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ABSTRACT

Broadcast statlons throughout the nation are being
challenged by the Federal Communications Commiss1on and by private
organizations to hire blacks to f£ill job openlngs in production and

: management. Theréfore, XYavier University of Iouisiana decided to
embark on a program to develop, a broadcast management program under
the auspices of the marketlng division of the department of business
administration and economics. Since the broadcast management
concentration and the marketing area are closely affiliated, students

' are regulred to take courses from both dlsc1pllnes. Specific
curriculun suggestions for the four year program are odtlined.
Burgeoning enrollment in the new program exceeds expectatlons.
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' K TNTRODUCTION
{ " Xavier Univers1ty of Loul%iana. a predominantly Black ‘]
4 -
university, two yearsﬁago felt that it had the capahility ‘to .
‘ expand and meet the professional needs of its students in two
” . . )
areas, Broadcast Management and Marketing. : _ Co. - -
. | .
' Currently. Xav1er Un1vers1ty has a. number of graduates
”»
working in the broadcasting 1ndustry.a However, they have re-
ceived no formal training. The poS1tions occupied by the
graduates are basically in the ”on—air capacity,.such as, news’
correspondents. Local broddcast operations have asked Xavier -
’ \ to provide students for an 1nternship program sponsored by the
stations. Likewise. the educatlonal channel serving the New
Orleans area -asked Xavier to supply students for an 1nternship
a . program that they sponsor. Two years’ ago. ‘Xavier could not
supply the requested .students for the internship at the stations.
since Xavier. did not offer a broadCast curriculnm. _Broadcast
station managers; have encouraged XaV1er. "both formally and in-
> p

~ formdlly, to develop an area in broadcastin to meet the needs
. of the broadcasting stations. Thqge managers have also in-
dicated their willingness to work with Xafier in developing a
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broadcastlng program.

Broadcast statlons throughout the nation are be1ng

'3
\

challenged by the Federal Commgpacatlon Comm1381on and by '
private organlzatlons to hire Blacks to fill jodb openlngs in
production and management.l Thus, Xavier University decided
to énbark on‘a program to deve;op a Broadcast'Managementlcnn—
céntration under the area of Marketing in the’ﬁgpaftment of
Business Administration and Ecénqmics.2

' In conjunction with the development of a beadcésting |
curriculum in Management, the Mnrketing curriculum could be
enhanced as well, Currently, the Marketing area &qés not offer.
the four prlmary courses of Marketing: Sales, Advertising,

Research, and Publlc Relatlons. With the addltlon of these

four courses, the University could helghten the quality of

’ education in the Marketing area, S

o R . 'OBJECTIVES -
‘ The folléwing objectives were met in develobing'thg

Broadcast Management and Marketing.programs: :
1, To provide a Broadcast’ Management concentratlon
_ N *in the Marketing area to allow Blacks "the op~
v - portunity to obtain a quality education in this .
: area, Thus, this program wkll provide the needed
. ~ broadcast management .personnel for the New Orleans :
. . . . area, the surroundlng communlty, and-the natlonal - \
needs., . P _ T
- ' ' »
. , To 1ncrease the course offerings in the Marketlng
carea, This increase. will aid the Marketlng ma jor
and it will also.help the following ma jorss i
Communication, English, Journalism, Political
Science, and Theatre, By taking the proposed ,
Marketing courses the liberal arts major would
enhance his chances of obta1n1ng a Job.




and Public Relations,
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STRATEGY

The Broadcast’Manégemgnt cqncenfrat;oﬂ éﬁd‘the propoéeﬂ
new courses in Markéfing are close%y,affiliated.‘ If a studg;t
desires to congcentrate in quadcast Managqment. the studenf
foilows the samefcufricuium'as the Marketing ma jor, ,Howgver,
ing and Broadcast Management. The Marketing;major. as well as

the Broddcast Management major, wilI’be_feqqired to take the .

,fdllowing new courseég. Sales, Advertising% Marketing Research,

~

The course outline is as follows:

Marketing °®

»

. e . Freshman Year
First Semester s Second Semester.
Theoldgy - 3 .-+ Philosophy - 3 A
English - - . 3  English .3
. - T A7 - ‘ .
Intreduction to.- Mathematics .- 3
4‘ - Business o 3 T :
: ’ | Accounting ’ 3 .
. *'Mathematics S~ 3~ : .
S . ' Communication .
chounting ‘ l 3 -and Theatre 3
- " . . NS *
’ . ‘ 15 a 15
) Y Sophomore Year
L 4 . .
; First Semester ~ Second Semester
6 © ‘Accounting 3 Statistics 3
‘ %tatistics_ 3 *° ,Economics 3
. s 'Economics " e Principles of '
coL T . gnagement 3
s - .
¢ . ) -
* / ’

the;sfudent is. also required to take_Inﬂroductibn to Broadcast-
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1] , '
Basic Marketing _ 3 Political Science 3
Free Elective S 3 Group II Elective 3
' _ a S Professjonal -
' Electives  * 3.
) | 15 S .18
Junior Year “
First Semester © Second Semester
. Group I Elective "3 Group I Elective 3-
*Mi.cro Economics” 3 Macro Economics" 3
Business. " Business .Law 3
Communlcatlons 3 . ¢ . ‘
‘ Professional
Business Law 3 Electlves 3
Professional Group II Electlve 3'
Electives . ¢ 3
Free Elective’ 3
Free Elective 3 )
18 . .18
] ., Senior Year ‘
First Semester Second Semester
Theology 3°  Philosdphy 3
- - Money and Banking 3 ° Accounting '_
“ ' Elective ‘ 3.
- Professional. ‘ - o :
Electives o 6 Corporation
R o 5 -7 . . Finance .3,
] . Free Elective 3 . S,
. : ' ‘ : Professional \ R
. L . Electives .V 6
\ [ ) "ﬁ / ’ Q:\\ .
. | 15 S T
/ s [ ] . . . ).

A

,Broadcast Management ma jors must take the following
Professional Electives: Introdyction to Broadcastlng, Broad )

cast Management, Marketing Research,-Advertlslng,,Publ;c
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] . . y
. N L]

T P T




_ Electivess Marketing Research, Advert1s1ng,,Pub

Un1vers1ty s Academﬂg\?ouncll and the program began w1th the

‘Educatlon. Engllsh. Journalism. and Polltlcal S 1ence.

/ , 0

and Sales Force Management.

Five of the §ixX new—-courses conta1n i) th a-Marketing

.

course number and .a Communlcatlon and Theatre course number.‘

~Th1s will® allow not only the Marketlng and Broadcast Management

ma jor .ta beneflt from these courj::/ﬂht it w1ll aLso enable-
the Communrcatlon.and Theatre- ma

/

to take the courses for
credit., _ ‘ ‘ ' .

gy o ' RESULTS

.

The proposed new program'nas been appromed by Xavier

Fall Semester 1975. Money for*the program was provided by an
Advanced institutional Development Prbgram Grant, It was ex-

pected. that the*Broadcast Management concentratlon ‘have flve

‘majors by,the end of the flrst year and twenty maJors.by‘xh#

end of. the feurth year of operation, The first year objective

was met at the end of the Fa;l Semester. The Marketing'area

has'tr;pled its size to apprpximately fifty majors. The humber

ef students in‘eaeh of the new classes has not been less than
X
thirty. Many of the students taklng these courses are in

~

-

Th Coordlnator_ls ‘TIoW seeklng 1nternsnlps for the

ma jors 1n:Brpadcast_Management. "At this time the program has

) ’ - - N N - ‘.'
been a success. However, the real test will occur when Xavier's
' . ' . \ .

graduates are hired by broadcasthperations..
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l”Broadcasters Join in Endeavor to Recruit. Negroesw
Advertlslng Age,. November 28, 1966, p. 2., See_.also, 720

+ ‘Advertisers Use Brochure to Recrult Negro Employees,” Adver-

_tising A January 9, 1967, pe'10. "The Black Man in the

’ el Suit,” Time, June 27, 1969, .p. 76. "Mlnorltles -

: oadcasting,” Business Week, March 10, 1973, pp. 168-

,l7b. aqgob Wortham, ”In With the Blg Boys; Black Enterprlse,
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Xavier Unlver31ty s Departmenu of Communlcatlon and

Theatre is currently developlng a program .in Broadcast Pro-—4% A —
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