, in the short- run T './
cable ﬁight lead to more Media—Seeking, while in the long—run the‘expanded“h " -
v ch01ces would lead to increased Cont%gt Seeking. - ’ . e |

¢ : : . o .

- | Chahges also agevjexpected for dec1sions w1th1n the'TV.Viewing Process.
HNo hypotheses are entertaimed'for Program-Content—Seeking, gpiormation— :& : T ]
Seeking, or continued v1eW1ng W1thout making any conscious dec1s1on.; Changés'

‘7

~
* a

. > .
. expected 1nclude relative decreases 1p the frequency of - Continuation .

s v Media—Seeking (CMS) and Least OlJectionable Program selections, andean %‘ h .
s ~increase in Criteria Content Seeking GCCS) In one—channel s1tuations deci—

. -

siofis to watch the Least ObJectiOnable Program should be ;eplacad by a °

.
v
°-- [
H

decrease 1n v1ew1ng, since the only way ‘to- av01d an uninteresting program -y
e : “ i . v,
' 1s to’ stop watchipg TV In -two or three channel s1tuationsh however, some~

' k] - .
e Y e b

choice is available and spme, people would\likely opt for the "lesser*of L

. <.
., -

. two evils" at’times. With an expans10n in.the TV menu, the;e is a greater

9 w

b likelihopd that people will tind‘something that interests them. Thus, a.

D ) + ' - L

decrease is expected in dec1s1ons to select the -Least Objectionable Program.

. ,y’ . s . - . A ", . . . . L
i ~ " The. second hypothe31s is: - Co ' . - - ! , ' ‘
. -‘J

at

Hypoﬁhesis 2: Eipans1on of the number of available choices through
o ' - cable televisidn will leéad to ‘a‘decrease in selection
. ¢ . > of the Least ObJectionable Program w1thin TVPs. . o * e

.'-" o~ a8 = % o

. . L .0 . R . .
4 o ’ The'rationale.for«the Other tWO changesiwithin TV V1ew1ng Processes is, » .

- ob ) . N y Lo . -

o ‘ s1milar to that for the first hypothes1s. A'decrease is'expected in-Contin— =
. o _ .

uation Media—Seeking (CMS) The expanded menu should make moré‘salient the;

fact that a large number of choices is avallable. The more salient the
. %P_ p%tential programs, the more likely a decis1on to continue watching TV will - -
1nVOlve one of those ch01ces.’ Thus, the increased number‘of.channels should .
- ulead to a reduction in the relative frequency Zf Continuation Media—Seeking

- . “

kY .
An increase.is expected in Criteria Content Seeking (CCS) -The more . .

- . Y - . [

R B T




A

- N . ‘ . - ’ ’ - . ¢ . |

. . - abundant content means viéwers are confronted with more potential criteria R

and = greaEer aumier df,potential cémparisons. Using Carter's Qaradfgm of
&

11 .
(affective relatlons as a feference,, we m1ght expect the proliferation of .

» . 1

%
programs to producg an indxease in the relative fnequency witKlwhich 1ndiv—

. ! v .
iduals make comparative judgments, rather than focus on salience relatioh— ..
} ‘ships. In guch Judgments people decide to watch one- programﬁrather than . o
Y EQ\ - ) ) .‘
e 7 another on the bas1s of some criterion, one program has an attribute. (humor, ot 4

- * é ”.
‘a'particular character, etc.) that another'hasn't: Such judghients are, by <.
4 ) o P . . .

r . i

definitiom, Cr1teria CbntenﬂQSeeking Agostino found that viewegs in cable -

..
s . et . BN

' 12
. -systems with more‘alternatives used .a larger number of channels; | it.would .
L _ _ ] o A
seem likely that these viewing deeisions‘involved more comparisons of programs

’ . " .
" . \ 2 s

.o ‘too. The logie foréthe two hypotheseg falls shott of‘the deductive model;

¢ though the potential choices may be more sa11ent, the 1nd1v1&ual need not

N “
4 ) ~ ~

invqlve content in his decision to ceoritinue watching TV. The third ani fourth .

. v W o . _ )
B | . . . ' . ' - . :
« hypotheses are: S S o | .o . REENE Lo .

Hypothesis 3: ‘Expansion'of the number of available'choices threugh = |
. " cable television will lead to a decrease in -Contihuation

' ' Media-Seeking. . . e S S
.t . , b ' W T . . . . . "
T s Hypothesis 4: Expansion of the number of available choices through .
' R . * cable. televisien will lead to an increase in Criteria
. . Content—-Seeking. e, i IR
. - ' . . M 6
- » . . . . m v 3 ‘ 3 a. » . . L4 . “
MR o .~ .-Cable TV and Viewer Interest e -
' L - N & - e — b
| 2 -
When a poor family 's income 1ncteases the change is -usually ev1den@%at

*.  ““the d1nner table. The famlly can eat mpre medt and-cut down on the number

“ ® ]
»
1) ;. - L] .

of 1nexpens1ve,casseroles. With reduced'income constraints; members of the ’

13 . P
]

family max1m1ze the1r tastes, eaL1ng more of what they like and 1ess of what

¢ f
. . Py o

‘they don't like. Ehe same sort of situatlon presents fcself when cable o .
| . . ve .

’ : e o>
- television is introduced., Faced with cable s more abundant channels, v1ewers

 can wafch more of what they 1ikerand iess of what they don't iike., For

. . . : v e,

o - . . ) . :
- o . .o ° ’ oot
R
QO . . . ) : N y . o S
A . : 0 , _ _
]: lC( - ™ " ‘ | . . |
L~ N - . - . L.} - N
© . . . - ¥ . “ . " °
B s M . - ‘ ' . . - ce “
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- . -
-

N » example, when a sports fan can watch only one or two TV channels there is .

i 3

.. N ' . o . ‘J

‘a limitew number .of sports programs available for satisfying his -interest in

: “ st @b

! *  such content. The greater volume presented by dable te]EviSion reduces this
- “ K o ) . o ES ~

N . ¢onstraint, allow1ng the individual to watch more Sports programs.13 As

P s 2

a. - . -

Agostino noted, after subscribing to%pable TV viewers were confronted with I@/

4

) more soap opetas, more police—detectiﬁe shows, more situation-comedies, ete. ,
~ o

w - “

Utillty theory offers some suggestions for'predicting how people will o

_— . " - : ’ . ,
] ~ react to the abundance of content availaole v1aacable telev1sion.' Though o SR
a L) . . .o 5 ‘:, e
. working w1th print media rather ‘than - telev1sion Miller used utility‘gheory e
A 15 . PR .;;..
. to;study 1nformation—seeking behav1or. The'theory assumes that‘a,pér%J;', R
- . . . ) . . - ’ * ' . L ara
N ‘ . - o . . ) . . U . L o s , .
- faced with a set of objects is able to evaluate»them and give-them’rank order;. - N
- Y Ed . o ’
A ~ 4 -
Furthermore,~given the opportunity to select one of the eleﬁents, the indiv~ ' S

l - \ @ H

. idual wifl maximize his perceived utility by choosing the element most. highly

%
t
‘ 1 . - . . k-."
evaluat®ed. As hypothesized, persons in-a goal—seeking mode, e.g., a person

' Spchlng a useful Way to "kill time,] grav1Eated toward famiLiar sourcgg.l7' ‘ ,M

@ . , L

2

The finding that people grav1ta§e toward familiar soUrces has possibilities

T -

. « for. explaining h3w viewers will behave when confronted with the more abundant

wr

3 ’ i - e : °
offerings of cable. Indiv1duals haVe a set of interests and values with which
''''' e . U

TV:offerings have been evaluated”in the past. Based-on~one svexperience with o

-

. pre-cable lV programs the indiv1ddal has a preference for certain types of

i -
-

connent whether they be soap operas, sports, talk shoWs _or movies. After'

Q

nan initial samplfng period to see what s available, the 1ndidhdual would

% -

a graVitate toward familiar, more highly valued contents. " Thus, we ‘would expéct

pecple to max1mize their interests turther with the introduction of cable ™v.. .

One con quence of a tendency for people s viewing to become more homogen—

i o ; . .gous is an increase in the:public affairs knowledge gap which has been identi— .
;,fied by Tichenor, Donohue.and,Olien. A. formal statement oévthe phenomenon is: .

"
.

As the infusion of mass media 1nformation into a soc1al System

eRC e e

PAruntext provided by eric ) - . . : -
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Cae ‘lincregses, Segmgnts'of fire bopulationgwith higher socioeconomio» ,' , L e

T N statu§ terd .to acquire. ﬁnti 1nfdrmat;on 4t’'a faster rate than the - ~ . - U
.+ . lower- statds segments, 'so hat the gap i kno ledge betwegn these i

“e , L segments~tehds to'ﬁncrease rather rhan decreage\ - . . . :

. o e /~ , a ‘ ' ", ; ! . .
" 4 ” . * -~ - R .- N . . .

. ‘ #%r“*he increasing gap is based on. sevj;al factors. Mprq&highly educatedg ' s

-’ '-‘ﬂ . 4 » i ’

péopleyhave greater communication skidls mor% ex1sting knowledge from prior
A . 0 : O . .
‘ exposhneg and more: frecuent soc1al contacts relevant to public affairs. a ’

S a

LAY

B Furﬁhermore; high SES people,consume.morevprint mehla, where(a’larger Amount

¢ B - . D
. ."-\w‘“ b A" ' .

’fi © v, of publlc affairs 1nformation»1s lodged, while 1ower SFS people rely more * -

R h;%v1ly on televgs1on for their ‘TIews. ‘3 N S e .
» L ' "t ¢ N ¥ T ’ . i

T Among cable TV s abundant offerings are more news= and public affairs _ .
[N ‘) oyoie, .

o

- programs - Slnce such content is of grehter 1nterest and utiJity to highef/' RN
PR ~ ) 23 .
N ~ Rt
s 3ES 1nd1v1duals, Wey would be expected to expose themselves to more publit
. » ‘ ‘ : ra 1 . : -
! . . affairs programs.c At the same time lower+status persons would watch ‘more a

» .
@

of other types of'program and decrease ‘their view1ng of ncws and public ..
L B

. ER 1
- .
v . ]

\ - - ﬁ‘ . . .
~affairs, In.most two-or-three TV station'markets,amlewers have no choice - .

. . - . ' . . K ) ) . . . . ,
other than news at'5:30, &‘and 10 p.m. chalgstations and‘ﬁetworks schedu}e

1

. their news broadcasts oppos@te-each other,.prov1ding v1ewers with no non-néws
i L . l,\‘ . .

'alternatives. When non-network aff111ates are relayed via cable TV programs' L

- . . A : oot

“ther than news are available at th0se time periods, and'these would attract R

3

< Al L By .
some who want' to watch TV but not news. PR Jte . et N,
. : . (3 . . .
R B . » ‘- et
. L

Interest maxxmi\ation is defined as the tendency fer an indiv1dual to
i ) a ; :
-increase his viewing of programs.in more highly valued_categori7é and to"

. b

'decrease'his viewing of programs in lessuhighiy-valued‘categpfies.' Value. here
o .‘- réfers“to one's preference for watchinglcategories of programs. .The\fifth . W
hypothesis is:' & j,“‘ .~ P 1 f? l‘, ' | :‘ : \‘ -
Hypothesis 5: " Expansion of’ the number of avai1able choices through ‘

T cable television will lead to greater 1nterest

.max1pization.

c & et

A direct test of the'knowledge/gap"phenomenon was not.possible but a

P

29

¢

2

e B ———

xelated hypothesis was tested One of the premises for the knodiedge gap is,

ERIC o 1l

- R ~ S .
L . . S .
o - . 1]




that higher socioeconomic status individuals rely less on television for their
LS : " ' ' :

‘news -than do lower SES péople. , Fo that notion we'll add the view that highery
a . v . . 8t v "-'.' ’ . ~ E

}‘ . SES people are-dttracted to pews and public affairs contentlpf'teleyision_more'_
thaﬁ,are'lower'SES iﬁdiViduals.b There are some ‘differences in the findings-

o . 13 . - . 20 . . -, E
~herey in part because of the‘different'measures_, However, Robinson noted

, that difﬁerences in news viewéng do emerge when education, occupation; ang
_m__' _.’ .incone.are\taken‘inép'account.zl hTh;s is more consistent with the‘SES
, _ \ . ;.

‘variable oé\which the knowledge gap is based. 2? Another ﬁactor is that,the
- appetlte tor\news anduother tategorles may, be more qulckly s;tisfled ﬁor sone

1 - *

’ J -’ 17 4 7 pa
“—; .xpeople than o hers, there sim ly is not enough informatlon to know ‘where - the
' [ \\
,}"/ ce111ngs are lo ated. uThe sixt hypothe81s is* . - Lo '
. . ’ . . . ’ ’ /"‘«"’

! -,Hypothesis 6: Expansion of the number of - available»choices through cable
. : o " television will: Ancrease the gap between “low aﬁd high.
7 ' SES groups' v1ew1ng of - news broadcasts Y
“ ‘ .“ ’ '
o . Study Design R ‘ L R
' " The six hypotheses were tested in a study wh1ch took adyantage of the
AR scheduled 1ntroduction of cable TV’withln al smal1 (2, 250) Mlnnesota communltyl
The town was selected in part because of the time cable was scheduled for -
- -n‘n

‘? introductlon . Also, about 75 percent of the potentlal’households had s1gned
) -...Q . . -\l . o S . ~ 5 o

;1.up for cable compared t3 40 and 50 percent rates in. other towns Wthh were .
1 N J . . .

scheduled fon,cable TV about that time vThe higher'rate«of subscrlpt;on was

‘g ®

s expected to produce a opulatlon of ca le Vlewers mote closely resembllng )
A eAR . ’

. ‘ 2 L4 R ) . ) . ] ) ot
the town's demographlc makeup. 3. , - A g 7

Prlor to the 1ntroductLpn of cabﬂe, most regpondents recelved from one to

* _— v A -

three TV sLatlo/s 7 percent saldthey only recelved a nearby NBC aff111ate,,
L "/ B ~ Lo * - )
27 percent sa1d they recelved that‘statlon and a. publlc broadcast Station, and‘-

- - ﬂ ..

56 pgrcent’said they received both:of'those stations and\a CBS affillate4,?
~ with heaquarters in a neighboring state?’ Aboluts 9 pefcent_receivedwfggm:one

L} - %W

I . : e

Q ‘_'& L “ ) N Nm i '. . " ) ‘ Lo
ERIC /%0 27 T X
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*

»

to three addltional stations via UHF.

¢ almostaa tripling.of the pre*cable offerings.

: of cable, we f1nd the number of mov1es avallable went from 12 (for the two.

. naire, @ response rate of about,48 percent.

"tionsu{'Respondents

~ log during a three~day: period.

‘the 86 who had returned_reliaBle logs and questionnaifes the fi'rst

~ 11

After'the introduction of cable TV,' ‘

¢

‘

viewérs;received all of the "local” stations, plus five additional stations

tnat 1ncluded the three network affillates 1n the Twin Cities (Mlnneapolis -
R :
<g}t---sPaul) and an independent and a PBS station., ‘The increase represents
\ 3

For exampleE'comparing‘the two';

@

~

weeks dur1ng whlch most respondents weie cogtacted efore and after the adVent

s . ‘. .

”local“ network aff111ates) to 60 (for'all e1ght statlons)

channels malntained longer hours and 1ncluded more ‘movies than did the local

The imported

s

dffiliates. .

A*simple-random'sample'was taken oﬁathe 5@6 whofhad-signed work‘orders, .
n

and a mail queCL onnaire and TV v1eW1ng ‘log* were sent to 200 shuscrlbers in

Al - iy ~ .

March 1975

~ 5 3

Accompanylng the qu;sblonnalre was a’ lettar explaining hdw to

5 percent of the~200 were contacted by ) ) - ;

vy *

fill out- the v1ew1ﬁ% log “About

» -
%Y o

tructlons ‘were
o‘, T

.8

A follow— .
,’*\’ ‘n‘.. ?

teleph‘ﬁe’—hortly after the letteys and %og-had been sent ins

3’ -

% -

repeated questlons answered cooperation,solicifed

and Tespondents
»

up lette;“waS'alsojsent. A total of 95 people returned the log and question~.

.t

Of these 86 were. Judged rellable'

’ l
e . - .

nine otherslgave inadequate informatlon or falled to cooperate w1th the instruc—
: ¥
wrote down what programslthey:watchedjon‘the TV viewing [

~ ¢ L

The project was introduced asfii.study'of leisure~ T

’, . - . Lt -

“ “ 3

time activities and television viewing.  No 'mention of cable TV was made. . |

"

,Jhe'second measurement tookfplace in late, Junet about a mbnth'after cable

a N . o . . N | - @ .
TV had been introduced. . Actual interV1ews were conducted from June 19 through
July 3, with ‘the bulk done from June 23 to June 28 In the second measurement, ~1i T

9 e .

time were

. . ;. oy A e . e
contacted-againy an additional 110 were randomly sampled from the remaining '
’ " N N ' Ty . . . N . . " : ] N - .

?subscriber\list'to increase the sample size and 'guard against & high attrition

.lezaix'




A

rate.. Out of the original 86, 52_were-interviewed'in the second measurement.

- @f the llO new subscribers added 6l interviews were completed

o
a

. . hod ‘. .
«
N

were contacted in person by interviewers. Again, respondents were;askedvto '\

Letters of imtroduction were ‘sent to the l96 subscribers before they . d

£111 ofit: the "IV<9{bwimg’ lbgsml*lnt Fiewers retufhed at the end'of the three-
day period to pick up the log and gather - additional 1nformation~www

The'two TV viewingvlogs,filled out.by‘respondents were identical (see
AppendixAﬁ Each included‘three pages~in'whiCh_respondents‘were giwen
\ \ .
space for the "Reason you re going to watch TV" and the program v1ewed At

© .. the top of each page were instructions. N » LT

4 o -

The reaséns given for watching TV were used: to measure the motiyational

. " ‘concepts defined earlier. First, the TV viewing situations were delineated.

by noting starting and stopping times.. The reasons given for watching the

.
Y

(first program in each situation were . then coded as ‘either Media-Seeking,

'(ﬁGéhecic'Content«Seeking, Program Contentheekinggqlnformation-Seeking, or
o N ‘ ) . - " . o
Mixed. The last was included to provide for instences :n which people gave

both content and non-content bases'for.their viewing. After unreliable.

‘ S

logs had been separated out, the coding precedures outlined. in Appendix B

L

>

, were,used..iReasons given for watching othier programs within the TV Viewing - ,

- ) T . 927 ’ : : ) ) S L
Process are coded 1p a s1milar manner. © Y -

v

&

<

Each of the programs listed for view1ng on the two TV view1ng logs was

r

< placed 1nto one of 20 categories, e.g. soap operas, game shows, police--

28
detective’shows People were expected to max1mize their interests by |

. . . a - . .
.

<~‘ o \’ T
‘ watching more programs in highly valued” categories an&vunmhing fewer programs _ S
K . . _ fe v . » ' .
v in less valued categorles The 20 categories Were‘v1ewed as'too'numerous for
‘ " a meﬁsure ascertaining people s general 1nterest' thus, the nUmber was reduced ’
" ' St < T : - W
+ o eight categories which peop]e were asked to, evaluate in terms of ”how
O Co "E/t - .
SE 9 o e )
. much do you like or dislike watchiﬁg each type of plogram "e S R v
e QT I ' " e
ERIC . o o G1d | o ;
P v | N e e et e oo Lo o
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_ o . . Results S .

During the study a pumber of serious problems were encountered; thus,

. . . . . N
generalizeability 6f the results is restricted. A major#factor was the short

<

* time irntervening betweenrthE'ihtroduction‘of’cable;lv and’ the second measure-

: : : - L s

ment; little time Was allowed for cable TV to have an impact, and the "novelty"

- {.... . ’;

of the‘situation'was'still evident. A second maJor factor limiting the study

e e -

*

results was the time of measurement. Becauae of. factors out of the researcher 8

‘control the introduction ﬁh cable and ‘the second ‘measurement ' took place

b ! : " .
during late spring and early summer~ there was a 30 Dercent drop in the number.
° 6

e

of programs viewed as summer act1v1t1es attracted people outdoors. Thus, we
do,not'know whether changes found. would be encountered in situations where G‘F
‘amount of TV.viewing normally remaings stabls., . . .

About two thirds of the respondents weresomewhat or ‘yery satisfied with

<

cable TV, while a third was uncertain or dissatisfied. About lO percent of

2l

all respondents said it was ”too early” to make a Judgment. Improved recepti@n

was cited by 34 percent of 113 respondents as one dbf the things they liked

-

‘ about Cablk TV. Slightly more than 60 percent mentioned more variety, more

»

programs,~or more channels. About 13 percent 01ted specific types of content

made. availahle by cable TV; fof'example; three persons said they 1iked the.

- . 13

S w1der news coverage or greater news alternatives, while one person pointed to.

-the availability Qf nonvnews ﬁtograms——”Now I don t have to watch news." Poor,

reception' on one or more channels was cited as a problem by l7 percent of the

- respondents; fewer than 5 percent c1ted such things ‘as program duplication, .

1,
- o

'too'few channels cost and family arguments over what to watch.
. . - ’ )

. :
a9

duction of cable‘television show a decrease inzTV viewing. However, the dr0p

i

1n v1ew1ng is greatest when measured in terms of total time spent watching TV

<

_and the“number of programs vieWed.{ The number of times people watch TV seems

1J ', )

e

-

o

Both the panel data and analys1s of aggregates before and’ after the intro—]

¢




v . 4
© .
f . . .
Lo . . ot

to be less affected by seasonal changes or the advent of CATV Apparently'

.

people watch a llttle less often in the spring—Summer but when they make

thevdecision to sit down, they sp@nd considerably.iess-time]and watch,faryf

fewer programs. . - - - ' . o

TABLEl A

1 -
CHANGES IN TV VIEWING ©

. o v .} 'Aggregates - ‘Both _ e o

-

Number of“programs viewed . - g -31% ' =30% _ B v
Number of hours spent. o ’ yd - . . . ' . e
watching television . : ~267 . -27% - ° '

“Numher of times respondents S : , '
~ watched TV during 3-day period - = 8% + 2%
NAREN j B : ' ' e

. i > ¥
M Y

oy
~gie

5 . - . R )

lThe two aggregates are : l) all respondents in the pre—cable TV _
meagurement,.:including "Before only'" and "Both" groups; 2) all respondents in
. the post:cable introduction medsurement, including "After only" and "Both" . =
' sample groups. The three measures repdrted above”are bas®d on. the TV
, viewing logs f111ed out by respondents. , , . . . o

& ‘

i S : , . . .

T . e . i

The average number. of hours spent watch1ng telev131on during a three—day , o -

-~
3 =

- o+

"peiiod ‘before cable TV was 10.7, wh11e the mean number afterwards was 7 9 .

e A sinilar decrease is noted in"the amount of time Spent viewing by'respondents : ,7'
. ) LI . . .

“participatlng in hoth measurements (see Table L, Appendix C). Thé average

"
o

number of programs watched during a three~ dav perlod before cable IV was 13. 8

[

.

‘Wblle the mean number for a s1m11ar period after cable had arrived was 9 7

- . " -

(see Table 2 AppendlxaC) A s1m11ar-decrease'1s noted in’ the number ‘of’ pro- R .}

R .
. grams v1ewed by respondents pa1t1c1pating in both measurements, this sample
0 T ¥ '

group» however, tends to: 1nclude "heav1er viéwers thaﬁ the other groups k--d o .

i

,Before the 1ntroduct10n of cable respondents watched TV ac average of 5. 2 times”

- .
\ .- . 4 £
: : g : .. . . % - %
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during a three-day period After the arrival of cable TV the figure dropped
slightly below 5.° For partic1pants filling out both TV logs, there was a small

increase. However, in neither: comparisons were the differences between the

e “

- means’ Statistically s1gnificant (see Table 3 Appendix C).

¢ . .

te . . ‘ »

Changes in Motives: ; . - ‘ . ‘ & e .

The first four hypotheses nelate'changes in the pattern of motives for

; S
TV view1ng to cable's expansion of the number of available ch01ces

& v o

%M" The twolmajor probLems affecting thesurveydes1gn require attention in
the analysis. Asﬁnoted,.the second measurement was delayed until‘late spring~'
éarly summer; when people watchrless V. ABecause'of the decrease‘in7total,
viewing,'the number)of timeS"people'engaged inMedia—§eeking,Content~Seekingg

. etc. was standardized—as a percentage of the total number of TV View1ng Proces~

ses The same“piocedure,was followed for decisions w1thin TVP' s, theanumber
. ,,,/ . *
of'times}a pérson engiged'in Continuation Media—Seeking, CriteriaLContent—

.

_Seeking,.etc;, was standerdized as a percentage of the total number of deci~

8
Y

sions within TVP's. The analyses, then, are’ conducted on the percentages of
- . I3 :

motives in the various'categories.

: K v, ta

The other problem was the short time, between cable g arrival and the

al T @

secOnd,measurement. The hypothesés were based.on the aSSumption that suffi~
- |
.cient time would intervene between .cable's arrivalnand meaSurement for the -

»
" N

q « ' 3
novelty effect to wear off; however, as, discussed previously,.construction

g
4 a

,
delays and other factors 1ntervened leav1ng_less than -a month for viewers

" sto familiarize themselves with the added «channeds and new programs Thus,

: \
the changes associated with novelty would be about as likely as that stated
¢ It ‘\.‘ ¢

1n ‘the first hypothes1s, ‘which predicted an increase in Content -8eekings-

q’ . @ - PO

w1th a corresponding decrease in Media-Seeking. If viewers have little time .
y .

to examine the~new content, they should feel more confident ‘that thm larger

v e ) ' i T j‘?{~




. where

@

f

Lo . . . - . . -y . . oL .-
s ) C . . T e o . - . nlé
. . \ . . . .

v

1 . .

number ‘of channels w0ul&:pr6viQe something good whenever they wanted -to watch; - .

& . .
il

~this would -tead to  an imcrease inm Media«Seekingy, -~ o e
. S

.

* The meaﬁ proportion of initiating'motiveg‘hh}ch wé;e Media—Seeking'v

y PR
.

’

. . s . £ G ' PR L SN
increased fram 20.6b§g;cent before cdble .to 23.9 percent after cable's’arrivalt

-~

The increase is even greater when panel data are‘examineq;'thére the increase

P
-

is from 17.8 to 29.4” percent. Only the panel &iffé?ence is statistically

a

significant. Cprrésponding decreasés‘axe found im the\varibus types of Content-

) . R | . \
Seeking and Mixed intentions. The patterng of changes‘in,ﬁotives-a;e quite

*

gimilar in the aggregate and panel analyses, except for"nfogmﬁtion—Seeking, R

A

12
B

data, This pattern of's}milarity suggests that familiarity with the data~
'gathepiﬁg'instrumeht was not.a particularly-importantnfactér\for those

-

bénts.ﬁhp filled outithe'$¥iviewing logs both before and after. the introduction

of cable. ' }. ' QJI t o . : o . .
' : W e '
‘Evidence that the novelty .effect had

> B . . 0
P . . -

& . : : .
not worn off is found in respond-

o a

ents"evaluafioq of the new éable_§ystem;vabout 10 percent said it was too
' o / i - _ , - - o
early to make a judgment about” whether or mnot they were satisfied with cable
. _— . . ' . < . ) - * - X
TV. Some respondents-.also had not found accurate TV program schedules,. and,

0.

.

-

thus, would have had to Media-Seek sinée theyfﬁéfétunéertain whit, programs
N T . . " . ° N - ‘¢ .

o 4 - : v oL ) . o R
were oh. o : . , > .
o . . .
v . , B

Changes in the raw stores for init%@ting'motives are in Table 4, , '
b4 . ’ . .

Appendix C.. The average ‘number.of, times people engaged in Media-Seeking
' ' % S

' remained about’ the same, while the averapes fox Generic Content-Seeking,

. Program Content¥Seeking.aqqAMiked'd%Oppedn, The mean number of motives which’

ERIC

Aruitoxt provided by Eic:

Weré,Information—Seéking‘inq;eased. Only the changes in InformationFSeeking
and Mixed are statigticailx,significanﬁé

{ 4 L

- . ' @

° ]

respond-

w

P

- - . L |- . K . . A
an increase is found in the aggregated data and a decrease in the panel

[

I

s

~




. <" - TABLE 2

e 1
.. " CHANGES IN IN%TIATING MOTIVES. ~ °

Xy - : e R 4 .
. , ) . L . . .

T

ce Lo o e e Agg?egates o .Lv?gnel N .
. Ty v . . - . - ——— o™
, I , T ' B R N
e - - . "+ 'Before .  After "". Befotes * - After.” \\\\\ j
v ' ' . _CATV ~  CATV - CATV’ .- CATV - -
' i M " Intro- . " intro- ° Intro-  Intro- ¢ ’
-,?' ' duction_‘mh duction’: duction -f duction -

. . . . .
=

Media-Seeking (MS) . o0.6%,  23.9%  17.8% '29°47-' o
: : v Coe . t=Hh3 NS £=2.09 _p< 05 T

g -

! Generic,Content:Seeking (G¢8) o T-32.6% 29.9% \:34.0% ' ‘w 29 47.7‘

-

‘Program Cortent-Seeking (PCS) .  35.1%  32:0%  36.d% - 34.1%

o Information—Seeking (IS) . : '3.8% : » "6.3% N 5,4g . 4.6% "“*Jv;:a‘-
% e : o ' . . " A e

- Mixed =~ = *_ R 7,99 . 6. 0% . 6.8% ’ 2.4% e
"~ L (N) 76 ¢ . ' 107 i LT - , 52‘ ’ "o |

. Mean number of TVP's |, . 5.22 - 4.79 - 5.3 5.42

-

~

t . : Lo e

'1The percentages domot™total to 1004 because of" rounding error The. .
‘ number of times a’ person spent MedlarSeeklng (GCS, etc.) was divided by his .
'_\- * total number of TVP's. Each\person s proportion ‘was then used as a data ' S
. point 1n the appropriate category, thus, the’ percentages represent the means . '
‘of ‘the 1nd1v1dua1 proportions, e.g., the 20.6. 7 is the average of the .individ- -
ual's Droportions (whlch represent the percentage of one 's TVP s Wthh are
~MS). All motives are standardlzed in thlS manner. :

o

o
.

. .
4 . . -
' : : ” . ..

' Individual patterns of initiating motives were examined for cqnsistency.'

" In an earlier study Jeffres found ‘that 69 percent of viewers' television’: =
L o . * - . - C \

 patterns were consistently Conten{—Seeking,'wnile 19 percent were consistently’:

o ' w .

v

Med1a Seeklng and 8 percent were leed
~ el ‘)&Q . . . ..
o At least threeTVP scoded as MS PCS, etc were required for an inditid-
. % - - ’ ’

ual to be included in the-analysis of'individual consistency. . Patterns were
eiamined before. and after the rptroduction of- cable. Peéople were assigned to o N

v o ) o N : o




_ one of'four groups, which fncluded 1) a mixed pattern with no motive dominating, -

-and three consistent patterns, 2) Media<Seeking/Mixed; 3) Generic Content- .«
Seeking; 4) Program‘Content-Seeking/Information#Seeking.aﬂPeople whose viewing
o

‘ -

‘was’ atlieast 50 percent Generic Content Seeking were placed in that group ) e
. . » . ‘e v . N “
Those whose v1ew1ng was either half Mixed or half Media—Seeking were placed in . "

- s
. . . ..
- L .

. o 31 :
that.group, and so forth., As“TabTe 3’shows, there is an_increase in the U

percentage"of indiﬁidual-patternsywhidh are consistently Media-Seeking or., . - = -

S cons1stently Mixed. - Decreésesfare noted in %he.percentage of patterns which
. . «‘.1 : ” r - . " T ‘ o .

are Generic Content Seeking and the percentage which are mixed with no motive . -

¥ v

dqminating 'The‘percentage'represanting Program Content-Seeking/Information—

y
% -

.

- "a——_-‘v"":—m‘ - &

»heeking'is about the- same.

" . ' ’ . ) L. ’ L " ’ ’
The”secgnd,fthird and fourth hypotheses concern decisions to continte

: . - € N .
N ¢ . N #

— : : Lo
- v1ewing w1th1n v VieWing\Erocesses -An indrease was,expected'in Criteria : . -
Content Seeking=and detreases in’ Continuation“Media—Seeking and decision$ to "

' ~*
3 e
P— —

watch the’Least Objectionable Program. In ContinUation Medla-Seeking people

e S : T »

give feelings and non-TV content bases for their behaviors, in Program Content=<\\_i;

M . . . ) . . ] a ] . i . } N ) \\\‘

Seeking viewers seek specificiprograms as desirable wholes, and in Criteria N
AR v e e . ' A . i . i : . ' b

«

;~5'”“_““*Content;SeekithpeopIe'seLect content on the basis of some,criterion such-as

_—_— actors; plots or program characteristics. ~Again, .because ofvthe decrease_y

o E .
e 5. A

in total v1ew1ng,“the number of times people engaged in Cont1nuat10n Media—

< - , % - . s
i

Seeking, etc. was’ standardized as a “percentage of the total number of decisions

’ - -

Y - .
. o . i . ¢ :
to cOntinue watChing TV within TVP's.: : C . R
X . . i . . . . £l . . . 7 N ‘ ./' o . 9 : ‘
“A'decrease in Least Objectionable Program decisions is found iﬁlﬁheb' : 4 .

e w
v, : BN

'aggregate anafy'is, but an'increase is found in the panel anaiysis. ‘In both

W, “ N . : ! N e’ - 1 T
ﬁ%ées the diff?«ences are quite small and neither is statistically signiflcant s
'i:w . , . L
. : ' \ v R
w0 ésee ‘Table 4),L A drop i also noted in the raw (unstandardized) data (sec s
Table 5, Appendix C). - o - S T

°
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S o . . TABLE 3

&

: . : ' : _ ' L1
) - INDIVIDUAL PATTERNS OF INITIATING MOTIVES

o

" - y
; s 1 » ; :
. . . SR Before Cable “After Cable v
) ' Television's Television's
i . Introduction Introduction
o . 2 ) ) [}
Number of indfviduals whose viewing ; S
is' consistently Media—Seeking ‘or ’ . ' o
cons1stent1y'Mixed : , . 10 (15%) 24 (27%)
. C. : : L o
Number:of individgals whose  viewing is : ’
. consistentiv Generic Content-Seeking 20 -(29%) 21 (23%)
. o . 3\j*' . , )
Number of indlviduals whose viewing is ‘
cons1stently Program Content~ Seekingh o o ‘ oL
or cons1stent1y Information—Seeking _ 21 (31%) - 29 (32%)

[y

Number &£ indiv1dnals where no single
motive dominates : - 17 (25%)-

[

- i . B L ™ 68 .

4
-

16 (18%)

90

L

v

motives fell into one category, e.g., 4 of 7 motives were Media—Seeking

two categories, e.g., 4 Medla—Seeking and "4 Information—Seeking

2 Los

L}

-

. the last pattern no single motive dominated; among those included here are
cases where respondents had an’even number of motives which were split between

) Only people w1th\three or more 1nitiat1ng motives- classifled as. Media—'
Seeklng, Generic Content-Seeking, etc. were included in the analysis.
viewing was classified as consistent if at least 50 percent of the initiating>

In

People's




o o -/f; 4 20
4 R ' : : e
: .. . L ) v
. - CHANGES IN DECISIONS WITHIN TV‘VIEWING PROCESSESu
. i - : ) °
R . .« .
s | - ' Aggregates E - Panel
- . . ,Before ‘ ~ After . Before After
. : o ‘catv ~7  _CATV -~ CATV " CATV
: ’ o Intto- . " Intro- Intro-!  Intro- |
o duction . duction = duction duetion
i\ - L . . e 3 '-" X . . : ‘; o
. Continuation Media“Seeking (CMS) ~~ ~23.1% . 17.5% - - 20.3%2 = - 16.1%
- B e - .t=1.19 N.S. , - t=.88 N.S.-
P, 5 ¢ , C v o v
.. Program Content4Séeking'- (PCS) . 56.2% 65.5% . 58.5% 62.3%
Criterla Content Seeking (CCS) ‘ o 14.1%  6,8% . T 12.4% h 8.2% -
. (Least Objectionable Program Decision 2.47% 2.i%f".ﬂl2,9z S 4,77
1 o . : t=,22 N.S. - t=.65 N.S.
o @ 70 87 34 .

k4

The reduction-in number of cases - is due to the large percentage of people
a whose v1ewing e1ther before or after the adven} of CATV consisted totally of .

,§1ngle-program TVP s.

-
. ¥

°

»

. i- -
- 4
.
- . . . . a

The expected decrease in Continuatlon Media—Seeking is found in both the

v : - . - -

aggregate and panel data, though the dECreaSes are not statistically signifi-
cant. A drop in the number of. t1mes people engaged in Continuation Media—. 5%'
. Seeking (unstandardized raw Scores) is also found and that difference is :
) fstatistically 31gnificant (see Table 5 Appendix C) The.presence of a‘larger
number of chbices may have prompted viewers to consider other available programs
latherbthan simply continuing to watch w1thout changing channels..

‘ .An increase was predicted“in Cr1teria»Content—Seeking;l Viewers were

" expected to use various criteria to disinguish_ﬁetween‘competing programs.

- Ag Table 4 shows, the decrease 'in’ Continuation Media-Seeking is accompanied by




. . . . . °

. ] . ‘e W . .
an kﬁcrease»in:Program Content—Seeking rather than Criteria Content-3eeking.

0

Wth few published sourceés of information and insufflcient time ,to gather

1nformation, respondents may not have developed many c?iteria for judglng the
s
»new'programs. However, the,process*of comparing pragrams by .flipping channels
~. CT ' . Coe o ’ ' '
" would entail some need~fon\criteria, and the results may simply mean that«
(. N u ’ ‘ ) o,

L T & e

viewers did;not report the criteria’of their TV viewing:logs;‘thus, the increase

- : ', 3 v".a . Lo . .
would Be found in Program Content-Seeking, which is the case. d
v ' The data pfesented here,arevan-attempt to relate a change'at the'community
~ e

devel to 1nd1v1dual behaviors derlned 1n terms of discrete med1a behavior

‘units. .Further research is needed to determine whether people would tend to

.increase theirhContent—Seeking.once the novelty has.wornvoff and viewers hay;fv
'g ~ had sufficient timefto‘acquaint,themsplvesLWith the ne® congent.- 1f the~in~

'crease'ianedia—Seeking'remaihs after the novelty stage, thentit,would appear'

£ ‘. <o

that the increase'in channels-was.sufficiently largeiforhviewsrs.to be con-
fident;thatlsomething good was availabﬁg most of'the time;‘ This-raises several
S questions. How large?mu;tithe menu be for peoplefto increase their MEdia;

‘ 'Seeking?, Are there individuélbdifﬁerences, e.g., some people preferring;iew‘ N
- ) " !

P ’: choices, othbxs demand1ng a large number of altecvarives before they place . ;

'
§

. . .,-mmuch'confidence in.the'medium.faFurthermore, what»tole'do redundancy and’

’ ) - L . - . . . . .
- ,variety play in determining whether viewers seek the medium.or .selectively *

f';a

seek out speciflc contents most of ‘the t1me7 .
The Federal Communicatlon Commi381on 1s also concerned about the size of

» ' i . _,n
. . 4

the menu and the amount of var1ety provided in- cabie ™ systems.  For the'most -

o . . @

.-part the FCC seems less 1nterested in the effects OQ‘people s Behaviors than

fit is in the potential economic consequences‘of structural changes,in;cable
. o . v .
systems.. However, the type of research begun here eventually may prov1de the

"basis. for pollc1es or1ented more towards consumers than currently 1s the case. .

e
[ERJ!:: o o K | ) BN

Aruitoxt provided by Eic:
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. Viewers were expected to maximize their interests further afiter cable's

a0

,'expanded menu presented them with more. choices. The ore abundantvcontent‘

a2 . ~

largely represents redundancy rather than varlety, most of the new prognams e

cable, we find the number . of soap operas available went from 11 before cable N

shows (e;g

’:fit into the categorylschema mentloned earlier Comparing the two weeks

A 5

wduring which most respondents were contacted beforP and after»the advent of

. | &

. 32
- t0 25 afterwards , Increases 1n some of ‘the other categories are. mu81cal-

fvariety programs. (e. B Bobby,Goldsboro),,l6 before, 32°after talk—variety

" Dinah Shore), 4 befoxe, 12 after, news~varie;y shows {e.g. , “60

e

Minutesy, S-before, 15 after public affairs discussibn shows (e g, "World

T

Press”), 14 before, 29 after, famlly dramas (e g- ”The WaltOns"), 4 before,

[

11 after; police~detect1ve shows (e.g., "Hawaii 5- O”) 10 before, 42, after,

situation comedles (e.g.5 "Maude"), 14 before, 41 after, other drama shows

(e.g., ”Medical Center”), ‘s before, l after; religious programs (e g, "Oral

o

Roberts”), 21 before, 35 after. . o : ) o -

®

Viewers were expected to max1m1ze thelr 1nterests further by reduc1ng.the

o - . .- ®

numbef of categories used and conCentratlng their v1eWing 1n highly valued

categoriesx

v

A decrease was found in “the~ number of eategories used but the drop

o .on . ) 1

an be attr1buted to the decllne in amount of viewingm’

\ ) >

By . examlnlng changes in viewing within categories, we can see whether ,'3(

n

people maximized their interests while,warching fewer programs. If people did-

ey

: max1mize their 1nterests futther, then the. increases in viewing should take

place in categorles glven higher int erest. ratings; the declines should bes .

P

LI 3
R

found in less~valued categories. It was assumed that people s ratings of <

the categories.would"he relatively stable over time, and, thus, the ratings

wete only measured once. - BT .

The analysis‘was conducted in two steps. - First,”all~of the categories
. . ) ’ . ‘. R . X LA

- . 33 ‘\' . . ’ . .

.

[

R4




. / . ¢ »‘ : . .\’ . . o . - “ L4

: . . [ - . .

- used-byerespondents were aggregated to-see whether the predicted” increase in
Com PR D : ) .-\..‘ ..
int¥rest maximization wohld‘oqcur, Then"inaf?idual scores were construgted : i
& N R ’

to test the hypothesis. As Table 5 showe,,in the aggregate ana1y31s 42

-

percent of the viewing w1th1n categories was unchanged. Although a maJorlty, -t
 of the vieWing-within categories changed ‘with the introduction of cable TV,,‘

v

: . L | . ’ . s .
there appears to-have been a 'ceiling' effect; in 114 cases thére was no.

viewing within categories {of low interest) either befote or after cable's

% . - N
LN . - . o - e

{itroductionh. In these cases respondents had;alteady successfully avoided
\,‘/ . . B . ) . . S ) T . ) - T N v
certain content; a continuation of such-behavior would. be consistent with -
. o _ . ; LU CEEIEY - - : o ..
. L B oL R :
the hypofhesis., R DT ., - :

e S TABLE 5

-

T CHAVGES TN VIEWiNG WITHIN tATEGORIEo ‘ -

)

a -

R - " Changeés in Nunmet "ChangeS‘in Number of Hours
" » . . of Programs Watched Watched Television

[l

o

- No changge j W . '41.9% . ' » 35.7% o . . }‘ K

ncreaséd - . 30.6% - . . - 30.8% - o
Decteased S e o 27.6% ; A o ‘ ~,3§.5%’ : AN !

) 468 o, 468

’I ~ ) . . ' ) A . ’ . S ’ ) . ‘ ‘ .t ‘
1 ’ : ”

. The data. are based on the two TV viewing logs. For each of the' two
measures - (number of hours, number of Drograms), the amount of. viewing in
each’ category was standardized as a percentage of the total. -Differences,
thus, represent changes between’ the percentage ‘of v1ew1ng devoted to cat-

egories before cable and the perCEntage devdted after cable' s arrlval

o

A}
. N L3 [
5 . » .

. - P
oy A . . . .

More viening is coneiétentxwith the hypothesis than«in inconsistent, s

\ ~

- : . Ny P
as Table' 6 shows.  About 55 percent. of the viewing within categories is cop=

2l

] KR T

JRIA e Provided by R




fnconsistent. Thus, if the aggregated catgqgories,  there

R
¢ e L . - Rl : :7"
. ‘ feater' interest maximization. - .
N, s, . ) _ . .. ;Z L v * R
o - N e TABLE 6 ‘ -
. . . : 1 - »
. o CHANGE% IN VIEWINb WITHIN CATEGORIES BY INTEREST o
& - i hat F >Q "‘:
. PR AR . | i I Changes in ) .lChanges in’A
' ' ' ) Number of , + Number of ,
) A ) S 4 Programs ®= ' Hours
! » . LI ,_____r-———" i .
Qons1stent with interest max1mization - A_ _— ' N *
hypothes1s e Y
: ‘,LA - L / .,, . )
High interest, incredse in-viewing - = 100 . + 101
Low interest, decrease in viewing = " - 28 T, , 34
g | R e o ’ JeLeN s N ’ , o
'J: . Mean interest, no change in viewihg' ‘~f‘” 14 . .. 13
S5, b A . - N _-
i Low ‘interest, no viewing in category °* . et ¥
before or after cable's arrival 114, - - 114 5
' . .256 (55%) . h 262 (56%)
. p o " * Z= 2 0-. S . kk Z=2.6
. S 05, . TpR.015
Inconsistent with interest ) _f_ )
: maximization hypbthes1s o . T
High interest, decrease in v1ew1ng 94, ~ 115
. e ® L L .
P Lcw’interest)'increase‘in viewing e vf. 367 o + 36
. Mean interg st, change in vrew:ng S . . 15 -
=1 '\ I ‘ oL -
Other ' inLonsistent patterns N ‘ . 3
- (high interest but 0 viewing - *
. before and ‘after CATV; high =~ | B
. : interest = but no.change,.etc.) s 68 , 40
' ) 468 — 46§/j
. . . o of
o ‘ 1.4 e o * "
‘ v : CaSes are categories. & . S
t . PR & . 4 ]
; *This is the probability of obtalning a frequency of 256 when the theoretical‘.
frequency of.. consistent changes 1s 234, or chance. The formula is Z fl 1
., ! **This is the probability of obtaining a frequency of 262 when the theoretical
_ frequency of consistent changes is 2§4 or chance.' . . “;




~t

~

‘result' abopt 60 pertent of the respondents exhibit’ patterns which tend to - .
~be consistont wihe hypothes1s. Each respondent was given 41 for each .
" categoxy change cons1stent with the hypothesis and -1 for each which was » aa

inconsistent the final score represents an indiVidual's tendency to act in -

,ever,,that percentage'is’not s1gn1fican§ly different from a chance proportion .

Sw1tching to Lhe ind1v1dual as the unit of analys1s, we find a- s1milar
i

»

l
3

[accordance w1th the hypothesis.' As Table 7 shows, 60, percent of the~scores

<,

q;e pos1tive, or cons1stent w1th the interest max1mization hypothesis, how- %

o . e » . o B .\.._

- of” 50, percent Thus, though“hoth the aggregated changes in catggories and

the indiv1dual scores aré in the right diréction, they provide only weak
- N . » T : ) T o 4
support for the interest maximization hypothesis. ' '

a . i
N . o e

N B TABLE 7 _
DISTRIBUTION OF RESPONDENTS' INTEREST - . . |
) MAXIMIZATION SCORESl . s . N S -
Number Consistent Number Inconsistent M Score' Frequency -
‘ . : . . m : T ’ ! .

8 -1 . ; 7 "3 i .

700 -2 5 4. »

6 =3 . 3 ° £ 10 .

5 -4 1 14

31 (60%) z=1.42
. ‘ . p<.071 N.-So
_.5,. . . ._]_ 14 .

4 N . |
3. -6 C =3 .5 '
2 -7 .. T =5 o1 .
1 -8 = -7 . R
: A o 21 (40%)
' #. . _ ‘ .

- - . .
lThe mean was .846 and the median was .741. Responaﬁnts received +1 for

- each’ of the 9 categories in which the change was’consistent w1th the hypotheqis -
_and -1 for each ‘inconsistency. Pos1t1Ve ‘scores reflect a tendency to act in
- accordance with the hypothesis; negative scores represent 4 tendency to. act

"R

contrary to the hypothesis.‘

ZThis is the probability of obtaining a frequency oﬁx;:'when the theo-
retical frequency of cons1stent scores s 26, or chance. c :

. A R i ¢ o . " . M V R
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3 , o, ‘ : LA - ‘ T = . | 26 .
Apparently, people. are only;modera%ely successful.in, maximizing their
- miinterests. Limits to interest maximization are found both in the structire,
. : <] . . .
SR ‘of”the;individual‘s\life,and the structure of the meditm. An individual

. I3 . . . 4
L} . o, . - . r @

may have'only a few free hours during,prime time for watching Tv} thougb.he

. - ) o

. . Yt

. prefers mus1cal—var1ety programs,~only polace ShOWS or comedies may be

L . ~

N .

: . available. The choice Decomes one of watching less 1nterest1ng programs .
. N |
or not watct.ing‘.TVA.Lr Also,'an,individual's tastes may.be so strict that <

-3 o

. . » _ . : ‘ e
"even the .expanded cable menu includes few programs that meet the test; such y .
. * I )

3 s _ ,"' a person is limited in his ability to maximize interests in TV viewing.

"

Though limited-in' its,utility as_an indicator of strict standards, edvcatdon -

. ¢ 34 .
; does tend to indioate a more cribical attitude toward TV vlew1ng, education

. n

. "and the interest max1mization score are negatively related (r=-.35; p<.005)}

T

. Social demands are another'cohstraint. Whether an 1nd1Vidual is free.

-

. ) i - ‘ .
to choose'programs independent  of family members is one example. TV programs

¢ ; - = : B .

also are useful topics of conversation; and people may.alter their viéwing‘ ,,ﬁd
because of friends. Respondents were asked how often they talk to other
people about things they've seen on TV _This was negatively related to thew

* . <

1nterest max1mization score, though the relationship was not statistically

.s1gn1ficant (r— 21 p<. 67) The novelty of cable TV may have stimilated
increased 1nterpersonal communication about Tv programs. "Since knowledge'
or available programs would” be useful for such soc1al settings, viewers may
.have'spent‘more time sampling different'prOgrams rather Lhan fOCUSlng-on
personal interest; this could limit the extent to‘mhich an individual S
<. ¢
max1mized ‘hig 1nterests. ‘The number of daily contacts (people talked to for
':at least a few minutes) wAas negatively related to’ ;he maximizatlon score

(r=-.24; P< 04) . Thls too would suggest that some people found sampling more

functional in the social context,existing at‘that time.




oo

' Changes in:News Viewing:

! ’ o : ¢

The last hypothesls predicted that people of low soc1oeconomic status

9 u"_,“

would reduce their view1ng of news broadcasts and publlc affairs programs,

. while high SES people would increase their viewing. The amount of public

affairs viewing other than news was negligible, 'so the analysis yas limited
“ . . X C h - .‘ = 1
to news broadcasts. A comparison of the two weeks during which most

. wrespondents were contacted before and after the'arrival'of cable'shows that

o
°

the number of..news progtams (includin five-minute "wrap ups') more than
i 108 8 mi p up

5 35 . . ) .
.doubled. . .

wr

The drop in total viewing was matched by a decline in the number of
news programs watched, and the decrease is found for both low and high SES

groups in the aggregate and pahel analyses (see Table 8).

e o

e News viewing was standatrdized by the numbeg'of programs watched to.see

whether high SES persoms increased the percentage of their viewing which

e

was news while low SESWpeople.decreased theirs. As Table 9 shows, decreases

: . R . AR
A . < LS .

are found in the percentage.of viewing devoted‘to news in three'comparisons.
.. News viewing was broken down into nationaliand local news shows tovsee
whether the comblned ‘measures. obscurred d1fferences Decreases are-found

' ‘ | 36
for the number of local and national news programs watched but differgences
emerg% when the viewing is standardized by the total humber of programs

T

»,' (see Table. lO and Figures l 8). High SES indlvlduals devoted a 1arger
percentage of their viewing to national news broadcasts after the advent N
of cable, while decreaslng their attentlon to ‘local neWS programs -The
reverse‘ is found for low SES 1nd1viduals. ‘The total number of program:
watched remalned relat1vely stable for the high SES . group (panel data),
decllnlng sllghtly from 12 95 before cable TV to 12.67 after cable's arr1val

> . In ‘contrast, the mean number‘of programs watched by low SES 1nd1v1duals_ L Ty

drop;edifrom 18.5 to 11.9. Thus, it would appear that low SES people dropped




B | L
~ TABLE 8" -

1
' TOTAL NEWS VIEWING (RAW DATA) BY SES GROUPS

\ _ ] - . | |
- : Panel ( .. . ... MAggregates
) ‘lv ” : > . “‘ ) . . V -
i e Before After . Before After
i ’ _ Cable Cable - - Cable Cable
i Tntro- . Intro- " : Intro- Intro- -
b - duction . duction ' . duction duction
\ ' , . ' , ' ' — = — -
‘low SES . %17 «30) 3.30 (30) 4.13 (31) " 2.74 (73)
. L r=212p<.05 - £=2.49 p<.05 g
. kigh SES.’ 4.57 (21) 2.81 (21) 4,42 (36) 2.74  (38)
i : o t=2.65 p<.02 S o © t=2.44 p<.05 '
- R \\l. ‘ § ) . ' .
Lo i : .
'.\ '\ 1 . .

The sample sizes are in parentheses, Sbme;of the information mecessary
for determining SES (education) was not gathered, on individuals who. partici~
. paged»ip'the pre-cable measurement only; thus, there was a modification in

the way SES was computed for these indi
ceuld be conducted.

viduals so that the aggregate analysis

Those who were high on the other. two variables used to
determiné SES (white collar occupation, high income) were put in the high .

SES \group, and those.who wete low ofi the two variables (blue collar, low .
ifcome) were put- in the low SES group. The SES of 18. persons in the pre-cable
orily|group was not determined because of additional missing data or conflict-
ing ﬂpformationA(e.g., blue ¢ollar and high income, or white collar and low

+ inicome): Included in the news viewing are news programs at all time periods.

\ \
\

o
\ .

'TABLE 9
SRS S S

TOTAL NEWS VIEWING (STANDARDIZED) BY SES GROUPS
L. ' ; , , : .

4

. — .
I VT o -
, o \ Panel'. Aggregates
R T - R
\'v Before After o Before After .
V- Cable . Cable . Cable Cable
Intro- Intro- : - Intro- Intro-
; \ duction ~ duction e ductionm duction
- ' v - :
S .. low|SES \ o300 (30) .30 e 310 (30) .29 (73)
‘ . ’ = e _ oy, . _t=.44 N.S.. T .
i high SES “\ : .37 (21) .32 o ’ .34 (36) .33 (38) ‘
- L \~‘ t=.86 N.S,

t=.23 N.S.

lThe ample "sizes.are in pafentheses. Included in the news viewing‘are
news| programs at all time periods. For those in the "pre-cable TV o
SES Vvas det

ermined as described in the footnote to Table 8,

nly" group,

“

. -
o




. TABLE lO C
‘ -1 .
. LOCAL AND NATIONAL WNEWS . VIEWING BY SES- GROUPS :

r

Fay

A ‘Panel/ . . . ' Aggregatesd S

- Before After - - Before - After o
Cable Cable - Cable .Cable

Intro- Intro- Intro- . Intro-

duction duction duction duction

\ . " ' :

~ Raw Déta

Local News

low SES 2.50 (30) 2.20 (30) - © 2.52 (31) 1.93 (73)
“ B - t=1.03 N.S. o kgl.82 N.s.
high- SES 2,95 (21)  .1.76 (21) 2.81 (36) 1.74 (38).

t=2.78 p<.02 o Ct=2.64 p<.05

National News

low SES = .80 (30) .63 (30) 77 (31) . .42 (73)
_ ‘ : . t= .80 N:S. ' - t=1.65 N.S. '
- high SES 0 .90 (21) .76 (21)  © .86.(36) - ~.66 (38)

o

t= .57 N.S. " t=.81 N.S.

Standardized

A

2
Local News- B : N j _
low SES 17.8 "(30). 2L.5 .(30) 18.8 (30) 22.6 (73)

L S ‘ ~ t=1.27 N.S: t=1.27 N.S.
‘high SES . 24.9° (21) 20.0 (21) 22.6° (35) - 22.6 (36)

, t= .96 N.S.
d Natiomal News ' -

low SES . 6.7.(30) 5.7 (300 6.7 (30) 3.6 (73)
. ' - t=..45 N.S. . © t=1.63 N.S.

high SES . 7.2 (21) 8.5.(21) 6.3 (35) 1.0 .(36)
t= .46 N.S. : - . t= .30 N.S

.

o
4

1 ' : . _

The sample sizes are in parentheses For those respondents-in the
"pre-cable TV only" group, SES was determined as described in the footnote
to Table 8. oo :

2 ‘ ‘ <
The local news 1ncludes Only those news programs at 5, 5 30, .6 and 10 p. m

3The national news ineludes the network news.broadcasts scheduled at
- 5:30. p.m. o ' - o
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more national hews broadcasts from their yiewing,ﬁwhile continuing to watch
- . . ‘ . CL | . M |
local news broadcasts. High?SES individuals, on the other hand, watched

about the same number of programs but included slightly'more national news

and a little less local news. Some requndentsmcited previously unavailable

‘news programs as one of the things they liked best about cable TV. Though the
o

differences are not statistically significant the game pattern is found in

e

" both the panel and aggregate analvyses.

[3 . 4

Before cablé TV most respondents had no choice other than news at 5:30,

L

6:00 ahd 10:00 p m. and" 12 OQ noon. After cable'sfintrdduction, non-news.

jalternatives were available. As Tabie ll indicates, there was an increase - ' N
o . .
1 !
. o in -the VieWing of non-news alternatives at the four time periods after:

\
b

cable s introduction. Though the percentages are quite small and differences
. e ¥ .

. are not Statistically significant, the increase is found in both the aggre-

_gate and panel data analysis.

L

In genﬂial 'the amount of local community news avai1able did not. change
very much after the introduction of cable~TV 'Though a locai—access channel
did sponsor'an all—day‘session’of interviews, it was.the‘only newﬂaddition
by_the'time of the-second measurement and it was coded as a separate‘program.

Otherwise, viewers. were still limited ‘to the relatively little local news

included in the news broadcasts of the station from a nearby community, . L

e

this was available both before and after the.arrival,of'cable V. There
- :was locml newsvfrom other communities—-the Twin Cities of Minneapolis and

St. Paul~~added by cable TV this'may have attracted some viewers, partice

ularly- those who frequently travel to the metropolitan area for business

and entertainment. At the .same time, there was an increase in the number of

3 "

national news programs available at 5: 30 P.m. and the greater selection may

have attracted some Viewers who otherwise- would not have watched national

i news. No maJor community events or national stories appeared during the

Q. ' second measurement to acceunt for differences in Viewing. .
R .83 -

Aruitoxt provided by Eic:
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TABLE 11

> ¥

CHANGES IN VIEWING NEWS BROADCASTS
1
AT FOUR TIME PERIODS

L3 - o )
Aggregates ,6 e Panel
. ' : ' : . Before - Afer : Before After.
s ' ‘ : CATV CATV, ‘CATV CATV
Intro- Intro- . Intro- . Intro-
duétion ~yssduction .~ duction duction: -
', Number of news programs T . , ' ya L o
watched,at 5:30, 6:00, . R ' : .
and 10: OO p.m. 4nd o ‘ S o . - .
12:00 noon. , 278 ., 289 .. 189/ -~ 157°
Number of non-news : e W M ¢
‘ programs watched ' e ’
o at the four time o ' " : o
‘perfods.- ' 14(4.8%) 26(8 3/) . 7(3.6%). 10(6%)
, , t=1.24 N.S. . t= .75 N.S. -
Ty 292 315 19 167 =
. . . . - N "ﬁ - N [ 4
— | — i : : -
; e figures in the table were taken from the two TV viewing logs. _
‘For tlfe aggregates and for the panel, the t=- test ‘was run on the proportions

of programs during the four time periods which were non-news before and oo
aftér cable TV's introduction. 3 , . ' . T

- What are the limitations of. the find1ngsV First, therefis a need to
- find out whether a. difference would be found with an increase or®no change

in the gross amount of TV v1ew1ng o Second the study should be replicated
0 a
using communities of'different sizes and_with wider ranges.and more normal*

distributions on such demographic variables.as socioeconomic status and
,education. Third there is a need to detefmine whether an SES difference

grows with an 1ncrease from different bases, e‘g., from 4 to 10 or from 10

to lS.channels. Furthermore, information gain should be measured in addition. -

. N ° ‘r‘
\)‘("' < ‘»,}, . . 3‘-_«&




a

to news viewing in a,test of the knowledgé gap hypothesis.

a

0 ’

Whateare the implications of.a digferential:change‘in.news viewing;i
as a oonsequencevof dabiefs‘enpansive capacity? With an increase in‘the
voiume carried by the'mass media system, people might speciaiize more in
particniar COntents. Inpthis process oflspeoiali;ation nev opinion leaders
might emerge. If the pattern of viewing fonnd'in this study.is supported

by future research, the growth.of largevvoinme cable TV systems across the

Ufé. could. serve to accentuate.differEnces bet&een SES groups in their

r s

knowledge of public affairs High SES persons would 1ncrease their ‘knowledge

.of national(and 1nternationa1 affairs, while 1ow SES people would tend to

3

‘decrease their knowledge of such matters/ One appraoch to minimizing the

network news. - ) sl

- . / .
8ES difference in knowledge,about national and 1nternational affairs’ is to

[
.

v.yinciﬁde a‘larger number of such stories. in local newscasts. Some broad-

. (4 . ©, .
casters argue that local news programs should not provide redundant infor- .

. mation about such events when the news is available during the national

broadcast immediatelybbefore or after the local program. ‘However, such

news is not redundantlinformation'to low SES viewers who do not watch

Ed . ‘A .
(% B N * . .

Local programming on cable. TV can extend far beyond thevhalf~hour'néws.’

[N N
: . - - N

.

broadcast. If the relative increase in attemtion by low SES personszo local ’

news can be extended to other community events .presented on the local

. - C
access-channel- then cable may provide the impetus for greater community

'1nvolvement by this segment of . the population. The day-long session of

local televised interviews delighted many “local res1dents, who spent the

0

afternoon watching friends and neighbors appear on TV. . It was an important

_'topic of conversation Programming which taps a broad range of people might

g

retain community attention to local—access programs.  As newspapersvhave'

'known.for.years,.names make news. - This idea might be extended to broadcast
. ) 3

¢
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, everyone likes to see himself on TV. If cable television fulfills this
. . . b1 i . ) L “_ ) .
. function for the community-~~providing for increased involvement in local"
events--then it will have sustained the hopes of its many promoters.
« B
‘
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# )
3
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. FOOTNOTES

!

Sloan Commission én Cable Cormunications, On the Cable: The Television

of Abundance, a. report preparad by the Sloan Commission on Cable Communica-
tions (New York: McGraw—Hill Book Co., 1971).

‘Robin Lanler, "Shimmering Future for Home TV on Records," New York
Times Magazine, 25 May 1975, p. 9. - - :

: 3Donald E.. Agostino, “A“Comparlson of Television Consumer Behaviot
Between Broadcast and Cableviewers" (Ph. D dissertation,’ Ohio University,
1974), p. 121. - "

. See, for example, Joseph Newman, ed., Wiring the World: : The Explosion
in Communlcatlons ‘(Washington, D.C.: U.S. News & World Report, Inc., 1971);
Ralph Lee Smith, The Wired Nation. Cable TV The Electronic Communications
Highway (New York: Harperf& Row, Publishers, 1972). '

5Leo W. Jeffres, "Functions of Media Behavior " Communication Research,
2 (april, 1975): 137- 161 o

For a d1scuss1on of the usage of the terms motlve, purpose and functlon,

" see Gustav Bergman, ”Purpose, Function, Seientific Explanation," Acta

Sociologica, 5 (1962): 225-238, and May Brodbeck, ”Meanlng and Action,

. Philosophy of Sc1ence, 30 (1963) 309~324.

D1st1nctlons between the variables ate presented in greater detail

in Jeffres (1975), pP- 142 143.

Examples are: Medla-Sﬁeklng, "I want to relax\, Generic Content- Seeking,
"I want to watch a late movie"; Program Content-Seeking, "I want to see
"Kojak'"; and Information-Seeking, "I want to f1nd out. what the weather
is going to be like so I can plan our picnic." - Concepts similar to those
defined here were employed in a national study in Japan+ Four types qf TV

~viewing identified were: l) accidental. v1ewing——watching a program simply T

because the set is on and somebody else is watchingé 2) random yiewing——
turning the set on but not having a particular program in.mindj’ "3) selectlve

- viewing--turning the set on with.a particular program in mind 4) instrumental

viewing--selecting a particular program as a means to attain a' certain ‘goal,

e.g.,.watching a cooking program to 1earn ‘to cook. The study is 'Varieties

of TV Viewing Habits," Japanese Viewer's' (Tokyo: Seibundo Shinkosha, 1966),
pp. 62-87, abstracted in Hidetoshi Kato, Japanese. Research on Mass Communica-
tions: Sélected Abstracts (Honolulu The University Press of Hawail, 1974)., . -

-‘pp. 72~ 73

» -

9A methodologlcal‘problem requires attention here, When people are

asked to give their Yeasons and dec1sions, they are forced to give some ’
basis for continuation. - Thus, instances in which people fail to give some
basis for continuation are likely to reflect forgetfulness, ‘lack of coopera-
tion, or feelings that later dec1sions are ‘redundant to earlier ones. .° -
10The‘consc1ous intentions which are the basis for determining Media-
Seeklng, etc. do notfcorrespond to conceptualizations of under]ying or more
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'// generalized needs. Maslow§ for example, presents’several types of needs_in

his hierarchy. An individual's Medi#i~Seeking or Content-Seeking may be a
mantfestation.of any one of these needs. See Abraham H. Maslow, Motivation /

and Personality, 2nd ed. (New York; Harper & Row, dellshers, 1970) .

1

Richard F Carter, ”Communlcatlons and Affective Relatlons,” Journalism
Quarterlz, 42" (1965): 203~212. . .
. Donald E. Agostino, "A Comparison of Television Consumer Behavior Between
Broadcast ang, Cablev1ewers (Bh. D dlssertatlon, Ohlo University, 1974).
There are a host of constraints on one's capac1ty to actuallze h1s
potential in-various areas. For a discussion of self~ actual:zatlon "seé Maslow -
(1970), pp. 46, 53<55. : '

. %

4 gostino, .1974, 5. 121, /
S 15M. Mark~Miller "Task Orientation and Sallence as Determinants of
Source Utility,' Journalism Quarterly, 49 (wrnter 1972)_ 669~6737%
, Horpig. et | |
Y1bid., pp' 672 673, o R '

At some polnt we mlght eXpect dim1n1sh1ng returns to set ‘in as the
individual becomes saturated with her favorite Doris Day- mov1es or soap
operas The individual would have fulfilled her interests in those par-
ticular contents; in that situation the percentage of v1ew1ng time spent-
with the desired content would reach asymptote. Hefe we're speaklna of av
longer time Fframe. : . . . -

19

P.J. 11chenor, G.A: Donohue, and C. N. Olien, ''Mass, Media and Differen-. .

tial Growth 1n Knowledge," Publlc Oplnlon Quarterlv, 34, (Summer l970)
20B,ower found regular news programs to take.up sllg tly more of thew.

viewing time of the lowest educational group but the others 'were qulte ”
s1m11ar, his results are based on percentages of aggregated viewing, times

" and it's unknown whether a larger percentage of people in the low education/
group .devoted more time to:viewing news. See Robert Bower, Television and
the Public (New York holt R1nehart & Wlnston, Inc., 1973), p 132, -

\/ -

: - 2LJohn P. Roblnson, "WOrld Affairs and Mass Media Exposure,"\Tburnallsm
gOuarterly, 44 (1967): S . ; - ¢ e
22. T .
. ““Tichenor, Donohue and Olien (1970) S *

-

3Informatlon qn the cable subscrlptlon rates was obtalnedifrom the cable
company. _The town populatlon was considerably older than the general U.S
populatlon., The median age in 1970 was 44.4, with 30.6 percent of fhe///J
-population below age 18 and 25.8 percent 65 or older. Located in an »
“agricultural area, the town is;an 1mportant business and serv1ce center e
also is the CUunty seat : o o ‘. SR
24These percentages are based -on “at least fair: receptlon of fy channels.’

-When only channels with "good" reception are cons1dered”-the number of ichannels
received is reduced . . '

o . P
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The pre-cable TV figures,refer ﬁo the two network aftiliates rece1ved
by 56 percent of respondents. For others the- increases woulu be evén

_ greater,, ,Published televikion schedules were used for making the comparison.

2 “ : '

Sampling botlr times was done w1thout replacement This, plus the
time required for participation and summer schedules, account for the
attrition rate. VOf the original 86, 10 had eancelled cable, 7 refused, 5

‘moved, died or were ill, and 12 were either on vacatinn or not“reached

after at least 3 attempts’ :Of the.110 new subscribers added to the: sample,
19 refused, and 31 were either on vacation or not reached” after 3 attempts.
v . X
Decis1ons w1th1n the lV Viewing Process were experted to be more
content-oriented and to include finer distinctions in terms of program

© attributes, Thus, the Criteria Content-Seeking category was added: to

account for these decisions. A sample of decisions showed this to be the
case and the CCS category was then included in the coding The Mixed cate- @
gcry was abandoned when the. few instances of combined content and non-TV
content bases approprlately fit under CCS; the non-content bases, such as

feelings, were tied to program ‘attributes, e. g., "The kid's antics make me
“laugh, feel good v - . o \
28; '

The 20 categorles were: soap operas, game-quiz' shows, variety-music .’
shows, var1ety-talk 'shows, variety-news shows news .broadcasts, other publlc,
affairs programs, police-detective shows, altuaglon comedies;, sports shows,
wildlife shows, outdoo&s programs, children's shows,,rellglous programs,
instructional programs, regular movies ('Mystery Movgje'), one-shot movies,
famlly drama other drama, and m1scellaneous. ' .

3

9Respondents were asked to *ell "how much you like pr dislike watchlng

nine types of programs, including pollce—detectlve programs, local news.

rograms,- mus1cal—var1et rograms natlonal news programs, comedles, orts
3 P » %

_ pbrograms, game programs, day-time dramas (soap operas), and movies. Respond—

ents used 4 s1x-p01nt scale that ranged from "diglike a lot” to "like a lot." -7,

o

0 _ .. .
Jeffres (1975), pp- 155-156. : . .
o o : %; N . .

If viewing was split evenly between two motives, e.g., half Media-
Seeking and half Program Content-Seeking, the person was put’ into the category,
mixed pattern w1th no motive dOmlnating

. 4, F o,

Some programs were available on several channels and, thus, are listed

more than once. : . . -

>

3 :

Each person s interest ratings were, summed and the awyerage used to
determing whéther, individual categor:es were high or low intekest (above
or below-the indivifiual mean).

34Bower found that ohly 37 percent of those with college educatlon thoughtp
that an average: proportion of TV programs was "extremely enjoyable,'" compared
to 53 pegcent for those with high school educatiomn-and 54 percent for those
with grade school education. He also found that almost one fourth of those _
with a grade school educatlon said’ they often "watch ome program and then
just leave'the set tuned tb the same statiom," compared to 15 percent of those

with a h:gh school edugation and 7 percent of those with college background.

i

. 4‘a: Eié{ .", o | e .

See Bower, pp. 58, 73 » . . _ , .
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This includes all news programs.. Almost 100 news programs were added
by the cable channels. + S .
36 ; S 7
Included in the local news are. 5, 6 and 10 p m. broadca§ts. The nation
al news 1ncludes the network broadcasts offered at 5:30 p.m. Morning and
afternoon newscasts were excluded because it was not always possible@to
distinguish 1ocal from national orlglnation. N ) : '
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APPENDIX A . -

1
TV VIEWING LOG*
. | . P )
: n y
DATE: GIRGLE DAY OF WEEK:'SUN MON TUES WED TWUR FRI SAT.,

On the left below is.a time
note the specific time and ¢
instance. Then write down t

chart.

Whenever you decide to watch TV for any reason, please
ban write down why you are going to watch TV io this specific
he prugra}n you are going to watch. Euch time you decide to watch
Also indicate when you stop watchinge 4

TV write down the reason before you begin watching.

Morning Reason you're going to watch TV: o Program: - . -
7:00 , .
8:00 ' '
9:00 ] e
10300 ; .
11:00 C
Afternoon . R :
2:00 . : .
1200 e m -~ : :
L / o
2:00 ) 5
1 ? 7T
: . . .
— = - 5
3:00. . o -
= ;' .
- . . —
4:00 - . /
: = * -
. B - * o . , "
5:00 M —
Evening - 0 s =
- 6:00 .
7:00 5 e . L :
8:00 - - . "
N |
! . N P
- i .
9:00 . B . ) R -
e "‘ v:' ' ‘ _ ;' s . s
'10: 00~ ' / : — -
T i i A 1
- 11:00 <. 1 ‘ / :
R . i S
12:00 - L ~ °
: 1 O L e R
@ ~ l. -
; . !
. A ; 3 7 - . ) o
_ I . .
Lo N . Y A . T
ig one of three identical pages. .
. v ’ : .T N . .
< 1 . ] . " N
4 .
[ .
R Lo .
\ . ' .
5 A Sl 5
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. Program Content—Seeking (PCS): ;

l Informatlon—Seeklng (IS).: S L e By .

. APPENDIX B

B

CODING PROCEDURES

Motives were go@@d.through the‘following procedures:

-

\

a) Note whether ,the name of-a program 1s~mentroned explicitly'or
implicitly, e.g., Ty like 'Mash,''" or "I like this comedy .’
If no’'non-content bases are also given, code as Program Content—
Seeking (PCS) .

b) If respondent gives only.phrase, or phrase within a 1arger response,‘

" which includes mention of atttibutes of program% or reactien to a

program attrlbute, code as Program Content-Seeking (PCS), e.g.y ”I
like -such an exciting programg' !informative," and. enterta1n1ng.

Mixed:+ . . ' "('- : . 3 ‘ o S

' . . B o]

N

c) If; ih addition to the mention of some program (as in 'a' or '),
non-content bases 4re given, code -as-Mixed, e.g., "I like to watch this
game show to relax during my mid-morning coffee break " MI'm g01ng '
.to sit down and rest while my favorite program is on." - |

Generic Content Seeklng (GCS) . o ¢ )

d) If content categor1es "but no’ sp301f1Caprograms, are nentioned, .code
‘as Geoerlc Content—Seeking (6CS), e.g.,. "I want the news," "I like
mOV1es. ¢ : :

.

Media—Seekiog (MS): y o -
e) If neither generic content nor spec1fic programs are mentloned
. implicitly br explicitly, code as Media-Seeking (MS), e.g., "I just

. want to relax," "to kill time," ”nothlng better to do," "I 1lke\so

watch\TV in the evenlng after dinner." , o 4 N

“f) If a spec1f1c content segment within program is mentloned code as
Informatlon—Seeklng (IS), e.g., "I want to find out whether it? s\g01ng

to rain tomorrow
|
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'APPENDTX C
. | . SUPPLEMENTARY TABLES
.~  TABLE 1 v : o
" ) . ‘ ) : o . 1
NUMBER-OF HQURS 'SPENT VIEWING TV ON LOGS BY SAMPLE GROU?P
" h o . o Before Cable  After Cable =
v ' Introduction Introduction
" Bsth . (mean) 12.1 (52) . 8.8 (52) . t=5.05
' : (median) - . 11.0 8.1 : 'gp'<.OQl‘
- Before only. . (mean) t 8. (34) - -
o . (median) . 8;2» » -
After only - (mean) ° S - 7.2 (60) -
' (median) . .- 5.9
. All respordents  (mean) . . 10.7 (86) 7.9 (112) £=2.95
o (median)‘ . lo.1 7.5 - p <.05
- ‘ T - — —— : — T
1The means and mediads are based on the numbér of .hours of TV viewing .
taken from ‘the logs filled out by respondents during a three~day period.
. . i} ) .' . . \ .
. ' - | \\\ ' ‘
. . TABLE 2" N
AVERAGE NUMBER OF PROGRAMS .WATCHED ON TV V_IEWING LOGE
\ ' ‘ ’  -f- o S . Before Cable - Aftér Cable o .
vt : e " Introduction Introduction :
] Both .  (mean) - 15.0 (52) 104 (52)-. . . t=b.56 .
. v /(median) - ©12.9 _ 8.7 ; p <.001
Before‘bnly ; (mean) - 1201 (34) ‘ - . :
: / - (median) e 9.8 . -
«- After only '1' _ (mean) . ' S l'_ 9.1.(60§A
- (mediam) .- SR Y 5 » "
All respondents  (mean) . 13.8 (86) 9.7 (112) t=3.6" @
" . (median) ' 12,0 . 8.2 p <.05°
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TABLE 3
- . ' s . ’ . . - ‘ . 1
NUMBER OF: TIMES (TVP'S) RESPONDENTS WATCHED TELEVISION
Before Cable - . After Cable \
- Intrqduction - Introduction
. . Both (mean) 5.3 (52) 5.4v(52) = .22 N.S.
(median) - 5.1 5.2 e
Before only = (mean). 5.1 (34), " - . - , -
S (pedian) . 4.8 - . ' -
‘After only (mean) - 4.2 (61)
B : (median) ' - - - 4,2 ”
All respondents (mean) ‘ 4 u5.2 (86) 4.8 (113) -t= .95 N.S.
: (median) = 5.0 4.7 ’
\ 2
. l i 4" ‘ a ;\ N . . " - ‘.
The number of times an individual watched TV corresponds to the number.
~ of TV Viewing Processes. . C o B . .o
. - . . . \\_\ - . .
A
-.:“\‘\ f
TABLE 4 ' ‘ )
o ‘ . 5 " B
tINITIATING MOTIVES (RAW SCORES) BY AGGREGATES , L
. b 7 - e
. ' o Before' Cable 2 After Cable’ .
: ~ ‘Introduction. . - Introduction
f". Medig—Seekipg S o V 1f18.(76) ' ' : 1.1 £1b7)
| - | L “t= .387 N.S. o |
Generic Confent-Séeking  2.03 (76) L 1.50 (107) @ |
D S
| o i ‘ . . . : . o
» Program Content-Seeking 1.92 (76). - : “ -1.82 (107) - . g
. o ’ ) .. o K L ) t= c36 NcSc - X : - : . ‘ v 1
: InforTﬁﬁloh—SQékiné o " V25 (76) v T .33 (107)
T o s e=f0zpci0st ;
Mixed =~ .53 (76). .. .30 (107)
. . " t=7.86 p<.05 . .
Pad : N ! \ ' M .

'lThé sample sizes are in parentheses.

\ ‘ . 44
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. L. : - . ' 1
. .PECISIONS TO CONTINUE WATCHING TV (RAW SCORES)_BY AGGREGATES

c

e TABLEK 5

Y

¢ Before Cable - ’ " After Cable
Introduction . Introduction
- ’ . &
Continua:iion Media- o Lo ' ' ' : o
Seeking B 1.51 (70) - . : - .68 (87) .
R t=2.58 p<.05 : .
‘Program Content-Seeking 3.33 (70) , ' : '2.97?(879/ ‘ ?&&1
' t= .66 N.S. S
_ Criteria COﬁEent-Seeking .96 (70) - , .30 (87) ‘
5 t=3.30 p<.05 7
‘Decisions to watch A
Least Objectionable’ T .
Program ' L17.(70) T S .10 (87)
- , : © t= .98 NiS. - :
. B!\
’ . . ¥ o
.'ﬂ'
v < . T
IR
. |
. 1 ]




