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Section I: Introduction

-

-~

- . -

This is a report on the 1971 study conducted for Children's
Television ‘A_?orkshop on the performance of the program Sesame

Street in ghetto areas.

’ -

The prime objectives of this new study are twofold:
4

r
’

1. Determine the extent to which Sesame Street is succeeding
. ‘ '
in reaching underpriviledged pre-school aged children

living dor ghetto areas.

»

2. Ascertain how the program's current performance and achieve-

ments compare with the previous year using the Yankelovich -

1970 readings for Sesame Street as the benchmark.

LY »
- .

-

Other purpos¢s of the study include:

- . .

... Bvaluating the ne- effect cf what happened in the ghe<zto
. . »
areas in New ¥ork City when showings of Sesame Street

were limited to educaticral televifsion and UHF in con-

trast. to last year when the progrqm was also available

on wpiX (Channel 11), on regular television.

hd i

-
LY

... Examine the program's comparative performance in reach-
ing different ethnic ghetto audiepces -- i.,e., 3lacks
in Bedford Stuvvesant compared to essentially Spanish

speaking houscholds in‘East Harlem, New York




o

]
» »

»

... Evaluate the program's reach on weekends compared to

weekdays.

L3 - -
.

\
. Fl

Overall, however; the main thrust of this new study is' to see

to what extent Sesame Street has become an accepted institucion
¥

on television rather than a new inhovation. and continues to

reach and Kcld the interests of small children living in depressed

- ‘ .
. areas, and lives up to its goal. of helping to better prepare them

- »

for the school experience. "

LY
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Section II: Regearch De: ign and Methodoclogy’

1
. L

The Reseaxch Design ; ) .

This study covexs the same four major g?etto areas coverxed in
the 1970 study ~- Bedford Stuyvesant ‘and East Harlem, New York

City; inner city, Washington; and the black slums of Chjicagos
- . : ot b
L] w ﬂ

As in the ?revious 1970.studies, the same sampling instructions,

field interviewing procedures and validation technigues were

E

used to guaraﬁtee compietely relidble and,prOjébtible‘results.

Thus, through the use of parallel Questiéons and sampling tech-

niques, we are able to draw.valid.comparisons with our previous

M
L3

studies. As well as contaihing a myriad of questions about <he
child's viewing habits, the questionnaire contains inquiries
designed to glean verbatim opinions of Sesame Street from both

-

child qu mothex. -

Qualifications of Responden's

To qualify for the intexrview, a respondent had to either have

“children:between the ages of 2 and 5 who were neither in day

.t

care nox nurséry schools during the”day, oxr to care for other

.

children of the same age on a Yegular (five day a week) basais.

All interviewing was done during the day to ipsure that the

I

6
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mothér or babysitters were at home during these hours and could

L] +

speak from first-hand knowledge.

T

The second qQualification was that there had to be at least one

television set in working order in the household.

»
L]

The Sample Procedure

.

N

-

r
-

The samples were designed to insure Waximum representaticn of

. . , , $
each area, and to minimize any bias due to either the clusiering

- ’

of the interviews or possible interest generated by the appeer- -
ance of the. interviewers in the area. FPor example, a total of

40 sampling points were used in Bedford-Stuyvesant, 10 in Rasi
. . .

Harlem, 35 in Chicago, and 35 in Washiqgton, D.C. In each samplin

point, each interviewer was given a starting po@pt, and a route

-

to follow. When It was necessary for-an interviewer to retirn c

+

chea

the sample point for a second day to complete her ascignmenrt, sh

was given 2 second starting point and routing.: TLTisting sheets

were kept to .account for thcse-not at home, those ineligible <o

»
' L]

. , L] M
be interviewed, and refusals.

-

LY
L]

The final sample included 1222 interviews from four “ypical

gheEto communities -~ three Black and cne of predcminately Spénis?

v

"background.
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Field Interviewing

» *
!

i

All interviewing was conducted by Black or Spanish speaking

“

interviewers living within or adjacent to the ayea in which

LY

they were interviewing. No one was assigned more than two

sampling points. Despite nearly all of the "interviewers having
2

had previous interviewing experience, each was specifically

trained for this particular Q;oject.

-

validation : 2 .

L -

Close to 100 percent validation was made of all Eompleted

interviews. Respondents were asked whether or not they’d been

*
L

interviewed, and the subject of the interview. BAlso, que%tiqns

-

were asked about Sesame Street viewing and demographic character-
istics of the househodd., Each compleﬁpd invrerview was also

' 4
read and carefully checked by the project direc}ors as an

additiocnal validity check.

The Report
] N

R

For the convenience ¢f the'reader, the study is.organized in

the following wéy. Oyerall findings and conclusions for the

four areas are covered in the cverview (%ectioh 111 followe

by summary tables showing comparative dagq;ior this vear and

- AY
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and verbatim quotes of the mothers' and childrens’ responses

! *
»

1970 for each of the four sampled areas on penetration and
frequency of viewing, our two major trend measurements.

. . . % .
Iin Sections IV through VII, more detailed findings are repcrted

for each of the four areas, o ‘

-

-
Pl

The final two sectidns (VIII’ and IX) cover tabular summaries

to the question, "what do you particularly like about Sesame

Street?" o L ] " '
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ec %on IIIl The Overview and Summary Tables

The percentage of yfewers in Washington D.C. has surged from
32 to 59 percént of pre-school children despite Sesame Street
. : \ ™

continuing t¢ be available only on UHF, This impressive showing

appears.tg_bg due toc two major factors, (1) the popularity of

the program and (2) the increase in the number of television

"

” . . -
sets with UHF in Washlnlrgtcm.l
¢ . .

L -~
.

i - i
2. Freguency of Viewing ‘

*

Viewing frequency among Sesame Street watchers has either held

"steady or advanced-}a\gast.ﬂarlem; Washington D.C. and Chicaga. -

b .
1t has, however, shown®*some decline in Bedford Stuyvesant, agzin;

as a result of the absence of the program on regular TV. -

In all four ghetto communities it is appa{snt that most of *thcse

-

who watch Sesame Street at all watch if with some regularity =-
. - oo

rs

Ll
at least 2 or 3 times a week. 1In addition, the fact that in
nearly every community surveyed, a very substzntial portion cof
N . .

' viewers have watched Sesame Street for.a year or more is fur-her

!

demonstration of the regular support the program enjoys ameng
those it reaches. Of course, Washington is/;(gappy exception ¢

this rule due to the tremendous increase in penetration cf the
" 4 b

-
¥

program there within the las$ year. . .
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of viewers watch over the weekend as well as durxing the week,

"In, Washington, 1ndicafions‘are that Sunday viewing tends to .

understanding of the unique role the.program plays and appre- N

" count and learning the alphabet received numexous mentions in

*: Big Bird. and to explain how much they like the counting, learn-

Ll
. »
' +

In every area except Wash;ngtoﬁ D.C., a,substnatial majority‘

<\

»
“

detract -from Saturdav viewing without making a substantial con-
N\ .

grib&tion of its own. .

3. Audience Response

W

.
-

Mqthers of pre-school children who watch Sesame Street indicaﬁe

ciation .of the job it is doing. Educational éépects of the

N .

program receive tHe vast majority of attention. Learning to

L] —r

-
»

all areas. Maﬁy mothers also expressed approv;l of the way

Sesame'StIegt makes learning fun. Qast Harlem mothers also

expressed appreciation of the role the progrém plays in improv-

ing their childrens' English.

1

-

The Ehildren.also continue to love the characters, particularly ﬁ
N ~

ing the alphabet. and singing on Sesame Street.

1
-
-
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‘ b. Frequency of viewing

Conclusions and Observations v

. - \ '
'
- . -

[

Overall the results of the current study add up tc the fdilswihg

v ’
scorecard|and‘assessment of. Sesame Street: . L

. -

- & - . -

1. Sesame Street is no.short term wcnder, but has the pcetn-
% .

tial of béing a laé%ing contribution*to the television

s i
medium -~ and to the Mnderprivileged pre-school children
. \ : 1Y
. N 4 ] :
in ghetto communities. . : v 0
s . . ) 5 1
2. The measure of its success is: : - .
- . ~

a. Continued growth'in audience
5'

s

.

B » L

c. The récognition of sthe proygram'sicontribution by ghetto

¥4 )
. e

. X .
mothers, in terms of making edication*available and,

exciting to their children. B B .

3. wWhile the presence of the program on regalar TV ‘such as

Channel 11' makes penetration and audienca size and reech

:

easier, Sesame.Street is a powerful encugh. attracticn t»

make it on its own, relying only on educational and UHF T

cutlets, if necessary.” 'Obviously,  there ‘are advantages to -

having the program cn regalar telecvision, including faster

’ -

+  momentum in obtairing new and first <ime viewers. Building -
. : ) ! .

audience size and frequency of viewing is most difficuls

- - .

when the program is only availeble oQbUHF. '

S T
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comparison, the results strongly confirm earlier‘finding§<\~

\

time for Sesame
"

‘4. Barly morning weekday heurs 1% "prime”
Street viewing, but afternoons and weekends add an additionel
plus to the program by attracting school-aged children as \*

well, It is apparent that six, seven, and eight year olds
-

living in the ghetto communities are finding important reascns
Indeed, the response of

for wanting to watch the program.

the school-aged chilq‘en to Sesame Streer suggests the need fer

)

and potential response to the new Children's Workshop pro~

gram directed at this particular audience.

Using Bedford Stuyéesaﬁt and East Harlem as the basis of

i .
‘ that Sesame Street is equally iwmportant to both cémmunitiess .
- F i

There is. as in the previous year. the sgggesticn that the

)

TEs
.
.

-

N
program in at least ten percent of the Spanish speaking y

3
. is being used by the mothers as well as the chi’&drﬁ‘x as a
way of becoming more.familiar and conversant with “he English

. languagg?\; < o
FEY ' . . S
Other signif}cant indications of the continued importiant
. role that Sesame Street -plays not only in the life of the
. pre~school aged cﬁildxen, but the family unit, include:
A ¢ ! ’
;.. the extent to which .older children view Sesame Stree:

!

-
hd .

when it is available durlng'after'school hcurs.

‘ 134 | .
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-Q' -

f\& .. the determined effcrt of the smaller children to tune
, i ’ ’
o | \s¢

the program in by themselves. In some inﬂgances, pax-

;ticularly UHF this is no small achievement.

[N

. ++. the considerable viewing of the program on Saturdays,

- L}

normally a day when there is a good deal of competitiosn

for the time and attention of even small children. The

i
. .

one exception, in this case, would be Washington,“whe:g,
however, combined viewing on Saturdays and Sundays
sudgests that one out of two of the program's regular

daily viewers are sitting in on the Sesame Street screen-

ing on weekends as well as weekdays.

r ’ L}
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No

Not sure’

13.

Bedford Stuyvesant Chicago
_19m 1970 1271 1970
’ . 1 .

Unaided Aided Ynaided Aided|Unaig2d Aided Unaided Aidec
T % % % %1 % % %, %
76 . |77 90 91 96 s 87 88
16 16 8 8 3 2 7 8
8 7 2 1 1 3 & 4 |

4
}
. /;'.{
" L]
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rd

watch Sesame street

Today O yvesterday
3 - 6 days ago I
¥ ]

1 - 2 weeks ago

More than 2 weeks ago

. Not sure

L

‘Bedford Stuyvesant Chicago

46

11

14,
Where )
] .
1970 971 1870
% % %
%0 % 88
72 54 57 o
12 40 19
5 3 5
- 9 3
1 9 4
-y




watched Sesameistreet

within the Last 2 Weeks

1 hour or less every Satuiday

More than 1 hour and less
than 3 hours every Saturday

-3 hoﬁrs or more every Saturday

Every other Saturday &

About one Saturday a month
Jrregularly
Never on Saturday

Noi sure

lquestion not asked in 1970 study

17

10




. Length of
. ;
Bedford Stuy
1971
e %
Watched ‘esame Street within
Last 2 tgeks 64
- 4 /
Less faan 3 months 2 ,
3 -6 mont-hs 9
7 -- 11 months - . 9 .
'} - 2 years* ' 25
7 years and over . 17
liot sure 2
¢ :
. 18

16.

) Chicago'

, =
5
'.-l

11

20

27

710




Detailed Findings

Penetration Section IV: Bedford Stuyvesant

A total of 77 percent of the mothers and baby sitters indicated

that the children 2 to 5 who are at home during the day watch

—_ v

the program Sesame Street.
. »

To obtain ts information, two questions were asked:

L]

1. Do (children's names) ever watch a daytire program on tele-

vision called Sesame Street? . T~

2. Let's make sure we're talking about ther same program. Here's

»

a picture with some of the characters they show on Sesame

Street. Now do you recall whether tlie children (2 to 5) ewver

- watch this program? .

while the viewing percentage for pre-school children has declined ‘

from the high 90 percent figure indica%ted in our study of Janazry,

M
1970, the present penetration figure is still an impiessive cne.
. ’ ' !)"7~/Q
Certainly the fact that the decrease has been limited to 14%

_ . qiépq
despite the program no longer being on wPIX (Channel 11} indicazes

the degree of loyalty Sesamé Street viewers have toward the pro-
#

gram. In the 1970 study, 69 pefcent‘éf the viewers indicafed:

they watched the program on WPIX. Apparently the vast majority

of ‘Scsame Street viewers, or their mothers. valuc the program
¥

- -19
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Viewing of-Sesame Street

selves to different viewing hours,

18.

4 a
enocugh to look for 1t on differenct channels and adjust them-

1970

1971
Unaided Aided ‘Unaided Ajded
. % % % ' %

Yes 76 77 90 91

No l6 16 8 ’ 8

Not sure . 8 7 2 1
i
. L

20
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19,

Freaquency of Viewin

-

To determine how regularly Sesame Street is watched, we aéked
' i
.three questions. First’we inguired when the child{ren) last

e

watched the program.

when Sesame Stroet Was Last Watched

1971 1970
! % %

Watch Sesame Street . 1z 20
Today or‘yeézgrday 46 N 72
3 - 6 days ago - 11 12
1 —.2 weeks ago 6 5
More than 2 weeks ago ﬁ mf . -
B _ 1

Not sure

&

- In abbut half of the households, the child had watched Sesame

Street either on the day of the interview or on the preceeding

\\

*,
."a

Next we asked how often the precgram was watched during an a"eraqék

day.

*,
y
.

week, from Monday thrbugh Friday. The results are summarized ipt \

the .following table.

21

-
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How ' Often is Sésame Street Watched in an

N Average Week, From Monday Through Frid_ayl ) |
©ol9m 1970

’ % %

) w.atched_ Sesame Street within

the last 2 weeks e 64 90

More than once a day . , 8 - 32

Once a day _ o 23 - | 36

4 - 5 times a week - 14 . 5 :
- 2 - 3 times a week . -~ - 14 6 ‘

Irregu]arly; 4 ————#—’?
Never on weekdaysz . ' IS o

Not ‘sure * _ 5

" *Less than 0.5% . . '
11970 Survey did not specify "Monday -through Friday"
2Not ascertained in 1970 study '

Ungues+ionably daily viewing has shown a marked decline. Even
.wﬁen Ehe decline.in the percentage of actual viewers is caken
into ¢onsideration, it is apparent that the decrease in freéuency
of weekday viewing is not just a result of i;he difference in
penetration, but indeed exceéds the penetration decline. IFor
example, the 68 percent of the sample that were daiiy‘viewe;s i ]

the 1970 study reprecented 76 pcrcent of the totel viewers at "ha-

time whereas the 31 percent of the current sample that view dzily

represent only about 50 percent of the total 1971 viewers. 22

|
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..

| More—than—} hour—and less—than—3—hours-every 34%
Saturday * _ 17
3 hours or more every Saturday 10 ’
Every other Saturday 4
About one Saturday a month . 2
Irregularly . 9 .
v ‘l
Never on Saturday 10
Not sure 5 . .
»

21,

Our third question on viewing frequency was directed at estab-
lishing how regularly and for how many hours Sesame Street wes

watched on Saturdays,

HOW OFTEN IS SESAME STREET WATCHED ON SATURDAY!

/ Total
. ) . %
Watched Sesame Street within last 2 weeks 64

-

I hour or less every Saturday
)

3
Mo’

1Question not asked in 1970 study

Analysis of the previous ‘hree tables demonstratés that viewing
frequency has declined somewhat, particularly the pefcentaqe whe

watch more than once daily. A somewhat larger porricn of viewars

(- ‘ 23‘




now indicate that, while they watch the program on a regular

g
basis, they dc not necessarily watch it every single day. Since -

this decline in frequegcy did not occur i&\?ny other communit§
surveyed., it appears‘ to be a result of the absence, of the progra:m
on: Channel 11. The presence of Sesame Street on a commercials
channel seems to have more influence on daily viewing than on |
actiual psnetration. However, most of those who watch Sesame

Street at all, watch it quite regulafly'-— at least 2 or 3 times

per week.

Fortheérmore, a iﬁé{jrbr'i‘ﬁy of viewers indicate that they watch some

1 , -
or all of the program every Saturday. : ‘

WRET {Channel 13) has replaced Channel 11 as the feading stazicn
r

in the area. - .

.

CHANNLLS ON WHICZ CHILDREN WAPCH SLSAVE STREET) ‘ "

(Base: Watch Sesame S+treer, 77%}

, 1971 1270
% %
‘ oo
. WNET {Chatnel 13) 90 38
UHF (Channhel 31) : 4 . 3
WNYE (Channel 25)2 8 -
WPIX (Channel 11)3 X

lidds to over 100% 25 some children watch mare than one ‘channel
ZWas no* on this channel in.1970
31s not on this channel in 1971

24 .
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Response to a question regarding the lengtheof time the c<¢hildxen

had been Sesame Street viewe s vielded encouraging results. '

-

NGTH CF TIME‘CH;LDREN HAVE WATCHED SESAME STREET !

———

K
L

e N ' " : Total
L L % .
Watchéd Sesame Gtreet within last 2 weeks ' }5_4!9
Less than 3 months . . . 2
3 - 6 months < N 9
. 7,- 11 months . c ’ 9
ékxjf .
1 - 2 years ’ 25
. 2 Yyears or over 17 ,
\3 Not sure ’ ) 2

Two out”of every three viewers have watched the program for a
year or more. This further demonstrates the loyalty of Seszme

Street viewers despite channel and timing chanrges.

ol

-

At the game time, a substantial number 0f new viewérs have beszn
attracted in recent months ‘indicating that Sesame Street has

become popular enoudh to make further penetration even withcu*

the presence of the program on regular TV,

25
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The most successful way of spreading the word'about.the'Sesame

-
P B .

) - i * ’ g i . I3 i 3 %
* Street television program continues to be via television itself,
. - 1 - [}

- . ' - .
. R . ‘ .
» . . " -
HOW,FIRST HEARD OF SESAME STREET .
. . A . ' -
- 4
LY l . -
Total -
- %,
. A a
Watched less tha 1 vear - , 20 -
Television ad/ammouncement - . 7
Recommended by friend | R SO
B ) - \ . " El
Older child told about it - PR .2% ‘
Recommended by teacher 27
Read about it . : o 1
Child heard about it RN |
' ¥
Saw literature S | ]
w » ! . 1
Other ' K o -
Not sure N . 2

One of every three viewers,attfaqted to the program,duIiné the

past year heard of it via TV ads or announcéments. Other . *
principal sources of information.are recommendations cf friends,
] » -

older children or teachers.

\

N



‘Penetration Among Older Children .

h

Fifty percent of. the respondents indicated that there were also

c¢hildren between 6 and 12 years of age in the househol%& Faur

out of 5 of these olde; children watch Sesame Street gomerimes

¥
L]

VIEWING. OF SESAME STREET AFTER SCHOOL BY CHIIDREN 6-12

- Fl L}
L]

-

(Base: Children 6-12 in the Household, 50%)

_ Total
' . %
Watch . . 81 _
Den't watch . ‘ 13, . %ég
Not sure | e B "i ‘6 _ 4 i ;

[ ———

———
e e

To establish more clearly the 1mpact of Sesame Street among

older ghildren, we a‘éﬁéd how often the 6-12 year old viewers

watch the program. The following table contains the results.

1

27
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FREQUENCY OF VIEWI&G BY OLDER CHILLDREN

* Total
. %
Older Children (6-13) in Household 50 .
Ever Watcl Sesame Street ' gg‘
Wa ch aiiy - | . .13
Watc 3-4‘11mes a week ' ‘ 1]
' " Watch i-2 times a week : _ 7 e
Iéatch less than once a week ' 9 .
[ A clear majority of 6-12 year old vicwers watch the prograa

-

-

regularly, at least 3 times a week.

Cr e e N .
q . . ‘L n

}

" “This, pqpularity of Sesame Street among scho?l aged children .,
wquld appear to*be an 1mpcrtant con*rlbu 1né factor to its

e success with their younaer sibiings, though a comparatively
small qumber of respondEats mention older cﬂildren ia the

- household as the original source of information about the

~ program.
oo \ : /

To determine the most favorable time slot for a program like

Sesame Street, we designed two questions. First we asked what

». times the program was watched. Second we asked those who watch

more than one time slot wbich they watched mos & oftens

‘ ’

23 °°

;
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r

L]

WHEN WATCHED ON WEEKDAYs!

{Base: Watch on Weekdays; ©64%)

' ‘ Total
%
L
‘ 2:00 a.m. 53 ‘
10:00 a.m. ' .13
4:00 p.m. ‘ 50
6:30 p.m. 9
N\
‘Not . sure ' 4 .

1May add to more than 100% as children may watch more than once

daily.
WHEN WATCHED MOST ON WEEKDAYS
- : (Base: Waéch on Weekdays, 64%)
| %
9:00:"a.‘l'n. | ‘ ‘ a3
10:00 a.m. : A 10 |
4:00 p.m: l 36 |
6:3? p.m. | i . S
- |Not sure ' &

As might be expected, the weekday hours when the show is most
» I .
, often watched are 9:0d a.m. and 4:00 p.m. when it is on Chennel
13. .The mprnibg show outdraws the afternoon one by a slim margin

" . . Ny
However, indications are that thg 4:00 p.m. show is cf par-icular

value in terms of .reaching older children aftez schocl. 29 .
“ .
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L} . ‘:
_ . . o R
We asked two similar questions to establish Saturday viewing habits,
WHEN WATCHED ON SATURDAYS!
\ (Base: Watch on Saturdays, 55%)
\ .
Total
: % -
L . i
8:00°~ 9:00 a.m. ES
9:00 - 10:00 a.m. \ 57 )
1 : !
10:00 - 11:00 a.m. : 36 '
- 11:00 a.m. - 12:00 noon .o 23
12:00 noon - 1:00 p.m. . 13
o .
. Not sure 21
1 t | - . s
May &@dd to more than 100% as many children watch for more than
one hour. | ’
. i 4
WHEN WATCHED MOST ON SATIRDAYS
{Base: Watch ¢én Saturdays, 55%)
Total '
%
8:00 - 9;90'a.m. ‘ 1}
9:00 -_10:00 a.m, { 38
10:00 - 11:00 a.m. . ,/// : 13

11:00 a.m. - 12:00 noon . 2
12:00 noon - 1:00 p.m. 30 . 2

Not sure - ' 34 -
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Saturday viewers indicate that they watch Sesame Street between

9:00 and 10:00 a.m. more than during any‘other hour. However,
0‘ .
. more than 1 out of every 3 viewerxs regularly tune in at either

8:00 or 9:00 a.m. and continue watching for most of the morning.

A substantial pérfion of Saturday viewers regularly tune in at
8:00 or 9:00 a.m. 'and continue watching Sesame Street for most

of the morpitg. However, when asked if they could indicate

any pariicular hour onsSaturday morning when they watched the
I

program most often, 38% of Saturday viewers indicated the hour

1
between 9:00.and ¥0:00 a.m. That hour was mentioned more than
| ] .
twice as cfven as any other. After 10:00.a.m. the size of the
t

audience begins to decline steadily and at nocon drops to a

¢
relatively insignificant figure.

Conclusions

-

Sesame Street has shown some decline in penetraticn and viewing
freguency since the 1970 study -- not surprisgingly in view of
the program's absence from WpiX (Channel 1l1'.. However, indica-

tions are that Sesame Street has proven jitself able to holad i%:

Y

audience and attract substanti2l numbers of new members though

only available on educational and UHF channels.

31 S .’




“werw shown a picture of some Sesame Street characters and asked

31.

Section V: East Harlem

Penetration :

Mothers ‘and babysitters of 2 to 5 year oids who are. at home
during the day indicated that nearly 9 out of every 10 (86%)
watch Sesame Street. This represents an increase of 8% in
peﬂetrati;n since 1970 and is particularly impressive in that
it directly contragicts the effect that cancellation of the
program on Channel 1l had in the Bedford Stuyvesant area. 1In
"the 1970 stu@y, 73% indicated they watched the program on
Channel 1ll. The fact that éesame Street has been able to
weather the loss of tRis channel and simultaneously sh;; an

increase in the percentage of viewers is ncthing less than

remarkable. .

?

. To determine peneétration, the parents were first asked if the

children ever watched a program called Sesame Street. Then,

4

to make sure they were thinking of the proper program, thev

1f they recalled the childrén watching the program on which

these characters appeared.
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- VIEWING OF SESAME STREET

1971 . 1970
Aided Unaided Aideq Ungided
% % % %

Yes 96 . 86 77 78

No ) 3 4 21 18

Not sure 1 10 2 4

t e - ¢

i
a7
\. ﬂ%
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Freguency of Viewing. : )

Among Sesame Street viewers, 3 out of 4 had watched the program

on either the same day of the interview or on the preceeding

e dayl
WHEN SESANE STREET WAS LAST WATCHED
¥ .

1271 1970

% %

Watch Sesame Street - 86 8

Today or ye;térday T 66 74
3-6 days ago ’ 15 ' -
‘1-2 weeks ago « o3 1

More than 2 weeks ago . ) - -

Not sure | " 2 3

. .

In ordey to establish the viewing hakits more precisely, we
also asked how often the program is watched during an average

week. The results are shown on the following table.

34
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T

HOW 'OFTEN IS SESAME STREET WATCHED

IN AN AVERAGE WEEK FROM MONDAY THROUGH FRIDAY!

: 1971 1970
% %
Watched Sesame Street within the
last 2 weeks 84 i
Once a day or more 71 N 70
4~5 times a week - 10 13 .
—— i
.2-3 times a week 18 " 8
Irregularly R ! e -
Not sure - 9
/ i

Lo
Virtually everyone wha watched the program at all qualified as
a reqular viewer by watching Sesame Street 2 6r 3 times a week

or more. a

The effect of the Channel 11 cancellation can be'better evaluated
in terms‘of fgequency th;n in terms of penetration. Clearly
frequenay, while impresstve, has failed to keep.pace with pene-
tration increases. IF would appear obvious that‘child;en

are much less likely to watq? the program more than once a 4day
on*the same channel. \

-
1
1970 study did not specify "Monday through Friday”

35
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A similar Question was also asked about Saturday viewing habits.
. 1

HOW OFTEN IS SESAME STREET WATCHED ON SATURDAYJ:!-

- Zotal
%
. Watched Sesame Street within-last 2 ' _
weeksg . B84’
1 hour or less £very Saturday 18
More Ehan 1 hour and less than 3 58
) ~hours every Saturday ) ) 28
) 3'hours or more every Saturday - Y12
Every other Saturday N : 1
About one Saturday a mopth ) - - . .
- Irreqularly - 7.
Never -, - . 12 .
Not sure ‘ . 6

1Question not asked in 1970 study

o
N

- —

The extent of Saturday viewing in East Harlem is particularly

»

impressive. Children in the majority of housebolds surveyed
watch Sesame Street every Saturday in addition to their weekday

viewing. ’

36
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Channel Preference

. »

i \ .
* S8ince Ehe removal of the prograﬁ fromlwplx {Channel 11) nearly
all ‘of the East Harlem audience watch it on WNET (Channel 13},
Altﬁéugh,ﬁ‘of every. 10 households int®rviewed had a set with UHF,
channels .25 and 31 continue their failure to attract an apprecj-

u* 4
able audience.

1

CHANNCELS ON WHICH CHILDREN WATCH SESAME STREETl

{(Base: Children 2-5 Who Watch Besame Street, 86%)

¥

1971 1970
% %
WNET {(Channel 13) . 98 54
WNYE (Channel 25)2 . 2
WNYC (Channel 31) - N 1
wpIX (Channel 11)°3 | 73

lpdds to over 100% as some children watched ' more than one channel.
2was not on this channel in 1970.
Is not on this channel in 1971.
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WHO TUNES IN SESAME STREET

(Baée: Watched Within Last 2 Weeks, 84%)-

. ' ’ JTotal
%
Adult | ' 42
chila 54 !
Child asks : . 3
erends on circumstances . . 1 :

-

The chi{; is unquestionably the principal ‘decision maker. In \

-

ove'r half of the viewing homes the child personally tunes in

the program. This would appcar to at least contribute to
A}

the poor showing of UHF channels., However, since a substantial
number of adults also tune in, this is not the entire explanz.+
tion. Rather it is evident that just as most people will watch

on commericial telewvision if it is available, so most pecple

will choose educational t%levision over UHS, givén equally
convenient time slots. ;
|

38
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Sesame Street appears able to attract new viewers in encourdging

numbers while maintaining its popularity with its long-term

followers. , ‘ Co.
) X

LENGTH OF TIME CHILDREN HAVE WATICHED, SESAME STREET

\ , Total
. » %
watched Sesare gtreet within last

2_weeks u 84

- Le;s than 3 months .1
.3—6,months 14

" 7-11 months 9 Y )
1-2 years 41 '
. 19

2 years and over

Not su}e

i . _
The prograns enduring popularity is evidenced by the fact that
3 out of 4 regular viewers have watched it for a year or longer.
- ) . . .
' .
& . it

on the other hand, a substantial pQECentage have begun to watch

Sesame Street in the past 6 months, indicatirg that its absence

from regulat television has not diminished the programs ability

-
LS

to qttract new viewers.

%

39
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Televisicn itself is most often credited as the original source

of information akout Sesame Street.

HOW SESAME STREET WAS FIRST HEARD OF

. Total .
' . % .
‘Have watchéd less than one year " 24 a
Telgvision ad/announcement ' 10
Older child_told about it | . 7 ) .
) ~ Recommended by friend T4
Recommended by tqache; X 1 .
. Read abouf it ” !
; Child 'péard about it . . co

Nearly half of recent converts to Sesame Street hearad Af the
. | .

program from a television commércial or announcement. About
one in three heard about iE from the older children in the house-~
' hola and one in six from friends.
' ’

1t is apparent that Sesame Street has become such a household
' i

word in thistbommunity that it is its only best advertisement.

& 40 | ' / o
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Penetration Amonyg Older Chaildren .

r \

Fifty five percent of households covered also contained children

betwéen 6 and 12 years of age. The following two tables

A . ' : .
. 1llustrate how the impact of Sesame Street qentlnues even after

-

, a child enters school. - .

v

VIEWING OF SESANLC STRSET BY CHILDREN 6-12

(Base: Children 6-12 in the Household, 55%)

Total
- - . T*‘%-
. L
Watch : .o ~ 73
. Wy
Don't watch ' _ 22 .
Not sure ' LY . 5 -

-
- J
. - *

-
+ T

Three of every 4 mdphers with alder children in the household

told us their older childrzen watch Sesame Street.

Children aged 6-12 years not only ccntinue to watch Sesame Street,

-

but do so on a rggularhbasis, as illustrated by the following
A ) - 1

table. . . '
\‘ = ‘ mv

41




FREQUENCY OF VIEWING BY OLDER CHILDREN

- . . 3

Total
%
- _ &
.-Older Children in the Household 55
Ever Watch Sesame Street B 39
Watchrdaily 5
Watch 3-4 times a week ' 17
Watch 1-2 times a week ‘ 13 . J
Watch less than once a week 3 )
- -
Not sure 1

]

+
-

: The appeal of Sesame Street is wideSpiead fmong 6~12 year old
East Harlem childrén as well as amdng.their younger brothers )
and sisters. Three of every 4 older children indicated they
watch Sesame Street and of these, two thirds do so regufarly -

at least 3 times a week.

Tt
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To establish which of the existing weekday time slots is most
popular, we asked two quest:ions, (1) when does thé child watch /

Sesame Street on weekdays and (if the child watches at more than

one time) (2} when does he watch Sesame Street most often.

.,

S

Y

'.--—

43 o
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1
WHEN WATCHZID ON WEEKDAYS~™

(Base: Watch on Weekdays, 84%)

Total
%
L4
¢ /
9:00 a.m. v . 70
10:00 a.m. ) ' 6
4:00 pom- :: 25 .
6:30 p.m. | 1 ’ff~’
Not sure f 2 | r
WHEN WATCHED MOST 9N CEEVDAYS
§Base: Watched on Weekdays, 84%)
Tatal
| | 7
9:00 a.m. 67
10:00 a.m. 5
4:00 p.m. ‘ 25
6:30 p.m. 1
Not sure 2
1

May add to over 1C00F4 as children may watch more than once daily.

Though the 4:00 p.m. program mak?s a very respectable showing,

the 9:00 a.m. program\provides Sesame Street with 2 of every 3

uf its weekday viewers
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Two similar questions were asked of Saturday viewers.

-

WHEN WATCHED ON spTURDAYSY

+
{Base: watch on Saturdays, 72%)

Total
‘ %
8:00 - 9:00 a.m. ‘ 27 -
9:00 - 10:00 a.m. 41
10:00 - 1}:00 a.m. 33
? 111:00 a.m. - 12:00 noon REREY:
‘ 12:00 noon -;1=90 p.m. : o 15
Not sure . _;ﬁ' ‘ fB - "

' 1May add to over 100% as many chitdren watch more than one hour.

WHER WATCHED MOST ON SATURDAYS

(Base: watclhh on Saturdays, 72%)

. . . %

- 8;00 - 9:00 a.m. 15
?:00 - 10:00 a.m, - 3l

i 10:00 ~ 11:00 2.m. ' 27
o 11:00 a.m. - 12:00 noon ) 4
(12:00 noon - 1:00 p.m. - 2

T - - 20

Not sure




‘The heavies

However,

rumbers of viewers, with a very

/‘
W

the hours between 8:00 and 1

i

P

t Saturday viewing takes piace

marked decline occuring after 11:00 a.m.

46

46.

between 9:00 and 10:00 a.m.

1:00 a.m. all draw substantial
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Conclusions

1. In Bast Harlem particularly, Sesame Street has demonstrated
its abili*y to continue making advances in popularity
despite being available on educational and UHF television

b

outlets only.

2. In addition its primary rele of teaching educational basics
to pre school ghetto children, it appears possible that
Sesame Street méy be fulfilling another useful function in
East Harlém -- that of assisting the child in transition to

the English language.

. 47
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Section vT: Chicago

Yenetration

. Sesame Street available on commercial television. Relying on .

Ninty five percent of the women interviewed indicated that the

children 2 t?* 5 years of age who are at home during the day

watchh Sesame Street.

To obtain this information, respondents were first asked whétper
children ever watched a Qaytime program called Sesame Street

and then shown a photograph of some of the principal characters
of the program, to 'ingsure that they were talking about the right
program.

-+

The penetration figure repvesents a 7 percent increase since
1970. This degree of penetratjon is especially .,mpressive in

3

view of the fact that unlike New York, Chicago has never had

educational televisicn alone, the pregram has achieved virtually

total saturation with its target audience.

’ VIEWING O SESAME STREAT

1971 1970
* .
Unaided Alded "Unaided Aided
, % % % %
Yes : 97 95 87 88 I
No o 2 2 7 8 |
Not sure ' 1 3 6 4
O , 48
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Freguencyvy of Viewing

rd

To establish how regularly Sesame Street ls watched, we ascertained

the following:

i

.. when the child(ren) la;E‘;atched Sesame Street.

. how often the child watches the program in an average “

week, Monday through Friday. _

T
L]

..+ how often and for how long the child wiiches Sesame

Street on Saturday. .

@

_WHEN SESAMS STPEET WAS LAST WATCHED

1971 1970
o % %
watched Sesame Street ' ,. 95° 88
Today or vesterday 64 57
3-6 days ago " _ 10 19
1-2 weeks ago ' ) . 3 5
More than 2 weeks ago “ -9 3
Not sure | . 9 4

Two out of threc children between 2 and '5 years of age indicated
they had watchgd Sesame Street on the day of, or the day previoﬁs

to the interview. l 4f)




HOid OFTEN IS SESAME STREET WATCHED TN

AN AVERAGS WEEK FROM MONDAY THROUGH FRIDAVZ

4271 1970
_ % %
Watched Sesame Street within the
last 2 weeks A 81
More than once a day - 27 15
Once a day s 35 35
4-5 times a week 8 10
2-3 times a week 5 9
Irregularly . : ) 1 5
Never on weekdaysl - -
Not sure _ 1 7

1Not ascertained in 19?0 study
21970 survey did not’ specify "from Monday through Friday"

A clear majority of the target audience we covered watch the
program on a daily basis. As illustrated by the following table

the Saturday programing has a regular following of nearly egual

Size. . ’ -
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FREQUENCY OF VISWING ON SATURDAYSY

Total
. %
Watched Scsame Street within last
2 _weeks - - ~ 17
lﬂhour or idless every Saturday . , 20
More thénll_hcur and less than 3 hours 52
every Saturday 8 18
3 hours or more every Saturday : 14
Every othef Saturday ) o3
About one Saturday a month ) ] <2
Irreqularly | ‘ 6
Never on Satnrday 7 t
Not sure o 7

1 -
Question not asked in 1970 study

. rs
Three of every 4 children watch Sesame Stréet regularly. at

least 2 or 3 times Per 5 day week. Also, slightly more than
50 percent of the children interviewed watch the program evexry*

éaturday.

/

/ ' _
It is encouraging to note that the percentage of regular viewers

has increcased in direct proportion to the increcase in pénetration.
rd .

$o wha* we have is an increcase in the number of children the pro-

*
;

gram is péglly reaching, not just more children tuning it in

51 .
4

—_—

|




occasionally ou

as might e expected, g

few children watch much more than three of the five ho§%§~

old,

of Saturday programing.
percentage (14%) watc
a distinct trlbute t

interest over long

52.

t of curiosity.

year
o

jven the sttention span of 2 2-5

1ndeed, the fact that a Substantia

h three hours or more every gaturday 1S
1dren’'s

o Sesamc Street s ability to hold chi

periods of time.
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. Though parents support Sesame Street enthusiasticaliy, the

children themselves are clearly the principal decision makers,

regarding the program.

WHO TUNES IN SESAME STREET ) ,

(Base: Watched in last 2 weeks, 77%)

Total
. %
_ Adult . 27
Fhild _ * " 55
Chila asks adult . I 6
Depenés - ) < . 11
Not sure ) S 1

An illustration of this is the fact that a substantial majority

of children personally tune in the'program.
' N




-T tablish the ability of Sesame Street to acquire and keep

vipwers,, we asked how long the viewers had watched'the pProgram.

»

+ [

LENGVTH OF TIME CHILDREN HAVE VATCHED SESAME STREET

* Total )
%
Wagcked Scesame Street within last 2 weeks . 7 N
< ta
. Léss than 3 months
" 3-6 months : . 1
_ 7-11 months : 20 . ‘
1 1:2 years _ _ 27
: ) years and over 10
Not sure _ ‘ 7
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Sesane étreet viewers show & healthy balance petween those who
have watched the program at jeast a year (37%} and converts within
the past year {33%). This demonstrates the programs ability to

hold its audience while generati}ng new vigwers.
) »

Those mothers whose children had watched Sesame Street‘for less

than a year were asked what had been the original source of

informatiun about the prdgram.

HOW SESAME STREET WAS FIRST HEARD ABQUT

Total
% s

_Watched les; than 1 _vyear ) L4 33 .
older child told about ' 11
Television ad/a;néunce@ent . .. 10 °
Cchild heard about it ‘ . 6
Recommended by friend ’2
Recommended by teacher ) ‘ 1

Read about it ' ' : ‘ 1

Saw literature ' ‘ 1

?ther ) ‘ ) \\ 1

. Not sure -
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-

L) - . .

oldet children in the household and television ads oI announce-
ments are the means by which mest nev viewers are made aware
of the existence of Sesame gtreet. -

[}

ggpetration Amond order Children

JSeventy nine percent of the respondents indicated there were

also chilfren between 6 and 12 years of age in the household.

*

!

VIEWING OF SESAME STREET AFTER SCHOOL BY.CHILDREN 6-12

(pase: childfen 6-12 also in the hOuéeholdL\79%)

Total
% ‘
watch i ' g8l
Don‘t‘watch lé T,
ﬁot‘iure 4

L
L3 * ,

Four out of five children between 6 and 12 years ef age watched

gesame Street. Moreover, most of these children watch it several

times a wegk, as j1lustrated by the following table.

1
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- ——— . O

EBEQUENCY OF VIEWING_BY OLDER CH

ILDREN

older children also in household .

Ever watch Sesame Street

/

Watch every day

b )

watch 3-4 times a week
wWatch 1-2 times a@eek
q r

Watch less than once a week

Not sure

29

19

10

57.




The early morning show is tne favorite of the overwhelming

majority of Chicago viewers. .
’ WHEN WATCHED ON WEEKDAYS™

' potal

%

9:00 a.m. - 77

3:30 p.m. _ 29

. .

Not sure

% as children may watch twice per day-

1May add to over 100

*

\

WHEN WLTCHED MOST OX WETKDAYS

(Base: watch on weekdays, 17% *
Total
. %
L'
9:00 a.m. . 72
= - 3
3:30 p-m. _ 19
Not sure 9
Is

st 4 to 1, viewers prefer the 9:00 a.m.

By 3 margin of almo

program.

58

h Y




The hours between 8:00 a.m. and 11:00 a.m. receive the vast

majority of Saturday viewing.

J WATCHED OY sATURDAYSY -

WHEN
(Base: watched on saturdays, 70%)

Total

%

7:00 - g8:00 a.m. . 13
g:00 - 9:00 a.n. 24
9:00 - 10:00 a.m. 46
10:00 - 11:00 a.m. . 17

/// ’
11:00 a.m. - 12:00 noon ) . 10
B
21

Not sure

lAdds to over 100% as many children watch more than one hour
on Saturday. '

WHEN WATCHED MOST ON SATURDAYS

, (Base: watcned on Satardays, 70%)

Total
%
7:00 - 8:00 a.m. f 11
8:00’— 9:00 a.m. 14

9:00 - 10:00 a.m. ' 36
10:00 - 11:00 a.m. 10
11:00 a.m. -~ 12:00 noon - . 6
- 23

Not sure

59
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As in the other communities studied, the hour from 9:00 to

10:00 a.m. 18 significantly more popularl than any other t ime

slot.
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) ' 62.

Section vry: wWashington, Dp.cC.

]

Penetration” ) . ,
- /-
LY

L]

Since our }9?0 study, Washington, D.C. has recorded a dramatic
increase in the percentage of pre-school children it is reaghing.
Fifty nine percent of the mothers interviewed answeted "yes"

'ﬁ\
&’. . .‘ .
when asked whether their 2-5 year old children ever watch a

daytime £919vision program called Sesamz Strket. This repre-
seﬁts_a 27 percent increase over the previous study. . This perx-
/// formance is particularly remarkable in light of the program
S only being shown on UHF. This impressive showing appears to
be attributable to two major factors, (1} the popdlérity of the
program and (2) the increase in the number of television sets

with UHF in Washington.

[ L4

I VIEWING OF SESAME STREET \‘\
‘ 1971 ‘ 1979
Unai.ded Aided Unaided Aided
% %’ % %
| Yes 67 32
No 18 18 | 63 59
Not sure 15 23 'S 9
- ~

62
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//_ Frequency of Viewing AR

t ' \ :
To establish how frequently Sesame Street is watched, we aske

the questions summarized in the following four tables.

w

WHEN SESAME STREET WAS LAST WATCHED

-

® 197) 70
< A . _ % %
Watch Sesame Street 59 32
- ‘(\
Today or yesterday 25 23
3-6 days agce . 13 3
1-2 weeks ago 8 "1
7 ‘
. More than 2 weeks ago — 4 -
Not sure 9 5 ’

‘fhe fact that less than one half of the increased number of
viewers had watched Sesams Street within the past 2 days indicated

that the increase in frequency of viewing may not have kept pace

with the dramatic upsurge in penetration.
\ M Y 3

The results of the follcwing table summarizing weekday viewing

habits substantiated that indication.

63
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,
JHOA orTeN 1S SESAME STREET WATCEED IN AN

1

/ _)‘_&_VERRGE WEEK _FROM MONDAY THROUGH FRIDAY

1971 1970
% %
warcned Sesame street witly;{last
2 veeks 46 32
More thal once a day 6 4
once a daVv - 17 12
4-5 times @& week _ 11 6
i;3 times a week - 9 7
jrregulaxrly 2 2 ]
*

 Never on \-.aeekc'i:stys2 .
Not sure & S 1 1

11970 survey did not specify "£rom Mopday through Frigay"
Zy0t. ascertained in 1970 study

The daily viewars constitute half of the recent viewers as was
+he case in the 1970 stody. However, 13 percent haven'® wa-"‘:ched

sesaqe Street in over 5 weeks. While not at all discouraging, the

-

grequency of viewing picture was not as jmpressive as- might have

been expected in view of the pehetration upswing.

—_ .~
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The extent of Saturday viewing of Sesame Street in the nation's

cap{tal is less widecpread than in the other communities studied.

. . /
HOW OFTEN TS.SESAME STREET WATCHED ON SATURDAY' ;
.
Total
%
Wat.ched Sesame Street within the
last 2 veeks _ 46
1 hour or less every Saturday 8
More than 1 hour and less than 3
hours every Saturday 8 .
3 hours or more every Saturday . : 5
Every other: Saturday 4 -
: -
About one saturday a month 1 SR
Irregularly . : 3
Never on Saturday - 13
//Not sure - 4
% .

f;égg;tion not asked in 1970 survey

The availability of the program on Sunday appears to have diluted

the Saturday viewing while thus far showing no ability to generate

a substantial following of its own.

L]




FREQUENCY OF SUNDAY VIEWING

Total
%
)
Waiched Sesame Street within
last 2 weeks ) 40 v

Every Sunday . 5
Every other Sunday 3
About one Sunday a month *
Irregularly ' 6
Never ‘ ’ 26
‘Not sure | , 5 ' . ‘//’,

*Less than 0.5%

In light of the results shown in the previous four tables, the

frequency picture in Washington, D.C..might best be described

as mixed. While substantial inckeases tcok.plaée in weekday -

viewing since the previous study, they failed to keep pace with

penetration increases.- |

The degree of regqular weekend biewing must be characterized as
‘ #

disappointing., perhaps due to the dilution of Saturday viewing:

because of the availability of Sesame Street on Sundays..

F]
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pl

dren actually tune in Sesare

Here almost as many adults as chil

gtreet.
4 L ‘
: - WHO pUNES TN SESAME STﬁEET
(Base! watched in last 2 weeks, 44%)
% ¢
Adult y 40
) child 47}
child asks o : ’ ) 4 -
" ﬁependé 8
Not sure s 1-

This may be explained by the greater 3ifficulty involved for

ing in a UBF station.

+
L

a small child in” tun

' PR
Even under these circumstances, however. it is apparent tnat

ot cases, the child personally decides if and when he is

phe fact tha such o large numbex of children personally
accomplish the feat of tuning in’to a UHF channel is an impressive
Qemonstratlon of the interest 1in and enthusizsm for Sesam® gureac

among the children themselves. :
i LI ' 4 -
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68.

Washington, D.C. containé a large proportion of relatively new
viewvers than any other area studied. This is not due to any

inability to "hold" viewers, but rather due to Sesame Streets

dramatic increase in pénetration.

LENGTH OF TIME CHILDREN HAVE WATCHED -SESAME STREET

’l . . \ -

- Total
. %
Watched SesFme Street within last 2 weeks 46
Less than 3 months - . . 4
3-6 months 11
7-11 monihs _ . . 10
1-2 vears . . 12 - ‘
2 years or over ; ! ] 6,
Not sure : ' ’ 3

Aleng with its recent surge in growth, Sesame Street haé shown
the ability to maintain its pqpularify over several vears --

as demonsirated by the substantial number of long-term fél;owers

t

of the program. , T
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’ Ls

-

‘Mothers of recently attracted viewers to Sesame Streetementioned

¢

I}

-~

television and perscnzl recommendaticons as principal source$ of

i
information about the program.

HOW SESAME STREET WAS FIRST EEARD ABOUT

Total
%
L3
t 5 tha ¥ \
Watched Less than 1 Yeay . 25
Television ad/- afinouncement ' 8
Recommended by friend - 4
Saw literature ' . 3!
Child heard about it g - \ | 3
Reconn'nende.d"by teacher 2 .
'0Older child told about it ' 1
Read abpub it *
Other 1
jNot sure  ° - ) ) 3

+*Less .than 0.5%
b T
A .
I - )

Sesone Street has by now achieved such widesprcad fame that it -

* )

secns to need o intreduction in many of the c-mmunities studied.

69
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70.

Peretration Among Older Children

Fifty six percent of the households contained children between

the ageé of 6 and 12. When asked whether these older children

ever watched Sesame Street, four out of five answered iu the

affirmative.

YIEWI G QF SESAME STREED AFTER SCHOQL BY CHIIDREN 6-12

Children 6-12 also in the household. 56%)

{Base;
_ Total
' %
watch 8O-
Don't watch 13

Not sure
o

Nov cnly do older childcen watch Sesame Street, but mdst of
them do sc freguently enough tc quality as regular.viewers, .zs
gy

illustrazzed by the table ¢n the follewing page.
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*

FREQUENCY OF VIEZWIN3 BY OLDER CHILDREW

Total
%
Older Children_i6-12) also in Household T 56
Ever Watch Sesame Streef . 44
A
Watch daily 13
Watch 3-4 times a week 17 '
Watch 1-2 times a week 5
Watch less than once a2 week ' \x“-” 8
1

Not sure .

The affinity of-older children *foward Sesame Street demonstrzties

ccnclusively the existence of a market for a program designed
' ’

specifically, for children in this age category.
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Indications are that the increase in penetration in Washing:on

might be partially explained by the increase in the number of’

households containing IV sets with UHF.

NUMBER OF UHF HOUSEHOLDS
1971 1970
‘ % %
Set had UHF 93 80
7 . 20

Set did not have UHF
]
I

There are 13 percent more television sets with UHF in ?.‘ashington
today than there were at the time cf the 1970 study. Nearly

every household now has ultra high frequency./

-
*
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As was the caseé in other areas studied. the early morming week-
2

day program is mos*. popalar in the nations capital.

’ ﬁ@Mﬁ‘.‘?ﬁ@-@L@E@ﬁl

{Base: watched on weekdays - 45%:)

%

Total
' y
—
9:00 a.m. 56
4:00 p.m- . 40
Not sure ) 20
. - /
lpads to over 100% as scme children wahch twice daily. f
*..-
: g VATCHED MOST Of WEBIDES
{Base: ° watched © éeeidays. 4.5%)
. Totel
v %
9:00 a.m- 49
4:00 p.m. 29
Nob sure ' 22

i

Though the 4:00 p m. time 1ot draws a respectable pambes <f

r

. viewers, the 9:00 a.m. Shov oucdraws i‘ .
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i
F &8s

the mid morning hours are the

1n Washingtoh: p.C. &s elsewhere;
most popular sarurday viesing time
B ATCHED O SETURDAC
(3ase: \Watch on Saturdays; 32%)
: Total §
%
g:00 - 9:00 a.m. , g8
» .
9:00 - 10:00 2.m. . 11
10:00 - 11:00 a.m. 12
11:00 a.m. ~ 12:00 notn g
‘
: 12:00 noon = 1:00 p.m. . 3
1:00 - 2:00 p.m. 3
/
Not sure a
ﬂ@:&)ﬁiﬁi@g_m&_QN_,_S_a'"-_U._ﬂ:P_si
(Base: watch onr ga-urdave- 32%)
i
- . Iozal
%
8:00 - 9:00 a M 13
9400 - 10-00 a m. 13
N
10:00 - 11:00 a.m. 13
' 71:00 2 m. ~ 12 .00 noonh -6 ’ *.
12:00 nzon - 1:00 p.m.
1:00 - 2:00 p-®. 2
53

Not sure

4




gaturday viewing goes not really get off the ground until 2ab
declinesh:apidly after 11:00 g

9:00 a.m. and

out




Conclusicns

1. Sesamz—S%*rest, tpera-ing under a grea*er disadvautage in
Washington, D.C. ghettss than in anyv other community

" analyzed has mzde impressive strides since the 1970 study

Despite’ limi*ations cf 2 single UHF gfannel with infrequen:

daily exposure, the program has dchieved remarkzble resalts

in 1ts effor:s te build an dience.

o

2. However, -he advan-.age c¢f commercial and/or educational

television availability is more apparent in the regulari:y//
e

of viewir3 than in the size of the total audience.

3. The increzse in pene<ration is a result of two factors:

... the popularity of .the progrzm, and

... the increase in the number of :televigisn seis with

UBF in Washington 7©.C. ' .

4, The presence of Sesamne Streer on Sindsv appears to detrac.

from t»e Sarurdev audience without building anyv significant

+
A

avdience of its can.
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- . Sgction VIIT: Reac-ion cf Mothers 'and Children

-

Mothers living in underpriviledged comminities reccgnize the
ysefulress of Sesame s+treetr and express catiefaction with ivts

perfcrmance

whi}e 1 he entertainment 2epects of Fhe pregLam atce apprec;ated,

its unigie rcole in making kncwiedge available ard desirable 18

uhgues- iorably viewed bv ghettc mcthers as its principal contri-

witior. Fregaent mencicn is medz of cducatiocnal aspec.s such |
/. a; lézyning VO c-unt read and ‘spell, learning the alphabet,

and prepera“ion fsr xindeTgart.en. Sesane s+reets method of

reaching in such a way as +o make the learning experience fin

also drass widespy=:d prise.’

" s
—

‘ y _ ” ‘ . [}
Ezs: Earlem nithess z2lso express appreciation foy the rcle /

teszme S'reet plavs in impreving their children*s Englash.

77
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HAT MQ:gERS LIXE A30.7 SDSAME STREET.

-

FOR_CHILDREN

- AS_A_PRO3RAM

g
. Bedfcrd
Sruyvesant
%
Waiched Sesame Stree’,
within la<¢c 2 wezks 64
/ - ,
y Educatacnal Aspects
Teaches them te ccunt 27
Mzkes lezrning fun/
teaching me-hod 20
Learn many ‘hings 16
learning alphabe~ 15
Prepares ‘hem for
kindergar=-éen 8
Teaches them ‘o
zrezd ‘sprll 5
L2arn shapes 3
Jmproves *their English 2
learn *o draw 4
Ert e;__a““EPL Aspects
Sonqs/ﬁosic 6
Righ* kind cf progrem
for children 2
Dipoet € 3
Animals 2
Gznes 2
3ig 3ird 1
Pelps Mother
Keeps children
ccecupr2d” 4
Relps mcther teach
chirldren tasks 1
Shows bl-ck_and whiie
Jiving togerker 2
Al} c-rer P 2
rlese Lhin 0 5%

J/

East ’
Harlem Chiczgo

% %

84 12

32 12

18 14

34 29

22 9

5 5

7 1

2 -

10 1

2 -

5 i

) .

2 10

- 2

1 -

2 1

- 2

12 8

- 1

2 1

- 1

Washington, D.C,

%

46

——




'The children themselves like +the learning aspect of “he precgram.

2

Learning to count and learning the alphabet receive particularly

frequeni mentizn.

-ers and features ol the program, twe {=he

of +he varigus charac

«pig Bird’ znrd +he pappets) stand cut as ccnsistent favorites in

© all areas

- &

¥
-

O
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WHAT THE CHILDREN LTKE _ABOUT THE PRO3RAM

(Based on rematks of the children 2-5)

Bedfecrd East
Stuvvesart Harlem Chicago
v % %

leayning Aspecis

Like learning to coun*/

the numbels 16 21 17
Like learning to

readsspell 5 - -
Like learning the . .

levters/A2C's 4 8 6
Like “he songs/

sing along 3 15 .1

" Other learning

aspect.s 2 - -

Specific Charac—2Is

3ig Bird - 27
Oscar 5 8 11
Bob 3 -- -
Susan 37 3 5
" 5o0zdon 3 3. 2
Wand» ~he wi*ch 1 10 1.
Jim Henson ! 3 -
The children T . ‘2
Mr., Hcooper - s 1
Program Specifics
puppets 17 33 25
Games 7 B 5
Cartomns 6 - 1
Aninals 2 - .
Pirc*ures. 1 - W
All sthcr pregram
specifics ' -1 - -

80

80.

Washingzcn, D C

%

20

19
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Section I¥%: Verbatim Quotes
Bedford Svuvvesant -- Mothers' Comments on Sedame Streeth

»

“It's educational, it teaches the alphabet and numbers.”

“Very educaticnal learns how to count and the alphabet.”

“They teach the kids a lo* of things, liké the alphabe® and
hos to spell and *hings *
“Teaches how to count, A3C’s The music is good. so are the
animals.” R . -
* . /

“Wea%}es the child czunting, th2 alphaber: and how t¢ write.

1

“The counting, the different woXds the children learn.’

“Teaches ABC's. numbers, songs.
LY
“He learns to counz, and the alphabe* and how to use different
words in sentences '

“It teaches the alphane: and numters

"1 teaches them hcw to coun: and the A3C‘s and things like how
to fix a peanut butter sandwich '
\
"It's educa+ional, teaches hos %o coun®, the alphzbet, ard how
to speak well.™ '

'Johnny loves the mons-er and the songs He s1:% gluzd zc the
set. I1t's good fzr him £z learn and it gives ne a chance <o
clean house *toc while he's ouz of mizchief.

"They learn2d A, 3, and € and 1, 2, and 3 znd w~hat is far and
wha* is close and what‘s an airplane

"It hag A3 s -~ he really learns it.

- "He learns from obgecws.

“ABC's, €ongs and counting are good. 1 like *%he cocperaticoh
. of the kids )

k-l

-+




nit's impsrtant for him to learn -- to count and spell.”

vy think it's very sorthwhile. It teaches them the alphabet,
the numbers and many words. " .

vEducational -- teaches how to couht and explaing what circles
and criangles ave.” : - . '

*How they learn +he numbers and lex ters, it's s educational."”
““eaches ~hem numbers before klndergarten;

"I like the way they teach the numbers and ‘the alphabet.”

e *

"He can cpun* from 1- 5 and do the ABC 5 a llttle. o ‘

"I think the klds learn faster than from a regular +eacher --
puppets are great.” ° L ‘ .

*The way they'teach *he chlldren the alphabe:jand the numbers.“

"Educational ~- he counts Wl*h the Y and +heYABC's are good
. d i , _ ) . _
Big Bir .rs good.’ - . S
"Teaches ch*ldren that arxe 'not in schodl how to count and-*he
A3C's.

“They don®® teach down tc the kids.” .

"

" Thev Know how to make learning & **rrac -ive and, fun, not, jus,

a drag > ) -

Diane learned *he numbezs ard lerzers.” : -

*I1t gave my'older bcy'a brg heed start when he started schecol .

'

"Very educaticnal (ARCg) . % ;.' At N
"How Lo speak'English.“ )
e i

"Help to famlliarlze chzldren with countinq, letters.” -

"meaches pronounciaticn in an; erioyable’ Nav%

epearning abouyt ‘hihgs not in hcuse ar whEt we dom-t talk aboat.
; o, ! , Sk
r - L . .

\.
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j': ' [ ] 4 .
v o, : "Number gamés, §;¥ticipate very well, "™ - ) ' .
- ! ) ,- " --

' "Very good for concentrating and keeping 'pggchildren‘s attention."”

"Sounds -~ he learns how to pronounce."”

’ + . L S
. “Leaxrn to.write and addigion.".
t ' : ’
*Teaches him how to count;:he knows ABC's."

“The alphgbet. the puppéts. the meaning of the letters like 'A‘
. for ‘apple.” :

73

"They legarn through singin L

"Music, presentétion of learning makes it fun for children."
. n‘ 1 .

LT "Interestlng and '!-‘un ways for children to learn things they - \
T should know. . v ‘

"The mixed racial background. Has black people children can
identify with." .or. ’
. . . +
"Adults él@ays pleasant and happy with youngsters. Theré-ére'
§>.' AR a variety of _characters to keep them interested.”
4 .t '- - -‘ - sy
‘ . ﬂﬁChlldren are 1nt*oduced to everygday 51tua-1ons with.enthisiasm,
S - and originality.’ : .
L] . - e J‘
: >
"My child learns a lot of things I°d find it difficult so make Pt
interesting. I wqp]dn'i‘khow where > start * . /s
"It keeps them busy and jt4s de51gned espec1a11v for them et
wlth substance“ . .
‘ “Mixed racial background - lots of.mincrity children." - \

* v

] :
"A poverty background., Children é%om l?ﬁ#TnFome areas can

. ' identify with Seédsame Street.” L
o . A '
"The program teathes my child things stw&ll need to'knaw for
schdol and also everyday life." B .
.q ) ".'\ ‘ " . {o- . » .
' "It holds theix interes® " | : . -




:I . .
o v g4, _ 1

"
-

-~
and seem to be learning

‘\. -
"The children enjoy the illustrations
a lot from the show."

»
"It‘s helping the child learn the alphabet through illustrations.”

+*
- -~

"Sesame Street has intereskiwng thlngs that make children learn
fast. " N .
’ _ '
"The puppets are funny and the kids are learning their arithmetic.
' \
"Sesame Street is a verv educational show which the kldb really
identify dlth * ' ‘ .
"Seems educational and the child likes it,*
* [
"It occupies the children asefully in *he mornlng whlle I
straighten up the house.' : ,
/ L]
- ' .
1 ' * ‘
+
r % * *
L M <
+

o
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Bedford Stuyvesant -~ childrens’ Commenrs OnR Sesame Street

i

“f 1ike the monsters”

“The bird"

Aninals” \
wThe big bird and the witeh’

"I like.evefything;" |

"The big bird"

"ﬁike the bi:d"

ny learned what a circle is." .
"The cne that's {n th? garbage pail"

*The number 9"

ﬂsinging +the numbers”

"1 1ike to say the numbers to 10."

:I 1ike Susan and Oscar in the garbéée can.” -
“The bird’

nmhe animals” ) . . . . .
"Big bird" |

‘&

'irafned the whzle alphabet

‘"Qartoons . i ; ,
"can count up to 57 ; | s '
l 4 . N " ey, hY
uCOun{-Jng up tc 10" \t‘:
. “Cockié monster” e o ‘
. ‘ . . \\ . .\‘,\ -
"y ABC'S' ’ .
- M - . } -
. _ 85 ‘ |




-

wgrover, Gordon, gusan and Oscat.
the mop, pop, top family. '’

wpernie and Ernie, Gordert and Bob.
P

I ¢an co

{ Y
1 learned about cooperation.
e

86.

un% to 20 and I know

)

2
J
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e

East Harlem -- Motherts' Cciments on Sesame Streen .

“He has fun and he's learning his ABC's and counting and colors."

"They've learned to count and spell and think its fun. They
love the puppets. " .

&

"Educational”
“It's good -~ children lezrn from itc."
+ "H¢ can count fICﬂ!l;S and.do letvers from A to E."
"It keeps the children gn*e:taiéed and they learn‘from ig. "
"Thev learn how to count and:do‘the alphabe<.

"I like the ABC's, the words they pronosunce and they learn to

count."”
+ -
L4 N 4

"My boy will czunt 2nd leavn the ABC s at a v“unger age. He
won't have to wai= until kindergarten." .

*It helps my '‘bov to égé educated, He can count and spell a

\ little.® )

. "e'‘s entertained and learns his numbers and gﬁCJS at the same
\‘ 'f time - " -
\ “Tt's like gcing to schsol and having fan *oo.” \

“The .chow keeps *hem busy and thev learr gocod ﬂecauée their
mothers work and can’< “ezch them. ' . N

"It teaches numbers and counfinq censtantly so they remember it~
) and the spngs\hélp'them learn. ’“

"It helps my @hildren learn’English better and theivr ABC s
because I don't talk English gozd enough.”

"I like o watch it myself because it helps me léarn more English
and *he children ge* wm=<re smarr from watching i*."

i

"I think Candy is nuch smazved than she would be if she 'dién'!
\ uatch\ She's: neLt so shy because she sings with the shows "

__"-o"' | - 87 - C S (




~“}t\teaches then English."”

"The childzen learn English.'

88.

"It keeps them quiet. They learn things I can't tell them.
It helps with the Engllsh.“

"It's educaticnal and fun av the same time."
"The program helps them learn c¢ounting and English.”

"We speak Spanlsh and she learns English watching the Sesame
Street program. .

“"They learn the ABC's and how to count and different shapes.”
b

-"It's good because it teaches EDgllsh to Cynthia and it teabhes

her t¢ count.,
r

"It teaches English.®

“They show how to d;“things.l~‘eg€rydayvtﬁings.“

"It teacheé her counting and ABC's so she doesn't feel left out
*  with the older children." '

”moo. .
ﬂEducatiopal value. ™

"The show makés Louis sit fascinated znd he mimics everyfhlng
they sav and do."

3
3

"I+ educates *he children-while it amuses <hem.”

"It teaches Vic more English “han he'q get.-here. We spmak,
Spaﬁish mostly. - . -

"Keeps Fraﬂk occupied.”

"It teaches them about the Qifferent ways people live and their
counting and spelling.: . . r

"It's like an educaricnal free babysitter.”
1

"Well, he’s only 2 ar@ he:s lezrring to =alk good and ﬁcrrect
because he Tings glong with the show ‘

E 88 = L0 <,
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s1¢ts good for learninj English and getting smarc."” //
“#ghe can see small and lzrge things and tell the difference.¥
Learns counting and ABC:!s." .
. mpt makes Norma learn to ccunt and spell and she thinks she's’
just having fun.” :
®
npelps them in reading and math." ’ .
~
4 - “ |
t
‘ -
J
* L]
)-‘_ . L]
). l.‘ l
) o ‘ ; \
. . \, \ - .\ %
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o 90.
. East Harlem -~ Chlldrens' Comments on Sesame street
.’ rearned how to draw and write"”
"wanda" o P N

"Big bird is (so nice"

*The puppet and the bunny and the big bird"

tjearned to_count from 1 to 10°,

3

L\ﬁ' ny 1ike to see the puppets fight but bégé%ird is nice"”
' wf like the songs and ME. éiq pird"
"It's sO good —+ the 51ng1ng and big bird.is nlce

"The puppets and the people ate funny and I llke to sing with
them. . n ' ‘

L L]

R "y like tc-sinq°and danqe and Sesame Street helps me."

"Big bird is sc nlce ahd my sister and I sing-and dangé to it
) +ogether‘ . ‘ . . s

”I‘like big.bird, he's good,“

- LY -
, o "Big bl“G and Waﬂda the xltch and ABC's '~ o
T w1 like the songs and *he pJppe : they're £unnv.\
R . "wanda the Li*ch and t mﬂe 51nglngoanﬁ the 1-2-3 and ‘the way:’
, A the puppets flghu B _ o I ' .
o i 01 like oscar and ! evervbodv learns mefﬂa coun‘ . e
“ e o \ -
' woscar's good and ~he singing, it's nice" ' .
. "t Like the(ﬁﬂc<s and the Pnppets~” T - -
F , e .
. . ! * R E +
‘ ’ “mhe big bird’ ' “ ' . ‘ :
" .- : . : o
_ "1t makes me- smart and it S fFan." 7 v - Tt
Q P ! + P ' . \ .

‘ . . ’ 90 o _ ‘v. ..-
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- Chicags -- Mothers'! Commere.—=boa! Sesame Stroet
. 4 e ; ;
. .

“It gives you a different wav re¢ teach pre-school.®
R ‘ :

bl

“Hﬁw it helps pre-school! childzen learn. The different puppets
and how they sing the numbers.”,

———

"It's educational Tor the children. The§ learn while rhey
have fun.’ _ . ‘

x LI

" v1t teaches the children many things ~- A3C s, how.to play games."”
. - . 4 -‘. - . .
*Phey are advanced and kn>w how.to count and do wd;k when they
go ¢ pxe-school.” L - :
"It's a2 gond program f£or children. THey learn their ABC's and
. how to count and even learn how %% sing.” s ;
"Tt's fun as well. as educztional for them. It Jives them a -
chance tc see what other children are doing." - . - .
‘ g
"It teaches them zhings the simple way you can learn and have
fun a* “he same Yimc.” :
—_— ) - ’J +
, . "The way it teackes them what goes togéther and what doesn't
‘belong." ‘ 7 - . L
| ! . . b
~ . o® l"' L7 . 1 .
. ' S"It's nice. Tt feachas them countingand -+heir ASC's and the .
. - i singlpg,: N L - . . "
N\ ) — ' * ' . ’ *
X “riwts very educatibnal for childran ¢ _ . .

s

»,. "ThHev can learn as well as daugh when it's cn.”

. N . "Thev'll si* s*il ad look an'i: as long as it's on. Théy ¢an
: “» o 'jcuntk sav theii A3C‘s and can say mos* of ‘he days of the
- . , eek.‘" - I R “l
- . ’ ' . -
‘ "It belps him lgarn kezter, Whénever he warches, he'll watch
- s the whdle shos and nct move.” . ‘ ) - )
~v1+'s - a good progrrm for ‘children  ir makes them sit down because |
. ., ™ the music is Fég'hihq They sing gongs with them.” .
- ’ . . L i H
. - ‘ \ . . ! N ;
) . JFSeecms like she 1s catchirg, sn much br-ter ] ‘

»
-

n ’ ' . . |
Q \ ; BN 91 P ' ", :f
LpRiC——o — TR o
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“It‘s nice .e

/
"1t gives them a chance to learn at hoeme.”
Ythe way thev play games.

“Teaches them to ccunt and sav their ABC's.

“Lt Sakes *he kids look ferward to learning."”

- / ’
"The pictures *hev show, the birds tha< sav alphabets, and whe

they are coun“ing -- it's good fer children to learn tlhings. -

- e

"It teaches lovs of differen® things.”  — pd

*The children learn so much from watching it.”

"Pre-schoolers have & c%ancé to learn before entering school.

The children learn a lot from the magazines also. "

] .
"I like *he practical things it teaches the children.”

'I like what it teaches the child*en e

5‘;

- It keepg then s+1‘l and teaches them and -hereby helps me ger

more woik do

“I+ls wonderfAlly edﬁcaticnél =- teaches kids hcw tc read."

R & develops saell ch1ld“ens minds ahd “ezches “hem hos to

keep s+iltl. ¢
p_ r/‘ .

her-alnmﬁn‘ fo* Childven - "'tva bl*d ahﬁ he pJPUe

"e &Jt\. " . . - l
: . L - Lo :
y o 4
"1 like how helps the chlld en dl*h the alpbabe* ‘and namn=gsh
"11ike he p2ppe s ros .t L. L ‘

e

. ) b ,
4 . .
and seems nade to crder to hold childrens

[
Ic
' ke 1y thing tha= c¢an keep ~hem still
* timz |" : ~ \
D naakers and nice games t2 play  The
gosd 100
T—— -
"‘I‘hq child‘!en lewrni\as much by warthing 3.1_'.‘
L ! . 3 ) . ~ 3
i * > ‘ ., . - \ -

*u

L




T Chreago =- Childfe vs’ Commentijg;ut Sosame Street
7 e um v = e

— g P

T ————

orse on Sesame Street.”

E

“T like when they count. The

"I like the chickene and horses and cartoons."” .

"Phe kids and the lady." . . '

"I like the scngs.
"The big % i *d, the puppet That plays and the way they put the
blccks together .-

T like the big bizd.*

“I like the cookie monster when hg eats bp al1 the -cookies.'

»

"I learn my;ABClgz”/'

/ﬂg&//;;ie'monSter." , ‘ ,,//”“1

the big bird and I like shen they're singing §

I like Ernie and T like *he scngs * hoy =1ng

h like *he big bird aﬂd the man and the 51Qg1nq o

- ; . -
! . . » “+
| 9 '
o - . . [ .
.
v - .
. 8

‘I liXe ahoun
- year old. 4 vear old., I like the game don‘t belong to ya23.*
/ > i . - . ’
<7 "I like Srover.” . ’ v
I like counting the trees.” \
¥I-tike Oscar and the %}ﬂéiﬂg and the rhyme."
4 o /‘\ L}
| e .
"The big bird '* 7T . .
I like Lrnie and the big bird and the si /mjh 1
"I like the big bird and the 51nglng/”// 1
"Big ble and the scngs. /;/ ' ;
:’/ .
“] like the big bird and the-thing that don't béﬁgﬁg."
-
" #1 like whén the m=ns‘er steals Erpie's c-cxies. ' ¥ like the '
' big bird _




%1 like the Lumbers:——I—like when the nonster eats up Ernie’s
cookies. I 1ike the ©ig bixd.” -

gordon and Brnie ard"Bert.

ny like 1 like the music."

I}I

llI

III

III

like
1ike

like

like

everything."
the misic and the people.“
the A3C s and the songs."

the pecple and the gnimals."

apig bird.” . ,
vg,ike to sing."”
3 { .
. ’ "pig bird. Susan and g:ppets,“ .

wiike ABC S =~ Sesame Street song.
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" washington D.C. -= Mothers® Comments Aboux Sesaome Street

A PN
- ’
- wcombines educational value with gcod entertainment.” .
wyery edugaticnal and entertaining.”
A . [ .
"vezty gducatlonal,‘ . — .
“.It's ~\Jniqueo" - ’ . . o

-

i tyery educational -- it helps them learn a sense of direction.”

. - )
v+ teaches het numbers. She's learned Lo count."
-. ’ " }\
n1t teaches children theif numbers, the alphabet, and how o

write.V .

4
¥

‘_"IE t:aEhé; children how to count."”
'Jtﬁh characters are.all ;ice.“ : . . o
i $ helps.wheh‘schoo; §talts.“ '
nyery educational -= helps with séhooi work:" . '

_“T?iches school work.” S _ T e

* .wjgow to read and do math.’

‘Helps them prepare for a¢hool work. "

L]

t
- ' L I

"The wayﬂtha;bird reaches :he alphabet .
"Tt's very,interestiﬁi.“ . : ' ‘

ngt+ occupies them use ully.“ © o T

“The ﬁeachi&f of the alphabet " _ I - _ ‘\
npeaches abou’ numbers’ cclors and parcs cf the bo@y.“‘ )

*The children love i* because of the Big bird. " P

L]
4

g 1like the big bird." . ' ; o

, |

: \ i
N .
\ ) : ) { . ‘\"I 31




'Use vlsual ands fo
learning.’

nyt taught my child
'S experiences as

"qu child likes $0

»-”

llIt

"They lealn how ;9,
wphe songs and the
nit teaches them a
"1t teaghes

L3

nit's built or

can't get to kids 1evel .

) ncounting and ABé\_; . L . .

“Counting‘ana song

sgducation children re

"Coun=.ing, matching and aBC’ s."

“i like it'becéuse I

numbers.“

r -teaching concepts -~ the

eaches thémf co
o

a lower level for the kids.

g

refore children enjoy

il

it introduces them to learning .

4

to count.
in school.”

-
T

watch it all the time. It entertains him."

Tf
Anting and ABC's.'

cuﬂ@iand say the alphabetv" _

puppefs. - .

Freat deal

them the alphabe* and nambers." ‘ ‘

-

Soﬁetimes pargnts ]

- &
gets 1t across.”

. F

s ~-= the: alphabet song really

céive on numbers and ABC 5.

get to work and they learn the ABC‘= and’

-

-~ .. '
e mhtching scnygs « abﬂut the anlmals

- *They learn 11+t1e thlngs 1ik )

etCo

*It teaches them nuymbers,

ny¢ teaches them

nfhe AuC's and the song

¢

Kow to ccunt. and songs. .

) 2T )
. | T . .

how to count.” - U : A \ A
! * Fi

L

‘How to Get to Sesame Street’.” / \

"ft's very educational.” , . _

L



*e

"it's educétional“

wpeaches how to count.

vIt introduces them to music,

,""Thé_ma;ching and the music.h

»1+ holds their qttentibn.

"Music, art,gfangs and ABC's.”

"It teaches #BC's and numbars.”

np¢ tries to teach them something and notl|J

nphe way they teach numbgrs and ABCYs.”

=

hMusib"

-

97

sing and learn ABC's." S

art and_numbers.?

it's the oﬁly thing I Know'ﬁhere thex'il
set and watch for @ long period of time." = .

“

¢

ust a lot of cartoons.”

aa o —— " .-



washington D.C. —— Childrens’ Comments

"1 like everytping." e
“Especially big bird." .
"it's A.'okay.J
vgig bird."
! ) "Big bird and Oscai -- yery much.”
wgig bird."
n1 1ike the big pird."
w1 1like the big bird."
t ;Big bird." \ /
"Oscar" ’ . 4
" ;ike everybody'on it
s ulearning to céunt.“
"i like the aumbers .
Wy, like to see tﬁq big bird."

»wha*t goes with w#hat.”

About Sesame Street

PR <

wpearned numbers. agdition and t ake Yaway "

"I like the big bird and the‘gctors and
“ABC's and how to praints”

"Thé way they say the ‘numbers ”

“Funny man agd puppet and big bird.”

wgig bird." .

"wgorden and hig bird.’ J <“-H

the muppets.'s

98.




99,

v
s :
.i "The counting.”
4
“pig bird." A ‘ ‘
wgrnie and bird.” - =
|l°scar.ll '

wpig bird."’

. .
rPhe mueic 18 nice."

"The animals."
b . .
"Big bird and Oscaxr." .

"Big bl‘Id. "

PQonhting nunbexrs angd saying Anc's."
,*I have a coloring book and follow along with the program."

ré

=)

npig bird anc HI. Hooper." .

“Play game§ and fly-kites,“

"leaxn Lo count."
. ]
"I like the singing."

. "The sOngs, and the time.”

voscar and big bird.”

"Big bird and the ABC song-”

.

* wphe muppets are fun.”

woscar and big bird."

"1t makes e smarter."”

*1 1like the matching.”

*Oscar, pob and the muppcts. "




< 100.

?4" nppC song and big bard."
. NN [
wpig bird and gordon and Oscar.”
noscar and big vird. .
npig bird, oscar, Theresa. annette and how they play games."

ng like the animals, Bekt_ Oscar, th cozkie monster.”
"ﬁig bird."” 8
?Big birgd, Oscar, cartBSns."
f woscar, Bob, susan.”

nphe numbeY 6. "




